


2 BILLBOARD ADVERTISING March, 1896. 

Classified Advertisements. 
=. = i 

BILL POSTERS’ DIRECTORY. 

7»iv line Displayed Advertnements under this 
heanitf, 2$c.for one insertion, fioc.for three inser¬ 
tion. yr. for four insersions, Si.oo for six inser- 
tioni Ijsrger cards, toe. pet agate line 

Wmona, Minn., Henry Werner, 
Bill PoHler a <1 IMhtrltdilor. 

Nanaimo, British Col. Pop. 7,000. 
A. A. UavlH owns and coiitrola all bill 
l>oitrd<i and apacea. P. U. Box IS<i. 

Fort Wayne City Bill Posting Co, 
Theatrical and City Bill Poxtera. plHlri* 
butina and Advertising Agenta. Work 
nroinptly and properly executed.* 
FORT WAYNE, 1NI>. C. B. Woodworth, 
ManagiT._ 

Joliet, Ill., DeLong & Biederman, 
Bill PoaterNaud Ulatrlbutora. 

Albuquerque, N. M. Pop. 10.000. 
The Iludsou Adv. A Bill PoalingCo., own 
and control all bill boards. Alao dodlstri* 
buMiig. tacking, fence painting, nnalllng. 

Boone, Iowa, Population 9,(^ 
J J. Kirby, City BUI Poater and Diatribntor 

Bethlehem Pa., poo. 25,123, 
Houth and West Pa. Uroniau Bill Posting 
and Distributing do. 

DENVEft, COLO. 
Thet'urran Bill Posting A Distributing Co. i 
owns and controls all bill boards and ad-j 
vertlsing privileges in l>euver, Pueblo and i 
Colorado Hprlngs. Population of Denver, i 
l(i5,flUb; Pueblo, tO.ISS); (Colorado Hprings, 
Colorado City and Maniton, 20,OU0. tt I 

Q. D. McGuire. • liy Bill P. star. Distributor j 
Lima, Ohio. Pop. 20,000, 

W. C. Tirrlll, City Bill Poster and Distri¬ 
buter. Work promptly done. tf i 

Manchester, N. H. Frank P. Colby, 
City Bill Poster, D stributer and Baggage 
Transfer. Address ;«l .Manchester st. 

Memphis, Tenn. 
Van Beuren A Co., Bill Posters and Dlstri- i 
buters, 224 Hecond street. ■ 

Milford, Mass. 
Population, llMKKi- W. E. Cheney, City Bil 
Poster, tilstrlbutor. F4 8o. Bow street. Sole . 
oontroi of all bill boar.Is in city and adjoin, 
ing towns. 20 years’ experience In this city , 
Baggage and scenery truck express. ja-12 ^ 

New Hampton, Iowa, , 
R. K. Oarver, Bill Poster and Distributer, 1 
Circulars distributed In Northern Iowa, j 

Honest work . Seasonable Rates. Reference , 

Newport, Ky. G. H. Otting & Son,' 
Own and control all boards. Go«H Service, i 

Falatka, Fla. u6 I 
W.8. Nugent, Bill Poster and Distributor 

Shelby ville, Ind. T. F. Chafee & Son I 
County and city Bill Posters A Distributors 

South Framingham, Mass. 
W. H Trowbridge, Bill Poster. Five towns 

Waukegan, Ill. 
O Runey A .Son, Distributors. Bill Posters, 
etc. iClrciflt 18 towns ) Pop. 3.S.0CKI. n« 

Tucson, Arizona, 2,000 ft. of boards i 
W.M. REID. Box. 148. <112 1 

Springfield, Ohio, H. H. Tyner 
I.lceused City Bill .Poster and Distributer. 

St. Charles, Mo. Fop. 10,000, 
City Bill Posting Co., own and control all 
bill boards, also do Distrlliuting, Tacking, 
etc.; circulars mailed, or list of names of 
residents of Ht. Charles City and County 
furnished. Best cf reference. 

J. N. Mlttleberger, Manager. on j 

Sioux City, Iowa, pop. 40 000, 
Post«r«, Distilbutor and Tackers. We do 
all kliBlsof advertising A guarantee work 
Sioimrity Bill Postingand Ad\ertising Co 

(Licensed] Member A. B. P. A. 

Victoria, British Col. Pop. 20.000 
The Victoria Hill Posting t o. own an con 
trolall bill hoards, paintsignsaud bulletins 
and does distributing. Address ROBERT 
.J.\MlEHON. .Manager, P o. Drawer 28 

Western Bill Fosting Co., 
Owners of all Advertising Bpaces. 

Salt |j»ke City, Ctah. 

Wallace, Idaho, ' 
(VK*ur d'Alene Mlues. J. C. l.’am|>l»ell. Bill | 
Poster and Distributer, References. sS | 

Woodland, Cal. 
Dietz and Gleudeunlug, Bill Posters, (ino | 

When you write, mention JtUlhoard Advertising I 

Classified Advertisements 

DISTRIBUTERS’ DIRECTORY. 

We can guarantee that advertisers will re¬ 
ceive honest, reliatile service fr'On any firm 
or person whose advertisement apia-ars in 
I he following list. 

Noadveriis nients recelv dfnmi minors 
Beferences as to honesty and iiitrgr ty 

must accompany all appUca ions for space 

Jacksonville, Ill., 807 S. Main S.t, 
Win. Burke, memnei of and recominended 
by C IS. Dlst. Bureau 1 

Donat J. Lefebvre, Manchester, 
N. H., Box 48:$. Reliable rMstilbutor of all 
Kinds of .\dvcrl sing .Matter. 

Boise, Idaho, Spaulding & Gordon, 
Reliable Distributers and Sign Tackers. 
We 'pay rent for our UM'ations and can 
guarantee 

Boston. Mass. I.IIOI) Washington st. 
Wm. E. Prescott. DistVibuloi of advertis¬ 
ing matter. Advertisers write at once. n8 

Cincinnati, O. Pop. 350,000 
Ifiiexcelled Distributing*<• rvlce. 
W. H. Stelnbrenner, 811 Vine, flnclnnatl 

Chicago, IIU. J. A. Clouffh, 
fontracts solicited for the distribution of 
all legitimate advertising matter In t'hi- 
cago and suburban towns. 

Carthage, Mo. Pop. 10,000. 
Joseph Karratt, Distributer; tsampler aud 
General Advertiser. 

Convent, La. 
Names of residents of st .lames f'ounty 
fui-nlshed at reasoinble pi ices. F.Nezoiix. 

W. E. Patton, Corinth, Miss. 
Bill Poster and Distributer. Reference fui- 
uished. Box 79 

Detroit, Mich., Harry P. Merkle, 
Helialile Djstrihntor and Sign Tacker, 21 W. 

Elizabeti) Street. d.1 

Dowagiac, Mich. J** 
The .VI ich. Adv. B in a t Wm. J. Kryder. Pn • 

Easton, Md. 
Tiie Adv. Dist. Bureau, posts and distri¬ 
butes bills, signs and ciroulats, aud ail 
classes of advertising matter. John R. 
Thompson. Ma lager. Box 118. dS 

Fredonia, N. Y. 
John H. t'ase. Distributor. Box lliiC. dii 

Grand Rapids, Mich. 
George M. laonard. Reliable Distributer 

Ironton, Ohio. 
DistriOuting by James Haynes A Hon. 

Marinette, Wis. Menominee, Mich. 
Pop. 1.5;$12— .\dj<iinlng-Pop. I2,.i24 

Wm. H. Earle, Mar netle, Wis. Reliable 
Distributor Your contracts soliciietl 

Milford, Mass. 
Edwin R .Negus. Distributor, 

Newport. Ky. 
O H OttDig A Hon, BUI Posters and Dis¬ 
tributors, tins York street • 

Nashville, Tennessee. 
< Irculars, eic„ distributed, cards nailed 
tl.TO per liKlO up. James L. Hill, 32:1 Broad 
street Nashville. Tenn. 

New Orleans, C, H Young & Co., 
4118 c*,ondelet hi. lieneral Distributors. 
ITiillnilled reference Honest work. dl 

Paterson, N. J., Population 98,000. 
Abram H. Post. liistrM)uu$r, 48 Hambnrgti 

Paducah, Kentucky. 
H .lOHEPH maRTH 

Bill Pester and Distriliulor. -Meml>er 1 nler- 
natlonal Distributors .Asfn of N A j« 

Peru, Ind., C. W. Stutesman, 
Licensed fiiy Kill l osier a Disirlbnior. j;{ 

Portage, Wis. 
W. H. Bathgate Advertising iiiid DIstrlbu- 
ting .Agency, BUI posling, signs .ached, nii 

Richmond Hill, L. I. 
Circulars dlstri'.uled lioncsily In Uueens 
County by L. Bangert. 

Scranton, Lackawanna Co., Pa 
Jo‘ n H. Beliz A Hons, (jeiicral Adver l«ltig 
A genu, W'rUetons, «i.V4 Deacon st pet 

Selkirk, Ohio. 
C. P. Rola r s. Reliable D;siribu'f,r. j:t 

Williamsport, Pa. 
H. M BoiuT iMhtrilMitor. 

Western Bill Pos'ingCo., 
tieiieral DlsI'U'iUers Halt l.akel Dv. Ctah 

When you write, mention hillioMir-t AUveiUsing 

EXPERT AD WRITERS. 

I Adt’etlisemenls under this head $l,$o per sear, in 
! nonpareil. In bold-face type, St-oo per year. Dis- 
I ptax adirrtisemenls not exceeding 7 lines, tfc. pet 

line. .All adiiertisements amounting to St,fO and 
I oi-er include a veat's subscription free. 

\ Archer, .Addison, 706 Girard Bldg., Philadelphia. 
Pa. 

! .ArchilMtid, David B , 7,t Nas-sau *t.. New York 
: City, N. Y. 
I Ascherfeld, Havre-de-grace. Md. 
; Bagley, H. B., J12 South lyth st . Philadelphia 
j Pa 

Bali. Burt. ,$14 I'nion Trust Bldg., St. I.ouis. Mo. 
Bates, Charles Austin, 1413-1415 Vanderbilt Bldg. 

New York, N. Y. 

Barle.se, C. J., Rose, N. Y. 

Busy Bee, 72 Adage, Boston, Mass. 
4 atls and 4 cuts for 51. .Any line. 4 gcaxl ones 
lor grocers, with cuts, for fi. 

Brown. H. P Paulsboro, N J. 
Carleton, R S., New Haven, Conn. 
Coffrain. L. D., .Adams it Co., Buffalo. X. Y. 
Cohen, O . 335 Forest .Ave., New York, N. Y. 
Corbett, F^ .A . care Post. Boston, Mass. 
Crawford, O W., Advertising Manager, Masonic 

Temple, Chicago. Ills. 
C'ltran, R I, . iii West J4th st , New York, N Y 
David, C. F'., 67 Milk .st., Boston, Mass. 

Day, Chas. H., Whitneyville, Conn. 
i Decker, F . W.. 155 Chambers st., Newburgh N Y. 
' Dixey, Wolstan,' 85 World Building, New York 

N. Y. 
■ Fairbanks, W. L., Box 857, Philadelphia. Pa. 
I F'owler, Nath. C , Tribune Building. New York. 

N. Y. 
Fowler, Frank Field, 13 School st , Boston, Mass. 
Gillam, Manley U., Hilton. Hughes A Co., New 

I York. N. Y 
j Herren. Jno. W , Norwich, Conn. 

Holmes. Henry, 17 Beekman st , New York, 
N. Y. 

I Hubbard, J. S., Plymouth. Wis. 
1 Kahrs. Hy, Z40 FUi’st 33rd st , New York, N Y. 
' Kenn^v*, J F* , 421 B’d of Trade, Montreal, Can. 
I Kirkpatrick, W. B , 513 So. Shippen St., lAn- 

caster, 1*3. 
j Lewis, W. H., itt Pros{>ect Ave., Buffalo, F Y. 
i lx>ng, Jas. R., 419 Fiftn St , Washington, D. C 

Manning. I'lysesG , South Bend. Ind. 
Marsh, Chas. H., 9:5Chamber of Commerce, Chi¬ 

cago, Ills. 
Marston. Geo W., Portsmonth, N H. 
Mathews A Lewis, 501 Main st., Kansas City, 

Mo. 
Moses, BertM., Box 283. Brooklyn, N. Y. 
Newitt, J. C , Stimson Bldg , lX)S .Angeles, Cal. 

I yuigg, Chas. 1., Farmington, Me. 
Patterson, Will J., 125*- W. 3d Ix>s Angeles, Cal. 
Paine, A. W., Traverse City, Mich. 
Payne, Theo, E., 2519 Master st., Philadelphia, 

Pa. 
Scarboro, Jed. 4S .Arbuckle Bldg. BroRklyn. N Y 

I Smith, FI. L. Codman Bldg., Boston, Mas.s. 
I Smith, F. M. C., Flquitable Bldg., Baltimore. Md. 
( Smith, Chas. Hite, Knoxville, Venn. 
: Star Ad. Writing Bureau, Evening Star Bldg , 
I Washington, D C. 
i Spencer, C. H.. .Advocate Bldg.. Newark. Ohio. 
I Stewart, W. C., 4114 Film .Ave., Philadelphia. 181 
' Stump, Frank V., Goshen. Ind. 
' Sul>ers, J. H.. 4 New Chambers st.. New York, 
! N Y 
, The News PTes.s, 114 Nassau st . New York City 
I N. Y 

Wadv, Clifton S.. Room Si. 27 School st , Boston 
I Ward, .Artemas, Lincoln Bldg., I'nion sq . N Y 

Wasson, J. B., 270 W. 39th St.. New York, N. Y. 
Wheatley. E. A., Flffective Advertising, N. Y, 

Life Bldg., New York, N. Y. 
Wheelock, E. J , too So. loth St., Philadelphia 

1 WiWer ACo., 621 Market st., San Francisco, Cal. 
Williams, R. L., Loan A Trust Building, Wash¬ 

ington, D C. 
Winchester, H. Frank, 162 Ashford st Brcxxlyn, 

Wooifolk, Chas. A.. 446 W. Main 
street, Louisville, Ky. 

STREET CAR ADVERTISING. 

.Adiertisemrnts undet this heading S/A" A'"' rear, 
in nonpareil. In bold face type, pei tear . 
Display 2$ cents per line. 

.Adi rrtisemcnts amounting to S/AO ond iner, in- 
ilude a year's subscription free 

\ George Kissam, v> Brumfield St.. Boston, and 
Postal Telegraph Build'g, New York City 

Broadway Advertising Co . Hugh J. Grant, pres 
261 Broadway. New York City, 

Mark D. Batchelder Co.. 38'2 Ma* 
rietta Street, Atlanta, Ga. 

I Also Savannah, Ga., Charleston S C.. Rich- 
I mond, Ya., Peoria, III , St. Joseph. Mo.. Diilm- 

<pie, la. 
O. I Miilford. Hammond Building. Detroit, Mich 

. Western Adv. Co., 316 t'niun Trust Building, 
j St. I.ouis, Mo. 
: Sam. P. Ferree, 231 Broadway. New Yoik City 
■ Manhattan FI. R Advertising C<»., 3,1 .Murray st.. 

New York City. 
' M. Winetiurgh -r Boston, Mass. 

M. Wineliurgh, Jr., 184 Bank st , Clevelainl (». 
Wyndham Kol*ertsoii, Dallas, Tex 
The Avton-Bnrrows Co., Toronto, «*nt 

Send 24 cts. in stamps to Honno- 
gan & Co., 117 East Eighth Street, 
Cincinnati,0., and receive in return 
a handsome leather bound Date 
Book Best ever published. 

When you write, luenllua HUIlooiid A>l\'■rliKiiig. 

POSTER PRINTERS. 

Adfertisements under this head Sl,$o per rear, in 
tear in nonpareil. In bold face type, (f.oo per 
yea”. Display adieilisements not freeing r 
lines, tuentv-hxe cents per line. 
Advertisements amounting to trA» und ever in 
elude a year's subscripticm,free. 

\ Calhoun Printing Co, Hartford, Conn 
Calvert I.itho Co, Detroit, Mich 
Cameron Show Printini; Co. 37 Ann, New York 
Central Citv Show Printing Co, lackion, Mich 
Central Litfio and Eng Co, 1406(11 ave. New York 
Central Show Printing Co. 143 Monroe, Chicago 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford. Ontario 
Courier-Journallob Ruoma, Louisville, Ky. 
Courier Show Printing Co. Buffalo. N Y 
Cox's Sons, John, Gay and Pratt, Baltimore 

Thn Donaldson Litho. Co., Cln’tl, 0. 
Flichner A Co, Baltimore 
FlmpireShow Printing Co.. 73-75 Plymouth Place 

Chicago 
Forbes' Litho Co, 181 Devonshire, Boston 
Francis A Valentine, 517 Clay, San Franciaco 

Free Press Show Print., Detroit 
Fox, Richard K, Franklin and Dover, New York 
Grihler Litho Co. Chicago 
Gillin Show rrint, 132 West 14th, New York 
Goes' Litho Co, 140 Monroe, Chicago 
Gt. Am Eng A I'rint Co, 57 Beekman, New York 
Great Western I’rititing Co, 511 Market, St IamiU 
Greve 1 itho Co. The, Milwaukie, WU 
Hatier, I* S , Fond-du-lat, Wia 
Hasselman rrinting Co., Indianamlia, Ind 
Hatch, C R. A H. II., Nashville, 'Tsnn 

Hennegan A Co., Cincinnati, Ohio. 
Jackson, J B.. 48 Centre, New York 
Jordan Show rrinting Co., 128 Franklin. Chicago 
Journal Job Rooms. Columbus, (». 
Ledger Job Office, fos Sansom, I'hiladelphia 

LIbble Show Print, Bos'on, Mass. 
Lick Show Print, Fort Smith, Ark 
Liebler A Maass. 224 Centre, New York 
Mauberrefs Printing House, New Orleans. Iji 
Metropolitan Printing Co , 222 W 26th. New York 
Miner Litho Co The 11. C. 342 west 14th st 

New York, . 
Morgan. W J A Co., St Clair, t leveland 
Morrison Show Print, Detroit, Mich 
National Printing A Eng t o , ( hicago 
Orcutt Litho. Co Chicago 
Pioneer Printing Co., 214 Jefferaon. Seattle. Wash 
Planet Show Print. Chatham, tint.. Canada 
Richardson A Foos. 1124th A've, New York 
Riveraitle Printing < o . 216 3rd. Milwaukee, Wis 

United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence, R 1 
Winterburn Show Print., 166 Clark. Chicago 

MURAL SIGNS AND PAINTED BULLETINS 

.Advertisements undet this head $i,fo per teat 
in nonpareil In bold face type, tj.on per year 
Display ad:erlisements not exiecding j lines, 2$' 
per line. .AJiertisemrnls amounting loti.fo and 
trier include a irtir > subu riptum free. 

Boston. Mass. LDonnellv A Sons, 6 Tamworth St 
(ton Ads-ertiaing Co., 8 Bromficid st 

Brooklyn, N. V. 
The New York and Brooklyn Adv, Sign Co, 
DeKalband Hudson avrs 
Thos. A. Skidmore, 640 Halsey st. 

Cincinnati, O. 
The John Chapmn Sons Co.. 19 Ixmgworth st 
Dili's .advertising Service. 312 Coleman st 
Ph’ Morton, 333 west Fifth st. 

Chicago, Ills. 
K J. Gunning. Watiaeli ave., cor VanBuren st 
Hour A Company. 59 Dearborn M. 
F M Lewis A Co„ Temple Court 
Thos. Cus.sark. Blue Island ave and Throop st 

CLKVF.LANI', O 
Bryan A Co . High and Middle Sts 

Dknvkr. Col. 
The Curran Bill 18>sting and Advertiaing Co 

Dt-TaoiT, Mich. 
Walker A Co , 41 R'lwland <t. 

Kalamazcmi. Mich —J. E Me' arthy A Co.. 
Lkxington, Kv. 

L H. Ramsev A Co., 137 east Main st. 
Lofisvii.i.K. Kv.—lleverin Bros. 
Nrwark, N. j -Newark Bill Poating Co. 
Nkw York. N. V. 

TheO. J. Oude CO.,”l-X5W Broadway 

C. S lloiightaling. No. 3 Park Place 
L E La'Four. 1718 Broadway 
$am W. Hoko, "7 n«»"au si 
Unexcelled Advertising Co . 46 Veaey street 
Colyers System Advertising Service, 113 an.1 

IIS west Broadway 
Omaha, Nkr. 

Thos Miilvihill, 1512 Harney st. 
Oshkosh, Wis. John E Willtams. 
PlIILAIH'.i.PHIA. Pa 

American Advertising Sign Co., I.\j6 Race st 
Wm Johnson. 

PiTTSHi ai.H,, Pa 
G G O'Brien. 

PaAiRiK Citv. Iowa. W. S. Parker 
San Francisco, Cai.. 

Arthur M Plato. 
S. I. Stone, VIA Commercial st 

Scranton, Pa.—Reese A I,ong Adv Co. 
St. Lonta, Mo. 

W F. Williamstin, 113-115 N 6lh street 
lltliesi A Stout Adv. Sign Co. 
K J Gunning. 

Toronto, Can -Price Advertising Co. 
The Acton Biiriows Co. 

VANioi-c ra, Can -The Acton Burrows Co 
WiNNirRG, Can, The Acton Hiirniws Co 

M ben yuu writ#, aianUou UUUMtaid Advertiai'w 
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A Monthly Rt§ume Of All That I5 New. BRioirrANDlKrERE^TiNoONTHE Boards 
Voi.. \', No. .3 CINCINNATI, MARCH i, 1896. PRICE 10 CENTS. 

PER YEAR. Si.oo. 

• MOTE” INTERVIEWED. 

\ reporter lor “ Hlllboard Ad\erti.«inK " cro.«»> ' 

riaminc.t the “ King of the Road.” An Inter- 

eMlng talk nith the Sign King. The new 

a!>M<clatlon he la forming at>led the American 

Kill I'ostera' I'nion. 

I’rohalily no one |>crv>n in .\nierica is 

in-tter known anion>' a<lvenisers and hill i 

than C. S. HoujjhtaliiiK, familiarly 

.tn<l affectionately temietl ” Hotc,” anil 

the address of his large estahlishnient at 

No, ; Park Place is alniitst erjually so. 1 
h.id little difficulty in securing an audience 

U-ing ushered into his ]>rivate office almost 

imrneiliately upon presenting my card. 

'• Mullo' " he said cheerfully as I enter¬ 

ed, ” What can I do for you* ” 

•• Biluimiard .Advkrtisino would like 

to know something aliout the .American 

Hill Posters’ I’nion " I replierl 

" Humph,” he ot)ser\eil,”you don’t let 

the gra-ss grow under your feet. Why, 

I only maileil that ad to them yestenlay.” 

” That’s altirgether prolwble,” I replieil, 

” my instructions came by w ire, and I re- 

ceiveil the telegram but half an hour 

'•ince. But .about the new a.ssociation .* 

How is It? .Are you serious?” I 
‘ Youliet, I am serious; in fact, I am | 

■ 1 d serious. I’ll show you an as.sociation 

inside of a year that will l»e a i>ower in 

the land. It will reach fn>m the .Atlantic 

to the Pacific, and from Huds«>n’s Bay to 

the I'lUlf. My lawyers have already taken 

the n«*ces8ars’ steps to incorporate it. You 

know it will l»e a corporation under the 

l.iws of New JeriK*y, and will lie capital- 

i/eil at half a million dollars. It’s a new 

idea. Only occumsl to me bust week, 

but it solves all the difficulties that at¬ 

tempts of this nature have encountereil ; 

in the ]>ast. .\s s<K>n as the scheme is 

laid liefore the bill posters of the country 

vou will see them fairly falling over one 

another to get a piece of it.” 

“ It is intimateil, Mr. Houghtaling.that 

this is merely an attempt on your part to 

get even with the .Asaociateil Hill Pi>sters’ 

.AvsiH'iation for depriving you of the rights 

and privileges of memltership in their 

organiiiition.” 

"That’s a lie, a d—il unequivocal down-; 

right lie. Why, the meniliera of the .As-! 

siniated didn’t fire me. It was Campliell 

and ('•iinning’s St. Louis representative, 

Hager, I lielieve. his name is. Why, I’ve 

got ten friends to their one among the 

inefiilH-rs of the .Association Look here,” 

he said, displaying a big stack ol letteis. 

’ these are all from bill posters, nuwt of 

Ihein memliers of the * .Asaoi'iated,' all of 

iliem expressing the most pronoiincetl in¬ 

dignation at the imlignitiesthat have been 

put iiiion me ” , 

” It is said that Stahlbroilt could and ; 

should have prevented it.” 

” I am told that he did put up a lame 

talk in my behalf. I guess it was only a 

feeble protest to Mpiare himself though. 

But that’s all right. Stahlbrodt and I are 

srpiare He has jiaid me back my five' 

hundred dollars, and we are quits.” ' 

” How was that?” 

“Oh, that's an old story. You see it 

was a scheme of Stahlbrodt’s to milk the 

other memliers of the .As.sociation by es¬ 

tablishing a New York office and hogging 

all the commissions. He inriteti Sam 

Pratt, Campbell and myself to go in on it 

and we each pledged ourselves to give 

five hundreil dollars a piece to support it 

until it got on a paying ba.sis. We all put 

up our money except Campliell. He craw- 

fislidl,backed right out of his agreement.” 

” Was the venture successful?” 

" No. I soon made up my mind that 

Stahlbrodt was not the man to handle it.” 

” Why ? ” 

”Oh. that’s a leading question. You 

see, the position is one that rerjuires all 

the characteristics of a successful so¬ 

licitor.” 

’’-And you think Mr. Stahlbroilt does 

not pos.sess them ? ” 

” I won’t say that. I will merely state 

that an adverti.ser does not like to be told 

that he Aur to do a thing, and when he is 

approacheil in this manner he is very 

likely to develop a prompt and unmistak¬ 

able case of the ’ studs.’ ’’ 

I>o you exjx-ct your new .AsjWK'i.ition to 

break up the .As.vx'iateil Bill Posters’ .As¬ 

sociation * ” 

” No, not at all The gang th.it's now 

running it will do that.” 

” How’s that * ” 

” Well, you see. they are using it now 

as a means of getting even with enemies, 

and it is largely given over to personal 

squabbles, quarrels, spites. The eilitor of 

your pajier understands the situation. He 

has warneil the memliers for months past 

of w hat would hapjien if a radical change 

was not instituteil 1 see he was fired too. 

That’s the penalty of being able to think. 

The gang wants to do all the thinking ” 

“ But they ejecteil O J. (',ude as well.” 

”Of course they did. He is a first cl.ass 

solicitor and gets business, lots of it. 

That, of cxnirse, interferes with Stahl- 

bnxlt.” 

” .Many of the memlx'rs have written 

Bii.i.nosRn .AnvRRTtsiNr. that the mis¬ 

takes of the Ciiicinn.iti meeting will all 

lx‘ recitlied at Cl« veland next July.” 

” I lielieve tlie\ will if the .Association 

holds together that long ” 

“AA’liy, you surely ilon't anticijvite such 

I s|x-edy disruption * 

”It would not surprise me at all. AA’hy, 

their total receipts last year were fqfio.oo, 

and the .Association was run veiy econom¬ 

ically. but their expenses amounted to 

which left them only alxiut $93 00 

on band. Mind you, not a cent was ex¬ 

pended unnecessarily. Nothing but pos¬ 

tage, printing and bare necessities were 

indulged in. But this year it’s different. 

