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GROWTH 
In Circulation 

Here are the eight GOVERNMENT statements of circulation of THE CHICAGO TRIBUNE, from 
the passage of the law requiring them to the latest statement required under that law. Note 
the unbroken record of increases: 

Period Covered 

Six months ending September 30, 1912. 
Six months ending March 31, 1913. . . . 
Six months ending September 30, 1913 
Six months ending March 31, 1914. . . . 
Six months ending September 30, 1914 
Six months ending March 31, 1915. . . . 
Six months ending September 30, 1915 
Six months ending March 31, 1916. . . . 
(Present circulation in excess of. 

^ Daily 
(Exclutiye of Sunday) 

220,500 
245,449 
253,212 
261,278 
303,316 
326,897 
354,520 
359,651 
375,000 

304,325 
363,119 
366,918 
406,556 
459,728 
534,848 
558,396 
585,934 
600,000 

In Advertising 
Last year The Chicago Tribune printed more advertising than any other morning and 

Sunday newspaper in the world. 

In the first five months of this year The Chicago Tribune has beaten its own record 

for the corresponding period of last year by 3,921 columns or 20 per cent. 

The Chicago Tribune’s gain in this period is more than twice as great as the gain of 

the next Chicago paper; more than twice as great as the combined gain of the other 

Chicago morning and Sunday papers; within 561 columns of as great as the gain of all 

the other Chicago papers combined. 

In the first five months of this year. The Chicago Tribune fias printed more advertis¬ 

ing by 2,120 columns than the other Chicago morning and Sunday papers combined. 

?Jlje ®rtbt«xe 
The World’s Greatest Newspaper 

fTrade Mark Registered) 

600,000 
, (500,000 Sunday 

Circulation over 350.000 
(300,000 Daily 

Member Audit Bureau of Circulations 

Eastern Advertising Office; 251 Fifth Avenue, New York City 
Pacific Coast Advertising .Office; 742> Market Street, San Francisco 
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COME TO PHILADELPHIA 

The Cradle of Liberty The Home of the Monotype 

The Cradle of American Liberty and home of 
that great statesman who wrote himself in 
his will as "I, Benjamin Franklin, Printer,” 
has been chosen for the meeting of the 
Twelfth Annual Convention of the Associated 
Advertising Clubs of the World, from June 
25 to 30, IQ16. C Philadelphia is also the home 
of the Monotype. C In hearty co-operation 
with the aims of the Advertising Clubs, the 
Monotype Company extends a cordial invi¬ 
tation to all other members of the Association, 
and to disciples of Franklin everywhere, to 
visit its factory at Twenty-fourth and Locust 
Streets, where remarkable developments in 
advertising typography will be demonstrated. 

LANSTON MONOTYPE MACHINE CO • PHILADELPHIA 
Creators of machines for printers to cast their o\\ n type 
Creators of machines to cast leads and . ules any length 

CREATORS OF NON-DISTRIBUTION 
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Issued every Saturday—forms closing at ten A. M. on the Friday preceding the date of publication—by The Editor and Publisher Co., Suite 1117, World Build 
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NEW YORK, SATURDAY, JUNE 17, 1916 

SHOULD THE WAR CORRESPONDENT BE RESURRECTED? 
fey CAPT. GEORGE A. SCHREINER 
(Associated Press Correspondent in the Balkans.) 

_- . ■ hospitality and the keenest interest in 
w crk. 
little later I ran out on torpedo 

boats and destroyers. Admiral Suchon 
opened the gate as wide as he coula. 

^ The question is: Why all this? 
The answ’er is simple enough. For 

' being allowed at the front I had accept- 
ed as equitable the condition that tat- 

||||M|a|^ tiing might make me the principal flg- 
^ court-martial. The officers in 

’ Ottoman service knew this and 
were not aver.si' to having me at the 
front after that. 

r JSSs The thing which really proved the 
arch enemy of the war correspondent is 

^ the medern, rapid means of communi- 
. ‘ cation. In the days when war corres- 

Iv ' pi'ndents roved about at liberty, there 
K was little danger of important mili- 
^ tary information falling into the enemy's 
L hands. Before a story could reach the 

have the details in question, but there’s 
no doubt that to the vast majority of 
readers too much detail is an abomina¬ 
tion. I noticed, too, that Sanders 
Pasha and his adjutant, who acted as 
censor, had no particular aversion to 
having me name the crests occupied by 
the Anglo-French troops. 

Here Is a hint which might be given 
serious consideration by all general 
staffs, and by the press Itself. That the 
war correspondent has a field, nobody 
seems to have ever seriously doubted, 
even in the most hidebound of war min¬ 
istries. But how to fit the war corre¬ 
spondent into this field, under present 
communication conditions, has been the 
problem. That problem can be solved 
easily. It seems, provided press and gen¬ 
eral staff get together. 

Nolens volens, the war correspondent 
becomes part of the army he is with. 
The war correspondent with his own 
army would not, and the neutral should 
not. be guilty of an act which would 
increase the difficulties of the force he 
is attached to. For that reason he may 
well be required to consider himself 
under military law. He could either do 
tha'' or else not go into the field at all, 
in Tvhich case his service and reading 
public would be the losers, as is the case 
largely to-day. Our understanding of 
the military situation In Europe would 
be more thorough and complete if the 
scheme suggested here were in opera¬ 
tion. 

But the case is not .entirely dispo.sed 
of. I have found that the best-meaning 
correspondents got into trouble for 
having "military information” in their 
copy. The men did not know any bet¬ 
ter. 

Just what Is and what Is not military 
information of value to the other side 
Is a matter on which even cen.sors dis¬ 
agree, and of which they are often in¬ 
competent to Judge. 

A correspondent of the TurkI.sh of- 
fieial Tanin, deaeril)ed one day the 
trouble he had getting into a certain 
artillery control station on Ballipoli. 

Anybody having a good map of the 
terrain would have been able to say 
where the station was after he had re.sd 
the de.scriptlon. The Allies, having 
good mai)s, took the station under fire 
fhree days lafer and caved it in with 
sheiks. The Turks lost two of their 
be.st artillery officers and had five other 
officers wounded. 

Of cour.se, the censors in Constanti¬ 
nople had carefully stricken out every 
name in the story. The officers at the 
front would have killed the entire story. 
The newspaper was fined and the corre¬ 
spondent will never again .see a Turk¬ 
ish front. 

The only remedy is that war corre¬ 
spondents have .some experience as of¬ 
ficers, or have profited .sufficiently by 
past mistakes so as not to do that sort 
of thing. 

Intere.sts in this case are eleariy di¬ 
vided. The officers responsible for a 
campaign or action mu.st see to it that 
.so dangerous news gets to the other 
side, while the wp.r correspondent is ex¬ 
pected to keep his pubiic weii informed. 

Since the military happen to he force 
majrjirr, the correspondent mu.st do 

(Concluded on pni/c 25) 

HOSE who believe that the war 
correspondent is as dead as the 
proverbial door nail may be in¬ 

terested to learn that now and then this 
person rises from his cersor-guarded 
sepulchre—to return to his rest again 
after he has been useful. In the olden 
days the war correspondent, so we are 
assured, used to please himself pretty 
much as to what and when he wrote. 
Nowadays, he writes when he is per¬ 
mitted to do so, and then describes what 
he is permitted to see. 

My own experience leads me to believe 
that things could be improved. 

Raymond E. Swing, interested in fea¬ 
tures for the Chicago Daily News, and 
myself, bent upon doing telegraphic 
work for the Associated Press, landed 
at Constantinople in February, 1915. 
Both of us wanted to get to the Dar¬ 
danelles. 

How to get there was a problem, 
however. Some other correspondents 
h£id been there and “messed” things up 
pretty well. One of them had been in 
Constantinople a week and had then 
gone to Salonica, Greece, whence he 
was wiring most absurd tales concern¬ 
ing riots, arson, bloodshed, and whole¬ 
sale executions in the Ottoman capital. 
The feeling in Stamboul towards Amer¬ 
ican newspapers and their representa¬ 
tives was far from favorable* to our 
plans. 

It was decided to see Enver Pasha 
himself. After much crying the Otto¬ 
man Minister of War was tackled in 
the very act of boarding a vessel for 
the Dardanelles, where on that after¬ 
noon the Allied fleet had silenced the bat¬ 
teries of Kum Kale and Sedd-el-Bahr. 
That the moment was propitious for an 
interview with a Minister of War who 
was facing calamity cannot be said. 

But Enver Pasha was rea.sonable 
about it. He let it be known that he 
relished enterprise, which is not sur¬ 
prising, considering that he started life 
as a telegraph operator. 

After our wishes had become known 
to him he made the following little 
speecii, looking very serious the while, 
as if to impress his hearers with the 
fact that he meant every word he said: 

“You gentlemen want to go to the 
front,” he started. “Well, you have my 
permi.'-'sion. You know what military 
law is of course. You can go to the 
front, go anyw'here you please, with the 
understanding that you place your.self 
under Ottoman military law and abide 
by it. Not to adhere to its provisions 
may mean that you mu.st face a firing 
squad. In that case I don’t want you 
to appeal to your Embassy here.” 

En\ er Pasha said something about 
his faith in American fairness, and we 
accepted the contract. 

Two days later ’ve were en route for 
Tchauak Kale. 

There we discovered that we had 
carte blanche. Any fort or battery 
on the Dardanelles could be visited by 
vs. No restrictions of any sort ham¬ 
pered our movements—until another 
correspondent, this time a German, 
dragged a red herring across the trail. 

For about eight months I was able 
to cover the Dardanelles and Gallipoli 
thoroughly. A little military experi- 

Cai’t. Gko. a. Schreiner. 

ence gave me a sort of special stand¬ 
ing, merely because the self-same ex¬ 
perience prevented my making the blun¬ 
ders others made. 

Liman von Sanders Pasha was in 
command of the Ottoman forces on Gal¬ 
lipoli. His reputation among corres¬ 
pondents was not the best. The Pasha 
was sidd to hate the very sight of news¬ 
papermen. It was my business to get 
to Gallipoli. The matter was taken up 
with Enver Pasha. 

“You have a pass from me to go to 
the front,” he said. “More than that 
I cannot give you. I have no right to 
dictate to the commanders whom they 
shall receive. You will have to take 
the matter up with Sanders Pasha him¬ 
self.” 

This was done. 
Sanders Pasha said he had no secrets 

on the Peninsula. I was welcome at 
his headquarters, and could stay as 
long as I cared to stay. He even went 
sc far as to interest himself in getting 
proper quarters for me. 

Bu* that did not take me to the ac¬ 
tual front. So Sanders Pasha wrote a 
£'ort of circular letter to all group com¬ 
manders. The letter stated the pur¬ 
pose of my visit to the front, and left 
it to the group commanders to use 
their own judgment. I presented the 
letter to Weber Pasha, commander of 
the South, or Sedd-el-Bahr, group with 
surprising results. 

“Go anywhere,” he said. “There is 
the left flank, centre, and right flank. 
Go when you wish. Right now I can- 
rot recommend the left flank, because 
it is a little too lively, except you want 
to take a chance getting into trouble. 
But please yourself—always with the 
understanding that you do not hold me 
responsible in ca.se you are hurt.” 

I spent several days with the South 
group—in the trenches, in artillery-con¬ 
trol dug-outs, in observation posts, any¬ 
where. 

E.s.sad Pasha, of the Arihournou sec¬ 
tor, also accorded me full freedom of 
movement. So did Mustapha Kemal 
Pasha, and Wilmers Bey, commanders 
of the Anafarta and Kiretch-Tene sec-, 
tors, respectively. Everywhere I found 

‘W'HO SAID ANYTHING ABOUT BUTTER' 

other side, weeks might elapse and then 
the situation would be different. A 
story filed by me at headquarters on 
Gallipoli would reach a neutral coun¬ 
try four hours afterwards, and unless 
all military “tips” had been carefully 
omitted, the Ottoman forces on Gallip¬ 
oli might find themselves in trouble. 

This may not be “whole” reporting, 
at first glance. But It is all that may 
be done nowadays. If the correspon¬ 
dent does not handle his copy in that 
manner, he will not get a blessed line 
out, and in addition he will be a.sked 
to move on. Arguments will not help 
licre. Besides military men have some 
rather sound notions on war corre¬ 
spondence. I took this point up with 
Handers Pasha. 

“To the general public geography has 
no meaning anyway,” he said. “What 
‘does it matter to it whether a story 
'Says that the trenches run along crest 
numt>er so-and-so. I don’t think that a 
story which does not contain .such use- 
le.^s details, loses anything by it. On 
the contrary. I my.self find them more 
interesting, except I want to sit down 
and study the map.” 

I take liberty to (lue.stion that San- 
, ders Pasha would find any story of a 
battle more interestin.g i*” it did not 
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NEW YORK CENTRAL ADVERTISES IN 800 

NEWSPAPERS TO WIN PUBLIC GOOD WILL 

Uses All Daily and Weekly Papers Along its Lines in Big Campaign 

to Foster Friendliness and Co-operation — How the Ads Are 

Prepared and Placed — All Are Illustrated—Road's Adver¬ 
tising Will Total 70,000 

By G. W. Harms. The New York Central was one of 
the first of the big railroads to 
return to a liberal use of news¬ 

paper space, after the slump in rail¬ 
way advertising following the bus¬ 
iness depression of 1913 and the 
first effects of the great war, and 
through the ■»:inter and spring this 
railway has been conducting one of the 
most significant, as well as one of the 
most interesting advertising campaigns 
ever undertaken by an American rail¬ 
road. It is significant by reason of its 
extent, the number of newspapers used 
to carry the message of this great rail¬ 
way system to the people of the vast 
territory It servea But it is still more 

significant in that it typifies the newer 
attitude of American railroads toward 
their public—toward the people specif¬ 
ically with whom they have to live and 
do business—typifies the newer (and 
immensely better) public policy of 
friendliness, good will, cooperation—in 
short, the policy of mutual helpfulness, 
honesty, and fair dealing. 

Primarily this advertising campaign 
of the New York Central is a campaign 
to win public good will. Incidentally, or 
even in appearance mainly, in some of 
the copy used the Empire State Express 
or the Twentieth Century Limited, or 
other of the road's crack trains, as well 
as the modern safety devices, the ex¬ 
cellence of roadbed and equipment, and 
other specific features underlying the 
system's service, will be advertised: but 
In each case the mention of such fea¬ 
tures is linked with the broad public 
policy of the company to give public 
satisfaction and win public cooperation 
for just railroad laws and fair com¬ 
pensation for service. 

The first advertisement in the series 
pictured a train crossing a huge bridge 
supported by three great pillars sculp¬ 
tured with strong men's figures labelled 
respectively, "Friendly Public Senti¬ 
ment,” "Just Railroad Law's,” and "Fair 
Compens-ation for Service.” Underneath 
this picture was the following text: 

PII.L.\RS. 

The New York Central Lines have a solid 
rook iHi I lasted roadbed; the heaviest of steel 
rails; all the modern safety devices; splendid 
equipment; frequent and fast train service; 

convenient and spacious terminals. 
Tliese are all necessary pillars to the rTalif- 

tenance of a great transportation system. 
Sot to support these physical excellences the 

New York Central Lines, In common with all 

Insertions This Year. 

other railroads, need the pillars of Friendly 
Public Sentiment, Just Itallroad Laws, and 
Fair Compensation for Service. 

Only these make it possible to continue to 
give the public the perfect service and modern 
facilities it demands. 

Another of the ads, headed "The Mod¬ 
ern Caravan of Commerce," pictured 
the six parallel tracks of the Central 
traversing a great sweep of open coun¬ 
try, and made the point that the Cen¬ 
tral Lines connect the grain fields of 
the West and the commercial centres of 
the East. 

The accompanying illustrations are 
reductions to small size of some of the 
other advertisements used recently. 

In detail, according to P. D. V. Lock- 
wood, advertising manager of the New 
York Central Lines, some of the points 
at issue for all the railways of the coun¬ 
try and which the Central is taking in¬ 
to the great court of public opinion in 
this campMgn, putting them squarely 
before the people in order that they 
may judge fairly by knowing the rail¬ 
roads' side, are the following: 

Fair and equitable rates in compen¬ 
sation for service. 

A closer grasp of the co-relation of 
the community’s welfare with that of 
the railroad. 

Fair play in damage suits. 
The attitude of labor. 
Fair payment for carrying the mails. 
Reasonable legislation affecting these 

questions. 
Not all of these points have been 

definitely stated in this way in the ad¬ 
vertising copy, but it is planned to 
cover them in a general way and they 
are embraced in the considerations 
which led the railroad to undertake this 
form of advertising. Mr, Lockwood 
says: 

"In the final analysis the public is the 
real judge in the case, and its decrees 
prevail eventually and irrevocably. We 
are telling our public, the public our 
lines reach, the railroad’s side of these 
questions in order that they may have 
a real basis for forming their own 
judgment. In no cane does the adver¬ 
tising ask any specific or immediate 
relief from any condition. The cam- 
jiaign Is informative in content as in 
purpose. The copy publishes certain 
facts about the service provided by the 
railroad and the cost of providing that 
service. It sets forth certain ideas about 
the railroad's place in the social struc¬ 
ture of to-day. It invites a more con¬ 
siderate attention than has been popu¬ 
larly given in the past to the railroad’s 
problems. And it aims to show that 
the interests of the railroad and those 
of the public are identical, and that 
what affects the one necessarily affects 
the other. 

"The problem of a railroad’s financ¬ 
ing, for instance, is not a problem that 
can be settled and finished to-day or to¬ 
morrow-; it is a continual and a con¬ 
tinuing problem. As the country grows 
and prospers, as business and traffic 
increase, the railroads must meet the 
new conditions of increa.sed demand for 
their service, and they must have new 
money to provide the increased facili¬ 
ties necessary to meet that increased 
demand. 

"The railroads are the greatest single 
factor in building up the country. They 
make possible its greatest growth in 
commerce and prosperity. As the pub¬ 
lic come more and more to realize this 
truth, and as the railroad reaching 
any given community provides good 
service which proves itself an advantage 
to that community, the people take 
pride in that road—their railroad—and 
they will stand for justice and a square 
deal for the railroad. 

"It is because we are firmly con¬ 
vinced of this that we are doing this 
kind of advertising. We had done some¬ 
thing ot t^e sort in a limited way three 
or four years ago, before the business 
depression antecedent to the war; and 
even since we started the present cam¬ 
paign we have had sufficient evidence 
in the comment of newspapers and of 
individuals living in the territory along 
our lines to convince us of the efficacy 
of this method of taking the public in¬ 
to our confidence and thereby gaining 
their good will.” 

In answer to a question as to the 
duration of the campaign, Mr. Lock- 
wood said: 

“We have no definite plans in that 
respect, no time limits for the cam¬ 
paign, that Is. Our present plans con¬ 
template continuing it indefinitely. At 
present we are not using this kind of 
copy so extensively as we did a month 
or two ago, because we are entering the 
summer resort season and consequently 
are using resort advertising almost ex¬ 
clusively in the up-State papers. In 
the larger papers, here in New York 
city for Instance, we are using both re¬ 
sort copy and an occasional public pol¬ 
icy advertisement. How long the good 
wdll campaign will continue, I cannot 
tell. I know of no better form of ad¬ 
vertising for a railroad. We shall prob¬ 
ably keep on with it for a long time, 
in fact as long as business conditions 
justify.” 

Asked about the extent of the cam¬ 
paign, the number of papers used, and 
whether his lists included any other 
mediums besides newspapers, Mr. 
Lockwood continued: 

“Along the lines of the New York 
Central and the Michigan Central we 
are using about 800 newspapers, and we 
place these good-will advertisements in 
each paper about once a month. Some¬ 
times we use some of the leading 
papers oftener than that. We use for 
our advertising all the papers, daily 
and weekly, in the territory adjacent 
to our lines. 

"For all of our advertising at pres- 

Vulcan wu the mjtbolocica] maater moUer of metalt. 

Bui all of hit creationt are dwarfed by the accomplUn* 
menta of modem mechanical genius that have m~de 
possible auch a mighty courier of commerce as the 

20th Century Limited 
**Ti€ most famoms tram in the worid** 
L«.Nott Ywk L4SAr.rMiiai OM^m. 
U.aikM* IZAOykm Ar.NswYwkt.40M. 

This all-steel train running smoothly over the beat of 
steel rails is typical of the service of the 

NewYork Central Lines 
■Awwiw*» (WhIhI lUtway SyaSM” 

It is the desire and purpose of the New York CeiKtal 
Lines to maintain the high standard of service rettuired 
by the public 

To meet this requirement and make provision for the 
future the raiiitMO asks only fair rates, just regulation, 
reasonable wage scales and an unbiasH constderaiicn 
of its value to the communities k serves. 

ent we are using the newspapers exclu¬ 
sively. We are not using any maga¬ 
zines, not because we believe that their 
use would not be beneficial, but be¬ 
cause we cannot afford an appropria¬ 
tion for more than the newspapers. In 
our advertising the newspapers must 
come first because the newspaper is 
incontrovertibly the best medium for 
local advertising, and it is the people 
locally in the communities we serve 
that we want to reach with our adver¬ 

tising. We have had abundant proof 
that we do reach them through the 
newspapers.” 

The advertisements of the New York 
Central Lines are prepared and placed 
by the H. E. Lesan Advertising Agency, 
with the cooperation of the system’s 
advertising departments In New York 
and Chicago. This firm has hsmdled 
the Central’s business for the last nine 
years, and for practically all of that 
time the idea of public policy and pub¬ 
lic good will has been worked into the 
copy to some extent, for at the start 
Mr. Lesan convinced the railway of¬ 
ficials that it was perfectly feasible and 
highly desirable to cultivate the friend¬ 
ship of the public at the same time that 
the road was publishing the facts about 
its fast trains and the features of its 
service. 

In the preparation and placing of the 
copy two fixed rules are observed: 
Every advertisement must be illustrat¬ 
ed with a picture, so that even If a 
man will not read the ad he will get 
its main idea from the picture, which 
in every case tells its story plainly and 
unmistakably: and no ad is ever re¬ 
peated in the same publication. 

For these public policy advertise¬ 
ments the standard space used in the 
newspapers is 420 lines, or ten Inches, 
on three columns. At times a some¬ 
what larger space is used in the large 
city papers, but that is the standard 
pretty generally adhered to for all the 
papers used. 

Every advertisement, including sum¬ 
mer resort ads, excursion ads, and what 
not, as well as the good will advertise¬ 
ments, is prepared, designed, set up, 
and put into its final i^ape here, and 
a stereotype, electro, or matrix is sup¬ 
plied to each paper in which the ad 
is to appear. There is no possibility 
for typographical mistakes. Including 
ads of all kinds and sizes, this year the 
agency will send to the newspapers 
for the Central Lines a total of approx¬ 
imately 70,000 electrotypes and mat¬ 
rices. 

EXEUNT TWO EVENING PAPERS 

Plattsburgh Star and Daily News Re¬ 

placed by Morning Republican. 

By the organization of the creditors 
of the Plattsburgh (N. Y.) Evening 
Star and the owners of the Platts¬ 
burgh Daily News, also an evening pa- 
l er, into a new corporation known as 
the Plattsburgh Republican Publishing 
Company, the two papers named have 
been wiped out of the evening field, 
and a new publication entitled, the 
Plattsburgh Republican, has entered the 
morning field In opposition to the Press. 
The Star was formerly owned by G. 
H. Bixby, and went into the hands of 
a receiver about six months ago. 

The new publication takes the name 
of the weekly paper founded in Platts¬ 
burgh in 1811. 

The officers of the company are; 
Ernest C. Gordon, president: James 
DeF. Burroughs, vice-president: Jere¬ 
miah W. Davern, secretary and trea¬ 
surer: Ernest J. Robinson, business 
manager. The president, vice-president, 
and secretary, together with Thomas 
F. Conway, Michael J. Callahan, John B. 
Trombly, and Victor F. Bolre comprise 
the board of directors. John Armstrong 
is the editor. 

Frank R. Northrup, of New York, 
who was the special representative of 
the Evening Star, has been retained by 
the new paper. 

Changes from Morning to Evening Field 

Fred Rowe, publi.sher of the Kala¬ 
mazoo (Mich.) Gazette, has chan.ged 
that newspaper from the morning to 
the evening field. The Sunday morn¬ 
ing issue will be continued. 

Kanorado, the last town on the Rock 
Island Railroad in Kansas, is to have 
B newspaper. It will be known as the 
Kanoradian, with Loren C. Hunter as 
publisher. 
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CIRCULATION MEN TO 
* . MEET IN GRAND RAPIDS 

Welfare Work Among Newsboys, the Re¬ 

turn Privilege, Rural Route Subscrip¬ 

tion Work and Extra E)ditions Features 

of Discussions —Joseph R. Taylor Is 

Talked of for the Presidency. 

The International Circulation Man¬ 

agers’ Association will hold its eigh¬ 

teenth annual convention in Grand 

Itapids, Mich., on June 20, 21, and 22. 

This is the only organization of cir¬ 

culators that is international in its 

scope. It has about 400 members, rep¬ 
resenting practically every city in the 
United States and Canada. ‘ 

The convention sessions will be held 
in the auditorium of the Grand Rapids 
Kvening Press Building, and at the 
Hotel Pantlind. The Board of Direc¬ 
tors of the Association will meet at the 
Hotel Pantlind on Monday evening, at 
eight o'clock, and there will - be an in¬ 
formal gathering of the delegates to 
listen to reports of the entertainment 
committee, the auditing committee, the 
convention committee, and announce¬ 
ments by the president and secretary. 

Probably the most interesting topic 
of discussion during the convention will 
be welfare work among the newsboys. 
In this work the Grand Rapids Even¬ 
ing Press stands preeminent. The boys 
of the paper have a regular school in 
the Press Building, where they are 
given instruction by a public school¬ 
teacher. When the editions of the pa- 
|K-r come from the press, the boys 
leave the classroom to sell the papers. 
The editor of the Pre-ss is Edmund 
Booth, a former Y. M. C. A. secretary, 
and it is through his efforts that the 
work among the boys has grown to 
such large proportions. On this topic, 
the principal address will be delivered 
in the morning of June 21, by Sidney 
D. Ijong, of the Wichita (Kan.) Eagle. 

Among other features of the con¬ 
vention will be a discussion of the 
question, "Liooking into the Future for 
Just One Year, What do I See on the 
General Subject of Circulation?” by D. 
B. G. Rose, of the Louisville (Ky.) 
Evening Post. John D. Simmons, of 
the Atlanta (Ga.) Journal, will speak 
on the topic, “Service and Confidence 
as Factors in Circulation Building.” 

‘The A-B-C and the Circulation 
Manager” is the subject of a paper to 
be read by Russell R. Whitman, man¬ 
aging director of the Audit Bureau of 
Circulations. W. T. Adair, formerly cir¬ 
culation manager of the Chicago Trib¬ 
une, and now of the World's Syndicate, 
New York city, will explain “the quali¬ 
fications that a circulation manager of 
a small-town daily must have to se¬ 
cure the same position on a large met- 
roiHjlitan daily.” 

In the afternoon of the closing day, 
Thursday, the officers for the ensuing 
year will be elected. John M. Schmid, 
Indianapolis News, is in line for the 
presidency, but there has been some 
talk about Mr. Schmid stepping aside 
temporarily in the interest of Joseph 
R. Taylor, of the Grand Rapids Press, 
who has served the Association ably 
and unselfisihly ^or many yjtars as 
secretary and treasurer. This may be 
done, as both Messrs. Schmid and 
Taylor are highly regarded. There will 
be quite a delegation from New York 
to the convention. C. F. Stout, Plain- 
field (N. J.) Courier-News, has suc¬ 
ceeded in his effort to get up a nice 
IMirty. Among those who will leave 
New York on the Wolverine Sunday 
are the following: 

C. F. Stout, Plainfield Courier-News; 
R. B. McClean, New York Post; W. F. 
Coe, Plainfield Press; F. M. Ball, Pub¬ 
lishers' Promotion Company; J. A. 
Sonadel, the Fourth Estate; James 
McKernan, New York World; J. H. 
Zerbey, jr., Pottsville Republican; Wil¬ 
liam Hoffman, Staats-Zeitung; A. E. 
MacKinnon, Sperry Magazine; Ernest 
A. Scholz, Crowell Publishing Company; 
D. B. G. Rose, the Louisville Post. 

WHAT THE 1. C. M. A. MEANS TO THE PUBLISHER 
By JAMES L. FARLEY. 

Circulation Manager The Philadelphia North American. Another year has rolled around. Another milestone has been passed 
in the history of the I. C. M. A., and within a few days circulation 
managers from all over the country will be in session at Grand 

Rapids, greeting each other after a year’s absence, discussing among them¬ 
selves the best means of promoting the interests of their publishers. 

At these conventions the members have an opportunity of getting direct 
Information from each other on many subjects which will prove of great 
value. Papers on various subjects have been prepared and will be read for 
the benefit of all. Round-table dlscus.sions will take place at which the 
members will have an opportunity of bringing forward any subject they 
desire and listen to the discussion of the various members regarding it. 

During my connection with the Association I have looked forw-ard to 
these annual meetings with considerable pleasure, and am sure that the 
knowledge gained and information secured is of sufficient value to repay 
many times for what inconveniences I may have been put to in attending 
them. 

It is po.ssible that the publishers themselves do not realize the value of 
these meetings to their circulation manager.s, or otherwise I feel that they 
would not only grant the time necessary, but would in.sist upon their 
managers being in attendance at each of them. 

If the bu.siness manager could get an inside view of these meetings and 
note the interest which is manifested at the remarks of the various mem¬ 
bers, as those of us have who have been in attendance, I am certain that 
he would stamp with approval any request made of him by the circulation 
manager to attend, and under these conditions the I. C. M. A. would reach 
a representative body of one thousand or more men composed of the brightest 
minds in the business and be a greater credit to themselves and their 
publishers. 

A FEW 1. C. M. A. TRUTHS 
By A. E. MacKI.N'NO.V. 

CIRCULATION DINNER DANCES 

El Paso (Tex.) Herald Rewards Its 

Workers in Novel and Plea.sing Way. 

Celebrating another record-breaking 

business month in the circulation de¬ 

partment of the El Paso (Tex.) Herald, 

H. H. Fris entertained the employees of 

that department at the West Ysleta Club 

last week. The first of these dinners was 

given in March to celebrate the big¬ 

gest month's business in the history of 
the paper during February. The March 
business exceeded that of February and 
another dinner followed. April’s busi¬ 
ness was still greater than that of 
March and the dinner last week was the 
result. Mr. Fris, who is manager of the 
circulation department of the Herald, 
has a standing promise of a banquet to 
his employees each month that a new 
record is broken. Following the dinner 
those present danced until midnight. 

Manager Fris says: “I believe that 
the monthly dinner party is a very suc- 
ce.ssful idea. It wakens up the interest 
of the organization, and they all take a 
greater interest in their work. They 
learn to know each other well when 
tlio.se dinner parties are given. I hope 
to goodness we will be able to pull off 
one each month.” 

IN a dl.scussion of the fundamentals of newspaper building the late Joseph 
Pulitzer once stated: “Fir.st comes circulation, then comes advertising. 
First goes circulation, then goes advertising.” 

To all who have made a study of the Importance of this department 
and its relation to the rest of a daily newspaper, the truth of the Pulitzer 
statement is obvious. The very life of a publication is dependent on the 
manner in which its circulation department is conducted, and only in pro¬ 
portion to its growth and efficiency can advertising gains be looked for. 

A very few papers employed circulation managers when the I. C. M. A. 
<-ame into exiistence, almost twenty years ago. To-day every live publication 
in the United States and Canada employs such a man and recognizes his 
work as important, and even more exacting than that of the sales manager 
of any manufacturing plant. 

The I. C. M. A. encouraged and pavexi the way for its members to make 
for circulation progress and efficiency. Wherever any desired result can be 
obtained by means of a shorter route; where the expenditure of money can 
be cut down by the employment of an improved plan; where a change of 
method promises improved conditions; in short, where the “better way” of 
doing things prevails—there can be found the working principals for which 
the organization has aivia>s stood. 

The I. C. M. A. process is as follows: 
1. Investigation. 
2. Analysis. 
3. Ifiagnosis. 
4. Elimination of the useless. 
5. Standardization. 
6. Development of functions. 
7. Staff training. 
8. Fuil .speed ahead. 

POLITENESS HAS ITS REWARD ENTERTAIN 150 NEWSBOYS 

But the Small Newsboy Did Not Know Tacoma Tribune Gives Banquet for City 

What the Reward Was For. Carriers and Country Apents. 

NEWSBOYS GIVE FINE SHOW 

Big Audience Attends Benefit Perform¬ 

ance of Schenectady Association. 

The principal number on the pro¬ 
gramme of the benefit performance giv¬ 
en on June 8 by the Schenectady (N. 
Y.) Newsboys’ Association was the 
scene staged by the boys themselves 
and showing an exact setting of the 
way they held their meetings. After 
the boys had assembled on the stage 
and been called to order by Joseph 
Guarnier, president of the Association, 
they gave the Association yell and sang 
three medley choruses, which were 
heartily applauded by the audience. 

The Newsboys’ Quartet then sang 
“Carry Me Back to Old Virginny,” and 
vocal solos were given by Mike Gianette 
and Louie Pannone, the newsboys’ so¬ 
prano. Maxwell and Mann, who have 
become favorites with the newsies, en¬ 
tertained with songs and dances, while 
Irving C. Bullock rendered several high- 
class selections on the piano. 

Others participating in the pro¬ 
gramme were the Haydn male quartet, 
Spear and Rogers, the Sterling quar¬ 
tet, Sam Currie, Jessie Robertson, Bes¬ 
sie Marshall, and Grace Garroway. An 
addre.ss was delivered by President 
Guarnier. 

Harry Counsman, candidate for clerk 
of the District Court, of Omaha, Neb., 
was leaving the Court House recently 
when two ragged urchins rushed him 
with a bundle cf papers. One of the 
lads w'as about six years old and the 
other was about ten, and proportionate¬ 
ly bold. Counsman bought a paper from 
the younger and gave him a penny. 

“Thank you,” the lad exclaimed. 
The politeness was so unusual that 

Counsman paused, and, fishing in his 
pocket again, found a quarter. The 
boys thought he wanted another paper 
and they rushed him again. “Take one 
from me this time,” urged the oldest 
lad. 

'•‘No,” Counsman answered, as he 
handed the grimy one the quarter. “You 
can keep this, sonny. Now, do you 
know why I’m giving It to you?” 

“Yes. sir, I know.” guessed the big 
boy. “You’re a politician, and you want 
our votes.” 

Counsman laughed and repeated his 
question to the little boy. 

“I know,” the little fellow answered. 
“You want me to wash my face.” 

Counsman threw up his hands in de¬ 
spair. 

“I give it up. No, sonny, keep your 
face dirty if you want to—I was simply 
trying to teach you that politeness has 
Its reward, but I guess it’s too deep." 

The Tacoma (\Va.sh.) Tribune cele¬ 
brated the achievement of the 20,000 net 
paid circulation mark on June 2 by en¬ 
tertaining 150 city carriers and coun¬ 
try agents at a banquet in the Tacoma 

Addres.s(‘s were made by Herlx-rt Lit¬ 
tle, advertising manager of McCor¬ 
mack Brothers, and N. A. Reynolds, 
adverti.sing manager of Rhodes Broth¬ 
ers. The.se concerns being the largest 
department stores in Tacoma. Frank 
S. Baker, publisher of the Tribune, also 
spoke. 

Mr. Baker is the son of E. H. Baker, 
publisher of the Cleveland Plain Deal¬ 
er, and formerly president of the A. N. 
P. A. 

Newsboys Guests of Chirai^u American 

Seven thousand new.sboys were the 
guests of the Chicago Evening Ameri¬ 
can at White City Wednesday night in 
the third annual outing given by that 
newspaper to the news’ooys of Chicago. 
The amusement park was practically 
turned over to the youthful merchants, 
free tickets to all the shows and rides 
in the park being provided for them. 

Ira I.iawley, editor and publisher of 
the Groesbeck (Tex.) Journal, a week¬ 
ly publication, announces that he will 
publish an afternoon daily paper there, 

to be known as the Daily Avalanche. 

Good Advice for Newsboys 

(Duluth Herald Hustler.) 
Every bit of courtesy you show a 

subscriber contributes to the building 
of your route. 

When opportunity knocks at your 
door, be there. It won’t waste time in¬ 
quiring of the neighbors when you will 
return. 

People pay for service—delivery ser¬ 
vice. Makes no difference whether it’s 
milk, groceries, or newspapers. And 
don’t forget that satisfied customers pay 
the be.st. 

Don’t stand in the way of some 
bright boy who wants a good Herald 
route. 

Get acquainted with every one liv¬ 
ing on your route. Don’t be bashful. 
They might call upon you for service. 

Remember that women read news¬ 
papers, as well as men. You can get 
orders from women at the home when 
you try it. 

Always deliver the paper where the 
.subscriber can find it. On stormy days 
put it in the mail box or hand it to the 
subscriber at the door. 

Get them started with the Duluth 
Herald. Good delivery service will hold 
them as regular customers. 

It’s a i)oor carrier who cannot se¬ 
cure at least one new customer every 
week. 
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N. E. A. Members and Guests: 

THE LINOTYPE 
WELCOMES 

YOU TO YOUR 
CONVENTION 

CITY MODEL 17 LINOTYPE 
Two Magazines with Auxiliary 

^ Make full and free use of the Linotype Service Department 

Be sure to take the great Linotype Factory Inspection Trip 

^ Get complete data on the wonderful New Model Linotypes 

As the Linotype welcomes the editors of the nation here and now, 

so does it welcome them everywhere and always. 

The Linotype is ever at their service, wherever there are men to 

read, editorials to be written, newspapers to be published. 

You need never for a minute fear for the mechanical ability of the 

Linotype-equipped composing room, for back of every Linotype stands 

a great and continuously successful organization, a stock of matrices 

and supplies unequalled in extent and variety, and the largest compos¬ 

ing machine factory in the world. 

MERGENTHALER LINOTYPE COMPANY 
CHICAGO 

1100 S. Wabash Avenue 

TRIBUNE BUILDING. NEW YORK 
SAN FRANCISCO 

646 Sacramento Street 
TORONTO: CANADIAN LINOTYPE, LIMITED 

NEW ORLEANS 
549 Baronne Street 
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NATIONAL EDITORIAL 
ASSOCIATION COMING 

Thirty-first Annual Convention Will Open 

in New York Next Mon<la>, and Will 

Continue Four Days —Eminent Speak¬ 

ers Will Be Heard, and Outings Have 

Been Planned. 

The thirty-first annual convention of 
the National Editorial Association will 
oi)en at. the Hotel McAlpin, New York 
<'ity, next Monday morning. During a 
fotJr days’ ses.sion the members will 
listen to distingui.shed journalists and 
.statesmen from every part of the coun¬ 
try, and every phase of the relations 
between the press, the Government, big 
bu.siness, the church, science, the adver- 
ti.ser, and the every-day citizen will be 
di.scus.sed for the public benefit. 

