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SELL It to Sweeney! 
ilfciS'iiSfe'"' {whose standards go up!) 

\^HAT a man earns is one way 
^ ’ to his value as a pros¬ 

pect ; what he spends, is another; 
but the liny he spends—his stand¬ 
ards—is the best. The advertiser 
who reckons his prospects by income 
and aims at the Stuyvesants (upijer 
circle folks who pay surtaxes) is 
short-sighted, mistaken. 

In these United States, the 
Sweeneys (the average man, the 
average woman, the average 
family) have strange ways of 
sj)ending money, greatly assorted 
standards that make them custom¬ 
ers for goods their income tax 
returns do not seem to warrant. 

These standards are the bases of 
buying habits that so often crop 
up to confound the serious stu¬ 
dent of statistics—why factory girls 
buy fur coats, for instance. These 
standards also make a newspaper 
of large circulation like The News 
a splendid medium for the adver¬ 
tising of all kinds of commodities. 

iT IS standards that determine 
^ your customers, your prospects. 
For example, we knew a New York 
reporter who made seventy-five 

dollars a week, wore twenty-five 
dollar suits, slept in a six-dollar- 
a-week ballroom and ate thirty- 
cent breakfasts; but after six P. M, 
he thought nothing of a three-dol- 
lar dinner followed by a Corona 
and a taxi out to where he slept. 
Standards!—that made a man a 
poor prospect for what he could 
afford, and a good customer for 
what he couldn’t. Well, a while 
back, he met a pretty girl who made 
him a prospect for a five-room 
apartment. Hart Schaffner & Marx 
clothes, P. A. and a jimmy pipe, 
a comer grocery, a savings bank 
and the subway. Just a change of 
standards! 

.Another man we know buys only 
one suit of clothes a year, but would 
rather give up his right arm than 
the Sickly Six roadster he owns. 
Standards! A millionaire’s two 
sons we knew at college came to 
class every day in a White sedan, 
but ri^farded a regulation (ireek 
shoe shine at the pre-war price of 

five cents as a cardinal extrava¬ 
gance; they used Shinola. Stand¬ 
ards! A music house in Chicago 
advertises and sells five-thousand- 
dollar violins to foreign-born 
laborers and mechanics. Standards! 

STANDARDS are made and 
changed by circumstances, 

salesmanship, and advertising 
(which the George Batten Com¬ 
pany defines as “moulding public 
opinion”—not particular opinion, 
nor class opinion, but public, mass 
opinion). 

Your advertising makes or sup¬ 
ports or changes standards, makes 
jK’ople want other, more, or better 
than they have. Your advertising 
is trying to mould public opinion, 
isn’t it? Then why not change as 
many standards and mould as much 
opinion as possible with it? Why 
not advertise to the Sweeneys 
whose standards are changeable by 
advertising? 

'T'ELL your story to Sweeney in 
The News—to more than a half 

million circulation at one time in 
one paper. The largest morning 
circulation in New York City is an 
immense field of prospects. The 
high attention value and visibility of 
the tabloid News page makes 
The News an efficient, economical 
medium. 

Tell it to Sweeney in 1923. 
And start now, in The News. 

25 Park Place, New York 

Tribune Bldg., Chicago 

THE H NEWS 
York's T^icture CYewspaper 

Largest Morning Circulation in America 



Are YOU profiting by 
non-distribution? 

Or paying for expensive 
hand distribution? 

Save Money with Display Intertypes 
Glance through any issue of your newspaper, 
or any of your job work, and note how much 
display type is set in 36-point and smaller 
sizes. 
Have you ever considered how much you could 
save by setting all that display composition— 
up to full width 36-point bold—on Intertypes? 

Of course you would need a wide range of 
sizes and faces. We have them. And we also 
have machines so flexible that the operator 
changes from one face to another as quickly 
as a hand compositor can change from one 
type case to another. 
Display composition on Intertype slugs is 
very profitable. It saves time. The slugs are 
easy to handle, easy to make up. And there is 
no distribution. 

Incidentally, the Intertype is the only line 
composing machine which sets display and 
ordinary text composition on slugs up to 42 
ems (7 inches) in width. 
Let us go into this with you, wthout obliga¬ 
tion on your part, and demonstrate what you 
could save by setting display on Intertype 
slugs. 

Intertype Corporation 
50 Court St;, Brooklyn, N. Y 

Middle Western Branch. Rand-McNally Bldg., Chicago 
Pacific Coast Branch, 560 Howard St.. San Francisco 

Southern Brar.ch, 160 Madison Are., MempMs 

Canada: Toronto Type Foundry Co., Ltd. 
England: Intertype Ltd.. 15 Britannia St.. London, W. C. 1 

This advertisement was set throughout on an Intertype, including the 30-point display, in the Intertype Century Series. 
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rE PRESS carries more automobile tire advertising than The News and 
daily Plain Dealer combined. 

Figures for the entire year of 1922 show the following illuminating results: 

THE PRESS.118,901 lines 
Plain Dealer. 60,908 lines 
The News. 50,548 lines 

These are daily figures only as THE PRESS does not publish a Sunday edition. 

During 1922 THE PRESS carried 1,645,952 more lines of advertising than the daily 

Plain Dealer and 3,473,260 more than the News respectively. 

Local business is an in¬ 
fallible guide to the pur¬ 

chasing power of any 

newspaper. And THE 

PRESS carries more 

local business every 

week day than any 

other Cleveland daily 

newspaper. 
Cleveland San Francisco 

ALLIED NEWSPAPERS, INC. 

Publishers Direct Represciilutires 
Atlanta New York St. Louis Chicago Cincinnati 

le ScrippS'^EHoward ^Newspapers 
Oncludin^ the Scripps^CMeTlae JZea^ue 

CLEVELAND 
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Business will be good in 1923, 

Say industrial leaders in 

Philadelphia 
Business conditions which will surpass any enjoyed in Philadelphia 

since the war are forecast for 1923 by leaders in many different branches 

of industry. 

Conditions sounder fundamentally than at any time in recent years 

—prospects that the year just starting will break all building records— 

and other encouraging signs are in evidence in Philadelphia, the third 

largest c\t\^ in the United States. 

Producers of goods of every kind—foodstuffs, clothing, furniture, 

automobiles and other things—can reach the buyers in this great market 

by ad\ertising in The Bulletin—for The Bulletin enters nearly every 

home in and around Philadelphia. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the news¬ 

paper “nearly e\ erybody” reads— 

The Bulletin 
The circulation of The Philadelphia Bulletin is larger 

than that of any other daily or Sunday newspaper published 

in Pennsylvania, and is one of the largest in America. 

Net paid daily average circulation for the year 1922— 

493.240 copies a day. 

NEW YORK CHICAGO 

Dan A. Carroll, Verree & Conklin, Inc. 
150 Nassau Street. 28 East Jackson Blvd. 

LONDON 

M. Bryans, 
125 Pall Mall S. W. 1. 

DETROIT SAN FRANCISCO 

C. L. Weaver, Alien Hofmann, 
Verree & Conklin, Inc. Verree & Conklin, Inc. 
117 Lafayette Blvd. 681 Market Street. 

^ PARIS 

Ray A. Washburn 
5 me Lamartine (9) 

(Co|>]rright 1923, Bulletin Company) 
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NO WORLD PEACE UNTO. U. S. WILLS U-BURNHAM 
Head of London Daily Telegraph and of Four British Newspaper Organizations Sees No Hope of Set¬ 

tling European Turmoil Until America and Britain Stand Together 

great trans-Atlantic liner 
-*■ Olympic has brought many nota- 

By ROSAUE ARMISTEAD HlCaNS 

land we have a million and a half unem¬ 
ployed and you will perhaps be surprised 
when I tell you that in tlie ptist fifteen 

bles to these shores durinir the oast ten I naturally asked Lord Burnham to land we have a million and a half unem- 
years but never a iournalist from a for- tell me something of his views and opin- ployed and you will perhaps be surprised 
eSi land Xm his fellows in America ions of the troubled state of the world when I tell you that in tlie past fifteen 
are more glad to welcome and to extend at the present time, for I know ot no one years, more than a niilhon women have 
the hand of international good will and better qualified to speak. Iiecomc indiistnalizec. flicre was no 
comradeship than Viscount Burnham, A greater co-operation and under- miniigration from England for four 
proprietor of the London Daily Tele- standing between Great Britain and the years and that is why there are more 
graph, who arrived in New York on United States, seemed the thing nearest iieop e in the country to be taken care 
January 17 on his way to the West In- Lord Burnham’s heart, and speaking with of, (lespite the number that were killed 
dies, to address the Imperial Press Con- great earnestness he said: .My wishes or died during the war. England will 

comradeship than Viscount Burnham, 
proprietor of the London Daily Tele¬ 
graph, who arrived in New York on 
January 17 on his way to the West In¬ 
dies, to address the Imperial Press Con- 
ference of which he is nresident and are for a thorough co-operation between improve and is improving, but it will be 
vUit t’hp Islands. Viscount the United States and Great Britain. If very slow and there is no use buoying visit the Bahama Islands. Viscount ^he Lnitcd btates ana Ureat nritaiii. u 
Burnham will spend six days here before we can get a rnutually satisfactory srt- 

Viscount BurnLm began his brilliant debt matter disposed of, then it will Lausanne, Lord Burnham said: Rng- 
career at the age of tw-enty-two as the easier for us to work out other prob- and is tremendously impoverished by 
youngest member of the House of Com- lems and help in the troubled situation the great war. We cannot bear the 
mons. Today at the age of sixty, he is that menaces the whole world. whole burden ^ the Near East alone, 
proprietor of the London Daily Tele- Our viewpoint is miiA the same m the fl’fl/here can be no progress unless ^ 
graph and president of four British widest sense and we have been getting United Sta es an^d Gre.at Britain continue 
newspaper organizations-The Empire nearer one another every year. In Eng- to stand together. If the conference 

Press Union, National Association of 
Newspaper Proprietors, Institute of r---- ’ 
Journalists, and the Imperial Press Con¬ 
ference. He has served twice as presi¬ 
dent of the International ’ Conference, 
which is the Auxiliary of the League of 
Nations, and has often been described as 
the man who had refused more appoint¬ 
ments at the hands of the British Gov¬ 
ernment than any other. 

Success, honors and a title have in no 
measure spoiled Lord Burnham. They 
have made him all the more democratic 
and when 1 chatted with him at the 
Plaza Hotel, where he is making his 
headquarters while in New York, found 
him so friendly, so human, so interesting 
that I felt he was a true example of the 
saying that the great people are the sim¬ 
ple people. It seemed almost as if I had 
met him before as he gave me a hearty 
handshake, the kind that makes you feel 
as if one is really glad to see you. 

Lord Burnham is squarely built, with 
ruddy complexion, and keen blue eyes 
that miss nothing. It was difficult to 1^- 
lieve him sixty, for everything about him 
suggested youth and enthusiasm. 

“I am so happy to be here once again.” 
he said, “after an absence of twenty-nine 
years I find many changes in the remark¬ 
able growth in your city. Yesterday, as 
soon as I had registered at the Plaza 1 
took a walk down Fifth avenue, stopping 
first at the Public Library, where I vis¬ 
ited the index room. It is positively 
amazing. From there 1 went to the 
Grand Central Station, also built since 
my last visit here, and it is a wonderful 
building. I inspected it carefully, even 
to the stars, which twinkled overhead. 
Now today, I am going to see the Penn¬ 
sylvania Station, and this afternoon I 
shall inspect the plant of the New York 
Times. There are so many things I want 
to do, and so many things that I would 
like to see, that I hardly know how I 
shall accomplish everything in the six 
days that I shall spend in New York, en- 
route to Kingston, Jamaica, to fulfill a 
promise which I made two years ago, 
when I attended the Imperial Press Con¬ 
ference in Toronto. At Jamaica I am to 
address the Imperial Press Conference, 
and I will also visit the Bahama Islands. gy Fotograms. 
However, I shall stop in New York a Hallo Amartcal Viaeoiatt Burnhomi propHotor el *• Lontloa Tolegrapii. end foroinoot 
few days on my return." BriUJi jaumidiot. arrhrad in AiMrica this weak on his firml visit m twanty-oina yaars. 

tlement on the financial side and get the 
ourselves up with any other idea. 

In speaking of the conference at 

By Fotograms. _ 
Hallo Amarlcal Viaeoiatt Burnhaaii^ proprlator el tha Loniloa Tsiagrapti, and foremost 
British journalist, arrhrad iii Amarica this wsak on his first visit in twanty-oina yaars. 

fails at Lausanne, and no agreement is 
reached, it will undoubtedly mean war 
between the little nations of the Balkans. 
The first to come in would be the Ser¬ 
bians with a well equipped army of 
350.000. Kourrutnia may be too much oc¬ 
cupied with her northern frontier, where 
the Russian Ikdshevists are massed. The 
1 urks, Greeks, Roumanians and Serbs 
are all well supplied with arms, and with 
it all, Tchitcherin, the Russian, has been 
a demon pf discord, working at Lau¬ 
sanne, as if to bring about war. War in 
the Balkans would not be a matter of a 
few months. It would mean anarchy 
for a long time to come. 

“Of course we feel and appreciate the 
moral support of the United States at 
Lausanne. Also we are conscious of the 
unusual extent of voluntary American 
contributions by way of charitable relief 
to the actual sufferers in the Near East. 
Never in the world’s history have there 
lieen greater horrors than those of Asia 
Minor and Thrace.” 

Responding to my question regarding 
the French occupation of the Ruhr, Lord 
Burnham said: “In England, practically 
the entire nation is behind Bonar Law, 
including all sections. We are not in 
the least pro-German, but we think he 
has handled England’s position in a com¬ 
mon .sense fashion.” 

Regarding my query as to a probable 
combination between Russia and Ger¬ 
many, Ivord Burnham replied: “There 
is no doubt that the effectiveness of the 
Bolshevist army is due to training by 
German officers. And many of them 
were prisoners of war who never re¬ 
turned to Germany. Then you have the 
secret treaty they entered into, which 
was uncovered, and the equally undoubt¬ 
ed fact that Bolshevist representatives at 
Lausanne are doing their best to prevent 
settlements. Tchitcherin, the Russian 
obstructionist there, was a secretary of 
the Russian Embassy' in Berlin before 
the World War started. It is impossible 
for anybody to be cheerful under these 
circumstances, regarding the possibilities 
of the immediate future.” 

I,ord Burnham said that as managing 
director of the Daily Telegraph, he was 
consulted by the Bonar I^w (^vernment 
and that he sometimes laid down policies 
for it. According to Lord Burnham, 
there is very little difference between the 
Bonar I.aw Government and either of the 
two Lilieral wings of Parliament, the 
broad distinction being between all these 
and the I.abor Party. He also stated 
that he was convinced there would be 
no great rush in the direction of a Labor 
government to supplant the present gov¬ 
ernment, especially when the Laborites 
only had 140 members out of a total 
Parliament membership of approximate¬ 
ly fiOO. 

Lord Burnham spoke in enthusiastic 
praise of American newspapers and par¬ 
ticularly of the New York newspapers 
and of their growth since he made his 
last visit. 

“The thing I notice most is the large 
amount of foreign news you now pub¬ 
lish. It is remarkable. Another thing 
which attracts my attention is the num¬ 
ber of women newspaper writers. Of 

{Continued on Page 27) 
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HUGHES DROPS SECRECY CLOAK ONLY 
TO SCOLD WELL-INFORMED PRESS 

Quibble Over Meaning of ‘‘Plan” as Applied to Boyden’s Activi¬ 

ties Chief News of Week from State Department—London 

the Only Source of News on Debt Conference 

By SAM BELL 

IVashiiigton Corrcspundcnt of Editor Sc Publisher 

WASHINGTON, D. C., Jan. 18.— 
The persistent unwillingness of 

the American State Department to dis¬ 
close its activities in the international 
situation, or a partial failure to effect a 
clear understanding with its representa¬ 
tive abroad, again has been responsible 
for the rather blurred public impression 
of what the United States was doing or 
not doing in the reparations tangle. 
.\gain Secretary Hughes has been in¬ 
clined to blame the press—“the wobbling 
stories in the newspapers,” for difficul¬ 
ties of Washington reporters in coping 
with the studic-d secrecy of the State De¬ 
partment in the face of full and usually 
correct Euroi)can reports of what Amer- 
ca’s representatives overseas were up to. 

The Secretary of State has not 
changed his attitude since he held the 
press responsible for the speculation 
which preceded his New Haven speech 
and the announcement of the American 
proposal for the economic commission 
method of dealing with the problem of 
reparations. The State Department has 
acknowledgi-d nothing nor backed down 
from denials of American participation 
in developments overseas until forced to 
do so by the persistence and verisimili¬ 
tude of European dispatches. 

The latest “scene” between the corre- 
siHjndents and the Secretary of State 
took place Tuesday morning, when con¬ 
firmation was sought by members of the 
cor|)s of explicit Paris dispatches stating 
that a “plan” on reparations, suggested 
by Unland W. P.oyden, .Xmerica’s un¬ 
official representative, had been placed 
on the agenda of the Reparations Com¬ 
mission. The State Department took 
some time in explaining that Mr. Boydan 
had submitted no “plan.” It was ac¬ 
knowledged that Mr. Boyden may have 
privately and personally suggested some 
ideas to memlKTS of the Commission, but 
what he had suggested the State De¬ 
partment did not know, and whatever it 
was it was not a “plan.” 

Throughout, the denial, which was re¬ 
iterated at the White House, smacked of 
a technicality, a quibble over the meaning 
of the word “plan,” a word probably 
slovenly used by the reporters for want 
of a l)ctter one. It was made quite plain 
to the Department what the press was 
driving at. It was information the re¬ 
porters sought and not an argument over 
the words used or whether, as it subse¬ 
quently developed, Mr. Boyden had sub¬ 
mitted a “memorandum” and not a 
“plan.” 

The State Department even declined to 
clear the air by saying that the informa¬ 
tion would be made known to the .Ameri¬ 
can public when it was obtained from 
Mr. Bovden. although it was acknowl- 
erlged that the Department proposed to 
communicate immediately with Mr. Boy¬ 
den. There were indications that both 
President Harding and Mr. Hughes were 
a bit panicky over the Paris dispatches, 
and were determined to say nothing until 
the full report from Mr. Boyden came 
through. This hesitancy might easily 
have been understood by the reporters, 
hut the men who try to get the news 
at the State Department still are puzzled 
over the disposition of the Department 
to scout the Paris reports utterly, and 
virtuallv accuse the newspapers of down¬ 
right “faking.” when it was admitted in 
a formal statement of the Department 
issued at 11 o’clock Tuesday night, that 
the original Bovden memorandum had 
been in the State Department in Wash¬ 
ington since the latter part of Novem¬ 
ber. 

.Reporters in Washington are heartily 
sick of the procedure which virtually 
forces them to get the American govern¬ 
mental angle on the international situa¬ 
tion by checking up on foreign reports 

and prying their information from Ameri¬ 
can public officials by hammer-aud-tongs 
methods. Mr. Hughes’ own story of the 
Boyden memorandum as contained in his 
statement of Tuesday night, and which 
earlier in the day officials sought to in¬ 
timate did not exist, is: 

“It appears that on November 13 Mr. 
Boyden had been requested by one or 
more members of the Reparations Com¬ 
mission to draft as a purely personal 
suggestion a proposed letter to be sent 
by the Reparations Commission to the 
German government on the lines he had 
informally indicated. . . . This mem¬ 
orandum was prepared and submitted by 
Mr. Boyden as a personal matter and 
without consultation with the Depart¬ 
ment. When its text was subsequently 
received by the Department, it was not 
regarded as a plan for the settlement of 
reparations or as requiring any action 
whatever on the part of the Department. 
. . . The Department heard nothing 
further of the submission of this memo¬ 
randum until January 13, when it re¬ 
ceived a cable message, sent the day be¬ 
fore, that this suggestion of Mr. Boyden 
was to be placed on the Commission’s 
agenda, and the memorandum had been 
revi.sed slightly in language but not in 
substance. At the same time, the Depart¬ 
ment was notified that the revised ver¬ 
sion had been sent by mail. This revised 
version has been received this evening 
by cable but the changes are only verbal 
and the nature of the memorandum as 
alxive described is not altered.” 

To show that the Department did not 
blame Mr. Boyden or was convinced that 
his activities bad exceeded his instruc¬ 
tion. .Secretary Hughes later wrote a 
letter to Senator Ixidge pronouncing Mr. 
Boyden able and worthy. The letter 
contained only an intimation that he 
might have been overzcalous. The force 
of the disinheriting attitude assumed to¬ 
ward Mr. Boyden’s memorandum or 
“idan” Tuesday morning fell, therefore, 
not on Mr. Boyden. but upon the press. 
There has never been a suggestion of 
lack of team work in State Department 
—only the press is blamed for insisting 
on knowing things that the government 
was not ready for the public to know, 
despite the fact that they were leaking 
out in European capitals through Brit¬ 
ish or French sources. 

The star-chamber joint conference of 
the .American and British War Debt 
Funding commissions which have been 
going on in Washington for a week also 
has l>ecn attacked in the Senate. Vir¬ 
tually nothing has been disclosed as the 
exact nature of the negotiations, and all 
that has been written on the general 
trend of the proceedings has been con¬ 
jectural but in the main correct. The 
criticism of Senator McKellar, who took 
the -American commissioners to task, was 
based on the fact that the British pub¬ 
lic apparently was being freely informed 
of the developments, if not by public 
announcement by members of the British 
Commission, at least in manner to give 
the publication in the London newspapers 
an official semblance. 

“While our debt-funding commission 
continues to proceed without taking the 
.American people into its confidence.” 
said Senator McKellar, “I notice that 
the British Government is giving out in¬ 
formation to the British people, ft is 
quite remarkable that we have to obtain 
news as to what this commission is doing 
from I^ondon sources.” 

Senator McKellar quoted a London 
dispatch of yesterday’s date in which 
Premier Bonar I.aw was cited as author¬ 
ity for the statement that Stanlay Bald¬ 
win. Chancellor of the Exchequer, who 
is the head of the British Debt Funding 
Commission, has been instructed by the 

British Government to insist upon a fur¬ 
ther reduction in the interest rate on the 
British debt to this country. 

“I am glad,” continucxl Senator Mc¬ 
Kellar, “to know that our British breth¬ 
ren are willing to take their people into 
their confidence to some extent at least, 
and I believe the .American Commission¬ 
ers would succeed better if they were to 
take the .American people into their con- 
lidence and tell what is going on. 
Secrecy in the conduct of governmental 
affairs has never made for success. 

“1 want also to call attention to the 
fact that in the newspaper accounts of 
the negotiations between the two debt 
funding commissions that there is almost 
invariably a long explanation as to Great 
Britain’s large loans to other countries, 
as to Great Britain's large tax rates, that 
Great Britain bought American goods 
with the money, and every conceivable 
argument which could aid Great Britain 
in obtaining an advantage in the parley. 
The .Americari case is never stated.” 

REFUSE EXTRA WAGES 
TO N. Y. PRESSMEN 

Union Demands Increase for Three Of¬ 

fices on Basis of Increase to Times 

Men, After Pledge Not 

to Do So 

NEW WAGE SCALES 

I. T. U. Journal Reports Increased 

Wages in Several Cities 

New wage agreements between news- 
l)apers and local typographical unions are 
reixjrted in the current issue of the 
Typographical Journal as follows: 

Rochester, N. Y.—Contract effective 
from November 1, 1922, to October 31, 
1924, with a day scale of $44 and a 
night scale of $48 for handmen and oper¬ 
ators, on a 48-hour working week. This 
is an increase of $3 a week. Typo- 
graphia No. 5, local German union, has 
received a similar increase in its news¬ 
paper scale. 

Chicago.—Jewish newspapers and job 
handmen and operators have received an 
increase of $1 a week on contracts ef¬ 
fective from September 20, 1922, to Sep¬ 
tember 19. 1923. The scale for handmen 
and operators is $60, day, for a 36-hour 
week; $60, night, for a 30-hour week. 
Operators on English comi>osition in 
Jewish offices work the 44-hour week 
days and the 40-hour week nights for 
$60 a week. 

Ni.vgara Falls, N. Y.—Contract ef¬ 
fective from September 6, 1922, to Sep- 
temlKT 6, 1923, with a day scale of $40 
and a night scale of $43 for handmen 
and operators, on a 48-hour week. This 
is an increase of $1. The scale is to 
maintain a differential of $2 lower than 
the Buffalo scale. 

L)ngview, Tex.—Newspaper and job 
handmen and operators have received 
an increase of $3 a week on a contract 
effective from December 22, 1922, to De¬ 
cember 22. 1923.' The scale is $40 for 
a 44-hour week. 

Riverside, Cal. — Contract effective 
from November 4, 1922, to November 4, 
1923, increasing the scale $3 to $42 day 
and $45 night for a 48-hour week in 
newspaper offices and 44 hours in job 
shops. 

Kewanee. Ill.—Contract effective Jan¬ 
uary 1, 1923, to December 31, 1924, with 
an increase of $5 immediately and an¬ 
other increase of $1 on January 1, 1924. 
The scale now effective is $30 day and 
$32 night. 

Ottawa. Ont.—Contract expiring Sep¬ 
tember 30, 1923, establishes newspaper 
day scale at $41 a week for 46y2 hours 
and $43.30 for a nighfweek of 43'/j hours 
The old day scale was $27.50 a week 
for 48 hours and $29.50 night for 45 
hours. 

Demands by President David Simons 
of New York Web Pressmen’s Union 
No. 25 that pressmen on the World, 
Tribune and Daily News be granted extra 
pay over the scale because the Times’ 
pressmen were receiving extra compensa¬ 
tion under special circumstances, were 
refused last week by the Newspaper 
Owners’ Committee of Eight. This com¬ 
mittee pointed out to the union president 
that the increase had been granted for 
Times’ men last October because short¬ 
age of presses compelled extra work, 
that the increase would terminate as soon 
as normal conditions were restored in 
the Times’ plant, and that the newspaper 
owners granted the extra pay to the 
Times’ crews on the explicit agreement 
by the joint standing committee of pub¬ 
lishers and pressmen that it would not 
be made the basis of any demiind for 
extra pay in other offices. 

President Simons on Nov. 28 presented 
the demand of the World, Tribune and 
News forces to the joint standing com¬ 
mittee, which declined to act, declaring 
that the matter was not a grievance or a 
violation of contract. In preferring his 
request to the Owners’ Committee of 
liight, he asked that it take up the ques¬ 
tion with a union committee and end the 
di^ontent in the three pressrooms. 

.After denying the request for the 
reasons given above, the Owners’ Com¬ 
mittee stated that it “did not consent to 
or authorize the extra payment in the 
Times case until the president of the 
union gave his word that the stipulation 
which the union representatives on the 
joint standing committee signed, would be 
enforced by the officers of the union. If 
excess pavTnents already agreed upon are 
made the basis ot continued demands in 
other offices, the publishers will be forced 
to consider discontinuance of all tempo¬ 
rary excess payments. The newspaper 
owners are fulfilling in every respect on 
their part their contract with Web Press¬ 
men’s Union No. 25 and they require 
the union to fulfill its contract with the 
publishers. As that contract now has 
only a few months to run, the Owners’ 
Committee requests that all agitation for 
changes in its terms cease.” 

False Information Law for Minnesota 

A bill recently introduced in the Senate 
of the Minnesota Legislature would make 
it a misdemeanor for any person to fur¬ 
nish false information to any editor, re¬ 
porter or other person for publication. 

Tribune Cuts Subscription Rate 

The Chicago Tribune, effective January 
15, reduced its mail subscription rates to 
the following prices: one month, 50 
cents; three months, $1.25; six months, 
$2.50; and one year $5.W. The old rates 
for the class of subscriptions were: one 
month, $1.00; three months, $2.50; six 
months, $3.75; and one year $7.50. 

Albany Correspondents Elect 

Harold P. Jarvis, of Buffalo, was 
elected president of the New York State 
Legislative Correspondents’ .Association 
at a meeting held in Albany January 17. 
The other officers elected were J. E. 
Watson, and George D. Morris both of 
New York, first and second vice-presi¬ 
dents respectively; H. J. Adamson, Al¬ 
bany, secretary; and Percy B. Scott, Al¬ 
bany, treasurer. 

Getting Practice Standard Ready 

.A new Canadian advertising standard 
of practice is practically completed. The 
advertising committee of the Canadian 
Daily Newspaper Association met in 
Toronto January 15 and completed the 
work. After it has been revised and 
printed this new standard of practice will 
l)e distributed to members of the associa¬ 
tion and advertising agencies. 

American Drop* Picture Tabloid 

The New York American discontinued 
its pictorial tabloid daily section Janu¬ 
ary 15. “ 

Detroit Auto Show Jan. 20 to 27 

The Detroit .Automoibile Show will be 
held January 20 to 27, in the recently 
completed Municipal Garage building. 
The building was completed January 12 
and was immediately turned over to the 
exhibitors. 
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DOES IT PAY7--ONLY GUIDE IN ADVERTISER SERVICE 
National Survey of Newspaper Merchandising Practices Shows Utter Lack of Standards- 

Have Been Achieved in Completely Different Ways—Some Still Sell Goods. 
Successes 

TJRACTICALLY every large publisher 
in America realizes and appreciates 

the potential possibilities of a merchan¬ 
dising service department. It is fact 
patent that most of the big ptipers which 
have established service departments are 
the ones that have maintained a steady 
and consistent increa.se in foreign lineage. 
The reason is apparent and their success 
obvious. 

The fundamental reason for the crea¬ 
tion of such a department is to assist the 
foreign advertiser to secure a broader and 
keener perspective of the territory he is 
appealing to through the newspapers. 

By F. A. D. SEELYE 

3. 
nf)t 

. Furnishing portfolios of advertisements 
at cost. 

Check up of analysis, as to whether or 

1st—Demand created; 
2iid—Product repeating: 
3rd—Effect on competition; 
•Ith—Jobber and dealer attitude. 

Such a merchandising deiiartment is 
able to place at the disposal of an adver¬ 
tiser a comprehensive knowledge of the 
paper’s market, and knowledge gained 
from a careful and e.xhaustive survey. 

Many newspapers are publishing trade 

“Merchandising of advertiseil products and 
g.athering of informatii n pertaining to market 
conditii ns are practical functions which can be 
l)cst performed by daily newspapers, as they 
are in daily contact with retailers, wholesalers, 
jobbers and distributors. 

“It is surprising to know the lack of in¬ 
terest some newspajiers take in their adver¬ 
tisers. On the other hand, some advertisers ■ i ■ i 
demand more co-operation fn m newspapers than mg to advertised products. 

81% of the newspapers will introduce sales¬ 
men to the trade. The great majority of these 
newsp.apers limit the introduction to jobbers 
and the leading retailers of their city. 

82% of the newspapers make a market sur¬ 
vey upi n request, while 18% refuse to give 
this service. 

There is a great variation among news- 
piipers in the amount of time devoted to 
gathering neces.sary information pertain- 

study the 
market and trade territory and 
be able to report intelligently 
thereon for both local and na¬ 
tional advertisers. 

SECOND—To furnish such 
information for prospective ad¬ 
vertisers and to make investi¬ 
gations which may be general 
in scope and applicable to many 
accounts, but to insist that the 
identity of the proposed adver¬ 
tiser be made krtown before re¬ 
porting information comi»iled 
on a specific line. 

THIRD—To endeavor to 
educate the dealer in better 

That is where and when the department apiK'ahng first to the retailer, job- 
Itegins to function. It is small wonder 
that a paper having made an exhaustive 
study of its territory and trading asso¬ 
ciations should be given preference by 
the national advertiser. Everything else 
Iteing equal business is given to those 
firms showing a sincere and genuine in¬ 
terest in the success of an advertising 
campaign. 

The origin of the newspaper service 
department dates back to around 1910 
when a western paper laid out and adopt¬ 
ed a campaign designed purely to in¬ 
terest the national advertiser. Their de¬ 
parture from the customary and recog¬ 
nized channels of securing business 
caused wide-spread comment and dieted 
much favorable opinion on the part of 
many enterprising advertisers who sensed 
the possibilities of this daring innovation 
in the solicitation of business. The de- 
Iiartment consisted of one man and a 
$12-a-week stenographer, crowded in an 
obscure place on one of the upper floors. 
Many of the advertising men who in- 
vesMgated the new idea scoffed at the 
thought of newspapers indulging in work 
foreigti to the long-standing rule of sell¬ 
ing so much circulation as a commodity 
at so much per line and giving nothing 
more. Out of this small dejartment has 
grown the present extensive newspaper 
co-operation idea and which has been 
augmented each year to the extent that 
some metropolitan newspapers now re¬ 
quire more than $100,000 a year to cover 
the expense of their service and co-opera¬ 
tion—or merchandising departments. 

One of the most efficient service de¬ 

partments is that conducted by the New 
York World. Its plans and scope can 
be summarized briefly as follows: 

(1) To study the local market, both con¬ 
sumer and dealer; 

(2) To InvestiRale market possibilities for 
the prospective advertiser; 

t3) To educate the dealer to better mer- 
chandisinK methods and to a belief in the prof¬ 
its in advertised merchandise. This is the 
object of the well known trade paper. The 
World Retailer: 

(4) To encourage adequate merchandising 
by supplying sectional maps and route lists, 
and an “Introduction to the Dealer” for the 
use of the salesmen of the manufacturer who 
will sign a non-cancellable and adequate adver¬ 
tising contr.act. 

(5) To discourage requests for service that 
is clearly not within the province of the 
newspaper, such as selling goo<ls or other can¬ 
vassing, or the payment of bills for print and 
postage. 

One of the greatest objections many 
luiblishers have entertained relative to the 
organizing of such a department has been 
the absence of any established rule of 
procedure. .-Vs it is, probably every far- 
seeing paper in the country uses such a 
department in one form or another. 

In our study of the service depart¬ 
ments of many newspapers, it has been 
found that the fundamental policies per¬ 
taining to the working of the department 
could be outlinetl as follows: 

they have a right to expect, but as a rule the 
‘('o-operation Grabbers’ can be handled satis- 
f.actorily by telling them in genteel English 
how unreasonable they are. Show them that 
a newspaper could not afford to do what they 
ask for all ailvertisers, and if it is done for 

Standard of MerchandisingPracticeforNewspapers 
ADOITED in 1921 by N.ation.il Association of Newspaper Ex¬ 
ecutives. Prepared by St.anding Committee on Agency Re¬ 
lations, M. E. Foster, chairman, and Bert N. Garstin, George 
M. Burbach, A. G. Newmyer and Frank D. Webb, members 

IT is the opinion of this committee that newspapers conducting 
^ service and merchandising departments should assist advertisers 
in every legitimate manner to make their campaign successful. The 
legitimate functions of a merchandising and service department are; 

FIRST—To study the local merchandising methotls and to 
insist that advertised goods be 
furnished customers rather than 
“just as good’’ substitute. 

FOURTH—To encourage 
adequate merchandising by sup¬ 
plying data maps, route lists to 
the trade for the use of salesmen 
of the manufacturer or advertiser 
who has made a bona fide con¬ 
tract for advertising space. 

FIFTH—To decline requests 
for service that are clearly not 
within the province of newspaper, 
such as selling goods or other 
canvassing, or to payment of 
bills for printing, and postage of 
letters, hroatlsides, etc. 

1. Analysis of market for advertisers, as to 
a. Attitude of jobber towards pnduct; 
b. Attitude of small dealer; 
c. Attitude of large dealer; 
d. Attitude of consumer; 
e. General conditions, and particular con¬ 

ditions that would effect sale of article. 
2. Distribution Help; 

a. Jobber and retailer routing; 
b. Assistance in securing salesman; 

her and jobbers salesmen. It is essen¬ 
tially a medium of conveying vital in¬ 
formation pertaining to selling and mer¬ 
chandising to the retail merchant. It 
tells him what the national manufacturers 
are doing in the way of exploiting their 
own products, and what means they are 
using locally to promote the rctailer]s 
business. Such a paper naturally is 
handled by the merchandising and sales 
promotion department of a newspaper, 
and its value is in direct proportion to its 
merit. 

The Cleveland Press for instance, puts 
out a monthly trade paper called, “The 
Market Master.” Its columns are devot¬ 
ed exclusively to telling the retail mer¬ 
chant what the maufacturer of his goods 
is doing to create more rapid turnovers 
of his prorlucts. Such a paper serves a 
very valuable place in the scheme of 
newspaper merchandising and is an in¬ 
valuable asset to any newspaper that puts 
time and money into such a trade paper. 

George M. Burbach, advertising man¬ 
ager of the St. Ix)uis Post-Dispatch, 
says; 

“Tfxlay new.ipapers are confronted with the 
problem of defining the legitimate limitations of 
newspaper co-operation and searching for the 
means of curbing and correcting the abuses 
which threaten to infringe upon the normal 
functions of daily newspapers, both large and 
sm.all. 

“Many evils have crept in and extravagance 
and waste have been the natural consequence, 
and more or less dissatisfactii n is apparent. 
However, with the criticism that might be said 
of the present form of newspaper co-operation, 
it must be admitted that it has been an im- 
[Hirtant factor in developing newspaper adver¬ 
tising to its present leading position in the 
field of national advertising. 

"Newspaper co-operation has undoubtedly be¬ 
er me an essential function of newspapers de¬ 
siring more national advertising, the purpose 
being to make newspaper advertising product¬ 
ive to the limit of its possibilities and to in¬ 
sure the success of the campaign 

one alone it would l)e discrimination. Also as¬ 
sure them that if newspapers spent as much 
r n e.ach adverti.ser as they exi>ecled, the adver¬ 
tising rates would be advanced proportionately. 

“Newsp.apers desiring to keep abreast with 
the times and in step with progress should be 
weighing the question of ctr-operalion and ren¬ 
dering their individual assistance in an effort 
to establish a definite standard of service to 
1)C rendered by .all newspapers. 

“The constantly increasing demand for co¬ 
operation from advertisers and advertising 
agencies should be sufficietit incentive to urge 
publishers to embrace the opportunity and en¬ 
deavor to realize the maximum benefit and as- 
si.st in the stabilizing of the work.” 

.\t recent caiiva.ss made to determine 
the scope of newspaper co-operation work 
at present, brought responses from more 
than 2110 newspaitcrs, including news¬ 
papers in the metroitolitan cities as well 
as some of the small newsptipers in rural 
communities. The figures furnish an in¬ 
teresting exhibit of the lack of standard- 
zation of service rendered by newspapers. 

The greatest percentage of agreement 
on any of nine questions was 86%. that 
Ining “No” on the question; “Will you 
sell merchandise?” 

It should have been 100''r “No,” for 
surely no newspaper in this enlightened 
age is still willing to sell merchandise to 
secure an advertising contract. The fol¬ 
lowing summary on a percentage basis 
indicates the variance in service rendered 
by newspapers; 

73% of the newspapers mail broadsides or 
letters to the trade for national advertisers. 

27% refused to mail either broadsides or let¬ 
ters. 

66% of the newspapers that mail broadsides 
or letters charge postage to the advertisers. 

29% of the newspapers that mail broadsides 
or letters made a charge for stuffing, sealing 
and stamping. 

14% of the newspapers will sell products to 
retailers for manufacturers who are advertising 
in their local columns. 

86% refuse to sell goods. 

Each ncwsixtpcr was reciugsfed to put 
what percentage of the drug stores and 
what percentage of grocery stores are 
interviewed by them in making a survey. 

A summary of the statements shows 
that newspapers interview an average of 
41'r of the grocery stores in making a 
grocery survey and 58% of the drug 
stores in collecting information from 
clruggists. Practically all of the news¬ 
papers in large cities limit their calls to 
aliout 5% to 10% of the total number of 
grocery stores and lO'/r to 20% of their 
total number of drug stores in their cities. 
These averages were materially increased 
by the newspapers in the small towns, 
where the percentages of the stores called 
upon ran from 75% to 100% of the stores 
in town, owing to the limited number 
of stores upon which to call. 

Thirty-two per cent of the newspapers 
make surveys to get information by per¬ 
sonal interviews. The remaining 68% 
either use the telephone exclusively or use 
both the telephone and personal calls in 
collecting data. 

Here are some of the things newspapers 
are called on to do or furnish: 

1. Insert free reading notices; 
2. Check up billboards and see that they are 

lighted; 
3. Sell the goorls of the advertiser: 
4. Report on distribution; 
5. Assign representatives to call on trade 

with salesmen; 

6. Solicit window displays; 
7. Mail unlimited number of proofs; 
8. Mail booster letters anil pay postage; 
9. Mail circulars; 
10. Display goods in newspaper office and 

windows: 
11. Prepare special route lists of wholesal¬ 

ers, retailers, manufacturers anil jobbers in 
single and combination lists; 

12. Prepare special data on population, 
wealth per capita, average wage, average rent, 
number of home-owners, mortgaged homes, per¬ 
cent of foreign-born; miles of paved streets, 
auto owners, list of leading industries, trade 
territory, crop reports, manufacturing and em¬ 
ployment conditions: 

13. Publish recipes; 
14. Hire taxicabs for salesmen: 
15. Secure letters of recommendation from 

gc vernors, mayors, bishops, city and state of¬ 
ficials, etc.; 

16. Employ salesmen; 
17. Route and direct salesman; 
18. Publish trade bulletins; 
19. Get free space in street cars or on bill- 

boarils. 

.\ careful investigation shows that 
many newspapers have strayed far from 
the path of what can be considered legit¬ 
imate newspajier co-ojteration, with the 
result that we now have a wide difference 
of oftinion as to what is legitimate co- 
oiieration. Because of this difference of 
opinion, there has not been a fixed stand¬ 
ard of service to guide newspapers, and 
as a result it has Itecn a free-for-all with 
each newspaper offering whatever service 
it linds necessary to secure the business, 
unmindful of wnether or not 4t is good 
practice. 

One of the chief factors in a success¬ 
ful advertising campaign of a product is 
a jiroper distribution of the article to the 
retail dealers before the campaign in the 
newspapers start. In the past, the greater 
number of unsuccessful advertising cam¬ 
paigns were directly traceable to poor 
distribution and market conditions. 

The reason for the poor distribution 
was mostly on account of the lack of in¬ 
formation in regard to the number and 
location of the retail dealers to be called 
on by the sales force of the manufac¬ 
turers of the product making the dis¬ 
tribution. The lack of knowledge of the 

(Continued on Page 24) 
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DRIFT TO A.M. PAPERS JT 

IN 1922 N. Y. LINEAGE 
t 

Foreign Business Shows Heavy Gains JtO ^ 
in All Classes—Classified Also ~ 

a Big Gainer — Local 
Climbs Slightly - 

■ ■ liO z 
Seven morning papers, six of which z 

have Sunday cflitions, carried 49.8 z 
per cent of the 160,628,884 agate lines of z 
advertising printed by the 17 Greater New z 
York dailies measured by the New York /^o : 
Evening Post Statistical Department. Z 
The 10 evening pa^-rs, of which four - 
publish Sunday editions, carried 80,711,- : ' 
752 lines, or 50.2 j^r cent of the total, i - 
The morning and Sunday total was 79,- - 
917,132 agate lines. Ten Sunday editions - 
carried 46,646,362 lines, or slightly more - 
than 25 per cent of the total. ^ 

In 1921 the morning and Sunday papers - 
carried 73,916,418 lines, or 8.1 per cent I 

less than their 1922 total, and 48.7 per ** : 
cent of the year’s lineage. Evening and 
Sunday papers carried in 1921, 77,766,- ; 
347 lines, 3.8 per cent less than their 1922 : 
lineage and M.3 per cent of the total. h 
Sunday papers in 1921 carried 37,754,190 ” : 
lines, 7.6 per cent under their 1922 total 
and about 24.9 per cent of the year’s ; 
business. P 

Foreign business in morning and Sun- T 
day papers totalled 17,001,662 lines, a gain 
of 2,357,638 lines, 16.1 per cent, over their P 
1921 total. Foreign advertising was 21.2 
per cent of these papers’ business in r 
1922, while in 1921 it was 19.8 per cent of 
their entire volume. - 

In the evening and Sunday issues, 
foreigit advertising totalled 14,067,148 
lines, a gain of 1,474,428 lines, 11.7 per 
cent, over their 1921 volume. Its pro¬ 
portion to the total in 1922 was 17.4 per *« 
cent, while in 1921 it was 16.2 per cent. 

In Sunday issues only, foreign lineage 
was 7,566,7K, a gain of 1,141,0% lines in ; 
1922, or 17.6 per cent. Its proportion to : 
the Sunday total was 18.6 per cent, as 
compared with 17 per cent in 1921. 

(Confinwd on Page 22) _ 
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ADVERTISING LINEAGE 
Greater N. Y. Papers 

Month by Month for 
Years 1SZ2-1»14 

Top Line—Trend of Lineage 

Lower Line—Monthly 
Fluctuations 

Dotted Lines—Yearly 
Accumulative Totals 

by Months 

I f/V_iSif _Lin_lilt _IJil_ 

NEW YORK CITY NEWSPAPER LINEAGE. YEARS 1922-1921 

MORNING & SUNDAY EVENING & SUNDAY SUNDAY ONLY 

NEW YORK CITY NEWSPAPER UNEAGE, DECEMBER, 1922-1921 

MORNING & SUNDAY EVENING & SUNDAY SUNDAY ONLY 

T * 

Total space. 
Amusements. 
Art. 
Auction Sales. 
Auto Display. 
Auto Undisplay. 
Boots and Shoes. 
Building Material. 
Candy and Gum. 
Charity and Religious.. 
Dancing . 
Deaths, etc. 
Drug. Prep. 
Dry Goods. 
Pinaacial . 
Foodstuffs . 
Furniture . 
Hotels and Restaurants. 
fewelry . 
Legal .. 
Men’s Furnishings. 
Musical Instruction.... 
Musical Instruments... 
Miscellaneous Display.. 
Miscel. Undisplay. 
Newspapers . 
Office AppI iances. 
Propnetary Medicine.. 
Public Service. 
Periodical . 
Publishers . 
Railroads . 
Real Estate. 
R. E. Undisplay. 
Resorts .. 
S. S. and Travel.. 
Schools and Colleges... 
Tobacco .... 
Want. . 
Non-Intox. Bev. 
Specialty Shops. 