The gang have got the reins. The first 

thing they do is to cover up one of their 

own blunders by voting #150.00 to an 

attorney for drawing a bond, or some¬ 

thing. Then they give the secretary 

#250.00 for a stenographer. Then #300.00 

to your paper as a subsidy. Then Stahl¬ 

brodt gets #450.00 to pay the rent of the 

New York office. Their incidental ex- 

jien.ses will be about the same as last year, 

#S.Sfi.oo, which makes a total of #2,130.00; 

to lie met. Now, their receipts will not [ 

l»e as big as last year, because the Inter-1 

State Bill Posters’ .A.ssociation is cutting | 

down the membership like fun, and every ' 

time they lose a member, that means just 

so much less money received.” I 

"You think the Inter-State is hurting 

them?” 

“Think ' Why, I know it. AA’hy, my ' 

boy, nearly every member they had in 

Minnesota. Wisconsin, Illinois, and Ken¬ 

tucky has gone over to the Inter-State, j 
There isn’t enough of the subordinate 

asscKiation in these states left to form a 

corporal’s guard. I see. too, that not 

satisfieil with the already large indebted- ; 

ness incurred, they are going to pile up 

some more by publishing a paper.” 

"But they expect that that will prove a ; 

source of revenue.” 

“Like h—1, it will. AA'hat does Camp- 

liell know alnnit running a paper ? .About 

as much as a hog does aliout a holiday. I 

tell you, it’s expen.sive, most uncommonly 

so, in fact.” 

"You speak as if you had experience.” 

”So 1 have. In 1.S6S I organizeii the 

first bill {posters’ a.ssociation that was 

ever formeil in .America. The idea oc- 

curreii to me in New Orleans, during a 

conversation with .Al. AA’elier. the bill 

poster of that city. 1 at once went to 

Chicago, and interestetl t'»eo. Treyser in 

the idea, and we succeeiied in effecting an 

organization. AA’ell, to make a long story- 

short, the association wanteil a paper, 

and they authori/eil me to go ahead and 

publish it. which I did. It was calUni 

Th«‘ Bill Posters’ Review , and lasted just 

lour months, during which time 1 receiveil 

just exactlv three jwid subsv-riptions of 

one dollar each. Those four issues cost a 

little over #3,21x1,00. The .Assiviation 

wouldn't {xiy it, so 1 had to; that's why I 

rvinemlier it so well” 

“In the case of Campbell, however, 

things will be reversed, because he won’t 

jiay it. so the .Association will have to, 

and the burden is going to fall pretty 

heavy on the shoulders of the few faith¬ 

ful ones who stick by the .As.sociation to 

the la.st. It’s on account of this rtfckless 

extravagance, more than anything else, 

that I pretlict the early demise of the or¬ 

ganization. 

“You can say to the boys, though, that 

I will soon have The .American Bill Pos¬ 

ters Union in operation, and it will come 

as near to being a perfect association as 

it is pos.sible to get one. Tell them it’s 

what they’ve lieen trying to get for 

years.” 

ANOTHER QNE. 

The Southern Bill Po.stlnK Trust. A new or- 
xranlzatlon projected by M. J. Dooley, of 
Atlanta. Qa. A new movement of Intere.st 
to the Craft In Dixie. 

It never rains but it pours. Following 

close upon C. S. Houghtaling’s announce¬ 

ment of the .American Bill Posters’ Union, 

comes the news that the popular bill 

poster at .Atlanta. Ga., Mr. M. J. 

Dooley, has projected, and is about to 

launch an entirely new and independent 

.Association of Bill Posters in the South¬ 

ern States. Dis.satisfie<l with the .Associ- 

ateil Bill Posters’ .Association, with which 

he hxs heretofore affiliated, Mr. Dooley 

has severed his connection with that 

organization, and quietly gone aliout 

effecting an a.s.sociation according to his 

own ideas in matters of this kind. 

Rumor has it that it will be operated on 

! entirely new lines. The trust goes into 

each and every town of the South and 

buys the boanls outright from the bill 

jxister, paying him in stixk of the trust 

for same, and installing him as manager. 

AA’herever they cannot effect this ar¬ 

rangement, it is presumeil they will in¬ 

stitute opposition. In time, this will 

give the tru.st an absolute monopoly of 

the lioards throughout the entire South. 

It is also said that the S. S. S. pe<iple 

are interested in the scheme. 

AND STILL ANOTHER. 

The AA’estern Bill Ptisters’ Association, 

covering the states of Montana, Idaho 

and Oregon, is organizing under the 

direction of Messrs. Spiiulding & Gordon 

of Boise. They have askeii for and re¬ 

ceived a charter from the Interstate Bill 

Posters’ .As.s«H-iation and will ojH-rate as a 

subordinate orgi ni/ation ut that lanly. 

, Messrs. Sjiaulding N. 1'.onion are hustlers 

and their efforts will undoubtedly result 

in a strong and effective league of the bilj 

jKisters of the three stales named 
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I 

POSTERS AND PAMPHLETS. I 
_ I 

A CRESSY MORRISON. ! 

The question of billboard advertising | 

has annually presented itself, with gradu¬ 

ally increasing emphasis, during my en¬ 

tire experience as an advertiser. 1 have 

never had a doubt as to the value of this ^ 

class of display advertising as a means of 

immediate local publicity, but 1 have had 

my misgivings—and I think they have j 

been justified—as to the reliability of the ^ 

average bill poster. The fact that adver- | 

tising has, during the past, been consid-' 

ered other than a science, that notoriety | 

has been mistaken for reputation, and the ! 

attainment of publicity by flashy methods 1 

or in any way, has lieen regarded as the 

goal to which the advertiser was tending, 

has, through the early connection of the 

bill poster with the circus, induced the 

bill poster to believe that all advertising 

was a species of circus, a frolic ; and in¬ 

stead of his bills Ijeing carefully put up, 

they have lieen slapped up. The bill 

posting profession, from my oliservation, 

has been more completely imbued with 

this idea than almost any other line of 

advertising thought, and the careful ad¬ 

vertiser, observing this tendency, has been 

driven away from a profitable field by the 

personnel and the average untrustworthi¬ 

ness of this class of display. It should 

be thoroughly understood and stated with 

emphasis here that for years there have 

l)een thorouglily reliable bill posters, 

just as there have been admittedly thor¬ 

oughly unreliable ones, and the advertiser, 

being unable to discriminate, has been 

loathe to see his profits on the reliable 

poster absorbed and turned into a loss by 

the bad business methods of the unre¬ 

liable. 

Theatres, amusements of all kinds, and 

one or two other lines of business have 

seemed to enjoy the bill poster’s most 

strenuous and careful efforts, for the bill 

poster knows that he would receive from 

this class of advertisers a certain regular 

annual amount of posting ; and besides, he 

has been under the supervision of the local 

manager of the theater or the careful 

checking of the circus bill poster, who 

was one of the fraternity, so to speak. 

But when the general advertiser, seeking 

publicity, sent his bills to a bill poster a 

thousand miles away, those bills have 

awaited the convenience of the bill poster 

and sort of drifted in, and though it may 

have been the desire of the adverti.ser to 

make a complete display at one time, 

they have been spread over six or eight 

weeks. The charge may have been right, 

but the lack of attention, the delays, have 

lost for the advertiser the entire effect. 

By making his shot scattering he has 

failed to penetrate the public mind, al¬ 

though the work was done conscientiously 

enough, as far as the time of display was 

concerned, by the bill poster, but every 

thin^ else had lieen given precedence. It 

therefore became true that although a 

large advertiser might spend more among 

the bill posters of the nation than any 

one theatrical company, yet his di.splay 

was desultory and ineffective, and the in¬ 

dividual or local bill poster looked upon it 

as so small a matter that it was scarcely 

worth his attention. 

These methods deterred me for over six 

years from entering into a field which I 

felt would be profitable, provided I could 

get exactly what I paid for. But a change ' 

has come. The bill posters of the countty- 

realized that life was not a continual 

frolic ; that bill posting, if intelligently 

done, became a dignified occupation; that 

there was a science in bill posting, as in 

all things. They learned to call it a pro¬ 

fession, and to take a pride in it. Then 

came the formation of a Bill Posters’ As¬ 

sociation, national and inter-state ; then : 

local organization ; then a system of edu¬ 

cation in business ethics by bill posters ] 

for bill posters. Then came more rigid 

rules regarding membership. .\11 this re- ^ 

suited in a pressure of opinion among bill 

posters which either whipped a careless or 

dish'jne.st man into line or excluded him 

from the association. It is needless for 

me to say that the general advertisers 

were quick to appreciate the value of this 

organization, the making of a standard 

price,the proper criticism of loose methods i 

by bill posters themselves; and the amount' 

of commercial advertising which is now 

being placed by bill posters attests the ' 

fact that there were many others who 

were as anxiously awaiting the dawn of 

the new era as I have lieen. 

Last year I sent forth a few little flutter¬ 

ing doves, amounting to a paltry hundred 

thousand sheets of posting. It was well 

displayed by members of the association. 

I and by-and-by the doves returned to me, 

I bringing the green little olive-branch 

' dollars in sufficient numbers to warrant 

me in believing that the posting was not 

only well done, but that it was a profit- 

' able venture, which could be made more 

so by the display of better designs and in 

I larger numbers. The confidence thus 

I acquired has made the number of sheets 

arranged for this year nearly four hun- i 

I dred thousand, and although this is insig- 

\ nificant from the standpoint of large ad- 

j vertisers, it is another of those feelers 

j which an advertiser usually, if thoughtful, 

j sends out before venturing from his shell. 

I Where large sums are involved, the adver¬ 

tiser becomes somewhat of a hermit crab, 

venturing with caution, keeping his shell 

well over him, preparing to jump back 

into it and stay there on the approach of 

danger. His shell is the realm of cer- 

i tainty based upon experience, and his 

' ocean is the realm of possible advertising 

j mediums around him. 

j There is no question in my mind but 

what bill posting as a means of publicity 

for the general advertiser will Ijecome one 

I of the greatest mediums at his command, 

I provnded the bill posters continue to es- 

I tablish his confidence by themselves con- 

j demning carelessness, lack of attention, 

j or dishonesty among the memliers of their 

I own profes.sion, rigidly excluding from 

their ranks men who are unreliable. The 

j general advertiser can live without this or 

that city, can live without a dozen cities. 

He is in a fjosition where he does not 

need to do bill posting at all, and will ex- 

; ercise his judgment accordingly, and if 

the general advertiser finds that certain 

cities do not respond to the bill posting 

which he has sent there,he will leave that 

I city off the list, ami no one will Ik? hurt 

I more than the local bill jKwters. 

Bill posters should not forget that ad¬ 

vertisers compare notes, that they (hx'k 

together for self-protection, that a maga¬ 

zine or newspaper sailing under false 

colors, claiming a larger circulation than 

it jKissesses, or using unreliable business 

methods, is soon sjxitted, and the adver-1 

tiser will frequently leave a medium alone ] 

just because of doubt as to its value. It 

is, therefore, a fundamental principle 

that the bill posters should study with the 

utmost care, that if they «lesire to .secure 

the patronage of the general advertiser 

they must in.spire him with confidence in 

their metho<ls, which is the keynote of 

success for their profe.ssion a,s well as for 

other lines of business. 

There is one ether subject which I wish 

to discuss here and offer a suggestion. 

During the last eight years it has lieen my 

privilege to distribute in various ways 

forty-eight million little pamphlets, many 

of them going from door to door by hand, 

many through the metlium of druggists, 

and very large quantities by mail. Nearly 

three million of these pamphlets were 

sent by mail during the month t)f Febru¬ 

ary. They were sent two in an envelciie, 

and the postage was one cent for each 

envelope It costs money for the collect¬ 

ing of the lists, for the writing of the 

envelopes, for the envelopes themselves 

for filling, and the postage alone was 

$\5jooo. The cost of this distribution, 

[ aside from the l)ooks themselves, was 

I lietween eighteen and twenty thousand 

dollars. The actual distribution was 

1,50 ,000 addresses, and therefore the 

cost per address was a little more than a 

cent and a quarter, or perhaj)s thirteen 

dollars a thousand. 

The Bill Posters’ .\ssoeiation and its 

members would probably be very glad to 

di.stribute five or six millions of our little 

pamphlets, on the basis of two dollars 

per thousand, and we, as general adver¬ 

tisers, would be very glad indeed to have 

them, but we don’t dare. This is no 

reflection upon the bill jKisters individu¬ 

ally or as a whole, but we are j)erfectly 

well aware that we with difficulty can 

employ men, pay their traveling expenses 

and a good salary, on whom we can abso¬ 

lutely rely for the faithful distribution of 

! our little Ixxiks, the placing of them 

; squarely under the door, rain or shine, 

in frost and heat, we could not entrust an 

advertising expenditure aggregating aj>- 

proximately fifty thou.sand dollars jier 

annum, to any body of men with whose 

methods we are not wholly familiar. 

The questions which confrfuit us are 

these : Whatever may be the reliability of 

the members of your As.s(x:iation, will 

they give this matter for actual distribu¬ 

tion to men who are intelligent, whose 

sense of duty is such that they value a<l- 

vertising matter, and will the poster him¬ 

self see that they are properly watched ? 

Truly, in the distribution of these mil¬ 

lions of pamphlets, we have learned much 

of the unreliability of man, and we have 

often pinned our faith to a broken reed. 

' It is so much ea.sier for a traveling re])re- 

sentative to sit in the hotel and let the 

boys make this distribution; so much 

ea-sier for him to jnn his faith to the 

honest countenance of an urchin who 

promises well than to walk the weary 

miles lKhin<l him to .see that his work is 

done pro|K-rly. It has l)een our exjier- 

ience that the general public and distrib¬ 

utors in particular do not appreciate the 

value of a<lvertising matter, and we were 

actually at one time sued for ilaiiiages f»*r 

the stoppage <jf a city sewer, in which 

were found twelve thousand of our iKMjks. 

1 

We are succetsling in our distribution as 

it is, l>ecause the 1’ S. mail is compara¬ 

tively reliable, and the men whom we 

now etnploy have taught us by exjrerience 

that they can l»e utterly nn<l alisolutely 

relietl upon. 

How much lietter it would la*, how 

much cheaper, and how much simpler, 
if the hundred a«lvertiser»; who use- 

circulars ainl pamphlets—many of them 

in larger (piantities than we have is- 

sueil — could send to the Bill Posters’ 

.\s.sociation a sufficient quantity, and feel 

that in every town and hamlet where a 

meml>er of that as.sociation was Itx'ated 

the distribution would In? done promptly, 

with absolute accuracy, honesty and thor¬ 

oughness. It would solve <*ne of the 

greatest jKoblems which confront the 

advertiser to-day. It would <lraw tt> your 

.Association thousands and thou.sands of 

dollars which are now diverterl to publi¬ 

cations ami other methods of publicity, 

because advertisers do not know how to 

distribute their books economically, thor¬ 

oughly, and everywhere at once. 

.Again let me say that the keynote of 

the bill poster’s ami distributor’s profes¬ 

sion is the establishment of confitlencc, 

ami this can only l>e done by the most 

rigid criticism of bill posters by bill jiost- 

ers, by the making of their profes.sion 

dignifieil, by bringing to the menil>ers of 

yt)ur .Association a realizing sense of the 

responsibility which they a.s.siime when 

they accept the money of an ailvertiser, 

and besides, they should Ik? made alive to 

the fact that the advertiser, while he may 

be a goose, is still the goose that lays the 

golden egg, and as his bu.siness develops 

by the success of his advertising, they, by 

contributing to his success by the thor¬ 

oughness of their methods, build up for 

themselves increa.se«l business from him. 

In conclusion, |K-nnit me to express the 

hope that the very nxMlest posting which 

we this year propo.se to <h) will further 

convince us of its utility as a means of 

publicity, and that we may some day look 

forwan! to the time when the distribution 

of our pamphlets may also be entruste<l 

to the bill posters, for whose organization 

I have great respect, and whose individual 

members I felicitate upon their entrance 

into new business |K>ssibiliti«.s, which 1 

hope may be realized l)eyoml their bright¬ 

est dreams. 

Mb a Cbkshy Mobbisos. author of the fore- 

KoiiiK articlr ia managrrof the Advertiainx l>e- 

partment of the 1‘alwt Hrewing Company, Mil¬ 

waukee, Wia 

-Any jterson or firm who is desirous of 

creating a cjuivk demand for his or their 

wares, should u.se posters in jtreference to 

all »>ther avenues <»f jniblicity. Nothing 

is one-half .so prfnnpt. Proof <»f this fact 

is foun<l in the fact that circtis and the¬ 

atrical managers have learned throiigli 

years of exjterience that they bring a re- 

siKtnse that is almost instantaneous. I'or 

this rea.son itinerant organizations rely 

u|K»n them almost to tbe entire exclusion 

of all other forms of adverti.sing save dis¬ 

tributing matter. 

If you want to advertise anything any¬ 

where at any time, and desire to priH ure 

niaximuni resu Is al tnininiuin outlay, 

use the billlKtards. 
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li<ilt>r<K*k’!t Worcestershire Sauce has 

niircd from Van Beureti the enormous 

ij;ii on New York Kay, that has l)een 

.K-cupied for a numfjer of years past by 

<.i|M»lio. This si}{n is pretty nearly half a 

aide loiix. and is the first view of New 

\ ork seen by incoming ocean itassengers, 

and for this reason, if none other, is 

•lie of the strongest advertisements in 

\inerica. Holbrook’s Sauces are also 

|•ostln|; upon the New York billboards. 

dude is posting Syrup of Figs in the 

l'.istern States. 

The William Zeltner Brewing Company 

h.is a very handsome 38-sheet stand, 

lithographeil in colors, and is posting it 

throughout New York and New England 

States. 

Johnson & Johnson, who are advertising 

Vin<i Kalafra very heavily in the news- 

j«H>» rs and street cars, have given a large 

jiaint contract for their Belladonna Plas¬ 

ter, covering all railroad approaches to 

New York City. Yino Kalafra will prob¬ 

ably be posted during the summer months 

A great deal of paper on the bill boards 

during the piist month, as usual during 

the cold spell, is practically unreadable 

on account of the frozen paste on the face 

of the poster. Many a fine piece of lith¬ 

ography is ruined bjr the bill poster’s care¬ 

lessness. 
SEE PL.ATO .\BC)rT IT. 

The posters put up by the California 

Fig Syrup are decidedly weak ; they are 

only three sheets in height, and a half 

sheet blank is place<l on the top and tx>t- 

tom This would he ven>- good advertis¬ 

ing if the half-sheets were placed at the 

ends as well, thereby placing a bonier all 

around the ad. 

in a thousand could have told what was 

being advertised, and the stand is a mag¬ 

nificent one for large posters. 

wich man do all the walking. The idea 

was not only feasible but made a great 

hit, the first one blowing down on over 

thirty passing spectators. The expense 

for these boards was trifling, the owner 

of the lot generally taking great pleasure 

putting up a 300 foot board for two 

lithograph piasses, good every other 

month. The theatre managers were de¬ 

lighted with the scheme, giving up some¬ 

times as many as ten passes a year to bill 

three shows a week. The only expense 

was the paste, which had at that time 

gone up to sixty kreutzers per kilo. The 

duties on paste were so enormous that it 

is said Yank Newell felt called upon to 

, invent a substitute made of witch hazel 

and tobasco sauce, both highly recom¬ 

mended for their hot qualities, which 

was all right for use in summer with the 

, aid of tacks. Harry Stoops, who after¬ 

wards became a famous millionaire, in 

I those days started in a quiet way with 

I only thirty wagons, which now, if they 

I were loaded writh money, would not pay 

his weekly salaries. The first time I was 

I discharged from the Cole show by Bob 

, Campbell, was for laying out a 650x5 

stand, on the beach at Galveston, to see 

how it would look. 

Your grandfather made a fortune in busi¬ 

ness years ago, and never spent a cent in 

advertising in any way; but conditions 

are somewhat different at present, and 

while you may do the same thing as your 

grandfather did in the same length of 

time, (a quarter of a century, we will say) 

why not get to the front in two or three 

years, instead of waiting ten times as long. 

There is a bill poster in New York City 

who pastes a piece of paper over the im¬ 

prints on all posters that are placed on 

his boards, “Nobody is going to get 

any free advertising out of him, by gum." 

.\nd bis name is neither Van Beuren, nor 

Munson, nor Reagan & Clark, nor Shine. 

This bill poster gets $2 a sheet per month 

for the paper he posts, and he is the Ele- 

vateil Railway .Vlvertising Co. 

Three Cheerful Liars met in the Cafe 

of the Impi'rial Hotel a few weeks ago, 

and as they had made more money during 

1S95 than they knew what to do with, 

they mutually resolved to declare a diri- 

dend amounting to $135,cxx>, and to return 

this amount to their customers, in con¬ 

sideration of having been alloweii to make 

such heavy profits. 

They are doing all they can to prevent 

the general public from learning these 

fa.;t5, fearing that every man in the ad¬ 

vertising business will immediately go 

into {Mint and bill {XMtiug, that they may 

lie able to distribute f 135,000 a year among 

tlieir customers. 

Wool Soap is a new billboard adver¬ 

tiser. Their eight-sheet could be vastly 

improved by a little color. 

Bill {KMters should note the remarkable 

beauty and effectiveness, from an adver¬ 

tising standpoint, of the bulletin boards 

built and {Mintetl by Lou LaTour, of New 

York. Eveiy sign on LaTour’s boards 

no matter how small, stands out clear, 

lx)ld and distinct. Gne reason is that a 

lionler alxiut a ftxrt in width surrounds 

every ad, the border on every ad being in 

a color differing from the one adjoining 

it. .\nother reason is he endeavors to 

have no two adjoining signs with the 

s.uiie coloretl liackground. The adver¬ 

tisers |My him for the s|vice useil in these 

borders, and they would be willing to {>ay 

the bill {HMter ttxi. if the matter were 

suggesteil to them {iro|ierly. 

Sozoilont is ex{)ecting to invade the 

billboards the coming Summer with a 

novel and striking poster. 

S. F. Meyers & Co., wholesale jewelers, 

50 Maiden Lane, are going to post Olym¬ 

pic Bicycles thoughout the F'astern States. 

OLD TIME REMINISCENCES. 

As near as I can remember, it was dur-1 

ing the season of 1836-37, Nick Roberts 

informed me that billboard advertising' 

was introduced into .America by the agent! 

of the Bavarian Peasant Actors, whose 

bill trunk had a three-sheet on the side 

marked "Steerage.” To lie historically 

correct, as these {Mpers will lie kept on 

file by every bill {x>ster in .\merica, it 

was about July qth or .August of that 

year, when the three-sheet landed, at 

once suggesting the idea to all the bill 

{K>sters who were sunning themselves 

and {ilaying golf in Castle Garden, that 

it would be a corking good idea to have 

some planks permanently placed in prom¬ 

inent localities, where citizens could ride 

or walk by and read the cuiiuuigly wordetl 

(irintetl bills, in place of having the sand- 

But after that I got 

it down so fine I could tell how the pa{>er 

looked without having it photographed. 

Mique O’Brien, the celebrate<l {xiet who 

composed the following beautiful lines — 

“ She is the only girl I love; 

She has a face like a horse and huggy, 

I met her while leaning on the lake 

O, fireman, save my child." 

was once a bill {x>ster in Texas, and was 

doing well until a fake circus agent came 

along and gave him a .sixteen dollar 

order on a busteil show, which caused 

Mique to go into bankruptcy. 

' Punch Whxblbr 

lIolbriHik’s Situces have a one sheet 

ami a sixteen-sheet. On going to the 

u>5th-street station of the Sixth .Avenue 

L road the other day, I noticed one of the 

large stands {ilaceil where the view was 

very close, so dost* that the one-sheets 

would have been just as readable. In 

turning the cur\'e at 1 loth street I noticetl 

a bill iKMrtl, the nearest {XMsible view to 

which was fully five hunditxl feet, on 

which a great many of the one-shevts 

were {daceil. 1 ilon’t Ixdieve one {x'rstm 

.Advertising it not necessary, neither 

is the tele{>hone, neither is the telegraph, 

nor the limiteil train, but they are mighty 

cixivenicnt when you want to get there 

quick. 
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TllTs^ "SparfmenTaSf^^^ 
problems will be solved, dtiUall 
Kinds of publirity honestk 
criticised 

Conducted by li\ CHASDI.EK STFAVART. 

SI'l-ClAl. yOTICF.—All mattfti and iOttfipondrMi f tnlrnd^d '<<» this department ihonld bf ifnt 

direit to H'. C handler Stewart, 4114 Elm Avenue, Ehtladelphia. 

THE GREAT AND ONLY. 

Rili.board Advertising has evidently 

awakene<l in the breast of more than one 

local advertiser the desire use billboard 

publicity. Out of a batch of twenty-seven 

letters from retail merchants in different 

parts of the country, 1 select this as being 

the most suitable one on which to hang 

my sul)se<iuent remarks: 

W.CuANOLKK Stewart; 

Dear Sir—I read Billboard ADVBRTisiNC.and 

think the poster allrittht, and decide to try this 

method of advertising; then I pick up other 

journals and papers and read articles on the 

order of the enclosed clippings, which makes me 

think poster advertising all wrong. Perhaps 

your opinion may help me out 

of a gootl novelty cannot Ih‘ appreciated 

until one has seen busy business men stop 

their work fur half an hour to examine 

ADEOLATE SERVICE. 

'I the advertisement cannot p<tssibly do it 

i all—that it is only a forerunner to dis-1 

cover new fields which they, the adver- j 

I tisers, must cultivate, yet how few busi- j it." 

■ ness men shake themselves together suf-1 

ficiently to follow up each inquiry from 

their advertising in a iletermined never- i 
. It has not Iwen our practice to give our readers 

. give-lt-up way. ^ New Year's Motto, hut if it had lieen we can- 

Some few advertisers, who ask you, at ^ not think of one more appropriate than the 

! so much an agate line, to send for their words which head this article. 

printed matter, never pav the least atten-1 publicity never 
1 stood so high as it does today, and the only 

tion to your apphcatioti Most advertisers, j,, 

bundle y«>U up their selection of btaiklets \ high position and increase its hold upon all 

and circulars, and semi them along, but , large cuinmercial advertisers is the assurance 

bevond that no effort whatever is made i **’'■>’ •*^‘***'‘' ' Adequate Service.” it 
' , I was with the advent of Rented Hoardings and 

to secure rusiness. security of exhibition that bill posting began to 

The sending of your catalogue should | grow in favour with advertising 6rms. It will 

paper has had dozens, even thousands, of 

official mouthpieces. To correct this 

state of affairs. Billboard Advertising 

I'or years the jKister has laboretl under j yjjjy constitute the first .step. This printed | be by the same means that it will maintain its 

another disadvantage-it has had no one | ^ foiloweil up bv at lea.st «r«.>u.lly, but surely, the 

to champion its cause, while the news- . letters (oosterl at intervals 1 in case I ’•'yp"**"’* «n«hod is falling into complete 
_... . J ^ .. J , three letters, (posteU at intervals,) in case As posters get more elaborate and 

no reply resulted from the first batch of j expensive there is less disposition to place them 

circulars. I >» the hands of any {leraon who cannot guaran- 

customer worth having is worth I t** displaye<l for the period 
entered the field, and, while some of the ; , • , ^ „.iii ' ««rred upon and paid for. Many of our bill 

verv men whose business it is chamoion-! ^ ^ ‘L' posting firms now take a pride and a pleasure 
. ' ^ 1. I this plan will be astonisheil at the remark-I jn rendering to their customers a full and ade- 

ing are too narrow mindeil to realize the “pulling” power these subse<iuent' quate service, but there are not lacking those 

fact, the majority of the bill posters realize I will have 
. , . . . ! of paper was supplied, and very few enquiries 

Some Ume ago I received a circular let-1 

ter from a dealer in typewriter supplies ^mst year we have i>een glad to find at least 

offering to send me, gratis, on request, one firm who declared a few years ago that 

a sample box of their jiatent paper fasten-1 posting was as rapid a way of sinking 

Respectfully yours, 
D. Z. K. 

the great work their only representative 

is doing. 