The opening ses.sion will begin at 
9:30 A. M. Monday, June 19, with ad¬ 
dresses of welcome by Mayor Mitchel, 
H. Li. Bridgman, chairman of the Pub¬ 
lishers’ Association of New York; EM- 

Eke J. Rountree. 

ward Percy Howard, president of the 
New York Press Club; John Clyde Os¬ 
wald, publisher of the American Printer, 
and Charles H. Betts, pre.sident of the 
New York State Press Association. Re¬ 
sponse will be given by Joe Mitchell 
Chappie, of the National Magazine, Bos¬ 
ton, following which President L. J. 
Rountree will make the annual address; 
Irvin P. Paschall will extend an Invita¬ 
tion to the Associated Advertising Clubs’ 
Convention at Philadelphia on behalf of 
the Poor Richard Club, and in the after¬ 
noon the business sessions will begin. 

Melville E. Stone, manager of the As¬ 
sociated Press, and John Temple Graves 
will talk at the opening session, and one 
of the topics will be the infiuence of 
sR-hools of journalism upon American 
literature. There will be a reception 
that night at the Pulitzer School of 
.lournalism, Columbia f^niversity. 

WILL, HOLD TWO SESSIONS DAILY. 

Two sessions will be held daily. The 
profitableness of erecting buildings in 
which to house newspaper plants will 
lie discussed during the Convention by 
.'Monzo D. Moffett, ex-president of the 
National Editorial Association. A. Gid¬ 
eon, of New York, will address the Con¬ 
vention on the subject of simplified 
spelling. 

On June 20, Mrs. George E. Hosmer, 
of Denver, will talk on the "Future of 
the Newspaper Woman,” and there will 
lie addresses on advertising, the trade 
journals, the country daily, and simpli¬ 
fied spelling will claim attention, and in 
the evening the editors will eat their 
annual dinner at the McAlpin. 

Adolph S. Ochs, of the New York 
Times, will talk on “Interior and Metro¬ 
politan Dailies—Facts and Theories 
Tested by Experience,” during the 
morning session of June 21. Secretary 
of the Navy Daniels will deliver an ad¬ 
dress Immediately following Mr. Ochs. 

PLENTY OF RELAXATION. 

On June 20, at 1 P. M., the Association 
members will visit the New York Times 
office. Leaving there, a trip to Long 
Beach will be taken by the delegates as 
guests of the Long Island Railroad and 
the Long Island Press Association, the 
party leaving the Pennsylvania Station, 
34th Street and Seventh Avenue. 

On June 22 the Convention, as guests 
of the city, will take a sightseeing boat 
trip, and on the way to the navy yard 
they will witness a drill by fire-patrol 

boats. After a luncheon at the factory 
of the Mergenthaler Linotype Company 
the editors and publishers and advertis¬ 
ing men will ride through Prospect Park 
to Coney Island, where they will bathe 
and see the mermaids. 

As a wind-up of the Convention on 
June 23 a visit to the New Jersey re¬ 
sorts will be made; the party will 
start by boat from the foot of West 
35th Street at nine o’clock in the 
morning. The delegates will be taken 
down New York Bay on the route taken 

PRESIDENT HOUSTON URGES EFFORT 
TO SECURE WIDER CO-OPERATION 

Believes that His Own Suecessor in the Presidency of the 

Associated Advertising Clubs of the World Should Be a 

Prominent Newspaper Publisher, in Order that the 

Newspapers May Be ''Brought Into Line.” 

(Extract from President Houston’s Article in Associated Adeertisiny.) 

It is a pleasure to tell the clubs 
that our endeavor to cooperate with 
the Naval Consulting Board in let¬ 
ting the country know what the 30,- 
000 American engineers were doing 
in the month of May toward mobil¬ 
izing industry for defence, has been 
crowned with large success. More 
than 2,000 newspapers are carrying 
the advertising copy, and so are the 
leading magazines and the trade and 
technical papers. The poster peo¬ 
ple have cooperated in most vigor¬ 
ous fashion, as have the moving- 
picture people. 

The most interesting development 
of the month has been the presen¬ 
tation of what we are undertaking 
to do before the Convention of the 
American Newspaper Publishers’ 
A.ssociation in New York. Through 
some misapprehension (although the 
matter had been fully and clearly 
staled a number of times) the re¬ 
port got abroad among the news¬ 
paper publishers that the Govern¬ 
ment was asking fo»- free advertis¬ 
ing space. 

ACT OF VOLUNTARY PATRIOTISM. 

Of course, the Government has at 
no time asked for anything. The 
Associated Clubs have undertaken 
to do something lor the Govern¬ 
ment, just as the engineers were do¬ 
ing something for the Government. 

When we learned that the engin¬ 
eers were undertaking this industrial 
survey lor the Government, a job 
that would have cost at least $2,- 
000,000 If It had been paid for, and 
were doing it without a dollar’s pay, 
we felt that it would be a fine thing 
for us to join hands with them in 
a short campaign, and ask publish¬ 
ers and poster men and others in 
the advertising field to contribute 
space, just as the engineers were 
contributing their .ser\ice.s. 

The response has been simply 
overwhelming. Personally I never 
had any idea that it would be so 
great. Our work has rendered a 
great service to the engineers in do¬ 
ing their job, and they will not hesi¬ 
tate to bear witness to that fact, in 
all the years to come. Surely, this 
cannot work to the disadvantage of 
advertising. 

Moreover, the Government is deep¬ 
ly impressed with the demonstration 
we have made as to the power and 
.service of advertising in quickly and 
effectively reaching and stirring the 
country; and this will certainly not 
work to the disadvantage of adver¬ 
tising, in all the years to come. 

THE RESOLUTION WAS WITHDRAWN. 

Well, all of this and much more 
wa.s said to the newspaper publish¬ 
ers In New York in a more graphic 
and convincing fashion than I have 
here stated it, by Mr, Lafayette 
Young, jr., manager of the Des 
Moines Capital and chairman of our 
National Defence Committee; Mr. G. 

Kdward Buxton, jr., manager of the 
Providence Journal, and Mr. Jerome 
I). Barnum, manager of the Syra¬ 
cuse Po.st-Standard. Mr. Ochs, of 
the New York Times, and many oth¬ 
ers told me that our three spokes¬ 
men made a tremendous impression 
on the convention. Indeed, the im¬ 
pression was so great that a hostile 
i-e.solution that had been introduced, 
was withdrawn. 

The clubs are certainly to be con¬ 
gratulated upon having men of the 
quality and fibre of Young and Bux¬ 
ton and Barnum who can instantly 
meet and control a situation. Their 
speeches were the talk of the con¬ 
vention. 

GAVE I.MPRESSION OF A. A. C. OF W. 

But beyond the definite service in 
getting squarely before the publish¬ 
ers, in the right light, just what we 
were trying to do in our coopera¬ 
tion with the engineers, these speech¬ 
es also .served the purpose of getting 
the Associated Advertising (Jlub 
movement before the newspaper men 
in the mo.st convincing way it has 
evei been presented; and in the fu¬ 
ture development of our whole club 
movement, there is nothing more im¬ 
portant, particularly at this time, 
than full under.standing and .strong 
cooperation from the newspapers of 
the country. 

THE TWO GREATEST THINGS. 

If the clubs feel that my ten 
years’ service in tljeir behalf has 
given me some knowledge and exper¬ 
ience that might qualify me to speak 
as to their future welfare, I should 
say that the two greatest things in 
hand and in immediate prospect, 
are the securing of enthusiastic co¬ 
operation from the retailers and the 
newspaper men of the country in our 
movement. 

Chairman Ingersoll and his able 
committee, as will develop in Phila¬ 
delphia, have been putting in a year 
of searching work in behalf of the 
retailers. Chairman Black and his 
associates in the retail departmental 
have been doing the same thing. 
When we have the efficiency sys¬ 
tems for retailers available—and we 
shall have four systems available at 
the convention—I feel that wc- will 
have the retail situation in a satis¬ 
factory condition. 

And now we must bring *hc news¬ 
papers into line. Of course, we have 
a number of strong men in the news¬ 
paper field who arc now thoroughly 
convinced of the great value of the 
clubs. But, frankly, we have only 
touched the edge of the matter. The 
newspapers are our natural allies 
and we must convince them of th.ot 
fact. If I could have my way in 
iroposlng the beat possible thing to 
do at Philadelphia, I should say 
choose a strong newspaper publish¬ 
er as president of the clubs. 

by ocean liners, passing the Statue of 
liberty, Ellis Island, Sandy Hook prov¬ 
ing grounds, and up the Shrewsbury 
River to Pleasure Bay, where a shoie 
dinner will be served. They will then 
go in automobiles along the .shore 
through Long Branch, Asbury Ibirk, and 
other seaside towns to Sea Girt. New 
Jersey's militia camp. At Shadow Lawn 
a call will be made upon President Wil- 
.son. The delegates will then return by 
Rumson Road to Seabright and thence 
to New York. 

The Made-in-Texas banquet that it 
had been planned to give the .National 
Editorial Association in New York on 
June 19, has been called off. according 
to Commissioner of Agriculture Fred W. 
Davis, under whose direction the ban¬ 
quet was being arranged. 

HIGH WATER MAY CAUSE 
SUSPENSION OF PAPERS 

Precarious Conditions at Fort Frances, 

Ont., Cause Alarm in Sixty-iive OfTues 

in United States and We.-terii Canada 

Which Are Dependent Upon One 

Source of Supply—Situation Unusual. 
Toronto, June 12.—E. H. Macklin, 

business manager of the Winnipeg Free 
Press, who has been in the East for 
several days past, is very much exer¬ 
cised over the possibility of the cutting 
off of the Free Pres.s’s paper suiijily, ow¬ 
ing to the precarious conditions at Fort 
Frances, Ont., where the paper mills of 
the Minnesota & Ontario Power Com¬ 
pany are located. Abnormally high wa¬ 
ter is threatening to stop the operation 
of the mills, and, if this should happen, 
it would be exceedingly difficult to get 
a supply of paper elsewhere. It is un¬ 
derstood that some sixty-five newspa¬ 
pers in Northwestern United States and 
western Canada are dependent on this 
source of supply, and, if anything goes 
wrong with it, it will mean suspension 
of publication in many cases. .\Ir. .Mack¬ 
lin has wired instructions to Winniiieg 
to cut down the size of the Free Press to 
the lowest possible limit in order to con¬ 
serve supplies as far as possible. 

The situation at Port Frances has 
been receiving the attention of the In¬ 
ternational Great Waterways Commis¬ 
sion. Commissioners J. A. Tawney, of 
Winona, Minn., and C. A. Magrath. Ot¬ 
tawa, Ont., accompanied by consulting 
engineers, Adolph P." Meyer and Arthur 
V. White, have been over the ground 
recently, endeavoring to alleviate con¬ 
ditions resulting from the flood.s. 

KEEPING THE WATER DOW.N. 

Mr. White gave the following explana- 
tion of what has occurred, for the bene¬ 
fit of readers of The Editor and Pub¬ 

lisher, who may be interested in the 
matter: 

"The Minnesota & Ontario Power 
Company, operating at International 
Palls and Fort Frances, have had the 
output of their paper mills reduced on 
account of flood conditions in the Rainy 
Lake watershed. The meteorological 
conditions have been exceptional. The 
run-off from heavy winter .snowfalls, 
followed by heavy spring rains, has re¬ 
sulted in the filling-up and ovet flowing 
of all the smaller reservoirs above Rainy 
I.a.ke. The surplus waters proiluced ex¬ 
tremely high water in Rainy Lake. In 
order to relieve this .situation, which had 
resulted in serious Hooding in For* 
Frances, Ranier, etc., the Power Com¬ 
pany had to open the sluices of its dam. 
This, in turn, produced high water in 
Rainy River, which constitutes the tail 
water for the mills. This water has 
risen a few feet above the floor level of 
the mill on the Canadian .side. By wall¬ 
ing up doors and other openings and by 
installing pumps to pump out the scef)- 
age into the building, the water has 
been kept down so far. 

The Daily Cardinal, student newspa¬ 
per at the University of Wisconsin, will 
publish during summer session this 
year for the first time. It will appear 
twice a W’eek. 
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When You Think of CIRCULATION— 
Think of HOE. 

To get circulation and keep it, by taking care of it properly, the newspaper must have fast 
and dependable presses and quick and accurate stereotyping facilities. 
For more than a century newspaper publishers have placed their reliance upon R. HOE 
8c CO., for printing and stereotyping machinery that will stand the severest tests. 

This new type of High-Speed Press—of which two Double-Sextuples are now being installed 
for the Cleveland Press and a Single-Sextuple for the Toledo News-Bee—is a radical departure 
from any machines heretofore made for fast newspaper printing and introduces many new and 
valuable patented features and improvements, which add materially to its efficiency and make 
it more convenient and economical to operate. 
Among these new patented and special features are the following:— 
Setting off of all the inking rollers by one movement of a lever. 
Clutch mechanism for disconnecting the inking motion, allowing the operator to work up the 
ink while the machine is at a standstill or to lead the paper through without inking. 
Clutch mechanism for disconnecting the drive from each unit. 
Continuously driven ink fountains with variable feed. 
Nipping and folding rollers adjustable at both ends from outside of folder. 
Universal-Unit Design with all cylinders equally accessible for plating, etc. 
The Machine also embodies our Patented High-Speed Rotating Blade Folders, Self-Oiling 
Bearings, Quick-Acting Plate Clamps, Tubular Cylinders, Locking Roller Sockets and 
many other exclusive Hoe features. 

Chicago, Ill., 544-546 S. Clark St. 
Boston, Mass., 7 Water St. 

R. HOE & CO. 
504-520 Grand St., NEW YORK 

120 St. James St., Montreal, Can. 
109-112 Borough Rd., London, S.E., Eng. 

Something Entirely New 
In Newspaper Printing Press Construction 

Hoe Unit-Type Double Sextuple Lightning-Press 
Patented Central Folder Design 
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BETHLEHEM STEEL CO/S 
CAMPAIGN TO CONTINUE 

Ivy L. Lee Says Company Has Not Aban¬ 

doned Its Policy of Publicity, and 

That It Is Gratified by Responsiveness 

Already Shown by the American Peo¬ 

ple to its Publication of Its Side. 

For several days rejiorts and nitnors 

have been rife anion^ (he newsi>aper 

s|«‘eial re|)resentatives and iidvertisiiiK 

aseneies (hat the hif; r>'ihli< ity eatn- 

pai;rn of the Itethlehem Steel Coiiipaiiy 

(the .slartinn of which was reported in 

'ins; iM.irmt anp l'iHi,isiis;Tt for May 

27), had Is'en dis<ontimied and aban¬ 

doned. on the authority of Ivy I.A,'e, 

publicity and advertisiiiK coun.sel of the 

Bethlehem Steel (■otni>any, who is Ji- 

rectintf that caniiiaiKn, it may ts; stated 

IMjsitively that .'’.II such r<‘ports and ru¬ 

mors are without any ba-sis of fact. 

'file tampaiKii was undertaken to de¬ 

feat i\ i)roi>o.s<<l approiu'iation by the 

('onKre.ss of the I nited States of $11.- 

Doo.dou for the construction of a (iov- 

crnnK'iit armor |>lant, which the Belh- 

lehc'in Steel ('ompany maintains woidd 

put its armor plant out of busines.s. 

ihc clause carrying the armor-plant 

appropriation had been voted favt)r- 

ably by the Senate Ix-forc! the steel 

company started its campaiftn in the 

advertising columns of the newspapers 

to iire.sent its case to the public. A 

few days ago the approtiriation had its 

Iirelirninary passage by the Hou.se of 

Uepresentative.s. As a part of the 

(ieneral Appropriation bill of the se.s- 

sion, it now go<‘S back to the Senate for 

tinal action by that Iwdy. Inasmuch as 

there is .still possible a modification of 

the measure carrying the appropriation 

for a (lovernment armor i)lant. the steel 

IH’Ople have not abandoned hope of de¬ 

feating the project, and they have not 

altered their policy of presenting their 

case at the court of imblic opinion. 

To a rei)orter for Tut; Kpitcjk anp 

Pi ki.ishkii who asked him whether the 

Bethlehem Steel ('ompany's iiublicily 

campaign had 'be<‘n di.scontinued or 

abandoned, Mr. Ix’e siiid: 

"No. sir! The camiiaign has not been 

stopped. The Bethlehem Steel ('oni- 

pany has not ab.andoned the pt)licy. 

which it announced in the first bulle¬ 

tin published in the newspai>er.s. of 

taking its ca.se direct to the peoide of 

the t'nited States. This great com¬ 

pany is not going to stultify itself by 

abandoning that policy iH’fore its »-u.se 

has iM’cn either won or lost. 
"The bill for the |>ropo.sed Covern- 

ment armor-plant ai)i)roi)riatif>n has 

bfs’n i>assed by th(’ H(»use of IJepresen- 

tatives. Now it goes bai-k to the Sen¬ 

ate. It has not yet received tinal pas- 

sag*’. rntil it is finally dispose*! *>f the 

steel c*)mpany will continu*’ to pr*>sent 

its sid*' of the *iuestion to th*‘ pulilic. 

I *lo not <-are to g*) int*) *l*’tails as t*) 

just how this is to be don*’. *>r what 

newspap*’rs will be u.s*’d. an*l .s*> on. 

But the comj)any has not al)andoned 

its policy of publicity. 

"The offi<ials of the Ik’thlehem Ste* 1 

('*)mpany are highly gratified by the 

resp*)nsivene.ss alrea*1y shown by the 

.\merican people to this metho*! of pub¬ 

lic presentation of its dealings with the 

(Sovernment. The *‘ami>aign .so far has 

been satisfactory and has abundantly 

justified the company's a*‘ti*)n in g*>ing 

direct to the iK’ople and telling them 

exactly what its dealings with the (lov¬ 

ernment are." 

So far, since the cami>aign wa-s start- 

»‘d (the fir.st advertisement appeared in 

the New York dailies on May 22) four 

"Bulletins" have bet n published in the 

New' York and ('hicago i>apers; five 

.lave been printed in the Washington 

papers (twelve had previously been 

used in Washington, comprising .state¬ 

ments addressed and sent direct to the 

members of Congres.s), and three have 

appeared in most of the other papers 

used throughout the country. 

ZAISER APPOINTED PUBLISHER 

-\- 
His Work on Milwaukee Free Press Is 

.Appreciated by Directors:. 

At a meeting of the directors of the 

Milwaukee (Wi.s.) Free- Press last 
month, ('. J. Zaiser was appointed pub¬ 

lisher of that paper. This was in recog- 

C. J. Zaiskii. 

nili*)n of the aggressive work done by 

Mr. Zai.ser during the year that he has 

iH'cn business manager of the pajier. 

.Mr. Zaiser went to Milwaukee from 
H*»u.st*>n, 'I'ex., last .June to take the 

business end of the newly Veorgani/.td 

lO’ce Press, which had liecn founded and 

for fourteen years was owned by Sena¬ 

tor Isaac Stephenson, of Wisconsin. 

During .Mr. .Stephenson’s ownership the 

I'’ree Press lost over $(i00,(i00, and was 

r*-garded as one of the bigge.st money 
hi.sers in ncwspaiierdom of the Middle 
West. 

A little iimre than a yc’ar ago the 
pap*>r was purcha.se*! by a group of 

.Mihvauk*’*’ busine.ss men hca<i*‘d by 
'rh*-*). Kr*tnshag*>. To-day there are 

*)vcr 100 r*’pres«’ntative business and 

pr*)f<-.ssional men .st*>ckholders in the 
nc.v c*>mpaiiy. 'I'h*’ iiolicy of the paper 

i.s pr*i-( b’rman, and as ov*’r SO per cent. 

*»f th*' rc.sicb'nts of .Milwauk<’e and a 

gi-tat maj*)rity of (he residents of Wis- 
( *>n.sin arc (lermans or (lerman-.Ymeri- 

*an.s. the pfilicy has lu'oven m*)St pojm- 

lar. 'I'h*' Fre<‘ Pri’.ss to-day, is on a 
soun*! f*H)ting. 

Hast nmnth ttu’ paiier cro.ssetl the line 

fi’om a r*'d ink balance to the pi-oju'r 

sid*' of the h’dger. It was the fir.st 

m*>nth in th*‘ hist*)ry of the paper that 

.a prolit was shown. Mr. Zai.ser is be¬ 

ing Congratulated on aJl .si*les for his 
success and for the new life that is 

ii'anib'st in his i.aiier. "I simply work- 

* il both ends from the middle,” states 

Ml'. Zai.ser. "I r<’duced e.xpen.ses and 

inc'ei^s*'*! the earning.s. The increa.se 

in all < la.sscs of advertising the first 

lUe m*)nth.s over the .same period of the 

year previous totals 222.758 lines, and 

we are just entering into our real 

growth." 

HOW WASTE MAY BE STOPPED 

Ralph H. Booth Gives Conservation 

hleas to Twenty-five Miehi^.m Papers. 

lialph H. B*)oth. vice-president of the 
Booth Publishing Company, owner 

of six Michigan papers, has written 

to the twenty-live leading papers of 

that State a letter telling 'how, in his 

opinion, the supply of news print paper 

(•an be conserved. He summarizes the 

chief avenues of waste as follows: 

From over-run.s, careless presswork, 

carele.ss and incompetent make-up, un¬ 

warranted extras, undue size of papers, 

too* many free papers and exchanges, 

keeping too many back numbers, <jare- 

less use of sample copies, expansion of 

temixirary circulation in certain locali- 

■ tie.s, unnecessary return privileges, and 

selling Itelow advertised price. ■ 

AD CAMPAIGN SHOWS 
HOW CO-OPERATION PAYS 

By Use of Daily Newspapers, the U. S. 

Light & Heat CorporalTon of Ni¬ 

agara Falls in Eight .Months Opens 

200 New Agencies for Il« F.lcctric Bat¬ 

teries, and Makes Record Fales. 

('objieration is the watchword of to- 

*lay. .-Xppeal.s for coiiperation, and 

much talk about coiiperation, between 

manufacturers and *lealers and news¬ 

papers. are the order in practically 

every line of trade. While concrete 

examples of genuine and .successful 

coiiperation of this kind are not yet 

as ph’iitiful as strawberries in June, 

IK’i’hap.s, here is a little account of how 

.such cooperation actually works in 

piactii'e. to the tirotit of all concerned. 

The r. S. Bight & Heat (’orporation, 

of .Niagara F'alls, N. Y., maker of elec¬ 

tric starting and lighting batteries for 

a ’**)m*>biles, whi*'h formerly adverti.sed 

only in the so-called national mediums, 

since last Octolic r has been using daily 

: e-A-sjiatiers almost exclu.sively, and in 

.the brief period of eight months has 

'■ aired an unprecedented increase in 

liusines.s. La.st year the concern went 

t.irough a friendly receivership, reduced 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

X ♦ Let Us Test Your Battery \X 
Before You St2U‘t 

Bring your car around for a free 
battery inspection before you 

start your tour. It may save you 
money and disagreeable delays on 
the road. We want your business 
and guarantee courteous treatment 
and intelligent service. 

We charge and re¬ 
pair all makes of 
batteries but sell 
only the USL be¬ 
cause the USL 
batteries outwear 
all others by 
actual tests. 

We carry USL Ma¬ 
chine • Fasted Plate 
Batteries to fit all 
makes of cars. 

♦J USL Senrke Station 

it.s caiiitali'zation, and reorganized. In 

the shake-up the H. K. I.A.‘san Adver¬ 

tising Agency secured its advertising 

account. 

.\fter an investigation of two months 

the agency suggested that, aside from 

the use of the Biterary Digest for na¬ 

tion-wide circulation and the automo¬ 

bile trade papers, the corporation con¬ 

fine its adverti.sing to daily newspa¬ 

pers, and prosecute a vigorous cam¬ 

iiaign for two purposes: first, to in¬ 

crease the .sale of its storage batteries 

in towns where service stations were 

already in being and batteries were 

on .sale, and, second, to obtain now 

agencies and open new service stations. 

The plan for this latter object was for 

the corporation to offer a certain 

amount of advertising in local papers 

to the new stations which it might 

obtain through its sales department. 

The suggested plan of campaign was 
adopted and put into effect last Oc¬ 
tober. Wherever a new agency was 

secured, and, say, $200 worth of bat¬ 

teries ordered, a large announcement 

ad, ten inches or more in depth and 

three or four columns wide, was used 

to call attention to the new "B’SB Ser¬ 

vice Station.” The merits of the bat¬ 

teries were set forth, and the fact 

was emphasized that they are sold on 

a fifteen months’ guaranteed adjust¬ 

ment plan. This announcement was 
followed by sixteen smaller ads, each 
about six inches on two columns. Then 

for each reorder of the .same amount 

by that particular agency, the same 

amount of advertising was repeated 
by the corporation. 

Each ad carries at the bottom the 
name and address of the agency or 
service station, and the local news¬ 

paper is asked to submit a proof of 

each ad to the local agency for its ap¬ 
proval. Thus newspaper, as well as 

dealer, cooperation is secured. 

Since the start of this campaign the 

U. S. Bight & Heat Corporation has 

opened more than 200 new service 

stations in towns where this form of 
newspaper advertising has been tried. 

Reorders have surpassed those for any 

like period in the organization’s his¬ 

tory, and the company has ju.st closo*l 

.several large contracts with automobile 

manufacturers for 1917 which in.sure 

to it the largest business of its kind in 

the United States for the coming ye.ar. 

In short, this advertising campaign 

has been so successful that it will be 

continued and augmented, indefinitely. 

At present about 230 daily new.sjiapers 

are lieing u.sed for this company’s ad¬ 

verti.sing. The newspapers have co¬ 

operated with the local dealers and 

the company, and the L". S. Bight & 

Heat Corporation appreciates that fact 

and proves its appreciation. 

WHY McCALL VETOED BILL 

Ma.^sachusetts Attorney-Cencrul Found 

Act Violateil Declaration of Rights. 

On the opinion of Attorney-General 

Attwill that the bill was unconstitution¬ 

al. Governor McC’all, of Massachusetts, 

vetoed the ('avanagh bill stipulating 

that no person, firm, or corporation 

shall, in connection with the sale of any 

article or any merchandise what.soever, 

sell, give, or deliver any trading stamps 

coupons, or .similar devices, whether 

such trading stamps, coupons, or simi¬ 

lar devices are or arc not attached to 

or form a part of the article or pack¬ 

age of merchandise sold. 

The bill was recently enacted by the 

Legislature, and Mr. Attwill, in review¬ 

ing the measure for Governor McCall, 

said that the Legislature had no right 

to restrain such transactions when th^y 

took place between a merchant and a 

purchaser, unless the Legislature finds 

that a large trading stamp or coupon 

company has created a monopoly and 

is conducting its business contrary to 

public interest and in a manner tending 

to restrict competition. 

“But to say to a selier that he shall 

not give a premium or coupon with his 

merchandise,” .says the Attorney-Gen¬ 

eral, “would be in vioiation of the Dec¬ 

laration of Bights and the Fourteenth 

Amendment of the Federal Constitu¬ 
tion.” 

Mr. Attwill based his opinion on the 

Supreme Judicial Court deci.sion in the 

ca.se of O’Keefe vs. Somervilie, 190 

Mass., 110, and in reply to the House 

of Representatives in 1911, 208 Mass., 

607, both of which were grounded on 

the Declaration of Rights and the Four¬ 

teenth Amendment to the Federal Con¬ 

stitution. 

HISTORY NEWSPAPER CONTEST 

Poly. Prep. Prizes Awarded tc A. N. 

Dana, I). B. Tyler, and Jolm M. Bru.sli. 
The prizes in the historical new.spa- 

per contest, conducted by Poly. Prep, 

of Brooklyn, have been awarded to Al- 

bro Newton Dana, of the senior class; 

David B. Tyler, of the junior class, and 

John Mitchel Brush, of the junior 

cla.ss. Twenty papers, many of which 

were made attractive by sketches in 
pen and ink and by water colors, were 

submitted in the contest. 

The Colonial Press, Albro Newton 

Dana’s exhibit, recounted the progress 

of the armies of Oliver Cromwell and 

contained much interesting matter 

about the early history of New Amster¬ 

dam. The Pennsylvania News, by Da¬ 

vid Tyler, contained much matter bear¬ 

ing on the treaty signed between the 

colonies and (treat Britain, while a 
"Babylonian Plate,” by John Mitchell 

Brush, spelled out in the cuneiform 

characters the laws of a king supposed 

to have lived in Babylonian times. 

It now looks as though the political 
campaign this fall will not be quite so 
tame as was expected. 
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SPECIALISTS 

A specialist may be de- 
fit<ed as on wbs makes it 
his busineLd to improve 
where passib’ prevailing 
metboda, in ^r:' ;r to render 
bis service mor' valuable to 
those wbc as it and more 
attractive to th ’..ie who are 
thinking about it. 

THOMPSON-STARRETT 
COMPANY 

Building ConatfwtdMl 

WHICH 

SPECIALISTS 

A specialist may be de¬ 
fined as one who makes it 
his business to improve 
where possible on prevailing 
methods, in order to render 
his service more valuable to^ 
those who use it and more 
attractive to those who are 
thinking about it. 

THOMPSON-STARRETT 
COMPANY 

Building Construction 

What Kind of Matrices 

Do You Send Out? 

The shallow, cheap tissue, machine pressed kind — which 
reproduce in an unsatisfactory manner? 

Do you still use the expensive electrotype for your ad¬ 
vertisements? 

Evening Post “mats” are in greater demand than ever before—simply be¬ 

cause great care is given to each individual mat, which is not only machine 

pressed but hand-beat—reproducing as clear as an electrotype with a 

saving of over 300%. 

If you are not getting mat quality and service, communicate at once with us 

and a representative will call and tell you all about our matrix department. 

The New Price List Effective May 1st, 1916, will be sent on application 

A NECESSARY 
ADJUNCT 

F. MII.TOX WEI.CH, 

35 NASSAU STUEET. 
New York Evening Post, 

Dear Sir:—I am quite sure 
tUat I voice the sentiments of 
the larger proportion of adver¬ 
tising agents in New York, 
when I state that your Matrix 
Department is to an extent a 
necessary adjunct for the suc¬ 
cessful conduct of their busi¬ 
ness. For a number of years 
you have made all of my 
matrices and the prompt and 
excellent manner in which you 
have turned out the work Im- 
|)el8 me to recommend you to 
anyone desiring excellent and 
expeditious service. 

Thanking you for many fav¬ 
ors received at your bands and 
wishing you continued success. 
I am. 

Very truly yours, 
F. MIDTON WEfXlFI. 

yj^HEN you are in need 
of Matrices—the kind 

that reproduce 100%—call 
Cortlandt 84 —ask for 
Matrix Department of the 
New York Evening Post 

PROMPTNESS 
& EFFICIENCY 

FRANK PRENIIREV CO. 

4Tn AVE. AT 31ST ST. 
New Y'ork Evening Post Co. 

Gentlemen: — Perhaps it 
would nut be amiss for you to 
know of the excellent service 
that your .Matrix Department 
has given us in the past year. 
Our wants at the last hour re¬ 
quire set-ups and matrices in 
a great hurry, and we have 
called u|)on you frequently, 
and you have answered with 
promptness and efficiency. 

We have been in the adver¬ 
tising business for a matter of 
18 years, and nowhere else <lo 
we receive as courteous treat¬ 
ment as we do at your hands, 
and we find that the matrices 
we get from your department 
arc a joy, and it is a great 
pleasure to do business with 

Yours very truly, 
FRANK PRESBREY CO. 
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TO-DAY IS THE DAY OF THE PICTURE, SAYS MANY JOURNALISTS OF 
TINSMAN, OF FEDERAL ADVERTISINC; AGENCY SOUTH CAROLINA MEET 

In Address to Staff of New York Times lie Declares that Pictorial 

Presentation is the Most Impressive Form of Publicity, Be¬ 

cause it is Realism and Must Tell the Truth—Some 

Well known Trade-Mark Instances Cited. 

Addiessing the advertising staff of 
the New York Times, on June 10, on 
the subject “Pictorial Aavertising,” 
Hobert Tinsman, president of the Fed¬ 
eral Adverti.sing Agency of New York 
and (’hicago, said: 

“liu.sy buyers like to get the .sales¬ 
man's net story without waste of 
words, and I need not tell you busy 
buyers are the big buyer.s. 

“Too many .salesmen overlook the 
tlr.st law of selling—'Tell it to him 
from his own .standpoint, not yours.’ 

ItOBKHT TiNSMA^J. 

If you have new.spaper space to sell 
me, don't tell me about your newspaper 
before you tell me why my business 
requires your space. 

“So when we comeii to consider roto¬ 
gravure advertising, I believe our first 
consideration should be to sell the space 
buyer the idea of pictorial advertising 
as preferable to all others for improv¬ 
ing his advertising results. Pictorial 
advertising has a clear ca.se easy to 
prove. 

“You might summarize the law of 
Iiictorial advertising with this axiomat¬ 
ic statement, ‘The eye remembers what 
the ear forgets.’ Let us test our own 
idctorial perception of geographical 
facts, for example: 

‘'Tell your mind to think of Egy'pt, 
and what do you see first but a picture 
of the Pyramids. So with Home you 
.see the Seven Hills, and with Athens 
the pillared Acropolis. The great teach¬ 
ers of history have realized the domi¬ 
nance of the pictorial perception. What 
better word-picture of preparedness 
<'ould we have to-day than this quota¬ 
tion from Confucius spoken five hun¬ 
dred years before Christ?—'Had I to 
command three armies, no man should 
go with me ready to fly unarmed at a 
tiger or plunge into a river and die 
w'ithout a pang, but one rather who is 
wary before a move and gains his end 
by well-laid plans.’ 

“So with the Parables of Christ, each 
a picture of some livable and memo¬ 
rable condition within the clear under- 
.stajiding and quick appreciation of his 
audience. David’s Psalms are each a 
poetic picture painted with living 
words, as are the most memorable mes¬ 
sages of Mohammed to the millions of 
the Far East. 

PICTURES IN SHAKESPEARE. 

“To-day, when our minds are turned 
towards Shakespeare, we recognize his 
appreciation of the picture in the gal¬ 
lery scene from ‘Romeo and Juliet,’ in 

the court .sci-ne from ‘The Merchant 
of Venice,’ in Antony’s speech to the 
maddened rnob from ‘Julius Ciesar,’ 
each a graphic picture of a live situa¬ 
tion, and we remember the play from 
.such a picture before we recollect the 
words that made it immortal. 

“Percy MacKaye’s great Masque real¬ 
izes the dominance of the picture in 
its very title. Which is more expres¬ 
sive, ‘raliban’ or ‘Caliban by the Yel¬ 
low Sands’? The one is a picture- 
phra.se, and the other is not. 

“Our own Mark Twain further .sub¬ 
stantiated this great i).sychological fact. 
<;ien Ruck relates this interesting 
Twainism. 

“In his last i)Ublished cs.say Mark 
Twain tells of being in a great quan¬ 
dary. He had lo.st the notes of the 
lecture he was about to deliver. He 
was far from home, and there was no 
time for rewriting them. In despera¬ 
tion he took a strip of paper and drew 
thereon a .series of simple pictures 
which ilhi.strated crudely the different 
points of his talk in their logical order. 
And from this strip he delivered a lec¬ 
ture of two hours’ duration. The plan 
worked so well that for future lectures 
he drew his crude illu.strations in .se¬ 
quence, and then redrew them again 
and again, until he had them indelibly 
fixed in his mind. 

‘’I><-t Mark speak for himself. He re¬ 
fers to three pictures, which made the 
beginning of a series. 

‘“The Hr.st one is a haystack,’ he says, 
‘below it a rattlesnake—and it told me 
where to begin to talk ranch-life in 
Carson Valley. The second one told 
me where to begin to talk about a 
strange and violent wind that used to 
burst upon Carson City from the Sierra 
Nevadas every afternoon at two o’clock 
and try to blow the town away. The 
third picture, as you easily perceive, 
is lightning: its duty was to remind me 
when it was time to begin to talk 
alxmt San Francisco weather, where 
there is no lightning—nor thunder eith¬ 
er—and it never failed me.’ 

“Illustrating this point again, one of 
our newspapers refers to O. Henry’s 
use of the picture of the hero of Khar¬ 
tum in one of his best remembered 
pieces—‘An Unfini-shed Story.’ He used 
him for a definite purpose. A shop¬ 
girl who gets a wage of $6 a week is 
fighting off the very tangible tempta¬ 
tion to supplement her earnings as 
.some of her less particular friends are 
doing. On her bedroom wall is a por¬ 
trait of Kitchener, and more than once 
when the longing for ease had almost 
overcome the girl a look at that un¬ 
compromising face turned the tide, and 
the in^tations of a certain too friend¬ 
ly ‘Piggy’ were again refused. 

“The secret of the trade-mark idea is 
the picture. 

“The picture of the pickle is the 
trade mark of the greatest food busi¬ 
ness in the world. The picture of a 
keen cutting edge is the greatest hard¬ 
ware trade mark, and the picture of 
an old Dutch housewife chasing dirt 
established a kitchen cleanser in the 
shortest possible space of time against 
the very toughest advertising compe¬ 
tition. 

“A picture talks every language equal¬ 
ly emphatic to the simple and the culti¬ 
vated. It has the universal appeal. It 
knows no national limitations. The 
smiling girl with the wink advertises 
Koh-i-noor snaps in Austria as In 
America. If the Royal Baking Powder 
Comiiany estimates a million dollars 
a letter for the value of their trade 
mark ‘Royal,’ what value do you sup¬ 
pose they attach to the can itself? Do 
you ever see a Royal ad without this 
priceless i>lrturo in It?’’ 

Newspaper Men of State Entertained at 

York Where They Were the Guests 

of the Town - Business and Pleasure 

Filled Three Days Talcott Williams 

Spoke-President Banks lie-elected. 

York, S. C., June 12.—“’Phe best 
meeting the .\.s.sociation ever held,” was 
heard on the lips of South Carolina’s 
l.")0 newspapermen as they boarded the 
trains for their homes late Saturday 
evening, 'fhe State Press Association 
had been in ses.sion in Y'ork since 
Wedne.sday evening. 

The editors and their wives were en¬ 
tertained in the homes of York, and 
they were given to understand on every 
hand that their money wa.<? counterfeit 
and w’ould not bo accepted in York. 

The majority of the editors arrived 
in f’hester early Wednesday night, 
coming from Columbia, and there a 
.special train over the Carolina & North¬ 
western Railroad was awaiting them 
to rush them here for the first se.ssion. 
Others had meanwhile arrived in auto¬ 
mobiles and the White Rose Club rooms 
were comfortably filled when Mayor .1. 

WiLuiAM Banks. 

C. Wilborn, in liehalf of the city, ex¬ 
tended a cordial weclome to every visi¬ 
tor and presented to Col. William 
Banks, the president 6f the Association, 
the keys tq the city. 

