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1954 CENSUS OF BUSINESS

Final Reports—Central Business District Bulletins

City

Summary Report
Akron, Ohio
Albany, N. Y...
Allentown, Pa
Atlanta, Ga
Austin, Tex
Baltimore, Md
Berkeley, Calif
Birmingham, Ala
Boston, Mass
Brooklyn, N. Y
Buffalo, N. Y
Camden, N, J .-.

Charlotte, N. C
Chattanooga, Tenn..
Chicago, m
Cincinnati, Ohio
Cleveland, Ohio.
Columbus, Ohio
Corpus Christi, Tex..
Dallas, Tex
Dayton, Ohio .-.

Denver, Colo
DcvS Moines, Iowa
Detroit, Mich
El Paso, Tex
Erie, Pa
Evansvllle, Ind
Fall River, Mass
Flhit, Mich
Fort Wayne, Ind
Fort Worth, Tex
Fresno, Calif
Gary, Ind
Grand Rapids, Mich
Honolulu, Hawaii...
Houston, Tex
Indianapolis, Ind
Jacksonville, Fla
Kansas City, Kans..
Kansas City, Mo
Little Rock, Ark
Long Beach, Calif....

Los Angeles, Calif....

Louisville, Ky
Memphis, Tenn
Miami, Fla
Milwaukee, Wis

CBD No.

96
5

54

16
12

20
39
63
27
33
94
37
69
63
4

43
21
32
74
6
42
55
50
70
45
18

77
9

51

10

68
11

72
87
79
47
34
40
56
61

60
73
81
44
22
17

13

2

City

Minneapolis, Minn..
Mobile, Ala
Montgomery, Ala
Nashville, Tenn
New Bedford, Mass..
New Haven, Conn
New York City
New Orleans, La
Newark, N. J
Oakland, Calif
Oklahoma City, Okla
Omaha, Nebr
Pasadena, Calif
Paterson, N. J
Philadelphia, Pa
Phoenix, Ariz
Pittsburgh, Pa
Portland, Oreg
Providence, R. I

Reading, Pa
Richmond, Va
Rochester, N. Y
Rockford, 111

St. Louis, Mo
St. Paul, Minn
Sacramento, Calif
Salt Lake City, Utah.
San Antonio, Tex
San Diego, Calif
San Francisco, Calif..
San Jose, Calif
Savannah, Ga
Scranton, Pa
Seattle, Wash
Shreveport, La
Spokane, Wash
Syracuse, N. Y
Toledo, Ohio
Trenton, N.J
Tulsa, Okla
Utica, N. Y
Washington, D. C...
Waterbury, Conn
Wichita, Kans
Wilmington, Del
Worcester, Mass
Yonkers, N. Y
Yoimgstown, Ohio

CBD No.

24
64
65
66
76
25
49
1

30
35
84
75
58
95
48
52
38
31
91
92
7

89
71

26
15
23
3
19
36
29
78
41

86
46
82
88
93
83
80
28
67
8
14
59
57
90
62
85
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United

States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-

chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and staiulard metroiK)litan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with nOO or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States sunnnary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole^

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia. Ala.ska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-
ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reportj in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for
standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of
selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business
data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

Central Business District Statistics Bulletin CBD-49—New York, N.Y-
Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no ofiicially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 19.54

Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooi)eration of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of tlie CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in "Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, Issued under the
au.spices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Grouiis 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by coimtry
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverapre in the 1954 Census of Business,
retail and service establislmients were divided into two cate-

Korit's—those with any paid cinploynient during 1954, i. e.,

tlio "eiiiployer" universe and those with no paid employment
duriiij; l!)r)4. i. e., the "noiiemp'oyer" universe. The method
of obtaining Census Information for tliese two groups was as
I'ollo'ws:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was 'obtained by means of a mail canvass. Report
f(ti'ms were maikd to all business firms included in tlie active
records of the Internal Revenue Service as sul)ject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and whicli were classified

in the recoi-ds of the Bureau of Old Age and Survivcirs Insur-
ance (I'.OASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 7r), 76, 78, and 79 of the service portion of the
Stand'iid Iv^ustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tp; questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accoimted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
e' er, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINBSS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 19.54 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figui'es on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 19.54 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it eon-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important diflference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate .report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated In accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of-unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wh'jlesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be not6d that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses'it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to rei)ort the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted
from the previously used system. Although a precise meas-
ure of these differences is not available at this fime, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the klnd-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors
are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was jwssible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchau-ise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business Included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments sucn as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Sto'res.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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NEW YORK, NEW YORK

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CENTRAL BUSINESS DISTRICT OF MANHATTAN BOROUGH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

195'^ I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores ,

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Fumltui%, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores'^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline seirvlce stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i...

Drug stores, proprietary stores

Other retedl stores'^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting. goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED- SERVICE TRADES

Hotels. ...i

Motion picture theaters

10,801

963

2,886
2,249

635

259
12
39

206

2,476
254
421
42

1,007
421
683

804
173
306
171

53

33
14
6

53

193
105
S8

260

2,854
172
427
361
34
148

102
71

244
75

2,185,107 400,740 10,554 2,083,058

116,841

429,324
371,560
57,680

493,163
(D)

25,943
(D)

554,944
46,780

131,612
92,340

226,594
177,118
56,280

161,801
60,490
41,057
55,396

66,487

64,774
1,349

364

5,092

27,420
13,543
13,877

42,312

287,723
32,823
53,912
37,581
12,041
9,073

15,957
23,827

233,709
40,749

11,089

117,731
103,181
14,550

93,187
(D)

5,766
(D)

98,308
8,162

23,060
12,028
43,725
34,858
11,333

21,199
9,790
6,486
4,923

4,999

4,779
185
35

701

4,312
2,207
2,105

8,277

40,937
2,778
8,928
5,553
1,426
1,957

3,725
2,387

85,902
8,990

1,059

2,840
2,171

669

199
14
40
145

2,213
227
432
31

867
336
584

670
137
258
144

74

44
21
9

61

188
109
'79

283

2,967
184
347
329
27

177

95
61

263
70

99,563

373,855
320,117
53,738

534,375
493,976
26,424
13,975

536,059
48,036
106,365
146,599
181,730
150,978
51,774

128,472
48,891
36,520
40,384

83,969

78,715
2,708
2,546

3,822

19,626
11,200
8,426

42,682

260,635
32,892
50,010
32,323
11,134
10,271

10,667
15,124

209,191
40,996

376,859

8,869

103,048
87,719
15,329

100,346
93,165
5,089
2,092

94,643
7,637

18,134
22,052
33,350
28,985
13,470

16,053
6,109
5,606
4,338

5,480

4,737
534
209

583

2,888
1,646
1,242

7,757

37,192
2,956
8,406
5,312
1,937
1,992

2,164
1,626

75,405
9,780

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avalUible. ... Represents zero.

^Qro^p totals may inclvide data for establishments without payroll which could not be classified by detailed
klnd^f business;

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if way, are included in the

Sroimtotals.
^Fhls groiq? total includes kinds of business not included in any of the detail lines which follow.
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Table lA. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^4 AHD 19^^
MANHATTAN BOROUGH

Establlsbments, Sales, and Annua'' Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

195'^

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
11 sh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places ;

Drinking places

General mercbandlse group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised").
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Limiber, b\iildlng materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores. . .,

Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

30,92^ 3,926,217 627,242 32,277 3,658,707

6,812

7,088
5,034
2,048

1,072
14

161
879

5,079
634
853
104

2,170
867

1,082

2,026
453
698
483

235
139
83
13

311

681
375
304

975

6,645
648
878
752
94

405
182
126

440
171

636,786

737,590
600,131
137,341

596,607
462,013
64,891
69,355

742,714
74,755
193,802
99,276
298,872
220,060
71,011

287,342
112,273
66,054
99,859

192,807
180,800
10,520
1,487

35,305

68,714
31,447
37,241

101,132

527,220
107,012
72,639
61,721
17,306
18,14<;

20,228
30,778

288,468
62,633

52,138

191,861
160,374
31,487

106,465
83,393
12,689
10,383

123,068
11,941
32,020
12,893
52,432
40,667
13,782

37,459
16,974
10,721
9,764

16,768
14,872
1,760

136

4,909

9,268
4,358
4,910

17,660

67,646
9,275
10,948
8,934
2,076
3,486
4,181
3,211

105,915
14,550

8,301

7,006
4,771
2,235

843
17

182
644

5,004
561
836
98

2,292
815
939

1,845
363
513
461

274
174
83
17

289

657
384
273

1,030

7,028
633
693
622
85

441
198
117

451
188

557,770

654,037
513,724
140,313

621,198
533,885
48,186
39,127

746,741
74,798
155,734
198,344-

246,075
190,349
68,433

228,489
77,806
46,844
86,739

187,116
176,994

(D)

(P)

20,706

47,440
24,973
22,467

96,609

498,601
99,018
68,474
48,748
16, 547
17,808
14,700
28,756

255,305
63,242

576,045

42,172

167,960

13J,956
34,004

113,534
99,420
8,854
5,260

124,182
11,095
24,696
31,456
40,942
34,389
15,993

26,978
10,476
8,242
8,260

14,363
12,771

(D)

(D)

3>028

6,074
3,208
2,866

15,855

61,899
8,088

10,556
7,485
2,697
3,047
2,600
3,319

91,465
15,468

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. Represents zero.
Groiq) totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstor« retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 1,890 such establishments with sales of $116,596,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
TThls group total includes kinds of huBlness not Included In any of the detail lines which follow.



NEW YORK, NEW YORK

Table 2. RETAIL STORES AHD SEIBCTED SERVICE ESTABLISHMENTS: 195'^ AKD 191^8

CITY OF NEW YORK

EstabllstamentB, Sales, and Annual Payroll, by Kind of Buslnees

11

Kind of business Estab-
lish-^
ments
(Number)

195'i

Sales

($1,000)

Payroll,
entire
year

($1,000)

igitS

Estab
11 sh-
ments
(Number)

Scaes

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total* 87,210 8,796,790 L, 122, 823 98,183 7,820,109

Food stores.

Eating, drinking places.
Eating places
Drinking places

General mercbandise group
Department stores
Variety stores
GeneraJ. mercbandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores
Household applismce, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline sei-vice stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores ,

Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists ,

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..
Motion picture theaters.

27,571

16,755
10,897
5,83<i

3,340
31

629
2,62-4

10,736
1,682
1,599

267
4,711
1,836
1,857

5,110
1,120
1,561
1,325

1,281
813
398
64

2,532

2,480
1,255
1,209

3,387

14,018
1,951
1,393
1,337

283
945
322
246

519
475

2,386,107

1,201,091
911,804
288,865

911,047
652,419
132,784
124,922

1,240,919
160,702
282,908
165,437
510,616
366,247
108,056

597,790
227,870
125,118
223,088

754,081
711,743
35,375
6,963

215,061

237,304
80,886
156,248

232,625

1,020,765
216,517
92,684
81,224
24,331
33,147
26,291
38,138

304,520
118,288

176,726

276,023
219,758
56,265

155,119
114,878
25,033
15,208

183,148
22,820
43,765
20,176
78,392
60,042
17,995

72,119
31,489
19,265
21,365

65,443
59,226
5,470

747

23,764

28,697
10,045
18,652

31,860

109,924
15,821
13,570
10,179
2,505
5,741
4,675
3,749

112,387
28,453

34,249

17,828
11,013
6,815

3,057
34

640
2,383

11,577
1,659
1,588

273
3,222
1,796
3,959

5,421
918

1,287
1,551

1,475
926
492
57

2,659

2,473
1,270
1,203

3,697

15,747
2,165
1,099

895
273

1,079
395
281

534
583

2,073,324

1,091,216
778,735
312,481

929,641
729,697
112,874
87,070

1,227,727
156,010
238,883
274,408
377,141
321,063
164,928

501,464
159,459
89,415
207,003

546,766
510,706
30,237
5,823

137,714

170,533
62,655

107,878

206,895

934,829
204,317
88,172
57,958
22,076
31,327
19,471
35,436

269,341
138,040

978,769

134,841

244,381
181,246
63,135

160,666
132,329
19,672
8,665

178,751
20,080
35,175
40,989
55,942
52,077
26,565

55,283
21,221
15,437
18,625

46,469
41,505
4,528

436

15,638

19,776
6,872

12,904

27,058

95,906
13,455
13,494
8,399
3,038
4,774

2,974
3,727

96,379
(NA)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not aTaila*le. ... Represents zero.

^roiip totals may Include data for establishments without payroll wblcb could not be classified by detailed
klnd_of business.

Thccludes nonstore retailers (mail order, direct selling, merchandise Tending machine operators). In 195'^

there were 6,039 such establishments with sales of. 252,096,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in tlie

grotmtotalB.
This groiQ) total includes kinds of business not included in any of the detail lines which follov.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1951* AHD 1948
NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

EstabllBhments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number)

I95U

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19h8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, toteil^

Food stores

Eating, drinking places.
Eating places
Drinking' places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores',

Family clothing stores' ,

Women's clothing, specialty stores
Ready-to-wear stores' ,

All other apparel stores ••
,

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, fana equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores . .

.-

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..

>

Motion pictxire theaters.

14a, 693 15,433, 091 ,1,811,256 L61 ,695 12,308,614 1,421,163

42,399

29,418
17,470
11,910

5,316
87

1,153
3,998

16,822
2,798
2,453
485

7,383
3,196
2,709

8,604
1,929
2,492
2,453

3,679
2,542

905
214

7,907

5,332
2,461
2,837

5,356

23,860
3,531
2,101
2,203

728
1,611

536
380

845

752

4,213,112

1,792,099
1,281,065

510,342

1,390,732
931,428
249,749
208,213

1,812,965
256,011
388,710
234, 561

754,965
551,201
156,788

984,017
368,153
203,577
381,529

1,866,183
1,758,549

84,097
23,537

562,425

693,106
179,130
513,376

403,123

1,715,329
358,978
133,360
123,509
47,401
56,155
37,658
49,471

336,457

163,005

305,487

382,180
295,454
86,726

229,381
161,341
44,705
23,335

253,452
34,588
57,673
28,117

109,416
84,792
23,658

121,536
53,029
31,811
36,696

164,585
150,352
12,019
2,214

49,321

79,978
21,995
57,983

52,078

173,258
24,126
18,880
13,124
4,551
9,590
5,877
4,803

122,257

37,894

52,481

30,780
16,444
14,336

4,815
77

1,233
3,505

17,649
2,611
2,343

530
7,903
3,067
2,631

8,337
1,510
2,002
2,798

3,769
2,561
1,022

186

8,693

4,903
2,360
2,543

5,548

24,720
3,838
1,712
1,253

605
1,695

580
427

987

931

3,322,842

1,534,222
1,013,776

520,446

1,270,841
934,801
198,723
137,317

1,656,043
223,764
319,056
344,514
599,817
444,398
141,190

778,233
243,682
135,606
336,526

1, 162 ,689

1,080,986
65,651
16,052

339,168

451,549
131,256
320,293

328,465

1,464,562
304,299
122,723
73,610
33,992
46,626
26,672
43,585

302,934

189,342

213,442

317,383
225,784
91,599

212,853
166,806
32,769
13,278

225,956
27,293
44,637
49,009
81,182
67,410
23,835

87,646
33,778
23,996
29,872

103,195
92,988
8,802
1,405

30,513

50,639
13,915
36,724

39,795

139,741
18,410
18,253
9,867
3,897
6,781
3,702
4,460

106,032

(NA)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tlxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 9,751 such establishments with sales of $490,195,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the
grow totals.

TThis gxoup total Includes kinds of business not included in any of the detail lines which follow.
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Table K. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, ig-lS TO 1954, CENTRAL BUSINESS
DISTRICT OF MANHATTAN, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Kind of business

Percent change-'^

Central
Business
District

of
Manhattan
Borough

Manhattan
Borough

Manhattan
Borough
less

Central
Business
District

Entire
City

City less
Manhattan
Borough
Central

Business
District

Standard
Metro-

politan
Area

Standard
Metropolitan
Area less
Manhattan
Borough
Central
Business
District

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'..

Family clothing stores^'

Women's clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers...
Furniture stores'
Other home furnishings stores ^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and non-
franchised)

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip-
ment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-4.9

17.4

U.8
16.1
7.3

-7.7

(D)
-1.8

(D)

3.5
-2.6
23.7
-37.0
24.7
17.3
8.7

25.9
23.7
12.4
37.2

-20.8

-17.7
-50.2
-85.7

33.2

39.7
20.9
64.7

-0.9

10.4
-0-.2

7.8
16.3
8.1

-11.7
49.6
57.5

11.7
-0.6

7.3 10.5 12.5 15.2 25.4

14.2

12.8
16.8
-2.1

-4.0
-13.5
34.7
77.2

-0.5
-0.1
24.4
-50.0
21.4
15.6
3.8

25.8
44.3
41.0
15.1

3.0

2.2
(D)

(D)

70.5

44.8
25.9
65.8

4.7

5.7
8.1
6.1

26.6
4.6
1.9

37.6
7.0

13.0
-1.0

13.5

10.0
18.1
-8.0

19.1
(D)

79.0
(D)

-10.9
4.5
26.0
-86.6
12.3
9.1

-11.6

25.5
79.1

142.1
-4.1

22.5

18.1
(D)-

(D)

78.9

48.5
30.0
66.4

9.1

0.6
12^2
1.4

47.0
-2.7
20.4
5.9

-49.0

18.7
-1.6

15.1

10.1
17.1
-7.6

-2.0
-10.6
17.6
43.5

1.1
3.0
18.4
-39.7
35.4
14.1
-34.5

19.2
42.9
39.9
7.8

37.9

39.4
17.0
19.6

56.2

39.2
29.1
44.8

12.4

9.2
6.0
5.1

40.1
10.2
5.8

35.0
7.6

13.1
-14.3

15.0

7.6
17.8

-10.7

5.7
(D)

23.6
(D)

-0.8
5.5

14.2
-42.8
45.3
11.2
54.2

16.9
51.4
58.9
0.6

48.6

49.8
23.6
101.4

56.8

39.1
30.9
43.2

15.9

8.7
7.2
1.6

70.2
12.3
14.3
17.4
29.5

17.7
-20.1

26.8

16.8
26.4
-2.0

9.4
-0.4
25.7
51.6

9.5
14.4
21.8
-31.9
25.9
24.0
11.0

26.4
51.1
50.1
13.4

60.5

62.7
28.1
46.6

65.8

53.4
36.5
60.3

22.7

17.1
18.0
8.7

67.8
39.4
20.4
41.2
13.5

11.1
-13.9

29.6

27.1

17.4
31.1
-3.0

21.9
(D)

29.9
(D)

12.3
19.1
20.9
-28.2
26.4
27.5
12.4

26.5
57.9
64.0
10.1

66.8

69.0
31.5
71.6

66.2

54.1
37.9
60.2

26.2

18.6
20.2
9.3

108.1
54.7
29.5
35.6
-9.9

9.6
-17.6

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"-Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
'includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the group totals.
*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195A AND 19A8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
MANHATTAN BOROUGH, NEW YORK CITY, AND OF NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Kind of business

Percent of
Manhattan Borough
Sales in Central
Business District

Percent of City
sales in Central

Business
District

1954 19AB 1954 1948

Percent of Standard
Metropolitan Area
Sales in Central
Business District

1954 1948

Retail stores, total'.

Food stores

Easing, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniturfe stores^
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

,

Tire , battery, accessory dealers ,

Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip.
Hardware stores
Other

dealers.

Ding stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

55.6

18.3

58.2
61.9
42.0

82.7
(D)

40.0
(D)

74.7
62.6
67.9
93.0
75.8
80.5
79.2

56.3
53.9
62.2
55.5

34.5
35.8
12.8
24.5

14.4

39.9
43.1
37.3

41.8

54.6
30.7
74.2
60.9
69.6
50.0
78.9
77.4

56.9 24.8 26.6

17.9

57.2
62.3
38.3

86.0
92.5
54.8
35.7

71.8
64.2
68.3
73.9
73.9
79.3
75.7

56,2
62.8
78.0
46.6

44.9
44.5
(D)

(D)

18.5

41.4
44.8
37.5

44.2

52.3
33.2
73.0
66.3
67.3
57.7
72.6
52.6

4.9

35.7
40.7
20.0

54.1
(D)

19.5
(D)

44.7
29.1
46.5
55.8
44.4
48.4
52.1

27.1
26.5
32.8
24.8

9.1
3.8
5.2

2.4

11.6
16.7
8.9

18.2

28.2
15.2
58.2
46.3
49.5
27.4
60.7
62.5

4.8

34.3
41.1
17.2

57.5
67.7
23.4
16.1

43,7
30.8
44.5
53.4
48.2
47.0
31,4

25.6
30.7
40.8
19.5

15.4
15.4
9.0

43.7

2.8

11.5
17.9
7.8

20.6

27.9
16.1
56.7
.55.8
50.4
32.8
54.8
42.6

14.2

2.8

24.0
29.0
11.3

35.5

^D)

10.4
(D)

30.6
18.3
33.8
39.4
30.0
32.1
35.9

16.4
16.4
20.2
14.5

3.6
3.7
1.6
1.5

0.9

4.0
7.6
2.7

10.5

16.8
9.1

40.4
30.4
25.4
16.2
42,4
48.2

16.9

3.0

24.4
31.6
10.3

42.0
52.8
13.3
10.2

32.4
21.5
33.3
42.6
30.3
34.0
36.7

16.5
20.1
26.9
12.0

7.2
7.3
4.1
15.9

1.1

4.3
8.5
2.6

13.0

17.8
10.8
40.8
43.9
32.8
22.0
40.0
34.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ,,. Represents zero,
"•Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

,

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

'This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. FETAIL STORES: 195<4 AND 19*8~PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS; CENTRAL BUSINESS
DISTRICT OF MANHATTAN BOROUGH, NEW YORK CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling merchandise vending machine operators)

Kind of business

Central
Business
District

195-; 1948

Manhattan
Borough

1954 1948

New York
City

1954 1948

Standard
Metropolitan

Area

1954 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

Greneral merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores "

Family clothing stores '

Women's clothing, specialty stores
,

Ready-to-wear stores-'-

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores -

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug storea, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists .

Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0 100.0 100.0

5.3

19.6
17.0
2.6

22.6
(D)

1.2
(D)

25.4
2.1
6.0
4.2
10.4
8.1
2.6

7.4
2.8
1.9
2.5

3.1

3.0
0.1
0.0

0.2

1.3
0.7
0.6

1.9

13.2
1.5
2.5
1.7
0.6
0.4
0.7
1.1

4.8

17.9
15.3
2.6

25.7
23.7
1.3
0.7

25.7
2.3
5.1
7.0
8.7
7.2
2.5

6.2
2.3
1.7
1.9

4.0
3.8
0.1
0.1

0.2

0.9
0.5
0.4

2.0

12.6
1.6
2.4
1.6
0.5
0.5
0.5
0.7

16.3

18.8
15.3
3.5

15.2
11.7
1.7
1.8

19.0
1.9
4.9
2.5
7.6
5.6
1.8

7.3
2.9

1.8
2.6

4.9
4.6
0.3
0.0

0.9

1.8
0.8
1.0

2.6

13.2
2.7
1.9
1.6
0.4
0.5
0.5
0.8

15.2

17.9
14.1
3.8

17.1
14.6
1.3
1.2

1.9

6.2
2.1
1.3
2.4

5.1

4.8
(D)

(D)

0.6

1.3
0.7
0.6

2.6

13.6
2.7
1.9

27.1

13.7
10.4
3.3

10.4
7.5
1.5
1.4

14.1
1.8
3.2
1.9
5.8
4.2
1.2

6.8
2.7
1.5
2.6

8.6
8.1
0.4
0.1

2.4

2.7
0.9
1.8

2.7

0.8

26.5

14.0
10.0
4.0

11.8
9.3
1.4
1.1

15.7
2.0
3.1
3.6
4.9
4.1
2.1

6.4
2.0
1.1
2.6

7.0
6.5
0.4
0.1

2.2
0.8
1.4

2.6

12.0
2.6
1.4
0.7
0.3
0.4
0.2
0.5

27.3

11.6
8.3
3.3

9.0
6.0
1.6
1.4

11.8
1.8
2.5
1.5
4.9
3.6
1.1

6.4
2.4
1.4
2.6

12.1
11.4
0.5
0.2

3.6

4.5
1.2
3.3

2.6

11.1
2.3
0.9
0.8
0.3
0.4
0.3
0.4

100.0

27.0

12.5
8.2
4.3

10.3
7.6
1.6
1.1

13.5
1.8
2..6

2.8
4.9
3.6
1.1

6.3
2.0
1.1
2.7

9.4
8.8
5.3
1.3

2.8

3.7
1.1
2.6

2.6

11,

2.

1.

0,

0.

0.4
0.2
0.4

StEindard Notes: (D) Withheld to avoid disclosure. (NA) Not available. .-.. Represents zero.
^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

Tbe 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Kico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service ti-ades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

Tiie data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishmenta,

Single Units and Multiunits, Legal Form of Organization, Mer>
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of busj|ness for standard metroiwUtan

areas, and for counties and cities with 500 or more retail establlsh-

bients. (Chapters also are separate reportsln bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports In bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports In bulletin series S--2.)

Volume VI.—SELECTED SERVICE TRADES. AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for
standard metropolitan areas and for dtles and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of businen
data previously Issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

Central Business District Statistics Bulletin CM)-50—Denver, Colorado
Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and .Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
CJensus data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, ofiices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area Avhich sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 1949 edition ) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiorii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer doe«
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site nt
another business establishment, or by mail order.

The three tyi)es of retail establishments in which customer
purchases are made in this manner are door-to-door distribn-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for thia

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3
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METHOD OF ENUMERATION

For purposes of co%'eraKe in the 1954 Census of Business,
retail and service eslablishnients were divided into two cate-

gories—those with any paid employment during 19r)4, i. e.,

the "employer" universe and those with no paid emplloynient
diirinf; 19r)4, i. e., the "noueniployer" universe. The method
of obtainiu}; Census information for these two groups was as
fcjliows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
recoi'ds of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Surviria-s Insur-
ance (I'>(),'\SI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 70, 78, and 79 of the service portion of the
StaJxUird Iii^liintrial Classification Manual. In addition,
report forms were mailed to all establishments, which BOASI
had n.ot clas.silied by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropi-iate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t|i> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr,)ni only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonenii)loyer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noucomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $.500. However, in this series of 19.54 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tlie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (seeKIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 19.54 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also residted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at- the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exi.sts because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
oiRces, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. ' Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They Include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from cu.stomer.s, and
paid directly by the store to a local. State, or Federal ta.xing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service esrab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuse.*^. and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payi'oU is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Stafidard Industrial Classification Matiual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not intei'changeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
li.sh a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled ai-e

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
Information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major grbups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the Jood group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
Information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automoliile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Tjieaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business' includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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Tsible 1. RETAIL STORES AND SELECTED SERVICE ESTABUSHMENTS : igj** AMD I9U6
CENTRAL BUSINESS DISTRICT OF DENVER

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number

)

195'^ I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other i • • •

Drug stores, proprietary stores.

Other retail stores.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

845

59

236
143
93

25

5

5

15

127
26

24
7

46
24
15

55
24
5

24

10

16

17
7
10

25

275
23

57
18
12
11
10
4

132

14

183,462 30,438 1,009 177, 517

7,940

18,405
12,601
5,804

66,792
57,231
7,463
2,098

31,033
5,031
3,839
3,670
17,033
15,702
1,341

11,689
7,869

572

3,227

10,894

763

3,101
710

2,391

7,610

25,235
5,134
5,027
1,790
3,532

510
2,243

550

10,309

3,849

704

5,397
4,109
1,288

10,838
9,202
1,352

284

5,049
788
603
711

2,715
2,511

232

2,033
1,440

99
494

1,220

83

342
107
235

1,155

77

254
164
90

15

4
4
7

143
28

25

10
51

25
26

61

23
10
25

14

25

34
15
19

32

3,617 349
272 22

884 82

373 19

437 12

81 18
471 14
91 6

3,294

683

139

13

5,681

17,913
12,249
5,664

67,806
55,494
6,784
5,528

29,876
5,219
4,578
4,653

12,962
12,354
2,371

12,341
7,564
1,205
3,535

8,234

953

3,354
950

2,404

6,541

24,818
3,184
5,827
1,998
3,734

713
2,482

586

8,521

3,500

28,144

417

4,627
3,402
1,225

10,814
8,986
1,053

775

4,308
673
656
650

1,882
1,800
447

2,210
1,219

277
714

788

79

520
96
424

962

3,419
108
937
365
453
96

436
113

2,495

559

Standard Rotes: (D) Withheld to avoid disclosure. (NA) Not avHllkble. ... Represents zero.

^Qroi;?) totals may Include data for establishments without payroll which could not be classified by detallad

kind of buslnessii .

Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groviB totals •

This groiQ) total includes kinds of business not included in any of the detail lines idilcb follow.
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Table 2. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AUD I9W
CITY OF DE^fVER

EstabllabznentB, SEuLes, and Aonual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

195'*

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive deeuLers

;

Oasollne service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

(>ther retsdl stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

'4,212

Hotels
Motion picture theaters.

776

802
504
296

115
11
58
46

277
49
41
20

105
60
50

329
89

62
132

260
191
53

16

495

186
87
99

229

743
97

104
30
41
42
32
12

201
39

659,036 80,499 4,040 472,645

137,999

50,988
34,056
16,924

101,810
84, 589
11,316
5,905

40,070
6,409
5,697
4,185
20,359
18,639
3,235

39,542
19,996
5,718

12,932

135,278
123,229
8,500
3,549

34,659

35,254
4,335
30,919

34,619

48,817
11,719
5,985

(D)

4,446
2,180
2,765

(D)

14,574
5,835

10,506

12,566
9,147
3,419

15,566
12,795
1,990

781

6,221
989
831
760

3,094
2,863

547

5,371
2,780
1,035
1,556

12,550
10,985
1,317

24S

3,385

4,222
4S4

3,738

4,116

965

744
468
276

86
6

48
32

246
40
35
15

100
51
41

219
68
38
84

210
155
40
15

452

190
77
113

217

5,996 711
502 93

973 100
(D) 28
523 34
390 66
(D) 17
(D) 9

4,628
1,112

208
41

90,495

39,571
24, 551
15,020

88,778
(D)

9,105
(D)

35,110
5,736
5,897

(D)

(D)

13,978
(D)

25,308
14,692

(D)

6,498

83,325
74,768
6,357
2,200

20,533

26,931
3,415

23,516

22,717

39,877
7,707
6,4^

(D)

4,192
2,128
2,588

(D)

11,761
5,328

58,997

6,114

9,112
6,208
2,904

13,365
(D)

1,354
(D)

5,082
729
914
(D)

(D)

1,960
(D)

3,995
2,121

(D)

(D)

8,063
6,957

958
148

1,632

3,785
285

3,500

2,786

5,063
271

1,038
(D)

495
315
452
(D)

3,364
898

Standard Botes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Groi^ totals may Include data for establishments without payroll which could not be classified by detailed

Idnd^f business.
'deludes nonstore retailers (mall order, direct aelling, merchandise vending machine operators). Xa 19$'^

there were 254 such establishments with sales of $37,458,000.
Includes only "with payroll" establishments. Establlshntenta "without payroll," if any, are included in the

groimtotalB.
^Thla grotqi total includes kinds of buBinesa not included In any of the detail lines vlilch follow.
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Uble 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195lt AHD I9U8
DENVER STANDARD METROPOLITAN AREA

EBtablishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
nents
(Number

)

195'*

Sales*

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drin]d.ng places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
Genereil merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores'
Women ' s clothing, specialty stores
Ready-to -weaur stores'*

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

OaBollne service stations.

Lumber, building znaterials, hardware, farm equip, dealers.
Hardware stores . . . .

;

Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jeweliy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

5,700

1,037

1,053
660
391

162
16
82
e>u

66
50
28

130
78
56

4-16

113
75

17^

369
267
70
32

744

319
134
185

286

970
U2
129
34
60
63

37
14

209
53

847,353 98,214 5,177 554,940

196,832

63,854
42,103
21,743

111,244
90,167
13,924
7,153

44,075
7,452
6,286
4,774

21,945
20,035
3,424

48,302
23,269
6,206

17,769

174,527
157,434

9,705
7,388

52,503

52,816
7,072

45,744

43,282

59,918
14,490
6,956
2,323
4,716
2,552
2,806
1,926

14,915
7,242

14,353

15,265
10,971
4,294

16,798
13,519
2,393
886

6,676
1,135

867
810

3,297
3,042

567

6,770
3,129
1,114
2,527

15,456
13,606
1,436

414

4,763

6,140
754

5,386

5,072

6,921
586

1,102
423
546
433
515
156

4,707
1,335

1,218

946
589
357

121
7

61
53

282
44
39
17

113
62
55

269
82
40
114

288
212
52
24

654

296
117
179

253

850
135
114
30
39
75
17
10

221
48

113,002

45,885
28,072
17,813

92^462
72,152
9,954

10,356

36,581
(D)

6,198
5,111

15,177
14,425

(D)

27,998
16,078
3,808
7,646

99,824
89,266
6,729
3,829

27,820

38,369
5,316

33,053

26,620

46,379
9,247
6,885
2,352
4,325
2,330
2,588

834

12,273
5,909

65,691

7,324

10,303
6,947
3,356

13,732
11,077
1,457
1,198

5,201
(D)

941
680

2,155
2,010

(D)

4,282
2,271
784

1,227

9,267
8,087
996
184

2,055

4,802
402

4,400

3,181

5,544
309

1,108
395
501
340
452
156

3,449
1,408

Standard Notes; (d) Withheld to avoid disclosure. (NA) Not ava±l8*le. ... Represents zero.
^Grroup totals may include data for establishments without pa^oll wMefa coiild sot be classified by detailed

kind of business.
Ticcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^*

there wer« 350 such establishments with sales of $40,195,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the
groim totals.

TThls groi^ total incliides kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SAI£S, I9U8 TO 1954,
CENTRAL BUSINESS DISTRICT OF DENVER, THE ENTIRE CITY, AND THE DENVER STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area leas
Central
Business
District

Retail stores, total

Food stores.

RETAIL STORES

2

Bating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

i^parel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers- (franchlsed and nonfranchlsed)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, faxm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEI£CTED SERVICE TRADES

3.3

Hotels
Motion picture theaters.

39.8

2.7
2.9
2.5

-1.5

3.1
10.0

-62.1

3.9
-3.6

-16.2
-21.1
31.A-

27.1
-43.5

-5.3

-52.5
-8.7

32.3
(NA)

(NA)

(NA)

-19.9

-7.6
-25.3
-0.6

16.3

1.7
61.2

-13.7
-10.-4

-5.A-

-28.5
-9,6
-6.2

21.0

10.0

39.4- 61.1

52.5

28.9
38.7
12.7

14.7

(D)

24.3
(D)

14.1
11.7
-3.4

Si
33.3
(D)

56.2
36.1
(D)

83.6

62.3
64.8
33.7
61.3

68.8

30.9
26,9
31.5

52,4

22.4
52.1
-7.1
(D)

6,1
2.4

6.8
(D)

23.9
9.5

53.3

50.4
74.4
18.9

67.0

(D)

66.0
(D)

72.7
166.5
40.9
(D)
(D)

80.8
(D)

114.8
70.1
(D)

227.5

65.6
(NA)

(NA)

(NA)

73.1

36.4
47.1
35.1

67.0

56.6
45.6
54.8
(D)

99.6
18.0

392.5
(D)

31.6
8.6

52.7

74.2

39.2
50.0
22.1

20.3

25.0
39.9

-30.9

20.5
(D)

1.4
-6.6
44.6
38.9
(D)

72.5
44.7
63.0

132.4

74.8
76.4
44.2
92.9

88.7

37.7
33.0
38.4

62.6

29.2
56.7
1.0

-1.2
9.0
9.5
8.4

130.9

21.5

22.6

75,9

76.0

62.5
86.5
31 .,2

80.3

97.7
103.8

4.7

94.5
(D)

51.0
141.0
121.8
109.2

(D)

133.8
80.9
116.4
253.7

78.7
(NA)

(NA)

(NA)

92.6

42.0
45.7
41.4

77.7

60.9
54.3
82.3
50.6

100.3
26,3

431.1
454,8

22.8

40.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
TtLnus sign (-) denotes decrease.
Tbccludes nonstore retailers (mall order, direct selling, iserchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grow totals.
TThls group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5- HETAIL STORES: 195lf AND ig^^S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
DENVER CITY AND OF DENVER STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'^ 191*8

Percent of Standard Metro

-

politaui Area Sales in
Central Business District

195^^ 1948

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merch£indlse group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail storesl
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

27.8

5.8

36.1
37.0
3-4.3

65.6
67.7
66,0
35.5

77. -i

78.5
67.4
87.7
83.7
84.2
41.5

29.6
39.4
10.0
25.0

8.1

2.2

8.8
16.4
7.7

22.0

51.7
43.8
84.0
(D)

79.4
23.4
81.1
(D)

37.6

6.3

45.3
49.9
37.7

76.4
(D)

74.5
(D)

85.1
91.0
77.6
(D)

(D)

88.4
(D)

48.8
51.5
(D)

54.4

9.9

4.6

12.5
27.8
10.2

28.8

62.2
41.3
90.4
(D)

89.1
33.5
95.9
(D)

21.7

4.0

28.8
29.9
26.7

60.0
63.5
53.6
29.3

70.4
67.5
61.1
76.9
77.6
78.4
39.2

24.2
33.8
9.2
18.2

6.2

1.5

5.9
10.0
5.2

17.6

42.1
35.4
72.3
77.1
74.9
20.0
79.9
28.6

32.0

5.0

39.0
43.6
31.8

73.3
76.9
68.2
53.4

81.7
(D)

73.9
91.0
85.4
85.6
(D)

44.1
47.0
31.6
46.2

8.2

3.4

8.7
17.9
7.3

24.6

53.5
-4.4

84.6
84.9
86.3
30.6
95.9
70.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Kepreaents zero.
Excludes nonstore iretallers (mall order, direct Belling, merchandise veBdlng machine operators).
Includes only "with payroll" establishments. Establlahnents "without payroll," if any, are included In tbe

groim totals.
This groi^) total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195lt- AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF DENVER, THE ENTIRE CITY, AND THE DENVER STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

I95U 1948

Entire City

195lt 191+8

Standard
Metropolitan

Area

195"* 1948

Retail stores, total

Food stores

Bating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores'''

Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel s'tores

Furniture, home furnishings, appliance dealers
Furniture stores '''

Other home furnishings s'tores'''

Household applieuice, radio, TV stores

Automotive group .-

Passenger car dealers (franchlsed and nonfranchised)
Tire, bat'tery, accessory dealers
Other automotive dealers

Gasoline service s'tatlons

Lumber, bxiilding ma'terials, hardware, farm equipment dealers
Hardwaxe stores
Other

Drug stores, proprietary stores

2
Other re-tail stores

Liquor s'tores

Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

4.3

10.1
6.9
3,2

36.4
31.2
4.1
1.1

16.9
2.7
2.1
2.0
9.4
8.6
0.7

6.4
4.3
0.3
1.8

5.9
(NA)

(NA)

(NA)

0.4

1.7
0.4
1.3

4.1

13.8
2.8
2.7
1.0
1.9
0.3
1.2
0.3

3.2

10.1
6.9
3.2

38.2
31.3
3.8
3.1

16.8
2.9
2.6
2.6
7.4
7.0
1.3

7.0
4.3
0.7
2.0

4.6
(MA)

(NA)

(NA)

0.5

1.9
0.5
1.4

3.7

14.0
1.8
3.3
1.1
2.1
0.4
1.4
0.3

20.9

7.7
5.2
2.5

15.4
12.8
1.7
0.9

6.1
1.0
0.9
0.6
3.1
2.8
0.5

6.0
3.1
0.9
2.0

20.5
18.7
13.3
0.5

5.3

5.4
0.7
4.7

5.3

7.4
1.8
0.9
(D)

0.7
0.3
0.4
(D)

19.2

8.4
5.2
3.2

18.8
(D)

1.9
(D)

7.4
1.2
1.3
(D)

(D)

3.0
(D)

5.3
3.1
(D)

1.4

17.7
15.9
1.4
0.4

4.3

5.7
0.7
5.0

4.8

8.4
1.6
1.4
(D)

0.9
0.5
0.6
(D)

23.2

7.5
5.0
2.5

13.1
10.6
1.6
0.9

5.2
0.9
0.7
0.6
2.6
2.4
0.4

5.7
2.8
0.8
2.1

20.

18.

1.

0.

6.2

6.2
0.8
5.4

5.1

7.2
1.7
0.8
0.3
0.6
0.3
0.3
0.2

100.0

20.4

8.3
5.1
3.2

16.7
13.0
1,8
1.9

6.6
(D)

1.1
0.9
2.7
2.6
(D)

5.0
2,9
0.7
1.4

18.0
16.1
1.2
0.7

5.0

6.9
1,0
5,9

4.8

8.3
1.7
1.2
0.4
0.8
0.4
0.5
0.2

Standard Notes: (d) Withheld to avoid dlsclostire. (NA) Not avatlal>le. ... Represents zero.

^Includes only "wi-th payroll" establishments. Es-tabUshments "wl'thout payroll," if any, are Included In the

gro;m tctals.
This groiq> to'tal Includes kinds of buslnesa not Included in any of 'the detail Hoes vhleh follov.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are Issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins.
,
Another series of bulletins re-

lates to the Central Business Districts of large metropolis

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data . classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such ns Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bttlletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of busjness for standard metrpiiolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bnlletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
a:tion of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective ot the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 1949 edition ) ot th.e Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi,-

cutiorii Manual, and as covered in the 1954 Census of Business,
includes establishments 'primarily engaged in selling mer-
chandise directly to i)ersonal, household, and farm users.
Excluded from Retail Trade are places of business oi)erated
by membership clubS and open only to their own members or
personnel, such as restaurants and bars operated biy country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailei-s have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was lobtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Bureau of Old Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, nianufactui'ing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard hiifiustrial Classifioation Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t^ questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fno^m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect- to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at .the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these (Jiffer-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business It con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departmebts. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
19^ Census of Business will present separate data for leased
departments.

(6) Que other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not Included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tiian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amoQnts other

than those received from customers, such as income from
investments, rental of real estate, etc. Thgy include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc, received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Bii.-ness. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in si)ecifled lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins ( Series R-1 )

.

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification Information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classitication was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classitication

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
Imsiness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 19."4 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands"' because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possilile shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most Important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, aud automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tV>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and ether
automotive petroleum products. Business places called •j;a-

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tul>es, other automol)ile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors aud special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary niedicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobl)y equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

""•'^^
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FALL RIVER, MASSACHUSETTS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISBKENTS: 19^4 ABD 19itd

CENTRAL BUSINESS DISTRICT OF FALL RIVER

Establishments, Sales, and Annual Payroll, by Kind of BuBlness

Kind of busineps Estab-
lish-
ments ^

(Number

)

195»^

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19l«6

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Driiiking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equij). dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

276

26

45
28
17

15

U
11

76
12
15

3

35
22

5

19

13

6

7

13
5

6-^

3

17

6

35,069 5,-468 295

Hotels
Motion picture theaters.

4,379

2,370
1,534

836

8,555
2,828
5,727

8,856
1,291
1,838

417
4,991
4,673

225

3,450
2,084
1,366

376

158

709
269

440

1,246

4,970
184

1,139
(D)

(D)

523

489

573
345
228

1,521
459

1,062

1,337
132
246
57

860
821
42

534
352
182

53

13

119
49

70

178

651
22

169
(D)

(D)

104

28

45
32
13

16
4

12

86
18

15
3

37
26
9

27
16
11

4

5

3

5

12

64
4

15
1

36,262

5,325

2,349
1,668

681

8,875
2,716
6,159

8,851
1,54^
1,579

244
5,192
4,980

225

4,027
2,099
1,928

602

132

557
258
299

1,149

4,395
321
987
(D)

(D)

1,256

4,926

497

500
335
165

1,406
389

1,017

1,049
148
190
27

670
646
14

579
335
244

46

12

85
45
40

176

576

37
129

(D)

(D)

247

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
•' Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included Id the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2, RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195'* AHD I9U8
CITY OF FALL RIVER

EstablietanentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9I+8

Estab
11 sh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drlnilng places.
Eating places
Drinking places

General merchandise group ,

Variety stores
,

General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lvuober, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*-

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,320

385

208
121
87

62

12
50

12<i

29

22

6

5^
31
5

78

47
31

51

102

57

31

26

39

214
30
21

4

12

113,867 12,498

28,431

7,533
4,815
2,718

9,909
(D)

(D)

12,634
(D)

(D)

(D)

5,956
(D)

225

9,584

7,678
1,906

15,080

5,392

6,303
(D)

(D)

3,820

15,181
1,771
1,237

(D)

(D)

(D)

1,981

1,567
921
646

1,654
(D)

(D)

1,758
197

(D)

(D)

969
(D)

42

1,222

994
228

1,356

252

571

(D)

(D)

484

1,653
217
183
(D)

(D)

(D)

1,426 100,966

488

215
137
78

48
11

37

146

30
23

10
56

36
15

81

58
23

46

102

47
23

24

47

206
32
22
2

10

26,358

7,142
4,196
2,946

9,879
3,083
6,796

11,989
1,799

(D)

945

(D)

(D)

407

9,

J

iSi

11,034

3,971

5,371
(D)

(D)

3,136

12,198
1,857
1,122

(D)

423
^1,439

10,657

1,620

1,370
745
625

1,502
/'

i

/'
i/'i

1,058

1,288
165
(D)

89

(D)

(D)

36

1,396

Si

961

253

640

(D)

(D)

416

1,211
201
139
(D)

117
^291

^Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero
Group totals may Include data for establishments without payroll which could not be classified bv detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In igsU

there were 58 such establishments with sales of $1,573,000.
'

Includes only "with payroll" establishments. Establlslments "without payroll," if any are Included in the
group totals.

'

*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 193'^ MID 1948
FALL RIVER STANDARD^ METROPOLITAN AREA

EstabllshmentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsb-
nents
[Number)

195J*

Sales*

($1 000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19't8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total '^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, heme furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores ,..,
Other 4.

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores.
Book, stationery stores.

SELECTED SERVICE TRADES

1,610

Hotels ;

Motion picture theaters.

451

265
160
108

69

17
52

133
31
23

7
57
32
5

51

37

67

U3

7<;

36
38

45

272

25

5

lA-

134,205 14,168 1,694 112,335

35,431

9,497
6,122
3,375

10,134
3,524
6,610

13,420
2,098
3,013
1,255
6,663
5,475

225

9,992
8,023
1,969

18,076

7,191

8,678
2,517
6,161

4,434

17,352
2,158
1,277

(D)

(D)

942

2,447

1,940
1,177

763

1,658
533

1,125

1,786
197
344
207
996
928
42

1,245
1,015

230

1,631

325

810
122
688

538

1,788
272
183
(D)

(D)

170

570

269
171
98

55
14
41

149
30
24
10
58
37
15

87
62
25

57

153

61
25
36

53

240
46
22
2

9

10

29,640

8,565
4,864
3,701

9,985
3,161
6,824

12,001
1,799
2,880

945
5,837
5,442
407

10,409
7,815
2,594

12,611

5,162

6,805
984

5.821

3,357

13,800
2,369
1,122

(D)

5
^°)

=1,439

11,705

1,772

1,654
855
799

1,502
444

1,058

1,288
165
269
89

729
698
36

1,468
1,147

321

1,099

305

812
104
708

437

1,363
230
139
(D)

(D)
^291

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll wfaicb could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951*

there were 72 such establishments with sales of $1,743,000.
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

group totals.
*ThiB group total includes kinds of business not Included In any of the detail lines which follow.
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Table \. BETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO l^^k,
CENTRAL BUSINESS DISTRICT OF FALL RIVER, THE ENTIRE CITY, AND THE FAIL RIVER STANDARD METROPOLITAN AREA

Kind of bualnesB

Percent ctaaage
^

Central
Busloess
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Steuidard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stcwes.

