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NEW YORK, SATURDAY, JANUARY 12, 1924 

ENJAMIN FRANKLIN THE NEWSPAPER MAN 
le Publisher By Accident in 1720—Aimed to Elntertain Rather Than Instruct Readers—Fought 

Against Abuse of Persons in News Columns and for Freedom of the Press. 

) Benjamin Franklin, the newspaper 
man, a tribute ouglit to be paid. Last 

By NUNNALLY LAWTON 

vard Historical Study reviews the free- Pennsylvania Gazette, Dec. 24, 1728, be- * 
dom of the press in Massachusetts, shows fore Franklin was ready. "Ii'br"*' 
the far reaching results of the Courant In the Mercury, a competitor of the of 
controversy in the following comment: Gazette, Franklin had a fling at journal- ance, t< 

The Courant case was of great importance in ism, under the head of “Busy Body,” the vehicle 
for first article being published Feb. 4, 1728-9. convey< 

^ quote this first story in full, because, . ^ 
while he was only 23 when he wrote it, ^ 
he carried the same sense of humor and i, p,of, 

in the same clarity of English throughout your r 
a his whole life: pay 10 
t, Mr. Andrew Bradford:—I design this to faults, 
ts acquaint you, that I, who have long been one 

of your courteous readers, have lately enter- 'f any 
If, tained some thought of setting up for an au- their P 
•s. thor myself: not out of the best vanity, I as- the sat 

It unpunished, and sure you, or desire of showing my parts, but their g 
1 away. purely for the good of my country. circum! 

w..* f have often observed with concern, that 
in Boston, your Mercury is not always equally entertain- , 
lin became the big jug. The delay of ships expected in, and want nastll] 
time. Accident of fresh advices from Europe, make it fre- ing ill 
In fact, accident quently very dull, and I find the freezing of newsp 

e founder of the *’ttr river has the same effect on newt as trade, not I 
He was betrayed With more concern I have continually ob- pr^nk 

. . c j j u- served the growing vices and follies of my 
• COtmded hlS country-folk: and, though reformation is prop- 
laper, and bamuel c,jy (i,e concern of every man, that is, every 
he Universal In- one ought to mend one: yet it is too true in Fra 
Sciences; and the this case, that what is everybody’s business is Cham 

I side of Franklin. Franklin’s love for 
newspaper game makes such a tribute 
It appropriate. He wrote an epitaph— *he development of freedom of the press, 
dl was never used—cMling himself, “ *** I*" '"stance of an attempt to r< 

• *» enforce censorship in Massachusetts, 
njamin Franklin Printer. Newspa- p„rogative of the governor as licenser 

men in colonial days called them- been set at defiance by the House, and hii 
'CS not editors, but printers. quest to be given licensing powers undet 
iccident played a large part in the life act of the General Court had met with 
Franklin. It was accident that made 
t a newspaper man. Had his brother, 
lies, not fallen into the toils of the law, 
anklin would not have been made pub- 
ber of the New England Courant. Be- 
1% the apprent^^ip irked his inde- 
ixknt soul, he might have gone into an- 
^er line. He did start in the drygoods 
^iness at one time, and it was the death 
ibis engiloyer that sent him back to 

Frai^in in his Autobiography thus 
Is about his first experience in the 
irspaper game: 
Hy brother had, in 1720, begun to print a 
Fspaper. It was the second that appeared in 
leria, and was called the New England 
arint The only one before it was the 
itoo News-Letter. I remember his being 
Railed by some of his friends from the 
lertzking, as not likely to succeed, one 
upjper being in their judgment enough for 
eica. At this time, 1771, there are not 
I than five-and-twenty. He went on, how- 
r, with the undertaking. I was employed to 
ry the papers to the customers, after hav- 
worked in composing the types and print- 
off the sheets, 

dy brother’ ’s discharge was accompanied 
b an order, and a very odd dne, that “James 
addin no longer prints the tiewspaper called 
New England Oiurant.” On consultation 

1 in our printing-office amongst bis friends. 
It be should do in this conjuncture, it was 
p<»ed to elude the order by changing the 
oe of the paper. But my brother, teeing 
Dnvtsienee in this, came to a conclusion, as 
better way, to let the paper in future be 
Died in the name of Benjamin Franklin; 
d in order to avoid the censure of the As- 
"bly, that might fail 4n him, as still printing 
by hit apprentice, he contrived and con¬ 

ned that my old indenture should be re- 
med to me with a discharge on the back of 
to diow in case of necessity; and, order to 

""e to him the benefit of my service, I 
oold sign new indentures for the remainder 
my time, which were to be kept private. A 

ry flimsy scheme it was; however, it was 
mediately executed, and the paper was 
inted accordingly, under my name, for sev- 
>1 months. 

Professor Lee, in his “History of 
merican Journalism” corrects a slight 
Tor made by Franklin. He mentions 
it the Courant was not the second 
^spaper to appear in America, but the 
urth in the Colonies and the third in 
oston. "ITie second newspaper to be 
iblished in Boston was, of course, the 
oston Gazette. On Dec. 22, 1719, the 
u«(lay which followed the Monday on 
nidi tile Boston Gazette first a^yeared, 
ndrew Bradford brought out the first 
p«r in Philadelphia, the American 
*ekly Mercury. 
The controversy between the law and 
t Con^t has been repeated over and 
er again. Its significance, however, has 
w overlooked by all but a very few. 



■ ' ers,” editors of the Gazette, telling them 
'ik 1 that this abuse endangers the liberty of 

J the press, and commending the Gazette 
^ - ^ because for the 50 years of its existence 

‘‘scarce one libellous piece” had appeared 
in it. He also asks them to publish their 

.r "disapprobation” of this practice, and says 
that it hurts our country abroad. 

In writing to Mr. F. Hopkinson, Phila¬ 
delphia, from Passy, P'ranklin says he 
thinks the ‘‘conductor of a newsixiper 

( .should consider himself the guardian of 
.. .,,, f his country’s reputation, and refuse "such 

W writings.”’ 
In regard to freedom of the press, he 

sagely remarks; that he will "cheerfully 
K IKjin exchange his liberty of abusing others 

for the {'riz’ilegc of not being abused.” 
. His .solution to the question follows: 

“My proposal then is, to leave the lil)erty 
<if the press untouched, to be exercised 
in its full force, and vigor; but to per- 
mit the liberty of the cudgel to go with it 
/’un passu.’’ The he goes on to rc*com- 

ir Hugo. The mend to the legislators that when they 
"secure the jx-rson of a citizen from as- 

■ on the vari- they would likewise provide for 
’ the security of his reputation.” A similar 
.•or,. n.Vo re.solution was introduced in the first 

tr.r efoatinir ^laiisas Legislature, when a Mr. Mc- 
* Meekin moved that if any reporter'of a 

Kansas newspaper vilified anv member of 
f Legislature, the member so vilified 

s welcome “to do, be ^thorized and expected to 
Paper a Day be- thrash the offender. 
the Case of the Newspaper readers must have been 
peech, &c.) lest about as critical in Franklin’s day as they 
le we take from are now, for we find him, in 1765, com- 
y avoid. plaining of their incredulity, 
fhout his life, ‘‘Formerly,‘’ he says, "everything print- 
rsion to news- ed was believed because it was in print; 

now things seem to be disbelieved for just 
Hall and Sell- the very same reason.” 

the noted Piihlick Prints from Oreat Dritain. 
New Knjjland, New York, Maryland and Ja¬ 
maica, betides what News may be collected 
from Private Letters and Informations; and 
we doubt not of continiicing to give our Cus¬ 
tomers all the Satisfaction they expect from a 
Performance of this Nature. 

From this Time forward, instead of publish¬ 
ing a li^hole Sheet once a Week, as the first 
Undertaker engag’d to do in his Proposals, we 
shall publish a Half Sheet twice a Week, which 
accounts for the same Thing; only we think it 
will be more acceptable to our Readers, inas¬ 
much as their Entertainment will by this Means 
become more frequent. Numb. XLIV. will 
come out on Monday next. 

Modern critics might note that I-'rank- 
lin uses entertainment of readers, instead 
of instruction. 

Thomas, in his “History of Printing 
in America,” inserts as a footnote the 
following item about an ad by Franklin: 

Pills of lading formerly began with “Shipped 
by the Grace of God," &c. Some people of 
Philadelphia objected to this phraseology as 
making light of serious things. Franklin there¬ 
fore printed some without these words and 
inserted in his paper the following advertise¬ 
ment; “Bills of Lading for sale at this office, 
with or without the Grace of God.” 

When Franklin took over the Pennsyl¬ 
vania Gazette he had as a partner, Hugh 
Meredith. Beginning with the issue of 
May 11, 1732, when Meredith retired, 
Franklin’s name appeared alone in the 
imprint until Jan. 12, 1748, when it was 
changed to "B. Franklin and D. Hall.” 

On Nov. 7, 1765, the first week the 
Stamp Act took effect, the Gazette ap¬ 
peared in the form .shown in the illustra¬ 
tion : “No Stamp Paper to be had.” 
This was the first issue without Frank- 

-lin’s name as publisher. 
Franklin once told how much help Hall 

was in this partnership, for Hall took 
from Franklin’s hands all care of the 
printing office and divided the profits, 
punctually, with Franklin. In spite of the 
absence of Franklin’s name in the imprint 
when the paper resumed its old title, the 
partnership of Hall and Franklin was not 
formally dissolved until Feb. 1, 1776. 

To give the reader an indication of the 
ledger of the Gazette, it may l)e remarked 
that the profits from 1748-1776, when 
Hall became publisher, amounted to more 
than £12,000 for subscription and £4,000 
for advertising. In May, 1766, Hall took 
in William Sellers as a partner. But the 
history of the Gazette from this time on 
has no direct connection with Benjamin 
Franklin, the newspaper man. 

It should be notic^ in this connection 
that after Franklin left the paper the in¬ 
fluence of the Gazette began to decline, 
while that of the Pennsylvania Journal 
increased. This Journal w’as published by 
William Bradford, a grandson of the 
William Bradford who brought out the 
first paper in New York, the New York 
Gazette, Nov. 8, 1725; the 200th anniver¬ 
sary of which, by the way, will occur next 
year. 

('This same William Bradford, the 
grandfather, was the man who sent 
Franklin to Philadelphia to find work, not 
having any for him in his New York 
shop.) 

Now that Franklin’s newspaper career, 
technically speaking, is over, it might be 

(.tack w.afmx iSn. Mtatagttaond wk ik. Ik. mr ^ ^ 
•mt ta. Mtaacd gne gicta |dta«>c ad tanfeShn. to il the tewA frand ' --- 
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The PenntylTariia Gazette for KoTember 7, 1765. It showg how Franklin aTOided payment 
of the Stamp tax. The next week the paper waa entitled, Remarkable Ocourrenceo. The 
rernlar title and nombering were returned on Hcrember 21, 1765, but without the 

Franklin-Hall imprint. 

Pennsylvania GA^E 

The flnt page of the Pennsylvania 6q 
three weeki after Franklin became 0M4 
with that paper. It shows how he usyla 
Foreign Affairs and announces the puhia 

of the firat semi-weekly in Ameria, 

I'ranklin w^s one of the early pcS 
ers in America who wanted to re;; 
payment in advance of subscriptiom.' 
following “duns” may explain the ne 
sity. 

This present Paper, No. 303, finiite 
Fifth Year, since the Printer hereof undr 
the Gazette; no more need be said to an 
erous Subscribers, to remind them, that 
one of those who aro above a Twelve m::; 
Arrears, has it in bis Power to contrib* 
siderably toward the Happiness of hi, s 
obliged bumble Servant. 

B. FrisL: 

This Gazette Numb. 564 begins the: 
Year since its first publication: And r; 
some Persons have taken it from the a 
ning, and others for 7 or 8 Years, n 
paying me one Farthing, I do hereby |m 
tice to all who are upwards of one ;a 
Arrears, that if they do not make speeihi 
ment, I shall discontinue the Papers to; 
and take some proper Method of Recovrii; 
Money. 

B. Frstlc 

That Franklin was not too comrar 
is shown by the following story, ti 
from Thomas' History of Printinc 
America to show his characteristic a 
pendence: 

Soon after the establishment of his pgs 
person brought him a piece, which hi 
quested him to publish in the Penns.la 
Gazette. Franklin desired that the piece q 
be left for his consideration until not fl 
when he would give an answer. The jn 
returned at the time appointed, and rees 
from Franklin this communication: 

“I have perused your piece, and find it ji 
scurrillous and defamatory. To detffs 
whether I should publish it or not, I * 
home in the evening, purchased a 2 peoirl 
at the baker’s, & with water from the q 
made my supper; I then wrapped myself- 
my great coat, and la^ down on the 
slept till morning, when, on another loifl 
mug of water, I made my breakfast. Frotl 
regimen I feel no inconvenience 
Finding I can live in this manner, I > 
formed a determination never to prostitt*' 
press to the purpose offLorruption, & »h* 
this kind, for the sake of gaining a moft* 
fortable subsistence.** 

If space permitted I would td 
Franklin’s unselfishness. How ^ W 
his relatives who started colonial rf 
papers in Rhode Island, Connectkrti 
New York. But all of these details | 
be found in the early chapters of Pf'” 
sor Lee’s “History of American Joes 
ism.” 

As a fitting conclusion to thil * 
about B. Franklin, the newspaper nw 
should like to quote the toast proposi^ 
the Franklin dinner given by the 
York Typogp'aphical Society, Jan. I 
1850, by Professor S. F. B. Morse* 
New York University, the inventor oil 
telegraph which put news in the w** 
pers: 

“The Press—Its legitimate use loj 
press and tm-press, not to sup-^f**' 
truth, nor to op-press nor de-^ros* 
honest heart.” 
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Rattle of light sixes” to engage 
automobile world in 1924 

Favored by Manufacturers—Production Figures to Drop 

While Ads Mount by Millions, Is Forecast— 

$7,000,000 Ford Campaign Hinted 

By JAMES T. SULUVAN 
Automobile Editor, the B(«ton Globe 

OTOR vehicle makers will produce will be forced to use copy in the local 
less cars and trucks and do more papers. 

fertising in 1924. That seems to be Because the distributors in 1923 as a quality goods last year. They have been 
. opinion of some of the men who have general rule made a good bit of money making tires to last so long that motorists spring, but Chevrolet is doing a good bit 
(died conditions the past few months, they are willing to share part of this now are getting 15,000 and more miles, or as of spending. 
1923 production reached a new high with their smaller dealers and with the much as they got in three seasons. This Ford is reported as having a $7,000,000 

fk by running up to some 4.000,000 factories to increase their sales. The led to curtailment of sales, for men wore 
iicles, of which about 3,625,000 were best evidence of this was becoming ap- their tires down to the casing, and did 

i and 375,000 were trucks. This total parent during the late summer of 1923 not carry spares as in the past. So the _ 
more than 14,000,000 machines on when a number of factories and distribu- tire makers had to retrench in various plant on West 37th St. to learn costs, 

highways of the United States. That tors decided that it would be better ways, among them advertising. And pro- etc., with a possibility of opening an elec- 
lant penetrating every city, town, vil- business to continue their schedules right duction has been slowed down. tro pl^t at I^troit. Meanwhile, a New 

. . . . ■ ^ . - _r ,1-L *1.- im-i - ;—year, however, sales will improve. 

electric railway men on one hand and the 
bus owners and truck men on the other 
had reached a stage where conciliation 
was possible. Throughout the country 
there have been meetings of the two 
classes here and there to reach some sort 
of agreement where both sides may make 
money. Railway magnates have seen the 
light and they are buying busses. That 
has started some of the truck people like 
White, Pierce Arrow, Mack, etc., to start 
advertising about their busses. It is go¬ 
ing to increase this year. 

Tire advertising has dropped off. That 
due to over-production and high 

final O. K. has been put on schedules. 
It is bound to run above $100,000,000. 
General Motors with its lines of Buick, 
Cadillac, Chevrolet, Oldsmobile, Oakland 
and G. M, C. truck is expected to spend 
$10,000,000. Buick copy is running con¬ 
sistently now on a basis to cover an en¬ 
tire year. Oldsmobile executives notified 
their distributors that all newspaper copy 
would be at the distributors’ expense, as 
the factory copy was going into maga¬ 
zines. However, as Oldsmobile has a 
good representation throughout the coun¬ 
try its dealers are bound to use the 
newspapers. Oakland has not started yet, 
and Cadillac is not doing much until 

campaign under way. A few weeks ago 
some of his men were in New York look¬ 
ing through Joe Reilly’s electrotyping 

-e and hamlet in our vast expanse of through the 1923 year instead of allow- 
' ing for a lapse when fall was setting in. 

Figures of motor advertising in the big 
cities will show an increase in display 
copy generally, and a dropping off in 
used car classified in 1923, and it will be 
the same in 1924 due to the dealers work¬ 
ing out their own used car problems with 
the passing of the men and firms who 
specialized solely in used cars. 

With the advent of the new sixes it 
will mean also that the four-cylinder cars 
are not going to be allowed to just roll 
along unannounced by their makers. 
While the makers of the former will be 
telling their virtues the men in the four 

ritory. 
Iphis peak production and sales in 1923 
Is made possible by advertising on a 
ILitic scale running into niillions. With 

production naturally one might fig- 
. less advertising. But less production 

|es not mean that everyone is going to 
down pro rata. As a matter of gen- 

^ knowledge a number of big compa- 
.s plan to increase their OTtput in 1924. 
Competition on keener scale than ever 
going to be the result of the 1924 cam- 
gn. If we make an analysis it would 
found that while the country is sold 
motoring as a general proposition yet 

Because of the open winter hundreds of 
thousands of owners are using their cars 
who in the past put them up. .\nd they 
are wearing out the tires. With 14,- 
000,000 owners rushing around in 1924, 
or rather more than 15,000,000 by late 
spring, there will be a big potential mar¬ 
ket opening up. Tire makers today real¬ 
ize the value of advertising, and sched¬ 
ules are being considered now for the 
1924 year that will make up for the drop¬ 
ping off in 1923. 

VVhen to this will be added the many 
accessories gradually widening their mar¬ 
kets it is not at all difficult to realize that 

York branch is going under D. Minard 
Shaw for the Brotherton agency to sw 
that newspapers get the Ford copy in 
time, which was not possible always from 
Detroit. 

Auburn distributors are to discuss a 
general campaign during show week on 
a plan to keep copy going consistently 
instead of off and on. Chalmers and 
Maxwell, with the new Chrysler, will 
spend a lot more now, and in 1923 the 
copy ran about every week in some paper 
in the larger cities. Chandler and Cleve¬ 
land, whose big slams of half and full 
pages were welcomed throughout t he 
country, will become more frequent this 

cniH inn rwr rpnt nn anv onp Cylinder line will continue to spend their advertising copy ^ill be continuous for year for the production goes from 16,000 not sold luu per cent on any one, ___-ru,. .i..__j.__u, 9;nm ^arc ^r,A 
or three cars. Nor a dozen cars. 

Jiere is a general popularity for various 
pcs. in different classes to be sure, but 

s popularity must be continued, and to 
it will necessitate advertising. 

This year is going to see what may 
termed “The Battle of Light Sixes.” 
is this entrance of the light six on a 

|rgcr scale than ever that drew the big 
owds to the New York show away up 

the Bronx, and which will increase 
|)e attendance at Chicago, Boston, and 

1 the other cities where e>Blibitions are 
be staged this year. 
Last summer dropping around through 
e motor production centers one heard 
Ik of this maker and that maker being 
work upon a new six. There was not 

|ie general air of secrecy that markecl 
evious years regarding models, but 

Jrghing definite or tangible was given out 
r publication. Specifications and price 
ere not obtainable because the makers 
uid not determine for themselves what 

Piese were to be. 
Now comes the show and with it the 
:w sixes. They are at the show and 

round in the hotel lobbies for inspection. 
|)ne after another began to be annourKed 

short time ago and the end is not yet. 
jMdstnobile at $750 set many talking, 

ssex was a theme of gossip arid specula- 
Hin for a long time. The Collins was 
Iked of and that name has been dropped 
>r Peerless. SpArulative mystery ad- 
wtisements in the Saturday Evening 
'ost about Walter P. Chrysler told the 
•ade a car of that name was coming, 
dore mystery prei-eded the unveiling of 

pie Velie. Moon was known to be work- 
ig on a new six for some months. Dort 

Sid definitely shifted from fours to sixes 
Jorne time ago. Lexington got out the 

oncord. So they came along to add to 
w others like Cleveland, Columbia, 
lint. Jewett, Haynes, Studebaker, Nash, 

pc-. in the low and moderate-priced class, 
^nd there is talk of others. 

^en it is figured out how these cars 
ill overlap in prices closely it will mean 

tore than mere demonstrating and talk- 
Vg to sell them. True, each one has dis- 
■nctive features. But put them in a 
parade and it being the first time they 

ifrc noted it would take an expert to 
the outwardly distinctive features, 

therefore the distributors will have to 
hare the burden with the factories in 
lellmg the world about the various fea- 
ares in this, that and the other car, 
^ng other factors being the four- 

heel brake and balloon tires. And with 

money holding up their reputation. That the papers that produce results. More 
means Dodge Brothers, Gray, Durant, and more the advertising men are study- 
Star, Gardner, Overland, Hupmobile, etc., 
will be heralding their virtues and the 
new Rollin has started already with full 
page copy at the show opening. 

Then there will be the others in the 
price class running up into the several 
thousands adding to the general totals. 
And there will be the truck company 
entering a new era bringing out busses 
for highway transportation. In 1923 the 
bus business seeined to take on a lot of 
life. The fight between the steam and 

ing the results and they have learned that 
circulation alone is not the basis for plac¬ 
ing copy. Merit will count more than 
ever. 

It is not possible at this time to esti¬ 
mate what the schedules will be like. But 
some of the agencies and factory men 
have worked out plans that give some 
indication of their feelings. And while 
the national advertising, so-called, in 
magazines will be large, newspapers will 
get more than ever in 1924 when the 

Battling in dense clouds of smoke 
caused by burning insulation and press¬ 
room oil, firemen brought under control 
a stubborn blaze which threatened for a 
tinK to sweep the 16 floors of the Pulitzer 
building, famous Park Row home of the 
New York World, Friday, Jan. 4. Six 
presses of the 18 in the World’s pressroom 
—two octuple, two quad, and two color— 
were damaged. 

Starting from a short circuit in the 
pressroom, the fire ate its way to a coun¬ 
terweight shaft behind the elevators and 
worked its way to the top of the building. 
Heavy smoke from burning insulation and 
oil filled the upper floors of the building, 
forcing the Morning World staff to the 
street. Firemen ordered the structure 
cleared. Switchboard operators and ele¬ 
vator men stuck to their posts until oc- 
cupants of all offices had b«n warned and 

J™'re intensive selling made necessary by carried to safety. ^ 
"mpetition, the small dealer this year Late workers' in the offices of Editor ^hiori. 

to possibly 2a,0(X) on Chandler cars, and 
Cleveland will go up, too. Cole is plan¬ 
ning spending $150,000 or $175,000 ex¬ 
clusively in newspapers. Columbia has 
a new campaign in the making. 

Dodge Brothers will continue along the 
even tenor of its way with its 420 lines 
every week in some paper, and larger 
copy from time to time. E)ort has just 
O. K.’d a schedule for its dealers allow¬ 
ing them choice of three different sizes of 
copy to run until early summer. Durant 
is getting under w?’ again with copy for 
Star, Durant and Flint. Elgin is break¬ 
ing into print Ki different places showing 
new signs oi life under different manage¬ 
ment. 

E^se.x, which includes the Hudson, has 
beer, one of the biggest advertisers year 
after year. With the new Essex enter- 
'tng the six class that means more fre¬ 
quent pieces of copy on that, and as much 
as ever for Hudson. Franklin is just 
making up its annual schedule. In J923 
it went right through the year with a 
big campaign. It is considering with its 
distributors a continuation of this, or 
where conditions warrant it dropping off 
in summer and increasing the spring and 
fall schedules. Gardner has not decided 
fully its 1924 plans, and much will de¬ 
pend upon how great an outlay the deal¬ 
ers want to expend. Its campaign last 
year was a large one so it should be the 
same now. Gray will do some more 
consistent spending where it has strong 
dealers, and this is true of H. C. S. 
Haynes is being refinanced now, which 
means the name will appear as frequently 
as in 1923, and in that same city where 
is made the Apperson, reports state this 
car is coming back, and so it will do as 

iSHER on the 11th floor joined in well at least this year as last, 
exodus from the building as acrid Hupmobile with $4,000,000 new capital 
e filled the editorial and business de- and a planned increase from 40,000 to 
lents. ^,000 cars, with executives who believe 

niversal Service, United News, United in newspaper advertising will break into 
I’fess, and Standard News faced inter- a larger campaign than ever, and that 

ption of wire service. Universal made will be going some. Jewett, which is, of 
i ,.iigt!"vnts to handle its report over the course, Paige-Detroit, had one of the 
res of the International News Service, largest campaigns out last year, running 
Spruce street. Work on the Morning 52 weeks, and this year it is planning to 

/orid was delayed in the editorial and go equally as strong. Jordan having 
omposing rooms for more than an hour turned its inventory over 15 times, and 

jiid a half, which resulted in the paper ju.st voted a 600 per cent stock dividend, 
;;:ptaring on the street about an hour yet leaving a good bit of money on hand, 
'.Iter than usual. By 7 :45 the fire was will break into print more often this year, 
ut and occupants re-entered the building, possibly with ndt so large copy. Kissel 

' Before the fire had been extinguished is hound to be heard from. LaFayette 
the Staats ^itung and the Evening Tele- came through last fall with a very con- 
gram had offered the World the use of sistent campaign and a more lengthy one 
Jlheir presses. Examination disclosed that is due this time. Marmon is now work- 
fit would not be necessary to go outside ing on a $250,000 campaign for news- 
the World plant to print the morning papers, and an equal amount for maga¬ 

zines. Moon has a new car, and plenty 
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of money, so its advertising appropriation 
will be larger with its new six to be 
marketed. 

Nash in 1923 found its distributors so 
well paid by its half-page copy for the 
first part of 1923 that it had no difficulty 
in selling them the plan of continuing 
throughout the year, dropping to smaller 
size copy yet making it one of the biggest 
s^edules out. These plans will be re¬ 
peated. 

Willys-Overland having paid off its 
debts and with a much larger production 
announced means the continued jwlicy of 
running large and small advertisements 
all year throughout the country. Packard 
is running its first .schedule of the year 
now, and that will be followed by others 
right along with a few intermissions, 
bringing Packard again into the big users 
of newspaper space. Pierce Arrow had 
regular season schedules in 1923 and will 
do the same now, the first one having 
been sent to dealers a few days ago. It 
will do more bus advertising with the 
establishment of truck branches of its 
own. Peerless, with its new six, will at 
least duplicate its 1923 figures which put 
over the Peerless Eight everywhere. Reo 
will continue in the consistent class co¬ 
operating with its dealers, and a schedule 
is running now in some cities of four- 
column copy. Rickenbacker has ambi¬ 
tious plans for this year to reach the top 
of the list in its class and its officials are 
well sold on newspapers. Its full pages 
last year produced the results desired, 
which is the basic reason for more of 
them in 1924, particularly with increased 
production, and a stock issue over¬ 
subscribed. It is now paying the adver¬ 
tising costs 100 per cent instead of on a 
50-^ basis. And the factory picks the 
papers. 

Studebaker, recognized as a leader in 
announcements, is fulfilling expectations 
so far this year to continue making the 
name a household word through the daily 
press. Stutz plans to blossom out to 
greater lengths with the papers than it 
did a year ago to feature its new innova¬ 
tions. Velie is considering its schedule 
now and will have it ready in a few 
weeks, when all the distributors have 
talked it over. Wills .Sainte Claire, com¬ 
ing back stronger, will spend more money 
this year, much of it in i^ie papers. 

Goodrich, Goodyear, Firesi me. United 
States, Fisk, Pennsylvania, Mi'’er, Lee, 
Kelly-Sprin^eld, Ajax, and other lead¬ 
ing tire companies have advertising de¬ 
partments available to break into print 3t 
a few weeks’ notice when conditions war¬ 
rant. These, with battery and oil com¬ 
panies, will make up the general trade 
business which will turn a lot of money 
into the newspapers. 

Girl’s Heroism Saves Children 

HOTEL TRADE AD DEALS 
CHEAT PUBLISHER 

Advertising Runs as Hotel Orders It, 

but the Publisher Can’t Bargain 

for Accommodations that 

Suit Him 

Through the heroism of Helen G. Lu- 
cey, 16 year old high school girl, Nancy 
and George Ryan, young children of 
George Ryan, city editor of the Boston 
Herald, were saved from being run down 
by an express truck while crossing the 
street in Newton, their home, Christmas 

Miss Lucy, who accompanied the 
children, pushed them out of the way 
and herself was struck by the truck, se¬ 
riously injuring her. She is in a critical 
condition at the Newton hospital. 

Several newspaper men in New York 
for the automobile show this week called 
attention to changing customs by which 
due bills given by hotels to newspapers in 
exchange for advertising were not good 
for accommodations during the show. 
That was the immediate occasion of a 
complaint by one who has found also that 
some hotels won't honor due bills during 
the World Series, or other seasons w'hen 
the house can be filled with cash cus¬ 
tomers. Some hotels make their creden¬ 
tials good during only eight months of 
the year, while practically all limit their 
scope to payment for rooms only. 

In years past trade contracts were made 
in exchange for advertising under which 
hotels gave full accommodations—rooms 
and meals at any time during one year— 
and it was customary for newspapers to 
pay the agency arranging the deal 10 per 
cent commission in cash. 

“Hotels today are not giving the news¬ 
papers an even exchange for the adver¬ 
tising space,” said the publisher, “and we 
cannot understand why the newspaper 
publishers continue to accept due bills as 
they are now issued. The hotel mana¬ 
ger places any limitation he wants on the 
period of validity of the bill and the 
accommodations for wlTich it will be hon¬ 
ored, but he orders his advertising copy 
to appear during whatever period desired. 

“Most of the due bills have a pro 

66T N small communities, the local 

newspaper proprietor is usually 

made the goat of the advertising 
program. He is expected to con¬ 
tribute newspaper space free and 
the leading citizens,—all members 
of the social organization—bring 
the utmost pressure to bear in this 
classic form of high-binding. 

“Do not expect this of your news¬ 
paper. Advertising is the com¬ 
modity it manufactures, just as 
surely as the shoe factory makes 

shoes. If shoe manufacturers or 
newspaper makers wish to con¬ 
tribute their respective commodi¬ 
ties to the cause, well and good. 
But do not fail to appreciate that 
donated advertising spare is dol¬ 
lars out of the publishers’ pocket 
just as surely as donated shoes.” 

—Milton Goodman. 

GANNETT COMPANY, JI3 
BUYS EMPIRE GROUP 

Copeland and Davenport Sell 

Intereata in Rochetaer, Elmirs, 

and Utica Papera to 

New Firm 

Following issuance in Albany, N.; 
a charter to the Gannett Company, ;- 
Rochester, N. Y., announcement was- 
in the latter city, that all interest; 
Dr. Woodford J. Copeland and L 
R. Davenport in the Rochester T;r ■« 
Union, Utica Observer-Dispatch and | 
mira Star-Gazette had been purchased; a 
the new corporation. These three : , 
papers, with the Ithaca (N. Y.) Jr | 
News, of which Frank E. Caniittt. Rr| 
ester, is president, formed the E: J 
State Group of Newspapers. 

The incorporating directors are 
Gannett, Frank E. Tripp, Elmira, | 

NORTH CAROUNA PRESS 
TO BOOST STATE 

Hold Mid-Winter Meet at Pinehurtt 

Jan. 3, 4—Advertizing Ethics and 

Free Publicity Discussed— 

Odell Speaks 

(.By Telegraph to Editos & Publishes) 

PiNEHURST, N. C., Jan. 9.—Shop talks 
in which special emphasis was laid on 
how the accomplislunents of North Car¬ 
olina can be better presented to the world 
at large, played an important part in the 

St oi me Que uu|s a. sessions of the rnid-wimer merting of the 
vision that they must be presented tefore ramlini, PrpQS A Qtfw'Jati/An wViJ/'Vi 
registering at the hotel. Why should 
this be? Is it to find out that the guest 
has a due bill in order to increase the 
charge of the room, or to say ‘House 
full.’ 

“For this kind of service the newspa- 
jiers are required to pay an agency com¬ 
mission of 15 per cent. 

‘It is said that on the average only 50 

North Carolina Press .Association which 
was held Jan. 3 and 4 in Pinehurst. 

Only morning sessions were held by 
the convention members, the afternoons 
being devoted to recreational activities, 
prominent among these being a golf tour¬ 
nament staged by Walter ^vory, of the 
Mergenthaler Linotype Co. 

Wallace Odell, of Tarrytown, N. Y., 
per cent of the value of each due bill is president of the National Editorial As- 
used in accommodations. On that basis iHxiation, was honor-guest of the meet- 
the hotels are getting 100 per cent in iiig and addressed the members at a ban¬ 
advertising and giving 50 per cent in ac- quet, Jan. 4. Mr. Odell devoted his ad- 
commodations. dress to a defense of prohibition and an 

“This condition should not exist. The appral to members of the association to 
newspapers of the country should not ac- affiliate with the association which he 

Frank E. Gannett 

cept any trade deals unless they receive 
.a fair exchange for their advertising space 
and, until such time as the hotels are 
williif^ to give the publishers an even 
break if would be much better to pay 
cash and ‘sY.op at the hotel desired. 

“Newspapers are maintaining their 
rates for their r.ash advertisers and there 
is no reason why th^y should not receive 
the same rates on hoted trade deals.” 

Iowa Newspaper Ame'ndmenl Loses 

.\n amendment to reduce\the number of 
Iowa official county newspiapcrs by 

Prentiss Bailey, Utica. Capital stod 
7,500 shares of no par value has s 
authorized. 

Mr. Gannett is president of the G: 
Company, Inc., and becomes the pri: 
owner and directing head of this grot) 
newspapers. 

It has not been announced what 
sideration was involved in the transfe 
these interests. 

The sale, it is announced, will notr^ 
rj. , . , . , . in any way the policy of the four : 
1 \w subjects which gained prominence of which Mr. Gannett has been tb 

represented 

Dr. E. C. Brooks, president of North 
Carolina State College; Hon. Josephus 
Daniels, former Secretary of the Navy; 
Leonard Tufts, one of the promoters of 
the developments at Pinehurst, and Bion 
H. Butler, pioneer peach orchard devel¬ 
oper in the sand hills, were other speak¬ 
ers at the sessions. 

50 

related to free publicity and advertisement 
and the securing of an agent to handle all 
foreign advertising matter for members 
of the association. It was finally agreed 

failed recently at the speciaP, session of that each editor should determine for his 

Daily Made Libel Co-Defendant 

Portland Oregon Journal is made a co¬ 
defendant with Circuit Judge George 
Tazwell in a suit for libel filed by James 
N. Davis, Portland attorney, who de¬ 
mands $30,000. Davis first filed a 
slander charge against Judge Tazwell 
but withdrew it when he found that it 
could not be broadened to include the 
newspaper. The libel suit, which is based 
on an interview with the judge, then 
followed. 

the Iowa general assembly n.vw in ses 
sion in Des Moines. It was prlvpcw'd by 
Senator J. L. Brookhart of Wa^^hington, 
la., a brother of United States iSjnator 
Smith \V. Brookhart. It sought tio limit 
the number of official county newspapers 
to two in counties having less than jJS.OOO 
population. The present law provides 
three official newspapers in counties \i"th 
a total population of 15.CM)0 or more. I 

Pulp Hearings to Resume \ 

Date for resumption of Royal Comniif- 
sion hearings on the proposed pulpwf~^ 
embargo has now definitely been set fojr 
the last week of this month. Session^ 
will be held first in Northern Ontario^ 
In .April the body moves to British Coj 
lumbia. It is expected hearings will not 
he concluded before the middle of sumA 

own paper what constitutes advertising 
matter, and nothing definite was done 
relative to obtaining the advertising 
agent. 

The “Tar Heel” editors showed keen 
interest in broadcasting to the world the 
accomplishments of their state and the 

lly i ■ 
ns 

^eri. 

recting _ editor for a long time. The 
ganizations will remain practically 
same with the exception of a few 
changes. 

In Rochester, William W. Oliver 
conies business manager of the T«4 
Union with Ernest P. Gosling as dirtc 
of circulation and advertising. Frarii 
Wood remains as advertising niana£ 
and Frank Roberts a<* circulation oig 
ager. Roy C. Kates continues as 
aging editor. In Elmira, Frank E. Tnl 

best manner of doing this publicity work, retains his interest in the Star-GaiS 
received more attention than any other at 
the convention. It was the consensus of 
opinion that “undeveloped resources” and 
“generalities” should not be mentioned, 
but that space should be devoted to the 
state’s progress educationally, agricultur¬ 
ally. industrially, and in manufactured 
products. 

In order to interest outside capital it 
is necessary to show results, it was stated 
by several speakers at the convention, 
and they all agreed that North Carolina 

Company and becomes general man» 
assuming the duties which have beeni® 
charged by Dr. Woodford J. Copefa^ 

Dr. Copeland. Mr. Davenport and 
Gannett have been in partnership i 
19(te when the Elmira Gazette was c; 
solidated with the Evening Star. In 1 
they purchased the Rochester Union 
Advertiser and the Rochester Ev( 
Times and consolidated them 
Rochester Times-Union. Two years:; 
they bought the Utica Herald-Disp" 

ReUil Ad Men Meet Weekly 

Retail advertising managers, publicity 
directors and sales promoters of New 
A’ork are holding weekly meetings for 
the purpose of discussing problems rela¬ 
tive to their positions. Eugene Beaupre, 
sales promotion manager, McCreery’s 
stores originated the idea. 

mer. has done enough to let actions speak for and its consolidation with the Utica 

Forestry Congress in Savannah ' 

Sixth Southern Forestry Congress willl 
Ik held in Savannah, Ga.. Jan. 28 and 30.i 
inclusive. Outstanding figures in forestl 
conservation and in the business life of' 
the South are expected to address the 
sessions. 

themselves 
No meeting place for the summer con¬ 

vention was selected, but it is probable 
that the sessions will be held at some 
eastern city. .A iunket trip, to extend _ .... _ 
from .Raleigh to the sea coast, has been desire to retire from active duty, 
suggested, and probably will get attention Davenport also wished to retire 
fron.’ the executive committee which will business and the two transactions 
select ,the convention city. combined. 

server-Dispatch followed. 
For the past two years, on account’] 

his health. Dr. Copeland has not 
able to give his full time to new5pe| 
work and the sale is the result of: 
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N. Y. ADVERTISING CLUB CELEBRATES 
OPENING OF NEW HOME 

Park Avenue Structure Called Stanford White’s Masterpiece 

—Decorated in Marble, Mahogany, Hand Wrought 

Iron—Reception Held January 5 

T^EW home of the Advertising Qub of 
’ New York, at 23 Park avenue, was 

formally opened to the members and their 
friends with a House Warming, Jan. 5, 
when from 2 to 5 o’clock about 800 ^ests 
called. The building, which was designed 
by Stanford White, is said to be his most 
prized master-work in architecture, and 
was erected by him for J. Hampden Robb, 
a rich New Yorker of the old school. 

The exterior of the club shows one of 
the most gracefully formed buildings on 
Park avenue, the neutral tones of its 
walls being obtained from hand-pressed 
flat brick, made in Michigan, and set in 
cement instead of mortar. 

The door of the club, which is of Ital¬ 
ian carved mahoj-jny, is reached by a 
short flight of nurble steps, flanked by 
a hand-wrought iron grill, and covered 
by a canopy supported by marble columns 
with carved capitals. 

The foyer is of white marble, with 
carved, colored marble wainscoting. As 
one enters, the thing which attracts im¬ 
mediate attention is the staircase, flanked 
by a curving balustrade of hand-wrought 
iron and gilt. This staircase was found 
in Europe by Mr. Robb, the owner of the 
house. He brought it back to New York 
and gave it to Stanford White, saying: 
“There is the staircase; build a house 
around it. Import foreign woods; do 
anything you want without restriction, 
but put up the best house you can." 

To the right of the foyer is a reception 
room furnished in the Portuguese man¬ 
ner, the principal feature of the room 
being an Italian renaissance mantelpiece 
elaborately carved, imported from South 
Italy by the original owners. 