The response to the welcome was de¬ 
livered by J. L. Mims, of the Edgefield 
Chronicle, first vice-president of the 
Association. J. C. Mc.\ulifEe, business 
manager of the Augusta Chronicle and 
president of the Georgia Weekly Press 
.\s.sociation, was then introduced. Mr. 
McAuliffe’s address dealt with news¬ 
paper topics, and was highly enjoyed. 

LUNCH ON A BATTLEFIELD. 

Thursday morning the members of 
the Association gathered on the steps 
of York’s beautiful new court house 
and were photographed by the staff pho¬ 
tographer of the Columbia State, fol¬ 
lowing which all the automobiles of 
York and the surrounding territory ar¬ 
rived to take the members of the As¬ 
sociation to historic King's Mountain 
battlefield for lunch. This was one of 
the most momentous battles of the 
Revolutionary War, and many of the 
newspaper men had never visited the 
spot. At that battlefield a splendid ad¬ 
dress was delivered by Col. J. Rion Mc- 
Kissick, formerly editor of the Rich¬ 
mond Times-Dlspatch, but now con¬ 
tributing editor of the Greenville Daily 
News, of Greenville, Col, McKissick, 
in his always happy style, made a great 
impression and delighted all his hear¬ 
ers. From the battleground the party 
proceeded to IJnwood College, where 
lunch was served by the ladies of York. 
The feature of Thursday evening was 
a public reception held in the White 

Rose t'lub, where the general public 
of York met the editors and extended 
them a hearty welcome to the town. 
Punch, cream, and cake were s<M ved. 

Friday, June 9, was given over en¬ 
tirely to business. With Col. William 
Ranks, of the Columbia (S. C.) Record, 
I>residing, the meeting was called to 
order shortly after nine o’clock, and 
Col. Ranks delivered the president’s an¬ 
nual message to the .V.s'jociatioii. He 
made a number of interesting sugges¬ 
tions about the best methods for getting 
results in various lines of newspaper 
work, and an insurance plan he urged, 
of a cooperative nature, nut with a 
very happy response on the imrt of 
the members. A genera! discussion of 
this feature was heard from a number 
of members. 

Papers were read by W. W. Smoak, 
of the Waterlwro Press and Standard: 
A. R. Jordan, of the Dillon Hei-ald; Col. 
Wigfall Cheatham, of the Edgefield 
Chronicle: Rrian Rell, of the Columbia 
State, and Miss .\nnie Iredell Remberl, 
of Columbia. 

PI'.KSIDK.NT BANKS UK-KI,i;( TKI). 

The election of officers for the ensu¬ 
ing year was the next matter taken 
up, and this resulted in the .selection of 
fhe following: President, Col. William 
Ranks: first vice-president, .1. L. .Mim.s, 
of Edgefield; .second v'ice-pre.sident, A. 
B. .Iordan, of Dillon; .secretary, .Toe 
Sparks, of Columbia; treasurei-, R. I’. 
Davie.s, of Rarnwell. .Members of the 
executive committee, August Kohn, 
Miss Juanita Wylie, and L. H. Wan- 
namaker. 

■A. numl)er of towns in various sec¬ 
tions of the State i.ssued invitations for 
the next meeting of the .A.ssociation to 
Ik- held with them, but the invitation 
extended by Reaufort was so pressing 
that the other claimants finally with¬ 
drew in her favor. The next meeting 
will take the members from the extreme 
Piedmont .section to the extreme low 
country. 

Friday night the feature address of 
fhe occasion was delivered, the s|)eaker 
being Dr. Talcott Williams, president of 
the Pulitzer School of Journalism of 
New York. Dr. William.s’.s effort was 
one of the best ever heard by the As- 
.sociation. 

ENDED WITH fICNIU EXCURSION. 

The concluding day of the session 
consi.sted of a picnic excursion to Edge- 
niont, N. C., over the Carolina & North¬ 
western Railroad on a special train. 
The train had been chartered by the 
people of York and was furnished free 
of charge to the members of the Asso¬ 
ciation. The jtarty left York promptly 
at eight o’clock and ran on a through 
schedule to Edgemont, arriving there 
at twelve o’clock. A picnic dinner was 
served in one of the Edgemont hotels 
and the return trip was begun at two 
o’clock, the tr.ain proceeding directl.v 
through York to Chester, where the 
Southern Railroad train had lieen held 
for the mern'oers to make connection 
with the Columbia train. 

All the members of the .Vs.sociation 
are enthu.siastic over the York meeting, 
and .say that York hospitality is unsur- 
Iiassed. 

METAL MARKET PRICES 

Quotations for the Last Week on Tin, 

Lead, Copper, and Zin.’, and on Twine. 

Prices in the raw metal market dur¬ 
ing, the last week were as follows: 

Tin, $43.50; lead, $7.00; antimony, 
$21.00; copper, $27.25; zinc, $13.50. 

In the twine market the following 
prices prevailed: 

No. 4% India, 18 cents (ler iiound, 17 
cents in ten-pound lots; No. 9 Panama, 
20 cents jier pound, 19 cents in ten- 
pound lots; jute wrapping, 2 ply to 
6 ply, 19 cents per pound, 18 cents in 
ten-pound lots; No. 12 Italian, $1.45 
per package; No. 48 Etna, 70 cents per 
package; No. 24 Etna, 75 cents per 
package. 

The San Angelo (Tex.) Daily Stand¬ 
ard has just “put one over” the adver¬ 
ti.sing plate by i.ssuing a sixty-page 
automobile number. 
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I N news, in enterprise, 
in influence, in ad¬ 

vertising, and in bring¬ 
ing profitable advertising 
results, the New York 

State Newspapers 
are the Niagara 
Power of the world. 

j No shock - absorber 
can quell their jar. 

J The New York 
> State Newspapers 

are more frequently 
quoted than any 

•v other news- 
papers in the 
United States. 

^ This proves 

that they are more widely read. Being more widely 
read, they exert in all the live fields of human activi¬ 
ties the most powerful influence. 

To the intelligent merchant or manufacturer—the 
man in any line of business who prizes efficiency and 
seeks enduring success,—the New York State News¬ 
papers are a necessity. 

THEY WHIP BUSINESS INTO A GALLOP. 

Each Newspaper here listed stands ready to co-oper¬ 
ate with advertisers. 

Each Newspaper has individual power in its own 
territory. 

In the complete list, this power is multiplied and in¬ 
tensified until it becomes a compelling force in Ad¬ 
vertising equivalent to the power of old Niagara. 

Goods from the factories, foods from the fields, cloths 
from the looms, minerals from the mines, merchan¬ 
dise from the stores—everything in fact that mer¬ 
chants sell to men and women, can be advertised 
advantageously in the New York State Newspapers. 

THEY GIVE A LONGER REACH TO THE 
MB:RCHANT’S arm, and help him win 
HIS WAY! 

In Any Advertising Campaign, These »New York State Newspapers 
Will Demonstrate Their Unequaled Worth 

A Daily Force of Almost Four Million 

Albany Knickerbocker Press (M).. 
Albany Knickerbocker Press (S).. 
Brooklyn Eagle (E) 3c. 
Brooklyn Eagle (S) 3c . 
Brooklyn Standard Union (E). 
Brooklyn Standard Union (S). 
Buffalo Courier-Enquirer (M&E).. 
Corning Evening Leader (E) .... 
Elmira Star-Gazette (E). 
Gloversville Leader-Republican (E) 
Gloversville Herald (M). 
Ithaca Journal (E). 
Newburg Daily News (E). 
Mt. Vernon Daily Argus (E). 
New York American (M). 
New York American (S). 
New York Globe (E). 
New York Herald (M). 
New York Herald (S). 
N. Y. Journal of Commerce (M)... 
New York Evening Mail (E). 
New York Evening Post (E). 
New York Press (M).) 
New York Press (S),.1 
New York Sun (M&S). 

Paid 2,500 10,000 
Cir. Lines Lines 

38,514 .06 .06 
33,580 .06 .06 

} 44,776 .16 .16 

60,841 .15 .15 
63,666 .15 .15 

105,839 .14 .12 
8,023 .0179 .0129 

20,432 .035 .03 
5,667 .0143 .0108 
6,260 .02 .015 
6,512 .035 .015 
8,257 .0358 .0214 
6,304 .0214 .015 

276,635 .40 .38 
690,499 .60 .57 
175,267 .28 27 

}92,853 
/ .40 
1 .50 

.40 

.50 
18,654 .18 .15 

144,381 .32 .29 
21,151 .18 .16 

103,657 .27 .225 

68,309 .40 .36 

New York Telegram (E). 
New York Telegram (S). 

Oneonta Star (M) 

Paid 2,500 10,000 
Cir. Lines Lines 

. 170,464 .30 .27 

} 334,744 .50 .45 

. 93,848 .25 .21 

1 207,663 
i .285 
1 .20 

.27 

.18 

( 391,831 .40 .40 

. 398,727 .40 .40 
6.242 .0136 .0107 
6,318 .0215 .0115 

;) 38,452 .10 .06 
. 20,680 .06 .04 
. 18,401 .035 .035 

3,687,447 6.9945 6.4623 

Ratings Government Statements, April, 1916. 

Rate per line per thousand—one and one half tenths of 
a cent. 

COMPARE THIS WITH THE AVERAGE MAGAZINE RATE 

The Editor and Publisher and Journalist will supply Advertisers who want further information on marketing conditions and selling facili¬ 

ties in New York State and the influence of its strong newspapers. Write: The Editor and Publisher and Journalist, 1117 World Bldg., N.Y. 
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SELUNG METHODS HAVE 
BEEN REVOLUTIONIZED 

Newspaper Advertising Has Brought 
Great Change in Handling the Ency« 
clopedia Briiannica for the American 
Trade, After Magazines Had “Covered’* 
Field—Some Astonishing Results. 

By Sidney Reid. 

From a British viewpoint the meth¬ 
ods employed by the experts who han¬ 
dle the sale of the Encyclopaedia Brit- 
annica in this country are little short 
of revolutionary. This encyclopaedia 
Is a solid, ponderous British institution; 
venerable, conservative by age-long 
traditions, looking with doubt and scorn 
on many modern business ways. It is 
Intensely conscious and careful of its 
dignity. For many years it was sold 
entirely through aigents, especially se¬ 
lected for high character and impres¬ 
sive appearance. Its movement from 
presses to purchasers was glacler-like, 
unhurried, majestic, and inexorable. 
Between 1885 and 1900 Inclusive, nearly 
500,000 sets were sold in the United 
States entirely by agents. But in 1911, 
when the new eleventh edition of the 
hook was published, the alert American 
selling staff made a change. They ad¬ 
vertised, choosing as their medium the 
standard magazines and weekly news¬ 
papers. They also circularized largely, 
and in four years sold seventy-five 
thousand sets. 

1NF1,UENCE OF THE WAR. 

Then came the great war, with Eng¬ 
land as one of the principals. The sale 
of the Encyclopaedia in Great Britain 
fell as dead as Queen Anne. It seemed 
likely to stay dead till the mighty strug¬ 
gle was well ended and British fortunes 
had time to mend again. 

The publishers endured something 
like extinguishment for a year and then 
got out a new edition, giving exclusive 
sales right in this country to Sears, 
Roebuck & Company, of Chicago. This, 
with a vengeance, was a departure from 
time-honored precedent. The idea of 
the dignified encyclopaedia permitting 
itself to be handled by a mail-order 
house was sufficient to make its foun¬ 
ders turn in their hitherto quiet grave,s. 
But there was more to come—a reduc¬ 
tion to less than one-third of the for¬ 
mer price. The older editions sold at 
from $166 to $267; the new edition at 
prices ranging from $60 to $90. Possi¬ 
bility of this reduction in price was se- 
enred by a great reduction of size. The 
new popular edition contains all that 
was formerly printed in the older edi¬ 
tions with the necessary alterations and 
additions, but the plates were reduced 
photographically. The expense of the 
edition was materially lessened. 

NEWSPAPERS BROUGHT SUCCESS. 

The mail order house appreciated all 
the encyclopsedia’s good qualities, but 
spent no time in worship. Instead, dis¬ 
carding the magazines, it started a 
newspaper advertising campaign th it 
for the first time in its long existence 
has made the leisurely Britisher hustle. 
In the first two months of the present 
year the sales have approached twenty 
thousand sets. That Is more than three 
times as fast as the experienced agents 
aold sets between 1885 and 1900, and 
more than six times as fast as the ex¬ 
pensive Cambridge edition, stimulated 
by magazine advertising, went off after 
Ifll. The sale Is greatly favored by the 
reduced price, but against that must be 
•et the fact that the territory had al¬ 
ready been so well worked over. 

The best proof of the unexpectedly 
large return produced by newspaper 
advertising Is the fact that the mall 
order house secured only fifty thou- 
nnd sets of the Encyclopaedia for sale 
hi 1916, and that the great demand 
created had disposed of all these long 
before the end of May. The pressej 
and bookbinders in England are now 
mshing work to produce more. There 
Is a liberal appropriation for ad¬ 
vertising, and there Is originality, 
force, snap and ginger in the copy. 

One of the page advertisements in the 
New York dailies quotes “the high¬ 
est paid editor in the world” con¬ 
cerning the value of the Encyclo¬ 
paedia His portrait is in the center. 
He rejoices in the reduction of price. 
There are quotations of other famous 
persons, one of whom tells of the great 
educational inspiration which her 
children found in the Encyclopaedia 
Britannica Then the advertisers say 
a few things on their own behalf. 

TALKS TO MILLIONS. 

Very shocking all this, from the 
standpoint of the scholarly aristocrats 
who first planned the Encyclopaedia. 
They would not at all have approved 
“the highest paid editor in the world.” 
His excursions in socialist theory 
would seem to them wild radicalism. 
But he talks to the millions in plaiin, 
strong language that they understand 
and remember. For the millions are 
reading the newspapers. 

Explaining the reason for the change 
of advertising mediums, a representa¬ 
tive of the Encyclopaedia selling staff 
said: 

“During the last two or three years 
we found that we were not obtaining 
from magazine advertising one-quarter 
of the results yielded five years ago. 
The magazines have been standing still 
and their circulations have consequent¬ 
ly fallen off, and advertising results 
reflect the falling off in circulation. 

NEWSPAPa;RS INVADE MAGAZINE FIELD. 

"The great newspapers have invaded 
the magazine field. They have the 
most prominent writers and they han¬ 
dle the most interesting topics in 
masterly fashion. An additional at¬ 
traction is found in the fact that they 
have greatly reduced prices. In 1861 
good newspapers sold for five cents or 
three cents a copy. Now the best of the 
newspapers costs one cent. 

“ I believe that the day of great 
newspaper editors has gone and will 
never return. There are now no Hor¬ 
ace Greeleys, or Henry T. Raymonds, 
or Charles A. Danas. The reason Is 
that leading newspapers now have 
grown beyond the stage at which It is 
possible for the personality of a single 
man to dominate them. Each now 
represents the sum of many potent 
personalities. 

“The Encyclopaedia selling staff 
knows all about American newspapers 
and selects advertising mediums on 
account of results formerly obtained.” 

CLEVER SWINDLER CAUGHT 

Old-Time Advertising Crook Rerognized 
by New York Police Captain. 

Through the ability of Capt. Dunn, of 
the New York Police Headquarters, to 
remember faces, one of the cleverest ad¬ 
vertising swindlers that has struck tne 
metropolis in a quarter of a century 
was captured last week, when Harry 
Itobertson, alias Max Schwartz, was ar¬ 
rested by Detective Bolger on the charge 
of swindling Charles Taylor, of 105 
Chambers Street, out of $6.25. 

Taylor had advertised for a loan on 
his business, and the ad was answered 
by Robertson, who asked Taylor for 
$6.25 to pay his expenses to Philadel¬ 
phia. There, he stated, he would obtain 
a loan of $1,000 from “a rich lady worth 
$20,000,000,” who would Invest the 
money in Taylor’s business. 

When Robertson was taken to Police 
Headquarters, he was recognized by 
Oapt. Dunn as Schwartz, who had been 
arrested twenty-five years ago for 
swindling servants. Magistrate Corri¬ 
gan, before whom the prisoner was ar¬ 
raigned, released Robertson to Post Of¬ 
fice Inspectors Pollitt and Schaeffer, 
who had him remanded to the Tombs on 
a charge of using the mails to defraud. 

New Paper for Sand Springs 

A new paper known as the Evening 
Times will make its appearance on Mon¬ 
day at Sand Springs, Okla. It will use 
the,United Press service. F. M. McFall 
will bo the editor and manager. 

STUDYING IN PAPER MILLS 

Federal Trade Commisaion A|'enti Ar« 
Getting First Hand Information. 

Washington, June 15.—Action taken 
by the Federal Trade Commission In'll- 
cates that the Commission will make a 
comprehensive Investigation into news 
print paper production and the price 
thereof under the Owen resolution. 

It was the original intention of the 
Commission to prepare a questionnaire 
and send it to the news print makers 
and then have the investigation radiate 
so to speak, from the Information de¬ 
veloped by the answers to this set of 
questions. However, further consider¬ 
ation of the subject, and conferences 
with representatives the News Print 
Manufacturers’ Association who are co¬ 
operating with the Commission In the 
investigation, led the Commission to 
adopt a different course, according to 
Vnform8*'on furnished to the represen¬ 
tative of this paper by a member of 
the Commission. 

The new course decided upon was to 
send two special agents to two typical 
mills to study the subject on the grround 
and get first hand Information as to 
materials, methods of manufacture, and 
distribution. These agents are now at 
work in the two mills, which were se¬ 
lected for study. The Commission 
offered by the manufacturers’ associa¬ 
tion. Probably other mills will be se¬ 
lected for study. The Commislon 
feels that the first hand information 
to be obtained by the special agents will 
enable it to pursue the Investigation 
more expeditiously than in any other 
way and that it will avoid the collection 
of unnecessary statistics and infor¬ 
mation. 

“We intend to push the investigation 
vigorously,” said " member of the Com¬ 
mission. “It will be our effort to con¬ 
clude it by the time contracts are to 
be made in October.” 

The news print makers are cooperat¬ 
ing in every way with the Commission 
to secure a sweeping Investigation, and 
it is believed that as a result of the in¬ 
vestigation, the news print makers will 
be set right before those who believe 
that a "paper trust” exists and has 
boosted prices. In addition to this, it 
is believed that the Information obtain¬ 
ed may be valuable in the event of Re¬ 
publican success at the polls in Novem¬ 
ber, and a consequent revision of the 
tariff next spring. 

HOUSE ORGAN TO INCREASE ADS 

St. Louis Globe-Democrat’s Novel Plan of 
Co-operating with Codntry Press. 

St. Louis,. Mo., June 14.—“Team- 
Work” Is a new publication, a sort of 
house organ, issued from the business 
office of the St. Louis Globe-Democrat. 
George R. Baker, circulation manager 
of the weekly Globe-Democrat, says of 
its purpose; "The Idea Is to Increase 
the efficiency of national advertising 
which appears in the weekly Globe- 
Democrat, and securing local advertis¬ 
ing in country newspapers of the prod¬ 
ucts nationally advertised, by the mer¬ 
chant who handles them. 

"We have secured the agreement of 
500 newspa)per3 In Missouri, southern 
Illinois, Arkansas, Tennessee, and Ken¬ 
tucky to energetically solicit their local 
merchants when they are notified by 
us that such national advertising is to 
be done, so that the man out In the 
country or in the small town who Is 
attracted by the manufacturer’s adver¬ 
tising and is In a mood to purchase 
the article advertised will, when he 
reads Ws local paper, bq again remind¬ 
ed of it and In addition will know ex¬ 
actly where he may purchase it 

"We will place In the hands of these 
publishers just as complete Informa¬ 
tion regarding the national campaign 
together with the dealer helps furnish¬ 
ed by the manufacturer, so that he may 
make an intelligent and energetic so¬ 
licitation. ‘Team-Work’ will be Issued 
monthly, and Is being sent to these 
publishers and to their merchants free 
of charge.” 

NEBRASKA PUBLISHERS 
''SHOW” EASTERN AD MEN 

Take Party of Advertising Experts on a 

Personally Conducted Excursion 
Through Eastern Half of State, Visiting 
Cities, Towns, and Farms—Trip Great 
Success and Mutually Beneficial. 

The Nebraska Publishers’ Bureau, 

made up of daily newspaper and farm- 

paper publishers (a list of the member 

publications was printed in The Editor 

AND Publisher for Jtme 3), has just car¬ 

ried through succeas(fully a unique ex¬ 

cursion In conducting a group of about 
thirty Eastern advertising men through 
the eastern half of Nebraska. The ad 
men started from New York on Satur¬ 
day, June 3, In a special car, which ar¬ 
rived at Omaha on the following Mon¬ 
day. At Omaha they were joined by 
representatives of the various publica¬ 
tions in the Bureau, wko acoompanied 
them throughout the trip In Nebraska 
which was made in a special train. The 
party returned to New York on Sunday 
morning, June 11, and everyone was 
enthusiastic over the results of the trip 
and ready to vote Nebraska as one of 
the great States of the Union. 

What surprised the Easterners most 
in the cities and towns visited was the 
chariicter of the retail stores. Towns 
with a population of 6,000 contained 
shopping centres that looked big enough 
to serve a town of 25,000 or 30,000 peo- 
iHe. The so-called general store was 
most conspicuous by its absolute ab¬ 
sence. In some of the larger cities visit¬ 
ed, the department stores compered fa¬ 
vorably both in size and in the char¬ 
acter of merchandise with many of the 
New York Sixth Avenue department 
stores. In Omaha, for example, in the 
Brandeis Store, one of the three large 
department stores in Omaha, the area 
equals that covered by the 'W^namaker 
store in New York. 

In every town visited it was evident 
from the crowded condition of the shop¬ 
ping districts, that the people of Ne¬ 
braska have real money to spend. In 
Hastings, particularly, the shopping dis¬ 
trict is as crowded as is 34th Street in 
New York, and two traffic cops station¬ 
ed at two of the crossings gave evidence 
of the automobile traffic. 

From each of the cities visited, the 
party was taken in automobiles to the 
surrounding farming country, and here 
they had vi.sual demonstration of the 
richness of Nebraska’s soil. 

Every one voted the trip a great suc- 
ce.ss from every standpoint. There was 
plenty of fun, but there was so much to 
see during the day that the party had to 
sacrifice their sleeping time to enjoy the 
entertainment, and it was a relief physi¬ 
cally when the party started from Lin¬ 
coln for home on Friday, June 9. 

While the Eastern men were benefited 
by their education, it might also be said 
that the Nebraskans found that the 
Easterners were just “regular fellers” 
like themselves. 

In the party making the trip were the 
following Eastern advertising men: C. 
C. Leffingwell, of the George Batten 
Company; F. J. Kaus, Federal Agency; 
D. J. Ogilvle, Cheltenham Agency; W. 
A. Baker, the Frank Presbrey Company; 
F. J. Hermes, Blackman-Ross Com¬ 
pany; G. H. Flory, Calklns-Holden 
Agency; H. G. Atkinson, Hauff-Metzger 
Agency; J. P. Hallman, H. K. McCann 
Company; E. T. Wells, Morse Interna¬ 
tional Agency; D. J. Hinman, Street & 
Finney; A. M. Lewis, J. Walter Thomp¬ 
son Company; C. H. Bayer, Bayer- 
Stroud Company; Mr. Collins, Clarkson- 
Collins Agency; J. T. Desbecker, C. F. 
Redfield Agency; F. H. Walsh, Frank 
Seaman, Inc.; G. R. Dunham, the Green- 
leaf Company; C. E. Bellatty, H. B. 
Humphrey Agency; Mr. Sampson, P. F. 
O’Keefe Agency; Harold Barber, J. w. 
Barber Company; Mr. Shumway, F. P. 
Shumway Company; A. G. Shew, F. 
Wallis Armstrong Company; D. B. Mac- 
pherson, Ireland Agency; E. B. Van 
Hook, tlie Fletcher Compciny, 
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The INTEMTYPE 
Fair Plav ~ Fair Prices - Fair Proei'ts 

INTERTYPE CORPORATION 
NEW YORK 

>A.ORLD BLDG. 
CH ICAGO 

OLD COLONY BLDG. 
NEW ORLEANS 

316 CARON DELET ST. 
SAN FRANCISCO 

86 THIRD STREET 

EASTERN ADVERTISING MEN GUESTS OF NEBRASKA PUBLISHERS. 

TOP ROW: 1—C. E. Bellatty. 2—H. W. King. 3— . 4—Prof. Fogg. 5—J. P. Hallman. 6—F. H. Walsh. 7—D. P. MacPherson. 8—H. Doorly. 
9—Walter Roslcky. 10—L. C. Prudden. 11—T. F. Sturgess. 12—John Rosicky. 

SECOND ROW: E. F. Huse. 2—C. C. Rosewater. 3—W. O. Gundlach. 4~G. H. Flory. 5—E. T. Wells. 6—W. T. I.aing. 7—S. R. McKelvie. 8—A. G. 
Shew. 9—C. C. Lefflngwell. 10—D. J. Ogilvie. 11—F. J. Kaus. 

THIRD ROW: 1—W. A. Baker. 2—F. J. Hermes. 3—D. J. Hinman. 4—E. B. Van Hook. 5—Clarkson A. Collins. Jr. 6—W. C. Sampson. 7—G. R. Dun¬ 
ham. 8—Mr. Fitzgerald. 9—H. G. Atkinson. 10—J. T. Desbacker, 

FOURTH ROW: 1—Archie Hemford. 2—E. Fay Rorapaugh. 3—N. A. Huse. 4—S. E. Leith. 6—Harold Barber. 6—A. M. Lewis. 7—H. G. Schumecht. 

61 Machines Ordered 

Thus strongly does the trade stamp its approval upon our policy of 
fair play, fair prices, fair profits. 

by publishers and printers dur¬ 
ing the month of 

MAY 
Thus strongly the tide flows 
toward 

Intertype Standardization 

and Simplicity 

Model A 
Single Magazine 

$2100 

Model B 
Two Magazines 

$2600 

Model C 
Three Magazines 

$3000 

Standardized and 
Interchangeable 
Models. 
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THE EDITOR 
& PUBLISHER 

Entered as second-class mail matter 

in the New York Post Office. 

New York, June 17, 1916. 

“The end of satire the amend¬ 
ment of vices by rorrcciion; and 
he who writes honestly is no more 
an enemy to the offender than the 

’■ physician to the patient when he 
^ prescribes harsh remedies.”—Dry- 

- den. 

IN line with the general mobilization 
ot editors and publishers of news¬ 

papers for the nation-wide fight against 
c»>upons and stamps, the Illinois Daily 
Newspaper Association has pledged its 
members to work for State legislation. 
They have enlisted for the war—not for 
one campaign. 

1''HK New York Times says: “The 
army makes men, and we would 

not lack men to make our army if the 
War Department would take up the re¬ 
cruiting question in the right spirit and 
employ new methods.” This consider¬ 
ation should be impressed upon Secre¬ 
tary Baker by every newspaper in the 
land. Newspaper advertising can win 
the recruits for the new army. What 
steps are being taken to provide for an 
advertising campaign? 

ti\\7 HAT is it that the newspapers 
W print that is worse than 

what you people do?” The inquiry is 
made by Don C. Seitz, who well knows 
that he will receive little enlightenment 
on the subject. Up in Maine, where 
Mr. Seitz was talking, they answer a 
question by asking one. He might have 
been aFked; “But if we do a good thing 
wilt you give us as much publicity 
as when we do a bad thing?” To which 
the retort-obvious might lie; “Yes— 
if the good thing would make as inter¬ 
esting reading as the bad thing.” 

Editor gillkspie, of the Hou.ston 
Chronicle, thinks the newspapers 

entirely too liberal in the matter of 
printing the texts of public addresses. 
.V n <n who is striving to win a repu¬ 
tation iv an orator, political or other¬ 
wise, liii'is the newspapers usually will¬ 
ing to distribute his samples to the 
consumer, without charge. The news¬ 
paper is the universal “George” who is 
permitted to “do it.” Mr. Gillespie be¬ 
lieves that it should decline the role— 
that if people are determined to “let 
George do it” they should be willing 
to pay George’s fee. 

The coca-cola case is to be reopened 
by the Government, the Supreme 

Court having ruled that the question 
of the injurious effects of caffein, as an 
added ingredient in this popular bever¬ 
age, must be submitted to a jury for ad¬ 
judication. The technicalities on which 
the Government lost its case origin¬ 
ally have been brushed aside by the 
Supreme Court decision, and the issue 
will have to be met in an open court 
inquiry. The result will be watched 
with interest by newspaper publishers, 
as this case may be followed by simi¬ 
lar actions to determine the status, un¬ 
der the Food and Drug act, of many 
widely adverti.sed proprietary remedies. 

The Associated Retail Adveiilsers, 
in their sessions at the Philadel¬ 

phia conv'ention, will devote a good deal 
of attention to the question of how 
^uch money should be spent by a store 
id; advertising. They 'will find it etisier 
tq. fix a minimum standard,' stated in 
t^rrtis of a certain per cent, of the 
store’s gross turnover, than to fix a 
maximum one. This minimum estimate 

should be two per cent. Below that 
mark is danger. The store 'with highly 
progressive policies will double this 
amount—and, for special reascHis and 
limited periods, go far beyond tnat. It 
was said of a well known New York 
department store that, for a period of 
several months, covering a removal to 
a new location, their advertising ex¬ 
penditure amounted to ten per cent., 
of their gross business. The case was 
exceptional, of course; and the estimate 
was not official. But the big campaign 
did serve to rejuvenate the business of 
this particular store, and the effects of 
it have been cumulative. 

The management of the Scranton 
Republican has acted very wisely 

in raising its price to two cents per 
copy. The change took effect on June 
5, and the temporary loss of circula¬ 
tion has been surprisingly small, with 
every prospect that this loss will very 
shortly be recovered, and that, because 
of the production of a still more com¬ 
plete newspaper, additional circulation 
will be won. General Manager W. J. 
Pattison explained to the readers of 
the Republican the reasons for the in¬ 
crease of price, emphasizing the ap¬ 
proximate increase of 35 per cent, in 
the price of news print paper. He re¬ 
minded his readers that unless the sell¬ 
ing price were advanced the only oth¬ 
er method of meeting present condi¬ 
tions would be the reduction of the size 
of the paper and the cheapening of the 
contents. He considered that this would 
not be in the public interest, and to 
this proposition he has found no dis¬ 
sent. His course in this matter com¬ 
mends itself to the immediate consid¬ 
eration of other publishers similarly 
situated. 

MR. STONE PREACHES TO PREACH¬ 
ERS. 

ENERAU MANAGER STONE, of 
the A.ssociated Press, in his 
speech at Columbus, wielded the 

lash of plain speech on certain promi¬ 
nent clergymen who have, at various 
times, charged the Associated Press with 
suppressing news, and with coloring 
news. 

If such charges had any basis at all 
in fact, the Associated Press would con¬ 
stitute the greatest conceivable menace 
to the public welfare. That they have 
not—that all such charges have been 
due to either ignorance or malice—is a 
matter of such general understanding 
that Mr. Stone’s stout defence of this 
great organization ‘ may seem to have 
been superfluous. 

Yet it is well that the general public 
should not forget the nature and func¬ 
tions of the Associated Press, nor un¬ 
dervalue the part it plays in keeping 
the day-by-day record of the world’s 
events free from bias and coloring. It 
is -vividly realized by all newspaper men 
that the most illusive thing in the 
world is THE TRUTH. A PACT has to 
be pursued, often at great expense, and 
is usually captured only after spirited 
resistance. 

The sole task of the news-gatherers 
of the Associated Press, as of the other 
great news services, is to get the facts 
about events: to exclude guessing and 
speculation. The task of the manage¬ 
ment is to distribute these facts to the 
newspapers holding membership in the 
organization. 

Absolute non-partisanship in the 
treatment of news is the absolute rule. 
Serving newspapers of all shades of po¬ 
litical opinions, news of political cam¬ 
paigns is confined to the facts about the 
outstanding events of such campaigns. 
In this policy the Associated Press and 
the other news services have accom¬ 
plished a great thing for the American 
people. They have made it easier for 
the newspapers to divorce OPINION 
from NEWS. 

In the matter of war news the same 
policy holds. The facts are all im¬ 
portant. The “pro” or "anti” preju¬ 
dices of editors do not count. They are 
furnished with the story of what has 
happened. If, through headlines, or 
through editorial analysis, they give to 

this story a “coloring,”, that is not the 
fault of the Associated Press. 

That important news is ever sup¬ 
pressed is too. absurd for discussion. 
That interests, of whatever nature, 
could corruptly influence the Associat¬ 
ed Press, or any of the great news¬ 
gathering services, is an utterly foolish 
notioq. Those who spread such notions, 
whet^r ,clerg;ymen or laymen, do so 
throuilh.either ignorance or malice. 

WHAT IS NEWS PRINT PAPER TO 
COST? 

N his recent interview with a repre¬ 
sentative of The Editor and Pub¬ 

lisher, President P. T. Dodge, of 
the International Paper Company, after 
reviewing conditions in the industry, 
predicts an advance in price of approxi¬ 
mately five dollars per ton. He cites the 
increased cost of labor, of wood, of about 
everything entering into the manufac¬ 
ture of nev/s print. He points out that 
these increased costs have wiped out, for 
the manufacturers, the former margin 
of profit; that, in some instances, exist¬ 
ing contracts are being carried out at a 
loss. He cannot foresee any possibility 
of the present disturbed market again 
settling back to the old status. He be¬ 
lieves that higher prices are inevitable. 

In contrast to this view of the situa¬ 
tion is that of J. E. Atkinson, publisher 
of the Toronto Star, and chairman of 
the paper committee of the Canadian 
Press Association. After ah investiga¬ 
tion of conditions governing the present 
skittish market, Mr. Atkinson has made 
his report to the Canadian publishers, 
advising them to await developments. 
He believes that by the autumn the 
market will have adjusted itself—that 
the lessened demand, through the sum¬ 
mer months, will have enabled the man¬ 
ufacturers to replenish reserve stocks— 
and that paper economies, now generally 
practiced by the newspapers, will con¬ 
tribute to keep the future demand nor¬ 
mal, thus stabilizing prices. 

It seems just now inevitable, to The 

Editor and Publisher, that the publish¬ 
ers of the country are to be compelled 
to pay the predicted advance of five dol¬ 
lars per ton. Meantime, however, the 
Federal Trade Commission is making an 
investigation of the news print industry 
—and the results may have very great 
influence upon the market! 

MARYLAND’S LICENSE LAW 

/-»-^HE new law in Maryland, regu- 
I lating the coupon and stamp sys- 

tern in that State, provides a 
license fee of $1,500 per year for trad¬ 
ing-stamp companies doing business in 
that State, and $50 per Vear for manu¬ 
facturers who sell package goods in the 
State in which coupons are enclosed. 

It is said that the big stamp com¬ 
panies are anxious to have the law 
validated through a test case of a pure¬ 
ly friendly nature. It would enalJe 
them to continue business in Mary¬ 
land, without anxiety as to prohibitive 
legislation, and would work a hard¬ 
ship on the small competitive com¬ 
panies, putting some of these out of 
business. 

If distilleries and breweries could do 
business in a State by paying a nom¬ 
inal vimual license fee, with no fee 
whatever imposed upon retail saloons, 
these interests would have cause for 
rejoicing. It is not suggested that 
merchants who is.sue stamps should be 
compelled to pay as high a license fee 
as do retail liquor dealers. But, if a 
commonwealth is to regulate the stamp 
and coupon business within its borders, 
as it regulates the liquor traffic, the reg¬ 
ulation should not be merely nominal. It 
should provide that those who engage 
in the business should contribute ma¬ 
terially to the license revenues of the 
State. 

States regulate the banking business, 
the insurance business. They hold the.se 
Interests to accountability; subject them 
to State laws, to inspection. Insur¬ 
ance companies are not permitted to 
issue tokens of obligation without pro¬ 
per assurance to the State of their 
ability to redeem them. The stamp 

comp.'uiies, the coupon companies, nav^ 
been under no such necessity. They 
issue tokens of obligation to any extent 
desired wit bout the slightest restriction. 

It does not suffice to argue that the 
big companies are known to be fully 
responsible, and able to redeem all 
tokens issued. This might be true of a 
bank, yet would not entitle it to issue 
paper currency without limit or re¬ 
striction. 

Mai yland is regulating the stamp and 
coupon business in a manner calculated 
to soothe and reassure the big com¬ 
panies. The State will be the loser. 
Other States, where legislation is con¬ 
templated, should not make the mis¬ 
take made in Maryland. 

LOOKING FURTHER FORWARD 

ERBERT S. HOUSTON will be 
reelected to the presidency of 
the Associated Advertising 

Clubs of the World at the Philadelphia 
convention. That will -be proper, wise, 
and according to the excellent prece¬ 
dent established by this organization— 
that of two-year terms, in effect, for 
the executive head. 

Pre.sident Houston modestly suggests, 
in his article in the current number of 
Associated Advertising, that some prom¬ 
inent newspaper publisher should be 
selected to succeed him in this office 
this year. Except for the detail that it 
should not, and will not, happen this 
year, his suggestion deserves earnest 
consideration. 

If, at the convention of the Associat¬ 
ed Clubs, a year hence, the membership 
in the newspaper departmental shall 
have shown a material increase—as it 
has .shown within the past year—the 
propriety and wisdom of such a selec¬ 
tion as Mr. Houston suggests should be 
apparent. 

Naturally, fittingly, that form and 
method of advertising, which, by gen¬ 
eral consent, leads all others in im- 
rortance, should be accorded its place 
of honor in a club affiliation compris¬ 
ing all advertising interests. Its rep¬ 
resentatives should .share in all organ¬ 
ization activities—more fully, more ef¬ 
fectively, if possible, in the future than 
in the past. 

President Houston sees the need of 
a larger newspaper representation in 
the membership and councils of the 
associrted club.s, and urges active ef¬ 
fort to secure it. 

The vice-president of the Associat¬ 
ed Clubs, Lafayette Young, jr., ot the 
Des Moines Capital, is the logical suc¬ 
cessor, a year hence, to his present 
chief. President Houston. Mr. Young 
possesses a real genius for accomplish¬ 
ment in club work. His present acti¬ 
vities extend to committee work in 
many organization.s. including the Au¬ 
dit Bureau of Circulations and the Ad¬ 
vertising Bureau of the A. N. P. A. 
He is a human re.serve-depot of en¬ 
thusiasm, energy, and ideals. 

Mr. Young has the confidence of his 
contemporaries. He has convictions, 
and fights for them—always in the open, 
always with energy and force. His per¬ 
sonality is a great asset in club work, 
for it di.sarms those who may oppose 
him on paiticular policie.s. He has the 
open mind. He fights hard, but he 
fights fairly. If he believes that a man 
is in the wrong he fights that wrong 
—not the man. He is peculiarly gift¬ 
ed as a public speaker. As was once 
said of Daniel Webster, “he is a steam 
tririne in trou.sers.” 