SELECTED SERVICE TRADES

Hotels
Motion plctiire theaters.

-3.3

±

-17.8

0.9
-8.0
22,8

-3.6

-7.0

0.1
-16.4
16.4
70.9
-3.9
-6.2

-14.3
-0.7

-29.2

-37.6

19.7

27.3
4.3

47.2

8.4

13.1
-42.7
15.4
(D)

(D)

-58.4

12.8 21.8

7.9

5.5
14.8
-7.7

0.3
(D)

(D)

5.4
(D)

(D)

(D)

(D)

(D)

-44.7

-3.1

(D)

(D)

36.7

35.8

17.4
(D)

(D)

21.8

24.5
-4.6
10.2
(D)

(D)

(D)

Standard Notes: (d) Withheld to avoid disclosure.
Minus sign (-) denotes decrease.

(NA) Not available.

14.4

7.7
29.8
-16.9

34.9
(D)

(D)

20.4

(D)

(D)

(D)

(D)

(D)

4.7
(D)

(D)

41.0

36.3

16.2
(D)

(D)

29.5

30.9
3.3

-27.4
(D)

(D)

(D)

19.5

19.5

10.9
25.9

1.5
11.5
-3.1

11.8
16.6
4.6

32.8
14.2
0.6

-4^.7

-4.0

2.7
-24.1

43.3

39.3

27.5
155.8

5.8

32.1

25.7
-8.9

13.8
(D)

(D)

5-34.5

30.3

27.7

14,

43.

-15.

42.

56.

32.8

44.9
216.5
-9.7
19.5

159.2
73.6

2.5

3.9
-9.5

47.4

39.8

27.5
209.6

3.6

44.4

31.7
-3.6
2.2
(D)

(D)

^129.0

Represents zero.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thi8 group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL SaX)RES: 195!+ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
FALL RIVER AND OF FALL RIVER STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales In
Central Business District

195»» I9U8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951+ 191*8

Retail stores, total^

Food stores

Eating, drlnMng places
Eating places
Drinking places

General merchandise group
Variety stores
Gener^ merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores^
Family clothing stores^
Women ' 3 clothing, specialty , stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Fumitxire, home furnishings stores, antique stores .

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Dinig stores, proprietary stores

Other retail stores-'

Liquor stores ,

Jewelry stores <

Book, stationery stores

30.8

15.4

31.5
31.9
30.8

86.3
(D)

(D)

70.1
(D)

(D)

(D)

83.8
(D)

100.0

36.0
27.1
71.7

2.5

2.9

11.2
(D)

(D)

32.6

32,

10,

92,

(D)

35.9

20.2

32.9
39.8
23.1

89.8
88.1
90.6

73.8
85.8
(D)

25.8
(D)

(D)

55.3

40.7
(D)

(D)

5.5

3.3

10.4
(D)

(D)

36.6

36.0
17.3
88.0

(D)

26.1

12.4

25.0
25.1
24.8

84.4
80.2
86.6

66.0
61.5
61.0
33.2
74.9
85.4

100.0

34.5
26.0
69.4

2.1

2.2

8.2
10.7
7.1

28.1

28.6
8.5

89.2
(D)

32.3

18.0

27.4
34.3
18.4

88.9
85.9
90.3

73.8
85.8
54.8
25.8
88.9
91.5
55.3

38.7
26.9
74.3

4.8

2.6

8.2
26.2
5.1

34.2

31.8
13.6
88.0
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 19^U AND 19i|d—FEBCENTAGB DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAX BUSINESS DISTRICT OF FALL RIVER, THE ENTIRE CITY, AND THE FALL RIVER STANDARD METROPOLITAN AREA

(Percenta^s are based on total retail store sales which exclude sales of nonstore retetllers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

Entire City Metropolitan
Area

195'* 19U8 195»* 19W 195't 1948

Retail stores, total. .•.•.•........>>..••.....•....... 100.0 100.0 100.0 100.0 100.0 100.0

Food storto • •••••••••••••••••••••••••••«•••••••••••••••••'••• 12.5

6.8

2.4

24.4
8.1

16.3

25.2
3.7
5.2

1.2
14.2
13.3
0.6

9.8
5.9
3.9

1.1

0.5

2.0

0.8
1.2

3.6

14.1
0.5
3.2
(D)

14.7

6.5
4.6
1.9

24.5
7.5
17.0

24.3
4.3
4.4

0.7
14.3
13.7
0.6

11.1
5.8
5.3

1.7

0.4

1.5

0.7
0.8

3.2

12.1
0.9
2.7

(D)

25.1

6.6
4.2
2.4

8.7
(D)

(D)

11.1
(D)

(D)

(D)

5.2

(D)

0,2

8.4
6.7
1.7

13.2

4.7

5.5

(D)

(D)

3.4

13.3
1.6
1.1

(D)

26,1

7.1
4.2
2.9

9.8
3.1
6.7

11.9
1.8
(D)

0.9
(D)

(D)

0.4

9.8
(D)

(D)

10.9

3.9

5.3

(D)

(D)

3.1

12.1
1,8
1.1
(D)

26.4

7.1
4.6
2,5

7.6
2,7
4.9

9,9
1.6
2.2

0.9
5.0
4.1
0.2

7.4
6.0
1.4

13.5

5.4

6.5

1.9
4.6

3.3

12.9
1,6
1,0
(D)

26.4

Ent.ing, drlTilH-ng planen, ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, ,,^,, 7,6

Eating places. .......••......•......'».................•....• 4,3

Drinking places •..••.••.............•..............•••.•.... 3.3

O^n^ral irerchnndl se group, ••.•.. ••... 8,9

Variety stores .............................................. 2.8

C^en^rftl m^rchaiuliBe Btorps (pxoept variety) •
6.1

Apparel, accessories stores ,
10.6

Shoe stores ................................................. 1.6

Men ' s , boys ' clothing find fHimishlngs stores^ ............... 2,6

Family clothing stores^ 0.8
Women's clothing, specialty stores 5.2

Ready-to-wear stores^ 4,8
All other apparel stores 0,4

Furniture, home furnishings, appliance dealers 9.3
Furniture, home furnishings stores, antique stores ......... 7,0
Household appliance, radio, TV stores 2,3

11,2

Gasoline service stations 4,6

Lumber, building materials, hardware, farui equipment dealers..
Hardware stores i

6.1

0,9
5.2

3.0

Other retail stores^ 12.3
Liquor stores 2,1
Jewelry stores 1,0
Book, stationery stores (D)

StandaixL Notes: (d) Withheld to avoid disclosure. (NA) Not available. ,,, Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grovro totals.
This group total includes kinds of business not included in any of the detail Hd-^b which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business ccmsists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1951

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 23, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic division."?,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the Industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the t^entral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also Include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the Issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statlctics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R--2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of bus/ness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series B-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-
ments, Legal Form of Organization, Single Units and Multiunits,
Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business ;

data previously issued for a number of wholesale, service, and
retail trades.
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Tlie'19.")4 Census of Uusiness, along with the 1054 Censuses
of Manufactures and Slineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
l!tr(4 Censuses covered husinesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 19.j4 were also conducted
in I'uorto liico jointly with the Commonwealth Government.

The 1954 Census of Business covei'ed Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definiticm and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau (jf the Census to arrange for the deline-
ation of such districts before a program to talmlate 1!)54

Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Conunittees obtained the representation of a variety of local
interests, such as l)usiness firms and a.ssociations, newsi)apers,
phiiming agencies, welfaie organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Conmiittees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had i)een a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's rtHiuiremenls
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Xonmanufacturing Industries (1949 edition) of the iS7rt)K/-

ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standdrd
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

vati(n\ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in .selling mer-
chandise directly to i)ei'sonal. household, and farm users.

Excluded fioin Rctiiil Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on militai'y posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" I'etail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead.,

the purchase is made at the customer's home, at the site of
anotlier business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu

tors, operators of merchandise vending machines, and niail-

;order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 19.54 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

Kor pmiKist's of covtTjii.'c in tlit' l!)r»4 Census of Husincss,
retail and scrvic*' cslalilislinicnts were divided into two ciite-

K<iries— llidsf Willi jiriy pMid enipliiyment during; 15)."4, i. p.,

till- 'i'lfiitliiNei" universe .-nid lliuse willi no p;iid enipliiyinent

dnrln;: l!iri4, i. _e., tin' "nonenuilfiyer" universe. Tlie method
of oliliiinin;; Census information for tlu'se two groniw was as
follows

:

Enumeration of "Employers."—Inforiniition for establish-
meiiis li;i\ in^ |i:iiil employees ami engaged in retail or service
trades was '(>l)tiiiiied by means of a mail canvass. Report
forms were niailtd to all business lirms included in the sictive

records of the Iiitei'ual IJeveriue Service as subject to payment
of Federal Insurance Contributions Act (KICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the reiords of the I'.ureau of Old Age and Survivivrs Insur-
ance ( 1!(».\SI ) as wholly or i)artially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
7(t, 71!. 7;{, 7.", 7(j. 7S, and 79 of the service portion of the
StiiHihird liiflii.f trial Clusnificiitioii Manual. In addition,
report forms were mailed to all establishments which I'.OASI
had n/it classilieil by kind of business prior to the mailing of
the repoi't forms. Each establishment was mailed a report
form appropriati' to its UO.KSI classification (for those cases
f(n- which ISO.VSI classification had not yet been established,
a gener.il purpose foini was used) but its l!)o4 Census classifi-

cation was determined by replies lj> questions on the Census
reiiort form.

Enumeration of "Nonemployers."—This group was defined
to include retail and .service businesses otlier than those
represented in tlie active FICA lecords of the Internal Reve-
nue Service. Information for this group of estal)lishments
was furnished by the Internal Revenue Service and was
derived from the lir)4 tax returns. Information was com-
piled fr,-)m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The 'nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 iK'rcent of the total retail trade volume. The
•nomunplnyer" segment accounted for about 2 percent of the
volume of hotels, and le.ss than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1!)48 and 19.")4 Business Censuses differed in several re-
siiecls, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1048 data either to
put them on a comparable basis with the data for 19-j4 or
at least to minimize noncomparability. Tlie results of a study
being made to evaluate the.se differences will be inchnled in
later publications of the ]!)r.4 Census of Business. The more
important differences are as follows:

(1) The ]!t.".4 Business (^ensns excludes those retail estab-
lishments with no paid employment in lir)4 which liad a sales
volume of less than !«2,5(X) in that year ; for the service trades
the dollar volmue limitation used was $1,000. Previously
pul)lished results of the 1!)4S Census excluded establishment's
which operated the entire year but which had a sales volume
of under .f^r.OO. However, in this series of 1!).";4 Census of
Business publications, the 1948 figures have been revi.sed to
the same dollar cutoff as u.sed in the 19.^(4 Census. This
change was made to help achieve greater comparability l)e-
tween the two Censuses, although it should be recognized
that changes in i)rice level which have occurred between 1948
and 19."4 have the effect of complicating comparisons between
the two Censu.ses. U.se of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range con.stitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business

Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
(U.ASSIFICATION, below). The 1948 data shown in this

ami other 19f)4 Census of Business publications have been

revised to the 19r)4 basis and will differ in this respect from
the results in previously issued 1948 Census of Business

publications.

(3) The change in method of enumeration al.so resulted in

the inclusion in the 1954 Business Censtis of a number of

establishments which were in business a part of 1954 but not

at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were u.sed) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent

that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.
When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresjwnding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-
cated. In a census conducted by field enumeration methods,
it w^as feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establi.shment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel
It al.so should be noted that in the 1954 classifications the
procedure which separated the leased department froni themam store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Busine.ss will present separate data for leased

departments.

(6) One other important difference in tlie two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State deiiending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or. three i)ercent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will he the case in the
forthcoming retail trade bulletin "Single T^nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
ofl[ices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customer.s, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are i)aid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For i-etail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from rheir em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was as.«;igned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Sta})riur(l IndiistriaJ Classification Manual, as subse-
quently amended by the lUireau of the Budget for u.se in the
19.')4 Census of Business. It should be noted that kind-of-

l)\isiness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The tochni()ues used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194.S nnd earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These (lues-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estal)-

li.shment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

.sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establi.shments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of foinns was based, was not always complete or

.sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varietl

from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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nponuse "noncmployers" were not required to prepare 1054
Business Census reports (information for them having been
furnished hy tlie Internal Revenue Service from 1054 tax
returns) the system described al)ove eould not be used In

classilyinK tlieir returns. For the "nonemployers" the only
information availalile lor elassilication was the designation
or desci'iiition of the establishment entered on the tax form
by the proprietor.

The difl'erence in information collected and in the method
f>f classiryiii;; establishnienis in the 10.14 lUisiness Census, as
referred to above, led to some differences in the elassilication

assigned as compared with the one which would have resulted
from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that fre(|uenlly the dilTerences in tlie codes assijrned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
desci-iptions below.

A brief de.scription of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail estal)lishn)ents

primarily engaged in selling food for home preparation and
consumption. Kstablishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Kating and (Irinking places" and
stores i)rimarily engaged in selling packaged l)eers and licpiors

are classified separately as ''Liquor stores."

In i)revious censuses, tliis group included dairies which
processed and bottletl milk and cream if the major poi-tion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1054 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1048 Cen.sus, a shift between food store
classificiitions and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 19.54 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own i)remises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic liever-
ages for consumption on their own premises are classified afi

"Drinking places."

The classification "Refreshment stands" in the 19.54 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1054 cla.ssification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores' and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
ustuilly selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are tho.se

commonly known as department stores, variety (.5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of sliifts between

"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, .shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used

for furnishing the home, .such as furniture, floor coverings,

draperies, glass and cbinaware, domestic stoves, refrigerators,

and other honseliold electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used anioniobilcs, new parts and accessories, air-

craft, niotorboats. motorcycles, and automobile trailers. Es-

tablishments primarily .selling trucks and motorized indus-

trial ecinipnient are. f'l'vr Census purposes, classified as whole-

sale establislinu'nls.

Gasoline Service Stations.—This group includes estab-

lisliiiicnts iiriniai'ily euijaged in selling gasoline aiul other
automotive pelrolcuni products. TiUsiness places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, (itlier automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling hunber,
buililing materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other ecinipnient and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments .such as ''Lumber yards''
and "Building muteriuls dealers" selling primarily to home
ownei's, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold i)rimarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and moiuiments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, tlorist
shops are Included.

Motion Picture Theaters.—This kind of business includes
commercially oi>erated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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PHOENIX, ARIZONA

Table 1. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
CENTRAL BUSINESS DISTRICT OF PHOENIX

EstabllsbnentB, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^^

Estab-
lish-
ments '

(Nuniber

)

Sales^

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places > . . .

.

General merchandise group
Department stores
Variety stores
General merchandise stoz^s, n.e.c

Appai*el, accessories stores -.

Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores

^

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores
Household applieince , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

^^Gasollne service stations

Lumber, building ma-terlals, hardware, farm equip, dealers

.

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

4.72

26

121
82

39

10

3

3

93

26
23

5

26
23

9

27

12
6

7

27
20
7

31

18

112
6

29
5

10
3

6

3

38
6

119,336 17, '^96 518 107,273

2,365

7,542
5,500
2,042

32,734
(D)

4,627
(D)

18,482
3,642
3,438
1,600
9,050
8,826

683

8,443
7,104

527
780

30, 637
27,557
3,080

2,515

2,488

3,662

10,468
382

3,424
(D)

651
297

1,123
448

4,293
1,576

141

1,933
1,517
416

5,018
(D)

750
(D)

2,746
469
577
274

1,345
1,311

81

1,422
1,116

114
192

3,516
2,985

531

381

310

496

1,533
34

492
(D)

66
69

144
52

1,429
258

37

142
107
35

16
4
6

6

86

19

18
13

25

17
11

31
15
8

29
19

7

3

29

17

122
10
28
6

6
5

44
5

3,392

7,705
5,258
2,447

29,796
22,502
4,320
2,974

15,553
2,674

(D)

(D)

6,686
6,510

495

7,976
6,798

531
647

25,342
22,740
2,292

310

1,672

2,769

3,923

9,145
553
(D)

673

456
379

1,200
(D)

4,038
1,293

14,878

260

1,830
1,318

512

4,281
3,349

601
331

1,972
310
(D)

(D)

864
848
44

1,355
1,179

80

96

2,687
2,357
314
16

277

436

567

1,213
35
(D)

124
52
62

165

(D)

1,243
184

Standard Notes: (d) Withheld to a-vold disclosure. (NA) Not available. , . Represents zero.
Group to-tals may Include da-ta for es-tabllshments without payroll which could not be classified by de-tailed

kind of business.

.

pixcludes nons-tore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "wl-th payroll" establishments. Establishments "without payroll," If any, are included in the

grovro -to-tals.

This group to-tal includes kinds of business not included in any of -the de-tail lines which follow.
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Table 2. FIETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195'+ AND ig^vS

CITY 0¥ PHOENIX

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195'*

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab
11 sh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
ye sir

($1,000)

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
'Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores. . .

Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2,273

377

521
359
162

76
<;

50

22

167
3^

28
15

6A-

22

180
4.8

28
76

154-

103
30
19

266

86
14
72

91

355
59
50
7

21
13
11

56
5l5

310,981 36,877 1,5« 205,500

5-4,463

23,734
16,649
7,085

36,540
(D)

7,015
(D)

22,444
4,218

(D)

2,641
10,684
10,036
1,054

23,266
15,755
2,139
4,904

57,062

49,796
4,033
3,197

21,769

28,058
1,441

26,617

11,888

31,757
4,403
3,714
1,220

923

1,001
1,425

896

5,221
^2,864

3,359

5,431
4,279
1,152

5,446
(D)

1,093
(D)

3,133
530
590
381

1,519
1,457

113

3,537
2,498

271
768

5,727

4,783
717
227

2,197

2,643
195

2,448

1,643

1,685
5550

275

370
279
91

59
4

40
15

108
22

19
14
35
25

14

93

40
19

29

105

64
21
20

167

58
10
48

58

3,761 250
257 38
507 30
291 7
86 16

- 232 13

(D) 8

118 5

29,348

14,875
10,200
4,675

31,263
22,502
5,447
3,314

16,272
2,795
1,651
4,092
7,081
6,827

568

16,194
10,085
1,594
4,265

38,055

33,052
3,390
1,613

7,676

23,752
769

22,983

7,820

20,245
2,498
2,607

(D)

908
774

1,200
538

54,549
2,644

24,822

1,640

3,342
2,447

895

4,389
3,349

692

348

2,032
321
193
575
897
873

46

2,554
1,614

238
702

3,692

3,076
515
101

849

3,077
66

3,011

1,084

2,163
147
351
(D)

80
128
165
54

^1,359
440

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Groiip totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In IQ^k

there were 132 such establishments with sales of $4,052,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total Includes kinds of business not Included in any of the detail lines which follow.
'Revised.



PHOKNIX. ARIZONA 11

Table 3. BETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: ;.95'+ AMD igi^S

PHOENIX STANDARD' METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Niamber

)

1951^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furnitxire, home furnishings, appliance dealers
Furniture stores'
Other home furnishings stores

?

Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liq[uor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . . > , I

Motion picture theaters

^^,259

767

977
58'i

393

l-iS

5

81
60

268
58
39
25

106
75

22

287
79
41

123

253
159
5<i

38

540

200
42
158

159

660
83

78
10

41

24
18
9

90
33

486,078 52,192 3,299 306,989

113,657

37,363
2,313
14,250

43,744
22,560
9,473

11,689

26,932
5,222
4,601
3,263
12,395
11,359
1,167

31,511
19,700
3,187
7,940

85,856
74,491
5,891

(D)

38,469

44,799
2,926

41,873

18,513

45,234
6,632
4,470
1,228

25

1,225
1,715
1,015

8,656
4,074

6,634

7,702
5,687
2,015

6,223
3,596
1,450
1,177

3,519
615
662

433
1,680
1,585

129

4,497
2,926

376
1,195

8,285
7,035

895
355

3,581

4,459
303

4,156

2,517

4,775
404
572
303
134
252
204
125

2,897
818

800

759
538
221

135
4
84
47

159
28
26
19
53

35

23

163
54
24
68

188
105
53

30

442

149
33
116

111

393
54
41
9

25

21
11
9

94
32

62,595

26,334
15,880
10,454

36,140
22,502
7,174
6,464

17,790
(D)

1,901
4,581

(D)

7,074
(D)

20,123
11,501
1,746
6,456

51,908
44,712
5,051
2,145

17,455

34,234
1,887

32,347

12,266

28,144
3,493
2,843

820

1,023
886

1,319
600

7,620
3,177

33,444

3,174

4,917
3,426
1,491

4,802
3,349

844
609

2,148
(D)

215
616
(D)

896
(D)

2,951
1,781
265
905

5,071
4,183

699
189

1,567

4,255
154

4,101

1,561

2,998
187
377
142

85

140
170

1,833

2,347
573

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not availstble. Represents zero.
'Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tlxcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 19514-

there were 211 such establishments with sales of $5,658,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groun totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SEI£CTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19'»fl TO igjlt,

CENTRAL EUSINES.S DISTRICT OF PHOENIX, THE ENTIRE CITY, AND THE PHOENIX ;;TAI>;D/iRD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise groiq>

Department stores
Veirlety stores
GenereJ. merchandise stores, n.e.c.

Appai^l, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (fremchlsed and nonfrancblsed)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Dr\ig stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEI£CTED SERVICE TRADES

Hotels
Motion picture theaters.

11.2

-30.3

-2.1

-16.6

9.9
(D)

7.1
(D)

18.8
36.2
(D)

(D)

35.A-

35.6
38.0

5.9
4.5
-0.8

20.6

20.9
21.2
34.4

50.4

-10.1

(NA)

(NA)

-6.7

14.5
-30.9

(D)

(D)

42.8
-21.6
-6.4

(D)

6.3
21.9

51.3

85.6

59.6
63.2
51.6

16.9
(D)

28.8
(D)

37.9
50.9
(D)

-35.2
50.9
47.0
85.6

43.7
56.2
34.2
15.0

49.9
50,7
19.0
98.2

183.6

18.1

87.4
15.8

52.0

56.9
76.3
42.5
(D)

1.7
29.3
18.8
66.5

14.7
8.3

95.1

100.7

125.8
125.6
126.3

159.4
(D)

111.9
(D)

451.0
376.0

(D)

313.7
283.0
408.2

80.4
163.2
51.6
14.0

107.9
115.7
-13.2

220.7

21.9
(NA)

(NA)

111.1

91.8
106.7

(D)

(D)

-39.8
78.2

(D)

81.6
-4.7

58.3

81.6

41.9
45.5
36.3

21.0
0.3

32.0

51.4
(D)

142.0
-28.8

(D)

60.6
(D)

56.6
71.3
82.5
23.0

65.4
66.6
16.6
(D)

120.4

30.9
55.1
29.4

50.9

60.7
89.9
57.2
49.8
53.5
38.3
30.0
69.2

13.6
-41.4

Standard Notes

:

(d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

83.6

88.0

60.1
65.8
52.5

73.5
(D)

69.8
(D)

277.7
(D)

(D)

(D)

(D)

349.1
(D)

89.9
167.8
118.9
23.3

107.9
113.6

1.9
(D)

127.8

34.5
(NA)

(NA)

78.0

83.0
112.6

(D)

(D)

62.1
83.0

397.5
(D)

21.8
-84.8

Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
^This group total Includes kinds of business not included in any of the detail lines which follow.

L
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Table 5. RETAIL STOKES: 1951+ AND 19i^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

PHOENIX CITY Am OF PHOENIX STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in

Central Business District

195^ I9U8

Percent of Standard Metro

-

politam Area Sales in
Central Business District

I95I+ 1948

Retail stores, total

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores^

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group ,

Passenger car dealers (franchised and. nonfranchi sed ) . .

,

Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

38.A-

4.3

31.8
33.0
28.8

89.6
(D)

66.0
(D)

82.3
86.3
(D)

60.6
84.7
88.0
64.8

36.3
45,1
24.6
15.9

53.7
55.3
76.4

11.6

8.9

30.8

33.0
8.7

92.2
(D)

70.5
29.7
78.8
50.0

52.2

11.6

51.8
51.5
52.3

95.3
100.0
79.3
89.7

95.6
95.7
(D)

(D)

94.4
95.4
87.1

49.3
67.4
33.3
15.2

66.6
68.8
67.6
19.2

21.8

11.7

50.2

45.2
22.1
(D)

(D)

50.2
49.0
100.0

(D)

24.6

2.1

20.2
23.8
14.3

74.8
(D)

48.8
(D)

68.6
69.7
74.7
49.0
73.0
77.7
58.5

26.8
36.1
16.5
9.8

35.7
37.0
52.3
(D)

6.5

5.6

19.8

23.1
5.8

76.6
(D)

41.5
24.2
65.5
44.1

34.9

5.4

29.3
33.1
23.4

82.4
100.0
60.2
46.0

87.4
(D)

(D)

(D)

(D)

92.0
(D)

39.6
59.1
30.4
10.0

48.8
50.9
45.4
14.5

9.6

8.1

32.0

32.5
15.8
(D)

82.1
44.6
42.8
91.0
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchaniise vending machine operators).

.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grovro totals.
This group total incliides kinds of business not Included In any of the detail lines which follow.
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Table 6. RETAIL STORES: I95U AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF PHOENIX, THE ENTIRE CITY, AND THE PHOENIX STANDAPX) METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ I9I18

Entire City

195'* I9I+8

Standard
Metropolitan

Area

1951+ 19^8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group i

Depeirtment stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores

Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores ^

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Fximlture stores ^

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment desilers

Hardware stores
Other

Drug stores ,
proprietary stores

2
Other retail stores

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100,0 100.0 100.0

2.0

6.3

1.7

27.4
(D)

3.9
(D)

15.4
3.1
2.9
1.3
7.6
7.4
0.6

7.1
6.0
0.4
0.7

25.7
23.1
2.6

2.1

2.1
(NA)

(NA)

3.1

0.3

2.9
(D)

0.5
0.2
0.9

0.4

3.2

7.2
4.9
2.3

27.7
20.9
4.0
2.8

14.5
2.5
(D)

(D)

6.2
6.1
0.5

7.4
6.3
0.5
0.6

23.6
21.2
2,1
0.3

1.6

2.6
(NA)

(NA)

3.7

8.5
0.5
(D)

0.6
0.4
0.4
1.1
(D)

17.5

7.6
5.3
2.3

11.7
(D)

2.3
(D)

7.2
1.4
(D)

0.8
3.4
3.2
0.3

7.5
5.2
0,7
1.6

18.4
16.1
1,3
1.0

7.1

9.0
0.4
8.6

3.8

10,2
1.4
1,2
0.4
0.3
0.3
0.5
0.3

14.3

7.2
4.9
2.3

15,2
10.9
2.7
1.6

7.9
1.4
0.8
2.0
3,4
3.3
0.3

7.9
5.0
0.8
2.1

18.5
16.1
1.6
0.8

3.7

11.6
0.4

11.2

9.9
1.2
1.3
(D)

0.4
0.4
0.6
0,3

23.4

7.7
4.8
2.9

9.0
4.7
1.9
2.4

5.5
1.1
0.9
0.7
2.6
2.3
0.2

6.5
4.2
0.7
1.6

17.7
15.3
1.2
(D)

7.9

9.2
0.6
8.6

3.8

9.3
1.4
0.9
0.3
0.3
0.3
0.4
0.2

100.0

20.3

8.6
5.2
3.4

11.7
7.3
2.3
2.1

5.8
(D)

0.6
1.5
(D)

2.3
(D)

3.8
0.6
2.2

16.9
14.6
1.6
0.7

5.7

11.2
0.6

10.6

4.0

9
"^

1.1
0.9
0.3
0.3
0.3
0.4
0.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available.
^

,-, v-.,., «„„ i»,t.i^a.«j.c, .,. Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groxro totals.
This group total Includes kinds of business not incliided In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1854 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multlunit organiza-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BuUetiiu

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictlcs will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

IS
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA • STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-
ments, Legal Form of Organization, Single Units and Multiunits,
Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for
standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of
selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business
data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
liotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScinlly defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on tlie CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

Tlie ol)jective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining tl>e

CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's riHiuirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Chissification System, as published in Volume
11, Nonmauufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification. Manual, issued under the
auspices of the Buieau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Pood Stores, l)elow) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Chissification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

c<iti()i^ Manniil, and as covered in the 19.54 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to iiersonal, household, and farm users.

Excluded from Retail Trade are places of business operated
bj' membership clults and open only to their own members or
personnel, such as restaurants and bars opeiated by i-ountry
clubs, school cafeterias, cafeterias ojjerated by industrial
plants for their employees, establishments operatetl by
agencies of the Federal Government cm militaiy posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer doe.s

not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o'.'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distrib\i-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" tyi»e

groups defined above, on the basis of commodities bandied.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 19.54 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

I''(ir ixiiposes of covcnific in (lie 1!).")4 Census of Itiisiness,

retail and service eslahlishnients were divided into two cate-
gories—tlmse with any paid eniiiloynient during 19r)4, i. e.,

tlie '•enipldxer" \inivi>rse and tliose willi no paid emplrynient
dnrinjr 1!)."i4, i. e., tiie 'nuneniployei" universe. Tlie nietliod

of ol>taininK Census information for tliese two {troups was as
follows

:

Enumeration of "Employers."—Inform.ition for establish-
ments liiivinj; jiaid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms inchuled in the active
records of the Internal IJeveriue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the lUireaii of Old Age and SurviviH's Insur-
ance (IU).\SI) as wholly or paitially engaged in retail, whole-
sale, niMnufacturiiig. niintM-al industries, and in major groups
7(1. 72, 7;i, "."i, 7(), 78, and 7!) of the service portion of the
Stauihnd I ii/lnfitri(il ClaxxificaUon MuhikiL In addition,
report forms were mailed to all establishments which BOASI
had n.'it classified by kind of business prior to the mailing of
the report forms. Ea<h establishment was mailed a report
form appropriate to its I'.O.ASI classitication (for those cases
for wbicli r>()ASI classific-itioi: had not yet been established,
a gener:il puriMise form was used) but its 1!)54 Census classifi-

cation was determined by leplies U> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
)-epresented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Ifevenue Service and was
derived from the 19.'>4 tax returns. Information was com-
piled fr.im only one-half of these cases and Census results
for this group were established l)y multiplying such findings
by two. The •'nonemiiloyer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 jiercent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picttire \'olnnie.

COMPARISON OF 1948 AND 1954 CENSUSES

The li)48 and 19."'>4 Business Censuses differed in sSeveral re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 194S data either to
put them on a comparable basis with the data for 19."')4 or
at least to minimize nonconiparability. The results of a study
being made to evahmte these differences will be included in
later publications of the 19."'>4 Census of Busines.s. The more
important differences are as follows :

(1) The 19.")4 Business Census excludes those retail estab-
lisiuiients with no paid employment in 1954 which had a sales
volume of less than ,l;2,r)00 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $.jOO. However, in this series of 19.14 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as u.sed in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation docs not imp(u-tantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 (i"ensus, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pui--

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in busiue.ss at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census I'e-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.
When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrea.se in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amoiuits shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some eases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-
cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling ai)parel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classificatio.ns, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the lea.sed department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procediire

might have had the greatest effect. Later publications of the
19J>4 Census of Business will present separate data for leased

departments.

(G) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is ai)out two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would di.s-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where i)usiness was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
.classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a, multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulation.?, were .separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, sucli .-is income fioni
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, sind
paid directly by the store to a local, State. <n' Federal t.ixiiig

agency. Gasoline, li(iuor, tobacco, and other excise taxes
which are paid by the manufnctiirer or wholesaler and passed
along to the I'etailer also are included.

For retail stores, the sales figures do not include retail

.sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ei's, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
I)eiisation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers .ind execu-
tives; however, it does not include coniiiensation of proprie-
tors or of partners of unlncorporatetl businesses. Inclr.ded
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
in<'ome tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Stdiiflnrd IndiiHtriul Cld-ssificdtion Manual, as subse-
quently amended by the I'urenu of the Budget for use in the
19.")4 Census of lUisiness. It should he noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The technifiues used in clnssifying establishments by kind
of business in the 1954 (."ensus, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194S and earlier Business Censuses. In the
earlier Censu.ses it had been the practice to collect data on
sales l)y merchandise lines from all establishments and estab-

lish a cliissification primarily based on the data so collected.

In the 1954 Census a number of factors nuide it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of .specific merchandise lines. These (|Ues-

tions were supplemented, whei-e practicable, by requesting the
establishment to report the pei'centage of total sales ac-

counted for by certain key lines or connnodities. The estab-

lishment's designation of its kind of business was accepted
' as corre<-t, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with resiiect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business (^ensus

was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed tor the
final classification. While each of the report forms recpiired

the establishment to designate its kiiul of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

anents.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifjing their returns. For the "nonemployers" the only
information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have re.sulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frefpiently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
de.scriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was In the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ^3
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands'' because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni<y

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between,

"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for i)ersoual wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
tor furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, niotorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial erinipment are, thr Census purposes, classified as whole-
sale establislinieiils.

Gasoline Service Stations.—This group includes estab-
lishments priniiuily engaged in .selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other antoniobile accessories, and sometimes
lunches, candy, toliacco, aiul groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which SiM primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially oi>erated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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BERKELEY, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND IS^td

CENTRAL BUSINESS DISTRICT OF BERKELEY CITY

EstabllshmentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Nuniber

)

1951*

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

19Jtfl

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^.....

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stares ( except variety.)

.

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furnitxire, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, fetrm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

235

Hotels
Motion picture theaters.

22

44

9

5

37
9

5

2

15
6

6

23

9

11

19

10

5

5

54

10
4

41,186 5,842 249

5,041

1,963
1,963

8,003
1,105
6,898

5,298
1,025
1,738

(D)

1,436
1,066

(D)

3,360
2,167
1,193

9,878

1,624

2,127
1,421

706

1,218

2,674

463
359

494
8W

558

509
509

1,136
221
915

732
138
257
(D)

161
118
(D)

577
416
161

1,190

273

327
247
80

193

347

*84

48

179
195

34

34
34

9

4
5

37
7
5

3

16

30
15

15

16

19

13
8

5

9

48

38,716

5,563

2,103
2,103

7,787
1,304
6,483

4,946
897

1,116
1,535
1,202

957

196

3,160
1,849
1,311

7,650

1,042

2,807
2,129

678

1,456

2,202

430
317

540
858

5,323

514

569
569

1,372
239

1,133

624
106
136
217
147
124
18

483
309
174

765

111

395
310
85

226

264
• • •

64
59

201
170

Steindard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group toteuLs may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*This group total Includes kinds of business not Included In any of the detail lines which fo3-low.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^*8

CITY OF BERKELEY

EBtabllsbments, Sciles, and Annual Payroll, by Kind of Buslnese

Kind of business Estab-
lish-^
ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, driaking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,117

272

163

U6
17

35
11

87
18
10
2

37
18
18

93

53

40

54

110

37
17
20

39

216
31
21
17

15
9

120,191 (D) 1,089 102,067

35,701

7,903
7,004

899

9,724
2,560
7,164

8,678
1,604
2,331

(D)

2,809
1,825

(D)

7,182

4,872
2,310

20,939

9,588

4,141
1,989
2,152

4,993

11,342
3,441

780
1,624

2,240
1,273

2,862

1,896
1,728

168

1,318
383
935

1,175
212
325
(D)

367
' 237

(D)

1,455

697
758

2,231

1,150

(D)

(D)

316

701

(D)

221
113
255

846
288

282

155
132
23

39
28
11

93

12

13
8

46
24
12

66

39
27

53

117

40
25

15

47

197
34
17
16

14
9

31,591

7,502
6,458
1,044

8,858
(D)

(D)

8,472
1,242
1,644
2,212
2,952
2,554

337

5,486

3,443
2,043

15,234

6,420

4,515
3,080
1,435

4,700

9,289
2,468

720
2,111

2,469
^1,403

11,901

2,481

1,822
1,640

182

1,496
(D)

(D)

1,037
175
205
320
309
270
28

744

475
269

1,506

662

536
396
140

638

979
110
88

344

878
=294

j^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) In 1954

ther| were 39 such establishments with sales of $942,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow
Revised.
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Table 3. BETAIL STORES AMD SEIilCTED SERVICE ESTABLISBMEHTS : igS** AHD 19^
SAN FRANCISCO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

11

Kind of business Estab-
lish-
ments
(Number)

195^

1
Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
liah-
ments
(Nuniber)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Pumiture, heme furnishings, appliance dealers
Furniture, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

%
SELECTED SERVICE TRADES

Hotels
Motion picture theaters

25,366

5,778

5,94.2

3,814.

2,110

779
431
342

1,994
373
286
88

796
410
369

1,610
954
656

1,010

2,173

949
399
550

775

4,356
805
439
248

661
208

2,958,649 378,568 24,125 2,300,684

767,719

318,891
225,533
93,148

336,177
48,333
287,584

223,085
38,039
47,343
25,842
93,259
79,751
17,042

194,251
134,453
59,798

471,767

178, 170

128,542
33,479
95,063

94, 680

245,367
69, 182

34,485
16,544

58,000
31,757

57,688

79,764
62,797
16,967

56,837
8,569

48,268

34,938
5,749
7,190
4,023
15,606
14,070
2,370

27,622
19,739
7,883

49,725

17, 919

15,234
3,899
11,335

12,303

26,538
3,555
5,379
2,552

22,201
6,747

5,663

5,910
3,516
2,394

649
381
268

2,036
293
270
95

818.

450
412

1,350
793

557

925

2,036

845

381
464

777

3,934
781
407
183

765
225

571,955

262,663
172,583
90,080

(D)

36,574
(D)

209,226
30,319
45,295
25,709
90,108
81,549
14,499

152,714
111,333
41,381

331, 844

100,973

117,898
30,153
87,745

73,017

(D)

50,466
28,072
15,255

56,655
^32,488

296,834

38,384

63,228
45,587
17,641

(D)

6,066
(D)

31,721
4,523
6,348
3,437
14,973
14,059
2,440

23,808
18,286
5,522

35,527

10,158

15,573
3,410
12,163

9,567

(D)

2,218
3,398
2,777

18,910
^6,958

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In IS^k

there were 1,152 such establishments with sales of $61,698,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totsils.

This group total includes kinds of business not included in ai^ of the detail lines which follow.
^Revised.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO I95I+,

CENTRAL BUSINESS DISTRICT OF BERKELEY, THE ENTIRE CITY, AND THE SAN FRANCISCO STANDARD FETROPOLITAN AREA

Kind of business

Percent chsinge
'

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
DrinMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores '

Men's, boys' clothing and f\imishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

PXirnitiire, home furnishings, appliance dealers
Furniture, home funiishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, bTiilding materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion plctirre theaters

6.A

-9.4

-6.7
-6.7

2.8
-15.3

6.4

7.1
14.3
55.7
(D)

19.5
11.4
(D)

6.3

17.5
-9.0

29.1

55.9

-24.2

-33.3

4.1

-16.4

21.4

7.7
13.2

-8.5
-1.6

17.8 24.7

13.0

5.3
8.5

-9.8

14.7
(D)

2.4
29,1
41.8
(D)

-4.9
-28.6

(D)

76.4
41.5
13.1

37.4

49.3

-8.3
-35.4
50.0

6.2

22.1
39.4
83.3

-23.1

-9.3
-9.3

17.8

10.0
15.8

60.7
57.0
(D)

-4.2
67.8
12.3
(D)

-21.6
-52.5

(D)

64.3
69.2
52.6

45.8

48.1

17.9
-40,3
91.0

16.4

22.3

9.3
-29.5

-9.5
-21.3

28.6

34.2

21.4
30.7
3.4

(D)

32.2
(D)

6.6
25.5

4.5
0.5
3.5
-2.2

17.5

27.2
20.8
44.5

42.2

76.5

9.0
11.0
8.3

29.7

(D)

37.1
22.8
8.4

2.4
-2.3

29.0

34.7

21.6
31.1
3.4

(D)

33.9
(D)

6.6
25.8

3.2
(D)

3.3
-2.0
(D)

27.6
20,8
46.3

42.5

76.7

9.8
14.4
8.4

30.6

(D)

37.1
23.1
8.3

2.5
-2.3

Standard Kotes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^^ AND 19^ - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
BERKELEY CITY AND OF SAN FRANCISCO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales In
Central Business District

195'* 191+8

Percent of Standard Metro-
politan Axea Sales in

Central Business District

195i* 1948

I

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty .stores
Ready-to-wear stores^

All other apparel stores

Fumitxire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

S'V.S 37.9

U.l

2-4.8

28.0

82.3
43.2
96.3

61.1
63.9
74.6
(D)

51.1
58.4
(D)

46.8
44.5
51.6

47.2

16.9

51.4
71.4
32.8

24.4

23.6

59.4
22.1

17.6

28.0
32.6

87.9
58.4
(D)

58.4
72.2
67.9
69.4
40.7
37.5
58.2

57.6
53.6
64.2

50.2

16.2

62.2
69.1
47.2

31.0

23.7

59.7
15.0

1.4

0.7

0.6
0.9

2.4
2.3
2.4

2.4
2.7
3.7
(D)

1.5
1.0
(D)

1.7
1.6
2.0

2.1

0.9

1.7
4.2
0.7

1.3

1.1

lis
2.2

1.7

1.0

0.8
1.2

(D)

3.6
(D)

2.4
3.0
2.5
6.0
1.3
1.2
1.4

2.1
1.7
3.2

2.3

1.0

2.4
7.1
0.8

2.0

(D)

1.5
2.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business note included In any of the detail lines which follow.
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Table 6. BETAIL STORES: 195lf AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL ETUSINESS DISTRICT OF BERKELEY, TIE ENTIRE CITY, AND THE SAN FRANCISCO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sedes which exclude sales of nonstore retailers

—

nail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* I9U8

Entire City

195'* 19118

Standard
Metropolitan

Area

195't 1958

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, bqys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home fiirnlshings, appliance dealers
Furniture, home furnishings stores, antique stores
Hoxisehold appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment deeilers..
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0

12.2

A.

6

19. <;

2.7
16.7

12.9
2.5
-4.2

(D)

3.5
2.6
(D)

8.2

5.3
2.9

23.9

3.9

5.2

3.5
1.7

3.0

6.5

1.1
0.9

100.0 100.0

14. <;

5.4

20.0
3.4
16.6

12.8
2.3
2.9
4.0
3.1
2.5
0.5

8.2
4.8
3.4

19.7

2.7

7.3
5.5
1.8

3.8

5.7
(D)

1.1
0.8

29.7

6.6
5.8
0.8

8.1
2.1
6.0

7.2
1.3
1.9
(D)

2.3
1.5
(D)

6.0
4.1
1.9

17.4

8.0

3.4
1.7
1.7

4.2

9.4
2.9
0.6
1.4

30.9

7.4
6.4
1.0

8.7
(D)

(D)

8.3

1.2
1.6
2.2
2.9
2.5
0.3

5.4
3.4
2.0

14.9

6.3

4.4
3.0
1.4

4.6

9.1
2.4
0.7
2.1

26.0

10.8
7.6
3.2

11.4
1.7
9.7

7.5
1.3
1.6
0.8
3.2
2.7
0.6

6.6
4.5
2.1

15.9

6.0

4.3
1.1
3.2

3.2

8.3
2.3
1.2
0.6

100.0

24.9

11.4
7.5
3.9

(D)

1.6
(D)

9.1
1.3
2.0
1.1
3.9
3.5
0.6

6.6
4.8
1.8

14.4

4.4

5.1
1.3
3.8

3.2

(D)

2.2
1.2
0.7

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grovro totals.
This group total includes kinds of business not included In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Cen.sus, Washington 23, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

Tlie data in the subject series are shown for the United

States as a whole and frequently for geographic division.^,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

IS
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunita. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Br-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series VV-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-
ments, Legal Form of Organization, Single Units and Multiunits,
Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for
standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for ^1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

i-elation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference In area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Statnl-

ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the

Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioiii Manual, and as covered in the 1954 Census of Business,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Tiade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does

not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site ol'

another business establishment, or by mail order.

The three types of retail establishments in which customer

purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

iorder houses. In the 1948 and prior Censuses, these estab-

lishments were classifiti in one of the major "store" type

groiips defined above, o.\ ;he basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-

lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 15)54 Census of Business,
retail and service establisiiments were divided into two cate-

gories—those with any paid employment during 19.")4, i. e.,

the "employer" universe and those with no paid empliiyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census infornuition for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having i)aid employees and engaged in retail or service
trades, was i(>btaiiied by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributicms Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age- and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in ma.ior groups
70, 72. 73, 7.5, 7(), 78, and 75) of the service portion of the
Standard htfliistrlal Chifssification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,')|t classified by kind of business prior to the nuiiling of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet l)een established,
a general purix)se foim was used) but its 1954 Census classifi-

cation was determined by replies t»o questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
i)y two. The "nonemployer" .segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer"' segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a .study
being made to evaluate these differences will he included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 19.54 Busine.ss Census excludes tho.se retail estab-
lishments with no paid employment in 19.54 which had a sales
volume of less than .$2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under .$500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as u.sed in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tiie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
bv the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 19.54 Census of Business publications have been
revised to the 19.54 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclu.sion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its • kind-of-business chai-acteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amouiits shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it coa-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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iepartments. In addition to the material included in KIND-
"OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census »f Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
ofllces, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customei's during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise tiixes
which are collected by the store directly from customeis, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other exci.'^e taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and .service eslai)-

lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does 7tot include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
Income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a. kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as .'subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should l)e noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the Items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily basetl on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These (lue.s-

tions were supplemented, where practicable, by i-equesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, .whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type cen.sus

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
bu.<?iness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was iHJSsible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, aild automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, t'o-r Census purposes, classified as whole-
sale estal)li.slinients.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in .selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automol)ile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, niul other equipment and supplies for home
construction. The j;roup also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nui'series are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ALBANY, NEW YORK

Table 1. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS: IS^'^ AND l^ltS

CENTRAL BUSINESS DISTRICT OF ALBAIrt

Establlsbments, Sales, and Azmual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number )

195'* I9U8

Sales ^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
yeau:

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

Gener.al merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

468

39

86

38

10

4

117
31
17
7

46
22
9

27
19

Hotels
Motion picture theaters.

10

123

14
22

18
4

76,080 12,262 514 71,607

4,948

7,827
5,975
1,852

14,143
4,051

10,092

22,589
3,185
4,401
2,433

11,086
9,965
1,422

5,977
4,130
1,847

(D)

1,474

1,497

(D)

8,872
1,401
1,775
1,145

5,872
448

420

1,753
1,336

417

2,614
726

1,888

3,703
424
685
431

1,955
1,781

208

861
625
236

(D)

263

119

(D)

1,280
98

302
209

2,134
662

40

124
75

49

12

5

7

124
28

22

7

51

27
12

24
18

6

2

5

11

165
15
23

7

21

4

4,830

8,083
6,359
1,724

13,229
3,074

10,155

22,227
2,512
4,868
3,145

10,123
9,330
1,502

4,505
3,384
1,121

(D)

718

959

(D)

10,227
1,023
2,046

934

(D)

623

10,202

314

1,819
1,494

325

2,254
523

1,731

2,913
274
684
474

1,318
1,216

163

700
583

117

(D)

145

93

(D)

1,054
67

265
141

(D)

174

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may inclxide data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
* This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF ALBANY

Establlstaments, Sales^ and Annual Payroll, by Kind of BusioesG

Kind of business Estab
llsh-
ments
(Number)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab
11 sh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

2Retail stores, total

Food stores

Eating, drirLking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
P\arniture, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

1,909

Hotels
Motion picture theaters.