The grand staircase leads to the stair 
lounge on the second floor and an ante 
chamber with decorations of gold paneling 
in the fashion of Louis Quatorze. Two 
large Vernis-Martin rooms occupy the 
front of the second floor, and in both of 
these rooms are carved fireplaces, ex¬ 

amples of French sculpture. At the back, 
lies the reading room and library pan¬ 
eled in oak to the ceiling and decorated 
with several mural paintings. The man¬ 
telpiece in one of these rooms is more 
than 400 years old, bearing the date 1560. 

The main dining room of the new club¬ 
house is on the third floor, the east dining 
room being fitted with carved panels in 
vermilion wood, one of the rarest of the 
mahoganies, and having an antique mantel 
imported from Spain. On this, and the 
floor above, where there are several pri¬ 
vate dining rooms, the club has capacity 
to serve 500 diners at once. The billiard 
rooms and other recreational rooms are 
in the basement. The top floor is re¬ 
served for executive offices and staff 
quarters. The kitchens, pastry bakers, 
grill and pantries are the envy of many 
of the notable chefs of New York who 
have inspected them and pronounced them 
to be the last word in culinary excel¬ 
lence. 

Special rooms have been provided for 
lady guests. Not a piece of furniture 
was saved from the old clubhouse. The 
furnishings are all new. Most of the 
furniture is in the period of Louis 14th. 
All of the specially designed chan^liers, 
wall brackets, door plates and interior 
hardware, made from Stanford White’s 
designs and carried out by European ar¬ 
tists, have been retained and the new fur¬ 
nishings live up to this keynote. 

The grill is also on the first floor, and 
on the roof will be handball courts. 

Just at the foot of the grand staircase 
in the foyer, the honor flags of the Ad¬ 
vertising Qub occupy a conspicuous 
place. There stands the flag of the 
United States, presented to the club by 
-Advertising Qub Post 209 of the Amer¬ 
ican Legion; the flag of Great Britain, 
presented to the club by the visiting Brit¬ 
ish advertising delegation last summer; 
the tricolor of France, presented to the 
club by Senator Paul Dupuy, owner of 

A ttaircaie whidi was tirousht from its Italisn rcstiiic plsoo to bo the foous of tba 
msnsion which now hoosas the Advortisinc Clnb of Mow Tork. Of Itsllsri oritln also 
is the llreidsee in the bnckcronnd of the lower left-hand picture, showiav one of tha 
second floor rooms. In the lower rixht-hsnd oomer of the pace appears a view of the 
lonnaa. 

Le Petit Parisien; the flag of the City of 
New York, presented by Commissioner 
Whalen; and the flag of the Advertising 
Qub. 

The club now has a total membership 
of 2,206, with 2,002 of this number resi¬ 
dent members. The dining room service 
at the new club will inclixle breakfast, 
luncheon from 12 to 2:30 and dinner 
from 6 to 8 o’clock. 

Where the old club had about 35 em¬ 
ployes, that number has now been in¬ 
creased to 70. The club is open from 
7 o’clock in the morning, until midnight. 

HOWARD RESIGNS 

Houston Ad Club President Turns Gevel 
Over to W. S. Patton 

(By Telegraph to Editos & PuSLisiiEn) 

Houston, Tex., Jan. 11.—H. C. How¬ 
ard of the Texas Advertising Company 
tendered his resignation as president of 
the .Advertising .Association of Houston 
at the meeting Jan. 8. 

W. S. Patton of the South Texas 
Commercial National Bank vice-president 
of the club and chairman of the “On-To- 
London” committee was elevated to the 

presidency by resolution unanimously 
adopted. 

Mr. Howard explained that certain ad¬ 
ditional duties had been thrust upon him 
in his private business the past 90 days 
which would hamper his efforts in serv¬ 
ing the club. His resignation was a sur¬ 
prise to the membership and accepted with 
reluctance. He will be remembered in ad¬ 
vertising circles for his speech at Atlantic 
City winch threw the 1924 convention to 
London. 

JAPAN ADVERTISER RESUMES 

Tokyo Daily Prints First Edition from 
New Plant, January 8 

Japan Advertiser, Tokyo^ American- 
own^, atxl the leading foreign daily in 
the Far Elast, which was destroyed in the 
earthquake and fire, resumed publication 
Jan. 8. 

The first edition contained 12 pages. 
An entire new plant was brought from 
the United States, erected and installed 
in a new building. The plant is larger 
than the former one. The building cav¬ 
ers about twice the g;round space of the 
former Japan Advertiser building. 
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INTELLIGENT USE OF NEWSPAPER SPACE 
SPELLS ADVERTISING SUCCESS 

Rightly Used, It Offers Greatest Opportunities Bureau of 

Advertising Chief Says—To Continue Program 

of Education in 1924 

By WILUAM A. THOMSON 

Director, Bureau of Advertising, American Newsinper I’uUishcrs’ Association. 

the successful newspaper advertiser of W V PRFISS TO MEET AT 
the future will invariably be the one who * * 
reckons with his daily publication of the SYRACUSE 
newspaper and the daily opportunity _ 
which it presents to him. o ui- u j a • . j r» -i u 

Since the foundation of the national A«oc.*ted D..ly Mem- 

newspaper advertising idea is market cul¬ 
tivation, the Bureau has continued and 
broadened its work of supplying advertis¬ 
ers with merchandising data. 

The general surveys of various indus¬ 
tries made during 1923 have served as 

bers to Consider Transportation 

Rates Jan. 23-24-25—Sisson, 

Kellogg, Thomson to Speak 

Syracuse, N. Y., Jan. 11.—A joint 
i/ireciur, oureau oi rtuvcnising, American ivewspaper l uiiiisncr? /vssnciaiion. ........ ...... .... _ .r XT« v~_i c.-. ti v 

useful guides for many advertisers look- of the New York State Pub- 
^HE Bureau of .Advertising had a good ence has led it to emphasize to newspaper ing for good markets, and scarcely a day hshers Asswiation and memMrs of the 

year in 1923. Its members saw many advertisers more than another, it is the passes without a request from a manu- Associated Dailies will m held in Syra- 
evid'ences of its growth in influence and necessity for persistent and frequent ad- facturer for a minor investigation, look- . Friday, 

- • • - Jan. 23, 24 and 25. The annual meeting productiveness. The best indication of vertising. ing to the same end. 
progress seen by those of us on the job Here are the newspapers, read every This work has been highly profitable election of officers of the publishers 
in New York, Chicago and San Fran- day by consumers who buy every day. to the newsjiapers, inasmuch as we are ^ t^eet- 
cisco was the ever increasing and widely Here is the advertiser who wants to make constantly able to trace the development memliers of the Associated 
varied calls for service and advice from sales every day. The successful user of of substantial campaigns to opportunities Daihes, consisting of representatives of 
national advertisers. newspaper space invariably finds a valu- suggestion by the Bureau’s compilations. smaller newspapers of the state, will national advertisers. newspaj^r space invariably finds a valu- suggestion by the Bureau’s compilations, smaller newspaf^s of the state, will 

The Bureau’s primary object is to ere- able affinity between the constantly re- I believe the last month of the year alone be on the _3rd and _4th. 
ate more general newspaper advertising, newed interest in each new newspaper disclosed fully half a dozen specific cases Jerome D. Barnum, publisher of the 
Its efforts along this line have undergone and the daily oportunity of the adver- of this kind. Syracuse Post-Standard, and chairman of 
various developments. One big thing tising columns. It has been gratifying for the Bureau ‘he local committee on arrangements, says 
that has been borne in upon it is the un- I don’t know that many national adver- to observe constant evidence of its sue- the meeting will he one of the largest 
derstanding that the success of the adver- tisers are willing to think about advertis- cess «s a factor in creating newspaper gatherings of editors and publishers at 
tiser is synonymous with the success of ing every day. but certainly the three- advertising. We have seen a long proces- any me time in the state. Arrangements 
the medium. The newspapers, carrying times-a-week idea is abroad in the land sion of advertisers come into the papers are Ix^ing made for about 150. Many 
as they do the bulk of all advertising, as constituting a good sound compromise, and it is encouraging to recognize in this pending questions of importance as well 
have a practical interest in seeing the ad- We have run across a number of in- 
vertiser get results from the space he 
buys. Ajid so the Bureau, working in 
behalf of the new’spapers, has concerned _ 
itself with the problems of the advertiser, 
believing that the best way to get more 
advertising is to help make advertising 
more valuable. 

Our recently published books for ad¬ 
vertisers best express this idea of creat¬ 
ing business by helping to insure success. 
The keynote of these books is not, “Use 
Newspaiiers Because Newspapers Are 
Best.’’ 

It is rather: “How to Get Best Results 
from the Best Medium.” 

The newspaper promotion idea is there, 
of course, but it is bound up in the 
thought that the newspapers are anxious 
to see advertisers get all possible benefit 
from a medium which offers the greatest 
potential opportunity to those who use it 
intelligently. 

The matter of newspaper copy is one 
which the Bureau is constantly studying 
for advertisers’ benefit. There have been 
some remarkable developments in news¬ 
paper advertising art and the door is wide 
open to those who want the best in 
typography and illustration. But too 
many advertisers have failed so far to 
take advantage of modern opportunities 
in this direction. 

A recent book issued by the Bureau 
contained a collection of good copy ex¬ 
amples and an analysis of methods used - 
to obtain the effects. This exhibit, com¬ 
posed wholly of untouched clippings, stances recently where advertisers corn- 

group the many with whom we have subjects will be considered. 
On the evening of the 24th, a joint din- 

- ner will be attended by both publishers 
and associated daily members. The 
speaker of the evenirfg will be Francis 
H. Sisson, vice-president of the Guaranty 
Trust Company of New York City, 
whose subject will be “Business in 
1924." 

The publishers’ program, which has 
been partly arranged, consists of a busi¬ 
ness session Friday. Speeches will be 
given by H. N. Kellogg, chairman of 
the standing committee on labor of the 
A. N. P. A.; William A. Thomson, di- 

Here are the newipeper. r»d rector of the Bureau of .Advertising of 
every day by coneumert who buy a x’ r> a a.t. «.• a / 
every day. Here it the advertiier 9*] Subject of 
who wants to make sales every day. Newspaper Advertising, and L. B. 
The iuccesifui user of newspaper Palmer, secretary of the A. N. P. A. 

Ifflni* y the“^iiIuX'“«* Election of officers will take place in the 
newed interest in each new news- afternoon. 
imper and the dally <>PP®rtumty ^ A discussion of inconsistencies in bag- 
A.*ra0M0N! gage rates charged by the railroads for 

transporting papers will follow the re¬ 
port of the committee appointed at the 
last meeting to make an investigation of 
rates on railroads, trolleys and motor 
buses. A. D. Hecox of the Albany 
Knickerbocker Press, chairman of the 
publishers’ committee, will lead the dis¬ 
cussion. 

A discussion of the legislative program 
will be led by Fred H. Keefe of the 
Newburgh News. , 

The newly formed organization of 
- Members of the Associated Press in 

New York State will meet the afternoon 
established contacts and for whom we 24th. A. E. McKernon, superin¬ 

showing how the ads actually appeared, plained about the results of a campaign, have done some constructive service. tendent of traffic of the .Associated^Press, 
was a revelation to the Bureau, as well despite the fact that they were using .At the recent meeting of publishers spoak. He will discuss extensions of 
as to hundreds of advertisers. It did not space on the once-a-week or one-in-ten- held under the auspices of the Bureau in wire service, which are gradually being 
seem possible that with all this splendid days basis. San Francisco, I took pardonable pride ‘o® result of suggestions at the 
practical experience to draw from any I remember one case where we induced in a statement made by a Bureau mem- tneeting. Reports on the operation 
advertiser could miss the fundamentals of a manufacturer, who asserted that news- ber during a discussion of the value of ^’^w printing-machines for taking the 
success in printing. papers were a failure, to adopt a three- the work we are doing for the newspaper '■cpo''‘s will be included. ^ 

The reception accorded the book shows times-a-week plan instead of an every- industry. This member said he had taken present officers of the publishers 
many advertisers are alive to this situa- ten-day schedule, and in a few months he one of our books dealing with public association are; President, I^ank E. Gan- 
tion and are looking for help. News- was glad to admit the advertising was service advertising to the president of his nett; secretary, Charles H. Congdon, and 
paper copy comprises a problem all by producing satisfactory results. local gas company and after half an treasurer, Gardner Kline. paper copy comprises a problem all by producing satisfactory results. local gas company and after half an treasurer, Gardner Kline. 
itself. It needs special study and treat- Incidentally, this advertiser who was hour’s work, with the book as a basis xipu. —d- 
ment. There is no substitute for news- using occasional big copy said at once of solicitation, had signed this concern NEW RECIPROCAL COPYRIGHT 
paper advertising and copy made for when we suggested the three-times-a- up for a year’s contract for space in his - 
other mediums cannot successfully week campaign, “It will cost too much.” newspaper. This, he added, was worth U. S. and Canada Complete Arrange- 

NEW RECIPROCAL COPYRIGHT 

other mediums cannot successfully week campaign, “It will cost too much.” newspaper. This, he added, was worth U. S. and Canada Complete Arrange- 

“double” for newspaper copy. One ad- We asked him to readjust his schedule several years’ dues in the Bureau. ments for Exchange of Benefits 
vertiser told me recently: without increasing his appropriation. The Bureau’s desire to work quietly * 

“There is so much machine-made, dead- using occasional large copy but frequent and to respect the confidence of the ad- reciprocal copyright arrange- 
level copy in newspapers and so many “small reminders.” vertisers with whom it deals, has at times ment. effective January 1, has been agreed 
opportunities to do striking and individual This question of cost has led to a care- led some newspapers to ask us what they to by the United States and Canada. Un- 
things that I have held off advertising ful study of the possibilities of the small were getting for the monev they paid in dcr the terms of the agreement copy- 

^ __:_l.,- ____l r>__..l__ \XT^ I__ S._^4.^^ rifrVife in 

vertisers with whom it deals, has at times ment. effective January 1, has been agreed 
led some newspapers to ask us what they to by the United States and Canada. Un¬ 

ideas—and I know beforehand what I would be idle to advocate the use of small organization’s hand in the creation of right act recently adopted by Canada, 
can do with the copy because it’s real, copy in preference to big copy, except as large volumes of business, but I am very -As a result all benefits of the American 
The man who worked out the idea was a matter of expediency. A page a day glad we have so often resisted this copyright laws will be extended to Cana- 
after something that would print well, would naturally be the ideal schedule if temptation, because such action would dians. 
look well and get attention, but, above the national advertiser could afford it— have meant a loss in prestige among _ Announcement of agreement- was made 
all, he wanted something as live as the but I do not know of anyone who can. manufacturers who are not anxious to in a proclamatjon by the President dated 
newspaper itself At the same time, I have seen a five-inch have their advertising plans discussed December 27. issued under provisions of 

Even more important, perhaps, than single column ad prepared by an expert publicly. Section No. 8 of the American Copyright 
newspaper copy is the question of a which could be pasted anywhere on a The policy has vindicated itself, and -Act approved March 4, 1909. The proc- 
schcdule. Many new advertisers are apt newspaper page without being “buried.” the steady growth of the Bureau of .Ad- lamation was issued upon the receipt of 
to approach a newspaper campaign with Some advertisers may have sound rea- vertising, not alone in membership and a certificate issued Iw the Canadian Min- 
the idea that big space used siwsmodirally sons for a schedule consisting of occa- resources, but in the esteem of the worth- ister of Trade and Commerce, December 
is the right way to “make an impression.” sional large pieces of copy, but I believe while newspapers of the country, is the 26, under Section No. 4 of the revised 
If there is one thing the Bureau’s experi- these are exceptions to the rule. I think best proof. Canadian Copyright Act of 1921. 
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CLASSIHED ADVERTISING 
The New Public Service 

with the Review, will be president and JURY ACQUITS 
rranaginf editor of both newspapers. - 

MAGEE 

II—THE BUSINESS OF SELLING SATISFACTION 
By BASIL L. SMITH 

^NE touch of service makes the whole at one step insures convenience, the sav- 
^ world kin! ing of time and effort, and the immediate 

Here is a lady who is looking for a location of all offers in which the reader 
new maid. Here is a plumbing and heat- might be interested. Full description and 
ing man who is trying to build up his multiple ads make selection easier and 
business. And here is a man who wants more satisfactory. Strict censorship and 
to sell his home so that he can move to correct indexing guarantee reliability and 
another part of the city, ^'hat can these good faith. Increasing volume and ya- 
people possibly have in common? riety of ads, brought about by intensive 

On the other side of the picture, there campaigning and trained solicitation, in¬ 
is the girl who is looking for a position, crease the value of the medium^ as a 
the man whose furnace needs repairing catalogue of service and opportunity for 
and the man who has just moved to the a growing number of your newspaper s 
city and wants to buy a home. What readers. 

Robert B. Herbert, who has been with 
the Tribune, will be secretary, treasurer 
and business manager of the new cor¬ 
poration. 

The Tribune has a long history as a 
Republican newspaper. The Greensburg 
Review began publication 18 years ago. 

It is proposed by the publishers to 
house the two newspapers in one plant 
and for this purpose the Tribune building 
is now being remodeled. 

OF LIBEL CHARGE 

Albuquerque Editor Win* Suit Brought 

by Former State Supreme Court 

Justice Growing Out of 

Election Fight 

can this group have in common? _ 
There is just one thing that unites all 

these people—they are looking for satis¬ 
faction. -And so are thousands of others, 
like them aad different from them, every 
day of the year. 

.\nd the common meeting place of all 
these satisfaction-seekers is the standard, 
perfectly catalogued. Classified Section of 
your newspaper—the center of s.atis fac¬ 
tion-giving and getting for a city! 

The wants and needs of these men and 
women who compose a newspaper public 
are the raw material from which classified 
success is made. These are the people 
who ride on street cars, light their homes 
with electricity, cook with gas and talk 
over telephones. They are the public on 
which every public utility depends. They 
want service, the best there is—and lots 
of It! 

Their needs and desires are the raw 
material of classified advertising — but 
only the raw material. The needs of 
thousands of readers are the raw mate¬ 
rial of results to advertisers. The offers 
of hundreds of advertisers are the raw 
material of ‘.atisfaction for readers. But 
a great many classified mediums insist 
on regarding this pro<luct in the rough 
as the finished commixlity. They show 
this attitude when they present a poorly 
classified and inconvenient medium, with 
all sorts of ads and type styles, to the 
consideration of the reading public. They 
show it even more clearly when they ask 
advertisers to buy representation in such 
a mefiium. They ignore the fact that 
what the public wants in classified is the 
finished thing, the refined product—the 
truly serviceable medium. 

There are many grades of oil, of 
leather, of sugar and of practically every 
commodity of everyday life. The man 
who wants a high-grade lubricating oil 
for his motor car would never go back to 
the garage that tried to sell him crude 
oil for the purpose. The housewife 
would steer clear of the grocery store 
that sent unrefined cane sugar for her tea 
party, .^nd more and more people _ are 
coming to distinguish between a classified 
medium that gives them the satisfaction 
of highly developed service and one that 
supplies “crude service’’ only. 

Nothing could be simpler than this fact; 
If the motive that draws hundreds of ad¬ 
vertisers and thousands of readers to a 
newspapers classified columns each day 
is their mutual desire for the satisfaction 
of definite, personal needs—the evident 
way to hold the interest and patronage of 
these people and to win an increasing 
number of new followers is to give the 
sort of classified service that results in 
increased satisfaction. Service has put 
the public utility companies where they 
are today and service can put the right 
classified mediums where the deserve to 
be—in a class with these same public 
utilities. 

The forward moving classified organi¬ 
zation is equipped and working on a 
standard plan to give the highest pos¬ 
sible type of service to both readers and 
advertisers. "The raw material which the 
first of these groups demands, as has 
been pointed out, is a volume of offers 
from a great variety of advertisers. The 
medium handles the raw material in such 
a way that it is adapted to the most ex¬ 
acting requirements of reader-service. 
The perfectly catalogued form of medium 

Clymer Now Business Manager 

John H. Clymer, assistant to the pub¬ 
lisher of the Columbia (S. C.) Record, 
has been appointed business manager of 
that paper, effective Jan. 1. Mr. Clymer 
was formerly connected with the Perry- 
Lloyd Jones newspapers in Jacksonville, 
Fla., and Charleston, S. C. 

YESTERDAY, TODAY, AND TOMORROW IN 
CLASSIFIED ADVERTISING 

In his series of articles on “Classified Advertising—The New 
Public Service,” Mr. Basil L. Smith writes of the development 

of this important part of the newspaper, of its present possibili¬ 

ties and of the future measure of community service it can give. 

These are forward-looking articles—not visionary, but prac¬ 

tical, logical and based on nearly a score of years of pioneering 
experience. 

Mr. Smith has an important message for the newspaper world 
and one which it is anxious to hear. We will publish an article 
by him each week throughout the year. 

I'rom the standpoint of the advertiser, 
the raw material he neetls is the reader- 
interest of the circulation of the news¬ 
paper. And the same standard methods 
that guarantee a highly developed clas¬ 
sified service to readers also gives equally 
satisfactory service to advertisers. For 
reader-satisfaction can mean only one 
thing where advertisers are concerned— 
it means advertiser-satisfaction, which is 
better known as “results.” Interested, 
satisfied, dependent and dependable read¬ 
ers of a classified medium represent the 
finished product that every advertiser has 
a right to expect when he buys a news¬ 
paper’s space. .\nd when to this is 
added courteous and intelligent service in 
the preparation of pulling ad-copy, and 
the liberal use of publicity to appeal to 
a growing number of readers—then, in¬ 
deed, the advertiser is getting a measure 
of service, pressed down and running 
over! 

It is on this firm ground of service to 
both classes of its supporters that a clas¬ 
sified medium can go forward to its 
fullest development as a recognized public 
utility in the life of a city. Thus de¬ 
veloped, it represents the last step in the 
economic introduction method between 
Iieople who have needs to satisfy and 
those who can satisfy them, between ad¬ 
vertisers and readers of every description. 
Usefulness and economy cleared the way 
for the telephone and the telegraph to 
come into everyday life. Increasing use¬ 
fulness to readers and proved economy 
of introduction for advertisers will find 
a growing response for rightly developed 
classified mediums that specialize in this 
double service. 

STORES WANT TO KNOW 

Ad Managers Use Questionnaires to 

Learn Popular Newspapers. 

Questionnaires, sent out by department 
store advertising managers in efforts to 
discover the popular newspaper, appear to 
be becoming,' the style. 

John Breuner Company, Sacramento, 
Cal., informs Editor & Publisher of re¬ 
sults of a recent questionnaire. Of 200 
cards sent to customers, 125 were re¬ 
turned. The question was asked as to 
what day customers wished advertise¬ 
ments to appear in the newspaper. 
Sevent-two declared they wanted adver¬ 
tising every day. 

Carl Magee, Albuquerque, N. M., edi¬ 
tor, charg^ with criminal libel of Clar¬ 
ence J. Roberts, former Justice of the 
State Supreme Court, was acquitted by 
jury verdict Jan. 6, in Santa Fe, N. M. 
The jury was out more than 13 hours. 

"The lil^l charge grew out of an edi¬ 
torial written by Magee in which he al¬ 
leged Judge Roberts, a Supreme Court 
Justice, sat in the district attorneyship 
contest case, following the election of 
1916 and “threw out 600 to 800 Demo¬ 
cratic ballots,” in order to seat the Re¬ 
publican candidate. Roberts produced 
court record to show he disqualified him¬ 
self and did not sit in the contest case. 
This the defense admitted, but contended 
a man should not be sent to the proi- 
tentiary for making a mistake, offering 
to prove Magee obtained his editorial in¬ 
formation from an Albuquerque lawyer 
and published it in good faith in the 
public interest. 

Magee some months ago was convicted 
before District Judge D. J. Leahy at Las 
Vegas of libel of former Chief Justice 
F. W. Parker of the State Supreme 
Court, and also was held guilty of con¬ 
tempt of Judge Leahy for articles printed 
in his newspaper, attacking Leahy during 
progress of the libel trial. Magee’s at¬ 
torney, former Chief Justice of the Su¬ 
preme Court R. N. Hanna, was suspended 
from practice in Judge Leahy’s court on 
allegations that he pleaded his client’s case 
in public speeches at various places while 
the case was pending. Magee was par¬ 
doned on the libel and contempt cases by 
Gov. James F. Hinkle, after being sen¬ 
tenced to a penitentiary term by Judge 
Leahy. Magee alleged that Judge Rob¬ 
erts was one of the instigators of Magee’s 
prosecution at Las Vegas. 

“The verdict confirms my faith in the 
-American jury system.” Magee declared. 

“I have nothing to say,” was Judge 
Roberts’ comment, when the verdict of 
acquittal was read in court. 

ASSOCIATES FETE HOFMANN 

Circulator of New York Staati-Zeitung 

Honor Guest at Dinner 

William Hofmann, circulation manager, 
R. M. Wright, advertising manager. New York Staats-Zeitung, was given a 

Scruggs, Vandervoort & Barney, St. testimonial dinner Jan. 3 by his asso- 
Louis, Mo., is now trying the same stunt, ciates in newspaper work, observing the 

“The information will enable us to 25th anniversary of his connection with 
know better how we should distribute the Staats-Zeitung. James McKernan, 
our advertising among St. Louis news- formerly circulation manager. New York 
papers,” Wright states. 

5TH DISTRICT MEN TO MEET 

Neally Issue* Call for Columbus Gather¬ 

ing, January 22, 23 

World, was toastmaster. 
Prominent among the speakers were 

Bernard H. Ridder, publisher of the 
Staats-Zeitung; Victor F. Ridder, an ex¬ 
ecutive director of the Staats-Zeitung; 
State Senator H. P. Koppleman, of 
Hartford, Conn.; Fenton Dowling, busi¬ 
ness manager. Editor & Publisher; G. 

PENNSYLVANIA DAILIES MERGED 

Greensburg Morning and Evening Pa¬ 

pers Form Single Company 

Effective Jan. 1, the Greensburg (Pa.) 
Morning Review, published by the 
Greensburg Publishing Company, and the sessions. 
Greensburg Daily Tribune, published by 
the Tribune Press Publishing Company, 
were merged. A new corporation to be 
known as the Tribune-Review Publishing 
Company has taken over the business of 
the two concerns. 

E. Arthur Sweeny, formerly connected 

Oeveland advertising men will attend A. Gardiner, circulation department. New 
the convention of fifth district members York Times; Louis Weinstock, director, 
of the Associated Advertising Gubs of Metropolitan News Company; Victor 
the World, in Colunfbus, in connection Ryberg. Ernest Schultz, of the But- 
with the meeting in that city of the terkk publications; John Dunne, secre- 
national commission of the A. A. C. W., tary. Newspaper Delivery Union; Joseph 
January 22 and 23. Weinstock, Metropolitan News Company; 

A call for the fifth district gathering Samuel D. Samuels, Victor Ryberg, Abe 
went out this week from A. W. Neally, Lippman and Harry Braelow, of Newark, 
of Da>ton. O., chairman of the district Members of the committee on arrange- 
clubs which number 29 in Ohio, Ken- ments were; Victor Ryberg, chairman; 
tucky and Michigan. Charles Hertzig, James O’Neil, Max 

He announced Robert A. Warfel, pub- Duhan, Charles Flanagan, Edward 
licity manager for the Columbus Cham- Bloom, Louis Weinstock, H. P. Kopple- 
ber of Commerce and secretary of the man. 
Columbus Ad Oub, will be district con- - 
vention chairman. 

■About 100 are expected to attend the Foreman Retires After 40 Years 

Muse Takes Conroy’s Post 

W. F. Muse, editor of the Mason 
City (la.) Globe-Gazette, will also serve 
in the capacity of business manager suc¬ 
ceeding the late D. M. Conroy. 

Charles H. Thomas, for 40 years fore¬ 
man of the composing room of the 
Buffalo Express, retired Saturday, Dec. 
29. Frank J. Hippie, a compositor under 
Thomas for 22 years, succeeds hhn. Mr. 
Thomas came to Buffalo, from Gevelan^ 
where he was foreman on a Scrippa 
paper. 
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BURNHAM CITES AMERICA AS PATTERN iTrentf/'Se S 
OF ADVERTISING ENTERPRISE gSf iL'" °adv".?; 

tisemeiit calling to the highest plane of 
London Daily Telegraph Proprietor Stresses International business applied ^ a science 

. .. to the necessities and luxuries of man- 
Aspect of Advertising Convention at on-to-London kind. 

Inaugural Banquet, January 9 “.Advertising is an essential art that 
^ conceals nothing. Its purpose is its pow- 

er and its purpose is to bring together 
(.By Cable to Editor & Publisher) the producer and consumer for their mu- 

t r. » • , . advantage in every marketplace of 
ONDON, Jan. 9. America was given that does not speak for itself. It must which the toll gates are open or even 
to England as a “pattern and exam- point the moral and use the moral suasion half open. It dresses the shop windows 

pie” in advertising enterprise by Viscount that is justified by its owi morality, for the insp^tion of mankind and attunes 
Burnham, proprietor of the London Daily ‘Promise, large promise,’ said Dr. John- and harmonizes the sellers’ wares to the Burnham, proprietor of the London Daily ‘Promise, large promise,’ said Dr. John- and harmonizes the sellers’ wares to the 
Telegraph, speaking at the inaugural ban- son, the prophet of our profession, ‘is the buyers’ wishes. 
quet at the Savoy tonight, in connection soul of advertisement,’ but I wish to add “For this adjustment of the world’s 
with the international advertising conven- that the promise must be capable of per- affairs, the world ought to give the rec- 
tion to be held at Wembley next July, formance and repetition. There must be ognition they deserve to the master- 
Calling advertising an “essential art” of surety and guarantee of lasting benefit, craftsmen of intelligence and informa- 
modern civilization, publicity the hand- You may lie successfully once or twice tion w'ho will meet in common council in 
maiden of commerce and the promoter of or thrice, but you cannot lie all the time, this city next summer, and 1 say to them 
world friendship, he emphasized the im- and no advertising is good advertising in the lines of Wordsworth, 
portance of the first great international that is not founded upon truth, although “ ‘Time, pleased with your triumph o’er 
meeting of advertising men with 2,500 I admit that truth in order to prevail must his brother space, accepts with bold hands 
dele^tes from the United States. be present^ in its most attractive guise, the proffered crown of hope and smiles 

Five hundred guests attended the ban- “Industries would inevitably falter and on you with cheer sublime.’ 
quet, among them men high in British fail without what is called organized pub- “I heard in the West Indies an excel- 
public affairs. The Lord Mayor of Lon- licity. You have to induce those who lent phrase which tells us to catch one 
don was present, as well as many pr^ keep their money like the French peasant another’s ways. This convention will 
vincial mayors. It was announced amid in his stocking or the Indian woman in spread the contagion by contact of its 
cheers, that the hospitality fund, which her silver ornaments, to spend the pre- personalities. Their pleasant presence 
will be used to entertain visitors to the cious metal which they still possess, but will bring us all to the right frame of 
advertising convention, had reached a total which we_ have long_ since sent over to mind for a mutual benefit society. We 
of £^,000. This includes new subscrip- America in fuller enjoyment of life and shall all do our level best to requite and 
tions from the Aberdeen Journal for its opportunities. All expenditure, even reciprocate the spacious and splendid hos- 
£1,000, from the Amalgamated Press upon proprietary articles, may not always pitality our members and representatives 
through Sir George Sutton for 1,000 be wise, but everything depends upon always receive in the Unit^ States of 
guineas, and the Dail> Telegraph through sense of proportion and economy of re- America and the vast Dominion of Can- 
Lord Burnham for £1,000. source. The great thing is to keep tfie ada—both continental states among the 

^timates of the attendance at the con- wheels of commerce going round, for it great powers of the world. They will 
vention now put the total number of vis- is that which here and everywhere the send us their hundreds and thousands in 
itors at 6,000, of which nundier 2,000 are wide world over ‘satisfies the poor with what ought to be a great Imperial year 
expect^ from America, 600 from the bread.’ and the more of them that come with 
Continent, SflO from the outposts of *he “Such is the purpose of the first inter- such credentials of comradeship, the bet- 
British Empire, and 100 from other national advertising convention ever met ter for us in this old country which wants 
parts of the world including China and in Europe, or in fact outside America, to renew its youth in the youth of its 
Japan. We do well to take America for our pat- descendants by the family hearth, and 

“Tonight we are heralding the greatest tern and example in this great enterprise, with its next of kin. 
assembly of business men which has ever _ 
come together in this country,” said Vis¬ 
count Burnham. “The advertising con¬ 
vention that will meet at the British Em¬ 
pire Exhibition in July will no doubt in 
the main be Anglo-American, ^t it is 
constituted on even a wider basis, for it 
will ^ in the true sense international 
and its soaring spirit will mo^ve us to 
do suit and service to the nations as a 
whole. 

“Internationalism is a word—I had al¬ 
most said a catchword soiled by_ a good 
deal of ignoble use—^but internationalism 
of the sound, sensible kind is that based 
upon the best qualities of national char¬ 
acter. To appreciate fairly and properly 
the merits and virtues of other nations, 
we must be patriotic enough to exalt our 
own. The international mind doesn’t do 
away with self-seeking, because self-in¬ 
terest is deep-rooted in human nature, but 
at least postpones it for the common 
good by promoting our common knowl¬ 
edge of one another and the general well¬ 
being of the world at large. 

“This mighty convention will extend, 
and intensify our friendships and ideals; 
it will widen and deepen the communion 
of our kindly sympathies, our living in¬ 
terests, in short, will bridge over our 
separations and abridge our ignorance. 

“International trade may have been the 
cause of many troubles, but without it. 
we should be in a state of inbred and 
wasting isolation. Without it, Pitcairn 
Islanders would be typical representa¬ 
tives of modern civilization. Exchange 
may be a word of evil omen in the tumble 
and jumble of our markets and our 
merchandising today, but without ex- 
chanpre wc should be back with the 
cavemen in their holes or the hermits in 
the cells. 

“.\dvertising is the illuminating power 
of modern business and the rays of its 
influence have all the colors of the spec¬ 
troscope. Without its peaceful penetra¬ 
tion. sloth and preiudice would still 'dom¬ 
inate the tastes and habits of the universe. 
Even as things are. it is difficult enough 
to fight against patient adhesion to anti¬ 
quated methods that make the common 
ass the last of the seven devils which 
still plot and labor for our undoing. 

-ft.-ni-ftciri'T is worth consideration n»e Amcricms are oominc and Viscount Burnham is happy 

COL. WORTHAM RETIRES I 
FROM ACTIVE WORK | 

President and Editor, Ft. Worth Star* M 

Telegram, Disposes of Principal ^ 

Holdings to Associates— Suc¬ 

ceeded by A. G. Carter ^ 

Fort Worth, Tex., Jan. 6.—^Louis J. f 
Wortham has retired as president and | 
editor of the Fort Worth Star-Telegram, | 

it was announced § 
at the annual ^ 
meeting of the | 
Wbrtham - Carter § 
Publishing Com- I 
pany stockholders f 
and directors held » 
last week. Q>L | 
Wortham has | 
been elected I 
chairman of the S 
board of direc- ; 
tors, and Ainoo * 
G. Carter has ; 
been,elected pres* * 

, , ident and general f 
Louis J. Wortham manager. I 

Other officers I 
elected were: Bert N. Honea, secretary | 
and business manager; Harold Hough, f 
treasurer; L. Shuman, vice-president fc 
and advertising manager, and J. M. North, | 
Jr., vice-president and editor. Col. Wor- I 
tham’s retirement was due to his desire I 
to be freed of executive and editorhd K 
duties. I 

Col. Wortham, in a statement, declared ■ 
he felt he had earned the right to pass I 
his d u t i e s to | 
yoimger shoul¬ 
ders after a stren¬ 
uous, withal hap¬ 
py and pleasant, 
40 years of news¬ 
paper service. It 
is a step he has 
lx;en contemplat¬ 
ing for some 
time, he stated, 
adding that for 
more than a year 
he has been at 
work on a his¬ 
tory of Texas and 
that a desire to C**'"'* 
have more time 
to devote to it was a compelling factor 
111 his decision. 

He has disposed of a substantial part 
of his holdings in the company to his 
associates, he declared, naming Messrs, 
Carter, Honea, Shuman, North and 
Hough as the purchasers, and as chair¬ 
man of the board will be free from the 
cares of daily operation to view the work 
of his associates and give them the ben¬ 
efit of his counsel and experience. 

“In this respect.” he said, “I shall con¬ 
tinue to be identified with the institution 
which in a modest way I helped establish.’ 

_ Mr. Carter, in his statement, empha¬ 
sized that Col. Wortham would continue 
to be as much a factor in the business as 
he had always been, and that the Star- 
Telegram had not been sold and was not 
for sale, 

“No stock has been sold to outside par¬ 
ties,” Mr. Carter stated. “None is held 
in trust of any character. With the ex¬ 
ception of the stock of Mrs. Ethiel Lary 
Burton, the entire capital stock of the 
company is owned by the men whose 
names appear as directors. Ninety per 
cent of it.s stock is owned by men actively 
engaged in the operation of the business. 
The men associated with me in the pur¬ 
chase of part of Mr. Wortham’s holdings 
have all been identified with the paper for 
years; with one exception from the very 
start, 18 years ago. There will be no 
changes whatever in the editorial policy 
of the paper. It will continue along the 
same broad lines of constructive service, 
tolerance and fairness so ably laid down 
by Mr. Wortham, and so rigidly adhered 
to during his active direction.” 

Runyon Leaves Whittaker Company 

O. H. Runyon, formerly assistant man¬ 
ager, Whittaker Paper Company of Chi¬ 
cago, is now associated with the Mid- 
West Paper Company, Chicago. 

Amox G. Carter 
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Tell It US Sweeney/ 
~^ohn Mc^qrmacl{ does 

^,&rgest 
Y^CMuUttion 

woniing or evening . 

’America/ 
December, 1923 

Daily Average — 
716,327 

Sunday Average — 
615,849 

T™ lights fade out. Beyond 
the dimmed footlights, massed 
on the stage, row upon row of 
listeners wait, intent. Before 
him, a murky pit of living shad' 
ows, blurred banks of white 
faces in the moving, breathing 
darkness. And as the piano ap' 
proaches the opening note, you 
see his white shirt front rise-a 
little, his head go back . . . 
and then the rich, high lyric 
strain . . . 

Snow white hair, tiara'topped 
and unbridled flapper bobs, 
opera capes and faded shawls, 
decolletage agleam with pearls 
and shrunken, old, lack'lustre faces, slippers 
of gold and shapeless, worn shoes, chatelaines 
and cooks, priests and policemen, bankers and 
bus boys, magistrates and milkmen, artists 
and amateurs, students and shop clerks, dilet' 
tantes and dumbells ... a McCormack 
audience. There are Stuy vesants there, dress 
circle folks with money and means, masters of 
this world; and the Sweeneys, the average, 
plain people. Some of them come to hear 
Bach and Handel; others wait through the 
program foranencore like “Mother Machree” 
All of them come to hear McCormack. 

Plays to the crowd? Perhaps. But because 
he sings to capacity houses in the Century or 
Hippodrome, as well as in the Metropolitan, 
is McCormack any less the artist, or his voice 
any less the voice? Sings for the crowd . . . 
but has any artist a larger, more devoted or 
more appreciative public; or, vulgarly getting 
back to business, larger box office receipts? 

* ♦ ♦ 

There are business men and advertisers 
that perhaps, like singers, do not like to do bus' 
iness with the general public, the Sweeneys. 

Oftentimes, it is inconvenient to extend a 
business to the mass market. 

The high calibered sales force used 
to select accounts and large single 
orders may not wholly approve mak- 
ing more calls per day and picking up 
small orders. 

The cashiers prefer crisp cheques 
to soiled bills of small denominations. 

The accounting department may 
protest against the multiplication of 
small credits and extra entries. 

The shipping department may com- 
plain about the additional work in' 
volved in sending small lots and split 

units. 

BUT— the treasurer will never stop 
to ask whether the receipts come from 
the best people; the board of directors 

will never disapprove new business; the 
firm’s bankers will never frown upon profits 
from the proletariat! The annual statement 
takes no cognizance of the quality of your 
customers, but only of the quantity of your 
orders and your profits. 

At no previous period in the world's 
history did any business man have so wide a 
market, so much wealth to trade with, so 
many potential customers, as the mass mar' 
ket in New York, the Sweeneys, offer today. 
And no business man of any other era ever 
had such an easy access to such a market as 
advertising is today; nor such an efficient, 
inexpensive instrument of sales as The News. 