This unofficial nomination of “Young 
I.iafe” for the presidency of the As.so- 
ciated Clubs, in 1917-18, is not prema¬ 
ture. It is made now in order that it 
may come to the attention of the dele¬ 
gates to the Philadelphia meeting. It 
is made in the interests of the clubs. 
For the prospect of a newspaper pub- 
li.sher for presidint will do much to 
stimulate Increa.sed newspaper mem- 
ber.ship in the organization. 

It is to be hoped that The I^mh, a 
clever magazine of fun and finance, 
which was .started recently to gambol 
over the Wall Street field, will meet 
greater prosperity than falls to the lot 
of some other lambs who gamble there. 
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PERSONAL? 
“He wlio conceals a useful truth 

is equally guilty with the propa* 
gator of an injurious falsehood.”— 
Augustine. 

OTHRR CITIES. — Joe Mitchell 
Chappie, editor of the National 

Magazine, has been chosen to deliver 
the Fourth of July oration in Faneuil 
Hall, Boston. 

F. M. Kimmell, editor of the McCook 
Tribune, completed the thirty-fifth an¬ 
niversary of his ownership of that pa¬ 
per last week. 

Ward L. Swift, former editor of the 
Watertown (Wis.) Leader, has moved 
to Eau Claire, where he holds an edi¬ 
torial position on the Telegram. 

Rienzi M. Johnston, editor of the 
Houston (Tex.) Post, has decided to 
run for the State Senate, against W. J. 
John.son, attorney, and August Hax- 
thausen. 

John C. Devereuj^, sr., pioneer printer 
and newspaper publisher of St. Paul, 
Minn., is critically ill at his home in 
that city. He is eighty-six years old. 

Cole E. Morgan, formerly city editor 
of the Knoxville (Tenn.) Sentinel, and 
for the past six years with the Hearst 
organization and the Atlanta Georgian, 
has resigned as Southern news editor 
for the Hearst papers to accept the post 
of news editor of the Charlotte Ob¬ 
server. 

Former Gov. Martin H. Glynn, of 
Albany, was temporary chairman of 
the Democratic Convention in St. Louis. 

M. H. Arends, formerly office manager 
for the Benjamin & Kentnor Company, 
newspaper representatives. New York, 
has just become affiliated with the St. 
Augustine (Fla.) Evening Record. 

Cole E. Morgan, formerly pf the 
Knoxville (Tenn.) Sentinel and the 
Chattanooga (Ga.) News editorial staff, 
and more recently of the AtlUiiia Geor¬ 
gian editorial staff, has accepted a po¬ 
sition with the Charlotte (N. C.) Ob¬ 
server, and will be in charge of the news 
department of that newspaper. 

Miss Iveah Hunt Sterry, a student 
at the new Connecticut College for Wo¬ 
men in New London, has won the Bo- 
denwein prize for excellence in news¬ 
paper composition. Theodore H. Bo- 
denwein, managing editor and princi¬ 
pal owner of the New London Day, of¬ 
fers each year |25 for the best written 
original newspaper article. Miss Sterry 
covers society happenings at Eastern 
Point for New London and New York 
papers. 

Samuel E. Lincoln, of the Providence 
(R. I.) Tribune staff, was elected Wor¬ 
shipful Master of Redwood Lodge of 
Masons, of Providence, last Monday. 

George C. Stucker, formerly with the 
Providence (R. I.) Journal, has re¬ 
turned to the editorial staff of that 
paper. 

John Thomas, of the Pittsburgh (Pa.) 
Sun; Joseph N. Mackrell, Chronicle- 
Telegraph;- John R. Ball, Post; Walter 
Christy, and A. C. Farr, Gazette-Times; 
L. R. Goshorn, Mary Roberts Rinehart, 
and Louis W. Strayer, Dispatch, and 
John B. Townley, Pittsburgh Pressv 
form the Pittsburgh newspaper con¬ 
tingent at the National Democratic 
Convention at St. Louis. 

Charles G. Ross, associate professor of 
journalism, in the School of Journalism, 
University of Missouri, sailed from San 
Francisco, June 13, on the steamship 
Sierra, for Melbourne, Australia. He has 
been granted a year’s furlough, and dur¬ 
ing that time he will be employed as 
sub-editor of the Melbourne Evening 
Herald. Professor Ross was accom¬ 
panied by his wife and family. 

New YORK CITY.—George B. Mc- 
Aneny, of the New York Times, 

was among the speakers at the “Be for 
Bridgeport Dinner,” held last Monday 
night by the Bridgeport (Conn.) Cham¬ 
ber of Commerce. 

William Ransom has rejoined the 
staff of the City News Association, as 
night manager, succeeding Thomas 
Meade, who retired recently to take 
up farming at Woodstock, N. Y. For 
twenty years, Mr. Ransom was chief 
assistant to Manager J. E. Harden- 
burgh. About two years ago he was 
compelled by ill-health to go into tem¬ 
porary retirement. 

Thomas D. Taylor, publisher of the 
Philadelphia (Pa.) Evening Telegraph, 
attended the commencement exercises 
of Columbia University, from which his 
son, Wallace, was graduated. 

Bernard H. Ridder, publisher of the 
Staats-Zeitung, attended the Demo¬ 
cratic Convention in St. Louis. 

George A. McClellan, former owner 
of the Jacksonville (Fla.) Metropolis, 
stopped for a few days in New York 
the past week. Later he went to Can¬ 
ada, where he is enjoying an extended 
vacation. 

Royal J. Davis has been appointed 
literary editor of the Evening Post. He 
formerly was instructor in literary 
criticism in the department of journal¬ 
ism at New York University. 

Robert Berry, the Associated Press 
representative at The Hague, returned 
this week on board the steamship 
Philadelphia for a vacation. 

Eimer Roberts, chief of the Paris 
(France) office of the Associated Press, 
who has been here with Mrs. Roberts 
for several weeks on vacation, will re¬ 
turn to Paris with Mrs. Roberts on 
June 24. 

Charles H. Grasty, treasurer of the 
New York Times, was honored with 
the degree of doctor of letters from 
Washington and Lee University, Lex¬ 
ington, Va., at its commencement ex¬ 
ercises last Wednesday. 

William H. Smith has been trans¬ 
ferred from the Buffalo bureau of the 
Associated Press to the New York of¬ 
fice. His place in Buffalo has been tak¬ 
en by Fred M. McLennan. 

Dr. James R. Joy, editor of the Chris¬ 
tian Advocate, has received the hon¬ 
orary degree of LL.D. from Dickinson 
College, Carlisle, Pa. 

Charles Price, editor of the Electri¬ 
cal World, has returned from a trip to 
Topeka, Kan., and the Chicago Conven¬ 
tion. 

George McManus, the cartoonist, is 
sympathizing with his wife over the 
loss of the latter’s |2,000 diamond 
brooch. But he mourns not as one 
without hope, as he believes that ad¬ 
vertising will recover the pretty bauble. 

Miss Mary Ross, who has just been 
graduated from the Pulitzer School of 
Journalism, will join the morning 
World staff next week. She is a grad¬ 
uate of Vassar and of the University 
of Michigan, and is well equipped for 
her chosen vocation. 

James S. Herrick has resigned from 
the morning World’s reportorial staff 
to join the advertising staff of the 
Crowell Publishing Company, 

Charles McD. Puckett, city editor of 
the Evening Post is enjoying two weeks’ 
vacation at Athens, Tenn. William For¬ 
rest and Arthur D. H. Smith, of the 
Post editorial staff, also are enjoying 
their vacations. Mr. Forrest is on a 
two months’ camping trip through Ca.n~ 
ada and the West. 

V. C. Gardner, commercial manager of 
the United Press, has returned from 
York, S. C., where he attended the an¬ 
nual convention of the South Carolina 
Press Association. 

Don C. Seitz, of the New York World, 
has been appointed chairman of the 
public education committee, of the 
Mayor’s Independence Day Commit¬ 
tee. 

11 7ASHINGTON, D. C.—William Wolf 
VV Smith, Washington correspon¬ 

dent of the Great Falls Tribune, has 
just received degrees of bachelor of law, 
master of patent laws, and master of 
laws at the National University of Law. 
At the graduation exercises last Mon¬ 
day, Mr. Smith was presented with the 

University medal for having attained 
the highest average in the post-gradu¬ 
ate course. 

Guy Mason, who is stationed at the 
White House for the International News 
Service, received a degree of bachelor 
of laws at the National University last 
Monday. 

Charles D. Warner, chief of the Bos¬ 
ton Christian Science Monitor bureau, 
is covering the National Conventions 
for his paper. 

Major Raymond W. Pullman, chief 
of the Washington police, and former 
Washington correspondent, headed the 
great preparedness parade in which 
President Wilson took part last Wed¬ 
nesday. 

Louis Brownlow, District Commis¬ 
sioner, and former Washington corre¬ 
spondent, was a delegate to the Demo¬ 
cratic National Convention at St. Louis. 

Mr. and Mrs. Roger J. Whiteford 
have lost, by death, their infant child. 
Mrs. Whiteford, previous to her mar¬ 
riage -w'as Miss Mary Edna Noyes, a 
populai writer for the Washington 
Times. 

1 Hopkins, who was last year the 
manager of the employment department 
of the Curtis Publishing Company, has 
been elected to the presidency of Dart¬ 
mouth College. He had previou.sly been 
closely identified with the college, which 
is his alma mater. 

Irvin S. Cobb, in an editorial page ar¬ 
ticle in the Public Ledger, on Monday, 
wrote; “So far as I know, I am the 
only newspaper man who ever inter¬ 
viewed Lord Kitchener.” Yet on the 
preceding day the same paper carried 
the account of an interview of Kit- 
c-hener by Richard Barry, in 1906. 

Mary Roberts Rinehart covered the 
Chicago Convention for the Public Led¬ 
ger, in a series of special articles, and 
Weed, the Ledger’s cartoonist made 
pictures of the celebrities. The two 
stars then went to St. Louis to re¬ 
peat the performance. 

Robert W. Maxwell, sports editor of 
the Evening Ledger, wrote some amus¬ 
ing stories from Chicago, whl''h with 
their diamond and ring-side phraseolo¬ 
gy, were ncwelties in the way of re¬ 
ports of political conventions. 

The Press is preening itself over the 
fact that Richard J. Beamish, direct¬ 
ing editor, forecasted Hughes’s nomina¬ 
tion on the night of his arrival in Chi¬ 
cago, on May 29, and «tcadily main¬ 
tained the point until the prediction be¬ 
came reality. 

SAN FRANCISCO.—Terbin Drexel has 
arrived in the city with a party of 

Danish travellers. Drexel represents a 
large Scandinavian newspaper syndi¬ 
cate, and is studying American press 
methods. 

E. G. Lewis, former publisher of the 
Woman’s Daily at University City, St. 
Louis, is in the city on business. 

Will Jacobs, publicity director for 
the Santa Cruz Chamber of Commerce 
and other organizations. Is in the city 
in company with Mayor F. R. Howe, of 
Santa Cruz. 

Clarence P. Kane, editor of the Archi¬ 
tect, a local publication of national cir¬ 
culation, will spend the next two weeks 
on a vacation tour of southern Califor¬ 
nia. 

Harold E. Walker, formerly of the 
San Francisco Chronicle staff, is mak¬ 
ing an automobile trip across the con¬ 
tinent to his old homestead In Maine. 

Carl Crow, an authority on political 
affairs in the Orient, has recently taken 
up his re.sidence at Berkeley, Cal., af¬ 
ter a long residence in China, wherj he 
worked for many years in the editorial 

departments of various English news¬ 
papers. He is assisting in a publicity 
campaign to keep California in the 
“wet” column. 

Arno Dosch, the American war cor¬ 
respondent, who narrowly escaped 
death as a spy during the (Jerman 
drive through Belgium, has been in 
San Francisco on business and plea¬ 
sure. He will return to Paris soon, 
with his family, as correspondent for 
a New York daily. 

Dr. J. G. Kasai, a correspondent for 
papers in Tokio and New York, ad¬ 
dressed the Advertising Bureau of the 
Oakland Chamber of Commerce on 
Tuesday. His subject was “The Obser¬ 
vations of a Japanese.” Kasai, who was 
graduated from the University of Chi¬ 
cago in 1913, and afterwards, took a 
law course at Harvard, also took part 
in the luncheon discussion of the Japa- 
nese-American problem. 

K. C. Adams, of the Examiner staff; 
Harry Coleman, head of the Examiner’s 
art department, and Carl Walen, head 
of the Hearst moving-picture service 
on the Coast, are going on an expedi¬ 
tion into the mountains of Del Norte 
County, for the purpose of securing 
moving pictures of wild animals. As 
mountain lions, bears, bobcats, and 
other fauna abound in that region, 
some remarkable films may be brought 
out by the adventurers, who will make 
the first attempt to filmatize Califor¬ 
nia’s big game in their native haunts. 

CHICAGO—William D. Eaton, one of 
Chicago’s best known newspaper 

men has recovered from his severe ill¬ 
ness. and again is at his desk in the of¬ 
fice of the Scoop, a publication he is¬ 
sues in the interest of newspaper writ¬ 
ers. Mr. Eaton wa.s managing editor of 
the Inter-Ocean in 1879, and later 
founded the Chicago Herald. 

Earl Warren Radcliffe, editor of the 
Enid (Okla.) Eagle was in Chicago last 
week visiting his brother. Jay Rad- 
ciiffe, the cartoonist, and Marquis 
James, assistant city editor of the 
Journal. 

Edward White, of the Press Club, 
is in Omaha working on the fiftieth an¬ 
niversary edition of the Omaha World- 
Herald. 

Crawford Head, formerly on the sport 
desk of the Herald, is reading copy on 
the Journal copy desk. 

A. G. McNair, one of the Press Club’s 
globe-trotters, sends a hail to his friends 
from Rio de Janeiro, Brazil. 

Charles J. McGuirk has resigned as 
motion-picture editor of the Examin¬ 
er to devote his time exclusively to 
writing motion-picture scenarios. 

Robert Presnell, formerly of the Tri¬ 
bune, is editing the North Shore Week¬ 
ly Sketch. 

Meyer J. Romanoff, for two years one 
of the heavies on the Journal staff, has 
re.signed and gone to work herding cat¬ 
tle at the stock yards, with the inten¬ 
tion, some day, of becoming a full part¬ 
ner of the Armours. 

Edward A. Krueger has left the Oty 
News Bureau to take a position on the 
staff of Popular Mechanics Magazine. 

Mrs. Robert Atter, wife of the Vi¬ 
enna correspondent of the Associated 
Press, and formerly of the Chicago 
Daily News, is in Chicago visiting 
friends. Mrs. Atter is herself a news¬ 
paperwoman of note, having worked in 
London and most of the Continental 
capitals. 

Robert W. Maxwell, sporting editor 
of the Philadelphia Ledger, visited his 
parents in Chicago this week. “Bob” 
formerly was telegraph editor of the 
old Inter-Ocean. 

James E. Crown, formerly city editor 
of the Examiner and' Inter-Ocean, is 
officiating as border correspondent for 
the New York World, at El Paso. Wal¬ 
ter N. Burns, a Tribune man, recently 
returned from Mexico, brings the word. 

Mark Watson, recently rewrite man 
on the Tribune, has been sent to the 
Washington bureau of that paper. 

Forrest Crissey, the magazine writer, 
did the first assignment work he has 
undertaken in a good many years when 
he worked on the Journal staff during 

(Continued on page 18) 
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BUSINESS BUILDING IDEAS 

By WiiAiAM H. McMasters. 

While a knowledge of advertising it¬ 
self is an important virtue for a solici¬ 
tor to possess, I am of the opinion that 
patience is the prime essential in get¬ 
ting business. A man who will work 
patiently on an account long enough 
will get the account for his paper. It 
may take months and it may even take 
years, but patience will bring home the 
bacon unless the prospective advertiser 
drops dead. In that case you will get 
the "sale” of the bankrupt stock. 

It took me over two years to win over 
a candy manufacturer to advertising. 
When I finally landed him he only ad¬ 
vertised a little retail store "to see if it 
would pay.” You know, the old stuff. 

I told him he couldn't tell whether 
it paid or not until the end of a year, 
at lea.st. "All right,” he replied. “Then 
we will try it out for a year.” In this 
way I had a full year’s opportunity to 
develop the account. Had I promised 
results on the first advertisement or the 
first month's advertising, I would have 
been stung. 

The only answers for a month were 
from other solicitors and from old cus¬ 
tomers of the store who asked for the 
bargaina The store manager W'as a 
woman and I had to work against her 
Influence, which was unalterably set 
against advertising. 

But I exercised patience and watched 
the account as though my life depended 
utKtn it. I kept three small pieces of 
copy running in my paper exclusively. 
The ads were three inches deep and ran 
Monday, Wednesday, and Saturday. 

I made the Monday ad offer some¬ 
thing "for Monday and Tuesday only,” 
and did the same thing for the other 
two ads of the week. My idea was to 
create a bargain interest in candy and 
also to make each ad work two days. 
In addition to two special features in 
each piece of copy the advertisement 
carried the regular price and trade¬ 
mark of the manufacturer’s standard 
brand of chocolates. For small adver¬ 
tisements they surely carried a full 
load. 

After the ads had been running 
about a month, we tried out a "hard- 
candy” sale. You know the kinds. 
Buttercups and crisp sticks and all that 
sugary stuff that is a winter specialty. 
It went big. The store had prepared for 
it, but Friday evening the manager was 
cleaned out. Maybe S50 sales had been 
made on Friday. So the factory force 
got busy and at my suggestion thev 
boxed the candy in two-pound boxes 
at the factory and I asked permission 
to repeat the ad on Saturday morning. 

Saturday showed about 600 boxes of 
two pounds each sold by four o'clock 
and scores of people disappointed. So 
the following Friday and Saturday we 
gave them another "hard-candy” sale, 
working up the Interest by referring to 
the disappointed patrons of the pre¬ 
vious week. By insisting on a big sup¬ 
ply all ready for immediate delivery in 
boxes. I helped the store organization 
quite a lot, but the clerks moved so 
slowly and seemed so helpless that only 
2,000 customers wore waited on in the 
two days. It almost drove me to drink 
to see people come in and go out. with¬ 
out being waited on. The store lacked 
speed. 

But the manufacturer’s eyes were 
opened to the value of advertising and, 
strange to say, the manager of the 
store also discovered things in adver¬ 
tising that I had never heard of before. 
She finally induced somebody to back 
her in buying the store and has since 
opened two others and advertises spas¬ 
modically in two papers. 

A certain men's shoe store in Boston 
had never advertised in the newspapers 
since it was organized. Not even their 
"mark downs" in summer and winter 
were announced in the papera After 
talking for three years about "classy 
advertising” and “cumulative effect.” I 
finally prevailed upon the partners to 
let me show' them some copy all set 
up. You will find that an advertise¬ 

ment set in type will attract about ten 
times as much attention with an ad¬ 
vertiser as any arguments or talk you 
can offer. Well! they liked the cooy 
and after shifting over the picture of 
the shoe to suit them, they put it up to 
me as to where the copy would run. 

"How much will you allow me to 
spend on a spring campaign?” I asked. 

“We will blow just $750 whether we 
get anything back or not,” said the 
Junior partner, who was a real sport. 

“Then there is only one answer,” I 
told them. "We will spend it all in one 
paper and play up two ads a week.” 
They ran Wednesday and Saturday, 
Each ad mentioned and described one 
shoe and give the price with an illus¬ 
tration. It was clas.sy dope. 

Without tracing a dozen sales direct 
to the advertising at the end of the sea¬ 
son the firm admitted to me that their 
business showed a substantial increase 
for the spring months. Their annual 
“mark-down sale” was inserted in the 
paper for the first time, that summer 
and it attracted hundreds of new cus¬ 
tomers to the store. This firm has not 
only continued to be regular advertisers 
but they have been instrumental in 
compelling several other fa:shionable 
shoe stores in the city to advertise all 
the time. 

New accounts come hard, but they 
are worth all they cost in patience and 
trouble. Every new account helps the 
next one, and it finally becomes an end¬ 
less chain. 

Next week, I will try and tell you 
some of the experiences of one of the 
most patient and successful advertising 
solicitors in the country, in working up 
two lines of advertising that had al¬ 
ways been in the classified columns un¬ 
til he put them into the display col¬ 
umns and had them spending real mon¬ 
ey, to the great delight of the publish¬ 
er and of the advertisers themselves. 

Hurley to Head Commission 

On July 1 Edward N. Hurley, vice- 
chairman of the Federal Trade Commis¬ 
sion, will succeed Chairman Joseph E. 
Davies as chairman. The mere statement 
ihas been made at the Commission that 
the change means that the Commission 
has adopted the rule of the Interstate 
Commerce Commission that the chair- 
mansftiip shall rotate each year, but it is 
known that there has been considerable 
friction in the Commission for some 
time. It is intimated that Chairman 
Davies has in some ways tried to domi¬ 
nate the Commission, and this has 
aroused resentment. 

Vice-Chairman Hurley was formerly 
a successful manufacturer, and is con¬ 
sidered a very able man. He has had 
plenty of practical business experience, 
something which it has been apparent 
that Mr. Davies has lacked, the latter 
b^ng a lawyer by profession and not 
acquainted in a direct way with com¬ 
mercial and business matters. 

Sphinx Club Officers for 1916-1917 

The new standing committees of the 
Sphinx Club having been appointed, 
the following is a list of those who will 
direct the activities of the Club during 
the coming season: 

President, Preston P. Lynn. 
Vice-Preeddents, R. S. Scarburgh, 

Clarence W. Smith, Dan A. Carroll, 
Collin Armstrong. 

Secretary, Edmund D. Gibbs. 
Treasurer, R. F. R. Huntsman. 
Executive committee—W. R. Hotch- 

kln, James O’Flaherty, Samuel Moftitt, 
Clarkson Cowl, George Ethridge, Cor¬ 
bett McCarthy, Ludwig Nissen. 

Speakers’ committee—C. \V. Smith, 
chairman; Jerome A. Crane, John Lee 
Mahin, William Berri, James P. Gilroy, 
Albert Strasburger, Will D. Gash. 

Membership committee—R. S. Scar¬ 
burgh, chairman; Thomas A. Barrett, 
Richard W. Lawrence, Corbett McCar¬ 
thy, R. R. Heywood, F. Wallis Arm¬ 
strong, J. Wade McGowan. 

Amon G. Carter, general manager of 
the Fort Worth (Tex.) Star-Telegram, 
called on Chicago publishers this week. 

Reporters Escorted Pres.'dent 

Washington, June 14.—The newspa¬ 
per correspondents who walked in the 
preparedness parade as an escort to 
Pre.sident Wilson on Wednesday were 
W. W. Price, president of the White 
House Correspondents’ Association, who 
represents the Washington Star, and 
acted as marshal of the newspaper 
men; M. Brice Claggett, vice-president 
of the Association, and White House 
correspondent for the Associated Press; 
Steve Early, Associated Press; Tom 
Kirby, and Mr. McCamm, United Press; 
Frank Lamb, International News Ser¬ 
vice; L. Ames Brown, New York Sun, 
and Philadelphia Record; Joseph P. 
Annin, Washington Herald; Wingrove 
Bathoa Washington Star; Stanley M. 
Reynolds, Washington Times; Stewart 
Price, Brooklyn Standard-Union; R. 
Eddy Mathews, Christian Science Moni¬ 
tor; H. C. Hallam, Providence Tribune; 
William A. Bird, jr.. New York Trib¬ 
une; Hal H. Smith, New York Times; 
William Leavitt Stoddard, Boston Eve¬ 
ning Transcript, and two Chinese cor¬ 
respondents who Insisted upon carry¬ 
ing the American flag. 

Little Tech for Three Days 

Boston, June 12.—The editors of The 
Tech, the official publication of the In¬ 
stitute of Technology, are issuing a daily 
edition of the paper during the time of 
the commencement exercises, dedication 
of the new Tech buildings, and other 
events of to-day, to-morrow, and Wed¬ 
nesday. In to-day’s issue of Tech Is 
a story of the trip to Boston from New 
York, on the Bunker Hill, of a large 
group of Tech alumni. This stunt was 
made possible by the liberal use of the 
wireless. The steamer was met far 
down the harbor by a fast motor boat 
on which were bundles of The Tech con¬ 
taining a complete story of the voyage 
up to the time of going to bed. All the 
activities of the week are being pre¬ 
sented in a creditable manner, and the 
volume of advertising indicates the pa¬ 
per’s financial success. 

Two Dailies for Redwood ('ity. Cal. 

Redwood City, Cal., with a population 
of 2,400, is to have two daily paper.s. 
La.st week, H. W. Simkin.s, one of the 
editors of the Daily Palo Alto Times, 
announced that he would start a daily 
paper. A few hours later the Redwood 
City Democrat, a weekly and one of 
the oldest parsers on the peninsula, ap¬ 
peared with the news that it would be 
at once converted into a daily. The 
Democrat was leased from James V. 
Swift, Redwood City postmaster, by 
James D. Hedge, its present editor and 
manager, and Edward D. McOettigan a 
San Francisco newspaper man. The 
Redwood City Times-Gazette will con¬ 
tinue to be issued weekly. 

Pape Not Guilty of Libel 

Bridgeport, Conn., June 12.—William 
J. Pape, editor of the Waterbury 
(Conn.) Republican, was found not 
guilty by a iury last lYiday of libel 
charges brought against him by State 
Senator James A. Peasley. The case 
was in the courts several weeks. Peas¬ 
ley was assailed several times in edi¬ 
torials in the Republican, which al¬ 
leged dishonesty in city affairs. He 
brought suit for $50,000. No appeal was 
taken. 

Where He Got It 
He was a witness tn a ease In the inOice 

court. 
“What is your name?” Inquired Prosecutor 

Robinson. 
“Mab name?” from the darky incredulously. 
“I’m talking to you. snapped the Prose¬ 

cutor. 
“Well, suh, mah name Is Hallowed Hop¬ 

kins.” answered the negro. 
“Halkiwed—dlallowed.” gasped the Judge. 
“Where did .tou get that name?” 
“Frum mah maw.” answered the negro. “It 

am from de Scriptures.” 
“From the Scriptures? What part of the 

Scrirtiires? 
“Doan you all r’memliab. Judge, wheah It 

says, ’Halloiwed be tby name’’ ” 
The Judge recalled the passage.—Louisville 

Times. 

Attacked Stephens-Ashurst Bill 

E. J. W. Proffitt, speaking before the 
Providence (R. I.) Retail Grocers’ and 
Marketmen’s Association, at a recent 
meeting, said regarding the Stephens- 
Ashurst bill: “Price-cutting will drive 
the comer store, the small army' of un¬ 
organized, independent letailers out of 
business in the battle with n.onopolies, 
and the only remedy lies in price pro- 
t-iction and maintenance In ccmpelling 
ad retailers to sell the same article at 
the .same price.” He declared the bill 
economically unsound, politically un¬ 
wise, and morally wrong, for the reasons 
that, if passed, it would eliminate com¬ 
petition on articles nationally advertised. 

Buffalo Business Bureau Incoiporates 

The Better Bu.sine.ss Bureau of the 
Advertising Club, of Buffalo, N. Y., has 
filed articles of incorporation with Sec¬ 
retary of State Hugo, at Albany, N. Y. 
According to the papers the purposes of 
the Bureau are “to promote integrity 
and create confidence ■ in advertising, 
selling, and all other phases of busi¬ 
ness, and do all lawful things w'hich 
may help sustain such results.” The 
directors of the Bureau are: John T. 
Coit, Herbert N. DesMarcts, William P. 
Goodspeed, C. A. Gould, Ralph C. Hud¬ 
son, E. F. A. Kurtz, Herbert A. Mel- 
drum, O. L. Neal, Alexander F. Osborn, 
George Ostendorf, R. J. Sauter, A. 
Spangenthal, Kenneth W. Watters, 
Charles R. Wiers, and L. A. Wilson. 

New Firm Buys Old Plant 

W. W. McCarroll, the inventor of the 
electrotype straightening machine and 
formerly w'ith Wessels & Company, and 
M. B. Connelly, formerly of the Lead 
Mould Foundry, of New York, have 
purchased the old E. B. Sheldon elec¬ 
trotype plant of New Haven, Conn. The 
plant has been reorganized and re¬ 
equipped. The Sheldon Company is 
now specializing in advertising elec¬ 
trotypes and stereos. A New York of¬ 
fice has been established in charge of 
J. E. Jacobsen. 

Publisher Hill Remembers Employees 

By the will of John A. Hill, the pub¬ 
lisher, who died on January 24, 1916, 
fifteen employees receive $1,500 each, 
and forty-eight $1,000 each. Miss Rose 
Steiner, Mr. Hill’s secretary, is given 
the income from $30,000 for life. The 
re.sidue of the estate, valued at $1,134,- 
933, is bequeathed in equal shares to 
the widow, Mrs. Emma B. Hill, and her 
daughter, Jean C. Hill. 

PERSONALS 
(Continued from page 17) 

the Republican Convention. "Had the 
time of my life,” he told Managing Edi¬ 
tor Richard J. Finnegan. “It’s living 
the old days over again.” 

Ed W. Smith, sporting editor of the 
•American, and well known fight referee, 
will probably referee the Willard-Fulton 
fight, in Minneapolis, Labor Day. 

Ned Holmes, former Texas scribe, is 
in Chicago in the interests of “Trea¬ 
sure Island,” now playing at the Colo¬ 
nial. 

Barry Faris, International News Ser¬ 
vice corre.spondent at Washington, w'as 
the guest of Harold Hall, at the Brew¬ 
ster Apartments during the Republi¬ 
can Convention. 

Wm. H. Stuart, James B. Young, of 
the American; Ring Gardner, E. H. 
Phillips, B. L. Taylor, and Katherine 
Synon of the Tribune; John Temple 
Craves, Sam W. Small, jr., William C. 
I. Hailowell, Guy Cramer, and Harry 
Murphy, of the Examiner; Frank Arm¬ 
strong, Clyde Brown, and Mollle Morris, 
of the Daily News, and J. D. Salkeld, 
of the Journal, are in St. Louis this 
week, reporting the Democratic Conven¬ 
tion for the Chicago papers. 

Thos. W. Andrews, of the Milwau¬ 
kee Leader, was in town last week on 
business for his paper. 
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TIPS FOR DEALERS IN NEWSPAPER EQUIPMENT 

New Concerns and Old That Are or Will Be in the Market for 

Supplies. 

ENGAGEMENTS 

Walter M. Koll, advertising manacer 
of the Olympic Theatre, Chicago, III., 
and Mrs. Knoll, announce the engaae- 
ment of their daughter. Miss Isabel Coe 
Koll, to Orville Bunnell. 

NEW INCORPORATIONS 

New York City.—James F. Newcomb 
& Company; capital stock, $30,000; 
printing, publishing, stationers, en¬ 
gravers, advertising; incorporators, W. 
P. Van Wyck, C. L. Chapman, and J. 
F. Newcomb. 

New York City.—American Food 
Manufacturer Publishing Company: 
capital stock, $10,000; incorporators, F. 
Condon, C. E. Wright, and R. R. Rich- 
man. j 

Columbus, Ohio.—Coons Publishing 
Company; capital stock, $5,000; in- 
corj)orators, Ray M. Coons, C. J. Coons, 
Ralph V. D. Coons, Otto W. Rlestlg, and 
Isaac N. Coons. 

La Salle, Ill.—La Salle Poster Ad¬ 
vertising Company; capital stock, $2.- 
500; incorporators, W. E. Vanderwater, 
Edith M. Vanderwater, and J. E. Mor¬ 
rison. 

CHANGES IN INTEREST 

Watertown, N. Y.—The St. Lawrence 
Republican and the Ogdensburg Jour¬ 
nal have been combined and placed in 
the morning field under the name Og¬ 
densburg Republican-Journal. The 
Journal was an evening daily, and the 
Republican was a weekly. 

Clay Center, Kan.—John Best, for 
two years business manager and one of 
the large stockholders in the Clay Cen¬ 
ter Publishing Company, publishers of 
the Daily Dispatch-Republican and the 
Weekly Dispatch, has sold his holdings 
to the other stockholders and purchased 
the Clyde Republican and the Clyde 
Voice. 

Portland, Ind.—David T. Pralgg, of 
Indianapolis, and his son. Noble T. 
Praigg, of this city, have sold their 
stock in the Commercial-Review to B. 
F. Sprunger, recently publisher of the 
0.ssian Journal, and S. C. Gouty, of Fort 

Announcement la made of the engage¬ 
ment of Miss Mildred L. Eckhardt, of 
567 West 184th Street, New York city, 
and Griffith Bonner, Journalist, of Pitts¬ 
field, Mass. Miss Eckhardt la known 
as “The Girl of N. Y. U.,” a song by 
that name having been written by Mr. 
Bonner and dedicated in her honor. 

George M. DeGinther, manager and 
editor of the Collingswood (N. J.) Re¬ 
trospect, and Miss Katherine Brown, li¬ 
brarian of the Collingswood Library, 
announce their engagement. 

WEDDING BELLS 

J. L. Wadley, Jr., city editor of the 
Texarkanian of Texarkana, Tex., was 
married on June 8 to Miss Cathryn 
Peak, daughter of Dr. F. A. Peak, of 
El Paso and Hot Springa 

John J. McKone and Miss Florence 
Mae O’Leary, daughter of Jeremiah 
O’Leary, of Lawrence, Mass., were mar¬ 
ried at St. Monica’s Church, that city. 

J. L. Wadley, ir., city editor of the 
Texarkana (Ark.) Daily Texarkanian, 
and Miss (Kathryn Peak, daughter of Mr. 
and Mrs. F. A. Peak, of El Paso, Tex., 
were married at the Methodist Church 
in Paso on June 8. Mr. and Mrs. Wad¬ 
ley will iiiake their home in Texarkana. 

Louis Lowe Simons, a member of the 
editorial staff of the Galveston (Tex.) 
Dally News, and Miss Mary Woods 
Thomas, daughter of Mr. and Mrs. Wil¬ 
liam H. 'Thomas, of I./a Grange, Tex., 
were recently married at the St. James 
Methodist Church, at La Grange, Dr. 
C. M. Bishop, president of Southwestern 
University at Georgetown, officiating. 
After a brief honeymoon Mr. and Mrs. 
Simons will make their home in Galves¬ 
ton. 

Miss Agnes Theresa Murphy, daugh¬ 
ter of Mr. and Mrs. William J. Murphy, 
of Brooklyn, was married on Wednes¬ 
day evening, to Arthur J. McKenna, a 
member of the staff of the New York 
Tribune. The ceremony was performed 

in St. Patrick’s Church, Brooklyn, by 
the Rev. Joseph F. Murphy, a cousin of 
the bride. Mr. and Mrs. McKenna are 
spending their honeymoon in the Adi¬ 
rondack Mountains. 

C0NNELI.SVILLE, Pa. — Conncllsville 
Publishing Company: capital stock, 
$10,000; incorporators, Joseph J. 
Thompson, G. T. Wolfersberger, and 
W. F". Brooks. 

Pittsburgh, Pa.—Catholic American 
Publishing Company; capital stock, 
$5,000; incorporators, Charles J. Jaeg'e, 
Charles J. Jaegle, jr., Anthony Jaegle, 
and Josephine Jaegle. 

Georgetown, Tex.—Sun Publishing 
Company; capital stock, $8,000; incor¬ 
porators, John R. Allen, George Keahey, 
and W. Lowery Foster. 

New York City. — Manufacturers’ 
Printing Company, formed by consoli¬ 
dation with the H. J. Vredenburgh Com¬ 
pany, Inc.; capital stock, $50,000; print¬ 
ing, photo-engraving and designing; 
directors, Eugene L. Faure, Archibald 
Reid, and Harrison J. Vredenburgh, all 
of New York. 

New York City. — Inter-Continental 
Publishing Corporation; capital stock, 
$2,000; printing and publishing; direct¬ 
ors, George J. Nathan, Eugene F. 
Crowe, and Eltinge F. Warner, all of 
New York. 

New York City.—Albert Larson; cap¬ 
ital stock, $5,000; printing, lithograph¬ 
ing, and steel engraving; directors, Al- 

Wayne. 

OBITUARY NOTES 

J. G. Newland, editor and part-owner 
of the Frederick (Okla.) Ledger, died at 
'his home at Frederick on June 7, aged 
sixty-eight years. A wife and three sons, 
one of whom is employed by the Cin¬ 
cinnati Post survive. 

Carl Unger, aged .sixty-one years, edi¬ 
tor and publisher of the Galveston 
(Tex.) Journal, and one of the best- 
known Gcrman-American editors in 
south Texas, died at his home in Gal¬ 
veston, on June 3. Mr. Unger formerly 
resided in St. Loiuis, where he was city 
editor of the Amerika, and at one time 
was on the staff of the Westliohe-Post 
and the Globe-Democrat. 

Maurice J. Cody, editor of the Paper 
Trade Journal, died on Wedne^ay at 
the Bushwick Hospital, Brooklyn, from 
inte.stlnal trouble. He was a native of 
Lexington, Mass., and about fifty years 
old. He was a graduate of Andover 
Academy and Harvard College. He also 
attended the Harvard Law School. He 
came to New York atx)Ut twenty years 
ago, and .shortly afterward engaged in 
newspaper work with the Paper Trade 
Journal. For a time he also was editor 
ol tho American Stationer. 

on June 6, by the Rev. John B. Leonard. " 
Mr. McKone is a well-known newspaper The Herald Publishing Company, of 
man. Montpelier, Ind., has dissolved. 

Forty-one Years of Telephone Progress 
bert and Leonore Larson, of Brooklyn, 
and Sidney A. Larson, of The Bronx. 

New York City.—Schob & Wieser; 
capital stock, $10,000; printers and pub¬ 
lishers; directors, Henry Schob, Edward 
W. Wieser, and Fred C. Meisoll, all of 
Brooklyn. 

New York City.—Palmer & Oliver; 
capital stock, $15,000; publishing and 
printing: directors, Elmer W. Oliver, 
Harry F. Palmer, and Henry White, all 
of New York. 

Genewa, N. Y.—Briel Poster Adver¬ 
tiser Company; capital stock, $5,000; 
general advertising; directors, Edward 
A. Bertram, Frank H. Leonard, and 
Paul R. Borlano, all of New York. 

Tulsa, Okla.—The first daily news¬ 
paper tor negroes to be established in 
Oklahoma has made its appearance here, 
the Tulsa Star. It is edited and pub¬ 
lished by A. J. Smitherman, president 
of the Western Negro Press Associa¬ 
tion for the last five years. This is said 
to be the only negro newspaper in the 
United States. 

Got His Name on Front Page 
The mau was reading the front page of the 

newspaper as he walked across the busy street. 
“Gee,** he mused. **I’d like to get my name 

In big type on the front i>age of a newspapi'r.** 
Just then a street car bumiied into the man. 

He got his name on the front i«ge of the next 
edition of the paper. 

But he missed the story.—[Cincinnati En¬ 
quirer, 

Edward J. Cox, a real estate operator, 
died of pneumonia at his home, 217 
ITnion Street, Brooklyn. He formerly 
was connected with the business depart¬ 
ment of the Brooklyn Dally Eagle. 