467

438
271

167

56
18

38

187
43

26

13

72
39

25

108
57

51

66

93

69

20
49

62

363
47
39

20

22

16

213,284 25,868 1,945 176,943

48,946

20,708
14,945
5,763

17,794
6,350

11,444

28,537
4,192
5,327

(D)

13,114
11,604
2,249

12,061
7,895
4,166

40,669

7,408

7,722
(D)

(D)

6,485

22,954
3,545
2,540

(D)

5,942
2,093

3,054

4,222
3,185
1,037

3,063
1,079
1,984

4,301
537

777
(D)

2,171
1,966

(D)

1,693
1,221

472

4,544

715

973
(D)

(D)

705

2,598
213
399
(D)

2,145
486

571

413
192
221

32
11
21

204
35

30
11
82
42
36

85
56

29

62

77

65

22

43

59

377
50

31

10

23

13

38,290

18,102
11,550
6,552

15,658
(D)

(D)

26,486
3,081
5,552
3,816

(D)

10,235
(D)

10,160
7,245
2,915

32,274

4,665

6,751
(D)

(D)

3,576

20,981
2,887
2,269

(D)

5,178
2,261

20,108

2,050

3,593
2,604

989

2,593
(D)

(D)

3,297
226

745
527
(D)

1,328
(D)

1,618
1,326

292

3,177

556

882
(D)

(D)

354

1/
148
288
(D)

1,875
473

Standard Notes: (d) Withheld to avoid disclosiire. (NA) Not available. , . Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 195i*

kind of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators)

there were 86 such establishments with sales of $7,303,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELEiCTED SERVICE ESTABLISHMENTS: I95U AND 19'»8

ALBANY-SCHENECTADY-TROY STANDARD METROPOLITAN AREA

EstabllBhments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

I95I*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, driiiking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

J

.

Drug stores , proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

6,194-

1,564

1,351
817
534

163
54

107

49-4

104
73
29

199
110
68

318
178
140

245

540

279
75
204

184

1,056
136
94

47

49
49

602,119 65,165 6,351 (D)

161,169

51,879
34,654
17,225

53,143
14,904
38,185

59,984
9,709

12,856
5,985

26,734
22,921
4,238

31,710
20,807
10,903

99,987

31,811

31,917
7,586
24,331

15,849

64,670
8,717
5,703

2,083

9,210
4,773

10,107

9,350
6,745
2,605

8,658
2,457
6,201

8,658
1,233
1,810

887
4,161
3,613

567

4,226
2,976
1,250

9,859

2,347

3,952
996

2,956

1,687

6,321
393
924

310

3,263
1,040

1,817

1,378
575
803

146
44

102

501
83

80
23

195
105
82'

275
154
121

258

559

237
82

155

175

1,005
144
78

23

52
42

121,302

47,580
26,144
21,436

(D)

12,083
(D)

58,758
6,944

15,822
5,925

25,101
22,574
4,344

27,436
18,078
9,358

80,621

21,599

28,620
5,564

23,056

11,031

58,260
6,745
5,423

1,836

7,849
5,274

(D)

6,430

8,153
5,321
2,832

(D)

1,845
(D)

7,167
756

1,968
738

3,198
2,939

507

3,858
2,915

943

6,758

1,564

3,437
665

2,772

1,042

5,237
254
778

268

2,631
1,215

Standard Notes; (D) Withheld to avoid disclosure. (NA) Not a-vailable. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195'*

there were 289 such establishments with sales of $53,803,000.
^Includes only "with payroll" es-tablishments. Establishments "without payroll," if any, are Included in the

group to-tals.

This group total includes kinds of business not included in any of -the de-tail lines which follow.
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Table k. RETAIL STOKES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO 19514-

,

CENTRAL BUSINESS DISTRICT OF ALBANY, THE ENTIRE CITY, AND THE ALBANY-SCHENECTADY-TROY STANDARD METROPOLITAN AREA

Kind of business

Percent change '•

CentrsQ.

Business
District

Entire
City

City
lees Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General TDsrchandlse stores ( except variety)

Apparel, accessories stores
Shoe stores '

Men ' s , hoys ' clothing and furnishings stores^
FEUsily clothing stores^
Women's clothing, specialty stores ....•

Ready-to-wear stores^
All other apparel stores

Furnitxire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers...
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picttire theaters

6.2

2.A-

-3.2
-6.0
7.4

6.9
31.8
-0.6

1.6
26.8
-9.6
-22.6
9.5
6.8

-5.3

32.7
22.0
64.8

(D)

105.3

56.1
(NA)

(M)

(D)

-13.3

37.0
-13.3
22.6

(D)

-28.1

20.5 30.3

27.8

14.4
29.4

-12.1

13.6
'D)

(D)

7.7
36.1
-4.1

(D)

(D)

13.4

(D)

-18.7
+9.0
42.9

26.0

58.8

14.4
(D)

(D)

81.3

9.4
22.8
11.9
(D)

14.8
-7.4

31.5

28.6
72.8

-19.0

50.3

( (D)

(D)

39.7
77.0
35.4
(D)

(D)

81.1
(D)

7.6
-2.5
29.3

50.3

7.5
(NA)

(NA)

(D)

30.9
15.0
243.0

(D)

-24.7
' 3.7

(D)

32.9

9.0
32.6

-19.7

(D)

23.3
(D)

2.1
39.8
-18.8

1.0
6.5
1.5
-0.4

15.6
15.1
16.5

24.0

47.3

11.5
36.3
5.5

43.7

11.0
29.2
5.2

13.5

17.3
-9.5

(D)

34.1

11.5
45.0
-22.0

(D)

20.5
(D)

2.4
47.2
-22.8

27.8
4.5
-2.0

2.3

12.2
13.5
9.9

(D)

45.3

10.0
(NA)

(NA)

(D)

16.2
27.9
16.3
4.0

23.6
-5.9

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
'^Minus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

%,This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 5- RETAIL STORES: I95I+ AMD I9U8 - CENTRAL BUSHJESS DISTRICT SALES AS PERCENT OF
ALBANY-SGHENECTADY-TROY STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores, total^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group * ,

Variety stores
,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2.

Family clothing stores^
Women ' s clothing, specialty , stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furnitvire, home furnishings stores, antique stores.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Percent of City sales in
Central Business District

195'^

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

35.7

10.1

37.8
-iO.O

32.1

79.5
63.8
88.2

79.2
76.0
82.6
(D)

8-4.5

85.9
63.2

49.6
52.3
<i4.3

(D)

19.9

19.4-

(D)

38.7
39.5
69.9
(D)

19^+8

40.5

12.6

44.7
55.1
26.3

84.5
(D)

(D)

83.9
81.5
87.7
82.4
(D)

91.2
(D)

44.3
46.7
38.5

(D)

15.4

14.2

(D)

48.7
35.4
90.2

(D)

Percent of Standard Metro-
politain Area Sales in

Central Business District

1951+

12.6

3.1

15.1
17.2
10.8

26.6
27.2
26.4

37.7
32.8
34.2
40.7
41.5
43.5
32.9

18.8
19.8
16.9

(D)

4.6

4.7

(D)

13.7
16.1
31.1

55.0

191^8

(D)

4.0

17.0
24.3
8.0

(D)

25.4
(D)

37.8
36.2
30.8
53.1
40.3
41.5
34.6

16.4
18.7
12.0

(D)

3.3

3.4

(D)

17.6
15.2
37.7
50.9

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AMD I9U8—PERCENTACT: DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF ALBANY, THE ENTIRE CITY, AND THE ALBANY-SCHENECTADY-TROY STANDARD METROPOLITAN AHEA

(Percentages are baaea on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of buslnssB

Central
Business
District

1951* 19^

Entire City

195'* 19W

Standard
Metropolitan

Area ^

195'^

Retail stores, total

Fcod stores

Eating, drinking places
Eating places
Drinking places

General merchandise group.
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^ ,

Women's clothing, specialty stores
Ready-to-vear stores^

All other apparel stores ,

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores ,

Automotive group
,

Gasoline service stations ,

Lumber, building materials, hardware, farm equipment dealers,
Hardware stores

,

Other
,

Drug stores, proprietary stores ,

Other retail stores^
,

Liquor stores
,

Jewelry stores.
,

Book, stationery stores ,

100.0 100.0 100.0 100.0

6.5

10.3
7.9

18.6
5.3

13.3

29.7
4.2
5.8
3.2
U.6
13.1
1.9

7.9
5.5

2.4

(D)

1.9

2.0
(NA)

(NA)

11.6
1.8
2.3
1.5

6.7

11.3
8.9
2.4

18.6
4.4
14.2

31.0
3.5
6.8
4.4

14.1
13.0
2.1

6.3
4.7
1.6

(D)

1.0

1.3
(NA)

(NA)

(D)

14.3
1.4
2,9
1.3

22.9

9.7
7.0
2.7

8.3
3.0
5.3

13.4
2.0
2.5

(D)

6.1
5.4
1.1

5.7
3.7

2.0

19.1

3.5

3.6
(D)

(D)

3.0

10.8
1.7
1.2

(D)

21.6

10.2
6.5
3.7

(D)

fD)

15.2
1.7

3.1
2.2
(D)
5.8

(D)

5.7
4.1
1.6

18.2

2.6

3.8
(D)

(D)

2.0

11.9
1.6
1.3
(D)

100.0

26.8

8.6
5.7
2.9

2.5
6.3

10.0
1.6
2.1
1.0
4.4
3.8
0.7

5.3
3.5
1.8

16.6

5.3

5.3
1.3
4.0

2.6

10.7
1.4
0.9
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totEils.

^This group total includes kinds of business not included in any of the detail lines which follow.
'Data for 1948 not shown for the Standard Metropolitan Area to avoid disclosure of individual operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by liind

of business of the establishments, on number of establish-

ments, sales for the yeai', payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified Ijy sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletinc. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Betal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also Include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statlctics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metroi)olitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series B-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tlii.<! operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (19*9 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cntion^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise dii-ectly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clul)s, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it{

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage In the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19-54, i. e.,

the "employer" universe and those with no paid pmpl|f)yment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoxs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Iiifiustriul Classification* Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
repre.sented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" .segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments, in addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, In certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of imit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and othfir establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in clas.sifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. Those ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estali-

lishnient's designation of its kind of business was accepted
as correc-t, whenever the supporting information on merchan-
dise lines handled (or on percent in sx)eeified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Cen.sus

was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.")4 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of bu.siness, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only
information available for classitication vpas the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of- retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors
are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed.and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores
other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" In
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was iwssible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift,

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aa
"Drinking places."

The. classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between.

"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furnitiire, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, Ibr Census purposes, classified as whole-
sale estal)lishnieiits.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum produ<ts. Busine.'is places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tol)acco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Q'rade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines iisually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

J
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DAYTON, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AMD I9W
CENTRAL BUSINESS DISTRICT OF DAYTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number )

195"+ I9U8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furni shings stores ?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed St nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm eq^uip. dealers

.

Hardware stores
Other i .

.

Dmg stores, proprietary stores.

Other retail stores.'^

Li(iuor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

485

52

115
S3
32

10
-4

5

1

113
30
25

7
40
20
11

30
13

A
11

17

5

9

3

11

12
2

10

15

110
5

29

7

7

5

13

166,090 ,30,U3 572 156,542

8,391

11,266
7,991
3,275

77,403
(D)

4,636
(D)

25,352
4,367
4,611
6,244
9,376
8,007

754

11,241
6,761
1,006
3,454

10,597
(D)

3,169
(D)

1,102

3,184

(D

4,453

13,101
2,439
3,069

842
701
468

1,062

(D)

6,371
1,828

616

2,957
2,292

665

14,425
(D)

733
(D)

4,491
666
677

1,510
1,510
1,299

128

2,231
1,381

203
647

1,490
(D)

486
(D)

145

496

Si

797

2,495
57

668
229

84
72

146

176

2,280
360

60

118
83
35

13
5

7
1

126
33
26

7

40
26
18

36

15
9

12

30
12

14
4

14

16
2

14

19

140
5

30

8

7

9
14

2

14

7,475

11,000
7,765
3,235

65,575
(D)

4,988
(D)

26,167
4,236
3,610
7,815
9,357
8,893
1,075

9,925
5,404
1,523
2,998

12,909
8,775
2,247
1,887

855

3,348

iS!

5,530

13,758
1,983
3,677

827
1,025

533
872

(D)

5,656
2,324

26,114

544

2,936
2,180

756

11,753
(D)

730
(D)

3,736
534
543

1,217
1,271
1,205

171

1,727
1,042

287
398

1,591
1,040

396
155

104

702

\l]

940

2,081
63

672
145
113
113
152

(D)

1,995
375

Standard Notes: (d) Withheld to avoid disclosure. (KA) Not available. ... Represents zero.

^Groiq) totals may include data for establishments without payroll which could not be classified by detailed
kind of business^

.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

This group total includes ^f^^T^'=| of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
CITY OF DAYTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j^

ments
(Number

)

195^*

Sales

($1,000)

Payroll,
entire
year

($1,000)

191^

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores. ..*...

.

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

,

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores4
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELEXJTED SERVICE TRADES

Hotels
Motion picture theaters.

2,70^^

646

617
355
260

53

5

32
16

200
66
31
22

53

22
22

171
39
25

77

124
74
34
16

282

117
52

65

120

374
44
50
13

22

29
22

7

15
30

453,538 60,840 2,465 333,762

103,468

38,637
23,821
14,740

81,369
(D)

6,981
(D)

32,609
6,664
5,554
9,589
9,562

(D)

1,170

25,024
11,977
3,219
9,584

81,189
71,012
6,760
3,417

23,805

22,148
3,979

18,169

15,684

29,605
9,798
3,705

(D)

946
1,531
1,503
1,664

(D)

2,957

7,224

8,824
5,993
2,831

15,015
(D)

1,121
(D)

5,439
979
853

1,883
1,554

(D)

170

4,032
2,120

548
1,364

8,757
7,456
1,023

278

2,300

3,256
528

2,728

2,133

3,860
302
743
(D)

107
243
170
264

(D)

622

702

560
270
290

53

5

30
18

174
48
30
17
49
29

23

105
40
16
41

118
70
35
13

215

35
53

102

348
58
38
12
12
19
23

5

14
28

68,936

30,977
14,770
16,207

67,635
D)

6,256
(D)

30,465
4,966
4,890

(D)

(D)

9,220
:d)

15,453
8,630

(D)

^D)

51,068
43,019
5,179
2,870

13,506

14,129
2,326

11,803

13,414

28,179
8,286
3,899

(D)

1,123
1,045

(D)

(D)

5,656
3,444

44,250

4,139

6,829
3,624
3,205

12,026
(D)

927
(D)

4,136
611
687
(D)

(D)

1,230
(D)

2,497
1,504

(D)

(D)

5,719
4,633

886
200

1,352

2,425
262

2,163

1,763

3,364
278
700
(D)

120
207
(D)

(D)

1,995
609

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avallatble. Represents zero.
•^Group totals may include data for establishments without payroll wMch could not be classified by detailed

kind of business.
Tlxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 176 such establishments vlth sales of $8,064,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

groxm totals.
TThls groiq) total includes kinds of business not Included In any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMEaiTS : 19^k AND I9U8
DAYTON STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

1951+

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stoics
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores*
Family clothing stores'
Women's clothing, specialty stores
Ready-to-wear stores'

All other apparel stores

Furniture, home furnishings, applisuice dealers.
Furniture stores'
Other home furnishings stores^
Household applieince, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

I
Drug stores, proprietary stores.

Other retail stores ."x

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.
Motion picture theaters.

3,896

902

835
500
333

106
6

62
38

267
83

43
34
73
37
28

238
53
29

116

202
131
47
24

447

209

79
130

154

536
66

68
18
36
35
26

10

17
48

596,984 74,553 3>813 432,250

142,148

49,620
30,972
18,572

87,258
74,066
9,786
3,406

37,872
7,414

(D)

11,624
10,864
9,179
1,497

31,145
15,023
3,869

11,929

112,740
100,971

7,619
4,150

36,053

35,966
6,490

29,476

20,202

43,980
12,721
4,359

(D)

1,496
1,859
1,565
1,755

6,650
4,244

9,618

11,193
7,658
3,535

15,732
13,869
1,526

337

4,857
2,539

698
1,620

11,517
10,024
1,129

364

3,391

4,649
797

3,852

2,704

4,910
444
807
(D)

150
282
170
277

2,385
901

1,053

820
421
399

94
6

49
39

5,982 207
1,061 58

917 38
2,119 19

1,690 59

1,446 36
195 25

162
52

17
74

217
133
63
21

417

191
71

120

139

513
84
53

16
18
27
25

7

20
53

94,359

41,317
20,392
20,925

71,453
61,134
7,505
2,814

32,457
5,496
5,544
9,644
10,404
9,845
1,168

19,423
10,265
1,732
7,085

65,818
55,689
6,163
3,966

23,152

23,917
4,645
19,272

16,787

43,567
10,049
4,313
2,074
1,238
1,192
1,079
1,508

6,037
4,568

53,058

5,362

8,831
4,895
3,936

12,500
11,086
1,083
331

4,302
675
728

1,376
1,346
1,276

177

2,915
1,718

323
874

7,045
5,779
1,023

243

2,021

3,337
459

2,878

2,155

4,590
326
727
397
127
226
165
258

2,080
853

S,tandard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

"Tixcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 225 such establishments with sales of $8,982,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

*This group total includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table 1+. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 1951+ ,

CENTRAL BUSINESS DISTRICT OF DAYTON, THE ENTIRE CITY, AND THE DAYTON STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores , toteil

Food stores

Eating, drinking places
Eating places
Drinking places

Genereil ' merchandise group
Department' stores
Variety stores
General merchEUidise stores, n.e.c

Apparel, accessories^ stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Resu3y-to-wear stores ,

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores ^

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchlsed)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Luiriber, building materials, hardware, faun equip, dealers....
Hardvfare stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores ,.

Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

6.1

12.3

2.U
2.9
1.2

18.0
(D)

-7.1

(D)

-3.1

3.1
27.7

-20.1
0.2

-10.0
-29.9

13.3
25.1

-3-4.0

15.2

-17.9

(D)

41.0
(D)

28.9

(D)

(D)

-19.5

-4.8
23.0
-16.5

1.8
-31.6
-12.2

21.8
(D)

12.6
-21.4-

35.9 62.2

50.1

24.7
61.3
-9.1

20.3
(D)

11.6
(D)

7.0
34.2
13.6
(D)

(D)

(D)

(D)

61.9
38.8
(D)

(D)

59.0
65.1
30.5
19.1

76.3

56.8
71.1
53.9

16.9

5.1
18.2
-5.0

(D)

-15.8
46.5
(D)

(D)

(D)

-14.2

54.7

37.0
126.0
-11.6

92.5
(D)

84.9
(D)

214.7
-26.3

(D)

(D)

(D)

(D)

149.3
61.7
(D)

(D)

85.0
(D)

22.5
(D)

79.5

75.9
(D)

(D)

42.5

14.4
16.8

186.5
(D)

150.0
107.6

(DJ

(D)

(D)

0.8

38.1

50.6

20.1
51.9

-11.3

22.1
21.2
30.4
21.0

16.7
34.9
(D)

20.5
4.4
-6.8
28.2

60.4
46.4
123.4
68.4

71.3
81.3
23.6
4.6

55.7

50.4
39.7
52.9

20.3

0.9
26.6
1.1
(D)

20.8
56.0
45.0
16.4

10.2
-7.1

56.3

53.9

26.5
82.0
-13.5

67.7
(D)

104.6
(D)

99.0
141.8

(D)

194.1
42.1
23.1

698.9

109.6
70.0

1269.9
107.4

93.1
(D)

13.6
(D)

56.8

59.4
(D)

(D)

39.9

3.6
27.5
102.8

(D)

273.2
111.1
143.0

(D)

-26.8

7.7

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
"Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T?his group total includes kinds of business not Included in any of the detail lines which follow.
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Table 5. BETAIL STORES: 195it AND ig^J-S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
DAYTON CITY AND OF DAYTON STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 19i+8

Retail stores, total

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home fiomishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (frsinchised and nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

36.6

29.2
33.5
22.2

95.1
(D)

66.4-

(D)

77.7
65.5
83.0
65.1
98.1
(D)

56.4
31.3

36.0

13.1
(D)

46.9

(D)

4.6

14.4
(D)

(D)

28.4

44.3
24.9
82.8
(D)

74.1
30.6
70.7
(D)

46.9

10.8

35.5
52.6
20.0

97.0
(D)

79.7
(D)

85.9
85.3
73.8
(D)

(D)

96.5

(D)

64.2
62.6

(D)

(D)

25.3
20.4
43.4
65.7

6.3

23.7
(D)

(D)

41.2

48.8
23.9
94.3
(D)

91.3
51.0
(D)

(D)

27.8

5.9

22.7
25.8
17.6

88.7
(D)

47.4
(D)

66.9
58.9

(D)

53.7
86.3
87.2

50.4

36.1
45.0
26.0

29.0

9.4
(D)

41.6
(D)

3.1

8.9
(D)

(D)

22.0

29.8
19.2
70.4
(D)

46.9
25.2
67.9
(D)

36.2

7.9

26.6
38.1
15.5

91.8
(D)

66.5
(D)

80.6
77.1
65.1
81.0
89.9
90.3

92.0

51.1
52.6
87.9

42.3

19.6
15.8
36.5
47.6

3.7

14.0
(D)

(D)

32.9

31.6
19.7
85.3
39.9
82.8
44.7
80.8
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Exclxides nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiiD totals.
This group total includes kinds of business not included in any of the detail lines which follow.

I



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: I95I1 AND 19^+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF DAYTON, THE ENTIRE CITY, AND THE DAYTON STANDARD METROPOLITAN AB.EA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ I9I+8

Entire City

19'^h 19118

Standard
Metropolitan

Area

195^+ 19'i8

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores

Shoe stores
Men ' s , boys ' clothing and furnishings stores
Family clothing stores "

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores '•

Other home furnishings stores .•'

Household applisince , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

5.1

4.8
2.0

46.5
(D)

2.8

(D)

15.3
2.6
2.8

3.8
5.6
4.8
0.5

4.1
0.6
2.1

6.4
(D)
1.9
(D)

0.7

1.9
(D)

(D)

2.7

7.8
1.5
1.8
0.5
0.4

0.3
0.6
D)

4.8

7.1
5.0
2.1

41.9
(D)

3.2

(D)

16.7
2.7

2.3
5.0
6.0
5.7
0.7

6.4
3.5
1.0
1.9

8.2
5.6
1.4
1.2

0.5

2.1
(D)

(D)

3.5

1.3

2.3
0.5
0.7

0.3
0.6
(D)

22.8

8.6
5.3
3.3

17.9

(D)

1.5

(D)

7.2
1.5
1.2
2.1
2.1

(D)

0.3

5.5
2.6
0.7
2.1

17.9
15.6
1.5
0.8

5.2

4.9
0.9
4.0

3.5

6.5
2.2

0.8
(D)

0.2

0.3
0.3
0.4

20.7

9.3
4.4
4.9

20.3

(D)

1.9
(D)

9.1
1.5
1.5

(D)

'D)

2.8
(D)

4.6
2.6
(D)

(D)

15.4
12.9
1.6
0.9

4.0

4.2
0.7
3.5

4.0

8.4
2.5
1.2

(D)

0.3

0.3
(D)

(D)

23.8

8.3
5.2
3.1

14.6
12.4
1.6
0.6

6.4
1.2

(D)

1.9
1.8
1.5
0.3

5.2
2.5
0.6
2.0

18.9
16.9
1.3
0.7

6.0

6.0
1.1
4.9

3.4

7.4
2.1
0.7
(D)

0.3

0.3
0.3
0.3

100.0

21.8

9.6
4.8
4.8

16.5
14.1
1.7
0.7

7.5
1.3
1.3
2.2
2.4
2.3
0.3

4.5
2.4
0.4
1.6

15.2
12.9
1.4
0.9

5.4

5.5

1.0
4.5

3.9

10,

2.

1.

0.

0.

0.

0.2
0.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total, includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto lUco, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulleiins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R^2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metrpiwlltan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954
Central Business District Statistics Bulletin CBD-56—Jacksonville, Pla.

Washington, D. C, 1956

For sale by U. S. Bureaa of the Census, Washington 25, D. C, or any of the Field OfiSces of the Department of Commerce
Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and Inap of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfai'e organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, ofiices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cutiot^ Maminl, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clul)s, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of escab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's honie, at the site oi:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailei's have been excluded from both
the 1948 and 1954 tabulations in this bulletin." Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3
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METHOD OF ENUMERATION

For purposes of coverase in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, 1. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as sul)ject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service, portion of the
i>tan(lard Ivfiustriul Classification Manual. In addition,
repoil forms were mailed to all establishments which BOASI
had n,^|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a I'eport

form appropriate to its BOASI classification (for tho.se cases
for which BOASI classification had not yet been established,
a general pni-pose form was used) but its 1954 Census classifi-

cation was determined by replies tin: questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was fiirnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr,om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1^48 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for whicii special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
19o4 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflBcult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should he noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material Included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CO^fFIDENTIAUTY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
-where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and ail data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
Is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of imincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodging.*!, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
19.54 Census of Business. It should be noted that kind-of-

buslness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These que.s-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with i-espect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessai'ily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.

r
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for tliem having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—^Thls group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments' are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials-, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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JACKSONVILLE, FLORIDA

TSble 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195'* AMD I9W
CENTRAL BUSINESS DISTRICT OF JACKSONVILLE

Estatllshments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

195** 1948

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

i^parel, accessories stores
Shoe stores
Hen's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores
Household applieuice, radio, TV stores.

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i...

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery ' stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.....
Motion picture theaters.

412

21

80
67
13

22
<;

7

11

130
Al
28
9

45

31
5

34
22
2

10

6

3

10
3

7

11

95

7
19
5

2

7

4
3

89,970 13,710 443 .79,937

2,844

7,380
6,575

805

31,798
25,062
5,360
1,376

21,556
4,356
4,013
2,460
10,441
8,237
278

11,002
9,660

(D)

(D)

2,070

386

1,539
(D)

(D)

2,805

8,590
(D)

3,718
227
(D)

417
343
(D)

4,919

1,451

272

1,510
1,403

107

5,133
4,182

739
212

29

85

66
19

17
4
6

7

2,917 120
567 32
523 26
491 14

1,314 37
1,023 26

22 8

1,464
(D)

(D)

167

304

58

181
(D)

(D)

491

1,380
131
638
45
(D)

81
56
(D)

1,468

248

36
22

4
10

6

4

13

3

10

12

121
13

25

2

2

7
3

2

28

3,703

5,718
4,847

871

27,935
22,813
4,119
1,003

19,340
3,421
3,297
4,630
7,664
7,238

265

5,649
4,222

199
1,228

3,222

364

1,492
(D)

(D)

3,533

8,981
1,695
3,264

(D)

(D)

414
(D)

(D)

5,138

1,631

11,412

265

1,121
956
165

4,434
3,731

570
133

2,319
402
405
675
814
748
23

719
532
39
148

335

73

259
(D)

(D)

617

1,270
193
559
(D)

(D)

73
(D)

(D)

1,672

302

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not availiible. ... Represents zero.

^Oro^p totals may Include data for establishments without payroll \rtiich could not be classified by detailed

kind of busisesB. .

Tixdudes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

groim totals.
ItalB groiQ) total includes ^inHa of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AHD SELECTED SERVICE ESTABLISHMENTS: 195'* ADD I9W
CITY OF JACKSONVILLE

Eatabllsbments^ SaleB, and Annual Payroll^ by Kind of BuBlness

Kind of business Estab
11sh-
ments
(Number)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , totsQ.'

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers.
Other automotive dealers

Qasollne service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2,692

667

430
331
99

115

58
49

213
51
37
17
83

58
21

155
53
25

55

140
88
30
22

291

100
42
58

139

442
65

43
12

10
28
15

9

43
23

(D) (D) 2,312 243,258

80,094

21,413
17,283
4,130

36,786
25,062
8,659
3,021

27,267
(D)

(D)

3,168
13,534

(D)

879

21,033
(D)

(D)

3,987

98,333
(D)

(D)

1,596

17,146

(D)

3,852
(D)

11,943

36,171
9,045
4,743

513

1,055
(D)

(D)

598

5,393
3,087

4,703

3,868
3,433
435

5,615
4,182
1,087
346

3,521
(D)

(D)

554
1,665

(D)

83

2,915
(D)

(D)

561

8,496
(D)

(D)

165

1,464

(D)

493
(D)

1,740

4,104
846
758
(D)

(D)

(D)

(D)

98

1,574
598

616

454
323
131

75

4
47
24

166
39
27
24
56
35
14

130
58
24
42

97
60
27
10

226

89
37
52

130

329
55

34
3

11
20

59
22

52,777

15,334
11,999
3,335

30,983
22,813
6,011
2,159

21,210
3,674

(D)

(D)

8,494
7,781

(D)

13,600
7,462

(D)

4,465

51,688
47,415

(D)

(D)

9,763

13,155
(D)

(D)

9,974

24,774
6,713

(D)

68
(D)

701
(D)

(D)

5,822
2,823

27,365

3,417

2,699
2,237
462

4,774
3,731

824
219

2,512
434
(D)

(D)

909
807
(D)

2,193
1,104

(D)

(D)

4,745
4,144

(D)

(D)

1,086

1,621
(D)

(D)

1,491

2,827
607
(D)

3

(D)

108
(D)

(D)

1,830
(M)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
GroiQ) totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore reted-lers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 185 such establishments with sales of (D)

.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

TThis groiQ) total Includes kinds of business not Included In any of the detail lines vhlch follow.
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Table 3. HETAIL STOBES AMD SELECTED SERVICE ESTABLISHMENTS: 195'* AMD I9U8
JACKSONVILLE STANDAHD METROPOLITAN AREA

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j
ments
(Number)

1951*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Nianber)

19'*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

BETAIL STORES

Retail stores, total*

Food stores

Eating, drlnkj ng places.

Eating places
Drinking places

Genelral merchandise grovcp

Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores',

Family clothing stores' ,

Women ' s clothing, specialty stores -

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers.
Fumlttire stores'
Other hone' fui*nlshlngs stores

^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (freuichlsed & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, deeilers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jeweliy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, ^photographic supply stores.

SELECTED SERVICE TRADES

3,24^

Hotels.. »

Motion picture theaters.

782

558

143

U9
A
69

72

229
53
39
22
87

61
24

178
64
26
62

147

90
31
26

386

132
56
76

170

513
90
51
12

17

30
16
9

48
32

432,096 43,919 2,926 267,379

108,494

27,913
20,970
6,923

38,989
25,062
9,307

4,576

27,970
5,065
4,748
3,418
13,705

10,418
(D)

22,837
16,050
1,598
4,845

103,276

92,264
8,381
2,631

23,395

22,982
4,964
18,018

15,180

41,060
12,273
4,879

513

1,176

1,075
947
598

5,606
4,013

6,335

4,857
4,112

745

5,773
4,182
1,162

429

3,600
652
(D)

582
1,684

1,277
(D)

3,140
2,142
325
673

8,921

7,432
(D)

(D)

1,905

2,574
628

1,946

2,249

4,565
1,088

772
(D)

(D)

184
114

1,623
805

820

615
401
214

4
56

28

179
42
28
26
59

38
16

139
61
26
45

102

60
28
14

320

121
51
70

149

393
92
35
3
12

25

62,434

19,750
14,426
5,324

31,651
22,813
6,383

2,455

21,712
3,738
3,429
5,266
8,618

7,905
538

13,824
7,588
1,654
4,524

52,317

47,415
3,544
1,358

12,440

15,212
3,743
11,469

10,623

27,416
8,403
3,525

68
976

816
962
298

6,295
^2,823

29,410

3,924

3,316
2,701

615

4,830
3,731

866

233

2,561
4ii2

418
729
926

824
46

2,222
1,125

372
725

4,844

4,144
553
147

1,236

1,873
399

1,474

1,550

3,054
732
603

3
120

139
117
32

1,930
5 1,012

standard Notes: (D) Withheld to avoid disclosure. (KA) Not avHila3)le. Represents zero.
'Qroiip totals may Include data for establishments without payroll wMcti coiU.d iU3t be classified by detailed

kind^f business.
nEbccludes nonstore retailers (mail order, direct selling, merchandise Tending machine operators). In 195^

ther« were 186 such establishments with sales of $6,722,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in tbe

grov^ totals.
TEhls groi^ total includes kinds of business not included in any of the detail lines which follcw.
'Data are for regular motion picture theaters only.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCEBT CHANGE IH SALES, 1948 TO 195U,
CENTRAL BUSINESS DISTRICT OF JACKSONVILLE, THE ENTIRE CITY, AM) THE JACKSONVILLE' STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

Cl^
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
BuslnesB
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places ;

General merchandise groi^
Department stores
Vsurlety stores
General nerchandlse stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Faznily clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All oliier apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car deeilers (francblsed and nonfranchlsed) . .

.

Tire, battery, accessory dealers
Other automotive deeilers

Gasoline seirvlce stations

Lumber, building materials, hardware, farm equip, dealers
BardwEure stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores. ...

Camera, photographic supply stores

SEIECTED SERVICE TRADES

Hotels
Motion picture theaters

12.6

-23.2

29.1
35.7
-7.6

13.8
9.9

30.1
37.2

11.5
27.3
21.7
-^6.9
36.2
13.8
-4.9

9-^.8

128.8
(D)

(D)

-35.8
(NA)

(NA)

(NA)

6.0

3.2
(D)

(D)

-20.6

(D)

13.9
(D)

(D)

0.7
318.3

(D)

-^.3
-11.0

(D) (D) 61.6

51.8

39.6

23.8

18.7
9.9

-W.l
39.9

28.6
(D)

(D)

(D)

59.3
(D)

(D)

5-4.7

(D

(D

-10.7

90.2
(D)

(D)

(D)

75.6

(D)

(D)

(D)

19.7

46.0
3-;.

7

(D)
654.4

(D)

(D)

(D)

(D)

-7.4
9.4

57.4

45.9
49.7
34.9

63.6

74!4
42.3

205.4
(D)

(D)

(D)

272.7
(D)

(D)

26.2
(D)

(D)

(D)

98.6
(NA)

(NA)

(NA)

78.3

(D)

(D)

(D)

41.9

74.6
(D)

IS!

(D)

(D)

(D)

(D)

-30.7
37.2

73.8

41.3
45.4
30.0

23.2
9.9

45.8
86.4

28.8
35.5
38.5
-35.1
59.0
31.8
(D)

65.2
U1.5
-3.4

7.1

97.4
94.6

136.5
93.7

88.1

51.1
32.6
57.1

42.9

49.8
46.1
38.4
654.4
20.5
31.7
-1.6

100.7

-11.0
^42.

2

82.5

79.9

46.3
50.3
37.4

93.5

74!3
120.4

170.4
123.7
456.8
50.6

242.1
227.0

(D)

44.8
89.8
(D)

(D)

106.1
(NA)

(NA)

(NA)

90.5

56.3
(D)

(D)

74.5

76.1
(D)

344.8
(D)

(D)

63.7
(D)

(D)

-40.6
'114.9

Standard Notes: (d) Withheld to avoid disclosure. (Na) Not available. ..; Represents aero.
"Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payjroll," if any, are Included In the

groiro totals.
*Thls group total includes kinds of business not included In any of the detail lines which folloir.
'Data are for regular moxion picture theaters only.
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Table 5. RETAIL STORES: I95U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
JACKSONVILLE CITY AND OF JACKSONVILLE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195't 191*8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195*^ 19»t8

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise gxovop

Department stores
Variety stores
General merchandise stores, n.e.-c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specleilty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stpres
Other heme furnishings stores

'

Household appliance, radio, TV stores.

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jeweliy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

(D)

3.6

34.5
38.0
19.5

86.4
100.0
61.9
45.5

79.1
(D)

(D)

77.7
77.1
(D)

31.6

52.3
(D)

(D)

(D)

2.1

2.3

(D)

(D)

(D)

23.5

23.7
(D)

78.4
44.2
(D)

(D)

(D)

(D)

32.9

7.0

37.3
40.4
26.1

90.2
100.0
68.5
46.5

91.2
93.1

(D)

(D)

90.2
93.0
(D)

41.5
56.6
(D)

27.5

6.2

3.7

11.3
(D)

(D)

35.4

36.3
25.2
(D)

(D)

(D)

59.1
(D)

(D)

20.8

2.6

26.4
31.4
11.6

81.6
100.0
57.6
30.1

77.1
86.0

84.5
72.0
76.2
79.1
(D)

48.2
60.2
(D)

(D)

2.0

1.6

6.7
(D)

(D)

18.5

20.9
(D)

76.2
44.2
(D)

38.8
36.2
(D)

29.9

5.9

29.0
33.6
16.4

88.3
100.0
64.5
40.9

89.1
91.5

96.2
87.9
88.9
91.6
49.3

40.9
55.6
12.0
27.1

6.2

2.9

9.8
(D)

(D)

33.3

32.8
20.2
92.6
(D)

(D)

50.7
(D)

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes non8tor« retailers (irtall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

grouD totals.
This groiQ) total Includes kinds of business not Included In any of the detail lines which follow.
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Table 6. RETAIL STORES: IS'yk AND igUS—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF JACKSONVILLE, THE ENTIRE CITY, AND THE JACKSONVILLE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store seCes which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

I95U 191+8

Entire City"

19^8

Standard
Metropolitan

Area

1951+ 1948

Retail stores, total ,

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise g^'oup

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores

^

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture stores'''

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (freinchised and nonfranchlsed)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service s'tations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

2
Dther retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores. .

.'

Florists
Music stores
Camera, photographic supply stores

100.0

3.2

100.0

A.6

8.2 7.2
7.3 6.1
0.9 1.1

35.4 34.9
27.9 28.4
6.0 5.2
1.5 1.3

24.0 24.2
4.8 4.3
4.5 4.1
2.7 5.8
11.6 9.6

9.2 9.1
0.3 0.3

12.2 7.1
10.7 5.3
(D) 0.2

(D) 1.5

2.3 4.0
(NA) (NA)

(NA) (NA)

(NA) (NA)

0.4 0.5

1.7 1.9
(D) (D)

(D) (D)

3.1 4.4

9.5 11.2
(D) 2.1
4.1 4.1
0.3 -(D)

(D) (D)

0.5 0.5
0.4 (D)

(D) (D)

100.0

21.7

6.3
4.9
1.4

12.7
9.3
2.5
0.9

8.7
1.5
(D)

(D)

3.5
3.2
(D)

5.6
3.1
(D)

1.8

21.2
19.5
(D)

(D)

4.0

5.4
(D)

(D)

4.1

10.3
2.8
(D)

0.0
(D)

0.3
(T))

(D)

100.0

25.1

100.0

23.4

6.5 7.4
4.9 5.4
1.6 2.0

9.0 11.8
5.7 8.5
2.2 2.4
1.1 0.9

6.5 8.1
1.2 1.4
1.1 1.3
0.8 2.0
3.2 3.2
2.4 3.0
(D) 0.2

5.3 5.2
3.8 2.9
0.4 0.6
1.1 1.7

23.9 19.6
21.4 17.8
1.9 1.3
0.6 0.5

5.4 4.7

5.3 5.7
1.1 1.4
4.2 4.3

3.5 4.0

9.5 10.1
2.8 3.1
1.1 1.3
0.1 0.0
0.3 0.4
0.2 0.3
0.2 0.4
0.1 0.1

Standard No-tes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "-wl-th payroll" ee-tablisfamentB. Ee-babllBliments "wi-thout payroll," if any, are Included In the

ffcouD to'bals.

This group 'to'tal Includes kinds of business not Included in any of -the de-tail lines which follow.
^Data for 1954 not shown for eity to avoid dleeloeure ef individual qperatlonsT



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Busipess coosists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts—(1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. G.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaslca, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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BUREAU OF THE CENSUS

ROBERT W. BURGESS, Director

A. Roes E>CKLER, Deputy Director

Howard C. Gbieves, AtBittant Director

CiONBAD Taeubkr, A$»i»tant Director

Mosus H. Hansen, Astittant Director for Statittical

Btandardt

Walter L. Kehbes, Aaaittant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. VON Strove, Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulff, CTUef

Service Trade—Louis Greenl)erg, CMef

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Franlc A. Cirlllo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—^Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by iiind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Hico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metroiwlitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. ofiicially defined area
representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBDj describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classiflcation Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi;

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the l954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19u4, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) 'and which were classified

in the records of the Bureau of Old Age and Survivters Insur-
ance (lU)ASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Stumlurd Iv^ustrial Glassifioation Manual.- In addition,
report forms were mailed to all establishments which BOASI
had no|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general pui-pose form was used) but its 1954 Census classifi-

cation was determined by replies i^y questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Sei'vice. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fnom only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 In that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same'dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINBSS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which weie in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in Individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or In a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the klnd-of-buslness code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pab-
lications have not been adjusted to the 1954 basis for leased
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deitartments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M In Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTJAUTY OF DATA
In accordance with Census law, any data Which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company acUvities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estal)-

lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of tte 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1^4 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R^l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was iwssible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Bating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for ftirnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors Were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. ^Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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WILMINGTON, DELAWARE

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^1» AHD 19i»8

CENTRAL BUSINESS DISTRICT OF WILMINGTON

Establlsbments, Sales, and Aanual Payroll, by KLnd of BuBlness

Kind of buslneps

195'*

Estab-
11sh-
ments^
(Number

)

Sales'

($1,CX)0)

Payroll,
entire
year

($1,000)

Estab
llsh-
nents
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stares

Furniture, home furnishings, appliance dealers
Fumltirre, home furnishings stores, antique stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equipt dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

577

Hotels
Motion plctiire theaters.

80

95
61
34

22

6
16

144
31
27
12

54
31
15

54
31
23

9

12

16
4

12

16

129
25

21
8

10

85,706 13,796 612 81,068

9,569

4,972
3,850
1,122

15,333

4,078
11,255

20,086
3,891
2,873
3,278
8,344
6,985
1,611

13,827
8,144
5,683

4,447

1,184

2,467
258

2,209

3,269

10,552
1,488
2,126
1,282

3,397
1,265

1,068

1,205
955
250

2,133
792

1,341

3,372
572
462
540

1,556
1,412

242

2,345
1,558

787

625

173

534
36

498

575

1,766
146
443
241

1,273
306

108

103

69
34

16

6

10

128
21
30
9

40
22
24

70
42
28

11

12

26

6

20

12

126
22
18
10

10

7

9,726

4,528
3,354
1,174

14,325

4,516
9,809

21,717
2,683
3,247
4,633
9,870
8,786
1,141

13,169
7,908
5,261

2,709

469

2,269
269

2,000

3,118

9,038
1,475
2,198

970

2,907
1,454

10,726

901

993
756
237

1,659
668
991

2,772
315
393
618

1,327
1,212

119

1,904
1,293

611

321

51

354
44

310

505

1,266
119
451
182

1,107
262

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

groiro totals.
*Thl8 grotip total Includes kinds of business not Included In any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19Slf AND 19Ud
CITY OF WILMINGTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab-
lish-
ments

er'

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, driiiking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores t

.

Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antiijue stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,764

Hotels
Motion picture theaters.

4U

348
217
129

49
17
32

193
35
31
15
70
42
30

103
61
40

55

114

58

27
31

77

353
122
27
13

12
12

231,316 29.282 1.787 180-500

42,716

13,536
8,872
4,614

30,593
5,089

25,504

23,142
4,575
3,157
3,479
9,577
8,153
2,076

18,183
10,648
7,521

35,108

8,880

8,462
(D)

(D)

7,522

43,174
8,174
2,300

(D)

(D)

1,457

3,574

2,420
1,771

649

4,369
949

3,420

3,772
711
495
557

1,717
1,567

292

3,005
1,955
1,050

3,760

884

1,498
(D)

(D)

1,135

4,865
636
449
(D)

(D)

353

523

365
229
136

36
17
19

170
24
35
12
53

27
37

106
65
41

48

94

64
22
42

62

319
100
27
17

13

12

34,464

11,530
7,166
4,364

15,339
4,844

10,495

23,424
(D)

3,917
(D)

9,990
8,974

(D)

15,870
9,236
6>634

28,594

6,580

8,520
(D)

(D)

5,293

30,886
5,737
2,390

(D)

2,938
1,915

20.493

2,374

1,993
1,416

577

1,748
706

1,042

2,971
(D)

502

(D)

1,322
1,229

95

2,373
1,567

806

3,040

644

1,393
(D)

(D)

750

3,207
359

463
(D)

1,118
403

, Standard Notes

:

(d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed

In 1954
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 83 such establishments with sales of $6,512,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

^Thls gcovap total Includes kinds of business not included in any of the detail lines which follow.
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Table 3* RETAIL STORES AND SELECTED SERVICE ESTABUSHNEHTS: 195'^ MXD 1948
WILMINGTON STANDARD METROPOLITAN AREA

Establlstaments, Sales, and Aimual Payroll, by Kind of BusinesB

Kind of buslneas Estab
llsh-
menta
[Number)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estal)

lish-
ments
(Huniber)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinldng places

General merchandise group.
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, bpys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,111

717

57-4

372
200

100
33
67

275
48
40
21
98
62
46

173
101
70

125

311

152
56

96

120

564
171
38
16

17
23

374,455 42,612 3,110 266,924

81,822

25,178
17,281
7,847

41,871
(D)

(D)

27,317
5,248
3,711
4,194

11,063
9,467

(D)

23,565
13,246
10,305

54,290

22,291

22,001
(D)

(D)

11,611

64,509
12,727
2,741

(D)

3,749
1,982

6,056

4,730
3,712
1,018

5,610
(D)

(D)

3,579
2,271
1,308

5,432

1,976

3,038
(D)

(D)

1,633

6,427
1,027
488
(D)

1,405
437

889

594
380
214

81

33
48

4,131 238
776 33
535 46
638 13

1,839 77
1,684 40

(D) 46

161
84
77

127

297

148
50
98

99

476
137
36
18

26
24

58,059

18,409
11,229
7,180

17,728
5,971

11,757

25,488
3,122
4,514
4,939
10,852
9,460
1,531

18,990
10,314
8,676

42,575

13,922

18,928
4,317
14,611

7,421

45,404
8,221
2,649
1,132

3,527
2,508

26,990

3,620

2,903
2,017

886

1,966
849

1,117

3,083
347
542
656

1,395
1,263

143

2,646
1,652

994

4,043

1,130

2,690
547

2,143

948

3,961
494
495
192

1,205
499

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establlsfaments without payroll which could not he classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators}. In 195^^

there were 151 such establishments with sales of $7,994,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
^Thls group total Includes kinds of business not Included In any of the detadl lines which follow.
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Table k. REIAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I18 TO I95U,

CENTRAL BUSINESS DISTRICT OF WILMINGTON, THE ENTIRE CITY, AND THE WILMINGTON STANDARD METROPOLITAN AREA

Klod of business

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places ,

Eating places
DrinMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .'