Here is a massed population of six million 
people in one city, the richest, most prosper' 
ous, best living people in all the world. And 
to match this superb market is a medium of 
more than seven hundred thousand circula' 
tion, the largest DAILY circulation in America 
—ninety'seven percent concentrated in New 
York City and suburbs. Responsive readers, 
more reader attention, less advertising to see, 
and a lower line cost! And News advertising 
sells! Get the facts! 

‘‘Tell It to Sweeney’ has been issued in folder form, ^rite for the series. 

THE 
York's 'Picture OYewspaper 

25 Park Place, New York Tribune Building, Chicago 
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RADIO SHOULD BE MADE THE PARTNER 
OF PRESS, KALTENBORN SAYS 

Greatest Influence in Newspaper World Today, Brooklyn Eagle 

Man Believes—Has Affected Advertising and 

News—Must Be Studied and Used 

'C'( )R ten j'cars the Brooklyn Daily advertising appropriation of some gen- 
liagle has conducted a Current eral advertisers who are using radio ex- 

Topics meeting in the Eagle auditorium tensively. There is a similar duality in 
at 11 o’clock on Tuesday morning. These connection with circulation, although this 
weekly expositions hy members of the is more difficult to trace. Many news- 
Eagle staff, summarizing the big events papers have had an immediate increase 
of the week, have been so popular that m circulation as the result of putting on 
the capacitv of the auditorium alone limits radio magazines or increasing their radio 
the attendance. The Eagle has long been news. The general interest m news- 
known as an institutional newspaper, and P^Pcrs is lessened because of the time 
has developi'd many new departments for and attention newspaper readers devote 
the iKMietit of the Brooklyn public. to listening in. , . , , , , 

For the past two months the Eagle careful analysis of the thousands 
has exjianded this free public service by , letters vvliich I have received since I 
broadcasting the principal talk every broa<lcastmg my weekly summary 
Tuesdav evening through Station WE.\F. rif world ne\^ justilies ^me general 
a-rom 8:30 to 9:00 H. V. Kaltenborn, conclusions. Practically all the letters 
as«.ciaie editor of the Eagle, is on the indicate amazement and delight with the 
air with a rapid-fire editorial summary new world which radio has opened to the 
of tlie four or five principal news topics 'vriters. Many 'vr^te they do not follow 
of the week, with particular emphasis on news carefully from day to day and 
national and international events. feel very grateful for an analysis and 

The public reaction to this particular summary that saves them the trouble of 
radio feature has teen amazing. More ''^ding through the papers. They feel 
than l.tXK) appreciative communications, obligation to keep up with the big 
each one representing several "listeners- news events, and yet can not, or will not, 
in." have been recei\ed week after week take the trouble to^ follow the extensive 
in re.sponse to a single talk. Because of accounts in the 
the widespread iiopularity of Mr. Kalteii 

a gift of speech unrivalled by any pulpit 
giant of our time, make each one of his 
addresses a memorable experience. His 
answers to questions at the conclusion 
of the talk is the most amazing platform 
exhibition of mellow wisdom and intel¬ 
lectual acumen available to our genera¬ 
tion. 

“Radio is doing big things in a big 
way. It is here to stay and to grow. 
To ignore it is to be blind to one of the 
great powers of the time. To oppose it 
is to kick against the pricks. We must 
study it and learn to use it. Making it 
a partner may prevent it from becoming 
too much of a rival.” 

Goldman Sell* Missouri 

Joseph Goldman, who held mJ 
stock in the Jefferson City fMo.) J 
crat-Tribune, the oldest paper in ti»| 
souri capital, has sold the controlla 
terest to J. F. Koester. Mr. G:! 
has owned and edited the paper j 
Democratic daily for the last 15 j 
Under various names the Democrat] 
line has been in existence nearly 75 ■ 
Mr. Koester is owner of the .\! 
Volksfreund, a German weekly. 

DAILIES ZIEGFELD’S TRUE LOVE 

daily press. 
“On the other hand, there is a con¬ 

siderable number, more eager-minded, 
who declare that my weekly talks stimu¬ 
late their interest in the newsiiaper and 
make them read more fiillv aUiut events 

born’s talks, the .\merican Telephone & 
Telegraph ('ompany, which operates Sta¬ 
tion \\'I',.\F', transmits them to Washing¬ 
ton by telephone wire and broadcasts 
them again through W'C.XP. its Washing- , •«, 
ton station. Last week the Eagle was f discussed. Many inquire if the 
asked to make arrangements to broad- are published (they are notl and 
cjiNt tlieni in Chicago ^ phrase your talks make us think 

The following has been written by Mr. F..agle must te- worth reading occurs 
Kaltenborn in response to a request from “ 
the F'iutor & Pubu.suhr for an account response to si'ecilic suggestions 
of his experience in broadcasting: ’■'i large and immediate. 

“Radio is the greate.st means for oh- X\ hen I made one casual humorous 
taining uniticd thought and action that rejerence to gettin.g lo^ in the New \ork 
man has <levised. It goes into more ^ ’'X subways and offered to scnil rnv 
homes and enforces a larger measure of radio listeners a httle _^bway guide is- 
vivid attention than anv medium through >ucd by the Eagle, l,a0() wrote in and 
which an idea or an appeal can be trails- ^ked for ib On the other hand, when 
mitted. Its effect uiion civilization is Columbia University broadcast a series 
likelv to surpass that of the printing ^0 lectures on Browning and worked 
press, for it reaches millions unable, or very hard to sell a syllabus of the course, 
unwilling to read. >■“> J^e 

“Xe\vspai>ers should make the closest s subway guide was free. The 
possible study of the effect of radio on svllabus cost _ 
circulation and advertising. It is the , The biggest ^rsonality m radio to- 
most influential single factor in the news- .C- I^dhapfel, with his Sunday 
paiK'r field today. The attitude which '“ght Capitol Theatre program. Roxie, 
the press as a whole takes towards radio as he is familiarly k.iovvn to a million 
mav determine whether this marvelous radio fans, has a ixipular touch an easy 
medium will count for the weal or the Reniahty, a sense of humor, a glib tongue 
woe of the publishing business. and an appreciation of heart intere.st that 

“The influence is here and is growing, rnake all who hear him like him. More- 
On Ian. 1. Station WE.\F largely in- ov^- is backed by a group of singers 
creased the power of its radio transmis- and players who bring the greatest art 
sion, thereby securing a circulation simplest music, 
radius surpassing that of all the news- biggest single feature in radio is 
pa,K>rs published in 100 cities near New Dr- f. Parkes Cadman s talk and forum 
York. Radio ‘circulation’ is increasing broadcast from the Bedford \ . M. C. A. 
more rapidly than that of all newspapers R^^ch in_ Br^Wyn^every Sunffiiy after 
and magazines combined. General adver- 
ti.sers are clamoring for an opportunity 
to get ‘on the air’ with entertainment that 
will be presented in their name to a grate¬ 
ful public. They are spending large 
sums for the privilege of providing this 
entertainment. 

“.\lready the larger stations in the 
East are setting new program standards. 
‘Canned’ music is barred. Cheap features 
are taboo, .\rtists good enough to be 
broadcast are good enough to te paid. 
The value of radio advertising is rated so 
highly that the advertisers pay for the 
best talent available for the privilege of 
associating the name of their product 
with a favorite radio feature. One daily 
radio talk has resulted in the creation of 
a special magazine which has already 
achieved a circulation of more than 
100.00(1. 

“The dual effect of radio upon adver¬ 
tising has already teen noted by every 
newspaper publisher. It has ■ increased 
revenues in so far as sellers of radio 
sets and parts have advertised their 
wares. It has decreased revenue in re- 
iicing the newspaper proportion of the 

“Follies’’ Impresario Bant All Other Ad 

Media for Newspapers 

Chicago, 111., Jan. 10.—Value of news¬ 
paper advertising over any other form 
of publicity was emphasized by Flo 
Ziegfeld, of “Follies” fame, who declaretl 
that he has decided to abandon all forms 
of advertising except newspapi-r space. 

“Years of exiK'rience in the show game 
have proven to me that nevvspaiier adver¬ 
tising is the te’st medium.” he declared. 
As a result, the “Ziegfeld Follies” will no 
more te advertised from bill-lioards or 
other mediums so dear to the heart of the 
theatrical producer. 

The F'ollies also broke into the radio 
for the lir.st time in their history la.st 
week. The entire company went to the 
Chicago .Xmerican stwlio in the Ilearst 
Building on its o]K-ning night, and broad¬ 
cast an elaborate iirogram. Numbers 
from the “(Thauve Souris” also were 
broadcast. 

Charles Grasty Much Impr 

Charles H. Grasty, editorial | 
respondent of the New York T:-- 
Europe, who has been ill at his h>] 
London for several weeks, has 
encouraging improvement during: 
few days. It was said this week : 
was now considered virtually 
danger. 

Noyes Portrait in Luxemboi 

A i^rtrait of Frank B. Noyes, 
Washington Star and president 
\ssociate<l Press, painted by 
Perelma, has teen presented by the I 
to the Luxembourg. Mr. Perelnul 
recently became an American 
jiainUxl the picture several years 
it was exhibited at the National X! j 
in Washington. 

Old-Time Printers to Banquel 

Thirty-ninth annual banquet of ■ 
Time T’rinters’ Association will hi 
in (Tdiicago Jan. 19. The occasioc] 
commemorate the 218th anniver 
Benjamin FYanklin’s birth. 

noon. His profound scholarship, deep 
sincerity, big heart, love of laughter, and 

'pOR the calendar year 
1923, the Baltimore Sun 

(morning, evening and Sun¬ 
day issues) carried 

32,092,298 
agate lines of paid advertis¬ 
ing, a gain of 3,075,862 agate 
lines over the year 1922. 

Everything in Baltimore 
Revolves Around 

the SUN 

Morning Evening Sunday 

The Trading Center of a 
Rich Commercial Empire 
When the first white settlers built their rude log 
cabins opposite the mouth of the Licking River, 
they were merely repeating history. Ages earlier 
the pre-historic race of “Mound Builders” had 
located their principal trading center here,—the 
natural distributing point between North and 
South, East and West. 

Today the Cincinnati Southern Railway, built and 
"owned by the City of Cincinnati, is the greatest 
single artery of commerce between the North and 
South, while eighteen other railroads unite the 
City with the East and West. More than four 
thousand students receive instruction in the 
Liberal Arts, in Medicine and Law, in Engineer¬ 
ing and Commerce at the municipally owned 
University of Cincinnati. For fifty years the 
Cincinnati May Musical Festivals have made the 
City the Mecca for the music lovers of the nation. 

Annually the bonds that unite Cincinnati in com¬ 
munity of interest with the teeming agricultural, 
mining and industrial cities that surround her are 
being knit more tightly. Hundreds of business 
and professional men from the “Queen City,” in 
special trains, visit the sister cities of this inland 
empire, supplementing by personal contact and 
social intercourse the business visits of their sales 
representatives and “selling their city” to her 
logical market. 

To have efficient distribution in Cincinnati is 
therefore to have immediate access to the 
markets of Indiana, Kentucky and the South. 

For marketing details relative to your proposition 
address Cincinnati’s leading newspaper. The 
Times-Star. 

(MINMTI'nMES SM 
CHARLES P. TAFT, Pubihht C. H. RBMBOLD, Manmgar 

Member of Audit Bureau of Circulations 



Boston Globe’s 
Biggest Yea^r 

Printed 13,682^02 Lines of Advertising in 1923, leading all other 

Boston papers—Total volume of business greatest in papers history. 

Boston Globe First in Total Advertising, Department Store Advertising, 
Automobile and Accessory Advertising and Want and Classified 

Advertising during the year 1923 

Total lines of advertis- Total lines of Depart- Total lines of Automo- Total number of Want 
ing printed in Boston ment Store advertising in bile and Accessory adver- and Classified advertise- 
papers having Daily and Boston papers having tising in Boston papers ments in Boston papers 
Sunday editions during Daily and Sunday editions having Daily and Sunday having Daily and Sunday 
1923: I during 1923: editions during 1923: editions during 1923: 

Globe. . . 13,682,102 Globe. . . . 3,683,681 Globe. . .. 1,552,380 1 Globe. .... 603,319 
2d Paper . . . . . 12,130,006 2d Paper ... . . . 3,032,254 ' 2d Paper . . . . . . 1,095,670 1 2d Paper . . . .... 108,091 
3d Paper . . . . . 11,577,226 3d Paper . . . ... 2,111,931 3d Paper . . . . . . 677,489 3d Paper . . . _ 61,333 

Ten Great Years For the Boston Globe 
-1913-1923— 

Circulation Net Paid Total Volume of Advertising 
Daily Sunday 

Dec. 1923 . . 275,324 335,099 1923 . 13,682,102 lines 
Dec. 1913. . 156,711 276,010 1913 . 8,334,751 lines 

Gain . . . 118,613 59,089 Gain .... 5,347,351 lines 

In the Boston Metropolitan district and in the rich and populous territory of which it is the industrial and shop¬ 
ping center, the Boston Globe is the great outstanding home newspaper. It has the respect of all the people— 
they believe in its news columns—they have faith in its advertising columns. A clean home newspaper, with a 
tremendous circulation, in a wonderful field for advertisers. The Globe should be first on your Boston list 
during 1924. 
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PROBE OF “PROPAGANDA” BEHIND PRESS 
SUPPORT OF MELLON PLAN ASKED 

Congressional Investigation of Unanimity of Newspaper Ap* 

proval Demanded by Senator Reed and Representative 

Frear—Charge Misstatements Being Printed 

Schenectady, Elizabeth, N. J., and Dan- EDITORIAL FREEDOM ANAL1 
bury. Conn. Clifton E. Bradt, purchasing _ 
agent, formerly wrote for Minneapolis ,, p 
and other newspapers. Joseph A. c j r' ii c ^ 
Memelo, track inspector, has been associ- Sound, Carroll Say* 
ated with “II Corriere,” an Italian week- No newspaper can continue 
ly of Schenectady. strong, virile and indenendent in ii 

No newspaper can continue h 
strong, virile and independent in its; 
tie for the common welfare, unless ( 
on a financially sound basis. Frail 
Carroll, advertising manager, Indiaa R SAM RFI I Theatre Fined for Billboard Ad Carroll, advertising manager, India* 

^ Park Theatre Company of Boston was 1'® (Ind.) News declared before the j 
iWashington Correspondent Editob & Publisher) fined $5 in East Cambridge court, Dec. ^<1 banquet griven in Indianapolis {« 

Tf/ASHINGTON, D. C, Jan. 11.—The Resolved: That a special committee of 28, for violating the law relative to dis- 150 memters of the advertising dq 
” unanimity of newspaper opinion in five, two of whom shall represent the playing a sign within public view of a tnent ot me News and the new o: 

favor of the so-called Mellon tax pro- Republican Party in the Senate, two of public highway. Ths case was the first various other departments of ^t pi 
gram, particularly in the eastern section whom shall represent the Democratic its kind to come within the scope t-arroU in ms aaaress pointed ^ 
of the country, and the prominence which Party in the Senate, and one of whom of a statute passed by the Massachus- great importance ot having an adw 
has been given all news relating to the shall represent the Farmer-Labor Party etts legislature dealing with disfiguring ing_department which continued to) 
tax reduction fight, has stirred up an in the Senate, shall be forthwith appoint- the public highways. The sign in ques- husiness on a solid, suDstantial 1, 
agitation in Congress in favor of an in- ed by the President pro tempore of the tion advertised a moving picture. Tes- which came in year alter y^r tra 
vestigation of an alleged organized propa- Senate, and said committee is hereby timony was pven to show that the Me- great ™ny sourcM and thus lett tht 
ganda to influence congressional action. authorized and directed immediately to tro Company leased the theatre and was per aosoiuteiy independent ot anj 

Senator Reed of Missouri has intro- investigate and report to the Senate responsible for the sign. Rep. A. E. particular group, 
duced a resolution in the upper house whether there is an organized effort be- Adlow, who appeared for the Metro short address was also madt 
calling for such an investigation and ing made to control public opinion and Company, appealed the fine for the pur- 
Representative Frear, leader of the pro- the action of Congress upon legislative I>ose of making a test case of the new the News. Kictwrd A. Fairbanks ra 
gressive bloc in the House, has addressed matters through propaganda by use of fu S® rairbanks Estate, ownea 
himself on several occasions to what he money, by advertising, or by the con- News, was present as well as ia 
termed “organized publicity’’ in behalf trol of publicity, and especially to in- Disabled Veterans Honor Daily Indiana^lis agency men,_fona 
of the tax reduction plan. quire what, if any, such methods are a x . r- .. members of toe News advertise 

No direct charge of organized propa- being employed to control the action of . Telegram-Gazette partment. 
ganda is made against the newspapers Congress on revenue measures, and been m^e an honorary mendier o^he 

by either Senator Reed or Representarive whether or not the profiteers of the war :Me^*Ame^n Worfd Newspaper Men in New Fibs 
Frear, but intimation is made that the are now contributing to defeat the American Veterans of the World 
publications are absorbing and printing soldiers’ adjusted compensation bill by ’j ^cognition of ^triotic service .\rthur Brisb^ie, Irwm S. Cobb, 1- 
misstatements regarding tax reduction money or influence, and what, if any, j J® * . wounded and Witwer, ‘ Bi^ Baer, Har^ Herst 
furnished them by interested persons and such influences are being employed by disabled American veterans of the war. at^ Damon Runyon appwr mthecu 
that the divergent political complextion .American citizens or the representatives h^adquar^rs of the assoaation 'The Great White Way, a cosmopM 
of newspaper printing the same “facts,’’ of foreign governments or foreign in- '? Cincinnati, O. It is composed of picture woven in and around lift 
is proof that an organized propaganda stitutions to control or affect the foreign American citizens who have pledged Broadway, just ojwned in New V 
is at work. of domestic policies of the United States, themselves to support and stand by dis- The production is based on H. C > 

Supplementing the remarks on the sub- “Said committee is authorized to send ^“‘®d veterans. wer s story. Cam and Mabel, 
ject made in the House by Representative for or subpoena persons, books, and 
Jones of Texas, Rep. Frear called at- papers, to administer oaths, and to em- 
tention to editorials recently printed that ploy a stenographer and shall report the 
the “farmers were for the Mellon plan’’ evidence to the Senate as early as is 
and that “ a petition of more than 330,- reasonably possible.’’ 
000 names of tillers of the soil’’ in favor _ 
of that specific propiosal was on its way 
to Washington to be exhibited to mem- Roche»ter Daily Now 8-Column 

Congress. , „ , „ Rochester (N. Y.) Herald, a morning 
111 agree to vote for the Mellon plan, Sunday publication, on Monday of 

said Representative Frear, provided you this week published its first edition in 8 
can find that those petitions were ever in- columns. During the past the paper 
stituted with any thought of the Mellon ^as been published in 7 columns with a 
plan. It IS not propaganda but pure 12^ em line. With the 8 columns a 12 
iTusrepresentation of the worst kind by jjne is used. Lines of column and a 
the editorial w^hen a statement like that is ^j^th are used on the editorial page. 

? reputable pa^r. change to the 8 columns was accom- 
Metropolitan papers and letter writers panied by a dressing up operation that has 

are predicting dire results for all of us greatly enhanced the appearance of the 
unless we surrender our judgment and publication. 
admit that unparalleled propaganda in- ‘_ 
spired by g^eat interests must be sub- mfn moi rt city 
stituted for mature study and judgment 
when legislating for the whole people on - 
taxation. Five Former Reporters Aid Schenec- 

“Every great newspaper in the country, Municipal Adminiitration 
with rare exceptions, for many weeks has 
been absolutely and unqualifiedly for the Schenectady, N. Y., Jan. 10.—Among 

Who’s Who in the 

CONSOLIDATED PRESS 

Sed s^ Td judgm^t' ^EWS MEN HOLD CITY JOBS 

when legislating for the whole people on - 
taxation. Five Former Reporters Aid Schenec- 

“Every great newspaper in the country, j^jy Municipal Adminiitration 
with rare exceptions, for many weeks has 
been absolutely and unqualifiedly for the Schenectady, N. Y., Jan. 10.—Among 
Mellon bill that never was released until those who are holding public office under 
a week ago. Influential magazines like Mayor William W. Campbell are 5 
the Saturday Evening Post, the Literary former newspapermen. The mayor him- 
Digest and other journals for many self heads the list. While at college and 
weeks have depicted the beauties of the at law school Mr. Campbell wrote for 
Mellon tax bill and incidentally scored Schenectady, Albany and Hoboken news- 
the ‘politicians.’ ’’ papers. His secretary, William B. Os- 

Senator Reed’s resolution, referred to borne, has been a writer for years, work- 
the Committee to Audit and Control the ing for various newspapers and news 
Contingent Expenses of the Senate where organizations. 
it is being given serious consideration, Douglas K. Miller, the new city clerk, 
is as follows: was on the staff of newspapers in 

STUART P. WEST 

^ CoAmOBoVouNG 

The Free Press, London, Ont., 
Can., is the new paper this week. 

Furnished full page matrices, black alone, black 
and red, and black and three colors; or, as 

-part of a printed comic section. 

HERALD-SUN SYNDICATE, 280 BVay, New York City 

^^TUART P. WEST, head o( 

the financial staff of the Con- 

SSaMi solidated Press, has been 

writing a daily financial dispatch for 

twenty years. 

Stuart P. West was the only finan¬ 

cial writer in America who in March, 

1923, gave warning that the advance 

in Wall Street had gone too far and 

that the buying movement in industria 

had been overdone. The sequel was 

the violent and prolonged decline on 

the Stock Exchange early in April. 

All through June anc* July and 

early Autumn, when other writers were 

pessimistic, Mr. West told business 

men not to fear the Wall Street slump 

because there was nothing seriously 

the matter with the business situation. 

When other analysts were urging busi 

ness men to retrench, Mr. West pointed 

out that there had been no credit 

overstrain and no general overpurchase 

of goods at inflated prices. The pro¬ 

nounced recovery in the closing months 

of the year 1923 confirmed Mr. West’s 

analysis. His fore-shadowing of the 
fall of the French franc was a striking 
accomplishment. 

The Consolidated Press Association 
Elxecutive Offices, Evening Star Building, Washington, D. C. 
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During 1923 

The Cleveland 

PLAIN DEALER 
published 

19011308 
Lines of Paid Advertising 

(A gain of 2,029,272 lines over 1922) 

This is the largest volume of 
advertising carried by any 

Cleveland newspaper 
Exceeding Cleveland’s 

second newspaper 
by 4,351,816 lines 

Exceeding Cleveland’s 
third newspaper 

by 5,719,700 lines 

■NATIONAL ADVERTISING FOR 1923- 
The Plain Dealer again carried approximately as 
much National Advertising as ALL other Cleve¬ 

land newspapers COMBINED— 

3)973,816 lines 
Elxceeding Cleveland’s 

second newspaper 
by 1,742,790 lines 

Exceeding Cleveland’s 
third newspaper 

by 2,198,602 lines 

J. WHOWAIO 

UO E. 42M It. 

Vdt 

WNDWAID « KEUV 

tmrtty mi., Cklim 
Ehi Arte IM|., Ktralt 

The Plain Dealer 
SmeiI 1 Medium -1 Cost Will Sell It 

M. J. IIOWEU M. 
TIMM MMtal 

\M Am»w. Cii- 

742 SmM M«I 
8m Fnml—. Cit 
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DAILIES CARRIED 70 PER CENT OF ALL 
NATIONAL ADVERTISING IN 1923 

New York Paper Talks Cold Figures When Agency Questions 

Newspaper Prestige in “Foreign” Field— 

Magazines Lag Behind 

IVEWSPAPERS, as advertising media, 
are gaining in prestige, with present 

estimates indicating that 70 per cent of 
all national or foreign advertising for 
1923 will be found in the columns of the 
daily press. 

Thus does a New York newspaper re¬ 
ply to N. W. Ayer & Son, who recently 
wrote to larger journals of the country, 
seking to sell their service “Advertising 
Advertising.” 

N. W. Ayer & Son, in their letters, 
ask the questions: 

“Why is it that advertisers do not 
use the press to a greater extent, par¬ 
ticularly the so-called ‘foreign’ adver¬ 
tisers?” 

“Is it because there is a prevailing 
opinion on the part of advertisers that 
newspapers have little prestige, or be¬ 
cause they think newspapers are suited 
only for advertising certain kinds of 
articles?” 

“Are newspapers gaining in prestige 
with advertisers as fast as other 
mediums ?” 

Having unburdened its chest of these 
questions, N. W. Ayer and Son wonder 
if there is not “more or less complac¬ 
ency on the part of the publishers.” 

“Is anyone asleep?” is the final ques¬ 
tion asked. 

Then the advertising concern proceeds 
to point out; “The one great way to in- 

. crease the advertising prestige of news¬ 
papers is to make newspaper advertising 
pay the advertiser better than it has.” 
Newspaper readers, the agency boldly 
assumes, must not be as responsive to 
the advertising as they should be. 

But the New York newspaper dispels 
the worry clouds of the N. W. Ayer & 
Son by bright rays of facts. 

Indeed, the newspaper suggests N. W. 
Ayer & Son’s “most important state¬ 
ments are based upon faulty premises.” 
Then categorical answers are given: 

“Newspapers reached their peak in 
foreign advertising in 1920 when they 
carried space to the value of $200,000,- 
000,” the New York newspaper states. 
“They held this in 1922, and from in¬ 
complete estimates at hand they will ex¬ 
ceed it in 1923. 

“Magazines also reached their peak in 
1920, with $110,767,000, a little more than 
half of the newspaper lineage. They lost 
43 per cent in 1921, a little better than 
held their own in 1922, and will close 
1923 with an estimated volume of $96,- 
000,000, still a loss of 15 per cent from 
the peak of 1920. 

“In other words, present estimates in¬ 
dicate that 70 per cent of all national, 
or foreign, advertising for 1923 will ap¬ 
pear in newspapers, which certainly isn’t 
an indication of losing prestige. 

“To reduce the question to a local is¬ 
sue, the newspapers of Greater New 
York gained nearly 5,000,000 lines of 
foreign business in 1922, and show an 

estimated gain for 1923 of more than 
4,000,000 lines.” 

“Is it because there is a prevailing 
opinion on the part of advertisers that 
newspapers have little prestige, or be¬ 
cause they think newspapers are suited 
only for advertising certain kinds of 
articles ?” N. W. Ayer and Son asks. 

To this the same New York news¬ 
paper replies: 

“The vast bulk of all advertised mer¬ 
chandise reaches the ultimate consumer 
through the department store or spe¬ 
cialty shop, and the stiffest test to which 
the newspaper is subjected 365 days a 
year, not 12 times or 52 times a year, is 
to move the local merchant’s goods for 
him within 24 hours after the appear¬ 
ance of his advertisement. No magazine 
in Christendom is ever subjected to this 
test, nor could it meet the requirements 
of the moment if the opportunity were 
given it. To question the efficacy of the 
newspaper in moving merchandise of 
every class and character is to raise a 
doubt as to the commercial sanity of 99 
out of every 100 merchants in the coun¬ 
try. New York merchants can cite, in 
support of this contention, their experi¬ 
ences during the 10-day pressmen’s strike 
last September, when, without advertis¬ 
ing in local newspapers, business came to 
a virtual standstill, and every conceiv¬ 
able subterfuge was undertaken to con¬ 
vey to the public the ordinary merchan¬ 
dising news of the day. 

“I can give you no better evidence of 
the importance of the newspapers to the 
department stores than the following 
comparisons: 

September Sales— 
New York and Brooklyn: 

1921 1922 Increase 
$26,000,000 $31,000,000 19 percent 

1923 Increase 
$32,000,000 3 per cent 

“During the July preceding the press¬ 
men’s strike. New York department 
store sales gained 9 per cent over the 
preceding year. In August they gained 
10 per cent, and in October, the month 
follownig the strike, they gained 11 per 
cent. The year-to-year gain in depart¬ 
ment store sales averages 8 per cent 
according to the figures of the Federal 
Reserve Bank of New York, so that 
a drop of 3 per cent during the strike 
month is of the utmost significance, rep¬ 
resenting as it does a loss of $4,000,000 
in gains as between the increase of 1922 
and the increase of 1923. 

“In commenting on this, the Monthly 
Review of the Federal Reserve Bank of 
New York, stated: 

“ ‘The index of department store sales 
maintained by this bank, in which allow¬ 
ance is made for seasonal variations, 
year-to-year growth, and changes in 
prices, declined from 1 per cent above 
normal in August to 3 per cent below 
normal in September. Sales in New 

York City were relatively smaller than 
those in other cities of the district due 
in part to the newspaper pressmen’s 
strike which prevented stores from carry¬ 
ing out their usual advertising program.’ 

Replying to the question: “Are news- 
lepers gaining in prestige with adver¬ 
tisers as fast as other mediums?” the 
newspaper continues: , 

“It is unfortunate, but the latest really 
informative figures covering this ques¬ 
tion are the United States Census re¬ 
ports for 1921 which show:— 

“I—That newspapers carried 77 per 
cent of all advertising, against 23 per 
cent for the magazines. 

“II—That newspaj^rs in that year 
gained 183 per cent in advertising over 
1914, against a corresponding magazine 
gain of 117 per cent. 

‘‘HI—That newspapers in that year 
gained 40 per cent over 1919, against a 
magazine gain of 0.3 per cent. 

“IV — That newspaper circulation 
gained 2.3 per cent in 1921 over 1919, 
while the weeklies lost 26 per cent and 
the monthlies lost 8 per cent. 

“Ordinarily, in an inquiry of this 
nature, the newspapers could be de¬ 
pended upon to stand on their own bot¬ 
toms, without recourse to comparisons. 
But we notice no effort on your part to 
establish values, and we believe that in¬ 
dustrial economy plays just as important 
a part in advertising as it does in any 
other phase of commerce. In any com¬ 
parison between the newspaper field and 
the magazine field, the Saturday Evening 
Post is chosen not only because it is 
most representative of the opposing 
field, but because it offers a better value. 

and therefore q fairer representation of 
its class, than any other publication in 
the weekly or monthly list 

“Let us assume the case of a manu¬ 
facturer, and there are literally hundreds 
of similar instances, who is urged by 
his agent to contract for space in tlM 
Saturday Evening Post at a time when 
his distribution, by reason of his eastern 
factory and sales-contracts, hasn’t pro¬ 
gressed much beyond the Mississippi. 
He pays $11 a line, ancj jncluded in his 
purchase are the follow absolutely 
blank territories so far ksf is product 
is concerned: 

Per cent 
of Post Cost 
Circu- per 

District lation Line 
Three Pacific States. 9% .99 
Eight Mountain States ... 4% .44 
Four Southeastern States. 5% .55 

18% $1.98 

“Thus, the advertiser pays $1.98 per 
line for advertising his goods in IS 
states where he hasn’t a chance of mak¬ 
ing a sale by reason of his ‘spotty’ dis¬ 
tribution. How much better it would 
be for him to buy 6l6, JOO circulation in, 
52 morning and evening dailies in Con- ’ 
necticut, Rhode Island and Vermont— 
territories where he alrezdy had distribu¬ 
tion, where he could cover his trade 
through salesmen, ami practically keep 
his eye on every sale. 

Considerable comment among news¬ 
paper men resulted from the letter. 

One publisher, while approving the 
high class character of the service in the 
past, insists that it should be modified to 
read “newspaper advertising.” 

Gilman, Nicoll &. Ruthman 

Announce that they have been appointed 

National Representatives of 

The Bridgeport Post & Telegram 

The Bridgeport Sunday Post 

EFFECTIVE JANUARY 7, 1924 

T«oiao 
For the first eleven months of *23 the 
Columbus Dispatch published 19,419,664 
lines exceeding next Ohio newspaper 
(Cleveland) by over 1,900,000 lines. 
The Columbus Dispatch regularly pub¬ 
lishes more than double the news appear¬ 
ing in the other Columbus evening news¬ 
paper. That is why it has the 

Largest Circulation in Central Ohio 

umbu^ 

GILMAN. NICOLL & RUTHMAN 
Canadian Pacific Building 

NEW YORK 

Tremont Building 
BOSTON 

Tribune Building 
CHICAGO 

Monadnock Building 
SAN FRANCISCO 

We also represent the following leading Connecticut Newspapers 

The Hartford Courant The New Haven Joumal'Courier 

The Waterbury Republican and American 

The Meriden Record The New London Day 



i&
ig

 

11,065,180 Lines of Local Advertising, which is 

348,838 lines more than The News’ hest 

previous year, and 1,841,742 lines more 

than in 1922. 

Daily Net Paid 2,671,004 Lines of National Advertising, which is 

289,688 lines more than in 1922. Sunday Net Paid 
Circulation Over 

75,000 
1,614,802 Lines of Classified Advertising, which is 

275,730 lines more than in 1922. 

Circulation Over 

80,000 

1 

15,350,986 Total Advertising Lineage, which is 2,407,- 

160 lines more than 1922, and 4,491,536 

lines more than both of the other Birming¬ 

ham newspapers combined. 

• 

Tkafy the Record Made liiK 

Dudn^ the 'Vfeai' Just Closed. 
KELLY-SMITH CO. 

NEW YORK 

NATIONAL REPRESENTATIVES 

J. C. HARRIS, JR. 

ATLANTA 
KELLY-SMITH CO. 

CHICAGO 
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TENNIS STARS DEFEND v 
THEIR NEWS WRITING g 

_ } 

Tilden, Fitcher, Condemn AMocintion 

for “Professional” Threat—Declare 

Their Articles Promote Best C 

Interests of Game ^ 
_ c 

I’liiLADFXPHiA, Jan. 10.—News that the 
United States Lawn Tennis Association 
might place the stigma of professionali.sm 
on tennis players who profit substantially < 
by their writings brought a fusillade of ^ 
condemnation on the part of Big Bill 
Tilden, Carl Fischer and other players in 
Philadelphia, who in their leisure mo¬ 
ments are scribes. j 

Tilden has written fiction, books, spe- j 
cial articles, and has covered many meets, j 
while Fischer, though not profiting “sub¬ 
stantially,” has acted as correspondent for , 
Philadelphia newspapers ever since he | 
came into prominence and has written ) 
special articles. ^ 

Both Tilden and Fischer object on the 
grounds that the publicity given to the 
sport has made it better and cleaner, has 
brought more players into the field and 
has won national recognition for the 
game. 

“The association has no right to pro- 
hibit"amateurs from writing,” said Tilden. 
“Furthermore, it has no right to prohibit 
the men from using their names. 

“The ruling appears drastic and the 
game will probably suffer through the loss 
of tennis articles by men who know the 
g:ame," said Tilden. “I personally do not 
see how it can affect me, as I was in the 
newspaper game three years liefore I 
competed in the national championships, 
and I have written continuously for news¬ 
papers and magazines since that time.” 

Mr. Tilden, although the rumor went 
about that he, Fischer, Vincent Richards, 
of Yonkers, and Frank .Anderson, of 
Brooklyn, were being discriminated 
against, refused to comment on the politi¬ 
cal aspects of the case. 

“There is a possibility tliat the U. S. L. 
T. A. can prohibit a man from using his 
title, but I cannot see how he can be pro¬ 
hibited from writing, which is an honor- 
able_ and recognized vocation.” 

Fischer was equally indignant. He 
«id that not the stars, but the game 
itself would be affected by the proposed 
ruling. 

“It is my belief that the ruling serves 
no real purpose for good,” said the left- 
handed star, who is rated among the “first 
ten” in the net game. “In the first place 
a man must know tennis to write it. The 
sport alone will lose by forbidding those 
who know the game to write about it. 

“Bill Tilden's name over a story means 
that it is reliable and accurate. It means 
that a large number of readers will profit 
and that they will become interested in 
tennis. As for the commercial angle, 
there is very little in it financially. The 
players who write about tennis are paid 
poorly and they do it mostlv to aid the 
game.” 

GERMAN LANGUAGE DAILY SOLD 

Col. Flynn, Oklahoma Publicher, Buy* 

St. Louis Amerika 

(B.v Telegraph to Editor & Publisher) 

St. Louis, Mo., Jan. 10.—Control of 
.Amerika, a German language morning 
newspaper, has been acquired by Col. J. 
D. Flynn, of Tulsa, Okla., who has an¬ 
nounced he will issue it as a morning 
Fnglish and evening German paper, with 
a particular appeal to organized labor. 

Col. Flynn said he expects to be able 
to start the English edition within the 
next 30 days, for which he will organize 
an entirely new staff. A new press and 
considerable equipment will be installed, 
he said. The present working force will 
remain intact. 

The Amerika was organized in 1872, 
and is a $300,000 corporation. In addi¬ 
tion to its newspaper equipment, there is 
a job printing plant. 

Col. Flynn has owned at various times, 
newspapers in Oklahoma City, Tulsa and 
Sapulpa, Okla. His last connection was 

with the Sapulpa American. He was the 
Republican candidate for lieutenant- 
governor of Oklahoma at the last election. 
He was indorsed by organized labor. He 
states that he has no financial associates 
in the present enterprise. ^ 

Col. Fl3mn served on the staffs of 3 
Oklahoma governors. His wife was 
formerly of St. Louis. Seventeen 
children have been born to the couple, 
10 of w"hom are living. 

PURCHASE RUMORS DENIED ] 

- I 
St. Louis Star Declares Report of Its 

Sale “Utterly False” ' 

(Bi' Telegraph to Editor & Publisher) , 

St. Louis, Mo., Jan. 10.—Under the 
heading “Denying a Rumor,” the St. i 
Louis Star published the following in a 
box on the front page Thursday: 

“Ordinarily the St. Louis Star would 
not dignify with a reply the circulation of i 
baseless rumors. It is believed, however, 
that an exception should be made in the 
case of a rumor that has gained consider¬ 
able circulation in the past two weeks to 
the effect that the Star has been or is 
about to be sold or consolidated with 
some other newspaper. This assertion has 
made its appearance in various forms 
since the publication in a local Ku Klux 
Klan organ in its Dec. 27, 1923, issue of 
a story that such a transaction had taken 
place. Both the story referred to, and 
the rumors which have followed it, are 
utterly false and without foundation. In 
fact the great bulk of the 103,000 staunch 
followers of the Star are not apt to be 
misled by these rumors, but for fear that 
some few might given credence to them, 
this denial is published.” 

Dailies Decreasing in Canada 

With the absorption by the Guelph 
(Ont.) Mercury of the Guelph Herald 
which took place at the first of the year, 
only two cities in Ontario with popula¬ 
tions under 50,000 are left with two daily 
newspapers, these being Kingston and 
Belleville. In 1915 there were 12 cities 
in Ontario under 50,000 sui>porting two 
dailies. In the all-Canada field at least 
40 dailies have disappeared in the last 
10 years. Commenting on the situation 
the Toronto Star says, “in some respects 
the results have been beneficial but 
whether local issues are discussed as 
vigorously as before is a question.” 

Florida Stores Banning Billboards 

Wide publicity is being given in central 
Florida to the announcement of Yowell- 
Drew Company, operators of one of the 
largest department stores in Florida, lo¬ 
cated at Orlando, that their concern has 
just canceled the contracts for all their 
large road signs, which ran out Dec. 15. 
They are now being taken down. The 
announcement was made in the form of a 
letter to the Orange County Beautification 
Commission. Other large concerns doing 
away with road signs, the commission 
states, includes Dickson-Ives Company, 
Orlando department store operator; the 
Orange County Citrus Sub-Exchange of 
the Florida Citrus Exchange. 

CANADIAN PUBLISHERS 
CANCEL ST. JOHN WIRE 

Action, Effective March 31, Voted at 

Halifax Meet—Follows Loss of 

Government Subsidy — To 

Study Wire Situation 

.A special meeting of the daily newspa¬ 
per publishers of eastern Canada, mem¬ 
bers of the Canadian Press, was held in 
Halifax, N. S., Jan. 4. The meeting was 
called to discuss the withdrawal of the 
Canadian government subsidy of $50,000 
annually. 

A resolution was passed ordering the 
cancellation of the Montreal-St. John 
leased wire, effective March 31, 1924, as 
it was agreed that because of the in¬ 
creased cost and unfavorable economic 
conditions in the maritime provinces of 
New Brunswick, Nova Scotia and Prince 
Edward Island, it would be imixDssible to 
continue the service, after that date, with¬ 
out the federal grant. 

It was also agreed that deep study be 
given to the question of providing wire 
news for the maritime provinces’ daily 
newspapers, and a committee be appointed 
to bring in a report to a subsequent meet¬ 
ing. The cost of providing news by wire 
was considered prohibitive owing to the 
long haul. The withdrawal of _the sub¬ 
sidy has created the most serious prob¬ 
lem the publishers of daily newspapers in 
the eastern Canadian territory have ever 
been called on to cope with. 