1922 

79,917,132 
3,051,792 

216,504 
1,136,682 
2.606,262 

636,386 
803,274 
181,518 
155.814 
341,030 
147.814 
692,702 

1,477,072 
14,214,312 
6,439,654 
1,155,662 
3,094,502 

376,842 
334,104 
439,750 

2,709,800 
116,562 

1,187,500 
5,287,952 
3,231,504 

600,324 
297,716 
581,202 
256,036 
660,148 

1,325,690 
442,570 

4,327,924 
3,483,196 
1,204,886 
3,656,936 

515,814 
764,396 

8,235,700 
240,656 

3,288,944 

1921 

73,916,418 
3,092,731 

140,344 
1,124,012 
2,435,880 

562,634 
773,953 
161,590 
175,926 
355,581 
146,248 
664,123 
940,001 

14,366,382 
5,707,904 
1,032,387 
2,868,165 

399,662 
304,522 
486,182 

2,807,423 
110,689 

1,040,494 
4,343,287 
3,439,793 

198,670 
266,824 
496.102 
231,002 
453.102 
941,066 
285,146 

^6,880,127 

i.oVV.sis 
3,735,081 

491,075 
781.103 

7,065,772 
105,132 

3,461.785 

1922 

80,711.752 
2,402,494 

45,198 
109,166 

2,486,876 
1,363,948 
1,202,028 

117,374 
385,914 
535,586 

70,540 
362,282 

1,221.846 
29,079,472 
2,992,666 
3.656,758 
2,630,570 

633,152 
412,440 

2,482,330 
2,536,786 

121,356 
1,566,556 
4,790,136 
4,233,950 

380,758 
61,936 

1,065,940 
282,140 
317,768 
398,412 
390,608 
932,494 

3,762,952 
700,842 
862,906 
312,092 
617,578 
811,810 
152,862 

4,221,230 

1921 

77,766,347 
2,501,578 

30,406 
75,246 

2,349,140 
1,329,092 
1,102,951 

138,946 
407,688 
539,457 

74,074 
305,842 
935.932 

28,009,220 
3,275,117 
2.537,720 
2,351,988 

819,404 
318,880 

2,537,888 
2,667,290 

87,124 
1,620,652 
4,449,420 
4,711,037 

109,760 
28,296 

1,023,032 
279,778 
300,662 
268,201 
221,394 

^4,406,573 

’ V98,828 
914,950 
251,524 
970,102 
835,500 

53,336 
4,328,219 

1922 
40,646,362 

1,632,014 
144,120 
149,316 

1,961,288 
334,280 
296,006 
77,526 
23,288 
50,762 
48,332 

200,754 
697,164 

10,878,066 
477,346 
390,648 

3,222,718 
213.028 
170,436 

1921 

37,754,190 
1,665,456 

120,922 
207,836 

1,839,196 
290,782 
311,726 
75,998 
31,122 
89,773 
45,153 

189,672 
540,820 

10,817,578 
615,928 
453,298 

2,980,011 
238,816 
129,853 

129,396 
65,858 

794,210 
2,432,612 
1,560,072 

76,056 
17,672 

293,268 
12,452 

113,490 
1,116.024 

145,082 
2,816,276 
2,368,882 

872,500 
809,122 
333,730 
92,070 

2,691,794 
47,070 

2,892,634 

153,040 
57,812 

669,467 
1,929,278 
1,679,567 

19,440 
9,810 

266,916 
28.366 

102,484 
739,126 
87,700 

4,365,522 
• 

’ ew’.rii 
593,406 
349,435 
116.824 

2,418,440 
39,598 

2,784,280 

Total Space. 
Amusements . 
Art . 
Auction Sales. 
Automobile Dis(day.,.. 
Automobile Undisplay.. 
Boots and Shoes. 
Building Material .... 
Candy and Gum. 
Charity and Religious. 
Dancing .. 
Deaths, etc... 
Druggists’ Prep. 
Dry Goods. 
Financial . 
Foodstuffs . 
Furniture . 
Ilotds and Restaurants. 

tel”..;::;::::;;;;; 
Men’s Furnishings.... 
Musical Instruction.... 
Musical Instruments... 
Miscellaneous Display. 
Miscel. Undisplay. 

Office Appliances. 
Ptoprietary Medicine.. 
Publie Service. 
Periodical . 
Publishers . 
Railroads . 
Real Estate. 
Real Estate Undisplay. 
Resorts . 
S. S. and Travel. 
Schools and Colleges... 
Tobacco . 
Wants . 
Non-Intox. Beverages. 
Women’s Spec. Shop.. 

1922 

6,930,696 
293,552 
32,126 
81,582 

116,166 
66,980 
58,894 

5,720 
22,134 
27,058 
14,774 
66.278 
93,842 

1,563,774 
531,108 
100,714 
277,284 

32,400 
109.278 
35,302 

213,868 
6,444 

178,8*0 
504,040 
274,896 

31,966 
15,370 
30,450 
24.576 
53.416 

176,636 
35,334 

203,248 
201,533 
100,718 
315,028 

28,156 
94,766 

556,890 
17,740 

337,766 

1921 
6,369,754 

290,660 
12,074 
88,960 

114,612 
43,630 
62,150 
5,264 

16,516 
31,294 
13,014 
54,946 
81,518 

1,420,282 
604,550 

82,282 
242,788 

37,342 
107,284 
29,824 

206,432 
19,456 

190,778 
472,374 
255,434 

36,948 
15,760 
44,482 
16,126 
50,784 

156,678 
36,902 

190,772 
144,480 

76,210 
287,148 

• 33,124 
70,142 

420,792 
19,800 

286,142 

1922 

7,541,290 
205,704 

6,268 
9,356 

120,980 
90,826 
93,972 

654 
41,396 
59,402 
6,352 

35,992 
69,970 

2,944,518 
258,160 
312,890 
293,350 

63,686 
148,496 
229,380 
233,364 

7,486 
247,306 
556,452 
406,800 

10,576 
3,774 

59,764 
25,588 
41,882 
65,648 
22,504 
32,910 

185,670 
54,572 
6,140 

51,396 
57.302 
16,372 
64.302 

400,130 

1921 

7,042,204 
229,944 

4,874 
5,718 

108,072 
95,626 
92,674 
4,806 

46,028 
60,002 
10,594 
28,092 
74,070 

2,686,032 
337,246 
221,272 
221,344 

84,566 
119,780 
201.256 
193.256 

7,634 
308,324 
529,578 
352,728 

17,628 
2,312 

85,954 
20,436 
23,298 
55,790 
17,510 
33,772 

239,282 
34,090 

1,012 
42,370 
31.862 

8,892 
49,046 

355,234 

1922 

3,579,098 
183,912 

19,496 
13,770 
96,488 
28,614 
22,332 

1,190 
4,244 
2,213 
3,690 

22,076 
43,828 

1,081,522 
50,868 
36,156 

302,286 
21,494 
57,774 

1921 
2,999,844 

151,272 
8,940 

14,594 
79,760 
20,692 
32,122 

3,710 
3,298 
6,978 
2,890 

15,442 
41,143 

901,208 
53,640 
38,104 

262,186 
19,294 
48,434 

Foreign Adv. 
Local Display. 
Undisplay Adv. 
S. S. Travel Guide. 

... 17,001,662 
... 46,003,098 
... 16.627,448 

284,924 

14,644,024 
44,172,354 
14,779,767 

320,273 

14,067,148 
53,317,988 
13,326,616 

12,592,720 
51,877,156 
13,296,471 

7,566,722 
26,033,012 

7,011,938 
34,690 

6,425,626 
25,258,954 
6,069,610 

Foreign Adv. 
Ix>cal Display. 
Undisplay Adv. 
S. S. and Travel Guide. 

1,302,842 
4,405,608 
1,200,352 

21,894 

1,251,022 
4,153,262 

939,940 
25,530 

981,264 
5,539,672 
1,020,354 

936,924 
5,055,186 
1,050,094 

572,024 
2,496,092 

507,258 
3,724 

554,948 
2,107,140 

337,756 

European . 23,366 20,275 16,134 5,788 9,510 2,924 European . 320 1,040 344 696 160 1,040 
Brooklyn. 3,414,266 3,240,049 3,946,666 3,548,010 3,396,472 3,223,783 Brooklyn . 347,172 322,015 469,312 427,764 341,394 311,007 
Harlem-Bronx. 819,454 890.021 318,698 470,228 827,742 888,849 Harlem and Bronx.... 33,208 63,306 20,508 19,764 33,208 66,046 
New Jersey. 126.260 96,330 18,390 19,856 96,190 65,680 New Jersey. 8,896 4,030 348 3,660 8,584 1,724 3 

Radio . 17,554 116,022 3,954 

Graphic Sect. 2,044,256 1,690,186 355,846 320,796 2,204,652 1,751,906 Graphic Section. 171,086 173,990 58,940 51,768 181,544 188,162 

Affiliated Ad. 153,172 79,958 573,388 439,974 103,402 54,676 Affiliated Adv. 10,658 16,132 18,826 25,904 6,466 6,402 

Office Adv. 1,423,354 1,442,921 1,211,288 805,245 597,208 438,062 Office Adv. 139,192 121,878 127,734 89,366 66,674 29,658 

Total pages. 84,038 73,394 80,060 71,162 40,764 35,116 Total Pages. 7,422 6,650 7,616 6,490 3,794 2,920 

AAliated and office advertiaing not mcladed in totalt. Affiliated and office advertising not included in totals. 1 
'Included with Real Estate. 5 Sundays, 1922; ' 1 Sundays,1921 

r • , I 



THEY ARE ALL IN THE DAY’S NEWS 

No, stronKer to Piuris, this is not a railway 
tomsnal or a public library, it's the main 
hallway and headquarters of the Havas 
Agency, the (rest French news and adver- 
tisinc organizations. 

.f. -e -.f- 

Here’s one sporting editor who preaches what 
he practicesi A. J. Schinnel (right), sport¬ 
ing editor of the Milwaukee Wisconsin News, 
is the national handball chamiiion, which title 
he is preparing to defend in St. Paul in 
March. He is a memher of the Wisconsin 
Boxing Commission and rumor says he is 

going to he the new chairman. 
By Intematicnol. 

It's a boyl And NaO Brinkley (above), 
faunous newspaper artisC who in private life 
is the wife of Bruoe McRae, Jr., newspaper 
man, is a happy mother. The name hu al¬ 

ready bean selected. Meet Bruce Robert 
McRae, M. 

Four newspaper men appeared far the aca¬ 
demic procession of educators at the recent 
inauguration of Dr. Charles Wesley Flint as 
chani^lor of Syracitse University. Left to 
right they are: Jerome D. Bamunx publisher, 

Syracuse Post-Standard; Dr. Herbert L. 
Bridgman, Brooklyn Standard Union and 

prssident of the Publishers' Association of 
New York City; Dr. Chester S. Lord, for 
many years "Boss” of the old New York Sun; 

and Dr. W. P. Baker, editor of the Syracuse 
Post-Standard. The last three are membeia 
of the New York State Board of Regents. 
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UNCLE SAM USING PAID SPACE FINDS 

BUYERS FOR HIS WAR STOCKS 

In none of the copy is exaggeration irr^esistible bargains and make big money 
Ta •_ _ 11 •.. a .1 » . • • . out of them. 

Three Million Lines in 2,116 Newspapers Moves War Depart¬ 

ment Surplus Property—Ad Appropriation 

Raised to 1 Per Cent 

present. It is all just good advertising 
handled well and truthfully, yet per¬ 
suasive. 

A typical piece of copy, under the title, 
“Safeguard production—anticipate your 
machine tool needs in this auction at 
Long Island, November 14,” said; 

“They cover a wide range of merchandise, 
so your offerings need not have the limited 
appeal that features most retail sales. Your 
business paper descrilies the sales, their loca¬ 
tion and date. Watch for them.” 

In' numerous advertisements a repro¬ 
duction of “War surplus," a little 28- 
page booklet, which docs much to sell 

‘Some day this winter you are going to the W ar Department’s idea to the execu- 
need another lathe. Before Spring you will re- 

By HAMMOND EDWARD FRANKLIN 

TV^EET Uncle Samuel, advertiser. at the bottom the crossed-swords symbol etc. . 
A anrl tho noTTm in cnooinl ^pciern Wor TV. .. . Such are the facts, in every industrial estab 

neeci anoincr laine. neiore .T^pring you win re- f ^otnrj^rl 
quire all kinds of parts for the machine tools il'-M *5 iLaiureu. 
now on duty at your plant. And every day Imagine a government Using the printed 
you are drawing on your supplies of bar sti ck, ^ord to convince the public it is easy 

. A few years ago when advertis- and the name in special design. War De- ,.sh^“en"-aU"ujraV"th7"^^^^^^ S "irsS'eTsed''i‘?ongiy To‘oS! 
ing men were laboring in vain at Wash- partment. “Consider, now, what this War Department come the general impression of red tape 

sTshollIV in it" atmnSt tSSy ti„, N. f’T Sam snouia oe in pam ^pace as muen as uoveriimeni siocks lor everyoooy. inis y _ machine tools and shop cqu pment of a Methods of sale are described. The kinds 
any private organl^atlon, their overtures is the theory the tzovernment has pro- huge air service depot will be placed on sale, of goods offered by the Quartermaster 
met with chilly rebuffs. While Govern- ceeded on and why it has chosen the Virtually everything you can imagine in con- Cq^ps (surplus property transportation 
ment officials recognized the value of paid newspapers to unearth unexpected buyers ya7‘e°"qua'lamie«‘ir\onm"^^^^^^^ au'" and real estate and construction service), 
advertising in some cases, most of them everywhere. This idea is ^ renected in tioneer for disposal. Ordnance Oepartment, Air Service, Sig- 
couid hardly see just where the appro- this copy, under the heading, “Marks “In one day and with a minimum of trouble Corps Medical Department Chem- 
priations would be forthcoming from for are easy money when you use them in j;,”" yT'can"fiir'them ^at ical War'fkre Service and Corps’ of En- 
such efforts. _ such cases as these : prices you are glad to pay—no more. giiiccrs are outlined. 

The war, with its demonstration in “Somewhere in these lists you are going to “Check up your requirements for this winter. The little book concludes with hints tO 
particular of what newspaper advertis- come upon a familiar word. Mark it! Use a net the catalog of offerings in this auction and u j .u .. reasons whv the 
f __Uo.at.. An red, black, blue or green pencil—but mark that check off your needs aga nst the bargains you 11 oujers ana ine inree reasons wny ine 
mg can accompiisn coma naraly ao vvord, and mark it so it sticks out like a light- ffnd listed there. Then go to Long Island City business man should look first tO the 
Other than make a dent on Washington house! That word is the name of something on November 14 and make those bargains War Department’s salcs. A figure of ail 

you use in your business and behind it stands a yours.” _ _„nnA^ ti... 
vast quantity of goods that can be purchased ,. - u r • j i l • ®*^m> officer inspecting gOods, With the 
at a vast saving in these three War Department riow IS that tor printed salesmanship words, The guarantee of quality, ap- 
auctions. of technical goods! Without doubt pears as a trade-mark at the back. 

Marks Are Easy Money 
— When you uoe them in tuck caaen om them 

CO*tr»'(niie.iWlM,«.,.vgM« --rr-im 

r.r«4.M .anM 

U'si::’ 

“Careful searches through these lists will re¬ 
veal many such words—each and every one 
^.acked full of profit opportunities for you. 

private manufacturers felt this heavy An enclosed slip invites those inter¬ 
competition, but what private machine ested to send for a catalog. This says; 

Take as much time as you tool manufacturers are going after busi- “Due notice of all sales is given in the 

you‘^ar°e.'Z\m%'’irwUrp.ay'’you nI?^o'’miss newspaper Space, in a way press of the country, both business and 
a single item.” comparable to this: daily, and you have only to watch for 

lark them all! 

Then follows a list, ranging from har¬ 
nesses to shoe polish, obtainable at auc¬ 
tions on given dates held at New Ciim- 

Not only were specific offerings put our advertisements to be fully advised 
into the limelight in the newspapers, but of all offerings.” 
the idea of reference to Government cata- Thus, the War Department’s advertis- 

iZranZ Ea’,"CoiumkisVbhb ’oS® of goods connected with auctions ing has a news slant to it in display 
was made an important point. In a num- space. What a pitiable failure would 
her of advertisements, the Government’s have resulted if the War Department had 
little catalog in loose leaf form was tried to dispose of its millions of dollars 
shown. of merchandi.se via press agent “news 

One advertisement, three columns wide, stories” for “appearance” in the news 
queried: “Have you a ten-minute man?” columns may be conceived readily. 

officialdom. Certainly, the three distinct 
national campaigns which are functioning 
briskly now under Government auspices 
and which are making a deep impression 
would do credit to any private institution 
and are deserving of much praise. There 
is the big Shipping Board campaign, 
for example, and the campaign con¬ 
ducted by the Treasury Department. 
But, in the words of Kipling, these arc 
other stories. 

When the world war came to an end. 
United States had on hand surplu.s prop¬ 
erty amounting to over $3,(XX),(XK),0()0. 

It went on; There have been 1(X),(XX) different items 
“No successful treasure hunter is worth more to be disposed of 65,000 by the Quatter- 

to yc u than the clerk who spends ten minutes master Corps alone, ranging from safety 
a d^v looking up War Department ads. pj^S jq locomotivcs. Maj. J. L. Frink, 

For there is treasure a-plenty in these. .t i *.• a*_^4. 
They announce Surplus Property sales that speli chief of the sales promotion section at 

Washington, has had a photograph made 
of a truck delivering sacks of mail re¬ 
ceived at the home office in one day. Th’'^ 
however, only represented 15 per cent of 
the total returns from the advertising 
for that day as the scene could be dupli¬ 
cated at -depots at San Francisco, .\t- 
laiita, Chicago, Boston, New York and 
similar cities. 

“To show the advantage which the 
Government has received from this ad¬ 
vertising,” Maj. Frink said a short time 
ago, “we had to dispose of a plant which 
cost $750,(XX). Some of the machinery 

You I>rair More Tfum Crowids 

Witlr Hieac B«r^oia« 

BrwrydeJloTjiKlduif^peifit 

mi 
m 

delphia. At the bottom it is explained 
other commodities in profusion are 

Here was an extraordinary job, exceed- *’^own in a catalog mailed on request, 
ingly difficult to handle. Something like , Another advertisement paved the way 
$350,0()0,(XK) worth was disposed of with- ‘5|r (Va-) Iwat auction, with 
out any advertising. Finding buyers for ’ Interested in floating equip- 
the huge amount of property left which , 
the Government wanted to turn into cash , third, this one a column wide by a 
without too great a sacrifice made the inches deep, was directed to cos- 
problem show itself to be an advertising turners.^ relic hunters and pageant direc- 
one. offering 23,(XX) obsolete swords and --- ■' 

Through newspaper and trade paper tremendous savings and quick deliveries. The 
advertising, over a billion and a quarter nient. In the copy, moving picture di-- things you need are among them. All, you h.ave 
dollars* worth of surplus materials have rectors were asked to take notice. Alail to dc is look. Then write for catalog. Then 

been sold (this figure including trans- orders for, one or the whole lot at a ^ , 
fers to other departments of the (jov- nominal price were solicited. . n;ay overlook a saving of great opportuiliUes. 
ernment). ,lhe bymington gun plant at Chicago, \our clerk can look them up and then route the 

Tt is tn h<* nntpd that whon thp War with land, buildings and railroad yard, puWic.ation through the various departments. 
X IS lO DC notim inai wnen vva 21x1 tnns nf stnol ta h<. anrtinnod in a ^ ten-minute job or less. And big 

Department wanted to move merchandise tons ot steel to be auctioned in a ,iividends await your taking.” 
it did not fool with the magazines, but day and many other propositions for the ^ ^ ^ 
put it up to the newspapers and trade public or business men were made known. J ^ ^^s 
cress to come throiieh Since there are Government had 25,000 short tons 1 P.t • , ^ . P.^ designed to press 10 come tnroiign since mere are a. Tacksnnviltc Tonn further interest m the War Department s 
still many million dollars of goods to ot sodium nitrate at Jacksonville, lenn., . . n„kiicatinns An adver- 
be transformed into dollars, this adver- to be sold at New York in 100 ton lots. . 

Safeguard Production 
Anticipate Your Machine Tool Needa tn Hiia Auction ct 

Lofif Itland, Noeemhar 14 

MaebiM TMifl 
TmI R*«b 
T**l Crib Sapak** 
Si*<k Rmb Ef ipBxt 

rtllaMaa* taaiyaat 
I EiactmaJ M«i^at 

writa for tka e tka caM^ aaw. 
ing Offtcar, Air Same* Da'pat, LaCg 

CitT. N Y Tkt Goraraaaat rawi 

had been installed in it, but had never 
been used. We had received an offer of 

be transtormeo into aoiiars, tnis aaver- jy xuir. m iw iwu luis. _r .u:. chnwinir a larirp $368,000, but this was considered too 
tising will continue without question for Therefore, the (jovernment put the facts beine thronged hv crnwdf hnre thn suiall. We spent $4,000 in advertising 
a considerable time to come. up m newspaper space m this clean-cut, “You draw more than erowrU P*^"^ ^ result the Govern- 

Up .until late in t9a over 3.000,»» hou^t fashion : 3These barglii” dollarTwS «" 
lines m newspapers had been bought in “How much of it can you use? Probably too -nJ ctated • '^St previous offer. 
2.110 newspapers. Prop, S.OOO to 10^ “ ,'hrjea.r, Wrll.^y™ can 'tb.Oront ™btat^ Formerly, the appropriation tor adver- 

pa^cs in business publications had been you can*t buy less than one hundred tons. (I/>- to take a loss on a few items in order to draw tlSing ^^as based Upon Olie-halt 01 onc 
taken. ' Itogether, a combined circula- cation and method of scaled bids followed), trade for other lines. But it’s better business if per cent of estimated returns. More re- 
tion of 3\000.0(X) is estimated by War “This nitrate is stored m bags and no esti- you can draw the trade and not take the loss, ccntly, one per cent for advertising has 

, 1 'cc. *1 . I__ t_ mate can be made of loss due to shrinkage nor “And still better if each item in the sale i j ^ m ‘*^1 xi. ‘j r 
Department Oincials to have been government make any guarantee as to yields an actual profit. Thousands of retail bccn^ made available with the idea of 
reached. chemical analysis, moisture contents, condition stores in all parts of the country arc doing tripling publicity surrounding Special 

Space small and large has been used crystallization, etc. Therefore, prospec- business on that basis to-day, thanks to the sales and continuing considerable copy, 
- \ ___ u..* _tivc purchasers should make it a point to inspect opportun.ty opened up by the government s n* aU-. _^i..- _____ 
in the newspapers, but Ytch has carried nitrate before forwarding their sealed surplus property sales. The savings made pos- selling the surplus property idea as a 
the special top border of the eagle, and bids.** sibic by the War Department enable you to whole. 

s 
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Beg Pardon, Toledo 
^ |''HE Toledo Blade is to be con- 

gratulated on its fine circula¬ 
tion, as set forth in the advertisement 
reproduced on this page. But there 
IS a city the size of Toledo that can 

131,119. Toledo’s population is 
243,164, nearly twice as large. 

But The Sunday Register’s net 
paid average circulation for De¬ 
cember was 

125,263! 
The Sunday Register 

challenges the world to 
show another news¬ 
paper published in a 
city the size of Des 
Moines with so large a 
circulation as this. 

The Sunday Register 
is read in practically 
every home in Des 
Moines. It is read by 
better than one out of 
every five families in all 
Iowa. In communities 
near Des Moines the 
ratio is frequently three 
out of every four fam¬ 
ilies. 

And The Sunday 
Register invites com¬ 
parison with other Sun¬ 
day newspapers any¬ 
where. For lowans it 
stands supreme. 

boast of a newspaper with a circu¬ 
lation more than 100,000. Des 
Moines, Iowa, is that city and The 
Sunday Register is the newspaper. 

Des Moines has a population of 

And among the newspapers of 
Iowa it is supreme—more circula¬ 
tion than the leading Sunday news¬ 
papers of the next six cities of the 
State combined! 

The Des Moines Sunday Register 
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NEVINS’ HISTORY OF N. Y. EVENING POST 
A RESUME OF POLITICAL HISTORY 

An Admirable Supplement to Books on This Subject— 

La Depeche, Toulouse, with 15 Editions, More Typi¬ 

cal of France than Parisian Dailies 

By JAMES MELVIN LEE 

Director, School of Journalism, New York University 

AMONG the recent books relating to Mr, Villard was kept in ignorance of 
the American Press, The Eve- the name of the purchaser. In taking 

ning Post—A Century of Journalism, by up the charges brought by Mr. Sinclair, 
Allan Nevins (Boni & Liveright), is the I asked Mr. Villard about this matter, 
most interesting to me personally. To He replied that Mr. Sinclair had stated 
its author I was very glad to lend my the matter correctly. When I so re¬ 
collection of letters written by William ported Mr. Villard’s reply in an article 
Coleman, the first editor of The Post. I I wrote for The New York Globe, ex- 
followed very carefully those articles ception was taken to the statement by 
about The Post which appeared in that one of the present owners of The Post, 
paper from time to time. After the first In view of this fact, Mr. Nevins had an 
few I was continually hoping that they excellent opportunity to give the side of 
would be permanently preserved in book the present owners in the conj^roversy. 
form. For fear that William Leggett, a " ' - . —. 
later editor of The Post, whom 1 have 
always greatly admired, might not be 
given justice because he involved The 
Post in some financial difficulties, I be¬ 
came a special pleader for that editor in 
numerous chats with the author—but 
possibly this is getting too personal. 

From the first issue on November 16, 
1801, up to the present time. The Post 
has best been known as a paper of views 
rather than “a paper of news.” This 
jiolicy may be seen in a quotation from 
the first issue still carried at the top of 
the first column on the editorial page; 

The dosigri of this jiaper is to diffuse amon^ 
the people correct inform.ition on all interesting 
subjects, to inculcate ju.st principles in religion, 
morals, and politics; and to cultivate a taste for 
sounii literature. 

Obviously, therefore, a history of the 
Post must l>e something more than a 
mere history of an intlividual paper. It 
is. -Mr. Nevins has compiled an excel¬ 
lent resume of the origin and growth of 
party politics during the century and 
more that the newspaper, with which he 
is now connected, has been publi.shed. 
His book admirably supplements the best 
political histories of the United States. 

In cultivating a taste for sound litera¬ 
ture, The Post has been and is today a 
leader in this field. Within the last few 
weeks I have called attention in this de¬ 
partment to a little book made up of the 
editorials and literary essays appearing 
on the first page of The Literary Review^ 
which is a part of The Evening Post on 
Saturday. In a certain sense, the fol¬ 
lowing chapters constitute an .American 
literary history for the nineteenth cen¬ 
tury : Literature and Drama in the Early 
Evening Post, Literary Aspects of 
Bryant’s Newspaper, 1830-1855, Two 
Rebel Literary Editors, and News, Liter¬ 
ature, Music and Drama, 1880-1900. This 
part of the book is one of its chief con¬ 
tributions because other histories not 

owners 
Because of his connection with The Post 
his book will be looked upon as being 
somewhat official in character. There 
should be no “sacred cows” in the press 
pasture. 

But Mr. Nevins has done such a con¬ 
scientious piece of work for The Post 
during its nineteenth century history that 
omissions of delicate matters in recent 
years ought not to detract too much 
from his book. The jacket of the book 
contains several errors but for this we 
cannot hold Mr. Nevins responsible. The 
Post has had a history of which it may 
well be proud. It docs not need to 
exaggerate its age by claiming, as the 
jacket asserts, to be “the oldest of the 
greater .American dailies.” 

The Post is fortunate in its historian. 
Throughout the book there is abundant 
evidence of love for the work and loyalty 
to the paper on the part of Mr. Nevins. 
He has ha<l no easy assignment to search 
newspaper files covering over a century 
and to read them so conscientiously. At 
the same time he has not neglected ex¬ 
tramural sources of information. The 
results of his labors speak for themselves 
in “The Evening Post - \ Century of 
Journalism.” 

* * 

T A DEPfiCHE is the subject of an 
^ interesting chat in The Bookman 
for January by .Allen Wilson Porterfield. 
He utters a word of warning against the 
acceptance of Parisian dailies as being 
typical of French journalism. La 
Depeche, published 15 times a day at 
Toulouse, has its million and a quarter 
circulation. 

Commenting on its editorials, Mr. 
Porterfield calls attention to the fact that 
one issue of La Depeche—selected at 
random—has quotations from the edi¬ 
torial pages of 17 foreign papers. Pass¬ 
ing from editorials to cartoons he finds 
much to praise—especially the illustra- 

vinced in his own mind that the English 
people would at once recall him to his 
lofty place in the concert of nations.” 

In the opinion of Mr. Porterfield any 
number of La Depeche is good—some¬ 
thing that cannot be said of the leading 
dailies of Paris. Special mention is made 
of the feature entitled “Autumn Leaves,” 
by Edouard Conte, in the issue for Octo¬ 
ber 28. In this article Mr. Conte refers 
to two kinds of autumn leaves: “Those 
that fall gently from the trees and do 
no more harm than is caused by clut¬ 
tering up the sidewalks; and those that 
are published by authors who have noth¬ 
ing to say and which merely lend color 
to the hexagonal kiosks (of Paris) by 
reason of their gaudy illustrations.” 

Something similar has been frequently 
expressed but possibly not so forcibly ex- 
pres.sed by critics of American periodical 
literature. In the opinion of Mr. Porter¬ 
field. La Depeche is one of the greatest 
newspapers published in France and is 
too little known here in the United States. 

4> * * 

lyTY comment about Journalism and 
International Politics by Ray¬ 

mond Recouly in Harper's Magazine for 
December had a follow-up story the 
same month in The Saturday Evening 
Post, “Your Mirrors of Europe,” by a 
Foreign Correspondent. This article in 
The Post takes the back off the mirror, 
as.says the quick silver and tests the glass 
for flaws. In other words, it explains 
why the Pope’s death was announced the 
day l)efore it occurred, why the press in 
New York was printing a denial of The 
New York Tribune story which The 
New York Tribune had never seen, how 
foreign correspondents are brilx^d by 
European governments, when codes are 

only of journalism in general but also tion of Chamberlain, Balfour and Lloyd 
of specific newspapers in particular have George at a meeting at Manchester where 
overlooked this field. Lloyd George “sang his swan song and 

By way of critical comment I might then laid down both text and .score, con¬ 
note that a careless slip in the first line 
of page 25, for example, confuses the 
reader. The chapter of John Bigelow 
as An Editor of The Evening Post does 
not give a faithful portrait of Bigelow as 
editor, through the omission to mention 
his later connection with The New York 
Times, and the blunder which was the im¬ 
mediate cause of his retirement from that 
newspaper. The details will be found in 
The Jubilee Number of The New York 
Times, issued on September 18, 1901. 
Honest doubt may exist as to whether 
E. L. Godkin is justly entitled to that 
extremely high place in American jour¬ 
nalism given to him by Mr. Nevins. 

In recent year there has been brought 
against The Post several charges which 
might well have been mentionerl. Upton 
Sinclair in his study of American jour¬ 
nalism says that Oswald Garrison Vil¬ 
lard when owner of The Post gave an 
option on the paper to his associates with 
a pledge on their part that they would 
not take the paper to Wall Street and 
that three weeks later the paper was 
sold to Thomas W. Lament, of the firm 
of J. P. Morgan & Company, and that 

1923 
Promises Well 
For Baltimore 

Bre.ikinK its record in volume of 
new buildinft for each of the past four 
years, Baltimore stands alone among 
cities of the first class in consistently 
forging ahead with an increased amount 
of new construction since 1919. And 
everything p<iints to the attainment of 
another record in 1923. 

Such growth—such prosperity—such 
assurance for the future indicate the 
profitableness of this great market for 
the advertiser. And remember— 

Everything in Baltinoore 
Revolves Around 

THE 
Morning Evening 

SUN 
Sunday 

of no use in cable dispatches, who reads 
such correspondence without any official 
right, what action European governments 
take to punish correspondents not for 
sins but for alleged slights, etc. Espe¬ 
cially important is the description of the 
use of ray filters to color international 
news. The employment of non-American 
correspondents by American newspapers 
is discussed somewhat in detail. Yet in 
his conclusion, this foreign correspondent 
points out that though there are flaws 
in the daily mirrors which reflect Europe, 
at least the United States has the mirrors 
—in which respect America differs from 
every continental European country. 

* * * 

'T’HE Mechanics of Advertising, by 
-*• F. Aumueller (The Cramer-Kras- 
selt Company, Milwaukee), is a good desk 
companion for any advertising man, as it 
pays special attention to those operations 
which transfer the advertising idea from 
the intangible to the concrete. Among 
the topics treated in this booklet are 
Paper Stock, Uses of Type, Computing 
Type Spaces, Proof Reading, The Use of 
Wood Cuts—about everything that helps 
one to transfer advertising copy in an 
artistic way to paper. One of_ its chief 
advantages is that its language is as free 
from technicalities as possible in order 
that it may be easily read by those with¬ 
out previous knowledge of the processes 
involved. 

* * * 

Along article entitled “What One 
Maine Town Has Done," recount¬ 

ing the long list of prominent men in all 
walks of life who obtained their start in 
Norway, Me., by Don C. Seitz, of the 
New York Evening World, was published 
in the Boston Herald, December 29. 

Most Gbnsistent Record 
Of Advertising Lead 

Is Held by Detroit, Where The News Has Been at or Close to the Top 

for Eight Years. 

^HE DETROIT NEWS has the unique distinction 
of being either first, second or third in advertising 

in America for eight consecutive years. The News has 
been FIRST three times, SECOND four times and 
THIRD once. 

This notable achievement is due to two factors 
largely—the singular prosperity of Detroit and the 
remarkably thorough coverage of The News. 

In 1922, The News increased the amount of space 
devoted to news matter, curtailing many columns of 
space, otherwise The News would have again occupied 
first or second position. 

The value of The News to advertisers wishing to 
cover the whole Detroit field with one paper can easily 
be ascertained from this record of eight years of leader¬ 
ship—an achievement unrivaled by any other paper in 
this country. 

The Detroit News 
Greatest Circulation, Weekday and Sunday, in Michigan 

**Alwayi in th€ 



Editor & Publisher for January 20, 1923 13 

Mast 
Is the Star Performer in Display Advertising 
Among Boston Papers for the Year 1922 

The year’s figures, presented in statistical form, show the Boston Post’s supremacy as the 
ONE outstanding leader in Display Advertising, 

The totals on National Advertising includ e ALL “general” advertising invariably deter¬ 
mined to be National in character. Financial is classified separately as it contains a large pro- 

' portion of lineage that is distinctly local business. 

Stars mark the leader in each £froup—count the POST stars. 

Display Advertising in Agate Lines 
Figures taken from compilation for year 1922 made by Boston Newspapers’ Statistical Bureau 

Local. • 

BOSTON t'OST 

★6,196,333 
BOSTON ilKKALU 

4,964,092 
BOSTON OM>HB 

5,737,632 
National . : • *2,523,008 2,458,220 1,518,656 
National (“““i"') . . • • ★1,233,216 882,835 586.095 
National m 

• ★3,756,224 3,341,055 2,104,751 
Automobile • ★ 705.667 693,075 493,412 
Amusements . • • ★ 406,260 304,857 300,876 
Boots and Shoes . : • ★ 244,932 190,083 159,408 
Building Materials • ★ 169,811 132,794 33,709 
Departmental Store . • ★4,216,578 3,016,592 4,186,164 

(Ineladliui Department Store and Mea’s and 
Women’a Speeialtlea Sold la Retail Storea) 

Financial .... • 305,024 ★772,473 235,027 
Food Products • ★ 782,550 660,902 492,127 
Home Furnishings • ★ 932»147 725,051 737,778 
Jewelry .... • ★ 226,808 149,960 110,050 
Men’s Clothing Stores • ★ 688,945 491,921 362,186 
Phonographs, Records and 

Musical Instruments . : ★ 200,325 196,608 183,404 
Proprietary and Toilet Articles ★ 765,606 480,789 429,142 
Publications • 109,318 ★278,002 102,025 
Tobacco Products • ★ 205,572 166,704 112,292 

In Total Display Advertising for 1922 the Boston Post Carried 

10,©SG,807 
—a Lead of 1,283,684 Lines Over Second Boston Paper 

—a Lead of 2,287,823 Lines Over Third Boston Paper 

I^toa Bids. 
Cokato, IS- 

KELL.Y-SMITH CO.. NATIONAL ADVERTISING REPRESENTATIVES 
Marbridra Bldf. 

New York 
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PROPER PHONE ROOM EQUIPMENT HELPS 
REDUCE CLASSIFIED ERRORS 

Chicago Tribune and Herald &. Examiner Consulted Acoustical 

Engineers—Noise Reduction Now Commercially Possible— 

One Paper Eliminated 60% of Mistakes in Phoned Ads 

By C. L. PERKINS 

Kxccutivc Secretary, .National Assiciatioii Newspaper Classified Managers 

the Detroit Press, are being so designed 
from an architectural standiK)int that the 
above results can be obtained, and as 
much attention is being given to the 
sound quieting in the various departments 
as to the heating, lighting or veiitilation 
of the rooms. Tliis does not mean that 
old offices may not be reconstructed so 
as to give very satisfactory results, as a 
large amount of this work has been in¬ 
stalled in old offices and has proven very 
satisfactory.” 

States .'Vmbassador to Pnglanu, wno was 
to have been the speaker of the occasion, 
was forced to cancel his engagement on 
account of international complications. 
\ new program is being arranged and 
the dinner will be held at a future date 
yet to be announced. 

this the Press? Well, please 
^ take this Want-ad and charge it 

to Miss Carrie Drown, 1051 blast 25th 
street.” 

.\nd the ad-taker charges it to Mrs. 
Harry Mrown, 1061 blast 21st street. 

.Another advertiser phones in a want- 
ad containing the sentence “b'ur coat for 
sale,” and the ad-taker understands it as 
“goat” and not “coat.” 

In the first case the collection depart¬ 
ment is unable to get any money for 
the advertisement because it is unable 
to find a Mrs. Harry P.rown at 1061 East 
21st street, and in the second case the 
adverti.ser is indignant because inquirers 
want to buy a goat when she wants to 
sell a coat. So of course she refuses 
to pay for her advertisement. 

Every newspaper receiving want-ads 
over the telephone has to contend with 
cases similar to the above. And they 
prove not only expensive in lost revenue 
but in loss of go<Kl will among adver¬ 
tisers. 

These errors can Ik; greatly reduced 
by properly equipping the telt*phone 
room where the want-ads arc received. 
Many newspapers have designed tele¬ 
phone booths and tables for the purpose 
of eliminating the great cause of these 
efors—the confusion of several i)eople 
talking at one time. This has helped. 
Other j>aiH*rs have gone farther and em¬ 
ployed acoustical engineer to install 
sound-proofing to eliminate the error- 
creating noise. The Chicago ll<Tald and 
b'xaminer and the Chicago Tribune are 
two of the newspapers which have had 
their telephone rooms made quiet in this 
manner. 

Mr. E. H. b'arly, an acoustical engi¬ 
neer, is discussing sound quieting treat¬ 
ment for telephone roins, said: 

“The acoustical correction of telephone 
rooms, or, in other words, the sound 
quieting of the rooms itself has only re¬ 
cently been put on a commercial basis 
where the cost of installation and upkeep 
has made it pcissible to show a return on 
the initial investment. 

“.^coustical correction has been a 
known commercial x>f>ssibility for a 
period of about fifteen years, originating 
in the treatment of theaters and churches 
where it was found necessary to elimi¬ 
nate an echo or reduce a reverberation 
that interfered with the audibility of 
music or speaking. 

“The enlargement of this field has re¬ 
cently l)een attempted with the result 
that this treatment in a somewhat sim¬ 
plified form is now adapted to variot^ 
uses—the most extensive of which is 
I)erhaps the quieting of large general of¬ 
fice rooms where the noise of various 
activities has a deteriorating eflfect on the 
employee. 

with the large office, it has been found 
practicable to install an intensified form 
of sound quieting treatment in the small 
ortice as may be best illustrated by a 
tele])hone room where ads are received 
for the average newspai)er. Rooms of 
this character have been treated in vari¬ 
ous large cities where the papers have a 
considerable volume of advertising taken 
in during certain rush periods on the 
telephone. 

“The demantl for this treatment in 
rooms of this nature is due to not only 
the elimination of error through a con- 
tlition ai>proaching absolute quiet, but 
iK'cause of the inability structurally to 
insulate by means of individual com¬ 
partments without impairing the ventila¬ 
tion or the lighting retjuirements. 

“The treatment consists of highly 
sound-absorbent felt attached usually to 
the ceiling surface, and in some cases 
also to the wall, and so applied as to 
peimit the use of any one of several 
inetlnKls of concealment, the most usual 
of which is a decorator’s canvas tightly- 
stretched on furring strips or framework 
and so finished as to simulate the ap¬ 
pearance of plaster. The felt, before ap¬ 
plication, is treated che*mically to insure 
absolute purity, and is also put through 
a 'ire-prot>fing process which renders it 
highly cfTective as a lire retarde-nt. Hy a 
special process the decorator’s canvas 
may be tinted in almost any desired coU)r 
without impairing the efficiency of the 
felt behind it. 

“.•\ telephone room thus treated in one 
of the largest newspaper offices in the 
country eliminated ti) per cent of all 
errors in receiving ads and it was found 
ixissible to operate over sixty girls in 
the rt>om at one time without booths 
or comi)artments and without the slight¬ 
est interference due to conflicting con¬ 
versation. 

“There is no doubt but what further 
strides will be made in accomplishing the 
next to imiK)ssible in the elimination of 
soundl and even now where it is pos¬ 
sible to secure the co-operation of the 
architect at the time the building is 
erected, rooms of this nature may be so 
designed as to be practically sound proof. 
With the ceiling treatment alone it is 
usually found that the voice will not 
carry over a distance of twenty feet if 
an ordinary conversational tone is used. 
If, in addition, the room is correctly pro¬ 
portioned and the treatment also installed 
on the walls, it is pr)ssible to so deaden 
the sound that one may walk down an 
aisle between two rows of operators, all 
of whom are talking in an ordinary tone, 
and except for a slight hum which can¬ 
not be distinguished as speech, there will 
l)e no sound of any kind detected. 

“.\ number of new newspaper offices. 

'T’HE Eort Worth (Tex.) Star-Tele- 
-*• gram, conforming with the ideas 
expressed by most of the members of the 
Association of XewspajRr Classified .Ad¬ 
vertising Managers, has recently estab¬ 
lished a ruling that will eliminate from 
the help wanted columns all corre¬ 
spondence schools and other advertising 
in which the advertiser makes use of 
those columns for purposes other than 
securing help. It has also decided not 
to publish any promotion or stock selling 
propositions advertising in the classified 
columns until it has bei-n thoroughly in¬ 
vestigated. 

* ♦ * 

TT J. HARRISON, who for the past 
four years has been connected 

with the Oakland (Cal.) EiKpiirer, is 
now classified advertising manager of 
the San Erancisco Dailv News. 

Stephen* Car Shown at N. Y. Exhibit 

Through a typographical error in the 
listing of cars taking part in the New 
York Automobile Show, published in 
Editor & Pi-blisher, last week, the name 
of the .Stephens was inadvertently omit¬ 
ted. The Stephens was easily one of the 
outstanding features of the exhibit. R. 
S. Cole, president of the Stephens New 
York Motor Company, incidentally in¬ 
forms Editor & Publisher that $10,000 
was spmt for a<lvertising in newspapers 
during the week and the Stephens had 
one of the most successful sales cam¬ 
paigns of any car participating in the 
show. 

Sphinx Dinner Postponed 

The Sphinx Club dinner which was to 
have been held January 16, was post- 
p<ine<l because George Harvey. L’ivted 

Church Ad Luncheon Jan. 25 

A siRcial luncheon conference on 
church advertising, fostered by the Ad¬ 
vertising Club of New York and other 
organizations will lie held January 25 at 
the White Rose Restaurant, 981 8th 
avenue. Ivy L. l-ee acting as chairman. 
The better use of better publicity and 
advertising mediums in “Marketing the 
Master’s NIes.sage,” will be discussed by 
Reverend Clinton Wunder, pastor, the 
Raptist Temple, Rochester, N. Y., and 
Reverend Christian E. Reisner, pastor, 
Chelsea M. E. Church, New York. 

“.•\s a result of practical e.xperiments notably the building now being erected by 

The Star is Literally 

Uncle Sam’s Home Paper 
Practically everybody in the Nation’s Capital 

city reads the Washington Star—Daily and 
Sunday—RKCJULARLY. 

The local merchants give it their unabridged 
copy—so that it frequently happens The Star 
carries MORE .ADVERTISING THAN ALL 
THE OTHER PAPERS COMBINED. Same 
is true of CLASSIFIED ADVERTISING. 