James Willis Heard, seventy-two 
years old, assistant treasurer of the 
Mergenthaler Linotype Company in 
Manhattan for the last ten years, 
died at Atlantic City, N. J., of hard¬ 
ening of the arteries. Mr. Heard was 
born in Greensboro, Ga., and his father 
was a large plantation owner there. 
When the Civil War broke out he and 
all his brothers enlisted on the Confed¬ 
erate side and fought throughout tho 
war. Mr. Heard took up his residence 
in Brooklyn about twelve years ago. He 
lived at 130 New York Avenue. 

Thomas A. McLaughlin, aged sixty- 
six, veteran soldier, educator, and edit¬ 
or, died in Bessemer, Ala., following a 
stroke of paralysis. After the Civil War 
he took up teaching and journalistic 
work, and later became the editor of the 
Iron Age, the first daily paper published 
in Birmingham and vicinity. He also 
published a weekly in Bes.semer. Mr. 
McLaughlin was a brilliant and forceful 
writer in those pioneer days, and paved 
the way for the establi.shment of the 
Age-Herald as the result of a consolida¬ 
tion of the Iron Age and Birmingham 
Herald. 

The Daily Avalanche has made its 
appearance at Groesheck, Tex. It Is 
published by Ira Lawley. 

The faint musical sound of 
a plucked spring was elec¬ 
trically carried from one room 
to another and recognized on 
June 2, 1875. That sound 
was the birth-cry of the tele¬ 
phone. 

The original instrument— 
the very first telephone in the 
world—is shown in the picture 
above. 

From this now-historic in¬ 
strument has been developed 
an art of profound importance 
in the world’s civilization. 

At this anniversary time, 
the Bell System looks back on 
forty-one years of scientific 
achievement and economic 
progress, and gives this account 
of its stewardship: 

It has provided a system of 
communication adequate to 
public needs and sufficiently in 
advance of existing conditions 
to meet all private demands 
or national emergencies. 

It has made the telephone 
the most economical servant 
of the people for social and 
commercial intercourse. 

It has organized an operat¬ 
ing stedf loyal to public in¬ 
terests and ideals; and by its 
pxilicy of service it has won 
the appreciation and good will 
of the people. 

With these things in mind, 
the Bell System looks for¬ 
ward with confidence to a 
future of greater opportunity 
and greater achievement. 

American Telephone and Telegraph Company 
And Associated Companies 

One Policy One Sy$tem Univereal Service 
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SOUTH AMERICAN 
NEWSPAPER BUREAU 

Formed at Buenos Aires by Thirteen Im¬ 

portant United States Papers—George 

A. March Appointed Special Repre¬ 

sentative—South American Republics 

Anxious to Get North American Capital. 

Bearing credentials from thirteen im¬ 
portant North American newspapers, as 
director of their South American office, 
George A. March returned to Buenos 
Aires to-day. During the first year of 
his special representation of New York, 
Philadelphia, Chicago, Boston, and 
Washington newspapers, Mr. March 
made a marked impression on South 
American business and Governmental 
interests. His fundamental knowledge 
of the various republics, and the ex¬ 
perience gained from personal contact 
during several trips to every centre of 
importance, added to the confidence of 
the newspapers back of him, make the 
South American Bureau at Lavalle 341, 
Buenos Aires, the Important point of 
business contJict between North and 
South America. 

Mr. March has collected, during his 
two months’ stay in the United States, 
a ma.ss of d.ata mixed with enthusiastic, 
but candid, statements of conditions. He 
is prepared to present the feeling of 
sympathy which has sprung up between 
the United States and the various South 
American republic.s. The newspapers 
he represents do not disguise this reach¬ 
ing out for advertising propaganda, and 
their concerted effort comes only after 
careful investigation into the ability to 
secure results. The cooperating news¬ 
papers understand that the matter of 
trade development is not a que.stion of 
a day or a year, but that there is a 
great deal of work to be done. They 
have gone into it with due consideration 
of the expense as well as the time. 
Only those who have investigated real¬ 
ize the great distance to South America 
and the vastness of the continent. In 
selecting Mr. March, the syndicate of 
United States newspapers was govern¬ 
ed by the need of a man possessing tact, 
knowledge, and ability to manage the 
considerable investment involved in the 
conduct of a South American bureau. 

The New York office of the syndicate 
is at Boom 400, Evening Post Building, 
20 Vesey Street, and the newspapers 
repre.sented by Mr. March are the New 
York Evening Po.st, Minneapolis Jour¬ 
nal, Baltimore Sun, St. Louis Globe- 
Democrat, Cleveland Plain Dealer, Buf¬ 
falo Evening News, Boston Globe, Eve¬ 
ning Star, Washington, D. C.; Chicago 
Tribune, (’hicago Daily News, Philadel¬ 
phia Kecord, Pittsburgh Post, and New 
York Tribune. 

On the eve of sailing Mr. March was 
in an enthusiastic frame of mind, re¬ 
marking: 

“The importance of this movement 
cannot be gainsaid. Now that a very 
sincere .sympathy is springing up be¬ 
tween the United States and the various 
South American republics, the news- 
IKijicrs which form this group feel that 
no effort should be spared that wilt as¬ 
sist in the betterment of commercial 
relations between the two continents. 

“There is no disguising the fact that 
business men in the United States de¬ 
sire to secure a market in South Amer¬ 
ica for their manufactures, and are 
anxious and willing to meet South 
American buyers on the same terms 
which they have previously enjoyed 
from Europe. On the other hand, the 
South American republics are anxious 
that North American capitalists and in¬ 
vestors should realize the vast possibili¬ 
ties which exist for the investment of 
capital in the further development of 
their countries, and any movement 
which assists towards this end will be 
welcome by them.” 

On a matter that might seem to some 
to- be insignificant, Mr. March placed 
unusual emphasis. He urged that par¬ 
ticular attention be given to the placing 
of sufficient postage on letters to South' 
America. As an illustration, he told 

how, on account of the publicity recent¬ 
ly given his work in South America, he 
received by the mail which arrived in 
Buenos Aires, the week before he left 
for New York, nearly 200 letters from 
the United States. All were inquiries 
with regard to the various conditions 
and business possibilities in the South 
American republics. No less than ninety 
of these letters bore a two-cent stamp, 
and he had to pay a surcharge on each 
one of them of 30 centavos, 12 cents 
American money. 

Mr. March feels that when this is 
brought home to American business 
men they will avoid this irritation of 
prospective customers. He said: “I 
wish that you would impress upon mer¬ 
chants, exporters, and others who de¬ 
sire to secure business connections in 
South America, the absolute Importance 
of seeing that their letters are properly 
stamped with a 5-cent stamp, and more 
if they are overweight. Nothing is so 
irritating to the recipient of these let¬ 
ters as when they are called upon by 
the local postal authorities to pay two 
or three times what the correct postage 
would have cost in the United States. 
On my arrival in this country, a few 
weeks ago, I called on the Chamber of 
Commerce of the United States in 
Washington, and was promised that 
some means would be found to bring 
the matter to the special attention of 
those who send letters to South Amer¬ 
ica This condition has existed for a 
considerable time, and the United States 
Consuls and commercial attaches in 
the various South American Tepublics 
are being attacked continually on the 
subject,' and yet the nuisance con¬ 
tinues.” 

Not the least of the benefy;s.to be de¬ 
rived by the cooperating newspapers 
will be the exhaustive reports of Mr. 
March on matters similar to the post¬ 
age subject as they develop during his 
travels through the Southern continent. 
This chain of newspapers is the first 
well-organized and tangriblo plan on the 
part of the press of the United States 
to secure and develop trade with South 
America Any firms anxious to secure 
■business connections in the Argentine, 
Chili, Brazil, etc., are invited to write to 
George A. March, at the general offlcss 
of the papers represented, Lavalle 341, 
Buenos Aires, Argentina, and informa¬ 
tion will be gladly furnished. Repre¬ 
sentatives travelling to the Argentine 
and bringing letters of introduction 
through the papers mentioned will be 
welc/omed and given every assistance. 
Copies of all of the papers are kept on 
file. 

Jean Webster Dies in New York 

Jean Webster, who in private life 
was Mrs. Glen Ford McKinney, and well 
known as a writer and dramatist, died 
Sunday, June 11, in New York city. 
She Ijecame famous as an author 
through the writing of a serier. of the 
“Daddy Long-Legs” stories, but not un¬ 
til they were put into play form did 
she obtain recognition as a dramatist. 
Mrs. McKinney w’as a daughter of the 
late Charles L. Webster, the publisher, 
and a grand-niece of Mark Twain. She 
was bom in New York city, and was 
a graduate of Vassar College 

An Interesting Innovation 

An innovation recently given a trial 
in the columns of the Duluth Herald is 
meeting with widesprearl interest In 

Duluth and environs. For some time 
past the Herald has been publishing 
photographs under the caption, “Faces 
of Yesterday.” The photos are those 
of prominent citizens, and zest is added 
to the scheme by the withholding of 
names until the following day, leaving 
the readers to guess the identity of the 
pictures. 

Stevens Joins Chicago Agency 

Knill-Chamberlain-Hunter, Inc., pub¬ 
lishers' representatives, announce the 
addition to their organization of A. E. 
Stevens, in their Chicago office. Mr. 
Stevens has had a long experience in 

advertising - and puUialiing, having 
started his business career in one of the 
older advertising agencies in New York 
city, and been manager of the Associa¬ 
tion of American Advertisers, publish¬ 
er of the Peoria Transcript, and pub¬ 
lisher of the Racine Times. For the 
past two years he has been acting in an 
advisory and consulting capacity for 
many newspapers published in the Mid¬ 
dle West. 

Hannibal Commercial Club Organizes 

The Associated Advertising Clubs of 
the World will have a new member in 
a few days, for the advertising bureau 
of the Hannibal, Mq., Commercial Club 
has just been organized and voted to 
affiliate with the associated bcdy, which 
is to hold its convention in Philadelphia 
this month. Paul Hutchinson, secre¬ 
tary of the Advertising Club of St. 
Louis, went to Hannibal to assist in 
forming the new organizatior, which 
has twenty-five charter members. It 
was voted to send a delegate to the 
Philadelphia convention, who is pledged 
to vote for St. Louis for the convention 
in 1917. 

Advertising News 

In case of a death In the family would you 
print the obituary on a billboard? If your wife 
entertained would you send an account of it to 

the theatre-programme man? If you were to 

enlarge your business would you advertise on a 
hotel blotter? If you were going to have a 
wedding among your relations would you get out 
a handbill? 

Some people look upon the newspaper as a 

convenience, self-sustaining, and resorted to only 

after all other forms of advertising have failed. 
The obituaries, the business changes, the enter¬ 
tainments. the weddings, are the things that give 
your newsiiaper its widespread circulation. They 
are the things that cause people to pay for the 
privilege of reading your advertisement. In 

advertising, the newspaper is preeminent. The 

newspaper is advertising. Advertising is news. 
—(Lebanon (Ind.) Reporter. 

Texas Newspaper Statistics 

There are 4,408 persons engaged in 
the printing and publishing industry of 
Texas. This Industry represents a cap¬ 
ital investment of $9,127,000. Texas has 
1,067 printing and publishing establish¬ 
ments. Printing and publishing houses 
are the predominating class of manu¬ 
facturing establishments in Texas. Tex¬ 
as ranks second with other States in 
number of newspapers published. The 
first newspaper ever published in Texas 
was the Houston Telegraph. It was 
established by Gail Borden in 1836. It 
is now defunct. A Texas newspaper 
man invented condensed milk. The old¬ 
est newspaper now being published in 
Texas is the Galveston News. It was 
established in 1843. The circulation of 
Texas newspapers is five papers per 
family, per issue. There are 57 foreign 
publications Issued in Texas. The com¬ 
bined circulation of Texas publications 
is 5,000,000 per issue. 

Hoe Apprentices Graduated 

Graduating exercises of the appren¬ 
tice school of R. Hoe & Co., printing 
press manufacturers, were held last 
week at ,De Witt Memorial Church, on 
Rivington Street, New York city. Prizes 
were awarded to boys who led their 
classes. Joseph E. Meyer received a 
gold watch, the first prize. The ap¬ 
prentice school is maintained in con¬ 
nection with the firm’s plant, and has 
the cooperation of the Board of Edu¬ 
cation. The course covers a five-year 
period. 

A Baseball Challenge 

The baseball team of the Albert 
Frank & Co. advertising agency. New 
York, is open to meet the team of any 
agency, newspaper, or special represen¬ 
tative’s office. ^ Arrangements may be 
made by communicating with James 
Dunn, manager of the team, 26 Beaver 
Street, New York; telephone 3881 
Broad. 

Greeley Paid Poe with a Note 

(From Bruno’I Weekly.) 
Not always did the Tribune pay its 

contributors upon acceptance of their 
stories, nor the week after publication, 
as it is customary to-day. Horace 
Greeley, the founder and famous editor, 
paid for poetry he purchased from Ed¬ 
gar Allan Poe, for use in his jonrnal, 
with a promissory note, which was 
drawn on October 24, 1845. 

New York, October 24, 1845. 
Sixty days after date I promise to 

pay Edgar A. Poe, or his order, fifty 
dollars for value received. 

$50.00 due Dec. 26th. 
Horace Greeley, 
62 Nassau Street, 

Corner Spruce. 
Frances Walker, a Spokane musician, 

was the possessor of this valuable doc¬ 
ument, in which the best-known editor 
of the middle of the last century paid 
the best-known poet for his contribu¬ 
tions, before it became the possession of 
Mr. Patrick F. Madigan, and one of the 
most valuable pieces in his collection of 
Poe autographs. It was given to Mr. 
Walker twenty-five years ago by Mrs. 
John F. Cleveland, a sister of Horace 
Greeley, and widow of John F. Cleve¬ 
land, who was for many years treasur¬ 
er of the New York Tribune Company. 

Philadelphia’s Newspaper Poets 

Philadelphia’s newspaper poets have 
lately come strongly to the front with 
excellent verse. On Memorial Day the 
Ledger carried poems by Harvey M. 
Watts and K'ullerton L. Waldo; the 
Press, by Richard J. Beamish; the Bul¬ 
letin, by “Tom” Price; the North 
American, by Leigh Mitchell Hodges, 
and the Evening Ledger, by “Tom” 
Daly. In the current issue of Con¬ 
temporary Verse, of which “Sam” Mc¬ 
Coy, of the Bulletin, is one of the edi- 
tor.s, Mr. McCoy has three poems. Last 
Sunday the Record carried a spirited 
poem, “L’Homme Mort,” by George 
Morgan, Sunday editor of the Record. 

Cleveland Loses Magyar Daily 

Cleveland, O., June 14.—Cleveland has 
lost one of its two Magyar daily news¬ 
papers, Magyar Hirlap, with the re¬ 
moval of George J. Kemeny, its publish¬ 
er, to Detroit. The paper was estab¬ 
lished here two years ago. It is under¬ 
stood it is being backed by Detroit man¬ 
ufacturers, who are said to be forming 
a $100,000 company, with Mr. Kemeny 
as the editor. Leading Magyars enter¬ 
tained Mr. Kemeny and his family at a 
farewell supper Saturday. 

New Sales Company Formed 

A company for the sale and distribu¬ 
tion of the .Multicolor Pre.ss, an office 
printing machine, which reproduces 
form letters and other printed matter in 
two or three colors in one operation, has 
been formed in Cleveland, O., by W. G. 
Davie.s, formerly advertising manager 
of the Steam Company, and H. B. Mal- 
lett, sales agent of the lUipid .Addressing 
Machine Company. 

Making a Good Prison Paper 

What really constitutes a first class 
up to date prison newspaper has been the 
subject of discussion by inmates of the 
Massachusetts Reformatory at Concord 
Junction, in their publication called “Our 
Paper.” One writer wants originality; 
another suggests that inmates can get 
better acquainted through it; a third 
suggests an editorial department and 
news and jokes gathered from the pris¬ 
oners and officers In the institution. A 
fourth believes that every prison paper 
should have an athletic department. The 
paper is made up in magazine form, the 
Inside of the cover page being devoted 
to a poem, “Hope On.” News from the 
outside world is grouped, and there are 
frequent quotations from Boston and 
other newspapers, all properly credited. 
There Is no advertislug. 
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PHILADELPHIA REVELS 
IN PREPAREDNESS ACT 

Nothing Slow Now in Quaker Town as 

It Gets Ready to Receive the Asso¬ 

ciated Advertising Clubs of the World 

—-Some Details of Huge Parade and 

Other Features of Great (^nlhering. 

l^iiii,ADKia’niA, .Tune 14.—Just to prove 
to the world at large how far from 

■'slow” Philadelphia really is, every 

event at the A. A. of W. Convention 

will he startecPfive minutes earlier than 

scheduled. Kven the mammoth par¬ 

ade, il is announced, will move ahead 
of lime, which, if the proud boast holds 
good, will certainly be a record-breaker. 

The town is humming with prepara¬ 

tions for the big affair. The papers 

are daily devoting columns of space to 

the entertainment features, and each 

l!o\ir sees some new and striking .stunt 

develop. One of the very latest sen- 
.siitions to be provided is the i)lan to 

have a steeple-jack, Has.sler the daring, 
stand on the finger-tips of William 

I.’enn’s hand, hundreds of feet in the 

air, over City Hall, and shower con¬ 
fetti on the marching throngs. Three 
searchlights on near-by buildings will 
throw his figure into strong relief, and 

to make the act even more spectacular, 

while he is performing his exploits, 

which include .sliding down a rope from 

the hand of the statue to the observa¬ 
tion 1 iatform far below; the 400 elec¬ 
tric lights around the base of the tower 

which will illuminate it .so that it can 

be .seen for twenty mile.s, will be ex¬ 

tinguished, and the flood of light con- 

centriited on the fearless atom high 

alM)ve the i)avement. 
’I’hc water i>ageant on Thursday night 

will also be packed with thrill.s, chief 

of which is to be a sham-battle between 

an anchored balloon 1,500 feet above 

tb(> Si huylkill and a dirigible, i)iloted b.v 

l.eo Stevens. The dirigible, which will 
hold three jia.ssenger.s besides the avia¬ 

tor, will attack the huge gas-bag with 

small arms, and the pilot of the latter 

will reply with a machine gun. 

e.RKAT WATER PAGEANT. * 

The water parade will be led by a 
brilliantly illuminated barge, with a 

band of 1.50 jjieces. It will lx; towed by 

,a steam tug and e.scorted by a flotilla 

of canoes, gay with lights and bunting. 

.\mong the floats will be a can of 

Pampbell’s soup, sixty-live feet long; a 
Victor dog, twenty feet high, listening 

to a huge Victrola; a cake of Ivory 

soap nearly as long as the soup-can; 

a Coca-(’ola float loaded with beauties 
sipping the beverage beneath a line of 

I)ergolas, and a frozen sheet of ice over 

which skaters will glide as though it 

were January. 15y way of contrast there 
will al.so be a tank into which lithe 

water-sprites will dive. At the end of 
the parade will come 30 Scotch pipers 

on a large, and after they have passed 

the reviewing stand, every light in the 

neighborhood will be extinguished for 

a few' minutes before the display of 

lireworks begin.s, on the (Jirard Avenue 

Itridge. The pyrotechnics will repro¬ 

duce some of the features of the Kuro- 

pcan war. High overhead, a swiftly- 

moving dirigible will drop bombs, and 

the famous French “curtain of fire" will 

blaze a menace through which the ‘'75s" 

will belch forth flames of defiance. 
lOqually effective will be the “Niagara 

b'all.s” set and the seal of the Poor 

lUchard (.'lub will be displayed in a 

Hood of radiance fifty feet across. 
The parade will be illumined by 

mighty searchlights. 100,000 candle- 

power strong, which will make the river 

almost as bright as day. O. K. Gable,, 

who will direct the pageant, will be sta¬ 

tioned on the bridge, and issue his or- 

ders through a movable light which will 
signal in Mor.se code to ten telegraph 

i-perators placed at intervals along the 
line of march. Uiver police in motor- 

boats will be on hand for accidents and 

in ca.se of mishaps, the nearest operator 

will send a S. O. S. with his .search¬ 
light to Mr. Gable, who will send a po- 

I'ce boat to the rescue. 
The North American says that be¬ 

tween S.aOO and 10,000 ad Tiien will be 

here to help in the celebration, in which 

pleasure and .serious business will pack 

every minute so full that wise folk are 

even now beginning to sleep overtime 

to make up in advance for the little 

chance they will have to doze after the 

lu'oceedings .stai't. When the delega¬ 

tions begin to arrive on Saturday, they 

will be met at the stations with bugles 

and kettle-drums, and be e.st'orted in 
.state to their hotel.s. Sunday morning 

sermons will treat of advertising as a 

moral force, and Monday morning at 

9:30 the sessions will open at the I’ni- 

versity. On each of the four days of 

the Convention, there will be band con¬ 

cert at 9:15 and at noon on the lam- 
pus, and an exhibit of advertising will 

be display/'d in Houston Hall, on the 

grounds. The .street i)ageant is sc-hed- 

uled for Monday night: on Tuesday af¬ 

ternoon tb.e delegates will visit the 

navy yard to inspect the new sui)er- 

Dreadnought Pennsylvania; and, in the 

evening a military and naval disiilay 

will be staged on Franklin Fieid at the 

University. The advertising men will 

l)e the first vi.sitors to board tbe man- 
o’-war. 

Wedne.sday night the delegates will 
go to Willow Grove, where Victor Hei-- 

bert’s orche.stra will play a march es¬ 

pecially written in honor of and dedi¬ 

cated to the .Advertising Clubs. The 

next night is allotted to the river pa¬ 

geant, and on Friday every one will 

be the guests of the I’oor Richard Club 

at .Atlantic City. 

MANY I't.EASrinS? FOR WO.MEN. 

It is expected that 2.000 women will 

accompany the delegates to the ('on- 

vention, and special arrangements have 

been made for their entertainment, be¬ 

ginning with a recei)tion on Monday 

morning at 10:30 at the Ikdlevue-Strat- 

ford, when a committee of local women 

will greet them and make them feel 

they ai’e with friends. On T\ie.sday they 

will make a tour of the department 

.stores, and go to the navy yard in tbe 

afternoon. They will be the guests of 

the Curtis Publishing (Wmpany on 

Wednesday, and after an in.si)ection of 

the plant and luncheon they will motor 

to Cyrus H. K. Curtis's country i)lace 

at AA’yncote .’or tea. Thur.sday they will 

be taken to V^alley Forge and be photo¬ 

graphed in a moving picture at Rets- 

wood. Out-of-town clubs w’ill provide 

Cabarets at the hotels each night, be¬ 
ginning with Chicago at the Hellevue- 

Stratford: New York will take hold on 

Tuesday at the Adelphia: on Wedne.s¬ 

day Baltimore will preside at the Ritz, 

and on Thur.sday Boston will perform 

at the AYalton These performances will 

start at 11 P. M. 

AN fNfSt’AI. AfTO RI N. 

George F. Goldsmith, advertising 

tnanager of the Public Bedger and 

chairman of the Atlantic City day com- 

mittc'c, has announced a “roadibility 

run” to the shore on Friday morning. 

This will be a legal speed-limit contest 

on a .secret time .schedule, “a motoring 

go-as-you-please, within the law." Pre¬ 

vious to the .start, the .Mayors of Phila¬ 

delphia, Camden, and Atlantic City will 

each set a time in which to cover the 

distance. The.se times will be submit¬ 

ted in scaled enveloix's to the contest 

committee and will not be opened until 

the end of the run. Tbe average of the 

three tinics will be tbe official time foi' 

the run, and many lu'izr's will be of¬ 

fered to the winners ami as specials. 

Thei’e will be no entrance fee. 

In Ph:ladcli)hia, at l::io o'chx'k on 

Tue.sday afternoim. .lune 27. there will 

be a conference between dealers who sell 

to farmers, publishers of counti'y mws- 

pa])ers. and publishers of farm paixu-s. 

The genei'al subject foi’ discussion will 
be the development of the farmer trade 

thi-ough advei'tising of any kind or de- 

.scription. The |)uriM)se is t() secure 

closer co()i)erafion between • dealer.s, 

country newsi>aj)er itublishers, and 

farm-pai)er publishers in develoi)ing the 
farm trad*-. To gather material for the 

di.scussion, fiuestion blanks have been 

sent to hundreds of editors of (-(uintry 

papi is and fartn Journals, by T. W. I.u 

Quatte, advertising manager of Success¬ 

ful l-'arming, Di-s .Moim-s, la., who will 

preside at I be i*onference. 

.SOME AD CLUB BENEFITS 

Fori IX'orlh Mercliant.s Saved Bi;; Sums by 

Elimination of Itinerant Vendors. 

Commenting on the benefits of the 
.Adverti.sing Club of that city, tbe Fort 
Worth (Tex.) Record .says: 

“No other commei-cial organization is 

more entitled to the good will and ac¬ 

tive suiuiort of the business men of 

the city than the Fort AV'orth .Adver¬ 

ti.sing .Men’s Club. 

“Organized in 1909, it immediately ex¬ 
erted a .strong con.structive influence 
in the busine.ss life of the city, and 

in the seven years of its existence this 

activity has never waned. 

“It has saved to the merchants of this 

city thousands of dollars by in-otecting 
them from fake advertising solicitors 

and I'ldinoters of grafting schemes. 

Fort Worth was for many years the 

.Mecca of the itinerant vendor with his 

sir-i-alled ‘fire sale,’ ‘bankrupt sale,' 

and ‘railroad wreck sale,’ but through 

the efforts of the Ad Club and the co¬ 
operation of the newsiiapers, this city 

has bicome an unprofitable Held for 

tlie dishone.st merchant and the un¬ 

truthful advertiser, with the result that 

the local merchant has not been con¬ 

fronted with unfair competition and 

<he Kinsumers protected against decep¬ 

tion, imfiosition, and fraud.” 

AD WOMEN CLOSE SEASON 

Enjoyable Dinner and Dance (riven at 

the Shelburne, Brighton Beach. 

The IrMigue of Advertising Women, of 

.New A'ork city, clo.st-d their season Sat¬ 

urday, June 10, with a dinner and dance 

at the Shelburne, Brighton Beach. 

Fveryone had a, good time, notwlth- 

.standing the inclement weather. 
,A. A. Galerstein, of the Thomp.son- 

.Starrftt Comt)any, was awarded the 

prize offered to the per.son gues.sing the 

eighteen picture.sque scenes displayed in 

the Irooklet given as a .souvenir by the 

Beague. While the dinner was in prog¬ 

ress, the guests were entertained by an 

unusually good cabaret. 

.Among those pre.sent were the presi¬ 

dent, Miss J. J. Martin; the secretary- 

treasurer, Miss Mal)el Graswinckel; Mr. 

and Mrs. \V’. K. Mead, Mrs. C. K. Gal- 

■ston, G. F. Kalkoff, J. Per.soneni, .Mi.ss 

Pearl Richless, .A. ,A. Galerstein, John 

Norri.son, 1*. Sieder, .Mr. and Mrs. .Alfred 

I.a A’igne, Walter Tobin, .Miss Anna 

Shaughnessy, Miss A. N. Hollands, 

Charles Rackle, Hyram Sherwood, K. 1). 

Dudley', .Air. and Mr.s. bklw'ard Kre.s.s, 

.Miss Amy Peverley, Miss Kffie 

.Arx-her, Mi.ss Ida Clarlft-, .Mr. and .Mrs. 

H. Craig Dare, Porter ('arruthers, .Miss 

F. \’. Righter, .Miss Gordon, .Mi.ss .M. 

Simmon.s, .Miss .Aylett Ijiip.sley, F. Smith, 

T. F. Cleary, Thomas .Mmu-e, ainl .1. F. 

(V.AIara. 

The Beague will i-estime its a*-tivitios 

in Sei>tembec. 

LIVE AD CLUBS 

The follow'ing officers iiave been elect¬ 

ed for the ensuing year by the Toronto 

(Canada) .Advertising Club: R. S. Coi- 

yell, pi-esident: tl. F. Yorke, vice-tu’esi- 

dent and chairman mem'oersf.ip c*)m- 
mitt<'e; F. If. Rowe, vlce-tu-esident and 

chairman Hnance committee. H. (’. 

Her.s<-hman, vice-i)resident and chair¬ 
man vigilance commit**-*.-; secretary, 

.Adam F. Smith; publi(-i<y committee, 

P. C. (.'herry; entertainment, H. H. Hol¬ 

land; hous(», S. H. Stau.ghton; educa¬ 

tional, G. P. Duffield. .Ma’.iy meinlK-rs 

of the Club will attend the convention 

of the .Associated Adverti.sing Clubs of 

tbe World in Philadelphi.i. 

The New A’ork Woman's Press Club 

will hold its annual outing to-day at 
Denville, .N. J. 

Plans for a new morning paper are 
being con.sidered by the Flmira (N. Y.) 
Star-Gazette Company. 

Slip 

pttaburg Sispatrli 
Possesses a clientele all its own, 
representing incomes above the 
average. It reaches the actual 
buying power, therefore best for 
advertisers. 

WALLACE G. BROOKE 
Brunswick Building. New York 
THE FORD-PARSONS CO.. 
Peoples Gas Building, (Chicago 

H. C. ROOK. 
Real Estate Trust Building. Philadelphia 

92,330 
lines of advertising G.-MNED for tlie 
week ending junc 3d over corre¬ 
sponding week of 1915. 

6,118 
more lines than the g;iin of any other 
Detroit newspaper. 
.'Advertisers know why. 

©fie JSetroit jFree ^resig 
"tf<cA(pan’« Oreatett Netoipaper" 

VERREE & ( Fortifa j New York 
CONKLIN I RepreeeatatiTt* I Ckicaae 

Now More Than 

70,000 

The Sunday Item 
New Orleans, La. 

Net Paid 84,036 
8 Cents Per Line Flat 

The Pittsburg Leader 
This is the paper that carries your mes¬ 

sage Into the homes of the people that 
create and enjoy the prosperity of this In¬ 
dustrious and prosperous community. In 
the first four months of 1910 the liOader 
carried 4,179,848 lines of advertising, a 
gain of 3ol,500 tines over the same period 
of 1915. 

W. E. MOFFETT, 
AilvertlnlnK MannKcr. 

In Philadelphia 

111% Gain 
In Advertising 

In May 
In May the Evening Telegraph 

gained 345,424 agate lines of hard 
advertising—a gain of 111% in com¬ 
parison with die same month last year. 

PLENTY OF 

MONEY AND GOOD CHEER 
That’s tbe altuatlon in 

PITTSBURGH, PA., 
Everybody ,Busy. 

GAZETTE TIMES 

CHRONICLE TELEGRAPH 
Have the largest circulation. 

Combination Rate, Daily 90e a line. 
Combination Rate, Dally and Sun¬ 

day a Dine 

For further information write 

Urban E. Dice, F. A. Mgr., Fgh., Pa. 
I.C. WUberding J. M. Branham Co. R. J. Bidwell Co. 
225 Filth Ave. Maller'a Bldg., (Chicago 742 Market St. 
NewYork Chemical Bldg., St. Louit San Frandaco 
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I Snprka 1 
iatlg (Eapttal 

Average net paid cir¬ 
culation fjr the six months 
ending March 31, 1916, as 
sworn to in Government 

’ report. 

3 2,551 
And as confirmed by 
report of The Audit 
bureau of Circulations. 

Publisher, 
TOPEKA, KANS. 

Deutsches Journal 
The N. Y. German 
Journal is America’s 

Greatest German Newspaper 

SPECIFY 
CLINE-WESTINGHOUSE 

Motor and Control 
Equipments 

FOR WEB PRESSES 

SPECIAL MOTOR DRIVES for 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CLINE ELECTRIC MFC. CO. 
Fisher Bldg., Chicago 

38 Park Row, New York 

The 
Pittsburgh Post 

ONLY 

Democratic 

Paper In 

Pittsburgh. 

CONE. LORENZEN & WOODMAN. 
Special Kepreaentativei 

New York, Detroit, Kantaa City, Chicafo 

You MUST Use the 

LOS ANGELES 
EXAMINER 

to cover the GREAT SOUTHWEST 

t.OR¥'RlAN^?.L.150,000 

Colorado Springs 
and 

THE TELEGRAPH 
An A. B. C. Paper 

J. P. McKINNEYt^A SON 
New York Detroit Chicago 

Mac Gregor Comes to New York 

T. n. MacGregor, \acc-prcsident of 
the Hai'vey Blodgett Conxpany, bank atl- 
vertising specialists, of St. Paul, Minn., 
has resigned to accept an important po- 
.sition in the department of publicity 
and new busine-ss of the Guaranty Tni.st 
Company, of Now York. Mr. Mac¬ 
Gregor wrote the first three annual ser¬ 
ies of “Talks on Thrift” for the Sav¬ 
ings Bank Section of the American 
Bankers’ As.sociation, and for the past 
eight and a half years has been editor 
of the banking publicity department, of 
the Bankers’ Magazine, New Y'ork. 

FLORIDA NEWSPAPERS 
AND THEIR EDITORS 

J. H. Reese of the Orlando Reporter-Star 
Prepares Historical Sketch of Leading 
Papers of that State—Floridian, Estab¬ 
lished in 1828, Probably Oldest Paper 
in Florida Still in Existence. 

.1. H. Ucese, pre.sident of the Orlando 
(Kla.) Reporter-Star Publishing Co., re¬ 
cently read an interesting paper on 
"Florida Newspapers and Editors,’’ be¬ 
fore the Round TaWo, a local organiza¬ 
tion. Florida has been neglectful of its 
history, and .Mr. Reese has put a deal of 
lime and work in gathering data for 
his .sketch of newspajier-making hi 
this State. Some of the things he .said 
were; 

“The Ocala Banner claims to be the 
oldest jiaiicr in Florida, carrying that 
statement as a catch-line on its sta¬ 
tionery; yet its first page proclaims it 
to be in its fourteenth year. There 
are .several papers much older. The 
Orlando Rei>orter-Star has had thirty- 
seven years of continuous publication 
in its various forms, twenty-three 
>car.s as a daily. It is not intended to 
dispute the claim of the Ocala paper, 
for its editor, Mr. Harris, recognized 
as the Ne.stor of the Florida press, en¬ 
joys not only the ro.spect of all news- 
l>aper men but also has a firm place 
in their affections. He is a veteran in 
years as well as in service, and has the 
rare consciousness of having had the 
value of his work recognized. 

“In J. H. Benjamin, of the Ocala 
.Star, his afternoon contemporary, Mr. 
Harri.s has a worthy colleague. Mr. 
Benjamin al.so is a veteran in the busi¬ 
ness. 

KI.OUIOIAN ESTABLISHED IN 1828. 

“'rhe Floridian, published at Jacii- 
sonville by Albert M. Williamson, is 
probably the oldest paper in Florida. 
It was e.stablished in 1828, and is, 
therefore, at this time eighty-eight 
years old. The Floridian was pub¬ 
lished in Tallaha.s.sce. the capital, for 
many ycar.s, and Capt. Dyke, its editor 
at one time, was one of the .strong 
men of Florida and an editor of much 
force, ile took an activ’e part in the 
politics of the State .some thirty years 
ago. but never held a political oltice. 
In conver.sation with the present edi¬ 
tor of the Floridian 1 was told that the 
jiaper is jirobably older than the pub- 
lish<‘d date of its founding indicates; 
books are in existence showing the im¬ 
print, ‘Florida Press, Pen.sacola, 1822.’ 
Thus the value of the imprint in an im- 
porlant ro.spect is indicated. It ap¬ 
pears that the Floridian has been pub¬ 
lished in three of Florida’s most im¬ 
portant cities—Pensacola, TaIlaha.sseo 
and Jacksonville. 

“The I’en.sacola News claims to be 
the oldest paper in America’s oldest 
city. It was established in 1885, and 
it.s existence of late years has wit¬ 
nessed numerous editorial changes. 

“While the length of this paper 
would drag out interminably if at¬ 
tempt were made to mention half the 
newspaper workers in Florida who de¬ 
serve it, 1 shall ask permission to 
chronicle here the names of a few of 
those who have earned recognition by 
the outstanding excellence of their 
work. Goode Guerry, managing editor 
of the Tampa Tribune, and Shelton 
Matlack, the city editor, are newspaper 
writers of noteworthy ability. 

“The Tampa Times is conducted by 
D. B. McKay, who came up from the 
cases to his present position of promi¬ 
nence and influence. He is Mayor of 
Tampa and under his administration 
that city has advanced wonderfully. 
During this period of the editor’s offi¬ 
cial engagement elsewhere the Times 
has been largely in the hands of Rob¬ 
ert Bontiy, managing editor. 

“Miami has two excellent daily news¬ 
papers. the Metropolis and the Herald. 

'S. Bobo Dean is responsible for the 
remarkable success of the afternoon 

paper—the Metropolis. The Herald is 
edited by Frank B. Stoneman. 

“At St. Petersburg the two daily 
capers are the Times and Independent. 
The Times is edited by W. L. Straub, 
who is at once fearless and fair, keen 
but considerate. He is also a car¬ 
toonist of ability. The Independent is 
the afternoon paper, edited by Lew 
Brown. 

“The Lakeland Evening Telegram 
was establi.shed by M. F. Hetheringrton, 
and is one of the most influential pa¬ 
pers in Florida. 

"Key West has two daily papers, but 
because of the phy.sical aloofness of 
their location, they have never achiev¬ 
ed any appreciable influence or recog¬ 
nition on the mainland. * 

“There are tw'o daily papers at West 
Palm Beach, the Sun and the Post, 
recently established as such, though 
both have been published successfully 
as weeklies for a long time. Fort 
Myers has a daily, Arcadia and Bra- 
dentown each has a daily. A recent 
compilation shows that Florida has 31 
dailies, and enough weeklies, semi¬ 
weeklies and other cla.s.ses of publica¬ 
tions to run the total number to 207.” 

President to Speak at Press Club Dinner 
The New York Pre.ss (Hub is making 

unusual arrangements for its annual 
dinner to be given at the Waldorf- 
.4storia June 30. The fact that Presi¬ 
dent Wilson will be present and deliver 
an address gives to the event a signifi¬ 
cance that is certain to bring out a big 
attendance. As not more than 800 per¬ 
sons can be accommodated at the tables 
quite a number of lawyers and business 
men who want to be present will find 
some trouble in securing ticketa The 
President’s address is certain to be full 
of “pep,” as he always speaks to 
newspaper men in a most intimate and 
interesting way. 

PRESS CLUBS 

The Perth and Huron Counties’ Press 
As.sociation met in Stratford, Ont., on 
June 9. Plans for putting into force 
the new subscription rate of $1.50 per 
annum on July 1 were di.scu.ssed, and 
the Association will stand back of the 
proposal. The visiting members were 
entertained at a luncheon l>y the Board 
of Trade and taken for an auto trip 
around the city. H. B. F.lliott, of the 
Wingham Times, president of the As¬ 
sociation, presided at the various .se.s- 
sion.s. _ 

The Newspaper Men's Cluli of San 
Francisco is planning for additional 
.summer events, among them another 
all-night trip to some picturesque 
spot in the hill country surrounding 
San Francisco. An old-fashioned bar¬ 
becue is a feature of this affair. A 
course of Saturday night lectures on 
journalistic topics by prominent men is 
also proposed. 