Attending the meeting were: E. Nor¬ 
man Smith, of the Ottawa Journal, presi¬ 
dent of the Canadian Press; J. F. B. 
Livesay, of Montreal, general manager of 
the Canadian Press. The presiding officer 
was G. F. Pearson, of the Halifax Qiron- 
icle, who is second vice-president of the 
Canadian Press. Others in attendanee 
were: J. W. Sutherland, New Glasgow 
(N. S.) News; W. H. Dennis and .A. \V. 
Robb, Halifax Herald and Mail; J. C. 
Keating, Moncton (N. B.) Times; J. D. 
McKenna, St. John (N. B.) Telegraph- 
Journal and Times-Star; J. H. Crocket, 

Paw Pspsv (If nif) iwy Aa 

TRENTON TTUfF^ 
NEW JERSEY 

A Food Medium 
A recent reader surrey indicates 
that among the housewives of 
the city our Thursday Food 
Feature Department—upward of 
four pages devoted to food 
recipes and news and food ad¬ 
vertising — is the best feature 

carried by the Times 

Ckxaiatlaa SS^ST Msmhw A B. C. 

KELLY-SMITH CO. 
M«*eitnwh ■!%. Lyttsa Bl^. 

N«w York CUcao 

Fredericton (N. B.) Gleaner; F. B. El^ 
St. John (N. B.j Globe, a member of tk 
board of directors of the Canadian Prtjj 
P. C. Black and George Zwicker, A* 
herst (N. S.) News; O. L. Barbon 
Moncton (N. B.) Transcript; H. P 
Buchemin, Sydney (N. S.) Post; C. Q 
Blackadar, Halifax Recorder. 

Canadian Dailies Plan 1924 Meet 

Tentative arrangements are now beii^ 
made by the Canadian Daily Newspapa< 
Ass(x:iation for the holding of the 1® 
annual meeting in Vancouver. This sit 
involve an excursion to the Pacific Com 
by Eastern Canadian publishers. Ik 
draft itinerary covers visits to Edmos 
ton, Jasper Park and Prince Rupert, riii; 
a run by boat from Prince Rupert to V* 
couver. The return will be by way oj 
Banff and Calgary. The meeting 
probably be held during the first weeks' 
June. The Canadian Press, memberslii;[ 
in which is nearly identical with that i' 
the C. D. N. A., will also hold its annui' 
meeting in Vancouver during the sam -/ 
week. ^ 

Seeking Canad'an Press Franchises 

At its meeting if Toronto next mondli 
the board of directors of the Canada: 
Press will have before it 3 applicatioK 
for membership which may give rise k f 
considerable debate. The Southams d 
Hamilton, who 0;vn or control tk ■ 
Hamilton Spectator, Ottawa Citiza • 
Winipeg Tribune,,Calgary Herald, Ed- ■ 
monton Journal knh Vancouver Provina 
are seeking a franchise for an evenii^ 
paper in W'indsor, Ont. The tw 
Oshawa, Ont., papers, the Telegram an! 
the Reformer, are entering the daily fiefc 
and are applying for telegraphic servia 

Chelsea (Mich.) Papers Merged 

Chelsea (Mich.) Tribune has bett 
merged with the Chelsea Standard, and 
will be issued in the name of the Chelso 
Standard in the future. The Tribune has 
been issued twice a week in the past bn 
will be converted into the weekly issue of 
the .''tandard. 

First in 1923 

The New York Times continues to lead all 
New York newspapers in volume of advertis¬ 
ing. No newspaper in the world publishes a 
greater number of high class censored an¬ 
nouncements. Its readers form the largest 
group of intelligent, discriminating and re¬ 
sponsive persons ever assembled by a news¬ 
paper. 

Advertising Record for 

The New York Times. 
Second New York morning newspaper. 
Third New York morning newspaper. 
Fourth New York morning newspaper. 
Fifth New York morning newspaper.. 

Agate Lines 

... 24,101,226 

... 17,370,838 

... 12,977,964 

... 11,067,210 

... 9,590,400 

The excess of The New York Times over the 
second New York newspaper is 6,730,388 
lines and the volume published by The Times 
is over 3,000,000) lines more than the combined 
total of the two other newspapers popularly 
classed with The Times as to quality of 
circulation. 

The average net paid daily and Sunday sale 
of The New York Times is more than 350,000 
copies. On Sunday the sales exceed 575,000. 
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THE LINOTYPE USER IS KEPT AHEAD OF THE PROCESSION 

msB 

Quick Magazine Changes 
The first Linotypes were one-face, one-body ma¬ 

chines. Today Linotype composition is as flexible 
as hand composition. The Linotype operator brings 
any magazine on the machine into operation in¬ 
stantly. Complete changes of magazines are made 
by simply lifting off and on from the front of the 
machine. 

This greatly increased usefulness has resulted 
from a long series of Linotype inventions, such as 
the Quick-Change Magazine, the Split Magazine, 
the Front Removability of All Magazines, the Auto- 

•4 niatic Matrix Locking Bar. 
Users of forty-six thousand Linotypes through- 

, out the world are profiting daily from the Linotype 
Company’s pohcy of constantly developing the 
Linotype to meet today’s needs. 

Mergenthaler Linotype Company 
29 Ryerson Street, Brooklyn, N. Y. 

SAN FRANCISCO CHICAGO NEW ORLEANS 

CANADIAN LINOTYPE UMITED, TORONTO 

Agencies in the Principal Cities of the World 

Some of the time-and- 

money-saving inventions 

that have been given the 

printing world through 

Linotype Initiative: 

The Circulating Matrix 

The Slug (Complete Line of 
Type) 

The Spaceband 

The Power-Driven Keyboard 

The Two-Letter Matrix 

The Quick-Change Magazine 

The Auxiliary Magazine 

The Split Magazine 

The Front Removal of Maga¬ 
zines 

The Multiple-Magazine 
Machine 

The Seventy-two Channel 
Magazine 

The Display Machine 

The Text-and-Display 
Machine 

The Multiple Distributor 

The Two-Pitch Distributor 
Screw 

The Universal Mold 

The Four-Mold Disk 

The Recessed Mold 

The Automatic Font 
Distinguisher 

The Universal Knife Block 

The Universal Ejector 

The Sorts Stacker and 
Multiple Sorts Stacker 

The Forty-two-Pica Measure 
Machine (1897) 

Linotype Typography 

Am 
The Text-and-Display Machine 

with Main and Auxiliary Maga¬ 

zines Operated from One 

Power-Driven Keyboard 

Composed entirely on the Linotype in the Bodoni Series 
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THE MAJOR MARKETS OF AMERICA 

A New and Exclusive EDITOR & PUBLISHER Service to 
Space Buyers 

XIII.—SPOKANE—Hub of an Inland Empire 
By HARRY R. DRUMMOND 

000, making the new wealth production The stores are welj built, good lookg^ 
$400,000,000 for the year which means up-to-date, but very little really style me, 
something like $75.00 for every man, chandise is shown or sold. Frankh 
woman and child if divided equally. Spokane is not a well dressed city. Ti,. 

The apple crop shipped from Spokane citizens wear good clothes, but careless!; 
goes all over the country and finds a Sj»kane_ business men are tremendous!; 
ready market, for Washington apples are public spirited. They quickly buy anjr^ 
now as famous as Washington cherries that is for the good of the community- 
were from the time George cut down although they want to be shown. 

TN describing commercial New York 
City one would quite naturally dwell 

uiKjii Fifth avenue, Broadway, Thirty- 
fourth street. Forty-second street. Twenty- 
third street. Fourteenth street. Fifty- 
seventh street. One Hundred and Twenty- 
fifth street and One Hundred and Eighty- 
first street—not because they are typical, 
l)ut rather because they are out of the 
ordinary—and worthy of special attention. 

In crossing the continent certain trade 
centers have been selected for special con¬ 
sideration, not because they are typical— 
for they are not; not because they com¬ 
pare with others—for they do not—but, 
because of something local, because of 
some extraordinary circumstance they are 
distinctive and unusual. 

There is an erroneous impression that 
trading centers may be intelligently 
gauged by comparing population statistics 
—or bank statistics. This is downright 
foolish, and can not be seriously consider- 
«1 by anyone who has taken the trouble 
to investigate. 

.Such figures may be accurate—probably 
are —but while important, have little or 
no real bearing on the market conditions 
of any city. 

A case in point is Spokane, Washing¬ 
ton. Spokane has a smaller popular than 
has Hartford, Bridgeport or New Haven, 
Connecticut; Cambridge, Fall River or 
Lowell, Mass.; Camden, Trenton, Jersey 
City or Paterson, N. J.; or Albany, N. 
Y., and yet, being more than 300 miles 
from any city even remotely approaching 
it in size, Spokane, as the hub of a tre¬ 
mendous inland empire, far outranks any 
of these cities as a retail center. 

Spokane as a city had 104,437 inhabit¬ 
ants in 1920 and it is now estimated to 
have in excess of 116,000. 

Of this population 78.2% are native 
bom whites; 19.6% foreign born whites; 
1.2% negroes and 1% Asiatics. 

The foreigners come in the order named 
from England, Canada, Germany, Ireland, 
Italy and Scandinavia. The per cent il¬ 
literacy is but .08% and the non-English 
reading 4%. 

Comparing these figures with those of 
cities of similar size on the eastern coast 
Spokane averages very, very high indeed. 

Spokane is 348 miles from Butte; 309 
miles from Seattle; 368 miles from Port¬ 
land and 1,136 miles from San Francisco 
and for 150 miles north, south, east and 
west, has no competition as a retail market 
—which sets Sopkane apart and by com¬ 
parison with eastern cities of equal size 
makes it prominent on the commercial 
map. 

There are 27,178 families in Spokane. 
For the housing of these families there 
are 22,325 detached residences, numerous 
apartment buildings and the Davenport 
Hotel—12,500 of these homes are tenant 
owned, attesting the stability and perman¬ 
ence of the residents. 

Spokane is 1891 feet above sea level 
and occupies 25,120 acres or 39% square 
miles. 

There are 325 factories of various kinds 
in Spokane, employing 12,500 people, with 
a combined payroll of $15,000,000 and an 
output valued at $108,787,191 annually. 

Lumber, flour, paper, meat products and 
food products make up the bulk of the 
manufacturing in Spokane. 

There are 38 public schools, with an 
enrollment of 17,005, two high schools 
with 4,897; two junior high schools, 8 
parochial schools, 2 universities and 27 
other private educational institutions with 
a total enrollment of 29,506. 

There are 140 churches in Spokane 
housing practically all the religious de¬ 
nominations. 

Two legitimate theatres, two vaudeville 
houses and nine motion picture houses 
furnish amusement for theatre loving 
Spokane. 

Five trunk line railroads—The Canadian 
Pacific, Union Pacific, Chicago, Milwau¬ 

kee and St. Paul, Great Northern and 
the Northern Pacific, enter Spokane 
which is by the way, the hub of more 
railroad mileage than any other point 
west of Omaha. 

In 1918 the Interstate Commerce Com¬ 
mission readjusted freight rates for 
Spokane. That year Spokane did a job¬ 
bing business of $50,000,000. Four years 
later, under the new rates this jumped to 
$181,000,000 making Spokane a jibing 
center of tremendous importance—in fact 

the cherry tree until Mr. Volstead cut 
out the Manhattan cocktails. 

Spokane is the center of the nation’s 
greatest water power, much of which is 
as yet undeveloped. The Spokane river, 
one hundred miles in length, now has 7 
ix)wer plants and these 7 plants develop 
186.280 horse power. 

Most of these plants are the property 
of the Washington Water Power Com¬ 
pany, a local concern and one of the few 
public service corporations that is manag¬ 
ed by human beings and will listen to 
reason. 

This power is placed on the market 
at rates which go a long way toward de- 

permanently establishing it as one of the 
big jobbing cities of the country—with 
234 wholesale houses. veloping manufacturing industries in Spo- 

There are 52 steam passenger trains and kane and is one of the big assets of the 
36 electric passenger trains into Spokane city and country. The rates are so low that 
daily and the automobile traffic is—well, many housewives use electricity in the 

There are 28,608 automobiles in Spok- kitchen for cooking in preference to gas. 
ane proper, and 66,000 in Spokane’s Now having established an excuse for 
trading territory, and, in addition, there the existence of Spokane as a retail dis- 
are 111 miles of street railway track over 
which 150 street cars run. 

All of this goes to show that Spokane 
is pretty much of a city—and one might 
begin wondering what makes Spokane 
a city—what feeds Spokane. 

Uninterrupted, almost any Spokane 
man would unblushingly testify that 
Spokane’s influence extends from the 
center of the Pacific Ocean to a point 
somewhere close to Chicago and from 
Nome. ••Maska perhaps, to just south of 
Paso del Norte—but, not being Spokanese, 
we are going to be ourselves and squeeze 
the territory down to 150 miles, north, 
south, east and west of Spokane, and 
probably find in this restricted territory— 
restricted to a distance equal to that be¬ 
tween New York and Scranton, Pa., or 
Mauch Chunk, Pa., or Lancaster, Pa., 
or Albany, N. Y.—and more than half 
again as far from New York to Phila¬ 
delphia a population of 533,598 people, 
centered into 130,145 families, occupying 
522 towns and villages and having 10,085 
miles of improved roads, on which to 
wheel their 66,000 automobiles into 
Spokane to buy their Hart Schaffner & 
Marx or Kuppenheimer suits, their Wool- 
tex cloaks and suits, their Douglas shoes, 
their Vassar or Merode undies, their In¬ 
terwoven or Onyx hosiery, their Ford 
or Rolls Royce cars and their Spearmint 
chewing gum. 

This 150 miles of territory depends upon 
agriculture, mining and lumbering to 
furnish pin money for the women folks 
to spend on trifles. 

Agriculturally this territory, in 1922 
produced on farms and orchards $230, 
000,000 worth of products—$55,000,000 
worth of dairy products and the lumber¬ 
ing industry ran to $45,000,000 while the 
mining amounted to $55,000,000. 

As a side line, so to speak, 37,000,000 
pounds of wool was clipped from sheep in 
this 150 miles—selling for some $15,000,- 

A MARKET MAGNET 
for 

Electrical Sales 
Buffalo—where cheap electrical cur¬ 

rent rates, made possible by Niacara 
Falls power make electrical appliance 
selling easy when combined with judi¬ 
cious newspaper advertising. AU you 
need is the pulling power of the 
BUFFALO EVENING NEWS ALONE. 

A. B. C Toul Net Paid 119,754 Sep¬ 
tember 30, 1923 

BUFFALO EVENING NEWS 
Edward H. Budar 

Editor and Publistur 

KELLY-SMITH GO. 

National Ripixaisitativea 

Marbridga BUg. Lyttnn Bldg. 
New York, N. Y. Oiicago. DL 

tributor let us see what it amounts to. 
Riverside, Main and Sprague avenues, 

running parallel, east and west, for 10 
blocks and the side streets for two blocks 
along the way form some 50 blocks of the 
heavy sugar retail trading district. 

There are in all, some 1,075 retail stores 
in Spokane. Six big department stores 
rank as follows: Crescent, Culbertson’s 
Kemp & Hebert, The Palace, Blakeley’s 
and the White House. Collectively these 
stores do some $11,000,000 a year. 

They work together, in packs or drov^ 
—usually called committees— and tl» 
are the livest bunch of go-getters yoi 
could imagine. 

If anyone could sell them the idea oi 
dolling up, nine out of ten people wook 
go to dinner at home in Tuxedos anc 
patent leather dancing pumps instead « 
shirt sleeves and slippers. 

Spokane homes average high. Then 
are no tenement districts and very fn 
pretentious mansions. The people Iht 
well—'but not ostentatiously. There art 
some pretty rich men in Spokane be 
they have not learned how to be anythisj 
but just regular folks and it is hop^ 
they never will learn, for it is sim;jt 
wonderful to see how these masters oi 
finance and business are so darned Ama 
ican—if you please —just decent and ha- 
man and not stuck up in any way. 

Spokane is a marl. :t, all right, but t 
is a market for me<PJ’*'ii grade merchat 
dise—solid, substant^" —plain, be 
good quality. 

.And Spokane is'^ldt tiii..>ugh growin; 
It is worth mentioning that each yo: 

people move away from Spokane^^ 
not far. Quite a lot of the Spokane ag¬ 
ricultural and fruit land is farmed b; 
former residents of Spokane who, gettint 
the itch for the farm, and knowing froB 
experience how profitable it is, reveni 
things and leave the city for the farm- 
which is a good sign. 

The Kansas City Star 
Continues to Grow! 

The Star is the only news¬ 
paper in 
to show a 

These figures 

tell the story: 

Kansas City 
gain in 1 paid 
during 1923! 

1923 1922 Gain 

239,218 227,536 11,682 

233,327 221,479 : 1,848 

And 1923 was the record year for The 

Star in advertising lineage. During this 

year this newspaper printed 26,465,536 

lines of paid advertising —a gain of 2,144,- 

787 lines over 1922—and 1,776,736 lines 

over 1920, the previous high mark. 

These records not only reflect Kansas 

City’s growth, but also indicate its ever 

increasing prosperity. It further indicates 

that Star advertisers, local and foreign, 

have found Star advertising profitable. 

THE KANSAS CITY STAR 
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GREENSBORO DAILY NEWS 
Francr Will >iot Agrrc To Reduction MOO^UnRHIl 
UfCcmunDcbl Or Allow Reparation IPMIMIIWSSI 
CommisaionToB«Di»e»ted^Power MliimWW 

FKKiiwns 
\NSIM*FIUC / - 

The Only A. B. C. News¬ 

paper in Greensboro 

A Population—A Prosperity—A Newspaper 

NORTH CAROUNA 

The Center of “The Best of Circles” 
Has a Population of 43,525 u. s. Cenaua »s 

Change your figures accordingly. For years Greensboro, North Caro¬ 
lina, has been shown in the census figures as a city of less than 30,000 
because of small city boundaries. The growth of this city in the last 
decade has been so rapid that two-thirds of the population have resided 
outside of the city limits. 
By an act of the North Carolina legislature the limits of Greensboro 
were extended on March 15th, 1923, and a special census by the United 
States Government announced April 29th, 1923, credits Greensboro 
with 43,525 population. 

Three Facts which Give to a Circle With a Fifty-Mile Radius and the Center in 

GREENSBORO 
An Unassailable Claim to the Title, **The Best of Circles** in North Carolina 

Greensboro is a combined Jobbing-Industrial-Educational city. Its 
central location and excellent railroad facilities—on the double track 
system of the Southern Railway with lines radiating from it in 
seven directions—make it an ideal distributing point for the Caro- 
linas, in fact for the entire Southeast. Because of its unusual acces¬ 
sibility, upwards of 1000 traveling men make Greensboro their 

, hendquarters. 
Greensboro has the home offices of the largest life and fire insur¬ 
ance companies of the South. Tobacco is raised extensively in this 
vicinity and Greensboro is one of the big warehousing points for 
this important crop. A big percentage of the entire cotton crop of 
iSe South is warehoused and sold through Greensboro. The largest 
denim mills in the world are located here, an important part of a 
great textile industry that operates throughout the eastern and cen¬ 
tral sections of the state. Furniture, terra cotta products, brick, 
cigars, proprietary medicines, fertilizers, overalls, elevators and 
candy represent other principal manufactured products. 

Hard Surface Highways a Big Factor 
Forty-seven exclusive jobbing houses With a total volume in 1922 
of $24,000,000 are located here. Over four hundred and fifty retail 
stores serve an influx of shoppers from all points of this circle. 

Because of the high character of these stores Greensboro is the 
popular shopping center of “The Best of Circles.” Hard surface 
highways connect Greensboro with more than a hundred towns. 
Motor bus lines running on regular schedules bring into Greens¬ 
boro with daily regularity large numbers of shoppers from these 
outlying towns. Sixty-six passenger trains daily bring shoppers 
from every point of this area and get them home again the same day. 

Concentrated Buying Power Found Within 

‘‘The Best of Circles*' 

Its widely varied production gives “The Best of Circles” a unique 
economic advantage. Dependent on no one line of activity, busi¬ 
ness slumps or “hard times” are practically unknown. A steady 
year-’round payroll of only slight fluctuation gives the people 
within “The Best of Circles” a spending power seldom found in 
such a restricted area. 

Fourteen of the principal institutions of learning of North Carolina 
are within the “Best of Circles.” Seven of these are in Greensboro 
and enroll the greater percentage of the total student body of the 
“Best of Circles” for state and denominational schools and colleges. 

Occupies an enviable position in this rich 
section. The circulation of this newspaper 
(Six months ending October 1st, net aver¬ 
age paid circulation: Over 21,(X)0 daily; over 
29,(X)0 Sunday) while state-wide, centers in 
“The Best of Circle.s” and is easily the 

THE GREENSBORO DAILY NEWS 

dominating factor in the dissemination of 
news and advertising for this area. 
Without the Greensboro Daily News this 
circle would not be so far superior to many 
other circles of equal area. It is the com¬ 

bined density of population, year-’round 
prosperity and the influence of such a news¬ 
paper as the Greensboro Daily News that 
makes this area “The Best of Circles” and 
worthy of your thoughtful consideration. 

Repretentativea: Cone, Hunton and Woodman, Inc., New York, Chicago, Detroit, St. Louis, Kansas City, Los Angeles. Geo. M. Kohn, Inc., Atlanta. 



22 Editor & Publisher for January 12, 1924 

ACCURACY- Initiative- Courage- Thoroughness- Enterprise-Indeptei 
Exclusive News 

Reliable Cable Reports 
Unusual Special Articles 

EVERY FEATURE OFFERED IIS THIS SERVICE IS 
USED BY THE WORLD IIS ITS OWN COLUMNS. 

Satisfied clients asing the 

World service include: 

Washington Post 
Detroit News 
Philadelphia Inquirer 
Cleveland Plain Dealer 
New Orleans Item 
Toledo Times 
Denver News 
Salt Lake City Telegram 
Knoxville Sentinel 
Peoria Journal 
Mobile Item 
Tacoma Tribimc 
Richmond Times-Dispatch 
Fort Worth Star-Telegram 
Oakland Tribune 
Lincoln State Journal 
Dayton News 
San Antonio Light 
Atlanta Journal 
Springfield Union 
Providence Journal 
Philadelphia Public Ledger 
St. Louis Post-Dispatch 
Boston Globe 
Baltimore Sun 
Pittsburgh Post 
Memphis Commercial Appeal 
Cleveland Times 
Loaiisville Courier-Journal 
Milwaukee Journal 
Portland Oregonian 
Philadelphia Bulletin 
Philadelphia Record 
Seattle Times 
Los Angeles Express 
Dallas News 
Scranton Republican 
Atlantic City Press-Union 
Cincinnati Enquirer 
San Francisco Bulletin 
Chicago Journal 
New Orleans States 
Atlanta Constitution 
Milwaukee Sentinel 
Buffalo Times 
Des Moines Tribune 
S3rracuse Herald 
Indianapolis Star 
Minneapolis Journal 
Cleveland News 
Boston Post 
Cincinnati Commercial Tribune 
San Francisco Chronicle 
Kansas City Star 
Omaha Bee 
Omaha World-Herald 
Buffalo Courier 
Rochester Herald 
Louisville Post 
Montreal Star 
Melbourne Herald 
Toronto Mail & Empire 
Buenos Aires La Nacion 
Tokyo Asahi Shimbun 

Offers the tested Features thafans 
F. B. KNAPP 

Manager World Syndicate 

Features of Unusual Cultural value, offered exclusively by THE WORLD SER 
Broun, “F. P. A.,” Deems Taylor, Quinn Martin, Forbes WaV^pn and Laurencti 
Washington Service including “A Looker-on in Washington/a useful “Jn< 

lotal 

and 

The New Leader 
in Sunday Comics 

THE MAN IN THE 
BROWN DERll' 

By H. T. Webster 

Introduced only a few weeks ago, this funny human Sunday comic pagel 
already has become nationally famous. y 
Here are some of the comments made: 

Irvin S. Cobb: 

“Webster has always been one of my favorite humorous 

N 

artists, but it seems to me that in ‘The Man in the Brown 

Derby’ he has even out-Webstered Webster. It’s Webster 
unabridged—if you get what I mean.” 

C. B. BIcthen, Seattle Times: 
“We consider Mr. Webster’s cartoons one of the strong 

features in the Seattle Times and feel sure ‘The Man in 
the Brown Derby’ will make a big hit with our readers.” 

Loren Palmer, managing editor of Collier’s: 

“I never saw anything of Webster’s that did not make 

me happy. He is philosopher and story teller combined. 

He provides not only laughs but understanding. I cax 
sincerely congratulate you on the new feature.” 

H. R. Galt, St. Paul Pioneer Press: \ 
“ ‘The Man in the Brown Derby’ is one of the clevertr 

cartoons produced in recent years. Webster has crownK 

his long list of successes with his latest comedy.” 

A. F, Allen, Sioux City (la.) Journal: 
“Confident that ‘The Man in the Brown Derby’ will p 

over big and win instant popularity. Webster’s cartoon! 

and comics are excellent because so human. It is lib 

holding the mirror np to nature. People see reflected it 
these caricatures their own unconfessed foibles and weak¬ 
nesses, all portrayed with irresistible f«od humor.” 

L. S. Levy, Oakland (Cal.) Tribime: 
“ ‘The Man in the Brown Derby’ is rich contribution ^ 

to the Sunday comic field and should duplicate the popo- j 
larity of the daily Webster cartoon.” 

The cable reports in siiesshitift Service include not only 
the news gathered by experienced correspondents like 

JOHN L. BALDERSTON, LONDON 
FERDINAND TUOHY, PARIS 
ARNO DOSCH-FLEUROT, BERLIN 

BEATRICE BASKERVILLE, ROME 

( but also the thought and opinion of Europe interpreted by such 
competent writers as 

WILLIAM BOLITHO, CLARE SHERIDAN, SAMUEL SPEWACK. 

I 

For samples of Webster’s New Colored SuX 

Derby,” and price for your territory, write to 

mt 
Room 111), *-^63 P*" 



I
l
l

 

Editor & Publisher for January 12, 1924 23 

\ 

\ 

dep» ence “ Importance - Timeliness - Interest “Truthf ulness - ACCURACY 

COMIC 
Features 

Brinkerhoff 
Counihan, 

Whittington 
And the famous **MetropoUtan Movies,** to 
which many talented artists contribute. 

SERVICE for 1924 
thatnake famous. 

Best Comic Features 
Live Magazine Pages 

A Blanket Service 
FEATURES GOOD EISOUGH FOR THE W ORLD TO 
USE ARE GOOD ENOUGH FOR YOU TO CONSIDER 
USING. 

R. E. MOYER 
Manager World News Service 

D SERCE include Heywood 
urenctfallings—A complete 
ful “Mlness News” Service 

Other 

Syndicate 
—r63 Ptk Row, New York. 

Leading papers already using 

H. T. Webster^s cartoons, 

daily or Sunday, include: 

Philadelphia Public Ledger 
St. Paul Pioneer Preaa 
Seattle Times 
Kansas City Star 
Cincinnati Times-Star 
Washington Star 
Omaha World-Herald 
Pittsburgh Post 
Buffalo Express 
Syracuse Post-Standard 
Rochester Journal-Post Express 
Atlanta Journal 
Houston Despatch f 
Milwaukee Sentinel * 

Rochester Herald 
Fort Worth Star-Telegram " . 
Sioux City Journal • • ]'' 

Oakland Tribune 
Indianapolis Star ' ‘, 
St. Joseph News Press 
Providence Journal ’ 
Bridgeport Post 
Louisville Post 
Oklahoma Oklahoman 
Springfield Republican 
Sioux Falls Argus Leader ^ 
Des Moines Register-Tribune 
Charleston Gazette ^ 

Brockton Times [ 
Troy Record 
Colorado Springs Gazette 
Nashville Tennessean 
Beaumont Enterprise * 
Peoria Transcript 
Johnstown Tribune 
North Adams Transcript 
Norfolk Ledger Dispatch 
Rome (N. Y.) Sentinel 
Watertown Times 
Meriden Journal 
Amsterdam Recorder 
New Haven Register 
Worcester Gazette 
Youngstown Vindicator 
Joliet News 
Portsmouth Sun 
Richmond News Leader 
Akron Times 
Quincy Whig Journal 

Attention of the publishers and editors of evening newspapers 
is especially directed to 

BLANKET SERVICE 
that supplies mats, not only of good comics, but also of readable 
human interest features that make circulation. Samples of this 
service will be sent on request. 

Ask The World 
Service about 
Leased Wire and 
Pony News Re¬ 
ports. 

reflected « 

and weal 

:ontribiitioii 

e the pops 

In the center of the pho¬ 

tographic reproduction 
of a Webster page above 
u a portrait of “The 
Mark Twain of Cartoon- 
itU” by Joseph Cum- 
■nings Chase. 

ed Sinby Comic Page, “The Man in the Brown 
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BECKWITH, DEAN OF SPECIALS, FOR 43 
YEARS HAS BUILT ON “SERVICE” 

-By ROSAUE ARMISTEAD HIGGINS _ 

^TAXY are the contributory causes re- vertiser. We always check the interest 
sponsible for a man’s success, but of the publisher, just as we do the ad- 

if you look deep enough you will find >ertiser, and last year we paid to our 
there is usually publishers more than $7,000 above what 
one dominating they billed us for. 
factor which has “I have heard many expressed opinions 
made him an out- about advertising conditions today and 
standing figure in those of yesterday. The extraordinary 
the business changes in the growth of business, the 
world. expansion of the country at large, would 

Sometimes it is lead one rather naturally into the idea 
an ambition to be that as commerce advanced and business 
a leader of men, widened its scope, so advertising, the 
s o m e t i mes it's handmaiden of business, should have 
necessity, ag^ it changed with them. But has it? Both 
may be the de- business and advertising are only co-ordi- 
sire for wealth, nated forms of salesmanship, and I per- 
or perhaps any sonally cannot see any difference in 
one of a dozen selling advertising at the present time and 

J. T. Beckwith things, but it Can 25 or 30 years ago. It is the individual, 
nearly always be after all, who must sell everything. The 

found. In the case of J. T. Beckwith, individual writes the copy with reader 
president of the S. C. Beckwith Special appeal behind it, an4 this has never 
Agency, the oldest firm of special repre- changed. 
sentatives today, it has been a steadfast “There is only one way of stating a 
devotion and admiration for his brother fact or telling the truth. It must be 
Sam, who founded the business, and the simple, forceful, terse, and carry con- 
unswerving determination to continue the viction to win. That is exactly what 
building of that business upon the prin¬ 
ciples of honesty and truth which were 

selling new'spaper space means, also. 
“I have always held that you can make 

synonymous with the name of Sam Beck- good advertising men simply by teaching 
with. Any of the old timers in the special them confidence and making them under¬ 
agency game will tell you, to use the stand the meaning and value of service. 
familiar expression, that “Sam Beckwith 
was all wool and a yard wide.” 

They will also tell you that J. T. 
Beckwith has -followed in his brother’s 

“Personally, I do not believe there is 
such a thing as advertising theory. Ad¬ 
vertising practise is our only real guide, 
and so. in telling our publishers we give 

to be proud of, and J. T. Beckwith has 
every reason to feel that he has indeed 
“carried on.” 

To Honor Sir Charles Higham 

Six Point League has planned a lunch¬ 
eon in honor of Sir Charles Higham, 
Engli.sh advertising man, to be given at 
the Waldorf Hotel, Xew York. Jan. 18, 
at 12.30. Joseph Finley, of Story, 
Brooks & Finley, president of the league, 
will preside. Sir Cliarles will be the chief 
speaker. -- 

New York Agency Elects 

.'\t a meeting of the stockholders of 
Edwin Bird Wilson, Inc., .\dvertising 
.\gency, Xew York, Jan. 7, directors 
were elected as follows: Edwin Bird 
Wilson, Edward J. Byrnes, George Kin- 
iier Reed. The directors elected the fol¬ 
lowing officers: Edwin Bird Wilson, 
president; Edward J. Byrnes, vice-presi¬ 
dent and treasurer; T. D. MacGregor, 
George Kinner Reed, Robert Ball, and 
John C. Madden, vice-i>residcnts; Alice 
M. Darragh, secretary; Charles T. 
Sweeny, assi.stant treasurer. 

To Publish Sunday Radio Section 

Xew York Herald, commencing Jan. 
13, will publish a Sunday Radio section 
in magazine shape. R. P. Qarkson will 
conduct a page feature, entitled “Behind 
the Panel.” 

Timberman Heads Chicago Office 

A. R. Timberman is now manager of 
tbe Chicago sales office, Ault & Wiborg 
Company, Cincinnati, printing inks and 
lithographic supplies. 

footsteps, with the result that today he them ‘Beckwith Service,’ for instance, 
is one of the most respected and best that is the whole works of our organiza- 
liked men in the business of special news- tion. The keenest man to show apprecia- 
paper representation. 

J. T. Beckwith was born in Cambridge, 
Md., in 1867, and received his education 
in that little city, graduating from Cam- 

his brother Sam, and from that day to and perseverance, 
this, J. T. Beckwith has been with the “Ixxiking back down the road over 
S. C. Beckwith Special Agency. which we have traveled nearly half a 

Sam Beckw'ith had come to New York century, I find that the rough spots have 
in 1880 as an advertising solicitor for been many, but the way has been 
the Baltimore Bulletin. His office was at straight. I could not find a better in- 
13 Park Place. centive for the future than our record. 

pleasure as he did seeking business. 

In 
^ew Orleans 

it's 

THE 
ITEM 

Capper’s Weekly to Be Tabloid 

Commencing Jan. 19, Capper’s Weekly, 
Topeka, Kans., and Washington, D. C., 
will be published in tabloid size, according 
to an announcement made by L. R. Booth, 
advertising department. TTie paper will 
liave four columns 13J4 inches deep. 
Simultaneously the circulation guarantee 
will be increased from 900,000 to a mil¬ 
lion. and the column w-idth from 2 1/6 to 
2 5/16 inches. No increase in advertising 
rate has been announced. 

Negro Editor Fined for Libel 

As the outgrowth of an editorial at¬ 
tack on Thomas Campbell, negro attor¬ 
ney, made by Victor Walker, negro, edi¬ 
tor of the new American weekly negro 
newspaper published at Denver, Colo., 
Walker was recently fined $250 and costs 
on charges of criminal libel. A motion 
for a new trial was denied. Walker will 
apjieal his case to the Supreme Court. 
He was granted a 60-day stay of execu¬ 
tion. 

Stockholm Publisher Visits U. S. 

Karl Otto BonnlGT, Scandinavian pub¬ 
lisher, and his wife are visitors at Miami 
Beach, Fla. Mr. Bonnier is in America 
primarily on business. ’He is here also 
to study American publishing methods. 
He is decidedly interested in American 
newspapers. Among his purchases while 
in this country has been a new rotary 
press for one of the newspapers he con¬ 
trols, the Stockholm Dagens Nyheter 
(Daily News). 

tion of service is the advertiser, and next 
to him is the publisher. 

“If I were asked to name the dominat¬ 
ing thing behind our 43 years of success 

bridge Academy. At the age of 18, he with our publishers, it could all be 
left Cambridge and came to New York, summed up in the foregoing thoughts on 
where he obtained his first job and the service, coupled with three cardinal vir- 
only one he has ever had. It was with tues of successful business, system, energy 

The next paper he added to his list It is the stimulus that drives us ahead, 
was the Kansas City Times, and Tie was “A word aside from these personal 
their first New York representative at views. I feel that newspaper advertising, 
the munificent sum of $25 a week. There with all of the pounding that it has had 
was a difference of 11 years between the from opposing forces, which are in¬ 
elder and younger Beckwith, and so it creasing all the time, is strong enough 
was but natural that J. T. Beckwith to continue to make advances and to be 
should become associated with his the greatest power in publicity, bwause 
brother, for he was more like a father it_ is the closest-knit to the heart of man- 
to him. When the company was incor- kind.” ... 
porated, J. T. Beckwith was made secre- The _S. C. Beckwith Special Agency 
tary and treasurer, but, according to his maintains ^offices in New York, Chicago, 
own statement, he worked as hard seeking Detroit, Kansas City, St. Louis, Atlanta, 

San Francisco and Los Angeles, and cm- 
Then on June 20, 1905, a crushing blow ploys 27 advertising solicitors, 

came. S. C. Beckwith was one of 20 J- T. Beckwith is president and 
persons whose lives were snuffed out in treasurer; R. W. Beckwith, vice-presi- 
the wreck of the Twentieth Century at dent and general manager, and Thomas 
Mentor, O. F- Fb'nn. secretary. o . t . 

J. T. Beckwith immediately changed f* has represent^ the Salt Lahe 
F. Flynn, secretary. 

It has represented the Salt Lake 
his habits. He resigned from his clubs. Tribune and the L^adville ((Tol.) Herald- 
he gave up his pastimes—he had no time Democrat for 40 years. It is not an un- 
for these things. The business of the usual thing for a publisher to nwke a 10 
S. C. Beckwith Special Agency must go years contract with the Beckwith 
on, as his brother had planned. He de- Agency, and one recently made a unique 
voted every moment to it, and found his rontract which read _ as long as you are 
pleasure in the keen satisfaction that year in business. Certainly this is a record 
by year it was growing into a bigger and _ 
better business. 

In speaking of his brother’s death, Mr. 
Beckwith said; “Just a little while l^- 
fore we were discussing business affairs 
and how much business we would have 
done when the end of the year came. 
The year previous we had fallen a little 
short of the million dollar mark, and ’ 
Sam exclaimed enthusiastically he he- 
lieved we would reach that figure at the 
end of the year. VVe did, but he never 
lived to see it. Last year we paid to our 
publishers more than $3,000,000 in cash. 
I wonder what Sam would have thought 
of that. We have built our business on 
absolute honesty with publisher and ad- 

Low Rate— 
per line? 
or per sale? 
By extending its uniformity of rate for 

national and local advertising to classi¬ 

fied advertising, the January Rate 

sheet of the Boston Evening Transcript 
becomes practically unique. 

A higher rate for National advertising 

is, in effect, a subsidy to the local 

advertiser. 

Yet with this subsidy absent in the 

case of the Boston Evening Transcript, 
local advertisers—who are on the spot 

and know relative values by the cost 

per sale rather than the cost per line— 

continuously increased their purchases 

of space in 1923 over preceding years. 

Highest Ratio of Buyers to Readers 

Xationa! AtU ertising Hcprcscntatiz cs 

CHARLES H. EDDY CO. 
Boston New YorI< 

R. J. BIDWELL CO. 
San Francisco Los Angeles 



Editor & Publisher for January 12, 1924 25 

>ifl 

iTeckly, 
D. C., 
:ording 
BootK 
er will 

deep, 
irantee 
a mil¬ 
l/6 to 

srtising 

lel 

rial at- 
> attor- 
ro, edi- 
r negro 

Colo., 
id costs 
motion 

ker will 
Court 
exccu- 

J. S. 

an pub- 
t Miami 
\tnerica 
ere also 
nethods. 
jnerican 
es while 
r rotary 
he con- 
Nyheter 

CO. 
ifeleft 

Even if Every Family in 

NEW ENGLAND 
MAUACRUSETTS—PopuUtlon, S.Wa.SSe 

1 
Cirou. 8,600 10,000 
lation Unaa Unas 

**AttletM>ro Bun . ...(E) 6,344 .0876 .0176 
tBotton Ololw . (MAE) 888.487 .46 .46 
tBoiton Olob* . ...(8) 888.418 .66 .66 
**Fall River Herald . ...(B) 14,680 .046 .046 
**Fitchbnrr Sentinel . ...(E) 11,191 .066 .046 
**HaTerhiU Oaxette . 
**L]rDn Item . 