Men's, boys' clothing and furnishings stores-'

Family clothing stores-'

Women's clothing, specialty stores ...v..
Ready-to-wear stores^

All other apparel stores

Fuml-ture, home furnishings, appliance desilers

Furniture, home furnishings stores, antique stores^....
Household appliance,. ' radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm eqxiip. dealers
Hardware stores
Other

Drug stores, proprietary stares

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

5.7

-1.6

9.8
14.8
-4.4

7.0

-9.7
14.7

-7.5
45.0
-11.5
-29.3
-15.5
-20.5
41.2

5.0
3.0
8.0

64.2

152.5

8.7
-4.1

10.5

4.8

16.8
0.9
-3.3

32.2

16.9
-13.0

28.2 46.4

23.9

17.4
23.8
5.7

99.4

5.1
143.0

-1.2

(D)

15.8
(D)

-1.1
-5.8

119.2

14.6
15.4
13.4

22.8

35.0

-0.7

(D)

(D)

42.1

39.8
42.5
-3.8

(D)

(D)

23.9

34.0

22.3
31.7
9.5

1,404.9

208.2
1,977.1

79.0
(D)

-57.6

(D)

927.5
521.3

(D)

61.3
88.6
33.9

18.5

25.9

-4.1

(D)

(D)

95.5

49.3
56.9
-9.4

(D)

(D)

-58.4

40.3

40.9

36.8
53.9
9.3

136.2

(D)

(D)

7.2
68.1
12.8

-49.2
4.7
3.3
(D)

24.1
28.6
18.8

27.5

60.1

16.2
(D)

(D)

56.5

42.1
54.8
3.5
(D)

6.3
-21.0

55.4

49.5

45.6
70.6
la.o

679.8

(D)

(D)

91.8
209.1
-33.9
199.3
176.9
268.2

(D)

67.3
112.1
35.3

25.0

56.9

17.3
(D)

(D)

93.9

48.4
66.6
36.4
(D)

-43.2
-32.0

S-tandard Nctes: (d) Withheld to avoid disclosure. (NA) Not a-vailable. ... Represents zero.
^MinuB sign (-) denotes decrease.
^Excludes nons-tore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Es-tablishments "without payroll," if any, are included in the

gcovp -toteils.

^This group -total includes kinds of business not included in any of the detail lines which follow.
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Table 5. BETAIL STORES: igS** AMD 19^ - CENTRAL BUSDJESS DISTRICT SALES AS PERCENT OF
WIIMINGTON CITY AND OF WIIMNGTON STANDAjRD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'» I9U8

Percent of Standard Metro-
politan Area Sales In

Central Business District

195'^ 1948

Retail stores, total^

Food stores

Sating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stares
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty .stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations ^.

Limber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

37.1 4^.9

22.4

36.7
43.4
24.3

50.1
80.1
44.1

86.8
85.0
91.0
94.2
87.1
85.7
77.6

76.0
76.5
75.6

12.7

13.3

29.2

(D)

(D)

43.5

24.4
18.2
92.4

(D)

28.2

39.3
46.8
26.9

93.4
93.2
93.5

92.7
(D)

82.9
(D)

98.8
97.9
(D)

83.0
85.6
79.3

9.5

7.1

26.6
(D)

(D)

58.9

29.3
25.7
92.0
(D)

22.9

11.7

19.7
22.3
14.3

36.6
(D)

(D)

73.5
74.1
77.4
78.2
75.4
73.8
(D)

58.7
61.5
55.1

8.2

5.3

11.2
(D)

(D)

28.2

16.4
11.7
77.6
(D)

30.4

16.8

24.6
29.9
16.4

30.8
75.6
83.5

85.2
85.9
71.9
93.8
91.0
92.9
74.5

69.3
76.7
60.6

6.4

3.4

12.0
6.2

13.7

42.0

19.9
17.9
83.0
85.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grovro totals.
This groiQ> total Includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STOfRES: 19^ AND 19ltd—FISRCENTAGE DISTRIBlTnON 0? SALES, BY KZSD OF BUSIHESS

CENTRAL BUSINESS DISTRICT OF WIUUNGTON, THE ENTIRE CITY, AND THE WILMINGTON STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales wblch exclude sales of nonstore rettdlers^
mall order, direct selling, merchandise vending machine operators)

Kind of buslnsss

Central
Business
District

1951* 19'»8

Stitlre Cl'^

195»^ 19>t6

Standard
Hetropolltan

Area

igji* 1958

Retail stores, total

Food stores. ,

Eating, drinking places
Eating places * ...<

Drinking places i

General merchandise group (

Variety stores
General merchandise stores ( except variety)

^>parel, accessories stores
Shoe stores ,

Men's, boys* clothing and furnishings stores'^

Family clothing stores^
Vomen's clothing, special'^ stores

Ready-to-vear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores

AutoDotive group

Gasoline service stations ..,

Lumber, b\iilding materials, hardware, farm equipment dealers.
Hardware stores .....v..
Other , ,

Drug stares, proprietary atores

Other retail stores^ .,,

Liquor stares
,

Jewelry stores
,

Book, stationery stores
,

100.0 100.0

11.2

5.8
4.5
1,3

17.9
4.8

13.1

23.4
4.5
3.4
3.8
9.7
8.1
1.9

16.1
9.5
6.6

5.2

1.4

2.9
0.3
2.6

3.8

12.3
1.7
2.5

1.5

100.0 100.0 100.0

12.0

5.6
4.2
1.4

17.7
5.6

12.1

26.8
3.3
4.0
5.7

12.2
10.8
1.4

16.3
9.8
6.5

3.3

0.6

2.8
0.3
2.5

3.8

11.1
1.8
2.7

1.2

18.5

5.8
3.8
2.0

13.2
2.2

11.0

10.0
2.0
1.4
1.5
4.1
3.5
0.9

7.9
4.6
3.3

15.2

3.8

3.7
(D)

(D)

3.3

18.6
3.5
1.0

(D)

19.1

6.4
4.0
2.4

13.0
(D)

2.2
(D)

5.5
5.0
0.5

8.8
5.1

3.7

15.8

3.6

4.7
(D)

(D)

2.9

17.2
3.2
1.3

(D)

21.9

6.7
4.6
2.1

11.2
(D)

(D)

7.3
1.4
1.0
1.1
3.0
2.5
(D)

6.3
3.5
2.8

14.5

6.0

5.9
(D)

(D)

3.1

17.1
3.4
0.7

(D)

100.0

2i.d

6.9
4.2
2.7

6.6
2.2
4.4

9.5
1.2
1.7
1.9
4.1
3.5
0.6

7.1
3.9
3.2

16.0

5.2

7.1
1.6
5.5

2.8

17.0
3.1
1.0

0.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

grotro totals.
This group total includes kinds of business not included in any of the detedJ. lines lAich foUoir.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of tltree major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are pul)lished in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may l)e requested from the Bureau of the

f!ensus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified l>y sales -size

of establishment, and employment-size of establishment.

Tlie data in the subject series are shown for thf United

States as a whole and frequently for geographic divisiuns,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for tlie most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of iiustness or the 19r)4 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the t^entral lUisiness Di.strict of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishmenta,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series Br-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, .the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metrqitolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapter.s also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131, These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1654 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard mttropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTiaCT (CBD)

Because many large cities had no. oflficially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to 'arrange for the deline-
ation of such districts before a proRrani to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included In the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

J?ecause there are no generally accepted rules for determining
irhat a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
tile difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

coimtered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Statid-

ard Industrial Classification Manual, Issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) : and (2) nonstore retailers. 1'his

bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cdtiork Maiival, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded fi'om Retail Trade are places of business oi)erated
l)y nienibership clul)s and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of iff

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishmei\t, are primarily engaged in the selling of merchandise
to personal, household, or farm users. Howevei-, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,,

the purchase is made at the customer's home, at the site o:!:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder hou.ses. In the 1948 and prior Cen.suses, these estab-

lishments were classified in one of the major "store" typo
groiips defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 19.j4 Census of Business,

retail and service establislinients were divided into two cate-

gories—tliose with any paid employment during 19r)4, 1. e.,

tlio ''employer" universe and those with no paid empliiyment
(lurlns: ]i)r>4, i. e., the "nonemployer" universe. The method
•of obtaining Census infornnition for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was K>btained by means of a mail canvass. lieport

forms were maihd to all busiiies.s firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which wei'e classified

in the records of the Bureau of Old Age and Surviviu's Insur-

ance ( JiOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major gi'oups

70, 72, 73, 75, 7(3, 78, and 79 of the service portion of the
Ktaudard Iiifiuistriitl Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general puri)ose form was iised) but its W'>4 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this gi'oup of establishments
was fiu-nlshe<l by the Internal Revenue Service and was
derived from the ]9.')4 tax returns. Information •was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemi)loyei-" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 19.54 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 19.54 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it .should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. U.se of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range con.stitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Bu.siness publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
pul)lications.

(3) The change in method of enumeration also resulted in

the inclu.sion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Onsuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, wei-e still In business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, tlie count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census I'e-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its Icind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific iK)int in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the estal)lishnient"s sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this reason, in the 19.54 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in .some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
W'A Census of Business will present separate data for leased
departments.

(()) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 19.54 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

clo.se the operations of an individual establishment or busi-
ne.ss organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for-the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tban
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of imit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income f.om
investments, rental of real estate, etc. They Include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wh'desaloi- and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estai>-

lishments. and other establishments whose prim.Try activity
is other than retail trade. They do, however, incli:de receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and e>ecu-
tives ; however, it does not include compensation of i)roprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, .such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
19.54 Census of Business. It should be noted that kind-of-

business das.siflcations are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales i)y mei'cbandise lines from all establishments and estab-

li; h a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best describ?d its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. Thefe ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estali-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received dilferent type census
forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for .the

final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varie<l

from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assifined

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquoi's

are classified separately as "Liquor stores."

lu previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establislunents are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general mei'chandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
cla.ssifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Bu.si-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
.shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are \isually

located in rural conununities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts betweeu
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in soUin;;- clothing, shoes, hats, underwear,
and related articles for piTsonal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group iiichides stores primarily engaged in selling goods used
for furnishing the home, .such as furniture, lloor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

ladio and TV sets.

Automotive Group.—This group includes dealers selling

new and used antduioliiles, new ])aits and accessories, air-

craft, motorbfjuts. motorcycles, and automobile trailers. Es-
tablishments iirimaril\- selling trucks and motorized iudus-

ti'ial e(iuiiiment are, fi>r Censns purposes, classified as wliole-

sale estulilislinienls.

Gasoline Service Stations.—This group includes eslab-

lislmients primarily engaged in selling gasoline and ntlier

automotive petroleum jjroducls. Business places ciilled "ga-
rages" b>it deriving the larger part of receipls fiom gasoline

and oil sales are included. Gas()line service stalious also .sell

tires and tubes, other anioinoliile accessories, and sometimes
lunches, <andy, toliacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling luinbtu-,

building materials, and basic lines of hardware, such as tools,

builders' hardw.-ire. paint and glass, electrical sui)idies, roof-

ing nnilerials, and othei- ecpiipuient and supjilies for home
constrncriou. 'I'lie group also iiuludes farm equipment,
dealers.

This group includes establislunents such as "Lumber yards''

and "Btiilding materials dealers" selling primarily to home
owners, farmers, builders, general contract(U's and special
trades contractors. In the 1948 (,'ensus, establishments of
this type which sold iJi'inuuily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
ma.L'azines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liipior, feed, farm and garden
supi)lies, books, sporting goods, gifts, novelties, souvenirs,
nmsic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pels, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
mirseries are not within scoiie of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providiug lodging, or lodging and meals, to the general
public.
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PASADENA, CALIFORNIA

Table 1. RETAIL STORES AND SEIlXilTED SERVICE ESTABLISHMENTS: 19^U AND 19Ud
CENTRAL BUSINESS DISTRICT OF PASADENA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
11 8h-
ments ^

(Nunber

)

195»* I9U8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores .,

Men's, boys' clothing and furnishings stores^.
Family clothing stores^

- Women' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores-'

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

Lumber, building materi£ils, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

fj ^Q^

Hotels
Motion picture theaters.

31

56
51

5

20
5

15

91
25
10

3

i.\

23
7

40
25

15

10

35

18

12

91

9

12

4

15

5

(^112,962 17,551 466

12,286

3,685
3,411

274

50,707
2,278

48,429

13,394
3,113
1,610

625
7,744
7,061

219

6,703
3,755

2,948

9,157

3,107

3,134

3,458

7,331
448

1,283
1,343

1,027
902

1,255

965
920
45

8,727
445

8,282

1,919
449
227

87

1,132
1,011

24

1,079
777

302

1,131

352

404

605

1,114
11

312
193

399

191

40

63

55

23

5

18

25

13

4
47
34

45
27

18

14

40

14

13

116
6

14
7

13

5

97,867

10,321

4,092
3,631

461

44,470
2,015

42,455

12,305
2,736
1,948

(D)

6,709
6,112

297

5,547
3,225

2,322

5,158

2,125

3,794

3,642

6,413
259

1,521
942

805
949

14,863

940

1,206
1,074

132

7,236
348

1,722
355
231

(D)

1,007
879
(D)

812
539

273

547

282

381

653

1,084
11

343
205

292
179

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),
•'includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. BETAIL STORES AND SELECTED SERVICE ESTABLISHMEHTS : 1954 AHD 1948
CITY OF PASADENA

Establlstsnents, Sales^ and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
(Number)

1954

Sales

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furnit-ure, home furnishings stores, antique stores-
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hard-ware, farm equip, dealers
Hard-ware stores
Other

E>rug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,348

Hotels
Motion pict-ure theaters.

182

219
186
33

37
15
22

153
51

14
7

61

AO
12

132
83

45

73

164

66
24
42

38

284
38
21

19

5 22

5ll

237,946 32,248 1,421 187,162

42,359

11,754
9,911
1,843

51,897.
2,723

49,174

17,997
4,418
2,629

993
9,244
8,363

515

16,048
10,606
5,398

50,944

13,566

8,912
(D)

(D)

6,477

17,992
3,481
1,772
2,255

^2,770
'1,815

4,299

3,032
2,553

479

8,922
524

8,398

2,527
635
397
142

1,306
1,159

47

2,405
1,790

615

5,186

1,492

1,140
(D)

(D)

994

2,251
152
346
275

'1,180
^369

213

196
160
36

45
18
27

150
30

20

5

69

48
23

136
93

43

190

58

14
44

40

305

46
30
16

22

11

31,703

10,653
8,890
1,763

45,749
2,575

43,174

14,805
2,876
3,070

702
7,424
6,739

619

12,119
8,215
3,904

32,708

9,258

10,555
1,229
9,326

6,390

13,222
2,944
1,996
1,071

2,985
1,887

25,458

2,792

2,813
2,338

475

7,416
436

6,980

2,033
367
383
100

1,089
960
94

1,754
1,256

498

3,672

931

1,366
160

1,206

980

1,701
87

380
222

1,175
337

(d) Withheld to avoid disclosvire. (NA) Not available. ... Represents zero.Standard Notes:
Group totals may include data for estab3_Lshments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 78 such establishments with sales of $2,752,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in the

group totals.
^This group toted, includes kinds of business not included in any of the detail lines which follow.
^Revised.
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Table 3. RETAIL STORES AM) SELECTED SERVICE ESTABLISHMENTS: 195'^ AND 194d
LOS ANGELES-LONG BEACH STANDARD METROPOLITAN AREA

E8tabll8hinents> Sales^ and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19^

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stares, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety atca-es

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores '

Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Dnig stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

';8,461 6,903,325 817,681 46,999 4,587,689

8,041

10,038
7,668
2,356

1,448
667
775

4,304
900
592
195

1,695
1,113

706

3,822
2,355
1,441

2,409

5,893

2,160
678

1,476

1,415

8,931
2,055

951
438

927
330

1,722,540

561,414
441,506
119,698

728,895
91,584
637,165

459,640
82,196
91,272
62,466

185,079
162,616
34,133

459,994
313,261
146,267

1,294,704

486,824

396,422
65,439

330,899

233,367

559,525
191,577
62,074
40,287

80,239
56,237

146,706

140,093
112,316
27,777

105,761
14,758
91,003

66,067
11,126
12,610
8,500

28,839
26,331
4,992

57,544
40,936
16,608

126,727

46,597

42,277
7,770

34,507

32,667

53,242
10,043
9,285
6,495

26,469
10,435

8,158

9,253
6,970
2,283

1,553
800
753

4,231
731
541
164

1,711
1,027

840

3,696
2,322
1,374

2,355

6,035

2,233
678

1,555

1,370

8,115
2,073

805
372

1,113
404

1,046,717

401,730
308,759
92,971

(D)

70,069
(D)

328,774
53,941
59,799
52,434

127,602
107,890
30,178

307,456
206,258

101,198

763,596

262,395

326,451
49,719
276,732

175,606

(D)

120,173
48,640
18,467

66,132
56,437

564,383

75,774

100,481
77,606
22,875

(D)

10,912
(D)

46,384
6,802
7,880
9,091

17,214
14,913
5,397

38,881
27,714
11,167

82,578

25,133

38,767
5,212

33,555

24,010

(D)

5,279
7,847
3,010

19,819
14,112

Standard Notes:. (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195'*-

there were3,480such establishments with sales of $197,734,000.
^Incluaes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thl8 gco^xp total Includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191^8 TO 193k,
CENTRAL BUSINESS DISTRICT OF PASADENA, THE ENTIRE CITY, AND THE LOS ANGELES-LONG BEACH

STANDARD METROPOLITAN AREA

Kind, of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places : . .

.

Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men ' s, bpys ' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers...
Hardware stores .'

Other

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

15. <;

19.0

-10.0
-6.1

--40.6

U.O
13.1
14.1

8.9
13.8
-17.4

(D)

15.4
15.5

-26.3

20.8
16.4
27.0

77.5

46.2

-17.4

(NA)

(NA)

-5.1

14.3
73.0
-15.7
42.6

27.6
-5.0

27.1 40.0

33.6

10.3
11.5
4.5

13'. 4
5.7

13.9

21.6
53.6
-14.4

41.5
24.5
24.1
-16.8

32.4
29.1
38.3

55.8

46.5

15.6
(D)

(D)

1.4

36.

18.

11.

110.6

-7.2
-3.8

40.6

23.0
23.6
20.5

-7.0
-20.5

3.6

84.1
832.1
-9.2

(D)

109.8
107.7
-8.1

42.2
37.3
54.9

51.7

46.6

-14.5

(NA)

(NA)

9.9

56.6
13.0
2.9

607.0

-20.1
-2.7

50.5

64.6

39.7
43.0
28.7

(D)

30.7
(D)

39.8
52.4
52.6
19.1
45.0
50.7
13.1

49.6
55.7
44.5

69.6

85.5

21.4
31.6
19,6

32.9

(D)

59.4
27.6

118.2

21.3
-0.4

51.2

65.0

40.3
43.6
29.1

(D)

31.2
(D)

41.0
54.4
55.0

(D)

46.7
52.8
13.5

50.1
52.4
44.9

69.5

85.9

21.9
(NA)

(NA)

33.7

(D)

59.4
29.0

122.2

21.3
-0.3

. . Represents zero.Standard Motes: (d) Withheld to avoid disclosure. (NA) Not available.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

group totals.
*This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 5. RETAIL STORES: ig?** AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PASADENA CITY AND OF LOS ANGELES-LONG BEACH STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^+ I9I+8

Percent of Standard Metro-
politan Area Sales In

Central Business District

I95I+ 191+8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
Genered merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty , stores
Ready-to-weeir stores^ '

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores^,
Liquor stores
Jewelry stores
Book, stationery stores

47.5

29.0

31.4.

34.4
14.9

97.7
83.7
98.5

74.4
70.5
61.2
62.9
83.8
84.4
42.5

41.8
35.4
54.6

18.0

22.9

35.2

53.4

40.7
12.9
72.4
59.6

52.3

32.6

38.4
40.8
26.1

97.2
78.3
98.3

83.1
95.1
63.5

(D)

90.4
90.7
48.0

45.8
39.3
59.5

15.8

23.0

35.9

57.0

48.5
8.8

76.2
88.0

1.6

0.7

0.7
0.8
0.2

7.0
2.5

7.6

2.9

3.8
1.8
1.0
4.2
4.3
0.6

1.5
1.2
2.0

0.7

0.6

018

1.5

1.3
0.2
2.1
3.3

2.1

1.0

1.0
1.2
0.5

(D)
2.9

(D)

3.7
5.1
3.3
(D)

5.3
5.7
1.0

1.8
1.6
2.3

0.7

0.8

1.2

2.1

(D)

0.2
3.1
5.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195lv AMD I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSIHBSS

CENTRAL BUSINESS DISTRICT OF PASADENA, THE ENTIRE CITY, AND THE LOS ANGELES-LONG BEACH
STANDARD METROPOLITAN AREA

(Percentages are baeea on total retail store sales which exclude sales of nonstore retailers—
mall order, direct selling, nerchandlse vending machine operators)

Kind of business

Central
Business
District

I95U I9W

Entire City

195"* 19W

Standard
Metropolitan

Area

195't 19AS

Retail stores, total

Foad stores

Eating, drinking places
Eating places
Drinking places.

General merchandise group
Variety stores
Gener£il merchandise stores ( except variety)

Apparel, accessories stores.......
Shoe stores
Men's, hoys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-vear stores^
All other apparel stores

Furniture, home firmlshlngs, appliance dealers ,

Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores ,

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers,

Hardware stores
Other ,

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0

10.9

3.2
3.0
0.2

AA.9
2.0

42.9

11.9
2.8
1.4
0.6
6.9
6.3
0.2

5.9
3.3
2.6

8.1

2.8

2.8

(NA)

(NA)

3.1

6.4
0.4
1.1
1.2

100.0

10.5

4.2
3.7
0.5

45.4
2.1

43.3

12.6
2.8
2.0

(D)

6.9
6.2
0.3

5.7
3.3
2.4

5.3

2.2

3.9
(NA)

(NA)

3.7

6.5
0.3
1.6
1.0

17.8

5.0
4.2
0.8

21.8
1.1

20.7

7.6
1.9
1.1
0.4
3.9
3.5
0.2

6.7
4.4
2.3

21.4

5.7

3.7
(D)

(D)

2.7

7.6
1.5

0.7
0.9

16.9

5.7
4.8
0.9

24.5

1.4
23.1

7.9
1.5
1.6
0.4
4.0
3.6
0.3

6.5
4.4
2.1

17.5

4.9

5.6
0.7
4.9

3.4

7.1
1.6
1.1
0.6

25.0

8.1
6.4
1.7

10.5

1.3
9.2

6.6
1.2
1.3
0.9
2.7
2,4
0.5

6.7
4.6
2.1

18.8

7.1

5.7
0.9
4.8

3.4

100.0

0.6

22.8

8.8
6.8
2.0

(D)

1.5

(D)

7.2
1.2
1.3
1.1
2.8
2.4
0.7

6.7
4.5
2.2

16.6

5.7

7.1
1.1

6.0

3.8

(D)

2,6
1.1
0,4

Standard Notes: (d) Withheld to avoid disclosxjre. (NA) Not available. ,., Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groin) totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1951

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin .^^eries do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centej's.

Announcements concerning tlie 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on numt>er of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the Industry divisions

covered by (he 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large njetropolitan centers. The
bulletins will show these data, olassitied by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R^2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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U. S. Bureau of the Census. TJ. S. Census of Business: 1954

(Central Business District Statistics Bulletin CBD -59—Wichita, Kemsas
Washington, D. C, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was autliorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because man.v large cities had no ofiicially defined area
representing their "Central Bu.siiiess District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the repre.sentation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The ol)jective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation genefally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements

for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishment^ included in Retail

Trade, defined in accordance with the priiiciples of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Clasaifieation Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industties

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiotk Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Tiade are places of business operated
by membership clubs and open only to their own members or

personnel, such as re.staurants and bars operated by country
clul)s, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" tyi)e of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged iOthe selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of I'etail establiphments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948' and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19(54, 1. e.,

the "employer" universe and those with no paid empUr^yment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (PICA) taxes (i. e.,

en)ployers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivioirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nflit classified by Itind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to. questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled frO'm only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPAmSON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comjyarable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be i:ecognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments In this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which si>ecial canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still In business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purjwses and In
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem In comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point l)ecomes a depart-
ment stoi*e, or a men's shoe store l)ecomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or.in a
store classified in some kind of business other than appareL
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Oensus of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For'' motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

-

Sales.—Sales are defined to Include total' receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales Include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail ti'ade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees feom their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kiud-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These que.s-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for tliem having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification VFas the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted
from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, tor Census purposes, classified as whole-
sale estahlislinients.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, otlier automobile accessories, and sometimes
lunches, candy, tul)acco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and ba.sic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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WICHITA, KANSAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9W
CENTRAL BUSINESS DISTRICT OF WICHITA

Establlsbments^ Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments '

(Number)

195'^

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wesu: stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores..
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive deeiler

s

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ; . .

.

Driig stores, proprietary stores.

Other retail stores .'^.

Liquor stores
Jewelry stores

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELEXJTED SERVICE TRADES

576

Hotels
Motion picture theaters.

38

145
116|

29

15

5

6

102
28

18

6

34
18
14

42
15
8

13

23

9

13
1

30

27
7

20

25

129

22
25

L

6

5

4

38
10

125,322 17,852 671 105,973

4,981

6,151
5,027
1,124

28,717
21,389
4,438
2,890

20,306
3,628
2,649

6,026
7,278
6,549

671

10,447
5,986
722

3,661

23,227
18,382

(D)

(D)

2,382

11,913
879

11,034

3,445

13,753

1,285
3,770

(D)

410
1,488
604

4,026
1,929

511

1,350
1,201

149

4,213
3,109

769
335

3,148
522
369

1,047
1,128
996
82

1,911
1,039

82

790

2,778
2,109

(D)

(D)

268

1,170
78

1,092

535

1,968
92

599

(D)

75
248

78

1,253
371

43

192
136
56

17
5
6

6

84
19
16

6

26
15

14

48
18
9

17

35

15
18
2

38

45
7

38

21

148

'36

5

5

38
12

4,702

6,160
4,647
1,513

29,377
23,305
3,824
2,248

17,044
2,568
2,587

5,392
5,774
5,367

680

8,454
4,561

936
2,884

16,037
12,546

(D)

(D)

1,800

8,779
772

8,007

3,078

10,542

3,205

799
349

1,473

(D)

3,581

1,549

14,736

373

1,219
1,033

186

4,565
3,797

530
238

2,382
313
334

826
801
737
108

1,582
741
147
694

1,656
1,225

(D)

(D)

198

956
58

898

379

1,426

472

90
63

203

(D)

993
288

Standard Notes. (d) Withheld to avoid disclosure. (NA) Not availtble. Kepresents zero.
Groiqj totals may include data for establishments without payroll which could not be classified by detailed

kind of business^
"Excludes nouBtore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, axe included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195'* AMD 19'*6

CITY OF WICHITA

EstabllshiBeats, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number

)

195't

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
11sh-
nents
(Number)

Sales

(|1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

Oeneral merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, acpessorles stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women's clothing, specialty stores
Ready-'bo-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores..
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2,369

Hotels
Motion picture theaters.

303

532
386
1^6

60
5

32
23

164
'46

24-

19
48
29

21

139
34
21

- 74

160
110

32
18

307

134
38
96

128

442
142
51
6

11
33

(D) (D) 1,876 197,946

71,246

19,847
15,523
4,324

39,425
27,197
7,649
4,579

26,846
4,729
3,497

iS!

(D)

(D)

20,993
(D)

2,021

9,392

74,928
(D)

(D)

(D)

21,199

28,635
3,089
25,546

13,528

(D)

8,920
(D)

(D)

(D)

1,385
(D)

709

4,204
3,222

5,015

3,988
3,484

504

6,251
4,321
1,403

527

3,884
647
467

iS:

(D)

(D)

igj

(D)

(D)
352

(D)

8,064
(D)

(D)

(D)

2,023

2,918
372

2,546

1,988

3,148
415
630
(D)

(D)

269
(D)

94

(D)

638

343

487
336
151

30
5

18

7

106
23

19
8

30
16

22

100
28
23

37

119
75

33
11

216

138
21

117

90

247

33
11
15
22
10

5

35,857

13,301
10,088
3,213

29,940
23,305

(D)

(D)

18,469
(D)

3,162

IS)
(D)

1,075

11,047
(D)
(D)

3,964

39,786
32,799

4,469
2,518

8,270

19,426
1,638
17,788

7,640

14,210

(D)

1,080
(D)

1,015
(D)

563

3,727
2,081

23,939

2,230

2,540
2,192

348

4,627
3,797

(D)

(D)

2,653
(D)

403

iS)
(D)

267

1,938
(D)
(D)

803

3,688
2,977

562
149

761

2,520
132

2,388

990

1,992

(D)

153
(D)

162
(D)

58

1,020
406

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Groiop totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**

there were 131 such establishments with sales of (D).

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

*T!bi.B group total includes kinds of buBlness not Included in aay of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951* AMD I9W
WICHITA STANDARD METROPOLITAN AREA

Establlslments, SsJ-ee, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
[Number

)

195'»

Salea'

($1,000)

Payroll,
entire
year

($1,000)

Eatab
lish-
ments
(Nianber)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Depeurtment stores
Variety stores
GenerEil merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores'
Women's clothing, specialty stores

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home fximishlngs stores.^.

Household applicuice, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch!sed ).

.

Tire, battery, accessory dealers
Other automotive desulers

Gasoline service stations.

Lumber, b\iildlng materials, hardware, faim equij). dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

2,637

2^3

586
U25
161

68
5

36
27

168
-^6

24
21
49
30
22

153
35
21
85

174
121
33
20

355

171
48

123

137

482
153
53

6
11
33
9
7

54
24

367,731 42,454 2,302 221,427

74,962

21,584
16,728
4,856

39,729
27,197
7,803
4,729

26,891
4,729
3,497
7,285
10,467
8,654

(D)

21,315
9,518
2,021
9,570

78,221
64,730
8,195
5,296

23,781

34,347
3,456

30,891

14,023

32,878
9,477
4,317

(D)

(D)

1,385
1,790

709

4,246
3,532

5,185

4,301
3,722

579

6,267
4,321
1,416

530

3,887
647
467

1,162
1,528
1,232

&3

3,490
1,558

352
1,580

8,292
6,823
1,071
398

2,203

3,426
407

3,019

2,031

3,372
429
630
(D)

(D)

269
284
94

1,311
707

451

585
389
196

42
5

20
17

109
24
19
9

31
17
22

113
30
24
45

142
85
39
18

294

180
31

149

98

288

34
11
17
29
11
5

55
26

41,723

15,094
11,244
3,850

30,458
23,305
4,480
2,673

18,533
2,679
3,162
5,573
5,995
5,562
1,075

11,476
5,480
1,626
4,128

44,846
36,638
4,545
3,663

11,846

22,534
1,969

20,565

8,160

16,757

3,252
1,080
1,277
1,116
1,600

563

3,879
2,235

25,597

2,514

2,825
2,393
432

4,660
3,797

605
258

2,654
324
403
836
824
757
267

1,968
838
317
813

4,106
3,197

568
341

956

2,712
151

2,561

1,049

2,153

472
153
149
180
219
5i

1,046
433

.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not ava±l*le. ... Represents zero.

Xroup totals may include data for establishments without pajrroll irideb could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandtce vending machine operators). In 195^
there were 132 such establishments with sales of $7,611,000.

Includes only "with payroll" establishments. Establishments "without payroll," If any, eure included in the
groim totals.

This groi^ toteuL incliides kinds of business not included in any of the detail lines which folXov.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 1951*,

CENTRAL BUSINESS DISTRICT OF WICHITA, THE ENTIRE CITY, AND THE WICHITA STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places -.

Eating places
Drinking places

General merchandise grotip.

Department stores
Variety stores
GeneraJ. merchandise store.s, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing an^ furnishings stores
Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings storesA
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (freinchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Dr\jg stores, proprietauy stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera', photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

18.3

5.9

-0.2

8.2
-25.7

-2.3
-8.2
16.1
28.6

19.1
A-1.3

2.4
11.8
26.0
22.0
-1.3

23.6
31.2

-22.9

26.9

44.8
46.5
(D)

(D)

32.3

35.7
13.9
37.8

11.9

30.5
XXX
17.6
(NA)

(D)

17.5
1.0
(D)

12.4
24.5

(D) (D) 66.1

98.7

49.2
53.9
34.6

31.7
16.7

(5:(5!

45.4
(D)

10.6
(D)

(D)

(D)

(D)

90.0
(D)

(D)

136.9

88.3
(D)

(D)

(D)

156.3

47.4
88.6
43.6

77.1

(D)

XXX
(D)

(D)

(D)

36.5
(D)

25.9

12.8
54.8

112.7

91.8
92.9
88.2

1,802.0
XXX

S!

358.9
(D)

47.5
(D)

(D)

(D)

(D)

306.7
(D)

(D)

430.6

117.7
(D)

(D)

(D)

190,8

57.1
155.2
48.4

121.0

(D)

XXX
(D)

(M)
(D)

46.4
(D)

(D)

1,921.2
435.9

79.7

43.0
48.8
26.1

30.4
16.7
74.2
76.9

45.1
76.5
10.6
30.7
74.6
55.6
(D)

85.7
73.7
24.3

131.8

74.4
76.7
80.3
44.6

100.8

52.4
75.5
50.2

71.9

96.2
XXX
32.7
(D)

(D)

24.1
11.9
25.9

9.5
58.0

110.0

89.0

72.7
77.4
59.7

918.7
XXX

41370
332.9

342.2
891.9
47.5
595.6

1,343.0
979.5

(D)

259.5
284.3
SS.3

375.0

90.9
92.4
(D)

(D)

113.0

63.1
115.3
58.1

108.1

207.7
XXX

1,063.8
(NA)

(D)

27.1
137.8

(D)

-26.2

133.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents ze£>o.

Minus sign (-) denotes decrease.
Tixcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals. <

TPhis group total includes kinds of business not included in any of the detail lines which follow.
XXX Not applicable.
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Table 5. RETAIL STORES: 195!^ AND 19i^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
WICHITA CITY AND OF THE WICHITA STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ 191^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951+ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places. .......

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home fiirnlshlngs, appliance dealers.

Furniture stores
Other home furnishings stores.^

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed and nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores }

Liquor stores
Jewelry stores

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

(D)

7.0

31.0
32.4
26.0

72.8
78.6
58.0
63.1

75.6
76.7
75.8
(D)

(D)

(D)

(D)

49.8
(D)

35.7
39.0

31.0
(D)

(D)

(D)

11.2

41.6
28.5
43.2

25.5

(D)

14.4
(D)

(D)

29.6
(D)

85.2

53.5

13.1

46.3
46.1
47.1

98.1
100.0

(D)

(D)

92.3

(D)

81.8
(D)

(D)

(D)

63.3

76.5
(D)

(D)

72.8

40.3
38.3
(D)

(D)

21.8

45.2
47.1
45.0

40.3

74.2

(dI

(D)

34.4
(D)

(D)

34.1

6.6

28.5
30.1
23.1

72.3
78.6
56.9
61.1

75.5
76.7
75.8
82.7
69.5
75.7
(D)

49.0
62.9
35.7

29.7
28.4
(D)

(D)

10.0

34.7
25.4
35.7

24.6

41.8
13.6
87.3

(D)

29.6
83.1
85.2

47.9

11.3

40.8
41.3
39.3

96.5
100.0
85.4
84.1

92.0
95.9
81.8
96.8
96.3
96.5
63.3

73.7
83.2
57.6
69.9

35.8
34.2
(D)

(D)

15,2

39.0
39.2
38.9

37.7

62.9

98.6

62.6
31.3
92.1
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchaniilse rezudlng machine operators).
Includes only "with payroll" establishments. Establlahments "without payroll," if any, are included In the

grouD totals.
This group total includes kinds of bualness not Included In any of the detedl lines which follow.
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Table 6. RETAIL STORES: 1951^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF WICHITA, THE ENTIRE CITY, AND THE WICHITA STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers—
mall order, direct selling, mercheuidlse vending machine operators)

Kind of business

Central
Business
District

1951+ I9I+8

Entire City^

1948

Standard
Metropolitan

Area

I95I+ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores ,

Variety stores
General merchandise stores, n.e.c ,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores.

Furniture, home furnishings, appliance dealers
Furniture stores "

Other home furnishings stores.-^.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.^

Liquor stores
Jeweljry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

4.0

2.7

11.0
1.0
3.0
(NA)

(D)

0.3
1.2
0.5

100.0

4.4

4.9 5.8
4.0 4.4
0.9 1.4

23.0 27.8
17.2 22.1
3.5 3.6
2.3 2.1

16.2 16.1
2.9 2.4
2.1 2.4
4.8 5.1
5.8 5.4
5.2 5.1
0.5 0.6

8.3 8.0
4.8 4.4
0.6 0.9
2.9 2.7

18.5 15.1
14.7 11.8
(D) (D)

(D) (D)

1.9 1.7

9.5 8.3
0.7 0.7
8.8 7.6

2.9

9.9

3.0
(NA)

0.8
0.3
1.4
(D)

100.0 100.0

18.1 20.4

100.0

18.8

6.7 5.9 6.8
5.1 4.6 5.1
1.6 1.3 1.7

15.1 10.8 13.8
11.8 7.4 10.6
(D) 2.1 2.0
(D) 1.3 1.2

9.3 7.3 8.4
(D) 1.3 1.2
1.6 1.0 1.4
(D) 2.0 2.5
(D) 2.8 2.7
(D) 2.4 2.5
0.5 (D) 0.5

5.6 5.8 5.2
(D) 2.7 2.5
(D) 0.5 0.7
2.0 2.6 1.9

20.1 21.3 20.3
16.5 17.6 16.5
2.3 2.3 2.1
1.3 1.4 1.7

4.2 6.5 5.3

9.8 9.3 10o2
0.8 0.9 0.9
9.0 8.4 9.3

3.9 3.8 3.7

7.2 8.9
2.6

7.5

(D) 1.2 1.5
0.5 (D) 0.5
(D) (D) 0.6
0.5 0.4 0.5
(D) 0.5 0.7
0.3 0.2 0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroH." eatabUshmentB. Establishments "without payroll," if any, are Included in the
ggroi^ totals.

'^TMs group total includes kinds of business not included in any of the detail lines which follow.
•'Data for 1954 not shown for the city to avoid disclosure of individual operations.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 195i

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public waiehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulleiin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 2Jj, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series p^o^ides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data In the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

Infoi-mation for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
s^arate reports In bulletin series 1^-2.

)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of butttness for standard metrpiiolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Gleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(K)

or more service establishments. tfChapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels; and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of t&e Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly aller
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Indu.stries (1949 edition) of the S/and-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Ofliice of the

President, with two exceptions: (1) milk dealers which, fn

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cdtiovi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chaixlise directly to personal, liou.sehold, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clul)s, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 19.54 Census, for the first time, on the basis of it?

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,,

the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Cen.snses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 19,")4 Census of Business,
retail and service establishments were divided into two cate-

gories—tiiDse with any paid employment during 1954, i. e.,

tlio '•emi)lo.\er" universe and those with no paid emplioyment
during 19r>4, i. e., tlie "'nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."-;-Information for establish-
ments having paid employees and engaged in retail or service
trades was l(^btaiIled l)y means of a mail canvass. Report
forms wore maikd to all business firms included in the active
records of the Internal Itevenue Service as sul)ject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the lecords of the Bureau of Old Age and Survivws Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in nia.ior groups
70, 72, 73, 75, 70, 78, and 79 of the service portion of the
St(ni(I<ird 1)1(1 listrial CJassification J\laniial. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification .(for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tOf questions on the Census
report form.

Enumeration of "Nonemployers."—Tiiis group was defined
. to include retail and service businesses other than those
i-epresented in the active FICA records of the Internal Reve-
nu(? Service. Information for this group of establishments
was furnished by the Inteinal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr,')m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large miniber of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this .series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
{'ensuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific jwint in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in clas.sification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should lie noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

depattments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual estalMishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather'ttian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the pliysical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of Its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it f)perates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise i«tiMrue4 by customers. Sales Include
receipts from repairs and from other services to customers,
as well as the sale of mercbandise, but exclude amounts other

than those received from customers, such as income fioni
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the .store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are pai<l by the maiiufnctiirer or wholesaler and pa.ssed
along to the retailer also are included.

For i-etail .stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and .service estab-
lishments, and other establishments who.se primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at I'etail (e. g.,

service receipts, sales to industrial users, sales to other retail-

eis, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporaticms, it includes amounts paid to officers and execu-
tives; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodging.s. etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial ClaHsificution Manual, as subse-
quently amended by the Bureau of the Budget for use in the
19.'>4 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold In other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. Tliese (lues-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins ( Series R-1 )

.

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on whlcii the
mailing of forms was base<l, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. WWle eacli of the report forms required
the establishment to Aestgnate Its kind of business, the sup-
iwrting information wMch was requested nece.ssarlly varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-buslness
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for i)ersonal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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KANSAS CITY, MISSOURI

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: igS'* AMD I9U8
CENTRAL BUSINESS DISTRICT OF KANSAS CITY, MO.

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

1951+

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number

)

I9U8

Sales

($1,000)

Payroll,
entire
yeeur

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores -^

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm ecjuip. dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. .

."

Motion picture theaters

625

22

180
117
63

15

8
2

5

16^
48
23

10

^
25

36

33
12

12

5

10

11

2

9

25

160

32
12
2

8

10

2

51

10

182,089 34,311 753 175,594

3,996

14,018
10,214
3,804

62,914
57,821

(D)

(D)

44,536
6,624
3,688
13,717
17,399
15,684
2,970

13,702
9,817
2,544
1,307

7,529

599

5,074
(D)

(D)

8,194

21,527

6,099
1,617

858
709

3,965
(D)

11,760
2,808

409

3,659
3,040

619

11,527
10,487

(D)

(D)

8,872
1,054

479
3,536
3,287
2,988

516

3,165
2,464
406
295

820

635
(D)

(D)

1,190

3,946

1,090
315
143
126

1,087
(D)

4,106
660

31

228
149
79

18
5

4
9

169
34
28
11
51

27
42

34
12

13

7

10

12

15
5

10

25

211

36
15

2

9

12
3

57

3,624

15,841
11,481
4,360

58,758
44,705
6,015
8,038

46,523
5,871
3,295
14,525
19,694
18,471
3,116

15,109
11,496
2,324
1,267

6,631

501

2,005
1,483

522

7,568

19,034

6,439
1,109

(D)

714
3,211

(D)

9,966

2,561

29,492

455

4,180
3,286
894

8,795
6,310
1,030
1,455

7,579
743
406

2,381
3,250
3,083

799

3,007
2,440
340
227

939

74

402
317
85

1,058

3,003

1,075
219

(D)

139
552
24

3,034

417

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not atalltble. . . Represents zero

.

Group totals may Include data for establishments without payroll which coiild not be classified by detailed
kind of business^

.

"Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This group total Includes kinds of business not included In any of the detail lines which follow.
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Table 2. RETAIL STOKES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF KANSAS CITY, MO.

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

195')

SsLles

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores -

Furniture, home furnishings, applisince dealers
Furniture stores^
Other home furnishings stores .^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lvmiber, building materials, hardware, farm equip, dealers

.

Hardware stores . .
.-

Other

Drug stores, proprietary stores

Other retail stores .*.
,

Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

4,679

828

1,153
726
<i27

143
13
52

74

398
92
62
33

127
74
66

258
54

58
90

290
199
71
20

421

223

77
144

279

686
75
89
32

37
50
31

6

195
47

709,763 94,746 5,033 590,100

128,942

59,990
41,094
18,896

(D)

(D)

8,344
(D)

(D)

9,831
(D)

15,963
27,131
23,739

(D)

(D)

18,680
5,923

(D)

(D)

124,517
11,568

(D)

25,029

50,863
4,384

46,439

42,117

53,582
7,303

10,202
2,742
3,442
2,878

(D)

(D)

18,943
(D)

9,007

13,535
10,643
2,892

17,380
(D)

1,662
(D)

11,778
1,433

(D)

3,749
4,793
4,290

(D)

6,518
3,854
1,133
1,531

13,400
(D)

2,050
(D)

2,620

7,400
568

6,832

5,562

7,546
499

1,629
(D)

480
472
(D)

(D)

(D)

(D)

1,047

1,277
785
492

143
8

59

76

393
62
60
29

142
76

77

230
54
60
78

263
193

55
15

424

209

75
134

287

760
140
64
30
19
57
27

7

233
58

106,872

54,040
34,217
19,823

88,065
68,348
9,037

10,680

63,420
7,606
8,232

16,117
(D)

24,251
(D)

31,402
16,242
5,763

99,953
91,484
7,232
1,237

16,689

33,946
3,894

30,052

39,940

55,773
10,878
7,979

(D)

2,362
2,680

(D)

(D)

17,902
5,689

76,526

6,938

12,456
9,009
3,447

12,733
9,524
1,544
1,665

9,748
943

1,030
2,572

(D)

3,898
(D)

5,261
3,177

941
1,143

9,245
8,087
1,052

106

1,759

5,947
562

5,385

5,016

7,423
821

1,365
(D)

291
509

(D)

(D)

5,034
8,242

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. , .. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 195'^

kind of business
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators)

there were 450 such establishments with sales of $124,922,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*Thls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECWD SERVICE ESTABLISHMENTS: I95U AND I9U8
KANSAS CITY, MO. STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number

)

195't

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fvimlshlngs stores',

Family clothing stores'
Women ' s clothing, specieilty stores
Ready-to-wear stores'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores.^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchlsed).
Tire, batteiy, accessory dealers
Other automotive deeuLer

s

Gasoline service stations.

Luniber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retsdl stores .*

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

8,282

1,573

1,867
1,182

685

289
19

98
166

599
131
88
53

198
123
95

<;52

99
89

186

^89
335
113
37

955

<i69

166
301

428

1,161
168
158
4-3

68
86
44
11

222
89

(D) (D) 8,506 827,056

237,996

82,373
57,709
24,664

131,723
103,482
14,590
13,587

80,276
12,890
10,737
19,441
32,222
28,562
4,246

54,338
25,263
7,887

19,596

230,907
208,420
16,324

(D)

62,245

93,852
10,991
82,821

62,099

(D)

11,439

13,539
4,247

(D)

3,914
5,270
1,430

21,407
9,272

16,028

17,859
14,381
3,478

21,045
16,928
2,817
1,300

13,599
1,869
1,426
4,294
5,325
4,803

685

8,762
4,886
1,435
2,441

21,847
18,822
2,636

(D)

5,445

13,846
1,264

12,582

8,073

(D)

695

2,013
540
(D)

590
1,277
167

6,988
2,018

1,924

2,041
1,220

821

256
11

108
137

523
85
78
54

179
101
87

373
85
73

170

432
319
88
25

969

430
153
277

438

1,120
177
102
33
37
79

39

9

266
94

165,283

71,146
45,586
25,560

106,021
76,917
13,122
15,982

72,573
9,096
9,387
19,898
28,797
26,068
4,730

40,602
20,402
6,163

13,279

151,854
138,183
10,221
3,450

35,912

57,140
6,981

50,159

51,670

74,855
12,123
10,443
3,602
3,005
3,329
4,099
1,072

19,212
7,876

5,913

10,122

15,4-45

11,420
4,025

15,324
10,951
2,174
2,199

10,698
1,126
1,153
3,005
4,384
4,079
1,030

6,407
3,737

997
1,673

14,150
12,385
1,428

337

3,114

8,246
815

7,431

6,346

9,061
868

1,734
965
365

620
663
113

5,394
2,398

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not aTOlli*le. ... Represents zero.
Group totals may include data for establishments without payroll wMcfa could not be classified by detailed

kind of business.
Tbcclurtps nonstore retailers (mall order, direct selling, merchandise Tending machine operators). In 195**

there were 703 such establishments with saJ-es of (D).
Includes only "with payroll" establishments. EstabUshments "without payroll," if any, are Included in tbe

groimtotals

.

^This grot9 total includes kinds of business not included In any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191*8 TO 195^,
CENTRAL BUSINESS DISTRICT OF KANSAS CITY, THE ENTIRE CITY, AND THE KANSAS CITY, MO. STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All other apparel stores.