Already wonderful changes have result¬ 

ed from Billboard Advertising’s mis¬ 

sionary work. Firms are using posters 

to-day who would not have dreameil of 

! such a thing three j ears ago. Even the 

Here are the cliDDines D 7 K refers ’ “*^1*:'^** j months ago, but th;v woul.l be please,! to 
tiie iiippings 11. K. reiers newspapers discuss it in their! „ t r '_ _ _ _vspapers 

to. The first one is from the Albany I columns. Here are two verses on 
.-//X//5, while the second hails from Bust- \ 
««5, although it has been going the : 

rounds of the preas for some months iia.st: j ^ ,„aga/.ine : 
The daily newspaper is by far the safest and 

most certain method of reaching the public. It 

should not lie difficult for any intelligent man 

who has lived for any time in a community, to 

know just what {lapers will best serve him as 

advertising mediums. It isn't at all necessary 

to examine the books in the newspaper’s count¬ 

ing room or to get their affidavits on circulation. 

A paper that you read yourself and that you re¬ 

spect, that your neighbors read and respect and 

that you know to be w'idely read and respected, 

you can safely rely on as a satisfiictory medium 

for reaching people of your own kind. The ad¬ 

vertiser who sticks to the solid, substantial and 

influential papers and fills his space judiciously, 

is sure of getting returns. 

Cheap Advertising.—The biggest mistake I 

ever knew a merchant to make, says a writer in 

Farm Maihmery, was when one of my friends 

concluded to spend $70.00 to have illustrated 

signs painted on fences and barns in the coun¬ 

try. The pictures were humorous and in colors 

to be painted on a white background. One was 

a bull frog reaching out after a bug. Another a 

dog catching a fellow by the seat of his pants, 

and another, a snake and a bird, a sort of take¬ 

off on the “ Early bird catches the first worm.” 

Well, the painter used whitewash and cheap 

colors. After the first rain the bull frog picture 

and the words of the advertisement got wonder¬ 

fully mixed together, and the bull dog was made 

to chew the advertiser's name instead of the fel¬ 

low's trousers; at least that is the way the rain 

made it appear. After the second rain there 

was only a vague sort of an indication of an ad¬ 

vertisement. the water having washed out some 

letters, leaving the others untouebrd 

In Poster I.and the girls are queer. 
And marvelous their precious gear; 

Their gowns are made of quirks and quirls, 
A mass of writhing scrolls and swirls. 

With here a line and there a smear. 

Their features are not always clear. 
One needs a nose, one lacks an ear; 

But still we love the giddy gills 
In Po.ster Land. 

In their high-colored merry sphere 
They lead a gay though brief career; 
With purple feet and carmine curls. 
And yellow scarfs in gauzy twirls, 

A jolly lot the girts appear 
In Poster I.,and. 

Do Posters Post?— 

Do posters post? although they sprawl 
In loud profusion at each stall; 

Gibson's pretentious black-and-whites, 
Nankivell's freaks and Bradley's frights. 

And Rhead’s red maidens, lean and tall. 

Although we know each artist's scrawl. 
The book the)' note we can’t recall : 

And though their wild effect delight.s. 
Do posters post ? 

Their lines and forms our eyes enthrall. 
Their color schemes our tastes appall. 

The keen collector glibly cites 
Beardsley and all his satellites. 

They’re works of art. but after all. 
Do posters post ? 

- . , , , . , money as any they knew," taking it up and 
ers. I sent for a box. and in reply re-1 „„ ,he hoardings the attmctlons of 

ceived another letter stating they had ^ various publications they is,sue, thus practically 

stopped giving away sample boxes some | demonstrating that they had completely altered 

I their mind. To induce other firms to do the 

I same and to increase the expenditure of those 

I firms who already use the hoardings it Is only 

i necessary that the bill posters should so act as to 

give them confidence; and, if they can be made 

to feel that for any money they may put into 

bill posting they will secure adequate service, 

there will tie no falling off in the volume of 

work, but a continuous increase True, that to 

secure this adequate service there must be an 

adequate price (laid for the work. If that ade¬ 

quate price is nut paid, the work cannot be effi¬ 

ciently periormed, but the advertiser will not 

grudge the price if he only knows that he gets 

what he pays for. There are letters in our col 

umns last month and this month as to middle¬ 

men. To our mind it matters nut who are the 

middlemen or how numerous they are, if the 

bill poster treats all alike and shows to no one 

of them more favorable terms than to another 

If the firm of middlemen are not of good repute 

the bill poster can insist on such methods of 

payment as will secure him from loss, but let 

sell me a box for 25 cents. 

Now, if this firm had discountinuetl the 

distribution of samples, why did they mail 

me that circular ? 

This kind of ” sharp practice down¬ 

right dishonesty, penny-wise-and-pound- 

foolish policy, and lack of jiersistency in 

following up every inquiry, are causes 

that compel an advertiser to ingloriously 

leave the field, money out of pocket. 

! THE COST OF BHA.BOARD AD- 
I VERTlSISCr. 

A. E. Welles writes ;—Will you kindly 

inform me through the March issue of 

Billboard Advertising how the rates 

are computet! and what the standard rates 
are for outdoor painted bulletins; also j him render to all equ^ t^ms. and ad^uate 

how privileges are generally obtainetl for 

erecting boards ? 

Answer :—As the etlitor of Billboard 

I Advertising is better informed on this 

subject than I am, I have referretl this 

i que.stion to him. 

Now, if posters didn’t post, and if they 

were not such a good thing, do you sup- 

NOVEI. TY AD\ ERTISISC. 

C. H. Young writes;—Your opinion on 

the enclosed ads would lie appreciaUtl. 
pose the paper would devote so much fhe booklet was distribute<l to school 

space discussing them ? children as they enteretl school, and the 

I can say to D. Z. K., and the others, card was distributed among merchants 

that poster advertising is allright. It came , and those w ho advertise. 1 am a sub- 

Hor in. j with the art of printing, the first poster scrilier to Billboard Advertising. It 

sunce, the line‘•Purcha.se our buggies "on the I being is.sued by Capton in 1480. If long jg an excellent publication and offers 

I 
sign board read “ Chase our bug." 

Now, newspaper advertising is a mighty- 

good thing, but poster advertising is just 

as good in its place. Newspaper advertis¬ 

ing, posters, painted bulletin boards, and 

attractive booklets should work hand in 

establishment has anything to do with many valuable suggestions to all who ad- 

worth, the poster has ” come to stay.” i vertise or about to advertise. Foster 

- advertising is commencing to take hold 

DO THE REST * question of a short 
time when all the large advertisers will 

the surface it seems improbable, but have adopted it 
hand, but the trouble is that newspai^r j there are thousands of businessmen, who Answer :-The Wklet is gooil; it is 

men recognize the sterling worth of the, when they publish an advertisement, ex-; alwavs well to reach the “old folks” 

poster, and, in their anxiety to stop too; pect to sit back and twirl their thumbs through the children. Your own circular 

much of the appropriation going poster-, while the advertisement is making them is well worded and should” touch the 

wards, they say unjust things about bill- j a fortune. 1 •• with every adverti^ir. You touch 

ar a vertising. j Common sense should tell them that| the right spot when you .say, “the value 

■ervice, and not take a contract at any price he 

cannot conKieiitioualy fulfill it for, and he then 

elevate* hi* bu*ine*a. and doe* all his fellow 

tradesmen gtxxl Every single contractor who. 

in even a small town gives satisfaction to an ad¬ 

vertiser, dues goo<l not only to himself alone, 

but to the entire bill posting trade, because he 

increasea that firm'* satisfaction with the way 

in which the work has lieen done, and their 

determination to continue to use the hoardings 

Every advertiser so satisfied with results is se¬ 

cured as a friend to the the trade at large, and a* 

the trade needs all the friends it can make, it is 

necessary that its interests should tie bound up 

irrevocably with the interests of the commer¬ 

cial community, and to secure this end, as msny 

as possible of the commercial community should 

be made (larticiiiators in the advantages which 

will accrue from the publication of their ad¬ 

vertisement on the hoardings. Let the confi¬ 

dence of all sections of the community be in¬ 

creased by the conscientious performance on the 

part of the bill poster of obligations entrusted 

to him. This is the great need of the trade this 

year, and if it is met, iftqfi will see the volume of 

business even greater than that of 1M95 has been 

— The Hill Dnter, Ijrndnn, Fng. 

Taper* reach the classes, 

Toslers reach the masses. 

This couplet should find a place upon 

the letter head of every bill poster in the 

land. 



BILLBOARD ADVERTISING 

\|)M:RTISIN<1 by IH)STl£kS iind |>articularly in |»osters, if it is \isc<l 

in a proper way. 

WTien Anthony Comstock is taken to 

the realms where we may Ixrlieve there 

are no posters, there will 1* some 

chance of <levelopment in art in America, 

and every hill lioanl will l>ecome an eilu- 

cational institution. 

One of the nmst Ijeautiful jK>sters that 

has l)een seen in this country was recently 

suppressed by Comstock, because it con- 

Uiine^l the nude fi){ure of a woman. 

Of c<»urse, artistic j)osters can Ije made 

without the use of female figures. The 

Scribner poster which I have been talking 

abtmt is one in |>oint. 

One of the peculiar things afx>ut j)oster 

adverti.sing in the I’nited States—particu¬ 

larly-in New York City—is that its largest 

ought to prove to the adverti.ser that! 

poster advertising is a good thing, it is the 

fact that newspapers use it in preference 

to newspaper space. Now, I am a be¬ 

liever in newspaper advertising, and in 

poster advertising. As a matter of fact, 

I suppose 1 believe more in newspajier 

s^iace than in ix>ster advertising. Poster 

advertising is like the little girl who had 

a little curl—‘‘ When it is good, it is very, 

very g(^l; and when it is bad, it is hor¬ 

rid.” 

' 1 lielieve that local advertisers do not 

use enough posters; and when they do 

use posters, they don’t use jiosters that 

are goo<l enough. There is a great lot of 

business that the local bill poster can 

develope, if he wants to. He can undoubt¬ 

edly have the co-operation of lithograph- 

exclusive u.se, but the same design may 

be very well sold to a dozen different 

people in the same line in a dozen differ¬ 

ent towns, and so give each one of them 

practically an original design at one- 

twelfth its apparent cost. 

As for the designs themselves, I can see 

no excuse for the grf>tes<iue effects that 

are now so pojuilar among a certain group 

of artists. I can find in my heart no ad¬ 

miration for Aubrey Beenlsley’s style of 

art; anil there are a great many French 

proihu'tions which 1 fail to apjireciate. 

There are useful ideas in Inith styles of 

work—ideas that can lie applied to jxist- 

ers representing a much higher order of 

art, and which in their application would 

lose none of their strength and effective¬ 

ness. 

iitrn especially ior BlLLHueaii Ativea riaiieo 

l.y CIIAKI.es AfSTIS BATES. 

Kxcepting only the town crier, posters 

.lit the oldest form of advertising. Devel-; 

< >] -iiieiit in this line has not tieen as rapid as 

It has lieen in the newspaper line, but in 

the last two or three years poster adver¬ 

tising has taken such rapid strides in ad- 

v.ince that now almost any scheme of 

idvertising is considereil incomplete with-1 

I lilt its quota of attractive jKisters. 

The impetus has come from Paris'. The 

idea of real art in posters came from Paris. 

In saying these things, I have in mind 

the {loster as it is used for ad vertising com¬ 

mercial enterprises and publications. In 

the line of show bills high art has been 

apparent for a number of years. 

1 doubt if any recent poster advertising 

has erjualled, or even approached, the 

work of Matt Morgan, whose beautiful 

productions must be well rememliered by 

every one who has seen them. 

In the modem acceptation, the word 

•• jioster ” to the average mind means a 

one-sheet bill—and even more frequently 

a much smaller sheet. 

The French have taught us the u.se of 

Hat colors and the mas.sing of design and 

color. 

If a half-sheet poster contains one 

strung figure, as large as the space will 

allow, and a full sheet poster contains half 

a dozen figures, the half-sheet poster will 

lie the stronger. It will be more effective 

and less expensive. 

Simplicity and strength must l>e the 

aim of of the poster artist. The less he 

he gtx-s into detail, the lietter. It is not 

“ ‘Big G’—If you don’t know what it is, 

you don’t nee<l it.” Why should .■\unt 

Jemima’s Pancakes object to Big G? It 

has lieen putting money into the bill 

|xisters’ hands for many years liefore 

•Aunt Jemima thought of doing anything 

of the kind. .And Aunt Jemima is just as 

likely to rub up against it in the news¬ 

papers as on the billlxiards. .And when 

you come right down to the ijuestion as 

to which is the most neces.sary of the two 

articles, the man who wants Big (» wants 

it mighty liad, and he wants it right away 

—at least, so I have been told by a man 

who had a friend who once wanted Big 

G. He says that all the Aunt Jemimas in 

seven states wouldn’t have answered his 

puqxise half as well. Hoi.v Smoke. 

The sooner certain bill posters learn 

that the object of an .Ass<K'iation is not to 

antagonize advertisers and drive them 

into other meiliums, the .sinmer will their 

billboards find the favor in the public’s 

estimation to which thev are entitleil. 

JNO. E. WILLIAM5. 

The subject of this month’s frontispiece is 

Mr. Jno. E. Williams, representative of the R. 

J. Ounninx Co. 

Mr. Williams was in Cincinnati recently, show¬ 

ing; the boys that Gunning;, the “Sandow of the 

Sign i*ainting Arena,” had no mean representa¬ 

tive as a hand-shaker in the redoubtable John 

It was a positive revelation to see and experience 

the vice-hke hand-grasp, and the emotional 

warmth of good-fellowship that belongs to the 

Chicago politician who is strong with “the 

boys.” The fetching power of that “grip” in 

certain little municipal affairs in Chicago must 

have got abroad somehow, for it evidently 

reached the attention of the> Protective League 

of .American Showmen, at whose meeting Mr. 

Williams was found on his feet, pointing out 

the niceties of legislative proceeding, and appar¬ 

ently getting the boys all very warm with ap¬ 

preciation of their urgent need of his participa¬ 

tion of their official functions. 

Without saying that everyone spoke at once, 

his election as Chairmain of the Board of Direc¬ 

tors was certainly quite spontaneous, and now 

the broad shoulders of this sturdy manipulator 

of matters of state in regard to advertising loca 

tions in the great city of Chicago will henceforth 

he burdeneil with a very increaseil responsi¬ 

bility, for when they vi.sit Chicago, the hoys of 

the Protective League of American Showmen 

are bound to look to him as their fatherly pro¬ 

tector in alt such matters. 

Mr. Williams was engaged in the services of 

The R. J. Gunning Co. as a solicitor of spaces in 

I iSSq, and although he has since that time been 

an officer in the city's services, he now devotes 

himself entirely to the interest* of that big 

paint concern as Director-General of Locations, 

both walls and bulletins, in their immense 

Chicago plant. 

which he holds in his hand. The jioster 

.says to the casual obaerxer, that " Senti¬ 

mental Tommy ” is a story of alMorbing 

interest. The figure expresses this. 

The colors used are black and pale 

green—a noticeable combination. 

< >11 the whole, I lielieve that the .Amer¬ 

ican {Mister is more truly arti.stic than the 

I rench. \Ve have improved on their 

ideas. 

Nine times in ten the French poster owes 

much of its attractiveness to the use of 

the female figure in vaiying degrees of 

nudity. They are striking always—gen¬ 

erally beautiful -sometimes disgusting in 

their suggestiveness. 

And yet, the idea itself is right. There 

IS nothing so attractive to man as a w<v 

niaii; and there is nothing much more 

attractive to a woman than another wo¬ 

man. 

The female form is the most lieautiful 

thing in nature or in art. I'sed properly 

It can only exert a beneficial influence on 

observers of all ages. There is every rea¬ 

son why it should be used in advertising— 

C S. HOl'GHTAI.ING (HOTK) 

users are newspajH’rs and perioilicals, 

which are themselves purveyors of adver 

tising space. 

The newsjiaper advertising solicitor 

says to his prosjiective customer that the 

newsjiajaer is the one great and only ad¬ 

vertising medium ; and that the people 

who use jxisters are suffering w ith {viresis. 

.At the same time, all the elevated stations 

are plastereil with posters advertising his 

own publication. It is a lieautiful object 

lesson—for those who like object les.sons. 

One w ho wrote a certain standard puli- 

lication that a|>iK‘an’ii long before {Misters 

were heard of, said consistency was a 

jewel, and made some further remarks 

on the subject which ought to make 

citifying reading for these iiews{ia{K‘r 

publishers. 

If there is anything in the world that 

itig and {iriiiting houses, and can secure 

sketches to submit to local adverti.sers. 

This, of course, is done to some extent 

but not sufliciently. 

If local advertisers generally knew how 

much of a show they could make with a 

small amount of money sjient in {Misters, 

they wouhl use a great many more of 

them. 

They couM lie u.sed to great advantage 

by the dry gooils houses at the time of 

special sales, and by other lines of busi¬ 

ness at different times of the year. 

t)ne or two of the New York depart¬ 

ment stores have used twelve sheet stands 

for this purjxise. It is not so gootl for 

them as it would lie for stores in smaller 

cities. 

Of course, small Ka'a! dealers can’t 

afford to {lay for original designs for their 
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THE OROCER. 

Profitable Advertising is a problem 

which is still unsolved by retail grocers. 

They have tried many mediums, and 

much money has been wasted in spasmodic 

attempts at advertising. We say “ at¬ 

tempts.’ because spasmodic advertising is 

not advertising in any true sense; it is ^ 

simply an attempt. I 

The grocer who would reap any perma¬ 

nent benefit from his expenditures in the 

advertising line, must carefullj- consider ’ 

many things. Of course, we know with¬ 

out being told, that he wants to sell groc¬ 

eries to anyone who can be induced to 

buy. The location of the store to a great 

extent, determines the most likely pat¬ 

rons and the class of goods they will buy. 

If the location is in the heart of the city 

on a thoroughfare, the very best of trade 

can be sought, and money can be used 

lavishly in obtaining this trade. On the 

other hand, the grocer in a residence sec¬ 

tion, depending largely on those who are 

near for support, must confine his adver¬ 

tising to mediums which are available in 

his neighborhood. 

The down-town grocer may select his 

leaders and bill an entire city, using the 

boards in every section with profit. He 

can take a large space in the newspapers, 

and derive benefit. In fact everything 

that reaches the entire population, and 

billboards come nearer doing it than 

any other medium, is advantageous for 

him to use. The same method may be 

followed on the boards as in the news¬ 

papers. An appropriation for a certain 

space on a selected list of boards, with 

the advertisement thereon changed week¬ 

ly or fortnightly, will do more in one year 

to establish the name and fame of the 

grocer using it, than four times the same 

expenditure in any other channel. 

For the neighlxirhood grocer the same 

general plan holds good. He would not 

find it profitable to use newspapers because 

he is paying for a circulation, only a small 

portion of which goes among his support¬ 

ing patronage. He can use billboards 

witli economy, because, just as soon as he 

gets to what seems to be the limit of his 

territoiy, there he may stop. House to 

house distribution is a wonderfully effect¬ 

ive way of bringing to the particular no¬ 

tice of the families any specialties which 

may be offered from time to time. 

DON’T. 

It has been customary with many ad¬ 

vertisers to insist on havnng the door bells 

rung, and many distributors have had the 

weakness to do distributing in this way. 

Such a method persistently pursued will 

do more to destroy the industiy of dis¬ 

tributing than any other means which 

could be employed, except absolutely 

throwing the bills away. 

The object of distributing as veil as all 

other advertising, is to win friends for the 

article advertised, and to bring the house¬ 

wife or the ser\’ant to answer a door bell 

call, only to receive a circular at an in¬ 

convenient moment, only antagonizes 

them. In most instances where the 

door bell is rung the distributor does not 

even accord the householder the respect 

of awaiting the response to the ring, but 

after disturbing the house with his 

inopportune ring at the Ijell, hastily 

wraps the circular around the knob, | 

destroying whatever attractive appear¬ 

ance the circular may have had, and hies 

himself on his way. . 

These criticisms, of course, are not 

meant to apply when the article distri- 

biiteil is a s;tmj)le or anything having an 

intrinsic value, although, even in that 

ca,se its wisdom is doubtful, a far more 

effective way is to take it to the l)ack 

door or the one use<i by the grocer's 

clerk in the delivering the family sup¬ 

plies. This puts the article into the 

hand of the servant, or if no seivant is 

employed, into the hand of the house¬ 

wife without causing an unnecessaiy- trip ‘ 

to the front door to answer the l)ell call. 

Properly performed distributing has no 

equal as a means of thoroughly covering 

a given territory, but advertisers have 

lost faith in its efficacy, because of the 

I methods employe<l. The results of much 

' of this kind of advertising have been evil. 

It is only by careful systematic work 

that the distributor can hope to get 

employment in any way remunerative. 

He must study carefully the territory he 

' covers and he must intelligently apply 

I his knowledge. When this is done the 

results will be apparent to the advertiser, 

I and profitable emploj-ment is certain. 

I SUCCESS. 

i To l)e a successful bill poster, as well as 

! a successful anything else, a man must be 

thoroughly abreast of the times. If he is 

' just a trifle in advance, his success is the 

I more apparent. 

{ Of course, the first essential is good 

boards in good locations; without these 

there is no excuse, not to say reason, for 

! poster advertising. 

! There are many bill posters who have 

the good locations, but the boards on 

them are dilapidated affairs, on which it 

is worse than useless to expect the ad¬ 

vertiser to post paper and derive any 

j benefit from it. Then, on the other 

hand, there are others, with good, sub- 

j stantial boards in locations literally “out 

I of sight.” The money they cost was 

wasted, because the advertiser, after using 

! them once, comes to the conclusion that 

his inspector is the only man who saw 

the paper after it was posted, for the 

reason that he receives no returns, and no 

results are traceable. 

Billboards must be constructed in loca¬ 

tions where the public will see them. 

Results then will be apparent to the ^ 

advertiser. 

Renewals are the test of merit. A man, i 

who, at the expiration of a contract with ' 

newspaper, bill poster, or any other ad-1 

vertising medium, is able to see, trace' 

appreciable benefits, is sure to renew, j 

I and the measure of success is accurately 

gauged by the number of renewals. 

I The bill poster must look to the local 

advertiser for patronage and support. To 

be sure, there are national advertisers, 

I whose work in the aggregate, runs into 

I large amounts annually, but the propor- 

I tion of this business which goes to the 

individual bill poster, is not large enough 

t to be his main dependence. The local 

field is fallow. The merchants are tired 

of the exorbitant prices rates charged by 

the newspapers. They are disgusted with 

the petty extortions in vogue, such as 

charging extra for cuts or for display 

type. They are reaily to be convinced j 

that poster advertising is what they want; ■ 
and it remains with the bill poster to con- j 

vince them. ■ 
They have had it drilleil into their 

minds, that every nietlnxl of advertising, 

aside from newsj>aj)ers. was (lisrejjutable 

and unworthy. They do not come, en 

mas.se, and say, “Goo«l Mr. Bill Poster, 

please post our j)aj>er," but they must l>e 

sought, early and often. 

In soliciting, it is often the case that a 

sketch of a bill, applicable to his business, 

will do more to convince a doubting man 

than all the argument in the world. 

Effort should be made to obtain a con 

tract for a display extensive enough and 

long enough continueil to make the ad¬ 

vertiser want more. 

Poster advertising is just like anything 

else in the advertising line. Spasmodic 

efforts are not to Iwst interests of either 

advertiser or bill poster. It is keeping at 

it which brings the elusive an<l hard-to- 

find success within one’s grasp. Keeping 

I at poster advertising will bring success to 

; those who use it, and keeping at those 

; who don’t use it will bring success to the 

bill poster. 

i - -^ i 

The Wallace Show in Frisco. 

When W. E. Fuller, the general agent 

' of The Great Wallace Shows, arriveii in 

! San Francisco for the purpose of contract-; 

j ing for the billboards, he found that Mrs. 

I Dunphy and Mr. S. I. Stone, composing 

I the Pacific Coast Bill Posting Co.. had 

' granted a shut-out contract to The Synili- 

cate Shows. .Argument was futile. Mr. 

Stone refused utterly to bill The Wallace 

Show at any price 

I The only thing Mr. Fuller could do 

under the circumstances, was to start out 

and secure his own locations, which he 

; did wnth commendable promptness, 

j The first board he obtained was a pro- 

i tection fence, right opposite the Baldwin 

Hotel. It measured three hundred feet 

long and was six sheets high. The follow¬ 

ing day he also secured two hundred feet 

at the corner of Market and Fifth streets. 

The rest came easy, and within five days 

he had far more space than he could utilize. 

He had fully determine<l to pay the bill 

posting license and turn it over to srjmc 

bright, enterprising young men, who were 

anxious to start a rival bill posting plant, 

but upon consulting the authorities, he 

found that if he poste<l his paper only, 

the license therefor would Iw nominal, 

hence he decide<l to follow this course. 

We have had occasion l>efore to mention 

the folly of shut-out contracts, but this 

instance illustrates it so forcibly that we 

quote it in order to again impress upon bill 

pKJsters, the lack of wisrlom evinced in 

such a course. The Pacific Coast Bill Post¬ 

ing Co. ju.st barely escajied all the trouble 

and financial loss which follows in the 

wake of a fight with an opposition finn, 

besides losing the revenues which they 

I could have derive<l from billing The Wal- 

I lace Show. ^ 

i The first duty of a bill |>osting finiMs to 

i sell s}>ace to a«lvertisers, and in onler to 

do so, they should always keep themselves 

in such a position as to be able to do it. 

If all the tx>ards are covered, good and 

well, he who comes after will have 1o 

build new ones, but let them Ije covere«l 

under the local bill posting coni]>any’s 

license and authority. 

SION WRITINO. 

The sign writer who is after business, 

impi/Suves every chance whereby he can 

increase his business. The present is a 

time when new nietlnHls can lie studietl 

out ami deveU>jKMl. Tra«le is dull and the 

sign writing business is slack. The sign 

writer who will cudgel his brains, ami 

think out and show to his trade, sotne 

new designs, l>oth pictorial and plain 

lettering, is sowing see<l in goixl ground 

The increasing tendency to artistic 

wimlow «lisplay among retail merchants 

offers an inviting fielil for the sign writers 

who will rise to the occasion. Dainty 

designs of catchy outline and artistic exe* 

cution. describing the articles shown, 

have a ready sale. There is no class of 

retailers who cannot make use of them 

The printing press is not available liecause 

one or two cards of any one design is al 1 

that’s nee<le<l —indeed, the variety is as 

much to be desired as any other quali¬ 

fication. 

The sign writer who will put in his 

spare time bringing out some new work 

in his line and putting it in the market, 

is sure of results; perhaps not immedi¬ 

ately, but the battle is half won when he 

tickles the merchant’s fancy with some¬ 

thing nice. The sample will be put aside 

for reference and future use. 

.A go<xl scheme is to take one line of 

business, for instance, the jeweliy- busi¬ 

ness, and make one or two .samples (all 

different) for everv’ jeweler in town- 

Take a walk and observe the windows of 

the jewelers, then, with an eye to the 

^ needs of each, make a sign suited to their 

requirements, and present them with it. 

By so doing the jewelers have a practical 

illustration of the work offeretl them 

They will liecome customers if it meri¬ 

torious. The whole category- of retailers 

can be gone through with in this manner, 

, and we are not at all shy in saying that 

those sign writers who do it will experi¬ 

ence most gratifying results. 

SAN FRANCISCO MORALS. 

California Pru<la.« Protest. 

The Supervisors have at length decided to pro¬ 

hibit the tMMting of indecent picture* and the 

' painting of vulgar signs on the dea<l walls. The 

highly moral city father- have had their *en*e 

of ileticacy -hockeil by the appearance of a 

tolwcco advertisement, consisting of the repre 

sentation of a tiovine of the masculine gender. 

They say that many people have complained to 

} them of the indecency of this advertisement. 