•All of which can lead to but one conclusion; 

That the Star is the ONE and ONLY 
medium necessary to cover Washington—com¬ 
pletely—thoroughly—and influentially. 

If there are some intimate things about 

Washmgt<">> u>d your product you want 
to know our Statistical Department wilt 
be glad to furnish the information. 

WITH SUNDAY IIOKNING EDITION 

WASHINGTON, D. C. 
IVrite tis direct or through our 

New York Office 

Dan A. Carroll 
lU Nassau Street 

Paris Office 
S Rue Lamartine 

Chicago Office 
J. E. Lutx 

Tower Building 
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For Immediate Release 

A SERIES OF TEN WEEKLY ARTICLES ABOUT 2,500 WORDS EACH 

BY 

A. Maude Royden 
THE FAMOUS ENGLISH WOMAN PR&CHER 

Assistant Pastor from 1917 to 1920 at the City Temple, London 

ON 

THE SPIRITUAL PROBLEMS OF AMERICA 
As they impress Miss Royden in her nine week tour of this 

Country, during which she has seventy speaking engagements 

Miss Royden, within a few days of landing, was the 
preacher at the 11 o’c. service at St. George’s Church, 
New York City, one of the largest and most influential 
Episcopal churches in New York. Not only was sit¬ 
ting and standing room packed but the crowds were 
permitted to sit on the chancel steps and occupy vacant 
seats among the choir. In the evening she preached 
at the Brick Presbyterian Church. 

The City Temple, London, is one of the most dis¬ 
tinguished churches in that city, filled to overflowing 
at each service, and particularly favored by American 
visitors. Its pulpit has always been filled by world- 
famous speakers. 

MISS ROYDEN IS THE ONLY WOMAN WHO 
HAS EVER OCCUPIED THE PULPIT OF THE 
CITY TEMPLE. 

The articles which Miss Royden is writing specially 

for newspaper publication will not be sermons in the 

ordinary sense of the word, nor will they be articles 

that would a])ply at any time or from any place. They 

will deal specifically with her experiences in America 

and witji what impress her as the spiritual problems 

of America as she travels from city to city. She is 

a popular author of many books, published in England 

and America. She knows how to write clearly and 

concisely for a general audience. Her experience in 

judging human problems, her natural sympathy and 

the spiritual insight she will bring to bear on her 

subject will make these articles of inestimable value. 

Every New York Paper Has Had News Items About Miss Royden Since She Landed 

Last Week. The New York World Reported her Sermon in St. George’s Church 

Last Sunday. She Will Receive Similar Publicity Throughout the Country. 

WIRE YOUR ORDER 

For Miss Royden’s First Publication Series of Ten Articles 

McClure Newspaper Syndicate 373 Fourth Avenue, New York 
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N. C EDITORS WONT 
LET SHERRILL QUIT 

Had Tendered Resignation When Elected 

to Legislature—^Midwinter Meeting 

Held at High Point—Oppose 

Commissions to Advertisers 

Tohn B. Sherkill 

The Midwinter meeting of the North 
Carolina Press Association, held at High 
Point, N. C., January 11 and 12, refused 
to accept the 
resignation o f 
John B. Sherrill, 
publisher of the 
Concord (N. C.) 
Journal, as pres¬ 
ident of the asso¬ 
ciation. Mr. Sher¬ 
rill was in Raleigh 
attending ^e 
North Carolina 
General Assem¬ 
bly as a repre¬ 
sentative from 
his coumy. At 
the time of his 
election to the 
legislature M r. 
Sherrill tendered his resignation to the 
press association. When he was notified 
that fbe a.ssociation would not accept his 
resignation and was expected to come 
at once Mr. Sherrill t<K)k the first train 
and arrived in time to preside at the ban¬ 
quet served at the Sheraton Hotel by the 
High Point Chamber of Commerce at the 
close of the convention. 

The convention was largely attended by 
editors from all points of the state and 
most of the time was devoted to discus¬ 
sions of shop craft troubles. A feature 
was an address by Josiah William Bailey 
of Raleigh, a former c*ditor and more 
recently prominent in the public life of 
the state. He appealed to the editors to 
help stem the tide against lawlessness, de¬ 
claring that their mission as crusaders is 
no less important than that of a min¬ 
ister’s. H. Galt Braxton of the Kin¬ 
ston hVee Press, reported that he had 
taken up with congressmen and senators 
the question of securing a wider dis¬ 
tribution of advertising by federal de¬ 
partments. He called attention to re¬ 
cent advertisements by the Treasury De¬ 
partment OB postal savings which went 
only to the larger dailies. The asso¬ 
ciation went on record as favoring Brax¬ 
ton’s position. 

Mark L. Feber, of the Firestone Tire 
Company, was given four minutes to ex¬ 
plain his plan for breaking up advertis¬ 
ing agencies. W. C. Dowd, publisher of 
Crarlotte News, said such a policy would 
be suicidal. 

The association went on record unan¬ 
imously a^inst allowing commission to 
any advertisers directly. 

Charles A. Webb, former United States 
marshal and now one of the publishers 
of the Asheville Citizen, urged an adver¬ 
tising campaign by the daily and weekly 
papers to increase circulation. A com¬ 
mittee was named to put Mr. Webb’s 
ideas into operation. George Stephens 
of Asheville was made chairman. 

The association voted to })old its sum¬ 
mer meeting in June at Blowingrock, a 
summer resort in the mountain country. 
The editors will then help to dedicate a 
brand new hotel. One of the features 
of the convention was a luncheon given 
at the Baptist Orphanage at Thomas- 
ville, seven miles south of High Point. 
They were cordially welcomed by Dr. 
.Archibald Johnson, editor of Charity 
and Children, the weekly paper published 
at the orphanage who is the dean of 
.North Carolina journalism. 

MORNING NEWSPAPERS 
PERFECT NEW BODY 

A. Schaefer, Ft. Wayne Journal-Gazette, 

Elected President at Chicago Meet¬ 

ing — National in Scope, It 

Plan* Aggressive Campaign 

NEW ADVERTISERS STARTING 

New England Considers It One of Best 

Signs *in 1923 

“A short time ago it was said that 
‘good times are just around the corner.’ 
They have arrived in Boston and the 
business outlook in the Hub and condi¬ 
tions throughout New England are very 
encouraging,” declares A. H. Marchant, 
publicity director of the Boston Post. 
■‘Not because I say so, but because all the 
facts and figures point that way. 

“In Boston all records for new build¬ 
ing construction were broken in 1922 and 
the boom will continue to even a greater 
degree in 1923. The big department and 
women’s specialty stores just closed their 
banner year and Boston shows a larger 
per cent of increase in this class of busi¬ 
ness than the other large j^ulaticm 
centers of the country. This is a very 
accurate indication of the upward swing 
in trade. Savings deposits in Massa¬ 
chusetts banks also show a marked in¬ 
crease, which is a sure barometer of re¬ 
turning prosperity. 

“Every new.spaper in Boston showed 
gains in advertising for 1922. There are 
more atlvance contracts for this year’s 
business in our office than ever before at 
this time of the year and a goodly num¬ 
ber of these are from advertisers who 
have been out of the newspapers for sev¬ 
eral years, but are now returning with 
sizal)le business. That’s a good sign, 
unless I am away off on signs. 

“We also have contracts from a num- 
l)er of new advertisers who are going in¬ 
to the newspapers for the first time, 
which I take as being another very 
healthy indication. There is a notable 
demand for advertising in our color and 
magazine sections which also indicates 
that publicity is coming into its own 
again, and stroi^ly so. 

“As advertising creates business and 
.stimulates trade in every line, this situa¬ 
tion speaks for a bumper year in 1923.” 

(By Telegraph to Editos & Publisher) 

Chicago, Jan. 17.—Publishers or ac¬ 
credited representatives from nine states 
completed organization of a Morning 
Newspaper Publishers’ Association of 
.\merica, at a meeting in the Morrison 
Hotel, Chicago, on Tuesday of last week. 
They came from Kentucky, Missouri, 
Iowa, Minnesota, Wisconsin, Michigan, 
Illinois, Indiana and Ohio. 

Officers were elected as follows: Presi¬ 
dent, A. Schaefer, Fort Wayne (Ind.) 
Journal-Gazette; vice-president, C. C. 
Callahan, Illinois State Journal, Spring- 
field; secretary-treasurer, E. J. Tref- 
fenger, Richmond (Ind.) Item. 

The president was authorized to ap¬ 
point an executive committee composed 
of one publisher and accredited repre¬ 
sentative from each state. 

In connection with the new body’s plat¬ 
form. The committee is to meet subject 
to the call of the president. 

Chief among the plans outlined is one 
for a national advertising campaign put¬ 
ting forth the great benefits of advertis¬ 
ing in morning newspapers of the coun¬ 
try. It is planned to conduct the cam¬ 
paign in trade journals and their own 
newspapers. The states will be organized 
into units except where there are only a 
few morning news^pers. In this event 
the unit will comprise two or three states 

to balance the number of publications. 
The executive committee will hold a 

meeting on or before February 10. 'This 
is the first permanent organization of 
morning papers in good-sized towns, 
speakers pointed out, wherein the mem¬ 
bers are pledged to promote the interests 
of morning newspapers along construc¬ 
tive lines. The passed resolutions in sup¬ 
port of that platform. The first perma¬ 
nent committee is composed of A. B. Car¬ 
gill, business manager of the Milwaukee 
Sentinel; John F. D. Aue, Publisher of 
the Burlington Hawk-Eye; and E. J. 
Fehn, business manager of the Evansville 
(Ind.) Courier. 

HAGERSTOWN DEAL EFFECTED 

No Radical Changes Contemplated— 

Transfer Made January 17 

The new Herald-Mail Company took 
charge of the Hagerstown (Md.) Morn¬ 
ing Herald and the Daily Mail, January 
17. The directors of the new company 
contemplate no radical changes in the 
conduct of the papers. 

The Morning Herald will be continued 
as a Republican paper and The Mail as 
a Democratic paper, as before. There is 
no change in the personnel, C. E. Whip¬ 
ple being employed as general manager 
and treasurer, C. Neill Baylor as editor 
of the Herald, J. Albert Hawken as 
editor of the Mail, and J. Garvin Hager 
as associate editor of the Mail. 

The officers of the new company are: 
William P. /Lane, Jr., president; Maj. 
Joseph W. Byron, vice-president; J. V. 
Jamison, Jr., secretary, and C. E. 
Whipple, treasurer. 

Starbuck and Somers Sell Out 

The Waltham (Mass.) Free Press- 
Tribune has been sold by Alexander 
Starbuck and Robert B. Somers to John 
McCarthy, of New York. 

Canadian Newsprint Export* 

Canadian newsprint paper exports in 
December, 1922, totaled 171,010,000 
pounds, valued at $6,127,921. Exports in 
December 1921, were 145,319,500, valued 
at $5,708,178. 

Evening Dispatch Now Reaches 
22,500 Families 

Richmond (V’.-i) Newsp.ipcr Finds News Features Have Increased 
Circulation 2J% 

Bv Walter H. Story 

The NEWSPAPER SITU.ATION 
in Richmond is undergoing a dras¬ 

tic change. With a guaranteed net 
paid circulation of 22,500, the Evening 
Dispatch has enlarged its scope and 
influence to a great extent. 

In one year’* time the circulation of the 
Evening Dispatch hat increased 2\%. 

5:30 Edition Proves Popular 
with Business Men 

In retjmnse to a very evident need, the 
Ereiiine Oispatek hat given Richmond a 5:30 
Green Special Edition, which givet the latest 
financial and tporting newt. Complete 
market reportt and the newt of the aporting 
world have found instant favor with Rich¬ 
mond men. Thit it one of the reatont that 
the EveniHt Dispatch it growing by leapt and 
boundt in the ettimation of biitineat men. 

Dispatch Paper Service De¬ 
partment Appreciated 

by Advertisers 
The broad |>olicy of co't^eration which is 

well Mtablished with the Dispatch papers is a 
practical sellinff assistance to advertisers who 
are anxious to make their advertising expend* 
iture a more potent selling weapon. Surveys 
of the Richmond market and reliable informa¬ 
tion regarding any line of business will be 
furnished gladly. 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 

NEWSPRINT 
Daily Capacity 425 Tons 

WE SjO LICIT YOUR INQUIRIES 

GENERAL SALES OFFICE 

30 East 42nd St., New York City, N. Y. 
Chicago Pittsburgh 

643 McCormick Bldg. 1117 Farmers Bank Bldg. 

This is particularly interesting to 
advertisers because this new circula¬ 
tion figure represents a 2,3% increase 
in one year. Of equal interest is the 
fact that this remarkable growth is 
baseil on the sound business policy 
of building a better newspaper. 
F,xclusive features and a wider range 
of more complete news have proved 
able circulation builders. 

Natur.nlly, this 2,3% increase in cir¬ 
culation means 23% increase in the 
confidence and interest of the people 
of Richmond, which in turn means 
that the effectiveness of the advertis¬ 
ing carried in the Evening Dispatch 
has increased 23%. 

.Any advertiser who enters the 
Richmond territory will find it neces¬ 
sary to use the Evening Dispatch in 
order to reach the Richmond buyers 
on an efficient basis. 

The Times-Dispatch and 
Evening Dispatch at a 

Combination Rate 
Space in the Evening Dispatch may be 

bought at a flat rate of lie. in combination 
with the Timcs^Dispatch daily edition or indi¬ 
vidually for 7c. on a contract for 3,000 linet. 
Thit combination provide* a circulation of 

Evening Dispatch 22,300. Times- 
Hspauh 23.370. 

This is One of a Series of 
Advertisements 

which wilt appear in this publication giving 
calm, cold facts about the changes which are 
taking place in the newspaper situation in 
Richmond, 

Dispatch Papers are Members 
of A. B. C. 

Story, Brooks and Finley, 

Special Representatives 
New York - Philadelphia - Chicago 



Largest daily circulation in America—and at 3 cents a copy, 

Since 1913 its volume has increased from 24,920 
columns to 42,349 for 1922—a gain of more than 70%. 

It means something to be the leader anywhere. It 
means much more for a newspaper to maintain leader¬ 
ship in Paid Display Advertising for ten years in a field 
of such representative papers as are the evening papers 
of New York City. 

24920 
col's/jl 

This leadership of the NEW YORK EVENING 
A JOURNAL has never even been closely approached. In 

V 1922, for example, the EVENING JOURNAL’S total of 
42,349 columns of Paid Display Advertising was 11,792 

p columns more than its nearest competitor. 

All during this long period of assured leadership in 
■advertising, the EVENING JOURNAL’S leadership in 
circulation has been equally marked. Today its vast cir¬ 
culation of 622,749 • copies represents 40% of all the 
people who buy any New York evening paper and 
exceeds the combined circulations of the Evening World, 
Sun and Globe. 

Such leadership indicates one thing clearly: That 
for ten years advertisers with goods to sell in New York 
have found that the NEW YORK EVENING JOUR¬ 
NAL, with the largest daily circulation in America, is 
the most profitable advertising medium to use in the 
New York evening field. 

E ditor & 

The NEW YORK EVENING JOURNAL every 
year, for ten years, has published more Paid Display 
Advertising than any other New York evening paper. 

That record breaking volume of 42,349 columns for 
1922 represented a gain of 3^06 columns over 1921—and 
1921 had been the greatest previous year in the whole 
advertising history of the NEW YORK EVENING 
JOURNAL. 

4234 
COtofC 

LEADERSIW 
ten consecutive^^rs 
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PRIZE WINNING PAPERS 
SHOWN IN SYRACUSE 

Weekly Press Legislative Lobby in Al¬ 

bany Need to Get What the People 

' Want, Net Handouts, 

Says Blossom 

Prize winning country weekly news¬ 
papers of New York State, as picked by 
the students in the Department of Jour¬ 
nalism, Syracuse 'University, were ex¬ 
hibited at the quarterly meeting of the 
Central New York I’ress Association at 
Syracuse University, Syracuse, Janu¬ 
ary 13. , 

More than 300 weeklies were con¬ 
sidered in the country weekly class 
under the supervision of Prof. J. O. Sim¬ 
mons. The results are under eleven 
points in which it is considered a country 
weekly should be judged as follows: 

New York Times maintains the changes 
for the worse in our national life are to 
blame, due to the demands of an amuse¬ 
ment-mad generation seeking the flashy 
and the superficial, instead of the serious 
and substantial.” 

M. V. Atwood, editor of the Groton 
(N. Y.) Journal-Courier, and president 
of the association, presided. Following 
the remarks of Dean Charles L. Raper 
of the College of Business Administra¬ 
tion, Syracuse University, Prof. George 
C. Wilson, head of the Department of 
Journalism, Syracuse University, deliv¬ 
ered the welcome. J. C. Peck, e<litor of 
the Cazenovia Republican, responded for 
the association. Resolutions were read 
and accepted pledging the co-operation 
of the as.sociation for the building of the ■ 
proposed journalism building in Phila¬ 
delphia in 1926. 

President Blossom, of the New York 
State Press Association, in his remarks, 
emphasized the importance of having 
a State field secretary to represent all 

1 eparlinent 

Front Page . 
Local News . 
I'ersonals . 
Editorials . 
Foreign News .... 
Corrcs;iondence ... 
Agricultural News.. 
Features . 
Advertising . 
Community Service. 
Uc|>artmeiit News.. 

First Second Third 

Liberty Register .Stamford Mirror-Record..Walton Reporter. 
Lrons Republican .Itionville Herald .Endicott News D 
Palmyra Courier .Seneca County Press_Wayne County Journal. 
Rhinelreck Cia^elte .^)neida Post .Masseiia Observer. 
Fulton County Republican.South New Berlin Bee ..Batavia Times. 
I>e Ruyter (ilcaner.Cohleskill Times.Stamford Miiror. 
Otsego Farmer .Seneca County News._Cazenova Republican. 
Senei a County News.... Rockland Mes-senger ... .Boonville Her.ild. 
Oraiiville Sentinel .Catskill Record.Fulton Patriot. 
Rhinebeck Gazette .Steuben Courier .Eariville Stand. 
Endicott News-Disp.Palmyra Courier .Otsego Farmer. 

For getieral excellence in a number of 
different departments the following four 
weeklies were selected; Palmyra Courier, 
Lyons Republican, Stamford Mirror-Re¬ 
corder and Boonville Herald. The Rhine- 
beck Gazette, only paper rated first place 
in two departments, was considered par¬ 
ticularly enterprising in editorials and 
community service. By a process of elim¬ 
ination the contest was narrowed' down 
in each department to about ten leading 
papers. These were studied and com¬ 
pared by the class as a whole. 

About 40 editors were so well enter¬ 
tained by the committee, representing 
nearly 90 students, that they decided to 
hold the next quarterly meeting in the 
same place on April 14. Home eco¬ 
nomics students served the luncheon. 

The program consisted of a number of 
five-minute talks on getting advertising, 
the legislative program, and the project 
of employing a field secretary for all 
weeklies in the State, further action on 
the latter being deferred until the next 
meeting. Prof. John O. Simmons, of 
the journalism faculty, Syracuse Uni¬ 
versity, gave an address on “Good News 
for the Modern Newspaper.” 

“Is it not the all-pervading, transitory, 
shallow period that’s to blame after all?” 
said Prof. Simmons. “Are not the 
newspaper editors trying their best to 
keep up the pace and give sound, safe 
advice whenever they can? Would the 
people find the time to sit down long 
enough and read all the arguments pro 
and con to that new lighting proposition; 
the educator’s project urging the governor 
to appoint a commission to study the ex¬ 
tension of state aid to higher education; 
the proposition to conserve the state’s 
water power for the public go^, and sim¬ 
ilar problems vital to the interests of 
everyone ? 

“If there is criticism of the newspaper 
in this speed-torn age it is, probably, that, 
in trying to give the public what it wants, 
the editor is making a mistake. Compe¬ 
tition to print the high lights of every¬ 
thing may drive out thoroughness pid 
bre^ inaccuracy. A western editor 
writing a three-column article in the 

papers in the State, with headquarters 
in Albany. He said that one of the 
things that might be done would be to 
get up a legislative program, the same 
as field secretaries do in Nebraska, Ore¬ 
gon, Michigan, Colorado and two or three 
other States. 

“We need a lobby in Albany every 
session of the legislature,” said Mr. Blos¬ 
som, “for the weekly press of the State 
of New York. We are not going there 
for a handout, but to get the things the 
people want.” 

Among those who made five-minute 
speeches were: Fay C. Parsons, Cortland 
Democrat; T. E. Mowry, of Marcellus, 
N. Y.; W. C. Wheeler, Tully Times; H. 
B. Sykes, Clinton Courier; G. L. Staf¬ 
ford, Oxford Review, and E. A. Blair, 
of Mexico, N. Y. 

N. Y. STATE DAILIES TO MEET 

5— The “co-operation” asked and given 
advertisers. Shouldn’t papers restrict 
this? 

6— I>id you get the Literary Digest re¬ 
quest for “co-operation” and what did 
you do? 

7— What is your policy with respect to 
permitting advertisers to donate space to 
other enterprises, notably for benefits, 
charities or semi-charitable movements? 

8— Local stores are bringing in news¬ 
paper advertising for national advertisers 
to be charged on their local contracts 
with understandings as to reimbursement. 
If accepted this is extending local rates 
to national advertisers by subterfuge. 
What are you doing to prevent it? 

Circulation 

9— If your solicitors get enough sub¬ 
scriptions to pay salary and expenses, do 
you consider them profitable? 

10— Have you used a contest or pre¬ 
mium with satisfactory results in building 
circulation? If so, please describe it. 

Labor 

11— What changes have you recently 
made in wage scales and what are in 
process of adjustment; with tendencies? 

What are your present typo., press and 
stereotype scales? 

Costs and Accounting 

12— What is the proportionate cost of 
the various departments of your paper? 
That is, on basis of 100 what is per¬ 
centage of cost of (1) mechanical, (2) 
circulation, (3) business, and (4) ed¬ 
itorial or news departments? 

13— Does it jiay to have an expert ac- 

^ittsiburg Bispatcb 
Is pleased to announce the appointment of 

THE S. C. BECKWITH SPECIAL 
AGENCY 

Sole and exclusive National Advertising Representatives, effective 
January 1, 1923. All matters pertaining to advertising outside of 
Pittsburg, Pa., should in future be addressed to that agency. 

countant make a monthly audit of books 
on a yearly contract? 

Features 

14— What value do you attach to fea¬ 
tures for small city dailies? Are they 
good circulation builders and holders and 
worth while? What features have been 
used with success? 

15— What methods do you use to get 
items for your personal column? 

16— Is a rotogravure section profitable? 
17— Does the. interest or advertising 

returns justify continued publication of 
radio programs? 

Legislation * 

18— What is status of second class 
postage rate legislation and what should 
we do about it? 

-Miscellaneous 

19— What do you think of the. State 
Press Association’s plan to employ an 
executive secretary? If it does, should 
we comliine our various state associa¬ 
tions? 

Elects Directors and Officers 

The United Publishing Company, pub¬ 
lishers of the Eiuiis (Tex.) Daily News, 
Funis Weekly News, Palmer Rustler, 
Bardwell Herald and Rice Rustler, has 
elected the following directors: G. G. 
Dunkerley, John M. Weekley, C. A. 
Nowlin, Joe Hawkins and W. H. Whit¬ 
ley. Officers elected are; G. G. Dunker- 
ley, president and general manager; John 
M. Weekley, vice-president; W. H. 
Whitley, secretary, and C. A. Nowlin, 
treasurer. 

Question Box for Albany Gatherings 

Already Sent Out 

The New York Associated Dailies will 
hold their annual meeting at the Hotel 
Ten Eyck, Albany, N. Y., January 23. 
.Alfred E. Smith will be the guest of 
honor at the luncheon. The State Pub¬ 
lishers .Association will meet at the same 
place January 24. An editorial division 
will be organized. 

The following question box has been 
sent out to members of the .Associated 
Dailies, who are asked to send the re¬ 
plies to H. M. Hall, secretary, Jamestown, 
N. Y. 

Advertising 
1— Have you recently changed or are 

you contemplating change in advertising 
rates? If so, what change; why? 

2— What is best way to increase reader 
response to aefvertising? 

3— What is best way to increase ad¬ 
vertising appropriation from local mer¬ 
chants? 

4— What do you think of the Associa¬ 
tion of National Advertisers’ campaign 
for abolishing agency commissions? 

News Without Type 
The Polish Daily American, Detroit, 

is now on the all-slug basis, “print¬ 
ing newspapers without any type.” The 
company operates two linotypes but un¬ 
til recently have had to wrestle with the 
age-old problems of worn types for dis¬ 
play, shortage in the cases, hunting for 
sorts and daily distribution of used forms. 

New Record First Week 

Their fixed type supply piping nor wiring started. 

"All the type I 
want, when I want 
it; new type all the 
time, and no loss of 
time in diitributing, 
make me a strong be- 
lierer in the Lud¬ 
low."—A. L. PRES¬ 
TON. DEMOCRAT¬ 
S’ E IV S , M A R- 
SHALL, MO. 

"Our display news 
headings of two col¬ 
umns or over are set 
on the Ludlow. We 
are making excellent 
use of our Ludlow, 
setting practically all 
of the larger lines in 
our display advertise¬ 
ments on this ma¬ 
chine." — BLOOM¬ 
INGTON (ILL.) 
PANTAGRAPH. 

limited their capacity like 
a straight-jacket. They had 
to take account of their 
type supply every time a 
special issue was in pros¬ 
pect. Now they have 
started a program of ex¬ 
pansion. Their regular is¬ 
sue has been from 6 to 8 
pages, but they are going 
to 16 at one bound. 

On a Friday, our instal¬ 
lation man arrived at their 
plant. The equipment had 
not been uncrated, nor any 

None of the ad composi¬ 
tors had had any previous 
knowledge of the Ludlow 
System. 

On Saturday, Ludlow- 
set lines began to appear 
in the regular issues. 

On Friday, a week after 
installation was started, a 
special 48-page edition went 
to press, containing an 
average of 100 inches of 
display advertising td’^the 
page — all display lines 
Ludlow-set. 

(An impossibility under any other system.) 

THE LUDLOW 
Ludlow Typograph Company 

2032 Clybourn Avenue, Chicago 
Eastern Office: World Budding, New York City 

LUDLOW QUALITY 8LUO COMPOSITION A80VE tO PT. 



Tlie Milwaukee 

OUKNAL 
FIRST- WMetit 

In TotBil Advertisin-Q 

1922 Total Advertising 
Lines 

Journal . 16,266,970 
Other two Milwaukee papers com¬ 

bined . 12,751,416 
The Journal leads the other two 

papers by. 3,515,554 

In Nsitionstl Acavertising 

jjOURNAI, 1 
56.1% 

!Journal I 
52 3% 

1922 National Advertising ^ J 
Journal . 
Other two Milwaukee papers com¬ 

bined . 
The Journal leads the other two 

3,051,885 

2,793,543 

Nationa] 

papers by . 1,258,342 ___ 

In Local Displau Advertisin 

1922 Local Display Adertising 
Journal. 10,069,652 
Other two Milwaukee papers com¬ 

bined . 8,479,936 
The Journal leads the other two 

papers by. 1,589,716 

1922 Classified Advertising 
Journal . 3,145,433 
Other two Milwaukee papers com¬ 

bined . 1,477,937 
The Journal leads the other papers 
by. 1,667,496 

Journal] 
54 3Vo 

Local Display 

Journal] 
6ft Vo 

Proved Againl 
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NATION CELEBRATED 
FRANKUN^S BIRTHDAY 

PhiUdelphia Poor Richard Club Staged 

S65,000 Banquet and Entertain¬ 

ment in Honor of Its Patron 

Saint—Other Senrices 

To an extent never approached before, 
the 217th anniversary of the birth of 
Benjamin Franklin was celebrated 
throughout the United States—and other 
parts of the world—on January 17, The 
advertising, printing and publishing in¬ 
dustries—of which Franklin is patron 
saint—were foremost in paying tribute to 
his memory. Franklin messages, in truth, 
filled the air throughout Wednesday and 
Wednesday night, for wherever honors 
were paid the proceedings were broad¬ 
cast by radio to the world as far as the 
magic power of electricity, which Frank¬ 
lin discovered, could transmit it. 

In New York City, public ceremonies 
centered around the famous statue of 
Franklin on old Newspaper Row, at 
Spruce street and Park Row. Here, 
starting in the early morning a seeming¬ 
ly never ending procession of business, 
educational and patriotic organization rep- 
reresentatives arrived at the specially con¬ 
structed stand, in almost zero weather, to 
pay homage in the form of floral decora¬ 
tions and addresses. When evening came 
the big statue was covered with floral 
wreaths from top to bottom. The cere¬ 
monies were held under auspices of the 
Daughters of the American Revolution. 
Prominent among those participating 
were officials of the National Editorial 
Association, the Associated Advertising 
Clubs of the World, the National Pub¬ 
lishers’ Association, printing bodies and 
several scores of societies. The Junior 
Advertising Club held a special service 
at which Edwin S. Friendly, business 
manager of the New York Herald, was 
the speaker of the occasion. Many other 
advertising men and women went to 
Philadelphia to participate in the cele¬ 
bration held by their fellows in that city. 

The city and advertising fraternity of 
Philadelphia made the occasion especially 
a gala one, as the day marked the 200th 
anniversary of the arrival of Franklin in 
that city. 

Ceremonies were held at the Franklin 
Statue and at Franklin’s grave under the 
auspices of the Poor Richard Club of 
Philadelphia and delegations from the 
New York Advertising Club and Masonic 
Lodge No. 1000, composed entirely of 
New York advertising men. At luncheon 
in the Poor Richard Club Jarvis A. 
Wood, of N. W. Ayer & Son, the 
principal speaker,, started what he 
called the Franklin Limited to take 
part in the ceremonies next year. 
“They should be limited to those 
who feel they have gained some¬ 
thing by the works of Franklin,” said 
Mr. Wood. “Through his efforts we 
have the presses, public hospitals, trolley 
cars, electric lights and anything else that 
uses electricity. We owe our University 
of Pennsylvania and our circulating li¬ 
braries to his efforts. Next year we 
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should pause at noon to pay our tribute 
to the man who made such things pos¬ 
sible.” 

In the evening the Poor Richard Club, 
at the Bellevue-Stratford Hotel, staged, 
in honor of Franklin, a banquet which 
probably has never been equalled in the 
annals of the advertising fraternity’s so¬ 
cial activities. Estimates of the cost of 
the entertainment ran, unofficially, as high 
as $65,000. D^orations transformed the 
vast ballroom into a typical Florida palm 
grove and seashore resort, in which 1,400 
persons revelled from early evening until 
the wee hours of the next morning. Each 
^est received on emering an “exertion 
ticket,” coupons from which entitled the 
holder to sp^ial prizes. The last one 
was for a suitcase full of real merchan¬ 
dise valued at $51, consisting of minia¬ 
tures of nationally advertised products 
representative of the entire country. 

Addresses were made by United States 
Senator George Wharton Pepper and 
Josiah A. Penniman, provost of the Uni¬ 
versity of Pennsylvania. Others at the 
speakers table were J. Hartley Merrick, 
vice-provost of the university; Paul Pat¬ 
terson, president of the American News¬ 
paper Publishers’ Association; H. H. 
Charles, vice-president of the Associated 
Advertising Oubs of the World, and E. 
T. Stotesbury. 

Senator Pepper paid glowing tribute to 
Benjamin Franklin, cliaracterizing him as 
a super-salesman. He voiced a plea for 
those present to emulate his life as much 
as possible and rededicate themselves to 
the principles for which he stood. He 
declared that such men as Franklin were 
badly needed in the world today and, re¬ 
calling the words of Franklin when he 
said that Europe should not look to the 
^ns of the United States when settling 
its internal problems, said it would be 
truly fine if the nation had a man of such 
clear mind and sanity to send to Europe 
now to sit in on peace conferences. 

Performers from the various theatres 
rounded out the evening. The Straw- 
bridge & Clothier radio station, WFI, 
broadcast the features of the entertain¬ 
ment. At midnight the members stood 
for a minute to pay their respects to the 
memory of the club members who had 
died within the last year as follows: 
Richard A. Foley, Theodore F. Pohlig, 
Walter G. Eells, Oscar Rosier, John 
Wanamaker, Oiarles H. Marshall, John 
E. Wick and H. I. Ireland. 

The Philadelphia Record made a hit 
'with its distribution of a special banquet 
extra carrying a photograph of the gath¬ 
ering captioned: “Exactly as You Ap¬ 
peared Half an Hour or So Ago” with 
pertinent notes and comments about the 
banquet happenings and those partici¬ 
pating. 

The committee in charge of the “exer¬ 
tion” was composed of Karl Blooming- 
dale, director; Henry L. Appleton, man¬ 
ager; George C. Beckenbaugh, Clarence 
Cranmer, J. Thomas Dale, Bartley J. 
Doyle, J. M. Fogelsanger, Frank C. 
Goldner, Joseph Green, Henry Hass. 
Harry T. Jordan, Harry C. Kahn, H. 
H. Kynett, Edwin L. Lewis, George E. 
Loane, Jack Lutz, Fred G. Nixon-Nird- 
linger, Charles Morris Price, Lester Ro- 
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gasner, Joseph Simpson, P. C, Staples, 
R^owe Stewart, Charles Stinson, Howard 
C. Story, Samuel Taubman and I, Bill 
Tolins. 

Boston, Newark, N. J.^ Washington, 
Chicago and many other cities celebrated 
also. 

Members of the faculty and students of 
the Empire State School of Printing at 
Ithaca, N. Y., celebrated with a dirmer 
in that city at the Elks’ Club. The princi¬ 
pal speaker was Professor Charles H. 
Hull of Cornell University, who gave 
the members of the school family and 
their guests many interesting facts about 
Dr. Franklin who is known as “The 
Patron Saint of American Printing.” 
John W. Baker, vice-president and gen¬ 
eral manager of the Ithaca Journal-News, 
who is chairman of the committee on 
education of the New York State Pub¬ 
lishers’ Association, spoke on “Our Aim.” 
Professor Millard V. Atwood of Cornell 
University, proprietor of the Groton 
Journal, and who is president of the Cen¬ 
tral New York Press Association, told 
the students at the school what the pub¬ 
lisher expects of graduates, emphasizing 
the need of well-rounded printer machin¬ 
ist operators and not simply operators. 

Franklin’s birthday also ushered in Na¬ 
tional Thrift Week. 

Ad Golfers at Pinehurst 

PiNEHURST, N. C, Jan. 18.—T. Russell 
Brown of Lake Champlain, medalist in 
the Advertisers’ Winter Golf League 
championship tournament, won by 3 and 2 
a^inst R. Murray Purves, league cham¬ 
pion, in the semi-final round played here 
today and will be opposed in tomorrow’s 
final round by George C. Ehitton, the 

Woodland veteran and ofttimes holder of 
the league title. Dutton came ffirough 
with a 3 and 2 victory over B. V. Covert 
of Buffalo. In the semi-final round of the 
women’s championship played under 
handicap Mrs. Charles Ronalds (14), 
Montreal, defeated Mrs. H. B. C. Tyrrel 
(16), Brooklyn, one up; Mrs. J. H. 
Wright (10), St. Albany, defeated Mrs. 
Roy Durstine (30), Scarsdale, 4 and 3. 

ELROD MACHINE ENJOINED 

Lanston Monotype Company Wins 

Suit Over Patent Rights 

The Lanston Monotype Company has 
been awarded an injunction in the 
United States Court of Apjwals for the 
Third Judicial District sitting in Wil¬ 
mington, Del., in its action brought 
against the Pittsburgh Type Founders 
Company for infringements on patents 
held by the Lanston Company which it 
claimed were infringed upon by the El¬ 
rod rule and slug casting machine. 

This injunction addressed to the Pitts¬ 
burgh Type Founders Company, which 
for a while were sales agents for the El¬ 
rod machine which now uses some of 
them as part of its mechanical equipment 
permanently forbids this company “from 
the further manufacture, use or sale, 
directly or indirectly, in any way, of any 
device, devices, apparatus or mechanism 
containing or eml^dying or employing 
the inventions set forth in either or both 
of the said claims numbered 1 and 2 of 
letters of Patent No. 1.222,415, and from 
the further use or practice of the process, 
either directly or indirectly, in any way, 
of said claims 4 and 6 of Patent Letters, 
or either of them.” 

Highly Satisfied 
—the following INDIANA Papers have renewed 

their contracts with us; 

FORT WAYNE JOURNAL GAZETTE 
EVANSVILLE PRESS 
TERRE HAUTE TRIBUNE 
SOUTH BEND NEWS-TIMES 

Hickey Mitchell Company 
. (Builds and Holds CuvuJation) 

U. S. Mgr*. National Casualty Co. Newspaper Policy Dept. 

PIERCE BLDG. ST. LOUIS 

Forward Graphic Art Section 
Beginning Sunday, February 4, 1923, the 
Jewish Daily Forward will publish a Graphic 
Art Section as a supplement to its regular 
Sunday Edition. 

The Forward, as the leading Jewish daily in 
the country, is the first Jewish newspaper to 
show this aggressiveness in introducing a 
special Graphic Art feature. The graphic 
section will appear in all editions simultane¬ 
ously, and from present indications, the For¬ 
ward will command on those days a circula¬ 
tion of 225,000, which is the largest Sunday 
circulation in its history. 

To advertisers of national scope, who are in¬ 
terested in the vast Jewish market of more 
than 3,600,000 population. The Forward 
Graphic Art Section presents an unusual op¬ 
portunity by which to reach the greatest por¬ 
tion of the Yiddish reading public through¬ 
out the United States, at a low lineage cost, 
unparalleled in the domain of graphic space 
rates. 

In addition, the Forward offers to the 
national advertiser a merchandising service 
in any one or in all of eleven principal cities 
where the Forward dominates, even to the 
exclusion of the local media. 

See latest A. B. C. Report 

Jewish Daily Forward 
America*s Dominant Jewish Daily 

Eastern Plant Western Plant 
175 East Broadway 1128 Blue Island Are. 

New York Chicago 

i 
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FUNDS FOR MAIL PROBE for advertising men to study were the 
craft of his salesmanship and his etfect- 

IN SENATE BILL iveness in persuasion. He further point- 
_ ed out that in 1785 Benjamin Franklin 

invented the Franklin stove and by a 
Retiring Congressmen May Qualify as widely distributed pamphlet described its 
Test Inspectors for Whose Pay $S00,> fuel economies and other advantages. In 

000 Is Appropriated—$75,000 1753 he had already sold the American 
c i.r • I- T- public the lightning rod through adver- 
for We.gh.ng Tests methods. 

Washington, D. C., January 18.—De¬ 
termination of opponents of proposed re¬ 
ductions in war-time second class postal 
rates, to insist upon the elaborate and 
expensive mail weight test program of 
the Joint Postal Commission is apparent 
in two items totaling $575,000, slipped 
into the Post Office Appropriation bill Dical display advertising in morning 
before it left the Senate. and Sunday newspapers totalled 46,003,- 

Oiie appropriation calls for $75,000 for 098 lines, a gain of 4.1 per cent over 1921. 
the tests to be made in the fiscal year Its projiortion to the 1922 volume in ' 
of 1924, and was advocated by Senator these papers was 57.5 per cent, while in 
McKellar of Tennessee. The other item 1921 it totalled 59 per cent of the busi- 
of $500,000 provides for “additional ness. 
clerk hire and 50 extra inspectors” to In evening and Sunday papers, local 
be used by the Post Office Department display in 1922 amounted to 53,317,988 
for tests. A provision also was put in lines, a gain of 2.8 per cent over 1921. 
the bill increasing the traveling expenses Its proportion to the whole volume of 
of the Post Office Department. evening and Sunday business in 1922 

Publishers who have been following was 68 per cent, and in 1921 it was 66.6 
the course of the Post Office bill with a per cent. 
single eye to the effort being made in Sunday newspapers carried 26,033,012 
Congress to prolong the life of the Joint lines of local display advertising, 774,058 
Postal Committee, regard the $575,000 lines more than in 1921 or a gain of 3 per 
as nothing more than an attempt to con- cent. The Sunday local display in 1922 
tinue the farce of the (-ommission, which was 64 per cent of the total Sunday lin- 
already has wasted considerable funds cage, against 66.9 per cent in 1921. 
without approaching a scientific ascer- Undisplay advertising, which includes 
tainment of the cost of carrying second wants and other classified business, in 
class mail. Figures submitted recently niorning and Sunday papers, totalled in 
by the Joint Postal Commission, which 1922, 16,627,448 lines, a gain of 12.4 per 
is composed of the five ranking members cent over 1921. It was 20.8 per cent of 
of the Senate and House Post Office the total volume, against 19.9 per cent 
committees, showed that the Commis- the year before. 
sion estimated $963,000 would bp needed This class of business in evening papers 
to conduct the investigation in the cost totalled 13,326,616 lines, a gain of two¬ 
of handling various classes of mail mat- tenths of one per cent over the 1921 
ter. _ _ figure. It was 16.5 per cent of the entire 

If the item of $300,000 for 50 addi- volume and 17.1 per cent in 1921. 
tional postal inspectors is approved in Sunday undisplay advertising totalled 
the Senate and House conference on 7,011,938 lines, a gain of 942,328 lines or 
Post Office .Appropriation bill, it is not 15 5 per cent over 1921. It was 17.2 per 
unlikely that politics will play important pf the total volume, against 16.1 per 
part in the naming of the inspectors. - 
Rep. Halvar Steenerson, of Minnesota, 
present chairman of the House Post Of¬ 
fice Committee, who retires from Con¬ 
gress on March 4, is said to qualify as a 
postal expert. Mr. Steenerson’s oppo¬ 
sition to the abolition of the war tax 
rates imposed on second class mail mat¬ 
ter is well known. He is outspoken 
against the relief demanded by the pub¬ 
lishing interest and has asserted that Pres* Day at Ohio State University Pre- 
the postal deficit is traceable to the cost cedes Columbus Convention 
of carrying second class mail. ' > .. .. 

_ The Associated Ohio Dailies will hold 
Friendly Talks on Franklin their midwinter meeting at the Hotel 

Deshler, Columbus, January 30 and 31 
Edwin S. Friendly, business manager and the day previous there will be an 

of the New York Herald and the Sun, exhibit of community papers to be judged 
addressed the junior members of the for farm news, make-up, and editorial 
New York .Advertising Club at lunch- content at Ohio'State University, Colum- 
eon January 16 at the Advertising Club, bus. This program has been arranged by 
47 East 25th street. Being an admirer journalism and agricultural departments 
of Benjamin Franklin, he pointed out in conjunction with the Associated Ohio 
that the high lights of Franklin’s career Dailies and Buckeye Press Association. 

LINEAGE DRIFT TO A. M. PAPERS 

IN NEW YORK, 1922 

(Continued from Page 8) 

THE BIG SCHEME OF SIMPLE OPERATION 

LINOTYPE OHIO DAILIES MEET JAN. 30-31 

THE LINOTYPE MOLD 
A Type Foundry That Equips the Printer for Every Job 

The Linotype will produce everything that a 
printer needs just when.he needs it; type-mat¬ 

ter from 5 to 36 point, already composed and jus¬ 
tified; border decorations in infinite variety;.*space 
and base material cast to his order. 
Linotype Typography matrices and matrix slides 
give the printer every typographical resource he 
will ever need. And the water-cooled mold disk' 
permits him to cast up unlimited quantities of ma¬ 
terial without danger of overheating. 
Other exclusive Linotype features are the quick 
changeability of liners, without removing the mold 
cap, and the three-point support for the mold 
which.prcvents warping. ' , . 

Mergenthaler Linotype Company 
29 Ryerson Street, Brooklyn, N. Y. 

LED G E R SYNDICATE 
NEWS AND FEATURE SERVICES 

Maintain Prestige—Create Circulation—Attract Advertisiilg 
NEWS SERVICES: 

(Via leased wire or laid down in New York, Washington, Chieaco, 
Dallas, Seattle or San Francisco) l-- 

PUBLIC LEDGER COMBINATION NEWS SERVICE. 
PUBUC LEDGER FOREIGN NEWS SERVICE. 
PUBLIC LEDGER DOMESTIC NEWS SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE. 