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores .^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SEI£CTED SERVICE TRADES

Hotels
Motion picture theaters

3.7

10.3

-11.5
-11.0
-12.8

7.1
29.3
(D)

(D)

-4.3

12.8
11.9
-5.6
-11.7
-15.1
-4.7

-9.3
-14.6

9.5
3.2

13.5
(NA)

(NA)

(NA)

19.6

153.1
(D)

(D)

8.3

13.1
(NA)
-5.3

45.8
(D)

-0.7
23.5
(D)

18.0
9.6

20.3 27.3

20.7

11.0
20.1
-4.7

(D)

(D)
-7.7

(D)

(D)

29.3
(D)

-1.0

(D)

-2.1

(D)

(D)

15.0
2.8

(D)

(D)

36.1
60.0
(D)

50.0

49.8
12.6

54.5

5.5

-3.9
-32.9
27.9

(D)

45.7
7.4
(D)

(D)

5.8

(D)

21.0

20.3
35.8
-2.4

(D)

(D)

(D)

(D)

(D)

84.8
(D)

41.1
(D)

39.4
(D)

(D)

86.7
-1.8

(D)

(D)

(NA)

(NA)

(NA)

50.9

43.4
(D)

(D)

4.8

-12.8
(NA)

166.4

(D)

(D)

10.3
(D)

(D)

-9.5

(D)

(D)

44.0

15.8
26.6
-3.5

24,

34.

11.

-15.0

10.6
41.7
14.4
-2.3
11.9
9.6

-10.2

33.8
23.8
28.0
47.6

52.1
50.8
59.7
(D)

73.3

64.2
57.4
65.1

20.2

(D)
-5.7
29.6

17.9
(D)

17.6
28.6
33.4

11.4
17.7

44.7

23.6
39.3
-1.6

45.6
41.8
(D)

(D)

37.2
94.3
15.7
6.5

62.8
69.5
21.0

59.4
73.4
39.2
52.3

53.8
(NA)

(NA)

(NA)

74.1

61.0
(D)

(D)

22.2

(D)

(NA)

85.8
5.5

(D)

22.6
47.

Q

(D)

4.3
21.6

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents eero.
Minus sign (-) denotes decrease.
excludes nonstore retailers (mail order, direct selling, iuerchandise vending machine operktora).
Includes only "with payroll" establishments. Establishments "without payroll," if ajoy, are laclnAed iji the

grouD totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 1954 AND ig^tS - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
KANSAS CITY, MO. STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1951+ 19U8

Percent of Standard Metro-
politan Area SaJ.es in

Central Business District

1951+ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

Genereil merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores ;

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

25.7 29.8

3.1

23.4
24.9
20.1

(D)

(D)

(D)

(D)

(D)

67.4
(D)

85.9
64.1
66.1
(D)

(D)

52.6
43.0
(D)

(D)

2.4

10.0
(D)

(D)

19.5

40.2

59.8
59.0
24.9
24.6

(D)

(D)

3.4

29.3

33.6
22.0

66.7
65.4
66.6
75.3

73.4
77.2
40.0
90.1
(D)

76.2
(D)

48.1
70.8
40.3
14.3

6.6

3.0

5.9

38.1
1.7

18.9

34.1

80.7
(D)

(D)

26.6
(D)

(D)

(D)

1.7

17.0
17.7
15.4

47.8
55.9
(D)

(D)

55.5
51.4
34.3
70.6
54.0
54.9
69.9

25.2
38.9
32.3
6.7

3.3

1.0

5.4
(D)

(D)

13.2

(D)

45.0
38.1
(D)

18.1
75.2
(D)

21.2

2.2

22.3
25.2
17.1

55.4
58.1
45.8
50.3

64.1
64.5
35.1
73.0
68.4
70.9
65.9

37.2
56.3
37.7
9.5

4.4

1.4

3.5
21.2
1.0

14.6

25.4

61.7
30.8
(D)

21.4
78.3
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, Eire Included in the

group totals.
This group total includes kinds of business not inclvided in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195'+ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

-'CENTRAL BUSINESS DISTRICT OF KANSAS CITY, THE ENTIRE CITY, AND THE KANSAS CITY, MO. STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'+ 19I+8

Entire City

1951+ 191+8

Standard
Metropolitan

Area^

1948

Retail stores, total ,

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
DepEirtment stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores ^

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Fumitiire, home furnishings, appliance dealers
Furniture stores ^

Other home fxirnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Luniber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

f

Other retail stores.^.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0

2.2

7.7
5.6
2.1

34.6
31.7
fD)

(D)

24.5
3.6
2.0
7.5
9.6
8.6
1.6

7.5
5.4
1.4
0.7

4.1
(NA)

(NA)

(NA)

0.3

2.8

(D)

(D)

4.5

11.8
(NA)

3.3
0.9
0.5
0.4
2.2

(D)

2.1

9.0
6.5
2.5

33.5
25.5
3.4
4.6

26.5
3.3
1.9
8.3

11.2
10.5
1.8

8.6
6.5
1.3
0.7

3.8
(NA)

(NA)

(NA)

0.3

1.1
0.8
0.3

4.3

10.8
(NA)

3.7
0.6

(D)

0.4
1.8

'D)

18.2

8.5
5.8
2.7

(D)

(D)

1.2

(D)

(D)

1.4
(D)
2.2
3.8
3.3
(D)

(D)

2.6
0.8
(D)

(D)

17.5
1.6
(D)

3.5

7.2
0.6
6.6

5.9

7.5
1.0

1.4
0.4
0.5
0.4
(D)

(D)

18.1

9.2
5.8

3.4

14.9
11.6
1.5
1.8

10.7
1.3
1.4
2.7

(D)

4.1
(D)

5.3
2.8
1.0
1.5

16.9
15.5
1.2
0.2

2.8

5.8
0.7
5.1

6.8

9.5
1.8

1.4
(D)

0.4
0.5
(D)

(D)

100.0

20.0

8.6
5.5
3.1

12.8
9.3
1.6
1.9

1.1
1.1
2.4
3.5
3.2
0.6

4.9
2.5

0.7
1.6

18.4
16.8
1.2
0.4

4.3

6.9
0.8
6.1

6.2

9.1
1.5

1.3
0.4
0.4
0.4
0.5
0.1

Standard Notes

:

Includes only
groiro totals.

(D) Withheld to avoid disclosure. (ha) Not available. Represents zero.
"with payroll" estabUshments. Establishments "without payroll," if any, are Included in the

This group total includes kinds of business not included in any of the detail lines which follow.
'Data for 1954 not shown for the Standard Metropolitan Area to avoid disclosure of individual operations.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the foi-ni of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto lUco, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1854 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Balletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1054 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District uf

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be Issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metrpiwlltan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports In bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities hart no ofiioinlly defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a profjrani to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CKD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as l)usiness firms and associatitms, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

Tlie olijective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"•The primary objective of tliis oi)erati(Hi is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traftic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not i)rove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for .splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Oflfice of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the "ftureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail I'rade, as defined in the Standard Industrial Classifi-

cdfioiii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
(haiidise directly to i)ersonal, household, and farm users.
Excluded fioni Retail Trade are places of business operated
by membeiship clubs and open only to their own members or
personnel, such as restaurants and bars oi)erate(l by country
clubs, school cafeterias, cafeterias ojjerated by industrial
l)lants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 C'^nsus. for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primaiily engaged in the selling of merchandi.se
to personal, household, or farm iisers. However, the "non-
store" type is distinguished by the fact that the customer doe.s

not make his purchases at the establishment site. Instead,,

the purchase is made at the customer's home, at the site o>:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, oi>erators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-
lishments were classified in on^ of the major "store" type
gi'oups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 19."»4 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverafje in the 1954 Census of Business,
retail and service establishments were divided into two cate-

>;<)ri<>s—those with any paid employment during 1954, i. e.,

the "eMiployer" universe and those with no paid employment
duritiK 1!>"»4, i. e., tlie •'nonemployer" universe. The method
of obtaininj; Census infoi'mation for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades ^\•as Kvbtained by means of a mail canvass. Report
foinis were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insuiance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Bureau of Old Age and SurviVjirs Insur-
ance ( l>().\SI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 70, 78, and 79 of the service portion of the
t<t(in(l(ii(l Iii/lii.strial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n.o,t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for M'liich BOASI classification had not yet been established,
a general purjiose form was used) but its 1954 Census classifi-

cation was determined by replies U> questions on the Census
repoi't form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Inteinal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.'mi only one-half of these cases and Census results
for this group were established by multiplying such findings
l)y two. The "nonemployer" segujent of retail trade, although
made up of a large number of establishments, accounted for
less than 10 jiercent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1048 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences Avill be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than .$2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under .$500. However, in this series of 1954 Censu.s of
Business publications, the 1948 figures have been revised to
Ihe same dollar cutoff as used in the 1954 Census. Thts
change was made to help achieve greater comparability ))e-

tween the two Censuses, although it .should be recognized
that changes in price level wliicii have occurred between 1948
and 11154 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation docs not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as esta))lishments in this range C(uistitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store iit some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, tlie new figures as
compared with figures on the old classification basis will

show an increase in the hew kind of business by the total

amount of the estal)lishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was tlie

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 19.54 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
st(u-e even tliougb it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affecl the kind-of-business code assigned to
the main store becau.se that code did not take into account the
lines of merchaiulise carried by tlie leased department. Tiie
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Busine.ss will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A seiiarate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single T'nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
cla.s.sification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it oi)erates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of mercjmndise, but exclude amounts other

than those ret'eived from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State .sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, li(iuoi-, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer al.so are included.

For i-etail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estal)-

lishraents, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to oflScers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the St<ni(iar(] Inditstrial Clansifiaition Manual, as subse-
quently amended by the Bureau of the Budget for use in the
19.")4 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
tliose of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data .so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system based on other information.
The sy.stem actuary used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with re.spect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities: The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of foi-ms was based, was not always complete or
sufticiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification vras the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
xeferred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Censiis of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a9
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Bating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most Important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for i)ersonal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, uiotorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, tloa- Census purposes, classified as whole-
sale establisliiiieiits.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other antoniohile accessories, and sometimes
lunches, candy, toliacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. Tlie group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and- "Building matoials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise sucli as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nuisic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and moinunents and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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KANSAS CITY, KANSAS

Table 1. BETAU STORES AND SELECTED SERVICE ESTABLISHMEHTS: 19^4 AHD 19it6

CENTRAL BUSINESS DISTRICT OF KANSAS CITY

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of buslneps Estab-
lish-
ments^
(Nunber

)

195'*

Sales^

($1,000)

Payroll,
entire
ye€ur

($1,000)

Estab
lisb-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
yeeur

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinMng places.
Eating places.
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women' s clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

178

16

22

11
A-

7

41
11

6

5

13

9
A-

22
15

7

Hotels
Motion picture theaters.

10

33
4-

3

50,184 6,501 189 38,874

4,155

1,139
927

212

7,438
1,935
5,503

4,919
1,094

929
1,531
1,134
1,100

163

4,690
3,176
1,514

19,137

557

2,256

2,671

3,222
163

1,309
(D)

(D)

(D)

358

290
260

30

1,068
349
719

795
172
106
335
168
159
14

801
553
248

1,862

58

338

406

525

12
208
78

(D)

(D)

24

34
23

11

10 I

5

5

36
7
4
5

13

10
3

22

13
9

10

32

11
1

3,575

1,218
964

254

9,128
1,923
7,205

5,097
663
(D)

2,219
1,389
1,191

143

3,152
2,207

945

9,961

343

889

2,395

3,116

1,740
(D)

(D)

222

4,916

253

314
274

40

1,246
318
928

565
77
(D)

277
147
130
(D)

466
292
174

1,053

40

137

325

517

267
^D)

(D)

69

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group toteuls may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in xhe

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.

1
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Table 2. RETAIL SlURES AHD SELECTED SERVICE ESTABLISHMENTS: I95U AHD I9U8
CITY OF KANSAS CITY

EsteibllBtaments, Sales, and Annual Payroll, by Kind of Business

Kind of buBlnesB Estab
lish-
menta
(Number)

195»)

Sales

(|1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,330

Hotels
Motion picture theaters.

332

294
161
133

4.0

13
25

77
15

9
11
20
12
10

60
37

23

68

166

6<i

27
37

55

17-^

57
26

5

5

13

U9,292 (D) 1,366 107,375

37,238

8,92<i

6,410
2,514

11,751
2,605
9,134

(D)

1,502
1,141

(D)

1,549
1,449

(D)

7,714
(D)

(D)

41,023

9,960

10,705
(D)

(D)

6,306

(D)

(D)

(D)

(D)

(D)

5957

2,488

1,672
1,425

247

1,927
470

1,457

992
232
124
(D)

196
187
(D)

1,158
(D)

(D)

4,088

821

1,222
(D)

(D)

848

(D)

(D)

224
(D)

(D)

5234

420

326
170
156

44
19
25

66

13

6

11
18
13

5

52
29

23

57

135

66

28
38

66

134

19

3

5

15

25,706

6,188
3,896
2,292

12,793
(D)

(D)

(D)

1,010
630

2,640
1,476
1,263

(D)

5,105
3,578

1,527

23,927

5,715

10,285
(D)

(D)

5,003

(D)

(D)

116

98
870

11,173

1,480

1,021
796
225

1,971
(D)

(D)

(D)

120
56

305
153
136
(D)

659
432

227

2,475

461

1,024
(D)

(D)

603

(D)

(D)

13

11
215

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**

there were 68 such establishments with sales of $1,675,000.
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included In the

group totals.
*Thl8 groxxp total Includes kinds of business not Included in any of the detail lines which follow.

^Revised.
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Table 3. RETAIL STORES AND SEIZCTED SERVICE ESTABLISBMERTS: I95U ASD 19<»8

KANSAS CITY STANDARD METROPOLITAN AREA

EatabllsfamentB, Sale 8 , and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
nents
(Number )

195'^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

19<t8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Driaking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

8,282

1,573

1,867
1,182

685

289
98

185

599
131
88
53

198
123
95

'i52

26A-

186

^9

955

'i69

166
301

428

1,161
168
158
43

222
89

(D) (D) 8,506

237,996

82,373
57,709
2-4,664

131,723
14,590

117,069

80,276
12,890
10,737
19,441
32,222
28,562
4,246

54,338
34,702
19,596

230,907

62,245

93,852
10,991
82,821

62,099

(D)

11,439
13,539
4,247

21,407
9,272

16,028

17,859
14,381
3,478

21,045
2,817

18,228

13,599
1,869
1,426
4,294
5,325
4,803

685

8,762
6,321
2,441

21,847

5,445

13,846
1,264

12,582

8,073

(D)-

695
2,013

540

6,988
2,018

1,924

2,041
1,220

821

256
108
148

523

85

78
54

179
101
87

373
203
170

432

969

430
153
277

438

1,120
177
102
33

266
94

165,283

71,146
45,586
25,560

106,021
13,122
92,899

72,573
9,096
9,387
19,898
28,797
26,068
4,730

40,602
27,323
13,279

151,854

35,912

57,140
6,981
50,159

51,670

74,855
12,123
10,443
3,602

19,212
7,876

98,913

10,122

15,445
11,420
4,025

15,324
2,174

13,150

10,698
1,126
1,153
3,005
4,384
4,079
1,030

6,407
4,734
1,673

14,150

3,114

8,246
815

7,431

6,346

9,061
868

1,734
965

5,394
2,398

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951^

there were 703 such establishments with sales of (D).
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

group totals.
^Thls groi9 tot£a Includes kinds of business not Included In any of the detail lines which follow.

J



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19i^8 TO 195lf,

CENTRAL BUSINESS DISTRICT OF KANSAS CITY, THE ENTIRE CITY, AND THE KANSAS CITY STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro

-

polltEiD

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores .-

Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stares, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SHIVICE IHIADES

Hotels
Motion picture theaters

29.1

16.2

-6.5
-3.8

-16.5

-18.5

0.6
-23.6

-3.5
65.0
(D)

-31.0
-18. A-

-7.7
W.O

48.8
43.9
60.2

92.1

62.4

153.8
(NA)

(NA)

11.5

3.4
XXX

-24.8
(D)

(D)

(D)

39.0 44.7

44.9

44,

64,

9,

-8.2

(D)

(D)

(D)

48.7
81.1
(D)

4.9
14.7
(D)

51.1
(D)

(D)

71.5

74.3

4.1

(D)

(D)

26.0

(D)

W
(D)

(D)

10.0

49.5

56.6
87.0
13.0

17.7
(D)

(D)

(D)

17.6
(D)

(D)

377.0
384.7

(D)

54.8
(D)

(D)

56.7

75.0

-10.1

(M)
(NA)

39.4

(D)

(D)

(D)

(D)

(D)

(D)

(D)

44.0

15.8
26.6
-3.5

24.2
11.2
26.0

10.6
41.7
14.4
-2.3

11.9
9.6

-10.2

33.8
30.6
47.6

52.1

73.3

64.2
57.4
65.1

20.2

(D)
-5.7
29.6
17.9

11.4
17.7

(D)

44.6

16.2
27.3
-3.4

28.3
13.0
30.2

11.7
39.9
(D)

1.3
13.4
10.4
-11.0

32.6
25.5
46.6

49.2

73.4

62,8
(NA)

(NA)

20.6

(D)

-7.0
40.5
(D)

(D)

(D)

Standard Motes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Mlnus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without pStyroll," if any, are Included In the
group totals.

'This group total Includes kinds of business not Included in any of the detail lines which follow.
XXX Not applicable.
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Table 5- RETAIL STORES: 195^^ AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
KANSAS CITY AND OF KANSAS CITY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1951^ 191+8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951^ 19it8

Retail stores, total^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Woman's clothing, specialty stores

Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip.
Hardware stores
Other

dealers

Drug stores, proprietary stores.

Other retail stores-'

Liquor stores
Jewelry stores
Book, stationery stores.

33.6

11.2

12.8
14.5
8.4

63.3
74.3
60.2

(D)

72.8
81.4
(D)

73.2
75.9
(D)

60.8
(D)

(D)

46.6

5.6

21.1

42.4

(D)

(D)

(D)

(D)

36.2

13.9

19.7
24.7
11.1

71.4
(D)

(D)

(D)

65.6
(D)

84.1
94.1
94.3
(D)

61.7
61.7
61.9

41.6

6.0

8.6

47.9

(D)

(D)

(D)

(D)

1.7

1.4
1.6
0.9

5.6

13.3
4.7

6.1
8.5
8.7
7.9
3.5
3.9
3.8

8.6
9.2
7.7

8.3

0.9

2.4

4.3

(D)

1.4
9.7
(D)

4.7

2.2

8,

14.

7.

7.0
7.3
(D)

11.2
4.8
4.6
3.0

7.8
8.1
7.1

6.6

1.0

1.6

4.6

4.2
XXX
16.7

(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

""Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included In any of the detail lines which follow.

XXX Not applicable.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Tftl>le 6. RETAIL STORES: 195'^ AND 19'^—PERCENTAGE DISTRIBITTION 07 SAIZS, BY KIHD OP BUSIHESS

CENTRAL BUSINESS DISTRICT OF KANSAS CITY, THE ENTIRE CITY, AND THE KANSAS CITY STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstors retallsrs—
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195"* 19l»6

Entire City

19^ 19>»8

Standard
Metropolitan

Area^

194-8

Retail stores, total ,

Food stores

Eating, drinking places >

Eatl^ places ,,.

DrlnMng places

General merchandise group .......i
Variety stares
Qeneral merchandise stores (except variety)

Apparel, accessories stores
Shoe stores, k

Man's, boys' clothing and ftumlshlngs stores^ ,

Family clothing stores^
Women's clothing, specialty stores

Ready-to-vear stores^ »....

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Autcnotive group

Gasoline service stations <

Lumber, building materials, hardware, farm equipment dealers,

Hardware stores
Other

Dnig stores, proprietary stores

Other retail stores^
Liquor stares ,

Jewelry stores
Book, stationery stores

100.0

8.3

2.3
1.9
O.A-

U.9
3.9
11.0

0.3

9.3
6.3
3.0

38.1

1.1

4.5
(NA)

(NA)

5.3

6.4
0.3
2.6
(D)

100.0 100.0 100.0

9.2

3.1
2.4
0.7

23.4
4.9
18.5

13.1
1.7
(D)

5.7
3.6
3.1
0.-;

8.1
5.7
2.4

25.7

0.9

2.3

(NA)

(NA)

6.2

8.0

A.5
(D)

2^.9

6.0
4..

3

1.7

7.9
1.8
6.1

(D)

1.0
0.8
(D)

1.0
1.0
(D)

5.2

(D)

(D)

27.5

6.7

7.2
(D)

(D)

4.2

(D)

(D)

(D)

(D)

23.9

5.8
3.7
2.1

11.9
(D)

(D)

(D)

0.9
0.6
2.5
1.4
1.2
(D)

4.8
3.4
1.4

22.3

5.3

9.6
(D)

(D)

4.7

(D)

(D)

0.1

100.0

20.0

8.6
5.5
3.1

12.8
1.6

11.2

4.9
3.3
1.6

18.4

4.3

6.9
0.8
6.1

6.2

9.1
1.5
1.3
0.4

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, Bxe Included in the

groiro totals.
This group total Includes kinds of business not Included In any of the detail ).lnes which follow.

^Data for 1954 not ahovm for the Standard Metropolitan Area to avoid disclosure of individual operations.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 19^
Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Ptierto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Onsus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data In the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

a.ssembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the C;entral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classitied by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the' standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.

)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by coimtles, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for ; Size of Whole^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflicially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this opei-ation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic fiow" ; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioii^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to jwrsonal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars opei-ated by country
clui)s, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 19.54 Census, for the first time, on the basis of it.'

method of selling and isolated froni the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lOrder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 19.54 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishnients were divided into two cate-

gories—tlio.se with any paid eiiiployuient during 19r)4, i. e.,

tlie "employer" universe and those with no paid employment
during 1954, i. e., the ''nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
foiins were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivws Insur-
ance ( HOASI ) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72, 73, 75, 76, 78, and 79 of the service portion of the
titandard r>t(lustruil Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n.ot classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification' (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tp: questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
I'eprescnted in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 i)ercent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follov^'s

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under .'j;500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Censns. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tile two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
pi-ocedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasil)le to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even tiiough it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
Itnes of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 195'f basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(C) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is al)out two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TEPIMS

Establishments.- -Census of Business figures represent a
summary of reports for individual establishments rather tlian

for companies. A separate report was obtained for each
location where l)usiness was conducted. Including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will he the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded In these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
ofllces, etc. Information for this type of unit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those receive<l from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales uuide by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the StdudanJ Industrial Classification Manual, as sub.se-

quently amended by the Bureau of the Budget for use in the

19.'i4 Census of Business. It should l)e noted that kind-of-

bnsines.s classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques u.sed in classifying establishments by kind
of business in the 10.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establi.shments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually iised was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or conunodities. The estab-

lishment's designation of its kind of business was accepted
as correc-t, whenever the suppoi'ting information on nierchan-

dise lines handled (or on percent in specified lines) was con-

sistent with the designation. Tlie inquiries on the various

retail forms with respect to merchadise lines handled are
shown in the 19.54 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census

forms on which to report their 19.54 businesses. This oc-

curred because the classification Information, on which the

mailing of forms was based, was not always complete or

sufliciently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue ^ervice from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was iKtssible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effc • on the
food group totals.

Shifts in classification between '"Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as^

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating pla jes" classifications')

General Merchandise Group.—This goup includes stores
usually selling a combination of two or n lore of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for disciission of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods u.sed

for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tV>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasolene and other
automotive petroleum products. Business places called "fin-

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establi.shments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries ai'e not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

I
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YONKERS, NEW YORK

Table 1. RETAIL STORES AMD SELEXJTED SERVICE ESTABLISHMENTS: 195'* AND I9W
CENTRAL BUSINESS DISTRICT OF YONKERS

Eatabllshnents, Sales, and Azmual Payroll, by Kind of Buelness

Kind of business Estab-
lish-
ments ^

(Number

)

195^* 19^*8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

SeLLes

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores ,

Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, applismce dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

368

Hotels
Motion picture theaters.

65

65
37
28

10

6

90
17
20
1

36

18

9

39
2-4

15

<;

7

10

71
11

11

34,455 4,292 423

6,234

3,085
1,712
1,373

4,629
3,021
1,608

8,402
1,593
2,126

(D)
3,754
2,901

(D)

5,128
2,851
2,277

965

303

1,332

793

3,584
592
946
393

(D)

(D)

523

572
352
220

710
499
211

1,118
214
274
(D)
532

427

(D)

589
361
228

132

35

152

373
26

138
60

86

59

31
28

10
3

7

108
15
25

3
45
23

12

50
35

15

7

7

10

82
11

12

34,773

(D)

(D)

6,288

2,668
1,537
1,131

4,892
2,807
2,085

8,608
1,449
1,856

(D)
3,490
2,585

(D)

4,472
2,673
1,799

1,377

321

1,370

709

4,068
559
948
399

(D)

1,085

3,818

460

535
325
210

675
420
255

967
149
212

(D)
428
348

(D)

413
294
119

107

49

126

82

404
21

134
39

11

145

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CITY OF YONKERS

Establishments^ Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

195'<

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191+8

Estab
11 8h-
ments
(Number )

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total'

Food stores.

Eating, driruking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

1,661

Hotels
Motion picture theaters.

-462

299
163
136

50

10
-40

186
38
26

5

78
38
27

104
64
38

47

118

50

18

32

73

272
44
23

57

4
11

161,798 15,731 1,740 116,277

52,436

14,995
9,729
5,266

6,585
3,740
2,845

15,821
3,226
2,884

659

7,342
5,803
1,438

9,535
5,012
4,481

28,810

8,885

5,795
2,051
3,744

4,343

14,593
3,280
1,106
1,817

(D)
1,245

3,576

2,794
1,922

872

936
629

307

2,008
421
370
59

947
768
211

977
618
359

2,385

659

615

181
434

450

1,331
248

147
91

(D)
318

553

294
132
162

28

7

21

199
28

31

7

85
35

31

107
75
32

52

143

46
16

30

60

258

53

19

12

4
11

37,716

10,569
5,105
5,464

5,597
(D)

(D)

11,449
1,947
2,021
1,308
4,699
3,264
1,106

7,149
4,274
2,875

16,556

5,191

8,271
4,600
3,671

2,988

10,791
2,982
1,217

461

121
1,352

10,794

2,359

1,912
1,003

909

748
(D)

(D)

1,211
185
232
129
557
453
108

602
438
164

1,489

483

941
561

380

277

772
125
170
43

31
326

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195*+

there were 81 such establishments with sales of $2,536,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totaJ-s.

^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AMD 1946
NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195't

Kind of business Estab
lish-
ments
[Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

191^

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lxmber, building materials, hardware, farm equipu dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

,

.

L48,693 15,«3,091 1,811,256 161,695 12, 308, 6

W

1, 421,163

<42,399

29,<418

17,';70

11,910

5,316
1,153
4,085

16,822
2,798
2,453

485

7,383
3,196
2,709

8,604
6,079
2,453

3,679

7,907

5,332
2,461
2,837

5,356

23,860
3,531
2,101
2,203

845
752

4,213,112

1,792,099
1,281,065

510,342

1,390,732
249,749

1,139,641

1,812,965
256,011
388,710
234,561
754,965
55,201

156,788

984,017
601,120
381,529

1,866,183

562,425

693,106
179,130
513,376

403,123

1,715,329
358,978
133,360
123,509

336,457
163,005

305,487

382,180
295,454
86,726

229,381
44,705

184,676

253,452
34,588
57,673
28,117

109,416
84,792
23,658

121,536
84,840
36,696

164,585

49,321

79,978
21,995
57,983

52,078

173,258
24,126
18,880
13,124

122,257
37,894

52,481

30,780
16,44/.

14,336

4,815
1,233
3,582

17,649
2,611
2,343

530

7,903
3,067
2,631

8,337
5,539
2,798

3,769

8,693

4,903
2,360
2,543

5,548

24,720
3,838
1,712
1,253

987
931

3,322,842

1,534,222
1,013,776

520,446

1,270,841
198,723

1,072,118

1,656,043
223,764
319,056
344,514
599,817
444,398
141,190

778,233
441,707
336,526

1,162,689

339,168

451,549
131,256
320,293

328,465

1,464,562
304,299
122,723
73,610

302,934
189,342

213,442

317,383
225,784
91,599

212,853
32,769

180,084

225,956
27,293
44,637
49,009
81,182
67,410
23,835

87,646
57,774
29,872

103,195

30,513

50,639
13,915
36,724

39,795

139,741
18,410
18,253
9,867

106,032
50,726

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95U

there were 9,751 such establishments with sales of $490,195,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are incliided in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19lf8 TO 195!+,
CENTRAL BUSINESS DISTRICT OF YONKERS, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY

STANDARD METROPOLITAN AREA

Kind of business

Percent change •'

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .'

Men ' s, boys ' clothing and furnishings stores-'

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-0.9

-0.9

15.6
11.4
21.4

-5.4

7.6
-22.9

-2.4

9.9
14.5
(D)

7.6
12.2

(D)

14.7
6.7
26.6

-29.9

-5.6

-2.8

(NA)

(NA)

11.8

-11.9

5.9
-0.2
-1.5

(D)

(D)

39.1 56.2

39.0

41.9
90.6
-3.6

17.7
(D)

(D)

38.2
65.7
42.7
-49.6

56.2

77.8

30.0

33.4
17.3
55.9

74.0

71.2

-29.9
-55.4

2.0

45.3

35.2
10.0
-9.1

294.1

(D)

-7.9

47.0

50.7
124.7
-10.2

177.4
(D)

(D)

161.1
227.9
359.4

(D)

196.8
327.4

(D)

64.6
35.0
104.8

83.4

76.2

-35.3

(NA)

(NA)

55.8

63.8
10.9
-40.5

2,196.8

25.4

(D)

(D)

26.8

16.8
26.4
-2.0

9.4
25.7
6.3

9.5
14.4
21.8
-31.9

25.9
24.0

11.0

26.4
36.1
13.4

60.5

65.8

53.5
36.5
60.3

22.7

17.0
18.0
8.7

67.8

11.1
-13.9

Standard Kotes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),

'includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STOKES: I95U AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

YONKERS CITY AND OF NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^+ 191+8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty , stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Limber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores /.

Book, stationery stores

21.3

11.9

20.6
17.6
26.1

70.3
80.8
56.5

53.1
49.4
73.7
(D)

51.1
50.0
(D)

53.8
56.9
50.8

3.3

3.4

23.0

18.3

24.6

18.0
85.5
21.6

29.9

16.7

25.2
30.1
20.7

87.4
(D)

(D)

75.2
74.4
91.8
(D)

74.3
79.2
(D)

62.6
62.5
62.6

8.3

6.2

16.6

23.7

37.7
18.7
77.9
86.6

0.2

0.1

0.2
0.1

0.3

0.3
1.2

0.1

0.5
0.6
0.5
(D)

0.5

0.5

(D)

0.5
0.5
0.6

0.1

0.1

0.2

0.2

0.7
0.3

0.3

0.2

0.2
0.2
0.2

0.4
1.4
0.2

0.5
0.6
0.6
(D)

0.6
0.6

(D)

0.6
0.6
0.5

0.1

0.1

0.3

0.2

0.3
0.2
0.8
0.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"•Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195'* AND 191+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF YONKERS, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY

STANDARD METROPOLITAN AREA
(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, nerchandlse vending machine operators)

Kind of business

Central
Business
District

1951* I9U8

Entire City

195't I9U8

Standard
Metropolitan

Area

195'* 19^8

Retail stores, total

Taod stores

Eating, drinking places
Eating places •

Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores ,

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores ^

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

18.0

9.0
5.0
A.O

13.-4

8.8
4.6

24.4
4.6
6.2

(D)

10.9
8.4
(D)

14.9
8.3
6.6

2.8

0.9

3.9
(NA)

(NA)

2.3

10.4
1,7
2.7
1.1

18.0

7.7
4.4
3.3

14.1
8.1
6.0

24.8
4.2
5.3

(D)

10.0
7.4
1.8

12.9
7.7
5.2

4.0

0.9

3.9
(NA^

(NA)

2.0

11.7
1.6
2.7
1.1

32.3

9.3
6.0
3.3

4.1
2.3
1.8

9.8
2.0
1.8
0.4
4.5
3.6
0.9

5.9

3.1
2.8

17.8

5.5

3.6
1.3

2.3

2.7

9.0
2.0
0.7
1.1

32.4

9.1
4.4
4.7

4.8
(D)

(D)

9.8
1.7
1.7
1.1
4.0
2.8
1.0

6.2
3.7
2.5

14.2

4.5

7.1
4.0
3.1

2.6

9.3
2.6
1.0
0.4

27.4

11.6
8.3
3.3

9.0
1.6
7.4

11.7
1.7
2.5

1.5
4.9
3.6
1.0

6.4
3.9
2.5

12.1

3.6

4.5
1.2

3.3

2.6

11.1
2.3
0.9
0.8

100.0

27.0

12.4
8.2
4.2

10.3
1.6
8.7

13.5
1.8
2.6

2.8
4.9
3.6
1.1

6.3
3.6
2.7

9.4

2.8

3.7
1.1

2.6

2.7

11.9
2.5

1.0
0.6

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This groirp toteil includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 195i

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Kico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactui-es.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the CJentral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS, United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of busj|ness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S~2.)

Volume VI —SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
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INTRODUCTION

The 1954 Census of I'.usiiiess, along with the 1954 Censuses
of Manufactures and Minei'al Industries, was autliorized by
law under Title 13, United States Code, section 131. These
19.14 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and JIanufactures for 1954 were also conducted
in I'ucrto Kico jointlj' with the Commonwealth Government.

The 19,54 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities bad no officially defined area
repre.senting their "Central Business District," it was neces-
sary for the Bureau of the Census to airange for the deline-
ation of such districts before a i)rograni to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Distiicts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local govornniental
bodies, etc.

Tlie oljjective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tiiis operation is to provide a
basis for comparing changes In business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

P.ecau.se there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not jn-ove to l)e serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

coimtered. The use of tract lines for boundai'ies alsd was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the (;BD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there bad lieen a previously estal)-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's reciuirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
If, Nonmanufacturing Industries (1949 edition) of the /S'^cnir/-

ard Industrial Classificutioii Manual, issued under the
auspices of the I'ureau of the Budget, lOxecutive Office of the
President, with two exceptions: (1) milk dealers which, in

confoiniity with a subsecjuent action of the I'ureau of the
Budget, Inne been classified in the nianufactAJring industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Ma.ior Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in ihe titandard Industtial Clas.'iifi-

ralion, Manual, and as covered in the 1954 Census of Business,
includes establi.shments primai-ily engaged in selling mer-
chandise directly to iK^sonal, household, and farm users.
Excluded from Retail Trade are places of business oiieratwl
by membershii) dubs and open only to their own memhei'S or
l)ersonneI, stich as i-estaurants and bars operated by conntr.v
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal (iovernment on military posts, hos-
pitals, etc.

'J'he "nonstore" type of retail establi.sbmei»t has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated froni the "store" type. "Non-
.store" retail establishments, like the ".store" t.vpe of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm u.sers. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purcha.ses at the establishment site. Instead,
the pui'chase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distriliu

tors, operators of merchandise vending machines, and mail-
;order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" tyi)e

groups defined above, on the basis of connnodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for (his

class of retailers, however, are contained in other pub-
lications of the 19.54 Census of Business, such as the Area
Bulletin series (.see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in tlie 19,")4 Census of Business,
retail and ser^ic-e establisliments were divided into two cate-

gories—those with any paid employment during 19r)4, i. e.,

the •employer" universe and those with no paid emplliiynient

durinj; li)r)4, i. e., tiie 'iioiiemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was '(vbtained by means of a mail canvass. Report
forms were niaihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (P^I(^A) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivoirs Insur-
ance (1'>()ASI) as wholly or partially engaged in retail, whole-
.sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tfy questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail tiade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level whic h have occurred iietween 194S
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in tne 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large nmltiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Busirfess Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly 'and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflBcult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a, separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

19r>4 Census of Business will present separate data for leased

departments.

(C) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on

the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change

varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion

picture theaters and hotels are included in total receipts.

For motion picture theaters this is a sitrniflcant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances

where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations

of the census are an an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will he the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
rec«^ipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the

amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-

tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included

in payroll are the value of payments in kind, such as fiee

meals, lodging."?, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as .subse-

quently amended by the Bureau of the Budget for use in the

19.54 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-

modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind

of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on

sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. Thes-e (jues-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-

dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with resiiect to merchadise lines handled ai-e

shown in the 19.54 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census

was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufticiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

l)usiness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishilients are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census, is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most Important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stoi'es

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for pers<inal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.^—This
group includes stores primarily engaged in selling goods used
tor furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used aiitouiohiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments piimarily selling trucks and motorized indus-

trial equipment ai'e, for Census purposes, classified as whole-
sale estalilisbnieiils.

Gasoline Service Stations.—This group includes estab-

lislnnents prima lily engaged in selling gasoline and other
automotive petroU'Uni products. Business places called "ga-
rages" but (leriving the lai-ger part of receipts from gasoline
and oil sales are included. Gasoline service stati()ns also sell

tires and tubes, otlier aiitouioliile accessoi'ies, and .sometimes
lunches, candy, tol)acc(), and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This grotip includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

buildei's' hardware, paint and glass, electrical supplies, roof-

ing materials, and other cqTiipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold prinuirily to builders and general con-
tractors were classified in AVholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nnisic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, i^ets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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CHARLOTTE, NORTH CAROLINA

Table 1. RETAIL STORES AND SEUBCTED SERVICE ESTABLISHMENTS: 195U AND I9W
CENTRAL BUSINESS DISTRICT OF CHARLOTTE

Establlshmenta, Sales, and Annual Payroll, by Kind of Buslneas

Kind of buslnepB Estab-
11sh-
mentB^
(Number

)

igs^t

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places.

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home fimiishings, appliance dealers
Furniture, home fxjrnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

447

26

89
79
10

12
5

7

101
34

17
6

31
20

35
29

30

39

7

3

4

19

5

13

7

14

7

127,527 18,496 444 102,448

3,823

6,209
5,903

306

35,339
4,553

30,786

15,447
3,297
3,060

(D)

6,774
6,089

427

6,108
(D)

(D)

33,929

2,517

586
186
400

3,458

20,111
5,902
1,862

(D)

(D)

1,040

310

1,555
1,524

31

5,496
801

4,695

2,333
426
497
(D)

1,038
910
(D)

1,355
(D)

(D)

3,824

321

104
32
72

613

2,585
142
372

(D)

(D)

195

25

86
73

13

13
5

76
16
19

5

29

18

7

36
30
6

35

42

11

4

7

19

101
4

16

5

13

7

3,036

5,265
5,025

240

27,516
4,044

23,472

15,218
(D)

2,770
(D)

6,430
6,031

(D)

5,627
4,566
1,061

22,482

2,175

774
361
413

3,298

17,057
6,743

(D)

1,498

2,308
1,101

13,322

219

1,143
1,125

18

3,957
642

3,315

1,729
(D)

315
(D)

696
629
(D)

1,020
809
211

2,640

292

112
58

54

540

1,670
106
(D)

368

586
224

Standard Notes: (d) Withheld to avoid disclosure, (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

* This grovtp total Includes kinds of business not included in any of the detail lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND 19^8
CITY OF CHARLOTTE

Establishments, Seiles, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

I93k

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Furniture, home fiirnishings, appliance dealers
J\irniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietaiy stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,/V86

Hotels
Motion picture theaters.

311

285

255
26

42

17
23

127
39

20

7

44
24
13

94
77

17

73

230

57

22

35

53

214
10
20

7

15

18

231,975 1,155 163,542

38,840

15,492
14,392
1,016

36,705
5,200

31,495

17,120
3,591

(D)

2,200
7,116

(D)

539

10,305
(D)

(D)

41,265

16,880

12,662
3,866
8,796

9,981

32,725
10,208
1,975

(D)

2,854
(D)

2,330

3,235
3,122

113

5,682
893

4,789

2,537
461
(D)

381
(D)

(D)

60

1,978
(D)

(D)

4,559

1,589

1,629
509

1,120

(D)

3,783
248
373
(D)

874
(D)

272

257
196
61

26

15

11

84
17
20

6

32

20

61
49

12

57

147

50

18

32

47

154

7

17
5

16

13

27,332

8,799
8,001

798

28,185
4,507
23,678

15,876
2,902

(D)

3,064
(D)

(D)

346

7,839
(D)

(D)

28,491

7,321

10,435
(D)

(D)

5,470

23,794
(D)

1,996
1,498

2,344
1,409

18,737

1,555

1,640
1,579

61

4,014
684

3,330

1,768
337
(D)

370
(D)

(D)

27

1,339
(D)

(D)

3,181

751

1,441
(D)

(D)

864

2,184
(D)

345
368

596
290

.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195'*-

there were 133 such establishments with sales of $8,156,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195»V AND 19^
CHARLOTTE STANDARD METROPOLITAN AREA

EstabllsbmentSj Sales^ and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j
ments
(Number)

1951*

Sales *.

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Fiimiture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardwaie, farm equip, dealers
Hardware stores
Other ,

Drug stores, proprietary stores.

Other retail stores''

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,753

386

329
291
3^4

61

20

39

134
39

21

7

48
25

13

106
88

18

83

282

71
30

41

59

242
10
20

7

15

20

251,263 30,131 1,488 177,752

43,601

16,783
15,458
1,241

38,109
5,291

32,808

17,261
3,591
3,666
2,200
7,173
6,252

539

11,606
9,707
1,899

43,790

20,182

15,684
4,263

11,421

10,191

34,056
10,208
1,975

(D)

2,854
2,008

2,561

3,400
3,267

133

5,779
905

4,874

2,543
461

581
381

1,060
922
60

2,210
1,890

320

4,712

1,739

1,911
529

1,382

1,320

3,956
248
373

(D)

874
395

409

304
229

75

50

18
32

87

18

21

6

33
21

76
62

14

67

213

59

23

36

54

169

7

17

5

16
20

32,614

9,545
8,590

955

29,559
4,561

24,998

15,975
(D)

3,119
3,064

(D)

6,103
346

9,204
7,140
2,064

29,523

9,009

11,930
1,682

10,248

5,688

24,705
(D)

1,996
1,498

2,344
1,564

19,577

1,753

1,741
1,675

66

4,078
693

3,385

1,776
(D)

339
370
(D)

634
27

1,505
1,174

331

3,236

824

1,502
198

1,304

896

(D)

(D)

345
368

596

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 19514-

there were 139 such establishments with sales of $8,291,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^1This group total includes kinds of business not Included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 19514-,

CENTRAL BUSINESS DISTRICT OF CHARLOTTE, THE ENTIRE CITY, AND THE CHARLOTTE STANDARD METROPOLITAN AREA

Kind of business

Percent chaaage ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

group.General merchandise
Variety stores ...... . .«.

General merchandise stores (except variety),

Apparel, accessories stores , . .

.

Shoe stores .'

Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other appaxel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers..,
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

24.5

Hotels
Motion pict\ire theaters.

25.9

17.9
17.5
27.5

28.4
12.6
31.2

1.5

(D)

10.5
(D)

5.3
1.0
(D)

8.5

(D)

(D)

50.9

15.7

-24.3
-48.5
-3.2

4.9

17.9
-12.5

(D)

(D)

(D)

-5.6

30.8 71.0

42.1

76.1
79.9
27.3

30.2
5.4

33.0

7.8
23.7
(D)

-28.2

(D)

(D)

55.8

31.5
(D)

(D)

44.8

130.6

21.3

(D)

(D)

82.5

37.5
(D)

-1.1

(D)

21.8

(D)

44.1

162.7
185.2
27.2

104.2
39.7
244.2

154.3

(D)

(D)

(D)

(D)

(D)

(D)

89.7
(D)

(D)

22.1

179.1

25.0
(D)

(D)

200.3

87.2
(D)

(D)

(D)

(D)

(D)

41.4

33.7

75.8
80.0
29.9

28.9
16.0
31.2

8.1
(D)

17.5
-28.2

(D)

2.4
55.8

26.1
36.0
-8.0

48.3

124.0

31.5
153.4
11.4

79.2

37.9
(D)

-1.1

(D)

21.8
28.4

64.3

34.5

147.1
168.0
30.8

35.6
42.7
32.5

139.6
(D)

73.6
(D)

(D)

126.4
(D)

53.7

(D)

(D)

40.1

158.5

35.3
208.6
12.1

181.7

82.3

(D)

(D)

(D)

(D)

109.1

Standard lioten: (d) Withheld to avoid disclosure. (Na) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195l^ AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CHARLOTTE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'* 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

I95I* 191+8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores

Shoe stores
Men's, boys' clothing and furnishings store s^

Family clothing stores^
Women's clothing, spec laity. stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores . . .

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

55.0

9.8

40.1
41.0
30.1

96.

87.

97.

90.2
91.8
(D)

(D)

95.2
(D)

79.2

59.3

(D)

(D)

82.2

i';.9

4.6
4.8
4.5

34.6

61.5
57.8
94.3
(D)

62.6

11.1

59.8
62.8
30.1

97.6
89.7
99.1

95.9
(D)

(D)

(D)

(D)

(D)

(D)

71.8
(D)

(D)

78.9

29.7

7.4
(D)

(D)

60.3

71.7
(D^

(D)

100.0

50.8

37.0
38.2
24.7

92.7
86.1
93.8

89.5
91.8
83.5
(D)

94.4
97.4
79.2

52.6
(D)

(D)

77.5

12.5

3.7
4.4
3.5

33.9

59.1
57.8
94.3

(D)

57.6

9.3

55.2
58.5
25.1

93.1
88.7
93.9

95.3
(D)

88.6
(D)

(D)

98.8
(O)

61.1
63.9
51.4

76.2

24.1

6.5
21.5
4.0

58.0

69.0
(D)

(D)

100.

standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195'^ AND I9W—PERCENTAGE DISTRIBOTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF CHARLOTTE, THE ENTIRE CITY, AND THE CHARLOTTE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'+ 19M

Entire City

195'^ 19l»d

Standard
Metropolitan

Area

igj"* ig-is

Retail stores, total

F(;od stores

Eating, drinking places. .(

Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores .,

Shoe stores ;

Men's, boys' clothing and furnishings stores^ ,

Family clothing stores^
Women ' s clothing, specialty stores ,

Ready-to-wear stores-"-

All other apparel stores.

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Limiber, building materials, hardware, farm equipment dealers,
Hardware stores
Other

Drug stores, proprietary stores ,

Other retail stores^ ,

Liquor stores ,

Jewelry stores ,

Book, stationery stores ,

100.0

3.0

4.7
0.2

27.7
3.6

2-4.1

12.0
2.6

2.A-

(D)

5.3

4.8
0.3

4.8
(D)

(D)

26.6

2.0

0.5

0.1
0.4

2.7

15.8
4.6
1.5

(D)

100.0 100.0 100.0 100.0

3.0

5.1

4.9
0.2

26.9

3.9
23.0

14.9

(D)

2.7
(D)

6.4
5.9
(D)

5.5
4.5
1.0

21.9

2.1

0.8
0.4
0.4

3.2

16.6
6.6

(D)

1.5

16.7

6.7
6.2
0.5

15.8
2.2

13.6

7.4
1.5

(D)

0.9
3.1

(D)

0.2

4.4
(D)

(D)

17.8

7.3

5.5
1.7
3.8

4.3

14.1
4.4
0.9

(D)

16,7

5.4
4.9
0.5

17.3
2.8

14.5

9.7
1.8

(D)

1.9
(D)

(D)

0.2

4.8
(D)

(D)

17.4

4.5

6.4
(D)

(D)

3.3

14.5
(D)

1.2
0.9

17.3

6.7
6.2
0.5

15.2
2.1

13.1

6.9
1.4

4.6
3.9
0,7

17.4

8.0

6.2
1.7

4.5

4.1

13.6
4.1
0.8

(D)

100.0

18.3

5.4
4.8
0.6

16.6
2.6

14.0

9.0
(D)

1.8
1.7
(D)

3.4
0.2

5.2
4.0
1.2

16.6

5.1

6.7
0.9
5.8

3.2

13.9
(D)

1.1
0.8

Standard Notes: (d) Withheld to avoid disclosure, (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 19M
Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto llico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements <'oncerning the 1954 Census of Business

publications may be requested from the Bureau of the

Onsus, Wa.shington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

le.ss detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 19.54 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.