...(E) 

...(E) 
16.600 
10.406 

.066 
.06 

.04 
.046 

Courier-CItixen and 
Evening Leader. (MAE) 81,696 .06 .06 

**Hew Bedford Btandard^lfercnry 
(MAE) 88.486 .08 .06 

*Naw Badford Sunday Standard (8) 86.087 .06 .00 
fVorth Adama Transcript... ...(E) 9.884 .0876 .08 
ttPitteflald Easts . ...(E) 16.007 .04 .035 
ttSalem Raws . ...(E) 80.708 .09 .07 
Taunton Oasetta. ...(E) 8,868 .04 .08 

••Woroeatar Telsrram-Oasetts 
(K*E) 10.606 .84 .81 

••Worccatsr Sunday Talstrani.. (8) 46.689 .18 .16 

1 KAIBX—Population. 768.014 

ttBanpor Daily Commarcial ...(E) 14.448 .05 .04 
*'Portland Praaa Harald... (MM) 88,478 .08 .08 
"Portland Exprsas . ...(E) 88,400 .10 .07 
"Portland Tsiscram. ....(S) 88,784 .10 .07 

1 (Sunday Edition Zzprexi) 
1 ttWatervlUe Sentinel . ...(M) 6,886 .086 .086 

1 NEW HAMPSHIRE—Population. 448,663 

1 "Concord Monitor-Patriot ...(E) 5,176 .0876 .085 
1 ttKoana Santinsl . ...(B) 8,488 .08 .094 
1 **Mancheater Union Leader. (KAE) 88,877 .10 .07 

1 RHODE I8LAHD—PopnUtion. 604,897 1 
' ttHswport Daily Haws.,,. ...(E) 6,680 .0886 .0898 

"Pawtudest Timas. ....(E) 84,468 .10 .66 
tProvidsnoa Bulletin . ....(E) 61,888 .16 (A) .816 
"ProTidsnes Journal. ....(M) 86,189 .09 (A).816 
^^Pievidenee Journal . ....(S) 68,187 .14 .14 
ttProTidsnea Tribuns. ....(E) 88.648 .10 .09 
"Wastarly Bun .(EM) 4,601 .086 .085 
"Woonsookst Call.(E) 18.568 .04 .04 

(A) Combination rats Daily Journal and Era. Bulled. 

YERMONT- -Population, 868,488 

"Barrs Timas . ....(E) 9.719 .08 .086 
ttBsnnington Bannsr. ....(E) 8,061 .0188 .0186 
"Burlinston Eras Prsss... ..(M) 18,880 .06 .06 
"Rutland Harald . ...(M) 10,846 .04 .04 

1 ttSta Jehnabury Caledonian'Record 

I 
(E) 8,810 .0814 .016 

1 COHHECTICVT—Population, 1,880,681 

fBridraport Post-Telarram. .(EAM) 46.801 .14 .14 
tBridsoport Post. ....(B) 19.996 .09 .09 
"Hartford Courant. ....(D) 88.167 .06 .06 
"Hartford Courant. ....(8) 66,186 .11 .11 
ttHartford Timas . ....(E) 46,186 .18 .18 
"Msridan Rsoord . ....(M) 7,866 .046 .068 
tMlddlstown Praas. ....(E) 7,897 .08 .096 
ttHaw Havsn Raciatar..., .(BfcS) 87,068 :ii .10 
"Hew I«ndon Day. ....(E) 11,860 .06 .046 
tlHorwidi Bulletin . ....(*) 18,848 .07 .06 
"Horwalk Hour. ....(E) 6.800 .08 .08 
"Stamford Adyooata .... ....(E) 8,687 .0875 .08 

1 **Waterbiiry Republicmn American 
1 (HE) 88.887 .08 .07 
1 **Waterbury Republican . .(8) 16.896 .06 .05 

• A. B. C. Btetemant, AprU 1, 1988. 
t OoTommant Statsmant, April 1, 1988. 
" A. B. 0. Statsmant, Sspt. 80, 1988. 
tt OoTamment Statsmant, Sapt. 80, 1988. 

Does Not Own Its Own Home 

Nearly 

40* Do 
How does that compare with your 

territory? Find out, then draw your 

own comparisons for advertising 

guidance. 

There are over 1,250,000 homes in 

New England for 1,703,812 families. 

You can get over 2,000,000 daily 

circulation in the newspapers to carry 

your message where population is 

thickest and results are quickest. 

Let These People See Your 

Advertising NOW 

in These 

NEW ENGLAND 
DAILY , 

NEWSPAPERS 
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late President Harding will be read 91 
one of the sessions. An exhibition d 
newspapers will feature the Buc^ 
Press Association convention. Pria 

WRIGHT VISITS CLEVELAND 

NEWSPAPER MAKERS AT WORK 

-By PHILIP SCHUYLER_ 

Washington Correspondents’ Chief In¬ 

spects Convention Press Facilities 

Janies L. W right, recently elected page, best editorials, best 
chairman of the standing committee of f*iost interesting farm news. 
W^ashington corresjiondents’, visited 
Cleveland last week, to make preliminary 
arrangements for seating newsiwjKT men 
who will rejMirt the proceedings of the 
national Republican convention ojK-ning 
June 10. 

Mr. Wright is of the Washington 
bureau of .1.^ 1'™!.. 
He was acom|>anied on his trip by JanK's 
U. Preston, supe-rintendent of the senate will coiKlnct an adve 
press gallery. They conferred with - - 
memliers of the national Republican com- ^ 

Electric Ad CosU $60, 

Mather, Qeveland capitalist. The Fair, Chicago dep 

Seidman to Start Agency 

Nathan Seidman has resigned as 
ident of the American .Xssociati 
Foreign l.angnage Newspa])ers, Inc 

. ...^. resignation liecame effective Jan. I 
if the Cleveland Plain Dealer. J- Pessin, formerly manager 

Samuel 
has Ix-'en made chairman of the reception spends $60,000 annually 
committee. 

__ ^ for one hug 
George B. Harris, prominent electric sign at the north end of Micli-| 
epublican, is chairman of the gan avenue. . according to a statemm 

made in connection with a recent sale 
property. The sign is oiierated b 
Thomas Cusack Company, ontdiMir li 

cnairman. c ■ r-- n- 
_ Employees Give Dinner 

New Daily for Chicago Employees of the Atlantic City, N.} 
X rcss-Union HuDlisninR Cornjwiiy jidit? 

Chicago (Ill.) Weekly Worker will a dinner to their employers Jan. ; 
enter the daily field commencing Jan. 13. Served under the direction of I'llw,;:; 
J. Louis Engdahl will be editor; Moritz Ely, mechanical superintendent, the harr 
J. Loeb, business manager, and S. T. quet took place in the mechanical rm; 
Ilammersmark, advertising manager, which had been gaily decorated. i 
Headquarters will be at 1640 North Hal- hundred and twenty jiersons sat down s 
sted stsreet, Chicago. a real family meal of turkey and all 
_ fixin’s. 

Ohio Editors Meet Feb. 4 

Associated Ohio Dailies and the Buck- Vanderbilt Daily Raises Price 

eye Press .\ssociation are scheduled to Illustrated Herald, Cornelius Vanda 
meet in Columbus, O., the week of Feb. bilt’s. new San Francisco daily, has it 
4. .V memorial report in honor of the creased its price to two cents a copy. 

DAVID E. SHILEY 

"Y^HEN Cyrus H. K. Curtis decided to “They couldn’t pay much money,’’ Mr. 
” invade New York’s newspaper field, Smiley said, “but they certainly gave a 

he enlisted the brains of David E. Smiley, great experience.’’ 
editor-in-chief, Philadelphia Public Led- Before he was 19, Smiley was city 
ger, also a Curtis publication, to assist editor of the Evening Star. Later he 
him. Mr. Smiley, a success in the Quaker became assistant city editor of the Phila- 
City, IS spending a great deal of time delphia Evening Bulletin. Then he cov- 
these days in Manhattan attending to the ered state politics and had experience in 
editorial heart of the New York Evening Washington. 
Post. About this time, Smiley began to study 

Critics, writing of Mr. Curtis, ascribe law at night. Working all day at the 
his remarkable achievements as publisher newspaper office, he would read law every 
to his ability to choose from the best for evening, sometimes until 4 o’clock the 
editorial direction. His selection of next morning. In 1906, he was admitted 
Smiley, first for the post of managing to the bar. 
editor. Public Ledger, 1916, and then In order to find time to practice. Smiley- 
editor-in-chief, is a compliment, than now went back to the Public Ledger and 
which it would, perhaps, be difficult to night work. Daytimes he was a lawyer; 
find another more flattering. It is com- at night a newspaper man. This con- 
pliment deserved. tinned until 1912, with the strain bccom- 

Meeting and talking to Mr. Smiley is >ng increasingly great, until Smiley faced 
very much like talking to an ideal modern a dilema, which would he be, lawyer or 
newspaper. He submerges his own per- newspaper man. He chose the latter 
sonality in the newspapers ,. s making, and became dramatic editor and editorial 

“I don’t believe in personal journalism,’’ writer of the Philadelphia Bulletin, 
he insists. “It is the composite character . Mr. Curtis purchased the Public Ledger 
of the newspaper itself that endures. 1913. He invited to be his 

“Tbp irrMtPQf fipwQTvaner ^inrre^sps of editor in 1916. This position 
the world have had de^nke characters of accepted and by 1918, he became 
au ^ ^ A __editor-in-chief of the hvening Public their own. ne^vspaper s character, to v « v y-. • iato xc 
repeat, should be the composite of all I" I5eceml^r, 19^ Mr. Curtis 
characters concerned with its creation. V™ ed.tor-in-chief in 
Great successful newspapers have been charge of the morning, evening, and Sun- 
absolutelv independent of any single hu- also has 
man personality,’’ he continues. brought him to New York. 

1 1. . 1. • ir Smiley believes his law training has 
A newspaper should be been invaluable aid in preparation for his 

hying vital force, according to the lights present editorship. It has given him that 
of the composite and traditional editorial experience in logic, he considers a^o- 
mind. It IS the individuality and char- jy^ely necessary. 
acter of the newspaper that survives. writing editorials today,’’ he ex- 

“Some of the so-called great editors, of plains, “a man must be able to find the 
other days, I do not consider great, facts and apply principles to them. Men 
They were always 100 per cent for or 100 able to distinguish facts and treat with 
per cent against a question, person, prob- them in a logical manner, are the men 
lem or principle. This attitude is not needed by journalism.’’ 
true to life. Other ways of fitting oneself for the 

“Newspapers should have no axes to editorial chair, however, Smiley considers 
‘ lould have nothing in mind important. 

“A man should get all the experience 
he can in a newspaper office,” he advises. 
“No job is unimportant to know." 

Smiley himself has held every news¬ 
paper position, except, he claims, society 
editor. 

“Then a man wishing to get ahead in 
the newspaper profession ought to read 
every newspaper he can get hold of, news¬ 
papers from all parts of the country. He 
should pay particular attention to the edi¬ 
torial pages.” 

This Of course, as an editor, Smiley lives 
up to the last injunction faithfully. He 
lias definite ideas now as to what a good 
editorial should be. 

The Smiley editorial and the Smiley 
newspaper is friendly, non-partisan, 

IS spoken of as that “nice logical, reliable. It is' built for people of 
uper.” intelligence. 

To increase 
the advertising 
value of your 
newspaper 
The clean, bright looking newspaper compels 

attention. Its display lines stand out with 
marked individuality, reflecting the character of 
both the management and the advertiser, and in¬ 
creasing reader interest. 

Your paper can have this individuality. You 
can have new type in abundance without any ex¬ 
pensive storage system in your plant. How? By 
installing the Ludlow System for advertising and 
display composition. This system will give you 
new type in slugs from 6 to 60 point, doing away 
completely with worn, battered, or broken letters. 

You can brighten up your pages with beautiful full-flowing, close- 

fitting Ludlow italies that will not break under pressure. Your compnis- 

itors can make their own type lines as they need them in any quantity de¬ 

sired. This insures an abundance of new, clear-cut type for all occasions, 

. thereby forming one of the chief factors for increasing 

the advertising value of your newspaper. 

votea« People today are more intelligent than 
pleasure . Vfore, more inclined to reason, 
by year it readers don’t like a nasty, 
better busine nagging newspaper, any more 

In speaking •" likes a nagging woman.” 
Beckwith said. wspaper field which Smiley 
fore vve were d.-nter and remain in is that 
and how much L le Philadelphia Public Ledger 
done when the i-rk Evening Post. 
The year previou . started in work on 
short of the mi pj^j^ Evening Star. ' 
Sam exclaimed offered its employes 
lieved we would i experience in country at- 
end of the year, editorial staff consisted 
lived to see it. L; These 6 had to do all sorts 
publishers more t- paper. At the 

Ludlow Typograph Company 
2032 Clybourn Avenue 

San I'rancisco: PVlirocTn 
Hears! Bldg. V-.niCagO 

New York: 
606 World Bldg. 
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PENNSYLVANIA 
The manufacturer who is looking for a state that will yield 
close to 100% returns can do no better than take his wares 
to Pennsylvania, get his merchandise into the local stores 
and then tell the people of Pennsylvania about his goods 
in the local newspapers, adding the information of where 
these goods are to be had, and his selling campaign is 
right. 

PENNSYLVANIA’S POPULATION 
is located in 169 cities of over 5,000 people. This means 58% 
of the people of the state. It means that these prospective 
buyers of your products—over 5,000,000—are close to the 
retail outlets for your goods. So close, in fact, that you 
are sure to get quick response to your advertising, if it is 
placed in the newspapers listed on this page. 

Cultivate Pennsylvania as the market for your goods. Get 
to the people. Tell them all about your goods and your 
representatives. 

THESE ARE THE DAILIES TO USE FOR YOUR MESSAGE 

Circula- 2,500 10,000 
tion lines lines 

*'Allentown Call . .... (M) 28,398 .09 .09 

"Allentown Call . .(S) 17,114 .09 .09 

ttBloonuburg Press . .... (M) 6,990 .029 .029 

"Chester Times . .(E) 14,110 .055 .055 

tfCoatesrille Record . .(E) 6,097 .035 .03 

"Connellsrille Courier .... .(E) 6,006 .02 .02 

tfBaston Express. .(E) 21,039 .07 .07 

ttEniton Free Press. .(E) 12,711 .05 .05 

ttErie Times . .(E) 28,595 .08 .08 

"Harrisburg Telegraph . . . .(E) 39,537 .095 .095 

ft Johnstown Ledger. .(M) 15,879 .05 .05 

"Oil City Derrick. .(M) 6,296 .035 .035 

"Pottsrille Republican and Morning 

Circula¬ 
tion 

2,500 
lines 

10,000 
lines 

Paper. .(E&M) 16,239 .08 .07 
tfScranton Republican. . .. . (M) 32,645 .12 .10 

tfScranton Times. ....(E) 39,412 .12 .10 
"Slmron Herald . ....(E) 5,861 .021 .021 

tfSunbury Daily Item. ....(E) 4,302 .021 .018 

"Warren Times-Mirror. 

"Washington Observer and 

(E&M) 6,905 .036 .036 

Reporter . .(M&E) 16,971 .06 .05 
tfWest Chester Local News. . ....(E) 11,057 .03 .03 

"Wilkes-Barre Times-Leader .(E) 22,599 .08 .05 
ttYork Dispatch . .... (E) 17,873 .05 .05 

tfYork Gasette and Daily. . . .... (M) 17,360 .05 .05 

*A. B. C. Statement, April 1, 1923. 
**A. B. C. Statement, Sept. 30, 1923. 
ttGoeernment Statement, Sept. 30, 1923. 
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Outdoor Advertising Defended 
Chicago, Jan. 3, 1924. 

To Editor & Publisher; Occasionally there 
appears in Editor & Publisher articles deroga¬ 
tory to the cutd<»r advertising medium. I as¬ 
sume that these attacks are not directed toward 
outdoor advertising as a medium, hut against 
certain methods of practice, for it is scarcely 
conceivable tliat a publication of such c\’ident 
distinction as yours would subscrilie to unfair, 
misleading, and hurtful propaganda. I assume 
also that Editor & Publisher is not unmindful 
of the resolution passed by the Executive Com¬ 
mittee of the Associated Advertising Oubs 
of the World protesting attacks by one me¬ 
dium upon any other legitimate means of adver¬ 
tising. 

Fr.-m your issue of Dec. 15, I quote the 
following: 

“War on the bill lK>ards cfmtinues. Minne¬ 
sota is the latest state to join the ranks of the 
militant opponents of landscape disfigfurement. 
Success in advertising is built on reception and 
not on conception and executi^m. That is the 
one great lesson that has m/t l>cen learnt. 
Neither position nor mere size will ever over¬ 
come the offense of brusque intrusion. Adver¬ 
tising is something more than display.” 

The first sentence implies that there is a war 
on outdfX)r advertising, whereas the fact is that 
there is an effort l3cing made by public groups, 
state officials and refutable outdoor advertisers 
to irnprove certain conditions and methrxls of 
practice in outdoor advertising. The only sem¬ 
blance of a general war <»n the medium as a 
medium arises from the confusion created by 
publication of colored and misleading informa¬ 
tion and reports. There are a few individuals 
and a \'ery few group apposed to outdoor ad¬ 
vertising, just as there are individuals and 
groups opposed to any medium of advertising 
or to any other institutions. You know there 
arc persons who rail against the newspapers 
and advise their abolition. Yet the ncwspaicr 
as an institution flourishes. It should, for it 
is fundamentally right, vitally necessary and 
helpful to our age. Its few opponents repre¬ 
sent types cut of tunc with the present. 

Similarly the few opposed to all forms and 
practices of outdoor advertising are merely 
representative of a type seemingly indigenous 
to a different world not now within the horo¬ 
scope of our developing business and social 
life. 

The second sentence infers that outdoor ad¬ 
vertising is landscape disfigurement. Cer¬ 
tainly, an outdoor display can be so located as 
to disfigure landscape, but it docs not follow 
that all outdoor displays disfigure landscape, or 
that cjutdoor a<lvertising cannot be and is not 
done in such manner as not to disfigure. Evi¬ 
dently your article is inspired by the Minnesota 
law. Perhaps it will interest you to know that 
reputable outdoor advertisers are not opposed 
to a law intended to keep the space within the 
limits of the highways clean and free from any 
form of advertising or objects foreign to the 
need of travel. 

This Minnesota law represents no war on 
legitimate outdoor advertising; cm outdoor main 
engaced in conducting a reputable outdoor ad¬ 
vertising business desires to locate his place¬ 
ments on the highways. This alleged war is 
merely a war of rumor and of print. 

Trusting that votir interest in the matter of 
methods and practice in the outdt dvertis- 
intr field, as well as the cantior and fairness of 
mind proverbial in the ethics of the newspaper 
profer,S!cn, will bear up under an aggression on 
your time, I am giving a brief outline of gur 
position in the outdoor advertising field and 
methods of practice. 

There are res|Kmsible paint bulletin com¬ 
panies who exercise the greatest care in placing 
their structures along highways so as not to 
intrude tipon nature’s splendor. These respon¬ 
sible companies are also careful never to place 
their structures where traffic might be endan¬ 
gered by the obstniction of vision around curves 
or at road intersections. 

But the writer is concerned in the cause of 
the members of the Poster Advertising Asso¬ 
ciation, Inc. This association is an organiza¬ 
tion of about 1,500 members operating poster 
plants in more than 11,000 cities and towns 
of the United States. 

Memberships in the Poster Advertising Asso¬ 
ciation, Inc., have been and are mw granted 
on]y for cities and towns, and the location 
points arc circumscribed by the corporate lim¬ 
its plus the adjacent population areas. Conse¬ 
quently, a poster panel never existed on a high¬ 
way as a part of the plant membership in the 
association. It has been the judgment of the 
association that its panels are |)eculiarly adapted 
to towns and cities. Clients arc solicited and 
campaigns sold on the basis of town and city 
display. It would naturally follow that asso¬ 
ciation members could use but few highway 
boards even were they disposed to violate the 
principle of service advertised by the associa¬ 
tion. Due to the solicitation of a few adver¬ 
tisers, largely local, some of our members lo¬ 
cated a small per cent of their panels along 
highways on leased space. But the panels of 
this association on highways represents scarcely 
5 per cent of the total numi>er. However, to 
make the association's stand ujion the matter 
Clear to the mcml>crs. and so that poster i>anels 
may no l^'nger erected on highways under 
the apparent approval of the association, the 
directfws at their Philadelphia meeting in June 
pasf^ed a resolution definitely proscribing the 
nuilding of roster pcmcls on the highways and 
setting fo’-th a procedure whereby those rela¬ 
tively few' that now exist on highways shall be 
eliminated w'ithin three years. 

This action of the directory w’as taken with¬ 
out prejudice to thf*se legitimate com])anies who 
do highway advertising in a proper way, and 
without reference to the advertising value of 
highway displays. The directors simply believe 

that poster panels belong in cities and towns; 
that the scr\nce is sold upon that basis, and 
that it is very unwise to seemingly encroach 
upon a field which is the source of a great deal 
of violent agitation against outdoor advertising. 
Because poster plants suffer in the unfavorable 
reflection this highway agitation entails, since 
all outdoor advertising is designated that 
unfortunate misnomer—“billboards,” the asso- 
ciatirm members naturally frown on highway 
advertising as it now commonly exists. That 
highway advertising conducted by responsible 
ccmpiinies who properly place their locations 
(meaning not to put braras w'here they would 
cause traffic .'langer, spoiling beauty spots, or 
where otherwise reasonable criticism would be 
justified), erect attractive bulletin boards, and 
m.aintain their placements neatly and attract- 
ivr^lv is neither objectionable nor without adver¬ 
tising value, the association does not deny. 

The point with the association in passing this 
resolution is that it considers, since its mem¬ 
bers do not do highway advertising, it should 
say sc explicitly, prohibit poster panels on 
hi«?hw ays. and direct the association’s efforts 
to the further imprevement cf conditions in its 
own house—namely, city and to^vn poster ad¬ 
vertising. 

The asscciation is absolutely against advertis¬ 
ing of any kind or description within the boun¬ 
daries of the highways, that is, the right of 
way owned by the county or state, i. e., the 
people. We believe that the highways proper 
should be free from signs exc^ those main¬ 
tained by the highway authorities giving direc¬ 
tions and notices of danger, etc. 

Advertising copy on poster panels is only of 
goods of w’orth. The censorsnip committee of 
the association safeguards the medium from ob¬ 
jectionable copy, and any copy that is untruth¬ 
ful. misleading or sensatiemaJ is considered ob¬ 
jectionable. The by-laws of the association 
prohibits acceptance of copy advertising of 
proprietary preparations for diseases or condi¬ 
tions peculiar to men and women, medicines for 
veneral diseases, or objectionable displays of 
theatrical or motion picture advertisers. The 
association prohibited the advertising of liquor 
on its panels several years before the Volstead 
Act. 

Mcml>ers rf this association operate under a 
business code, called Standards of Practice 
which T I'elieve you will admit is a code of 
fine principles and high ideals. A copy of the 
Standards of Practice is enclosed. 

Poster panels are of one standard size, 25 x 
11 feet, and are built according to specifica¬ 
tions laid down bv the association. TTiis in¬ 
sures not only uniformity, but also strength and 
safety of structure. The panel face on which 
the poster is posted is of rust-resisting metal, 
and surrounding the panel face is a molding 
always kept freshly painted. A strip of white 
blanking paper surrounds the surface between 
the poster copy and the molding. Thus the 
effect rf the display is an attractive framed 
picture. 

Poster copy is designed in many cases bv 
such artists as Underwood. Penfield, Rockwell, 
T.cyt;ndcckcr, Flagg. Wveth, Parrish, Triedler, 
Shcrlder, Neysa McMcin and others of equal 
renown. 

Our panels arc located in cities and towns 
at TJ^ints of greatest circulation. You will 
readily see that residential districts are not 
points of circulation. The poster panel is Kept 
in repair, painted, and attractive looking. The 
grounds about the panel are kept clean of rub- 
bisli and weeds. 

We believe that outdoor advertising has a 
place in the business scheme of things, that it 
is vitally useful and necessary in helping along 
with the merchandising of the goods of our 
great industries; that outdoor advertising can 
l^e and is being properly done by many of those 
eaigaged in this field of advertising. 

For the snipes, the tack signs on road or in 
city we have no patience. Nor do we hold 
any brief for the irresponsible “billboard” man 
who erects cheap structures anywhere and any 
place without regard either for the advertising 
value to the advertiser or for the sensibilities 
of the public. We deprecate the conditions 
caused by the irrespr/nsible, irregardful type of 
outdoor advertiser, and we are exerting every 
p.>ssih1e influence to correct abuses in outdoor 
advertising. 

The vision of the Poster Advertising Asso¬ 
ciation, Inc., is for greater improvement in 
outdoor advertising; more copy of artistic 
r'erit. neater plants, the highest type of busi- 
nes conduct, and for harmonious relations with 
other irediums looking forward to greater 
bu.'jfncss and greater prosperity. 

Poster Advertising Association, Inc. 

Joseph Harris, 

Promotion .and Research Department. 

ing of the cable press rate to Japan to 32c 
per word, which is the present cable rate for all 
press matter. The Radio Corporation, how¬ 
ever, made a further large reduction of 9c 
per word, and since March, 1921, has been 
handling press to Japan at the comparatively 
low tariff of 27c per word. 

It is a fact, then, that the efforts of the 
Radio Corporation in the past four years have 
resulted in a net reduction of 50 per cent and 
30 per cent in the press rates to Honolulu and 
Japan respectively. 

As far as Hawaii is concerned, I might 
point out that the press rate of 5c per word 
quoted by the Radio Corporation is one of 
the lowest on record for long-distance trans¬ 
oceanic communication, and that it is an un 
profitable one is demonstrated by the fact that 
the corresponding cable rate is still maintained 
at 10c per word. 

It is true that the United States Naval 
Radio offers a press service to Hawaii and the 
Philippines at 3c and 6c per word respectively, 
but this is tantamount to a subsidized service, 
and could scarcely be maintained by any com¬ 
pany seeking a fair return on its investment. 

The Radio Corporation of America has re¬ 
peatedly endeavored to secure a foothold in 
the ^ Philippines, but on account of the oppo¬ 
sition of the Insular Government its efforts so 
far have been unsuccessful, and it is therefore 
nc^ a factor in the press communication situa¬ 
tion that exists in regard to this important 
possession. 

As for China, the Radio Corporation is 
vitally interested in the development and 
operation of a direct wireless service between 
tnat country and the United States, and in co¬ 
operation with the Federal Telegraph Com¬ 
pany has completed its plans for the erection 
of the necessary stations and the speedy estab¬ 
lishment of a direct Chinese service with full 
facilities for press and other traffic. 

1 would greatly appreciate the publication of 
these facts in an early issue of your valuable 
organ, and can assure Mr. Bickel and other 
gentlemen of the press that even as reduced 
rates have ever followed the inauguration of 
transoceanic radio services, so will our efforts 
in the future result in the provision of those 
increased facilities for the dissemination of 
American news that are so essential for the 
maintenance of our supremacy in this field. 

W. A. WlNTEEBOTTOM, 

Traffic Manager. 

will be an increase in capitalization i 
L. R. Blackman and Harry Sward, 1 
veteran employes of the editorial 
business offices, acquire blocks of stoc, 

The change brings no shift in the^ 
torial dejiartmcnt and has resulted in( 
following election of officers: Presid 
P. S. McGlynn; vice-president, Au 
Sundinc; secretary, L. R. Black 
treasurer, Harry A. Sward. 

Mr. Sundine will dispose of his 
store interests to devote his entire tJ 
to the newspaper. 

Gilroy Made Assiatant Ad Man 

I''oster Gilroy has been appointed i 
sistant advertising manager of the N 
^'ork World and the Evening Wo 
Mr. Gilroy came to New York f 
Philadelphia some years ago as pro 
tion inanager of the Frank A. Mu 
magazines and newspapers, and svi 
qiiently became general manager of I, 
when that weekly was purchased' 
Nathan Straus, Jr. Upon the pure 
of the property by William Rand 
Hearst, he was made editor-in-< 
Puck was discontinued during the , 
and Mr. Gilroy went to Europe as re, 
sentative of a New York hanking gra 
He has handled the advertising prom 
of the World since his return, some 
years ago. 

BROTHER BUYS SUNDINE’S STOCK 

Druggiet Become* Secretary and Half 

Owmer, Moline Dispatch 

August Sundine, druggist, brother of 
the late John Sundine, half-owner and 
business manager of the Moline Dispatch, 
has purchased the interest of his brother’s 
estate in the Dispatch and this week 
joined the Dispatch force. 

The late John Sundine bequeathed his 
interest to his father and six brothers and 
sisters, but the action of August Sundine 
prevents dissolution of this holding. In 
the reorganization, it is announced, there 

Davis Heads Dinner Committee 

Howard Davis, business manager, 
York Tribune, has been appointed 
man of the committee to arrange for! 
annual dinner of the Bureau of Advo 
ing of the American Newspaper PubB 
ers’ Association to be held in conne 
with the A. N. P. A. convention 
April. Other members of the cor 
are: Louis Wiley, New York Ta 
and David B. Plum, Troy (N. Y.) 
ord. 

Dunn Made Editor of Omaha Ba* 

Ballard Dunn, who began his ne 
paper career in 1899 on the old St. 
Chronicle and for 15 years worked | 
newspapers in Qiicago, St. Louis 
Colorado Springs, has been appoin 
editor-in-chief of the Omaha Bee. 
the past 4 years Mr. Dunn has bee 
junior official of the Equitable 
Insurance Society at New York City. 

SCOTT PRESS BARGAINl 
j« _ 

Radio Man Answers Bickel 
New York, January 3, 1924, 

To Editor & Publisher.—After reading 
Karl A. Bickel’s very interesting commentary 
on the new communication situation in the Far 
East, published in your issue of Dec. 22 under 
the heading “Pacific Communications a Dis¬ 
grace,” the thought occurred to me that his 
sweeping and rather severe arraignment of the 
communication companies was somewhat of an 
injustice to the successful efforts of the Radio 
Corporation of America in reducing press 
r.Ttes over its systems. 

Prior to the advent of trans-Pacific radio 
communication which was permanently estab¬ 
lished by this corporation in March, 1920, 
the cable press rate from San Francisco to 
Honolulu was 10c per word, and to Japan 
39c per word. The Radio Corporation cut 
the Honolulu rate in half and quoted a re¬ 
duced press rate of 36c per word to Japan. 

These reductions soon resulted in the lower- 

Single, Double and Triple Octuple 

Scott “Multi-Unit” Presses 
consi.sting of 24 units and 12 folders now printing 

THE DETROIT NEWS, DETROIT, MICHIGAN. 

These presses are being replaced by larger presses printing an additio 
column on each page. They are in good condition and will be availaB 
early in the new year. Print 7 or 8 columns to the page, length cut off 23 9/1 
inches. 

SEND FOR DETAILED DESCRIPTION. 

WALTER SCOTT & CO. 
PLAINFIELD. NEW JERSEY, U. S. A. 

CHICAGO NEW YORK 

1441 Monadnock Block 1457 Broadway, at 42d St 
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hrin(;s direct returns. In many cases clippings Irom the ad¬ 
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This advertisement, of which the preceding page is a part, is published to promote public 

interest in Rotogravure and the papers which carry Rotogravure sections. Kimberly'Clark 

Company, Neenah, Wisconsin, manufacture Rotoplate, a perfect paper for Rotogravure 

printing, which is used by the following papers: . 

CITY PAPER CITY PAPER 
Albany, N. Y. Knickerbocker Press Minneapolis, Minn. Journal 
Asheville. N. C. Citiaen Minneapolis, Minn. Tribune 
Atlanta, Ga. Constitution Nashville, Tenn. Banner 
Atlanta, Ga. Journal New Orleans, La. Times-Picayune 
Baltimore, Md. Sun Newark, N. J. CaU 
Boston, Mass. Herald New York, N. Y. Corriere D’America 
Boston, Mass. Traveler New York. N. Y. Evening Post 
BrooUyn, N. Y. Standard-Union New York. N. Y. Forward 
Buffalo, N. Y. Courier New York. N. Y. Herald 
Buffalo. N. Y. Express New York, N. Y. 11 Progresso 
Buffalo. N. Y. Times New York. N. Y. Times * 
Chicago, Ill. Daily News New York, N. Y. Tribune 
Cincinnati, Ohio Commer cial-T ribune New York, N. Y. World 
Cincinnati, Ohio Enquirer Omaha, Neb. Bee 
Cleveland, Ohio News-Leader Omaha, Neb. News 
Cleveland, Ohio Plain Dealer Peoria, IlL Jourtul-Transcript 
Denver, Colo. Rocky Mountain News Philadelphia, Pa. ‘ Public Ledger 
Des Moines. Iowa Register Providence, R. I. Journal 
Detroit, Mich. Free Press Rochester, N. Y. Democrat-Chronicle 
Detroit, Mich. News St Louis, Mo. Globe-Democrat 
Erie, Pa. Dispatch-Herald St Louis, Mo. Post-Dispatch 
Fort Wayne, Ind. News-Sentinel St Paul, Minn. Pioneer Press-Dispatch 
Hartford. Conn. Courant St. Paul, Minn. Daily News 
Havana, Cuba Diario De La Marina San Francisco, Calif. Chronicle 
Houston, Texas Chronicle Seattle, Wash. Times 
Indianapolis, Ind. Indianapolis Star South Bend, Ind. News-Times 
Kansas City, Mo. Journal-Post Springfield, Mass. Republican 
Los Angeles, Calif. Times Syracuse, N. Y. Herald 
LouisviP'., Ky. Courier-Journal Syracuse, N. Y. Post-Standard 
Louisville, Ky. Herald Washington, D. C. Post 
Memphis. Tenn. Commercial Appeal Washington, D. C. Star 
Mexico City, Mex. El Universal Waterbury, Conn. Republican 
Milwaukee, Wis. Jounul Wichita, Kan. Eagle 

Intaglio printing is variously called gravure, photogravure, roto¬ 
gravure and similar namw.' There are many printing plants in the 

-important cities of America equipped to supply rotogravure sec¬ 
tions to newspapers. Complete information furnished on request. 
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RICHARD S. BARRETT newspaper man and director of the 
_ Washington bureau of the American De- 

^ . 1^11 «r N.w Society, died Jan. 2, in Washing- CaUkiil R*pre«.^UT. ol New ^ 

York Daihet Die. Walter R. Kilburn, 67, for 30 years 
,rd S. Barrett, S3, who for the a printer on the Macon (Ga.) News, was 
years represented the Brooklyn killed when he fell to the bottom of an 
Eagle in upper New York State, elevator shaft in the News building Jan. 
irg, circulation and business ca- 2. Less than a week before the tyi»- 
died in Catskill, N. Y., Jan. 4. graphical union of Macon had voted him 

also for 25 years connected a pension, 
circulation department of the Cecil G. Rice, 45 newspaper man of 

World and was for 22 years Pittsburgh, died Jan. 3. Prior to locat¬ 
or of the World Information jng in Pittsburgh, he was city editor, 
,u in Catskill. For the past two Parkersburg (W. Va.) News. While in 
be was on the circulation staff of Pittsburgh he wa.s for a time affiliated 

New York American. with the Pittsburgh Post. At the time 
e was a member of Albany Lodge of of his death he was manager of the As- 
I No. 49, of Athabasca Tribe of Red sociated Bureaus of the Pittsburgh Rail- 
of Catskill, of the New York Prps ways Company, Duquesne Light Com- 

d of the New York Circulation pany, Philadelphia Company and associ- 
s’ Association. at^ corporations. He was active in the 
-affairs of the Pittsburgh Press Gub. 

HARRY J. TAFT Hugh M. W'est, an early publisher 
- and owner, Shenandoah (la.) Post, died 

Bolton New.p*por Man Die. Seattle, Wash., recently. 
in Miami Ra. Marr, head of the Fremont 

’ " foundry, and a former member, Fremont 
riy J. Taft, 55, for the last 8 (Neb.) Tribune staff, died Jan. 1 at 

head of the Newspaper Service Fremont. 
u, ^ston. Mass., di^ suddimly Rose Ann Martin, mother of 
I at Miami, Fla. Mr. Taft worl^ Martin, war correspondent, 
B^on (^^ss.) Post as night edi- recently at her home in Silver 

_jd Sunday editor for 10 years. He Creek N Y 
became city editor, Boston Journal, „ ’ ■, * , 

a Frank A. Munsey, and was sent by Fred M. Taylor, 75,_ former master 
Munsey to reorganize the Baltimore ^rmter, proprietor of a job printing es- 
I) News. Later he started the PhiU- tablishment in Denver for ye^s and an 
a Evening Times for Mr. Munsey. old-time newspaperman, died Jan. 2. 
nic funeral services were held in Robert Foulkes, 79, for 25 years a 
clphia. with burial in Arlington compositor, Portland Oregonian, and 

^ery. father of David Foulkes, mechanical 
- superintendent of that paper, died Dec. 

Marcus E. Sperry, 39, editor of 
_ Lumber and secretary of the Commercial' 

Icnurp- P RFAKI PV 7^ Journal Company, its publishers, was 
lEORGE F. BLA^hY, 75 editor ^^u^d dead in his home, St. Louis, Mo., 

and publisher, Johnstown (N. Y.) on Jan. 4. Sperry went to St. Lxiuis in 
^ Coimty Democrat, weekly, di^ 1918 as a reporter on Lumber. He had 

m Johnstown. He purchased the worked on newspapers in Texas and 
(tounty Democrat 40 years ago. Florida, his native state. 

lARD Anthony R(»b, eight- John G. Overshiner, 71, former pub- 
Bths-old son of Arthur T. Robb, Jr., Usher, Ramona (Cal.) Sentinel, died at 

gins editor. Editor & Pubusher, Wilmington, Cal., Dec. 29. He was a 
1 5. native of Illinois. 

W. Childs Haskell, 31, Donald C. Fitzmaurice, 65 editorial 
er newspaperman and son of Col. writer, St. Louis Globe-Democrat, died 
•I Haskell, vice-president. Interna- suddenly at his home in San Diego, Cal., 

Paper Company, died in Los An- Jan. 2. He was bom in Cincinnati, O., 
s, Jan. 8. Following education in and had devoted the greater portion of 
jpean schools, he beg^an his business his life to newspaper work. At one time 
■er on the Minneapolis Journal. he published a paper at Alton, Ill. 

^UsioN T. Salozer (“Sal”), 42, for John F. Cramer, 82, who was presi- 
l«t 12 years sporting editor of the dent of the Western Newspaper Union 

T Francisco Bulletin, died Jan. 4. and vice-president and treasurer of the 
Iis. Charles A. Comfort, Iowa Wisconsin Printing Company, di^ Jan. 
.spiper correspondent, died at North- 3 at his home in Milwaukee, Wis. 
0, la., Dec. 22. John J. Farrell, 53, for m^y years 
j^GE Clarence Holmes, 70, for connected with the Somerville (Mass.) 

V 33 years Brockton, Mass., cor- Citizen, died Jan. 2, at his home, 
fskrit for the Boston Globe, and the Mrs. George Robinson, 73, sister of (Anociated Press correspondent in John C. Shaffer, publisher of the Chicago 

t aty, died there Jan. 2, following a Post, died at the home of a daughter in 
S ulness. He retired from active Chicago last week. 

paper work in 1911, and at that - 
was probably the oldest Globe em- HANNA ESTATE SETTLED 

yee in point of service, having first _ 

: ^iated with tlat paper in cUveUnd FiiMmci.r.Publi.I.er’. Hold- 

Byrne, 64, editor, Williamson *“«• $3,426,000 
r. Vi) News, and one time member Executors of the estate of the late 
Ithe itaff, Baltimore Sun, died at his Daniel Rhodes Hanna, Oeveland capi- 

in Williamson recently talist and publisher who controlled the 
Wesley Lafferty, advertising man Ge'veland Sunday Leader and News 
fofiuer newspaper publisher, died re- time of his death, at Yorktown, 

' in Grand Rapids. Mich. Mr. Laf- N. Y., Nov. 3, 1921, have filed an ac- 
was at one time publisher of the counting of their stewardship, showing 
Iff* (Md.) Record, and since 1906 that Mr. Hanna left $3,426,000. 
en proprietor of the Lafferty Ad- Expenses of administration and legal 
ng Service fees took $1,470,000 from this, leaving a 

V. Smythe, 44, foimer Indian- The executors are 
Daniel Rhodes Hanna, Jr., Carl A. 

.smg man and founder of ^ children. 

all of Ge'veland. 
Mr. Hanna owned 10,0(K) shares of the 

stock of the Cleveland Publishing Com¬ 
pany, valued at $724,452 ; 24,000 shares 

_ of the Hanna Building Company, valued 
B. Camp, 70, is dead at Billings, at $495,320; 1,750 shares of the Hanna 
*|»e he formerly edited the Paper Corporation, appraised at $131,- 
" He had been mayor. 250; 9(X) shares of the Champion Paper 
^asy Pierce Whitney, wife of Company, valued at $72,(KX), and other 

M. Whitney, former Boston stocks. 

ftisiiii; Gub of Indianapolis, 
^scaitly. 

A. Paulson, Sioux City, la., 
F-perman and correspondent, died 

following a 4-day illness. 
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JAPAN 
Land of 

Greater Opportunities 

Close upon the heels of destruction 

c£une the spirit of determination which 

always leads to greater things. Japan of 

today is a land of greater opportunities 

for American exporters—a market that 

should be given immediate attention by 

the Americem manufacturers. 