These complaints may be accepte«l as evidence 

of the rtilture that prevails. The picture of the 

bull is surely not a work of art, for it is almost 

groteMjue enough to make a cow laugh or impel 

her male consort to kick it down in a tnirst of 

righteous indignation. The indecency of the 

picture may tie apparent to alt cuUurett people 

of the metnipolis, hut we doutit whether it 

would lie offensive to dwellers in pastoral re 

gions. They are familiar with the Inill and hi* 

social qualities and they know that his picture 

never could lie half as shocking as himself on 

his native heath.—Cali/otnia World 

' I’roltably the Su|)ervi.s<»rs have never 

taken a walk through Morton and I)u{M>nt 

' streets and seen the cows trading there 

and ojienly soliciting business in their 

I>eculiar line. San I-'ranrisco indeetl must 

be ea.sily shocked. I-lveti the denizens of 

, Pacific street would blush at the picture 

of a bull. 

\V. Iv Johns iS: Co., of Cleveland, (>., 

are putting out a fine line of commercial 

posters 
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AAA AA I AST ' * »lay». I*"*! we will iuHtruct our inupector, don’t mind the Awicciation.” But it bothered J. ^ 
$IUUtvW. VU liVo I • who is ill Miniirapulis now, to turn over to you | U. pTfscott ik Co. whrn it came to their ears 

- whatever tin siicii* he has on hand, and we will I Their Mr Berry said, "What does this mean' 

\K(iE CONTRACTS CANCELLED, have enough Ship|ie<l from Chicago to make the I Snags again' Are bill posters going to refuse 

_ output at leaht 1,000 1 our work ' Have we got to go through the same 

Advertisers Refuse to be Ssnd* After same are placed, kindly report to us | fight with the .Association again ?” 
IjH—whether you consider the towns thoroughly | We assured them that we thought not, and be- | 

_____ covered with other work that has l>een done. ■ lieved that the rank and file would be glad to 

A HATCH OP IMPORTANT LE TTERS. •• »» f ‘ the work It might take a little time and 
_ the Bill Posters’ Association, that the "Knam | delay the work in some towns, we might have | 

I eliiie ’ people were most unjustly treated last i to take the paper of all of our customers out of ' 

CiBciMNATl, Feb. 14, isgfi. I year. Theirs is a shoit season for lioom work. | given towns until the bill posters got sense, but 1 
I -.as j I.. I’agncoTT ft Co. I and they are very aggreK.sive advertisers. If ' eventually it would be all right. 

II Jay Street. N Y. j they want to do any line of advertising, they | Messrs. Prescott & Co. did not like it. We j 

Advertisers Refuse to be 5and> 
Bagged. 

A HATCH OP IMPORTANT LETTERS. 

ClBc IMNATI, Feb. 14. ISgfl. 

Ml ..as J I. PaescoTT ft Co. 

II Jay Street. N Y. 

. ./-af/rwea—We herewith l>eg to submit, for , wanl to do it for all it is worth. We started held them in line, however, on our assurance ! 

»..iir comment, proof slips of correspondence j them on bill posting last year with an expert- | that a special meeting would be called in Cin* | vour a 

(irlw eeB M Breslauer, of Minneapolis, and The mental appropriation of Jmi.ooo. Prepared some \ cinnati in the early part of January, for the pur-1 

I ( J dude Co., of New York, relative to your , very handsome 24-sheet stands, gave them a ■ pose of disciplining the New York State Asso- 1 

I. wind ng of an appropriation of fioo.ooo for | spledbid showing in New York, which put about ciation for their revolutionary Uctics, and that reply to the same lam gratified to have the 

bill loard advertising | Jvooo into the pockets of the bill posters in the after that, all would ^ plain sailing again. | extended, and after thoroughly investigat- 

As this contract is probably the largest flat ' metropolitan district, and a few thousand dollars I You know what Cincinnati did. Aou know 1 principles, I believe the association 

ippropriation ever made for bill posting, would I went to Chicago; same to St Louis. , how someliody led you all by the nose, and how j ^ ^ benefit to l»th the advertiser and its 
Ik- pleased to give publicity to any comments i We struck the first snag in Milwaukee, (Min- ' your Executive Committee made another blun- 1 

HARRY nt'NSON 

JOINS THE “ INTER-STATE.” 

The Following Letter Explains Itself. An In¬ 

teresting Communication from Harry Mun.son 

to Clarence E. Runey. 

New York, Feb. 24, iSgfi. 

Mr. Clakknck E. Ri'N'ey. 
W’aukegan, III. 

•Vr Dear I beg to acknowledge the receipt 

of your communication requesting me to repre¬ 

sent your association in this city, also several 

communications from different members of the 

you might desire to make on the matter. 

Yery truly yours. 

Billboard Adtkrtisiko. 

Editor Billboard ADViRTiaJitG, 

127 K. Eighth St., Cincinnati. 

neapolis and St Paul were the next towns on I der. Result:-Prescott & Co.*s hundred thousand j herewith a check for dues, with an 

list), where our friend Fitzgerald refused to post dollars, and a great many other people’s dollars j membership in your association. 

the paper at Association rates because we were | going in other directions. 1 provided it is accepteil on the following condi- 
I paying iionir of the imaller towns in the State of We would not as.sunie the responsibility of I 

j Wisconsin the price they asked instead of fore- I telling them that we could guarantee to give | j p^^^ adopted for 

ing them to take more than they wanted. , them a showing whenever they desired it and ^ population of over 150.000, is 12 

I But why go into detail on which you are as | where they desired it. We knew we could give I „nts a sheet per month, listed and renewed, 

well posted as ourselves? Suffice it to say that them or any other customer a showing anywhere agreement with Messrs. A. Van Beuren 

the bill posters, through a misuken sense of I in a very short time, but did not feel ourselves | g^co .Reagan & Clark and myself the listed price 
loyalty to the Assoeiatlon, refused "Knameline" , in the position to make a positive contract. , ^ 

paiwr at a time Ust year that was critical to us. We do not blame the members .Not a day posting, and 3^ cents per sheet 
• Ensmeline’ people Uke no bluffs. Their in- passes without our receiving many letters from ! 

structions to us were. "Adverti.se the town . , bill posters, condemning the men who have led , reference to protected and liste.1 

and the Breslauer Bill Posting Co., of Minne- 

ifiolis 

We have no comments to make and nothing to 

/Vur Str We thank you for submitting proof I pQ,^^ ,, ourselves? Suffice it to say that ' them or any other customer a showing anywhere , .. j ^ , 

correspondence between e O. J. Gude Co | pQg(p,.j through a mistaken sense of I in a very short time, but did not feel ourselves | „ „ riari 

Id the BresUuer Bill Posting Co., of Minne ■ A^ioeiation, refused "Knameline" , in the position to make a positive contract. 

sa> that is not covered in the communication ^ructions to us were, "Adverti.-^ the town . ^ bill posters, condemning the men who have led 

from The O. J Gude Co. never mind the bill poster, we can’t wait for ' them into the wilderness of distress and lost 
We regret the Deculimr attitude that the As«>. ...v. ..... billing and renewals when necessary, without 
sliL has takeT^t diffe^nt mor^T^ ^““nng us of their faith and ^ as chance may 

,e «ke of the wen Intenttered tlln ‘^ese . Hated and no time guatanteed. Ivi.co 
. !w T members than newspapers.-whatever is best same leaders will see their error in time, that | ner thousand 

ouTA^Ivn I if# U too fttiArt for rontmvrm •nH I ^ wnair^rr is orsi , , * . per thousand; sniping, per thousand, 
ourselres Life is too short for controrersy. and | existing circumsUnces. but advertise the many see it now, (with the exception of one, in i . tis-sirK. 

mediums Of publicity too plentiful for toen- ■ .p,„, . ^^om Ego is developed to that extent that we | ^rmel^s wUh Tour ,"“i?i 

dearor to force Imsinesson people who have not ^ p^„ ,^0 has wantonly and unjustly oh- doubt if he could 
.umcirnt busiiiesasagacity to Iw contented when : business " except bis own p 

d be induced to look at anything ' 

photograph), some are seeing it ' 
rate could be established, and if such is the case. 

they recrive wlmTthev ask ' “T" except his own photograph), some «e seeing it . ^ ^ 

are breaking and that Till peter, throu.hou! •”*’ ‘"^iK^nt over their trjing to make peace with the trade for their ; ^ j know whether you have any 

the country are uking business without hind •"“tment. M e had advocated to them follie. rule or bv-laws prohibiting your members from 
the country are Uking business without hind- merits of bill pi'sting and induced them to “Knameline’’ has consented to give bill post- ! . ,nv one 

ranee e are gUd of this. Shall watch the make a very decent appropriation, and the very ers a trial on tin sign tacking. Do the work , doing work for Edward A suhlbrodt 

'***"*^ ° “ vertisers ^th interest, tjmt were to get the greatest tienefit out right. Send us a proper list of locations. Faith- always paid the price asked I could not 
sndif the tt^bl^ waters.^«illed^ may make 1 di.scour.ging the output. M’hat wa.s ful performance of this minor work may win ; to takeTis JusineL nTr at trl^e 

!r.‘’ ! r **“* *! ‘•’irty daysof the fight every back the confidence of these people. They may accent anv firm’s busines.. who 
all. we shall post Urgely, and want to be assured bill poster who had refused the paper had writ- be brought in line again. They have plenty of I 
of a clear track. ____. _ ...■ .. j ... ii v.,iir is responsinie 

refuse to take his business; nor, at the same, 

would I refuse to accept any firm’s business who 

Very truly yours. 

J L. Prkscott IA Co. 

P M Bkrry, Mgr. 

Minneapolis, Minn., Feh 14th, 

J I. I’Rl.StOTT & Co., 

New York 

ten to onr office, stating it was a misUke, and money to spend and are willing to spend it your 
and pays me my price. 

1 believe your as.sociation is conducted on a 
^ hegging US to send it to them. But it was too way. but you must win their confidence by hon- ^ business principles, so no 
late, we did not need it then, and other arrange- est service. You II never get their business by 

ments had been made. sand-bagging metheds 

At the beginning of this season, when discuss- This continual controversy is a great nuisance 

ing the appropriation for ’9^, bill posting was ' I* would have driven ns eut of the use of bil* 

doulH in this regard it will also meet with your 

approval. 

I wish also to add in reference to rule 8, re¬ 

garding “the advertiser having the right to 
J I. I RI.SCOTT & Co., «K«i« brought up, and Messrs. Prewitt & Co.’s posting long ago if we did not have such an 

New York prejudice, (which was not against the metho.1. abiding faith in its efficacy when properly satisfaction, provided he does not 

..,,/f>.,e«-Kindly inform your agent here but against the treatment their ,•per received placed It is making us spend immense sums .^e price, ” This I believe is right, a, it is 

tiat we do erd and tin sign tacking We ptx>^ from the bill posters), was practically overcome in ways other than bill posting. It discourages to both the advertiser and bill poster, 

b-ct your.igns and all that we put out. Our price i"f «PO>- u* iTom initiating any new people into the busi- ^ advertiser the opportunity to 

for signs in Minneapolis. Bt l>aul and Duluth 1*““^ *’5' As.socUtion at Detroit, by ness. We keep holding on to the people who pi.^e his posting elsewhere, if not satisfietl with 
would he —. 1 our sutement to them that the lull poster, re- know it, value, despite the ^-uliar vagaries of members’ work, and it does not 

Rcpectfully yours, ! cognized their error, had manfully acknowl- the .,*xri.ted bill poster. There 1. not a month ^ association member to refuse a good 

M BRRSLAt r.R themselves openly on record a, that we do not sign checks for many thou.^nds ^ 

having been misuken. and pleilgeil themselves of dollars that go direct to bill ^sters. They «itisf«ction, for the 
to give the paper of all our customers the lurst could be many times greater if the bill posters 

New York, Feb. 17th. 18^ > possible showing that they could, and had knew that common sense among the leaders 

M Brislai’er <kCo.. ' elected' us. without wilicitation. members of meant dollars and cents to the fraternity at „ j, American idea or principle, and 

Mianrapolis. Minn. their organization. large. u such cases discourage the advertiser. All such 
/Vur .V,r.-We are pleased to receive your <»n this assertion. Messrs. J. L Prescott Ik Co We have written you at this length because we j^,rimenul to our interests, 

lavor of the 14th inst and to acknowleitge it. ‘“Iborized us to contract fur )ioo,ooo worth of felt the topic of sufficient importance to give this There i« no doubt in mv mind that an adver- 

New York, Feb. 17th. 1896 
M Rrislai-er <k Co., 

Minneapolis. Minn. 

f'ear .Sir3—We are pleased to receive your 

lavor of the 14th inst and to acknowleitge it. 

reason that some member has not given satis- 

All of our outside advertising IS placed with The bill posting, the biggest flat appmpnati^n ever letter general publicity 

" J. Gude Co., of this city, we expecting them pl*ced in the history of lull posting business. Very tr 

to work out the deUil in a manner which in Dur instructions were, "Cover every town from 

their judgement they think best. • • • How-| **•>"* where we are doing business, by O. J. G.) 

ever, the matter is with Mr Gmlc. to whom we ’'•‘b as effective a showing as possible for the 

will refer your letter. Thanking your for your ' greatest length of time that 5>oo,ooo will pro- Sen 

interest, we are. 

Very truly yours, 

J. L. Prescott Ik Co. 

cure. Lay your pUns on that fissis, and after The O. J. Gi dk Co.. 

same are completed, if \*ou find more monev is New ' 

needed, do not hesitate to ask for it. but con- t.entlemen—ln thes 

It is not an American idea or principle, and 

... . such cases discourage the advertiser. All such 
We have wntten you at this length because we " 

J . , . ... cases are detrimental to our interests. 
It the topic of sufficient importance to give this j • ■ j .v . ^ 

. There is no doubt in my mind that an adver- 
fter genera pu ici y. tiser using our medium of out door advertising 

Very truly yours. . . i.,- ■ • ». 
The O I CrnE Co for publicity, will reach the public in a quicker, 

lictated by O. J. G.) ■’ better, and in a more thorough manner, for 
_ less money, than in any other way, and I still 

further believe that the commercial part of our 
Scranton, I’a., Feb. 6. 1S96. business, although increased largely in the past. 

UK O. J. t.i’DK CO.. jjjjl continue to increa.se beyond conception 

New Aork. future, provided, the united efforts on 
(.en/fewe**—In these days of strife and turmoil part of the bill posters, to work for the 

Scranton, I’a., Feb. 6. 1S96. 

I tract f.ir no more than that amount without among the bill posters and solicitors, every „,„tual interest of both the advertisers and 
I further instructions." word of cheer means something to the man who themselves 

IIRKSLAI Ea Bill Post.mc ro'^ he«ks show this contract plae-ed on Nov is down Now. while we do not think that you application for membership in 
I ILL PosTiHi. CO.. ,,8,h Two day. Uter the New York State Asso are being worsted in the affair, we do not think .our assocUtion, I use as reference The O. 

i.enllemen-\caT f.J^r iT’k'*' . . 1 >=«■» York City, that you have been accordevl fair treatment by j f.ude Co . of this city, for whom I am doing 

Messrs I I P^lslTt » r v'*!! invention You the "leaders" ('. of the Association, and would ^„,i,;^„ble business, in fact. I an. receiving 

which YOU reour^TTln 4 kl A . “*‘^**'*-V ‘"'iteil by their like to enter our personal protest in your favor. business from this firm than from any one 

that ^ou lllX^ sn t lb . ..“"t i o"«.v to have but our word would Iw like the bark of the yel- reference, with 
sk- 2 r'* and protect their tin »igo« in our application thnmn out in an inanlting man- low dog, who used to think barking would stop aj,.:. e^rtnU^ion 

« of Minn^polls. St I>ruI and Duluth ncr, and again the Associalion made the atro- the moon from coming out However, we want vou and vour as.sociation success and 

Wr drn^km.Inh,"Jjrr’.Ir l « Ihcmvnvesup. b«ly to thank your firm for the supiwrt you have kinXregardsT I'^g L^eiiii^^in" 
do not know the exact situation in St. ! and soul, into the arasD of one man to >11 in was-nf work ami w e wish 10 sav 

Wishing >-011 and your as.sociation success and 

o not know the exact situation in St . . and soul, into the grasp of one man, to whom all given us in the way of work and we wish lo say 
■ u at the present time, as to the number of | members again made otieisaiice, and your State that while we want to lie loyal to the .ksuiocia- 

signs that are now placed, but as we will do a Asaociation put Itself on record as stating that Hon, and intend to be, we are still ready, at any 

great deal of work of that nature at regular in- no work would he taken from any firm except and every lime, lo give your jiaper an Ai show- 

r 'h *■ ^ '•«» through this individual, and that the work of ing on our Iwarvls Let the good work go on. 

*’ * *** ***"" ** *" experiment. The t>. J Gude Co was to be rejectetl. With l>est wishes for future micccas, we are. 

We believe there U a shipment of vvo In Duluth That did not bother us much Membersofthe Resiwctfullv. 
now. hill of lading of which we will send you in State kept writing. "Send us your business, we | !<■ 

Yours truly, 

H. Ml N-'OS 

Note.—Particular attention is called to the 
fact that Mr. Slahlbrodt, the representative ol 
the Asssociateil Bill I’osters’ Association, gives 
work to ncn-as.sociation members. Is that the 
reason the“Assi'ciated” pays his rent ?—Editob. 
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entered as Second-Class Matter, at the Cincinnati, 
Ohio, Ji/st Office, June syth, tbqs- 

MARCH /, 1896. 

There are cheering signs that the rank 

and file of the bill jHisters cf .\merica are 

waking up to a realization of the possi¬ 

bilities of their franchises. Here, there 

and ever^’where, evidences of new interest 

are encountered. On ever)' hand, im- ■ 

provenient is the order of the day. New | 

and better boards are being erected on 

new and better locations; new and better ! 

business methods are bringing about new , 

and better ser\ice, and, most important of ' 

all, new and better men are coming to the ! 

front with new and better ideas, who are ' 

blazing the paths along which the mem- j 

bers of the craft in the future will walk 

in ease and pros|)erity. Narrowness and , 

prejudice are slowly but surely giving way | 

to liberality and enterprise. The reign of j 

the poster has commenced, for the bill 

posters have finally realized that they, 

and they alone, could enthrone it. 

* * 
* 

Nowhere is the revival, the great 

change, more noticeable than in the i 

wonderful progress and marvelous growth 

of the Inter-State Bill Posters* Protective 

Association. Though scarcely six months 

old, this splendid organization already 

numbers over one hundred and fifty mem¬ 

bers, and every day sees the addition of 

several more. The motto of this trade 

league is “ guaranteed service at equitable 

rates,” a sentiment, by the way, which 

will find a responsive echo in the breast 

of ever)' intelligent bill poster and adver¬ 

tiser on the continent. It is an associa¬ 

tion that is not dominated by any one 

man, nor any clique of men ; neither is it 

organized for the purpose of antagonizing 

advertisers nor fostering petty squabbles. 

I'urthermore, it is not a so-called ** close ” 

association, but, on the contrary, wel¬ 

comes all bill posters of established repu¬ 

tation and recognized standing no matter 

where they may be located. 

.XssociATED effort, when proix^rly con¬ 

ducted, is one of the greatest boons that 

a trade or a particular craft can jiossibly 

enjoy. The friendly intercourse which 

always ensues, leads to mutual inter¬ 

change of ideas and this in turn inevit¬ 

ably redounds to the individual advantage 

of the members concerned. 

This is the principle on which the Inter- 

State Bill Posters’ Protective .\ssociation 

I monev out of one jiarticular metluxl it is ^ 

, only natural that they will devote iiio-st 

' of their attention to that particular' 

I methoil, but any advertiser desiring to 

I {Kj.st can 1h‘ ablv and intelligently accoiu-' 

: modated at their bands. Bill jxisters 

should l»ear in mind that every time they ' 

sell a sign to an adverti.ser they make a 

convert of him to outnloor advertising. 1 

I If he should ever embark in it extensively ^ 

is organized. It seeks the greatest gootl 

of the greatest number. .It is not, and 

never will be, operated in the interest of 

a few leading members, because, in the 

first place, it considers opposition a local 

issue, and, secondly, no special legislation 

or executive sessions are tolerateil It has 

nothing to hide, nothing to conceal, 

nothing to suppress, in fine, nothing of 

which it is ashameil. That is why it is 

growing, that is why it is prosperous, that 

is why it is bound to prevail. 

« 
* ♦ 

The .\ssociated Bill Posters’.\ssociation 

could have been all of this, in fact,would 

have been, had the majority of members 

had their way;. But. unfortunately, it is 

ruled by a bluffing, bellowing, belicose 

minority, who have shaped its course 

and dominated its every action. As a 

result, it is in a bad way. Dissatisfaction 

is rampant. Many members of its various 

subordinate associations are leaving it and 

going over to the Inter-i?t&ie, and others 

are loudly clamoring for a radical change 

in the administration of its affairs. 

There is every indication that there 

will be a split in the organization, for 

many of those who have its best interests 

at heart have despaired of ever freeing it 

in any other manner fr#>ni the lx)ssism 

that is now throttling it Still another 

faction is counseling unity, but quietly 

laying their plans to overthrow the gang 

at Cleveland next summer. They have 

selected some splendid men for oflScers, 

and it is likely that the movement will 

acquire force and .strength enough to 

make it successful. Geo. M. Leonard 

for president, (.^o. Rife for vice-president 

II. H. Tyner for secretary, and Jas. Cur¬ 

ran for treasurer, are the candidates de- 

j termined on, and as, if elected, they 

I would constitute a majority of the board 

; of directors, it goes without saying that 

, the -Association would be ably handled. 

; * 

\ 

I 

I 

* « 

j One of the most effective arguments j 
used by the gang now in control, with | 

, the bill posters of the country against' 

! Gude, Hote, Gunning and Hoke, is that 

they paint signs, the inference being that 

I they would rather sell sign space to ad- 

! vertisers than posters. This is mere 

twaddle, pure senseless drivel. All of 

I these gentlemen are in the business to 

! sell an ailvertiser what he wants. If con- 

! ditions are such that they can make more 

he must then use the bill boards if he ' 

wants to buy it cheaply. Let it be liorne 

in mind, therefoie. that mural signs and 

the bill lioards go hand in hand One is ' 

the natural complement of the other 

-ft I 
♦ * I 

-Advertisers are referretl to our list of' 

Fairs for iSq6, which is growing fast from | 

month to month. There promises to be 

more than usual despite the fact that this . 

is a presidential year. There are few lines J 

of goo<ls which will not lienefit from the ; 

advertising accruing from a well-ilisplayeil' 

exhibit. Bear in mind, too. that our lists 

of conventions, conclaves, reunions, etc.. 
I 

are valuable pointers. Bill board space in ; 

the towns in which they take place is ' 

enhanced many times its ordinary value | 

during the time they last, by reason of j 
the great increase of floating pojiulation. ' 

Watch our lists and bill accordingly. I 

THE FINANCES 

Of The Associated Bill Posters' Association. | 

The reckless course pursued by the 

gang now in control of the affairs of the 

-Associated Bill Posters’ Association is 

nowhere more plainly discernible than in 

the financial condition of that sterling 

l)ody. 

The secretary writes us in reganl to the 

revenue which will accrue to the organ¬ 

ization under the scale of dues adopted at 

Detroit, and states that it will amount to 

J 1,115.00. The legitimate ordinary ex 

penses of maintaining the -Association 

last year JH86.00. This year they will lie 

more, but granting merely for the sake of 

argument, that they will not exceed last 

year’s total, we have the following list of 

expenditures to Ije met at the next annual 

convention, viz; 

Ordinary Expicn.ses.J 88A.00 

Drawing a Bond. ijo.oo 

Secretary’s Stenographer... 230.00 

Due Billboard Advertisino ..._ yra.oa 

Donation to Stahlbrodt._. 430 00 

Publishing The Bill /br/er 6 months 

at deficit of Ijoo 00 per month . 1,800.00 

Total.)3,8j6.oo 

There is little that needs to lie said. 

The problem iK'fore the memlK*rs is ho a 

to meet obligations aggregating nearly 

i #4,oot).oo with f 1,115.00. The only (xwsi- 

ble course is either to make an as-sessment 

, of f2,700.00, or to increase the dues four 

; fold. Either course will solve the prob¬ 

lem, but how tnany memlK-rs are going to 

I “go down in their pockets and put up” 

' in order that the personal interests of the 

I few may be furthered, is a question which 

I will be emphatically answered at Cleve- 

I land next July. 

“THE HILL W)STER.” 

This hand.some and vigorous young 

candidate for honors in the field ot 

journali <m apjieareil for the first tiiin 

I'ebruary zzd. It is bright and news) 

and the cover and letterpress are fairl, 

siijH-rb. Several surprises are encountered 

in a cur.s»>ry perusid of its interesting 

jiages, not the least ot which is the adver 

tisements of non .As.sociation memliers 

esiH'cially that of the Chicago Bill Posting 

Co., of which .Mr. P. F. Schaefer, President 

of the Inter-State .Association, is manager 

In view of the fart that it was launched 

in the sole intere.st of the .Associateil Bill 

Po.sters’ .Association, it strikes the ca.sual 

observer as strange that the initial num¬ 

ber should lie given over largely to the 

interests of the .American Bill Posting & 

-Adverti.sing Co. and sundry circuses. In 

point of advertising patronage it has fared 

sumptuou.sly, and as a consequence, the 

first number is prinluced at a compara¬ 

tively small loss to the Association,' prob¬ 

ably not much more than three hundred 

dollars). We are ;issured, however, that 

each succeeiling issue will be more and 

more elaborate, constHjuently the monthly 

deficits have every opjKirtunity to grow. 

That catchy motto is liable to undergo an 

alteration in the minds of many members 

before the publication is much older. Will 

it be: “You stick to me and I’ll stick 

you ” ? 

IN KAN5A5. 

The DonahLson Lithographing Co., of 

Cincinnati, recently put on the market a 

nine-sheet Bock Beer Bill, and sent, 

among others, some samples to the bill 

jxrsters. Some of the replies are very 

characteristic. The following was re- 

ceivwl during I'ebruary, and certainly 

exjires-ses the writer's feelings: 

“Yours of Jan. joth. receiveil, and in 

reply, will say, that you people are cer¬ 

tainly not read up on Kansas laws, etc., 

or you would not insist on me forcing on 

the dear jieople your bock lieer poster, for 

we live in an age wherein the prinleges 

of the ordinary, good (lernian citizen is 

morally dejirived of his said lager beer 

unless he goes down some dark alley, or 

in a secluded attic, or else swears to a 

d—d lie before he can get it. 

“Hoping my explanation is satisfactory 

and that we may live to see the day 

wherein a man can use his own pleasure 

without making a felon or jierjurer of 

himself to get his lieer, I remain, gentle- 

! men, yours to command, “- 

I 

I February Paper and IWss contains a 

I very interesting history of ty|te-making, 

' from 31K) .A. D. onward. The article is 

illustrateil by plates, showing the progress 

of this art, and the iliffereiit machines in 

u.se at the different epoc..a. 

The write-up of the Baltimore and the 

Norfolk and Port.smouth Tyjiothetii' is the 

feature article of the numlier. It is illus¬ 

trated with elaborate half-tone plates, 

giving jxirtraits of the leaders of the trade 

in Baltimore, Norfolk and Portsmouth, 

j The technical articles on Process Work, 

, Half-Tone Blocks, Book Binding and 

I Blank Book Making all command a care- 

' ful study. ’ 
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Distributors* Chat i riK (i<K)() OF THE BILLBOARD I uiay be, he has no right to be too busy to 

! read and study every publication l)earing 

upon his business. 

I have never seen the record of a suc- 

ce.s.sful business man who di<l not read 

trade papers. 

I have never known a minister who did 

not read religious publications. 

There never was a good <loctor without 

a good many good medical papers on his 

table. 