)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of bi>sj|ness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. JJ. S. Census of Business: 195i
Central Business District Statistics Bulletin CBD-64—Mobile, Ala.

Washington, D. C, 1956

For sale by U. S. BureaH of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts befoi-e a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on tlie CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflEices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there bad been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1049 editioTi) of the Stand-
ard Industrial Classification Ma7inal, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk deVilers vi'hich, in

confoi'mity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Statidard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

ratioui Manual, and as covered in the 19.")4 Census of Business,
includes establishnjents primarily engaged in selling mer-
chandise directly to personal, lionsebold, ;ind farm users.

Excluded from Retail Trade are places of business operated
by membei-ship clulis and open only to their own members or
personnel, such as restaurants and bars operated by country
(•lulls, school cafeterias, cafeterias operated by industrial
plants for their employees, estalilislimeiits operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 19.")4 Census, for the first time, on the basis of it5

method of selling atid isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o(:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door disti-ibn-

tors, operators of merchandise vending machines, and mail-

;order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" t^'pe

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 19-54 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For puiposes of covcras:? in the 10o4 Census of Business,
retiiil and service establishments were divided into two cate-

>;ories— those with any paid employment during ]9r)4, i. e.,

the ''employer" universe and those with no paid employment
dnriu;;' li)ri4. i. e,, the "nonemployer" universe. The method
of oblainins ('(Misiis information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having jiaid emplojees and engaged in retail or service
trades was ^obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (P'ICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the lecords of the Bureau of Old Age and Survivws Insur-
ance ( liOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Staiiddid Jiiflitstriul Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
liad not classilied by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purjwse form was used) but its 1954 Census classifi-

cation was determined by replies t^o, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICxV records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 19.~)4 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and le.ss than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 19.">4 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

fl) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in tlie 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideratiou suih changes in price level. How-
ever, this situation docs not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in tlie section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
diandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kiud-of-business comparisons among retail stores was the
( hange made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For tills reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the materiibl included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department proceduie
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difl'erence in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a dejmrt-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For i-etail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include i-eceipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees ,as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
juodity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.'54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and eai'lier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establi.shment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in .specified lines) was con-

sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Cen.sus

was somewhat complicated by the fact that establishments
similar in character could have received different type cen.sus

forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major jwrtion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, niotorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fm" Census purposes, classified as whole-
sale establisluuents.

Gasoline Service Stations.—Tins group includes estab-
lishments primarily engaged in .selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts fi'om gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile acces.sories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nnisic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially oi>erated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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MOBILE, ALABAMA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^1^ AND 19k8
CENTRAL BUSINESS DISTRICT OF MOBILE

Establlslunents, Sales, and Annvtal Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Nimber

)

1951^ 19'^8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total ^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home f\irnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

258

12

51

35
16

12

A-

81
22

15

15
25

15

2

11

6

5

10

9

6

10

56

1

18

7

70,879 9,626 288

Hotels
Motion picture theaters.

790

4,870
4,100

770

22,449
5,281

17,168

13,961
3,093
2,953
3,179
4,519
4,009

(D)

3,801
2,846

955

11,876

549

1,301

3,790

7,492
(D)

2,819
(D)

2,109
860

62

1,118
1,032

86

3,519
777

2,742

1,786
398
(D)

422
545
463
(D)

579
462
117

1,057

79

141

440

845
(D)

464
(D)

713
142

14

70

53

17

15

5

10

77
15
22

12

21

17

6

13

6

7

11

9

11

1

18

5

57,052

845

4,948
3,826
1,122

18,736
4,977

13,759

14,057
2,811
3,493
2,535
5,061
4,958

133

3,100
2,268

832

2,863

544

1,032

3,311

7,616
(D)

(D)

(D)

7,493

(D)

53

963
777
186

2,704
680

2,024

1,451
297
376
310
450
435
18

440
329'

111

364

72

130

465

851
(D)

(D)

(D)

(D)

196

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
" Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of. business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, Eire Included in the

group totals.
*Thls group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CITY OF MOBILE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

195'<

Sales

($1,000)

PayrolJ.,

entire
year

($1,000)

191+8

Estab
lish-
ments
dumber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
F\irniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

1,319

Hotels
Motion picture theaters.

319

276
166
110

3-4

8

24

124
26

23

20
45
26

4

52

34

70

125

47
21

26

66

172
10
22

9

11
13

181,350 19,625 1,290 136,845

39,939

11,251
8,055
3,196

23,575
5,608

17,899

15,906
3,196
3,405
3,806
5,213
4,487

(D)

11,178
6,768
4,410

37,154

8,111

9,941
(D)

(D)

8,867

15,428
(D)

3,053
827

(D)

1,306

2,192

2,075
1,733

342

3,582
798

2,784

1,949
(D)

383
481
604
504
(D)

1,641
1,028

613

3,499

764

1,201
(D)

(D)

1,103

1,619
(D)

493
157

(D)

259

411

263
170
93

36
11

25

106
19
25

20
30
23

64
44
20

55

112

41
16

25

61

141
8

19

7

9

15

28,569

9,444
6,607
2,837

19,708
5,122

14,586

15,046
(D)

3,721
2,836

(D)

(D)

(D)

7,271
(D)

(D)

24,935

5,148

6,331
1,517
4,814

6,971

13,422
(D)

2,114
493

2,149
1,348

14,712

1,645

1,593
1,218

375

2,799
694

2,105

1,536
(D)

395
344
(D)

(D)

(D)

1,070
(D)

(D)

2,444

482

905
163

742

913

1,325
(D)

396
81

609
329

Stajidard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1951+

there were 62 such establishments with sales of $1,344,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 3. EETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195^* JUTO 19i*8

MOBILE STANDARD METROPOLITAN AREA

Establlstaments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j
inents

[Number)

195'*

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

2Retail stores, total

Food stores

Eating, driiiking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Fximiture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equipi dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,939

556

35^
219
135

86
11

73

141
29

23

27

50

31
6

111
67

89

231

73
31

42

02

206
12
29

9

12
19

233,273 23,603 2,024 168,347

60,282

13,923
9,949
3,974

28,290
6,483

21,739

17,557
3,565
3,405
4,600
5,695
4,969

(D)

12,959
8,159
4,800

44,760

13,757

12,984
2,877

10,107

10,871

17,890
6,034
3,753

834

2,129
1,937

3,089

2,511
2,095
416

4,055
913

3,142

2,089
(D)

383
547
643
543
(D)

1,884
1,223

661

4,081

1,130

1,504
285

1,219

1,352

1,908
198
605
160

714
392

724

401
243
158

16
70

123
20

29

27
33
24

86

59

27

73

218

65

24
41

82

166
10
22

7

11

24

43,149

11,723
7,914
3,809

22,303
5,203

17,100

15,937
2,955
3,867
3,300

(D)

5,249

(D)

8,389
5,485
2,904

26,762

8,596

8,283
2,022
6,261

8,284

14,921
5,867
2,273

493

(D)

1,650

16,698

2,226

1,839
1,392

447

2,919
705

2,214

1,591
310
409
377
(D)

454
(D)

1,207
786
421

2,606

731

1,053
193
860

1,083

1,443
164
448
81

(D)

419

Standard Notes: (d) Withheld to avoid dlsclosiire. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95U

there were 81 such establishments with sales of $1,809,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO 195lf,

CENTRAL BUSINESS DISTRICT OF MOBILE, THE ENTIRE CITY, AND THE MOBILE STANDARD METROPOLITAN AREA

Kind of business

Percent change '"

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Steindard

Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores '

Men's, hoys ' clothing and furnishings stores^
Family clothing stores-^

Women' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furnitxare, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2^.2

-6.5

-1.6
7.2

-31.-4

19.8
6.1

24.8

-0.7
10.0
-15.5
25.4.

-10.7
-19.2

(D)

22.6
25.5
14.8

314.8

0.9

26.1
(NA)

(NA)

14.5

-1.6

(D)

(D)

(D)

(D)
-0.9

32.5 38.4

39.8

19.1
21.9
12.7

19.6
9.5

22.7

5.7
(D)

-8.5
34.2
(D)

(D)

(D)

53.7
(D)

(D)

49.0

57.6

57.0
(D)

(D)

27.2

14.9

(D)

44.4
67.7

(D)

-3.1

41.2

41.9
42.2
41.5

15.8
125.5
-11.6

96.7
(D)

98.2
108.3

(D)

(D)

(D)

76.9
(D)

(D)

14.5

64.2

63.0
(NA)

(NA)

38.7

36.7
(D)

(D)

(D)

(D)

-7.1

38.6

39.7

18.8
25.7
4.3

26.8
24.6
27.1

10.2
20.6

-12.0
39.4
(D)

-5.3

(D)

54.5
48.8
65.3

67.3

60.0

56.8
42.3
61.4

31.2

19.9
2.8

65.1
69.2

(D)

17.4

45.9

40.6

33.6
43.1
19.2

63.8
431.9
36.8

91.3
227.8
20.9
85.8
(D)

229.9

(D)

73.2
65.2

85.6

37.6

64.0

61.1

(NA)

(NA)

42.4

42.3
(D)

(D)

(D)

(D)

37.7

Standard liotes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
'Minus sign (-) denotes decrease.
Excludes nonstcre retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group to-tal includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: I95U AND I9W - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
MOBILE CITY AND OF MOBILE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195*^ I9W

Percent of Standard Metro-
politan Area Sales in

Central Business District

I95U 191+8

Retail stores, total^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchemdise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothlig and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty , stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores-'

Liquor stores
Jewelry stores
Book, stationery stores.

39.1

2.0

«.3
50.9
24.1

95.2
94.2
95.9

87.8
96.8
86.7
83.5
86.7
89.3

34.0
42.1
21.7

32.0

6.8

13.1

42.7

48.6
(D)

92.3
(D)

41.7

3.0

52.4
57.9
39.5

95.1
97.2
94.3

93.4
(D)

93.9
89.4
(D)

(D)

(D)

42.6
(D)

(D)

11.5

10.6

16.3

47.5

56.7
(D)

(D)

(D)

30.4

1.3

35.0
41.2
19.4

79.4
81.5
79.0

79.5
86.8
86.7
69.1
79.4
80.7
(D)

29.3
34.9
19.9

26.5

4.0

10.0

34.9

41.9

(D)

75.1
(D)

33.9

2.0

42.2
48.3
29.5

84.0
95.7
80.5

88.2
95.1
90.3
76.8
(D)

94.5
(D)

37.0
41.3
28.7

10.7

6.3

12.5

40.0

51.0
(D)

(D)

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1951^ AND I9W—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF MOBILE, THE ENTIRE CITY, AND THE MOBILE STANDARD METROPOLITAN AREA

(Percentages are baaed on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951* I9U8

Entire City

195'* 191+8

Standard
Metropolitan

Area

igji* ig^is

Retail stores, total

Ycod stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^ ,

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm eq\ilpment dealers-

Hardware stores.
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores

,

Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

1.1

6.9
5.8
1.1

31.7
7.5

24.2

19.7

4.2
4.5
6.4
5.7

(D)

5.3
4.0
1.3

16.8

0.8

1.8
(NA)

(NA)

5.3

10.6
(D)

4,0
(D)

1.5

8.7
6.7
2.0

32.8
8.7

24.1

24.6
4.9
6.1
4.4
8.9
8.7
0.2

5.5
4.0
1.5

5.0

1.0

1.8
(NA)

(NA)

5.8

13.3

(D)

(D)

(D)

22.0

6.2
4.4
1.8

13.0
3.1
9.9

1.7
1.8
2.1
2.9

2.5

(D)

6.1
3.7
2.4

20.5

4.5

5.5

(D)

(D)

4.9

8.5

(D)

1.7
0.5

20.9

6.9

4.8
2.1

14.4
3.7

10.7

11,0
(D)

2.7
2.1
(D)

(D)

(D)

5.3
(D)

(D)

18.2

3.8

4.6
1.1
3.5

5.1

9.8

(D)

1.5
0.4

25.8

6.0
4.3
1.7

12.1
2.8

9.3

7,5
1.5
1.5
1.9
2.4
2.1

(D)

5,6
3.5
2.1

19.2

5,9

5.6
1.2
4.4

4.7

7,6
2.6
1.6
0.4

100.0

25.6

7.0
4.7
2.3

13.2
3.1

10.1

9.5
1.8
2.3
2.0
(D)

3.1

(D)

5.0
3.3
1.7

15.9

5.1

4.9
1.2
3.7

4.9

8.9
3.5
1.4
0.3

Standard Notes: (d) Withheld to avoid disclosure, (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group totsil includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each
city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of busj|ness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1054 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts l)efore a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as busine.ss firms and as.sociations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

'"The primary objective of ttiis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract Hues for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Busine.ss District or similar area which sub-

stantially corresponded to the Census Bureau's reciuircments
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
IF, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Clasxiflcatioii Manual, issued under the
auspices of the Bui-eau of the Budget, Executive Office of llio

President, with two exceptions: (1) milk dealers which, in

conformity with a sui)sequent action of the P>ureau of the
Budget, have been classified in the manufacturing industries
(.see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Ti'ade, as defined in the Staudard Industruil Classifi-

cdtioUi Manual, and as covered in the 1954 Census of Business,
includes estal)lishments primarily engaged in selling mer-
chandi.se directly to i)ersomil, household, and farm users.
Excluded from Retail Trade are places of business operated
liy menil)crsliip clul)s and open oidy to their own members or
personnel, such as restaurants and bars operate<l by counlry
(•lul)s, school cafeterias, cafeterias operated by industrial
plants for their employees, estai)lishments operated by
agencies of the Federal Govennnent on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-
fied in the 1954 Census, for the tirst time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primai'ily engaged in the selling of merchandise
to personal, household, or farm users. However, the 'non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are dooi-to-door distribu-

tors, operatois of merchandise vending machines, and mail-
;order houses. In the 1948 and prior Censnses, these estab-
lishments were cla.ssified in one of the major "store" type
groups defined above, on the basis of commodities handled. '

Data for nonstore retailers have been excluded from both
the 1048 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 19.54 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

I'or purposes of covei'iiKo in the V.)'A Census of lUislness,

retail and service estalilishnients were divided into two cate-

gories—tiiDse Willi any paid employment during 1954, i. e.,

tlie '"employer" universe and tliose with no paid emplpyment
during; VJ~>4, i. e., the "noneniph'.ver" universe. The method
of obtainiiiR- Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments liavinn paid eniplojees and engaged in retail or service

trades was obtained by means of a mail canvass. Keport
foi-ms were mailed to all business flrms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributi(«is Act (PICA) taxes (i. e.,

employers of one or more peisons) and which were classified

in the I'ecords of the Bureau of Old Age and Survivws Insur-
ance (ItOASI) as wholly or pai'tially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 7^>, 7(!, 78, and 79 of the service portion of the
t<t(inil<ii(l 1 11(1 II xf rid I Cliis'.Hificatiuii Manual. In addition,
report forms were mailed to all e.stablishments which BOASI
had n/it classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appr()priate to its IJOASI classification (for those cases
for which BOASI classification had not yet been established,
a general puriM)se form was used) but its 19,j4 Census classifi-

cation was determined by replies U> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
I'epresented in the active PICA records of the Internal Keve-
nue Sei'vice. Information for this group of establishments
was furnished by the Internal Itevenue Service and was
derived from the 19.")4 tax returns. Information was com-
piled fr.vm only one-half of these cases and (,'ensus results
for this group were established by multiplying such findings
by two. The •'nonemployer" segment of retail trade, although
made up of a large nunilx^r of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1048 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparabillty. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it .should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists becau.se of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandi.se, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and JL2M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher i)ercentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TEIIMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will he the case in the
forthcoming retail trade bulletin 'Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or PVderal taxing
agency. Gasoline, liquor, tobacco, and other exci.><e taxes
which are paid by the manufactui'er or wholesaler and passed
along to the retailer also are Included.

For i-etail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments who.se primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

.service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, connnissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, .«uch as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Chifssiflcation Manual, as subse-
quently amended by the Bui'eau of the Budget for u.se in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier (Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily l)ase<l on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actuftilly used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of .specific merchandise lines. These (lues-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estal)-

lishment's de.signation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to rei)ort their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date -in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

iiiformation available for classitication was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifyiiij; establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

busine.ss and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was jwssible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for con.suniption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
(See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment nre, tbr Census jjurposes, classified as whole-
sale establisluuenls.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving tlie larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tul)es, other automol)ile accessories, and sometimes
lunches, candy, toliacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

l)uilders' hardware, paint aud glass, electrical supplies, roof-

ing materials, aud other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nuisic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses aud
nurseries are not within scope of the census; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictiu-es.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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MONTGOMERY, ALABAMA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^4 AMD 19!^
CENTRAL BUSINESS DISTRICT OF MONTGOMERY

Establlsfaments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195't

Estab-
lish-
ments ^

(Number

)

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, driiiking places.
Eating places
Driiiking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
F\irnit\ire, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

Lumber, building materials, hardware, farm equips dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

365

Hotels
Motion picture theaters.

23

60
50

10

11

5

6

22
16
13

29

17

31
23

34

29

7

18

64
3

13

3

11
7

},239 11,051 356

6,538

4,320
3,933

387

17,162
3,412

13,750

11,435
2,198

(D)

(D)

4,488
4,103

673

6,450
4,714
1,736

23,821

1,868

3,082

2,355

11,208
4,061
2,456

(Dl

(D)

1,021

480

807
753
54

2,354
611

1,743

1,601
283

(D)

(D)

724
667
73

1,024
718
306

2,493

274

344

1,452
116
548
46

(D)

207

27

78
67
11

9

3

6

67
16
15

10
20
16
5

33
27
6

26

29

9

16

62

3

15

4

71,016

4,827

4,803
4,096

707

14,621
3,835

10,786

10,924
(D)

(D)

(D)

4,960
(D)

(D)

5,353
4,624

729

14,110

1,887

2,139

1,983

10,369
4,671
2,006

382

(D)

745

7,820

274

833
716
117

1,763
467

1,296

1,154
(D)

(D)

(D)

597

(D)

(D)

858
755
103

1,268

219

265

257

929

87
347

(D)

155

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CITY OF MONTGOMERY

Establishments, Sales, and Annual Payroll, by Kind of Business

195'f

Kind of business Estab-
lish-^
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
ye«ir

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

group.General merchandise
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores .'

Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,048

Hotels
Motion picture theaters.

293

159
131
28

28

13

15

115
30
17
15
38
24

13

64
40

24

69

107

31
6

25

49

133
8

13

6

13

13

146,600 (D) 908 102,409

28,406

8,012
7,169

843

19,466
3,859

15,607

(D)

2,563
2,562
1,709

(D)

(D)

867

3,251
5,375
2,876

(D)

8,936

(D)

559

(D)

(D)

16,323
(D)

2,456
248

1,583
(D)

1,718

1,398
(D)

(D)

2,670
655

2,015

(D)

339
362
198
(D)

(D)

93

1,181
775
406

839

(D)

59

(D)

(D)

1,941
(D)

548
48

531

(D)

298

204
151
53

9

3

6

75

17
16
11

23

17

7

51

40
11

36

78

32

5

27

41

84
3

15

4

10

19,682

7,415
6,150
1,265

14,621
3,835

10,786

(D)

1,529
2,751
1,376

(D)

(D)

434

(D)

(D)

(D)

(D)

4,814

(D)

470
(D)

3,156

(D)

4,671
2,006

382

1,645
(D)

10,404

955

1,187
1,017

170

1,763
467

1,296

(D)

160
270
101

(D)

(D)

40

(D)

(D)

(D)

(D)

516

(D)

48
(D)

399

(D)

87
347

485
(D)

.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed

In 1954
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 53 such establishments with sales of $1,650,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totalis.

*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951* AND 19U8
MONTGOMERY STANDARD METROPOLITAN AREA

Establlstameats, Sales, and Annual Payroll, by Kind of BuslDess

Kind of business Estab-
lish-j
ments
[Number)

195'*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9U8

Scd.eB

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

group.General merchandise
Variety stores.
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equipk dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores '*

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,U8

332

175
141
34

-46

13

33

116
30

17
15
39
25

13

64
40
24

71

122

32

6

26

50

140
9

13

6

13

14

150,368 16,066 1,135 107,575

29,663

8,750
7,687
1,063

19,902
3,859
16,043

12,610
2,563
2,562
1,709
4,875
4,238

867

8,251
5,375
2,876

32,774

9,684

7,979
559

7,420

4,352

16,403
5,066
2,456

248

1,583
1,548

1,737

1,503
1,390

113

2,680
655

2,025

1,750
339
362
198
758
674
93

1,181
775
406

3,065

891

729
59

670

584

1,946
163
548

48

531
310

431

251
176
75

21

3

18

76
17
16

11
24
18

7

53

41
12

38

106

33

5

28

41

85
3

15

4

11

22,109

8,327
6,783
1,544

15,087
3,835

11,252

11,154
1,529
2,751
1,376
5,061
4,941

434

6,316
5,197
1,119

19,145

5,554

5,318
470

4,848

3,156

11,409
4,671
2,006
382

1,645
1,026

10,681

998

1,278
1,096

182

1,775
467

1,308

1,172
160
270
101
601
583
40

1,007
863

14^

1,783

548

640
48
592

399

1,081
87

347

485
208

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195l^

there were 58 such establishments with sales of $1,684,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follcrw.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHAKGE IN SALES, 191^8 TO I95I+,

CENTRAL BUSINESS DISTRICT OF MONTGOMERY, THE ENTIRE CITY, AND THE MONTGOMERY STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^.-

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores '

Men's, boys' clothing and furnishings stores-'

Family clothing stores-'

Women's clothing, specialty stores
Beady-to--wear stores-'

All other apparel stores

Furnitiire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hard-ware stores
Other

Drug stores, proprietary stores

Other retail stores'*

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels.
Motion picture theaters

24.3

35.4

-10.1
-4-.0

-45.3

17.4
-11.0
27.5

4.7
(D)

(D)

(D)

-9.5

(D)

(D)

20.5
1.9

138.1

-1.0

44.1
(NA)

(NA)

18.8

8.1
-13.1

22.4
(D)

(D)

37.0

43.2 85.9

44.3

8.1
16.6
-33.4

33.1
0.6

44.7

(D)

67.6
-6.9

24.2
(D)

(D)

99.8

(D)

(D)

(D)

(D)

85.6

(D)

18.9
(D)

(D)

(D)

(D)

22.4
-35.1

-3.8

(D)

47.2

41.3
57.5

-18.3

XXX
XXX
XXX

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

141.5

(D)

(NA)

(NA)

(D)

(D)

(D)

XXX
(D)

(D)

(D)

39.8

34.2

5.1

13.3
-31.2

31.9
0.6

42.6

13.1
67.6
-6.9

24.2
-3.7
14.2
99.8

30.6
3.4

157.0

71.2

74.4

50.0
18.9
53.1

37.9

43.8
8.5

22.4
-35.1

-3.8

50.9

69.9

33.8

25.7
39.7
-19.2

488.0
XXX

392.1

410.9
(D)

(D)

(D)

283.2
(D)

(D)

87.0
15.4

192.3

77.8

113.1

54.0
(NA)

(NA)

70.2

399.5
XXX
XXX
(D)

(D)

87.5

Stsindard Kotes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),

'includes only "with payroll" establishments. Establishments "without payroll," if any, are included iu the
group totals,

*This group total includes kinds of business not included in any of the de-tail lines which follow.

XXX Not applicable.
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Table 5. RETAIL STORES: 195!* AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

MONTGOMERY CITY AND OF MONTGOMERY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total'

Food stores

Eating, drinking places
Eating places
Driiiking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty , stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

60.2

23.0

53.9
5^.9

^5.9

88.2
88.4.

88.1

(D)

85.8
(D)

(D)

(D)

(D)

77.6

78.2
87.7
60. -i

(D)

20.9

(D)

(D)

68.7
(D)

100.0
(D)

69.3

24..

5

64..

8

66.6
55.9

100.0
100.0
100.0

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

39.2

(D)

62.8

(D)
100.0
100.0
100.0

58.7

22.0

49.4
51.2
36.4

86.2
88.4
85.7

90.7
85.8
(D)

(D)

92.1
96.8
77.6

78.2
87.7
60.4

72.7

19.3

38.6

54.1

68.3
80.2

100.0
(D)

66.0

21.8

57.7
60.4
45.8

96.9
100.0
95.9

97.9
(D)

(D)

(D)

98.0
(D)

(D)

84.8
89.0
65.1

73.7

34.0

40.2

62.8

90.9
100.0
100.0
100.0

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195lt AMD 191*8—PERCENTAGE DISTRIBUTION OF SAJiES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF MONTGOMERY, THE ENTIRE CITY, MD THE MONTGOMERY STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* 19U8

Entire City

I95U 191+8

Standard
Metropolitan

Area

195'+ 19*48

Retail stores, total

YcoA stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^ ,

Family clothing stores^ ,

Women's clothing, specialty stores
Ready-to-wear stores^ «

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Automotive group <

Gasoline service stations ,

Lxamber, building materials, hardware, farm equipment dealers,
Hardware stores
Other

,

Drug stores, proprietary stores

Other retail stores^
,

Liquor stores
,

Jewelry stores ,

Book, stationery stores ,

100.0 100.0 100.0 100.0 100.0

7.4

4.9
4.5
0.4

19.4
3.9

15.5

13.0
2.5

(D)

(D)

5.1

4.6
0.8

7.3
5.3

2.0

27.0

2.1

3.5

(NA)

(NA)

2.7

12.7
4.6
2.8
(D)

6.8

6.8
5.8
1.0

20.6
5.4

15.2

15.3

(D)

(D)

(D)

7.0
(D)

(D)

7.5
6.5
1.0

19.9

2.7

3.0

(NA)

(NA)

2.8

14.6
6.6
2.8
0.5

19.4

5.5
4.9
0.6

13.3
2.7

10.6

(D)

1.7
1.7
1.2
(D)

(D)

0.6

5.6
3.6
2.0

(D)

6.1

(D)

0.4
(D)

(D)

11.1

(D)

1.7
0.2

19.2

7.2
6.0
1.2

14.3
3.8

10.5

(D)

1.5
2.7
1.3

(D)

(D)

0.4

(D)

(D)

(D)

(D)

4.7

(D)

0.5
(D)

3.1

(D)

4.6
2.0
0.4

19.7

5.8
5.1

0.7

13.2
2.6

10.6

8.5
1.7
1.7
1.1
3.2
2.8
0.6

5.5

3.6
1.9

21.8

6.4

5.3

0.4
4.9

2.9

10.9

3.4
1.6
0.2

100.0

20.6

7.7
6.3
1.4

14.0
3.6

10.4

10,

1,

2,

1,

4,

4,

0,

5.9

4.9
1.0

17.8

5.2

4.9

0.4
4.5

2.9

10.6
4.3
1.9
0.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Ceusus of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are pul>lished in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements <'oncerning the 1954 Census of Business

publicutions may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled fi-om the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulleiins

Data on number of establishments, sales, and payroll

will be summarized for the ('entral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central citj',

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of busj|ness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.

)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. 8. Census of Business: 1954
Central Business District Statistics Bulletin CBD-66—Nashville,

Washington, D. C, 1956

Tenn.

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Husiness, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic fiow" ; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's reciuii-ements

for Central Business Districts, such ai'eas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
11, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
ausijices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
IjuUetin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-
cdtioii^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in .selling mer-
chandise directly to personal, household, and farm users.
Excluded fnmi Retail Trade are places of business operated
by membership clul)s and open only to their own members or
personnel, such as restaurants and bars opo-ated by country
(liil>s, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on militaiy posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
fied in the 19.54 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three tyjjes of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

IBBi



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of covprase in the 19o4 Census of Business,
retail and service establislunents were divided into two cate-

gories—tliose with any paid employment during 19.")4, i. e.,

the ''employer" univeise and those with no paid empl|f)yment
durinj;- 1954, i. e., the "noneniployer" universe. The metliod
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employei's of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 71i, 73, 75, 70, 78, and 79 of the service portion of the
StdUiltird Iii(liistrwl Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classitication (for those cases
for which BOASI classification had not yet been established,
a general puiiwse form was used) but its 1954 Census classifi-

cation was determined by replies t(> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fnun only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail ti-ade, although
made up of a large number of establishments, accounted for
less than 10 jiercent of tlie total retail trade volume. The
"nonempliiyer" segment accounted for about 2 percent of the
vohune of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lislnuents with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINBSS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(8) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

sliow an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kiuds of business are independent
of changes in individual establisliment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this i-eason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest efifect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tJian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establisliment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single T'nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customei's, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For i-etail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estal)-

lishments, and other estal)lishments whose primary activity

is other than retail trade. They do, however, include rec eipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and paj--

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does iwt include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as fi-ee

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business clas.si-

fication, in accordance with the provisions of the 1949 edition
of the Stdvifard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

i)iisiness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These (|ues-

tions were supplemented, where practicable, by requestinp; the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on nierchan-
(li.se lines handled (or on percent in specified lines) was con-

sistent with the designation. Tlie inquiries on the various
I'etail forms with respect to merchadise lines handled are
shown in the 1054 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.^4 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly re.sulted

in different classifications being assigned similar establish-
ments.

^ 1^^
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

l)U.siness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are cla.ssified separately as "Liquor stoi-es."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general meirhandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was iwssible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a3
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts betweeu
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily eugaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, for Census purposes, classified as whole-
sale estal)IislMneiits.

Gasoline Service Stations.—This group includes estab-
lishments priniiuily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tulies, other automoliile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
con.'itruction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to l3e classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as' hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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NASHVILLE, TENNESSEE

1954 AND I9W

Establl shments , Sales, and Annual Payroll, by Kind of Business

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS
CENTRAL BUSINESS DISTRICT OF NASHVILLE

Kind of business Estab-
lish-
ments ^

(Number

)

195't I9W

Sales^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llBh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-^

Women ' s clothing, specialty stores
Ready-to-wear stores^

A3-L other appsirel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings storesA
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive desJ-er

s

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.'^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

573

33

128
96
32

22

5

6

11

108
39

18
9

31
18

9

4-0

27

3

10

21

12

7
2

15

16
6

10

1-4

176
^5
2A-

9
7

7
12

3

18
5

124,553 17,610 633 122,761

5,577

6,191
5,057
1,134

40,842
34,056
4,784
2,002

24,292
4,761
4,569
3,393

10,796
10,059

643

11,743
10,304

176
1,263

10,488
8,468

(D)

(D)

777

6,350
1,738
4,612

2,098

16,195
4,060
2,474

672
604
617

1,842

165

4,328
848

427

1,245
1,058

187

6,658
5,596
732
330

3,644
667
770
539

1,587
1,464

81

1,717
1,490

26

201

908
637
(D)

(D)

69

899
229

670

311

1,732
166
456
90
85
78

281

22

1,403
202

42

158
129
29

27

6

8

13

112
33

25

10
29

20
13

46
26
3

14

28
23

4
1

15

19
6

13

15

171
47
22

14

3

20
6

4,339

6,223
5,595

628

37,398
(D)

4,570
(D)

22,467
3,610

(D)

2,446
10,178
9,871

(D)

10,796
8,646

114
1,992

18,954
17, 962

(D)

(D)

858

6,657
1,593
5,064

2,185

12,884
4,147
2,814

571
401
539

1,118

(D)

4,057
1,244

13,957

296

1,141
1,035

106

4,788
(D)

641
(D)

2,843
454
(D)

267
1,269
1,237

(D)

1,409
1,152

29

228

998
886
(D)

(D)

98

818
172
646

309

1,257
129
457
76
50

114
133

(D)

1,245
236

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avHilable. Represents zero.
Group totals weiy Include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grovro totals.
This group total Includes kinds of business not included in any of the detail lines which follow.

assmiam,



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AMD 19^8
CITY OF NASHVILLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number

)

195't

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191+8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores , total^

Food stores -.

Eating, drinking places
Eating places . . . .•

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^.
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores?
Household appliEince, radio, TV stores

Automotive group
Passenger car decilers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2,135

U12

lr52

327
123

80
5

29

46

162
50
23
21

53

28
13

109

16
31

102
74
25

3

205

80
34
44

107

366
99

30
15
13
26
15

4

34
14

300,132 33,640 2,148 234,037

56,159

17,713
14,113
3,586

44,010
34,056
5,931
4,023

28,211
5,102

(D)

4,459
12,775
11,074

(D)

15,223
12,484

612
1,915

65,347
59,209
5,443
695

17,137

18,568
6,009

(D)

7,564

30,200
(D)

2,584
(D)

762
1,997
1,915

(D)

(D)

1,898

3,758

3,238
2,806

432

6,973
5,596

871
506

4,075
709
(D)

623

1,843
1,568

(D)

2,129
1,742

(D)

(D)

6,154
5,246

870
38

1,622

2,126
(D)

(D)

935

2,630
(D)

fS!

97

377
284
(D)

(D)

442

539

532
371
161

69

7

27
35

147

40
25

16
41
29

19

95
39

15
28

90

66
18

6

160

69

28

41

105

342
123
25
11

8

17
17

3

26

14

40,000

13,039
10,718
2,321

39,170
31,683
5,314
2,173

24,683
3,803

(D)

(D)

(D)

11,150
(D)

14,177
9,437
1,120

(D)

47,553
43,261

(D)

(D)

8,411

13,165
2,339

10,826

7,007

26,832
11,928
2,900

588

542
1,335

(D)

(D)

4,205
1,762

23,724

2,403

2,229
1,910

319

4,956
4,003

717
236

3,095
465

(D)

(D)

(D)

1,396
(D)

1,857
1,240

(D)

(D)

3,957
3,419

(D)

(D)

815

1,446
226

1,220

843

2,123
365
473
76
57

282
(D)

(D)

1,275
354

Steuidaxd Notes

:

(d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 195^
kind of business

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 162 such establishments with sales of $8,986,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

rrblB grotqt total includes kinds of business not Included In any of tbe detail lines vtaich follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1951* AMD I9U8
NASHVILLE STANDARD METROPOLITAN AREA

Establlshmfints, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
[Number

)

195^^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group ;

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores'
Women ' s clothing, specialty stores
Ready-to-wear stores'

All other apparel stores

Furniture, home furnishings, appliance deeilers

Furniture stores'
Other home furnishings stores?
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores.
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels , »

Motion pict\ire theaters

2,803

638

569
^^20

1^7

115
5

43

67

187
57
25

27

62
37

lA-

135
50
22
39

130
92

30

339

122
56
64-

138

430
100

33

17
18
42
15
6

36

29

361,850 38,52'!. 2,916 272,128

82,554

21,698
17,405
4,279

46,252
34,056
6,587
5,609

30,328
5,291
5,063
5,763
13,188
11,487

(D)

16,356
13,120

773
2,211

72,644
65,092
5,647
1,905

26,656

22,608
7,242

14,756

10,160

32,594
12,017

2,678
(D)

(D)

2,443
1,915

330

4,758
2,909

5,396

3,827
3,328

499

7,149
5,596

927
626

4,315
717
(D)

798
1,881
1,606

(D)

2,271
1,837

139
295

6,617
5,616
893
108

2,392

2,462
707

1,755

1,251

2,844
428

473
(D)

(D)

452
284
37

1,529
689

807

690
488
202

97
7

34
56

162
43
26

18

48
35
21

114
46
19
33

115
86

20

9

303

108
49
59

133

387
123

29
11

8
22
19
4

27
25

55,539

16,438
13,525
2,913

40,555
31,683
5,515
3,357

25,211
3,830
5,558
2,922
11,787
11,387
1,033

15,197
10,130
1,252
3,613

51,676
46,634
3,507
1,535

13,892

16,548
3,194

13,354

8,655

28,417
11,928
2,941

588
542

1,482
1,229

167

(D)

2,591

26,778

3,248

2,788
2,401

387

5,113
4,003

732
378

3,153
465
779
314

1,464
1,418

131

1,984
1,345

241
398

4,157
3,618

507
32

1,255

1,671
274

1,397

1,026

2,383
365

479
76
57

299
144
34

(D)

724

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not availaible. ... Represents zero.
^Group totals may include data for establishments without payroll vhicfa could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951*

there were 184 such establishments with sales of $9,924,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groimtotals.
This gro\q) total includes kinds of business not included in any of the detail lines which follow.

HgH iii



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO I95I+,

CENTRAL BUSINESS DISTRICT OF NASHVILLE, THE ENTIRE CITY, AND THE NASHVILLE STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores < . .

.

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fvtmishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,..,...

All other apparel stores

Fiimiture, home fxirnishlngs, appliance dealers
Furniture stores
Other home furnishings storesi
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores .

'

Other

Drvig stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

1.5

28.5

-0.5
-9.6

80.6

9.2
'(D)

(D)

8.1
31.9
(D)

38.7
6.1
1.9
'D)

19.2
54.4.

-36.6

-44.7
-52.9

(D)

(D)

-9.5

-4.6

9.1
-8.9

-4.0

25.7
-2.1

-12.1
17.7
50.6
14.5
64.8
(D)

6.7

-31.8

28.2 57.8

40.4

35.8
31.7
54.5

12.4
7.5

11.6
85.1

14.3
34.2
(D)

(D)

(D)

-0.7

(D)

7.4
32.3
-45.4

(D)

37.4
36.9
(D)

(D)

103.7

41.0
156.9

(D)

7.9

12.6

(D)
-10.9

(D)

40.6
49.6
(D)

(D)

(D)

7.7

41.8

69.0
76.8
44.8

78.8
XXX
54.2

185.0

76.9
76.7
(D)

(D)

(D)

-20.7

(D)

2.9
175.6
-56.7

(D)

91.8
100.6

>:d)

(D)

116.6

87.7
472.5

(D)

13.4

0.4

(D)
27.9
(D)

12.1
73.4
(D)

(D)

(D)

102.7

33.0

48.6

32.0
28.7
46.9

14.0
7.5
19.4
67.1

20.3
38.1
-8.9

97.2
11.9
0.9

(D)

7.6
29.5
-38.3
-38.8

40.6
39.6
61.0
24.1

91.9

36.6
26.7
10.5

17.4

14.7
0.7
-9.0
(D)

(D)

64.8
55.8
97.6

(D)

12.3

58.9

50.3

51.8
55.7
37.6

71.4
(D)

90.8
(D)

120.0
140.9

(D)

397.9
48.7
-5.8

(D)

4.8
89.8
-47.5
-41.5

90.0
97.5
(D)

(D)

98.5

64.4
243.8
22.4

24.6

5.6
2.3

60.6
(D)

(D)

93.6
-34.2

(D)

(D)

53.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, ioerchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T?hls group total includes kinds of business not included in any of the detail lines which follow.
XXX Not applicable.
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Table 5. RETAIL STOKES: I95U AMD 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
NASHVILLE CITY AND OF NASHVILLE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^^ 191+8

Percent of Standard Metro-
politan Area Sales In

Central Business District

195^^ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing store s

Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.

^

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfreinchlsed). .

.

Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists.
Music stores
Camera, photographic supply stores.

<;i.5

9.9

35.0
35.8
31.6

92.8
100.0
80.7
^9.8

86.1
93.3
(D)

76.1
8'i.5

90.8
(D)

77.1
82.5
28.8
66.0

16.0
K.3
(D)

(D)

4.5

34-.

2

28.9

(D)

27.7

53.6

(D)

95.7
(D)

79.3
30.9
96.2
(D)

52.5

10.8

47.7
52.2
27.1

95.5
(D)

86.0

(D)

91.0
94.9
(D)

S!
88.5
(D)

76.2
91.6
10.2

(D)

39.9
41.5
(D)

(D)

10.2

50.6
68.1
46.8

31.2

48.0
34.8
97.0
97.1
74.0
40.4
(D)

(D)

34.4

6.8

28.5
29.1
26,5

88.3
100.0
72.6
35.7

80.1
90.0
90.2
58.9
81.9
87.6
(D)

71.8
78.5
22.8
57.1

14.4
13.0

(D)

(D)

2.9

28.1
24.0
31.3

20.6

49.7
33.8
92.4
(D)

(D)

25.3
96.2
50.0

45.1

7.8

37.9
41.4
21.6

92.2
(D)

82.9
(D)

89.1
94.3
(D)

83.7
86.3
86.7
(D)

71.0
85.4
9.1
55.1

36.7
38.5
(D)

(D)

6.2

40.2
49.9
37.9

25.2

45.3
34.8
95.7
97.1
74.0
36.4
91.0
(D)

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.

H BSii



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF NASHVILLE, THE ENTIRE CITY, AND THE NASHVILLE STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'+ 191+8

Entire City

I95U I9U8

Standard
Metropolitan

Area

195't 19"i8

Retail stores , total

Food store s

Eating, dTln3d.ng places
Eating places »

Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores

All other appeurel stores

Furniture , home furnishings , appliance dealers
Furniture stores '•

Other home furnishings stores.^ '

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (freinchised and nonfreinchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Bardware stores
Other

Drug stores
, proprietary stores

Other retail stores .^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100. 100.0 100.0 100.0 100.0

4.5

5.0

4.1
0.9

32.8
27.4
3.8
1.6

19.5
3.8
3

2,

9.4
8.3
0.1
1.0

8.4
6.8
(D)

(D)

0.6

5.1

1.4
3.7

1.7

13.0
3.3
2.0
0.5
0.5
0.5
1.5
0.1

3.5

5.1

4.6
0.5

30.5

(D)

3.7
(D)

18.3
2.9

(D)

2.0

8.3
8.0

(D)

7.0
0.1
1.7

15.4
14.6
(D)

(D)

0.7

5.4
1.3
4.1

10.5
3.4
2.3
0.5
0.3
0.4
0.9

(D)

18.7

5.9

4.7
1.2

14.7
11.4
2.0
1.3

9.4
1.7
(D)

1.5

4.3
3.7

(D)

5.0
4.2
0.2
0.6

21.8
19.8
1.8
0.2

5.7

6.2

2.0
(D)

2.5

10.1
(D)

0.9

(D)

0.3
0.7
0.6

(D)

17.1

5.6

4.6
1.0

16.7
13.4
2.3
1.0

10.5
1.6
(D)

(D)

(D)

4.8
(D)

6.1
4.0
0.5
(D)

20.3
18.5

(D)

(D)

3.6

5.6
1.0
4.6

3.0

11.5
5.1
1.2
0.3
0.2
0.6

(D)

(D)

22.8

6.0
4.8
1.2

12.8
9.4
1.8
1.6

8.4
1.5
1.4
1.6

3.6
3.2

(D)

4.5
3.6
0.2
0.6

20.1
18.0
1.6
0.5

7.4

6.2
2.0
4.1

2.8

9.0
3.3
0.7

(D)

(D)

0.7
0.5
0.1

100 .0

20.4

6.0
5.0
1.0

14.9

11.7
2.0
1.2

9.3
1.4
2.0
1.1
4.3
4.2
0.4

5.6
3.7
0.5
1,3

19.0
17.1
1.3
0.6

5.1

6.1
1.2
4.9.

3.2

10.4
4.4
1.1
0.2
0.2
0.5
0.5

0.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

grouD totals.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census ai'e published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division skich as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statietics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15



Department of Commerce
BUREAU OF THE CENSUS
WASHINGTON 25, D. C.

Postage and Fees Paid

U. S. Department of Commerce

OFFICIAL BUSINESS

Coimn-DC



Bulletin CBD-67

CENTRAL

BUSINESS DISTRICT

STATISTICS

Utica, New York

1954
Census

of

Business

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON • 1956



BUREAU OF THE CENSUS
ROBERT W. BURQESS. Director

A. Ross BcKLEB, Deputy Director

Howard G. Obievks, A»»i$taHt Director

CoNKAO Tabdrbb, A$ti»tant Director

MoBBiB H. Hahsht, A$»i»tanS Director for Btati$ticol

Btandard*

Waltkb L. Kehbeb, A$»i$tant Director for Adtnini$tration

Calvbbt L. Dedbick, Coordinator, International Statittiet

A. W. TON STBin% Acting Puhlio Information Officer

BUSINESS DIVISION

Habtkt KaiUn, Chief

Retail Trade—Hmry Wnlfl; Chief

Service Trade—^Loais Oreenberg. Chief

Wholedale Trade-^ohn Albright, Chief

StatlBtical Metbods—Ralph S. Woodruff, Chief

Procednres and Proceasing—Frank A. Glrillo, Chief

CENSUS OPERATIONS DIVISION

Mabion D. Butghau, Chief

iBviKo Wxiss, Attiatant Chief

Special Projects—^Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Claeencb E. Batschblet, Chief

MACHINE TABULATION DIVISION

C. F, Van Akbn, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMBIART STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunlts. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
8^;>arate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by coimtles, cities,

and standard metroixtlitan areas, and by kind of business; with
cross classifications by kind of business for standard metroitolitan

areas, and for counties and cities with 500 or more retail establish-

bents. (Chapters also are separate reports In bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports In bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES. SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S~2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a numl)er of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
11, Nonmanufacturing Industries (1949 edition) oftheS^awri-
ard Industrial Classification Manual, issued under the
au.spices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Sta)idard Industrial Classifi-

catio)ii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business oi)erated

by membership clubs and open only to their own members or
peisonnel, such as restaurants and bars operated by country
chilis, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to i)ersonal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,,

the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and maii-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
gi'oups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establislimeiits were divided into two cate-

gories—tliose witli any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged In retail or service
trades was lobtaiiied by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to jmyment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

en)ployers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (HOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,')(t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tta questions on the Census
i-eport form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 x)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in .several re-

spects, which aftect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 19.54 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in "this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was i)OSsible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer". universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the Items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may imi)ortantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis ;for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

he made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Cen.sus of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the oi)erations of an individual establishment or busi-
nes.s organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tlian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are group(!d
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single I'nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ne.ss. Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
l)asis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will l)e included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail Sitores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
in<'ome tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bui-eau of the Budget for use in the
1954 Census of Business. It should he noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194S and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system ba.sed on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to tlie handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
<'onnted for by certain key lines or commodities. The estal)-

lishment's designation of its kind of business was accepted
as corre<'t, whenever the supporting information on merchan-
dise lines handled (or on peix-ent in specified lines) was con-
sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
tlie establishment to designate its kind of business, the sup-
porting information which was requested necessarily varie<l

from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business' as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
l)usiness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments aie now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 19.54 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
taiilishments primarily selling trucks and motorized indus-
trial equipment are, frvr Census purposes, classified as whole-
sale estahlislinients.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling giisoline and other
automotive petroleum products. Business places called "g.'i-

rages" but deriving the larger part of reccipt.s from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building niatei'ials, and basic lines of luirdware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equii)ment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primaril.v to home
owners, farmers, builders, general contractors and siiecial

trades contractois. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liciuor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nmsic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, holihy equipment, toys, religious
goods, and monuments and tombstones. (Jreenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes connnercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.