Charles L. Butman, of the San Fran¬ 
cisco Chronicle staff, has been appointed 
the “Scraps” of the Newspaper Men’s 
Club of San Francisco. Butman, who 
might also be called the “Scrapper,” 
owing to some of the serious newspa¬ 
per fights he passed through during his 
pa.st career as a publisher of a paper 
in the mining districts of California, is 
systematically going through the back 
files of the local papers and of The 
Editor and Publisher, to obtain every 
mention of the club which has appear¬ 
ed in print. These clippings will be 
placed in scrap-books, and, eventually, 
bound into a Ixiok, forming an impor¬ 
tant part of the archives of this grow¬ 
ing organization of newspaper men. 

Members of the Canadian Press As¬ 
.sociation who participated in the ex¬ 
cursion to Port Arthur and Fort Wil¬ 
liam, following the annual meeting, re¬ 
turned to the starting point in Toronto 
last Thursday, delighted with the five 
days’ outing. They enjoyed ideal 
weather throughout the entire trip, and 
were royally entertained in the Twin 
Cities and also at the Soo on the re¬ 
turn journey. They were guests of the 

Canadian Pacific Railway Company, 
and were granted the exclusive use of 
the Upper Lakes’ flagship, Keewatin, 
during the trip. At Port Arthur and 
Fort William they were entertained by 
the civic officials, being given a civic 
luncheon, trips over the harbor and the 
elevators, auto trips through both cities, 
and a theatre party. At Sault Ste. 
Marie, they vi.sited the paper mill of 
the Spanish River Pulp & Paper Com¬ 
pany and the works of the Algoma Steel 
Corporation. The party was led by 
Past President W. K. Smallfield, Ren¬ 
frew Mercury, and was compo.scd of 
more than 150 mcmbcr.s and their wives. 

The Bo.ston Press tflub Reporter is 
now only a memory, the final edition 
having been printed last week. The 
paper was started at the beginning of 
President Atkinson’s administration 
with the understanding that it would 
be run as long as it was not an ex¬ 
pense to the club. The advertising was 
expected to “pay the fiddler.” Of late 
it has not done so. Much- credit is due 
Howard Bang.s, editor of the late pub¬ 
lication, for his untiring efforts. He 
not only edited the Reporter, but wrote 
a large part of the material appearing 
therein. 

The Boston Press Club received a let¬ 
ter from the St. Louis Press Club ex¬ 
tending an Invitation to the Boston 
newspaper men covering the St. Louis 
Convention to make the St. Louis Press 
Club their headquarters. They were 
also Invited to participate in fe.stivities 
arranged for the occasion. 

Named as Advisory Committee 

Toronto, .Tune 12.—Pursuant to the 
change in the constitution made at the 
last annual meeting of the Canadian 
Press Association, the new pre-sident, 
.1. G. Klliott, King.ston Whig, has named 
the following members of the board of 
directors to act as the advisory com¬ 
mittee for 1916-17; George E. Scrog- 
gio, Toronto Mail and Empire; Lome 
A. Ecdy, Walkerton Telescope; W. G. 
Itook, Canadian Home .Journal; W. E. 
Smallfield, Renfrew Mercury. Mr. El¬ 
liott is chairman and Mr. Scroggie, 
vice-chairman. Formerly the advisory 
committee was elected by the board of 
director.s, but it was felt to be fairer 
to the president if he were permitted 
to select per.sonally the members with 
whom he would have to act during the 
year. 

ART’S PLACE IN ADVERTISING 

To Be Effective It Must he Clean, Ap¬ 
propriate, Direct and Simple. 

Roston, June 14.—“When advertising 
becomes less strained and more natur¬ 
al, less exaggerated and more credible, 
le.ss vehement and more understandable, 
it will gain more general belief, greater 
response and far larger profits for its 
sponsors than ever in its history,” said 
Howard L. Hillman, of the Ea.stcrn Ad¬ 
vertising Agency, at the Po.ster Exhibit 
at the Boston Young Men’s Christian 
Union. 

“Yes, there is need for art in adver¬ 
tising and the greater the art the better 
the adverti.sing, for the greatest art is 
always direct and simple in its appeal. 

“The purpose of advertising is to in 
duce some particular action of the part 
of the people to whom the advertising 
is addressed. 

“The test of advertising is in its re¬ 
sults. It may be ever so refined and 
ae.sthetic—and a failure. It may be sim¬ 
ple and homely in form^—and a success. 
Advertising is like men in that as re¬ 
finement goes its strength dwindles. 

"There is a place for art in advertis¬ 
ing, but for meaningless ornamentation, 
for pictures of pretty girls irrelevant to 
the message of the advertiser, for the 
old English type hob-nobbing with the 
modern American faces—no! Art in 
advertising is the quality of fitness to 
bring about the desired results. It is 
as much art to word a tactful and mag¬ 
netic message as it is to create a com¬ 
pelling and illuminating illustration.’’ 
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NEWS OF THE SCHOOLS OF JOURNALISM 

[In this department unit he presented 

each week ne\ns items from the Colleges 

and Universities in which journalism is 
taught. Occasional contributions are in¬ 

vited from such institutions, the only 
restriction being that the matter sent 

in shall be brief, important, and of gen¬ 

eral interest.—Ed.] 

University of Missouri 

.Ml of tho nineteen .stiulent.s uradnnt- 
((1 llii.s year with th<“ (le>;i-ee of tiaehelor 

of Jonrnali.sin from the sehool of jour¬ 

nalism of tho I'nivorsity of Mi.ssouri, 

.seeiired jHisitions with new.spaper.s, 

mag^a/ines. or advertising agencies, jjc- 

fore graduation. H. A. JteUashmutt is 

a reporter on the St. Paul I’ioneer- 

Press; I). W. Davis and Dale Wilson 

are on the staff of the ("Icveland Pre.ss: 

Sam W. Wel>t), ir., is with the Kansas 

City Star Ditcrary department. 

Clenn H. Doughty and K. IC Wag¬ 

ner are engaged in advertising work in 

St. l..ouis: Miss Merze Marvin is in the 

advertising department of the Piqrcc 

Puhlieations at Des Moines; Miss 

Bertha Sehmidt will do advertising 

work for the National (tats ('ompany 

of St. Douis; Miss Xlyrtle Wright is a 

reporter on the Warrenshurg (Mo.) 

Star-.Iournal: Miss Uuth Sanders goes 

to the Motor Age, of C'hicago; ^liss 

Anne S. Evans is a reporter on the 

Spectator at Tulsa, Okla. 

1). ('. Collins is on the staff of tho 

.lournal-Chronicle of Owatonna, Minn.; 

.Miss Sadie Wise is a reporter for the 

•loplin News-Herald; L. C5. Hood is in¬ 

structor in journalism in the University 

of Minnesota: Miss Nellie Fitzgerald is 

a reporter for the Maryville. (.Mo.) 

Democrat-Forum; Miss Clara Dunn will 

take po.st-graduate work at the .school 

of journalism; J. 15. (lib.son will engage 

in free lance work. 

Two of the graduates of this year 

have gone abroad to do newspaper w'ork. 

Pailph H. Turner is employed as re¬ 

porter on th(“ .lapan Advertiser at To- 

kio, and .Miss .Margar<‘t .Murphy in 

newspaper syndicate .sei’vice ifi .Mel- 

bourne, .\u.stralia. 

lliiiversit\ of Texa.-f 

In accordance with a plan recently 

adopted by the students of the I'niver- 

.sity of 'I'e.xas, '1'. K. .McKeever, a pub- 

hsliei’ of .\ustin. was afipointed general 

manager of the .student imblicaticJiis of 
"le I'niver.sity of Texas. 'I'he.se pub¬ 

lications are the Dail.v 'I’c-xan. tlu‘ Cac¬ 

tus. and the Texas .Magazine, and tlu' 

cost C)t printing them is more- than $17,- 

('<»() annually. Student managers have 

heretcdoi-e handled the publications in- 

deiK nciently, with indifferent success. 
'I'hc- plan providing for a general mana¬ 

ger for all the publications is doubt¬ 
less c ntirely new in college journalism. 

The' newly appointed manager will be 

rc'ciuiic'd to give bond. He will exer¬ 
cise- general supervision over tho busi¬ 

ness end of the imblications, and will 

emplc-y .students to do the work, provid¬ 

ing emicloyment for eight men as man- 

age-rs and collectors. Under the new 

plan The editor and managing editor 

c.f the Daily Texan and the editor of 

the (’actus will receive a siilary of $200 
a yeai, while the editor of the magazine 

will receive a salary of $7.5 a year. The 

imblications are under a board consist¬ 

ing ot 15. O. Brown, instructor in jour- 

nali.srn; J. E. Trelevan, instructor in 

business training; Hoy Hawk, editor of 
the Daily Texan; William .lohn.son, edi¬ 

tor of tho Cactus; Raymond Myers, 

prc'sident of the Student.s’ Association; 

I.err Sherrill, Assemblyman; David Mc- 

('•ec, elected by the student bcxly at 
large. 

University of Minnesota 

The department of journalism has 

entered upon the work of making a 

newspaper survey of the State, a pre¬ 

liminary appropriation having been 

made for the purpo.se from the research 

fund of the University. The survey 

was suggested by the Minnesota Edi¬ 

torial .\ssociation at its convention in 

Februar.v. Messrs. Kirkwood and 

Hood, in charge of the department of 

journalism, are .sending out a form of 

questions to the 700 newspapers of the 

State covering about every conceiv'able 

point pertaining to tho newspaper pro¬ 

fession. both business and editorial. 

The que.stions are the mo.st compre¬ 

hensive ever propounded tc newspapers. 

The work in hand is expected to result 
in large profits to the newsicapers, e.s- 

peciall.v in the matter of foreign ad- 
verti.sing. ft is hoped to approximate 

tho wonderfid success reaped by the 

similar performance of the University 

of Kan.sas department of journalism 

under Merle Thorpe. It will be of in¬ 

calculable benefit to the central advis¬ 

ory board which the State Editorial 

Association is soon to organize. 

WHISKERS SAVED H.\WKES'S LIFE 

(]ana<1ian Journalist Sat Unharmed .Amid 
Many .Alien Enemies. 

Toronto, June 12.—Four well-known 

local newspaper men went to Chicago 

for the Republican National Conven¬ 

tion last week. "Mel” Hammand, city 

editor of the Cdobe, coffered the event 

for his paper. Arthur Hawkes repre¬ 

sented the Star; J. Edgar Middleton, 

the News, and J. V. McAree, the Mail 

and Phnpire. The Globe man was the 

only one who had the foresight to 

make arrangements with one of the 

.\merican papers for admission, and he 

was for tho time being attached to the 

staff of the New York Time.s. After 

waiting around for a day or two, the 

News representative got in as a repre¬ 

sentative of the Norfolk (Virginia), 

Despatch, while the redoubtable 

Hawkes, who is as stout a Britisher as 

is rhade, secured the necessary entry 

by attaching himself to the New York 

I’olish Daily. 

Hawkes has recently adorned himself 

with a l)eard, which made his appear¬ 

ance .among the I’olish representatives 

((uite in keeping. His friend. Middle- 

ton, could not resist the opportunity 

and .sent a special dispatch to his pa¬ 

lter. telling alH)ut Hawkes’s doings. 

.\fler t-xplaining the situation and the 

necessity for waiting until an opjtor- 

tunity came to get in on the strength 

of somt- one else’s ab.sence, Middleton 

w rote: 
“U(-rsi,stence was i-ewarded. Mr. 

Hawkes was rt-cognized as the lineal 

descendant of King Sta’ni.slaus and 

given a seat among the Hyphens. On 

arriving amidst tho areas of whi.skerage 

and itolylingu.alism, he was warmly 

greeted. 

“‘Whom do you represent?’ .said hi.s 

neighbor. 

‘‘‘The New York Poli.sh Dally,’ re¬ 

sponded the new arrival with a .slight 

Czechish accent. 

“ ‘Good. 1 also am a f’zech,’ said his 

neighbor. ‘A Hungarian.’ 

"Thus he sits amidst alien enemk-s, 

in instant peril of assassination, but 

from long experience in Ottawa im¬ 

mune to the danger of poison gas.’’ 

TEST OF AI)VERTISIi\(; VALUE 

Ad Men Should Study Circulation for 
(Quality, not (Quantity, Says Lee .Anderson. 

(’i.KVKi.ANp, .June 14.—"Study your cir¬ 

culation, not for quantity, but for qual¬ 

ity,’’ was the a<lvice of I.ee Anderson, 

advertising manager of the Hupp Motor 

Car Corporation, in a recent address be¬ 

fore tho Cleveland Adverti.sing Club. On 

thi.-i point Mr. Andcr.son said: 

"I think there is a decided need for 

S'cientilic selection of lists. T^et me give 

you an example. A few months ago an 

adverti.ser expending very considerable 

sums in farm papers asked me to re¬ 

view his li.st. From le.ss than fivj min¬ 

utes’ t.ilk with the adverti.sing manager. 

I found that the farm papers on this 

advertiser’s list had been selected with 

a view to their reputation as good pub¬ 

lications. I do not think he had a bad 

farm paper on the list. Yet the cost 

per traceable sale through his farm pa¬ 

per advertising was excessive. We start¬ 

ed to pick the list to pieces, and it was 

.soon demonstrated that, while he had 

a list of admirable farm papers selected, 

there was such a strong overlapping of 

circulation that it was next to impos¬ 
sible for him to secure .sales at reason¬ 

able co.st. The li.st was revised on tho 

ba.sis {if giving the maximum amount of 

non-dui>licated cin-ulation in each agri- 

cultui'al community. 'I'he publication 

having the greatest amount of the right 
kind of (Irculation was selected. The 

cost iK>r inejuiry was immediately cut 

—also the appropriation. 

"1 have just said that the publication 

having the greatest amount of the right 

kind of circulation was selected. Back 

of this is a thought which I think can 

be made valuable to every man making 

up an advertising approjulation. That 

thought is this: You should not be so 

much concerned with the exact quantity 

of circulation as with the e.\act quality 

of circulation. It seems to me axiomatic 

th(},t 100,000 rearlers of the right (’alibre 

and the nece.s.sary purchasing power are 

more valuable to the advertiser than a 

million readers of little or no imrchasing 

power. Study your circulation—not for 

quantity, but for quality." 

ORDERED TO CHANGE NAME 

United Savings Association Must Strike 
“Savings” from Its Title. 

The United Savings A.ssociation, of 

It) Court Street, Brooklyn, a trading- 

stamp organization, has been ordered by 

the New York State Banking Depart¬ 

ment to strike from its name the word 
"savings,” on the ground that the use 

that word in the title of the corpora¬ 

tion is contrary to law. 

Several weeks ago the attention of 

the State Banking Department, at .\1- 

bany, was called to the fact that the 

U^nited Savings Association wa.s un¬ 

lawfully using the word “savings” in 

its title, and George F. Skinner, of the 

Albany office, ordered an investigation 

by the Now York office. The facts 

as set forth in the complaint were c-or- 

roboraled by the investigators, an! Mr. 

Skinner wrote .lo.seph F. ('onran, of 
.Montague Street, Brooklyn, attorney 

for the United Savings As.sociation, 

that the word “.savings” must be strick- 

c'U from the title of the corporation. 
Tho law under which the action of 

the Bunking Department was taken, 
is .sc'ction <!<)•! of the Renal I«vw of the 

State of New York, which states that 

the word "savings” shall not Ik* used by 

any organization other than a money 

corporation which is defined as an or¬ 

ganization having the sanction of the 

Insurance Department of the Banking 
Department. It was on this ground that 

complaint against the ITnited Savings 
A.sscxlation was made to the Bunking 

Department. 'I'he president of the As¬ 
sociation is Thomas T. 'I'limulty, broth¬ 

er of .Jo.scqih Tumulty, Secretary to 

Rresidf nt Wilson, and R. F. Curnan, 

formerly advertising manager of the 

Newark (N. J.) News, is the vice-presi¬ 

dent and general manager. 

Another phase of the United Sav¬ 
ings Association’s bu.siness was the is- 

suanC'.j of a form of money order. This 

was a small coupon having a ca.sh valu¬ 

ation of two mills, and was given in 

exchange for one of the company’s 

stamps. 

In an interview with a representa¬ 

tive of The Editor and Pcblishkh, Mr. 
Curnan said: 

"The use of the word ‘savings’ in the 

title of our corporation was entirely 

due to Ignorance of the law. Our com¬ 

pany was incorporated in Delaware, 

when* no .such re.strictiona are put on 

incxirporations. We had no Intention of 

defrauding or misleading the public. We 
tised the word ’saving.s’ figuratively. 

That is, we intended to convey to the 

public mind tho impression that our 

stamps and coupons were money sav¬ 
ers, because of their cash valuation.” 

Greatest Volume of 
General Advertising 
In five months of 1916 The New 

York Times published 4,726,957 lines 
of advertisements, a gain of 842,272 
lines over the corresponding period 
last year, and, deducting Help and 
Situation Wanted advertisements, a 
greater volume and a greater gain 
than any other New York newspaper. 

■iverage Columns of Advertising Each Day in 

the Week-for ths Year ending May 31, 

191C published in 

THE STAR 
WASHINGTON, D. C. 

Moiiilny , . . 
Tnenclay . . 
Wednenday 
’I'burMduy • 
Friday . . .. 
Saturday . . 
Sunday , . > 

Colnmnn 
. 7S 
. «7 
.1(N> 
.113 
.1(>7 
. (IN 
.!«(> 

Every day Is a gocHl advertising day In Wash¬ 
ington as people who read The Star have 
money to spend every day in the week. 

The 
PITTSBURG PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

I. A. KLEIN, Metropolitan Tower, N, Y. 
John Glass, Peoples Gas Bldg., Chicago 

Foreign Advertising Representativet 

Painters’ Tools 
Ami supplies can be sold with very little lost 

motion— tliroiigb 

nn<l Sunday) 

10,000 hitrher pnM T’nlon Painters, with¬ 

in •.*> miles of Miiniidpal Huildinf?, throut^h 

tlieir representatives, endorse and support 

Tlie rail, and pledKu patronage to Call ad¬ 

vertisers. 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper that cen¬ 
sors its advertising columns. Many of 
our advertisers use our columns exclusive¬ 
ly. The above is one of the many rea¬ 
sons why.” 

MEMBER A. B. C. 

Fcrgign Advertising Rsprsssntativss 

KELLY-SMITH COMPANY 
sao Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 
General Oficea, World Bldg., New York 

I 
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Elditors Who Know 

ARTHUR C. JOHNSON. 
Colnmbut Dispatch. 

The Bain XeTaa 

service have 
the happiest of 
all faculties of 
value to any 
editor — that 
of anticIpatiuK 
the news with 
plctuns. and 
furnlehine ma¬ 

terial moat 
suitable for the 
buildiiiK up of 
a practical 
morgue. It is 
strictly a news- 
paper man's 
service In every 
sense of the 
expression. 

Bain Service Motto Is ‘‘Illustrate To day's 
News To-day.” Try it. 

BAIN NEWS SERVICE 
32 Union Square, E.. N. Y. City 

Movie Strip 
A jjood lead or footstick for 

any page in your pajier. Size 

/-Cdlunin by 1-inch deep. Fif¬ 

teen square inches of laughs for 

anyone. 

No composition. 
W rite us for proofs and ex¬ 

clusive territory on this pulling 

feature. 

d'he price will please you ten). 

WOKI.I) COLOR I’RINTIXC; CO., 

R. S. Grablc, M</r. 

I'lsT.Mti.isHED 1900 St. Louis, Mo. 

C Special representatives know that 
the greater the variety and volume of 
local business their papers carry, the 
higher the value of the papers to the 
national advertiser. 

C Many special representatives who 
know through years of observation 
recommend 

AD ART SERVICE 
212 Press Bldg. Cleveland, O. 

to all papers on their lists. 

Having the confidence of its 
readers 
DETROIT SATURDAY NIGHT 
produces sure results. 

G. LOGAN PAYNE CO. 
New York Chicago Boston Detroit 

MANHATTAN 
PHOTO- 
ENGRAVING C? 

ENGRAVERS 
T" and DESIGNERS 

251 & 253'WILLIAK ST. COD NTJW- 
CHAMBERS ST. NEW YORK. 

LIGHT CUPS AND IRUPHIKS 

List of Prizes to Be Awarded at the 
A. A. C. W. ('onveiitioii. 

The following is a complete list of the 

eups and trophies to be awarded at the 

Philadelphia Convention of the A. A. 
\V., June 26-29: 

The D’.Arey eup—Offered by William 

C. D'Arey, St. I»His, memt)er executive 

<ommitte«! A. A. C. of W., for the club 

doing the lx;.st work in organizing new 

adverti.sing clubs or increasing the ef¬ 

ficiency of exi.sting club.s. 

The Printer.s' Ink cup—Offered by 

Printers' Ink Magazine, for the club 

‘‘making the most practical use of its 

opportunities during the year” in in- 

crea.sing the power of advertising clubs, 

the effectiveness of advertising, and the 

welfare of the communities. 

The Haltimore Truth trophy—Offered 

by the Adverti.sing Club of Baltimore to 

the club which does the most toward 

increasing public confidence in adver¬ 

ti.sing. 

The Kalamazoo Truth trophy—Offered 

by the Kalamazoo Adverti.sing League 

to the club in a city of less than 50,000 

which does the l)e8t truth-in-advdrtising 

work during one year. 

The Los Angeles Convention cup—Of¬ 

fered by G. Herb Palin, of Los Angele.s, 

to the club which is awarded the annual 

convention of the A. A. C. of W. each 

year. 

Higham medal and cup—Offered by 

Charles K. Higham, I.iondon, England, 

the gold medal to the member delivering 

the mo.st constructive paper in the few¬ 

est words at a departmental session 

of the Convention; the eup to the mem- 

Imt's elul). 

Itostou mileage banner—Offered by the 

Pilgrim PiilJieity Association of Boston 

to the club sending the largest percent¬ 

age of memlmrship the longe.st distance 

to the Convention. Score will be caleu- 

bated: percentage of members multi- 

plie<l i)y mileage. 

Dallas ladies’ trophy—Offered by the 

Dallas .Xdverti.sing Ix-ague, to the club 

bringing the largest number of ladies 

the longest distance, in proportion to 

the size of the clul>. 

CONVENTION NOTES 
There is <-<)nsideral»le interest as to 

what clubs will place Cincinnati in 

notnination as the 1917 Convention 

city. Marietta was the first club in 

Ohio to endorse Cincinnati, and to that 

club will fall the honor of making the 

nomination, ('harles S. Dana, a well- 

known attorney and public speaker, 

will make the first speech. Knoxville, 

the second eluti to endorse Cincinnati, 
will make the seconding nomination. 

George E. Helm, former pre.sident of 

the Knoxville .Advertising Club, ikt- 

forming the oratorical honors. 

The Pitt.sburgh delegation to the A.'?- 

soeiated Advertising Clubs of the World 

Convention at Philadelphia will include 

more than sixty of the live wires of 

the advertising profession of the Smoky 

City. J. E. Trower is in charge of the 

party, which includes the following 

memliers of the Pittsburgh Advertising 
Club; Egbert G. White, S. T. Farqu- 

har, K. T. Ohliger. W. G. Evans, Ira G. 

Harper, Charles G. Kemper, U. 1.. For¬ 

sythe, Urban E. Dice, Mortimer 

Smythe, A. K. Harris, Albert P. Hill. 

P. Ij. Barker, W. B. Cro.ss, J. (Jrant 

Hinds, C. A. Hiddell, Kohinson Sho- 

walter, Allen Fink. Z. Z. Hugus, Joseph 

J. Vigneau, H. P. Ix)wel, jr.. W. W. 

WaliJe, T. D. Harman, T. D. Harman, 

jr., S. J. Stoughton, H. J. McNalis, Rob¬ 

ert Rawsthorne, jr., H. W. Rarnes, Wil¬ 
liam Shaughnes.sy, J. E. Steven.son, 

Edward I). Day, C. B. Nash, W. M. Duff, 

2d, J. M. Hewitt, Paul C. Dinstroy, C. 

A. Holme.s, J. E. Trower, U. 1., Yep- 

sen, S. T. Montgomery, U. C. Dwyer. 

A special on the Baltimore & Ohio Rail¬ 

road will carry the delegates on a day¬ 

light trip over the mountains on June 

25. _ 

The Missouri Athletic Club, of St. 

Ix)uis, one of the largest organizations 

of Its kind in the world, has arranged 

to lake <'ar<' of .several hundred mem- 

Ijcis of the Associated Advertising 

t'lubs of the World, if St. Louis secures 

the 1917 convention. Members of the 
Advertising Club of St. Louis have 

completed the arangements with the 
•Athletic Club ofticer.s. The visiting 

delegates would have at their disposal 

sleei)ing rooms, the largest .swimming 

pool ill the country, and the gymnasium 

and dining-rooms. Many special en¬ 

tertainments would also be provided 

by the .Athletic Club. 

•A 12-inch gold-lined silver cup will be 

lie awarded by the educational commit¬ 

tee of the A. A. C. W. to the club selling 

the largest number of Paul Cherring- 

ton’s “The First Advertising Book” by 

Wednesday evening, June 28. 

A 12-inch silver-lined cup will be 

awarded by the publications committee 

to the club selling the mo.st copies in 

jiroiiortion to membership. 

LIVE AD CLUB NEWS 
“I attribute all rny fortune to having 

had conlidence in myself and my pow¬ 

ers.” .said Frank Goewey Jones, the De¬ 

troit author, at the recent luncheon of 

the Buffalo (N. Y.) Advertising Club. 

While .serving sentence of four years in 

a penitentiary, Mr. Jones worked unceas¬ 

ingly with his pen, with the result that, 

when he was released, lie liad earned 

enough from his writing to enable him 

to |)ay his debts and support his family. 

Pre.sident Julian Boehm, of the At¬ 

lanta (Ga.j Ad Men's Club, ha's appoint¬ 

ed the following delegates and alter¬ 

nates to the A. A. C. W. convention in 

l’hiladeli)hia, June 25-30; C S. Dobl)S, 
P. C. McDuftie, W. V. Kriegsbaber, W. 

R. Howard, W. H. Smith, F. E, Ijowen- 

•stein, HulK'ft W. Andfr.son, Ori.s 

Rau.sehenburg, Jack Carr, St. Elmo 

Mas.sengale. .Alternates will be T. H. 

Gentry, J. A’. Boehm, Col. F. J. Merriam, 

W. G. Ha.stings, J. H. .Atehi.scn, Charles 

W. Brooks, J. F. Wind.sor, M. D. Eise- 

maii, and .Arvid Kantor. 

•A number of young busine.ss men of 

.Mexico, .Alo., have organized an .Adver¬ 

tising Club, with the following officers: 

I). L. Morton, president: Ro.ss Wagner, 

viee-pre.sident; Mitchell White, secre¬ 

tary, and Louis Barth, ireasurer. 

The AA’oman’s Advertisers’ Club of 

Cincinnati has elected the following of¬ 

ficers; .Miss Edythe Cowie, president; 

Mrs. E. R. AVunder, vice-president; Mis.s 

Marie Buchanan, secretary; Miss Kath¬ 

erine Brakers, treasurer. The Club has 

affiliated with the A.sso(iated Advertis¬ 

ing Clubs of the AA'orld, and elected Mrs. 

Clarence Payne and .Mr.s. William F. 

('hamlters as delegates to the Philadel¬ 
phia convention. 

At the Monday luncheon of the .Ad- 

verti.sors’ (Tub of (.Tncinnati, on June 

14, Harry (‘onover, publicity and pro¬ 

motion manager of the Thomas (Ti-sack 

(’o., of Chicago, addressed the C'lub on 

"Outdoor Advertising.” The a.inr.al elec¬ 
tion of the (.Tub will lx; held on Juno 20. 

The Town Criers, of Provide:ice, R. !., 

have voted to conduct nn investigation 

into the Hnaneial condition of the Rhode 

l.sland Company. An officer of the eom- 

jiany recently spoke beforo the (Tty 

(‘ouneil, and asked the railrnod eommit- 

too to assist the eomi>any tinancially. 

Eilward J. W. Proffitt, Charles ,A. f’ot- 

ter, and Charles S. (.’milter were ap¬ 

pointed as a committee to carry out the 
inquiry. 

-Abraham and Socrates were shown 

to have Iteon leading adverti.sers of their 

times, by Hugh S. Orem, la.st Wednes¬ 

day, at the .Ad Club’s luncheon. Mr. 

Orem spoke on ‘‘.Advertising, Past and 

Present.” .After his historical excur¬ 

sions. he stated that the daily news¬ 

paper is the greatest and best advertis¬ 

ing medium that has yet appeared. 

The annual election of officers by the 

Ad Press Clul) of John.stown, Pa., was 

held last week and resulted as follows: 

President, Ludwig H. Henning; first 

viee-pre.sident, Morgan A’^. Jones; sec¬ 

ond vi(‘o-pre.sidont, William G. Hager; 

secretary, Tom Nokes; treasurer, Wil¬ 

liam J. Rau.sch. I^udwig H. Henning 

was chosen delegate-at-large and Tom 

Nokes, Morgan A’. Jones, and William 

J. ftau.sch delegates to represent the 

club at the convention of the Associat¬ 

ed Advertising Clubs of the World at 

Philadelphia. The delegates were in¬ 

structed to vote for Cincinnati for the 

1917 convention of the A. A. C. of W. 

The Texarkana (.Ark.) Ix?ague of •Ad¬ 

men has elected the following ottlcers 

for a year: Ira E. Johnson, president; 

C. K. Faison, first vice-president: C. E. 

Palmer, second vice-president; VA’. W. 

Thornton, third vice-president; J. Y. 
Wright. sfH'retury; W. C. Kuhl, trea¬ 

surer; auxiliary dirccto’r, R. J. G’Dwyor; 

vigilance, committee, Bruce Christopher, 

chairman; W. R. H<Klge, Do AA'itt Davis, 

Claude Martin, Ray Heilbron. The fol¬ 

lowing revi.sed li.st of di.siippixived ad¬ 

vertising mediums was adopted: Trade 

displays and convention programmes; 

out-of-town solicitors and special edi¬ 

tions; printing tickets for progra.mmos 

for entertainments; hotel register.s, pla¬ 

cards, chairs, writing desks, etc.; lodge 

and church directories; time )>o(>ks; 

church, lodge, and other programmes, 

opera-house programmes excepted if 

change of copy lx* pci'mittcd; school and 

other iiublieations not entered at post 

office as second-cla.ss matter; voting 

contest.s. ft was further requested that 

all special advertising schemes be rc- 

feri'cvl to the vigilance committee. 

('leveliind .Advcidi-sing Cliii) Day at 

■American T.eague Park, Cleveland, ()., 

was celeliratcxl on June 1(», the event 

having Ix'en ixxstpoiKHl from the preced¬ 

ing AA’cdnesday on account of the pres¬ 

ence of a tomiiorary lake in the grounds. 

In.stead of a game, the ad men and the 

liaseliall stars gathered at the lianriuet 

table, and li.stene<l to (?ach other tell how 

well they helped to place Cleveland on 

the map. - 

The Canton (O.) •Adcraft Culb has be¬ 

come a member of the .Advertising .Af¬ 

filiation, and will be formally admitted 

at the next meeting of .Vltiliation direc¬ 

tors. The ('anton organization now has 

300 members. 

The .Marlin (Tex.) Commercial Club 

has taken up the tight against dishonest 

and fake advertising schemes, and a 

cen.sorship committee has been appoint¬ 

ed to which shall fxj referred all adver¬ 

tising .schemes that are offered in Mar¬ 

lin. The names of this committeo are 

kept sLxu'et, being known only to the 

pre.sident of the association, who ap¬ 

points them, and they are to pass on all 

advertising schemes before such 

schemes shall Ixi patronized by immiliers 

of the Commercial Club. 

The El Paso (Tex.) .Ad Club was ad- 

(Ire.sseii by .several notables in the Tex¬ 

as newspaper field at its meeting dur¬ 

ing the convention of the Texas Press 
.Assoi'i&tion, in El Pa.so. Among the 

speakers were: .A.. L. Perkins, news 

editor of the (Jalvesiton (Texas) Tri¬ 

bune: Henry Edward.s, editor and pub- 

lishei of the Trope (Texas) Banner and 

\ ice-president of the Texas Press Asso¬ 

ciation; Col. William .A. Bowen, editor 

and pufilisher of the Arlington (Texas) 

I'arm Journal, and J. C. AA^ilmarth, of 

f.I Pa.‘'o._ 

Ju.st before the final adjournment of 

the General .AssenilJy of the Presby¬ 

terian ('hurch in the United States of 

.America, at Atlantic (Tty, N. .1., last 

week, the committee on bills and over¬ 

tures sugge.sted the e.stablishment of a 

deiiartment which might obtain “help¬ 
ful and ofticial publicity of the .Assem- 

IJy's activities,” and the .As.semtdy will 

have a press agent hereafter. 

The annual midsummer meeting of 

the South Dakota Press .Association 

will be held at Sioux Falls on .August 

3 and 4. 
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NEWSPAPER ACTIVITIES IN MANY CITIES SHOULD THE WAR 
_ CORRESPONDENT 

Various Plans and Schemes That Are Beinj; Employed to Build RESURRECTED ^ 
Circulation and Increase Prestige. 

The St. J.ouis Glol»e-l)emoerat has 
announced an increase in price of its 
Sunday edition of ’^-cent a copy. This 
took effect on Juno 1. All de¬ 
livery .source.s are affected, country as 
well as city. This is the second St. 
lA)uis daily to increase its rates, the 
Post-DispaUh on May 1, 1915, having 
made a raise in its Sunday rates V* of 
a cent. 

The only St. Ixniis Sunday paper left 
which has not made this increase is 
the Republic. 

As a feature of interest to the visiting 
editors, the El Paso (Tex.) Morning 
Times, during the Convention of the 
Texas Press Association, just clo.sed, 
t>tinted each day a brief account of the 
corre.si>onding day’s proceedings of the 
.se.ssions of the Texas Press Association 
held in El Paso just twenty years ago, 
whicli was the last time the Texas ed¬ 
itors met in the border city. Many of 
the editors w'ho took part in the pro¬ 
ceedings at that time are still active in 
its ranks. 

The Cleveland (O) Press is making an 
effort to improve local traflic conditions, 
both as to the number of fatalities and 
the inability of the police to cope with 
the situation. Besides printing all the 
news about these accidents, the Press is 
offering remedies, one to facilitate rjiiick- 
er movement of the traflic from the 
downtown section to the outlying dis¬ 
tricts, and the other to lower the death 
rate. Already the.se efforts have resulted 
In the .appointment of a traffic commis¬ 
sion, and the Press will continue the 
cTatsade toward the enforcement of the 
huv. 

'I'he Philadelj)hia Press, coiipei'ating 
with the Automobile Club of Delaware 
< 'o. and the Mayor of Wildwood, N. J., is 
ai'riinging an automobile lain to that n'- 
.sort on .July 1. The city by the sea will 
offer $300 in cash prizes with .a special 
prize for women entrant.s. and it is ex¬ 
pected that there will bo ii,500 motorists 
in line. On arrival at the .shore there 
will be a banquet with speeches, and on 
Monday, the Press will conduct three 
interesting events, one of which, the ob¬ 

stacle race, will be, it is said, the first of 
the kind ever held. It is to take place 
on a roped-off part of the beach at low 
tide and tht* car which can negotiate a 
course strewn with boxes, barrels, and 
baskets in the quickest time, without 
overturning any of them, will get the 
first prize. There will be also a hunt 
for $100 buried in the sand, and each 
person who enters the race wall be siveo 
<a clue. There will also he an auto pa¬ 
rade on the boardw'alk. prizes being 
awarded for the best decorated cars. 

The El Paso (Tex.) Morning Times is 
running an auto .service between El Paso 
and Fiiben.s. While the service is for 
the purpose of carrying the Morning 
Timc.s, a large .seven-passenger car is 
operated and passengers and small pack- 
<ages are carried. Passengers are called 
for at any downtown hotel or close-in 
residence in El Paso. 

Women’s Features 
Ask for samples of the following: 

Oliphant’s daily fashion service. 
Kheta Childe Dorr’s editorials. Zoe 
Beckley’s “Her Side—and His.” 
“Problems of Everygirl.” 

The Evening Mail Syndicate 

203 Broadway New York 

More than a thoiusand offerings were 
made in the competition for the $50 
prize offered by the St. Paul Dispatch 
and Pioneer for a design acceptable as 
a symbol to represent the city of St. 
Paul. Not one, however, came up to 
the necessary .standard. Robert Shep¬ 
ard MacCourt was awarded the $25 of¬ 
fered for the best suggestion. 

The Baltimore (Md.) News began on 
June 6 to issue a noon edition, which 
will bt a permanency. 

Sevci-al years ago the Baltimore 
Evening Sun instituted a movement for 
bright! ning the city by planting flow¬ 
er gardens in back yards and unused 
lots. To stimulate interest, the paper 
offered prize.s. Much interest was cre¬ 
ated and there was a va-st improvement 
all over the city. This year the compe¬ 
tition is on a much larger scale. In 
addition to prizes offered by the Even¬ 
ing Sun, various a-ssociations offer 
prizes of $3 to $10. The prizes offered 
this year by the paper total $55. 

The Easton (Pa.) Free Press has been 
elected an active member of the Ameri¬ 
can Newspaper Publishers’ Association. 

The Boston Journal has caused many 
feminine hearts to beat quicker through 
the offer of an opportunity to appear in 
a motion picture to be .staged in the 
vicinity of Bo.ston. This is the first time 
that the motion picture has been used 
as a circulation builder by a Boston 
newspaper. To start the idea the Jour¬ 
nal u.sed a full-page advertisement and a 
column of reading matter, offering to 
fifteen young men and as many young 
women a chance to po.se in a movie. 
The contest i.s run on the u.s>ial plan, 
conte.stants to be voted for. The young 
woman w'ho wins will play the leading 
part and will also get $25 in gold. The 
leading man will get $20. It is al.so inti¬ 
mated that the leading lady may have a 
fine position with a motion-picture com¬ 
pany at the conclusion of her Journal 
engagement. 

The Knoxville (Tenn.) Sentinel has 
purcha.sed a 48-page Hoe press, which 
will be installed in August or September. 
The Sentinel is discarding a 32-page 
Goss press. When the machine is in- 
.stalled, the paper will go to eight col¬ 
umns and new column width will be 
12% ems instead of 13 ems as formerly. 

To boost the project for a good road 
between Ottawa and Prescott, giving 
a connection between the Ganadian 
capital and the good roads system of 
New York State, the Ottawa Free Press 
organized and carried out, over the la.st 
week-end, a reliability tour, which took 
in Pres(;ott, Ont., Ogdensburg, Gouver- 
neur, and other American cities and 
towns. Tho.se who went were royally 
re<-eived and entertained all along the 
route. William Findlay, manager of 
the Free Press, led the party. 