FEATURE SERVICES: 
FEATUKE PAGES IN MAT: Dslly—Humsn iDtercst Psje. Wtckly—PerapnslUy Psfe, SpteisI Festurv Pact, 

Science Page, Short Story Page, Fashion Page. DAILY HOME PAGE FEATURES: "The Dorothy Dll Talka," 'The 
Eternal Qiieation," by Fcllcc Darla; “Broadcasts,'’ by Lorn Kelly; "A Danghtec< 0l -Ere.'l. "The Lsteat” (Csrla 
Fashions), "Honie Cooking," by Qiiecn Vietorls'l' cook; ".\a Woman to Woman," "Dreamland Adyentures." DAILY 
PERSONALITY FEATURE: "Three Minutes with s Headliner,'*■ by Frederick U OotUna. COMICS: "SomebOdy’a 
Stenog." (Hayward), Dally Strip and Weekly Page; "Rufus McGoofus" (Cunningham), Dally Strip; "Tba'Saalety 
Kollum" (Bach), "Thafg DUferent" '(Bach), "Dumb-Bells," The Oossing Cop (John). CABTOO.N'S; Met'Dally' 
"The Human Zoo” (C. D. Batchelor), Dally; "Follies'of the Passing Show" (Hanlbn), Weekly. FICTfON- DaSy 
and Weekly Detwtlre and Mystery Serials; Haiel Deyo BaUbelhr't Dally Lore-Problem Serials; Dally and Weekly 
Short Stories. ' RADIO FEATUBE: "Radio In the Horae" (DalH). MIDGET FEATURES of.sUck length- "MUaih 
Beamlful." "Lore-Note," "Things You'll Lore to Mike," ■"ThlnAs for Boys to ddake," *jrhe Hsiaevife’i Idea 
Box," "What’s What." "After-Dinner Trlckf." "The Home'In Gpod Taste," ."How to Bare'When'Bboppliw" 
"Farorlte Recipes of Famous Women." "Sharpenlnr Up Your Memory," "Pam’s Parts Postsls," "The nSldren’i 
Hour,” ’’History of-Your Nsme." ’’Who-Why-What-When-WhereF’ "Dally Fun Hour." "Can You TellF’ "Corisct 
English." SPOBTS FEATTRES: "The Sportfollo," "Wlae Tennis Tips” (Tllde6). PUZZLES, CUT-OUTS TRICKS 
&nd IfAOin. * 

Composed entirely on the LINOTYPE in Benedictine Series 
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NEW YORK 
THE EMPIRE STA TE 

The total resources of the Savings Banks in the State amount to 

$3,091,661345 
Amount deposited during year ending June 30, 1922, was 

$893,781,897 
The dividends paid bv these institutions during the year was 

$101,464,151 
In addition to this the total resources of State Banks and Trust 
Companies in the State was 

$4,960,013,955 
New York State is the wealthiest community in the world. It 
presents advantages for national advertisers who have learned 
how to advertise at a minimum expense for a maximum return. 
National advertising in local daily newspapers is the best bet for 
the hustler who is looking for real results. 
The. newspapers appearing on this page will localize your ap¬ 
peal and intensify your coverage of each market center. 

'’Albany Knickerbocker Preee.. 

**Albany Knickerbocker Press. 

lAubum Citisan . 
’Brooklyn Daily EavU. 

’Brooklyn Daily Eacia. 

’Buffalo Courier and Enquirar...(MAE) 

’Buffalo Courier ..  (S) 
’Buffalo Evsniny News .(E) 
’Buffalo Evening Times.(E) 

’Buffalo Sunday Timas.(E) 
Cominf Evening Leader.(E) 

’’’Elmira Star-Gazette .(E) 
Geneva Daily Tiroes.(E) 

’’’Glens Falls Post-Star.(M) 
’’’Cloversvilla Leader Republican.(E) 

Gloversville Moming Herald.(M) 
’Ithaca Journal-News .(E) 
’Jamestown Morning Post.(M) 

’’’Middletown Times-Prass .(E) 

’’’Mount Vernon Daily Argus.(E) 
’’’Newburgb Daily News.(E) 

tNew York Globa.(E) 
tNew York Evening Mail.(E) 

tTbe New York Hanld. 
tTba New York HaraU 
The Sun, Now York... 

Now York 130100 . 
New York Times . 

’New York Tribima ... 

’New York Tribune ... 
"New York Worid. 
"Now York World.(S) S7«.n8 
"New York World .(E) m,m 

’’’Niagara Falls Gazette.(E) 14,114 j 
’"Olean Times .(E) 1,423 
"’Poughkeepsie Star and Enterprise..(E) 11313 j 

tRoebestsr Times Unkm .(E) 11341 
Saratoga Springs Saratogian.(E) 1,224 

"’Staten Isla^ Daily Advance.(E) 11,111 
Syracuse Journal .(E) 41,114 

tTroy Record .(MAE) 2^411 

Government Statements, April 1, 1122. 
*A. B. C. Publishers’ Statement, April 1, 1122. 
tCovemment Statemint, October 1, 1122. 
’"A. B. C. Publisher^ Statement, October 1, 1122. 
’’A. B. C. Annual Audit, Sept. 31, 1122. 
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DOES IT PAY?—ONLY GUIDE IN RENDERING 
ADVERTISER SERVICE 

(Continued from Page 7) 

market conditions for the product was 
another big drawback to the success of 
the campaign. 

Somebody has said that efficiency is the 
elimination of hindrances. The Mer¬ 
chandising Service Department of a pro¬ 
gressive newspaper was created to elimi¬ 
nate these hindrances. The duties of 
the department is to co-operate with the 
manufacturer, the advertising agent 
handling the account, and the sales man¬ 
ager in charge of the distribution in mak¬ 
ing the advertising campaign a success. 

In this connection it is interesting to 
learn how the merchandising department 
of the Chicago Daily News is conducted. 

In the way of co-operation and to ob¬ 
tain information that would be of value 
to the advertiser, the News made an in¬ 
vestigation of the city of Chicago to as¬ 
certain the conditions existing in the dif¬ 
ferent households in each of the 33 tele¬ 
phone districts. 

This investigation was made with ques¬ 
tionnaires presente-d to the householders 
in Chicago. The names of the ie house¬ 
holders were obtained by picking one 
name and address from the top of each 
page of the Chicago city directory. As 
there were 2,000 pages there were 2,000 
names selected. Specially trained so¬ 
ciology investigators were used, most of 
them college graduates or students. They 
were carefully coached in the manner of 
obtaining the information desired and in¬ 
structed to refrain from suggesting 
answers that were not purely voluntary 
on the part of the householder inter¬ 
viewed. 

Each interview lasted from one to two 
hours and an attempt was made to secure 
as complete a set of answers to the ques¬ 
tionnaires as possible. It should be re- 
meml)ered that the subject of investiga¬ 
tion was not the individual but the Irouse- 
holder which is the real buying unit and 
determining factor. Inasmuch as these 
2,000 names were selected purely at ran¬ 
dom and were distributed throughout the 
city, according to density of population, 
the character of these f.OOO households 
reflected to a great extent the character 
of the entire city. The investigation 
naturally divided itself into two parts— 

First, the investigation proper, namely 
securing of information and filling out of 
the questionnaire. 

Second, the tabulation of the answers 
obtained to the questionnaire. The in¬ 
vestigation proper lasted about five 
months until the entire 2,000 households 
were covered. The information secured 
from each interview is contained in one 
questionnaire. The information on the 
main questionnaire desired was: 

(O The nationality of householder or fam¬ 
ily; 

(2) Occupation of head of household: 
(3) Buying habits. Where does the house¬ 

wife buy the various items of purchase (gro¬ 
ceries, food, clothing, shoes, furniture, dry 
goods, etc.), downtown, at the neighborhood 
store or at some outside the loop business 
renter; 

14) Income of household; 
(5) Expenditures for rent, fuel, light, 

clothing, food, sundries; 
(6) Savings of household; 
17) Newspapers read; 
18) Whether influenced by advertising or 

not influenced. 

The information secured on incomes, 
expenditures, savings and newspaper cir¬ 
culation was assembled in the form of 
tables, charts and maps on the various 
subjects. 

A map was prepared on a scale of eight 
inches to the mile, which shows the dif¬ 
ferent blocks of the city, with the rentals 
in each block, the incomes and the people 
influenced and not influenced by adver¬ 
tising in the 33 districts. 

The Daily News merchandising service 
department, before the advertising cam¬ 
paign is laid out, makes an investigation 
among the retail dealers in the different 
sections of the city to obtain information 
in regard to market conditions for ffie 
product that will aid the advertising 

agency preparing the copy. 
When the sales manager arrives in the 

city with his sales force to make the 
distribution of the article to be adver¬ 
tised he is furnished by the News mer¬ 
chandising Service department, with maps 
of each of the 48 postal districts, showing 
all the street numbers. He is also fur¬ 
nished with a list of the retail dealers in 
each of these districts routed as to the 
most convenient way to reach them. A 
list of all the wholesale dealers who 
handle the product is also on file for his 
convenience. A member of the merchan¬ 
dising deixartment staff calls with the 
sales manager to make introductions with 
the larger retailers when it is deemed 
necessary. 

The News has divided the city into 48 
districts. Maps of each of these dis¬ 
tricts, on the scale of four inches to the 
mile, are furnished to the .salesmen cov¬ 
ering the district. The stores in each 
district are then arranged in routes— 
about twenty dealers to each route. This 
is considered a good day’s work for a 
salesman. Each route bi-gins where he 
leaves transportation and ends at a car 
line to return to the loop. 

The plan of routing is for localities 
rather than by the dealer’s names. That 
is. by following these routes in any dis¬ 
trict every dealer in that district is cov¬ 
ered, whether his name appears or does 
not apiK-ar on the route lists. The sales¬ 
man will pass the door of every dealer 
in Chicago if he follows this routing. It 
has been demonstrated that by this plan a 
force of salesmen can cover Chicago in 
weeks less time than by any other plan. 

These routes cover the dealers in all 
lines of business, not only dealers in Chi¬ 
cago, but in a numlier of surroufHling 
cities and towns of Chicago. 

By this plan, the sales manager in 
charge of the crew is enabled, with the 
aid of the News plan map, to tell at a 
glance liow his salesmen are progressing 
in each district of the city and in just 
what spot his distribution is strong or 
weak. 

A letter, to be carried, is furnished the 
salesman announcing that a contract has 
been made to start on a certain date. The 
salesmen are furnished with a port¬ 
folio containing proofs of advertise¬ 
ments to be run during the campaign. 

The News then assigns one of its ser¬ 
vice department men to help route the 
salesmen. 

The Washington (D. C.) Times de¬ 
votes most of its analysis to studies of 
the merchandising possibilities of articles 
to be sold in department, grocery, and 
drug stores. 

“However, we will make an analysis 
for any line of business,’’ says the hus- 
iness manager. “It would probably lx- 
more difficult to submit facts concern¬ 
ing automobiles, as each dealer handles 
but one or two makes of cars, but we 
would be willing to undertake any survey 
that any motor car manufacturer desires. 

“We assi-.t the manufacturer in secur¬ 
ing distribution. While we will furnish 
portfolios of the advertisements, it has 
lieen our experience that much better 
results are Stained if the newspaper 
first gets out a full-page co-operative 
circular and mails it to the dealers under 
the name of the Washington Times and 
at the expense of this newspaper. The 
manufacturer’s own salesmen should then 
follow up this circularizing work, having 
with them copies of the circular. All of 
this work is done in advance of the ad¬ 
vertising breaking in our columns. The 
solicitor then talks directly from his 
product as to its merits and why the 
merchant should stock up, and direct¬ 
ly from the circular as to the advertising 
campaign and what that will do to pro¬ 
mote sales.’’ 

One of the best examples of what a 
service department can accomplish for a 
newspaper is indicated vividly in the 
Indianapolis News, the foreigin advertis¬ 
ing increase of which is due in no small 

part to its merchandising department. 
Don Bridge, merchandising manager, ex¬ 
plains the working of the department as 
follows: 

“The merchandisiriK department of the In¬ 
dianapolis News analyzes Indianapolis sales 
conditions very thoroufthly. (Juestionnaires cov¬ 
ering the information desired are multigraphed 
and all information is collected by personal 
interviews. These interviews are later sum¬ 
marized in a report. 

“We do no cover the surrounding territory 
thoroughly in compiling the average report. Of 
course, we have a vast amount of information 
in regard to the towns and cities in our trad¬ 
ing radius that very frequently is useful to 
the advertiser. When we make a survey of the 
comparative sales of competing products this 
survey is given as an investigation among In¬ 
dianapolis stores only. Of course, Indian¬ 
apolis is the greater part of our market. 

“We do not sell goods for a manufacturer. 
^^e introduce sale.smen to leading buyers if de- 
.sired, providing a non-cancellable contract for 
advertising has been secured. We insist upon 
this non-cancellable contract because the intro¬ 
duction automatically guarantees the insertion 
of the copy. We also send letters or broad¬ 
sides to the trade, when requested, but the 
actual cost of postage, printing, multigraphing, 
etc., is charged to the advertiser. 

“We furnish portfolios of advertising to 
salesmen, providing a non-cancellable contract 
has been received by the News. This port¬ 
folio contains a letter acknowledging receipt 
of the contract and is really a guarantee from 
the News that the advertising will run. These 
portfolios enjoy the confidence of Indianapolis 
retailers. These portfolios are given to adver¬ 
tisers without charge. 

“We very frequently make an investigation 
after the advertising has appeared, to deter¬ 
mine the results obtained. These investiga¬ 
tions are made without charge. 

“Broadly s|>caking, the merchandising de¬ 
partment of the News is informative in char¬ 
acter. W'e believe that our principal function 
is to give accurate trade information, in regard 
to this market, that will assist in making a 
campaign profitable. We believe that no cam¬ 
paign is profitable to us unless it is also prof¬ 
itable to the advertiser. We are just as much 
interested in repeat business as is the retailer 
of any other product. 

“I am quite certain that it is safe to say 
that the merchandfse department of the News 
has been a financial success. At least the pub¬ 
lishers of this newspaper have seen fit to 
allow the expansion of the department. Our 
gain in national advertising in a few years has 
f’Mn more than 101%. Possibly the merchan¬ 
dising work of the News has been one of 
several factors in contributing to this increased 
business.” 

It is noticeable that every larfi'e news¬ 
paper says the merchandising department, 
conducted along the proper lines and 
through the right channels, is pregnant 
of prolific returns, the results depending 
much tipon local conditions. 

The publisher, however, should first 
.see that a careful survey is made of his 
territory. Moreover, a policy should be 
determined upon, once and for all, as to 
what it will and wfll not do. Then com¬ 
plete inifiirmation should be obtained 
about retailers, including drugs, groceries, 
shoes, dry gof)ds. chinaware, hardware, 
produce and dairy products. 

Names of each of these wholesalers, 
with num1x*r of traveling salesmen of 

each house, and the limit of territory 
covered by each house, comprise informa¬ 
tion of real value. 

In making this survey, it should be 
ascertained of each wholesaler: 

1. Whether or not he handles and pushes 
private label brands; 

2. Whether or not he pushes particular 
manufacturers' brands; 

3. Whether or not he will make a real ef¬ 
fort to introduce new products in your mar¬ 
ket if sufficient recompense is allowed him; 

4. Discounts on which he is accustomed to 
operate. 

It_ is not necessary to carry an in¬ 
vestigation of the retailers to the ex¬ 
tent a newspaper may have to carry it for 
the wholesalers. It is necessary, how¬ 
ever, to know the number of retailers in 
your city and in each of the principal 
towns and smaller cities in your radius 
in the different lines. These lines should 
include department stores, general stores, 
grocery stores, drug stores, cigar stores, 
hardware stores. 

This information should be tabulate<l 
along with information as to the size of 
each town, the total amount of the cir¬ 
culation of your paper in that town and 
information as to the railroad connections 
to that town from your city. 

As this information is gathered the in¬ 
vestigator should frankly inform the 
wholesalers and retailers that the news¬ 
paper is endeavoring to carry on co-op¬ 
erative work along systematic lines. It 
should be pointed out that this service 
will result in more advertising for the 
paper, but at the same time would mean 
a stimulation of general business to the 
profit of all. The good will of the 
wholesalers and retailers should be sought 
because it is upon their co-operation that 
a great part of your merchandising service 
will rest. 

It is essential, of course, to secure so 
far as possible, a complete and authorita¬ 
tive list of buyers of drug stores, grocery 
stores, etc., in your retail district. 

Many advertisers are not acquainte<t 
intimately with the different territories 
which made it mandatory on the part of 
the publisher that maintains an up-to- 
date department, in making it an intensive 
and far-reaching analysis of his respec¬ 
tive territory. 

Is it a manufacturing or an agricul¬ 
tural territory or is it both? Dig out 
the facts so you can back up your state¬ 
ments. 

Find out all you can about your manu¬ 
facturing facilities, articles manufactured, 
etc., as: 

How many factories are there; 
How many men employed; 
Estimated total annual production; 
Estimated total annual wage; 
What the principal products are; 

Of agriculture find out: 
What is the annual crop estimate; 
What are the principal crops; 
Is yours a stock raising country? 

(Continued on Page 26) 

Boston Globe 
First 

The Boston Globe printed 12,807,632 lines of paid 
advertising during 1922, leading the second Boston 

paper by more than 1,100,000 lines. (No special 
pages or editions printed by Boston Globe.) 

Write Advertising Manager, Boston Globe, for in¬ 

formation about the Boston territory. 

The Globe Should Be 
First on Your Boston List 
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THE IMPORTANCE OF 
THE SOUTH 

The South is the Nation’s greatest undeveloped asset. Its resources in oil, 

timber, natural gas, coal and iron ore, and other mineral deposits gives this 

section a combination of advantages unequaled in any like area on earth. 

The South produces nearly 60% of the world’s supply of cotton. It has 

one-quarter of the country’s coal reserve, over half of the country’s for¬ 

ested area, one-third of the country’s iron ore deposits, half of our natural 

gas and petroleum, one-third of the mining and quarrying capital of the 

country. 

The value of Southern farm products last year in these eight states was 

nearly three billion dollars. \ 

The South is rich in merchandising possibilities and no broad visioned na¬ 

tional advertiser who will investigate and study the facts can but know the 

ever increasing demand for all kinds of supplies. 

Use these dailies and reach the buyers in their respective communities. 

Cfarcxdn. 2JM lAiM Orcula* 2AM ISAM 
ALABAMA. tlan Unaa Hnaa NORTH CAROUNA tion Unaa Unaa 

tBinaiB(kam Naw* . .(E) imm .U at •Mlraanabora Dafly Nawa. .(S) njst At At 

njm JS at •Mtalaich Nawa and Obaarvar..., At At 

•MakOa Nawa-Itam . .(E) IKM JH At •MUMffb Nawa and Obaarrar. At At 

>*Mobik RacUtor .. .(M) tUM AT Jtt ••Ralaiyb Ttanaa . .(E) sjn A4 AS 

•*Mahlla Battotor . .(S) S,TU jm AM 
SOUTH CAROLINA. 

FLORIDA. •Columbia Stata . .(M) 2ijm At At 
tJackaaavUla Joanul . .(E) IMM M AT •CobmiHa Stata . 2LTM At At 

**F1orid4i Tiaaas-Uiilaa, Jackaaavflia (MAS) JMn jH(txA) JS(»tS) ••GraanriUa Nawa . ..(M) ISAM AH At 
*Paaaac«k Naw* . .(E) ATM AS At Craanwoad Indan Jonmal. ...(EAS) 4,1H AM AS 
*Pawaafnla Nawa .. .(S) LTM AS AS •Spartaabury Journal . 4.1M A4 At 
tSt. Pataraborv IniapanJMt.... .(E) *jtn jHS ABt •Spwtaabury Harald . ..(MAS) lAll A4 At 

GEORGIA. TENNESSEE. 
—Avgmta Chronicla . .(M) IMM AM AM ••Cbattanaaya Nawa . .(E) 22A14 At At 
**Aug«ata Chraokla . .(S) njat AM AM ••Cbattanooya Tiaaaa . .(M) SSAtT AT AT 
**Aufmla HeraM . .(E) ilbt M At ••Cbattaaoaya Timaa .. .(S) 2SAM AT AT 
**Aiisuata Harald .. .(S) 12,121 M At tManmbia Conmmrcial Appaal... .(M) t4Att At At 
*Cah«b«a Ladcar . ....(EAS) Km M At tMaaopbia Ownmorclal Appaal... .(S) ULITt At At 

••Macon Talacraph . .(M) zsjm M At •Naabvtila Btaamir . .(E) 41.TM AT AT 
••Macon Tilati'aiib . .(S) 2A2M M At •Naabvllla Bannar . .(S) 42An At At 
•Savanaab Mominf Nawa ..... ....(MAS) »jn MS At 

VIRGINIA. 
KENTUCKY. IBrtotol Harald Couriar. ...(MAS) •AM At At 

•Lasbicton Laadar . .(E) U.7W At At tDaavIBa Rayiatar and Bea .... ..(MAE) 12AS2 A4S AM 
•I aabigtan Landar . lua At At Nawport Nawa TImaa-Harald... ..(E) •A4I At AS 
tLeuisvflla Harald . 4i.MS At At Nawport Nawa Daily Praaa.... ...(SAM) •.Ml At At 
tLaniaaflla HaraM . .(») SAW At At •Roanoka Timaa A Warld-Nawa.(blAE) nA2t AT At 

•Roanoka Tfanaa ... I4AM AT At 
NORTH CAROUNA 

•Aaharffla Tfanaa . .(E) AMS A4 A4 Govammant StatanMnt, April 1 . m2. 

••Aabavilla Otixan . .(M) 12.MS AM AM •A. B. C. PubliabarV Statamant, April L UtK 
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Instead of following the old method 
of attempting to influence manufacturers 
to come into your jtaper because you have 
carried so many more lines than the other 
pai>er last year, you should sell your mar¬ 
ket on facts. You sell the use of your 
medium instead of merely your medium. 

The Houston Press has one of the most 
efficient service departments of the 
South. Its management early sensed the 
possibilities of such a department and its 
success is well shown by the record it 
established in the carrying of advertis¬ 
ing. The service department is given 
much credit for this record. 

The Press helps the manufacturer get 
■distribution in introducing the manu¬ 
facturers’ salesmen to the trade or as¬ 
sists him in securing the proper dealer. 
It doesn't, however, sell goods for the 
manufacturer, iH)r does it recommend to 
the dealer that he take goo<ls on what 
might be considered a dealer campaign. 
If the advertiser is to run a consumer 
campaign, then the Press will recom¬ 
mend that the dealer put in a small stock 
and be ready to take care of the demand. 

In fact, the Press has spent a great deal 
of time in educating the dealers to a 
fuller appreciation of natural advertis¬ 
ing, to the importance of link ups with 
the national advertising and the proper 
displaying of nationally advertised goods 
in his store. This has been done by a 
series of editorials sent out with short let¬ 
ters, and by personal calls. In Houston, 
for instance, the leading dealers in most 
lines are within a radius of ten blocks, 
which enables the service department to 
kt“ep in touch with these dealers. .\1- 
most every week one of their men make 
the outlying territory with .some of the 
salesmen to keep in touch with the subur¬ 
ban stores. In their rounds, with the 
salesmen, they ask about the pro<lucts 
that are being advertised in the paper 
at that particular time and frequently 
make rcimrts to the advertiser on their 
.sales conditions in Houston. 

In other words, the Press plan of co¬ 
operation is to educate the dealer to a 
fuller appreciation of national advertis¬ 
ing and to keep in close touch with him, 
see that the gootls arc displayed, etc., and 
»o find out the manufacturer’s problem in 
Houston and help him solve it. It has 
found that each manufacturer really has 
a different problem and try to help him 
solve that particular problem. 

Frank 1). Webb, advertising manager 
of the Baltimore News, says: 

“It is difficult to say whether our nierchan- 
<l'.siru? dctiartnient is a financ al success or not, 
on its own bottom. I am inclined to think that 
if we kept a set of-books on it we would show 
a loss. Hut its jrensral value, its general as¬ 
pects, etc., make it a worth while investment 
and we plan to incrcasotour elTorts rather than 
reduce them.** 

Mr. Webb’s opinion concerning the 
workings of the ••News’ merchandising 
department are .both interesting and in¬ 
structive. It assists the manufacturer in 
securing distribution, by co-operating 

_ ........ _ _ you with the local selling force, by introduc- 
should know what the average purchases ing them to the principal outlets, by mak- 
IKT family from local groceries amounts ing 20 to 30 calls with them if neces- 
to each year. You should know whether sary upon the pivotal points, by helping 
your grocers buy through their local them get window displays; by sending 
wholesalers or whether they purchase letters, etc., if paid for by the manu- 
largely from wholesalers in other cities, facturer; and. in general, do pretty much 
You should also know whether there is all that is asked provided the advertiser 
considerable direct buying from manufac- pay the flat cost of work which, like let- 
turers or not. Be thoroughly informed ters, fall in the class of advertising it- 
as to the wholesalers’ attitude toward the self, and the expense of which should of 
manufacturers who sell direct. You course be defrayed bv the manufacturer 
should make a study of price cutting or or advertiser precisely the .same as he 
price maintenance in your market. defrays the cost of space. It furnishes 

This same line of information should portfolios of advertisements to the sales- 
be obtained from drug stores. Do cut- man calling on the trade without charge, 
rate chain stores control your market? If portfolios arc desirable for the retail 
Do the department stores control the trade as a whole and will, accordingly, 
toilet goods sales? Do your down town require considerable duplication, mailing 
stores insist on buying direct from the expense, etc., the advertiser is asked to 
manufacturer? What is the attitude of pay the cost of preparation, printing, 
your drug jobbers towards manufacturers mailing, etc. 
who sell direct to downtown stores? The Cincinnati Post has worked out a 

This should be done also in women’s broad and comprehensive policy in the 
clothing, men’s clothing, dry goods, to- matter of research and co-operation. It 
bacco, hardware and other such lines, is as follows: 
This probably is as vital information l. A study of each rf the larger industries, 
which you must fiave to discuss intel- its extent within its territory, and its relation 
ligently local conditions with manu- ‘h' in<ii'stry at large; together with the num- 
facturer’s salesmen persons engaged in and dependent upon 

Such information should be worked up '* -> i • . .. • ^ 1 L j -i. l oinpilation of Route Lists in many 
into promotion matter to be sent broad- branches of -et.nii trade. 

side to agencies and general advertisers. 3. Kstablishment of such relati. ns with dis- 

DOES IT PAY?—ONLY GUIDE 
IN ADVERTISER SERVICE 

(Continued from Page 24) 

Thm HochTs Magnificent New Buflding Just Compietad In the Haart of Tokyo 

Japan’s Oldest Evening Newspaper 
With Large Morning Edition 

The Hochi Shimbun was established in 1872 by the late 

Marquis Okuma, and continuously since that early date 

has lent all its influence to the support of its great founder’s 

lofty ideals. •• 

In the foreign news field the Hochi has built up a service 

which is unexcelled, and 
which has earned for it j---—------------------ 

many readers who are in- i 

tensely interested in per- i . . 
sons and avants abroad, j Advertising Rates 

This interest has been • y, v i or 

found to exert consider- • . 

able influence on their • Per Column.. Y 170.00 

taste in the purchase of « Per inch_Y 12.50 
imported commodities and • „ ooo oo 
unionbtadly has increased • Per page... .Y2,000.00 

their consumption of prod- ■ 

ucts from abroad. l-wwwwwww--- 

TOKYO, JAPAN 
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tributors and retailers as will facilitate the 
Itatherinx of the information desired, and, in 
turn, establish ami ng them a receptivity toward 
the paper's suggestions and recommendations. 

4. It assists manufacturers to an extent de- 
(lending upon the nature of their offerings and 
their own efforts to advance^their own inter¬ 
ests. It does not, however, render extensive 
•service, according to suggestions, without defi¬ 
nite understanding as to the extent and the 
duration of the advertising, not because it 
undertakes to fit the service to the amount of 
money the advertiser is willing to spend, but 
liecause it is unwilling to pose as sponsor for 
the success of a campaign which may fall 
because the advertiser’s part in it only intro¬ 
duces his wares to the retailer, but does nut 
“move them.” 

5. It expects the advertising agent to be as 
candid with the newspaper as he and his 
client expects them to be in the Pest’s reports 
upon local conditions. The Post furnishes few 
“surveys” to agencies on the indefinite informa¬ 
tion that a campaign is contemplated. 

6. Neither does the Post, free or for a 
price, furnish advertisers with (Mirtfolios, 
though it does write letters staling that it has 
made certain advertising contracts. 

7. It d< es not follow any one campaign 
with the idea of checking up what demand 
there is fur ONE prmluct, thcngli it does make 
studies of certain lines and report on them, 
but this information is regarded as confidential 
and given out only at discretion. 

Supplementing this service, the Cincin¬ 
nati Post uses an exhaustive booklet on 
the territory covered by Cincinnati papers. 
It is called the Post Annual, and con¬ 
tains interesting and vital statistics con¬ 
cerning the merchandising possibilities of 
Cincinnati and contiguous territory. 
Such booklets, of which the Post Annual 
is a striking example, contain essential 
merchandising information to all kinds 
of manufacturers who aspire to secure in¬ 
tensive distribution of their products. 

It is apparent from an exhaustive 
study of merchandising bureaus that the 
Itajiers meeting with the greatest success 
and securing the most business from 
tbeir merchandising departments more or 
less follow the same kind of pttlicy. In 
other words, they follow closely the dic¬ 
tates of good business practice, which in 
the last analysis is the only course to 
pursue. 

NO WORLD PEACE UNTIL U. S. 
WILLS IT—BURNHAM 

-— •' 

(Colitiitiicd from Po^c 5) 

joint gathering of .\merican and British 
publishers would prove invaluable.” 

I^rd Burnham’s deep interest in every 
movement that will forge the bond of 
union between the United States and 
Great Britain was particularly evidenced, 
it will be remembered in his inspired ac¬ 
tivity in connection with the preservation 
of Sulgrave Manor, the historic home of 
the \Vashingto nin Northamptonshire 
I'lngland, In 1919, the London Daily 
Telegraph issued an appeal for funds for 
this purpose. Several columns of the 
paper were devoted to it daily, and it 
was due to the work of the newspaper 
that the matter was carried to a success¬ 
ful conclusion. 

The warmth and cordiality of his 
welcome to New York pleased Lord 
Burnham greatly, and when 1 suggested 
to him that he was being shown as many 
attentions as a debutante, he gave a 
hearty laugh, saying. “Oh, I think you 
are ‘kidding’ me; you mean I am in my 
second childhood.” 

Last night Lord Burnham was the 
guest at a dinner of the Foreign Cor¬ 
respondents Association, held at the Ho¬ 
tel Brevoort, New York. 

Today Lord Buridiam will be the 
guest of honor at a luncheon given by the 
Fnglish-.SjK-aking Union at the flotel 
Astor. On Monday the executive com¬ 
mittee of the Press Congress of the 
World will entertain at a luncheon in his 
honor at the Hardware Club, New York, 
and the same evening Frederick Roy 
Martin, general manager of the Associ¬ 
ated Press will entertain for him at a 
iliniier at the University Club. On Tues¬ 
day Lord Burnham will again be honored 
with a luncheon at the Bankers Club, 
given by the Pilgrims. 

Wednesd.ay Lord Burnham will sail 
for the West Indies. 

L.'idy Burnham, who was to have ac¬ 
companied her husltand on his American 
trip, was unable to come becau.se of in¬ 
fluenza, which she developed a few days 
Itefor'e the date for sailing. 

11. F. Turner, secretary of the Empire 
Press Union, of which Lord Burnham is 
president, is accompanying him. 

course we use women on our English 
newspapers, but they do features, society, 
fashions or some other line of writing 
pertinent to the women's field. I do not 
know of a single woman reporter, such 
as you have over here. 1 notice also 
that in the United States, women do 
much of the interviewing. That also is 
an unexplored field for them in my coun¬ 
try. We are using women more and 
more all the time, but I think it will lie 
years, perhaps, before they are used to 
the extent they are in America.” 

Lord Burnham expressed hearty dis¬ 
approval of ‘‘circulation dodges,” as he 
phrased them, particularly of the insur¬ 
ance copiKin system, which is now being 
practiced by a numlier of ncwspaix;rs in 
England and particularly Ixindon. “In 
.some families,” said I-ord Burnham, 
“there will be as many as four or five 
daily newspapers, one for each member 
of the family, so each will have an in¬ 
surance coupon. In many instances, 
lome of the newspapers are not even 
glanced at. When the couixin has lieen 
clipped, it has served its purpose. I. 
maintain that the proper way to secure 
circulation is to make a good newspaper, 
and, while by means of these insurance 
coupons I know of instances where the 
circulation has been greatly increased (in 
one instance that I recall an increase of 
half a million), I think it fundamentally 
wrong.” 

A matter in which I am deeply inter¬ 
ested is some sort of Anglo-.American 
conference for iournalists. I deeply re¬ 
gret that the Ixmdon Newspaper Pro¬ 
prietors’ Association, of which I am 
president, could not accept the kind in¬ 
vitation extended us hv the American 
New.spaper Publi.shers’ Association to at¬ 
tend its annual meeting in New York 
next April. A pressure of business pre¬ 
vented. as April, May and June are our 
three busiest months, hut I do think a 

For the information of Monotype Representatives. This notice will appear in trade papers 

for Januaiy and will also be mailed to all customers and a large list of printers. 

Use and Sale of Elrod 

Machines Enjoined by 

United States Court 

The users, as well as sellers, of the Elrod machine are infringers 

under the final decree and injunction recently issued by the United 

States Court at Wilmington, Delaware, in the case of Lanston 

Monotype Machine Company against Pittsburgh Type Founders 

Company. The defendant both sold machines and used them in its 

business for the making of slugs and rules. The Court found that 

claims of the Monotype Company patents for both the machine itself 

and for the process which is practiced in the use of the machine in 

making slugs and rules were valid and infringed. The injunction 

was issued pursuant to the Mandate of the United States Court of 

Appeals for the Third Circuit, in the following language: 

NOTES OF THE AD AGENCIES 

A LEX F. OSBORN, of Barton, Dur- 
Stine and Osborn, Inc., and Henry 

Oliver Smith, of the E. P. Remington 
.Agency, Buffalo, were recently elc.-ted 
directors of the Citizen Trust Company, 
Buffalo N. A'. 

Thaddeus S. Dayton, for five ye:irs 
publicity manager </f the Guaranty Trust 
Company, New A'ork, and for nearly a 
year since then. New York .staff repre- 
.sentative of the Philadelphia Public 
ledger business news section, has ioin'j<l 
the' organization of Edwin Bird Wil-ion. 
Inc., advertising agents. New York. 

Norman I. Taylor, formerly sales man¬ 
ager for the William N. .Alliee Company, 
of Detroit, has joined the staff of Brooke, 
Smith & French, Inc.. Detroit advertis¬ 
ing agency. 

James Lawrence Murphy, formerly 
president of the Buchan-Murphy Manu¬ 
facturing Company, has become a member 
of the .staff of James F'. Newcomb & Co., 
Inc., New York. 

The James P. Simpson Company, Inc. 
of Dallas, Tex., has filed an amendment 
to its charter changing the name to the 
Pickering Theater .Advertising Company. 

The (Dwen-Kenny .Advertising Com¬ 
pany, of Cherokee. Okla., has bt-en or¬ 
ganized with a capital stock of $30,000. 
Incorporators are: 11. R. Owen. Chero¬ 
kee: E. W. Flynn, Oklahoma City, and 
J. J. Kenny, Anthony, Kan. 

Ira C. Moser, employed with the Globe 
Publishing Company, Hagerstown. Md.. 
formerly of Myersville, Md., has organ¬ 
ized the Moser Advertising Service, with 
offices at 26 North Potomac street. 
Hagerstown, and will conduct a general 
advertising service business after March 
1. 

The E. T. Howard Company, New 
York advertising agency, has moved to 
33 West 42nd street. 

H. L. Harris, formerly of Frank Sea¬ 
man, Inc., New York advertising agency, 
has joined the Greenleaf Company, Bos¬ 
ton advertising agency, as vice-president, 
in charge of production. 

“NOW, THEREFORE, KNOW YE, 

**that you the said Pittsburgh Type 

**Foundcrs Company, your officers, agents 

**servants, workmen, and every person 

**acting by and on behalf of said de- 

**fendant, and each and every of you, are 

**hereby strictly enjoined and restrained, 

**permanently and forever, under the 

**pains and penalties that may fall upon 

**you in case of disobedience, from the 

‘‘further manufacture, use or sale, d'rectly 

“or indirectly, in any way, of any device, 

“devices, apparatus or mechan'sm con* 

“taining, embodying or employing the in* 

“ventions set forth in either or both of 

“the said claims numbered 1 and 2 of 

“Letters Patent No. 1,2Z2,41S, and from 

“the further use or practicing of the 

“process, edther directly or indirectly, in 

“any wav, of said claims 4 and 6 of 

“Letters "Patent No. 1,237,0S8, or either 

“of them.” 

..The claims of the patents referred to 

are as follows: 

PATENT No. 1,222,415: 

“1. An apparatus for casting type metal 

“elements for printing forms, embodying 

“means for confining mc^ten metal, in 

“contact with a surface of a previously 

“congealed portion of the element being 

“cast whereby the two portions are caused 

“to unite by fusion, means for interm't* 

“tently advancing the element vrith re* 

“lation to the confining means as sue* 

“ceeding increments congeal, and means 

“for forcibly injecting molten metal within 

“the confining means to form succeeding 

“increments of the element.” 

“2. An apparatus for casting type metnl 

“elements for printing forms embodying 

“means for confining a body of molten 

“metal in contact with a surface of a 

“previously congealed portion of the 

“element being cast, whereby the two 

“portions are caused to unite by hision, 

“means for intermittently advancing the 

“element as succeeding increments con* 

“geal, means for intermittently injecting 

“molten metal within the confining nseans, 

“and means for directing the incoming 

“metal along the face of the previously 

“congealed portion of the element.” 

PATENT No. I,237,e5«: 

“4. The method of forming a distinctive 

“finished strip of material for use in a 

“form of printing type which consists 

“in intermittently forcing increments of 

“molten metal into a mold cavity the exit 

“to which is closed by the congealed 

“metal forming the strip, intermittently 

“feeding the metal forwardly through the 

“exit of the mold cavity and in causing 

“the molten metal to congeal in the mold 

“cavity during the intervals between feed 

movements.” 

“C. The method o* forming a distinctive 

“finished continuous strip of metal for use 

'‘in a form of printing type, which consists 

“in intermittently forcing molten type 

“metal into a mold cavity the exit to which 

“is closed by the congealed metal of a 

“previous increment, causing the succeed* 

“ing increments to unite by fusion, in* 

“termittently feeding the metal forwardly 

“through the exit of the mold cavity and 

“in causing Hie nu^ten metal to congeal 

“in the mold cavity during the intervals 

“between feed movements.” 

To avoid further liability, owners and users of Elrod machines 

will have to stop using the Elrod; but the Monotype Company is in 

position and ready to supply its machines, so that the trade may 

readily obtain machines (or material) manufactured and sold under 

proper and legal authority from the Lanston Monotype Machine 

Company, owner of the patents. 

LANSTON MONOTYPE MACHINE COMPANY 
Philadelphia 

December 1, 1922 
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ILLINOIS 
Country's Mineral Center 

When we think of Illinois it is seldom or never 
in respect to coal mining—but it is neverthe¬ 
less a source of great wealth to Illinois. 

Bituminous coal underlies more than half the 
area of the state. Illinois stands third among 
all the states in mineral output. The produc¬ 
tion of bituminous coal is valued at $240,- 
()()(),000. 

Illinois is also a large producer of petroleum 
and natural gas. The latest statistics on oil 
production cite a figure of 15,776,860 barrels 
for the year. 

Illinois is one of our wealthiest states. It 
ranks third in production of field crops from 
agriculture, third in manufactures, third in 
population and third in mining. As a rail¬ 
road state it has the heaviest tonnage in the 
United States. 

Illinois daily newspapers are among the best 
in the country in influence and pulling power. 
Concentrate your efforts in this territory and 
it will produce maximum results. 

Get your share of the business with these 
dailies. 

Rats for Rate for 
2.SW 1M« 

Circulation Lines Lines 

** Aurora Beacon-Newt. ...(E) 15,249 .055 .055 

Bloomington Pantagraph.... 17,841 .05 .05 

Chicago Herald-Examiner . . . ..(M) 395,861 .55 .55 

Chicago Herald-Examiner. . . ...(S) 729,735 .85 .85 

Chicago Daily Journal. ...(E) 117,483 .26 .24 

tChicago Tribune . . ..(M) 517,184 .70 .70 

jChicago Tribune. ...(S) 790,552 1.00 1.00 

* *Moline Dispatch . ...(E) 9,391 .04 .04 

f Peoria Journal-Transcript. . . (M&E) 33,182 .10 .09 

Peoria Star. ...(E) 24,580 .075 .06 

**Rock Island Argus. ...(E) 10,704 .04 .04 

fSterling Gazette . ...(E) 5,149 .03 .03 

Government Statements, April 1, 1922. 

fGovemment Statements, October 1. 1922. 

**A. B. C. Publithert’ Statements, October 1, 1922. 

ERVIN WARDMAN DIES 
IN HIS 58TH YEAR 

Vice-President of Herald and Sun Had 

Been 34 Years in Newspaper 

Work—Closely Associated 

with F. A. Muntey 

Ervin Wardman, vice-president of the 
N’ew York Herald, the Sun Printing & 
Publishing Association, and the Sun- 
Herald Corporation, died January 13 at 
his New York residence. He was taken 
ill with influenza December 27 and pneu¬ 
monia later developed. Mr. Wardman 
was 57 years old and had spent his en¬ 
tire business life in the editorial and exe¬ 
cutive branches of newspaj)er work. 

On graduation from Harvard in 1888 
Mr. Wardman went to the New York 
Tribune as a reporter. In 1895 he be¬ 
came the managing editor of the New 

pointed chairman of the labor committee 
and a member of the arbitration commit¬ 
tee of the American Newspaper Pub¬ 
lishers’ .\ssociation. In this capacity he 
conducted many negotiations with the 
printing crafts. 

Since the retirement of h'dward P. 
Mitchell from the Herald editorial page 
Mr. Wardman has, in association with 
Mr. Munsey, been responsible for this 
lage of the newspaper. Ervin Ward- 
man was a schtdar, a deep student 
of affairs, a man of very sound judg¬ 
ment, and, withal, true to his hardy 
Maine race, he was an intense worker. 
In addition to his exceptional ability 
as a writer he was a sound, clear-headed 
able business man, a thoroughly rounded 
out newspaper man. 

Mr. Wardman was the originator of 
the Sun’s Tobacco Fund, by which more 
than $500,000 was raised and immen.se 
(luantities of smoking materials were sent 
to our armies in France as the gift of 
the .American people. 
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ERVIN WARI>MAN 

York Press, of which paper he was the 
editor from 1896 to 1912, and had much 
to do with making the Press a voice of 
liberal Republicanism. 

In 1905 his aggressiveness caused him 
to be summoned before the New York 
State Senate. The Senate wanted to 
know the source of information on which 
was based a series of articles which he 
had published relating to Justice Warren 
B. Hooker and an alleged attempt to bribe 
members of the legislature. It asked him 
if he really believed that bribery had 
been attempted. 

“I am bound to say I do," Mr. Ward- 
man answered. But he would not tell 
who had given the information to his 
newspaper. He said that this would be 
a violation of the ethics of his profession 
and that he could not be compelled to 
answer. It was the Senate that backed 
down, not Mr. Wardman. In another 
case the position he then took has since 
been approved by the Supreme Court of 
the United States. 

In 1912 Frank Munsey bought the 
New York Press, and Mr. Wardman 
continued his connection with the paper 
as editor-in-chief. In 1916 when Mr. 
Munsey acquired the Sun, merging the 
two morning newspapers, Mr. Wardman 
assumed general editorial supervision 
over the whole. He continued in that 
capacity when the Herald was bought by 
Mr. Munsey in 1920. 

There was no department of a news¬ 
paper from the editorial and city rooms 
to the press or mailing room that Mr. 
Wardman did not thoroughly understand. 

Mr. Wardman’s intimate knowledge of 
labor conditions caused him to be ap- 

Mr. Wardman was born on December 
25, 1865. He was the son of George .and 
Mary Ervin Wardman. He married Miss 
Violet Boyer, of Barrie, Ont. His home 
for the greater part of the year was at 
New Rochelle. He also had a country 
place at Sherbrooke, Quebec, Canada. He 
was a member of the Harvard Univer¬ 
sity, Pelham Country and Huguenot 
Yacht clubs. 

A funeral service was held at St. 
Stephen’s Episcopal Church, New York. 
January 15. The honorary pallbearers 
included Melville E. Stone, the .Asso¬ 
ciated Press; Henry L. Stoddard, pub¬ 
lisher, the New York Mail; Bradford 
Merrill, general manager, the New York 
.American; Louis Wiley, business man¬ 
ager, the New York Times; Don C. 
Seitz, the New York World; Charles 
H. Boynton, the Associated Press; Har¬ 
old .Anderson, the New York Herald; 
Erman J. Ridgway, the New York Her¬ 
ald ; Thomas Lamont, the banker, and 
Samuel Koenig, chairman of the New 
York County Republican Committee. Ill¬ 
ness prevented the attendance of Mr. 
Munsey. 

The newspaper editors and publishers 
of New York in a special memorial meet¬ 
ing held at noon January 17, passed the 
following resolution: 

“The Newspaper Editors and Publishers of 
New York, in special memorial meeting, express 
their deep personal grief, and their sense of the 
irreparable loss to the profession of journalism, 
in the sudden death of Ervin Wardman of The 
New York Herald, on January 13, 1923. 

His natural talents fitted him for positions 
of highest trust and responsibility and his native 
gifts were infinitely improved and developed 
by his habits of unflagging industry, by patience 
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under difficulties, by tenacity and cultivated 
cheerfulness, and by a knightly courage and 
courtesy at all times and places. 

Mr. Wardman’s character would have adorned 
any high calling. In the conduct of news¬ 
papers, during twenty-eight years of active, 
vigorous work, he gave a shining example of 
tiuth, honor, independence, and'integrity that 
are at the foundation of good journalism. 
' Uncompromising and absolutely fearless in 
matters of principle, his modest mien, his 
kindliness of heart, his gentle humor and his 
invariable sincerity made him as much beloved 
us he was universally trusted. 

His bereaved associates hereby express their 
d.-ep sympathy with his family in their over¬ 
whelming loss. 

Addresses were made at this meeting 
Ity Louis Wiley, New York Times; Brad¬ 
ford Merrill, New York American; Vic¬ 
tor Kidder, New York Staats Zeitung; 
l.ester L. Jones, New York Publishers’ 
.\ssociation, and Herbert Bridgman, 
Brooklyn Standard Union. 