There never was a lawyer without a law 

library. 

There cannot l>e a business man of suc¬ 

cess unless he be surrounded with the 

perio<lic"l and other literature of his 

trade, which broadens his ideas, and sets 

in motion trains of .thought which never 

would leave the station of his mind if not 

rung up by the bell of trade journalism. 

All members of the I. A. of D. should 

keep in touch with W. E. Patton, second 

.Assistant Secretary, reporting frequently 

the names of their patrons in order that 

fresh and reliable lists may be printe<l 

and kept up to date. Frauds al.so should 

be immefliately reported to Mr. Patton 

and Buxboard Advertising. 

Writtrn for IIii.i.boahii .M>vkhtisin< 

Hy NATH L C. FOWI.liK Jr 

/hHtiit nf /‘uMuilt. 

effective poster, but <lon’t use pictures i 

thiit don’t mean anything. Better have ( 

big tvjxf an<l no pictures, than small ty|)e t 

and meaningless pictures. 

The poster is nothing more or less than i 

a newspajH-r advertisement stuck up on 

a tfoard or wall, and it shoulrl contain sub- : 

stantially the same matter, set so as to, I 

l>e .seen at a distance. i 
Colors generally pay the extra cost, for 1 

{leople will see color at a distance, an<l be 

attracted to it, but don’t use faint colors, , ' 

let each crdor throw into relief the other ] 

colors. I ( 

I know of nothing that cannot l>e ad-, i 
vantageously advertise<l with a poster. , ' 

Everything from church services to ' 

circuses have lieen properly announced 

<ni the billlHtard. 

Everywhere one .sees |K>sters of corsets, , 

underwear, fo<»d, entertainments, chew- , 

ing gum. in fact everything else of nec-: 

essity or luxury. 

BilllxKinl advertising is simply one, 

legitimate methotl of j)ublicity, to l>e 

use<l by alt advertisers who can use it. 

ami that means all advertisers. 

Billlx>ard a«lvertising must not l»e u.se<l 

exclusively, except in exceptional cases, 

nor has it been found profitable to con¬ 

fine one’s ■'dvertising to any succes-sful 

methovl, fur the success of advertising is 

in the use of every kinil of advertising 

which can be use<l profitably, not in con¬ 

fining one's self to any distinct kiml to 

the exclusion of others. There has never 

l)een a ca.se on rec«>ril where a man who 

advertise*! to the extent of say a thousand 

dollars, and succes.sfully, who c*»uld not 

make more money pr*>portionately by 

increa.sing his advertising appropriation, 

within reasonable limits. I 

Billlxwrd a»lvertising pays, ami some-' 

times pays when you don’t try to make it I 
l>ay. 

Billlxtard advertising alw ays pays w hen 

the s;une attention is given to it as to the 

conduct of any successful jwrt of the 

business. 

It is your business t*> make your bill- 

lx»ard a<lvertising pay. by giving your 

l>est judgment to it. and by taking the 

advice *>f those who make their livelih*Kxl 

in this clii-ss *)f a<lvertising. 

The bill |H»ster may l>e «lishonest. there 

are <lishonest men even in bill jH>sting, 

but his traine*! di.shonesty is as .safe f*>r 

you to follow ;\s your untrainetl integrity. 

The man who knows how to do some-' 

thing is a .siifer man for yt>u to follow, j 
even though he may make more profit , 

out of you than he ought to, than the i 

man of success w h«* km>ws nothing alxvut 

the |xirticular c»)mliti*>ns of the methoil. 

It would l)e a mighty gtHxl thing for 

; ' pn>gres.sive advertising if every a*lvertiser 

n*ad Biui-boakd .Advertising. lrea*lit 

mvself, ami 1 km)w nothing alnvut any- 

Ixxly connecte*! with it. It is fille<l with 

' g«Hxl ideas, any one of which is worth 

‘ imire than it c.«*sts. Every businevs man 

who diK'S even the smallest amount of 

ad\ertisiug shotdd U- a sul>scrilH-r ami 

' re.uler of everv public.ttion devotisl to 

• publicitx, for all of them together cost 

* ver\ little, .ind there may Iw one ide.i a 

I year in «ine of them, which will put niany 

I dollars into the money Im>x of the reader. 

I 1 don’t care how busv the business man 

W. 11 Steinbrenner has just finished a 

75,cxx) job for Peru, Ind. 

The A’on Graef Medical Co., of \^w 

York, are asking prices for distributing 

books and circulars. 

The following firms contemplate plac¬ 

ing both distributing and posting in the 

South in the near future. H. R. Allen, 

Surgical Institute and Sanitorium, In¬ 

dianapolis, Ind., California Fig Syrup Co., 

Chicago; C. I. Hood & Co., Lowell, Mass.; 

Brown Chemical Co., .Annapolis Junction, 

Md.; Dunlap & Williams, Druggist, Wau¬ 

kesha, Wis. 

The success of billlHianl advertising, 

like the suci'ess of every other class ol 

advertising depends upon the pr«>per de 

velopement ami handling of 

tising. 

Evervlxxly lielieves in the 

advertisement. 

Half the mag;i7.ine advertisements don’t 

jMiv. or else don't jiay as well as they 

should jiay. 

The rea.son they don’t pity is liecause 

they are not matle to pay. 

In these days nothing pjiys unless it is 

m.Mle to jwy. 

Half the billlxiaril advertising doesn’t 

l>ay as well as it should jxiy. 

It must lie matle to }iay. 

The business man who does his own 

bill sticking, or hires his own men to do 

it. unless those- men have Ix-en prtifessional 

bill posters, is as big a ftiol as the man 

who takes one remetly for every disease. 

The tlry gixMls man is not atlaptetl to 

the selling tif ste-am engines ami monkey 

wrenches, nor titles he understand the 

mechanical part of any class of atlvertis- 

ing, incluiling bill posting. 

The jKxirest bill ptister e'an post bills 

Ix-tter, liecause he is lietter poste*d, than 

the nitist succes.sful business man whti 

may l>e ptistetl on everything save bill 

p^ting. 

These are days of specialties, when the 

horse tlocttir must iltwttir htirses, and the 

business man mind his own business by 

attemling to his tiwn business ami letting 

other business men atteml to that |xirt of 

his bu.siness which is their business. 

1-irst, fiml your bill jxister 

Sectiml, fiml something to atlverti.se. 

Tliinl, ctiiisult the bill jxister. 

I'tiurth, make your contract, 

I’ifth, have ytiur bill ptister, tir stnne 

jxister printer, set up your atlvertisement, 

which must lx‘ in the extreme «if brevity. 

I’ftiple tltin’t staml cltise up to a jxister; 

they re.itl it at a ilistaiice, thereftire it 

must Ik- reatlable at a tlistance. 

Brevity is the one great es.sential for 

bill {Mister ctini{Misititin, ami the largest 

W. E. Patttm, of Corinth, Mis.s., appre 

ciates the stand for the right that Bill¬ 

board Advertising has taken. 
maga/ine 

The following firms are’ di.stributing 

samples ami other atlvertising in various 

sections, |irinci{>ally Fiast of the Mississ¬ 

ippi river: Diamond Soap Powder Co., 

Philadelphia, Pa.; The Nu.x Phospb Co., 

Pitt.sburg, Pa.; Cheeseman & McKinnie, 

Pittsburg, Pa.; New Jersey Mfg. Co., Jer¬ 

sey City, X. J.; Walter Baker Co. 

Col. Haynes, of Ironton, ought to be a 

little more careful what he signs his name 

to. His report of the |xist{ioned conven¬ 

tion of the Internatitinal .Association is 

aliout as misleatling as it possibly could 

There are those who are inquiring and 

desire to know what business it is of the 

Ironton Colonel whether the International 

Association of Distributors met or not. 

They surely ditl not invite him to be pre¬ 

sent. becau.se they are {larticular as to the 

company they keep. 

a. E. FISCHER 

Mr. G. e;. Fischer, Manager of Fi.scher’s Distri¬ 

buting and Advertising Agency, of Omaha. Neb., 

comes of a sea-faring race on both sides, and 

was born on his father’s ship, July i6, 1S38. He 

comes of revolutionary stock, his father being 

descended from the John Hancock family of 

Mass. At the age of ten years he went to sea as 

a cabin boy. .At the outbreak of the civil war he 

was first mate of the Clipper ship yforning Star, 

but threw up his position and enlisted under his 

He was one of the 

The Novelty Plaster Works, of Lowell, 

Mass., conducted by C. E. Mitchell, is re¬ 

ceiving consitierable adverse criticism on 

account of the contract used. Sex'eral 

distributors have complained also, of be¬ 

ing unable to obtain payment for work 

done in the regular way, without the con¬ 

tract making Mr. Mitchell sole arbiter. 

brother-in-law in the navv 

crew of the “Star of the West 

Fort Sumpter, 

ship fever, 

close of the war. 

sent to re-enforce 

In 1S63 he lost his hearing from 

and remained on shore until the 

when his brother-in-law re- 

signetl and took command of a wrecking ves.sel. 

Fischer joined as steward, and in that position, 

or as a diver, he remained until 1879, when he 

receivetl injuries that laid him up in a hospital 

for eight months. In 1881 he went to Texas. 

Not finding the health he hoped for in that 

state he retumetl north, and moved to Ohitx 

In 1884 he came to Omaha in search of health, 

found it and a wife. In 1SS5 he was appointed 

local agent for C. 1 Hootl & Co., and has just 

closetl his fifteenth year with that firm. Grad- ■ 
ually he obtained work from other firms, until 

now, the Fischer Distributing Agency has a 

reputation for doing honest work, and its 

tiatruns are from Maine to t alifornia. Mr, 

Fi.scher wasone of the first charter members of 

the International Association of Distributors of 

! North America, and holds the position of First 

j Vice-President, and has always been an active 

worker for the Association. 

I Three years ago the agency w-as reorganizetl, 

i and now ctnisists of G. E Fischer, Manager; 

.A F Fischer, ti. P. GiMidman. Secretary, who is 

.tlsu manager of the firm of I'oMMiman Bros., 

wholesale and retail Physician’s Supply House. 

In his leisure Mr. Fischer has lieen a contribu¬ 

tor. lioth in prose and verse, to many papers. 

His sea sketches have won him a reputation 

as a writer 

BSTABLISHEI) 1892. 

Tbe OREGON Circnlar Mailing, 
Advertising and Distributing Agency, 

L. W'. ROBBINS, Manager. 

Lock Box 50. Central Point, Oregon. 

ELGIN, ILL. Population 25,000 

Only licensed Bill Poster in the city, 

FRED W. JENCK8, Pre 

TRENTON, NEW JERSEY. 

The Trenton Bill Posting Co. 
Ow-t'S all BilllMiards in the city and suburlia. 

Population 70,000. I guarantee the value of all 

Bill Posting and Distrilniting. 

WM K. WILLIAMSON, Manager. 
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THE B()YCOT 

WAS AN ENTIRE FAlLL'RE. 

Liggett anti flyers are serene and undisturbed. 

They have no quarrel with the Association. 

All of the members of the ‘‘Associated" save 

three, are stilling to post their paper 

.\ssociated Rill Posters’ .\ssfx:iation was i' 

organized for the sole purpose of antagn- 

their (lisplny <i<l on pAK^ hflrcn, Jsiiuury iimur 1 Kditor !iii.Lnc>Aiii> Aiitbhtikini>, 

of Bn.l.BOAKD AUTFSTiMNO. With noileoirelo Ciminnatl, Ohio. 

hurt their frelinKs. 1 would say, I wouhl prefer ! /Vu» .Sir-Please tell the |io»ter printers of the 

nizing advertisers and driving them off | have a half Inch Sjiace in some tmckwomls | country that the Inter-State Bill Poatera Aasori. 

the boards altogether, instead of trying to "weekly,” than to have my ad mised up In Buch I ation Invites them to join, and desires them to 

encourage them to adopt the poster to i ® mess, ami you all know what we think of ^ t>artici)iate In all its proceedings and dellliera 

“wastiiiK your money" that way 
the exclusion of other mediums. 

The boycot will never become a popu- , 

lar measure in the .Associated Rill Posters CALIFORNIA FIQ SYRUP POSTERS 

.A.ssociation. The memlicrs, nearly all of . 

them, too, have spoken. The va-st cor-1 

respondence of the Liggett & Myers Co. 

tells a story and an elotjuent one. It 

demonstrates that every memljer of the 

‘‘.Associated ” to whom the paper was; 

offered, save three, are willing and anxious 

to continue the pleasant relations hereto¬ 

fore existing, and have signified their 

intention of handling the paper, despite 

the president’s letter. The three firms 

Chicago, 111., Pcb. 25, iSi/6. 

Kditor nii.i.BOARi> Advrrtisini., 

Dear Sir—In reply to your esteemed favor of 

nth Inst., will say that I have no differences 

with the Associated Bill Posters' Association as 

a body. I have had some rather spicy corres¬ 

pondence with three or four of its members in 

regard to prices, but differences are likely to 

arise in all well regulated families. As 1 am 

not contracting for posting through any associa¬ 

tion, but dealing with the bill poster direct, 1 am 

occasionally quoted prices from small cities that 

I believe are unreasonable, and do not hesitate 

Rill 

who refused it were M. Rreslauer, of Min- ! to so inform the bill poster; saying we do not 

neapolis, L. N. Scott it Co., of St. Paul, i think it will prove profitable to our company to 

Posting Co of ' boards at the price he quotes. In three or 
’ i four instances, as I said before, 1 have received 

replies that were anything but businesslike, 

and in each instance, from a member of the A. 

B. P. A. In two cases, they threaten me with 

dire disaster by reporting me to K. C. Campliell, 

their president. 

I called on Mr. Campbell, and took occasion 

to inform him that 1 did not, in sending an appli- 

and the Cream City 

Milwaukee. 

\ representative of Rii.i.boari) Advkr- 

TisiNC. called ujx>n the Liggett & Myers 

Co., February 19, and interviewe<l Mr. 

\V. 11. McAllister and .Mr. K. (». Peck. 

Roth gentlemen are emphatic in asserting 

that they have no misunderstanding with j cation to a bill poster for terms, make any in- 

the memliers of the .\s.sociated Rill Posters [ 

,As,sociation, and jx)int with pride to the 

fact that but three memVters of the organ¬ 

ization have refused their paper. They 

are ecjually emphatic in stating that there 

will be no further annoyance or friction, 

for the reasi>n that they have cancelled 

all orders for paper now in the hands of 

the printers, and will henceforth use other 

mediums. 

They say frankly that the service that 

they have obtained in Minneapolis, St. 

Paul and Milwaukee have always Ireen 

splendiil, but they do not intend to allow 

this fact to compel them to accept a ser¬ 

vice in another city which is not satisfac¬ 

tory. 

.All paper which they had on hand is 

placed to their entire satisfaction, ^and 

they could continue to place all they 

could jirint, did they so desire. They 

have reason to believe, however, that cer¬ 

tain other mediums, which they have in 

contemplation, A-ill yield them satisfac¬ 

tory results, and having neither the time 

nor the inclination to pursue even a 

slight controversy, they may henceforth 

abandon the lioards. 

It is pos.sible that limited eilitions may¬ 

be run, in order to accede to the earnest 

and urgent requests of certain of their 

old friends among the bill posters, but 

other avenues of publicity may l>e gener¬ 

ally adopted in the near future. 

Messrs. Mc.Allister and Peck extend 

their respects to the .Association as a 

whole, and to the members individually 

their most sincere and cordial regards. 

{Ulrica as to what association he was a member 

of, if any, and if he could handle our paper, and 

give us good service at a fair price, I booked his 

order 

I see that Mr. Campbell states in The Bill Diiter 

that I offered him paper February 5th, and he 

re/Hifd to aciept utme. Mr. Campbell's assertion 

is not correct. I did not offer him any paper at 

any lime, simply because he stated in our inter, 

view, that the American Bill Posting and Adver¬ 

tising Co would handle a//or none. I did not 

see fit to accept his unreasonable proposition 

and the consequence is, the Chicago Bill I*osting' 

Co. is handling all our paper and doing the work 

7vell. i 

I say, give every man a fair price for his work, , 

don't ask him to do something for nothing, in 1 

fact, don’t be unreasonable, and where an ad- 1 

vertiser is not dis}K>t>ed to accept a price that he 

considers he can not afford to pay, don’t find ■ 
fault with him. If a bill poster’s tioards arc 

worth more to him than they are to the adver¬ 

tiser, they are his, and that should settle all j 

argument. | 

We are shipping paper as rapidly as we can 

fill the orders, and some of the boys have had to 

wait for paper, but we will supply them all very- 

soon now. We have changed the size of our 

.stands, using nothing now but a 4x6, one sheets 

and snipes. 

Trusting I have not encroached too much on 
your valued space, I am. 

Yours very truly, 

D. R. Talbkrt, 

Adv. Agt. California Tig Syr np Co 

Block them off, brother, and make every ad S 

vertiser think you have taken the most {Mins j 

with his work, and you will have to steal the , 

time from your business to write letters as I 1 

have done in this case. I suggest the plan of \ 

taking ordinary blank white j»aj>er. tack on the I 

wall eight or ten sheets. Take "Printers' Ink," I 
I mean in this case, the kind you print with— | 

though I wish to say, it will do you good to take I 
the other one too—thin it with gasoline, ' 

and a small quantity of this compound will 

black these ten sheets. Then you can cut them 

in stripF any width you want and at a trifling 

expense you’ll always have a Iwrder t'se these 

in dividing your work, the result will lie most 

pleasing to you and your patrons I assure you. 

Another thing, fellow-craftman You should 

always have an eye to the "fitness of things,” 

and the artistic arrangement of your paper. 

Place such styles and colors in juxta|M>sition, as 

w-ill intensify the other by comparison. Don’t 

fill up one corner of your board or of the stand 

with descriptive matter, and the other with dis¬ 

play type or pictures. Sandwich one lietween the 

other, the general effect is liettei and it makes 

the reading matter read plainer and makes each 

picture show plainer. 

Now I w ant to jump on the poster printers and 

lithographers alioiit the old styles in type and 

in stock letters which many of them are still 

using. For love of progress discard , get some¬ 

thing new ; it will help your business 

I.ASt week only I posted a troupe of Barn 

Stormers, who were using the same letter I was 

familiar with on posters twenty years ago. 

I think poster printers should look after the 

stock letter department of their bu.sincss with as 

much of a desire to excel in gix>d work as they 

do in the lithographing department, which all 

admit to have made most wonderful progress in 

recent years. 
Yours, 

W. R. Bi rsitt. 

tfons. We recognize that there are other inter 

ests to serve, liesidea those of the bill poster ; in 

fact, we tielieve that a printer who persuades 

an advertiser to go on the the Imarda, is of more 

importance to liill {Misters than they are to one 

another. Respecefully, 

P. F. Schaf.fkr, Brest. 

Cl.ARF.NCF. K. Rt'NKY, sec’y 

We coiilil not say it half as well a.s you 

have yourselves, gentlemen.—F^ditor. 

There is considerable truth in the fol¬ 

lowing extract from a communication of 

a prominent inemlrer of the Associateil 

Rill 1‘osters .Ass’n, viz: ‘‘This rule or ruin 

jxjlicy of Stahlbrodt, Campbell, et al, has 

given many advertisers the iinpres-sion 

that the .As.sociate<l Bill Fosters’ Associa¬ 

tion deni ands exorbitant prices, and the 

Inter-Stiite is taking advantage of the 

situation by emphasizing the fact that 

they stand for etjuitable prices 

C. H. Clough favors ua with a copy of 

V'hf Trademark for I'ebruary, and along 

with it he rends some other circulars 

which call our attention to certain special¬ 

ties which W. O. Johnson & Co. think 

the public neetls at the present time. 

Clough’s advertising is always bright, 

and tells its story in a manner so interest 

ing that one is comjielled to read it all, if 

for no other reason than to see what he 

says about such commonplace articles as 

office fixtures, furnishings and stationery. 

Messrs. Compton & Sons, who have 

heretofore secured all of the contracts for 

printing the immense quantities of jxjst- 

ers used by the Liggett & Mj-ers Co., are 

not dispiosed to regard the matter so 

cheerfully. In fact, they are pronouncetl 

and ouLsjxiken in denouncing the out¬ 

rageous measure which is proving so 

costly to themselves and to bill jxisters at 

large. 

They affirm, and with much .show of 

truth, that it looks very much as if the j Kuney «; son, of Waukegan iiu , a« shown iii 

Ardmore, Ind. Ter., Jan. 14, i8y>. 
F^IUt Billboard Advrrtisini., 

Dear Sir.—I read with pleasure the article of 

$am W. Hoke, in the January number, headed ; | 

“Some Criticism and Suggestions,” and think 

the majority of bill {xisters could put his sugges- 

tions to practical use with great profit to their 
busine.ss. 

I have reference more estiecially to drawing 

a ‘dividing line’ lietween the adveirisers’ {laper 

I have always done this, and it gives much lietter 

satisfaction to all concerned. 

I think his suggestion of using white patier for 

Ixirders and dividers can be made for the lietter 

by using black or dark colored paper on light ' 

colored work, and white only on dark colors or 

black. Bill {Misters, if you will take the next 

white or light colored {ia{ier you have to put out 

and put a 4 to 6 inch black or dark red liorder 

around it completely, yon will see it “stand out ’ 

and nearly hit you in the face half a block away 

on the other haml, a dark colored stainl, iMirdered 

with white will "holler at you” around the 

corner. 

' I notice great fault in this line in the work of 

PENNY 
STAMP 

Will bring you a 
sample of a "bus¬ 
iness brlngcr” 
that will set the 

whole town to guessing 

Cheaper than newspaper advertising: more novel: will 
draw trade, direct. 

W. Chandler Stewart, Bim Ave.. Philadelphia 

NKW F’OSTKRS 
OmPICTINQ 

SPRIi\(; STYLES 
In Hats, Shoes, Clothing Cloaks. Millenery, etc. 

Samples free to agents, bill posters and printers. 

VtmiTB TO 

Che Donaldson Dtho. €o. 
UINGINXATI. 
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Personal Mention. 

C. R. who represents W. J. Mer¬ 

cian & Co., of Clevelainl, ()., is on the 

staff of The Hill Pbalcr. 

The Mmpire Rill Posting Co., of Indian- 

a{K>li.s, Wogan & Co., of Boston, and 

Seilie & (Ireen, of San Franciseo, have 

joined the Inter-State As.vxriation. ! 

C. C Ames, mana)rer of the ()ld Colony 

Kill I’ostini; Co., at Providence, K. I., is 

an enthusiastic inenil)er of the Inter-State 

As.sociation. 

W. C. Tirrill and C. B. Tirrill, operating 

as The Worhl Advertising Service, at 

Lima, ()., have issued a folder containing 

the proviaions of the license applying to 

hill {tosting at that point. It is printed 

on very red card board, and the inference 

is that it is intended as a danger signal 

to warn itinerant or tramp posters to 

keep off the grass. 

F. M. (iroves, of F^vansville, Ind., F^ 

S|>arTow, Vincennes, Ind., J. M. Dishon, 

Terre Haute, Ind., and <). M. Ticheiior, 

Princeton, In«L, all formerly memliers of 

Mr. Stahlbrodt’s as.sociation have left that 

organization and joine<1 the Inter-State 

Bill Posters' Association. 

.\1. Brv an is spending considerable time 

at the new Akron offii'e. The Cleveland 

office is ably conducted, in his absence, 

by Mr. Cha.s. F". Bryan. 

Detroit, St. Louis and Kansas City are 

considering the advisability of letting a 

private company have the privelege of 

advertising on the street comers, in con¬ 

sideration of placing the street name at 

the top of their signs. 

The Albany Bill Posting and .Advertis¬ 

ing Co. has been incorporated. Capital, 

fiono. Ihrectors, James H. Carroll, \V. 

II. Buck, C. H. Smith. 

H R. Smith, of Washington C. II., O., 

keeps four men going all the time. This 

fact speaks well for Mr. Smith and shows 

that his work is effective for the advxr- 

tisers. 

The IIuiest-Stout Sign Co., of St. Louis, 

have a one sheet poster for themselves, 

which is bound to attract attention. It is 

a calendar of the current month, and is a 

good strong bill. 

K. I>ockstader, manager of the old es¬ 

tablished Spencer Bill Posting Co., of 

Janesville, Wis., is making evident his 

ability by giving some very effective ser¬ 

vice. He does not go to sleep afterwards 

either, but gets the knowledge before the 

public. 

•Artistic bill posting and careful house 

to liou.se distributing, is what the adver¬ 

tisers finds in Sioux City, la. This has 

I'een brought about by A. B. Beall, since 

he came into control of the Sioux City 

Advertising and Rill Posting Co. 

Walter Baker's Coi'oa is being a«lver- 

tise«l throughout the middle west by 

I'disha B. Worrell, in a lecturing tour. 

The personal popularity of Mr. Worrell 

IS great and his firm will derive much 

good from his work. 

V'an Camp’s Pork and Beans is billing 

the country with a three sheet and a one 

sheet. 

The Cincinnati Commercial (iazette 

followeil close in the Tribune's wake, and 

is advertising with a ta.steful poster exe¬ 

cuted by the Strobridge Litho. Co. 

Boru Marvin, of .Aurora, Ill., keejis up 

with the band wagon. This spring he 

builds KVMt feet of painted bulletins along 

the line of the C. B. ik (J. R R., at .Aurora. 

F'orty eight pas.senger trains a day and all 

the freight trains on the two sysems pass 

them. 

The bill poster at Hastings, Neb. is 

licenser!, and controls all display adver¬ 

tising priveleges there. His work is first- 

cla,ss and he is J. S. Craig. 

O. P. Fairchild, while not making 

much unnecessary noise aliout it, has. in 

all probability, the liest e<juij>pe<l plant in 

Kentucky, ami, Louisville l>arre<l, he has 

more boards. Mr. I'airchild has recently 

j extended his bu.uness so as to incliuh 

painted bulletins an<l mural .signs, and 

the di.splay he is getting is surely very 

creditable. 

Reese & Long control 7.500 running 

feet of space in Scranton, Pa. alone, and 

they contract for and bill eighteen towns 

' within a radius of eighteen miles. This 

territory covers the heart of the .Anthra 

, cite region, and is an extremely profitable 

field for ailvertisers. .As a result of this 

happy state of affairs, Reese & Long are 

on the crest «.>f the wave of prosjierity. 

The bill posting business in Philailel- 

phia has always been profitable. The 

.American Bill Posting Co., of that city, 

enjoys the distinction of being the most 

profitable plant of its kind in the country. 

The concern is under the direct control 

of S. H. Robinson, who, although one of 

the young men in the business, has dem- 

onstrateil that he knows the best way to 

make a bill posting business profitable to 

its owners and patrons. 

“ note’s Brush .Advertising” is going 

the rounds. Those who let “llote” get 

their name up are among the pn'ispenms 

ones of the earth. 

The local merchant who takes a certain 

space on a line of boanls by the year, is 

on the right track. 1 

Joseph Wetter & Co. have sent us some 

ailvertising for their numbering machine. 

Their catalogue is well-arrange«l, both as 

to ty|>e and illustration. The argument 

is convincing, ami it is siife to siiy that 

any printer will think twice about num¬ 

bering machint's before he throws any of 

this advertising in the wa.ste Itasket. 

.Among' the advertising receivetl the 

past month, is a very neat folder from AA’. 

R. Burnitt, advertising his bill {xisting 

business in .Ardmore, Ind. Ter. The re- 

i cipient cannot fail to get a gootl impres.sion 

of Burnitt and his Ixiards. 

, John AA’. Lsham is advertising his Ori- 

' ental .America with a card to fit an en¬ 

velope, "axS inches. The ca-d is n.'.itlv 

printetl, and, U> those iiitere.ste*!, verv 

I readable. This canl is principally for an 

announcement to theatre managers, the 

name and character of his next season’s 

show. 