All Japanese from the most humble worker to 
the most influential citizen are anxious to empha¬ 
size their appreciation of the wonderful American 
generosity %^ich has brought such great relief to 
thousands of stricken people. Words fail to ex¬ 
press the gratitude that is in the heart of every 
Japanese. This American generosity has made 
possible the rapid upbuilding of the great Japanese 
maricets. 

-IMPORTANT ANNOUNCEMENT- 

The Jiji Shimpo resumed printing regular 
editions September 12. Since September 2 so 

• called “extra” editions, reduced in size, were 
printed every day until regular editions were 
possible. The entire Jiji plant was destroyed 
but co-operation in publishing circles and the 
spirit of progress so characteristic of the modern 
Japanese press has made it possible for the Jiji 
to resume its position of leadership with complete 
editions every day. 

THE JIJI SHIMPO 
Cdbka: Monuac 

**Xjl Tok^Ot" Tokjo, Jnpaa •ad Ewaniaf 

Bmitky Cod* EdHitnu 

AMERICAN HEADQUARTERS 

C*ii*dMw Pneifie BoibEiif, 342 MaAaom Aw*.. N*w Y*rk 

JoMpb P. Bury, Rn>***at»tiw 

"In Japan, the Buyers Read THE JIJI" 

I N. Y. PAPERS GAIN 1.5% IN 1923 UNEAGE 

IVEW YORK newspapers printed l.S 
per cent more advertising in 1923 

than in 1922, their total of 160,425,514 
lines representing the highest point ever 
reached. The gain would of course have 
been materially greater had it not been 
for the 10-day strike of pressmen during 
September and the amalgamation of the 
Sun and Globe in June. 

New peaks were reached in the 1923 
total by seven of the 15 newspapers listed 
and all but five exceeded their 1922 line¬ 
age. 

Total pages printed increased from 
159,442 to 1^.422, a rise of slightly more 

than one half of one per cent 
Globe;’s passing was in large ^ 
sponsible for the smallness of thii 

Morning papers printed a tab 
79,499,672 agate lines in 1923 apim 
289,996 lines a year ago. 

Evening papers printed a total n 
925,842 lines, against 80,711,752 li» 
1922. 

Separate figures for Sunday lineag 
not been tabulated by tiie New ■ 
Evening Post Statistical Depjrj 
when Edikmj & Publisher went toj 

Totals for the years, 1923-1922 
1923-1917, and for December ore 
same periods follow: I 

YEARS U23-IK2 

1923 1922 

Percentage 
of 

tctal space 1923 1922 Gain 
14,412 13,926 American . . 8.1 112.977,964 •*11,211,662 1,766,302 . 
12,772 13,528 Brooklyn Eagle.. . 9.8 15,783,676 15,382,124 401,552 
6,916 6,280 Brooklyn Times. . 2.6 4,136,330 3,474,612 661,718 . 

12,688 11,204 *Evening Journal. 
•Evening Mail .. 

8.1 13,011,766 11,789,500 1,222,266 
6,382 5,930 4.1 6,568,024 5,938,340 629,684 . 
6,256 5,980 •Evening Post ... . 2.6 4,135,756 3,878,688 257.068 
6,760 6,844 Evening Telegram 4.4 7,035,650 6,862,302 173,348 . 
8,350 8,056 •Evening World. .. 5.1 8,258,736 8,673.406 

(3,076 6,676 •Globe . .. 2.4 (3,825,302 17,306,734 . 3, 
. 11,908 12,282 Herald . . 6.9 11,067,210 11,947,256 

11,648 10,316 News (Tabloid) 2.7 4,392,034 3,348,350 1,043,684 
7,432 7,896 Standard-Union . 4.7 7,481,310 7,785,230 
8,312 7,666 *Sun and Globe.. . 6.7 10,689,292 19,620,816 1,068,476 . 

17,912 17,506 Times . . 15.0 24,101,226 24,142,222 
11,486 11,004 T ribune . . 6.0 9,590,400 9,396,416 193,984 . 
14,112 14,348 World . . 10.8 17,370,838 17,244,090 126,748 . 

160,422 159,442 Totals 160,425,514 158,001,748 2,423.766 
Net (^in 

*No Sunday edition. 
t332,394 lines American Weekly, January 1 to May 31, 1923, not included. 
**248,628 lines American Weekly, July 1 to Decemoer M, 1922, not included. 
tSun and Globe ownbined June 4, 1923. 
(January 1 to June 2, 1923, inclusive. 

YEARS l»23-in7 

American .. 
B’kiyn Eagle 
B’klyn Times 
Eve. Journal. 
Eve. Mail.. 
Eve. Post.. 
Eve. Tde. 

gram .... 
Eve. World 
Globe . 
Herald .... 
News (Tab¬ 

loid) .... 
Standard 

Union ... 
Sun and 

Globe ... 
Times . 
Tribune ... 
World .... 

1923 
12,977,964 
15,783,676 
4,136,330 

13,011,766 
6,568,024 
4,135,756 

7,035,650 
8,258.736 
3,825,302 

11,067,210 

10,689,292 
24,101,226 

9,590,400 
17,370,838 

1922 
11,211,662 
15,382,124 
3,474,612 

11,789.500 
5,938,340 
3,878.688 

6,862,302 
8,673,406 
7,306,734 

11,947,256 

9,620,816 
24,142,222 
9,396,416 

17,244,090 

1921 
10,355,214 
13,687,818 
3,441,258 

10,885,820 
6,263,922 
5,574,897 

6,648.488 
8,927,348 
7,220,590 

12,100,740 

8,200,724 
21,652,613 
9,522,745 

14,520.594 

1920 
10,869,294 
13.403,456 
t. 

9,985,090 
6.441.770 
5,628,471 

7,538,530 
9.789.770 
8,056,835 

12,035,237 

1919 
10,820,642 
11,445,058 
t. 

9,579,660 
4,824,119 
4,490,629 

9,192,795 
7,907,884 
8,395,112 
8,734,682 

1918 
8,954,915 
8,542,714 
t. 

7,183,506 
4,174,098 
3,783,959 

8,958,858 
23,447,395 
10,197,262 
18,152,009 

8,421,293 
19,533,642 
8,138,022 

17,819,269 

5,427,009 
13,497,525 
4,170,812 

14,754,242 

ToUls.., 160,425,514 158,001,748 148,679,401 153,100,899 136,444,075 100,609,342 

tFigures not recorded. 

DECEMBER, UZS-1»22 

Percentage 
of 

1923 1922 trial space 1923 1922 
1,348 1,272 American . .. 9.0 1,270,436 ••974,750 
1,168 1,214 Brooklyn Eagle •... .. 9.5 1,345,450 1,335,418 

606 560 Brooklyn Times .,, .. 3.1 430,448 326,856 
1,156 1,166 ^Evening Journal ... .. 8.6 1,205,464 1,187,612 

618 524 •Evening Mail . .. 4.8 678,414 571,170 
594 540 •Eveiung Post . .. 2.9 410,514 369,668 
596 546 Evening Telegram.. .. 4.4 621,618 566,228 
688 820 •Evening World ..,. ... 5.0 703,664 848,998 

586 •Globe . 713,038 
1,046 1,052 Herald . „. 6.7 941,346 1,062,096 
1,084 944 News (Tabloid) ..., ... 3.1 442,538 329,784 

602 696 Standard Union ... .. 4.5 633.558 729,390 
808 664 •Sun and Globe. .. 7.9 1,115,314 t892,912 

1,620 1,542 Times . .. 14.9 2,106,652 2,058,834 
1,074 1,004 Tribune . .. 6.5 909,548 891,426 
1,152 1,236 World . .. 9.1 1,288,528 1,413,964 

14,160 14,366 Totals . 14,103,492 14,272,144 

*No Sunday edition. 
**39,710 lines American Weekly not included. 
tSun and Globe combined, June 4, 1923. 

DECEMBER. 1*23-1*17 

American . l.S 
Brooklyn Eagle. 1,1 
Brooklyn Times .... ‘ 
Evening Journal.... 1,1 
Eve. Mail . ( 
Eve. Post . ' 
Eve. Telegram . ( 
Eve. World . I 
Globe . 
Herald . < 
News (TiUoid).... ‘ 
Standard Union.... I 
Sun and (Sobe. 1,1 
Times . 2,1 
Tribune . < 
World . 1,1 

1922 

974,750 
1,335,418 

326,856 
1,187,612 

571,170 
369,668 
566,228 
848,998 
713,038 

1,062,096 
329,784 
729,390 
892,912 

2,058,834 
891,426 

1,413,964 

1921 

845,940 
1,160,280 

301,120 
1,099,744 

575,916 
460,792 
548,868 
833,038 
679,988 

1,005,230 
345,448 
626,752 
755,706 

1,853,932 
881,068 

1,204,964 

1920 
837,856 

1,018,576 
308,904 

1,043,290 
586,434 
659,726 
500,922 
981,688 
728,834 

1,047,030 
210,408 
734,444 
817,382 

1,777,524 
906,200 

1,153,542 

687,852 
890,070 

1,887,110 
893,114 

1,476,001 

785,960 
334,635 
369,602 3 
687,392 
509,347 
535,203 
571,862 

489,623 
566,192 

1,285,516 1. 
434,446 

1,186,265 I 

Touls .14,103,492 14,272,144 13,178,060 13,312,760 12,902,399 9,250,086 

tFigures not recorded. 



“OHIO 
99 

Ohio daily newspapers give both 

quantity of circulation and quality 

of circulation—a winning combina¬ 

tion. 

“Ohio First” newspapers have a 

local dealer influence and a greater 

local advertising potentiality than 

any other advertising medium. 

With a thorough knowledge of 

local conditions, an intimate 

acquaintance with local merchants, 

these newspaper publishers have 

service departments functioning 

properly—able to furnish surveys 

and general conditions of tremen¬ 

dous value. 

These Ohio daily newspapers go 

into the homes every day. 

They tell the home news—politi¬ 

cal news—church news—business 

news. They tell the people where to 

spend money and where to save 

while spending it. 

The list of Ohio daily newspapers 

here presented can help you a whole 

lot—they can give you local market 

knowledge and can do great work 

for the national advertiser. 

Cirenia* 2300 10,000 

tion Hnn Knee 

**Akroa Beacon Jonrnnl. (E) 39,177 .10 .10 

**Akron Timea . (E) 24,891 .06 .06 

**Akron Sunday Timea. (S) 23,415 .07 .07 

ffBeUefontaine Examiner .. (E) 4,831 .02 .02 

tfCincinnati Enqnirar .(MAS) 78,017 .17-38 .17-38 

ftColnmbna Diapatch . (E) 87361 .17 .16 

tfColambna Diapatck .. .(S) 78,981 .17 .16 

Columbna, Ohio State Journal. (M) 80,147 .12 .11 

Coinmbua, Obio State Journal. .(S) 33,124 .12 .11 

fConneant Narwa HemM. .(E) 3,040 .0228 .0228 

ff Dover Daily Reporter. (E) 4,771 .02 .02 

ffIronton Irontonian.. (M) 3,400 .0179 .0179 

ffKenton Democrat. .(E) 2300 .014 .014 

ft Lima Newa and Timea-Dem.. (E&S) 16,970 .06 .06 

'Lima Repnblican-Gaaetta ... (E&S) 10,610 .08 38 

Lorain Journal . .(E) 4,866 .028 .018 

ffMiddletown Journal. .(E) 8,279 .026 .028 

ffNewark American-Tribtue. ... .(E) 7,643 .028 .028 

New Pbiladelphia Timea. .(E) 6,780 .028 .028 

Piqua Call and Preaa Diapatch. .(E) 6,071 .03 .03 

ffPortamoutb Sun and Timea. (M&E) 17,746 .06 38 

ffPortamoutb Sun*Timea. (S) 12,876 .04 34 

"Sprincfield Sun . .(M) 14,022 .038 .038 

f fSteubenTflle Gaxetta. .(E) 8,846 .03 .03 

••Tdedo Blade . .(E) 107,009 37 38 

ffToronto Tribune .. .(E) 1,138 .018 318 

"Yonngatown Vindicator ..... .(E) 27386 .07 .07 

"Yonnpatown Vindicator. .(») 26,889 .07 .07 

*A. B. C. StetamMi, April 1. 1923. 

fCo^ammawt StatonaBl, April 1, 1923. 

••A. B. C StatamMt, SmpL 30, 1923. 

t^GoTwranMot StatuMBt, Sapt. 30. 1923. 
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INDIANA 
Merely a Matter of Millions 

Millions of people^ growing 

Millions of bushels of wheat 

Millions of bushels of oats 

Millions of bushels of corn 

Millions of head of cattle 

Millions of head of sheep 

Millions of head of hogs 

All of which are turned into 

MILUONS OF DOLLARS 
Not only is Indiana prolific in producing 

crops and cattle, but also merchandise, coal, 
oil, automobiles, iron and steel. This heavy 
production makes Indiana a good buying 
state. 

Indiana people are intensely interested in 
Indiana, Indiana products, Indiana business 
and Indiana newspapers. 

National advertisers may obtain profitable 
results by cooperating with Indiana mer¬ 
chants in Indiana daily newspapers in 
reaching Indiana people. 

DAILY AIDS MERCHANTS name of the *‘Lakeland Brand" is the pur- 
pose of the new organization. The Lake- 

PRINT AD ORGAN 

Rata for 
MWIinaa 

'f'l'Decatur Democrat.(E) 3,186 

•*ETan»ville Courier and Journal 11*^2 

**EvanBvilIe Courier and Journal.(S) 33,443 

*Fort Wajne Joumal-Gaaetta.(M) 26,279 

*Fort Wayne Journal-Gazette.(S) 31,008 
••Fort Wayne Newa-Sentinel.(E) 39,165 

••Gary Ereninx Post-Tribune.(E) 11,292 

••Indianapolis News .(E) 127,361 

••Lafayette Journal A Courier | 19.975 

ffLa Porte Herald .(E) 4,124 

••Newcastle Courier.(E) 4,474 

••South Bend News-Times .... j j 21,663 

••South Bend News-Times.(S) 19,776 

••South Bend Tribune. . . (S) 19,107 . . . (E) 20,293 

•Terre Haute Tribune.(EAS) 24,442 

•A. B. C. Statement, April 1, 1923. 

••A. B. C. Statement. Sept. 30, 1923. 

tfCoTemment Statement, Sept. 30, 1923. 

land association is the first co-operative 
strawberry organization in the United 

u II j /■/' I \ r'-.- r» .L States that has attempted to establish a 
Hollywood (Cal.) Citizen Does the brand and nationally advertise that brand. 

Unusual by Co-operating with Re¬ 

tailers on “Shopping News’*— 

Both Parties Benefit 

Co-operation between 

rith Re- According to present plans, every 
vs’’— strawberry cup shipped under the Lake¬ 

land Brand label will carry a stamp giv¬ 
ing the name of the grower. The plan 
to supervise the picking, packing, and. 

“Shopping grading of the berries g^rown under the 
News,” issued by merchants, and the local lakeland Brand will result in the mar- 
newspaper, instead of the customary bat- keting of a standard grade of highest 
tie, is being demonstrated in Hollywood, quality, the association believes. 
Cal. Womens Wear of Jan. a, prints the The officers of the association, recently 
story. . elected are: A. H. Roberson, president; 

Hollywood s Shopping News, it seems, Thomas Webb, first vice-president; L. V. 
and the Hollywood Citizen, oldest estab- I^wellen, secretary and treasurer. The 
lished local newspaper, are lying down board of governors is composed of L. E. 
like lambs together. In fact, the Citizen pdlis, Paul Collins, A. R. Miller, T. H. 
prints the Shopping News for the mer- McArdle and J. B. Speth. Mr. Lewellen 
chants, attends to distribution, and handles unanimously elected manager of the 
the whole thing at 50 per cent less cost, association. 

Basis of arrangements as printed in '- 
W’omen’s W ear follows: A. P. Opens New Oregon Wire 

“First, the Citizen to have complete finan¬ 

cial control of the Shopping News, to issue the Associated Prcss has installed a new 
News as cheaply as possible, and not be forced day State wire from its Portland office 
to give any division of profits as might accrue to'serve the Medford Mail-Tribune, the 
to the mychants. J Salem Capital lournal. the Pendleton 

Second, the merchants to have complete • * j r» i. xt 
control of the policies of the paper in that Oregonian and the Roseburg News- 
they would determine the character of adver- Review, 
tisements to be accepted, wheti merchants were 

unethical and should be dropped as advertis- Fire Damages Charleston Plant 

"‘‘Vrgive ??e Shopping News a good start, ^ire of ttnlmown origin in the press 
enough of the interested merchants signed up rooms of the Charleston (S^.) Post re- 
for space for a year to guarantee a six-page Centlv causcd a loss of $2,000. 
issue each week of the paper, 

“The next step was to determine prices for 

advertising. After a considerable amount of -rioc p/xd aix iuiakia 
figuring it was found that advertising, rates TIPS FOR AD MANA< 
should be flat rates, as follows: One-eighth 

page, the minimum rate, $12; quarter page, --- 

$20; half page, $38, and full page, $70, with Barrows A Richardson, Drexel 1 

TIPS FOR AD MANAGERS 

$20; halt page, $38, and lull page, $70, with Barrows & Richardson, Drexel Bldg., PhUa- 

every space carrying without extra charge the delphia. Pa. Placing account for the West 

privilege of a first page box. Electric Hair Curler Company. 

“There was to be no reading matter in the George Batten Company^ 383 Madison ave- 
paper other than the advertisements and some niie. New York. Pl.Tcing account for William 
copy at the top of the front page of each L, Gilbert Clock Company, Winsted, Conn, 

issue boosting the community in any way that Bauerlein, Incorporated, 1027 Hibernia Bldg., 
the manager of Shopping News, H, B. Link, New Orleans, La. Has secured account for 

should sec fit. Squeez-E’zy Mop Company; placing account 

“It was arranged with the Citizen to collect for American Bank & Trust Company, 

all advertising bills from the merchants each T. B. Brown, 33 West 42nd street. New 
month in the same way the Citizen collects York. Making 3.000-line contracts for Win- 

for the advertising appearing in its columns, camis. 

This was a feature that greatly appealed to Dorrance, Sullivan A Company, 31 Milk 
the merchants, as on the plans they had been street, Boston, Mass. Making contr^ts with 

working to issue the paper themselves they . England newspapers ^r Fruit-Nut 
, f J * fnr aHv^r. ' crcals, Inc., advertising Fruit-Nut Cereal and 

would have been forced to pay for the adver¬ 

tising space in advance.** 

SMALL GROCERS POOL ADS 

Denver Stores Co-operate on Space to 

Buck Larger Dealers 

Denver, Col., Jan. 10.—Fifty residen- 

Fruit-Nut Health Bread, 130 West 47th street. 
New* York; placing account for the Savage 
Arms Corporation, of I’tica, N. Y., advertising 
the Savage Washer and Dryer. 

Charles H. Fuller Compwy, 623 South Wa¬ 
bash avenue, Chicago. Using one full page, 
one time for E. R. Page & Co. 

H. H. Good Company, 45 Murray street, 
New York. Again placing advertising for the 
Carter Medicine Company. 

Griffin, Johnson A Mann, 350 Madison ave- 

tial ^ocery stores of Denver have |ir.Ms''^ran„Ta°ctrinrc<;”nfpanTTn.cl”V^ 
formed a co-operative advertising com- xew York. 

pany known as the Snappy Service Guardian Advertising Agency, 511 5th ave- 

Stores Companv, which will handle ad- nue, New York. Making 3,000-line contracts 

vertising and publicity for the stores J'.'*' . International Consolidated Chemical 

co-operatively in an effort to commpete „ j- 

with the large-space newspaper adver- N^-^“Yo'rk* M^k^^'iD^line ^SStracu 
tising of the big down-town markets. for the Com Products Refining Company. 

"We realize that the life of the corner Honig-Cooper Company, 74 Montgomery 

grocer depends these days upon success- street. San Francisco, Cal. Placing account 

fill Qdv-#»rti*cincr ** caiH Harrv T Monn Brandenstein & Co., San Francisco, till advertising, said Marry i. Ajoon, j g 
president of the new company ^ ^ 

Competition between the large market nue, Chicago. Making 5,000-iine contracts for 

and the small corner grocer along ad- Bauer & Black; placing account for Lucky 

Lord A Thomas, 400 North Michigan ave¬ 
nue, Chicago. Making 5,000-line contracts for 
Bauer & Black; placing account for Lucky 

vertising lines can only be fair when Strike Cigarette, manufactured by the Amer- 

the smaller merchants organize and raise n u 
sufficient funds by individual. contribu- 
tion to put across a substantial adver- out orders for Hupp Motors. 

tising campaign, Eugene McGuckin Company, 1211 Chestnut 
_ street. Philadelphia. Pa. Placing account for 

the Stead & Miller Company, Philadelphia. 

STRAWBERRY MEN XO USE ADS MeJunkin Advertising Agency, General Mo- 

______ tors Bldg., Detroit, Mich. Making 5,000 line 
contracts for A. Stein & Co. 

Florida Growers Planning National Metropolitan Advertising Agency, 111 Broad- 

Campaign for Next Fall 3.000-line contracts 
” for George P. Ide & Co. 

Lakeland, Fla., Jan. 10.—An intensive Wm. H. Rankin Company, 1 West 37th 

advertising campaign, the first copy to *•"**•,Maying contracts for the 

start running in the newspapers and Cigar Company. 

^gazines of the. country in the early vo^Tk'l^v'irkin^ 
fall, IS the plan just announced by the ders for Independent Starch Company (Fluffy 

newly organized l.akeland Strawberry Ruffles Starch). 

Association. The program planned by Trades Advertis^ Agency, 665 5th avenue, 

the strawberry men will be one of the .^ndmg out. orders for Seaboard 

most ambitious advertising campaigns wiUi«iJ!^ * 6 North Michigan 

ever undertaken by any co-operative mar- avenue, Chicago. Placing account for Tuxedo 

keting organization in Florida, officers of Tobacco, manufactured by the American To- 

the association state. cbmpany. 

Co-operative marketing and the shi^ B^^ 
ping of selected strawberries under the the American Woolen Company. 
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UR OVN VORIX) 

or Letters 
By JAMES MELVIN LEE 

SIN’CE the election of Hylan of New " hcnrvcr a stron* realistic story appears. 
\* 1 ,t 'Tu ^ 4 some critic onendcii by the harshness of its 

the face ot newspaiK-r opixisitioil, it has the use? Isn’t there mough misery, folly, 

become the tashum to questioil the in- ignorance, v.ci. nsness and blank disaster in 
rtuence of the press in municilial elec- ‘he world? Why add to the already insup- 

tioiis. That liewspaiKT support or op- portable burden by depicting woes? Why 

position still (ieternnnes the fate, to a 
considerable extent, of men and meas¬ 
ures is shown in an article entitled 
’’Gimmunity Forces: A Study of Non- 
Partisan Elections" hy R. D. McKenzie 
which appears in the January issue of on'ither commentator—’not as things, but as 

woes? 
doesn’t the able author write pleasant, up¬ 

lifting tales exclusively? Why doesn’t he 

produce works which, in the language of Wil¬ 

liam Allen White, ‘may be read of an evening 

before all the oltl |K‘opie without making father 

tidget’? Let him show us mankind—to quote 

the journal of Social Forces 
The article poitits out that in Seattle 

in the course of tite last 5 or b years, 
the men and tneasures advocated liy tlie 
majority of Seattle papers wt're endorsed 
by the voters. Tlie article also em- 

spirits walking through the world with faith 

in some divinity, hope of some happiness 

higher than pleasure, and charity for all their 

weak and |>erverse brethren.’ ” These are all 
fair questions. 

In justifying the printing of sliort 
phasizes the fact that w hile newspaper stories which ’ tell the truth and sliame 
opiiosition does not necessarily mean the devil and horrify the herd,”Mr. Pit- 
defeat of a candidate; to be ignored by 
the press is invariably fatal. 

* « * 

T AST year in commentitig upon the 
World Almanac in this departmetit I 

pointed out the usefulness of that IhjoW of 
facts to the newsiwper worker, and added 
by way of proof a remark once made to 
me by the late Qiarles R. Miller, editor of 
the New ^’ork Times. The edition for 
1924 is now off the press, .\hout all I 
can do is to put ditto marks under what 
I wrote last year 

kin gives the reasons why similar news 
stories dealing with the same topics 
should tind a place in American news- 
ixipirs. The 13 stories in the volume 
are worth reading, but the introduction 
demands a careful study in order to un- 
der.stand the philosophy of modern 
realism. 

* * * 

J .\.\I a trifle surprised that Franklin 
P. Adams has not made some men- 

ti.in in his column in the New York 
World alniut "Mr. Samuel Pepys, Ad- 

l can add, however, a bit of personal ’i' following 
testimony. I haee a little dau^^iter in 
my home who is a walking interrogation “ c* 
point. Frequently, 1 have to put her off e Pepys. having been exhumed 

with a remark that I'll answer her ques- Th"ercd' b "T t T.b 
. , a I -le I £ ^ . f cipUercd, broadcast to the winds,—if not of 

tion after 1 go to the kitchen tor a match heaven, at lea.st of the library,—read, parodied, 

to light ni\ pipe. (-)n the^ way to the loved, and laughed at, is undergoing his final 
kitchen 1 grab a copy ot the World humiliation in the very city where the fuscin- 

Almanac, and by the time I have got my Diary was written. The London Maga¬ 

zine is devoting a sj^ecial section of its adver¬ 

tising paces to “The Posthumous Ad*Diary of 

Samuel Pepys, Esquire.** 

UOX. ARTHUR CAPPER, United The “Ad Diary** occupies five pages, the first 

AA of which is devoted to a huge portrait of the 

diarist and the unquestioned statement that 

“most of the editions of Pepys*s Diary are in- 

,ry. ,1,0 the .urnh.g 

all that fallows. Mr. Prpys learn!* to patron- 

pipe well giiiiig, 1 have found the answer. 
♦ * ♦ 

rOX. ARTHUR CAPPER, United 
States Senator from Kansas and 

publisher of the Capiter publications at 
Topeka, answers in Success for Janu- 

ize a mail-order house, is advised to buy tooth¬ 

brushes and encourages his wife to buy them 

for Christmas presents, discovers a new patent 

SI le and an artificial leather, and ends by con¬ 

sidering the manifold excellences of a new 

brand of perfume. 

point of my career?” His answer may 
be helpful to those in the game who 
want to Ixxrome pultlishers and so I am 
quoting the following: 

The 6rst real ambition of my youth was to 

o«n and operate my own new.spaper. .\t the 

first opportunity, therefore, I got a job in a ^ 

newspaper office in my little home town. Op- -n. . . ^ ^ , . , 
portunity then led me to Topeka, where I A NEW edition of "Its The Way Its 
secured employment .'is a typesetter on the Written" by Henrv Justin Smith, has 
Daily Capital, later transferring to the re- jusj jjeen issued by the Chicago Daily 

, .u a • f News. This revised edition also con- 
“'"i “writing 

So when I learned that a small papef in an The author^ told J^ie recently that he had 
obscure western Kansas town was for sale I pUt into this rCVlScd edition all he knew 
immediately got on a train and started for about news writing. Personally, I think 
that town, hoping upon my arrival to purchase he needs a lecture on the sins of ex- 
the paper and realize my ambitidn. But upon aggeration. But this booklet does Contain 
reaching my destination I learned with dis- “(races”—to borrow a phrase from an 
mav that another man had beaten me to it , . . _ , \,_ , 
and that his name instead of my own would water-of what he knowS. 
grace the masthead of that paper as proprietor. EDITOR & PUBLISHER guarantee 
A disappointed young man returned to Topeka my comments, but I shall be Only tOO 
and took up his old job. But one of the beau- willing to refund the 10 cents, the price 
ties of life is the fact that disappointment of the booklet, to any purchaser who is 
doesn’t reside long with it. dissatisfied. 

Some time later came the opportunity to 

r's "h mS". ™5’.'XT.2; P; At>ntic M™.1,I.v f..r January, 
devoted largely to rural activities. That was F. Lauriston Bullard of the Boston 
the real beginning of my business career. Herald prints the second of his series^ of 
That paper is still a part of my organization articles on industrial matters in America, 
and I cherish it as my first love. jjjs January contribution is entitled, 

♦ • * Program For Labor Unions.” Of special 
V^.^LTER B. PITKIN, formerly of interest to newspaper publishers is his 

the Pulitzer School of Journalism comment about the case of the Duplex 
at Columbia University, has collected aixl Printing Company of Battle Creek, 
put into his v-olume, “.\s We Are” M'cliioran 

(Harcourt, Brace and Company), a 
number of striking short stories which EDWARD ELWELL WHITING, 
depict class lines, class feelings, class ^ akso of the Boston Herald, reviews in 
prejudices, and class activities. Interest- the Atlantic for January, Mr. Villard’s 
ing as these tales are. the introduction “Some Newspapers and Newspapermen.” 
written by Mr. Pitkin to justify the pub- His review is something quite different 
lication of these stories, has even more from what I wrote for Editor & Pub- 

value for the newspaper publisher. In usher, but I am glad to call attention to 
his introduction Mr. Pitkin says: it merely as a matter of news. 

O W A 
A State Where Nearly 

Everybody Reads the Papers 

The publications of Iowa have great 

influence. They act as a clearing house of 

information. They lead and direct prog¬ 

ress. It is only natural that journalism 

should thrive in Iowa, which leads all the 

states in literacy. 

TTiis may account for the large circula¬ 

tion of Iowa newspapers and farm journals. 

Iowa farmers read—they progress with 

the times. 

The agricultural journal is the farmer’s 

trade paper. He reads the daily news¬ 

paper for current events, market reports 

and knowledge of the world’s activities. 

The best market for any product is 

among the educated. Greater knowledge 

leads to multiplied desires, and lowans 

have the money with which to satisfy these 

wants. 

Advertisers find the Iowa market as 

fertile as its soil. Concentrate your adver¬ 

tising in this intelligent field. 

Tell Your Story Through These 

Papers Which Cover the State. 

RmtB for 

arcMiadoB 

**Burlincton Gasette.(E) 10,706 .04 

**Ceflar Rapids Gaaetts.(E) 20,668 .06 
** Council Bluffs Nonpareil.(EdkS) 15,797 .05 
**Oavenport Democrat St Loader,.CZ) 14,801 .06 

**DaTenport Democrat St Leader.(S) 17,660 .06 

-f")‘DaTenport Times .(E) 24,447 .07 
*Des Moines Capital.(E) 62,780 .14 

*Des Moines Sunday Capital.(S) 28,769 .14 
**Iowa City Presa-Citisan.(E) 6,176 .035 

• *Keokuk Gate City.(E) 5,656 .03 

ttMason City Qobe Gasette.(E) 12,330 .04 
**Mttscatine Journal .(E) 7,961 .035 
••Ottumwa Courier .(E) 13,045 .06 

••Waterloo Evening Courier.(E) 16,636 .06 

•A. B. C. Statement, April 1, 1923. 

••A. B. C Sutement. OcL 1, 1923. 
■(■■f^oTemmant Statement, Oct. 1, 1923. 



36 Editor & Publisher for January 12, 1924 

‘John Bull’ 
takes its 

own medicine 
Like all great national 

journals. ‘‘JOHN 

BULL” largely depends for 

its existence upon the Adver¬ 

tising it carries. 

It receives much from adver¬ 

tising—^but it also spends 

much. 

There is not a weekly m 

Britain whose atmouncements 

loom so large in the public 

eye as do ‘‘JOHN BULL S. 

On every hand—everywhere 

—on hoardings, on flashing 

electric signs, in the pages of 

the press, ‘‘JOHN BULL S 

announcements appear. Thou¬ 

sands of London Tramcars 

carry on their rear-boards its 

weekly contents bills, which, 

also, are displayed on prac¬ 

tically every newsstand and 

news agent’s shop throughout 

Britain. 

Britishers would not be al¬ 

lowed to forget “JOHN 

BULL’’ — even if they 

wanted to! 

JOHNpmX 
BRITAIN’S DOMINANT 

WEEKLY 

NOTE: “JOHN BULL’S’’ great 
circulation is due to editorial merit 
alone. This paper runs no free 
competitions, free Coupc>n Schemes, 
or other fake circulation-boosting 
campaigns. 

Net sales exceed 800,000, rate based 
on 600,000. 
For Rate Card, Specimen Copy and 
full particulars write: 

PUUp Advertisefnent Mgr. 

OimAMS PRESS, LTD. 
$7-5S, Long Acre London, W.C2. 

England 

TRADE MARK 

flexideal 
DRYMATs 

REO.o.s.i>AT.orr. 

Some items from London, England, that will show bow the Advertising and Publishing 
Hen of Great Britain are preparing and building for the Great Adrertising Convention 
in London, in July, 1924. 

Start Right! 
By HERBERT C, RIDOUT 

(London Editor, Editor & Publisher) 

London Office—Hastings House, 10, Norfolk Street, Strand, W. C, 2 

Glasgow’s Thousand:—The Conven¬ 
tion Secretary has just been notified that 
the proprietors of the Glasgow Herald, 
Messrs. George Outram & Co., Glasgow, 
Scotland, have voted a sum of £1,000 to 
the central fund. The Glasgow Herald 
is one of the few papers outside of Lon¬ 
don approximating in standing, influence, 
and national importance, to the London 
Times. The same proprietary issue a daily 
picture paper, the Bulletin, and a largely 
circulated evening newspaper, the Eve¬ 
ning Times. The editor in chief is Sir 
Robert Bruce, one of the most notable 
literary journalists of modem times. 

Fleet Street Club Annual Luncheon: 
—On Friday, Dec. 21, when the Fleet 
Street Club held its twenty-eighth annual 
luncheon, W. S. Crawford presented the 
club with a presidential chair. This club 
is the oldest of the advertising organiza¬ 
tions in Great Britain, and its popularity 
today is such that the company numbered 
more than 300. Mr. Charles Crane was 
in the chair and W. S. Crawford took the 
opportunity of reminding the club and its 
visitors of the great work which lay be¬ 
fore advertising men in this year’s con¬ 
vention. His presentation to the club was 
the signal for an outburst of applause. 
Sir Charles Higham responded to the 
toast of the visitors. 

City of London Reco|^tion:—An¬ 
drew Milne, the convention secretary, 
tells me that the Lord Mayor and Sheriffs 
of London have definitely accepted the in¬ 
vitation to be present at the convention 
banquet, Jan. 9. As it is rare that the 
Lord Mayor is accompanied by the 
Sheriffs to public functions unless the 
affair is one becoming to the dignity of 
the city, this signal honor means that 
the Lord Mayor (Sir Louis Newton) 
is fully cognizant of the importance of 
the advertising convention, of which the 
banquet is the official inauguration. 

Convention Influence Already Felt: 
—If present plans mature, this year’s 
visitors may see on British billboards 
posters executed by Royal Academy ar¬ 
tists, an advance in advertising standards 
considered by many to be due partially, if 
not wholly, to the influence being shed by 
this year’s advertising convention. The 
London, Midland and Scottish Railway 
Company is entrusting to 17 artists, of 
whom 13 are Royal .Academicians, and 
four associates of the Royal Academy, the 
work of preparing pictures of railway 
scenes and centres for use as posters in 
connection with their system. As it is 
expected that the series will be ready in 
the spring, the posters should all be in 
active use by the time our American 
visitors arrive. 

McDougall’s Return: — A postal 
mailed in mid-Atlantic bearing Christmas 
greetings from Thomas McDougall, re¬ 
minds me that this enthusiastic conven¬ 
tion delegate is back with us again. 

Convention Printing Is Admired:— 
The printed matter being produced in 
connection with the Advertising Conven¬ 
tion Headquarters work is quite a little 
typographical education in itself. The 
London District letterhead is a thing of 
joy, and the first propaganda folder a 
piece of printing that would rejoice the 
heart of any lover of print. Tfie ban¬ 
quet ticket is the latest example of this 
artistic outfit, and its intimate quiet, 
balance, and simplicity are worthy of any 
printer-expert. Of course, by all that is 
right and proper, this is only what should 
be expected, but how often, with you 
as with us, does it happen that where ex¬ 
ample is looked for in minor details, those 
who should be leaders fail us. I be¬ 
lieve young Andrew Milne is responsible; 
but I know that many who thought they 
knew something of types and borders 
have expressed their admiration. 

About this time of the year 
the angels on high will be sur¬ 
veying a sorry looking lot of 
resolutions, some frayed, some 
badly bent and some even 
broken! 

If you resolve to supply your 
stereotype department with 
Flexideal or Maxitype Dry mats, 
your RESOLUTION will not 
be among the sorry spectacle but 
instead will stand forth with its 
head on high. When 1925 rolls 
around in her chariot, you will 
be more resolved than ever to 
continue year in and year out 
with Flexideals or Maxitypes. 

It is not too late to start now! 
It will pay you to get acquainted 
by trying some samples in your 
own plant; they cost you noth¬ 
ing but can be made to pay you 
manifold. 

Start RIGHT by STARTING 
NOW! 

The Flexideal Co., Inc. 
SoW XJ, S. 5^ CanadiM Distrfl^utor* 

15 WILLIAM ST. NEW YORK 

TRADE MARK 

HaxitYPE 
DRYMATS 

PEG.U.S.PAT.OrF. 

Get the 1923 popu¬ 

lation figures for 

Detroit—then you’ll 

know why the 

SIR CHARLES TO BOOST 
TEA FOR TEETOTALERS 

British Ad Man Arrives in New York 

to Start Newspaper Advertising 

Campaign—Enthusiastic 

for London Meet 

With a million dollars to help him. Sir 
Charles Higham, K.B.E., arrived in New 
York this week from England to make 

.\merica a land 
of the teacup. 

Sir Charles 
represents the 
British-India Tea 
Growers and has 
a notion that ad- 
V e r t i s i n g and 
Volstead will 
popularize in the 
United States “the 
cup that cheers, 
but docs not in¬ 
ebriate." Then, 
too, he thinks it 

Sir Charles Higham high time Eng¬ 
land did more ad¬ 
vertising in this 

country to make “the balance between 
England and America a bit more even.” 

“•American advertising in Great Britain 
has increased mightily in the past year or 
so,” he said. “American automobiles, fur¬ 
niture, sporting goods, safety razors, 
tooth-pastes, chewing gurn, breakfast 
foods, evaporated milks, fruits, boots and 
shoes—a whole host of American manu¬ 

factures arc presented to the British pub¬ 
lic through the medium of British news¬ 
papers, magazines, and trade papers daily. 

“We send you some rubber, but yoi 
send it back in the form of tires and 
other rubber goods. We also send you 
some textiles, cutlery, a little high grade 
steel and a few special manufactures. 

“If we could increase the American im¬ 
ports of British-India tea it would help 
both countries. 

“We believe now the time is ripe for 
a campaign to increase tea-drinking in the 
United States. A cup of good tea is just 
as stimulating to talk over as a highball, 
and much better for you.” 

Newspapers will be used in the tea ad¬ 
vertising campaign. Sir Charles .said. 
William H. Rankin Agency is drawing 
up the schedule. 

The British advertising man brought 
over to this country many messages from 
advertising men of Great Britain, regard¬ 
ing the international advertising conven¬ 
tion to be held in London next July. 

“Just before I left London I was the 
guest at a farewell dinner given by Hor¬ 
ace Imber of the Daily Mail and attended 
by Harold Vernon, president of the Thirtv 
•Club; W. S. Crawford, of the British 
Empire Exposition; Col. Lawson, of the 
London Telegraph; John Cheshire; Jack 
.\kerman of the Times, and other promi¬ 
nent publishers and advertising men at 
which I was charged with the friendliest 
and most cordial greetings to their friends 
on this side of the water. 

“It would seem that all our dreams 
about advertising hands across the sea 
creating a better understanding and a 
firmer friendship are about to be realized.” 

DETROIT TIMES 
is over 200,000 daily 

and over 210,000 

Sunday. 

1920 census figures 

are “moth-eaten.” 

If you want Evening Circular 
tion in Baltimore use 

THE NEWS 
If you prefer Morning 

Circulation use 

THE AMERICAN 
That is what the local mer¬ 
chants are doing and that is 
what we offer you. 

NO FORCED COMBINA- 
TIONS when you buy 

THE BALTIMORE NEWS 

BALTIMORE AMERICAN 

I 



A Business Bridge 
between the U. S. A. & U. K. 