Obituary 
John H. Hubbel, aged 86, father-in- 

law of Wallace Odell, publisher of the 
Tarrytown (N. Y.) Daily News, died 
January 11 ,after an illness of less than 
two weeks. 

Walter Jenkins, a brother-in-law of 
( harles M. Drury, city editor of the 
Haverhill (Mass.) Herald, was killed 
recently when the street railway snow 
plow he was operating overturned. 

Alex J. Sanderg.\rd, aged 55, a re¬ 
tired Texas newspaper man, died at his 
home in h'ort Worth last week. He had 
been connected in various capacities with 
new.spai)ers in Fort Worth and Galves¬ 
ton, and during his career had been pub¬ 
lisher of several newspapers. 

Mrs. Donella Boynton, aged 54, 
wife of George H. Boynton, for 30 years 
editor and publisher of the Hamilton 
(Tex.) Herald and later piiblisher of a 
newspaper at Comanehet Tex., died re- 

Henrv W. JoHNSON^Sed 62, pioneer 
Texas newspaper man, i|||d at his home 
in Apalachicola, Fla., flfcently, where 
he was editor and publi^er of the Apa¬ 
lachicola Times. He was a brother of 
Col. R. M. Johnston, former editor of 
the Houston Post. 

Ci~\rence M. Alvord, aged 69, eelitor 
and proprietor of the Livonia (N. Y.) 
Ga7ettc, died recently in a Rochester hos¬ 
pital following an operation. He had 
been publi.sher of the Gazette since 1878. 

George F. Crutchley, aged 66. pub¬ 
lisher of the Norborne (Mo.) Demo¬ 
crat, and former Collector of Internal 
Revenue for western Missouri, died De¬ 
cember 11. 

J. M. Norris, aged 81, a veteran Mis¬ 
souri editor, died recently. He evlited 
papers at Boonville, Buiiccton, Tipton, 
Sarcoxie and Ash Grove, Mo. 

Miss Frances Matthews, aged 68, a 
former newspaper writer and editor, was 
found dead in the snow near her home 
on Friday of last week, after she had 
been missing for three days. Miss Mat¬ 
thews was formerly editor of Montour 
Falls (N. Y.) Havana Journal, but her 
health broke down and she was forced 
to retire a number of years ago. In¬ 
vestigation following the tinding of her 
body indicated that she had suffered a 
violent fit of insanity, and after nearly 
wrecking the interior of her home had 
wandered out into a storm and frozen 
to death. 

J. Clarke Kiekfer, telegraph editor of 
the Baltimore Evening Sun, died sud¬ 
denly January 13, at noon, in a Balti¬ 
more hospital. He was at one time 
editor of the old Hagerstown (Md.) 
News and later went to Frederick, Md., 
as city editor of the Frwlerick News. 
Later Mr. Kieffcr started the Frederick 
Morning Post, the lirst morning news¬ 
paper there. 

Dr. Emil G. Hirsch, editor of the 
Milwaukee Zeitgeist from 1880 to 1887, 
editor of the New York Reformer 1886, 
and editor of the Chicago Reform .Advo¬ 
cate continuously since 1894, died in Chi¬ 
cago on January 7. 

.Andrew S. McSwigan, aged 58, a 
well-known newspaper man of Pitts¬ 
burgh, Pa., dfed on January 12 of pneu¬ 
monia, which followed a surgical opera¬ 

tion which was performed a week earlier. 

Mrs. Ellen Moore Barnes, aged 86, 
widow of C. M. Barnes, founder of the 
C. M. Barnes Publishing Company, Chi¬ 
cago, died this past week at the home 
of a daughter in Seattle, Wash. 

Walter .A. Reed, employed as a 
printer on Plymouth (Mass.) newspaper, 
was found dead in his room recently. 
IX-ath was due to heart disease. 

Boyd S. Leedom, aged 65, pioneer 
Nebraska journalist, died at Gordon, 
Neb., January 6. 

David B. Givler, aged 61, for many 
years editor of the Naperville (Ill.) 
Clarion, died suddenly January 6, fol¬ 
lowing a stroke of paralysis. 

Li cten E. Breton, aged 30, cartoonist 
and artist on the San Francisco Bulle¬ 
tin, died January 7, after an operation 
for appendicitis. 

Ai.ex a. Venney, aged 52, founder of 
the Temple (Tex.) Tribune, now the 
Daily Telegram, died in Dallas, Janu¬ 
ary 3. 

Anton H. Classen, editor and •pub¬ 
lisher of one of the first Oklahoma news¬ 
papers, died recently. 

Roland B. Griffith, aged 41, a mem- 
l)er of the editorial staff of the Fort 
Worth (Tex.) Star-Telegram, died re¬ 
cently. He had l>een connected with 
newspapers in Texas, Missouri, Illinois, 
Kansas and other states. His father was 
editor and publisher of a Greenfield 
(Mo.) paper. 

William Campbell, aged 72, for 21 
years editor of the Southern Messenger, 
the official organ of the Catholic Church 
in Texas, died at the Santa Rosa In¬ 
firmary in San .Antonio, recently. 

Nestor Montoya, founder of La Voz 
Del Pueblo Las \'egas. Las Vegas, N. M., 
and for many years publisher of La 
Bandera Americana, Albuquerque, both 
SiKinish language papers and member of 
Congress from New Mexico, died sud¬ 
denly in Washington, 1). C. January 13. 

P. O. Greenwei.l, aged 63, formerly 
Cleveland corresixmdent for the Asso¬ 
ciated Press, died in Cleveland January 
14. 

Frederick Harrison, aged 92, famous 
British publicist and author, died in Lon¬ 
don January 14. Although over 80 years 
old, in 1915 he went through the war 
zone and served as a correspondent. 

Levi K. Alden, aged 80, probably the 
oldest printer in Wisconsin, and the first 
carrier of the Janesville Gazette now 77 
years old, died at the Soldiers Home at 
Waujiaca. Wis., January 12. 

John T. Watters, aged 68. father of 
John T. Watters, Jr., general manager of 
the Springfield (Ohio) Morning Sun. 
died suddenly of heart disease January 
16. 

Acquires Metropolitan Magazine 

Bernarr MacFadden, publisher of the 
MacFadden group of magazines, an¬ 
nounced January 14 that the MacFadden 
Publications, Inc., of which he is presi¬ 
dent, has acquired ownership of the 
Metropolitan Magazine, recently pub¬ 
lished by H. J. Whigham. and formerly 
owned by Harry Payne Whitney. Other 
magazines in the MacFadden group are 
Physical Culture, True Story, Brain 
Power, Beautiful Womanhood, Movie 
Weekly and Midnight Mystery Stories. 

Memorial Service for G. H. Dearborn 

.A memorial service for the late 
George H. Deanlxirn, for 21 years pub¬ 
lisher of the Melrose (Mass.) Free 
Press, was heki recently in the Unitarian 
church at Melrose. Dr. John B. Dike 
presided and there were addresses by 
Rev. Edward .A. Horton, chaplain of the 
.Massachusetts Senate; Rev. Harold 
Marshall and many others. 

Ad Man Starts Two-Year Sentence 

T. S. Drexel, head of the Drexel .Ad¬ 
vertising .Agency, Hagerstown. Md.. con¬ 
victed in the Washington County Circuit 
Court on a charge of obtaining money 
under false pretenses, was recently sen¬ 
tenced by Judge Wagaman to two years 
in the Maryland Penitentiary and has 
begun to serve his term. 

WEST 
VIRGINIA 

40th in Area 

27th in Population 

2n<l in Mineral Wealth 

Ist in Output of Natural Gas 

Mining is the leading industry, the State 
ranking second in the production of coal. It 
ranks eighth in petroleum production. 

The total value of products from its coal, pe¬ 
troleum and natural gas industries is over 95% 
of the total value of products of the State. 

The other industries are relatively small but 
both limestone and sandstone quarrying in¬ 
dustries in West Virginia are important in that 
they furnish a large share of the country’s 
supply used in manufacturing. 

Manufacturers are prosperous and there is 
vast unused water power and excellent trans¬ 
portation. 

West Virginia is a hustling State and the peo¬ 
ple pf that State respond readily to the right 
merchandising appeal. 

These West Virginia newspapers will help 
you. 
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E D I 
FIAT LUX WHEAT will ripen only in the sunlight; con¬ 

tinuous darkness brings only hunger, and 
after that comes fear and hate. Open diplo¬ 

macy is the ripening of international intercourse into 
understanding; .secret diplomacy is the smothering 
of understanding under doubt and fear. 

Nothing has ever come from secret government 
but hatre<l, taxes, war and oppression. 

The foundation stones of Americanism are laid 
upon the bedrock of open dealing that lends itself 
to argument so that all men—not a few—may reason 
and understand not alone their problems but the 
problems of their fellow men, and reach an under¬ 
standing that will bring the greatest justice to all. 

America doesn’t want to Im? tied today in interna¬ 
tional tangles that are carefully hidden in “confiden¬ 
tial fdes.” Tomorrow they will not be worth the 
paper they are written on. The people of America 
are crying for the right to In-at out their destiny 
on the anvil of free speech and that, first of all, calls 
for knowledge that is being denied by the United 
States Department of State. 

.America’s most important business is with the 
other nations fif the world—it is not the private 
business of one man, a dozen men, any political party 
—it is the religious duty of those who live and the 
mother.s of today and tomorrow of millions unborn. 

Nevertheless, we have in Washington a “high 
authority” who lielieves that the "existing endeavors 
to adjust the reparations problem on a permanent 
basis will lie seriously hampered by t(K> much discus¬ 
sion and speculation by the American press. 

This belief has led Secretary Hughes to <leny the 
Boyden “I’lan” and then a few hours later acknowl¬ 
edge it as the Boyden Memorandum; it has forced 
the .American people to wait for the foreign poisoned 
and propaganda-ridden statements of nations overseas 
for our first official fact news of our present part 

in the affairs of Europe. 
There is only one way to settle any problem and 

that IS by open discussion that leads to decision 

built upon facts that burn white with truth. 
There is only one way to reach the heart of 

America nationally and that is through the .American 
press. It is the one agency through which national 
opinion and ideals can be temr>ered and proven true. 
It is the binding link that holds more than a hundred 
million people true to the highest traditions of man¬ 
kind. When its right to function to the fullest is 
denied, then the greatest force in the higher ideals 
of government as represented in ours is broken down. 

.Secretary Hughes has denied this right; he has 
turned his back on the press of America—the prin¬ 
cipal contact lietw'ccn the people and their govern¬ 
ment ; he has denied the right of discussion on 
matters that directly affect the well-lK-ing of the 
people today and millions to be born. 

No national issues are involved, because America’s 
plans*nre not known to tbe American pef)ple and it 
is time that the press of the land called a halt, that 
the people of this nation may never become pawns 

. in a diplomacy of secrecy that has to its credit 
nothing but hatred and greed. 

OUR NEXT ISSUE Editor & ruRLisiiER intekn.ational 
A’E.AR ROOK NUMBER, which is accepted 
as the most authoritative reference work in the 

newspaper and advertising world, will appear next 

week. 
The listing of newspapers with their circulation, 

advertising rates and executive personnel, has been 
greatly simplified in the coming issue and it is be¬ 
lieved, will be of increasing u.-efulness and value to 
all those who have eome to depend on it in their 
daily work. 

Of interest to all is a new feature—a comparison 
of newspaper and magazine circulations and rates 
by states and territorial groups. This is the first 
compilation of this data that has been possible since 
the beginning of 1919 and possesses food for many 
hours’ study by thinking newspaper executives. 

Distribution of this important number is naturally 
restricted to regular subscribers. For the convenience 
of those whose employment of it is an hour-to-hour 
matter, there is a limited edition bound in cloth. 

RIAL 

AN AMERICAN’S CREED 
Co.VIPILED BY Charles W. Miller 

Vicksburg (Miss.) Herald 

A ND the disciples came, and said unto Him, 
IVhy speakest Thou unto them in parablesP 

He anstcered and said unto them. Because it is 
gii’fw unto you to knoiv the mysteries of the 
Kinsdom of Heavni, but to them it is not 
piTen. For xvhosoever hath, to him shall be 
pix'cn, and he shall hax'c more abundance: but 
whosoever hath not, from him shall be taken 
aivay ez'en that he hath. Therefore speak / to 
them in parables: because they seeing see not; 
and hearing they hear not, neither do they 
understand. And in them is fulfilled the 
prophecy of n.<iias, which saith. By hearing ye 
shall hear, and shall not understand; and seeing 
ye shall see, and shall not perceive: For this 
people’s heart is xvaxed gross, and their ears 
are dull of hearing, and their eyes they hax'e 
closed; lest at any time they .xhould see with 
their eyes, and hear uith their ears, and should 
understand with their heart, and should be con¬ 
verted, and I should heal them. But blessed 
are your eyes, for they shall see: and your ears, 
for they hear.— (Afal. a-iii; 10-16). 

MAIL RATES AND FAT PORK FOf)TI’RlNTS of tbe patronage porker are seen 
clearly as the Senate approves an appropriation 
of $5(K),000 for hiring clerks and “inspectors” 

for tests to be conducted on the cost of handling 
second-class mail. For the tests themselves, the 
Senate considered $75,000 sufficient. That is about 
the ratio of interest of the national legislature in the 
subjects of jobs and that of relieving the nation’s 
publishers from onerous postal rate burdens imposed 
while the country was willingly accepting tremendous 
taxes as necessary to win the war. 

The job’s the thing. March 4 is drawing very 
close and Congress expects to do its duty by finding 
a good job for every deserving member whose con¬ 
stituents declined to keep him in Congress. Several 
of the ten members of Congress who are also 
members of the Joint Postal Commission to investi¬ 
gate second-class costs, methods and chargc.s, will 
cease to be members of Congress in a few weeks. 
But they don’t want to sever their associations with 
the postal investigation, which can be continued 
indefinitely, with any number of “experts” signing 
tbe payroll at regular periods. 

Possibly some of them have speculative eyes on 
the $.500,000 that the Senate would appropriate for 
clerk and inspector forces. No doubt several of 
them could qualify as postal inspectors under the 
flimsy examination that Congress imposes on retir¬ 
ing members who need plenty of fat Federal pork 
for their sustenance. And no doubt, some of them 
will be listed as Post Office inspectors if the Senate 
appropriation clears the hurdles of the House, the 
joint conference and a Presidential veto. 

If they do, the newspaper and periodical publishers 
can resign themselves to two years more of out¬ 
rageous postal rates. They can expect no relief from 
the present Congress, which holds defeat at the 
polls sufficient ground for breaking promises. The 
next Congress, however, has a different complexion. 
Possibly if it is taken in hand early enough and 
educated in the truth, the press will again be able to 
mention its “influence” above a whisper and to work 
under postal rates in keeping with the traditions and 
functions of the Post Office as an agency for the 
nation-wide dissemination of knowledge. Just now 
it is continuing to revenge the Kitchin-Burleson 
ensemble for the torments the newspapers justly in¬ 
flicted on them seven years ago. 

THE MORNING NEWSPAPER IjA.WORABLE auspices attend the formation this 
' week of the Morning Newspaper Publishers’ 

Association of America. Like many others of 
the newspaper bodies which the past decade has seen 
come into being, its purpose is the bending of the 
efforts of all its members for the good of each. In 
this case, the object sought is the banishment from 
the minds of advertisers and their agencies the idea 
that morning newspapi rs cannot be successfully used 
to sell goods and services to the public. 

Probably advertisers have come to doubt the truth 
of this prejudice, even before the Middle Western 
publishers who formed the new organization came 
into the field. Analysis of the lineage carried in 1922 
by the Greater New York newspapers discloses a 
slight, though deckled, preference for morning papers 
in that city by national advertisers. Unfortunately, 
this analy.sis cannot be extended to other localities, 
for the reason that statistics arc not kept for more 
than one or two of the larger cities. But if it be 
true that national advertisers are using morning 
papers in the crowded industrial metropolitan district 
of New York to a greater extent than ever before, it 
is logical to believe that they will find of even greater 
value morning papers in cities which serve large 
outlying rural populations—an unsurpassed field for 
the morning paper. 

If that be true, tbe task of the new association is 
so much the easier. It can devote its efforts in larger 
measure to selling the advantages of the morning 
newspaper medium and to selling the newspaper idea 
generally to advertisers who still need argument on 
that point. Success should attend the new movement 
if its members can secure the full support of their 
fellow morning newspaper publishers throughout the 
country, if they decide on what they want to sell 
and how they want to sell it, shun selfish and short¬ 
sighted “knocking” and sell their group. They can 
win if they keep their idea and their well-chosen 
arguments everlastingly before the people and organi¬ 
zations whose attention they desire. Editor & Pub¬ 
lisher wishes them every success in their effort. 

ERVIN WARDMAN New A'ORK journalism is a crowded field to 
wlv’ch new men are added while others drop 
out every day; it is only infrequently that real 

vacancies occur—that the absence of the missing is 
felt. That is true of Ervin Wardman. 

He won a high place in the profession which he 
chose as his own more than thirty years ago by 
zealous labor and devotion to high ideals. Being 
honest of mind, he was at all times true to his beliefs. 

.At the time of his death Mr. Wardman was vice- 
president of the Sun-Herald Corporation, but it was 
as a fearless writer he will be best remembered and 
as a believer in the ethics of the profession he 
honored by his presence. The loss suffered by bis 
going at the age of 58 years will be mourned 
wherever his steadfast adherence to high principles 
was known. 

WELCOME, BURNHAM IT is to be hoped that great good will result from 
the present visit of Viscount Burnham to the 
United States. 

He will find 't a much changed country from that 
he visited more than a quarter of a century ago; a 
people willing to listen and eager to understand the 
people from whom it is hoped he will bring a hopeful 
message. 

Viscount Burnham is today the dominant figure 
in British journalism. We believe his visit will 
bind the ties between the newspaper men of both 
nations. 

^ HE Committee of One Hundred on Foreign Re- 
^ lations of the National Civic. Federation, which 

has just commended Secretary Hughes for his 
“tactful efforts” for peace in Euroiie, announces that 
it is going to investigate propaganda of foreign 
Governments in the United States. They should make 
a complete job of it and find out why the people of the 
llnited States have to depend on foreign sources of 
propaganda for news of this nation’s'activities in 
Europe. 
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PERSONAL 
of thf Boston Post Editorial Association 
upon his 80th birthday. 

William 11. Hardy has resigned as 
managing editor of the Boston Telegram. 
\o successor has been appointed, and it 

FOLKS WORTH KNOWING 

appointed deputy master of the Deer 
Island (Mass.) House of Correction. At 
his withdrawal from the Transcript he 
was ’sented with a gold purse. 

Thomas G. Michelmore has been ap- 
pklENU \V. RICHARDSON, owner is understood that Frederick W. En- i»OHERT E. DUNDON. who Itecame pointed assistant city editor of the St. 
**■ of the Berkeley (Cal.) Gazette and wright publisher of the Telegram, will as- i\ 5|>()rts editor of the Louisville (Ky.) Paul Daily News, being promoted from 
president of the California Press Associa- sociatc himself more closely with the }|eraid January 14. has l>een writing poli- the re-write desk to succeed Dale 
tion, was the guest of honor at a recep- editorial department of the paper. tics and sports in Wilson. 
tion and baiKjuet of the association at- Miss Rose (i. Mellon, of the staff of Kentucky for the . >l_,, ti \mu:, i . 
tended by more than 200 members, the Atlantic City (N. J.) Daily Press, past 16 years. He .-l.ih rff 
January 9, the day he- took the oath of and Edward A. League have announced succeeded Bruce i,e?n appoLted biU clirk^onhe^O^- 
ofnee as Governor of California. their engagement. Dudley as sports State S^ate 

Sir Robert H. ff. Baird, managing di- Joseph Duggan, of the Chicago City editor of the r K 
rector of the Belfast (Ireland) Telegra^ News Burpu, is going to join the Chi- Herald, for w^.ch JfjHl of Dalfas, T^x.’, has be-en re-e^ecte<l Tec- 
and allied newspapers was recently elects cago Evening Post staff. Z has beLn of the Rockdale (Tex.) Chamber 
pand registrar of the Grand Masons Kd Anderson ormcT^ly with the Brad- ® Commerce, after a rest of several 
LxHlge of Ireland. lord County (Fa.) Telegraph, is now »ano‘'"g political months. 

- -- - ‘ • . news since July, 
L. V. Ashbaugh, publisher of the St managing editor of the Daytona (Fla.) 
...I XT„...„ :ii in tne Paul News, who has been in ill health for Morning Journal. 

the last few months but at no time critic- Talbot Patrick, of the Chicago Evening V'enoried 
ally ill, is reported to be well on the road Post staff, has left for Southern Eurooe, ,i Willard-lohn- 
to recovery. where he will spend several months, flc and the 

o f sports, Mr. 

C. K. Blandiii, president of the St. will send a weekly news letter to the q 
Paul Dispatch-Pioneer Press, gave his Post, 
annual dinner January 10 for depart- Osi 

e m p s e y 

m 
knBKKT K. T>i;ni>on 

Carpentier bouts 

Mrs. Frances H. Whitehead, woman’s 
club editor of the Portland Telegram, 
has l>een appointed bill clerk of the Ore¬ 
gon State Senate. 

C. I', Drake, former newspaper man 
of Dallas, Te.x., has been re-electe<l sec¬ 
retary of the Rockdale (Te.x.) Chamber 
of Commerce, after a rest of several 
months. 

Charles Levy is a new reporter on the 
Frederick (Md.) Daily News. 

M iss Merle Crow and Frank Sinclair, 
sixirts editor of the Janesville OVis.) 
(la/ette, have announced their engage¬ 
ment. 

Sidney Jenkins, police and city hall re- 
annua dinner January 10 for depart- Oscar M. Johnson, managing editor of as well as covering the world series base- ,H,rter on the Beihnirham f VV^Th t 
mental heads and subordinates, editorial ,he Tampa Tribune, and Mrs. Johnson i«ii games for eight years. It was Mr. aid has resigned to take a desk ioS o.i 
and mechanical January 10. rhe speak- are the p.arents of a daughter born Janu- Dundon who wrote the Perry-Bryson the'Walla Walla f Wash ) Union 

i ary 11. Iioxing law of Kentucky under which vVnIff>r Virn,>ic * .u 
(Minn.) Sentinel; A. J. Mchaul, bust- ^1^,. ii^nriette Welier, at one time liouts were legalized within the state. As rVa t 
ness and advertising manager he Dis- „„ ,i,e Chicago Herald & a political reporter Mr. Dundon reported ^ J® ^ 
patch-Pioncer Press, and Mr. Blandin. Examiner and the rhicago Journal of four sessions of the state legislature. i.,* _ vArf/vtu 4 

ers were: li. 1*^ ary 11. l)oxing law of Kentucky under which 
(Minn.) Sentinel; A. J. Mcraul, htisi- Miss llenriette \Vel>er, at one time Iwuts were legalized within the state. As 
ness and adve^ising manager, the Lis- critic on the Chicago Herald & a political reporter Mr. Dundon reported 
patch-Pioneer Press, and Mr. Blandin. Examiner and the Chicago Journal of four sessions of the state legislature. 

Fremont \V. Spicer, vice-president of Commerce, is now doing musical adver-_ __ _ 
Fourth Estate, is at the 5th Avenue llos- tising. 

pital. New Frederick .\. Spencer, for the past the Famous Players-Lasky Corporation 
operation for ap^nduitis which he un- j^ree years a reporter on the Worcester for motion pictures. 
derwent during the past week. _ (Mass.) FAening Post, has resigned to ii.irvev B Ga.d’ editor of the music 

l)orn ill Norfolk la.st week to Mr. ami 
-Mrs. Hunter Virnclson, his son and 
daughter-in-law. 

Ross Keane has resigned as managing 
editor of Stratford (Ont.) Herald, to go derwent during the past week. (Mass ) Evening Post has resigned to n o r- i i-. t u 'Vi .1 Herald, to go 

I • u . r. f *1 r» ,;..i r .u Harvey B. Gaul, editor of the music with the James Fisher .Advertising 
Irving Brant editor of the editorial become ^itor of the monthly house or- j^e Pittsburgh Post, sailed Janu- Agency. Toronto. A gold watch and 

page of the St. Louis Star, and Mrs. gan of the National Life Insurance Com- 20 on the Homeric for a cruise to chain from the Herald staff .md purse 
Brant are the parents of a second child pany. Montpelier, Vt. Mediterranean. He will write a from the Herald company were pre- 
a daughter, born this week. Mrs. Br.mt Miss Jane Miller, feature writer on the series of travel stories for the Post. senteil on his departure, 
was^ until recently literary editor of the ^lantic City Mirror, a weekly publica- a. Nevin Dietrich, the new state Frank C. Teck has become county 

,, ,, , , , r , riintrin Ventnor (N. J.) News, has suiH rintemlent of printing of Pennsyl- court house reporter on the Bellingham 
1. F Pelz publisher of the Clinton resigned. ^ Chamli^rsburg (Pa.) news- (Wash.) Evening American. 

(111.) Journal, is among the northern Mrs. Mary Shropshire, formerly society paix-r man. Donakl Q Burleigh has resigned the 
newspaper men wintering in Florida. He p,ijtor of the Atlantic Citv (N I ) i 1 i. /n. . r .1 • « t .u r. W-.mi!’ resigned the 
has ^en at Miami for some time. Gazette-Rev\ew is now in Srge of the g I 'i Kennebec (Me.) n I C 1 . -u »• i-.„, uazeue Review, is now in cnarge 01 ine ^„uth Bend Tribune staff, is recovering Journal and with .m uncle, .Allen Ouim- 

Otto Faul Sclnvarz, contributmg wciety department of the .Atlantic City fr„„i a recent operation for appe-ndicitis. by, has formcrl the Allen Qiiiniby 
of the Basler (Switzerland) Nachrich- Evening Union. j, Henning tinanci.al writer for the Hothespin Company, of which he is 
ten, IS now visiting this country on a Norville Sharpe, who was formerly on . Morning News has taken H-casurer. Mr. Burleigh has been siic- 

nfsioux*^ Ciw^HnLfrTs’T^ Cah ‘’’u Globe-Democrat and several the Austin ifureau .If the Belo ^ McMahon, formerly 

and the Orient. Mr. Schwarr is making A°UnHc CiTy (N J.) Zrf VannlJ^ ? ' “ . "" 

irthis' trip .No™’" of l.r.tl Rmtdi formerly with the city - 
Press Association of Switzerland. Wilmington (Del.) Every Evening, and room of the Boston Post, has ioine.l the VISITORS TO NEW YORK 

George If. Dearlx'irn, dean of Boston daughter, born recently. 

oiner newspapers in me aiukiic vvesi, is ^nd will take charge of the Ini- 
now a nu'mbcT of the news of the during the U-gislative session, which 
Atlantic City (N. J.) Gazette-Review. (,poncd January 9. 

Fred Roache, formerly with the city 
Wilmington (Del.) Every Evening, and room of the Boston Post, has joine.l the 
I ^'u ^’^^Geod are the parents of a pnJjiicjty department of the Gordon chain 

suburban newspaper men and formerly ^ 
of the Bost(.n JournaL IS seriously ill at George W. Aldrich, i^litical leader of 
his home in Nashua N 11. He recent^ Rochester. N. Y.. has been appointe.1 Al- 
retircd as editor of the Melrose Free correspondent for the Rochester 

Journal. 

daugntcr, born recently. „f theatres. 

George W. Aldrich, son of the late Charles 11. McTigue, formerly manag- 
George W. Aldrich, political leader of i„^r editor of the Albany (N. Y.) Knick- 
Rochester, N. Y., has been appmutw .A1- erhocker Press, and now Capitol reporter 
hany correspondent for the Rochester the Times-Union. has been appointed 

William C. Davidson, editor and pub- 

'T -T" Herald, has ’returned to the staff'of the 
elected member of the AlbeHa Lcgisla- Tribune. 
ture, succeeding the late Robert C. Ed¬ 
wards, editor of the Calgary Eye-Opener. Fred Mayer is a new memlicr of the 

jiapers and will take charge of the bu- f*f the Waterville (Me.) Sentinel and late- 
reau during the legislative session, which (Conliiiuiul nii ra;^c 32) 
ripened January 9. __ 

Fred Roache, formerly with the city 
room of the Boston Post, has joine.l the VISITORS TO NEW YORK 
publicity department of the Gordon chain Luther T. I-ong—Huntington (W Va ) 
of theatres. A.lvertiser. 

Charles 11 McTigue. f..rm.-rly manag- James M. Linton-Hartford Times, 
mg editor of the Albany (N. \ .) Kiiick- ir i./ n . r. . 
erh.Kker Press, and iioCv Capif.l rep..rtcr '• Woodman-Boston Post, 
for the Timcs-Uiiion, has been appointed W. O. Taylor—Boston Globe, 
clerk to the civil service committee of Charles H. Hasbrook — Richmond 

Hal Foust, formerly on the El Paso the Senate. (Va.) Times Dispatch. 

staff of the Maj. James H. M. Dade, f.ir 22 years F-'.l\var.l Gans—F'all River (Mass.) 
Boston Transcript, has been Heral.l. 

Mr. Davidson sat in the Lcgi.slature from Chicago JournM s reporting staff- He 
1917 to 1921, but retired in the latter came from the Chicago Journal of Com- 

Charles S. Parker, now in his eighty- 
fourth year, recently celebrated the fifty- 

Guy C. Houslcy has been made assist¬ 
ant city editor of the Chicago Journal in 

first anniversary of the Arlington absence of E. C. Norlander who is 
(Mass.) Advocate and Lexington Minute ^ leave of absence because of illness. 
Men, two papers which he founded in Paul T. Watkins, city editor of the 
1872, and which he has owned and edited Evanston News-Index, has taken a seat 

, ■ .1_ .... Tk~:i.. m__ 
continuously since then .in the Chicago Daily News’ copy desk 

R. S. Coll, formerly news editor of the *''*■ » few months to get practical knowl- 
Pittsburgh Dispatch, is now editor of system m an afternoon news- 
the Honolulu Daily Advertiser. His Paper office. 
son. Raymond C. Coll, also a Dispatch Robert C. Harper, sports editor on the 
man, is also associated with the Adver- Richmond (Va.) News Leader for sev- 
tiser. eral years, has joined the staff of the 

Mrs. Charles Bennett Smith, whose VNashington Times-Herald. 
husband was a former editor of the Buf- Have Heenan, formerly a reporter on 
falo Courier, has been elected president the Lamed (Kan.) Tiller & Toiler, is 
of the New York State civil service com- now a reporter on the Honolulu Star, 
mission. Mrs. Smith was appointed a Hiram Simons, formerly of the edi- 
civil service commissioner in 1919 by torial staff of the Chicago Evening Post, 
(iov. Smith. was appointed city editor of the ^icago (iov. Smith. was appointed city editor of the Chicago 

F. A. Miller, editor of the South Bend Journal of Commerce. 
Tribune, is the originator of and head Genevieve Harris, movie editor of the 
of a citizens’ movement to secure an ad- Chicago Post, is doing .American reviews 
diti.inal appr.ipriation for increased post- in French for the Lc Courier, a Paris 
office facilities in South Bend. movie journal. 

_ Beatrice Barrett, writing under the 
name of the Observer on the Chicago 

IN THE EDITORIAL ROOMS Herald & Examiner, has ^en appointed 

Edward B. G(X)DRICH, an edi- niovie critic of that paper. 
torial writer on the Boston Post, was William Frary, formerly on a Boston 

The Haskin Service 

receives more mail 

than any concern in 

Washington except 

the Government itself. 

recently the guest of honor at a dinner newspaper, has signed a contract with 
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ly of the Augusta office of the Portland come merchandising manager of the 
Press-Herald. 

Ralph H. Graves, Sunday editor of the 
New York Times has resigned, effective 
February 1, to become head of the 
syndicate department of Doubleday Page 
& Co., magazine and book publishers. 
He has also resigned from the faculty of 
the Pulitzer School of Journalism, Colum¬ 
bia University. His successor has not 
liecn announced by the Times. 

Mrs. Louise E. Prichard, newspaper 
and advertising woman, resigned recently 
as publicity director of the Town Hall, 
New York. 

Carlton Anderson, formerly on the 
Sacramento (Cal.) Bee is now with the 
local staff of the San Francisco Chron¬ 
ical. 

Syracuse Herald. 
Theodore Dodane has resigned from 

the South Bend Tribune advertising de¬ 
partment and has taken a position with 
the Perfection Biscuit Company, Fort 
Wayne, Ind. E. L. Peacock has joined 
the Tribune advertising staff since Mr. 
Dodane’s resignation. 

Oscar Chenowith, until recently with 
the advertising department of the 
Wichita (Kan.) Eagle, has moved to 
Kansas City, Mo. to join the advertising 
force of Southwest Miller. 

of Missouri in 1913, resigned recently to 
become head of the service department 
of the St. Louis Post Dispatch. 

Charles Henry Mackintosh has become 
associated with the American Multi¬ 
graph Sales Company, Cleveland, in the 
formation of the Multigraph-Mackintosh 
Direct-Mail Service. He recently opened 
an office as advertising counselor at Chi¬ 
cago, and before that had been sales and 
advertising counselor of the LaSalle Ex¬ 
tension University of that city. Mr. 
Mackintosh is a former president of the 
Associated Advertising Clubs of the 
\Vorld. 

Hugh L. Woods, formerly advertising 
manager of the Hess & Culbertson 
Jewelry Company, St. Louis, has been 

connected with Verree & Conklin, 
Inc., newspaper representatives, repre¬ 
senting their list of papers in the New 
York financial district. 

^ « f .u automobile display advertising of 
J. James Floyd of the r^ws staff of the Paul Dispatch-Pioneer Press, and 

New London (Conn.) Day, passed the \iiss Dorothy Wilson were married Janu- 
state bar examinations in December was 2_ 

MARRIED 

pLEMENT O’NEILL, in charge of appointed advertising manager of John 
3iitniTir,K;i» aicr,!.,,, T. Milliken & CM., manufacturing chem¬ 

ists, St. Louis. 

formerly admitted to the practice of law 
during the past week. 

George L. Edmunds, of the editorial 
staff of the New York Telegram, has 
been convalescing at the Kew Gardens 
Inn, Kew Gardens, N. Y., after a serious 
illness in a New York hospital. 

IN THE BUSINESS OmCE 

WILLIAM F. ROGERS, advertising 
” manager of the Boston Tran¬ 

script, has been re-elected president of 
the Boston Appalachian Mountain Club 
at its recent 48th annual meeting. 

Theodore Boeckclman has been ap¬ 
pointed advertising manager of the At¬ 
lantic City Gazette-Review and the Sun¬ 
day Gazette. 

J. T. Cargile, treasurer of the Tulsa 
(Okla.) Tribune, has been made general 
auditor of the Perry-Jones newspapers. 

B. G. Brinkley, who for the last three 
years has been auditor to the El Paso 
Times, has resigned to become the au¬ 
ditor of the Alameda (Tex.) Times-Star. 

C. H. Powell, who has been, during the 
last three years, chief accountant and cost 
man to the El Paso Times, has joined 
the Hollywood Citizen as assistant busi¬ 
ness manager and auditor. 

Robert Newsham, at one time advertis¬ 
ing manager of the Atlantic City (N. J.) 
Gazette-Review and the Sunday (jazette, 
has taken over the editorship of the Sea 
Isle (N. J.) Cape May County Times. 

Lawrence B. Hert, editor and business 
manager of the California (Mo.) Demo¬ 
crat, has taken charge of the Sedalia 
(Mo.) Morning Capital as editor. Wal¬ 
ter J. Brill will continue as business man¬ 
ager of the Capital. 

Boyd M. Oglesby, advertising manager 
of the Harrisburg (Pa.) Telegraph, was 
given a bon voyage dinner on January 
12 at the Penn Harris Hotel by his as¬ 
sociates in the advertising department on 
the eve of his departure for a cruise to 
the West Indies. He was presented with 
an identification card case and wallet. 

A. J. Judd has joined the promotion 
department of the Wichita (Kans.) 
Eagle. 

Jacob F. Rentz, advertising manager 
of the New Castle (Pa.) News, has been 
elected a director of the New Castle 
Advertising Club. 

Floyd Snow, advertising manager of 
the Greeneville (Mich.) Independent, has 
resigned his position and will go into 

• business at Detroit. His place on the 
Independent has been filled by the ap¬ 
pointment of Leslie Harop, formerly with 
the Lorain (Ohio) Journal. 

Dorothy Andrews, of the Springfield 
(Ohio) Daily News business office, has 
just recovered from an attack of in¬ 
fluenza. 

Thomas Doyle has resigned from the 
Wichita (Kan.) Beacon advertising de- 

William Barnes, president of the Al¬ 
bany (N. Y.) Journal, and Mrs. Maud 
Fiero Battershall were married at Green¬ 
wich, Conn., January 17. 

John F. Moran, formerly on the news 
Staff of the Bridgeport (Conn.) Times, 
and Miss Helen Roberts were married 
recently. 

Miss Frances Lucia Barry, a member 
of the Boston Post staff, and Fred P. 
Perkins, for three years on the Post staff, 
were married January 1. 

John I. Wineke, of the Standard Ad¬ 
vertising Company, Chicago, and Miss 
Gladys Hight were married recently. 

Miss Mary Hefner, Texas, newspaper 
writer, and Maxwell S. Barker, Jr., were 
married in Louisville, Ky., recently. 

Samuel Beeman Fisher, Texas news¬ 
paper man, and Miss Pauline Urselle 
Tooney were married in Dallas Tex., 
recently. Mr. Fisher was formerly with 
the Associated Press and is now adver¬ 
tising manager for the Texas Power & 
Light Company, Dallas, Tex. 

Blake D. Applewhite, who was ap¬ 
pointed advertising and sales manager 
in 1921, of the Atlantic CThemical Supply 
Company, Wilmington, N. C., has bought 
a controlling interest in the firm, which 
has been renamed the Blake D. Apple- 
white Company. Direct-mail advertising 
will be used as in the past. 

H. J. Lilleston has been appointed ad¬ 
vertising manager of the Paraffine 
Companies, Inc., San Francisco. He 
was formerly manager of the Pabcolin 
floor covering department of that com¬ 
pany. 

WITH THE SPECIALS 

JOSEPH FELIX, for some years 
with the financial department of J 

the New York Times and now with 
the Magazine of Wall Street, is now 

The S. C. Beckwith Special Agency 
has been appointed national advertising 
representative of the Pittsburgh Dis¬ 
patch, succeeding Wallace G. Brooke, 
New York, in the East, and the Ford- 
Parsons Company, Chicago, in the West. 
The Eastern representation of the Dis¬ 
patch had been in charge of Mr. Brooke 
for the past twenty-six years. 

E. R. Tomsett, manager of the (Thica- 
go office of E. R. Crowe & Co., Inc., 
publishers' service. New York, has been 
elected vice-president of that organiza¬ 
tion. 

The Allentown (Pa.) Chronicle and 
News has appointed Benjamin & Kent- 
nor, publishers’ representatives. New 
York, as national advertising representa¬ 
tives. 

The Sharon (Pa.) Telegraph has ap¬ 
pointed Ralph R. Mulligan, publishers’ 
representative. New York, as its Eastern 
representative, and the C. J. Anderson 
Special Agency, (Chicago, as its Western 
representative. 

The Reading (Pa.) Tribune, which 
will begin publication late in January and 
the Santa Maria (Cal.) Times, have ap¬ 
pointed Stevens & Baumann, Inc., New 
York and Chicago, as their national rep¬ 
resentatives. 

The Birmingham (Ala.) Age-Herald 
and the Hutchinson (Kan.) Gazette have 
appointed the John M. Branham Com¬ 
pany, publishers’ representatives. New 
York and Chicago, as Eastern and West¬ 
ern representative. 

NOTES OF THE NEWS SERVICE 
AND SYNDICATES 

B. ALEXANDER, recently of the M. 
Press in Atlanta, has been transferred to 
the Columbia (S. C.) bureau to file the 
night State wire. The day State wire is 
at Atlanta, being filed by the chief of 
the bureau, J. H. Jenkins, lately of the 
Frankfort (Ky.) bureau. 

Dudley Siddall has been made business 
manager of the United Feature Syndi¬ 
cate. Mr. Siddall until last Fall was 

with the N. E. A. 

Dudley Siddall 

Service in Qeve- 
land. Then he 
was transferred 
to the New York 
office of the N. 
E. A. Service. He 
has had 14 years 
of newspaper ex¬ 
perience in the 
editorial, adver¬ 
tising and cir¬ 
culation branches, 
and in the course 
of it has worked 
on the Cleveland 
Plain I>ealer, as 
country circula¬ 

tion manager; the old New York Morn¬ 
ing Sun, where he was also country cir¬ 
culation manager. Mr. Siddall began 
newspaper work in Michigan, and was 
reporter, telegraph editor, city editor and 
managing editor on papers in Grand 
Rapids and other cities in the state. 

R. W. Simpson has resigned from the 
Washington staff of the Associated 
Press to become managing editor of the 
Norfolk Virginian Pilot. 

.... London staff 
partment to go to the Wichita Eagle ad- 9* Associated Press, has been spend- 
vertising staff. ^ month m the Holy Land. 

Garence W. Mason, head desk clerk -- 
in the business office of the Boston Tran¬ 
script for the last five years, has been 
transferred to the advertising department. 

H. E. Williams, formerly with the 
Eastern Advertising Ckimpany, and at 
one time promotion manager of the 
Worcester (Mass.) Telegram, has be- 

O. 
WITH THE AD FOLKS 

M. GINGRICH, formerly in the 
promotion department of the Pur¬ 

ina Company and a past grand president 
of Alpha Delta Sigma, fraternity of ad¬ 
vertising men organized at the University 

We*re Trying 
To Change *em 

A keen newspaper man in Washington, 
D. C., writes the Church Advertising De¬ 
partment: 

I note that church ads in many cities, 
notably in Washington are merely “cards” 
containing church hours and sermon sub¬ 
jects perhaps, but carrying no particular ap¬ 
peal to non-church goers. To my mind, 
these “cards” merely advertise the church 
wares to people who are already customers 
of the churches; they carry no message to 
bring new customers surging to their doors. 
A department store—or any big business— 
that advertised in this manner would go 
bust. 

We are providing newspaper publishers 
with church copy written to appeal to “new 
customers.” The price is 30 cents a week to 
most papers. 

Papers use these ads in donated space, in 
space sold to one church, to a group of 
churches, to one merchant or a group of mer¬ 
chants—a variety of ways. 

Get the churches started on more intelligent 
advertising and results will follow—and space 
increase. 

Like to see proofs? Write Herbert H. 
Smith, 518 Witherspoon Bldg., Philadelphia, 
Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 

Editor & Publisher donates this space. Get a merchant to donate for all the chnrches 
space in your paper for constructive go-to-church ads. 
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In Washington 

ONE 

COMBINATION 

Two Newspapers 

Morning HERALD 

Evening TIMES 

ONE RATE 

115,000 Circulation 

More circulation in Wash¬ 

ington than there are homes. 

The Washington Times 
and 

The Washington Herald 
G. Logan Payne, Pub. 

National Aaverliainf Raprasontativoa 

G. Lofan Payno Co. 

Qiirayo, Datrolt, 

St. Louis, and Los Anols* 

Payne, Burns St Smith 

Naiw York and Boston 

in MILWAUKEE 

Let your advertis¬ 

ing grow with Mil¬ 

waukee's fastest 

growing daily— 

NEWS OF ASSOCIATIONS AND CLUBS 

Publishing 

'^PllE Northern New York Press Asso- 

GRIDIRON SPRING DINNER FEB. 10 

Change Recommended Because Con¬ 

gress May Adjourn Before April 7 

distribution, 75 cents to members and $2 • probability Congress will not ^ 
non tn.-mhpr< sessioii after March 4, has caused the 

e.xecutive committee of the Gridiron Club 
The British Asstxiation of Trade and recommend a change in date for the 
jchnical Journals and the Weekly annual spring dinner from April 7 to 
ewspaper and Periodical Pronrietors’ 'Eobruary lO. President Harding and 

ciation is holding its annual meeting British Assixiation of Trade and recommend a change in date for the 
at the Woodruff House, Watertown, Technical Journals and the Weekly annual spring dinner from April 7 to 
N. Y., January 19 and 20. Don C. Seitz, Newspper and Periodical Proprietors’ 'Eobruary 10. President Harding and 
the New York World; P. A. Blossom, Association plan to organize a conference other high officials also might be absent 
president, the New York State Press .As- of the British trade and technical press "’Cre present plans successful to avert a 
sociation; Ross W. Kellogg, director, at London in 1924, to which representa- si>ecial session of Congress. 
New York State School of Printing, and tives of The Associated Business Papers, Arthur Sears Henning, of the Chicago 
M. V. Atwood, Cornell UniverNity, are i„c.. New York, will be invited. The Tribune, new Gridiron president, has ap- 
the sixakers. conference will be held simultaneously pointed J. Fred Essary as floor manager 

f with the proposed British Empire Ex- of the next dinner, with Roy A. Roberts 
The annual meeting of the Northwest i,jbition as his assistant. 

Nebraska Press Association will be held _ 
at Norfolk, Neb., Saturday, January 26 .Advertising t m • d 

principal speakers Francisco Chapter. California Mexican Paper. Start 

T. Not,"' ^Advertising Service Association, Two new Mexican lanpage news- 
j rr,inmhna I Nph 1 . _ . papers have just been establish^ in San 

Antonio, Tex., La Tribuna and El Cru¬ 
zado. 