L. M Crawford, of Topeka and AA’ichita, 

Kas., and St. Joseph, Mo., has joined the 

Inter-State. 

No better witness to the tastes of Chi¬ 

cago’s various divisions can be found j 

than the character of the advertising I 

which is on the lx>ards in the several 

localities. The North Side seems to lean | 

toward the theatres ami other amuse-' 

ments, while on the South Side, theatre I 

arlvertisements are comparatively rare. ! 

The windows, when used for advertising ' 

at all, containing a lecture or concert j 

notice. I 

The owner of a building in Port Huron. | 

Mich., had the two men who were paint-: 

ing “Italtle .Ax” on his building arrested, j 

The painters had the permission of the : 

ixrcupant. 

On February ist. about three hundred 

feet of space in the busiest part of State 

street. Chicago, was made available for 

advertising purposes by reuiovals from 

the stores. The theatres scooped it in. 

Pittsburg’s Chief of Police investigated 

the fight which xik place over the space 

at the corner of Fifth avenue and Smith- 

field street, and arrested eight of the par- 

tici]>ants. 

The Superintendent of Police in Pitts¬ 

burg, has ruled that in the future no more 

lithograph boanls will be allowed on the 

streets. This is a move in the right 

•lirection. Lithograph boards unfastened 

are not only a nuisance, but more than 

half their value is lost. j 

"Have j-ou seen 

The olive green 

Sterling Machine’ 

i8of> Motlel, we mean." 

AA’e wonder if the Sterling folks mean 

for the public to consider their wheels in 

same category with 
"Darius Green 

And his flying machine." 

Chapman, of Cincinnati, is distributing 

samples of Baker’s Cocoa, U>gether with 

a neat receipt book; alscx Chappelear s 

“Bronchini” Cough Cure folder. 

Mulvihill, of Omaha. Is there anyone 

who doesn’t know Tom Mulvihill ? AA'ell, 

for their benefit, let it lie said that he has 

in Omaha, South Omaha, and Council 

Bluffs, a line of Ixiards which completely 

cover these three cities. 

Geo. .A. Treyser, of Chicago, has as.so- 

ciated himself with .Arthur M. Plato, of 

San F'rancisco. The firm to be known as 

The Pacific .Advertising Service, Plato & 

Treyser, KxTerts. 

Mr. Plato has been "on the coast” for 

the i>ast twenty years, and his reputation 

is high among advertisers and bill posters 

alike. 

Mr. Treyser, as everv'one in the world 

knows, w as the hill piaster of Chicago for 

twenty years. 

The immense possibilities in the adver¬ 

tising field on the coast was manifested 

to Mr. Treyser, when he made a trip 

through that beautiful country two years 

ago, and his as.scK'iatu>n with Mr. Plato 

I cannot result otherwise than greatly to 

the advantage of themselves and all that 

have dealings with them. 

J. J. Baker, the enterprising bill poster 

at Johnstown, Pa., has a large local pat¬ 

ronage. He expects a big boom during 

the Firemen’s State Convention in that 

city in October. 

ST. LOUIS. 

Genial Jack AA’helan is in charge of Col. 

R. J. Gunning’s interests in the St. Louis 

Bill Posting Co. 

The Huiest-Stout Sign Co. are posting 

American Lady Corset stands. 

Compton & Sons are running night and 

day. 

The (treat AA'estem has already re- 

spondeil to the efforts of Manager Ed 

wards. The work now coming from this 

office is splendid. 

There were just three firms who refused 

Liggett & Myers’ paper as a result of 

President Campbell’s boycott letter. They 

were Breslauer, of Minneapolis, L. N. 

Scott & Co., of St. Paul, and the Cream 

City Bill Posting Co., of Milwaukee. .All 

the rest refused to obey the order, many 

I of them writing to Liggett & Myers, and 

; assuring them of their intention. 

The Great AA’estem Printing Co., hav- 

joined the Inter State Bill Posters’ Asso¬ 

ciation. 

Printing House Gossip. 

D. E. Russell is with the Greve Litho. 

Co., of Milwaukee. 

Pat Shannon, of the Riverside Show 

Print, of Milwaukee, owns a ranch in Cal¬ 

ifornia, on which he spends his winters. 

\A’. J. Morgan & Co. wiil probably join 

the Inter-State Bill Posters’ Association 

in the near future. 

The officers of the Greve Litho. Co., of 

Milwaukee, are as follows, viz: Hans 

Greve, President; J. C. Bird, Secretary; 

R. Pfeil, Jr., Treasurer. 

P. B. Haber, the Show Printer at Fon 

du Lac, AA’is., is a member of the Inter- 

State Bill Posters’ .Association. 

.A. AA'. Mudge is with Forbes Lithograph 

Mfg. Co. 

.Alfretl S. Seer, president of the A S. 

Seer Printing Co., New York, committed 

suicide Feb. 27, by shooting himself be¬ 

hind the right ear. He died instantly. 

' The (7reve Litho. Co. and Compton & 

Sons have joined The Inter-State Bill 

Posters’ .As.sociation. 

The Donaldson Lithographing Co., 

of Cincinnati. O., have joined the Inter- 

State. 

TO BE WOfSD fl*. 

Geo. T. Hollingsworth was appointnl master 
commissioner in the suit of John R. McLean and 
others, to dissolve the Enquirer Job Printing 
Co The capital stock was $joo.oiki, of which 
S.is.000 wa.s paid up The master will take testi¬ 
mony June I, as to property effects, debts, cred¬ 
its, etc. of the coriwration, Alex Murray, Jr., 

j attorney.—Cin>innati Timn-Siat. 
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WHAT THEY SAY. ! 

Some Very Significant Observations. 

Buna-fide extract! from letters, most of which 

are from Members of the A. B. P. A. and Its 

Subordinate Associations. 

The following extracts from corres|)oii-1 

dence with various nieinlters of the A. B. i 

r. A. are reproduced here without alter-! 

ations or eliminations of any kin<l. 

•‘I am very glad to see the stand you have ^ 

taken re A. B. I*. A. trouldes, and believe you i 

have the l>est wishes of the majority of the 

Association. We hope to t)e able to straighten 

the whole matter out at Cleveland next July." 

"February number has just come to hand 

Shake. Your vigorous denunciations of the 

gang will find an echo in the breast of every 

loyal member of the Association.” 

"Already they are calling it Campl>eirs pat>er. 

and it is perhaps needless for me to say that you 

have five friends among the members of the 

Association to every one of Campl>ell’s.” 

"Can vou tell me where the constitution says 

there shall l>e only one meml>er to one town ? 1 

cannot find it. and I do not l>elieve any such 

provision exists.” 

”I don't suppose I would ever have thought of 

advertising if it had not t>een for your excellent 

criticism of Stahlbrodt.” 

“We have just received a letter from Chicago. 

Schiller Building, stating that your paper was 

no longer the organ of the A. R. P. A , and that 

a newspaper would be is.sued Feb. 15th, known 

as Thf /fill /iistrr. As we are interested in this 

matter, we take the lilierty of writing to you to 

find out why they ask men who are engaged in 

the bill posting business to withdraw patronage 

from you. If you are out .rgainst the "gang.” all 

we can say is that you will find us on your staff. 

Please send advertising rates, and we will help 

all we can." 

”1 am K^ttig to post I.iggett & Myers’ paper 

and California Fig Syrup too When I joined 

the Association, I thought it was formed for the 

purpose of encouraging the advertisers to post. 

It seems 1 was mistaken." 

“I..ast tiiimlier of Bii.lboard is a daisy. I 

fully endorse everything you say.” 

"Where does the president gtt his authority to 

ask members to refuse paying business? Not in 

the constitution and by laws, for there is no 

such law there. If he asks iUiou the score of a 

(lersonal favor, he's got a lovely ‘gall.’ Wonder 

if he thinks the lioys have forgotten the way he 

favored them when he was ahead of Fore- 

paugh?” 

“Give them h—1. We are not banded together 

to kill bill posting by driving business firms into 

the magazines and newspapers.’’ 

“You’re all right, and we are with you, every 

time." 

“I cannot find anywhere in the laws of the 

As.sociation where 1 agreed to refuse work, and 

1 am not going to do it. 1 want work. That is 

what I am here for, not fussing and quarrels.” 

“We want a different set of officers next year. 

Men like Geo. Leonard, John Mishler, Mike 

Rreslauer and Henry Tyner. 1 think Curran is 

all right too. but he is in liad company. Clean 

the rest out.” 

“Go for them. You are bound to win.” 

“1 am sick of Stainbrodt and Co. I joined the 

Inter-State to-day.” 

“If Stahlbrodt, Campl)ell and Carroll want to 

bust the As.scciation, why don't they say so?” 

“The gang isdoing all it can to bust the A B P. 

A. It looks as if the Inter State .Association will 

soon l>e fht' one.” 

“You advised us to stick together, and let the 

majority rule. I am following your advice, but 

I'm getting awfni sick of their funny bu.siness” 

■‘Correct. ‘ Rouse mil ’em,’ say I” 

“Why can't the A B. P. A. and the Inter-State 

lie amalgamated?" 

“1 am going to Cleveland next July, and if 

that pig-headed Dutchman runs things. I am 

going to join Kuney’s Inter-State Association. 

“I, for one, will not |>ay Stahibrodt's rent, nor 

any part of it. If the New York office is not 

self-sustaining by this time, I think he ought to 

go back to K(K-hester where he iK-longs." 

“TllLi.nOARD Advf.rtisini; has iloue more for 

I bill jxrsters than the ‘gang’ or the .Association 

^ either If comiielled to choosi- lietween thi in, 

i we shall surely stick by you” 

“I was supposed to lie deail, but 1 voted for 

I y<iu and stixal up for you You can count on 

I me next July.” 

1 ''The Hill l\)!ter will not live long. We won't 

I sup{H)Tt it, and we will support Bil.i.KOARti 

Aiivkrtisi.ni;. It has alwavs lieen our friend.’ 

of 10,000 inhabitants, ten dollars |ier year. Well, 

it simply shuts out everything iif course, once 

in a while, a man slips in, but very lew The 

man, if he is a hustler, will iievei allow his 

Isiards to liet-ome ''ratty.” .A man ol that kind 

will never lake the trouble l i pay foi a license, 

or see that one is jMiid. That is no argument at 

all against licen.se. If a man has gissl Ixiards. 

license or no license, his appropriation of isijier 

will not be reduced 

Just w hat the law is ill olhei states. I do not 

know but the statutes of Illinois give eveiy city 

the right to regulate those matters (it course, 

if the town isn t a city, 1 do not know the author 

ity without lixikiiig it up, but if Jones' agent 

doll I want to use Peter Smith's Ixxirds, he must 

go and whack up ten dollars here, just the value 

The consequences are, his woik will not aiiioiiiit 

to that much in the smaller towns, hence he 

saves money by giving it to the bill |x)sler. w ho 

never would or could have got that job except by 

his license The only way not to make an ab¬ 

surdity out of it. is to make a provivi, allowing 

j home merchants the privilege of advertising 

“-isa big, leather-lnnged blufT. and most business free. Then they have no kick 

of us arc onto him. We like you and we are 1 and will stay by you We ilo not h.'ive license 

going to stand by yon and Bili.boarii Aiivfr I laws simply alone to bring business but alvi for 

TisiMi." I ® prcHection against foreigners, and who will 

- I come and give their work to vime “scabs." In a 

“Knclosed please find a dollar for a year's | town under a license law, a man must take out 

a license and do the work himself, or give it to a 

man who is licensed to do the business, and not 

to anyone he pleases 

I do not write this article for an argument. 

suliscription. We are not saying much but we 

are doing a heap of thinking." 

“I will advertise where I please, and I will run 

my business to suit myself, and I do not want j but just to show that if you work your license 

any advice from him or anyone else. I was not law right, you can enforce it 

at the Cincinnati convention, and I do not regard Keep on the gixxt side of the ixdice. There is 

myself as Ixnind by its actions, which I think where your protection lies. 

were very foolish.” 1 If anyone cares to have an ordinance ilrawn 

for their town, and will send me five dollars for 

“Knclosed find one dollar for suliscription to ,r.,uble. I will dr.iw one that will stick. 

CHAs. C M axw ki.l. 
BlI-LaOAR3 AlirERTISING. 1 caii’t do without 

i it. I am glad to sec the honorable stand you do 

I in regard to the Association 

the only way.” 

The right way is 

Boi.se City, Idaho, Feb. ;th, iSqr., 

F^ditor Billboard Advertisixo. 

Cincinnati, O 

Dear .SVr—Your esteemed favor of the 4th is at 

.Anaconda, Mont , Feb. ''th. isi/>. 

Kditor Billboard Advertisixi.. 

/tear Sir—I notice in the February nunilier, a 

communication under the head of "I.icense". 1 

iidim that the writer is wrong, on these grotimls, 

first That a bill poster in any city, town or vil- 

hand and we are pleased to make you the fol- | lage should have some protection from the city, 

lowing reply: _ j town or village, and unless he pays a license, he 

Our Mr. Spaulding made application to the | cannot receive that protection against night 

A. B. P. A. for membership about the first of | vandaU and the like. Supposing Mr. Smith gives 

August of last year. This was after an annual : Mr. Bond two hundred lull-sheets to go and post, 

meeting of that Association, and conseipiently it | and Mr. Bills doesn t like it , so Mr. Bills goes 

could not be acted upin lieforcanother meeting. : and blanks them over, and there you are. The 

This so-called meeting was recently held in your [ printer has been paid for ]>at>er and printing, 

city, and as Mr. Spaulding had not withdrawn the bill poster has l>een paid, and in less than 

his application and his money from the hands of twenty-four hours the work iscoveretl by some 

the Secretary of the A. B. 1’. A. he was elected to ! one, who has not one cent at stake, only the 

j membership. | supposed satisfaction of covering over the ad. 

I However, jiermit us to say right here, that the You have him arrested . then comes the trial . 

I firm of Spaulding it Gordon, through its man | you are informed that the culprit has l>een le- 

! R. G. Spaulding, wishes to inform you, as leased without fine or impri.sonnient. Better 

I editor of the tiest trades pa|>er in the I'nited j tar luense all hill fiasleis. The law will then give 

I States, viz: Billboard Advertisixc, , that it is i satisfaction. Second: 1 say your corresjKindent 

now, and always will he with and for the Inter- , is wmng again, when he says that where a bill 

State Bill Posters’ Protective Association, and as ' poster pays license, he lets his billlxiard go 

brother O. J Gnde says, ” I’ll stick this up any- i ragged Well, my opinion is, he never ought to 

way ; it s for the good of the Cause.” - go into the business, for he is no hill jxister. who 

Thanking you for this opportunity of declar- j lets his business run ilown on account of (xiying 
ing ourselves, we remain. 

Very respectfull and truly yours, 

Spaui DI.XCJ & GoRIXiX, 

Per R. G. Spaulding, Mgr 

THAT LICENSE QUESTION. ‘ 

Lincoln, Ill . Feb 7th, iSq6 

j F^litor Billboard Adtertisino. 

/tear Sir—In reference to the article, signed 

" No I.icense,” the author has some reasons, I 

presume, in writing his article, from his own 

exjierience, I, also, have seen licenses issued to 

several bill posters, in towns siirrounrling me 

which worked very charmingly. I admit, it is 

no protection to pay a high license, »mt. never 

theless, it is some protection to jiay a reasonable 

one. In towns of lo.om,, ten to fifteen dollars is 

not a high liceuM-, yet it is reasonable enough 

for the bill |x)ster to j>ay, and far t<x> high for 

the advertiser or distributor who conies t#i thi* 

town for the pur|x.se of scattering bnradc ast his 

advertisement, thus defrauding the lull |x>stei 

out of his rights I desire to say that one ship 

nient of Dr .Miles’ advertisements j>ays my lic¬ 

ense nearly for the year I can not see that if a 

mail will sjK-nd the amount of his license in ini- 

proving his plant, he will gain more than by- 

having a license ordinance. I p.iy in this city 

a license, big or small. Third: No bill {xister. 

to my knowledge, ever had a mono{M>ly in any 

city, for 1 think that the Council or Aldermen 

would not countenance anything of the kind. 

I would infer your corresixmilent is, or has lieeii 

a proprietor and manager, or a local manager, 

for there is where the city bill ixjstergcts all his 

unnecessary grumbling from, on account of the 

figure charged for (Xistiiig In conclusioii, I will 

say that "License ‘ is w rong again, and I doubt 

that he ever did jxist a sheet of jxijier, or distri¬ 

bute a circular in his life I say ail license law 

will bring business, and with business there is 

soiiiethiiig 111 pay license for. 

Yours trnlv, 
Gkori.i- Ki.hton, 

Licensed Bill I'oster 

A l.lCliNSK ORDINANCE. 

Till- folliiwiiij' is the full text of the 

new Iteeiise law which has yroiie into 

elTeet at Erie, I’a. 

Be it viiHcled by Ihv Nelrct and Common 

Councils of the City of Hrie Pa 

Section i That from and after the {wssagr of 

this ordinance, no person or persons shall en¬ 

gage in the business of bill posting in the City 

of l•;rie, nor shall distribute in the streets, alleys 

or lanes of the said city, any bill, picture or ad¬ 

vertisement. announcing the business or place 

of meeting of any skating rink, opera, theatre, 

menagerie, or other exhibition for pay, or any 

other advertising matter, in any manner, except 

as hereinafter si>ccified, unless the said*|ierson 

or i>ersi>ns shall have first lieen duly licensed by 

the Mayor of the City of Krie 

Sec J .Any person of gixxl character, desiring 

a license, shall lie licensed by the Mayor of the 

City of Krie. to engage in the business of bill 

(H>sting and bill advertising for the term of one 

year from the date of said license, upon the 

l>ayment of fifty fso.ixo didlars and the filing of 

a Ixviid in the sum of five hundred f^suo.ooi dol¬ 

lars, with two securities, conditioned that the 

said licensee shall (lerforni the duties of his 

office in gootl, lawful and porjicr manner, in 

compliance with the ordinances of the city gov- 

erning the cFaracter of the matter (xxitrd or 

distributed, and the manner of posting and dis 

tributing the same. 

Sec. y. The said licensees, their agents, officers 

and employes, while engaged in the act of 

(xisting, (vainting or distributing any bills, cards, 

signs, circulars, t>amphlets. advertisements or 

notices in said city, shall wear a liadge with the 

following words conspicuously placed thereon 

“Licensed .Advertiser. F^rie.” 

Sec 4. No jierson shall scatter or throw upon 

the streets, sidewalks or alleys of the city, hand 

bills, posters, advertisenients, or paper, and 

nothing herein shall Ik- construed to authorize 

any person or persons to olistruct the streets, 

sidewalks and alleys of the city, or create any 

nuisance therein, or prevent the posting of not¬ 

ices required by law to l>e jxjsieil. 

Sec. 5. Nothing herein contained shall lie so 

construed as to prevent any person, firm, asso¬ 

ciation, or corporation, residing and doing busi¬ 

ness in the City of F^rie, from distributing circu¬ 

lars or hand bills, advertising the business in 

which such (irrson. firm, association or corisir- 

ation is diiectly engaged. 

Sec. 6. Any violation of the provisions of this 

ordinance shall I»e deemed a misdemeanor and 

any person mxiii conviction thereof, shall l>e 

punishable by a fine of not Iras than five ifv.uui 

dollars nor more than twenty-five ($45 no) dollars 

and in <lrfault of the |>ayment of such fine, such 

|>erson s<i convicteil shall l>e iniprisonol in the 

liH-kiip or common jail of the city, one <lay for 

each dollar of fine and costs so im|K>se<t and 

iinixiid. 

Sec. 7. That any ordinance or jiart thereof, 

conflcting herewith, l>e aiul the same are hereby 

rejiealed 

iRmiielly. of Boston, is branching out. Itis 

plant, already very extriikive, has l>een further 

enlarged by purchase from the Old Colony Bill 

Posting Co of all their privileges in Woburn, 

W’iiirliestei. Hyile Park, Dedham, Weymouth, 

and Nanlasket Me is sending a well-executed 

calendar to advertisers all over the country. 

I 



\1akch, iK9^. BILLBOARD ADVERTISING 15 

LIST OF FAIRS. 
lase. 

CONNECTICUT. 
K'x.'kvillr lliillatiil Co i Jtit, !• 1, 

ILLINOIS. 
Mlrilo. Srpl u -•> W II i.r:ihRii). wy 
\\on, Sc|>l IS 1** Julian Cliurchill, s«-cy 

> imp 1‘oiiit. Adams Co l air. Srpl,7-ii K 1-; H 
?sHviv«*r. Hccy 

Ciilhii Vrrtiiilioii Co. AKricullural an*! Meehan- 
K-al As-siK-iatioii l-.iir, .Aun i.s-ii T \ laylor. 
|•r^••idc^lt ; <• S I'lriiiiiiK. Scctrtary , II II 
Kidd. Treasurrr 

V hamiKiiKU Auk , 
i;i |•.•lso S«-pt 14 
P irmri Citv Auk I7 JI ' 
l 'cf|>ott Northern Illinois AKrii-ullural xx-icty 

r.iir. “sept s.II Tho» 1) Oslairne. see y 
Ml Carroll Carroll Co 1-air. Auk rj it> h' 

Hiickiirr. I’rcs . C.co C Kenyon x-i-y 
I'.iris KdKar Co. l-'air. Auk • >^pt 4 *'ro II 

McCoid secy 
SpriiiKficld S«-pl 2 
Uatseka. Irmpiois Co. AKricultural Aaaociation 

p.-iir. S<-pt 7-17 II C l.ovelt, I’reaident . I. I-' 
Watson. Siectrtary 

Wooilstuck McHenry Co Fair Auk 4*' <1 H 
Richards, secy 

INDIANA. 
liainhridKe. Auk .V7 
lil.wmiiiKton. .Auk io>4 
Crawfordsville. !sept7-ii 
Flora Carroll Co Fair. Sept .ss.’s J T I'.illara, 

prest C F; Xolies, treas. J ii t errier, secy 
Frankfort .Aug rs-jS 
Indianapolis r*ept 14-is 
Kendallville. Sept, js, <K-| 2. Nathan Kolierts' 

I’rea. ; John .Mitchell, Treas , J S ConloKue, 
secy 

l..afayette .Aur Jt-Sepl 4 
I.eliation. .Auk 17-21 
Paoli. SejA 9-12. -A W Brown. Prest, II F 

luvidsoii. Secy . S S Mclntiish, Treas 
Shelhyville. Shelhy Co Fair, Sept i-s John W 

Vaniaoy, preit, Henry IKdde, treas F' F' 
Stroup, secy 

Sheriilan. .Auk xfU ^ 

IOWA. 
Illuonilield. l>avis Co AKHCuItural Society F'air, 

se}>t ly-iS J C Bruuhard, secy 
Carroll. .Auk 1^44 A I. WnKht, prest. K K 

Coburn, treas, H A Junod, secy 
Columbus Junction, District Fair, Auk 2S-29- 

K F Me onnell. Secretary- 
Davenport. Davenport Fair and Exposition. 

Sept 7-11 P W McManus, secy 
l>e Witt. Clinton Co F'air, Sept is-i*; H Chriv 

tiansen. «ecy-. 
Flldora. Harilin Co Fair, Sejit 14 J W Prisen. 

secy 
c.reenfield .Adair Co Fair Association. Sept 

1 Ernest Funke, prest, .A J C.ibl», 
srev 

lluin\>oldt Humliuldt AKricultiiral Society Fair. 
Sept .■/-45 A M .Adams, secy 

Ida t.rove 1<U Co. Fair. Sept 44-44 .A Preston, 
secy 

Meclianicsville Mechanicsville .Agricultural 
Sicietv Fair, Sept is-i- .A F Fairchild secy. 

NationaV Clavton Co .AKriciiltural Society Fair. 
sept s-ii J c llenijiel. secy, Hikander fnd 

KhisVs Flden District .AKticultural Ssiciety 
Fair, Jsejit 1.A-17 11 M Weeks, secy 

Kuthven laike District l-'air .Avsociation Fair, 
Sept 14-17 Fremont Teed, secy 

Viclor Victor District Fair .Assoilatioii Fair, 
rsept I V17 H W .AnKer. secy 

Waukoii Allamkee Fair Sept 44-4,c C M Bow 
man. prest; Capt Win s Hart, secy 

Webster City. Hamilton Co Fair AsMciation 
Fair. Sept 44-45 *'• Hele. secy 

'V hatchcer. Whatchen District Fair .Association. 
Si-pt .-s-iK-t I T C l.cRoe, secy 

KANSAS. 
BurlmKton Coffey Co .AKticultural .Assex-iation 

?«-|>t 14-ik 
('•arnett Anderson Co .AKricultural .Ass«iciation. 

Sept I - 

lola Allen Co .Aftricultiiml .Assix-iation Srpt s 14 
Mound Citv Linn Co .AKricultural Asstx iation, 

I Vt h-i 
Olathe. Johnson Co AKricultural .Assixiation. 

Auk 45-4« 
Ottawa. F'rtnklin Co .AKricultural Asstxiation. 