Many U. S. A. houses have firmly 
established themselves in a thriving 
business in the United Kingdom by 
concentrating their advertising appro¬ 
priation in THE DAILY MAIL 
with its nation-wide appeal through 
the largest Daily Net Sale of any 
newspaper in the world. 

Published simultaneously in Lon¬ 
don and Manchester it is on the 
breakfast table each morning in every 
town and village from Aberdeen in 
the North to Plymouth in the South, 
and from Lowestoft (East Coast) to 
Liverpool. 

It is also on sale each morning in 
Scotland and Ireland and with very 
few exceptions its net sale in the Coun¬ 
try Districts is greater than that of the 
local press. 

Great Britain and Ireland with its 
more than 47,000,000 inhabitants rep¬ 
resents one of the richest and most 
compact markets in the world. 

Specimen copy and 
Advertisement Rates 
will be sent on applica¬ 
tion to THE DAILY 
MAIL Offices. 280 
Broadway, New York. 
Phone Worth 7270. 

Baily iHatl 
(LONDON) 

Campaign In Itself 
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E D I 
FRANKUN, THE EDITOR THOI’GHTS of Benjamin Franklin always vision 

him to Us as a printer, a statesman and 

philosopher. He has never been given his 

proper place among our great editors. However, he 

would no doubt, be the lirst to belittle this idea. It 

was probably his ability to measure his own short¬ 

comings that makes him stand out more and more 

each year as great. 

The chief attribute of both leadership and editor¬ 

ship is satisfaction with the yesterdays and pleasures 

and hopes for the tomorrows. In the case of 

Franklin it found most complete e.xpression in his 

self-written epitaph. He says; 

“The body of Benjamin Franklin, printer, (like 

the cover of an old Ixiok. its contents torn out, and 

stripiwd of its lettering and gilding) lies here food for 

worms. Yet the work itself sliall not be lost, for it 

will tas he l)elieves) appear once more in a new and 

more beautiful edition corrected and amended by 

the author.’’ 

No matter bow much Franklin may have dis¬ 

claimed his natural tent to editorship, it is true that 

his leadership and his lasting hold on American 

opinkin was obtained through the printed word. 

Many of the knacks of the modern successful editor 

were his. He was probably the first of all American 

newspajier men to recognue power of the picture 

and cartoon. He, more than any other American 

editor, was re:.p*>nsiblc for the political cartoon as a 

weapon in time of battle, when victory was dependent 

upon the influencing of public opinion. He was I’e- 

sponsible for the famous >nake cartixm in which that 

reptile was pictured as tedng divided into thirteen 

parts, and which played such a prominent part in 

welding together the thirteen original colonies and 

making po.ssible this republic. 

There is no one of the fathers of this country 

whose writings left for posterity are so rich in the 

comnii.n scn...e idealism which w.ks the guiding factor 

in laying down the principles uiioii which this republic 

was born. 

At this time when the etitire nation is giving its 

attention to the peace plan of Edward \V. Bo'k, 

another editor and another I’hiladelphian by adoption, 

it is well for us to turn back the pages to the days 

of the first struggle for independence and read again 

the thoughts and the ideals expressed by that first 

outstanding moulder of public opinion, Benjamin 

Franklin, who wrote at the birth of this nation; 

“I join with you most cordially in the return of 

peace. I hope it will be lasting, and that mankind 

will at length, as they call themselves resi>onsihlc 

creatures, have reason enough to settle their dif¬ 

ferences without cutting throats; for, in my opinion, 

there never was a good war or a bad iieace. What 

past additions to the conveniences and comforts of 

life might mankind have acquired, if the money s])ent 

in wars had teen employed in works of utility! 

“What an extension of agriculture, even to the tojis 

of the mountains; what rivers rendered navigable, or 

joined by canals; w hat bridges, aqueducts, new roads, 

and other public works, edifices and improvements, 

rendering England a complete paradi.se, might not 

have been obtained by speeding those millions in 

doing good, which in the last war have te-en spent 

in doing mischief—in bringing misery into thousands 

of families and destroying the lives of so many 

working people, who might have performed the 

useful labors.” 

That was not written by an idealist, a propagandist, 

or a radical in 1924. but by one of the greatest of t’ne 

fathers who dreamed and conceived this nation in 

1776. What Benjamin Franklin wrote then is true 

today—he was a great editor. 

T is all very well for the L'nited States Lawn 

Tennis .Association and the .Amateur Athletic 

Union to take action to prevent the public from being 

cheated through the use of big names over sport 

stories. However, the greater question will continue 

to be just what the mental attitude of the editor is 

to his public if his conception -of journalistic enter¬ 

prise is the payment of $500 for the use of a name 

and $30 a week to a man with brains enough to 

write the story that goes in under his high-priced 

purchase. 

I A L 

THE H APPINESS OF THE GODLY 

Psalm 1: 1-6 

J^EESSEU is the man that walketh not in 

the counsel of the ungodly, nor standeth 
in the way of sinners, nor sitteth in the seat 

of the scornful. 

But his delight is in the law of the Lord; 
and in his law doth he meditate day and night. 

.And he shall he like a tree planted by the 
rivers of water, that hringeth forth his fruit 
in his season; his leaf also shall not wither; 
and whatsoever he doeth shall prosper. 

The ungodly are not so: but are like the 
chaff which the wind driveth away. 

Therefore the ungodly shall not stand in the. 
judgment, nor sinners in the congregation of 
the righteous. 

For the Lord knoweth the way of the right¬ 
eous: but the way of the ungodly shall perish. 

ADVERTISING’S HEADQUARTERS A1J\ l.kTlSIXt'i iiii.v I’.as what can be rightly 

termed a national headquarters in New York 

City. The .Advertising Club of .New A'ork in 

its new home takes rank as am<ing the finc.'t institu¬ 

tions in the country, lur te'auty, conveniences and 

detail of design it L unexcelled by any of the other 

great clubs in the nK-troixilitan district. Here will 

te the meeting place of advertising men and 

publishers of every jwr; of the world. 

This masterpiece of Stanford White and former 

home of J. Hamptlen Robb, built around century-old 

carved woods -and works of marble gathered from 

the palaces of Europe, str.nds not as a monument but 

as a milc.>tor.e in the progress fif advertising. 

The officers and membership of the .Advertising 

Club of New York lia\e made a great dream come 

true by the purchase of this palatial home. They 

deserve success and should have the support not only 

of the advertising men ami those interested in adver¬ 

tising of (ireater Xew York, but also others who 

iiave occasion to visit the city during the year and 

wish to have a part and a place in a home that they 

can call their own. 

4 LQUITT.AL of Carl Magee, Xew Mexico editor, 

following closely on his pardon for other 

charged libels growing out of the present case, 

proves again that the average .American as repre¬ 

sented on the American jury still believes in the good 

faith of the individual where the public interest is 

ioncerned. 
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ON-TO-BRITAIN 

IRTHUR 
I Pittsburgh 

, Company, t 

j^hter, retui 
^as.sau whe 

I holidays. trank P. Gl 
ted New 
. 8 and retr 
; visit, he si 

B. Baker 

fcth’s tour t 

fthe Pacific 
F. W. Sp 
I. C) Nev 
Isident for 
jitorial Ass' 

^Villiam F. 
^gton (D( 
fn appointet 

JUST an inkling of the great plans that the 

are making for the 1924 convention of tln .s 

ciated .Advertising Clubs of the World t 

closed in the cabled accounts of the meeting h 

the Savoy Hotel, London, Thursday nigh^ 

apiKaring in this issue of Fjutor & P'-'BLisHaSjos return 

In the presence of more than five hundred h tour > 

leaders of the British capitol, and with tht Xcaiis. Afte 

Mayor of London and many provincial mayorftum headq 

guests,! Lord Burnham, owner of the London 

graph and president of the On-to-Britain Coi&r 

made it clear that it is England’s purpose to 

this a world assembly for the discussion of 

liusiuess problems. This was the inaugural b- 

and the opening of the campaign for iircpara-: 

what is destined to te the most imiiortant gs 

in the history of the .A. .A. C. W. 

Of importance equal to the enthusiasm ( 

occasion was the announcement of Harold Vi 

president of the Thirty Club of London thatf 

hospitality fund now amounts to over twenty t 

pounds. 

It will probably come as a surprise to .Ar- 

to learn that the Briti.sh are preparing to cr.: 

six thousand delegates from every part of the 

and they are going to entertain on a scale th* 

never before been attempted at natioiud or 

national gatherings. 

Lord Burnham in his address paid high tri' 

the advertising fraternity of the United States 

he said: 

“We do well to take .America for our latten 

•-‘xamiilc in this great enterprise, because \nnnf 

taught us to pay to advertising the honor and 

that belongs to it in the organization of 

abilities. It has raised the .advertising calling ti 

highest plane of trade and business when .p; 

a science to the necessities and luxuries of ir. 

.Advertising is an cs.sential art that conceals 

Some idea of the hi.gh purposes tliat actuatei 

Briti.sh in bidding .«o high for the coming . 

and now entering so wholeheartedly, so e 

in their plans for entertainment of more tha 

jno H. 
Falls 

iVilliam 1 
pablishe 

thousand delegates was probably contained in 
, and a 

iCoinmi! 
at St I 

brk. folio 
|rtd to 

statement of Lord Burnham in which he said; 

“I heard in the West Indies an excellent ; 

which tells us to catch one another’s ways, 

convention will spread the contagion by the . 

of its visiting personalities.” 

In this is found the keynote of the whole Ot^C* time 

Britain Movement, and if carried out in that ♦p'>al- 

great good will come to England, .America and 'His J 

entire business world. fBenee Mo 
_ ■►^.New' 

^’’O.M.MOX sense continues to command a ' 

ing in the ranks of the country’s union p'‘t g 

who this week renominated without opposition 

presulent, Cicorge L, Berry, and his Nell 

for another term at :he head of the interiM’Rtil Brink 

organization. Major Berry, publicly at least •dciiiood 

tributes his renomination to the .stand he andkeonstru 

colleagues took for straight thinking and bP* 

action in the recent Xew York news|viper - 

That, in all probability, was a factor, but it was Qif y 

the concrete demonstration of the square deal for -wjjy 

union member and employer that Berrv has J . 
preaching and practicing during his pre.sent ar 

the prior two decades. While such principles jjy 

it, the union is assured of a tranquil and pm-;- Bryan / 

existence and employing printers and publishers ^-.rriisins! 

count upon production uninterrupted by disputes H. Pteei 

broken contracts. succe 

(('TS anyone asleep?” is the very pertinent 

the advertising agency of N. W. Ayer 4 

Tm. 
Bart 

puts up to the newspapers of .America in a '. ‘ 

on the subject of national advertising and nspa-Jjjr 

ness of newspaper readers to the same. They 

that this, among other thoughts expressed in the 1 

has long been in their minds. And answered by 

in t'ne affirmative until now, we should say—j- 

by a comparison of the lineage placed in magi 
and amount of free publicity sent by that fin| 

newspapers to bolster the former. Answer to 

question is simple. With Ayer seeking light onc-i’ 

paper advertising, everybody seems to be awsl^ j 
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to succeed C E. Whipple who resigned the staff, San Francisco Chronicle, has M. J. Shea, Ottawa, has returned to 

PERSONAL 

IrTHUR E. BRAUN, president, 
Pittsburgh Post and Sun Publish- 
Coinpany, with Mrs. Braun and their 

last July. been given an assignment by the Sun- the staff of the Winnipeg Free Press. 
Luther Weaver, former service man, magazine for a series of articles on pj Perkins and E. H. Carroll, 

St. Paul Dispatch-Pioneer Press «uid Orient, Mavity will spend 8 former Portland newspapermen, have re- 
later connected with a Minneapolis ad- '"Of'ths on the assignment, 
vertising concern, has withdrawn there- Russell C. Barnes, on the Detroit 
from and engaged in general publicity. News staff for past 5 years, and for the 

T. M. Butler, formerly circulation '^st year correspondent for the News at 

signed from the Marshfield (Ore.) News 
Russell C. Barnes, on the Detroit and will establish Timber Topics, la 

News staff for past 5 years, and for the weekly, published at Marshfield, 
last year correspondent for the_ News at £_ £_ Naugle, formerly managing edi- 

uhter return^ recently from a trip manager, Marion (Ind.) Chronicle, is Capitol at Lansing, is assisting Jay ^or, St. Petersburg (Fla.) Times, has 
Va'i'iau where they spent the Christ- now with the advertising staff, Kokomo y- Hayden, Washington correspondent, initiated a movement for organization of 

/T„j \ i-\:_a._i- niiriniT tn^ c^««inn nf PnnorrMc __ .1 
, holidays. 
rank P. Glass, editor, St. Louis Star, 

(Ind.) Dispatch. 
T. Lewis has been appointed Western 

during the present session of Congress. 

C. F. Davidson, formerly of the 
a press club in that city. 

Milburn J. Kusterer, state editor, and 
New York this’ wwk, arriving representative of the Boston Advertiser Marion (O.) Tribune and lately of the Michael F. Scully, assistant city editor. 

, 8aiid returning to St. Louis Jan. 11. with offices in Giicago. w, • ^ m r i , __........... 
I visit, he said, was purely personal. H. E. Dreier, local advertising mana- Wilmington (O.) News-Journal, replac- ^ 10-day Christmas vacation in Texas, 
fc B. Baker, general manager, P & A ger, Oklahoma City Oklahoman and Raymond B. Howard, several years their home state, Kusterer at Fort 
Los returned this week from a two- Times, has been appointed national ad- 'f* position. Howard has purchased Worth, and Scully at Dallas. 
Lh,' tour abroad visiting that firm’s vertising manager. the London (O.) Madison Press. Cnenrpr <s=.lt 

. ^®ws, is now city editor of the Grand Rapids (Mich.) Press, each spent 
Wilmington (O.) News-Journal, replac- ^ 10-day Christmas vacation in Texas, 

Mus. After a few weeks’ stop at the 
stem headquarters he will leave on a 
ni's tour that will extend as far west 
the Pacific Coast. 

W. Sprague, editor, -Scottsville 
I C) News, has been named vice- 

IN THE EDITORIAL ROOMS Ray W. FELTON has succeeded Roy 

, . - ^ , Ernest T. Spencer, correspondent Salt 
Louis J. Giffels, formerly assistant Lake City (Utah) Tribune at Ogden for 

state editor, IDetroit News is now state the past five years, has resigned to act 
editor, succeMing Gartner, Jr. secretary for the Ogden Elks. Ray 
He IS succeeded by Edward E. Herwig l. Olson, formerly Tribune correspond- 
as assistant state editor. gnt at Logan and of late attached to the 

VJrcrinia nf tliP National — Pinkerton as editor of the Seattle Star. Fred Gaertner, Jr., for some time state Salt Lake office, will succeed Spencer. 
Associatfon Felton was formerly the city editor, editor Detroit News, ^ame metropoli- Mrs. Josephine Ellis has been made 

.tonal . ™,hi:,hr.r Wil- society editor, Wilmington (Del.) Every 
,\illiam . u- * L,- >*^8 J- Lemon, former assistant city edi- G. K. Lysmger are his city assist- Evening, succeeding Miss Heath Jones, 

L Mavnr (wle W K resigned. Miss Celeste Salfner has been 
11 appoin . y t> i A. G. Dexter. Winnineor Free Press P. A. Burrows. formerly lieutenant added to the staff as a snecial writer in member of the Bok Peace Dexter, Winnipeg Free Press, uunuwa, lumiciijr iisuiciiam auuca lo me sian as a special writer in 

'nmmittee of that citv appointed to represent that governor of Nebraska and managing edi- the women’s department. Miss Pearl 

resigned. Miss Celeste Salfner has been 
P. A. Burrows, formerly lieutenant added to the staff as a special writer in 

uril Committee of that city. 
[ V. McAdoo, proprietor, Scio (Ore.) 

paper at Ottawa, Canadian federal seat. *9'” Madison (Neb.) Star-Mail Rees has joined the city staff, succeed- 
He began his newspaper career as an since his retirement from public office 

Lhune. with Mrs. McAdoo, has re- p^ess and has will be in charge of the organization of 
ing Mrs. Leon Whaley, resigned. 

Walter S. McLain has left the staff 
.1 from a visit of two months at ^een with the paper steadily, with the the third congressional district of (O.) News-Bee to join the U. 

I '■*" . . exception of 3 years spent overseas. Nebraska preparatory to the coming g Advertising Corporation of Toledo. 
L.CJamagin. for many years con- Reichler, city editor. Utica elections. M Lee citv editor Chicaeo 
Ll with Des Moines, a. news- y.) Press, has been appointed asso- Joseph N. Mackrell, formerly political Qi r^Ave^^ from a recem 

r. has been elected presiden of the "SquaVr and Com- writer, Pittsburgh Chronicle-Telegraph, Tnbu'ie, has recovered from a recent 
m Lake (la.) Commercial Club. - monthly M.asonir ionmal was inducted into office Ian. 7. as regis- 

.\pril Mr. Jarnagin assumed active 
..cmtiit of the Storm Lake Pilot- 

i,„ne which he purchased from Jouriml, has Wn re-elected president of Gra>ce Druitt 
H. J. Mitchell, now with the Democratic League of that city, and Pittsburgh Post 

„x Falls (S. D.) Press. rec^ition of past services, has been ^nes of 12 w«k 

iiilliam R. Buchanan, former owner 
J publisher, Brockton (Mass.) Times, 

presented with a gold watch. 
Archie Watts, has resigned as manag- 

Nebraska preparatory to the coming g Advertising Corporation of Toledo. ' 
elections. 

Joseph N. Mackrell. formerly political 
writer, Pittsburgh Chronicle-Telegraph, ^r'^une, has recovered from a recent 
was inducted into office Jan. 7, as regis- " 
ter of wills, .Allegheny County. Jo Fischer, artist, Chicago Herald & 

Grayce Druitt Latus, travel editor. Examiner, has returned to his desk after 
Pittsburgh Post, on Jan. 9, started a ^ ® illness. 
series of 12 weekly radio talks on travel Harry Neily, baseball writer, Chicago 
based on her recent trip abroad. .American, has gone to Florida with Mrs. 

Vance W. McCrav. for two and one- He will spend his vacation there. 

pass” a monthly Masonic journal. was inducted into office Jan. 7, as regis- 
R. M. Megginson. Wilmington (Del.) Allegheny County, 
lurnal, has been re-elected president of Grayce Druitt Latus, travel editor, 
e Democratic League of that city, and Pittsburgh Post, on Jan. 9, started a 

recognition of past services, has been series of 12 weekly radio talks on travel 
esented with a gold watch. based on her recent trip abroad. 
Archie Watts, has resigned as manag- Vance W. McCray, for two and one- 

hv his wife and dauehter '"B eilitor Olympia (Wash.) Olympian, half years farm editor. Cedar Rapid! 
" ‘ l^ e vone o St PetSburg Ka to assume the editorship of the Pacific (la.) Gazette, has resigned to take t 
L Ser Ha., Engineer, a weekly trade position with the Agricultural Founda 

the winter. r,>.Ki:cV.«.4 in tion of the Sears-Roehiiek Comnanv o 

half years 'farm editor. Cedar Rapids joining the White Sox when they arrive 
(la.) Gazette, has resigned to take a .St- Petersburg to start their spring 

training. 

uKi me winicr. journal publisheif in Seattle. ^ tion of the Sears-Roebuck Company of George Dever, youngest son of Wil- 
pirnc?’ frT)*’loumM ^nd Allan Shoenfield, for the past year and ^icaRO. He will be connected with the Ham A. Dever, mayor of Chicago, has 

l fMass l ReouEn and » half Berlin correspondwt for the ‘lepartment of information in charge of joined the reportorial staff, Chicago 
g-cid (Mass.; KepuDiican, ana n. • , c ;„«» rr.mnlpt».H a trin agricultural publicity. C. P. Streeter, American. 

hurS'Gordol, 27* "" htrr Jean Oordon, norn_ uec //. ^ ^__ farm editor. of ‘‘Br nv ng Uo Father.” will leave khtrr. Jean Gordon, horn Dec 27. tnrougn czecno-siovaKia and a swing • . ” - 
Li Simmons is on the journalism around Europe, obtaining special stories. ’“"J* 
hiltv of Syracuse University. Karl W. Miller, son of George E. Donnelly is again com^et 
I ol Henrv W Shoemaker oresident Miller, editor-in-chief, Detroit News, the financial staff of the Detroit i on a. E L fpL 1 TribunTpSushiS^cS- has been in South America for the past News after an absence of a year, 
tv, and a member Pennsvlvania®Forest » months writing special articles for his Miss Florentine Mic^ud ^TM^i 
r,m;s<Ion, and Pennsylvania Histori- paper and is now on his way northward or. St. Paul News, has left on » 

mes, la., will succeed Mr. McCray as George McManus, cartoonist, creator 
rm editor. of “Bringing Up Father,” will leave 
M. E. Donnelly is again connected New York, Jan. 12, for a short vacation 

has b<?en in South America for the past News after an absence of a year. Dick Harrison, city editor. Saskatoon 
(Sask.) Star, has been appointed news 
^itor of the Star and Morning Phoenix. 

Gxnmission, who has been seriously toward Mexico. terranean tour as companion of Mr. and D. P. Connery, city editor, the Phoenix, 
arr&;rewTStal N^ John A. Jones is now editor, Weirton .M- Cordenio .A Severance Her desk go« to the Star’s city desk and is suc- 
rk. following three operations, is re- (W. Va.J-'ueade^ He was’formerly m charge of Mrs Ivens Jones. c^ded by Eric Knowles, formerly of 

Irted to be convalescent. It will be with the Steubenville (O.) Herald-Star. 
^ time before he is able to leave the Walter J. (Hiristy, political editor, 

Pittsburgh Gazette Times has been ap- 
Ivillis J. Abbott, editor, Christian pointed delinquent tax collector of .Alie¬ 
nee Monitor, and Mrs. Abbott sailed gheny county. 
p New York, Jan. 10, on the Panama- Arthur Chapman, formerly managing 

is in charge of Mrs. Ivens Jones. ceeded by Eric Knowles, formerly of 
James L. Devlin, staff reporter, Hamilton, Ont. 

Detroit News, for the past 14 years, is Glenn Griswold, managing editor Chi-' 
spending the winter in New Orleans with cago Journal of Commerce, was a lec- 
his family. ' tiirer at the bi-monthly meeting of the 

1 New York, Jan. 10, on the Panama- 
jiner Manchuria, bound for Cuba editor, Denver Times, who was granted 

[I Cabfomia, via the Panama Canal. a leave of absence from his New York 
Arthur Brisbane, Jan. 8, purchased for newspaper work in which to write a text- 
f.iJ**! the New Rochelle. N. Y., home of book on Colorado history, has completed 
h Nell B. McRae, better known as his book. Upon its acceptance by the 
in Brinkley, newspaper artist. It is educational committee of Greater Colo- 
tlfriiood Mr. Brisbane is interested in rado, Inc., he will return to New York. 
I construction of a modem hotel on the Albert Crane of the .Attica (Ind.) 
^ I.edger and Tribune is seriously sick at 
- his home. 

IN THE BUSINESS OFFICE J- Brcttle, veteran editor. Cherry 
V w Creek (N. Y.) News, retired Jan. 1. 
1 M. HACKLER, for past 8 years He is succeed^ by R. R. Thorngate. 

associated with Nels B. Updike in Mr. Brettle had been editor of the News 
“la and Milwaukee, has been ap- for 13 years prior to his retirement, 
td business manager. Omaha Bee. Warren E. Boyer, secretary, Denver 

.Akers has been advanced from Press club, Denver newspaper and pub- 
^ing managCT to advertising direc- licity man, has published a book, “Van- 
Phoenix ( Ariz.) Gazette, and has ishing Trails of Romance,” woven about 

' succeeded in the former position by the historic incidents and traditions of 
■ Bartle, formerly El Paso (Tex.) Colorado’s scenic spots. 

William H. Hill, state editor, Wil- 
'■les P. Saylor, business manager ming^ton (Del.) News, presented each 
-gton (Del.) Labor Herald, has fellow newspaper man of Wilmington 
re-elwed treasurer of the Wil- with a book of his original poems, en- 

on Gty Democratic Committee. titled "Thinklets,” as a Christmas and 
Edgar Phillips, manager, Hagers- New Year’s remembrance. 

(Md.) Herald-Mail PubUshing Mrs. C. M. Peck of Los Angeles, is 

I Bwle, formerly El Paso (Tex.) 

on Gty Democratic Committee. 

Edgar Phillips, manager, Hagers- 
(Md.) Herald-Mail PubUshing 

TKe editor ^Ko uses tKe 

free information bureau 

conducted by Frederic J. 

Haskin provides a special 

representatiS)e in Wash¬ 

ington for everyone of 

his readers. 
Wny, and Mrs. Phillips entertained now assistant society editor San Diego 
editorial, mechanical and business (Cal.) Union, succeeding Mary Eliza- 

es of the two papers at a New Year’s beth Irwin, who has gone to Chicago to 
at their home in Hagerstown, take a course in short story writing. 

Phillips was recently made manager Mrs. Nancy Barr Mavity, recently on 
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Co-operative Club of Chicago, Tuesday, 
Jan. 8. 

George Ashley De Witt, accompanied 
by his wife and little daughter, left Chi¬ 
cago recently to open an office in Los 
Angeles. He will be western editorial 
representative for the Chicago Herald 
Examiner. 

Frank P. Briggs, night editor, Shaw- 

T. R. Hutton, from Albany (N. Y.) 
Knickerbocker Press to staff, Detroit 
News. 

Thomas F. Clark Company, New 
York, publishers’ representative, has 
been appointed to handle the national ad¬ 
vertising of the Suffolk (Va.) News. 

ON THE MECHANICAL SIDE 
IN THE AGENCY FIELD 

JJARRY C. MALEY COMPANY, 
Chicago, has been appointed adver- FREDERICK L. Twomey, foreman, 

tising counsel for the proposed Aviation ^ t /xr--- x 
nee (Okla.) News, has gone to Macon, Town & Country Qub, E)etroit. 
Mo., where he becomes editor and part 
owner of the Macon Chronicle-Tribune. 
He was former owner, Trenton (Mo.) 
Times. Harry Stroud, editor, Ardmore 
(Okla.) Ardmoreite, succeeds Briggs on 
the Shawnee News. 

MARRIED 

School Book Advertising Company of 
New York, have opened offices in Chi¬ 
cago at 14 West Washington street. All 
Western business will be handled from 
the Chicago address. 

Kansas staff of the Ferry-Hanly Ad¬ 
vertising Company held a New Year’s 
luncheon in Kansas City, Jan. 1. C. P. 

composing room, Lynn (Mass.) 
Telegram-News, was elected city coun¬ 
cillor at the recent city election. 

William Koch, one of the oldest print¬ 
ers of St. Paul and prominent in Typo¬ 
graphical union circles, has been left a 
fortune by the death of a brother. 

District managers, Lanston Monotype 
Machine Company, held conferences in 
Philadelphia recently at the call of Har- 

SPECIAL EDITIONS 

UALIFAX (N. S.) HERALD,, 
page Year End edition, Dec,’ 

Fall River fMass.) Herald, a 24^ 
New Year’s edition, Dec. 31. ' 

Darlington (S. C.) News & pJ 
weekly, a Darlington County De.. 
ment edition of 1923, Jan. 4. 

Boston Transcript, a 56-page wry, 
business outlook special edition, ja; 

Worcester (Mass.) Post, a 28- 
financial and industrial edition li, 

Indianapolis (Ind.) Star, a 72- 
yearly review edition, Dec. 31. 

UTicc uADDin-TT' AfAr'i,' A u* Hanly, of Chicago, vice-president and vey D. Best, vice-president, to review 
f ^ AlAt...K, daugnter manager of the Chicago bureau of the past sales and sales methods, to inspect 

of Nornian E. Mack, publisher, Buf- company, was honor guest, and Arthur newly perfected machines and units, to 
falo (X. Times, to Stuart Corey F. Killick was toastmaster. advise with home office executives and 
Welch, Jan. 10. 

Mahlon B. Johnson, formerly Rocky 
Mountain News and Denver Times re- 

George H. Payne, president of the G. to make plans for the sales activities of 
Logan Payne Company of Chicago and the coming year. Those attending were 
William A. Small, secretary, spoke briefly S. E. Haigh, Philadelphia; (5. Walter 

porter, now vice-president and assistant at the weekly meeting of the Advertising Lieb, Birmingham; Richard Beresford, 
editor Denver Daily Record Stockman, 
to Miss Ada Johnson, of Denver, Dec. 24. 

Arthur Reed Brown, of Rapid City 
(S. D.) Journal staff, to Miss Della 
Belle Kjelmyr, Dec. 25. 

Miss Ruth Welsh, in charge of foreign 
advertising, Springfield (O.) News, to 
Louis J. Chapman of New York City 
recently. 

George M. LeCrone, Jr., Effingham, 
111., of the newspaper advertising field, 
Colorado Springs, Col., to Miss Augusta 
Spencer of Columbia, Mo., Dec. 29. 

H. H. Richardson, advertising de¬ 
partment, St. John (N. B.) Telegpraph- 
Journal, to Miss Ellen Peterson, of 
Frederickton Junction, N. B., recently. 

Miss Helen Hall _Ridenour, only 
daughter of Mr. J 
formerly with the Hagerstown Globe, 

Qub of Cedar Rapids, la., last week. New York; H. H. Morley, Boston; H. 
While in Cedar Rapids, Mr. Payne and F. McMahon, Toronto, J. H. Sweeney, 
Mr. Small were guests of J. S. Farquhar, Chicago, and F. L. Bowie, San Fran- 
publisher, and R. G. Grassfield, editor, cisco. 
Cedar Rapids Republican. H. P. Richardson has been appointed 
_ assistant to the sales manager, lanston 

Monotype Machine Organization, follow¬ 
ing the resignation of Carroll T. Harris 
who goes to San Francisco as vice-presi¬ 
dent and treasurer. Monotype Composi- 

WITH THE ADVERTISERS 

(Ont.) Free Press, associate editor, 
Winnipeg Telegram, managing editor, 
St. Thomas Journal, western Ontario 
representative, Toronto Globe, and pro- 

Frank Ridenour rnotion manager of the Globe. He has 
_^ .. -.agerstown Globe,' been active in the .■Association of Cana- 
and now a director of the Hagerstown dian Advertisers and is vice-president of 
Herald-Mail Publishing Company and that body. 
manager of the Hagerstown Bookbinding Ealmund E. Keough has resigned as 
and Printing Company to Vaughn advertising manager, American Writing 
Byron, a nephew of the late Lewis T. Paper Company, to become sales pro- 

^LAUDE SANAGAN, for past 5 
years advertising manager Willys- tion Company. 

Overland of Canada, Limited has re- Annual meeting of district managers 
signed to enpge in a general advertising ^nd salesmen of the Ludlow Typograph 
business on his own account Mr Sana- Company was held in Chicago. Jan. 3 to 
g^ at one time was city editor, London 5 a banquet was held, and problems 

of the organization discussed. 

CHANGES OF OWNERSHJ 
p E. CAMPBELL of the Cedar 

(la.) Record, has purchase! 
Pierson (la.) Record. 

L. P. Loomis of Canadian, Ta 
purchaser the Torrin^on (Neb) 
gram from F. S. Pavitt, who is :• 
on account of poor health. 

B. W. Herman, editor and 
Wasco (Cal.) News last week 
chased the Shatter (Cal.) Progres 
neighboring village, from Mrs. 
M. Calkins, who has been e^tinj 
paper for the past year since the dt 
her husband. 

O. M. Mayfield, Denver, has pun^ 
the Valley (Neb.) Enterprise fr 
E. Byars, who successfully pilots 
Enterprise for 32 years. Mr. Byr 
tires to devote his entire time ti 
moving picture house at Valley. 

South San Francisco (Cal.) Enttnj 
has been purchased by George F. Mi 

Byron, former ow'ner of the Herald- 
Mail, Jan. 3. 

Miss Ethel Brown, of staff, Chicago 
Journal to Max M. Steinberg of Council 
Bluffs, la., Jan. 6. 

motion manager. Paper Utilities Com¬ 
pany, New York City. 

Howard W. Harrington, advertising 
manager, Moline Plow Company for 5 
years, and vice-president and general 

Miss Marguerite Yerxa, member of manager of the_ Moline Press, a printing 
the business office staff St. John (N. B.) 
Telegtraph-Journal to W. S. Potts. 

Ruth Ainsworth, associate editor, 
Newport (W'^ash.) Miner, to Charles A. 
McGlade, Dec. 29. Miss Ainsworth is 
the daughter of Fred L. Wolf, editor 
and publisher of the Miner. 

HOLDING NEW POSTS 

TAMES HAAS, staff, Philadelphia 
d Public Ledger, to editor radio de¬ 
partment. Camden (N. J.) Courier. 

B. S. Robb, from staff, St. John 
(N. B.) Telegraph-Journal, to staff 
Halifax (N. S.) Herald. 

J. A. Manchester, from Brockton 
(Mass.) Elnterprise, to city editor Hali- 
fa.x (N. S.) Herald. 

A1 T. Baum from advertising agency 

concern subsidiary to the plow works, 
has joined the H. K. McCann Adver¬ 
tising agency in Qeveland, as account 
executive and will be located in the 
Qeveland office. He is succeeded at the 
Moline Plow by M. O. Dawson, superin¬ 
tendent of the Moline Press, and H. B. 
Weeks, assistant advertising manager. 
Mr. Harrington organized the Moline Ad 
club and was its president 3 years. 

Homer VV’. Miller, for the last year 
advertising manager for Hess Brothers 
mercantile store, Rockford, Ill., has been 
appointed advertising manager. Free 
Sewing Machine Company of Rockford. 

NEWS SERVICES AND SYNDICATES 

QEORGE C. DEWITT, formerly as- 
_ _ __^ sistant managing editor, Chicago 

of Curtis-Baum, Oakland. Cal.,°sporting Herald & Examiner, has been appointed 
editor, San Francisco Examiner. 

Byron Darnton, Baltimore, to staff 
Public Ledger and Irving Mechlovics, to 
copy desk. Public Ledger. 

Lenore K. Downey, from city editor, 
Wahpeton (N. D.) Globe, to feature 
writer, San Diego (Cal.) Union. 

J. K. Evans, from Oakland advertising 
manager. San Francisco (Cal.) Herald 
to classified advertising manager, San 
Francisco Call. 

Universal Service correspondent in Los 
■Angeles. 

Richard Rohman, formerly of the New 
York Leader and New York Call and 
one time member of the Paris staff of 
the Chicago Tribune, has joined the 
New York bureau, Russian Telegraph 
-Agency, as assistant correspondent. 

C. J. Zahradka has been transferred 
from the office of the St. Paul bureau of 
the -Associated Press to the Capitol run. 

„ , , r r ■ His successor as assistant to M. M. 
Oppegard. chief of the bureau, is H. R. 

Toledo (O.) News-Bee. to managing Carpenter, 
editor, Selma (.Ala.) Times-Journal. 

Truman, from Honolulu 
WITH THE SPECIALS 

Charles D. 
(Hawaii) Advertiser, to promotion 
manager, Los -Angeles (Cal.) Herald. T>RIDGEP0RT (CONN.) POST & 

P- ^^llespie, from staff, Ellensburg D Telegram and the Bridgeport Sun- 
(Wash.) R^ord, to advertising manager, announce the appointment of 
East End (Wash.) News (Spokane). Gilman. Nicoll & Ruthman, with offices in 

William Stonebraker, from copy desk. New York, Boston, (Chicago and San 
Syracuse Telegram, to rewrite staff, Francisco, as their national advertising 
^ston .American. representatives, effective Jan. 7. 

Another Series of 
Church Advertisements 

Series No. 5 of Church Advertisements 
has just been issued and sent to publishers 
of daily papers. This series is supplied to 
papers without charge for use. The series 
consists of 23 advertisements by advertising 
men and public officials and can be used by 
any paper or group of churches. 

Nominal prices have been placed on 
previous series of church advertisements 
issued by this department in order to secure 
exclusive use in a town and to pay for print 
ing proofs and sending them out. 

A friend of the cause has paid for Series 
No. 5 so the Department is able to offer 
Series 5 free. 

If you have not seen the proofs send for 
them. 

Series 5 is obtainable only from Mr. E. 
H. Harris, Palladium, Richmond, Ind. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. W. 
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DISTINCTIVE 

FEATURES 

HOL-NORD 
feature service 

500 Fifth Avenue 

NEW YORK CITY 

Detroit 
Fourth 
Largest 
City 

Complete coverage with 
one paper. 

The Detroit News 
Offers advertisers 

unusual opportunities 

The 

Syracuse Herald 
SYRACUSE, N. Y. 

Is first in Syracuse leading 
the second paper by 2,158,- 
316 lines for total advertising 
for 1922. 
First in total; local; national 
lineages. 

SpecUU Representatives 

PRUDDEN, KING & PRllDDEN, loc. 
M Fifth Ave. 
N. Y. aty 

Steen- Bide. 
CUcaeo, IIL 

Globe Bide. 
Boeton, Man. 

Consistent 
Leadership 
ITMiEUK advertising 
' ’ pays - - it grows 
and stays! Month aft¬ 
er month, year in and 
year out—The Miiwau- 
kee Journal continues 
to print more* H<)verti9inR 

than the* other two Mil¬ 

waukee pa|M‘r.'4 C4»mbin«*<l! 

First in circulation— 
First in reader inter- 
• st - First in Results- JTh« Milwiuktf 

OUKNAL 
KRST-by Merit 
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publisher. Palo .\lto (Cal.) Times and ASSOCIATIONS 
Redwood City (Cal.) Tribune. 

Harold J. Dibb, of the Great Falls J 
(Mont.) Tribune, has bought a half in- CIETY of Boston held its lOOth 
terest in the VVinlock (Wash.) News, of meeting Jan. 4, Md the followmg 
which he has become editor and pub- officers were elected: Presidrat, Henry 
lisher Robert; vice-president, Francis A. 

American Fork (Utah) Citizen has 

fefnrH Vlt.h Kf^nard Raymbnd; librariim, John 
Gmsford of Lehi, Utah. V discuss^ for 

B. H. Shearer, publisher, Columbus the 100th anniversary celebration, when 
Junction (la.) Gazette, has purchased a reception and dinner will be held at 
subscription list of the Columbus Safe- the Copley-Plaza Hotel. Cyrus H. K. 
guard, published by W. E. Whetstine. Curtis, publisher of the PhUadelphia 
The Safeguard was founded more than Public Ledger and New York Evening 
half a century ago. Post, will be one of the invited guests. 

Miss Ruth Camp, only woman pub- Cleveland Advertising Club was host 
lishcr in southwestern Iowa, has sold a to several hundred newsboys during the 
half interest in the Lewis (la.) Standard holiday season. The boys were given a 

publisher. Mr. dinner at the Hotel Statler and treated 
W illey will resume his editorial connec- numerous gifts 
tion with the paper and Miss Camp will phtsburgh Advertising Qub was en- 
serve as usincss manager. tertained by Joe Cook, comedian from 

V\. E. Tyler has sold out his entire the “Vanities of 1923,” at their weekly 
mtcrest in the f^osser (Wash.) Record- meeting, Jan 4. 
Bulletin to VV. R. Sproull and Virgil E. 
Sproull. 

\V. E. Barnes of Oxford, la., has pur¬ 
chased the Sleepy Eye (Minn.) Herald- 
Ehspatch from D. L. Keith. 

Winnipeg branch of the Canadian 
Women’s Press club was entertained by 
a sketch written and presented by the 
members at their annual New Year’s 
dinner. Those taking part were Oiza- 

Harry Bouck part owner, Girard beth Long, Miriam Norton, Ethelwyn 
(Kan.) Messenger, has purchased the Ellis, Mrs. Mary IngersoII, Mary Scott 
half interest of his partner James D. uid Carolyn Cornell. A miniatin-e news- 
Barnes and is now in full control. paper, the Rival Rag, was distribut«L 

L. A. Sullender, recently sold the William Rockhill Nelson Post of the 
Doming (Wash.) Prospector to A. S. American Legion, composed of em- 
Johnston and H. J. Strickfaden. He ployees of the Kansas Chy Star who 
has returned to his old home in St. served in the world war, ‘recently elected 
Louis, Mo., where he will remain in- Dfficers as follows: Commander, Leo 
definitely. Fitzpatrick; adjutant, Edwin Reed; 

C. E. Mills has relinquished active finance officer, Arthur Wallstedt; central 
control of the Montevideo (Minn.) committeeman, William J. Rowlqr; ser- 
.^merican, and leased the paper to his ?eant-at-arms, Ray Stewart; vice-com- 
sons. C. Elwood Mills becomes editor manders, George Byrne, C. Cowles and 
and his brother Everett S. advertising W. C. Hoover; post surgeon. Dr. Paul 
manager. V. Woolley. 