REPRESENTATIVES— 

G. LOGAN PAYNE CO., CkicH*. DMralt 
St LMit, Lm AUfMet. 

PAYNE. OURNS t SMITH, Nmr Ywk, B«tm. 

Queens Paper Leads 

All New York in 

Advertising Gains 
The Daily Star of Long Island 

City, dominant newspaper of 
New York’s “Borough of 
Homes,” gained in paid adver¬ 
tising last year 19.7% over 1921. 

The average increase of all 
the Manhattan and Brooklyn 
newspapers whose lineage is 
computed by the Evening 
Post’s statistical bureau is about 
6%. 

The Daily Star is the only A. 
B. C. Paper in Queens, and the 
only one selling at 3 cents. 
Largest Circulation by Far. 
(Star Square, Long Island 
City.) 

O At. 1 a x.-vpsRA|yaii jr ^ mail y XX. 

South Dakota. Kelsey, Advertising Service Com- 
The Northern Minnesota Editorial As- Pany, vice-president, and Theodore 

sociation will hold its convention at Red Watson, Johnston-Ayres Company, 
Lake Falls, January 26 and 27. 

The American Agricultural Editors’ 

secretary. 

The Off the Street Club, an organiza- 
Association will hold its annual meeting advmising men of 

Wrichinaton Fehrnarv 26 Sir Hor- ^ .'^hance to ill Washington February 26. Sir Hor¬ 
ace Plunkett, leader of the Irish agri- be clean and go straight, held its annual 
cultural co-operative movement, and concert at the Sam Harris Theater there 
President Harding will be among the January 
speakers. G. B. Clarke, advertising manager for 

The Rochester (N. Y.) Press Club. Company, was 
having recently acquired rooms in the 1 f •/ Galveston Ad- 
downtown scctfon of the city as quarters. 
has installed a new regulation size pool ‘ pTli ' '''■ 
and billiard table. The rooms have been I'ced, _manager Piggly-W.ggly store^vice- 
attractively furnished and work is now Tr.S; r' 
undo, wa, ,0 provide a spUable library. S"'fe's. 

The Delmarvia Press .Association and Levy & Co., secretary. 
Maryland Press Association will meet 

iaivV”""' ^ ^ ■ tising manager of the Buffalo Evening 
The mid-winter business session of the News, president. Other officers for 19^ 

Texas Press Association will be held are: A. H. Hopkins, first vice-president; 
in Austin February 8, and the annual Maurice M. Wall, second vice-president; 
business session of the Nebraska Press R. B. Rope, treasurer, and E>e Forest 
Association will be held in Lincoln Feb- Porter, secretary. 
ruary 22, 23 and 24. This session will 
be devoted entirely to business. The only J' f-' 
entertainment will be the banquet at the Advertising Club, has charge of 
Chamber of Commerce February 22. f. jester committee to establish adver- 
CIllCl IdllllllClll will me UdllUUCL dk cut . « _ ‘aa .. X f-f t- J 

Cba,pb„ Of Co™™.™ February 22. 

The Michael J. Dowling Memorial Kansas: Newton, Eldorado and Welling- 
Committee of the Minnesota Editorial ton. This committee, made up of mem- 
Association has raised $37,(W of the bers from the Wichita Advertising Club, 
$100,000 needed to afford crippled chil- started on this new campaign this past 
dren proper treatment by means of an week. 
annex to the Phalen Hospital in St. Paul. rri, c* t • a j t. • 
A determined effort is being made to „J*’ 
raise the balance. E. K. Whiting, of the j riS ^ i ^ 
pwaronn, Jour^l-ChrouiCe. Jirecing 

ganization is educatiohal and to advertise 
The Iowa Editorial Association and St. Louis. 'The club will train soloists, 

the Greater Des Moines Association will duets, quartets, quintets, sextets and 
hold a joint convention in Des Moines double quartets under the direction of 
February 9 and 10. John Bohn, and concerts will be given 

The British Columbia Press Associa- several times annually, 
tion has issued an invitation to the Cana- Miss Anne Morgan will be the speaker 
dian Daily Newspaper Association to at the weekly luncheon at the Advertis- 
hold its 1923 convention in Vancouver, ing Gub of New York January 24, when 
F. J. Burd, business manager of the Van- her subject will be “Reconstruction in 
couver Province, is president of the the Red Zone in France.” 
Canadian Daily Newspaper Association 
...k.-vt. ...uM.Lnrr Thc New York League of Advertising 

find Sut how many would make tfe trip lATThe^ aIiv^S^’cIuB^^T^^ 
to the Pacific Coast and when would be 
the most suitable time. dent. Miss Helen Hill, presided, and Miss 

Sadie Emanuel was chairman of the eve- 
The Pennsylvania Editorial Associa- ning. George S. Fowler, advertising 

tion will hold its dinner February 13 at director of Colgate & Co.; Jesse Neal, 
Harrisburg. executive secretary of Associated Busi- 

The Old-Time Printers’ Association. Inc.; Harry Tipper, busi- 
Chicago, holds its 38th annual banquet Automotive Indusfries, 
tonight at the Hotel La Salle in com- advertising 
memoration of Franklin’s birthday. manager, the Hampton Shops, were the 

speakers. 
The Boston Story Qub, made up of _ 

men from all departments of newspaper „ , . 
work, will hold its third annual dinner 30 Club Dinner for Lawrenton 

February 24. P ^ Wilson-Lawrenson, who is in 
The Newspaper Representatives Asso- London as chairman of the American In- 

ciation of Chicago met January 15 at vestigation Committee of the 1924 Lon- 
the Morrison Hotel at noon. Luncheon don Convention of the Associated Adver- 
was served and plans of the organiza- tising Gubs of the World, was the guest 
tion for the new year discussed. The as- of honor at a dinner of the Thirty Gub 
sociation announces that the new lists of of London, January 17, which was at- 
advertisers and advertising agencies west tended by Sir Philip Greame, president of 
of Pittsburgh and Buffalo are ready for the government Board of Trade. 

• Largest Circulation 

^ 10,408 
Tht circulation statement of 

tht PASSAIC DAILY NEWS 
to the government for the six 
months period ending Septem¬ 
ber 80, 1B22, shows the greatest 
circulation ever attained for a 
similar period by any Passaic 
laily newspaper. 

DAILY NEWS 
Passaic, New Jersey^ 

The great 
TRI-STATE DISTRICT 

embracinK Western Pennsylvania, 
Eastern Ohio and West Virginia, offers 
the advertiser a rich maiket for his 
wares. 

Btjsipatcb 
is unquestionably the best medium 
through which to reach this market 
most advantageously. 

Sole National Repreaentatives 

THE S. C. BECKWITH SPECIAL 
AGENCY 

New York, Chicago, Detroit, St. Louis, 
Kansas City, Atlanta, Los 

Angeles, Siui Francisco 

“The African World” 
AND 

“Cape^o^iro Express” 

PubliabM] wmrj SotanlAy in 
London. 



Irvin S. Cobb 
Fontaine Fox 

^ Rube Goldberg 
Ed Hughes 
T. L. Masson 

f O. O. McIntyre 
' Frederick Palmer 

Will Rogers 
Chas. Hanson Towne 

^ H. J. Tuthill 

, and others 

TkeMcNiaghtS;Bdicale,lic. 
Time* Building, New York 

An Accounting 

and 

Federal Tax Service 

for Publishers 

ReferencifS on 

A pplication 

CLIFPORD YEWDALL 
33 West 42nd Street 

New York City . 

Success! 
Only 20 Weeks Old—and 
its circulation is more than 

170,000 

DETROIT 
Sunday 

TIMES 

KNICK1R60CK1R PRESS 
(MonUnc and Sunday) 

and 

ALBANY EVENING NEWS 

ONE BIG MARKET 

Albany. Troy. Schenectady 

The Capitol District 

NATIONAL REPRESENTATIVE 

John M. Branham Co. 

Alexander Advertising Agency, 327 South 
Salle street. ('hicaRo. Issuing orders and 

cdiitracts (»n Mantle Lamp Company. 

N. W. Ayer & Son, .VW Chestnut street, 
Philadelphia. IMacing account for the Toledo 
('ooker ('ompany, Toledo, Ohio. Using 36 
imhes, 8 times and 6 inches, 75 times for 
Kellogg Hran. 

Geoi ge Batten Coinpciny» 381 4th avenue. 
New N’ork. Making contracts for Dairyman’s 
League (*o-oiK*rative Association. 

Charles H. Bradley, Jr., Washington 
street. Boston. Placing newspaper campaign 
for llie Richdale Petroleum Pnnlucts Com¬ 
pany, Boston. 

Brandt Advertising Company, 5 South Deal- 
horn street, (liicago. Making 2,800 line con¬ 
tracts for If. K. Frees ('ompany. 

Brooke, Smith & French, Kresge Bldg., 
Detroit, Mich. Placing account for the Co¬ 
lumbia Motors (\»mr»any. 

Bryan dc Bryan, Shieveport, La. I*lacing 
accfuint for the Frick-Reid Supply Company, 
and for the Shirley Manufacturing Comi>any, 
Newark. N. J. 

Burnett Kuhn Company, 609 North Michigan 
avenue, ('hicago. I'lacing page copy and 
smaller copy on Chicago Tribune. 

Nelson Chesman A Co., 1127 Pine street, St. 
I>mis. l*lacing account for Newbro Manu- 
factuiing ( ompany. 

Cramer-Krasselt Company, 354 Milwaukee 
street. Milwaukee. Placing account for Mar¬ 
ble Arms & Manufacturing Co., Gladstone, 
Mich. 

J. H. Cross Company, 1500 Locust street, 
Philadelphia. Placing account of the IL S. 
Industrial Alcohol (Tompany, manufacturers 
of Alcorub and Pyro. 

Dillard-Jacobs Company, Candler Bldg., At¬ 
lanta. Sending out orders for Calotabs and 
Asnironal. 

A. R, Elliott, 53 Park place. New York. 
Making 5,010 line contracts for Lea & Perrins. 

Erwin, Wasey A Co., 58 East Washington 
street, CTiicago. Have placed schedules on 
Graham Brothers’ soap in towns in Nebiaska, 
Iowa and California, which territory has been 
covcre<l by s.alesman. 

Farnsworth, Brown A Schaefer, 2 West 45th 
street. New York. Placing account for Daisy 
Manufacturing Company, nynvmth, Mich., 
manufacturers of Daisy air rifles. 

Richard A. Foley AcKrertising Agency, 
Terminal Bldg., ITiiladelphia. Making 6,^K)n 
line contracts for Friedrich A Friedrich. 

Charles H. Fuller Company, 623 South Wa¬ 
bash avenue, ("Tiicago. Making 5,000 line 
contiacts for Brooks Appliance. 

Cardner-Glen Buck Company, 1627 Locust 
street. St. l>ouis. Placing accounts of Gen¬ 
eral (^hemical Omipany, ITard-n-tyte Engin¬ 
eering S<'rvico, of Konax and of Sofos. 

L. S. Gllham Company, California Bldg., 
I.OS Angeles, llaeing accounts for the Puri- 
tas Tea ami Coffee Company, T>os Angeles 
and the Meat Council of S^nithern California. 

Glidden A Evers, 225 North Michigan ave¬ 
nue, ('hicago. Placing some copy on Bon- 
cilla ('ompany, on a tryout campaign in San 
Fiancisco and L^>s .Angeles. Nothing more 
than these towns for the present. 

Grandin, Dorrance, Sullivan, 130 West 42nd 
street. New York. Placing account for The 
Kellogg Manufacturing Company, Roclies^er. 
New York. 

Green, Fulton, Cunningham, Steger Bldg., 
(Yiicago. Placing account for C. S. I>ent A 
C!o., IVtroit, Mich., manufactui ers of Dent’s 
toothache gum. 

Green-Lucas Company, Exchange place and 
South street. Baltimore, Md. Making 2,800 
line contracts for David H. Fulton & Brothers. 

Guenther-Bradford A Co., 7 South Dear- 
lK>rn street, Chicago. Making 2,000 line con¬ 
tiacts for George H. Mayr. 

J. R. Hamilton Agency, 326 W. Madison 
street, Chicago. Issuing copy to Wisconsin 
and Illinois papers on Thomas Webb Com¬ 
pany (coffee). 

E. T. Howard, 33 West 42nd street. New 
York. Using 21 lines, once a we'k for Frank 
C. Hark. 

Hoyt’s Service, 116 West 32nd street. New 
York. Placing account for Lysol disinfec¬ 
tant, shaving cream and other T.ysol piod- 
ucts, manufactured by Lehn A Fink, New 
York. 

Hunt-Lace Agency, T.ittle Bldg., Boston. 
Semiing out copy for Kimball’s Fly Oil. 

Wylie B. Jones, 107 Chenango street, B'ing- 
hamtoii. Making 3,000 line contracts for 
W<XKiward Produce Company. 

H. W. Kastor A Sons, Lytton Bldg, (^icago. 
Making 5,000-line contracts for Williamson 
Candy Ompany, O. Heniy Candies. 

J. Roland Kay Company, 161 East Erie 
street, Chicago. Will use a few metropolitan 
cities on their advertising of Colman’s mus¬ 
tard. 

Martin V. Kelley Company, Second Na¬ 
tional Bank Bldg., Toledo. Placing the fol¬ 
lowing accounts: Cole Motor Car Company, 
Indianapolis and Dejon Electric Company, 
Poughkeepsie, N. Y. 

Lord A Thomas, Wrigley Bldg., Chicago. 
Making 10,000 line contracts for the Pepso- 
dent Company. 

I Lydclon A Hanford, 200 5th avenue. New 
I York. Placing account for the Patterson- 
I King (26iporation, New York. 

Homer McKee Company, Kahn Bldg., In- I 
dianaiMiJis. llacing account for Apperson I 
Brothers Automobile 0)mpany, Kokomo, Ind. I 

McLaughlin Advertising Agency, I.^dger- 
Ihspatch Bldg., Norfolk, Va. Sending 1,680 
line orders to selected list of Virginia and 
North ('arolina newspapers for Faimers 
Guano ComiKiny and Cpshur Guano (Com¬ 
pany. Placing aecijunt for Cooper Marble 
W«)rks. Norfolk, Va. 

Mitchell-Faust Advertising Conspany,. 7 Soutli 
Dearborn street, (hicago. Making 3,600 line 
contracts with iiewspaptMS and using 300 
lines 12 times in farm papers for Armour 
iV Co. 

J. T. H. Mitchell, 331 Madison avenue. New 
Yoik. Making 2,8UU line contracts for B. T. 
Babbitt, Inc. 

Morse International Agency, 449 4th avenue. 
New York. Making contracts for Potter Diug 
iV (hemioal Company. 

Charles F. W. Nichols Coi^any, 20 East 
Jackson hlvd., Chicago. Placing account for 
Stillman ('ream C'ompany, Aurora, III. 

Ntchols-Moore Company,. 2063 East 4th 
street, (Icveland, Ohio. IMacing accounts for 
the Bessemer Motor Truck C'omi>any, Giove 
City and Philadelphia, Pa., and the Securities 
(marantecd ('omixiny, investment brokers, 
(levcland. 

Patterson-Andress Company, 1 Madison ave¬ 
nue, New York. Placing account for the 
Lehigh Portland Cement Company, Allen¬ 
town, Pa. 

Peck Advertising Agency, 347 5th avenue. 
New York. Using newspapers in cities wheic 
sales agencies are located, for the Dayton 
Safety I-idder Company, Dayton, Ohio. 

John O. Powers Company, .50 East 42nd 
street, New V'ork. Making 20,000 line con¬ 
tracts for A. Schilling & Co. 

Frank Presbrey Company, 456 4th avenue, 
New York. Placing account for Edwaid 
Smith & Co., Long Island City, N. Y., manu¬ 
facturer of varnish. 

William H. Rankin Company, 15 West 37th 
street. New York. Placing account fer J. 
ICavenson & Sons. Camden, N. 1. 

Roberts A MacAvinche, 30 North Dearborn 
street, (hicago. Making 3,000 line contracts 
tor ('luett, Peabody & (2o. 

F. J. Ross Company, 119 West 40th stieet, 
New York. Making 14,000 line contracts for 
('f nsolidated Cigar Corporation. 

Frank Seaman, Inc., 470 4th avenue. New 
York. Making yearly contracts for Heywood 
Brothers & Wakefield Company. Placing ac¬ 
count for the Burtoughs Adding Machine 
('ompany, Detroit. 

Sehl Advertiaing Agency, City Hall Square 
Bldg., Chicago. Using 87 inches, 9 times for 
('alumet Baking Powder G>mpany. 

Snitzler-Warner Company, 225 North Michi¬ 
gan avenue. Chicago. Sending out copy to 
Western papers on Southern Sweet Potato 
Exchange. Placing schedules of 100 inches 
on Geo. H. Bundle Company, in Ohio Pai)ers. 

Stack Advertising Agency, Heyworth Bldg., 
Chioagr>. Making l.LXK) line contracts for 
Santa Fe Railroad. 

Staples & Staples^ Mutual Bldg., Rich¬ 
mond, Va. Placing account for T. W. Wood 
A S)n. 

Stewart-Davis Advertising Agency, 400 
.North Michigan aCeniie, (hicago. Using 250 
lines, once a week for Wrigley’s. 

J. Walter Thompson Con^kany, 244 Madison 
avenue. New York. Using full page in njto- 
gravurc newspapers foi Fleischmann Company. 

J. Walter Thompaon, 14 East Jackson 
blvd., Chicago. Have secured the account of 
Klearflax linen Rug Company, but do not 
contemplate any extensive newspai)er adver¬ 
tising for the present. 

Vanderhoof A Co., Vanderhooi Bldg., Chi¬ 
cago. Placing account for the Kennedy 
Manufacturing Company, Van Wert, Ohio, 
manufactui ers of Kennedy Kits. 

Western Advertising Agency, 523 Main 
street, Racine, VVHs. Making ^1 line con¬ 
tracts f(»r S. C. Tohnson & Son. 

Wood, Putnam A Wood, Oliver Ditson 
Bldg., Boston. Has planned national cam¬ 
paign for the L. M. Garritty Company, Bos¬ 
ton, hair wavers. Conducting newspaper 
campaign for the Island of Nassau, Bahama 
Islands. 

Wortman, Corey A Potter, Union Station 
Bldg., I'tica, N. Y. Preparing newsi>aper 
campaign for the National Paper Products 
Company, Carthage, N. Y, 

Yost, Gratiot A Co., Rialto Bldg., St. I»uis. 
Using 125 lines, 5 times for Dr. LeGear Medi¬ 
cine Company. 

$6,664.61 Ads Brought 3,655 Queries 

The Ten Thousand Lakes Association 
of Minnesota in 1922 spent, respectively, 
$2,692.35 in newspaper and $3,972.26 in 
magazine advertising. The former 
brought 1,884 inquiries at an average 
cost of $1.43 each. The magazine dope 
yielded 1,771 inquiries at a cost of $1.74 
each. The association will ask the legis¬ 
lature for an appropriation of $100,000 
for the next biennium as against $40,000 
for the present two-year period. 

THE BOSTON 
AMERICAN 

Is showing two gratifying re¬ 

sults of its threc-cent price: 

It has the Largest Circulation in 

New England at that price. 

It is taking on a Higher Grade 

of Advertising every month. 

QUALITY and QUANTITY 

Go Hand in Hand. 

BOSTI lERiSlLN 

NEW ORLEANS STATES 
In two years has increased 

Daily over 17,000 
Sunday over 41,000 

Present averages are 

Daily over 54,000 
Sunday over 77,000 

Rate 12c flat Daily 
15c flat Sunday 

Advertising gain for 1922 
1,025,432—Greatest in the South 

Represented by 

THE S. C. BECKWITH 
SPECIAL AGENCY 

NEW YORK 

JOHN M. BRANHAM CO. 
CHICAGO 

We can increase your business— 

you want it increased. 

You have thought of press clippings 

yourself. But let us tell you bow press 

clippings can be made a businesa-build* 
er for you. 

BURRELLE 
145 Lafayette St., N. Y. City 
Eatablisbed a Quartar ol a Caotwy 

Pittsburgh Press 
Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

Foreign Adrertlslng Representatlres; 
I. A KLEIN 

50 East 42nd St.. New York 
76 West Monroe St., Chicapt 

A. J. NORRIS HILL. Hearst Bid,.. San Franciecs 

Few Papers — (II any) — stapaas tha 

TRENTON TIMF^ 
NEW JERSEY ^ XltJ-CiO 

AS 

A Food Medium 
A recent rsadar survey indicate# that 
among the housewives of the city our 
Thur^ay Food Feature Depaitmentr- 
upward of four pages devoted to food 
recipes and news and food advertising 
—te the beat feature carried by the 

Times 
Cbcnlatiim J0.2S7 Member A. B. C 

KEULY-SMITH CO. 
MarhrMga BUg. Lytton Bldg. 

New Yorti Chieuge 
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pOLLAR 
AdvcTtisint and circulation ^nagerj art always on Ik* lookout for new 

ideas that sshll increase advertising receipts and win new circulation. Your 
idea for increasing advertising or circulation may not appeal to your manager, 
but it may be just the thing that some other manager wants. Uitok & Pui- 
LiSHEk anil pay $1 for each idea printed under this head. The fact that 
the idea is now being used tit your city does not bar it from the department. 
Address your communication to the Dollai Pulle* Eoitoe. H'hen they 
appear clip them and mail them in and receive payment. Unavailable ideas 
will not be returned. , 

XDY every test 
of daily cir- 

culation The 
News leads — by 
volume, by char¬ 
acter, by distribu¬ 
tion, by reader in¬ 
terest, by proved 
results for adver¬ 
tisers. 

The Indianapolis 

NEWS 
The 

Syracuse Herald 
SYRACUSE, N. Y. 

Is first in Syracuse leading 
the second jiaper by 2,158,- 
316 lines for total advertising 
for 1922. 
First in total; local; national 
lineages. 

Special Representatives 

PRUDDEN, KING &PRUDDEN, Inc. 
28( r;rtb Avc. Steger Bldg. 

N. Y. City Chicago, III. 
Globe Bldg. 

Boston, Mass. 

NEW 
Multi-Mailer Adaptation at Installation 
and Maintenance Cost of 4c to 9c a 
Subscriber a year. 

For mail lists of 1,500-5,000. Imprints 
addresses direct. Provides for daily 
correction of mail list. Eliminatea pre¬ 
ventable complaints. Makes Circulation 
Manager independent of Composing and 
Galley Rooms. Permits use of time and 
labor-saving methods. Gives lubscribera 
infinitely better mail delivery service. 
Write today for details. 

^peedSxunafic 
Compant/ 

AUhHUFACTjMtMa 

THE MULTI-MAILER SYSTEM 
ai7-eas washincton owo. 

CHICAGO 

risst IN rvBuc tssnes 

Che 
The World and the Eve¬ 

ning World have a com¬ 
bined circulation, daily, of 
650,000 for $1.20 per agate line 
gross, subject to contract 
discounts. They carry more 
high class dry goods adver¬ 
tising; are read by more 
jobbers. department and 
chain store buyers, and by 
more retailers; offer niore 
circulation per dollar and a 
more concentrated circula¬ 
tion; a reader and a dealer 
influence more localized than 
any other moniing and 
evening combination. 

Advertise •• Newspapers 
by the Year 

Vht ObnlO 
PuHtzer Building, New York 

MaUsr’s ■■Mta*. Pssd 
ChtsM* Deiteil 

. 

w A XT a “Dollar Puller” page? Clet one of 
your department stores to advertise their 

business and tlie supplies they useil during 1922. 
How much coal did they hum in 1922? How 
much water used in a year? How much jiost- 
age was used? Do they maintain an office for 
paying gas, electric, water and telephone bills? 
If so. How much money collected in each 
case? How m.any persons did their elevators 
handle? How much advertising space did they 
buy? How much wrapping paper was used? 
How much twine? How many envelopes were 
used? How much yard goods were sold? How- 
many suits and garments boxes were used? 
How are their charge accounts handled? Do 
their charge accounts extend out of the city? 
Do they run a postoffice? Have the employees 
organized any clubs to further accommodite 
the patrons of the store, if so, what are they 
and how? How many sick persons were taken 
care of in the store during the year? How 
many trips and where did their buyers attend? 
Any department store in your city would be 
glad to go in with you on a page like that. 

A. R. D. 

With the increasing demand in many cities 
for better first floor store rooms, there are 
many structures in most down-town business 
sections whose upper floors have been entirely 
cut off by improvements so that it is impossible 
to use them. How many stores of this charac¬ 
ter are there in your city? A story about this 
might be used in connection with a page or so 
of advertising of good offices to rent and in 
the story it might be emphasized that by cutting 
off so many second stories the number of 
available offices has been cut down so that 
people who want offices should make application 
at once to the advertisers if they don’t want 
someone else to beat them to it.—F. H. W. 

The .-Vreade Ruilding in St. Louis is filled 
with many small shops that by themselves would 
never attempt anything so expensive as display 
advertising. However, together, .as the Arcade 
Rusiness .-Xsst elation, they recently took a full 
page of space in several St. Louis dailies to 
bring shop|>ers into the .-Xrcade Ruilding. Pub¬ 
lishers will readily see the effect that the ad¬ 
vertising department will feel as the result of 
the encouragement given by the editorial de¬ 
partment of a newspaper to the organization of 
a.ssi ciations of small enterprises which may in 
a similar way be welcome potential adverti:>- 
ers.—D. R. 

The Ogdensburg Republican-Journal recently 
induced a local Ice Cream and Confectionery 
Parlor to launch a NO N.\ME SUNDAE 
CONTEST. In all thoir advertising they used 
a slogan, “BUY IT—EAT IT—NA.VIE IT.” 
A ticket was given to each person who pur¬ 
chased a dish of NO NAME SUND.-\E. In a 
space indicating NAME SUGGESTION they 
were to write a simple name which they thought 
would best describe this delicious dish, also 
their own name and address, E.ach person was 
allowed as many tickets as they purchased NO 
N.\.ME SUNDAES. This contest covered a 
period of one month. .-Vt the end of one month 
a committee of disinterested people was selected 
to determine who had submitted the simplest 
and best name which in every way described 
this wonderful sundae. .\ CASH PRIZE of 
$10 was awarded to the winning c< ntest-ant. 
The result of this contest reached beyond all ex¬ 
pectations. The merchant who used the “Idea” 
was well pleased. He used a large amount of 
s|iace during this time with the result that 
The Republican-Journal cashed in for a con¬ 
siderable amount of business, besides convinc¬ 
ing the advertiser the value of printer’s ink 
which previous to this time he had not much 
faith in.—G. C. M. 

.\ column or two in the middle of a page 
devoted to a bulletin of winter sports would be 
a timely feature of your paper and one in which 
many readers would doubtless be interested. 
Surrounding this space could l>e sold to de.alers 
in sport togs, skates, skis, toboggans, winter 
resorts, etc. Thousands of persons from cities 
are flock'ng to the gountry towns where they 
may enjoy winter sports. The bulletin should 
show depth of snow, dates of carnivals, condi¬ 
tions prevailing for skating, sleighing, skiing, 
etc.—C. L. M. 

(ieorge Washington, according to legend, 
never told a lie. On Feb. 22 run a story about 
truthfulness, d.scussing the work of the Better 
Business Bureaus throughout the country that 
have been fighting for truth in advertising. 

With proofs of this article your advertising 
salt Slum should be w ell enough armed to 
bring home much aditional advertising from 
firms who can take such an appropr.atc occa¬ 
sion to di.scuss the truthfulness of the state¬ 
ments in their own advertisements.—D. R. 

.\ novel double page of advertising was re¬ 
cently pulled off by the Indianapolis (Ind.) 
Star. The double page was head.-d “Why you 
Should Read the lndiana|>olis Star.” Space 
was given to six route men on each i>age. .\ 
photo of r.ich and their slogan appeared in a 
neat b< x. The photo at the r^ght and slogan 
at the top. Flach toute man had a few words 
to say to the iieople on his route. One young 

! I inrreasetl our advertising by 
I several pages from iileas from the 

“Didlar Pullers” roluinn of EDI- ! 
I TOR & PUBLISHER in 1922 and 
I hail enough Hunches anti Dollar 
j Pullers published to pay my ex- 
j penses to the state editorial con- 
I ventioii. 1 figure EDITOR •& PlIB- 
I lisher was worth something over 

S200 to me in 1922 as a publisher 
! of a paper in a town of less than 
I 500 people.—H. J. W. : 

business news carier had for his slogan, “Your 
paper on your itorch by 5:45 or no pay.” The 
circulation manager of the Star must have got 
busy with his typewriter, and with lots of praise 
fur the boys, the double page was dune to a 
brown. Circul.-ition managers would do well 
to try out this style of advertising their bunch 
of city carriers.—A. R. D. 

The Birmingham (.Ma.) News is staging a 
local “Follies,” strictly for amateur loc.il talent. 
Several hundred applications have been received 
from ambitious perstns incined to careers on 
the stage and in the movies. This p.-iiK-r has 
employed the services of one of the best known 
trainers of amateurs in the country and will 
stage the show in the near future. This stunt 
pulled by the News is getting wide mouth to 
mouth ailvertlsing, and is giving evidence of 
helping the circulation in appreciable numbers. 

R. H. B. 

(>n the last week in the year the Los 
.Angeles Examiner published a business direc¬ 
tory for th: new year. This business directory 
covered two full p.ages of their |iaper. Ini- 
nied ately after publishing this directory in their 
paper the Examiner published it in book form 
and distributed it at all of* their information 
bureaus. This advertising scheme could be put 
into effect one time of the year as well as an¬ 
other, and might prove available for smaller 
pape-rs.— B. F. C. 

The Chicago Herald and Examiner is paying 
$5 fur the best beauty hint submitted each day 
—ideas on beauty preservation in 200 words or 
less. This is a feature that a|i|ieals to women 
lies des helping out the advertisers of toilet 
preparations.—H. D. K. 

The Angeles Examiner groups its 
advertisings in numbers. For example: That 
part of the column which is devoted to the 
5:ile of houses is numbered 70, while the part 
of the column which advertisers houses for rent 
is numbered 71 and so on. These nunilH-rs are 
in large black numerals, and may lie seen at a 
glance. Th.s method helps the readers of the 
ads to locate what he is looking for :it once. 

B. F. I. 

A Detroit newspaper makes it a Christmas 
custom to place a copy of its daily edition on 
every doorstep in the residential section on 
Christmas. Many new suliscribers are gained 
in this way, it is reported.—E. T. L. 

The Birmingham (Ala.) News has published 
an attractive little booklet under the title of 
“Writing a Want Ad to Make It Pull.” In 
this h< oklet they go into the fundamentals of 
writing Want Ads and give detail instructions 
of “Points to be Covered for Good Copy” on 
thirty-two subjects. This booklet is distributed 
free to as many writers of want ads as the ad¬ 
vertising department can locate, and is given 
to every person placing a want ad in the paper. 

CIRCULATION 
■^BUILDING- 
SUPREMACY 

Start 1923 with a Big 

Gain 

1»22 CAMPAIGNS 
Los An^feles Times 3rd 
San Francisco Chronicle 

Indianapolis News 
Baltimore American 

Louisville Herald 
Now Conducting 
Washington Post 

2nd Campaign 

HOLUSTER’S CIRCUIATION 

ORGANIZATION 
Aesr^mi im tkt Uinitd SMm 

300 Mckritt Dlpq^ LOS ANseueSsCAL. 

W estchester County* a 

Greatest Advertising 

Medium 

THE 

DAILY ARGUS 
Mount Vernon, N. Y. 

Carried 

Over 7,000,000 
Lines in 1922 

This is the Greatest Amount of 
AdvertisinK Carried by Any 
Paper in This Important County. 

Sfeui Haurn 
IRpgiatrr 

is New Haven’s 
Dominant Paper 

Circulation over 35,000 Average 
Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COMBINED. 

Kriu Haurn iRrgtstrr 
Thm JtUiua Mathmaea SpecitU Agmncy 
Boatom — /VVw York — Detroit — Chicogo 

Lemlership in the 

Automobile Field 

The New York Times pub¬ 
lished 97,853 agate lines of auto¬ 
mobile advertising during the 
seven days of the New York 
.■Xutomohile Show, a gain over 
the volume published during last 
year’s show of 16,426 lines and 
much more than appeared in any 
other New York newspaper. 

^itUburgli 

A newspaper of charac¬ 

ter, integrity and enter¬ 

prise which has earned 

the confidence of the peo¬ 

ple of the world*s greatest 

industrial district. 

DAILY aid SUNDAY 
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DONLAN HEADS N. E. A. C. M. 

Use of Premiums Disapproved at Cir¬ 

culators’ Boston Meeting 

(By Telegraph to Editor & Publisher.) 

Boston, Mass., Jan. 18.—Edward Don- 
lan, circulation manager of the Prov¬ 
idence (R. I.) News, was elected pres¬ 
ident of the New England Association of 
Circulations Managers at the annual 
meeting held Wednesday at the Boston 

City Club. Edward D. Dolhenty, of the 
Worcester (Mass.) Telegram-Gazette, 
was chosen vice-president and Louis 
Hammond, Jr., of the Boston Transcript 
was re-elected secretary-treasurer. Nine¬ 
teen circulation managers were present. 
F. G. Fassett, editorial writer for the 
Boston Transcript, Assistant Super¬ 
visor Fort of the Railway Mail Service, 
and E. J. Winston of the same branch 
of the Postoffice were guest speakers. 

Complete abolition of premiums was 

urged by several members in a general 
discussion of problems of circulation 
managers. 

Plan* Wanamaker Statue 

A statue of John Wanamaker, to cost 
$.SO.OOO will be erected on the east side 
of the Philadelphia City Hall plaza as a 
memorial to the merchant according to 
plans decided upon January 18 at a 
meeting in the office of Mayor Moore. 

Contributions will be sought generally to 
finance the project. John P. B. Sinkler 
will be sculptor. 

Ely Returns to Newspaper Work 

Matt Ely, postmaster of Jersey City, 
N. J., announced January 18 that he will 
retire as postmaster March 1 to accept 
the editorship of the Hackensack (N. J.) 
Bergen Evening Record. He was for¬ 
merly editor of the Hoboken Hudson 
Observer. 

SUPPUES and EQUIPMENT for NEWSPAPER MAKING 
Printers’ Outfitters 
Printing Plants and business bought and 
sold, American Typefounders’ products, print¬ 
ers’ and bookbinders’ machinery of every de¬ 
scription. Conner, Fendler & Co., 96 Beekman 
St., New York City. 

Everything in 

Steel Equipment 
for the 

Composing Room 

Ve are note located in our New Factory mi 

3724 S. Rockwell Street 
Chicago 

With approximately 50,000 square 
feet of space and the best equip¬ 

ment of metal working machinery 
in the county, we are now in 
position to give you prompt serv¬ 
ice as well as goods of the very 

highest quality. 

Chicago Metal Mfg. Co. 
3724 South Rockwell Street 

Chicago, III. 
Phono, Lafayotto $7S4 

Used 

Newspaper Presses 

For Sale 
Straight-line Sextuple with 
double folder. Page length 
23 9/16 inches. Now print¬ 
ing the Dayton, Ohio, News. 

^/"VCC High-Speed Sextuple Press 
^*'^*^*^ with Color Cylinder and 

double former. Page length 
23 9/16 inches. Now print¬ 
ing the Dayton, Ohio. News. 

/’vrvee Straight-line sextuple with 
double folder. Page length 
22^ inches. Now printing 
the Manchester, N. H., 
Union-Leader. 

Four - Deck Single - width 
Straight - line Quadruple, 
with single folder. Page 
length 22ii inches. Now 
printing the Lincoln, Neb., 
Star. 

^/^CC Four-Deck Two-Plate Wide 
Press with Color Cylinder. 
Page length. 21.60 inches. 
Now printing the Kansas 
City, Mo., Post. 

P'^CC 16-page Press. Page length 
^*^*^*^ 22 inches. Now printing 

the Woonsocket, Rhode 
Island, Evening Call. 

Three-Deck Sextuple. Page 
211/5 inches. Former¬ 

ly printed the Boston, Mass., 
Journal. 

Four SCOTT 32-page Presses. Now 
printing the Kans.is City, 
Missouri, Journal-Post 

Two DUPLEX Sextuple Presses. Now 
minting the New York 
Tribune. 

For particulars apply to 

R. HOE & CO., 
504-520 Grand Street 

New York. N. Y. 

Stereotyping Machinery 
FOR SALE 

Hoe Metal Pot 6,000 lbs., with pyro¬ 
meter, pump and casting box. 

Hoe Plate Finisher and Cooler. 

Double Steam Table, Trimming Block. 

Double Tail Cutter, Casting Box. 

Hoe Curve Plate Shaver and other 
stereotyping equipment. 

For prices, write 

OBSERVER-DISPATCH, Inc. 

Utica, N. Y. 

7 Water St.. 

Bostnt Maw. 
8Z7 Tribune Bldg., 

Chicago, lU. 

USED NEWSPAPER PRESSES 
scon QUADRUPLE FOUR DECK PRESS 

Prints four to thirty-two pages. Can be 
seen in operation every afternoon in the 
week at Hoboken. 

HOE CONDENSED SEXTUPLE PRESS 

with color cylinder, two tapdesa folders and 
in excellent condition. Prints from 4 to 
24 pages. 

HOE DOUBLE SEXTUPLE PRESS 

available in the near future. Can be 
operated as two single Sextuple Presses if 
desired. Can show prew in operation. 

WALTER SCOTT & CO. 
Plainfield, New Jersey 

NEW YORK CHICAGO 
1457 Broadway 1441 Monadnock Block 

Take It To 

POWERS 
Open 24 Hour* out of 24 

The Fastett Engrayert on 
the Earth 

Powers Photo Engraving Co. 
154 Nasmu St., Tribune Bids. 

Now Tatfc CMr 

Newsprint 
DOMESTIC— 

CANADIAN— 
ROLLS and SHEETS 

CONTRACT and SPOT 

Direct Mill Connection 

Beaver Pnlp aod Paper Co. 
8 West 40th Street 

NEW YORK 

For Sale 

Hoe 16 page press with complete stereotyping 
equipment. Four linotypes. Model 18, 2 lino¬ 
types, Model 8, 1 linotype. Model 20, 1 linotype. 
Model 5. This and other newspaper equip¬ 
ment was obtained in the purchase of the 
Norristown Times. Each piece is in excellent 
condition and was used to get out the Times 
until January 1, 1923. Will be sold for cash 
only. Norristown Daily Herald, Norristown, 
Pa. 

Nawspapar Plant Equlpoanta 

Eatablishad in MU 

For Sale 

Hoe 12-page web press, printing paper* six 
or seven columns wide, 22)^ inches long, 
cither 4, 6, 8, 10 or 12 pages, with stereotype 
outfit. Good machine at low price. Can be 
changed to take pages 8 columns wide, 12)5 
ems if desired. Baker Sales Co., 200 Fifth 
Ave., New Yoik City. 

PECKHAM MACHINERY CO. 
MARBRIDQK RLDQ, 34th A Rway 

NKW YORK CITY 

24-page Straightline Web, with 25 h. p. 
motors, press erected on yoar founda¬ 
tion .$12,500.00 

64-page multi-color, 22 in. cut off, 
erected . ...$17,500.00 
2-16 page Tabloid size webs $3,000.00 

Get onr List No. 27—16 pages. 

Huber’s 
ROTOGRAVURE 

INKS 
Are now made in our 
new Rotgravure fac¬ 
tory. A better ink 
at the same price. 
HUBER’S Colors In 
uoo ol no# 1780 

Claetrle • Waldad Stael 

Stereotype Chases 
Made of Special Analysis 
Cold Drawn Steel, guar¬ 
anteed accurate in every 
particular and of thor¬ 
oughly dependable qual¬ 
ity in material and work¬ 
manship. 
Chases repaired and al¬ 
tered. M.ikeup trucks 
converted into elevating 
tables. 

Write for Prices. 

Moln Offloo 
68 W. HOUSTON ST., NEW YORK 

A Dependable, Uniform 

DRYMAT 
Better in performance than any 
other, and at a LOWER price. 

A trial will convince you. 

Unlimited Stock on 
Hand at all Times 

The Flexideal Compeuay 
IB WUlisun Stroot 

NEW YORK cmr 

Speed Up the Mailing and 
Make the Wrap Secure With— 

“QUICK STICK” 
For Every Pasting Purpose 

“Quick Stick” is a vegetable gum, 
which when mixed with cold water, 
forms a tenacious, quick-drying, white 
paste. Because of its unexcelled ad¬ 
hesive strength, "Quick Stick” is fre¬ 
quently used in place of hot glue. 

Mixes Quick 
Sticks Quick 

Dries Quick 

Guaranteed to not Sour or Mold. 
Can be obtained in 125 lb. bags, 50 Ibb 
and 25 lb. kegs and barrels. 

WRITE TO 

THE COMMERCIAL PASTE CO. 
Columbus Dept. 123 Ohio 
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Introduction to Employer and Employee 

SITUATIONS WANTED SITUATIONS WANTED SITUATIONS WANTED 
A WORD for advertisements under this 
classification. Cash with order. For 

those unemployed one insertion (adv. not to 
exceed S* words) FREE. 

Advertisinf Manacer 
Extensive experience. Salary start 
$85.00 week. Box .\-7S8, Editor & 
l*ublisher. 

Advertising Manager 
Young man. Good personality. Thorough 
knowledge of copy writing and layouts. Bot- 
perienced in both local and foreign business 
development. Best of refeiences. Looking 
for connection where diligent, conscientious 
work will be stepping stone to successful 
career. Now employed in Indiana. Available 
on two weeks’ notice. Address .\-778, Editor 
& Publisher, at once. 

Advertising or Business Manager 
Somewhere in the United States is a pub¬ 
lisher who needs my services either as an 
advertising managei or business manager or 
both. I am looking for a permanent con¬ 
nection in a city of M,000 to 100,000 population 
where hard work, initiative and a thorough 
knowledge of all branches of newspaper work 
will be effective. I have had long experience 
with some, of the best papers and have a 
record for accomplishing what I go after. At 
piesent advertising manager in one of the 
largest cities. Married. Young. I.et me 
convince you that I can produce. Address 
Box A-776, care Editor & Publisher. 

Advertiaing Office Man 
Age 33, exi>eriencfd on local and foreign copy 
desks. Can take charge service buieau. 
Steady, thortnigh and reliable. A-1 references. 
Address A-782, Editor & Publisher. 

Advertising Salesman 
Six years’ practical experience in both news¬ 
paper and metropolitan trade publication work. 
Writes interesting copy, because he under¬ 
stands the basic principles of advertising. Be¬ 
ing married, the position must be peimanent 
and offer an .attractive future. Would expect 
salary rea.sonably commensurate with record 
of past performance. Excellent references of 
course. Addiess .\pt. 4A, 870 West 181st St., 
New York City. 

Advertising Solicitor—Service Man 
Ten years of newspaper sales and service 
work. In piesent place in 1922 handled 100,- 
000 inches. Can write good copy. Sell con¬ 
tracts. Some experience in building classified. 
Have handled foreign accounts. Not a “hit 
and run artist," but have been successful in 
getting and holding the confidence of business 
men by intelligent advertising assistance. 
Ixtoking for an opening which will afford the 
opportunity of developing into something really 
worthwhile. At present employed. Will come 
on reasonable notice. .\ddress A-744, Editor 
& Publisher. 

Chance 
wanted as feature or sports writer or_ re¬ 
porter on large publication by advertising 
manager small city daily. Expeiienced re¬ 
porter, college education. .Anything with 
something at the ton for 21-year-old hard 
worker. .A-781, Editor & Publisher. 

Circulation Manager 
Mr. Publisher, Central West cities 100,000 ot 
less. I desire to make a change and solicit 
your correspondence, if you have a position 
open, or will have in the near future. Age 
33. A successful lecord with other papers 
stands behind me. Address A-792. Editor & 
Publisher. 

Classified Advertiaing Manager 
10 years’ experience newspaper work. 2 years 
classified manager. Organizing my specialty, 
understand every detail peitaining to the 
accounting end. Looking for permanency that 
offers a future. Salary secondary. 30 years 
of age. Married. A go-getter. Box .4-786. 
Editor & Publisher. 

Do You Need 
an aggressive Business Manager or General 
Manager? Have made advertising and circu¬ 
lation records in more than one field. Ex¬ 
perience embraces work on dailies in cities 
of 150,000 to 600,000. Would consider buying 
interest. A-768. Editor 4 Publisher. 

Experienced Man 
desires opportunity on good daily paper. Can 
fill any position from editor to reporter, except 
ad solicitor. A-7S9, Editor & Publisher. 

Feature and Editorial Writer 
open for special assignments or regular staff 
position on New York, Brooklyn or suburban 
newspaper. Many years’ experience on met¬ 
ropolitan papers as reporter, special writer, 
editor. Salary or space basis. Prrfer after¬ 
noon or evening work, with mornings fiee. 
Box A-78S, Editor 4 Publisher. 

General Manager Avmilabla 
with constructive daily and Sunday morning 
and evening newspaper building experience on 
both small city and metropolitan dailies. A 
successful executive, aggressive, good organ¬ 
izer and result producer in advertisii^ and 
newspaper making and management. Creden¬ 
tials prove ability to handle any proposition. 
Medium size city preferred. Address A-796, 
Editor 4 Publisher. 