Utica, New York

CX)NTENTS

Table Page

1. Retail Stores and Selected Service Establishments: 195U and I9U8—
Central Business District 9

2. Retail Stores and Selected Service Establishments: 195^ and 19l»B—
City 10

3. Retail Stores and Selected Service Establishments: 19^U and I9U6—
Standard Metropolitan Area 11

h. Retail Stores and Selected Service EstabllBhments—Percent Change
in Sales, 19^8 to 195!^—Central Business District, Entire City,
and Standard Metropolitsui Area 12

5- Retail Stores: 1954 and 1948—Central Business District Sales as
Percent of the City 8ind of the Standard Metropolitan Area I3

6. Retail Stores: 195^ and 191+8—Percentage Distribution of Seaes, by
Kind of Business—Central Business District, Entire City, and
Standard Metropolitan Area k,... Ik



UTICA, NEW YORK
STANDARD METROPOLITAN AREA AND CENTRAL BUSINESS DISTRICT

(City data in this bulletin are baaed upon the legal boundaries at the end of the Census year.)

CENTRAL BUSINESS DISTRICT

SCALE

800 800 FT.

CENTRAL BUSINESS DISTRICT

AREA OF CITY, 1948

ANNEXATIONS THROUGH 1954

;^:''m!S STANDARD METROPOLITAN AREA

|-A TRACT NUMBER

U. S. DEPARTMENT OF COMMERCE 1954 CENSUS OF BUSINESS BUREAU OF THE CENSUS



UTICA, NEW YORK

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND 19l»d

CENTRAL BUSINESS DISTRICT OF UTICA

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number)

195»^ I9U8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lisb-
ments
(Nuniber)

ScQes

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drlnilng places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Limber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

508

50

93

50
"43

21
12

9

134
27
2U
1

61
35

17

32

19
13

25

17

12

4

12

112
10
26

7

11

U

72,549 9,861 539

9,537

-4,018

2,615
1,403

12,782
4,290
8,492

12,138
2,021
3,002

(D)

6,020
5,265
1,003

5,107
2,861
2,246

14,677

935

3,009
2,438

571

1,845

8,501
592

1,587
353

2,154
843

899

860

621
239

1,897
706

1,191

1,774
247
472
(D)

911
826

(D)

887
546
341

1,723

62

446
348
98

288

1,025
39

236
73

929
183

58

90

44
46

16

142

24
31
2

63

38
17

39
26
13

33

23

13

4
9

11

114
13

25

5

14
5

65,738

7,313

4,341
2,447
1,894

13,113
4,384
8,729

12,691
1,911

(D)

(D)

6,150
5,247
1,034

4,112
2,578
1,534

10,220

898

2,641
2,043

598

1,292

9,117
558

1,454
300

2,077
1,156

7,868

549

980

651
329

1,577
647
930

1,571
196
(D)

(D)

743
654
171

623
460
163

1,095

56

361
269
92

178

878
34

208
35

809
189

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are included In the

group totals.
*Thls group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND I9U8
CITY OF UTICA

EstabllBhmente, Sales, and Anniial Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hairdware, farm equip, dealers
Hard-ware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Je-welry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,332

Hotels
Motion picture theaters.

336

253
135
118

^5
15

30

188

37
28
6

77
42
32

67
42

25

44

94

42
16

26

41

222
29
30

12

7

130,630 14,654 1,477 117,470

32,662

8,906
5,348
3,558

13,224
4,475
8,749

13,871
2,391
3,302

315

6,507
5,656
1,188

7,719
5,050
2,669

21,125

6,652

8,590
(D)

(D)

3,582

14,299
1,450
1,706
399

(D)

1,032

2,003

1,594
1,084

510

1,928
734

1,194

1,908
282
497
35
949
862
145

1,281
888
393

2,355

466

1,292
(D)

(D)

445

1,382
83

244
75

(D)

235

418

288
104
184

31
13
18

190

32
33
6

78
45

28

74
51
23

53

112

39
19
20

41

231
33

28
6

19
9

27,428

9,530
3,957
5,573

13,363
4,509
8,854

14,167
2,087
3,416

514

6,768
5,641
1,145

6,347
4,460
1,887

18,015

4,367

4,994
2,395
2,599

2,957

16,302
1,572
1,540

(D)

2,230
1,343

12,120

1,533

1,732
914
818

1,589
657
932

1,664
215
417
78

781
685
143

841
651
190

1,752

351

844
293
551

299

1,515
80

221
(D)

828
250

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 92 such establishments with sales of ^3,488,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195i* AHD ig^vS

UTICA-ROME STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195't

Kind of business Estab
lisb-
ments
[Number)

Sales*

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Nuznber)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
F\imiture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores '^

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

3,578

796

773
4.13

358

135

92

323

74
53

16

lU
62

-46

189
91

98

162

380

171

53
116

89

560
67

54
12

82

22

301, 887 29,533 3,820 249,529

77, 980

24,540
14,739
9,761

24,293
7,574

16,679

21,430
4,005
4,867
1,674
8,724
7,218
1,754

15,699
8,660
7,039

49,713

19,314

23,626
6,295

17,249

7,837

37,455
3,353
2,547

362

4,646
1.988

4,591

3,989
2,670
1,319

3,379
1,192
2,187

2,711
439
658
241

1,171
1,020

202

2,106
1,314

792

4,580

1,084

3,110
785

2,325

3,103
155
340
53

1,456
468

991

841

280
561

33

55

334
64

60
12

125
64

43

185
103

82

166

379

170
54

116

93

573
79
55

78
23

62,170

22,639
8,530

14,109

22,440
7,370

15,070

20,346
3,351
5,038

965

8,900
7,172
1,559

12,696
7,901
4,795

34,277

13,066

16,863
4,081
12,782

5,771

39,261
3,206
2,573

650

4,153
2,424

22,850

3,344

3,463
1,716
1,747

2,780
1,042
1,738

2,149
343
544
129
957
818
176

1,463
1,015
448

3,078

827

2,167
402

1,765

532

3,047
147

371
114

1,237
493

Standard Notes; (D) Withheld to avoid disclosure.
^

y-, — -.-^^ •^^^^^^^^, (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95U

there were 164 such establishments with sales of $5,039,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total Includes kinds of business not included In any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table h. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19l(-8 TO 1951+,

CENTRAL BUSINESS DISTRICT OF UTICA, THE ENTIRE CITY, AND THE UTICA-ROME STANDARD METROPOLITAN AREA

KLod of business

Percent change •'

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
DrinMng places

General merchandise group -j

Variety stores »

General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores i

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, .proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.4

30. <i

-7.5
6.9

-25.9

-2.5
-2.2
-2.7

-4.4

5.8
-10.9

(D)

-2.1

0.3
-3.0

24.2
11.0
46.4

43.6

13.9
19.3
-4.5

42.8

6.1
9.1

17.7

3.7
-27.1

11.0 12.3

19.1

-6.6
35.2
-36.2

-1.1
0.8

-1.2

-3.6
14.6
-9.3
-38.7
-3.9
0.3
3.8

21.6
13.2
41.4

17.3

52.3

72.0
(D)

(D)

21.1

-12.3
-7.8
10.8
(D)

(D)

-23.2

15.0

-5.8
81.0

-41.4

76.8
48.0

105.6

17.4
110.2
512.2

(D)

-21.2
-0.8
66.7

16.9
16.3
19.8

-17.3

64.8

137.2
(D).

(D)

4.3

-19.3
-15.4
38.4
(D)

(D)

1.1

20.9

25.4

8.4

72.8
-30.8

8.3
2.8
10.7

4.2
19.5
-7.5

73.5
-2.0
0.6

12.5

23.7
9.6

46.8

45.0

47.8

40.1
54.3
34.9

35.8

-4.6
-4.6
-1.0

(D)

11.9
-18.0

24.

24.8

12.2
99.3
-31.6

23.4
10.0
29.1

21.4
37.8
11.6
(D)

-1.7
1.5

43.0

23.4
8.9

47.0

45.6

51.0

45.0
89.3
36.9

33.8

-4.0
4.3

-14.2

(D)

20.0
-9.7

Standard HoteG: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Mlnus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*This group totsil Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AMD 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

UTICA CITY AND OF UTICA-ROME STANDARD METROPOLITAN AREA SALES

Kind of 'business

Percent of City sales in
Central Business District

1951+ 19'+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^+ 1948

Retail stores , total-"-

Food stores

Eating, drinking places
Eating places
I>rinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty , stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

L-umber, building materials, hard-ware, farm equip, dealers
Hard-ware stores
Other

Drug stores, proprietary stores

Other retail stores-^

Liquor stores
Je-welry stores
Book, stationery stores

55.5 56.0

29.2

^5.1
^8.9
39. <i

96.7
95.9
97.1

87.5
8<4.5

90.9
(D)

92.5

93.1
8<i.<;

66.2
56.7
8^.2

69.5

U.l

35.0
(D)

(D)

51.5

59.5
40.8
93.0
88. "5

26.7

45.6
61.8
34.0

98.1
97.2
98.6

91.6
98.6

(D)

90.9
93.0
90.3

64.8
57.8
81.3

56.7

20.6

52.9
85.3
23.0

43.7

55.9
35.5
94.4
(D)

24.0

12.2

16.4
17.7
14.4

52.6
56.6
50.9

56.6
50.5

61.7
(D)

69.0
72.9
57.2

32.5
33.0
31.9

29.5

4.8

12.7
38.7
3.3

23.5

22.7
17.7
62.3

(D)

26.3

11.8

19.2
28.7
13.4

58.4
59.5

57.9

62.4
57.0
66.8
(D)

69.1
73.2
66.3

32.4
32.6
32.0

29.8

6.9

15.7
50.1
4.7

22.4

23.2
17.4
56.5
46.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zer'~..

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195lt AMD 19lt8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF UTICA, THE ENTIRE CITY, AND THE UTICA-ROME STANDARD METROPOLITAN AREA

(Percentages are based on total retail store eales which exclude sales of nonstore retailers-
nail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951* 191+8

Entire City

195'+ I9W

Standard
Metropolitan

Area

I95I+ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drliiklng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-*- ,

Family clothing stores^
Women's clothing, special-ty stores

Ready-to-vear stores^.
All other apparel stores

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Hoxisehold appliance, radio, TV stores ,

Automotive group

Gasoline service stations

Hunber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0

13.1

5.5

3.6
1.9

17.6
5.9

11.7

16.7
2.8
4..I

(D)

8.3

7.3
1.3

7.0
3.9
3.1

20.3

1.3

U.2
3.4
0.8

2.5

11.8
0.8
2.2
0.5

100.0 100.0 100.0 100.0

11.1

6.6

3.7
2.9

19.9
6.7

13.2

19.3

2.9
5.1

(D)

9.4

8.0
1.5

6.3
4.0
2.3

15.5

1.4

4.0
3.1
0.9

2.0

13.9
0.8
2.2
0.5

25.0

6.8
4.1
2.7

10.1
3.4

6.7

10.6

1.8
2.5
0.2
5.0
4.3
0.9

5.9
3.9
2.0

16.2

5.1

6.6

(D)

(D)

2.7

11.0
1.1
1.3
0.3

23.3

8.1

3.4
4.7

11.4
3.8
7.6

12.1
1.8
2.9
0.4
5.8
4.8
1.0

5.4
3.8
1.6

15.3

3.7

4.3
2.0
2.3

2.5

13,9
1.3
1.3

(D)

25.8

8.1

4.8
3.3

8.0
2.5
5.5

7.1

1.3
1.6

0.6
2.9
2.4
0.6

5.2

2.9
2.3

16.5

6.4

7.8
2.1
5.7

2.6

12.5
1.1
0.8
(D)

100.0

24.9

9.1
3.4
5.7

9.0
3.0
6.0

8.2

1.3
2.0
0.4
3.6
2.9
0.6

5.1

3.2
1.9

13.7

5.2

6.8
1.6
5.2

2.2

15.

1,

1.

0.3

S-tandard No-tes: (d) Withheld to avoid disclosure. (NA) Not a-vallable. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

group totals.
This group total Includes kinds of business not included In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with n separate bulletin

for public warehouses. The above bullt'tiri series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data iu the subject series are shown foi* tlie United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. Tlie

bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishmenta,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary- and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawiaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTOICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 19.54
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cationi Manual, and as covered in the 19.^54 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to i)ersonal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clul)s and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead.,

the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distrii>n-

tors, operators of merchandise vending machines, and mail-
(order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverafie in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "noiiemployer" universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers,"—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Fedei'al Insui'ance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 7(5, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had noit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still In business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was i)ossible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures foi? part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis vdll

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
<hange made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflBcult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OP-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

19.54 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is al)out two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of infoiunation for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; hovcever, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

bnsiness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

.'select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. Theestab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Cen.sus
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
busine.ss and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
con.sumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 19.54 in classification
information.

Eating, Drinking Places.—Eating places are e.stablish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Bu.si-

nsss Census is not comparable with tlie 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possil)le shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts botweeu
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, .shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new pai'ts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fl-w Census purposes, clas.«;ified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
ownei's, farmers, builders, general contractors and si)ecial

trades contractors. In the 1948 Census, establishments of
this type which sold primai'ily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary uiedicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
niajrazines and books, and novelty merchandise. However,
to be classified as a drug store, the estalilislinient must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily eiigaued in selling, at retail, specialized lines of
merchandi.se such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nuisic, cameras, photographic supplies, orthopedic supplies
and artificial liml)s, pets, hobl)y equipment, toys, religious
goods, and monuments and tombstones. (Jreenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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FT. WAYNE, INDIANA

Table 1. BETAIL STOKES AliD SEI£CTED SERVICE ESTABLISHMENTS: 195'^ AHD 19^
CENTRAL BUSINESS DISTRICT OF FORT WAYNE

Establlsboents, Sales, and Annual Payroll, by Kind of Business

Kind of buslneps Estab-
lish-
ments^
(Number)

195*^ I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, driniing places.
Eating places
Driiiking places

General merchandise group
Variety stores ,

General merchandise stares ( except variety)

,

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Fumitiire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

UU9

38

99

58
^1

89
34
18
3

28
15

36
23
13

27

27

15

U

95

9

16

6

13

6

104,068 15,032 503

7,057

6,149
4,036
2,113

26,384
5,814

20,570

14,572
3,305
4,177

(D)

6,463
6,034

(D)

6,516
3,856
2,660

28,012

2,183

2,308

2,611

8,276
954

1,726
(D)

2,430
1,131

585

1,453
1,107

346

4,608
997

3,611

2,482
479
728
(D)

1,162
1,087

(D)

1,141
675
466

2,330

242

389

463

1,339
93

357
(D)

847
257

53

110
68
42

11
4

7

81

22

18

4
28
19

38
25
13

30

35

22

14

109
9

13
4

15

7

98,684

6,823

6,320
4,170
2,150

32,512
4,763
27,749

13,622
2,392

(D)

463
6,351

(D)

445

5,765
3,666
2,099

17,979

2,352

1,983

2,783

8,545
873

(D)

(D)

(D)

1,320

13,740

572

1,399
1,036

363

4,860
689

4,171

1,927
317_
(D)

52

909

(D)

51

933
643
290

1,761

240

262

404

1,382
79

(D)

(D)

(D)

267

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^ Includes only "with payroll" establishments. Establishments "without payroll," if smy, Eire Included In the

group totals.
^This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND l9k6
CITY OF FORT WAYNE

Establishments^ Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
nents
(Number)

19514

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total ^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,3-49

Hotels
Motion picture theaters.

235

298

124

32
20
10

111
Al
18
A

32

19
12

81

40
41

83

156

65

22

43

63

225
21
25
6

16

17

203,733 26,082 1,353 165,381

34,182

17,067
9,585
7,482

37,579
(D)

(D)

15,641
3,768
4,177

344
(D)

(D)

688

11,509
5,581
5,928

44,527

11,558

10,219
1,258
8,961

6,537

14,914
1,696

(D)

(D)

(D)

(D)

2,439

3,520
2,443
1,077

6,269
(D)

(D)

2,669
(D)

728
55

(D)

(D)

(D)

1,847
919
928

3,874

1,080

1,380
116

1,264

946

2,058
(D)

(D)

(D)

(D)

(D)

304

299
158
141

29
19
10

90
25
19
4
30
20
10

69
44
25

85

151

63
19
44

72

191
18
14
5

17
15

31,271

13,818
6,811
7,007

33,187
5,318

27,869

14,360
2,487

(D)

463
(D)

6,018
(D)

9,073
5,712
3,361

28,221

7,550

7,266
891

6,375

6,093

14,542
1,257

(D)
• 378

2,635
1,639

20,029

2,015

2,596
1,596
1,000

4,968
789

4,179

1,974
324
(D)

52

(D)

857
(D)

1,337
885
452

2,596

679

1,112
78

1.034

720

2,032
88

(D)

48

739
441

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In ±93^

there were 78 such establishments with sales of $6,503,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^

*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3- RETAIL STORES AM) SELECTED SERVICE ESTABLISHMENTS: 195<^ ADD 1948
FORT WAYNE STANDARD METROPOLITAN AREA

EstabllBhmentB, Sales, and Annual Payroll, by Kind of Business

1951+

Kind of business Estab
llBh-
ments
[Number)

1
Sales'

($1,000)

Payroll,
entire
yeeur

($1,000)

Estab
lish-
ments
(Number)

19^8

Seaes

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equlpu dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,6'48

285

35^
212
142

49
22

25

115
41
18
4

34
20
14

94

49
45

99

210

111
37
74

69

262
24
27
6

17
20

232,323 28,482 1,709 186, 823

39,998

19,220
11,098
8,122

39,694
6,580

33,106

15,844
3,768
4,177

344

6,681
6,218

(D)

12,680
5,958
6,722

47, 970

15,401

14,871
2,049

12,822

7,244

19,401
1,836
1,938

(D)

2,741
2,245

2,755

3,925
2,777
1,148

6,442
1,083
5,359

2,690
(D)

728
55

1,188
1,105

(D)

1,996
950

1,046

4,098

1,347

1,842
178

1,664

1,011

2,376
140
378
(D)

951
525

384

368
204
164

46
23
23

93

25

20
4

31
20
11

78
47
31

113

236

93

29
64

77

221
18
15

5

18
18

36,299

16,078
8,105
7,973

34,289
5,405

28,884

14,530
2,487
4,551

463
6,415
6,018

530

9,337
5,804
3,533

30, 867

10, 719

10,306
1,611
8,695

6,-354

18,044
1,257
1,875
378

(D)

1,831

21,447

2,230

2,922
1,839
1,083

5,020
800

4,220

2,011
324
644
52

911
857
80

1,355
896
459

2,749

851

1,337
121

1,216

742

2,230
88

344
48

(D)

481

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95U

there were 91 such establishments with sales of $7,348,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 1*. BETAIL STOBES AMD SELBCOED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9W TO I95U,
CENTRAL BUSINESS DISTRICT OF FCET WAYNE, THE ENTIRE CITY, AND THE FCRT WAYNE STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Centred.

Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places ,

Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .'

Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, heme furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers...
Hardware stores
Other ,

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SQiECTED SERVICE TRADES

Hotels
Motion picture theaters

5.5

3.1,

-2.1
-3.2
-1.7

-18.9
22.1
-25.9

7.0

(D).

(D)

1.8
(D)

(D)

13.0
5.2

26.7

55.8

-7.2

16.4
(NA)

(NA)

-6.2

-3.2
9.3

(D)

(D)

(D)

-K.3

23.2 49.4

9.3

23.5
40.7
6.8

13.2

(D)

(D)

8.9
51.5
(D)

-25.7
(D)

(D)

(D)

26.8
-2.3
76.4

57.8

53.1

40.6
41.2
40.6

7.3

2.6
34.9
(D)

(D)

(D)

(D)

10.9

45.6
110.1
10.5

1,558.5
(D)

(D)

44.9
387.4

(D)

(D)

(D)

(D)

(D)

50.9
-15.7
159.0

61.2

80.4

49.7
(NA)

(NA)

18.6

10.7
93,2

(D)

(D)

(D)

(D)

24.4

10.2

19.5
36.9
1.9

15.8
21.7
14.6

9..0

51.5
-8.2

-25.7
4.1
3.3
(D)

35.8
-1.3
90.3

55.4

43.7

44.3
27.2
47.5

14.0

7.5
46.1
3.4
(D)

(D)

22.6

45.5

11.8

34.0
79.5
3.2

649.0
19.3

1,004.5

40.1
387.4

(D)

(Dl

240.6
(D)

(D)

72.6
-1.7

183.3

54.9

58.0

50.9
(NA)

(NA)

29.7

17.1
129.7

(D)

(D)

^JD)
118.0

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "vrithout payroll," if any, are included In the

grow totals.
*Thls group total Inpludes kinds of business not included In any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND 19l^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
FORT WAYNE CITY AND CF FORT WAYNE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'* 19i^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^+ 19'f8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty, stores
Ready-to-vear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Boole, stationery stores

51.1

20.6

36.0
42.1
28.2

70.2

(D)

(D)

93.2
87.7

100.0
(D)

(D)

(D)

(D)

56.6
69.1
44.9

62.9

18.9

22.6

39.9

55.5
56.3
(D)

(D)

59.7

21.8

-VS.?

61.2
30.7

98.0
89.6
99.6

9-^.9

96.2
(D)

100.0
(D)

(D)

(d5

63.5
64.2
62.5

63.7

31.2

27.3

45.7

58.8
69.5
(D)

(D)

44.8

17.6

32.0
36.4
26.0

66.5
88.4
62.1

92.0
87.7

100.0
(D)

96.7
97.0
(D)

51.4
64.7
39.6

58.4

14.2

15.5

36.0

42.7
52.0
89.1

(D)

52.8

18.8

39.3
51.4
27.0

94

88
96

93.8
96.2
86.4

100.0
99.0
(D)

84.0

61.7
63.2
59.4

58.2

21.9

19.2

43.8

47.4
69.5
(D)

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195** AHD I9W—PERCENTAGE DISTRIBUTION OF SALES, BY KISD OK BUSIHB8S
CENTRAL BUSINESS DISTRICT OF FORT WAYNE, THE ENTIRE CITY, AND THE FORT WAYNE STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store Bales which exclude sales of nonstore ret£dJ.erB—
medl order, direct selling, merchandise vending machine operators)

Kind of hueinesB

Central
Business
District

195'* 19^*8

Entire City

195^ 19l»8

Standard
Metropolitan

Area

195'* 1948

Retail stores, total ,

Food stores

Eating, drinking places
Eating places
DrlnMng places

General merchandise group
Variety stores ,,,.,,<

General merchandise stores (except variety) ,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and ffumishlngs stores-*-

Family clothing stores^
Women ' s clothing, speclal-ty stores ,

Ready-to-wear stores^ »....

All other apparel stores

Furniture, hone furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.. »

L\imber, building materials, hardware, farm eqiiipment dealers,

Hardware stores ,

Other ,

Drug stores, proprietary stores

Other retail stores^
Liquor stores.
Jewelry stores
Book, stationery stores

100.0

6.8

5.9
3.9
2.0

25,4
5.6

19.8

14.0
3.2
4.0
(D)

6.2
5,8
(D)

6.3
3.7
2.6

26.8

2.1

2.2
(NA)

(NA)

2.5

8.0
0,9
1,7
(D)

100.0 100.0 100.0 100.0

6,9

6,4
4.2
2.2

32.9
4.8
28.1

13.9
2,4
4.0
0.5

6.4
(D)

0.5

5.8
3.7
2,1

18.2

2.4

2.0
(NA)

(NA)

2.8

8.7
0.9
(D)

(D)

16.8

8.4

4.7
3.7

18.4

(D)

(D)

7.7
1.8
2,1
0.2

(D)

(D)

0.3

5.6
2.7
2.9

21.9

5.7

5.0
0.6
4.4

3.2

7.3
0.8
(D)

(D)

18.8

8.4
4.1
4.3

20.1
3.2

16.9

8.7
1.5

(D)

0.3

(D)

3.6
(D)

5.5
3.5
2,0

17.1

4.6

4.4
0.5
3.9

3.7

8.7
0,8
(D)

0.2

17.2

8.3
4.8
3.5

17.1
2.8

14.2

6.8
1.6
1.8
0,1
2.9
2.7
(D)

5.5
2.6
2.9

20.6

6.6

6.4

0.9
5.5

3.1

8,4
0.8
0.8
(D)

100.0

19.4

8.

4,

4.

18,

2.

15.5

7.8
1.3
2.4
0.2
3.4
3.2
0.3

5.0
3.1
1.9

16.5

5.7

5.5
0.9
4.6

3.4

9.7
0.7
1.0
0.2

S-tandard No-tes: (D) Withheld to avoid disclosure, (NA) Not available. .,, Represents zero.
^Includes only "with payroll" es-tabllshments. Establishments "without payroll," if any, are included In the

grom) totals.
This group to-tal includes kinds of business not included in any of the de-tail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Ceusus of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Bastness

publications may be requested from the Bureau of the

Census, Washington 25, D. 0.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bnlletins

A separate bulletin for each State, the District of Ciolum-

bia, Alasiia, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large coimty, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Balletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Easiness District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District uf

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunlts, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
sqmrate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiK>litan

areas, and for counties and cities with 500 or more retail establlsh-

bients. (Chapters also are separate reports in bulletin series Rr-1.

)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-
^

sale establishments. (Chapters also are separate reports 1-^

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S~2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic fiow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference In area probably would not sigi.iflcantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

C(itio>u Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in tlie 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
iorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid empDnyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
foUoM's

:

Enumeration of "Employers,"—Information for establish-
ments having paid employees and engaged in retail or service
trades was lobtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purjwse form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
repoi't form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lislnuents with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. . Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment. classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should he noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
li]ies of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tlian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not Include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in tl>e

tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They Include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primaiT activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments In kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, Insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use In the
1954 Census of Business. It should be noted that klnd-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food Is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described Its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
In different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
proce.ssed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was iwssible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, di-inking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places "called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially oi)erated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

i
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CAMDEN, NEW JERSEY

Table 1. RBIAIL STCffiES AND SEUSCTED SERVICE ESTABLISBNERTS: 19$'f AHD 19'«d

CENTRAL BUSINESS DISTRICT OF CAMDEN

EstabliBbments, ScLLes, and Annual Payroll, Xry Kind of BusinesB

Kind of buslneps Estab-
118b-
menta^
(Nuniber)

195J» 19l»8

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Nianber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and fvimlshlngs stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, heme furnishings, appliance dealers
Furnltxire, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Djnig stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

521

Hotels
Motion picture theaters.

110

95
A9

16

8
8

125
30
15
5

46
21
17

38
26

12

6

18

20
5

15

16

77
10
13

3

51,931 6,355 567

9,505

5,294
3,433
1,861

6,692
3,473
3,219

9,160
2,225
1,522

(D)

3,391
1,994

851

6,139
4,155

1,984

2,825

992

3,939
228

3,711

1,600

5,785
1,530

876
189

(D)

1,044

714

1,128
868
260

904
563
341

1,103
271
190
(D)

407
245
89

862
592

270

282

92

409
20

389

202

659
131
170
40

(D)

194

115

89
47
42

16
9

7

146
27
20
5

58
28
25

41
30

11

4

18

18
4
14

18

102
12
16
3

43,791

6,857

4,617
3,058
1,559

5,890
3,059
2,831

9,154
2,332
1,632

(D)

3,170
2,267

858

6,720
5,281

1,439

467

602

2,505
166

2,339

1,556

5,423
1,447
1,047

230

1,044
1,565

5,444

461

938
710
228

757
479
278

987
243
157
(D)

347
286
83

1,041
880

161

45

83

265

7

258

234

633
119
183
52

367
323

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 193lf AND 19!^
CITY OF CAMDEN

EatabllBtaments, Sales, and Annual Payroll, by Kind of Buslnese

Kind of business Estab
lisb-
ments
(Number)

195'<

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*6

Estab-
lish-
ments

ler'

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores.
General merchandise stores ( except variety)

,

Ap;^arel, accessories stores
Shoe stares
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,626

Hotels
Motion picture theaters.

462

346
182
162

65
20
45

197
44
25

7
75
31
24

89

62
27

42

97

62
27
35

49

217
40
24
4

162,996 17,453 1,811 135,818

36,973

15,053
7,704
7,291

20,075
4,388
15,687

12,249
2,693
2,274
1,548
4,067
2,319
1,255

15,484
10,862
4,622

27,787

8,155

10,808
2,344
8,464

3,246

13,166
4,558
1,066

(D)

(D)

1,212

2,366

2,527
1,524
1,003

2,589
(D)

(D)

1,342
314
261
194
457
277
116

2,320
1,782

538

2,734

595

1,403
249

1,154

333

1,244
323
173
(D)

(D)

230

582

346
165
181

42
19
23

211
38
27
6

90
42
29

84
58

26

54

103

65
24
41

55

269

37
32

7

6

15

34,267

12,070
5,953
6,117

15,361
3,706

11,655

11,827
2,794
2,114
1,431
4,243
3,063

927

13,125
10,452
2,673

21,239

3,337

9,319
1,066
8,253

3,092

12,181
3,166
1,266

263

(D)

1,997

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind.of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195*^

there were 60 such establishments with sales of $5,772,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
*ThiB group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 3> BETAIL STORES AND SEI£CTED SERVICE ESTABLISHMENTS: 195'^ AND 19^
PHILADELPHIA STANDARD METROPOLITAN AREA

Establlafaments, Sales, and Annual Payroll, by Kind of Business

195**

Kind of business Estab
llsh-
ments
[Number)

Sales*

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19l»8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations ,

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion pictiore theaters

-41,033 4-,060,5';i -438,817 -42,410 3,109,188

11,360

8,285
4,582
3,681

1,440
432

988

4,281
799
588
160

1,699
713
685

2,381
1,624

757

1,265

2,797

1,616
711
893

1,852

5,756
385
474
222

231
239

998,952

396,723
242,306
153,969

471,887
66,604

404,819

335,903
57,086
69,570
17,301
148,778
106 029
35,670

222,717
145,794
76,923

672,0-46

190,410

212,083
45,645

166,146

125,381

434,439
111,379
28,972
13,403

36,233
31,599

65,631

77,332
52,794
24,538

71,580
10,875

60,705

42,923
7,022

10,136
2,016

19,149
14,391
4,600

27,543
19,007
8,536

62,359

15,228

24,362
4,555

19,807

12,696

39,163
5,170
4,493
1,787

12,180
6,189

13,026

8,585
4,454
4,131

1,076
375

701

4,320
713
512
146

1,799
670
724

2,130
1,310

820

1,194

2,954

1,525
737
788

1,971

5,629
614
473
188

256
335

741,183

319,427
178,790
140,637

427,013
53,845

373,168

294,675
48,256
61,011
18,197

126,637
100,225
32,227

179,043
108,358
70,685

405,411

103,290

159,557
42,224

117,333

93,381

386,208
100,412
25,105
13,589

34,919
38,014

336,911

44,242

56,556
35,269
21,287

69,852
8,061

61,791

35,574
5,420
7,835
2,110

15,254
13,477
4,955

20,582
13,859
6,723

38,674

8,935

17,914
4,247
13,667

9,012

35,570
3,696
3,866
2,193

11,956
9,093

1

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95U

there were 2580 such establishments with sales of $254,357,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group toteils.

This group total Includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195lf,

CENTRAL BUSINESS DISTRICT OF CAMDEN, THE ENTIRE CITY, AND THE PHILADELPHIA STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drlnlclng places ,

Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, hcys' clothing and fiimlshlngs stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

18.6

38.6

1<4.7

12.3
19. 'i

13.6
13.5
13,7

0.1
-4.6
-6.8

(D)

7.0
-12.1
-0.8

-8.7
-21.3

37.9

504.9

64.8

57.2
37.3
58.7

2.8

6.7
5.7

-16.3
-17.8

(D)

-33.3

20.0 20.7

7.9

24.7
29.4
19.2

30.7
18.4
34.6

3.6
-3.6
7.6
8.2
-4.2
-24.3

35.4

18.0
3.9

72.9

30.8

144.4

16.0
119.9

2.6

5.0

8.1
44.0
-15.8

(D)

(D)

-39.3

0.2

30.9
47.5
19.1

41.3
41.4
41.3

15.6
1.3
56.0
(D)

-37.0
-59.2
485.5

45.9
29.7
113.8

20.2

161.9

0.8
135.1
-19.6

7.2

9.2
76.1

-13.3

(D)

(D)

-61.1

30.6

34.8

24.2
35.5
9.5

10.5
23.7
8.5

14.0
18.3
14.0
-4.9
17.5
5.8

10.7

24.4
34.5
8.8

65.8

84.3

32.9
8.1

41.6

34.3

12.5
10.9
15.4
-1.4

3.8
-16.9

30.8

34.7

24.3
35.9
9.4

10.5
24.3
8.4

14.4
19.5
14.6
(D)

17.8
6.2

11.0

25.7
37.4
8.2

65.3

84.5

32.5
8.0

41.3

34.8

12.6
11.0
16.8
-1.1

(D)
-16:2'

standard Notec: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- BETAH STORES: 1951+ AND 191+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CAMDEN CITY AND OF PHILADELPHIA STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^+ 19^+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

I95I+ 191+8

Retail stores, total^

Food stores •

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty .stores

Ready-to-wear stores^
All other apparel stores

Furniture, home fumlshiiigs, appliance dealers
Furnit\n?e, home furnishings stores, antique stores ....

Household appliahce, radio, TV stores

Automotive group

Gasoline service stations ,

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

31.9

25.7

35.2

44.6
25.5

33.3
79.1
20.5

74.8
82.6
66.9
(D)

83.4
86.0
67.8

39.6
38.3
42.9

10.2

12.2

36.4
9.7

43.8

49.3

43.9
33.6
82.2

(D)

32.2

20.0

38.3
51.4
25.5

38.3
82.5
24.3

77.4
83.5
77.2
(D)

74.7
74.0
92.6

51.2
50.5
53.8

2.2

18.0

26.9
15.6
28.3

50.3

44.

45,

82,

87.5

1.3

1.0

1.3

1.4
1.2

1.4

5.2
0.8

2.7
3.9
2.2

(D)

2.3
1.9
2.4

2.8
2.8
2.6

0.4

0.5

1.9
0.5
2.2

1.3

1.3
1.4
3.0
1.4

1.4

0.9

1.-4

1.7
1.1

1.4
5.7
0.8

3.1
4.8
2.7
(D)

2.5
2.3
2.7

3.8
4.9
2.0

0.1

0.6

1.6
0.4
2.0

1.7

1.4
1.4
4.2
1.7

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if einy, are included in the

group totals.
This group toteuL includes kinds of business not included in Einy of the detail lines which follow.

I
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Table 6. BETAIL STORES: 19^ AND 19l»8—PERCENTAGE DISTRIBITFION OF SALES, BY KIND OF BUSINESS

CENTPIAL BUSINESS DISTRICT OF CAMDEN, THE ENTIRE CITY, AND THE PHILADELPHIA STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* I9U8

Entire City

195V I9U8

Standard
Hetropolitan

Area

195't 1948

Retail stores, total

Food stores « •

Eating, drlnMng places...
Eating places
DrlnMng places

General merchandise group ••••

Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.....
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores.

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Limber, building materials, hardware, farm equipment dealers,

Hardware stores
Other

Drug stores, proprietary- stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0

18.3

10.2
6.6
3.6

12.9
6.7
6.2

17.6
4.3
2.9
(D)

6.5
3.8
1.6

11.8
8.0
3.8

5.4

1.9

7.6
0.4
7.2

3.1

11.2
2.9
1.7
0.4

100.0 100.0 100.0 100.0

15.7

10.5
7.0
3.5

13.4
7.0
6.4

20.9
5.3
3.7
(D)

7.2
5.2

2.0

15.3
12.1
3.2

1.1

1.4

5.7
0.4
5.3

3.6

12.4
3.3
2.4

• 0.5

22.7

12.3
2.7
9.6

7.5
1.9
1.4
0.9
2.5
1.4

0.8

9.5

6.7
2.8

17.0

5.0

6.6

1.4
5.2

2.0

8.2

2.8
0.7
(D)

25.1

8.9
4.4
4.5

11.3

2.7
8.6

8.7
2.1
1.6
1.1
3.1
2.3
0.7

9.7
7.7
2.0

15.6

2.5

6.9
0.8
6.1

2.3

9.0
2.3
0.9
0.2

24.6

9.8

6.0
3.8

11.6
1.6

10.0

8.3
1.4
1.9
0.4
3.7
2.6
0.9

5.5

3.6
1.9

16.6

4.7

5.2

1.1
4.1

3.1

10.6
2,7
0.7
0.3

100.0

23.8

10.3
5.8
4.5

13.7
1.7

12.0

9.5
1.6
2.0
0.6
4.3

3.2
1.0

5.8
3.5
2.3

13.0

3.3

5.2

1.4
3.8

3.0

12.4
3.2
0,8
0.4

StEtndSLTd Notes: (d) Withheld to avoid dlsclosiu'e. (NA) Not available. ,.. Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

groiro totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are pul)lished in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Cenisua, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the.year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data . classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS ^

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Bstablishments,
Single Units and Mnltiunits, Lexai Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES. SUMBIARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Mnltiunits,

Laundries and Gleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES. AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by Idnd
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

ix>litan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

(Central Business District Statistics Bulletin CBD-70—Des Moines, Iowa

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of C!ommerce

Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Kico Jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their worli on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comlparing changes In business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic fiow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to lieep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined In the Standard Industrial Classifi-
catiorii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-
fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-
tors, operators of merchandise vending machines, and mail-
(Order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, 1. e.,

the "employer" universe and those with, no paid empHoyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was labtained by means of a mail canvass. Report
forms were mailtd to all business Arms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVors Insur-
ance (lU)ASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service poi'tion of the
Staiidard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
repwrt form.

Enumeration of "Nonemployers."—^This group was defined
o include retail and service businesses other than those
('presented in the active IflCA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large ntnnbcr of establishments, accounted for
less than 10 percent of the total retail trade voliime. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data- for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1.954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the' inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the Items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's slioe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should i)e noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

Fur motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, In certain tables the establishment figures are grouped
Into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OP 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail .stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax. Insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
li.*<h a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
Drocessed and bottled milk and cream if the major portion of

iheir sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building matei'ials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially ox>erated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.



Des Moines, Iowa

CONTENTS

Table Page

1. Retail Stores and Selected Service Establlsbments : I95U and I9U8—
Centreil Business District 9

2. Retail Stores and Selected Service Establlsbments: 19^k and 1948—
City 10

3. Retail Stores and Selected Service Establishments: I95U and l^kS—
Standard Metropolitan Area 11

k. Retail Stores and Selected Service Establishments—Percent Change
in Sales, 19^+8 to 195l<-—Central Business District, Entire City,
and Standard MetropolitsLn Area 12

5. Retail Stores: l^^k and igUfl—Central Business District Sales as
Percent of the City and of the Standard Metropolitan Area I3

6. Retail Stores: 195** and 19^—Percentage Distribution of Sales, by
Kind of Business—Central Business District, Entire City, and
Standard Metropolitan Area w . . . . Ik

1



DES MOINES, IOWA
STANDARD METROPOLITAN AREA AND CENTRAL BUSINESS DISTRICT

<^

POLK CO.

CENTRAL BUSINESS DISTRICT

WOODLAND 1

HIGH
I

LINDEN
I

v.\ ^""X *oo\J5.

• CENTRAL BUSINESS DISTRICT

AREA OF CITY

STANDARD mc-'ropoLITAN AREA

* CONSISTS OF TRACT 34

U. S. DEPARTMENT OF COMMERCE I9S4 CENSUS OF BUSINESS BUREAU OF THE CENSUS



DES MOINES, IOWA

Table 1. BETAIL STORES AND SEIBCTED SERVICE ESTABLISHMENTS: 1951* AND I9W
CENTRAL BUSINESS DISTRICT OF DES MOINES

Establlsbnents, SeileB, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number

)

1951* I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
yeeur

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores

^

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores

?

Household appliance, radio, TV stores

Automotive group
Passenger cair dealers (franchlsed & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive deeiler

s

Gasoline service stations.

Lumber, building materlEJ.B, hardware, fsirm equip, dealers,
Hardware stores ,

Other i

Drug stores, proprietary stores.

Other retail storesf
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

590

A6

160
106

16
6

5

5

95

31
21
6

25
17
7

32
13

7
12

28
17

25

22

5

17

19

130
3

20
9

3

7
9

2

26
7

150,373 20,388 635 U7,0^8

-4,466

7,199
5,505
1,69<;

39, '465

34,838
3,8U

813

17,089
3,612
3,258

(D)

7,206
6,623

390

9,152
7,059

533

1,510

48,480
45,184
3,296

1,311

4,442
979

3,463

3,804

14,965
(D)

2,738
1,143

(D)

529
952
(D)

5,148
1,366

433

1,456
1,229
227

6,158
5,398

670
90

2,569
518
513

(D)

1,025
926
(D)

1,904
1,593

82

229

4,451
4,007
444

155

727
129
598

616

,919
(D)
490
217
(D)

96
140
(D)

1,831
260

51

179
105
74

14
6

5

3

87
20
19

7
25
17
10

34
13

8

13

45
30
15

25

28
8

20

20

152
3

24
9

5

7
12
1

29

5,472

8,132
5,325
2,807

42,406
37,859

(D)

(D)

18,543
2,631

(D)

(D)

7,032
(D),

428

10,360
7,720

646
1,994

35,042
32,567
2,475

1,214

4,223
1,029
3,194

4,059

17, 597
(D)

2,903
1,012

729
575
967
(D)

(D)

1.419

382

1,627
1,168
459

6,665
6,011

(D)

(D)

1,918
319
(D)

(D)

600
(D)

76

1,527
1,191

248

3,381
3,028

353

156

713
148
565

581

,836
(D)

433
223
34

91

121
(D)

(D)

269

Standard Notes: (d) Withheld to avoid disclosure. (NA) Hot available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

groim totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CITY OF DES MOINES

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(NuBiber)

195't

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group.
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Fumit\ire, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores........

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lvmiber, building materials, hardware, faim equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores...

SELECTED SERVICE TRADES

Hotels .

^

Motion picture theaters.

2,075

-i75

329
U6

43
6

20
17

138
34
27
8

38
24
23

135
23
20
82

123
70
35
18

109

30
79

100

276
4
24
12
10
30
18
5

35
17

278,434 (D) 1,932 239,233

55,543

19,155
14,768
4,387

41,453
34, 838

(D)

(D)

(D)

3,770
3,718
2,657

(D)

(D)

1,302

14, 524
8,131

(D)

4,607

60,535
54,093
4,118
2,324

18, 885

16,343
2,418
13,925

10, 067

(D)

(D)

(D)

1,303
657
116
(D)

371

6,269
1,863

3,769

3,669
3,145

524

6,329
5,398

(D)

(D)

(D)

541
549
467
(D)

(D)

249

487

467
303
164

34
6

19
9

105
23
19
8

29
19
19

2,480 78
1,687 22

(D) 16

(D) 36

5,208 105
4,562 69

543 22

103 14

1,768

2,234
265

1,969

1,311

2,990
(D)

(D)

228
88

(D)

(D)

41

2,236
316

216

94

37
57

95

251
3

26
13
8

12
16

5

31
21

40,681

15,764
10,579
5,185

43,171
37,859
4,154
1,158

(D)

2,670
(D)

5,069
(D)

6,872
1,280

12,359
8,503

945

(D)

48,775
44,116
2,725
1,934

10,441

14, 678
2,902

11,776

7,852

(D)

(D)

(D)

1,659
(D)

(D)

1,679
295

4,782
2,068

2,289

2,943
2,207

736

6,740
6,011

615
114

(D)

323
(D)
467
(D)

579
344

1,751
1,299

(D)

(D)

4,165
3,708

384
73

735

2,351
367

1,984

933

(D)

(D)

(D)

369
(D)

(D)

207
17

1,588
(NA)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. , . Represents zero.
Gro\Q) totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
TJxcludes nonstore retsJ-lers (mail order, direct selling, merchandise veqding machine operators). In 195'*-

ther| were 188 such establishments with sales of $5,791,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiro totals.
*Thl8 group total includes kinds of business not included in any of the detedl lines which follow.
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Table 3. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS: igS'* AND I9W
DES MOINES STANDARD METROPOLITAN AREA

Establishments, Sales, sind Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j
ments
(Number)

195'^

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9UQ

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores'
Women ' s clothing, specialty stores

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores J'

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other reteill stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

2,364

4.71

534
371
163

53

6

22
25

UO
34
27
8

40
26
15

148
26
21
91

134
80
35
19

309

150
45
105

118

307
5

25
12

13

33
20

5

35

22

303,944 34,479 2,255 256.636

61,545

20,756
15,924
4,832

41, 882

34, 838

4,416
2,628

19,418
3,770
3,718
2,657
7,789
7,147
1,033

15,512
8,667
1,565
5,048

66,858
58,552
4,118
4,188

21,446

20,490
3,012
17,478

10, 893

25,144
5,022
2,793
1,303

715

1,185
1,606

371

6,269
2,163

4,094

3,880
3,326

554

6,358
5,398

722
238

2,863
541
549
467

1,057
957
249

,2570
1,743
268
559

5,551
4,833

543
175

1,967

2,667
308

2,359

1,394

3,135
202
491
228
90

251
235

41

2,268
370

567

539
347
192

43
6

22
15

106
23
20
8

29
19
19

85

22
16

40

131
88
25
18

272

135
52

83

104

273
4

28
13
9

14
16

5

31
26

45,111

17,698
11,818
5,880

43,486
37,859

4,246
1,381

19,708
2,670
3,314
5,069

(D)

6,872
1,280

12,532
8,503

945

2,946

52,031
46,516
2,791
2,724

12,042

18, 694
3,551
15,143

8,216

27,118
4,558
2,940
1,659

803

897
1,679

295

4,782
2,202

28,202

2,472

3,205
2,384

821

6,768
6,011

621
136

2,210
323
(D)

467
(D)

579
344

1,758
1,299

(D)

(D)

4,436
3,860

396
180

810

2,666
407

2,259

955

2,922
135
441
369
88

158
207

17

1,588
725

•Standard Notes: (D) Withheld to avoid disclosure. (KA) Not available. ... Represents zero.
^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machlhe operators). In 195if

ther| were 203 such establishments with sales of $6,010,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grouDtotaJ-s.
^Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^*8 TO 195U,
CENTRAL BUSINESS BISTRICT OF DES MOINES, THE ENTIRE CITY, AND THE DES MOINES STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Ifetro-

polltan
Area less
Central
Business
District

Retail stores, total

Food stores.

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise groi^
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, desilers.

Hardware stores
Other ;

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2.3

-18.A-

-11.5

3.A
-39.7

-6.9
-8.0

(D)

(D)

-7.9
37.3
(D)

(D)

2.5
(D)

-8.9

-11.7
-8.6
-9.8

-2'4.3

38.3
38.7
33.2

8.0

5.2
-4.9
8.4

-6.3

-15.0

(D)

-5.7
12.9
(D)

-8.0
-1.6

(D)

(D)

-3.7

16.4 38.9

36.5

21.5
39.6
-15.4

-4.0
-8.0
(D)

(D)

(D)

41.2
(D)

-47.6

(D)

(D)

1.7

17.5
-4.4

(D)

(D)

24.1
22.6

51.1
20.2

80.9

11.3
-16.7
18.2

28.2

(D)

(D)

(D)

-74.6
(D)

(D)

(D)

25.8

31.1
-9.9

45.1

56.7
76.3
13.2

159.9

(D)

(D)

(D)

305.1
(D)

(D)

(D)

(D)

7.0

168.7
36.8
(D)

(D)

-12.2
-22.9
228.8
20.2

90.5

13.8
-23.2
21.9

65.1

(D)

(D)

(D)

-75.3
(D)

(D)

(D)

(D)

(D)

2.8

18.4

36.4

17.3
34.7
-17.8

-3.7
-8.0
4.0
90.3

-1.5

41.2
12.2

-47.6
(D)

4.0
1.7

23.8
1.9

65.6
71.4

28.5
25.9
47.5
53.7

78.1

, 9.6
-15.2
15.4

32.6

-7.3
10.2
-5.0

-21.5
-11.0
32.1
-4.4
25.8

31.1
-1.8

40.1

44.0

41.7
67.4.