Thomas Dovery of Eugene, Ore., has Buffalo Better Business commission 
bought the Kelso (Wash.) Cowlitz has elected the followmg directors: three 
County News from J. H. Pittman. year terms: Emanuel Boasberg, Edward 

Lynchburg (O.) News, weekly, has Edward L. Hengerer, Elliott 
been leased to C B. Tullis, who has p' ^IcDougal and J. F. Schoellkop^ 
been its manager, by the Brown Publish- ‘wo year terms : Charles Clifton, I. C. 

ing Company! Blanchester, O. Tullis ”• 
aho has tecome manager of the New McNulty and Sidney D^s ; one y^: 
Vienna (O.) Reporter since C E. Sturm ^aird. C. P^al Frandwt, 

purchased the V^lmington (O.) Demo- ^Ro£,dT"o^rien^"”^ 

"presley Atkins, formerly piiblisher ^t tl« meeting of the News- 
Pincville (Ky.) Sun has purcl^sed the paper Oub, Boston, J^. 3^ the follow- 
printing plant and business of the Norton officers were elected: ^.tor-m-chief, 
(N. C ) Daily Progress from John E. ^ 
Pearce. The . " 
about $18,000. 
Pearce. The sum iiTvolved is said to be editor, Fr^klin P. Collier, 

cartoonist, Boston Herald; reporter, 
William U. Swann, Rehobrth Sunday 

NEW PLANTS AND EQUIPMENT 
Herald. 

Virginia Press Association has de- 
XJAYWARD (CAL.) REVIEW re- cided to hold the mid-winter meeting in 

cently moved into a new $10,000 Richmond, Va., Jan. 25 and 26. The 
plant. program has already been drawn up. 

Apopka (Fla.) Chief, will soon move Jarvis A. Wood, senior member, N. W. 
into its new home, now under construe- Ayer & Son, Philadelphia, will speak 
tion. Tlie Chief’s plant will also be on “To What Extent Do Merchandis- 
used by several other publications, in- ing Surveys and Other Co-operation 
eluding the National Pilgrim. Asked for by Agencies Do Towards 

Linton (Ind.) Citizen has recently Landing a Contract?”. Other speakers 
added a new Duplex press. include: Emmett Finley, secretary and 

Herman Reents, who recently pur- general manager, American Press Asso- 
chased the Bushton (Kan.) News, has ciatkm; Dr. Douglas Freeman, Rich- 
purchased new presses and other equip- mond News-Leader; and Col. W. S. 
ment for the plant. Copeland, Newport News Daily Press. 
- Program arrangements were made by 

NEW PUBLICATIONS Paul Scarborough, president; L. E. 
c-vx-r-ucD c 1 Pug^- Newport News Daily Press; A. 

ITEITH F.XNCHER formerly with ^ R^we. Fredericksburg Star; R. C. 
the Wichita (Kan.) Beacon is the Easley, South ^ston News; E. E. 

new owner of the Emporia (Kan.) Keister, Strasburg News; and James C. 
Times. Latimer, secretary-treasurer. 

Aiiburndale (Ha.) Journal, wrekly, Nicholas Murray Butler, president 
has just rnade its ap^arance. U is qJ Columbia university, will be the prin- 
issued by the Journal Publishing Com- ^ipal speaker at the midwinter meet- 
pany, .\lex. G. Deal, editor and manager, Indiana Republican Editorial 

Joplin (Mo.) Democrat is _ a new association. The annual love feast will 
weekly newspaper appearing with Cap- be postponed from Jan. 25 to early in 
tain D. E. McDowell as editor. February. It has also been announced 

W. B. Ream, for years editor, Turon that James J. Davis, secretary of labor, 
(Kan.) Press, but who for some time will speak at the republican meeting to 
has been out of the game engaged in be held by the editors on the night pre¬ 
farming, has returned to the printing ceding the love feast. George D. Lind- 
office, and is now publishing the Byers say of Marion is president of the asso- 
(Kan ) Journal ciation; George A. Elliott of Newcastle, 

Dunellon (Fla.) Truth, a weekly, has W. O. Feudner of 
made its appearance with G. W. Adams, Rushvtlle, is secretary. 
Florida newspaper writer as editor. Advertising Club of St. Louis will 

"/n Boston It's the PosP’ 

Circulation Averages 

November, 1923 

BOSTON DAILY POST 

401,204 
Copies Per Day 

BOSTON SUNDAY POST 

395,819 
Copies Per Sunday 

First in Local, National and 

Total Display Advertising 

KANSAS IS A RICH. RBSPtmSIVE 
FIELD-TOPEKA. ITS CAPITAL 

A GOOD “TRY OUT" CITY 

They are best covered by the 

Coptfca 
Bail? Capital 

TOPEKA, KANSAS 
Daily wilb a Ceaeral 

na Clrmlstlne 
Oaly 

Dominates its field in circnlstioii, all 
classes of advertising, newt, prcstigi 
and reader confidence. 

Supplies market data—does tnrvsy 
work—gives real co-operatioB. 

PUBLISHER 

MEfifBER A. B. N. P. A 

The Deseret News 
SALT LAKE CITY, UTAH 

A great resort city. The West¬ 
ern Atlantic City—with a great 
playground close by 

ForvigB Rsprsaantattvas 
CONE. HUNTON A WOODMAN 

Nsw York CUcago D« 
Kaaaaa City SC Louis AH 

Padfie Coast Rsprsasntatiwa 
CONGER A JOHNSTON 

Los Aageles Saa Fran 

Los Angelas, Calif. 
Gakisd »,MT Dally Avtrage CAcnlattan. 

Swora Oovammaat Statement, Six Months 
■ndng March SI, 1938. 1M.S00 Dally. Its 
Months Rndtaig Rapt. SO, ISSS, 
Dally. Increoao In Dally Avorafo Clrenla- 
tloB, S0.84T. 

R COVERS THE IIBLD COMPLETELY 

SEPRESEETATIVEg: 
H. W. Molonay, SO* Tlmaa Wdg., Row York. 
O. Lagan Payns Co., Ml Towar Bldg., t 

Earth Hlehlgaa Ava'., Ohioago. 
A. I. Earrla KlU, TIS Kaaiat BUg.. Rm 

Praaalaaa, Calif, 

MOST NEWS 
Th« largest morning daily drenladoa 

in Pfttabnrgh 

ftftshurgl) fast 
MORNING AND SUNDAY 

Daily Circulation ....118,000 
Simday Ciicnlation ...175,000 

MmnW A. B. C 

I 



42 Editor & Publisher for January 12, 192 4 

THE BOSTON 

AMERICAN 

has the largest evening 

sale in New England. 

It sella for 3c per copy— 

its competitors sell at 2c 

per copy. 

Ahead on 
its Merits 

Circulation and lineage 
increasing by leaps and 
bounds—news satisfac¬ 
tion — advertising re¬ 
sults. These merit the 
growth of newspapers. 
It’s the answer for the 
continued g^eat growth 
of 

The Mt. Vernon, N. Y. 
Daily Argus 

AND 

The New Rochelle, N. Y. 
Standard Star 

Write for information, how to cover 
this rich field. 

WESTCHESTER NEWSPAPERS. Inc. 
T. Harold Forbes New Rocbelle 

Sfeut Hauen 
iRpQiatrr 

ia New Havea'e 
Dominant Paper 

Circulation over 37,000 Average 

Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COMBINED. 

Neill Haurit Hr^tater 
Th* JuUtu Uatkrtu St*eial Al*ncy 
Boston — Now York — Detroit—Chicato 

PORTSMOUTH, OHIO 
EVENING TIMES 
MORNING SUN 
SUNDAY SUN-TIMES 

Tkey cover Sentk Central Okie 
Compktaly. 

FeraigB Reersaentallva 

ROBEltT E. WAKD, INC 

B Bm. Wabasb Awe, BBl Ftflb Ax%, 
CUoAffo F^v Y«rk 

Proof of Results 
is repetition of advertis¬ 
ing. Some of the best 
known New York stores 
have for ten years used 

NEW YORK 
EVENING JOURNAL 

hold the first of a series of tours of St. 
Louis on Jan. 22. The visits will take 
members to the various eleemosynary in¬ 
stitutions conducted by the city, as well 
as industrial. 

Syracuse Advertising Men’s Club at 
its annual meeting and election of officers 
last week announced an enlarged pro¬ 
gram of activities for 1924. New offi¬ 
cers are: president, Maynard H. Salmon; 
first vice-president, A. M. Little; second 
vice-president. Thomas Gaffney; secre¬ 
tary, Ray Link; treasurer, Irving Perry. 

.Annual meeting of the Illinois Press 
Association will be held in Champaign 
late in May or June, the exact date to 
be announced soon. This meeting will 
be held in conjunction with journalistic 
work of the state university. 

Etaoin club, composed of women em¬ 
ployes of the Chicago Tribune, last week 
presented its annual check to the Home 
for Crippled and Destitute Children, the 
club’s pet charity. The president of the 
club is Miss Anna Garrow. 

First all-newspaper band in Kansas 
will be the main feature of the annual 
mid-winter meeting of the Kansas Edi¬ 
torial Association to be held in Wichita, 
Jan. 18-19. Seventeen newspaper men 
have already signed up. Guy Fockele, 
Le Roy (Kan.) Reporter, is director. 
William Allen White. Henry J. Allen, 
and Marcellus M. Murdock and James 
O’Shaughnessy will be the main speakers. 

SCHOOLS 

A NNU.\L newspaper contest staged by 
the journalism department of the 

Kansas State .Agricultural College, 
Manhattan, Kan., will be held the week 
of Feb. 4-9. 

Edith Abbott, a graduate of the school 
of journalism. Kansas State .Agricultural 
College, Manhattan, Kan., has joined the 
staff of the Pacific Northwest Farm 
Trio, with headquarters in Spokane. 

With the opening of the second 
semester, a course in journalism will 
be started by the College of Commerce 
and Business .\dministration of the Uni¬ 
versity of Maryland, Baltimore. Full 
facilities of the Baltimore News and the 
Baltimore American are to be accorded 
the class. Frank .-\. Woodfield, member 
of the editorial staff, Baltimore News, 
has been appointed as teacher. 

TIMES BIDS DAVIS FAREWELL 

Luncheon Held in N. Y. Veteran’s 

Honor—Colles Returns 

Elmer Davis, long member of the New 
York Times editorial staff, has resigned 
and will hereafter devote himself to 
fiction writing. On Jan. 4 a farewell 
luncheon was given in his honor. 

Other changes in the Times staff an¬ 
nounced at the luncheon were the de¬ 
parture of H. C. Colles, of the London 
Times, who acted as musical critic of 
the New York Times during his visit to 
this country; the retirement of Richard 
Aldrich, musical critic, and the advent 
of his successor, Olin Downes, of the 
Boston Post. It also celebrated the ar¬ 
rival of Simeon Strumsky, New York 
Evening Post, and Thomas L. Masson. 
Saturday Evening Post, who have joined 
the editorial staff of the Times. 

Carr V. Van Anda made his first visit 
to the Times office on the occasion of 
the luncheon after a long illness. 

Adolph S. Ochs, publisher, presented a 
watch to Mr. Davis on behalf of The 
Times, and a cane to Mr. Colles. Rollo 
Ogden, editor-in-chief, presented to Mr. 
Davis an engrossed set of resolutions 
adopted by his editorial associates ex¬ 
pressing their affection, esteem and ad¬ 
miration. Several addresses were made, 
of welcome and farewell. 

Mrs. I>avis and Mrs. Colles accom¬ 
panied their husbands to the luncheon. 

Others present were: Dr. John H. 
Finley, Edward A. Bradford. Henry E. 
.\rmstrong and .Alexander D. Noyes of 
the editorial staff; Louis Wiley, business 
manager; Frederick T. Birchall, as¬ 
sistant managing editor: John Corbin, 
dramatic critic: Julius O. .\dler and Ar¬ 
thur H. Sulzberger, of the publisher’s 
office. 

BYERS OF AP. NOW 
POST CITY EDITOR 

Succeeds Lamont, Who Remains on Staff 

—^Turner Takes Byers’ Place With 

New Association—Tucker 

Goes to Washington 

Vincent G. Byers, city editor. Asso¬ 
ciated Press, New York, has been ap¬ 
pointed city editor of the New York 
Evening Post, marking the biggest change 
in the city staff, since the newspaper was 
transferred to Cyrus H. K. Curtis. 

New rate cards just out show a change 
in the advertising rate basis. 

The new cards offer a flat rate, run 
of the paper of 30 cents per agate line, 
while formerly there was a transient rate 
of 40 cents a line grading down to a 
contract rate of 20,000 lines or LS6 times 
within one year of 28 cents. 

Byers assumed his new duties Jan. 7. 
He succeeds Gordon Lamont who has 
held that position on the Post for the 
past 4 years. lamont remains on the 
staff as special writer. 

Graduated from Dartmouth College, 
class of 1915. Byers fir.st started news¬ 
paper work on the Boston Herald. In 
1917 he was put in charge of the Herald’s 
New York bureau, joining the city staff 
of the ,\s.sociated Press in February, 
1918. For a while, he was night city 
editor, and during the last 4 years, has 
been city editor. 

G. A. Turner, who has been connected 
with the Associated Press since 1912 and 
has been on the New York city desk since 
1919 succeeds Byers as city editor. 
Turner has been assistant city editor for 
some time. 

Since the change of ownership of the 
New York Evening Post 12 new men 
have been added to the city staff, includ¬ 
ing 8 reporters and 4 copy readers. 

New reporters include Gilbert V. 
Wales, Robert W. Potter, William N. 
Gregory. H. R. Ekins, L. F. Catten, 
Robert Shafer, Frank Quinn, and Dan 
Williams. 

Joining the copy desk are C. Hawthorn, 
J. V. Keating, W. D. Evans, and G. E. 
Rutherford. 

Former members of the Post editorial 
staff retained are: 

Samuel Morse, assistant to the man¬ 
aging editor: H. A. Littledale, in the 
slot: John Low, copy reader; W. B. Hay¬ 
ward, news editor; H. J. Brockmeyer, 
copy desk; Franklin Clarkin, foreign 
editor; .^. F. Crandall, telegraph desk; 
E. 0_. Hearn, copy desk; John Anderson, 
rewrite: Robert Simpson, rewrite; S. 
.^dele Shaw, reporter; Leonard Smith, 
reporter; Ray Tucker, City Hall and poli¬ 
tics; Alvin Meland, reporter; Dudley 
Nichols, rewrite; Harold Weeks, re¬ 
porter; Berwyn Hughes, society editor; 
G. N. Williamson, make-up. 

Tucker is to be sent to the Evening 
Post bureau in Washington. 

BERRY RENOMINATED 

Preumen’t Administration Goes to 

February Election Unopposed 

The present administration, headed by 
Major George L. Berry, president, was 
renominated Jan. 8, by subordinate unions 
of the International Printing Pressmen 
and Assistants’ Union of North America. 
They will go into the general election 
February without opposition. 

P)erry. commenting upon the result, de¬ 
clared it “a complete and unreser\’ed en¬ 
dorsement of the action of my colleagues 
and my.self in upholding the integrity of 
contracts, as demonstrated in the New 
York newspaper situation.” 

McGinness A. P. A. Dept. Manager 

William Griffin, vice-president of the 
.\merican Pre.ss Association has an¬ 
nounced the appointment of Thomas Mc¬ 
Ginness as manager of the Special Daily 
Newspaper Department of that organiza¬ 
tion. He succeeds E. T. Nightingale, who 
has been appointed manager of the .Amer¬ 
ican Press Association office in Philadel¬ 
phia just been opened in the Jefferson 
Building. 

A MIGHTY 
INDUSTRIAL 
DEVELOPMENT 

is now unfolding 
in the territory 
covered by 

THE SALT LAKE 
TRIBUNE 

SALT LAKE CITY, UTAH 

Why didn’t my 

paper get here? 

How do you answer that questionf 
In nine cases out of ten, what was 
the real reason f l^asn’t it due to 
the use of the address label f 

Over 90'^'c of subscribers’ com¬ 
plaints could be prei’cnted by the 
directly imprinted address, easily 
and economically possible with 
The Multi-Mailer System. May 

we not send you information^ 

THE MULTI-MAILER SYSTEM 
•17'«RS WASHINGTON MLVO. 

CHICAGO 



TACOMA 
It the center of n territory of 280.000 

ooneumert which it one of the fire major 
0itrkets of the Pacific Northwett. Ad- 
Tcrtitert cannot cover thit territory by 
ntinf outaide newtpapen. In the city 
of Tacoma the Seattle morninc paper 
Iiat only 867 copiet on week day mom- 
ia(t. One Seattle evening paper haa 
486 copiet on weekday eveninst while 
the other Seattle afternoon paper't cir¬ 
culation it even more neclifible. 

EVCtV tVENINC tXCrPT SUNO*v 

Blankett thit territory. The ABC 
Audit of the putt year tivet a net paid 
daily averace for tiz eveninst a week of 

8t.64S. 

Tribane'Publishing Company 
Frank 8. Baker CharU's R. Welch 

President Editor and Gen. Mgr. 

Advertisiat Rapresentativea: 

David 8. Randall Ford k Parsons R. J. Btdwell 
341 Fifth Ave. 930 Marquette k Co. 
New York City Building 742 Market St 

Chicago, 111. San Fran.. Cal. 

170 
Pages 

Every department store in Des 
Moines, individually and collect¬ 
ively, used more space in The 
Des Moines Capital in 1923 than 
was used in any other Des 
Moines newspaper. The excess 
in favor of the Capital amounted 
to 170 pages. 

THE DES MOINES CAPITAL 
LAfayette Young, Publisher 

Special Repretentatiret: 

aMARA A ORMSBEE, INC 
New YoHc — Chicago — San Francisco 

Editor & Publisher for January 12, 1924 

pOLLAR PULLEi?3 
.IdzertisiHg and circulalicH managers are alveays on the lookout for new 

ideas that mil increase advertising receipts and win new circulation. Your 
idea for increasing advertising or circulatton may not appeal to yonr manager, 
but it may be fust the thing th^ some other manager wants, foitou & Put- 
LisiiEU will pay $1 for each idea printed under this head. The fact that 
the idea is now being used in yonr city does not bar it from the department. 
Addtess your communicatiim to the Dollab Puller Editou. IVhen they 
appear clip them and mail them in and receive payment. Unavailable ideas 
will not be returned. 

Classified Advertising” advertising is tried.—David Resnick, the 
is the boxed head over a section of Times, St. Louis, Mo. 

the classified department devoted to classi- 
fiecl received from outside points in the 
vicinity, either through mail or through 
stores named as agents at those points. 

One of the most effective methods of 
selling classified advertising is through 

. - take them around and show them to the 
The Union Trust Co. of Detroit is of- prosjiects, and as few people advertise in 

fering five annual $1,000 scholarships to a newspaper just to support the news- 
the five local high school seniors who paper, it is obvious that they are getting 
write the best essays on certain phases of results, the prospect will be more amenable 
economics, the services offered to the to reason and will be more easily con- 
community by a strong trust company, vinced that he isn’t pioneering by start- 
etc. The company is telling the world ing the classitkation in your town. If 
about it in full-page ads in the Detroit pcwsible, take several of the same papers 
papers. These scholarships will be good with widely different dates, to show the 
for any college or university that the advertiser that the other fellow likes it 
winners may elect to attend. Get out and and keeps his ad continually in the paper. 
hustle among your own tinancial institu¬ 
tions and maybe you can get something 
similar started in your city. Emphasize 
the enormous prestige and goai-will 

—J. E. Withers. 

the e„or;;<;^ pAstTgrlnd g^-^ll . has come 
which accrues to any institution putting numerous newspapers are 
such a proposition tefore the public.- “®hmg m on the winter sports carnivals 

Cyril E. Lamb, 309 Ballard street. Ypsi- r'"" 
lanti Mir-ti . K throughout the country. Many New 

’ ■ _ England newspapers daily print a “Win¬ 
ter Sports Bulletin,” under which head- 

A school page attracted more than a ing are listed dispatches from the various 
hundred inches of advertising in a Min- towns in Maine, New Hampshire, Massa- 
nesota weekly. The names of the city chusetts and Canada, where winter sports 
teachers,^ as well as the rural staff, were prevail, giving the amount of snowfall 
printed in the middle of the page, along there, thickness of ice, carnival features 
with their addresses. Not much trouble planned, and other data. Many news- 
to sell advertising to flank this informa- papers, in addition to printing the above- 
tion. Merchants who sold school sup- mentioned column, also devote a page to 
plies quickly grabbed^ it up.—A. P. Buck- news from the various winter resorts, 
ingham. News, .\ustin, Minn. on which also are carried advertisements 

_ from hotels, livery stables and stores in 
Interest was aroused in a Dayton, Ohio. various resort to\^; alw ads from 

laundry recently by a contest, advertised 9^® toggery sh^ and i^rchants se^g 
by one laundry in the Dayton newspapers. e^. C L. Moody, 
Cash prizes were offered for b«t letters Lynn, Mass., Telegram-N ews. 

IS 

is different 
The home delivered circula¬ 
tion of the News in Indian¬ 
apolis exceeds that of the 
morning daily and the other 
evening paper combined. 

TKe IikdiaikApolia 

NEWS 

IN NEW ORLEANS NOW 
ITS THE STATES 

Largeit afteraooa eitj droalatiea. 
Largest sftemooo orcalsrioa k> New 

Orlcunt trading territorir. 

Total daUr over 
Total SiatMT over T7,IM 

Its aihnui-Hifcig gatn, MB,4S agate 
Uaaa. 

Greatest record In tka Soatlk 
Get complete informatiaa on Kew 

Orlasns situation befera deddiog on 
sdrertising campaign. 

Raproaented by 

JOHN M. BRANHAM CO. 
^•ragn, Atlanta. St. Lotei^ Kanina 

Qty, San Prancfiiea 

S. C B^KWITH 
SPECIAL AGENCY 

NEW YCNUC CITY 

on either of the following subjects: “Why 
I send my laundry to the Crystal”; “Whv .\ recent advertising stunt of the “Chi- 
I do not send my washing to a modern cago Commerce.” the weekly organ of 
steam laundry.” A “trial laundry” had the Chicago Association of Commerce, 
to be taken by those who were not al- resulted in an attractive 2-page spread, 
ready custo^rs. One dollar in laundry A strip heading in bold type announced 
work was given for ever>- letter received, that “Chicago’s Responsible Investment 
Can’t you interest one of your laundries Bankers are members of the Chicago As- 
in a similar contest? You’ll both profit, sociation of Commerce.” The remainder 
—Robert B. Miller, the Chronicle, Mar- of the two pages was divided into 18 
ion, Ind. spaces in which as many dealers in stocks, 

-- bonds and investment securities were rep- 
Music publishers frequently have on resented. This idea can ^ followed by 

bawl several thousand copies of pieces newspa^rs. 
that failed to go over in the way that • ^'^ttemore. 58 Magnolia street, 
they anticipated, but which are just as -Arlington, Mass, 
good as the pieces that did go over big. 
And they are in perfect condition, too. Can’t you get one of your local ready- 
The publisher of a weekly paper in the to-wear merchants to take approximately 
east hit upon the plan of giving the music a certain niimber of lines of reader ad- 
publisher a small amount of space for vertising immediately following the 
these copies and then used them as pre- weather story every day. The ad could 
miums in his paper. The publisher of the he in the foiro of a reminder of what 
music was glad to make the exchange be- kind of clothing would be practical for 
cause the music was of no value to him. the weather predicted, which _ naturally 
but the advertising was. And the news- can be procured of the advertiser.—Tas. 
paper publisher found that a 25-cent piece W. Hesse, Topeka State Journal, To- 
of sheet music in a five-cent newspaper peka, Kan. 
was a big drawing card.—Russell Ray- - 
mond Voorhees, Miami, Fla. collection end of the newspaper 

- business isn’t always as rosy as it might 
If you find it hard to obtain church be. Advertisers don’t alwavs seem to 

advertising, try this idea: Haye a cer- think it necessary to pay. The publisher 
tain amount of display space set aside for of a weekly in the north tried the ex- 
a “free church advertisement.” Each day periment of giving a discount of one 
donate that bit of space to a different per cent if the hill was paid weekly when 
church until you haye thus canyassed the solicitor called for the new copy. It 
every church in your city with the best was surprising to find how many were 
possible argument for the church to start more than willing to pay weekly and get 
advertising regularly in your paper—an this one per cent discount and the pub- 
actual sample of what the church is ex- lisher found that it more than paid. It 
pected to pay for later. Often the im- not only gave him his money without 
mediately noticeable results of the lone waiting but it showed up the dead beats 
advertisement induces the church to come before they had much time to run up a 
forward as a convert to newspaper adver- bill.—Russell Raymond Voorhees. Gien- 
tising, when such a plan to obtain church eral Delivery, Miami, Fla. 

CHOSEN= 
BY MERIT 

The Hollister Circulation Organiza* 

tion starts 19.'^ again far in the 

lead cf all otner circulation build¬ 

ing companies. Because of the im¬ 

mense results it obtained for such 

papers as lYie Nashville Banner, 

Memphis Omimercial Appeal and 

Atlanta Jotinial during 1923, it has 

been awarded the honor of increas¬ 

ing the circulation of 

The Kansas City Journal Post 
j Wire or Write Us There 

I ^^hOLUSTER^ ORCUIATIOH 
ORQANlZXnCN 

kufftmtktUuHreaiutm 
300 MBtKITT BL0«. Los UH««.n.CAL. 

l' tz-..- A—a-WL. 

Wira or write car* ol Naafarill* Baiw 

BILLY STIFF 
by Alexander 

A Strip Feature 

with a PUNCH! 

‘Proofs on request 

ART CRAFTS GUILD, Inc. 

510 N. Dearborn St- 

CHICAGO, ILL- 

Cover Washington 
“L/A£ A BLANKET* 

with 

The Washington Times 
(EVENING EXCEPT SUNDAY) 

AND 

The Washington Herald 
(MORNING INCLUDING SUNDAY) 

More Circulation Than There 

Are Homes in Washington 

G. LOGAN PAYNE 
Publuher and General Manager 

LOCATION— 
A COST FACTOR 

Location of your newspaper 
building affects production 
costs. An impartial survey 
by a disinterested newspaper 
building expert may give you 
a different viewpoint on the 
location problem. We have 
demonstrated this before—we 
can do it again for you. 

S. P. WESTON 
Newipaptr Bu0<ttBCs 

MechAolcal Layouts 

Procfaictkin, Oparatkai 

120 West 42nd Sl New York 
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PORTLAND PRESSMEN’S 
FIGHT SETTLED 

Publickers Given I'nqualified Control of 
Mechnnicnl Depe ^ment by Arbitra¬ 

tor*—Wage* $7^^S Day, $8 
Night—3 Dailie* Affected 

Spokane, Wash., Jan. 10.—Unqualified 
control of the pressroom by the publishers 
is the fundamental principle embodied in 
the award made late in December by 
Alex C. Rae, chairman of the board of 
arbitration which heard the case for the 
Portland (Ore.) Webb Pressmen’s Union 
No. 17 vs. the Portland publishers. The 
newspapers affected are the Oregonian, 
the Oregon Journal and the Portland 
Telegram. 

Mr. Rae, a certified public accountant, 
was nominated by the union when both 
sides submitted names of the acceptable 
chairman. 

Each side presented a thorough and ex¬ 
haustive array of facts covering every 
angle for the case and the hearings ex¬ 
tended over a period of five weeks. 

The part of the award giving the pub¬ 
lisher control of the pressroom is con¬ 
tained in the clauses relating to working 
conditions and foremen. 

“Eiach publisher shall appoint a fore¬ 
man, who shall be considered his repre¬ 
sentative and who shall have full charge 
of all work performed in the pressroom,” 
the award reads. “The foreman shall be 
a member of the union if one may be 
found therein who is competent and satis¬ 
factory to fulfil the duties required of him 
by the publisher. 

“If the foreman be deprived of his 
membership in the union that, of itself, 
shall not be sufficient cause for his dis¬ 
charge by the publisher. The foreman 
shall be in every way the unrestricted 
representative of the publisher in the 
pressrooms. He can only be discharged 
or disciplined by the publisher. 

“The foreman shall assign all work and 
shall have power to hire and discharge 
all help employed in the pressroom. No 
man who has been discharged shall be 
eligible to sub, except at the option of 
the foreman.” 

The clauses relating to working condi¬ 
tions give sweeping authority to the fore¬ 
man in assigning work. 

“Employees for the pressroom may be 
called upon to perform any work pertain¬ 
ing to the operation, maintenance, clean¬ 
ing and upimp of the presses, or such 
other work within the pressroom as the 
foreman may direct,” the award says. 

“All pressroom work shall be under the 
direction of the foreman who shall de¬ 
termine the number of men to operate 
presses or do other work. The foreman 
may transfer at any time any or all men 
from press to press at his discretion. 

“Apprentices shall be allowed at a ratio 
determined by the foreman, which shall 
be based upon the requirements of the 
business, provided, however, that the ratio 
of apprentices shall not exceed one to 
four regularly employed journeymen. Ap¬ 

prentices will be permitted to do such 
work as may be assigned to them by the 
foreman.” 

So long as the Pressmen’s Union pro¬ 
vides sufficient competent men to carry on 
the work in the pressroom union men are 
to be hired, but when not sufficient com¬ 
petent union men are availaUe others can 
be hired, according to another award pro¬ 
vision, the union being barred from plac¬ 
ing any impediment in the way of em¬ 
ployment of such men. 

Wages are fixed at $7.75 a day for 
pressmen in charge on day work, and $8 
night. Journeymen pressmen are to re¬ 
ceive $7 day and $7.25 night. First year 
apprentices’ pay is to be arranged by the 
publisher, second year apprentices re¬ 
ceive $3.50 day or night, third year $4 day 
or night, and fourth year $5. Wages of 
foreman are to be arranged between pub¬ 
lisher and the individual foremen. Eight 
consecutive hours exclusive of half hour 
for lunch constitutes a day shift and eight 
hours inclusive of a half hour for lunch 
constitutes a night’s work. 

Provision is made for payment on an 
hourly basis for actual time worked 
whenever an employee works less than 
full time through no fault of the em¬ 
ployer. 

In case the union fails to supply enough 
men to do the work, employers shall not 
be limited to the regular number of hours 
in any day or week and in case of such 
failure to supply “all work done shall be 
done at regular rates reduced to an hourly 
basis without overtime.” 

The award also contains provision for 
submission of differences to a local com¬ 
mittee and remains effective until Aug. 
31, 1926, excepting that wage scale pro¬ 
posals can be made annually by either 
party if presented 60 days before Sept. 1. 

The award is signed by Mr. Rae, W. 
E. Hartmus, G. F. Law, Ray W. Brown 
and H. N. Smith. 

ADDITIONAL CLASSIFIED 

SITUATIONS WANTED 

Reporter, 
willing and capable of doing anything from 
dietrict work to foreign correspondence, nuist 
break back into game. 24 years old, healthy, 
single, Christian, college education. C-SK, 
Editor & Publisher. 

Representation 
in the East 

My organization can adequately 
represent in New York City and 
the East a leading Southern or 
Western newspaper or magazine, 
on a commission basis. I would 
be glad to hear from any publisher 
who is considering changing or 
establishing representation in New 
York City. John H. Livingston, Jr., 
Advertising Concessionaire, Fifth 
Avenue Gaaches, 42S Fifth Avenue, 
New York City. 

Weekly Reaches 100th Year 

Albion (N. Y.) Orleans American and 
Weddy News observed its l(X)th anni¬ 
versary by issuing a special edition on 
Jan. 3. The first issue appeared in Janu¬ 
ary, 1824, being edited by T. C. Strong, 
called the Free Press. The name was 
changed in 1833 to the Orleans Ameri¬ 
can. The present owner, James G. Simp¬ 
son, purchased the newspaper in 1901. 

1,000 Chicagoan* Plan London Trip 

Members of the Womens’ Advertising 
Qub of Chicago are completing plans to 
join the “On-to-London” deletion that 
will attend the Associated Advertising 
Qubs of the World meeting there in 
July. According to reservations made 
by the advertising department. Associa¬ 
tion of Commerce, more than 1,000 mem¬ 
bers will go from Chicago. 

SUPPLIES & EQUIPMENT 
For Newspopor Making 

Printsrs’ OutRttsrs 

Printing Plants and business bought and 
sold. American Typefounders’ products, print¬ 
ers' and bookbinders' machinery of every de¬ 
scription. Conner, Fendler & Co., 96 Beekman 
St.. New York Gty. 
For Sale. 

One model 8 Linotype machine, 3 magazines, 
4 molds (2 U. A., 1 recess, 1 head letter) 110 
volts Jenney D. C. motor, gas pot. In splen¬ 
did working condition. Price $2,500.00 f. o. b. 
skids plant, Norristowm Times Herald, Norris¬ 
town, Pa. One model 8 Linotype machine, 
3 magazines, 3 molds (1 U. A., 1 recess, 1 
head letter) 110 volts, Jenney D. C motor. 
Price $2,300.00. One model 20 Linotype machine, 
3 head letter molds, 7 split magazines, 110 volts 
Cline D. C motor. Price $2,200.00. Will make 
a reduction of 10% to any one purchasing all 
three of these machines. Address Business 
Manager, Times Herald, Norristown. Pa 

Newspaper Web Pisssss 

No. 450—Hoe Right Angle Quad, 32 pp. 

No. 396—Goss Straight Line Quad, 32 pp. 
No. 433—Scott 24 pp. three deck press. 
No. 454—Hoe 20 pp. single roll press. 
No. 427—Goss half-tone color press, for comic 

sections, etc. 

No. 428—CbttrelT 8 pp. "U" Web Press 

No. 241—Cox Duplex flat bed press (In Canada) 
Na 468—Goss “Comet" flat bed vreb press 8 pp. 
No. 457—Campbell Multicolor flat bed, 8 pp. 
For details, address Baker Sales Company, 200 
Fifth Ave., New York City. 

OiBS-WsslInghatM Dsutls Malar Drtsw 
with ftill autnmntio posh bwtta caatoel. 

USED BY THE 

LONG BEACH PRESS 
Long Beach, Calif.. 

We refer you to them for their 

opmion. 

/WmcTWcW 

CMICAM 

MAIN OmCB 
yiiber Bolldlnt 

848 8. Dearbaro BL 
cmcAoo 

EASTERN OmCE 
MsrtirMst BnUdli« 

Broadway st S4th BA 
MW TOBX 

Directory of Leading Features 
roB 9A1LT, ffinniAT Avs wunxT nwBrAnatB. 

Comic Strips Photo News Service 

FAMOUS FANS—in 3 col.; groat atuff. 
KIDDIE KAPESS—in 2 col.; real kids. 

Oolnmbis Hewapaper Service, *799 B’way, N, T, 

BEND UB TOUB NEWS AND FEATURES 
pictnree. We pay $3 and $5 for each accepted. 

Kadel A Herbert, 
161 East 48d St.. New Toik City. 

Weekly Comics 
ricuon DOWN THE ROAD, by Beck, 

LET TTB BUILD TOUE CIRCULATION 
amazingly. Funny, any place in your paper. 

Metropolitan Newip. Sva., 160 Naaaau Bt., N, T, 

Serrice for Anthort, 8S W, 4£nd St., K. T. Women’s Serials 

TALES 
Lewis Wilson Appleton, 3r. 

1988 East PacMe Bt., PhUa., Pa. 

Is “Fslrwesther Wives.” 1,000 words a day; 
12 weeks of romance, suspense. 

XetropoUtan Newsp. Svs., 180 Nassau Bt., N. T, 

REBUILT LINOTYPES 

AND INTERTYPES 

FOR SALE 

Write us for information 
and prices on Rebuilt Lino¬ 
types and Intertypes. These 
are machines traded in on 
new and more versatile 
Linographs and are sold 
with our guarantee. Be sure 
to state model wanted when 
writing. 

THE LINOGRAPH COMPANY 
DA?ERP0n. iOWA. D. 1 A. 

NsYs DAILY NEWS 
HALF-TONES 

Bmat in thm World 

Madm by 

POWERS 
NEW PROCESS 

Ymt- haw- si prmn d^phca 
yssssJI Bat lit MS Bril psa ksw pnaa 

BURRELLE 
MS Uhyetle SL. N. Y. Citr 
EataUUhad a Quartar al a Cbahay 

R. HOE & CO. 
Par Oas Himlksd Ysars Ite Ls^kw 
I>M|gBars sad Msaalsidwa'S af Hkas 

Quality First— 

Progress Always 
W* always carry a full lias of pnat 

sad Stsr^rsom sappUca, htri^iag 
blankets M all kinds, knives, robbers, 
cheek weeds, matrix Mper, importaa 
and domestic tisane, bnuhes, ehaaa- 
icals, coonters, paper roll trado, ota., 
an at the lowest prices coosUtcat with 
Hos high qaality. 

804-520 GRAND STREET 
NEW YORK CITY 

Now T Watsr Strost THBm B^Uhg 

"COMET” 
NEWSPAPER PRESS 

FOLDS AS IT PRINTS 
3,500 FOUR, SIX OR 
EIGHT PAGE PAPERS 
PER HOUR FROM TYPE 
OR FLAT STEREOS AND 
ROLL-PAPER. A 5 H. P. 
MOTOR DRIVES IT. A 
12 X 12 FT. FLOOR SPACE 
ACCOMMODATES IT. 
SEND FOR CATALOG. 

iheCQSS PRINTING PRESS CO 
1535 S.Ptiulmia St'. Chicago 



Editor & Publisher for January 19, 1924 

New Records 
for Baltimore 

twelvemonth just passed has witnessed the attainment of new 
^ high records for Baltimore; in both advertising lineage and net paid 

circulation, The Baltimore Sun materially bettered all previously 
made records, thereby attesting to the continued prosperity of the Balti¬ 
more territory and the ever-increasing appeal of The Sunpapers to the 
reader. 

32,092,298 
In paid advertising lineage. The Baltimore Sun (morning, evening and 
Sunday issues) carried a total of 32,092,298 agate lines during 1923, 
exceeding its record for 1922 by 3,075,862 lines. 

The paid advertising lineage carried by The Sunpapers during the 
month of December, 1923, totalled 2,658,425 agate lines, a gain of 
161,989 lines over December, 1922. 

Average Net Paid Circulation for December, 1923 

DAILY (M. & E.) - 238,677 
SUNDAY .... 175,583 

A Gain of 9,339 Daily and 14,239 Sunday Over December, 1922 

Everything in Baltimore Revolves Around 

THE 
MORNING 

JOHN B. WOODWARD 
Bowery Bank Bldg., New York 

EVENING 

SUN 
SUNDAY 

GUY S. OSBORN 
Tribune Bldg., Chicago 

Baltimoreans Dont Say **Newspaper;** They Say **SUNpaper** 



2 Editor & Publi$her for January Jl 9, 1924 

Getting Real Co-operation in 

Philadelphia 
3rd Largest Market in the United States 

The most effective help in getting jobbers, wholesalers and retailers to stock your 
line of goods is "‘consumer demand!* 

Manufacturers find no dealer has to be urged or cajoled into stocking a line of 
goods where there is “consumer demand!* 

Educate the greatest number of consumers by advertising your product in the 
newspaper “nearly everybody” reads. 

Dominate Philadelphia 
r 

Create maximum impression at one cost by concentrating in the newspaper “nearly 
everybody” reads— 

Ws\s %llelm 
PHILADELPHIA’S NEWSPAPER 

Philadelphia 
nearly everybody reads 

JheBulletinL 

NEW YORK 
814 Park-Lexington Bldg. 
(46th St. and Park Ave.) 

CHICAGO 

Verree & Conklin, Inc. 
28 East Jackson 

Bonlerard 

The circulation of The Philadelphia Bulletin is larger than that 
of any other daily or Sunday newspaper published in Pennsyl¬ 
vania, and is one of the largest in the United States. 

Net paid daily average circulation for the year 1923— 

505,035 zr 

DETROIT 

C. L. Weaver 
Verree & Conklin, Inc. 
117 Lafayette Bonlerard 

SAN FRANCISCO 

Harry J. Wittschen 
Verree & Conklin, Inc. 

681 Market St. 

LONDON 
Mortimer Bryans 

125 Pall MaU, S. W. 1. 

PARIS 
Ray A. Washbnm 

5 me Lamartine (9) 

(Copyright 1923—Bulletin (Company) 