I Offer You 
9 years newspaper and advertising experi¬ 
ence, jierfect health, high class salesmanship 
and copy writing. l>o you want a permanent 
ailvcrtising manager who will stay and be¬ 
come a memlier of the firm? How much will 
you |>ay? What aie the chances for advance¬ 
ment? .-Address A-7S0, Editor 4 Publisher. 

Managing Editor 
with ten years’ successful record in towns of 
150,000 to 200,000 seeks immediate connection. 
Strong in organizing and devel<n>ing staffs, 
t’apabie of handling any situation. Refer¬ 
ences if desired. Came here to eiiit and man¬ 
age i>aper that h.id suspended. Had been as¬ 
sured sufficient stuck had been sold to de¬ 
velop paper. Found after arrival piactically 
none had been or could be sold. You know 
the answer. Anyone who can use my services, 
.address E. H. Hilt, Jefferson Apts, Butler, Pa. 

Newspaper Business Executive 
Seeks connection in New York Qty. but would 
consider opening in other fields. Wide experi¬ 
ence of over twenty years in all departments, 
including one of the largest dailies. Best of 
references. Inquiries confidential. Immedi¬ 
ately available. Box A-777 Editor & Publisher. 

Opportunity Wanted 
by a yining man of 34 years to show his abil¬ 
ity as a newspaiier executive. Have had 12 
years active newspapCT experience in all de¬ 
partments except editorial. Have served as 
an executive in the advertising, classified 
advertising, circulation, purchasing and busi¬ 
ness departments. Understand modern office 
methods and can advance the morale of the 
entire plant and reduce the overhead expense. 
Possess a pleasing personality and can win 
anil hold the confidence of those under my 
cbaige. Am at present employed and mak¬ 
ing giKxl but present position has limitations 
and I want the chance to advance. If there 
is a place in your organization where ability 
and the determination to make good will be 
recognized, we can arrange the salary. 
Write me for my record and arrange for 
interview. Box A-784, Editor & Publisher. 

Practical Printer, 
magazine and newspaper experience, em¬ 
ployed days, seeks work evenings (about 
three hours). Uapable of assisting editor or 
publisher in rending, revising, making up 
dummies, layouts of ads, etc. .\-79<I, Editor 
4 Ibiblishei. 

Publisher’s Representatives 
Two men, eacli with six years’ practical ex- 
fierience both newspaper and magazine work, 
desire to repiesent live publication, national 
or sectional, whose circulation is logical market 
for New York products or national advertisers. 
Now established in centrally located new York 
office. E'or detailed letter addiess .A-795, Ed¬ 
itor 4 Publisher. 

Solicitor and Copy Writer, 
age 24. married, newspaper experience, desires 
connection with newspaper in Southwest; 
now employeil. Address A-783, Eilitor 4 
Publisher. 

Special Edition Service 
Successful, high-powered special edition ad¬ 
vertising man, now making contracts for 1923 
with limited number progressive newspapers 
in cities of 25,(100 to 200.000 in all parts of 
America and U. S. Possessions. Takes full 
charge of special edition advertising—making 
complete plans for quick and successful cam¬ 
paign, makes striking lay-outs, sells the space 
and writes copy. A complete and highly 
profitable service on per cent basis only. 
Highest references as to ability, honesty and 
integrity. Address for 60 days, Cailock Service, 
P. O. Box 1443, El Paso, Tex. 

Superintendent or Foreman 
Thoroughly trained composing room executive 
desires position. Wide range of experience. 
References. Bbx A-789, Editor 4 Publisher. 

Superior Ad Solicitor 
Unusual ability, high voltage man, thoroughly 
experienced, capable of meeting best business 
men and lining up difficult non-advertisers. 
Has genuine creative ability, forceful, con¬ 
vincing style of writing copy, capable of 
planning and writing advertising and sales 
campaigns, increasing present accounts, es¬ 
tablishing new ones. Will go anywhere for 
right opportunity. Has wonderful record, best 
references, age 31, married and college ^uca- 
tion. Box A-772, Editor 4 Publisher. 

To Western PublUhers 
Managing editor, who knows the inter-rela¬ 
tions of newspaper departments fn>rn stand¬ 
point of a publisher, seeks affiliation srith 
western daily in city of 15,000 to 100,000. 
Wishes to establish himself with publisher 
who appreciates advantage of having part 
owner “upstairs." Can invest, but is no 
champion of forloni hopes. Details available 
to those who know value of energetic direc¬ 
tion and seasoned judgment in editorial room. 
Address Box A-779, Editor 4 Publisher. 

Wanted 
position as circulation manager or assistant 
by young married man with five years’ ex- 
per-ience on daily and Sunday in city of 110,- 
000. C^n handle contests and crews. Now 
unemployed, can move at once anywhere. 
A. W. L>. 48 N. Linwood St., Norwalk, 
Ohio. 

Editor or Special Writer 
with lull exi>crience the departments, covering 
U. S.. South America, Canada, Europe 15 
cuuiitric.i, including Elect St., and Capel Court, 
now tiDxliiring here, dc.sires offer New York or 
elsewhere. .Abundant references. .Address A-797, 
Editor 4 f-'ublisher. 

HELP WANTED 
A WORD for ad-rorttemanto laidor thlo 
cUuificatkm. Caoh with ordar. 

Advertiainc Manager Wanted 
by leading newspaper in city of 35.000 in South¬ 
west, This is a real opportunity for man with 
executive ability who can plan campaigns, 
write attractive copy and sell it This is a 
Man’s Job, and, if you are not a pro<lucer 
and willing to work hard, don’t waste postage. 
Salary commensurate with ability. State age, 
refeiences and experience with application. 
Address Box A-741. care K<litor Sc Publisher, 

Advertising Representatives 
in every city wanted at mice. (Iiaiice to line 
up with progressive t^iblication at a time when 
it is ready to reap the haivest of unparal¬ 
leled fAiblicity. .’Xddress Business Manager, 
Klaptier Publishing C«»., (liieago 

Editor 
By reason of retirement of present etlitoi, 
who has served the iMjier for many ye;irs, a 
daily evening news|>atH'r in city of lOVKO. 
within four hours of New York, finds itself 
obliged to ch(M>se his successor. For goofl 
reasons piefer bringing outside man into or¬ 
ganization. Tins man must have bn»ad views 
on public affairs, l>e capable of taking entire 
charge of editorial page, assume res|M>nsibility 
therefor, and bring first class references as to 
ability, etc. The newspajier is indetiendent- 
rVmociatic and not only a power in its emn* 
munity but recognized as one of the leading 
newsjwpers of the East. If interested and can 
meet requirements, write, giving information 
as to experience, references, etc. This is a real 
op|M»rtunity for a real man—anil is permanent 
piovideil he can meet requirements. .Xddress 
Bf*x A-793, Eilitor Sc Publisher. 

Wanted. 
All round news reporter. Must be experi¬ 
enced, capable, healthy. Wages $170 a 
month. Apply, giving detailed statement of 
previous experience. Arizona Republican 
Phoenix, Arizona. 

Wanted 
Young man with experience to take charge 
of classified defiartment on leading newspaper 
in town of Good opportunity for one 
who is assistant to manager on large city 
pat>er. State age and salary expected in first 
letter. Southwest American, Fort Smith, 
.Arkansas. 

BUSINESS OPPORTUNITIES 
0- A WOJU> (or acfveirtiMiiKnts unrler this 

classificatioa. Cash with order. 

Capable Man Wants to Buy, 
Ica.c or take interest in daily. A-769, Editor 
4 Publisher. 

COPY AND LAYOOT MAN FOR 
NATIONAL ADVERTISER 

We nerd a man to devote his entire time 
to the copy end of our advertising. Our 
appropriation exceeds half a million dol¬ 
lars annually, and is spent in a variety 
of media, domestic and foreign, from 
magazine ads to tacked signs. The man 
wc want must have two distinct gifts: 
1st—The writer’s gift—that Inborn ability to 

Tisiiallie his audienre and so clothe hts 
message In words that will appeal to the 
riaas he Is addressing. 

3nd- Owing to our loeatlon. in a small town, 
be must be somewhat of an artist—able to 
make his own layouts—and sufflrtently fadle 
with pen or pencil so that he ran "drair" 
Instrurtlons to the artist who will finish his 
Illustrations. 

We reed a student, not an ezerutife; a scholar, 
rather than a husinesa man. To srrb a man 
we offer a lifetime position. With your Initial 
letter, plea.se do not send samples of your work. 

CABI. 1. BALLIETT 
Director of Advertising 

THE VICI CHEMICAL COMPANY 
Greensboro, N. C. 

PLACE ORDERS 
now 

For Your Cloth-Bound Copiet 

of the 

hternalioual Year Book Nimber 

PACIFIC COAST 
INVESTMENTS 

We have a number of unusual news¬ 
paper investment opportunities on the 
Pacific Coast, (fiances for enterprising 
newspaper men to become publishers 
in fast growing centers where living 
conditions and climate are ideal. 

PALMER Dewitt & PALMER 
Sales and Apiwasals of Newspapers 

22S Fifth Avenue New York 
Business Founded 1899 

Unusual Opportunities 
Daily A Weekly 
NEWSPAPERS 
TRADE PAPERS 

HARWELL & CANNON 
Newspaper and Magazine 

Properties 

Times Building, New York 
Established 1911) 

I WE CONNECT THE WIRES I 

QVEB twenty years we 
have conducted a service bu¬ 

reau for employers and position 
seekers in the publishing field. 
Our lists include men and women 
fitted for positions up to the 
highest responsibility in editorial, 
business and mechanical depart¬ 
ments of newspapers and trade 
joumali. No charge la made to 
employers. Regiatration is frss. 

Fernald's Exchange, Inc 
Third nat’l B’lo'G.. Sprinofieid, Mass. 

Talented, experienced, and highly effi¬ 
cient men, each a specialist in his own 
line, ready to solve yonr problems. 

Business or 

Advertising Manager 

Desires change of position 

Employed as Business Manager at 

the present time, but wishes to get 

in field providing wider scope and 

chance for advancement. 

Always on the job and a hard worker 

seven days a week if necessary. Write 

Box A-774, Editor 4 Publisher. 
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PICTURES 
An exclusive feature 

story of 250 words with 

two- or three-column 

layout of pictures in 

mat form, mailed fresh 

six days a week. Ask 

for samples. 

N. A. HUSE, Gniaral Manacar 
Worid Bide. Naw York Oty 

Million 
Dollar 
Hearst 
Features 

The World’* Greatest Circulation 
Builders 

International 

Feature Service, Inc. 

New York 

The Buffalo Territory 
Offers Big Possibilities 
To National Advertisers 
Twelfth American City; second in New 
Vork State, Buffalo, with over half a 

million people and the surrounding 

trade area with three hundred thou¬ 

sand more, affords a rich market to 

national advertisers. The effective 

medium to capture this desirable mar¬ 

ket is the big, popular, home news- 

paper^A. B. C Net paid 105,958, 80% 

of English-Speaking Homes. 

The Buffalo Evening News 
Edward H. Butler, Editor A Publisher 

KELLY-SMITH COMPANY 

Representatw^s 

Marbridge Bldg. Lytton Bldg. 

New York, N. Y. Chicago, ID. 

Introducing 

“PUTNAM OflVER” 
fey 

Charles Gordon Saxton 

Formerly Cartoonist of 

N. Y. WORLD 
DAILY & SUNDAY 

COMICS 

C-V Newspaper Service 
Borden Bldg. New York City 

HUNCHES 
Managing editor and city editors are always on the lookout for news; and 

feature ideas that can be used locally. Editor & Publisher mill pay $1 for 
each hunch published under this head. The fact that the hunch is not being 
worked successfully in your city does not bar it from this department. Address 
\our contributions to the Hunch Editor. IVhen thry appear, clip them and 
mail them in and receive payment. Unavailable hunches uktl not be returned. 

^I'R liMlye m.Tn has discovered that every 
-licitly he covers, meaning every society m 

iht- city wilh secret mi-efitiES is interested in 
the Kii Khix Klan stories of the day. On his 
own hi«ik he Iietian invrstijiaticns of his own 
anil iliscovt-rcil a surprising number of harm¬ 
less hiHiils, masks ami cloaks in the city. He 
liiil -ome hviiring. asked a lot of questions and 
liisciivered that k.s per cent of the city’s adult 
fopiilali II lie'll.iiged to organir.ations whose 
nieetiiivs .irr m* iq eii to the public. His 
statistics wire jiarticiilarly interesting.—C. A. C. 

Observe the indiiitrial conditions of most any 
city and yi it wdl nntice what you would per- 
lia'is call, on first observatioiis, inci mjietent (ler- 
sons who are making money at very cnld hut 
honest jobs, .\t the same tinte you will notice 
many comi>eleiit lisiking men who are i ttt of 
W( rk two-thirds of their time, and broke all 
the tin.e. The psychological ditferences !ie- 
tweeii these two classes of men is this; One is 
a genius and knows how to invent; the other 
may have many ginKl <|ualities hut lack intuition 
and inventive ability. Offer a jirize for the 
best letters on “How I .Make Money .-Xt Odd 
lobs’’ and your pajier may become "An Angel 
unawares.’’—B. F. C. 

The Ann Arbor (Mich.) Times News te- 
ceiitly conducted a contest to find the oldest 
Bible in possessim of its readers. Many iii- 
leresting facts were brought to light, and a 
prize of a new Bible in a good binding was 
awarded to the owner of the tddest Bible.— 
C. K. L. 

Hooch sleuths arc using unique methods in 
trailing amateur brewers. .-Xt lettst, they arc 
ill S-Tlem, for there they joined the garbage 
men in their rounds, to find tut who had alcie 
holic garbage cans. X'ou can make a clever 
little series of articles out of these methods 
and experiences,—I’. E. M. 

How does the class of work done in the black¬ 
smith shops today cnmparc wilh that done 
fifteen years ago? The claim is made that 
horses are becoming scarcer every year. See 
what the blacksmith has to say about it. How 
do the number of horses hroiight in to be shod 
compare with years gi ne by.—K. L. 

.Xs a iMist-Christmas story, find out which 
mother in your town has the honor of cooking 
at home the family Christmas dinner for the 
most number <•{ consecutive years. Her menus 
could he printed as near as she rememtiers 
them together with the length of time tii 
Iireparation of the meal and the iiumlH-r she 
has had to cook for. It may be th.Tt a number 
of gtnerations wtntld be represented at a dinner 
<if this particular mother and that part could 
be taken care of.—.1. X\'. H. 

County and country circulation, despite the 
efforts of solicitors who canvassed the nearby 
towns and villages offering all sorts of premi¬ 
ums in past years, never was as high as it 
should he. There was no conqietition from small 
lown wi-eklies and our county corresiiondcnts 
were as capable as those of the opposition which 
enjoyed no more circulation success in this field 
than did we. Disgruiitleil one morning .it the 
tendency of the corresisiiideiits to send in edi¬ 
torialized stuff, the county etlitor hit upon the 
idea of having his men send in subjects from 
their particular districts for editori,-il comment. 
There are .XO correstx ndtnts. .-Xll responded. 
Now we run each day a county eilitori;tl. 
County residents ru" longer feel they are 
-trangers to us. The notable increase in 
ci-unty circulation this year may not lie at- 
tributiible to those county editorials, but of the 
interest in them we are certain.—C. A. G. 

XXho are the fattest and thinnest officers on 
your iiolice force? James Kelly of Haverhill, 
weighing 400 iHiunds. recently served as a 
battering ram to beat down a barricaded door 
in a gambling raid. Talk with their mates, 
find out what they have done, what their am¬ 
bitions are, and whether their weight, or lack 
of weight, makes them a better “cop.”—P. E M. 

Personal letter writing is anything but the 
declining art it is commonly reputed to be. 
.X little tactful conversation with the right 
parties will give leads on several local people 
who write an unusually large number of per¬ 
sonal letters. Find who writes the most personal 
letters — mothers, daughters, sons, fathers, 
sweethearts, poor people, middle class jieople, 
rich people. Obtain expressions of opinion 

from statti nery stores, drug stores, variety 
stores, on the per capita eonstimption of writ¬ 
ing paper today compared with ten, fifteen or 
twenty years ago. Find the season of the year 
when consumption is greatest; the day of the 
week, the k.nd of weather, in which writing 
paper sells liest.—J. T. B. 

‘‘Have one of your reporters disguise as a 
tramp and apply for small jobs in the residence 
district jtist for something to eat or more a 
mere sum of money. See how m.Ttiy places 
would Ik- willing to hire him and how many 
wonlil he desirous of having him work for the 
city via th? iKikce department pounding rock. 
Have him write his experiences. It would 
make quite an interesting article.”—J. XX’. H. 

It is frequently stated that it doesn’t pay a 
man to engage in local or county politics and 
that men who do hold city or county offices 
v.-ry f:equeiitly never do anything else. It 
winilil lie interesting, then, to check up on the 
funner city and county officials in your locality 
anil to show how they HAVE made good in 
spite of the handicap of holding office, if the 
holding of office is really a handicap. A story 
of this type would work in a lot of prominent 
names and would li: very interesting to all 
the readers of the pai>er.— F. H. XX’. 

The fraternity of tramps is |Mipularly sup¬ 
posed to have the “easy” families well located 
and marked. But these families which, h.ibitu- 
ally. give tramps a hand-out, or even invite 
them to the dining table, learn things about 
tramps, too. Interview several who feed 
tramps, and get information from them. 
Tramps, they will say, separate into several 
ty|K-s. Find what those tyjies are. Learn how 
“well-estahlislied'’ tramps have their regular 
year-after-year routes. In t'entral and North¬ 
ern New England, an “estahlisheil” tramp 
works in the cranberry lu gs of Cape Cod, the 
apple orchards of Northern .New England, the 
ire fields of Central New Englanil, the sum. 
mer resort mountain towns; lint only a short 
time in each, tramping it from one to the 
other. .X well-inforined "friend of tramps” 
will tell you how tramps have taken to th: 
highways, since aiilomohile travel got exten- 
-ivc, and that during the lalxir scarcity of the 
war they became almost nonexistent. This 
w II give a story from a new angle of an al¬ 
ways interesting newspaper subject.—J. T. B. 

.Xniiie .Xlay Story, Sunday feature writer of 
the .XIanchestcr, N. H., I’nion and Leader, in¬ 
terviewed the proprietors of Greek coffee 
houses, of which there are quite a number in 
.XIanchester, and wrote a story on these houses, 
the food served, the diversions—even to the 
interested Gre.-k potted plants on the window¬ 
sills. “How the other half (or third or quar¬ 
ter. or tenth) lives, and eats,” applied to your 
city, would “htills’ eye” without straining. 
Scandinavi.ms have coffee instead of tea, the 
middle of the afternoon, and are fond of “hard 
tack.” Itfilians import their own home cheeses. 
.X visit to the sttircs of the Italian, Greek. 
Polish, or other section of your city would 
yield a surprising numher of food facts un- 
lieknownst to mi st Americans.—J. T. B. 

Picture sewing is said to he th: Uatest fad 
ami ng the women who do needle-work, and no 
home is supposed to be strictly up-to-date un¬ 
less there is at least one lunch set done in 
this fashion. Has th* fad struck your town 
yet? If not, an article on the women’s page 
descriliing the process ought to take well. 
Landscapes, clusters of flowers, or any other 
■airt of picture are said to be possible with this 
new sewing. If you hap|>en to know some 
one who can do it you might get her to de- 
scr.he the process.—C. E. L. 

XX’hat would the prominent men of your city 
r<Tther be doing than what they are doing? 
Which of them would prefer to be a traveler or 
explorer to being a banker? Which of them 
would prefer to be the pilots of mail airplanes 
inste.id of being merchants? Many people are 
not doing the things they’d like to do above 
all others and a very interesting story could be 
worked up by telling of the things they’d 
prefer to do.—F. H. XV. 

Oxford University (England) has opened a 
college for elderly men. Do we need one here 
in America? Would there be enough students 
to support it? Interview educators, university 
heads, professors.—P. L. M. 

Typical Current Comment: 

“ riie short stories xve are 
getting from vou are splendid 
Thev couldn’t he better.” 

Angus I’erkersttn, Sunday 
Kditor, 

ATLAX TA J(,)URXAL 

The Metropolitan 

for Fiction” 

METROPOLITAN 
NEWSPAPER SERVICE 

.Ma.ritniliati T.lscr, Jr., itcnl. Mfir, 

150 NASSAU ST., NEW YORK 

(By Science Service) 
Means: 

INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 

NEWS STORIES 
in 

THE DAILY SCIENCE 
NEWS BULLETIN 

Write or wire for territory and rate*. 

SCIENCE SERVICE 
1115 Connecticut Ave. 

Washington, D. C. 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper feature Service 
241 WEST 58TH STREET 

New York City 

Lessons in Boxing 
by 

SPIKE WEBB 

THE INTERNATIONAL SYNDICATE 

213 Guilford Ave., BALTIMORE, MD. 

FcrErten/ng andSutAyNtwfeptca 

International News Service 
n Spruce St., New York 
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ANSWERS TO 50,000 (jOESTIONS 
That come up every day in the newspaper and advertising business can 

be found o»/y in 

EDITOR & PUBLISHER INTERNATIONAL YEAR BOOK NUMBER 
as Necessary as Ink** 

Contents Include: 

-Names of publishers, editors, managing edi¬ 
tors, city editors, general managers, business 
managers, advertising managers, circulation 
managers, mechanical superintendents of the daily 
newspapers of the United States, totalling more 
than 20,000 names with titles. 

-Circulations and advertising rates of daily 
newspapers of United States. 

-Names of publishers, editors, managing edi¬ 
tors, city editors, general managers, business 
managers, advertising managers, circulation man¬ 
agers, mechanical superintendents of daily news¬ 
papers of Canada totalling more than i,ooo names 
with titles. 

-Complete list of newspapers of England, with 
advertising rates, subscription prices and page 
sizes. 

-Complete list of newspapers of Ireland, with 
advertising rates, subscription prices and page 
sizes. 

-Complete list of newspapers of Scotland, with 
advertising rates, subscription prices and page 
sizes. 

-Complete list of newspapers of Wales, with 

-Circulations and advertising rates of daily tions. 

advertising rates, subscription prices. 

-Complete list of schools of journalism in 
United States. 

Personnel of Press Gallery at League of Na- 

newspapers, of Canada. 

-Literary market of America, including names Senate. 
-Personnel of Press Gallery of United States 

of purchasing editors and their wants. 

-Directory of newspapers of United States and 
Canada which issue gravure sections. 

-Directory of leading advertising agencies of 
the world. 

-Personnel of Press Gallery of Parliament, 
Canada. 

-Complete list of merchandising papers issued 
by daily newspapers of United States and Canada, 
with names of editors. 

This is only a partial list of the indexed contents. You will also find the things you want to know about 
the newspaper and advertising business of France, Mexico, Cuba, Japan and other countries. 

EDITOR & PUBLISHER is the dominant journal of the newspaper publishing world. The annual 
subscription (52 issues) is $4.00 in the United States; $4.50 in Canada; $5.00 in foreign countries. 

THE INTERNATIONAL YEAR BOOK NUMBER is issued every January and fhe paper-bound 
edition goes to all subscribers. Extra copies bound in cloth are on sale at leading newsstands and di¬ 
rect at $2.00 the copy. 

Be sure of your copy of this important reference book for 1923 by filling coupon and mailing it with 
your check today. 

EDITOR & PUBLISHER, 
1115 World Building, 
New York, N. Y., U. S. A. 

Enclosed find my check or money order for $4.00 ($4.50 Canada; $5.00 foreign) in payment for one annual 
subscription of EDITOR & PUBLISHER to include a paper-bound copy of EDITOR & PUBLISHER IN¬ 
TERNATIONAL YEAR BOOK NUMBER; or $2.00 for one cloth-bound copy of the EDITOR & PUB¬ 
LISHER INTERNATIONAL YEAR BOOK NUMBER. 

Name .. 

Address 



Editor & Publisher for January 20, 1923 

To Find the Man 

the Dollar 
qihe man with merchandise to sell will make 
greater sales at less cost if he concentrates on 
the man with the dollar likely to be spent 
for his goods. 

^ Present day business conditions do not 
justify paying large sums of money for 
general-result publicity such as that sold in 
the so-called national mediums. 

The daily newspaper, which is read by 
every worth-while man and woman in the 
country possessed of a dollar likely to be 
spent for your goods, offers direct contact 
over the name of the local dealer handling 
the merchandise. 

^ Daily newspaper space can be bought 
for use in exact accordance with distribution 
or desire to create or stimulate sales—; 
city by city, state by state, section by 
section, or the whole country. , 

^ Daily newspaper space costs much less per 
line per thousand than general medium space 
and is many times as valuable in results. 

^ A serious and honest investigation of 
economic conditions and possibilities shows 
the daily newspaper to be in a class by itself 
among advertising mediums most effective, 
most flexible and most economical. 

THE NEW YORK GLOBE 
Member A. B. C. JASON ROGERS, Publisher Member a. b.c. 

LORENZEN & THOMPSON. Inc., Special Representatives 

New York Chicago Detroit St. Louie San Francisco Los Angeles 
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Space-Buyers’ Chart and Market Survey of the 

STATE OF VIRGINIA 
Second Section NEW YORK, SATURDAY, JANUARY 20, 1923 Pages I to VIII 

WEALTH GROWS IN VIRGINIA’S FIELDS OF CORN 
Old Dominion Has Made Great Strides In Diversified Farming and Ranks as a Progressive Agricultural 

State—Mineral and Industrial Resources and Commerce Keep Pace 

V/’IKGIXIA lias licen so closely asso- 
’ dated with the best since the founda¬ 

tion of the Union that it is only natural 
that our thoughts should follow the same 
channel when we consider the market 
possibilities of the state. 

Virginia's purchasing power comes 
from her soil, her minerals and the com¬ 
merce of her national waterways and 
the open sea, and is not tempered by the 
lluctuations of any single industry. No 
state has made greater strides in agri¬ 
cultural development <luring the last 20 
years than Virginia. Within this period 
“Corn Clubs’’ have been organized 
throughout the state among the younger 
farmers and of the live greatest yields 
from an acre reported by the U. S. De¬ 
partment of .Agriculture, for lVt6. four 
were in Virginia, including 1st, 2nd, 4th 

Of N’irginia's land area of 25,767,6t<0 
acres more than 18,(XX),()00 acres is farm 
lands, nearly 10,(XX),(K)0 is highly im¬ 
proved and under cultivation and 8,- 
(HK),(KX) is represented in wtxKlland. 

The unimproved lancl is only a little 
more than 1,U()0,(K)() acres. 

The value of N’irginia's farm prop¬ 
erty is placed at nearly $1,1%.555,772— 
an increase f)f $571,400,389. This figure 
in itself tells the story of N'irginia’s great 
forward strides in a new ami ix-rmanent 
prosperity built uiHin the products of her 
soil. The value of N'irginia's farm lands 
and buildings is $1,024,435.025—an in¬ 
crease of $492,376.%3 or 92.5% in 10 
years. The increase in farm land alone 
is 91.6% for the 10 year periixl and in 
buildings alone 95.1%. 

Rapid progress in the development of 

diversified farming has made necessary 
the equipping of the farms in Virginia 
with new ancf modern machinery and 
this the farmer has done in a manner 
probably unetiualled in any other state 
in the Union as is shown in the figures 
of actual investment of $50,151,4<)6 in 
1920 against $18,115,883 in 1910, an in¬ 
crease of $32,035.5f<3, or 176.8'f. 

Live stock has also come to play an 
im])ortant part in the agricultural wealth 
of Virginia with a total value exceeding 
$121.000,(XX), an increase of more than 
$47,(XK),0()0 in 10 years. The average 
value |ier farm in Virginia has increased 
more than 89% in 10 years and ranks 
among the highest in the country today, 
of $6,425.00. The average value per acre 
of the State’s farm land is $t)4.47. 

N’irginia is likewise one of the t'vw- 

states of the .Atlantic sealniard in which 
the number of farm owners has increased 
in the last 10 years. Of a total of 186,- 
242 farmers in 1920. 136.363 are farm 
owners, an increase of 2,699 over 1910 
and an increa.se of nearly 1,000 over the 
increase in the total farm population. In 
the .same periotl the numln'r of tenant 
farmers decreased nearly 1.000. The white 
owners total 1.18,456, an increa.se of 1.9% 
in 10 years, and tbe numlxT of negro 
farm owners is 47.78(), a decrease of .7% 
in the .same periixl. 

Large farm holdings which were the 
rule of 50 years ago in Virginia are to¬ 
day rare. The total numlKT of farms 
over I.OIX) acres is only 797, a decrease 
of 19.7% in the last census period, and 
the number of from .500 to 1,000 acres 
is only 2.8.13, a decrease of 17.9%. 

and 5th, as a result 
of this new move¬ 
ment. On the first 
prize acre 174 
bushels were 
grown, on the 2nd, 
154.2 and on the 
4th and 5th. 140.2 
and 140 respective¬ 
ly. These figures 
arc official, each 
crop was grown on 
a measured acre 
and the facts certi¬ 
fied as correct by 
resiKinsible w i t - 
nesses. 

There are many 
who think of Vir¬ 
ginia only as a to¬ 
bacco state. 1)u t 
this is unfair and 
untrue for diversi¬ 
fied farming has 
made it one of the 
great producing 
states of all stajile 
crops in the Union 
and its development 
of agricultural re¬ 
sources is only in 
its infancy. 

N’irginia is one of 
the few states in 
the East and South 
that shows an in¬ 
creased rural pop¬ 
ulation and an in¬ 
creased nnmbi.T of 
farms for the last 
10 year period. 
N’^irginia has a 
rural population of 
1.635,20.1, an in¬ 
crease from L.585,- 
08,1 in 1910. The 
number of her 
farms increasetl in 
the same iK-riod 
from 184,018 t o 
186,242. 

Here’s a spot of old Vircinia that will ever live in the memory of man. In the fore(round is Capitol Square, the State House, the buildincs 
of the old Confederate Capitol. In the distance is the battlefidd upon which the struggle between the North and South was ended and the 
two were reunited for a greater America that finds its counterpart in the new Virginia that has forged to the front as one of the leading 

and most responsive marketing states in the Union. 

Virginia’s farm 
crops in 1921 had a 
total value o f 
$131,093,000. plac¬ 
ing her twenty- 
sixth among the 
agricultural .states 
in the Union ami 
crediting her with 
2.3% of the entire 
agricultural pro¬ 
duction of the 
country. Her rich¬ 
est crops were 
corn, w hi c h 
brought a return 
of $32.8.'14.fXK); hay 
more than $16.- 
OOO.OIX); potatoes 
$17,000,000, and 
tobacco $19,000.(KX). 

We seldom think 
of Virginia as a 
wheat growing 
state, nevertheless 
her annual wheat 
croji is worth $10,- 
OOO.IXK), the lowly 
jK-anut $7.(XX),(XX). 
Some cotton i s 
grown in the Ti<le- 
watcr section, 
which in 1921 near¬ 
ly reached 16(XXI 
bales with a value 
of $1,312.0<X) and 
was exceeded in 
value by oats, sor¬ 
ghum sirup, the 
latter of which 
brou.ght a reUirn of 
more than $5,000,- 
000. 

Harley, b u c k - 
wheat and sweet 
ixitatoes are the 
other outstanding 
crops of the state. 

{CoutiuHcd vn 

Page yU) 
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Trading 

Areas 

inia 
PhiMo by Ewing & Calloway. 

A glimpee of the old and the new! Through 
the frame of the pillars of the old Capitol of 
the Confederacy, the visitor to Virginia today 
gets a contrast picture of the new Virginia 
of financial power to buy, with a 22 story 
skyscraper dminant in the distance. 

VIRGINIA FARM FACTS 

Barley . 

Buckwheat ... 

Com . 

Cotton . 

Hay (Tame) .. 

Oats . 

Peanuts . 

Potatoes . 

Rye . 

Sorghum Sirup 

Sweet Potatoes 

Tobacco . 

Wheat . 

293,000 

32.834,000 

1412,000 

16,401,000 

1,872,000 

0,326,000 

16,167,000 

397,000 

971,000 
S,22S,000 

18429,000 

9,629,000 

Total value—all crops _$131,693,000 

Daily Newspapers of 

Virginia 

Alexandria, Gazette . 

Bristol, Herald-Courier . 

('harlottesville. Progress . 

Clifton Forge, Pe-eiew. 

Covington, Virginian . 

Danville Bee . 
Register . 

Fredericksburg, .Star. 

Harrisonburg, News Record .... 

Hot Springs, Day Letter ....... 
I.ynebburg /fdj'otirc .v.. 

News . 

•N'ewport News Press.. 
” Times-Hcrald . 

■Norfolk, Ledger-Disf-ateh . 
” Post . 

” Virginian-Pilot. 
Norton, Coalfield Progress ... . 

Petersburg, Progress & Index 

Appeal . 

Portsmouth, Star . 

Pulaski, Southwest Times &■ 
News-Review . 

Richmond Dispatch . 
” News Leader. 

” Times Dispatch. 

Roanoke, Times. 

” World-News .. 

■Staunton, Leader. 

” News-Leader. 

Winchester, Star . 

imsnira 

\ 
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Population 
1920 Census.171,667 
1910 Census . 127,628 

80,631 mates. 91,036 females. 
A. B. C. City. 171,667 

B. C. City and Siiburliaii. 200,000 
Chamber of Commerce, City. 177,025 
Chamlier of Commerce, City anil Suburban.... 200.000 

Native Whites.... 65.8% Knxlish reading... 80% 
Negroes . 31.5% Home owners (fam.) 3'*,191 
Foreign born. 2.7% 30,753 dwellings 

Banks 
Trust Companies. 6 Resources. $22,757,787 
National . 7 Resources. 102,468,433 
State . 14 Resources. 20,261,244 

Schools 

Public Grade. 40 
High . 2 
Junior High. 5 
Colleges .and Priv.a"e.. 10 
Normal . 2 

Pupils. 22.240 
Pupils. 3,410 
Pupils. 3,510 
Pupils. 9,362 
Pupils. 142 

Theatres 

Legitimate, 2; moving pictures, 17; vaudeville, 1; 
.Average number of seats, 6IMI. Total number of seats, 
9,245. 

Location 

Richmond, situated on the James River in addition to 
river commerce, has the Chesapeake and Ohio, the South¬ 
ern, the Seaboard Airline, the Richmond, Fredericksburg 
and Potomac, the Atlantic Coa.st Line and the Norfolk 
and Western railroads. It also has a public wharf and 
accommodations for coastwise shipping. Interurban elec¬ 
tric lines operate to Petersburg and Ashland. 

Principal Industries 
.Among the varied industries of Richmond are auto¬ 

mobiles, automobile bodies, bags (burlap, cotton and 
Ijaiier), bottles, boxes and hix slooks, baking |s>\vder. 
br.cks, brooms, crackers, confectionery, railroad cars, car¬ 
riages and wagons, caskets, chewing gum, cigar, cheroots, 
cigarettes, siuifl and tobacco, aprons, conee roasting, 
coo|iering, drop forgings, envelo|ws, extracts, fertilizer, 
riltei. flo-ir. handkerchiefs, liaseball bats, idow, broom ami 
pitchfork handles, hardware, harness, hats, everything in 
the iron and steel line from the smallest automobile |Kiri 
to locomotives, mattresses, paper dishes, blotting paper, 
pencil wood, peanuts, stoves, tallow, tobacco by-products, 
trunks, bags, varnish, wooden tableware, mica, cedar wood 
Working, insecticides. 

Special Information 
Richmond is an industrial city, with 204 manufacturing 

idants. Its manufacturing business amounting to over 
$250,000,000 annually. Tobacco, iron, steel and wi^- 
working are the larger industries. It is the leading job¬ 
bing and distributing center of the South Atlantic States. 
Its wholesale business runs over $150,000,000 yearly. It 
entertains more than 350,000 visitors yearly. It has sixty- 
four public and private schools and colleges, with a stu¬ 
dent body of 41.674, making it one of the larger educa¬ 
tional centers of the South. The city owns and operates 
its water works; it maintains fifteen public parks. It is 
estimated that more than 10,000 people are engaged in 
its tobacco industries. Under normal conditions the 
Ameritxin Locomotive Ci mp.iny employs 2,500 in its 
shops here. One baking powder concern enploys 350. 
Its flour mills turn out upward of a million Uarrels t>er 
year, mostly for export. It is the seat of the Fifth Dis¬ 
trict Federal Reserve Bank. The resources of the 27 
banks on May 5, 1922, were $145,487,464. 

Suburban and Farm Residents 
Richmrmd is in the center of a farming section de¬ 

voted largely to dairying, tobacco, hog raising, general 
and truck farming. The 1921 apple crop amounted close 

RICHMOND, VA. 
CifY classed as Manufacturing and 
jobbing city. Survey in One Part 

to 10.000,000 bushels, exceeding the Cffnbinetl crops of 
OreRon and Washington. AmonR the large towns in the 
vicinity of Richmond are: Petersburg, 31,002; Chester, 
250; Clayville, 256; Winterpock, 736; Midlothian, 365; 
Ashland, 1.299; Emptjria, 1,860; Boydton. 457; Black- 
si t nc, 1.3x1; Burkeville. 514: Manakin. 15t»: Ku-tUriclks 
Hall. I50; Fredericksburg. 5.S82; Franklin, 2..U>3; Clarks- 
villr. 7J«»; ('hnse City, 1,646; rencrville, 1,4.1'*. 

hoiesale Houses 
.25 (irocers . 

Meats . 14 

Fruits . 7 
Produce . 39 
Manufacturers* Agents. 37 
Shoes . 8 
Dry Good'*. 5 
Flour . 6 

Furniture .   2 
Live Su»ck Brokers.... 3 
Hardware . 4 
DruRS . 5 
('imtVctioner> . 12 
Tobacco .    3 
Merchandise Brokers.. 20 

Retail Section 
The leading retail street is Broad. For nearly a mile 

it has shops, stores, department stores and theatres, anil 
.ibout a half mile additional is devoted to autnmi bile row. 
There is about onehalf mile on Main street. Kighth street 
has f.>ur blocks of stores, and Ninth street, three bba-ks. 
There are neighborhood sections on Fourth avenue, Higli- 
l.and Park, Robinson .street. West End; Hull street. South 
Richmond; East Broad street, Churchill, Westbrook ave¬ 
nue, North Side. 

Residential Features 
It is a city of fine residences of artistic architecture, 

and well kept grounds. There are few apartnunt-; 3(1.753 
dwellings house its .lO.lni f.aniilies. 

Churches 
Adventist. 3; Ba|>tist, 82; Catholic, 9; Christian. II; 

Christadelphian. 1; Episcopal, 23; Holiness, 6; Hebrew, 5; 
Lutheran, 3; .Methoilist, 28; Presbyteri.an, 16; of many 
other denominations, 18. 

Retail Outlets for Nationally Advertised Products 
43 Confectioners ... 294 Florists .... . ... 12 Hats and Caps_ 22 Opticians . . 9 
21 Delicatessen .... 4 F'ruits . .... 54 lewelry . 37 Photographers .. . 21 
.R) Dress Makers... 151 Furniture .. .... 85 I.adies’ Tailors... 14 Pianos . . 11 
49 Druggists . III Furriers .. . .... 4 Meat Markets.... 89 Restaurants. . 95 
39 Dry (koods. 65 (iarages .... .... 50 Men’s F'urnishings 20 Shoe Dealers. ... . 59 
29 Department Stores i 5 < irocers .... ....831 Merchant Tailors. Si)orting OkmIs.. . 5 
_ Electrical . 6 Hardware .. .... 31 Milliners . 30 Stationers . . 11 

Clothiers . 72 

Trading Area 
The trading area of Richmond covers a wide section 

of farming country and many towns and villages. Rich¬ 
mond is the market for their products, and consequently 
their trading center. On the north it extends to Fr<sl- 
ericksburg. The out-of-town trading of this city is di¬ 
vided between Washington and Richmond. On the east 
it extrads to the mouth of the York River; on the south 
to Wilson and Rocky Mount. N. C.; on southwest to 
Clarksville and South Boston; on the west to Farmville. 

_Facts and figures from Charles M. Montgomery, F iblicity Head. Chan 
r-s" » Fj tendent of Schools, Albert H. Hill; State BankingDejortmi-nt and other 

Chamber of Commerce; Superin¬ 
sources. 

N etc spa per s 
Evening; News-Lrailcr. Dispatch. Morning: Times- 

Dispatch. Sunday: Times-Dispatch. 

Use the Dispatch Papers Merchandizing Service— 
and Know Conditions in Richmond 

When you enter the Richmond market .special in¬ 

formation and specific data will enable you to plan 

a more successful selling campaign. 

In pursuance of the broad policy of co-operation of 

the Dispatch Papers its Merchandizing Department 

is equipped to furnish, without charge, complete 

data on market conditions or detailed inhirmation 

on the sale or distribution of any product sold in 

this territory. 

Much valuable data of this nature is immediately 

available for those who request it. In the event 

that you should require information of any special 

THE TIMES-DISPATCH 

character or on any subject which has not already 

been covered, our Merchandizing Department will 

investigate the subject for you and render a report. 

Many national advertisers have availed themselves 

of this service and have .said it enabled them to enter 

the Richmond territory with a foreknowledge of con¬ 

ditions that greatly increased the potency of their 

advertising. 

'I'he Dispatch Papers stand ready to give you every 

means of assistance within their power to make 

your campaign sell more in Richmond. 

THE EVENING DISPATCH 

THE TlMES-DlSPATCH PUBLISHING CO. 
Richmond Virginia 

New York 

Special RepresentativeM 

STORY, BROOKS & HNLEY, 
Philadelphia Chicago 
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Populution 
1920 Census, Norfolk. 115,777 
1920 Census, Portsnnnith. 54,387 
A. H. C., Norfolk. 170,164 
A. H. C. ('ity and Suburban, Norfolk. 202,00i> 
('hamber of Coiiiiuerc?, City, Norfolk. IJb.lXHi 
('haml)er of ( onimerce. City, Portsmouth. 60,(KK) 
Chaml>er of ('ommerce, (*ity and Suburban, N<»r- 

folk . 234,(810 

NOTH:—January 1, 1923 the city of Norfolk annexed a 
sect on of outline territory bringing within the cor{M)rate 
limits approximately 22,000 piropTe who were not credited 
to the city in the last census. This nunilier a<lded to the 
( hamber of ('ommerce estimate of 126,0(M), would total an 
approximate population of 148,0(8) for the city of Norfolk. 

Native Whiles. N. 57.5% P. 61.6% 
Negroes . N. 37.1% P. 35% 
Foreign lM»rn.  N. 5.3% P. 3.4% 
Industrial worker.-* . X. 22% 1^ 20% 
Knglish reading . N. 89% P. 89% 
Home j)Wiiers (families). N. 26,732 I*. 12.568 

NORFOLK, VA. PORTSMOUTH, VA. 
< ily rlas'rd as >hip|>iiiK and railroail cciiti rt. I'ticsr |\\< arc siirvi-ynl mi account 
of tliei*" i;ooitra|>hical ^itiialioti and c< niinon tm.intvs interests. 

Hunks 
Norfolk . 13 Kesources.... 
I’ortsnioiith . 6 Kcsoiirccs. . . . 

$r.S/t30.560 
13.331.235 

Norfolk I’lildic (Iraile.. 23 
Norfolk lliyh. 2 
I’ortsmoiith PuMic t irade 15 
I'orisinoiith lliyli. 2 

Theatres 
In Norfidk. 1 l.(‘Kitnnate. 14 motion |iicture, 1 motion 

picture and vaudeville, total scatiiiK 11,(1(11); in I’ortsmoutli, 
I I.eKitimate, 9 motion picture, total seatiiiR 4,100. 

I Location 
I .Norfolk and f’ortsmoutli on tlie Atlantic Coast, are mid 

, way lietween lioston and Jacksonville, and 300 miles 
, nearer tf> Kuropean and Soutli .\iiieriean ports than Nevk- 
I N ork, with a harlior entirely free of ice in the coldest 
i winter. There are ciuht trunk line railroads. 20 coastwise 
I steamship companies. 00 foreittn steamship lines. I licit 
; Line railroad surrotindiiiK th; entire industrial section, and 
I co-ordinatinv all the lines enteriiiK this i>ort. There are 

19K miles of electric railways in city and interiirhun lines. 
The rail lines include the .Xtlantic Coast l.ine. the C. &( I.. 
the N. Ik \V’., N. S., the Penn., Sealioard, Southern and 
the VirKinian. 

Principal Industries 
Shipluiildinit. railroad shops, machine shops, iron and 

steel, fertilizers, peanut cIcaninK. copiier smeltiny, creos. t- 
ing, cotton mills, cotton compressing, cotton hags, hosiery 
•ind underwear, knitting mills, vcmrr mills, oil. col< ssa'l 
gi verrment operations, silk mills, steel chain, toloicoi 
manufacturing. 

Capital invested in industries (Ksclusive of C. S. tiiv’t 
operations), $bO.(K)0,000.00; .\nnual payroll, $21,500,000.00, 
Kmployes, 19,750; Cost of materials, $(>5,000,000.00; 
Value of products. $98,350,000.00. 

Speciol Information 
Norfolk and Portsmouth, tlie two distinct cities, have a 

common interest in husiness. The cities own and o;>erate 
a belt line railroad 36 miles in length, coiinerting ui> the 
eight trunk lines which enter here. These cities are 
credited with lieiiig the seci ml jMirt in the C. S. in tonnage. 
Norfolk operates under lease the three large army piers 
situated here, and is s|H-nding live millions on ailditional 
piers. There are 165 wharves and docks along the Nor 
folk-Portsmouth water front. Kxisirts in 1921 amounted 
to $173,345,428. 