Wants Magazines to Pay More 

Washington, June 14.—A bill design¬ 
ed to “revolutionize the po.stage rates 
paid by new.spapers and magazines and 
wipe out the' $50,000,000 loss the Post 
Gflice Department claims it sustains an¬ 
nually on account of the cent-a-pound 
rate has been intrfiduced in the House 
by Repre.sentative Randall. It proposes 
ndai>ting the parcel-post zones to .sec¬ 
ond class mail matter, which embraces 
newspaper!?, magazine.s, and other pub¬ 
lications. Mr. Randall said the present 
.second-class mail system “constitutes a 
rank discrimination against the small 
weekly and dally newspapers of the 
country by permitting the big monthlies 
and weeklies published in the lairge 
cities to go into the territory of the for¬ 
mer on a virtually subsidized basis.” 

(CouclwU'd from gain' 3) 
what h»' can, and before he can do even 
this he must be reliable in the fulle.st 
sense of the word. The necessary ex¬ 
perience, and his contract to abide by 
the military law of the army he is with, 
will make the war corre.si)ondent re¬ 
liable: incidentally these, requirements 
would weed the number of correspon¬ 
dents down to a point where the pub¬ 
lic would get the best there is. 

War is so serious a matter to the 
belligerent and neutral nations that the 
person who can appreciate the full 
sense of the word “war” must wonder 
that “faking” is permitted in any phase 
of describing it. To get to this state 
it may lx? neces.sary to see thousands 
of human bodies rot out in the open 
but any man with a little imagination 
ought to know that it will not do to 
pour kero.sene into a burning house. 
The facts of war are distressing enough 
without fanciful details being invented 
for them. 

But war has a psychology of its own. 
Men who would not think of gloating 
over a murder seem to find delight in 
pouring out all that their prejudice con¬ 
tains. In this they differ strangely from 
the man who is doing the fighting. While 
the soldier nearly always respects his 
enemy, the men who de.scril>e the sol¬ 
dier do not always do that. Nothing 
could appear more ridiculous. Some 
correspondents seem to overlook the 
fact that some day there will be peace 
again and that then the vei-y people 
whose cause they adopted in so ex¬ 
treme a fashion will be their own most 
merciless critics. 

To the military man wa’r becomes a 
business after the first excitement is 
over, to some correspondents it re¬ 
mains a passion to the end. When 
neutrals do this, the spectacle offered 
is no pleasant one. 

It has often .struck mo that if war 
was left entirely to the military we 
would have less of it. It is true that 
the young bloods in any army are is- 
clined to look upon war as a means to 
rapid promotion, but the fact is that the 
older element, whom the young.sters 
would not mind seeing killed off. is too 
fond of its life and rank to be very 
jingoi.stlc. Wars are kept alive largely 
by the press, after diplomats have 
started them. Issues are liefogged and 
conditions beclouded until passion has 
full sway. Hone.st and competent war 
reporting would act as a cold shower 
on this. 

In rehabilitating the war correspond¬ 
ent the cause of peace would gain. It 
seems futile to think of disarmament 
and univer.sal peace so long as com¬ 
munities must maintain police forces 
and penitentiaries. Ju.st as the fear of 
publicity has become one of the be.st 
correctionary measures for the individ¬ 
ual, .so would the fear of being shown 
up have a .salutary effect upon nations. 

It mu.st he borne in mind, of course, 
that no army could be forced to ad¬ 
mit war correspondents to witness its 
operations. That is perfectly true. But 
if one army admitted to its front war 
correspondents of the type I have re¬ 
ferred to, the other would have to fol¬ 
low suit, or labor under the handicap 
of the impression that it had something 
to hide. 

The first government taking this 
step would have to be credited whh the 
be.st effort yet made for universal peace. 
Not that I am inclined to give the war 
correspondent a position beyond a mere 
reporter at the front. To do his work 
he mu.st act neither the military expert 
nor the diplomat, but must be just a 
plain man with good eyes and a rigid 
sense of proportions—a sort of even- 
tempered individual who realizes that 
“stew is never eaten as hot as it comes 
off the stove.” 

The Indiana Democratic Editorial 
As.soclation will hold its summer outing 
at Michigan City, July 20-22. 

Circulation 
Building 
Features 

Proofs and prices 

with pleasure on 

request. 

The INTERNATIONAL SYNDICATE 

Features for Newspapers 

Established 1H99 BALTIMORE, MD. 

Ten Million a Week Says 

Government Report 

A special service syn¬ 
dicated gratuitously to 
papers who desire live 

movie topics. 

The Vitagraph Company 
of America 

East ijtb St a Locuit Ave., Bklyn, N. Y. 
NEW YORK LONDON 
CHICAGO PARIS 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make and 
hold circulation. 

SERVICE 
by experts means material and meth¬ 
ods that have been PROVED. 

Let us send you samples »f our col¬ 
ored comics, daily and Sunday 
pages in black and colors. 

Newspaper Feature Service 
M. KOENIGSBERG, Manager 

37 WEST ,39TH ST., NEW YOIIK 

THE SAME 

CENTRAL PRESS ASS’N 

that supplies national convention re¬ 
ports by William J. Bryan, Irvin S. 
Cobb, and Samuel G. Blythe, fur¬ 
nishes day in and day out a practical, 
sensible illustrated matrix service. 
Ask for samples and prices. Write 
either to our eastern office in the 
New York World building, or our 
central office at Cleveland. 

SUPPLIES 
For the Press and Stereotype Rooms 
are increasing in price and becoming 
scarce and difficult to obtain. Our 
advice is to ORDER NOW while it 
is possible to secure supplies that 
later on will be entirely exhausted. 

“Quality Goods Only” 

New England Newspaper 
Supply Co., 

Worcester. Mass. 
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TIPS FOR THE AI) MANAGER 

Ix'wis ManufacturiiiK Company, 

"Gewis Built Housos,” Bay City, Mich., 

is plac'inK its advertisins through the 

.1. Walter Tliomp.son Company, De¬ 
troit, Mich. 

Andrew Cone Advertising Agency, 
Trii)une Building, New York city, is 

again .sending out orders to a selected 

list of newspai)ers in selected sections 
for (*. A. Btoneham & Co., brokers, 41 

Broadway, New York city. 

Natijmal Advertiser Adverti.sing 

.\geney, 32 We.st 25th Street, New York 

city, is placing new orders with a se¬ 
lected li.sl of newspapers for the Kmer- 

gency Gaitoratories, "Poslam,” 32 West 

25th Street, New York city. 

Sniizler Advertising t'ornpany, (Jar- 

laiiii I'.uilding, Chicago, 111., is sending 

out orders to .some Western newspaiwrs 

for the International ITiarmacal Com¬ 
pany, Chicago, 111. 

Nichol.s-Kinn Adverti.sing Company, 

222 S< uth .State Street, Chicago, 111., is 

making 5.iMi0-line, one-year contracts 

vith 'ai-ge <'ity newspapers for the Chi- 
<ago I’lieumatic Tube Comi>any, "Gittle 

Giant .\uto Truck," Chicago, 111. 

■ K. B. Itemington Agency, 1280 Main 

Street, Buffalo, N. Y., is placing copy 

with i.< wspaiM-rs that have contracts for 

the I'o.ster .Vlilburn Company, "Doan’s 
Kidney Idlls,” 1280 Main Street, Buffa¬ 

lo, .N. Y. 

Ostenrieder .\dvertising Agency, 

Peoples Cas Building, Chicago, Ill., is 

s<-nding out orders to some Nebraska 
newspapers for the Peter Schwnhofen 

Brewing Company, Chicago, Ill. 

Ftsleral Uubljer Company is making 

<-ontfacts through the Sales Service 

i’oinpany, Chicago, 111. 

Advertising Agents 

COLLIN ARMSTRONG. INC., 
Advertising and Sales Service, 

1457 Broadway, New York. 

FRANK. ALBERT & CO.. 
26-28 Beaver St., New York. 

Tel. Brouc. 3831, 

HOWLAND. H. S., ADV. 
AGENCY. INC., 

20 Broad St.. New York. 
Tel. Rector 2573. 

LEVEY. H. H.. 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 

Publishers’ Representatives 

ARKENBERG SPECIAL AGENCY 
702A World Bldg., New York 
406A Madison Ave., Toledo, O. 

CONE, LORENZEN & WOOD- 
MAN. 

Brunswick Bldg., N. Y.; Advtg. 
Bldg., Chic.; Gumbel Bldg., Kan¬ 
sas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 
New York Office. 1 W. 34th St. 

GLASS. JOHN, 
1156-1164 Peoples Gas Bldg., Chic. 

O’FLAHERTY’S N. Y. SUB- 
URB LIST 

22 North William St., New York. 
Tel. Beekman 3636 

PAYNE, G. LOGAN, CO„ 
747-748 Marquette Bldg., Chicago. 

TIL; 200 Fifth Ave~ New York, 
N. Y.; 8 Winter 8t„ Beaton, Maaa.; 
Kfuaga Bldg,, Detroit, Mkh. 

It. A. -Mathews -Vdvertising Corpor¬ 

ation, 140 South Dearborn Street, Chi¬ 

cago, 111., is making 5,000-line, one-year 

contracts with some large city news- 

paiKirs for the Standard Gas Saver 

Comi)any, Hacine, Wis. 

A. R. Elliott, 62 West Broadway, New 

York City, is placing orders with some 

New York City newspapers for the 

Pickman Company, Inc., "Pickman’s 

Giquid Chocolate,” 1457 Broadway. 

Anheuser-Busch Brewing As.socia- 

tion, "Bevo Drink,” Ninth and Pe.sta- 

lozzi Streets, St. Louis, Mo., will shortly 

start a general newspaper campaign to 

advertise their new drink through the 

D’Arey .\dvertising Company, Interna¬ 

tional I.ife Building, St. Ix)uis, Mo. 

The George G. Dyer Company, of 42 

Broadway, New York, is making con¬ 

tracts with newspapers for the adver¬ 

ti.sing of the Consolidated Film Corpor¬ 

ation. 

W. D. MeJunkins, Chicago, is plac¬ 

ing 42 lines, ton times, with a few pa¬ 

pers for the Hotel Colfax. 

C. H. Touzalin, Chicago, is sending 

out 40 lines, 29 times, to a few papers 

for the Pliiz.-i Hotel. The same agency 

is placing 40 lines, 8 times, with a se¬ 

lected list of Sunday papers for the 

Northern Michigan Transit Company, 

Portage Point. la. 

Fisher-Smith Company, New York 

city, is now handling the advertising of 

the Septorin Drug Company, Balti¬ 

more, Md. 

Dauchy Company, New York city, is 

placing six Ijnes, thirteen times, with 

.some weekly papers for E. S. Wells. 

Jer.sey City. N. j. 

Blackman-Koss Adverti.sing .\geney. 

New York city, is sending out 200 lines, 

two timc.s, to some Pennsylvania papers 

for H. Smith (Djerkiss). 

The San Francisco office of the H. 

K. McCann Co. has been doing a good 

deal of direct mail work lately for the 

Standard Oil Company. In connection 

with a drive on Zerolene, the agency 

is piitting out 225,000 copies of a folder 

which is to be sent to every automobile 

owner on the Pacific Coast. It is also 
prepai'ing to do .some adverti.sing for 
.\rthui G. Duncan, sales director for 

the Pacific Improvement Co., owner of 

the Pacific Grove Beach suhdivi.sion, 

which is t)eing put on the market. The 
piopeity is situated near Pacific Grov’C, 

on the Seventeen-Mile Drive. 

The Philip KohiK? Company, of New 

York, is placdng advertisements for Sil- 

verbloom mohair cloth in newspapers 

and magazines for the Ix?.sher-Whit- 

man Company, Inc., of New York. The 

sanje agency is al.so planning an ex- 
tensiv’e campaign for advertising St. 

Nicholas cloth. 

Vanderhoof, Conclict & Eckstorm, of 

Chicago, are placing copy in all of the 

Chicago papers, and in the foreign lan¬ 

guage and suburban weeklies of the 

same <ity, advertising the Torrens Sys¬ 

tem of l.riind Kegistralion. • 

,4il Restored His Memory 

His rtietnory restored by reading in a 

newspaper of his disappearance, John 

J. Nolan, of Flatbush, N. Y., who left 

his home on June 2 after comt>leting 

arrangements for his marriage to Miss 

Jeanette Wheelin, of No. 213 Claren¬ 

don Koad, has returned to Brooklyn, 

and immediately went to Miss Whee- 

lin’s home. 

Under the will of Mary Helena Mc¬ 

Carthy, a newspaper woman, who died 

recently In Washington, D. C., her sis¬ 

ter, Elizabeth Dwyer, is made chief heir 

to the estate, which is valued at $18,- 

000. 

FRESRREV CO. DAY AFIELD 

Well-Known New York. Advertising 

Agency to Take Ciislomer-' on Outing. 

A day afield for its cu.stoincrs will Ik- 

held by Ithe Frank Preslu'cy Comi)iiny, 

of New York, at the Sleepy Hollow 

Country Club, Searborough-on-Hiidson, 

Tuesday, Juno 20. About 250 invitations 

to the outing have been i.ssued. Golf 

and tennis games will ho i)layed. 

The party will leave the Grand ('en- 

tral Terminal at 10:45 o’clock and ar¬ 

rive in Searl)orough at 11:50, motoring 

to the Country (’lul). An liour of ’’sweet 

idlenes.s” will he enjoyed between twelve 

and one o’clock, after which luncheon 

will 1)0 served in the Golf Clul) liouse. 

At two o’clock the golfing and tennis 

tournaments will begin. Tliere will al.so 

he a putting contest on the clock golf 

course. Prizes will he awarded in the 

golf tournament for l)C*st gross .score; 

first, second, and third l)est net, and 

kicker’s handicap. There will l)e a win¬ 

ner’s and consolation prizes in tlie ten¬ 

nis tournament. 

Dinner will he served in the main 

clubhouse at seven o’clock, followed i)y 

a musical programme and the t>reseiita- 

tion of the golf and tennis tropliies to 

the winners. The return trip to New 

York will he made at 10:42 o'clock. 

The invitations for the outing are 

printed on heavy l)ond from copperi)late 

engraving. The programme of events 

is in tlio form of a cardl)oard streamer, 

lithographed with a panoramic view of 

the (-'ountry Club grounds, golf cour.se, 

and tennis court.s. .Vt)ove each item is 

the face of a clock showing the time of 

.starting and finishing each event. 

PURE AD LA\^ EFFECTIVE 

Six Iliiierunt Merchants Ojnvicled ami 

Fined at (dierokee, Okla. 

The benefit of having a pure adver¬ 

tising law on the .statute books of a 

State as a protection to the retail mer¬ 

chant who Is striving to do a legiti¬ 

mate business in a legitimate manner, 

was amply di.sclosed in the town of 

Cherokee, Okla., recently, where three 

itinerants were convicted of violating 

the law of that State and fined .?15 each 

and costs, l)ringing the total to more 

than $100, enough to make the exi>eri- 

ment unprofitable, so the lly-hy-nights 

I)aid their fines and shook the dust of 

Cherokee frotn their feet. 

Six retail merchants of Cherokee filed 

the complaint against the itinerants, 

charging violation of tlie State law i)ro- 

hihiting false and misleading advertis¬ 

ing. The charge was based on the dis¬ 

play of a huge poster headed, ’’Un¬ 

claimed Freight Sale,” and the circu¬ 

lation of handbills bearing the same 

heading, in addition to descriptions and 

prices of all kinds of clothing and dry 

goods. 

News Getting and Ads \ dualized 

The judges in the. Baltimore Mer¬ 

chants and Manufacturers’ A.s.soeiation 

window display contest have announc¬ 

ed th" five winners, each of whom will 

receive a silver cup as a troi)hy for 

the display having the best advertis¬ 

ing value, the greatest originality, and 

the gieatest ai'tistic merit.. The Bal¬ 

timore News prizes, trips to coast re¬ 

sorts, were also awarded. One mer¬ 
chant visualized his News advertise¬ 
ment by putting the ad in his window 

and running from it ribbons to the ar¬ 

ticles advertised. Another showed how 

the News covers the events of the- world 

through the A.ssociated Press dis- 

l)atche.s. .V large globe and dozens of 

copies of the New.s, together witli a tel¬ 

egraph instrument, conveyed a graphic 

idea of how news is gathered and pub¬ 

lished. 

The Boston Pilgrim Publicity Asso¬ 
ciation has 476 members. Only one 
death occurred among them during the 

year just closed. 

ADS ARE VOICE OF BUSINESS 

,^X’itllout Them Trade Is Deaf and Dumb, 

Says Boston Advertising Man. 

Business without atlvertising is both 

•leaf and dumb, according to Prank A. 

Black, advertising manager for Filene’s, 

who recently addressed the membor.s of 
the Boston I’ress ('lub. 

”\V'hy not new.s of stores, as well as 

news al>out l)a.sel)all, automobile.s, and 

various kinds of sports’.'” he asked. 

Then he expressed the opinion that the 

news of department store wares, pre- 

I)ared by experts as are the l)a.sehall 

stories, would be very aeeeptahle to a 

large numi)er of reader.s. 

He -.said that he sees no reason why 

the newspapers of the country should 

not treat .store news as real news, and 
not in the light of favoring an adver- 

tiscT when it is run. 
Advertising tells store new.s as the 

newspapers tell the news of the com¬ 

munity, he said, c-omparing the work of 

a department store advei-ti.sing depart¬ 
ment to the editorial end of a newspa- 

l)er. The .store, like the newspaper, has 

it.s reporters, arti.sts, and desk and 

makeup men. The reporters go al)out 

the store gathering the news al)out the 

v\are.s to he advertised, write what they 

have learned, and submit their copy to 
the desk men, who edit it. 

"There is more than double as much 

retail adverti.sing as any other kind,’’ 

he went on, "and it may please the 

newspapermen here to know that the 

new.si)ai)ers are the natui-al mediums, 

l)eeause they circulate in di.stant cen¬ 
tres.” 

Mr. Black said that his theory of store 

adverti.sing is news of better values, 
l)elter styles, better materials. This 

should l)e told truthfully, and if .so done, 

will create a following. "Most busi¬ 

ness comes from that following,” he said. 

’’.Vdveitising is the speech of busi¬ 

ness,” he went on. "Business without 

acivertising is deaf and duml). Adver¬ 

ti.sing expresses individuality. The best 

adverti.sing is simple, the direct plain 

speech of human interest. Advertising 

is, like newspapers, what people de¬ 

mand. It reileets manner.s, morals, and 
the habits of the times.” 

Mr. Black said that the ’’brazen, big 

type, l)latant kind of advertising” shows 

the jiioncer stage of the i)rofession. He 

termed some kinds of advertising 

"drunkeii, in.sane, and lying.” He .said 

that it is an indication that that kind 
of pooi)le .still exist. On the other hand, 

the truthful, .simple, cultured, dignified, 

rod-l)looded kind proves that the world 

and it.s people are progressing. ’’But," he 

went on. ’’advertising must ‘he honc.st 
and efficient; either alone will not do.” 
He concluded: 

“Advertising and people cannot be 
made honest by law. This can only be 

accomplished by education, .\dvertis- 

ing miKst l)e an asset to husincs.s, and 

not an expen.se; advertising must pro- 

iluce and not consume wealth.” 

Foreign Advertising in Honduras 

Vice-Consul Stanley G. Wilkinson, of 

reg-ueigali)a, Honduras, writes: ’’The 

Tegucigalpa consulate has received nu¬ 

merous iiKiuiries from American busi¬ 

ness concerns regarding the cost and 

method of advertising in Honduras. 

There are two daily newspapers in Tegu- 

cigali>a—the Nuevo Tiempo and El 

Cronista,—which are published every 

day except Sunday. Kates are practi¬ 

cally the same for the two papers, al¬ 
though a schedule of prices for foreign 

advertisers is issued only by Nuevo 

Tiempo. A copy has been received by 

the American consulate.” A copy of the 

rate schedule of -Nuevo Tiempo for for¬ 

eign advertisers, accompanied by a 

translation into English, and a state¬ 

ment of additional facts regarding the 

two paper.s, may he inspected at the 

Bureau of Foreign and Domestic Com¬ 

merce or its district offices. 

The Paris (Tex.) Morning News has 
moved into its new building, erected on 

the site of the one destroyed by fire re¬ 
cently. 



THE EDITOR d- PUBLISHER FOR JUNE 17, 1916 27 

'.‘■5 

\1) FIELD PERSONALS 

1{. J. Didwell, head of R. J. Ridvvell 
& Co., newspaper advertising represen¬ 
tatives of San Krancisco, is making an 
extensive Eastern tour. Mr. Bidwell 
handles the advertising of many of the 
leading newspapers of the East and the 
Middle West in Pacific Coast territory. 

Charles R. Frazier, one of the lead¬ 
ing advertising men of Honolulu is 
among the recent arrivals at San Fran¬ 
cisco from the Hawaiian Islands. 

R. Holt Willard, an experienced ad¬ 
vertising writer of New York, is now in 
charge of the advertising department of 
the Hessig-Ellis Hrug Company, of 
Memphis, Tenn. 

I.,ouis Honig, head of the Honig- 
Cooper Advertising Company, of San 
Francisco, is in Chicago on his way 
home from an Eastern trip, made in 
the interests of large advertising pros¬ 
pects. 

Vernon R. Churchill, secretary of 
Honig-Cooper Advertising Company, of 
San Francisco, has gone to Atascadero, 
to attend the convention of the South¬ 
ern California Pre.ss As.sociation. 

Anson McKim, president of A. Mc- 
Kim, limited, Montreal, the dean of 
Canadian advertising agents, has l)e(!n 
touring western Canada and looliing in¬ 
to business conditions in the lai'ger 
cities of the prairie provinces. He was 
favorably impres.sed with what he saw, 
and predicts great developmcjit in that 
part of the Ilominion after the war. 

Arthur Judson and Norman Craig 
have been admitted to partnership in 
the firm of Fuller & Smith, of Cleve¬ 
land, O. 

Howard Mills, formerly connected with 
lio.ston and Worcester (Mass.) newspa¬ 
pers, has been made advertising man¬ 
ager of the North Adams (Mass.) Her¬ 
ald. 

Leslie C. Stratton, advertising man¬ 
ager of the (toney Island Times and 
Hayside Review, has been reappointed 
as advertising director of Felt man’s, at 
Coney Island. 

M. R. Hilts has been appointed by 
the Puritan Machine Company, of De¬ 
troit, Mich.,’ as as.sistant to Frank M. 
Eldridge, advertising manager. Mr. Hilts 
was formerly connected w'ith the ad- 
verti.sing department of the Oakland 
Motor Car Company, and of the Paige- 
Detroit Motor Company. 

H. Tyler Kay, of Chicago, has lie- 
come advertising manager for the Na¬ 
tional Radiator Company, of .lohnstow'n 
and Ti'onton, N. J., the large.st inde¬ 
pendent radiator concern in the T'^nited 
States. 

One Proposition Won; (hie Lost 

The I'nited States Chamlier of (Com¬ 
merce at Washington, 1). C., has an¬ 
nounced in a special bulletin the re¬ 
sult of the balloting of ?5:{ organiza¬ 
tions, in forty-one States, on the refer¬ 
endum concerning the maintenance of 
resale prices. On proposition No. 1, 
favoring maintenance under proper 
conditions, the vote was 690*4 for and 
2.'56''’4 against. On proposition No. 2, 
favoring, through the F’ederal Trade 
Coinini.ssion, the prevention of price- 
cutting, the vote was 54j! for and 289 
against. Thus, the first proposition 

HEADLESS PICTURE C VSE ENDS 

Boston Post Wins on Appeal of Post 

Office Department to U.S.Suprcnie Court. 

Boston, June 13.—The action of the 

Supreme Court of the L’nited States in 

denying the petition of the Post Office 

Department for a review of the “Head¬ 

less Picture Case,” which decision was 

reported liriefiy in The Editor and Pub- 

DisHEU for June 10, is a final victory for 

the Boston Post Publishing Company 

against wliich the suit was originally in¬ 

stigated l)y the Postmaster of Boston. 

The imblisher had already obtained a 

favorable decision in the United States 

Circuit Court of Appeals. 

From this decision the Post Office De¬ 

partment sought to appeal, and on May 
22 filed with the clerk of the United 
States Supreme ('’ourt in Washington a 
petition for a writ of certiorari which 
W'ould bring the case before the highest 
court for review. Accompanying the 
petition were printed briefs submitted 
by the Oovernment’s attorney and by 
Edmund A. Whitman, of the firm of 
Elder, Whitman & Barnum, of Boston, 
who reiirc.sented the Post ail through 
the case. 

In the proceedings in the trial court 
liefore Judge Dodge. Attorney Whitman 
explained that the Po.st had secured the 
pictures from its own photographers, 
who were sent into the busy shopping 
district of downtown Boston from time 
to time, to take photographs of women 
shoppers. The heads were afterwards 
cut from the photographs which were 
printed in the Post with the offer of $5 
in gold to any woman who would call 
at the office of the newspaper wearing 
the .same costume and hat she wore the 
day the photograph was taken, and 
identify her picture among the headle.ss 
illustrations published in the Po.st. 

A.s.sistant United States District Attor¬ 
ney Ta>o A. Rogers presented the case 
for the postal authorities, assisted by 
Horace J. Donnelly, a solicitor from the 
Post Office Department in Washington. 
.Tudge Dodge found that the headless 
pictures did not constitute a lottery 
within the ordinary acceptance of that 
term, but he held that they fell within 
the prohibitions of the lottery statutes 
which forbid schemes offering prizes de¬ 
pendent in whole or in part upon 
chance, and excluded them from the 
mail.s. 

This deci.sion was reversed on appeal 
to the Circuit Court of Appeals, which 
was unanimously of the opinion that the 
pictures as publi.shed in the Post did not 
constitute a lottery oc come within the 
prohibitions of the lottery statutes. 

The pictures were published in May, 
1915, and almost immediately Postmas¬ 
ter Murray notified the publisher that 
the pictures con.stituted a lottery in the 
opinion of the Postal authorities and 
that the Po.st would be excluded from 
the mails if the pictures continued to 
appear in its columns. 

The Po.st adopted the scheme in the 
belief that it was a legitimate method 
for Increasing its circulation, and it has 
now been upheld in that belief by the 
highest court in America. 

was carried but the second was lost, a 
.1 two-thirds vote in favor being neces- 
i sary. 

New Orleans States 
4 Member Aodlt Bureaa of Olrcolatlons. 

Sworn Ket Pnid Clrrnlation for 6 
^ Months Bndins Mar. 31, 1016, 

] 34,686 Daily 
.1 We (uariBtaa tbo larfeot white homo 
I delivered eTenlng circulation in the trade 

terrltorx of New Orlaona. 
To reacb a larae Balorltj of the trade 

1 proepects In the local torrltoiT the Stataa 
4 U the lorical and oconomle medliui. 
I ClrcnlatloB data aont on reqnoot. 

The S. C. BECKWITH SPECIAL, 
^ AGBNCT 
ji BoU ronlsB SoaraaantatlTaa 
I How Took Ohiaa— St. Iwiala 

Union Plumbers Advertise 

One of the most novel series of adver¬ 
tisements that has appeared in Dallas 
(Tex.) newspapers recently, is now 
being run by the Dallas Plumbers’ Union 
No. 100. The adverti.scments are being 
u.sed to induce the public to patronize 
union plumbing shops. The ads carry 
names of all plumbing shops that em¬ 
ploy union men. 

It Was Lee Richmond 

In the issue of The Editor and Pub¬ 

lisher for June 10, in the report .of the 
officers of the Rochester (N. Y.) Ad 
Club, page 1693, it was erroneously stat¬ 
ed that E. Goddon Lee had been chosen 
as one of the directors. The name 
should have been Lee Richmond. 

The Following Newspapers are Members of 

THE AUDIT BUREAU OF 
CIRCULATIONS 

And grant the right to the organization to examine, through qualified aud¬ 

itors or independent auditing concerns, who are certified public accountants, 

any and all bills, news-agents’ and dealers’ reports, papers and other rec¬ 

ords considered by the Board of Control necessary to show the quantity of 

circulation, the sources from which it is secured, and where it is distributed. 

ALABAMA. NEW JERSEY. 

NEWS .Rlrmlnfiham 
Average circulation for March, Dally 30,025; 
Sunday. 41,039, Printed 1,905.330 lines more ad¬ 
vertising than Its nearest competitor in 1015. 

JOVU.NAL .Ellzabetb 

PRESS-CnRONICT.K 

CALIFORNIA. 

EXAMINER .I.,os Angeles 
A. B. C. Audit reports show largest Morning and 
Sunday circulation. Greatest Home Delivery. 

MERCURY-HERALD .San Jose 
Post Office Statement 11,434. Member of A.B.C. 

THE PROGRESS...Pomona 

GEORGIA. 

COURIER-NEWS .PlaWlleld 

NEW YORK 

(XIURIKR & E.NQUIRER.Buffalo 

IL PROGRESSO ITALO-AMERICANO..New York 

.New York 
The National Jewish Dally that no general 

advertiser should overlook. 

JOURNAL (Olr. 07,581).Atlanta 

CHRONICLE .. Augusta 

ILLINOIS. 

NEBRASKA. 

tribune .Hastings 
flrciilatlon A. B. C. report. 7,100. Full leased 

wire re|K)rt United Press. 

HERALD-NEWS (Clrcnlatlon 15,190)_Joliet 

STAR (Circulation 21,589).Peoria 

REGISTER A LEADER.Des Moines 
EVENING TRIBUNE.Des Moines 

Eaaentlal to covering Des Moines and vicinity. 

SUCCESSFUL FARMING.Dea Uolnaa 
Mora than 700.000 circulation guaranteed and 

proven or no pay. Member Audit Bureau of 
Clrrulatlona. 

KENTUCKY 

MASONIC HOME JOURNAL_Louisville, Ky. 
(Semi-Monthly, 32 to 84 pages.) Guaranteed 
largest circulation of any Masonic publication In 
the world. In excess of 90,000 copies monthly. 

LOUISIANA 

TIMES'PICAYUNB .Now Orlonns 

MICHIGAN 

PLAIN DEALER.ClSTeland 
Circulation for May. 1010. 

Dully .J,.140.271) 
Sunday .185.268 

VINDICATOR .Youngatewa 

PENNSYLVANIA. 

TI.MES .Erie 

DAILY DEMOCRAT .Johnstown 

TIMES-LEADER .Wilkes Barr* 

TENNESSEE. 

BANNER .Nashville 

TEXAS 

PATRIOT (No Monday Issue).Jackson 
lAst Gov. Statement—Dally, 11.403; Sunday, 
12.568. Member A. B. C. and A. N. P. A. 
Flat rate 2 cents line; full position 2)4 cents line. 

CHRONICLE .Houctoa 
The (Xironlcle guarantees a circulation of 85.000 
dally ami 45,000 Sunday, 

MINNESOTA. _ _ 

TRIBUNE, Morning and Evening_Minneapolis HERALD-REPUBLICAN.Salt Lake City 

MISSOURI VIRGINIA 

POST-DISPATCH.St. liOnls 
Is the only newspaper In Its territory with the 

hpsntlf'»l Rotogravure Picture Section. Circu¬ 
lation ffrst four months, 1016: 

Sunday average .37.’!, 428 
Dally average .217,228 

MONTANA 

MINER .Bntfe 
Average dally 11,965. Snnday, 20,189, for 3 

months ending March 20, 1916. 

NORTH CAROLINA. 

SENTTNET. .Winston Salem 
October Gov’t report 5.843.. net gain October, 

1915. over October, 1914. 1,028 copies. 

DAILY NEWS RECORD.HarriBonharg 
In the famous Valley of Va. only paper la 

the richest Agricultural County In United Spates. 

WASHINGTON 

POST INTELLIGENCER .Seattle 

CANADA 

ONTARIO 

FREE PRESS .T>ondoB 

ROLL OF HONOR 
The foUowlng pnbllahen gnarantee clrcnlatlon 

and wllUntly grant any advartlaar tha prlvllegs 
a( a earafol and axhaostlTo Inraatlgation. 

ILLINOIS. 

NEBRASKA. 

FRBIE PRIHSB (Otar. 128.8S4).. 

NEW YORK. 

■KAMBIHATar 

K 



28 THE EDITOR d RV HUH HER FOR JUNE 17,1916 

LIVE TOPICS DISCUSSED BY OUR READERS 
NEW YORK ASSOCIArEI) DAILIES 

I>k“asiirc puriioses was op**iat<‘d by its 

ownor the operator was haled into 

court. 
Kveii the .street cars wore not per- 

tr.ittod to run, thus i)uttinsr out of coni- 

niission, temiMU-aiily at least, the idea- 

sure n sorts just outside the city, all of 

which employ larse numbers of men 

and women and depend upon Sunday 

for the greatest profits. Sports of all 
kinds within the city limits were talxsi, 
and if it wi're not foi- a si«‘cial law 
peiniiltina' it it would hav«‘ l)een im- 
possible even for families to hav<! 

cream delivered at their homes at meal 

hours. 

IF you are intending to 
do some national adver¬ 
tising, the Promotion 

Department of the Shaffer 
Group of newspapers will 
gladly assist you with infor¬ 
mation regarding the trade 
territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

IVnder thii caption tee ehall print, each teeek, 
lettere from our readeri on eubjecte of intereit 
connected with netoepaper publiehrnp and adver- 
tieing. Any publUher teho deeiree help in the 
solution of hie problems, or teho has pronounced 
views on any subject connected toith the busi¬ 
ness, <« invited to contribute to this column. tTe 
are confident that such a column can be made of 
ijrrat value through the co-operation of our read¬ 
ers.—Kd.] 

Don C. Seitz anil C. .M. I’alnier Will 
Address Summer Meetiii;{ at Ithaca. 

The regulai- summer meeting of the 

New York As.sociated Dailies will be 

held at Ithaca, N. Y., on .June 28, on 
invitation of President Prank K. Oan- 
nett, pulilisher of the Ithaca IJ>aily 
.Tournal, and one of the publishers of 
the Elmira Star-Oazette. There will be 

morning and afternoon business .ses¬ 

sions. at w'hich many .subjects pertain¬ 

ing to the editing and puhli.shing of 

daily newspapers will be discus.sed. 
The publishers will have as their 

guests Don C. Seitz, bu.sine.ss manager of 
the New York World, and C. M. Palmer, 

of New York, both of whom will make 

addres.se.s. Mr. Palmer will speak on 

“Newspaper Values and What Makes a 
Newspaper Valuable.” Hetween the 
morning and afternoon se.s.sions Presi¬ 
dent (Jannett will entertain the visitors 

with a boat ride on Cayuga l^ake, fol¬ 
lowed by a luncheon. 

The organization has a membership 

of thirty-three daily newspapers pub¬ 
lished in the smaller cities of the State. 
A large majority of the members will 
be present at the coming meeting. 

H. H. Knickerbocker, of the Mid¬ 

dletown Times-Press, is vice-president 

of the Association, and Gardiner, Kline, 

of the Amsterdam Hecorder, is .secretary 
and trea.surer. 

On Utilizing the Movies 
New London, Conn.. June 12, IIMO. 

Tiik Kditor and Publisher: 

III looklug over the ourroiit URue of The 

Editor and Publisher, I was interoet^Kl In an 

account of a Hartford pai>er utlUziog the 

“movies’* to get circulation. 

I think I was the first to doi»e out this prop¬ 
osition, on tlie Teh'graph, here in New I><Hidon. 
lAite last summer I got in touch with Walter 
Steiner, of the Hudris Film Company, New 

York, and arranged with him a little story, 

which we called “A IlomaiK*e of New* I>indon.** 

We got several of the hx'al mercliants to help 
defray the cost hy paying for the scenes that 
t<H>k place inside their stores or in front of 
their places of liusinoss. 

'Hien we arranged a contest to get the players. 

The young man and young woman who received 

the greatest number of votes were given tlie 

prinei|ial parts. And the others received parts, 
according to the votes they received.’ It was a 
big success, and 1 suggested a way that Steiner 
could gj ahead and make it a success with news¬ 
papers. 

The picture was, of comae, the centre of at¬ 

traction for one whole week at the biggest iocal 

tiieatres. We had the local theatre men sparring 
to get it, and had to use considerable tact to 
avoid a rumpus. 'Jlie picture was fair and at¬ 
tracted big crowds all the week. 

All arouml, it is a groat scheme—for tlic 
newH|(:i|H‘r, for the merchants, and for tin* 

theatn* tliat shows the retd. 
0. II. Thomt.son, 

National Electric Bulletin Corp. 

SALESMANSHIP THEIR THEME 

Many Well-Known Speakers Will Ad¬ 
dress Congress in Detroit Next Month. 

.V fine array of siwaker.s i.s annouiu'i'il 

for the World’s Sale.smanship Congre.ss 
at Detroit, Mich., July 9 to 1.3 next. 

On Sunday, .July 9, the fir.st day of the 

Congres.s, lay sermons will be preaehcil 

in many Detroit chuix-hes on the sub¬ 

ject “The l^thic.s of Salesman.ship.” 

.\mong the laymen who will speak will 

lie J. George Frederick, editor of Adver¬ 
tising and Selling, New' York, and S. 

DeWi'tt Clough, president of the Chi¬ 

cago Advertising nub. 

The second-day speakers will include 

Secretary of Commerce Hedfield. on 

“Salesmanshi)) .\broad”; Senator I>ivfe 

Young, of Des Moine.s, la., on “Your 
‘I'ncle Sam’ Salesman”; Arthur Bris¬ 

bane, editor of the New York Evening 

Journal, on “Salesmanship at Home,” 

and Sir 'rhomas Lipton, of Ixmdon, on 

“SiiJcsman.ship Ver.sus Salesmanship.” 

t)n the thiid day among the .siHjakers 

will be H. J. Heinz, of I-*ittsburgh, on 

“Perseverance”; Harry Tipper, presi¬ 

dent of the New York Advertising Men’s 

League, on “Driving vs. l.ieading”; Ed¬ 

win A. Walton, advertising manager of 

the Burroughs Adding .Machine Com¬ 

pany, Detroit, on “The Corri^ct Attituiic 
Toward Advertising,” and J. C. .\p.scly, 
of Printcr.s’ Ink, Chicago, on “Determin¬ 

ing Ba.sis of I*ay.’’ 'riiero will also lie 

many siK'ukers at the travelling .sjiles- 

nicn’s and counter-sales people’s deimrl- 

mentals. 
The fourth day’s list of .speakers is 

headed by V. L. Price, vice-president of 
the National Candy Company, of St. 
lyoiiis, on “Sales Bulletins,” Elizabeth 

Phillips Dowling, manager of the 

Bureau of Credits, of Ikdroit, will talk 

on “Uelatioa of Credits to Siilesman- 

ship,” and Anna Carroll, of I'^hiladclphia, 

Pa., on ’’Woman and Salesmanship.” 