Sept 44-yi Chas H KidEsvay. secy 
P.iola Miami Co AKticuUural Associ.ition «sept 

MISSOURI. 
lU-llou. Ilcllou A|fiiciiltutal Assis-iation Auk 

IVI4 
k.ihoka. i lark Co .\Kiiculturul and Mechanical 

AsMH-iatiun Fair, sept l-y. M .M Boulw-are. 
Prrs'l Jos«-ph Vandolah ssecy 

Treiilon .N M C .A I Ass 11 Fair. Sept l.VlS <1 
W smith. Pres t . W FI .Austin, 'freas : Peter II 
Vakey Sec'y 

NEBRASKA, 
.Auburn. Sept -4- 

Beatrice OaKe Co .-society of AKricultiire Fair, 
Sept lyi' 

l-'lniwoixl Sept is-|- 
Dmiha Nebraska state Fair Auk 47-Sept 5 

kobt W Furnas, secy 
Plattsinouth. Dct ^<-9 
Syracuse, sept 4>yOct 2 
Teciiniseh CK-t 13-ih 

NEW YORK. 
Albion Orleans Co F. ir. sept 17-19. F; A Kowr 

ley. Pres t . 1. H Beach, Sec’y , A W Barnett. 
Treas 

Dryden Dryden Fair, Sept 22-24 SCLupton. 
Pres t ; J B Wilson. Sec'y 

Elmira. CheinutiK Co Fair, Auk 31, Sept 4 
Frank Casaada. Pres t , C.eo McCann, Sec’y , 
H J VouiiK, Treas 

Ithaca Tompkins Co AKricultural Society Sept. 
-11 AG GenuiiK, secy 

Janiestown Warren Co Pair, Sept 15-18 
ta>wfville Lewis Co AKricultural Association 

Fair, sept 15 iH W J MilliKan Sec'y and Treas 
Newjsirt Newport AKricultural .-society, >ept 

vio Willard InKham. prest B F Petrie, secy. 
.Mlddleville. N Y 

Schoharie Schoharie .AKricultural Society Fair. 
»ept 4S-10. Daniel W Jenkins, Prest; John 
B Grant Supt ot privileKCs, Frank K Grant, 
sec y 

sy-racust- State Fair, .Auk 31-Sept 5 
Watertow-n Jefferson Co .AKricultural As.socia- 

tion. S<-t>t s-ii J McrlitiK Sill prest, Adams 
Centre, Frank M Parker, treas, Dillin W K 
Skeels, secy 

Westixirt F;ss< X ‘"o .AKricultural Society, Sept 
is-r, W .A fucker, prest. .A J Daniels' treas: 
C F; Stevens, secy 

OHIO. 
I Boston Clermont Co AKricultural .Association, 

sept s-ii f; D Prather, prest. Felicity, O; John 
Rowan, secy Blow ville, O 

Canheld .MahoniiiK Co .Aericultural Society- 
Fair. 4sept 44-45. B P Baldwin. Pres t. TiKer, 
Ohio. H .A Manchester, Treas, Canheld. Ohio, 
J H Kiihlmin. Sec y, YounKStown. Ohio 

Carrollton Carroll Co Fair. Sept 44-44 C A 
Tojie, secy 

Circleville Pickaway- Breeders As.sociation 
Fair. July- 4I-44 'V FI .Morris, prest, VA S Smith, 
treas .A J «.nK*by- secy- 

Columbus State Fair, .Auk .tt-bept 4 W W Mil 
ler. secy 

Delaware Delaw-are Co Flair, --ept i,i-i' F* A 
I Furniss, secy 
t'.eorKetown Brown Co AKricultural Society- 

Fair. iK't'--. J W I'ederick. secy 
! Kenton. Hardin Co Fair. Oct6-9. -A M Rice, Sec y 

Manshcld Sept. 4«et>ct 4 Newton Charles, secy 
Norwalk. LickinK Co .AKricultural Society Fair, 

.Aliy 44-.'s .Ad C Seymour secy 
Orrville The tVreat Central Ohio Fair, Oct 6-9 

I Proctor FI Leas, secy 
Ottawa Putnam Co l-'air, Oct 6-io B F Seitx 

prest. A P Sandies, secy 
; I'rtiana ChampaiKii Co'Fair, .Auk iS-4I, J W 

Crowl. Sec y 
I AV-iuseon. Fulton Co Fair. Sept 44-44 Thos 
I Mikesell. secy 

AVest I'nion. West I’nion Fair, Sept s-ii T W 
Flllison, secy 

PENNSYLVANIA. 
Allentown I.ehiKh Co .AKricultural .Association 

Fair. Sei>t .-i ^^ Jeremiah Roth, prest. A W 
DeloiiK. treas. W K Mohr, secy 

BiirKettstow 11 .Anon AKricultural Association 
Fair, Oct S-- IluRh Lee. prest, AVm Melvin, 
secy. S iith ButKettstown. Pa 

Kultrtown Keystone Co ArI Si Hor Ssx: Fair, 
tK-t s-u Jacofi R Heffner. Pres t. Monterey, Pa 
J D AA’arner. Treas , J P Hines. Sec'y 

stonefxiri'. Merct-r Co ARr six: Fair, Sept 22-24 
R J McClure. Prest. Sandy- latke, l*a: R P 
Cann Treas; J P Hines. Sec'y 

TENNESSEE. 
Columbia Coliimtua Fair .Assexriation Fair, Oct 

0-9 W p AValdriRe Pres't J J FleniinK.Treas. 
B S Thornes' Sec y. Hurricane Switch. Tenn 

I'.alesville Trenipeleaii County AKricultural 
Six-iety Fair Auk 44-4s s FI Houghtun, jiresf 
.A J Kellman treas. F G Davis, secy 

I.ancaster. t'lrant County AKricultural .Associa¬ 
tion Fair, Sept if-ix |>elos .Abrams prest T .A 
Burr, secy 

Meiiotniiiee Dunn County .AKricultural Avso- 
ciation Fair sept 15-17 Hen-y- .Miller, prest. 
J B Chickerinjt, treas. Geo W Galloway, seev 

Milwaukee. Wisconsin State F'air. sept 4i-4b 
T J FleniinK, secy, Madison, Wis 

Ushkosh Oshkosh Fair A.ssociation Race Meet- 
inK. June 45-4X F'air and Flxposition Sept 9-14 
John I..aal>s. Prest; C.eo Hilton. Treas. C E 
AtiKell. Sec y. 

Phillips. Price Co AKricultural Society F'air, 
Sejit 17-19 John T Ruff, secy 

CANADA. 
London. Ont. Western Fair of 1S96, Sept 10-19 

Thos A Browne, secy- 

RACES. 
Battle Creek, Mich. RunninR, TroltinK. PacinK ' 

and Bicycle Races, May 49-30 Rod J McDonald i 
mgr 

Conventions, etc. 
St. Paul. Minn. G A. R. Reunion. Sept. a-.s. 
St. Louis. Mo. National Republican Conven- ' 

tion. June 16. 
Ionia, Mich. Christian Endeavor Union, State 

convention. April 1-3. | 
Minneapolis, Minn. K. of P. Convention, Aug I 

31-Sept 5 
Grand Rapids Mich. United States Letter Car¬ 

riers' National convention. !>ept, Robert 
Milne, cor. sec y. 

Santa Cruz. Cal AA'ater Carnival. June 
Minneapolis. Minn American philatelic Asso¬ 

ciation, .Aug. 
New London. Conn Celebration of New Lon¬ 

don s 450th .Anniversary, May 6-7. 
Johnstown, Pa. Firemen’s istate Convention, 

October, 1896. 
PittsbiirKh, Pa. National Prohibition Conven 

tion. May 47. 
Lockport. N. A’. Firemen’* State Convention, 

August 
Buffalo. N Y. National F.diicational Associa¬ 

tion Conveutiou. July 7-11. 
Beloit. Kas. .Annual Faicanipnient Kansas 

G .A R , ^ril 41. 
Council Blufta. la. A’. P. S. C. F^ of Iowa State 

Convention. .Aug. 45-47. 

.Vlilwaiikee, At is National Rejiublican LeaKUC 
Convention in .Aiikii-I. 

Chicago, III. N.itiunal Democratic Convention, 
July 7- 

IHttsliiirK National Convention Brotherhood of 
St. Andrew i X-toIx r i4-17. 

Richmond, A'a I'liiled Coiilnlerate A’eteraiis 
Reunion, June 30, July 4 

St. Louis. Mo. Fourteenth .Aiiniial Meeting 
Street Railway .As.sociation cf U. S . Get. 40. 

Philadelphia. AA'issahickon Heights Horse show, 
.May 46-,30. Richard M Cadw-alader, Sec’y- 

Bostoti, Ma.ss. Bench show New England Ken¬ 
nel Club, April 20-43. 

Canandaigua, N A', state Convention Knights 
of Pythias, July, 1S96. 

Pasadena. Cal. Citrus F'air, March .3-7 
Tojieka, Kas. Free Silver convei tion, March 14 
Minneapolis, Minu. Philatelic Sons of America 

August 
Cedar Rapids. IB State Bicycle Meet. July 3 fk 4 
Cincinna i, U.. June 16. Grand Lodge B P U E 
Louisville. Ky-, LAW Meet 
Huron, S. Dak. State Republican Convention, 

March 25 

Expositions. 
Milwaukee. Wis Sept 17-Oct 17 John F' Hansen, 

secretary and general manager 
Nashville, Tenn. 1896. Sept, i to Dec. 44. 
St Louis Mo. 189A. Indefinite. 
Baltimore, Md 1896. Indefinite 
Dallas. Tex. 1896. Oct. 14 to Nov. 14. 
Cleveland. U. Centennial Fixposition commen¬ 

ces. July 44. 
City of Mexico International F.xposition. Dedi¬ 

cation as a National F7xhibit Apr. Opens as 
an International Exposition Sept. <5. 

Omaha, Neb. Trans-Mississippi and Interna¬ 
tional Fixposiiiou, June i-Nov. ,30, 1S98 

Toronto, Canada. Canada's tlreat Fixposition 
and Industrial Fair, Aug 31 to Sept 14 H J 
Hill, manager and secy 

Foreign Expositions. 

Paris. France. 1900. April 15 to Dec. 31 Gen¬ 
eral offices, 26 .Avenue de La Bourdonnais. 
Champ de Mars, Paris. M. Alfred Picard. 
Comniissaire General. M. Henri hardon. 
Secretaire General. , 

Johannesburg. South Africa. 1S96. May 1 to 
June .30. Cha.s. P DeGarmo, Director General, 
P, O. ^x 1939, Johannesburg. S. A. R., South 
Africa. 

Babbitt Entry and Record System 

A) ill interest the of anything. 

From • Cat Show <«• County Fair, 
Because it is UP TO DATE. Designed 1896. 

.Adopted and recommended for use at all Wisconsin Fairs, by the Agricultural 
Fair .As.sociation of Wisconsin. Feb. 14, 1S98, at Milwaukee. 

SFyO FOK SAMPLE I.FAI FS.-— 

MADISON, WIS. 

Attention-Bill Posters and Circulators! 
In order to keep apace with your bti.siness you neeil newspapers, magazines 

and journals from all over the country. 

- A DIME SENT TO US- 

to pay for inserting your name and address in our Directory wlli bring them. 
Send at once to The Southern Weekly News, Roanoke, Va. 

4S« XI .- I 

MAINE. 
llridKcton. Farmers and Mechanics’ Fair j 

Second w eek in Sejit ^ 

MARYLAND. j 

1 ii'tiin. Taltxit Co. Fair .As.«x'iHtioti. t'.reat 
l-i.istcrn Shore Fair. Sept 15-18. Jos B Hat- 
riiigtuti, Pres’t , M M Higgins. Sevv 

MASSACHUSETTS. i 
Aiiicsbiiry. Ainc-bury and Salistmry .AKticiil ! 

liiral slx-icty Fair. Sept 22-24. C AV Wixxis. I 

I’rrs't . J A iliivia, Treas, .A II Fieldni. .-irv-’y 
hariistablr. Barnstable Co AgTiculliiml S<x-irty 

Fait. s<-pt 8-10. Henry- M MutcliiiiKs. Sec'y | 
South L-iiicastrr Worcester East Agricultiiial ; 

s<x-irty- Fair, Sept 11*11 John F^ Thayer, j 
• ’res t, I,aiicastrr, Mass , W .A Killxiiirn. S<x- y, 
""iith l4incaster. Mass, Lucius Field, Treas, 
Clinton, klaaa 

MICHIGAN. 

TEXAS. 
Betoii Bell Co F.-tir .Assix-iation F’ lir, July- 41 44 

Beil D Lee, prest: L K Tarver, secy 

VERMONT. 
Brandon Bratulon Fair .Assix-iation Fair. Sept 

I6-17 

AA'ixxIsliH-k AVindsor Co -Agr Siw Fair, Sept 4>44 
K Moiilague. Pres t . H C Lockwixxi. Treas. 

ohn s F^atoii. Sec'y 
AA’aterbury Wiiiixiski A’allev .Agriciiltural .\s- 

S4H-iatiuii, Sei>t S-io, K ti Hooker, Sec’y 

WEST VIRGINIA. 
Wheeling Kxjxisitioii and State Fair, Sept 7-17, 

t '.eo Hixik, Sec y 

WISCONSIN. 
.Ashland Ashland Co Agricultural Suv-iety Fair, 

Septan . J J McGeehaii, Pres’t , John A Wat¬ 
son, ’Treas. R F Sjiencer, Sec’y 

- ixi|iersville Sejit 44-45 J •• Watson, prest. Ft 
M Parker, treas; C De A’os, secy 

Ionia Ionia District Fair .Association. Sept 15 ix 
Luther Hall, prest, Reuben Gould, treas, Fred 
I utter, Jr, aev-y 

•Muskegon Sej»t 15-18 

Bloomington BUkes Prairie Agricultural So¬ 
ciety l air, -iept o-ii W H Glasier, secy 

ChetrV llurruii Co Fair, Sept 9-11 Jos E Cart¬ 
wright, secy 

DarliiiKtoii, Aug 40-49 James Haskiti. Pres't, 
IXivid Schreeter. Treas, Geo F West. Sec y 

The DAN F. CLINE 
Bill Posting Company, 

DISTRIBUTORS. RAILROAD and 

COMMERCIAL ADVERTISERS. 

417 Third Street, LA SALLE. ILL. 

Circuit. 18 towns, with a population of 40,000. 

Distributing, I4.50 per 1000. 

Population, LaSalle, t4,ooo. Our price per sheet is ,4C, 30 days 

Member Inter-State Bill I*osters’ Protective .As.scx-iation. 

THE DONALDSON LITHO GO. 
Cincinnati, 0. 

write for free esti¬ 
mates and sketches of 

Posters and Show Cards for Fairs and Expositions. 
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D I67i). p:)pu larion 30.000 

ThF^£3T LINE Or^OARPON THL 

iDislribufifis. 
CardTcickinB. 
5lsn ftuiieTin ano 
s* Outdoor^ 

' Advcrtisinj 
In all its branches. 

\(/c control all Biil Boards and Dcad NxJ^lls intfic CiTp 
“—^OrficE,l03 Read House Block. 

To the Readers of Billhoakd Advertising and Advertisers 

throughout the 11 or/d. 

Gentlemen — 

We desire to call your attention to the best city in the entire Southern 
States as an advertising point—Chattanooga, Tenn.—Population 50.000, (not 
including suburbs). Greatest Railroad Center of the South. P^leven tiunk 
lines, with largest tributary trading territory; more celebrated historically than 
any other point in the United States; unexcelled as an industrial and inanu- 

factnring center; an annual quarter of a million visitors to immediate points 
of interest; over two hniidred factories with an invested capital of over eight 
million dollars, giving employment to ten thousand people, and an annual 
product of nearly twenty million dollars. 

We direct }onr special attention to the fact that a progressive city requires 

a progressive bill posting and general advertising plant, and we claim that 
after seventeen years of toil and making ont-door advertising a study, we now 

have as fine a plant as there is in existence, in proportion to the size of the citj*. 
We have erected in choice locations, the following size boards; P'ifty 

8-sheets; five hundred scattering 3-sheets; two hundred 2-sheets; one thon.sand 
i-sheet, 200 i-sheet dobs, and one mile 250 lineal feet located on principal 
business andresidcnce streets; 900 feet new board recentl}’ constructed. 

Not having opposition in onr city, we can therefore give all work a total 
showing in all locations, and refer yon to the December, January and P'ebruary 

issues of Billho.\rd .Advertising, in which is displayed half-tone cuts of as 
many locations as space would permit, and showing that we have what we 
claim. As to onr work, it is a pleasure to be able to give onr patrons the full 
benefit of their patronage, and we ask yon to place ns on yonr list for future 

advertising, viz: Bill Posting, Distributing, Card Tacking, Circular Mailing, 
(of which we have prepared list). Fence, Wall, Mural and Artistic Bulletin 
Painting. We can place any number of sign bulletins on onr excellent 
Government Boulevards, which traverse the following points of interest in and 

around Chatanooga: Lookout Mountain, Mi.ssionary Ridge, Walden’s Ridge 
and Chickamanga Battlefield. These points are annually visited by thousands 

Commercial Work 
specially solicited 

One Mile 320 Lineal 
Feet of Boards. 

Also Control Suburbs 
and Hamilton Co., 

Including Boulevards 
leading to 

Chickamauga, 
National Military 

Park, 
Missionary Ridge 

and 
Lookout riounl’n 

traversed by 
Thousands of 
Visitors. 

Six Country Routes 

1. a, 3* b and b Sheet 
Boards always on 
hand. 

Artistic Signs 
and Bulletins 

Black Sheep” 
Double Deck. 

The Finest and Best 

Located 100-Sheet 

Board IN THE SOUTH. 

Stuthern Commercial 
Contractors. 

All Work Given 
Prompt Attention 

Satisfaction 
Guaranteed. 
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The vexatious problem has been solved —— 

An ASSOCIATION which associates. PROTECTION which protects. 

A CORPORATION UNDER THE LAWS OP NEW JERSEY 

CAPITAL STOCK, $500,000. ♦ SHARES, $10.00. ♦•••■ 
CO-OPBRATIVE, EQUITABLE, PRACTICAL. For prospectus, general information and full particulars, address 

C. S. HOUCHTALINC, No. 3 Park Place, NEW YORK 

U0ILSPRIN6 SHAFT SUPPORT Xo Office Complete H'ilhout It. 

Kiisiness 
^ A Practical Journal a# tht Offlca 

CPRING 
OPENINGS A Practical Journal af tha OMIct 

It saves money by discovering the 

be.st way of doing things in the office. 

It treats particularly upon 

ACCOrSTIXG, OFFICE ROU- 
nxE. in sixEss maxage- 
ME.\T ami ADVERTISIXG, 

and incidentally upon EIXAXCE, 

.MAXCFACTGRE, TRAXS- 

l\ >R FA TIOX, CO.M.MERGE 

and ECOXO.MICS. 

The statetl departments of the paper 

includeOKKicE M.ml B.\g.beingletters 

from practical men on office and busi¬ 

ness topics; Office Record, con¬ 

taining illustrated descriptions of new 

devices; Bcsiness Literature, or 

reviews of new Ixxjks; Art and Prac¬ 

tice OF .Kdvertising,presenting stud¬ 

ies in succes.sful publicity; INSTITUTES 

.AND .XsstK'iATiONS, recording the 

transactions of the organizations among 

office men; and Business Law, pre¬ 

senting articles on law topics of spe¬ 

cial importance to business managers. 

The supplement, Pr.acticai, Ac¬ 

counting, contains carefully prepared 

articles on .accounting methods, in* 

eluding de.scriptions in detail of the 

accounting practiced in leading estab¬ 

lishments. 

Monthly, 40 pages, illustrated, in¬ 

cluding supplement, $2 a year. Sample 

copies (mentioning this advertisement) 

free. 

KIHREDGE COMPANY, Publishers 
13 AsOr Place, NEW YORK. 

THE DECATUR SHAFT SUPPORT CO. 
Dacstur, III. 

SPECIALTIES 
are what pay. 
Booklets and 
High Grade 
Ads are 
Specialties 
with me; high 5 rade, original 

rawing with 
my artist -will 
you write for 
the proof of 
what we say. 

advertised MY way pay—and the whole 

outfit, (especially illustrated newspaper 

ads and booklets with title-page engrav¬ 

ing printed in colors) wont cost as much 

as an artist would charge you to make 

plain, every-day cuts. Are samples and 

ftxll information worth a penny stamp. 

W. CHANDLER 5TEWART 
4114 Elm Avenue, 

Philadelphia 

BILL POSTERS in 

Maine, 
New Hampshire, 

Vermont, 
Massachusetts, 

Rhode Island, 
Connecticut, 
California, 
Iowa, 

Louisiana, 

Nebraska. 

Send U8 prices for One. Two 
and Three Months' Display. 

CALVERT LITHO. CO. 
Lamed and Ahelby Streets, 

DETROIT. 

J. S. eRAlG LICENSED 

BILL POSTING, 

TACKING, 

DISTRIBUTING 

319 LEXINGTON AVENUE, 

_HASTINGS, NEB 
BELOIT, Population 8,000. JANESVILLE, Population 14,0C0. 

Members INTERESTATE Bill Posters' Association and International 
Association of Distributors. 

, 10.000 FEET OF BILLBOARDS. 

DISTRIBUTING. CIRCUIT. 2S TOWNS. 

GENERAL ADVERTISING. 
E. DOCKSTADEK, Manager. Office, No. 4 S. Jackson Street 

JANESVILLE, WIS 600 Fresh Oummod Addresses of 
AijcnU anil othrra, alt over the U S. Jiiat thr 
thing for thoar doing a mailing buttneiui. 
I*ric« JO ernia, ailvvr, prr copv. Addrcaa 

J T. LUMPKINS, NEVA, VA. MAKE YOUR 
OWN CUTS. MATTAPAN, BOSTON. MASS. 

advrrtihrrs send work TG 

DAN’L L. CUSHING, 106 River st 
Distributor and General Advertiser. 

The modern stand¬ 

ard Family Medi¬ 

cine : Cures the 

common every-day 

ills of humanity. 

.■Mmost even,' day you see giHul cuts appear¬ 
ing in the papers, trade journals, magazines, 
catabigttes, etc., which would make splemlid 
advettising ' uts for your business. We have a 
process by which every reader of Bii.i.board 
.\DVERTisiNG can make his own cuts, whether 
he lie an artist or not. Xo e.xjierience or skill 
reijuiretl. You can reprmluce, very quickly, 
any of the pictures you find iirintetl in any kiinl 
t>f a p;tper, or you can take it from a photograph, 
pen and ink drawing or a lead pencil drawing, 
and the cost will be less than five cents jier cut. 
No camera or other outfit needed. Special offer 
to readers of Billboard .Advertising. Send 
stamp for particulars. Dept. 4. The Zinc 
ITocess Co., Goshen, Ind. 

lend for the Ad-age, Bnalon It ha« ij Price 
I Ada in each iaaue. loc a year. 

isesTaunton Bill Posting Co.'sse 
BHJ. POSTERS L DISTRIBUTORS. 

Best Boards. Best Stock. Best Workmen 

A. B. WHITE, Mgr. and Treas. 

Oflioa, 4S Cakaaiiett St., Tauiitoii, Man. 



March, i BILLBOARD ADVERTISING 

Money Wasted 
By Attempting to Bill or Advertise New York City Without Using 

Harry 
Bill Boards 

riunson s Advertising 
Spaces. 

nppirpc . • No 42 Duane Street, 
228 East 125th Street, 

Telephone Call, 136 Franklin NEW YORK CITY 

I own and control absolutely all the bill boards on Lower Broadway ; all the 

bill boards at the prominent ferries ; all the prominent bill boards an<l sign boards 

facing the New York and Brooklyn Bridge, and the majority of prominent loca¬ 

tions on all the principal thoroughfares. 

All paper listed and kept up the full term of contract, and renewed promptly 

when necessary. 

REFERENCE: The O. J. Qude Co., 113 W. Broadway. New York City SATISFACTION IN ALL CASES GUARANTEED. 

SPAULDING & GORDON We have more billing apace than 
all other towns in Idaho put 
together. 

The city is booming. 

Send on your paper. 

References fVirnished. 

BOISE CITY, 
IDAHO, 

POPULATION, B,000 
City Bill Posters ^ Distributors 

Members of Interstate Bill Posters' Protective Association, and International Association 

of Distributors of North America, and Pacific Bill Posters’ As.sociation. 

It Costs 
Nothing! 

PRINTERS, POSTERS, MAILERS. 

AND DISTRIBUTORS. 

24 North Miner Street, FT. WAYNE, IND. 

U’. H. CASE, Afanager. 

Prompt Service by Reliable Men. 

That's what make business a success — the more 

pii.sh. the greater the success- IP' the push is in the 

right direction. 

PU5H is a little journal “ published for pro¬ 

gressive people.” It helps business men push in 

the right direction. It has enthusiasms, but it 

doesn’t go off half-cocked. Let us send you a free 

sample copy. 

PUSH PUBLISHING CO., Springfield. 0. 

4 /V ^ G < silver) pays for di- 
I Cb Iw I rectory containing 
the names, addresses and business of firms who 
have circulars to distribute, bills to post, and 
.signs, etc., to tack up. Revised and corrected 
up to date. We guarantee every address to he 
O. K. GEO. F. ROBB, Des Moines, Iowa. 

You get a facsimile of 

your signature engraved 

and a plate for printing 

with a yearly subscrip¬ 

tion for Billboard Ad- 

VKRTLSi.vG. $1.00 pays 

for both, and either alone 

would cost $1.00. 

Write name in black ink, and enclose 

the amount. 

BILLBOARD ADVERTISING, 

Cincinnati, O. 

WESTERN BUSINESS is what I most par¬ 
ticularly desire. I’m western—so are my 

best ads. Good ads—western ads—for western 
men, I write best. $i buys 2. Dissatisfaction 
brings the $l right liack. A M. CHURCH, 

Bassett, Neb. 
Compound Interest and Adverti.sing are yery 

similar. The longer continued the better the 
results. 

A cigar manufacturer that starteil advertising 
with me in ’93 states that while returns the first 
six months were satisfactory, frfim that lime on 
they constantly increased, ami are still on the grow. 

b'or $2n,(rtto a year 1 will j»ost New York, Chi¬ 
cago, Philadelphia, Boston, Baltimore and Wiish- 
ington, and place your goo<ls prominently Ijefore 
every inhabitant. Cost of pajier is included. 
(Substitute any other town.s you care to.) By no 
other method can you do as well. 

^ DISPLAY 
f>4xm/ir.cJ{ohe/ ads. 

Telephone Connection. 87 Na.ssau St., New York. 

Note these Panic Prices. Good Business En¬ 
velopes, XX in stock, printed as you want 
them, colors, comical or plain, 1,000 for 11.75, 500 
for 7,sc, 250 for snc, too for 2sc Sample order of 
50 printed for 15c. Note Heads to match. Same 
price. Send us a trial order at once. . Our print¬ 
ing is almost equal to engraving. Address 

ARTISTIC PRINTING CO., 
_KENNEDY. ALA. 

Samples, circulars, etc., distributed. 
Honest work and best references. Terms 
very reasonable. Write and see. 

W. L ROBERTSON, 
Box 297, Roanoke, Va. 
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BILLBOARD ADVERTISINX 

Chica^'o, 35 tniles. Population, citv’, lo.cxx). Population, county, 40.000. Best Sunitner Resort County 

in the State. Pine Pishing, (iovernnient Hers, Steanila»at I.amlings 50 Mii)tite'> Run to 

Chicago, 2 Special Theatre Trains Daily. 35 Passenger Trains D.iily 

Circular .\<l<lressing l>ei)artment is under the manageineiit of Clinton BrK.NHTT, who had years of 

experience in this line. 

As follows, in Lake Co., Ill, 

75 N<*rth Chicago. 

50 l.ake Bluff. 

75 l.ake Porest, 

75 I'ort Sheridan. 

20t> Highland Park, 

5») Deerfield, 

150 I.ihertyville. 

50 Rockefeller. 

50 Ivanhoe. 

100 (irays l.ake. 

ioi> l.ake Villa. 

250 .Antioch. 

25 Milhurn. 

250 Rus.sell, 

150 Wailsworth. 

250 Ournee. 

i«> Warrenton. 

luoo Waukegan. 

Q. RUNEY & SON, 
Bill Posters and Distributors, 

;;r.r.Kv . Waukegan, ill 

Signs, .Snijjes. Circulars, Pamphlets and all kinds of .Advertising Matter distributed. Display Show 

Wiiulows. Bill Boards to I.ea-se. Three Teams on the Road all the time. Contracts taken 

from Waukegan to Chicago. Revised list of 5,o(X) Tax Payers for sale. 

3000 Total Running I'eet. 

RKPKRKNCKS:—Bradstreet, Dunn and Security Savings Bank. 

That primitive metf\oda are 

out of date in this era of 

n,tcf\inery This applies to the 

mar^ufacture of paste for bill 

posters as well as to th|e most 

exter|sive industry whose yv 

rrjachiqery investments * ^3 

represent n\illions 

ImkL You can t afford to 

plj|K^ mix paste Oy hand . 

Lconomy aictates a 

the use of 2 
our TTiachines ^ 

for the 

purpose. J^r 

Tirrie. trouble and material. 

Ycu need tf\em Irj your busi 

ness We f\ave sizes for small 

pl£r,ts arid sizes for Icrce 

*- plants Soma are operated 

by hand, seme by pewer 

No bill posting establisf)- 

f me’it Is corrtplote with)- . 

V c ut our TT.achines. 

^ Prices are reasonable 

L Write for full par- 

V ticulars. Be sure 

to rr\entior) this 

paper when 

you write. 
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EVERY POSTER 
000000 ADVERTISER 

The two leading brands of America, both of which are Hand Made, Copper Bound and Steel Riveted 

PROFITABLE 
ADVERTISING The Unexcelled 

brush is better than this brush The .\tlvertiser’s Trade Journal 
of New lingland. 

Full of ideas anti suggestions for 
the Publicity Seeker. 

February issue contaii.s valuable article 
by O. J. tlUDH, 

New York’s great sign man. .\lst> Illus- 
tratetl article on Outdoor .\dvertising. 

Subscription Price, #1.00 per year. 
S nd for sample c<»py. 

KATE E. GRISWOLD, 
Bdltor and Publisher, 

13 School Street, BOSTON MASS. 

No gotxl brush is cheai>er than this brush 

$2.75 Each 

$.‘LOO “ 

$3 25 “ 

8 Inch 8 Inch. 

THE DONALDSON LITHOGRAPHING CO 
CINCINNATI, OHIO. 