The farms in this vicinity shi t 4.000.OOO Isirrels of |Mita 
toes annually. Uiiriiij; the strawlarry season. 12,000 crates 
are shii>|ied daily. 'I he .\rmy-.Navy Departnieiit maintain 
enormous establishments here. 

tiovernment operations in the vicinity of Norfolk and 
Portsmouth represent an investment of about $2(M),000.000. 
and give employment to from 5.000 to I8,(H)0 |>rople, esclii- 
sive of a very large enlisted (lersonnel in the .Xrmy, Navy 
and Marine Corps. 

Churches 
.\dventist. 2; .XiHistolic, 1; Baptist, 39; Catholic. 5; 

Christian, 8; Disciple, 5; Kpiscoisil, 12; (Ircck, 1; Holiness, 
3; Jewish, 6; l.utheran, 2; Methmlist, 28; Presbyterian, 
12; Sanctilicd, I; Scientist, I; I'ndenominational, II in 
Norfolk, .and 80 of all deimminations in Pi rtsmoiith. 

Suburban and Farm Residents 
.\ rich truck gardening section in .Northampton and 

Accomac counties, and the surrounding counties con¬ 
tribute largely to the business of NorfolkPortsmoulh. 
Among the larger cities and towns are Princess Anne, 
331; (SImerton, 628; .Suffolk, 9,123; Kmiwiria, 1,869; Cort¬ 
land, 379; Franklin. 2.363; New'iiort News, 35,596; Ac¬ 
comac, 750; Tcni|>eranceville. 224; (ilouccster, 262; Ports¬ 
mouth, 54,387. 

W holesale Houses 
(iriceries . 16 Clothing . 1 
Meats . 10 Drugs . 4 
Fruits . 15 llarilware . 4 
Furniture . 1 
Shoes . ^ 
Dry CiismIs. 2 

Tobacco . 5 
Confectii ncry . 9 
C( mniission Merchants. 31 

Retail Outlets for !\ationally Advertised Prmlucts 

•Auto ((i.Yssen- . (* 1 o a k s ami Department Hardware ... 29 11 Millinrrii ... 2.1 15 
gers) . 38 1.5 Suits . 9 3 St<ires ... . 9 3 Hats ami ('aps. 8 5 ()pticians ... 8 2 

.\uto (Truck). 16 8 Clothiers .... 65 11 Klectrical . 12 2 lewelrv . 3() 7 Photographers 21 5 
Auto (Tires) ('<mfectioners 25 44 Florists ... . 12 2 isiadies^ T'ailors 23 15 Matios . 7 11 
Agys.24 

Auto (Parts) 
14 Delicatessen. . 

Dress makers. 
15 
44 2T 

Fruits .... 
Furniture . 

. 36 6 

. 49 23 
.Meat Markets 78 
.MeiTs Furnish- 

33 Kestaurants. . 
Shm* Dealers. 

145 
38 

34 
Kl 

-\Ky-(. 49 12 Druggists . .. 85 26 I’lirriers . 3 — ings . 32 HI S|N>rting (ioi d S 5 3 
Bakers . 35 
('igar Stores. 36 

14 
6 

1 Jry ( mkkIs. .. 53 23 (iarages ... 
(inxers . .. 

. 33 16 

.528 261 
Merchant 'lail 

ors . 16 12 
Stationers .. i\ 2 

Facts an<l figures were 

^ merce; SuiKTintemleiit o 
stxured 

■ st'hrMils 
from W. II 
banks ami < 

lenkiiis. 

liber Si 11 ret 

Jr.. lnforn:ati«>ii Stxret; ry, ( bamlxr if Cl 11.1- 

Retail Section 
Norfidk—On (iranby street there are 7 blocks devoted 

lo stores of all classes. Main street has five hliK-ks. Then- 
ire stores on tliiirch St., College Phace, Freemason street. 
I'lume -tn-ct. Bute street, .Monticello ave., Boush street 
and Bank sticet. 

I'ortsmoiith has almut I'i miles of retail section. 

Residential Features 
The houses are of the one-family variety, with a fine 

and iiieto-datc siihiirhan section. There are no .slums or 
tenements, and few apartment hi uses. 

Trading Area 

The trading arc.T on tht northtast extends to the Maryland 
line, fnllows the shore line on the east as far s^^uth as 
New Mt»-n. N. I*.; on the west it extends to Kin|Hiria; on 

the imrtlivseM to ()iu*en and Kssex counties. 

ISeu's/mpers 
Kvetiing: Norfolk I.edger Dispatch. N«»rfolk Ih st, Ports¬ 

mouth Star. Morning: Virginiati Pilot (Norfolk). Sun¬ 
day: Virginian I’iloi (Norfolk). Star (Pc:rtsmoutb>. 

^ NORFOLK LEDGER-DISPATCH 
No Amerkan city has shown a more sturdy, sub¬ 

stantial development in recent years than has Norfolk, 

Va. Its growth, not alone in population, but in all 

those things that make a city prosperous and great, 

has been quiet, steady, persistent, and so entirely lack¬ 

ing in spectacular features that many a manufacturer, 

noting what a profitable market he has there opened 

up for his goods, has congratulated himself on his 

“discovery.” 

Coincident with this Norfolk stride has gone along 

the growth and development of THK LKDGER- 

DISFATCH, one of the country's most successful and 

resultful afternoon newspapers. Without “fuss or 

feathers” it, years ago, took the lead, and each year 

since has increased it, in circulation and in advertising 
lineage hical, general, classified. 

THK KKDGER-DISPATCH is first of all a news¬ 

paper. Its constructive, unselfish, public-serving 
policies have given it a tremendous hold on the people 
of Norfolk. It is daily delivered in 94 of every iw 
homes in the city. Norfolk merchants believe in it 
heartily and use space in its advertising columns liber¬ 
ally. Its readers have confidence in its contents. 

With good honest merchandise, this fine market and 
this resultful medium make an unbeatable combination, 

THE LEDGER-DISPATCH maintains a PRO¬ 
MOTION DEPARTMENT ready to supply any in¬ 
terested manufacturer with accurate and valuable mar¬ 

ket statistics. 

THE JOHN BUDD COMPANY, Advertising Representatives 
NEW YORK CHICAGO ST. LOUIS ATLANTA SAN FRANCISCO LOS ANGELES SEATTLE 
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KOANOKE, VA. 
i'.ity vlti.s.setl inditslrial renter of rirh /rir/riirii', 

orrhani and limestone sta'tion 

Population 
1920 Census. 50,842 

1910 Census. 24.874 

A. H. ('. City. 50,842 

A. K. C. City aiul Siilmrbnn. 86,000 

Chamlier of Conuuerce. ( ity. 50,842 

('haml>er (f Commerce, ( ity and Suhurl>an. 86,0<M) 

Native Whites.... 79.9% Industrial workers. 18. % 

Negroes . 18.4% English reading... 92.5% 

Foreign born. 1.7% ll(jnie o^aYiers (fam.) 11,2tf0 

Hank.% 

Location 
Situated on the Norfolk and Westerti and \ irgiiiian 

K. k.. 2.7 miles from Wa^hiiiKion. 244 miles from N« r 

folk .'iml 200 miles from Uicbmond. Ititerurlun eU'ctrie 

lines operate to Salem and N’iiitoii. As a radroail junc¬ 

tion |M>int it enjoys a low freight rate, making it an 

attractive distributing center. 

Trust Companies. 

National . 

State . 

3 I C'apital, .Surphis 
4 C etc.$.5.5(1 

2 I l>e|M>sits ... $.13,.12 

,.500,000.18) 

.330.f8H>.IN) 

Public (Irade . 14 Pupils. 

Pu|mIs. 
Pupils. 

Ilidlins Coll.'ge 

Virginia ( idlege 

Pupils 

Pupils 

Theatres 

I.egitimate, 2, seating 2,700; moving pictures, 7, se.ating 

3,925; vaudeville, 1, seating 1,5(8). Average nund»er of 

seats, 1,(88) in larger. Total numlwr of .seats, 8,125. 

PrincifHil Industries 
Railroiid shr>()s, b c« m4>tives, cars, brulge and structural 

iron work, iron furnaces, pyrites plant, metal culverts, 

underwear, coo|ierage, wimhIcii )M»xes. cans, tanning ex¬ 
tract, Hour, propritiary medicine, overalls, artibcial silk, 
gloves, hats, rooting tile. sib>s. fKik tbxiring, w«Hiden 

bandies and s|N>kes, twine, machine shops, fruit raising, 

dairying. 
Special Information 

Virginia Bridge and Iron (o. is locateil here. It 

is the largest structural imn works in the .South. The 

N'iscose Co., the largt*st manufacturers of artificial silk 

in the Cnited Stales, employ 750 ^wople, ami is doubling 

its plant at present. One tlour mill prinliices 1.2(81 barrels 

ilaily. The Norfidk and Western K. k. have their shops 

and their general oftices here, empb»ying 5,4(8). The 

\ irginia ('oal and (*oke ('o.'s main oftices are in koanokc. 

'rhotisamls of acres of latnl in the vicinity of Roanoke 

are devoted to fruit raising. The richnes> of the s<»il 

ill the surrounding farms make them among the most 

valuable in the Cnited States. 

.Si4/>iir/>fi« and Farm Residents 
Roanoke, situated in the m< st fertile si’ction of the 

Ris'inoke \alle). Iietween the .MIegheny and Blue Riilge 
mountains, is the trading center lor one of the richest 
farm sections of this country. 

The following ctmnties CiUitribute business; Bedford, 
.8).669; Franklin. 26.283; Henry, 20,238; Patrick, 16,85('; 
Hi»yd. 13.115; Pulaski, l/.lll; Montg<mierv. 18,595; 
(iiles, 11.901: ( raiw. 4.1(8): Boielcourt. 16.557,’and R. ck 
bri«lge, 20.626, 

H holesale Houses 
(iroceries . 8 
.Meats . 5 
Fruits . 9 

Maimfacturing .\gents. 5 
l>ry (loods and Notions 4 

Paper . 2 
Hardware . 3 

Tobacco . 2 
('*uifeclioner . 3 
Shoes . 3 
Merchandise Brokers... 8 
Hrius . 2 
Millinerv . 2 

Retail Section 
Campbell avenue. Salem avenue, ( hurch avenue, jef- 

fersini street, Henry street, ('4immerce street. Nels* ii 
street; Market ^ip’are. witli a i»uljlic market taking in 
four Si|u.»res. cover tin* business stslioti of Roanoke. 

Residential Features 
of the one family type. There are 9,09o The h‘ uses ate of the one family type. There are 9,t)9o 

ilwellings for the 11.2(8) families. Kxtensive building 
operations are Iniiig carrie*! on in the <»utlying sectitnis. 

Baptist, 2'*: ltrelhre?i. I; ('atlnlic, 3; (‘hristian, 4; 
Kpiscopal. 3; He’irew, 2; laitherati. 3; .Methodist, 14; 
Presbyterian. 9; Scientist, 1; Cniteil Brethren, 1; mis- 
celhineous denominati«»ns. 1 ]. 

Retail Outlets for Nationally Advertised Products 

Clotliirrs . 31 

29 Ci.nfectioners .... 2K Florists . 

16 Delicatessen . 2 Fruits .. 

27 Dress Makers.... 22 Fiirnitiire 

2(. I>ruggists . 12 Furrier, 

7 IHry (kssls. 14 (»;irages . 

19 Department .Stores 3 (.riR-ers 

4 
31 

Klectrical . 3 1 lardware 

l-'lDrists . (t Mats and Caps... 5 Opticians .... 
Kriiits . 10 Jewelry . 11 rhnlintr.iplu-rs 

Kiirniliirc . 22 l.atlics’ Tailnrs... 12 I’iiinns . 
I•'llrricr, . 3 .Mrat .Markiis. .. . 34 Kcstaiiranis 
(UiraKCs . 14 Men’s l-iirnisliint!s 12 ShiK- Dealers. . 
(iriR-ers .107 Merchant Tailors....! Sporting Gtsids 

Trading Area 

krannke divides the Inisiness of lltslford ('minty with 
l.ynchhiirir. secures some from the adjacent North Caro- 

. . 3(> lina and West \ irediia emirilii s. The tradiiiK .irea e\ 
tends on north to .Mleithaiiy t'ouiity; on the east to He.l- 
ford; on the smith to the .N'orih Carolina line; on ihe 
west to I’lilaski and West Ndruinia line. 

IVIlVXir_ Facts and figures were secured from Jos. K. Driscoll. D. F. Mctjiiilkiii, Siipcrinlcnilcnt of Schools, 
1 Fa Association ol (’oninierce, lianks and other reliable sources. 

I'A'i'iiiiiK: World-New 
day. Sunday: Times. 

A eicsitapers 
ws. .MorniiiK: Times, except Mon- 

THE ROANOKE TIMES=THE ROANOKE WORLD-NEWS 
EVERY MORNING EXCEPT MONDAY EVERY EVENING EXCEPT SUNDAY 

Coveriii}' the Morniiij^ and I'Lveiiinji Field of a city of more than 5.^.(KX) population, and reachiniL; hy excellent mail delivery 
service every city, villajje and rural route of .Southwest X’irj'inia -tlie richest and most prosperous part of the State. 

COMBINED CIRCULATION NET PAID; DAILY 22,904—SUNDAY TIMES & WORLD-NEWS—26.675 

IN THE COUNTRY 
The Knanoke Times is the lead- 

IN THE CITY 
The Roanoke W'orld-.Vcws reaches 

Foreign Representatives: Fralick A Bates 
New York—Chicago—Atlanta 

ing newspaper of the State. It goes nearly every home. Those not 

to well-to-do merchants, farmers, live served by the afternoon paper, read 

stiick growers, mine o|>erators, nianu- the morning paper. The city is 

f.Tcturers and teachers. covered thoroughly in more tha 

12,000 homes. 
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Population 

1920 Census. 35,596 

1910 Census. 20,466 

A. 1!. C. City. 35.596 

A. H. C. City and Snlnirhan. 200,000 

rhainbcr of ( oniincrce, < Uy. 35,596 

( hamber of Commerce, City and Suburban. 50,000 

Native Whites_ 55.9% Industrial workers.. 22% 
Negroes . 35.9% English reading.... 89% 

Foreign l>orn. 8.2% Home owners (fam.) 7,8.15 

Trust Comfianies. 1 Kcsources. $361,627 

National . 3 Resources. 11,940,415 

State . 4 Resources. 2,652,336 

Public Grade. 9 
High . 2 

Pupils. 6,833 
Pupils. 1,226 

Theatres 

r.eKitiniatv, 1; niovinn picture, 7. Total number of 

Churches 

There are 47 churches of all denominations. 

Newport News is on the world famous harbor of Ilanip- 
ton Roads, 75 miles from Richmond. It is the tidewater 
terminus of the Chesapeake and Ohio R. R., the largest 
terminus owned and operated by one railroad. Thirty 
steamship lines operate to foreign ports. Interurban 
lines operate to Buckroe Beach, Old Point Comfort, Phoe¬ 
bus, Langley Field and Hami>ton. The C. & O. R. R. 
ferry connects with seven trunk line railroads. 

Principal Industries 

Shipbuilding outstrips all the other industries. The 
ship yards are manufacturing a wide variety of products 
in addition to ships and ship repairs. ' Other industries 
are furniture, phonographs, harness, paints, hosiery, candy, 
the packing of fish, oysters and crab meat, railroad ter¬ 
minal and yards, auto bodies. 

Special Information 

The ship yards of Newport News employ 5,500 at the 
present time. The Chesapeake and Ohio R. R. employ 
1,200. Within a short distance of Newport News is 
Langley Field, the main flying station of the .\rmy. Fort 
Kustis, the artillery branch of the Army is but a short 
distance away. The C. & O. R. R. terminus has 96 
mdes of track. There were 20,192 sailings for foreign 
|)orts in 1921. A small boat harbor has been built by 
the city. There are twelve piers, with traffic handling 
facilities; 60,000,000 bushels of grain were shipped from 
this port in 1921. The importance of this section histori¬ 
cally. brings thousands of visitors annually. 

NEWPORT NEWS, VA. 
City classed as shipping and shipbuilding center 

Suburban and Farm Residents 

The adjoining area is devoted to truck gardening to 

a large extent. Among the larger towns in this vicinity 

are Williamsburg, 2,462; Phoebus, 3,043; Hampton, 6,138; 

Smithfield, 1,181; Fort Monroe, 1,265; Po<iuson, 641; Fex 
Hill, 750; Denbigh, 450. 

Wholesale Houses 

Oroceries . 6 Meats . 4 
Fruits . 3 

Norfolk and Richmond jobbers also supply the stores 
of this city and vicinity. 

Retail Section 

On Washington avenue there are nearly a mile of stores. 

Twenty-third street has half a mile. Twenty-eighth street 
about half a mile, Huntington avenue about a mile and 

a h.alf, Jefferson avenue about three-quarters of a mile. 

Twenty-fifth street about one and three-quarter miles. 

Chestnut avenue about half a mile, alxiut 10 blocks of 
scattered stores. 

Residential Features 

It is a citv of one-family houses, with but few apart¬ 

ments, having 6,012 dwellings to house its 7,835 families. 

Retail Outlets for Nationally Advertised Products 

.•\uto (Truck).... 8 
Auto (Tires) Agys. 12 
Auto (Parts) Agys 21 
Bakers . 9 
Cigar Stores. 6 
Cloaks and Suits.. 4 
(Tlothiers . 25 

C'onfectioners .... 35 Florists .... .... 2 Hats and Caps... 5 Opticians . . 4 
Delicatessen . 2 Fruits . .... 6 Jewelry . 13 Photographers .. . 15 

20 .... 20 , .4 O 

Druggists . 26 Furriers ... Meat Markets.... 11 Restaurants .. .. . 89 
Dry Gouds. 16 Garages .... .... 21 Men’s Furnishings 10 Shoe Dealers... . 14 
Department Stores 3 Grocers .... .. ..184 Mercliant Tailors. .s Si>orting Go<m1s.. . 2 
Electrical . 4 Hardware .. .... 12 Milliners . 11 Stationers . > 

Trading Area 

The trading area is concentrated in a small area, whicli 
depends on Newport News for m'st >•{ its necessities, 

and all of its luxuries. On the north the area includes 
the territory along the north bank of the York River; on 

the south it takes in part of the Isle of Wight County; on 

northwest it takes in James City County. It takes in 
Warwick County, F.lizabeth City County and York County. 

NOTE _Facts and figures were secured from Gerrish Gassaway, Secretary, Chamber of Commerce; banks, school 
’board and business men. 

Newspapers 
Evening: Times-IIerald, except Monday. Morning: 

Daily Press, except Monday. Sunday: Daily Press. 

THE DAILY PRESS 
(Every Morning Except Monday) 

THE TIMES-HERALD 
(Every Afternoon Except Sunday) 

NEWPORT NEWS, VA. 
The daily press and THE TIMES-HERALD ARE 

THE ONLY NEWSPAPERS PUBLISHED in that 

historic section of ICastern Virginia, known as the Lower 

Peninsula, embracing the cities of Newport News, Hampton, 

and Williamsburg; the towns of Yorktown, Jamestown, 

Kecoughtan, and Phoebus; and the counties of Warwick, 

James City, Elizabeth City, and York—a community of aj)- 

proximately 200,000 inhabitants, with extensive truck farming, 

fishing, and oystering, shipping and shipbuilding, locomotive 

and car-building industries. 

Fort Monroe, Fort Eustis, and Langley Field, important 

government posts, are also located in this trading area. 

THE DAILY PRESS and THE TIMES-HERALD thor¬ 

oughly cover this rich section with home delivered carrier 

service in all the cities and principal towns. On account of its 

geographical location no other newspaper circulates to any 

extent in this territory. 

Members the Associated Press and the Audit Bureau of 

Circulations. Sunday comic with many other good features. 

For rates and full information address the office of publi¬ 

cation, or 

THE JOHN BUDD COMPANY 
Foreign Representatives 

9 E. 37th St. 
NEW YORK 

Tribune Bldg. 
CHICAGO 

Chemical Bldg. 
ST. LOUIS 

Securities Bldg. 
SEATTLE 

Healey Bldg. Examiner Bldg. 
ATLANTA SAN FRANCISCO 

Title Ins. Bldg. 
LOS ANGELES 



lumber pnxlucts of the state with a value as well as marl, mineral paints, salt, slate, 
of more than $16,000,000 annually. sulphur, kaolin and tire clay are found 

The canning industry has grown at a in various sections of the state and mar- 
rapid rate with an increase of farm activ- keted at a profit. Iron and manganese 
ities within the state and as a result in are extensively mined as well as zinc and 
recent years Virginia has stood 3rd in lead ores. Some copper, gold and silver 
the Union in the canning of tomatoes, arc also found. 
with an excess of 1,125,(X)0 cases. Water power is abundant in Virginia 

V^irginia has excellent natural advan- and this has played an imiM>rtant p:irt in 
tages for commerce and in recent years the natural industrial development of the 
has begun to take a pniminent i>art in state. The fishing industry occupies an 
foreign trade with the restilt that her important place in the business life of 
seacoa.st towns an<l cities have shown Virginia. Bass, sha<l and many other 
progressive industrial development. The favorites of the market of the I'-ast are 
development of commerce, howewr. is caught in abundance and tbe state’s an 
still in its infancy and will have an ever- nual output of oysters is in excess «if 
growing p.art in the future enricbnuiit of (),()(X1.0()0 bushels. 
the state. The total population of \'irginia is 

t <>;d is the princip;il mineral pro<luct 2..?((y,lS7 of this l,617.‘^(W are white and 
of \ irginia, the annual i)r<Kluction being of them, 1,587,124 native white, and f>f 
in excess of lO.tXKt.dOO tons of bitumi- that numiK’r 1,534.404 native white of 
nous and more than 6l.(XI),()()() tons of native twrentage. The foreign horn citi- 
coke are made. Practically all of the zenship of the state is the lowest of the 
Southwestern counties are tx’ds of anthra- Union, with only 30.785. Virginia is noted 
cite, semi-bituminous and bituminous, and for her institutions of higher learning 
a great deal of it high gra<lc coking coal, and great care has been exercised in tbe 
There are bituminous beds in other parts development of public seh<M>ls. The total 
of the state as well. numl)er of children la-tween the seboo' 

Virginia produces more than half of the ages of 5 and 20 years were 824,929 ir 
country’s output of iron pyrites, and is 1920; of this numla-r 382,533 are la-tweer 
the first in the prcxluction of soapstone the ages of 7 and 13 years, and of tha' 
and articles manufacture*! from it. Fine number 324,292 or 84.8 [a-r cent :ire ir 
granite, marble and other building stone public schools. 

Hnutu oy UatUtaay 
Within the borders oi Virginia there are many national shrines that will always be first 
in tbe hearts of the lovers of the high principles and ideals upon which this government 
is built. First, among them is Washington’s home at Mount Vernon. 

state is dividetl into six great natural 
divisions: The Tidewater to the Coast 
Range; the Piedmont from the C'trast 
Range to the Blue Ridge Mountains, and 
from the Potomac River to North Caro¬ 
lina, the Blue Ridge stretching across the 
.state in a southwesterly direction, and 

Fruit is grown generally throughout Vir- the famous Virginia Valley reaching a 
ginia and in 1920 the state stood 4th in broad belt of rolling country l>etween 
the production of apples with a record the Blue Ridge and Kittatinny. The soil 
of 15,210,000 bushels. The growing of of the Tidewater region is light and 
early vegetables for the northern market sandy. The Valley region has a fertile 
is carried on to a considerable extent soil that is well adapted for cereals. Much 
throughout the Tidewater region. In of the Mountain region is forest land, 
some sections intensive culture has but the parallel valleys are fertile farms, 
brought a profit of as high as $1,000 a The Piedmont, Blue Ridge, and the Val- 
vear from a single acre. ley are noted for their grasses. 

Tomatoes sold from 22.000 acres bring Manufacturing has kept pace with 
the farmers of the state a return of more agricultural developments in the last 10 
than $1,500,000. Dairying, stock raising years. The more important products are 
and wool growing rank among the im- cotton goods, tobacco, leather, coke, saw 
portant industries. Dairying prfxlucts and planing mill products, flour, clothing, 
are worth more than $19,000,000 annually P'K iron and agricultural implements, 
and the wool crop is in excess of 1.500,- Tobacco naturally stands high among the 
(too lbs. In 1922 the dairving cows num- manufacturing of the state. Smoking 
iK-red 426.000 and other cattle 448,000. and chewing tobacco is in excess of $12.- 
Sheep, 328,000, hogs 805.000. 000,000; cigars and cigarettes in excess 

Virginia in its greatest length from of $8,000,000. Leather productions stand 
east to west is about 440 miles, its great- first as a unit with a value in excess of 
*st breadth 192 miles. Its land area is $9,000,000. ^’ellow pine, hemlock, oak. 
40,125 square miles. The surface of the red gum. and [xiplar are the principal 

WEALTH GROWS IN VIRGINIA’S 
HELDS OF CORN 

(Continued from Page /) 

/-Hvlu by (joUi-wav 
Millions for tobacco! That’s what America pays Virginia every year and the money goes 
back into purchases of touiptnent and stock, rapidly making that state one of the most 
productive of diversified crops in the Union. 

Petersburg Retail Outlets for Nationally Advertised Products 

21 Confccte-ners .... 28 Florists . 6 Mats and (’aps... 4 Opticians .... 
11 Delicatessen .— Fruits . 8 Jewelry .   7 PhotograiFcrs 
17 l>rtss Makers ... 25 Furnilnre . 14 Ladies’ Tailors'... *> Pianos . 
14 Druggists .21 Furriers . — Meat Markets .... 24 Reslaiiranis .. 
9 Dry Goods . 6 Garages . 12 Men’s Furnishings 6 .Sh*ie Dealers . 

10 Derartment Stores 5 Grocers .2J7 Merchant Tailor-. II Spi-rting G< od- 
— Klectrical .1 3 Hardware . 9 Milliners . 3 .Stationers ... 

PETERSBl RG, VA, 
I’opulatvm —1920 Census . 

Cham, of Com. Kstimate, City and Sub. 

6 Banks, Rcrources, $22,.t63,846. 9 S 
rheatrec. It; seats, 6,095. Trading 
ojunties. Nrwpupers—Progresslndr 

l.ynchhurg Retail Outlets for Nationally Advertised Products 

Auto (Passengers) 34 Confectioners .... 16 Florists . 4 Hats and Caps- 5 Diticians . 
Auto (Truck).... 19 Delicatessen .— Fruits . 7 Jewelry . 6 nntographers . 
Auto (Tires) .\gys 26 I>ress Makers .... .14 Furniture . 14 I.adies’ Tailors .. 8 Ihanos . 
Auto (Parts) Agys 42 Ilruggists. 24 F’urriers .— 5teat Markets_ 16 Restaerants ... 
B.akers . 6 Dry G*)ods . 12 (kirages . 14 .Men's Furnishings 11 Shoe Derders . 
Cigar SUres. II Deiiartment Stores 9 Grocers . 193 Merchant Tailors. 14 Sim rting Cho-Is 
cilioks and Suits. 2 Klectrical . 7 Hardware . 6 Milliners . 9 Stationers . 

LYNCHBURG, VA 

Danville Retail Outlets for Nationally Advertised Products 

27 Confectioners .... 10 Florists . 2 Hats and Caps.... 10 Opticians . 
13 Delicatessen .— Fruits . 3 Jewelry .. 5 Photographers 
17 Dress Makers .... 14 Furniture . 13 Lgidies’ Tailors ... 4 Pianos . 
14 Druggists . 17 Furriers . — Meat Markets ... 22 Restaurants ... 

5 Dry Goo*ls . 9 Garages . 17 Men's Furnishings 12 Shoe Dealer- . 
17 Department Stores 6 Grocers .208 Mercluint Tailors. 18 Sporting GxmIs 
— Electrical . 4 Hardware . 10 Milliners . 12 Statimers . 
26 

DANVILLE, VA. 
Population—1920 Census . 21.539 

Cham, of Com. Estimate, City and Sub. 50,000 

4 Banks, Resources, $10,904,754. 11 Schools, Pupils, 5,895. 
Theatres, 5; seats, 4,0<)0. Trading Area—20 miles. News¬ 
papers—Bee (E.), Register (M.). 

Alexandria Retail Outlets for Nationally Advertised Products 

Auto (Passengers) 6 Confectioners .... 15 Florists 
Auto (Truck).... 2 Delicatessen . 2 Fruits 
Auto (Tires) .\gys 15 Dress Makers ... 12 Furniture 
Auto (Parts) Agys 12 Druggists. 9 Furriers 
Bakers . 4 Dry Goods . 2 Garages . 
Cigar Stores. 10 Department Stores 2 Grocers 
Cloaks and Suits.. — Electrical . 3 Hardware 

Clothiers . 12 

ALEXANDRIA, VA. 
Population—1920 Census . 18,060 

Cham, of Com. Estimate, City and Sub. 25,000 

3 Banks, Resources, $9,500,000. 9 Schools; Pupils, 2,300; 
Theatres, 5; seals, 6,000. Trading Area 10 miles. News¬ 
papers—Gazette (E.). 

4 Hats and Caps... 5 Opticians ..... 
10 Jewelry . 5 Photographers 
6 Ladies’ Tailors . . 6 Pianos . 

— Meat Markets ... 15 Restaurants 
12 Men’s Furni.shings 15 Shoe Dealers . 
63 -Merch.int T;\iIor-. 9 Sporting Goods 

5 .Vlilliners . 7 Stationers .... 
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BKISTOK, VA., AM) TKW. 

6 Hanks. Resources $11,370,0^9. 7 Sc1um»1?-, 
Theatres, 3; seai'^, 1,800, Tratfitif; .irm—JO 111110 
Mpeys—lUraM-C otirier (Nf. Sun.L 

CHARL()TTES\ 1 LI.E, \ A. 
l*opultitu,n—1020 ('ei'srs .. lO.ORK 
(‘ham. of K<ti’’^ate, (Jity anil Suh. 17..^UO 
3 Hanks, kcMUtrccs, ?8.544.511. 3 Sclnols. ru|»iN, 2,700. 

Theatre'^. 2: scats, l.lOt*. Trudiitu .In'a—15 miles. AVtej- 
papers Hiojrress (K.). 

Hristol, Ta., and T^nn,^ Retail Outlets for ISationally Advertised Products 

14.776 Auto (Passengers) 22 Confectioners .... i Florists . ... 4 Hats and Caps... 2 0|>ticians ........ 
6.729 Auto (Truck).... 7 Delicatessen . Fruits . ... .1 Jewelry .* 3 Ph Jtograi hers ... 
><.(J47 .\uto ('nres) -Vgvs I.s Dress Makers.... 12 Furnituri ... 6 l.adies’ Tailors... 6 Pianos . 

25.(K)(I .\uto (Parts) Aevs 12 Drugt^ists . 5 Furriers .... ... - Meat Market.-i.. .. 8 Kestau rants . 
2.0K.S. Hakers . 4 Dry Goods . 7 (iarages . ... 11 Men’s Furnishings 8 Shoe Dealers .... 
.\ CU'S’ < ipar Store’s .... 4 Department Sti res 2 (irticcrs . ... 67 Merchant Tadors. — Sporting (roods... 

( leaks and Suits. — 
(li thiers . 12 

Electrical . 

_ 
Hardware ... ... 4 Milliners . 

_ 
Stationers . 

Charlottesville Retail Outlets for JSationally Advertised Products 

Auto (l^assengers) 22 
Auto (Truck).... 11 
Auto (Tirc>) Ak\s 12 
Auto (l*arts)AKys 10 
Hakers . 2 
(’ij<ar Stores. 4 
(lofiks and Suits. — 
('lothiers . 11 

(^-nfectiotU'^s .... 12 
Delicatessen .— 
Dress Makers ... 12 
Ih-UK^ists . IJ 
Dry (mmmIs . 6 
Department Stores — 
Klectrical . 2 

Rorists 
Fruits .. . 
Furniture 
Furriers . 
(iarages 
(Insers 
Hardware 

Hats and Caps... 1 
Jewelry . 4- 
Ladies* Tailors... 4 
Meat Markets ... 3 
Men’s Furnisl'.ings .1 
Mt-rchant 'I'ailors. 3 
Milliners . 6 

1 Opticians . 
4 Fliotograpliers .. 
1 Pianos . 
3 Restaurants .... 
3 Shf>e Dealers . . . 
3 S|H>rtinK (koils.. 
5 Stationers . 

STAIMON, VA. 
I'opulalion 1020 Census . 10,62.1 
Cham, of ('om. Kstiniatc. (‘ity and .Suh.. Jo.ouo 
(i Hank**, Resources. $6.405,itl2. 7 Sih'ols, Pupils, .1,483. 

'Ilicatrcs. 3; seats. J.7oo. 1 radium .Ina—— n iles. 
papers—Leader (.M.), Nev\s leader (K.). 

Staunton Retail Outlets for JSationally Advertised Products 

.\uti> (Passei'Ker?) 24 ('< nfectioners .... S 

.\uto (Truck).... — Delicatessen .— 
Auto (Tires) .Xrns 13 Dress Makers. 20 
.\uto ( Parts) Ar> s 
Haker'* . 
('ipar StiTis. 
Chaks and Suit*. 
Clothiers . 

Druppists . *) Furriers . 
Dry (ioods . 1() (larapes . 
Department Stores — (‘.rocers . 
Klectrical . 3 Hanlwarc .... 

Florists . 2 
Fruits . 8 
Furnitu-e . 9 
Furriers .— 
(larapes . . 6 
(‘.rocers . 47 
Hanlwarc . 4 

Hats and ('a|>s.., 5 Ot^icians. 
Jewelry . 6 IMiotographers 
Ladies* Tallin's... 3 Pi.anos . 
Meat Markets ... 12 Restaurants .. 
Men’s Furnishinps 9 Shoe Dealers . 
.Merchant Tailors. 3 S|K>ninp (i<km1s 
Milliners . 4 Staii«ners .... 

Vi I.NCHESTKK, V A. 
l*opulalion PDt) ( ensns .. . (>,883 
Cham, of C. m. I■‘stimate, City and Suh. 10.000 
4 Hanks. Re*io\irces. $8,071,204. 5 Sclnols. Pupils, 1.321. Thca* 

tres, 2; s<'ats. 1,100. Trading .-trea 20 miles. \eu spapers— 
Star (F.>. 

Auto (Passengers) 17 
Auto (Truck).... 6 
.*\uto (Tires) Apys 15 
.‘\uto (Parts).\pys 12 
Hakers .1 
Cigar Stores .... 4 
(loaks and .Suits. 2 
('k thiers . 6 

ll inchester Retail Outlets for Nationally Advertised Products 

Confectioners .. . 3 I'h^rists . 2 Hats and Cans... 6 Confectioners ... 3 
Delicate5sen . 2 
Dress Makers. ... 1.? 
Ih-upgists . 5 
Dry (^lorsls . 7 
lH‘partment Storts 4 
Klectrical . 4 

R(,rists . 2 
Fruits . 2 
Furniture . 6 
Furriers . — 
(larages . 8 

Hats and Caps... 
Jewelry . 
Kadies* Tailors ... 
Meat Markets..,. 
.Men’s Furnishings 

(Irocers . 50 .Merchant Tailors. 2 
Hardware . 4 .Milliners . 7 

(►pticians . 
I*h< tographers .. 
Pianos . 
Restaurants ... . 
.Shoe Dealers.... 
SisTting (ioo<'s.. 
Stationers . 

(.LlFTO^ F0K(;E, VA. 
/Population P*20 Census . 6.164 
«‘!)am. of (' m. I’stirrate. (*ity and Suh. 7.000 
2 Hanks, Resources, $3,204,989. 3 Sch<K>ls, I’upils, 1.(*.37. 

Theatres. 2: seats. 1,300. Ttadi$tg .Irra—20 miles. Xcivs- 
papers— R<view (I'..). 

Clifton Forge Retail Outlets for JSationally Advertised Products 

Aiiti* (Passengers) 17 ('onfectioners .... 
.\uto (Truck).... 5 Delic;ite'isen . 
Auto (’Hires) Apys (» 
Auto (I*arts) Apys 9 
Hakers . 2 

I Cigar Stores. 3 
I Cloaks and Suits. —- 
1 (‘lothiers . 5 

6 Drt*ss Maker*.... 
9 Druggists . 
2 Dry (ioods . 
3 Department Stores 

Klectrical . 

4 Florists . 2 Hats and Caf*s... 2 
Frc.its . 3 Jewelry . 3 

10 Furniture . 2 Ladies* Tailors... 2 
4 Furriers . — Meat Markets.... 3 
5 (iarapes . 6 Men’s Furnishings 4 
2 (Insrers . 17 Merchant Tailors. 2 

2 ()|4icians . 
3 Phi tografthers 
2 Pianos . 
3 Restaurants ..., 
4 Sine I>ealers... 
2 Sporting (ioods 
5 Stationers. 

frfdfkicksiu R(;, va. 
/'o/’h/o/i. « - 1930 CcTtsus . 5.882 
(’ham. of ( .m. F.stimate, C ity and Suh. 10.000 
4 Hanks. ResmirrC'., $4,801,603. 4 Schools, fhipils, 1,340, 

Theatres. 2: seats, 1,*0(). Trading .irea—25 miU*s. .Wrer- 
papers—Star (K ). 

Fredericksburg Retail Outlets for JSationally Advertised Products 

.\uto (Pas>en);ers) 25 <'* nfectiener 

.\uto (1‘ruck).... II iHdicJitessen 
Auto (Tires) Aeys 12 Dress .Maker*,... 
Auto (Parts) Apvs 22 Druggists . 
Hakers . 4 Dry (ifoils . 
(jgar Stores..... 3 Department Stores 
Cloaks and Suit*. Klectrical . 
(‘lothiers . 4 

florists .. 
I'ruits . .. 
^‘urniture 
Furriers 
Ca rapes . 
(irocers 
1 iardwaie 

Hats and C’aps... 2 
lewelry . 3 
Ladies’ Tailor*... 2 
Meat Markets.... 4 
Xfen’s Kurnishinps 4 
Merchant Tailors. 2 

Outicians .. 
Photographers 
Pianos .. 
Restaurants 
Shoe Dealers.. 
S|)orting CiooiU 

Milliners . 4 Stationer 

HARRISOMU RG, VA. 
/Population—192(1 ('ensur, . 
dnam. of ('om. Kstimate. C'ity and. Stdi. 
3 Hanks, Rc'^ources. $4,673,041. 4 .Schinds, Ihi|>ils 

'I'heatres. 2; seats. 1.6()0. '/rodiug ^irra 30 mi 
;r.d w'^st. .^4) north and south. Xcicspaprrs 
Record (M.). 

Uarrisonhurp Retail Outlets for Nationally Advertised Products 

5,875 .\uto (l'j.sse*t5per«) i'» ('onfcvtiiiiers . .. . 5 Rorists . Hats and Caps... 5 Oldicians . 
7.5(10 Aut«» (’frue'k).... 11 Delicatessen .. . 1 Fruits . ... 1 lewelrv . 3 Phi tographers 
1,5011. .\uto (Tires) .Xgvs 12 Dress Makers . .. 15 Furniture . . ... 4 Ka<iics’ Tailors... .1 Pianos . 

* east .\uto ( Parts) .\pvs 14 1 h'upgists ... . * Furriers .... Meat Markets..., 6 Kestaurants ... 
News- Hakers . 3 Dry (‘iood> . , . ... 9 (iarages ... . ... 9 Men’s Furnishincs 5 Shoe IValcrs .. 

Cigar Store's .... 6 Department St res — (irocers . ... 24 Merchant Tailors. 3 Sporting CiOihIs. 
(T*iaks and Suits. 
Clothiers . 5 

Klectrical .... 2 Hardware ... ... .1 .Milliners . 6 Stationers . 

COVlMiTON, VA. 
—'9211 Ciii-i's . 5.(),’2 

( ha'll. < f ('oni. Kstirrate, ("ity aii<I Siili. (),.Sn<i 
.1 Hanks, KeMiin-,s. $.(..S(l6.411. 2 Stlnxil'i, I'm.jls. i.-Kd. 

Thc:;lr'‘s. J: Ecats, Tnidxnp .lira—2" mill's. .Wtim- 
tatcr—Vircinian '1'..). 

HOT SPRI\(;S, VA. 
l^otulatutr. \92h Censes . 1.000 
(*ham. of ( nm. Kstimate. Citv and Suh. 
1 Hank, ^ke«i urce^. $597,123. Pupils. 312. Theatre*. 2: 

seats. 700. Trad'.iif^ .-^rct:—5 mihs. Xc7V^papcrs Oay- 
1 etter ( K.). 

\uto (Passeiitier*) 
-Ntito (Truck).... 
.\uto (Tires) .\p\s 
Auto (P.arts) Apys 
Hakers. 
(*ipar Store>. 
(‘haks and Suits, 
(lothiers . 

Covington Retail Outlets for JSationally Advertised Products 

.Nuto (Pas.*e!,pe!>) 10 

.\nto erruck ). . . . 10 
Auto (Tires) .\pys 14 

I Aulo (Parts) Apys 12 
j Hakers . 1 
! Cigar .Stores .... 4 
1 Ch'aks and Suits. — 
I Ch thiers . 6 

(‘oufectior.crs . . . 
IMicatessen . 
Dress Makers . . . 
Drupeists . 
iHy (iofMls . 
Det)artment Store*- 
Klectrical . 

Rirists 
Fruits . . . 
Furniture 
Furriers . 
(iarapes . 
(incers . . 
Hanlware 

— Hats and (‘aps... 3 Opticians . 
2 Jewelry . 2 Phot(kgraphers . 

r.-adies* Tailors... 2 Pianos 
Meat Markets.... 
Men’s Funiishings 
Merchant Tailors. 
Milliners . 

Restaurants 
Shoe Dealers .. 
.Sporting (ioiils 
Stationers . 

Hot Springs Retail Outlets for JSationally Advertised Products 

('•'nfectieiiers .... 2 
I>t licatesson .... — 
l>ress Makers .... 2 
l>rrgpists. 2 
Dry CimhIs.1 
Dejiartnuut Stores — 
Khctrical . 2 

Florists . 1 
Fruits . 2 
Furniture . — 
Furriers. — 
Garages . 3 
("rrocers . 5 
Haidwarc . 3 

Hats and ('aps... — Opticians . 
Jewelry . 
I.,adies* Tailors.... 
Meat Market* . .. 
Men’s Furnishings 
.Merchant Tailors. 
Milliners . 

PluHographeis 
Pianos . 
Restaurants ... 
.Sh> e Dealers . 
Sfiorting (iiHNls 
Stationers ..,. 

ni FASKl. VA. 
/Pttpu/atiou- P 2*: ('•nsus . 
(Iiam. ♦if Com. Kstmiate. ('itv and Snh. 

Pulaski Retail Outlets for Nationally Advertised Protlucts 

Auto (PasMuipcr*) 10 ('• nfectioners .... 15 Florists .... 
lo.ooo Auto (Truck). 

2 Hanks. Resr urces. $1.7()().tM4). 3 ScIum/I*. Pupils, 1200. .\nto (Tiros) Apys 7 
Theatre*^. 3; s4-ats. l.oOO. I rati in ii .4r<vi 8 miles. Vete.r- Auto (Parts) .\g)s 5 
papers—S«*"th\\c*t Times News Review (K.). Hakers .. 4 

Cigar Sti»re . 7 
Chaks and Suits. 2 
Clothiers . 6 

Delicatessen . — Fruits 
l)re*s Makers ... 5 Furniture 
Druggists . 11 F'urriers . 
Dry Goods . lO (iarages 
Det>artnicnt Stores 2 (irocers . 
Klectrical . 3 Hardware 

2 Hats and Caps... 6 Ofticians . 
10 Jcwelrv . 4 i*hotographcrs 

7 Ladies’ Tailors... Pianf« . 
— Meat Markets ... 11 Restaurants ... 

9 Men’s Furnishings 6 Shoe Dealers 
26 Merchant Tail^Ts. 3 Sporting GmMs. 

4 Milliners . 4 Stationers . 

NORTON, VA. 
/Population—1920 Census . 
Cham, of Com. Kstimate. ( ity and Snh. 
2 Hanks, Resource's, $1.6(8).000. 3 Sclu ols, I’upil*. 

Theatres, 2; seats. 800. '/rading .Iroa 2() mill* 
papers—The Daily Propi ess. 

Norton Retail Outlets for Nationally Advertised Products 

Auto (Pas*enpers) — Confectioners .... 
Auto (’Iruck) ... - Delicatessen . 
.\tito (Tire*) Ap>s — Dress Makers ... 
Auto (Part*) .\v\s -- Druggists . 

Confectioners .... 1 Florists . 1 
Delicatessen . 1 Fruits . 18 

1 Hats and ('at>s. .. . 10 Outicians 
8 Jewelry . 2 Pnotographers 

Hakers . 
( ipar Store* . . . 
Cloaks and Suits 
(lothieTs . 

Dress Makers ... 6 Furniture . 4 Ladies* Tailors ... 1 Pianos 
^^ruggists . 3 Furriers .4 Meat Markets .... 

1 Dry Goods . 10 (iarages . 6 Men's Furnishings 
1 Department Store's 3 (irocers . 10 Merchant Tailors, 
1 Electrical . 1 Harilware . 2 Milliners . 

5 Restaurants . .. 
4 Shi>e Dealers . 
1 S|Kjrling (ioods 
3 Statiimcrs .... 

u 