The lumber, insuranee, industrial, and 

real e.state men will hold their deiKirt- 

rnental sessions that day. 

PROMOTION DEPT 
SHAFFER GROUP 

12 S. Market Street, Chii 

Pacific Coast Representative of 

GIBBONS ON ADVERTISING ART 

Canadian Pacific’s Publicity Agent Says 
the Best Is None Too Good in Ads. 

Uailroad advertising men from most 

of the railway systems of the country 

attended a luncheon last T'hursday at 

the Chicago .Advertising Association and 

heard John Murray Gibbon, general 

publicity agent of the Canadian Pa. ifi< 
System, talk on “Art and Adverti.sing.” 

Mr. Gibbon brought with him a large 
number of remarkable poster.s exempli¬ 

fying poster advertising art at its iK'st. 

The exhibit was one of the finest ever 

shown in Chicago. 

In. his speech Mr. Gibbon declared 

that “civilization and art ow'e a big debt 
to newspaper adverti.sing.” 

“Buying and selling are too apt to Im; 

merely ..sordid activitie.s,” said Mr. Gib¬ 

bon, “but the arti.st with his fine draw¬ 

ings can add a touch of beauty to this 
.buying and selling that will lift it to 

a higher plane. The commercial artist 

is not doing anything low. He is work¬ 

ing for the good of fhe community. The 

additional value that an artist can give 

to an advertisinff idea is as great as 

the value of a skilled designer can give 
to any other raw material. 

“A few pieces of wood may be trans- 

foiTned into a Chippendale of great mar¬ 

ket value by a skilled artist, and when 

yon eliminate the skilled artist from 

your adverti.sing programme you are of¬ 

ferings chunks of wood in.stoad of Chip- 

IK-ndale to your pos.sible clients.” 

•Aiient Price Investigations 
roTTsvii.LE, I’a., Jime 1.'!. 

’I'liK Ki.it.iii a.m> I’L'i'.i.isiiri!: 
If you arc a friend of the iiewsiiaiK'rs, urge 

every iievvsiiaiM.r e.li!.»r to write to his Dui- 

gressiiuiii to insist on the imltiiig into ofTe.-t 

of lluHsp hilt 201!. now iiiirU'd in ttio U*oin- 

niittCN' <Hi Uiilos, t'ailini; U*r an invpsUl><tti4>n of 

the fictiti<Mis and mHUM‘4*MW!ry hijjli price 

BUINT Slip|»ii(‘S. 

Also, to write to tlie Fetlerjil Trade Oiimiils- 

sion to action on the investi^athni tliat 

they have under way and whitdi M'eins to have 

dknl an unnatural death. 

Also, to write to Chairman Kitchin, of the 

Ways and Means Conitnitt<M* to inoori’onite fiNH* 

trade in papcT iinaluptR. 

AIsai to ConKi*^>*<^tDan Mann,. the Uepuhlleau 

floor leatler, to endorse the alnive. •" 

J. II. /KHItKY, 

Etlltor, Pottsville iiaily Republieun. 

SAN FRANCISCO OFFICE 
of the 

Editor and Publisher 

742 Market Street 
SAN FRANCISCO 

What Do You Know About This? 
Th« Timei-Leader is the only on* of tlio 
three ^ew Haven, Conn., erenins newspa¬ 
pers which opened its books to the rKcnt 
audit of the Audit Bureau of Circulationa. 
The S. C. BECKWITH SPECIAL AGENCY 
New York Chicago St. Louis 

ATTRACTIVE OFFER 
FOR QUICK SALE 

Two Duplex Flat-Bed Presses 

Replaced by Scott Web Presses 

fen-paise preit prints from iTpc * 4, 6. 8 or 10 
page 7 column paper at 5000 per hour, 

fwelve-page press prints 4, 6, 8. 10 or 12 
page 7 column papers at 4500 per hour. 

Send for further information 

Walter Scott & Co. 
Plainfield, N. J. 

MURE CONVENTION NOTES 
The first “Advertising Flier” out of 

St. I.g)uis is to leave that city for Phil¬ 
adelphia on June 24 over the Pennsyl¬ 
vania Railroad, and its trip across the 

country is to be a record-breaker. The 

train will be made up of ten all-steel 

coaches and will carry the members of 

the St. Louis Ad (Mub to Philadelphia, 

where the Associated Adverti.sing Clubs 

of the world will hold their great con¬ 

vention the following week. The St. 

Louisans are making every effort to se¬ 

cure the convention for their city next 

year, and the advertising train is part 
of their nation-wide campaign. 

Several cars on 4he big train will be 

loaded with advertising specialties and 

.souvenirs, and these will be distributed 

free along the route. The St. l^ouis ad¬ 

vertising men will carry a band with 
them, on the trip and concerts will be 
given in every town in which the train 

stops while adverti.slng specialties are 

being di.stributed. 

TYPESETTING MACHINE IN PERU 

La Prensa, a Lima Daily, Inlroduces In¬ 
novation from United Stales. 

I'nitcd States (’onsnl-<icncial Wil¬ 

liam W. Handley, writiii" ftx)m Pei’u, 

under dale of .May 17, sjiys; 
“Di !’ren.s:i, !l daily newsi>Jipei' )iiil)- 

lished in Lima, to-day published a long 

ai'tiele informing ith<‘ pu)>lie of it.s im¬ 

portation of ii typesetting machine rrorn 

the I'nited States. This journ.al, whieh 

i.s one of the most enterprising in the 

country and well gxdten up from a tyiK>- 

graphieal iwiint of view, points out that 

it is the first newsimper in South .\mer- 

ii-a to install the latest model of this 

machine. 
Some two y(«irs ago Di Pren.sa sem 

to the I’nited States a young Peruvian 

to study the mechanism and opemtion 

of tyiK''.set(lng machines, and now, art«T 

having made a thoixuigh stu<ly and be- 

i’(»me a first-class operator, he has re- 

tunu-d to Peru to teach others to oper¬ 

ate them. 

“The intloduetiou of Itiis American 

maeliine in tlie ofliee of I.a ITensa will 

proimbly lead to fiirllier imiKirtation.s 

in tile nea.r fiitiiie. as eonsid«'mJ>le in¬ 

terest i.s lndng sliown in new.spaper cir¬ 

cles lier<! looking to tlie iniproveiiiwnt 

of their eiiuipment. 

BAN ON SUNDAY PAPERS 

New Blue Laws in Newport New.s. Va.. 
Not Approved in That City. 

Newport New.s. Va.. felt the fnl! 

force of the application of that city’s 

new blue laws last Sunday. So wide- 

.spread is the popular disapriroval of 
the oidinanees that proeeerlings against 

the law.s’ enforcement are oxT'oeted to 

bring about court action that will i-e- 

.sult in a lilieral interpretation of what 

sort of lalior comes under the term “ne- 
ces.sity.” 

.As they stand now the new law.s in-o- 

hibit even the sale of cigar.s, cigarettes, 

or candy, and the distrilintion of Sun¬ 

day nrw.spaj>ers. FJven fhe new.spaper 

jirinting plants were prohibited from 

doing a tap of work on their Sunday 

editions after midnight Saturday. News- 

lioy.s likewise were prohibited from sell¬ 
ing new.spapers in the streets, and un¬ 

less an automobile being used for only 

Wm. A. Woodbury’s Book 

Attracti 
Women 
ind Girl 
Reader!. 
The Subject 
and tba 
Author 
Combine 
to make it 
a Happy 
Premium. 

BEAUTY 
CULTURE 

W. E. Aughinbaugh, editor of Jjcslie’s 

Export Bureau and lecturer at Columbia 

University, will deliver the opening ad¬ 

dress at the export .session of the Con¬ 

vention of the Associated Advertising 

Clubs of the World. Di. Aughinbaugh, 

who has sold goods in almost every 

country on the globe, I'ivilized-and-un¬ 

civilized, i.s well known as an editor and 

lecturer. 

•l ilUJAH A '►uWIIMil'Y:' 
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ALONG THE ROW 
IN THB LIMBLjaHT. 

And now the political reporter looms 
up almost as big as the man who writes 
baseball. 

THB NEW REPORTER. 

Bill Bryan of Nebraska 
As scribe now has a job. 

But surely none can blame us 
If we prefer I. Cobb. 

Bill is a mighty genius— 
A hustler all the while— 

But Bill as a reporter 
Lacks dash and snap and style. 

HARD LUCK. 

Visitor—“I suppose there are cases 
where a typographical error caused 
annoyance and trouble, are there not?” 

Bditor—“Yes. I once wrote ‘Prohibi¬ 
tion Candidate for President Opens 
Campaign,’ and it appeared ‘Opens 
Champagne.’ ” 

FROM THE SKINNER8VILLE SIGNAL. 

“With this issue we cease to publish 
the Physical Culture Department for 
Women, conducted by Tessle 'Toodles. 
When we started in on it we thought 
that it would fill a long-feJt want, and 
bring joy and health to hundreds of 
homes, but, on the contrary, it has 
caused skinned noses, abrasions, sprain, 
ed knees, and about six dozen assorted 
sizes of angry and indignant husbands, 
who have threatened to drop their sub¬ 
scriptions unless we make good on doc¬ 
tors’ bills, drug supplies, and pay for 
broken chairs, destroyed bric-k-brac, 
and smashed what-nots, filled with 
shells, grandmothers’ pictures, and other 
relics of the past. 

“The Physical Department stuff seem¬ 
ed to read all right, but when the solid 
matrons of this fair town began to try 
and jump over chairs, stretch on their 
backs, and smite the parlor table with 
their heels, try to stand on their heads 
and touch the gas fixtures with their 
feet, and attempt other stunts which 
only circus performers can accomplish, 
trouble began; and has continued' ever 
since. In one or two instances, the de¬ 
velopment worked so well that two of 
our best subscribers who were knocked 
out by their wives in bouts with gloves, 
sent us scathing communications. So 
we have decided to can the Physical 
Development articles, and devote the 
space to social notes and miscellaneous 
crimes, when there are any.” 

HEARD AT HITCHCOCK’S. 

First Scribe—“Where is Luxton 
now?” 

Second Scribe—“The last I heard of 
him he was on the firing line.” 

First Scribe—“In Russia, France, or 
Germany?” 

Second Scribe—“No, right here in 
New York. He lost his job.” 

LIKE THE WORLD DOES. 

We like to .see them put the hooks 
Into the advertising crooks— 
Those who in a skin game engage 
And put fakes in the want ad page— 
And rob the poor of hard earned dough 
Into the jug should surely go— 
.‘Vnd papers that are fair and square 
Will do their best to put them there. 

VINDICATED. 

“In your report of the meeting of 
the striking garment workers,” said the 
(Mty Editor to the young reporter, “you 
say, “Several lurid speeches were 
made.” 

“Yes, sir.” 
“Well, young man, the word ‘lurid’ 

means pale yellow. Get me?” 
“Yes, sir; but the expression is all 

right. You see, they have been on 
strike for several weeks—going without 
proper food, and were consequently 
very pale—and while 1 was at the 
meeting they were all yelling like-- 
so they were pale ycl-” 

“That will do. Take the emergency 
trick to-night.” 

PUBLISHER’S FOUR FUNCTIONS 
I _ 

Joseph Blethen, of the Seattle Daily 
Times, Told Clubmen What They Are. 

Joseph Blethen, president of the Times 

Printing Co., publishers of the Seattle 

Dally Times, was an honored guest and 

principal speaker at a recent meeting of 
the San Francisco Advertising Club, 
at the Hotel St. Francis. His subject 

was “Newspaper Advertising.” He said 

in part: 
"Newspaper advertising is a prime 

factor in the success of the motion-pic¬ 
ture business, and theatre managers all 
over the country are constantly enlarg¬ 
ing their space in the dailies, realizing 
that, with such a commodity as they are 
selling, the public must be reached 
quickly. The daily reaper is the only 
medium through which they can get re¬ 
sults. The Seattle Times, in a recent 
Sunday issue, carried a separate sec¬ 
tion devoted to (motion-picture theatres, 
which Included five full-page advertise¬ 
ments. ’This shows the extent to which 
exhibitors have awakened to the neces¬ 
sity of reaching the public through the 
newspapers. 

“Advertising is no experiment; it la 
here to stay. It is just as much of a 
commodity as any article of commerce. 
It is as necessary to the business of the 
merchant as his stock, for without ad¬ 
vertising, his stock will remain on the 
shelves. The newspaper publisher has 
four functions. He produces a news¬ 
paper, he sells to the business oom- 
mimity the right to talk to his readers 
through his advertising columns; he 
manufactures the physical product un¬ 
der much the same conditions of raw 
materials, labor, and market conditions 
as any other manufacturer, and, lastly, 
he markets his product, under the 
strictest competition.” 

PUBLISHER’S NOTICE 
The Rditor and Pnbllsher and the 

Jonrnaltnt malntiiln* an efflcirnt corps of paid 
oorrcapondonto at the followins important trade 
centres: Boston, Philadelphia. Toronto, Clere- 
land. Flttshnrch, Olnclnnatl, Detroit, St. Lonla, 
Chicago, Atlanta New Orleans, Dallas, Indianap¬ 
olis. Washington, Baltimore, and San Francisco, 
other correapondents will be added from 
time to time. Adrertliera and newspaper men 
will nnd a res dr market for stories of adrer- 
ttslng achievements, news beats, etc., by ad- 
dresslnr the main offlee, 1117 World Bnlldlaf, 
New York city. 

Branch otilces are located as follows* Ohlcaao. 
Herald Building. 1«3 W. Washington St., Chaa. 
H. May. Mer.. ’Phone Franklin 44; San Fran- 
daco. 742 Market St., R. J. Bldwell, manager, 
’phone Kearney 2121. 

The Bditor and Pabllaher page contalaa 
A72 agate Ilnee, IRS on four. Columns are 13 
picaa wide and twelve Inches deep. 

Advertising Rate la 2Be. an agate line. tlOt 
a page. fTS a half page and $42 a qnarter page. 
Position extra. Time, apace and cash dieconnta 
are allowed on contracta. 

Small advertlaements under proper elaaallea- 
tloD will be charged aa followa: For Sale and 
Help Wanted, fifteen cents a line; Bualneas Op¬ 
portunity and Miscellaneous, twenty-live cents a 
line, and Sltuatlona Wanted, ten cents a Has. 
count six words to the line. For thoae naen- 
ployed a flfty-word or eight-line advertisement 
will be puhltshed two times FREE. 

Readers are urged to have the paper mailed ts 
the home addrees. This will Inaurs prompt da- 
Itvsry. 

The Bditor and Pnblisher sells regularly 
at 10c. a copy. $2.00 per year In the United 
States and Colonial PoeaesBlona. $2. BO In Can¬ 
ada and $8.00 foreign, and la on sale each week 
at the following news stands: 

New York—World Building, Tribune Building, 
Park Row Building, 140 Nassau Street, Man¬ 
ning's (opposite the World Bulldlngl, 83 Park 
Row; The Woolwortb Building, Times Building, 
Forty-second Street and Broadway, at basement 
entrance to Subway; Brentano's Book Store, 
1'wenty-sixtb Street and Fifth Avenue and 
Mack's, Macy's corner, at Thirty-fourth SL en. 
trance. 

Baltimore—B. K. Edwarda, American Building. 
Philadelphia—L. U. Uau, Ttli and Chestnut 

Streets; Wm. Sobel, Bulletin Building News 
Stand. 

Boston—Parker House News Stand. 
Pittsburgh—Davla Book Shop, 41$ Wood 

Street. 
Washington, D. C.—Ben E. Trenls, 611 Feur- 

tcentb StreeL N, W. 
Chicago—Pouous Book Store, 87 N, Clark 

Street: Post Olllca Mrwe Do., Muorua Street; 
Obas. Levy Clrc. Co., 27 N. Fifth Avsnus. 

Clsvsland—Schroeder'a News Store, Snperior 
Street, eppealtc Post Ufllca; Solemoa News Co., 
1111 walnut Strert. 

Detroit—SoloBon News Oa.. 8$ Lamed SL, W. 
San rraadseo—R. J. EldwsU Oe.. T4A Markat. 

HELP WANTED 
Adoertiremaistg imder this elattifloaHon, fftatm 
cents per tine, eook insertion. Count sis; 

toords to tho line. 

EDITORIAL WRITER — Capable man with 
working knowledge of newspaper editorial writing 
to assist editor; should be familiar with con- 
ditloua, men and adalra in Eastern Pennsylvania. 
Send samples of work, give experience and such 
information aa will enable advertiser to judge 
qualifications. Confidential. Address P. O. Box 
1273, Philadelphia. Pa._ 

COPY KDITOR and final proof reader on tech 
Diral periodicals, to work In office in New York 
City. Male. Experience and a good working 
knowledge of English required Adtlresa K 2064, 
care Editor and Publisher. 

SITUATIONS WANTED 
Advertisements under tkis clasttflcatUm, ten 

cente per tine, each Insertion. Count tie 
toords to the tine. For those unemployed, 
not to exceed 60 loorde. tioo insertions FREE. 

ADVERTISING SOLICITOR, wants position, 8 
years’ experience. Have position on dally, but 
want a change. Good references. Address Ad¬ 
man, 617 Main St.. Lafayette, Ind. 

BUSINESS MANAGER—Seven years’ practical 
experience In Offlee and Mechanical Management 
on iwper of 24,000 In city of 100,000 desires 
permanent position as Business Manager of med¬ 
ium-sized daily. Middle West preferred. Young 
and - aggressive, married, and now employed. 
Would be pleased to correspond should you have 
an o[iening. Address K 2063, care Eilitor and 
Publisher. 

CLASSIFIED MANAGER—Available. My sys¬ 
tem Is unbeatable. Am able to show 100% gain in 
One Year’s time. I can make a paper the recog- 
nlztsl Want Ad medium of its vicinity. Address 
Class Mgr., 061 Olney St.. Indianapolis, Ind. 

CARTOONIST—A fresh young cartoonist wishes 
the name of some editor, anywhere, who would 
be Interested In receiving a demonstration of 
general cartooning ability. Address Knox Reeves, 
438 Portland Ave.. St. Paul. Minn. 

CIRCULATION MANAGER—Wanted circula¬ 
tion manager on large or small paper. Can fur¬ 
nish you the l)est of references. Address J. M. 
Morris. 048 10th St.. Dea Moines, Iowa. 
^ CIRCULATION MANAGElU^j^ant a Job as 
circulation manager in large city or can handle 
other duties as well on small city dally. Thor¬ 
oughly grounded in all phases of business end. 
Long experience In various-sized fields. Tem¬ 
perate and reliable; satisfactory references. Ad- 
dress Box K 2060. care Eiiltor and Piibysher. 

CIRCULATION MANAGER—Trained right up 
to the minute, desires position soon after July 
Ist. If your circulation department nee<l8 new 
blood, more “pep” or re-organlzlng, my record 
and list of references will convince you of my 
ability to supply such needs. Address K 2068, 
care Editor and Publisher. 

CIRCULATION MANAGER—Position as Cir¬ 
culation Manager of a large daily i>aper or busi¬ 
ness manager of a smaller paper. Have bad ten 
years’ experience in Metropolitan fields. C:an fur¬ 
nish best of references. Thoroughly familiar with 
all branches of newspaper work. Can show ex¬ 
ceptional work record vouched for by Publishers. 
It will pay you to investigate if your circulation 
department Is not efficient. Communicate with 
K 2054, care Editor and Publisher. 

COMMERCIAL ARTIST; wishes position; one 
that offers opportunity as Advertisers’ Assistant. 
Address A., care Editor and Publisher. 

CO.MPOSING ROOM FOREaiAN. — Position 
wanted as foreman of dally paper. Experienced 
young man of K years on some of best large 
city papers. Thorough printer, make-up and 
executive. Will go any place. Address K 2033, 
care Fxlitor and Publisher. 

liAWY’ER—.Newspaper Correspondent, special- 
Izlng polities, desires to commence with a dally 
In small city, or country town, as associate edi¬ 
tor and reporter or as e<litor and reijorter of a 
(■oiintry weekly. Western or Central Massachu¬ 
setts, or Ck)nnectlcut prefernd. Willing to In¬ 
vest If paying Publication. Address K 2057, 
care hllltor ami Piibllslier._ 

NEWSP.^PERMAN, experienced, wants place 
lifter July Ist, with metropolitan or small city 
newspaper. Fifteen yenrs’ experience from street 
work to Sunday features. Can deliver goods. Ad¬ 

dress “July 1st,’’ care Editor and Publisher. 

POLUflCAL CARTOONIST—Can write, re¬ 
write. read proof; now associate (Miltor of techni¬ 
cal magazine, seeks position on a small dally. 
Willing to start from bottom at very moderate 
salary. Address K 2055, care Editor and Pub¬ 
lisher. _ __ _ 

I’RES.S.M.X.N—Thoroughly competent, under¬ 
stands press-room ('onilitiuns, handling of men. 
Do not use toliiiroo or liquor; l.'i years' exiH-ri- 
ence as foniiian, reforeiiees qiialilied to take 
eharge; executive aliitity. Can prisinee results. 
Address Pressman, 633 North St., New Orleans, 
Dk_ 

PRKSSIMIOM FOREMAN, uniou, 40 years old. 
20 .years with present paiier, keeps white and 
print waste down to lowest possible point. My 
print waste last year was only 0-10 of 1% and 
while waste was only 5-10 of 1% this can be 
verifii'd liy A. B. C. Aihlltors. Will protect yon 
against mill overweight. In present iKwltiun I 
run a car of puiier [ler wetdi. Best of references 
In regard to ability and sobriety. Address 
K 203.'i. rare Editor and Publisher. 

I’UBUISIIEKS opportunity to get A1 right 
hand man. Experienced In Dpws|ia|>er advertls. 
iiig (displa.v nnd classifitMlI pircniation business 
nianngemeiit. general and 8i)eclal agency work, 
spncq buying and selling accountant hihI sys- 
tematir.er. Recommethlatlons from leading agen¬ 
cies and publishers. Full imrtlrnlHrs hy ad¬ 

dressing K 2044, care Eilitor ami Puhllshar. 

$23,000 buys western daily 

which is the leader in its field^ 

Annual cash receipts over $25,- 

000. In 1915 returned owner 

over $4,000 for personal effort 

and investment. Proposition 
N. Q. 

CHAS. M. PALMER 
Naw«pap«r PropertiM 

225 Fifth Ave., N. Y. City 

$20,000 
Cash available for first payment upon 
a desirable Daily newspaper property 
located in New York, Pennsylvania, 
Massachusetts or Connecticut 

HARWELL, CANNON 
& McCarthy, 

Newspaper and Ifapasrine Properties, 

Times Bldg.. New York 

Average annual receipts $45,000. 

Net, $7,000 to $10,000. 

Equipment invoices, $34,000. 

Building valued at $20,000. 

Central state republican evening, 
paper. 

Price, $55,000; without building 
$35,000. 

Proposition 919x. 

H. F. HENRICHS 
Ketompaper Propertlom, 

LITCHFIELD. ILL. 

Newspaper Propcrlies for Sale 

com;ictirion. p.arD.i on valuation of $6,000. In¬ 
cluding Linotype. Light overhead expense. Price 
$4,500 with $2,500 down, to reliable publisher, 
“MARCO I’.®"'"® mechanical end. Client 

HALF INTERE2iT In best dally In city of 
12,000 west of Missouri River, Plant worth 
$50,000 and earning full dividends on that valu- 
utiuu. Experienced reliable advertising man 
prepared to pay $10,000 down and. assume posi¬ 
tion at once ean get long time on balance of 
$5,000. aient SAYRE. 

FINANCIAL JOURNAL In large Central West 
city. Founded 22 years ago and yielding an¬ 
nually upwards of $3,600 net. A field peculiarly 
Its own. Most of its 400 advertlaera have used 
the paiier over ten years. Reasons for aelling 
purely iiersonal. A price of $7,000 with $3,000 
down, balance long time will be given a capable 
publisher who can act Immediately. Wire or 
write Immediately. Client D. F. W. 

CENTRAL WEST Democratic small city Daily, 
splendidly equipped, offered at $8,000 which is 
but two-tblrds of inventory value and 60% of an¬ 
nual business. One-balf interest for $4,000 to 
good advertising and editorial man who will take 
immediate possession. Unusual opportunity. 
Wire fur iiartlculars. Client B. B. 

118-120 Griswold St., Detroit, Mich. 

FOR SALE 
Advertisements under this etceeifieation, fifteen 

cents per lino, each insertion. Count sis 
words to the line. 

FUU SALl*>—iLripuk pri'xs, prints 4, 0, 8. 10. 
12, Hi, 20. 21 OvtThnuliHl and rebuilt» 
Tho (fOSM i’rintinK Rross Co., Chicago, Ill. 

FUR SALK.—4 (U*ck prt'ss, prints 4. 0. 8, 10, 
12. 14, 10. 20. 24. 2S, 32 patros. Will bo over. 
IninhsI nnd rob’jllt. The Gosh Frlntin^ Fross Co., 
ChlniK^, 111- Tom W. Jackson. 
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One of Mr. McLean’e interests In re¬ 
cent years was In the Washington & 
Old Dominion Railroad Company, of 
which 'be was the largest shareholder 
and cnairman of the board of directors: 
He was one of the largest shareholders 
In the American Security &*Trust Com¬ 
pany, in the Riggs National. Bank, and 
in the Washington Gas Light Com¬ 
pany, of which he was president for 
several years. His properties were es¬ 
timated to be valued at several mil¬ 
lion dollars. Mr. McLean was a quiet 
giver to charity, and now, at his death, 
thousands of poor in Cincinnati learned 
for the first time from whom had come 
to them for many years free ice in sum¬ 
mer, and free coed in winter. 

Mr. McLean married Miss Emily 
Truxton Beale, daughter of General Eld- 
ward F. Beale, of Washington. She 
died suddenly, at Bar Harbor, in 1912, 

Mr. McLean is survived by one* son, 
Eldward B. McLean, of Washington, 
and two grandsons, Winson Walsh Mc¬ 
Lean and John R. McLean, 2d, as well 
as by a sister, Mrs. Mildred Dewey, 
wife of Admiral Dewey. 

Mr. McLean’s will, which was offered 
for probate on Monday, leaves the in¬ 
come fnom the estate, estimated by 
Washington financiers to be between 
$15,000,000 and $20,000,000, to his son, 
Edward B. McLean. Upon the latter’s 
death the will provides that the prin¬ 
cipal of the estate shall go to the son’s 
children, if any be living at the time 
of the father’s death. In any event, 
the sum of $100,000 is left to each of 
Eldward B. McLean’s children when 
they reach the age of twenty-five years, 
an additional $100,000 when they reach 
the age of thirty years, and another 
$100,000 when they reach the age of 
thirty-five years. 

It is also provided that the newspaper 
properties shall not be disposed of by 
the American Surety and Trust Com¬ 
pany, of Washington, the executors and 
trustees of the will, without the appro¬ 
val of F'rancis T. Homer, formerly a 
Baltimore lawyer, who handled much 
of Mr. McLean’s business, and the con¬ 
sent of EMward B. McLean. 

Certain of the employees of both the 
Washington Post and the Cincinnati 
Elnquiicr are to be retained as long as 
the McLean estate controls it. Several 
bequests of $10,000 are made to rela¬ 
tives, and annuities of $300 and $400 
are made to servants. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder fer you. 

BURRELLE 
•0-62 Warren t, New York City 

Established a Sluarter oj a Century. 

Camaiian Preu Clippingi 
The problem of covering the CenadUn 

Field U answered by obtaining the service 
•f 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to you. printed in over 95 per cent, 
of the newspapers and publications of 
CANADA 

We caver every foot of Canada and New¬ 
foundland at our head office. 

74-7< CHURCH ST.. TORONTO. CAN. 

Price of service, reralar press clipping 
ratco—special rates and diacounts to Trade 
and Newspapera. 

Successful 
Men in every walk of life are all 

familiar with 

Romeike’s Press Clippings 
Among our patrons are professional and 

buainesa men and women, public person¬ 
ages and the leading Banks, Trust Com¬ 
panies and Corporations. 

Romeike Clippings 
are an indispensable adjunct to every busi¬ 
ness. If you have never used them, write 
fer information and terms to-day. 

HENRY ROMEIKE, INC., 
lOff-110 Soventk Ave. Now York City 

.4cton Davies 
Acton Davies, dramatic critic, mov¬ 

ing-picture playwright, and former 
genera! newspaper worker in New York, 
died from rheumatism of the heart, in 
Chicago, on June 12. He was forty- 
eight years old, and entered newspa¬ 
per work in New York in 1890, as a 
reporter for the New York Evening 
Sun. Three years later he succeeded 
Charles B. Dillingham, dramatic edi¬ 
tor of that paper, which position he 
held until about three years ago when 
he went to the Tribune in a similar 
capacity. Among Mr. Davies’s nrroving- 
picture scenarios was “Tillie’s Tomato 
Surprise,” in which Marie Dres-sler ap¬ 
peared. He also was the author of the 
novel, “The Grand Finale,” and with 
Charles Nirdlinger he wrote the play, 
“The F’ir.st Lady in the Land,” in which 
El.sie F'erguson appeared. In his re- 
portorial days on the Sun. Mr. Davies 
acted as its corre.spondent in Cuba and 
Porto Rico, and during the fighting at 
Guantanamo he was with the Marine 
Corps. - 

OBITUARY NOTES 
Gboroe StrohMEYER, aged forty-five, 

who fior twenty-five years was employed 
In the composing rooms of the Balti¬ 
more Sun, latterly as a proofreader, died 
suddenly on June 11 at his home in Bal¬ 
timore. 

Hiram Tyler Brewer, newspaper and 
magazine writer and at one time East¬ 
ern representative of the Federal Ba.se- 
ball League, died on June 10 at St. 
Luke’s Hospital, New York city. He 
was thirty-six years old. For two years 
immedi.ately preceding his joining the 
Federal League forces he was on the 
.staff of the New York Herald as a writ¬ 
er of baseball news. 

of Washington and Mary L. McLean. 
He received his early education in the 
schools of that city, and afterwards 
was a student at Harvard University, 
going thence to Heidelberg University, 
tlermany. He was a good German 
scholar, and by later residence in France 
learned to speak French fluently. 

In his younger days fMr. McLean 
won a wide reputation as an athlete. 
He was a member of the celebrated 
Cincinnati Red Stockings and was re¬ 
garded as a wonderful sprinter. He 
was al.so a mu.sician of ability. 

After completing his studies in Ger¬ 
many, Mr. McLean returned to Cincin¬ 
nati and took up journalism as a pro- 
ffe.«sion, as.sociaiing himself with the En¬ 
quirer. of which his father was the 
founder and editor. 

Mr. Mcls*an took exclusive charge of 
the Enquirer in 1870, when he purchas¬ 
ed the interest of Mr. p-aran. Shortly 
afterward he acquired his father’s in- 
tere.st in the newspaper. This marked 
a new era in the prestige and pros¬ 
perity of the newspaper, which became 
one of the leading newspapers of the 
country. 

He went to Wa.shington in 1885 and 
at once engaged in banking and real 
estate operations. He continued, how¬ 
ever, to maintain a clo.se supervision 
over the fiolicies and management of 
the Cincinnati Enquirer. 

For alKJut a year prior to 1895 Mr. 
McLean owned and edited the New 
York .Journal, which he sold to William 
Randolph Hearst. Aliout twenty years 
ago Mr. McLean purchased stock in the 
Washington Post, and ten years later 
obtained controlling interest. Since that 
time he had guided its policies. 

Owner of Cincinnati Enquirer and Wash¬ 
ington Post Had Been a Power in Ohio 
Politics—His Other Large Interests 
—Will Disposes of Estate Estimated at 
from $15,000,000 to $20,000,000. 
As was announced in The Editor .\nd 

Publisher last Saturday, John Roll Mc- 
I..ean, owner of the Washington Post 
and the Cincinnati Enquirer, died on 
June 9, at his country home. Friend¬ 
ship, on the outskirts of Washington. 
He had been sick with a complication 
of disea.«es for atiout three months. 

Mr. McLean was widely known not 
only at' one of the foremost newspaper 
publishers of the country, but alsj be¬ 
cause of his extensive railroad, mining, 
and real estate interests. In recent 
years he had taken an active interest 
in civic and political affairs in Wa.sh¬ 
ington, as he had formerly in Ohio. For 
many ytars he was a member of the 
Democratic National Committee from 
Ohio, and as .such was well known 
in national Democratic gatherings. His 
name was more than once mentioned 
for the Vice-Presidency. During the 
last decade of the last century he held 
a stern whiphand over Ohio politic.s, 
sharing control of the State’s politics 
with Marcus .\. Hanna. In 1889 he was 
the Democratic nominee for Governor 
of Ohio and was defeated by George K. 
Na.sh, the Republican nominee. In 1885 
he was a candidate for L’nited States 
Senator from Ohio. 

Mr. Mclvcan was liorn in ('incinnati 
on September 17, 1848. He was the son 

Hemstreet 

PRESS CLIPPINGS 

Tenth Avenue At 45th Street 

New York 

Keen Publishers Everywhere 

Are Buying Electric 

Bulletin Machines. 

They have written us letters giv¬ 
ing their opinions. They make 
interesting reading. We wish we 
could send them to you complete. 

Some of the letters are in our 
New Illustrated Catalogue. Why not 
let us send you one? 

National Electric Bulletin Corp. 

New London. Conn. 
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Rich Ohio Beckons 
Come ana 
Get Your 
3har0 

mmssBKOf 

PLACE your advertising money in the 
zone of liberal spending. Ohio has 
all the prosperity of the east with¬ 

out being overworked and over adver¬ 
tised. It has 40,740 square miles of land 
area with 117 inhabitants per square 
mile. More than 55% of its 4,767,121 
population live in incorporated towns or 
villages. 

Ohio has fertile soil, extensive hard¬ 
wood forests, abundant supplies of nat¬ 
ural gas and petroleum. It is an inland 
empire, rich beyond dreams, waiting for the aggressive advertiser. 

A State of Home Owners 
Busy Factories—Rich Farms 

Do you know that Ohio has 100 'dwellings to every 111.1 
families—home people who can buy home supplies. The average 
Ohio family has 4.2 persons. 

This wonderful state has 15,138 factories with a pay roll of 245 
million dollars. It turns out yearly products to the value of 
$1,437,936,000. Think what a spending'power this gives the citizens 
of Ohio. 

There are over 26 million acres of farms, the average farm 
having 80 acres. Of these 192,104 are wholly or partly owned by 
the occupants. 

Ohio is educated. It has only 3.2% illiteracy and in the pres¬ 
ent generation, having advantage of modern schools, the per cent, 
is only 0.9. 

The annual output of Ohio I’etroleum and natural gas is 
$29,620,959—coal $29,353,663. 

O HIO NEWSPAPERS WORKING FOR i 

THE BENEFIT OF THE ADVERTISER 

3,310 .0057 .0057 

3,449 .0085 .0073 

Net Paid 2,800—10,000 
Circulation Lines 

Akron Beacon-Journal(E) 
34.837 -oas .035 

Canton News (E&S) 13,446 ,015 .015 
Chillicothe Scioto 

Gazette (E) 3,310 .0057 .0057 
Chillicothe News 

Advertiser (M) 2,449 .0085 .0073 
Cincinnati Commercial 

Tribune (M) _ t6o.7*3 -OO 
Cincinnati Commercial 

Tribune (S) _ t2b,339 .>4 .12 
Cincinnati Enquirer 

(M & S) 5C. 53,000 ,14 .12 
Cleveland Leader (M) 76,550 .15 .13 
Cleveland Leader (S) 106,593 .17 *15 
Cleveland News (E) 113,888 .18 .16 
Cleveland Plain Dealer 

(M) 131,43a .18 .16 
Cleveland Plain Dealer 

(S) 174.867 .31 .19 
Columbus Dispatch(E) 75,077 .10 .09 
Columbus Dispatch(S) 71,833 .10 .09 
Dayton Herald (E) 32,114 .<>5 .035 
Dayton Journal (S) I j .05 .035 
Dayton Journal (MSf I .07 .045 

Combination rate, both papers, 
6c. per line 

Dayton News (E) 32,014 .045 .045 
Dayton News (S) 18,443 -03 .03 
East Liverpool 

Tribune (M) *5,666 .0115 .01 
Findlay Republican(M) 5,496 .0093 .0093 
Lima News (E) 9,322 .03 .0157 
Mansfield News (E) 7,631 .019 .019 
Marion Daily Star (E) 7,089 .0129 .0129 
Newark American- 

Tribune (E) 5,560 .0085 .0085 
Piqua Daily Call (E) 4,119 .0072 .0072 
Portsmouth Daily 

Times (E) 8,377 -015 .015 
Sandusky RegisterCM) 4,721 .0093 .0093 
Springfield News 

(E & S) 12,224 .02 .02 
SltMihenvIIle Gazette (E) 3,570 .20 .10 
Toledo Blade (E) 50,182 .11 .09 
Youngstown Telegram 

(E) *1,5,728 .03 .03 
Youngstown V'indicator 

(E) 18,014 .03 .03 
Youngstown Vindicator 

(S) 15,034 .03 .03 
Zanesville Signal(E) *6,173 .0128 .0128 
Zanesville Times- 

Recorder (M) *15,281 .02 .02 

Totals 1,220,529 2.3547 1.9926 
t Publishers’ statement. 
* A. B. C. statement. 

Other ratings, April, 1910. 

Let These Money Spending Millions Read Your Ad. 
Arrange your advertising appropriation so that a liberal portion of it shall be spent in Ohio. In 

this advertisement is included a list of representativ^e Ohio newspapers. They circulate among the pros¬ 
perous liberal people of their various communities. Write any of the papers named for rate cards and 
detailed information regarding trade conditions. 

National Advertisers and Advertising Agents wishing detailed information in respect to market conditions and distribution 

facilities in OHIO should communicate with The Editor & Publisher, New York City. 

This Advertisement was prepared by the Mumm, Advertising Co., Columbus, Ohio 
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There is no Substitute for the 
Goods in Newspaper Making 

Just about four weeks ago (on Monday, May 22nd) the New York 

Globe began publishing the special war news service of The Chicago 

Daily News. The response of the New York public was almost 

instantaneous. 

20,000 Increase in Circulation 
In Three Weeks and Growing Daily 

i 

The public has appreciated the importance and value of the best 

war news collected by over 30 special correspondents at European 

Capitals and with the armies and buys the Globe for it. 

In Chicago this special war service has driven The Daily 

News to the highest point in its notable career—over 
436,451 per day. 

In New York the same service in three weeks has enabled 
The Globe to sell over 220,000 copies per day—the 
highest point ever reached by a high«grade evening 
newspaper in New York. 

Now Selling TL M V 1 r*l L Member 
220,000 a Day Ihe Ncw York Globe a rc 

Advertisers Get the Benefit of this Steadily Growing Circulation 
Without Any Advance in Rates 

CHICAGO O’MARA C5l» ORMSBEE, Inc., new york 

Tribune Bldg. Special Representatives Brunswick Bldg. 

The Nation Prea.'. Inc., 20 Veaey St., N., T. 
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