STEINBRENNER’S 
CINCINNATI . . . 
DISTRIBUTINQ . , 

SERVICE. 

Poster Inks 
AmYovOniOiThim? 'mwpwco?™'’ 

A thorough, efficient and economical means of reaching the buyers of 

Cincinnati, Ohio. We are in a position not only to guarantee honest ser¬ 

vice but also a reasonable proportion of direct results. 

Address:. 
W. H. STEINBRENNER, 

. . 811 Vine Street, . . 

. . . . CINCINNATI, O. 

“The Bill Poster” 
The English counterpart of Billboard Advertising. Sultscriptions 

50 cents per year, post free, may Ire sent to No. 127 FXst F'ighth St., ' 

Cincinnati, O. 

BILL. POSTERS, 
76 MADISON ST. CHICAGO. 

By appointment Solicitor Interstate Bill Posters’ Protective Asauciation, trended. 

RilRNITT Descriptive 
DUniilll PosterSjTheatrical, Com¬ 

mercial or otherwise,Block Stream¬ 
ers and Stock Letters. 

R. R. WHITE, 
MAPLE VALLEY, IXD. 

SEND 
PRICES: 

good 

Photograph 

and 

Get a 

Good 

Cut. 

3x4, 

4x5. 

SEND 

The 

.Money 

With 

The 

Order. 

PRICES: 

Office, Donaldson Litho. Building, 
CINCINNATI, O. 

A. E. BENTLEY, 
Onl.v Licensed BILL POSTER in 1 

GUTHRIE, Capital of Oklahoma I 
Territory. 10,000 feet of space, and 
satisfaction guaranteed. Rates 
made known on application. 
A E. Bentley, GUTHRIE, OKLA. | 

SPECIAL STANDS. 
Send one (fl) dollar and reading mat¬ 

ter ff»r a sample 20-sheet stand, imitation 
litho in colors. New IT<K-ess. Fine work. 
Great for Special Sales, etc. 

We are also City Hill Posters and Dis¬ 
tributors. Signs painted ami tacked. 

Address. I 

MARION ADVERTISING CO., Marion. Ohio. 

B. T. ROBINSON, 
City Bill Poster, 

CLIFTON FORGE, VA. 
Wair Correspondence Solicited, ‘itm 

Distributes Circulars, &c., in five 
counties. No Boys. Best Work. 
Best references. Write. 

Fort Wayne City Bill Posting Co. 
THKATRICAI, AND CITY BIl.I, POSTKKS, 

Distributing and Advertising Agriits. 
Work promptly ami proi>erly exrcuted. 

C. B. WtMiPwoHTH, Mgr FORT WAYNF;. IND 

I have compiled a list of iiftA names and ad 
dresses of |ie<iple living in Spartanburg Ctninty, 
S. C., whose tax returns exceed I will mail 
a neetly type written copy of it to any address 
for It m. Chas H. Henry, Mgr. Daily Herald. 
Spartanburg, S. C. 

1000 Circular*, size 0x12 or smaller 
^ ailed in ten days for }i. too, loc silver 
Small pa{>ers mailed for »«. j>er too. Satisfac 
tion guaranteed. Address 

J. T. LUMPKINS, NEVA, VA. 

l>oyou collect .^rt Posters? 

See “THE POSTER” Magazine. 

Monthly, llliistratetl. f 1 a year. 

Semi 10 cent.s for sample copy. 
WILL .M. CLFMHNS, Publisher, ' 

P. () Hox 1716, New York 

The ll«-st Service, and Testimonials to prove it 

Control Hoards—Pa.ssaic, 2<),«xjo 
Rutherford, 7,oa> 
(larfield, 2,000 

Contract for Paterson, loo,»xw 
Distributing in all of the above cities. 

PASSAIC ADVERTISING CO. 
M. C. WHITKHSAD. Sec. PAS5AIC. N. J. 



/V\auberretl3 prinlinir |-|ou5e, 

Printini^ 
work 

THB FINEST. 

Prices 
THE. LOWEST. 

Branches, x ^ 526 to 532 Poydras Street 

•••IJii^riuinf * • M:W ORIJ 

I 10 
^ EltTRA 

EXTRA 
COPPER WIRED 
all Sristle^ 
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1896. 

THE DONALDSON GUIDE Printer’s Ink 
Helps .... 
Advertisers! 

3d Edition now In process of compilation. 

will rmbracT every town of over four hundred 
Hill fifty inhaliiUntit in the I'liiteil States and 
Canada, with a full and complete deacription of 

each. 

It gives the population of the town. 
It gives the population of the county. 
It gives the name of the bill poster. 
It gives his street address. 
It gives the name of the distributer. 
It gives his street address. 
It gives tbe name of the opera house. 
It gives the name of the local manager. 
It gives the names of the halls, 
it gives the names of their managers. 
It gives the names of the newspapers. 
It gives the names of the editors. 
It gives the date of publication. 

It’s a weekly journal, furnishinjr 

you with practical advice, aml.re- 

liahle information, al>out every 

detail of the business of adver- 

tisinjr. 

Enables you to profit by the ex¬ 

periences—and adopt the inetluxls 

—of successful adverti.sers, as it 

gives complete information about 

even>' way of advertising which 

they have found to l)e feasible and 

profitable. 

Instructs you - and exemplifies— 

how to write adverti.sements that 

will sell goexis; or the "Ready- 

Made .\ds ” it contains can lie used 

to accomplish the same object. 

Contains timely hints about me¬ 

diums, tending to aid you in select¬ 

ing profitable ones to adverti.se in. 

Sutiscription price sow a 

year Sample copy, lo cents. 

lo Spruce Street, New York. 

It gives the names of the dramatic critics 
It gives the names of the dramatic cor¬ 

respondents. 
It gives the name of a good attorney. 
It will lx; a manual of useful infoniia- 

tion f<jr advertisers, showmen, and the¬ 
atrical managers and agents. The b«x>k 
will consist of over four hundre<l pages, 
7xio‘i, handsomely lx>und in cloth and 
gilt. In ;uldition to the Directory thi 

Ixxjk will embrace the complete 
GET code t>f the lK>naldson Cipher, 
VnilR showman'sencyclopediaanil 
TUUn International ITofessional 
NAME Register. The whole work will 
iM lx;carefully revised and brought 

up to date, and will l>e the most 
complete ami exhaustive guide everissiie<l. 
The compilatit>n is a work of prodigious 
l.ilx>r ami gre.at expense, which is not 
wholly warranteil by the siile which the 
lxx)k enjoys, consequently the 
publisher feels fully justiheil in PUT 
calling upon bill posters, distri- au 
buters and show printers to p;it- 
roni/.e the advertising columns, AD 
and render all iieces.sary aid in iiy 
furnishing data, inf«*rmation, ’*■ 
etc. blanks are provide<l for this juiqxise 
hv the publisher and can lx; had upon 
application. 

It is to the interest of every bill poster ami ilis- 
tributer to have his town properly reprcaeiiteU 
an<l <le.scril>e«l. Let the advertiser know its re¬ 
sources an<l the number of people he can reach. 
I.et the showman know the circus license and 
whether their is a desirable lot. Tell the theat¬ 
rical mansKer what kind of theatres, ot>era 
boii.ses, or halls you have. 

It will bring you business. 
Because it will be consultetl almost 

d.iily by tbe advertisers, showmen and 
theatrical managers of the country. If 
your town or cit^- h.as increased much in 
pipulation since the census of 1S90, put 
111 in advertisement immetliatcly following 
Ihe description of it, stating the present 
|Mipulation, together with such other ad- 
v.uit.igesas it may jx>s.ses.s. The advertis¬ 
ing rates are very rca,sonablc. Twenty- 

five cents per agate line for a 
ADS year’s advertising is in fact ex¬ 
it DC ceetlingly low. .Atthisnitea 

P u r a B spiice of 'half inch single col- 
CHEAP Minn comes to #1.75, or an 

inch to $i.y\ 
REMEMBER, that the DONALDSON 

GUIDE will heiiceftirth lx? puhlishe<l large¬ 
ly in the interests tif bill ixislers, distribu¬ 
ters and julverti.sers. 1 lerettiftire it h.as 
IxsMi given tiver almost entirely to mana¬ 
gers of o{x-ra hoiist>s and shtm'men, hut 
from nowon this will lx; changetl. Give 
it your endorsement. Talk 
it tip. Ivnlist the interest SEND 
of your bx'al iiiaii.igers. In FflR 
tact, aid it in any manner • Ull 
voii can. It’s agiMxl thing, BLANKS 
and if accorded tlie siipixirt 
it deserves will lx* a big thing for all 
J>.irties iiilerestetl. 

Thr price of the I>onald<M>ii t'.iiidr is f t.noeach, 
•lid It I, wiiith many times it. i-ost to those who 

'>•■■■ I it. To iH-rsoiis, however, who have not yet 

I'll III opiMirtiinity «il exaniiitiiiK Ihe work, 01 
iiC'iilswho ill Hire to canvas for Milewtiptlons or 

■ |v>'riiHeiiients, a isipy of Ihe current edition, o! 

"null 1 lew are still <>n hand will lie aeni inxm 
re.-11.1 ol fi.i.i. Address all cunininnications 
ol iiii|iiirirH to the piihlisher. 

W. Ha Donaldson, 
Cincinnati, Ohio. 

ELDER, JENKS & RABORG 
*J^xoGlsior* 

Circus Paste 

127 N. Fifth Street, Cor. Cherry, PHILADELPHIA. 

When you write, meniioD BUlbonrti AdvertUlos. 

Am4 »OIHK8|l|NIUU 
CDtirelf overeoM bj 

« r*IL. tUlLP 0>IL¥ bTF 
r*r.t4lh,!««w V*rfc. 

. 0 SOOK oi PROOPS, PRRI. RO AURVTR 

WhUperx. r«ai 
fortable; 

all other 

Roosen 

InkWorks 
mascfactcrebs of 

PRINTING AND 

LITHOGRAPHING 

Inks 
AND DRY COLORS. 

Ft. W’orth, Tax., Oct la, iRov 
.4cmf Cy'.U Co., Elkhart. Ind 

Dear :>irs My Acme Light Road.ster arrivea 
yesterday morning and not only myself hw. 
everyone that has seen it pronounces it a strictly 
first-class wheel and a beauty. I am very well 
pleased with the same, and will do all I can to 
get a great many more to buy your wheel 1 

Yours truly, 
C H. CHEATHAM. 

JOHN street, 

BROOKLYN, N. Y 
Ali.ianck, Ohio, Oct. 13, 1895. 

.kcmfCyrU Co., Elkhart, Ind. 
Dear Sirs ;—Having given my wheel a good 

trial, am ready to say 1 am exceedingly well 
pleased and thank you very kindly for the favor 
and privilege you Wave given me. I showed the 
wheel to one of our prominent bicycle agents 
who did his best to sell me a wheel, and 'he said 
after taking a short ride on it that it was a fine 
wheel; ana I know if the material is as gocxl as 
the finish I will never regret my bargain. 

Yours trulv, 
SETH BAKTO.V 

Send for our 
xl S MPf Specimen Book, 

^ that will 

dUdliiud ^ •gRSMliRRWRR • ixm t forget to ask 
about our 

CHINESE BLACK. 
'Jnst for fun. you 

know—not' bustneas—for, of 
course, you are ‘perfectly 
suiteil' and would not cHange 
your ink for your father." 
Yes, we know, sounds natural. 

CHEW <;oon tob acco, 

SHAKESPEARE 
PLUG TOBACCO 

I CHam^Aottm ruAvom. • 
g Is made from thclx-st selected Kentucky 0 
% Iliiilcy l.ciil. uritpiM'il ill ('.old Foil, unit 0 

is jiiHl sMtH'i riioiiuli to 1m- gi.sl 

V Sriit li\ iii.iil III unit p.iiK-t l.ixes, / 

I 1 Ill., Ji.w-, ij 111 , yic. ), Ih., JSC. I 

I IT‘S KN BLBCnNT CHBW. I 
^ FALLS CITY TOBACCO WORKS, M 
W 117 All* Aulhu St , lauif,lit, «, ^ 

but ship from our factory at 
wbolraale prices, ship any¬ 
where for examination: pay 
freight both ways If not satih- 
rr-^ fhetory. 100 slylea of 

Carriages. W> sty lea of 
IjJLS-l HarseBa. Send Seta 
MfCJ for 112 page caulogue. 

KLRHART ( IRRISLB AXb 
i jy marxmi arti. in., 

R. s mst. •w’r, iikws, 1.4. 

148-152 Monroe Street. Chicago. 

To the first ten iwrsons sending us orders tor 
oiir inks, rrsiiltiiig frcni this ad in “Hilllxtard 
.Advertising." we will send a handsome present 
So lie sure and mention this pajier. 

4 
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PROMPT SHIPMENTS. 

Cincinnati, Ohio 
LOW PRICES 

Save Your Dollars 
Likewise your time and pa’ience. When you want 

Printing Material GET THE BEST. That is the Cheapest and Most Satisfactory 
way every time. Our line is unsurpassed, and contairs everything used in wood 
about a printing office. Write to us and tell us of any Special Furniture you wat t 
built and we will be pleased to furnish figures for first-class work. 

We work in beautifbl hard woods 
finish all our furniture in the 

natural color of the wood. No 
- - \ cheap stained furniture leaves our 

plant. Send to us or your dealer 
for our catalogue. 

>LT0l» 

.MAIL LIST CABINET. 

Our line of Wood Type comprises over 600 
different faces, all made in miny different 
sizes, It is the largest and most complete 
selection of type faces ever shown in the 
world. We issue seven different catalogues 
all told. One weighs 10 lbs. But it isn’t all 

dead weight. Lots of good things between the leaves. 

PRINTERS’ STAND, 

THIi HAMILTON MANUFACTURING CO. 
TWO RIVERS, WISCONSIN, 

♦ ♦ Wood Type and Printers’ Furniture. ♦♦ 
CABINET 

I 
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I IQT OE* miPlUIRFDQ OP TUP 

*1iit(r-$taR Bill Po$tm’ Protective J1$$oclatloii.« 
With their Prices, Facilities, &c. Corrected Monthly. 

Town. Statk Mkmhkk 

Alton. Ills. Temple Bill Posting Co.. 
Aurora.-. Uoru Marvin... 
Hellrvtlle-. •• L. E. Tiemann. 
Hloominirton. •• Jhas: E. Perry. 
Carlinvilfe. *• A. J. Turner..... 
Carrollton . W. D Moore... 

ChampaiKn -. ■seldon L Nye... 
Charleston. •* J. A. Parker . 

*• 
J. T Hlmore Sl Co.'... 

Clinton . Arthurs tk Savelv-. 

Frank W. rfatoet . ... 
Hast St. I.ouix. *• P <; stout sign and Rill Post'g Co 

kluin .. ** Fred W. Jencks. 
Farmer City. W. S Young... 
Flora .. Edwin E L^is .. 

• « 

L. P. (fard. 
Henry-.- •• Fred S. Schaefer. 
Hoope^ton. *• R. H. I.evin . 

Joliet . l>el.x>ng tk Biederraan... 
Kankakee . f.eo. A. Webler ..J*..™. 

I.a Salle. *• D F. Cline Bill Posting Co. 
Lincoln .. . . •• Chas. C. Maawell .. 
Marshall. *• Victor lanney —... 
Mattimn. Chaa. Hogue.... 

Murphy shoro J. J Friedman ..... 
Neoga ... Simpson & Aheicombie. 
Oak Park •• Western Bill Posting Co. 

»• 

Peoria. Chamberlain- Barhydt Ik Co. 

Springfield _ .„... •* Horn Bill Posting Co. ....„.. 

Vandalia -. J. M Enck..'..—. 
Watseka . Braden Bros.. 
Waukegan. -. r. Runey fk Son (iH cities). 

.Appleton . Wis .Appleton Bill Posting Co-.. 
Haratioo. •* J B. Shumway.. 
Riirlington . stang Bros. 

Helavan. •• 
Flau Claire. Carl Stussr .... 
Elk horn . •• Walerburv Rill Posting Co.. 

•• P B. Haber ..... . 
r.rand Rapid*. .A. W. Rumsey. 
Janesville. spencer Hill hosting Co. 
Marinette. See Menominee. Mich. 
Marshfield. •• 

»• 
Menominee. W. S Schmidt.... 
Neenah .. 
New txindon •• J. C Hickey... 
Oshkosh. •• J E- Williams... 

Portage . 
Racine. •• W. C. Tiede .... 

Stevens Point .. 1) A Cole. 
WsiikeAha . - Cad F. Mevis. 
West Superior . Harrv Bnin-ll. .. 

. 

.. 
Alliert I.ea . Minn J. A Fuller... 
Farilwult. *• jacoh Fink.... 
Mankato. •• Citv Bill i'osting Co. 
Mapleton. •• C. tl. Brown . 
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17.000 15 
i5 

Northfield. •• 6,000 
SI87* 

294500 

AC yc 15 
15 
16 
IS 

30 
25 

I (XI 
iS.ooo 6c 55 

JO 
Owatona. »* 

4C 
tc 
4t 

yc 

yc 
yc 

3 Sc 

10 
12! 
16I 

JO,QUO 5C yc 20 800 Red Wing. ('.eo. Wilkinson. 160 
20(» jh.ooo 

5,000 
6c 
4C 
3C 
4C 
AC 

4C 
.W 

.1C 
3'ic 

25 
to 

40 
16 

228 500 St. Peter. 
Stillwater. •• ! 

Henry J. Ludeke. Ir .... . 25 
.50 
25, 
75: 

5,500 10 Waseca .. 44 1 
'nl 

KMt 

50 
50 

ICO »4 1 

10,000 12 JO 1 

4C 1 .1 1 . 1 . 
,AOO,(JOO A4A 

300 
Soo 
4'0 

1000 I ...j . 

,yx).ooo 
5 «Jo 

16,000 

tJC 
4C 
5C 

yc 
4C 

I'-jC 

5000 
200 

Burlington. Iowa. Chamberlin, Barhydt & Co. 26,500 
40.000 
13,000 

20,000 

6c 
He 

4C 
6c 

S'lC 
4C 

2.^ 
14 
15 
20 

.VA y yn 

300 
100 

Fort Madison -... Chas. H. Salisburs'. 25 
y 

y 

27.000 
3i,oot» 

6c 4C 4.A 
4« 

60 
75 

500 
yoo 

Keokuk . •A. A. Bland fit Son. 6c .AO yx. 

4C 
4C 
.1C 
,1C 
4C 
.1C 
3C 

.li»c 
4C 

.iSc 
.1C 

3Sc 
3 Sc 

.1C 
3 Sc 

40 50 400 . 
2.noo .W 

K 
6c 
4r 
.W 
.w 

AC 
6c 

Evansville Ind. 

•• 

7.5,000 
^1,000 

150,000 
ivono 

8,cxio 
8.000 
8 OLX) 

6c 
5C 
yc 
4C 
,ic 
.w 
.w 

3o*> 
too 
25*> 

2,000 
20.500 

2 
42 

5 
50 
10 
10 
25 
8 

JO 
100 

2.S 

100 
200 
200 

Fort Wayne ...... 
Indianapolis_ 

Ft. Wayne City Bill Posting Co. 
Empire Bill Posting Co... 

7c 
12c 
6c 
4C 
4C 
4C 

25 

5^ 

|.w 

y 
lOf’ 
y 

1000 
KMXl 

2’500 
3,000 
5*500 

1,5.000 

J PeruL. ‘.AO 
7.A 

too 
7 
4 

50 
15 

200 
50 

Princeton. 
Shelbyville .. 
Terre Haute. 

;; 
0. M Tichenor-. 
T. F. Chafee fit Son. 
I M. Dishon. 

10 
10 

25 
20 

|(*> 
.v«> 

y. yoo A'incennes. • » 12.000 iy> 
5^ 
.V* 

12 
4 

25 
l.iSOO 75 

55’ 
10 5^7 
3,000 

10,000 
is 596 

5C 
5C 
.V 

20 
fs 

40 
12 
52 

100 
3* 
60 

300 
100 

Kas. 15,00.) 
40000 
40 (XX. 

3Sc 
4C 
4v 

10 
25 

2« 
y 

7.5 
100 

2.x. 
|CXX) Topeka .. L M Crowford.”. 

L. M. Crawford... 
6c 
6c y lot XI 

.... .. 

10,000 4C 
5^“ 
sc 

yc 

yc 
6c 

5 

4 

to 
8 

3i 

25 

25 
too Chattanooga__ Tcnn Stoops Bill Posting Co. 5o,AXXf .w too 200 300 1(XM> 

50,1X10 Charleston..-. cr fill 8c 6C 20 32 
. 

200 500 
L2 

4C 
4C 

yc 
yc 

U 12 
.50 

San Francisco. Cal. 250,000 I2C UC ym lyx) 
. 
2yx> 

6,ono 
62,ih») 

4.000 
40,000 
50,'xo 
l.J0l> 
5.<«> 
5*!*« 
5s 000 

12,000 

15 25 too 
OiX 

New York. n.'y. i,6ou.(xx> . 

yc 
yc 
6c 

5 
6 

15 ' 20 5000 gixx> 
5C 
sc 

Jam W. Hoke. 
*K 

20 
20 

4 

.VA 100 
too 

10 
25 
15 
10 

200 

6on C. S. Houghtaling. 
75,^> 

300,000 
gc 

12c 
5C 
gc 

. . 
500 

20(X> yc 
yc 
yc 
yc 

5Sc 

10 
9 

50 Ness Orleans. La. Albert Weber.. 100 20f> 

yc 
yc 
5C 

5 7.A 
7.A 

3<» 

St. Louis-. Mo. Huiest-Stout Sign Co. 
L. M. Crawford .. 
S. W. Missouri Bill Posting Co. 

611,000 
6a,ooo 

45 Towns 

12c 
T 

KX) 250 lomio 

.JO 3* 
*4 

4C.. 
y '5 200 jrxK) 

. 

. . 

Menominee. Mich JO.tXX) 6c jr* 15 loo 4C m 

8.000 4C 3C 14 100 
Ij.son 
K,cxx» 
5.600 
Sooo 

5C 
4C 
5C 
4C 

5Sc 
5C 

10 IS 
JO 
12 
10 

200 
250 

y* Ardmore..-. Ind T 6.500 4C yc 20 y AO 

4 

*57 
ino 

.W 15 y Texarkana. Ark Jas Doyle. 8,(»x) 4C yc 10 20 AO ion 

/S.000 

I.^lOO 
15,000 
5.000 

IJ.fXlO 
20.1X10 

,5.000 

fK 4C 
5C 

5 Sc 
yc 

5Sc 
4C 
5C 

5 Sc 
yc 

3 Sc 
5C 
4C 

25 
4 

|o 300 

y 
225 
50 

Ohio. 

:: 

Marion Advertising Co. 
Boroom fit Co. 

5C 

4C 

;Sc 
4C 

60 

25 
25 

2.X) 
yx) yc 

.5C 

4C 
5^“ 
ftc 
4C 

6 
55 
to 
10 
15 
10 

15 

70 
15 
25 

25 
25 

' Springfield. 3A.OOO 
S,ooo 

10 15 
15 

4 
15 
10 
4 

. ro 

. 
40,0(0 
J5 oon 

6c 
5C 

4C 
3 Sc 

40 

25 

60 

55 
150 

iy 
5«’ 
400 73 

*25 
100 

>25 
200 

I PadiK»h. H Jos. Harth. 

7,OCX* 
lO.iXX) 

5,ook» 

52.8^ 

'4c 
5C 
4C 
6c 

10 
10 
5 

*5 
jn 
10 
60 

25 
55 

y 

! Boston. 
Providence. R. I 

Mass. 

Woga s fit Co. .... 
Old Cotonv Bill Posting Co..... l5i>.(XX> 

150 ono 

I Vi^XJO 

I2C 
12c 

gc 
gc 

50 
y 

>25 
125 

251* 
250 

lyxi 
tyx) 

Woburn. 
7,<xx> 
6,500 

25axx* 

40 

4C 
6c 

3c IS 25 
12 
50 

y> 
2$ 

lAA 

loo • Winchester .. 
n ,4 . I50,(xxi 12c gc y 125 2y> 

250 
250 

lyni 
lyx* 
lisX' 4C 50. 600 1 Plymouth ... •• •* . 150, <xi I2C yc 50 I2i 

5,000 4^ 5C 
3 Sc 

4C 
4C 

10 20 .AO 200 
.. .. . 150,000 t2C gc y 125 

*25 
250 lyx) 

IS'"' 
300 lo.txxi 

2.5,001* 
50 
75 

yo 

J 200 
R. I. 55,000 6c 4C ‘75 

15 25 
1 r. 

1 Charlottesville . ' Va. J R. Cox. 7 3 Sc inn 
' 

to 

Maine 1 8,000 25 .V' Jim ** 

4,'xx* 
7,hkXi 

5«‘ 
5C 

1 6 10 
25 

25 

50 
100 
200 

AA'ashington . 1 Pa. .Andy Means. 20,001 yc .I'.’C 15 jn 4*' 2y> 

5c 
.3C 

25 
4 1 ,kXX* s 10 ' - ^ . 

(^n-'/C/tAS 

I’ 1'. SCHAKl'KR, President, Chica^^o, lilt. 
r. l». STOl’T, I'irst Vice-President, St. I.ouis, Mo. 

\V. J. HORN, Second Vice-l’re8i<lent, SprinjjfieUl, 111. 
P. B. HABKR, Third Vice-President. Fon du Lac, Wis ' 

CH.\S. C. MAXWKLL, Treasurer, Lincoln, Ill. 
CLARKNCE K. Rl’XKV, Secretary-. Waukegan, Ill. 

P ST<»rT, 
L. F. TIKM ANN, 

I». C.OOHMANN, 

A'lHin/ 0/ /Hn’f fors. 

I>. SPFNCKR, 
C. STARKS. 
A J Tl RNIiR, 

A. H. carm:('.if 
r.. IIFBFRT, 
C. 11 r.RIFBFL, 

F. p. .mf:vf:rs, 
C. H PFRRV, 
L ROI.FV 

/rairtiHi^ /n\/>iutor.\ 

CH.AS. B KITTRFIKIFL Waukegan. C. FL Rl’N'EV, Waukegnn 

UP TO DATE. ADVANCED 

Authorizfd Solicitors. 
O. J. OfDE Co., New York City. P. I', Sch.aekkr. Chicago. Ill 
P. G. Stoit, St. Louis, Mo. J T. Ki.more, Chicago. Ill. 
Ch.a.s. Hoit.htai.ino, New York City. J.am W. Hoee, New York Citv. 

Scale of Prices Adoptrd for Listed, Protected and Renewed 30 Days' Display. 
l.txKDto 5,CXK) Population per sheet 3 cents, 

lo.txxj *• 
20,000 “ 

40,rtX) “ 
fe.OlXJ * ‘ 

5,ooi> to 
10,000 to 
20,000 to 
40,000 to 

OO to I50.01X) “ 

Over i.>o,<XK> 

< >ne Shet'ts, 15 days 
Write for free sample copy Interstate Cuide 

CLARKNCF. K RI NKY. See v, Wm kki.an 

4 cents. 
5 cents. 
0 cents. 
8 cents. 
9 cents. 

12 cents. 
3 cents. 

Ii.i. 

IDEAS. «« WATCH US CROW. 



O'jr Customers spcrt 

less than 4% of their entire 

app popriation s 

in Hill- Post i n ^ . 

It increased to orver 12% 

more than S 200.000 

It will further increase if 6“ the Bi 11-Pot»tere 

recognize th«t - scrvice a nd 

^ service only will bring* 

permanent and profitable business end 

that-orda nization is effective only ae it 

conserves the interest of the advertiser 

as well Bathe Bill-Poster, 

DESIGN BY COURTtSY OF JAMES PYtE A SONS'-PCASLIME 

BILLBOARD ADVERTISING Marc^i, 1896 
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