2.1

123.8

(D)

(D)

305.1
(D)

(D)

(D)

(D)

7.0

192.8
105.4
228.4
271.6

8.2

-4.2
160.1
53.7

86.0

10.9
-19.4
17.3

70.5

6.9
(D)

48.6
-75.3

(D)

103.7
-8.2

(D)

(D)

23.5

(NA) Not available. Represents zero.Standard Notes: (D) Withheld to avoid disclosure.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T^his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
DES MOINES CITY AND OF DES MOINES STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^^ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 191+8

Retail stores, totaul .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, speci6LLty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings store s.^

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (frauachised and nonfranchlsed). .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, pi^prietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

54.0

8.0

37.6
37.3
38.6

95.2
100.0

(D)

(D)

(D)

95.8
87.6
(D)

(D)

(D)

30.0

63.0
86.8
(D)

32.8

80.1
83.5
80.0
XXX

6.9

27.2
-40.5

24.9

37.8

(D)

(D)

(D)

87.7
(D)

45.6
(D)

(D)

61.5

13.5

51.6
50.3
54.1

98.2
100.0

(D)

(D)

(D)

98.5
(D)

(D)

(D)

(D)

33.4

83.8
90.8
68.4
(D)

71.8
73.8
90.8
XXX

11.6

28.8
35.5
27.1

51.7

(D)

(D)

(D)

61.0
(D)

(D)

57.6
(D)

49.5

7.3

34.7
31.7
35.1

94.2
100.0
86.4
30.9

88.0
95.8
87.6
(D)

92.5
92.7
30.0

59.0
81.4
37.3
29.9

72.5

77.2
80.0
XXX

6.1

21.7
32.5
19.8

34.9

59.5
(D)

98.0
87.7
(D)

44.6
59.3
(D)

57.3

12.1

45.9
45.1
47.7

97.5
100.0

(D)

(D)

94.1
(D)

98.3

(D)

(D)

(D)

33.4

82.7
90.8
68.4
67.7

67.3
70.0
88.7
XXX

10.1

22.6
29.0
21.1

49.4

64.9
(D)

98.7
61.0
90.8
64.1
57.6
(D)

^Standard Notes: (d) Withheld to avoid disclosijre. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
XXX Not applicable.
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Table 6. RETAIL STORES: ig?'*- AND igW—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF DES MOINES, THE ENTIRE CITY, AND THE DES MOINES STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ 191*8

Entire City

195't 191*8

Standard
Metropolitan

Area

1951* 1948

Retail stores , total

Food stores

Eating, drinking places
Eating places.-

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings store s

^

Family clothing stores ''^

Women ' s clothing, specialty stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores

^

Other home furnishings stores}
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfrsuichised)
Tire , battery, accessory dealers
Other automotive deeilers

Gasoline seiwlce stations

Lumber, building materials, hardweire, farm equipment dealers
Hardware stores
Other

Drug stores
, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

3.0

26.2
23.2
2.5
0.5

11.3

2.2
(D)

-4.4

0.3

6.1
4.7
0.4
1.0

32.2
30.0
2.2

0.9

3.0
0.7
2.3

2.5

10.0
(D)

1.8
0.8
(D)

0.4
0.6
(D)

100.0 100.0 100.0 100.0

3.7

5.5
3.6
1.9

28.8
25.7
(D)

(D)

12.6
1.8
(D)

(D)

4.8
(D)

0.3

7.0
5.2

0.4
1.4

23.8
22.1
1.7

0.8

2.9
0.7
2.2

2.8

12.1

(D)

2.0
0.7
0.5
0.4
0.7
(D)

19.9

6.9
5.3
1.6

14.9
12.5
(D)

(D)

(D)

1.4
1.3
1.0
(D)

(D)

0.5

5.2

2.9
(D)

1.7

21.7
19.4
1.5
0.8

6.8

5.9
0.9
5.0

3.6

(D)

(D)

(D)

0.5
0.2
0.4

(D)

0,1

17.0

6.6
4.4
2.2

18.0
15.8
1.7
0.5

(D)

1.1
(D)

2.1
(D)

2.9
0.5

5.2
3.6
0.4
(D)

20.4
18.5
1.1
0.8

4.4

6.1
1.2
4.9

3.3

(D)

(D)

(D)

0.7
(D)

(D)

0.7
0.1

20.2

6.8
5.2
1.6

13.8
11.5
1.5
0.8

6.4
1.2
1.6
0.5
2.6
2.4
0.4

5.1
2.9
0.5
1.7

22.0
19.3

1.4
1.3

7.1

6.7
1.0
5.7

3.6

8.3
1.7
0.9
0.4
0.2
0,4
0.5
0.1

100.0

17.5

6.9
4.6
2.3

16.9
14.7
1.7
0.5

7.7
1.0
1.3
2,0
(D)

2.7
0.5

4.9
3.4
0.4
1.1

20,3
18.1
1.1
1.1

4,7

3.2

10,6
1.8
1.1
0,6
0.3
0.3
0.7
0.1

Standard Notes: Cd) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover I*uerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts—(1) Area Bulletins, (2) Subject BuUetins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

ton centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. G.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bnlletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales -size

of establishment, and employment-size of establishment.-

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BaUetiiu

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the Issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1964 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—BETAIL TRADE, SUMMARY STATISilCSl United

States summary and separate chapters, of statlatftcB by Mud o«

business and geographic areas, for : Sales Siie of 9a»mhhaha»ntm,

Single Units and Multiunits. Legal Form of Organlaatlon, Mer-

chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of.busjness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in buUetin series Br-1.)

Volume III.-WHOLESALE TRADE. SUMMARY STATISTICS.

United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for :
Size of Whol^

sale Establishments, Credit Sales, Warehouse Space, Commodity

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.-WHOLESALE TRADE, AREA STATISTICS.

United States summary and separate chapters for each State, the

District of Columbia. Alaska, and Hawaii, of statistics by counties,

cities and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V.-SELECTED SERVICE TRADES. SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establisn-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most

chapters also are separate reports in bulletin series S~2.)

Volume VI.-SELECTED SERVICE TRADES. AREA STATIS-

TICS. United States summary and separate chapters for each

State the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-

Establishments, sales or receipts, and payroll for retail trade.

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Kico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. oflScially defined area
representing their '-Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tal)ulate 1954
Census data for them could he implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis opcraticMi is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specificatious for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area chiiracterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Busine.ss would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census I'.nreau's recjuircmenls
for Central Business Districts, such areas were accepted for

\ise in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Ket.-iil

Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 194!) edition) of the Slantl-

fird Industrial Clds.iiflcntioii Manual, i.ssued under the
auspices of the Bureau of the Budget, 10xe(Uti\e Otlice of the
I'resident, with two exceptions: (1) milk dealers whicii, in

conformity with a sni)se(inent action of the IJureau of the
Budget, have been classified in the maiaifacturiug industries
(see Food Stores, l)elow) : and (2) nonslore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Gnmps 70 and 78 of Volume II of the Stdmlanl
ffifhi.strial Classification. Manual.

Uctail Tr.-ule, as defined in the Stainlard Industrial Clussifi-

c(itioi\ Manual, and as covered in the 1U.")4 Census of liusiness,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excludul from Ketail Tr;ute are places of business opei'ated
by membership clubs and open oiil.v to their own members or
l)ersonnel, such as restaurants ••uul bars operated h\ country
cluhs, school c.-ifeterias, cafeterias oi)erated by industrial
plants for their emitloyees, estal>lishnH'iits operated by
agencies of the Federal (Jovernnicnt on militai'y i)osts, hos-
pitals, etc.

The "nonstin'e" type ot retail esta))lisliment has been dassj
fied in the 19.")4 Census, lor the first time, on the basis of itj

method of selling and isolated from the "store" type. "Non-
store" retail estal)lisbnients, like the "store" type of estab-
lishment, are primaril.\ engaged in the selling of merchandise
to personal, household, or farm users. Howexer, the 'non-
store" type is distiiigui.'<bed by the fact that the customer does
not make his purchases at the establishment site. Instead,
the i)urchase is made at the custouier's lionie, at the site o.'..'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are nmde in this inannei- are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
;order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
gi-oups defined above, on the basis of commodities handled.

Data for nonstore retailers h.ive been excluded from both
the 1948 and lft"4 tabulations in (his liullctin. D.-ita for Ibis
class of retailers, however, are contaimnl in other pub-
lications of the V^Tt\ Census of Business, such as (he Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

l''or purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

Kories—those with any paid eniphiyment during 19TA, i. e.,

the ''einployer" iinivei'se and those with no paid eniplmynient
during VXA, i. e.. the "noiieniployer" universe. The method
of obtaining Census infornmtiou for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service

trades was r(vbtained by means of a mail canvass. Report
forms were niaihd to all business lirnis included in the active
records of the Internal llevenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

enii)loyers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survival's Insur-
ance ( I'.O.VSI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
7(t, 72. 73, 75, 7(i, 78, and 79 of the service portion of the
t<taiuhiid Iii/liistrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classllication (for those cases
for which IK)ASI classification had not yet been established,
a general purinise form was used) but its 1954 Census classifi-

cation was determined by replies t|f> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnislied by the Internal Revenue Service and was
derived from the 19.')4 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. I'he "nonemployei" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail tiade volume. The
"nonemployer" segment accounted for about 2 jiercent of the
voltnne of hotels, and less than 1 percent of the motion
pictui'e volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

si>ects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 19-54 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
wliich operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tiie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
19o4 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store cla.ssified in some kind of business other than apparel.
It also should l)e noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

he made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change In leased department procedure
might have had the greatest effect. Later publications of the

19!>4 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tlian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the pliysical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tl)is will be the case in the
forthcoming retail trade bulletin "Single I^nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSP]S, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For letail stores, tlie sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
liishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and eai'lier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of spec-ific merchandise lines. These (jues-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 19.54 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sntHciently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
Ihe establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some ca.ses, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.



CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for tliem having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classitication was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
liusiness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in

"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
ns.ss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See F(H)d Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places'" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flo^r t*ensus purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tulies, otlier automobile accessories, and sometimes
lunches, candy, tol)acco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tool.s,

builders' hardware, paint and glass, electrical supplies, roof-

ing nmterials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumbea* yards''

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must .sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise sucii as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nuisic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ROCKFORD, ILLINOIS

H&ble 1. RETAIL SOXffiES AND SELECTED SERVICE ESTABLISBMEHTS: 19^4 AHD 19it8

CENTRAL BUSINESS DISTRICT OF ROCKFORD

EstabllsfaDientB, Sales, aad Annual Payroll, by Kind of Business

ia.nd of business Estab-
lish-
ments^
(Number

19^

Sales-'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsb-
ments
(Number)

19't6

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equips dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

278

Hotels
Motion picture theaters.

23

44
32
12

15
4
11

81

19
14
4
37
14

7

18
6

12

13

4

10

64
2

21
5

56,757 8,685 244

2,052

3,038
2,408

630

16,269
2,202

14, 067

10,155
2,121
2,847

674
4,084
3,270
429

3,478
2,378
1,100

12,895

235

1,184

2,668

4,783
(D)

1,732
365

768
792

283

828
724
104

2,673
350

2,323

1,589
292
526
81

636
510
54

694
486
208

1,246

18

183

402

769
(D)

292
85

291
170

22

48
35
13

11
4
7

52

12

9

2

19
12

7

13

7
6

21

5

10

56
4
17
3

51,201

2,764

3,224
2,494

730

16,799
2,253

14, 546

9,193
1,293
2,664

(D)

4,486
4,215
426

2,716
1,958
758

9,149

270

1,027

2,254

3,805
287

1,422
213

766
1,134

6,938

252

759
632
127

2,379
357

2,022

1,207
147
454
(D)

535
501

(D)

422
312
110

1,031

39

119

279

451
39
159
45

233
221

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may inclxide data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
^Thls group total Includes kinds of business not included in Emy of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND 19!^
CITY OF ROCKFORD

EatabllsfamentB, Scdes, and Annual Payroll, by Kind of BuBiness

Kind of business Estab-
lish-^
ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

19'td

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entiare

year
($1,000)

RETAIL STORES

Retail stores, total'

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

1,268

Hotels
Motion picture theaters.

285

273
157
116

34
lA-

20

135
31
23

7

57
20
11

77
35

42

78

125

70
29
41

46

145
14

25

20

7

172,191 20,254 1,184 134,914

35,640

14,595
7,882
6,713

19,748
(D)

(D)

12,625
(D)

3,384
(D)

4,777
3,666

(D)

13,347
7,650
5,697

34,208

9,310

15,791
3,895

11, 896

5,909

11,018
1,948

(D)

549

2,056
1.352

2,435

2,612
1,836

776

3,149
(D)

(D)

1,857
(D)

615
(D)

690
554
(D)

2,189
1,479

710

3,039

638

1,978
463

1,515

(D)

(D)

(D)

(D)

124

685
275

321

240
142
98

21
9

12

87
20
20
4

27
15
11

51
27
24

67

116

63

14
49

47

171
24
23
6'

18
10

28,254

10,781
6,041
4,740

19,616
2,721

16, 895

10,689
1,605
3,250
390

4,739
4,375

508

8,543
5,680
2,863

21,686

5,485

13,140
1,507

11,633

4,543

12,177
1,873

(D)

448

1,919
1,614

15,413

1,733

2,009
1,381

628

2,798
441

2,357

1,366
186
536
.40

551
510
53

1,395
1,014

381

2,149

456

1,640
163

1,477

514

1,353
167
(D)

105

573
315

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed

In 195'^

kind.of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 71 such establishments with sales of $4,056,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thi8 groiip total includes kinds of business not included in any of the detail lines which follow.



ROCKFORD, ILLINOIS 11

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 193't AND 19Ud
ROCKFORD STANDARD METROPOLITAN AREA

Eatabllsfaments^ Sales, and Annual Payroll, by Kind of Business

195't

Kind of business Estab
llsh
nents
[Ninober

)

1
Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19l»8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

.

Drug stores, proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion pict\ire theaters

1,625

352

356
206
150

41
16

25

138
32
23

9

57
20
11

102

58

97

172

105
37
68

212

18
26

20
11

199,324 22,795 1,626 160,309

41,975

19,144
10,541
8,603

20,477
3,135
17,342

12,764
2,802
3,384

970
4,777
3,666

(D)

14,223
7,978
6,245

36,003

12,217

21,549
4,394
17,155

6,265

14,707
2,328
2,085

549

2,056
1,668

2,758

3,527
2,569

958

3,230
483

2,747

729
615

(D)

690
554
(D)

2,266
1,513

753

3,113

819

2,543
510

2,033

885

1,786
124
326
124

685
366

445

350
204
146

32

14
18

96
25

20
4

27
15
11

69
37
32

84

186

102

28
74

52

210
31

24
6

19
13

35,718

15,083

7,982
7,101

20,010
2,806
17,204

10,784
1,665
3,250

390
4,739
4,375

508

9,712
6,642
3,070

23,711

8,100

17,399
2,035
15,364

4,736

15,056
2,391
1, 821
448

(D)

1,747

17,262

1,993

2,647
1,733

914

2,818
446

2,372

1,366
186
536
40
551
510
53

1,630
1,230
400

2,204

574

1,979
206

1,773

533

1,518
207
184
105

(D)

333

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In I95U

there' were 104 such establishments with sales of $4,817,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

group totals.
This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table k. RETAIL STOBES AMD SELECTED SERVICE ESTABLISHMENTS - PERCEMT CHANGE IN SALES, I9I18 TO 195Jt,

CENTRAL BUSINESS DISTRICT OF ROCKFORD, THE ENTIRE CITY, AND THE ROCKFORD STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores k

Shoe stores
Men's, bqys' clothing and furnishings stores^
Family clothing stores-'

Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
P\uTiiture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.9

-25.8

-5.8
-3.5
-13.7

-3.2
-2.3
-3.3

10.5
64.0
6.9
(D)

-9.0
-22.4

0.7

28.1
21.5
45.1

40.9

-13.0

15.3
(NA)

(NA)

18,4

25.7
(D)

21.8
71.4

0.3
-30.2

27.6 37.9 24.3

26.1

35.4
30.5
41.6

0.7
(D)

(D)

18.1

(D)

4.1
(D)

0.8
-16.2

(D)

56.2
34.7
99.0

57.7

69.7

20.2
158.5

2,3

30.1

-9.5

4.0
(D)

22.5

7.1
-16.2

31.8

52.9
54.3
51.7

23.5
(D)

(D)

65.1
(D)

-8.4

(D)

173.9
147.5

(D)

69.4
41.6
118.4

70.0

74.0

20.6
(NA)

(NA)

41.6

-25.5

(D)

(D)

-21.7

11.7
16.7

17.5

26.9
32.1
21.2

2.3
11.7
0.8

18.4
68.3
4.1

148.7
0.8

-16.2
(D)

46.4
20.1
103.4

51.8

50.8

23.9
115.9
11.7

32.3

-2.3
-2.6
14.5
22.5

(D)

-S2.6

Standard liotec: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),

'includes only "with payroll" establishments. Establishments "without payroll," If any, are included In the
group totals.

*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND I9W - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ROCKFORD CITY AND OF ROCKFORD STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales In
Central Business District

1951^ 19iv8

Percent of Standard Metro-
politan Area Sales In

Central Business District

195'+ I9U8

Retail stores, total^.

Food stores.

Eating, drinking places.
Eating places
Efrinking places

General merctiandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty . stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

33.0

5.8

20.8

30.6
9.A-

82.4

(D)

(D)

80. -i

(D)

84.1
(D)

85.5
89.2

(D)

26.1
31.1
19.3

37.7

2.5

7.5

45.2

43.4
(D)

(D)

66.5

38.0

9.8

29.9

41.3
15.4

85.6
82.8
86.1

86.0
80.6
82.0
(D)

94.7
96.3
83.9

31.8
34,5
26.5

42.2

4.9

7.8

49.6

31.2
15.3
(D)

47.5

28.5

4.9

15.9

22.8
7.3

79.5
70.2
81.1

79.6
75.7
84.1
69.5
85.5
89.2
(D)

24.5
29.8
17.6

35.8

1.9

5.5

42.6

32.5
(D)

83.1
66,5

31.9

7.7

21.4

31.2
10.3

84.0
3

6

80,

84,

85.2

77.7
82.0
(D)

94.7
96.3
83.9

28.0
29.5
24.7

38.6

3.3

5,9

47,6

25.3
12.0
78.1
47.5

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

group totals.
This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 6. RETAIL STORES: 19^ AND 19't3—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF ROCKFORD, THE ENTIRE CITY, AND THE ROCKFORD STANDARD METROPOLITAN AREA

(Percentage are based on total ret6d.l store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951* I9W

Entire City

195'* 19l»8

Standard
Metropolitan

Area

195'* 19-48

Retail stores, total ....,

Food stores

Eating, drinMng places ,

Eating places.
DrinMng places.

General merchandise group
Variety stores ,

General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, bc^s' clothing and fHimlshlngs stores^ ,

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers,

Hardware stores ,

Other ,

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

3.6

5.A-

4.3
1.1

28.7
3.9

24.8

17.9
3.7
5.0
1.2
7.2

5.8
0.8

6.1
4.2
1.9

22.7

0.4

2.1
(NA)

(NA)

4.7

8.4

(D)

3.1
0.6

5.4

6.3
4.9
1.4

32.8
4.4

28.4

18.0
2.5
5.2

(D)

8.8
8.2

0.8

5.3

3.8
1.5

17.9

0.5

2.0
(NA)

(NA)

4.4

7.4
0.6
2.8
0.4

20.7

8.5
4.6
3.9

11.5

(D)

(D)

7.3
(D)

2.0
(D)

2.8
2.1
(D)

7.8
4.5
3.3

19.9

5.4

9.2

2.3
6,9

3.4

6.3
1.1

(D)

0.3

20.9

8.0
4.5
3.5

14.5
2.0

12.5

7.9
1.2

2.4
0.3
3.5
3.2
0.4

6.3
4.2
2.1

16.1

4.1

9.7
1.1
8.6

3.5

9.0
1.4
(D)

0.3

21.2

9.6
5.3
4.3

10.3
1.6
8.7

6.3
1.4
1.7
0.5
2.4
1.8
(D)

7.1
4.0
3.1

18.1

6.1

10.8
2.2
8.6

3.1

7.4
1.2

1.0
0.3

100.0

22.3

9.4

5.0
4.4

12.5
1.8

10.7

6.6
1.0
2.0
0.2
3.0
2.7
0.3

6.1
4.1
2.0

14.7

5.1

10.9
1.3
9.6

3.0

9.4
1.5
1.1
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiro totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Ti-ade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each
large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each
city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1054 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES
Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and
Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be Issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-

chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Haw^aii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metrpiwlltan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Commodity

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for
standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-
politan area data.

TRADE BULLETINS.—Primarily a reorganization of business
data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their worit on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining tlie
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend-to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there bad been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification MatiJial, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, l)elow) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

ciitiont Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business oi)erated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" tyi)e of retail establishment has been classi
fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated frpm the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to i)ersonal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1934, i. e.,

tlie "employer" universe and those with no paid empllo^yment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was ^obtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
records of the Internal Revenue Service as sul)ject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoxs Insur-
ance (KOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standiird Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nolt classified by kind of business prior to the mailing of
the report forms. Bach establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general puiTpose form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
le.ss than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of "Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that chahges in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tlie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a .leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the maferial included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in Instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or' more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. Hovpever, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification System based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of btisiness was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged l)eers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
nrocessed and bottled milk and cream if the major portion of
iieir sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was ii; the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business Included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, tor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, otlier automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell
prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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FRESNO, CALIFORNIA

Table 1. BEIAIL STORES AND SEI£CTED SERVICE ESTABLISHMERTS: 19^U AHD 19l»d

CENTRAL BUSINESS DISTRICT OF FRESNO

EstabllsbmentB, Sales, and iUmual Payroll, by Kind of Business

Kind of buslneps Estab-
lish-
ments^
(Hvmiber)

1954

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(HuDber)

19'»8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^ ,

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furnittire, home furnishings stores, antique stores
Household appliance, radio, TV stores..... .........

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion pictm-e theaters.

U2.2

20

73
49
24

19
6

13

108
26
11
5

49
22
13

44
34
10

15

17

7

14

105
6

23

5

26

7

84,152 12,720 418

2,057

4,555
2,688
1,867

19,536
3,874
15,662

16,659
3,275
2,510
3,336
6,436
5,399

994

13,290
7,158
6,132

11,369

1,090

2,053

4,153

9,390
165

2,539
877

2,020
1,397

198

1,096
775
321

3,169
673

2,496

2,367
462
407
480
883
762
135

2,265
1,264
1,001

1,354

124

329

432

1,386
11

341
141

832
292

15

90
57
33

17
4
13

81
16
14
3

35

26
12

42
32
10

24

18

15

16

100
9

24
5

34
7

79,051

2,870

4,733
2,909
1,824

20,318
3,069

17,249

16,025
2,747

(D)

3,287
6,684
6,236

728

7,185
6,142
1,043

11,209

937

5,063

3,780

6,931
359

2,290
771

2,504
1,777

10,362

297

1,295
794
501

2,657
326

2,331

2,029
333

(D)

479
893
837
(D)

829
669
160

1,108

87

746

519

795
15

217
100

892
296

Standard Notes: (d) Withheld to avoid disclosure. (NA) Hot available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified toy detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^ Includes only "with payroll" establishments. Establishments "without payroll," if any, are Inclxided in the

group totals.
^Thls groi;[p total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND 1948
CITY OF FRESNO

EstablisbmentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Nuznber)

195'*

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
11 sh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drlnJclng places
Eating places
Drinking places

General merchandise group
Variety stores
Genereil merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores-'

Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels'.

Motion picture theaters

1,957

384

353
2'iO

113

62
29
33

163
32
15

U
67
35
21

167
85

82

101

257

75
18
57

59

336
51
33
11

-45

12

2-43,234 28,-4-42 1,523 183,151

57, 548

17,255
11,804
5,451

22,555
5,453

17,102

19,512
3,640
2,779
4,162
7,246
6,119
1,275

22,462
12,814
9.648

33,570

15,220

19,081
2,603
16,478

9,330

26,701
3,210
2,728
1,184

2,692
1,823

3,969

3,953
2,995

958

3,445
847

2,598

2,626
496
433
596
949
822
152

3,333
2,046
1,287

3,629

1,318

2,572
399

2,173

1,078

2,519
164
354
175

1,059
411

297

308
200
108

49
30
19

127
23

15
8

54
37
23

108
68
40

184

78
17
61

47

239
48
32

57
12

30, 997

12,562
7,835
4,727

22,656
4,855

17, 801

17,674
3,041
2,588
3,769

(D)

6,459
(D)

10, 962

8,773
2,189

31,383

8,006

24,626
4,813
19,813

6,609

17,676
2,544
2,427

869

2,878
2,198

20,452

2,013

2,988
1,916
1,072

2,947
564

2,383

2,167
361
230
520
(D)

876

(D)

1,366
1,108
258

3,010

691

3,009
729

2,280

832

1,429
109
220
105

966
392

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

In 195*+

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 95 such establishments with sales of $4,284,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES ADD SELECTED SERVICE ESTABLISBMESTS: 19;U ADD 19<»8

FRESNO STANDARD METROPOLITAN "AREA

Establlstaments, Sales, and Annual Payroll, by Kind of Business

I95U

Kind of business Estab
lish-
ments
(Number)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19>»8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Fumltijre, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,621

781

727
^75
250

136
62

72

239
47
30
28
91
51

27

246
123
121

205

464

204
64

140

92

527
85

46
19

67
33

365,007 38,375 3,121 282,589

96,392

26,729
17,389
9,334

28,890
7,111

21,637

22,895
4,243
3,605
5,050
8,077
6,723
1,492

27, 041
15,149
11,876

50,046

25,313

35,373
4,935
30,438

12,482

39,846
5,154
3,320

(D)

2,951
3,027

5,891

5,416
3,908
1,508

3,990
1,050
2,940

2,877
525
489
677

1,016
874
170

3,767
2,312
1,455

5,304

1,979

4,479
558

3,921

1,384

3,288
226
418
(D)

1,073
698

759

657
378
279

114
61
53

187
38
24
11

72

51
29

179
96

83

180

387

190
48
142

77

391
68
54

11

82

32

65,052

20, 858

11,277
9,581

27,345
6,166

21,179

20,023
3,591
3,122
4,029
7,845
7,109

(D)

14, 916

10,721
4,195

45,988

15,428

37, 827

6,661
31,166

8,442

26,710
3,509
2,937

964

3,796
3,201

27,713

3,365

4,258
2,485
1,773

3,322
707

2,615

2,268
381
258
533
(D)

912

(D)

1,696
1,269
427

4,550

1,194

4,274
867

3,407

970

1,816
148

273
108

1,228
564

Standard Notes; (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195**

there were 140 such establishments with sales of $4,856,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are incliided in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19k6 TO 195lt,

CENTRAL BUSINESS DISTRICT OF FRESNO, THE ENTIRE CITY, AND THE FRESNO STANDARD METROPOLITAN AREA

y<P<< of business

Percent change ^

Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .'

Men's, boys' clothing and fumishlnigs Stores^

Family clothing stores-'

Women's clothing, specialty stores ..-.

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, btiilding materials, hardware, farm equip, dealers...
Hardware stores
Other

Drug stares, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

6.5

-28.3

-3.8
-7.6
2.4

-3.9
26.2
-9.2

<;.o

19.2
(D)

1.5
-3.7
-13.4
36.5

85.0
16.5

487.9

1.4

16,3

-59.5

(NA)

fNA)

9.9

35.5
-54.0
10.9
13.7

-19.3
-21.4

Entire
City

32.8

85.7

37.4
50.7
15.3

-0.5
12.3
-3.9

10.4

19.7
8.2

10.4
(D)-

-5.3

(D)

104.9
46.1

340.7

7.0

90.1

-22.5
-45.9
-16.8

41.2

51.1
26.2
12.4
36.2

-6.4
-17.1

City
less its
Central
Business
District

52.8

97.3

62.2
85.1
23.5

29.1
-11.6
160.9

73.0

24.1
(D)

71.4
(D)

222.9
(D)

142.8
115.0
206.8

10.0

99.9

-13.0
(NA)

(NA)

83.0

61.1
39.4
38.0

213.3

79.7
1.2

Entire
Standard
Metro-
politan
Area

29.2

48.2

28.1
54.2
-2.6

5.7
15.3
2.2

14.3

18.2
15.5
25.3
3.0

-5.4
(D)

81.3
41.3
183.1

64.1

-6.5
-25.9
-2.3

47.9

49.2
46.9
13.0
(D)

-22.3
-5.4

Standard
Metro-
politan
Area less
Central
Business
District

Standard Notes; (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groOT totals.
*Thl8 group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^^ AND 19't8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
FRESNO CITY AND OF FRESNO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1951+ I9W

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 19it8

Retail stores, total^

Food stores

Eating, drlnlring places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except Vciriety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty , stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm eauip. dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

3<4.6

3.6

26.4
22.8
34..

3

86.6
71.0
91.6

85.-4

90.0
89.7
80.2
88.8
88.2
78.0

59.2
55.9
63.6

33.9

7.2

10.8

-44.5

35.2
5.1

93.1
74.1

43.2

9.3

37.7
37.

38.

89.

63.

96.

90.7
90.3

(D)

87.2

(D)

96.5

(D)

65.5
70.0
47.6

35.7

11.7

20.6

57.2

39.2
14.1
94.4
88.7

23.1

2.1

17.0
15.5
20.0

67.6
54.5
72.4

72.8
77.2

69.6
66.1
79.7
80.3
66.6

49.1
47.3
51.6

22.7

4.3

5.8

33.3

23.6
3.2

76.5
(D)

28.0

4.4

22.7
25.8
19.0

74.3
49.8
81.4

80.0
76.5
(D)

81.6
85.2
87.7
(D)

48.2
57.3
24.9

24.4

6.1

13.4

44.8

25.9
10.2
78.2
80.0

Standard Notes: (D) Withheld to avoid disclosvire. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AHD 19i»8—PERCENTAGE DISTRIBUTION 0? SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF FRESNO, THE ENTIRE CITY, AND THE FRESNO STANDARD METROPOLITAN AREA

(Percentages are baeea on toted retail store sales which exclude sales of nonstore retailers—
nail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* 19i*8

Entire City

195"* 19W

Standard
Metropolitan

Area

I95I* 19-48

Retail stores, total

Food stores

Eating, drinking places
Eating places ;

Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

i^parel, accessories stores
Shoe stores
Men's, bqys' clothing and furnishings stores-*-

Family clothing stores^
Women's clothing, special-fcy stores

Ready-to-wear stores^
All other apparel stores. ,

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline ser-vloe stations
,

Lumber, building materials, hardware, farm equipment dealers,
Hardware stores

,

Other .,
,

Drug stores, proprietary stores
,

Other retail stores^
,

Liquor stores
,

Jewelry stores
,

Book, stationery stores
,

100.0

2.4

5,4
3.2
2.2

23.2
4.6
18.6

9

9

6

6.4
1.2

15.8
8.5

7.3

13.5

1.3

2.4
(NA)

(NA)

4.9

11.2
0.2
3.0
1.0

100.0 100.0 100.0 100.0

3.6

6.0
3.7
2.3

25.7
3.9

21.8

20.2
3.5
(D)

4.2
8.5
7.9
0.9

9.1

7.8
1.3

14.2

1.2

6.4
(NA)

(NA)

0.5

2.9
1.0

23.7

7.1
4.9
2.2

9.3
2.2
7.1

8.0
1.5
1.2
1.7
3.0
2.5
0.5

9.2

5.2
4.0

13.8

6.3

7.8
1.1
6.7

3.8

11.0
1.3
1.1
0.5

16.9

6.9
4.3
2.6

12.4
2.7
9.7

9.6
1.7
1.4
2.1
(D)

3.5
(D)

6.0
4.8
1.2

17.1

4.4

13.4
2.6
10.8

3.6

9.7
1.4
1.3

0.5

26.4

7.4
4.8
2.6

7.9
1.9
6.0

6.3
1.2

1.0
1.4
2.2
1.8
0.4

7.4
4.1
3.3

13.7

6.9

9.7
1.4
8.3

3.4

10.9
1.4
0.9
(D)

100.0

23.0

7.4
4.0
3.4

9.7
2.2
7.5

7.0
1.3

1.1
1.4
2.8
2.5

(D)

5.3
3.8
1.5

16.2

5.5

13.4
2.4

11.0

3.0

9.5

1.2
1.0
0.3

Standard Notes: (d) Withheld to avoid disclosure , (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grow totsils.

This groirp total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 195*

("Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. 0.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

le.ss detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of oiganization ; single and multiunit organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Censu.s of liusiness or the 1954 Census
of Manufactures.

Central Business District Bulleiins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, claysified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United

States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establlshmenta,

Single Units and Multiunlts, Legal Form of Organization, Mer-

chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports In bulletin series Br-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metroiwlltan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports In bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.

United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole:

sale Establishments, Credit Sales, Warehouse Space, Commodity

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports In bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.

United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunlts,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS^-Prlmarlly a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTMCT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmentul
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic fiow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries { 1949 edition ) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiovi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clul)s, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it?

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

Tor purposes of coveraRe in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19r)4, i. e.,

the "employer" universe and those with no paid employment
during l!)r>4, i. e., the "nonemployer" universe. The metliod
of obtaining Census information for these two groups was aa
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivcws Insur-
ance ( HOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
titandard IvflustrUil Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nflit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general pui-pose form was used) but its 1954 Census classifi-

cation was determined by replies t^ questions on the Census
report form.

Enumeration of "Nonemployefs."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Busiiaess. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the incYusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still In business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenae Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total
amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect
kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should i)e noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because tliat code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
19.54 Census of Business will present separate data for leased

departments.

(G) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 19.54 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

Is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. Tliese ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merehan-
di.se lines handled (or on percent in .specified lines) was con-

sistent with the designation. Tlie inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Becanse "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to al)ove, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cnu.se differences in specific kinds of business as compared
witli past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
tlieir sales was by route delivery to the homes of consumers.
Sucii establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in tlie 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a3
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, .shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new pai-ts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, iVn- Census purposes, classified as whole-
sale estal)lishuients.

Gasoline Service Stations.—This group includes estab-

lisliments primarily engaged in selling gasoline and otlier

automotive petroleum products. Business places called "ga-
rages" but deriving tlie larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.



Little Rock, Arkansas

CONTENTS

Table Page

1. Retail Stores and Selected Service Establishments: 195^ and I9U8—
Central Business District 9

2. Retail Stores and Selected Service Establishments: 195*^ and 191^8—
City 10

3. Retail Stores and Selected Service Establishments: 195lt and 191*8—
Standard Metropoliteua Area 11

k. Retail Stores and Selected Service Establishments—Percent Change
in Sales, 19U8 to 1954—Central Business District, Entire City,
and Standard Metropolitan Area 12

5. Retail Stores: 1951* and 191*8—Central Business District Sales as
Percent of the City and of the Standard Metropolitan Area I3

6. Retail Stores: I95I* and 191*8—Percentage Distribution of Sales, by
Kind of Business—Central Business District, Entire City, and
Standard Metropolitan Area ll*



LITTLE ROCK, ARKANSAS CENTRAL BUSINESS DISTRICT
LITTLE ROCK- NORTH LITTLE ROCK STANDARD METROPOLITAN AREA

(City data in thiK bulletin arc l>ascd upon the legal boundaries at the end o( the Census year.)

consists of tract 7

U. S. DEPARTMENT OF COMMERCE 1954 CENSUS OF BUSINESS

• CENTRAL BUSINESS DISTRICT

^^^ AREA OF CITY, 1948

^^ i ANNEXATIONS THROUGH 1954

S^v: STANDARD METROPOLITAN AREA

euREAU OF THE CENSUS



LITTLE ROCK, ARKANSAS

Table 1. KETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS: 195l» AND 19lt6

CENTRAL BUSINESS DISTRICT OF LITTLE ROCK

Establlsbments, Sales, and Amiiial Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Nuoiber

)

I95I*

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furnittire, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lvffliber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

385

25

72

6A-

17
3

lA

75

22
13

7

27
12

6

2A
16

27

29

15

3

12

15

86

21
lA

1<4

7

89,627 12,695 -453

2,605

3,685
3,447
238

32,736
2,335

30,401

8,976
3,130

(D)

(D)

2,838
2,096

516

4,052
2,689
1,363

22,778

2,348

2,968
315

2,653

2,616

6,863
1,239

(D)

(D)

3,258
658

174

749
712

37

5,478
378

5,100

1,360
528
(D)

(D)

368
247
64

631
410
221

2,237

298

336
34

302

429

1,003
54

(D)

(D)

1,035
143

34

106
93

13

14
3

11

62

14
13

5

18
13
11

29
18
11

40

35

13

3
10

13

107
34
15

4

17
7

83,446

3,855

4,100
3,808

292

30,666
1,855

28, 811

9,070
(D)

(D)

617
(D)

(D)

606

3,179
1,977
1,202

17,798

2,147

1,718
297

1,421

2,541

8,372
1,789
2,027

(D)

3,205
795

10, 645

257

830
786
44

4,669
277

4,392

1,063
(D)

(D)

77
(D)

(D)

76

425
249
176

1,665

269

178
38
140

411

678
58

287
(D)

1,055
142

Standard Notes: (d) Withheld to a.vold disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
*This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195'* AND 19^*8

CITY OF LITTLE ROCK

Establlsbmeats, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j^

ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab
11 sh-
ments
(Nuinber

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total ^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores ^

Women's clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, Eintique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Etug stores, proprietary stores.

Other retail stores'*

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,317

356

1S4
30

50

19
31

94

26
\i,

8

32

16

12

60

43

17

54

146

53

13

38

68

222

67
16

10

21
15

160,529 18,652 1,239 127,746

33,721

8,432

7,761
671

33,689
(D)

(D)

10,411
3,289
1,818

900

3,681
(D)

(D)

7,574
(D)

(D)

31,266

8,253

8,727
(D)

(D)

5,942

12,514
3,746
2,072

(D)

(D)

1,302

1,831

1,582
1,501

81

5,534
(D)

(D)

1,546
541
301
127
499
355

(D)

1,149
(D)

(D)

2,877

792

1,048
(D)

(D)

788

1,505
203
(D)

(D)

(D)

289

346

247
197
50

34
19

15

15

13

5

20
13

14

58
41
17

60

128

41

12

29

56

201

75
16

5

23

15

21,317

7,496
6,527

969

31,158
2,217
28,941

9,156
1,734

(D)

617
(D)

(D)

(D)

6,004
(D)

(D)

22,314

6,107

5,754
743

5,011

4,863

13,577
4,389

(D)

326

3,491
1,287

14,486

1,189

1,381
1,262

119

4,696
302

4,394

1,073
195
(D)

77
(D)

(D)

(D)

896

(D)

(D)

653

661

75

586

646

1,303
147
(D)

41

1,115
243

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 195^*

,000,000.
"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thl8 grov^ total Includes kinds of business not included in any of the detail lines which follow.

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 86 such establishments with sales of
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISBMENTS : I93U AND 1948
LITTLE ROCK-NORTH LITTLE ROCK STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
[Number)

195'+

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsb-
ments
(Number)

19^^

Sales

(1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2,0A6

563

335
281
52

81

28
51

118
31

18
13
40
22

U

106
74
32

106

241

95

26
67

313
107
19
11

27
25

216,373 23,118 2,110 172,882

47, 082

11,657
10,430
1,209

36,062
3,337
32,687

11,830
3,655
1,998
1,130
4,100
3,239

907

10,497
7,311
3,186

47,571

13,829

13,283
1,171

12,100

7,348

17,214
6,062
2,141

514

(D)

1,716

2,487

2,106
1,989

117

5,776
516

5,260

1,738
599
322
145
540
396
132

1,484
1,053
431

4,039

1,194

1,558
88

1,470

941

1,795
320
378
(D)

(D)

399

680

392
284
108

84
32

52

87
18
15

12

23
15

15

92

69
23

100

234

77
22
55

79

285
120
18
5

27
24

32,622

10,042
8,495
1,547

33,692
2,723

30, 969

10, 114

1,774
2,167
1,025
4,257
4,021

838

7,828
5,150
2,678

35,079

9,654

10, 817

1,383
9,434

5,955

17, 079
6,602
2,215

326

3,509
1,658

Standard Notes: (d) Withheld to avoid disclosure. (lh\) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling; merchandise vending machine operators). In I95I*

there were 112 such establishments with sales of $3,929,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

group totals.
This group total Includes kinds of business not incliided In any of tbe detcd.1 lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191*^8 TO 195')-,

CENTRAL BUSINESS DISTRICT OF LITTLE ROCK, THE ENTIRE CITY, AND THE LITTLE ROCK-NORTH LITTLE ROCK
STANDARD METROPOLITAN AREA

Kind of buslnesB

Percent change

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stares

Eating, drinking places
Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Linnber, bxiilding materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

7.^

-32.4

-10.1
-9.5
-18.5

6.8
25.9
5.5

-1.0

(D)

(D)

(D)

(D)

(D)

-14-. 9

27.5
36.0
13.4

28.0

9.4

72.8
6.1

86.7

3.0

-18.0
-30.8

(D)

(D)

1.7
17.

2

25.7 60.0

58.2

12.5
18.9

-30.8

8.1

(D)

(D)

13.7
89.7
(D)

45.9
(D)

(D)

(D)

26.1
(D)

(D)

40.1

35.1

51.7
(D)

(D)

22.2

-7.8
-14.7

(D)

(D)

(D)

1.2

78.2

39.8
58.7

-36.1

93.7
(D)

(D)

,568.6

(D)

(D)

(D)

(D)

(D)

(D)

24.7
(D)

(D)

88.0

49.1

42.7
(D)

(D)

43.2

8.6
-3.6

(D)

(D)

(D)

30.9

25.2

44.3

16.1
22.8
-21.9

7.0
22.5
5.5

17.0
106.0
-7.8
10.2
-3.7

-19.5
8.2

34.1
42.0
19.0

35.6

43.2

22.8
-15.3
28.3

23.4

0.8
-8.2
-3.4

57.7

(D)

3.5

41.7

54.6

34.2
49.0
-22.6

9.9
15.4
5.9

173.4
(D)

(D)

(D)

(D)

(D)

68.5

38.6
45.7
23.5

43.5

52.9

13.4
-21.2
17.9

38.6

18.9
0.2

(D)

(D)

(D)

22.6

Standard liooec: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND igl+S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

LITTLE ROCK CITY AND OF LITTLE ROCK-NORTH LITTLE ROCK STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'* 1948

Percent of Standard Metro-
politan Area Sales In

Central Business District

195'+ 1948

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places '•

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty .stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores-'

Liquor stores
Jewelry stores
Book, stationery stores

55.8 65.3

7.7

43.7

35.5

97.2
(D)

(D)

86.2
95.2
(D)

(D)

77.1
(D)

(D)

53.5

(D)

(D)

72.9

28.5

34.0
(D)

(D)

44.0

54.8
33.1
(D)

(D)

18.1

54.7
58.3
30.1

98.4
83.7
99.6

99.1
(D)

(D)

100.0
(D)

(D)

(D)

52.9
(D)

(D)

79.8

35.2

29.9
40.0
28.4

52.3

61.7
40.8
(D)

(D)

41.4

5.5

31.6
33.0
19.7

90.8
70.0
93.0

75.9
85.6
(D)

(D)

69.2
64.7
56.9

38.6
36.8
42.8

47.9

17.0

22.3
26.9
21.9

35.6

39.9
20.4
(D)

(D)

48.3

11.8

40.8
44.8
18.9

91.0
68.1
93.0

89.7
(D)

(D)

60.2

(D)

(D)

72.3

40.6
38.4
55.1

50.7

22.2

15.9
21.5
15.1

42.7

49.0
27.1
91.5

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1951* AMD 19lt8—PERCENTAGE DISTRIBOTION OF SALES, BY KIMD OF BUSHJESS
CENTRAL BUSINESS DISTRICT OF LITTLE ROCK, THE ENTIRE CITY, AND THE LITTLE ROCK-NORTH LITTLE ROCK

STANDARD METROPOLITAN AREA
(Percenteiges are basea on total retail store sales which exclude sales of nonstore retailers—

'nail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

193^ 191*8

Entire City

1951* 191*8

Standard
Metropolitan

Area

1951* 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fHimishings stores-*-..

Family clothing stores^
Women's clothing, speclal-by stores

Ready-to-vear stores^
All other apparel stores <

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline ser-vlce stations

Liimber, b-ulldlng materials, hardware, farm eqiiipment dealers,
Hardware stores ,

Other

Drug stores, proprietary stores ,

Other retail stores^
Liquor stores

,

Jewelry stores
Book, stationery stores ,

100.0

2.9

-4.1

3.8
0.3

36.5
2.6

33.9

10.0
3.5
(D)

(D)

3.2
2.3
0.6

4.5
3.0
1.5

25.4

2.6

3.4-

0.4
3.0

2.9

7.7
1.4
(D)

(D)

100.0 100.0 100.0 100.0

4.6

4.9
4.6
0.3

36.7
2.2

34.5

10.9
(D)

(D)

0.7
(D)

(D)

0.7

3.8
2.4
1.4

21.3

2.6

2.1
0.4
1.7

3.0

10.1
2.1
2.4
(D)

21.0

5.3
4.8
0.5

21.0
(D)

(D)

6.5
2.0
1.1
0.6
2.3
(D)

(D)

4.7
(D)

(D)

19.5

5.1

5.4
(D)

(D)

3.7

7.8
2.3
1.3

(D)

16.7

5.9
5.1
0.8

24.4
1.7

22.7

7.2
1.4

(D)

0.5

(D)

(D)

(D)

4.7
(D)

(D)

17.5

4.8

4.5
0.6
3.9

3.8

10.5
3.4
(D)

0.3

21.8

5.4
4.8
0.6

16.6
1.5

15.1

5.5
1.7
0.9
0.5
1.9
1.5
0.4

22.0

6.4

6.1
0.5
5.6

3.4

7.9
2.8
1.0
0.2

100.0

18.9

5.8
4.9
0.9

19.5
1.6

17.9

5.9
1.0
1.3
0.6
2.5
2.3
0.5

4.5
3.0
1.5

20.3

5.6

6.3
0.8
5.5

3.4

9.8
3.8
1.3
0.2

Standard Notes: (d) Withheld to a-void disclosure. (NA) Not available. ... Represents zero.
^ Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiro to-tals.

This group total Includes kinds of business not included in any of the detail lines vrtilch follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Ti-ade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are pul)lished in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of liusiuess or the 1954 Census
of Manufactures.

Central Business District Bullelins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

infoimation for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Leeal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metrpiwlltan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for
standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS^—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954
(Central Business District Statistics Bulletin CBD-74—Columbus, Oiiio

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field OflSces of the Department of Commerce
Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico Jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traflSc flow" ; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be In the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant.
In order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, Issued under the
auspices of the Bureau ot the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, In

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiorti Manual, and as covered in the 1954 Census of Business,
Includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" tyi)e of retail establishment has been classi-

fied In the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
ll^ment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at th€f customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations In this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15)

.



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was K>btained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivojrs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classificatimi Manual. In addition,
report forms were mailed to all establishments which BOASI
had DAt classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification ( for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tp questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fram only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this rapge constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes, a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or In a
store classified in some kind of business other than appareL
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census oif Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the I^inds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1654 and 1948 receipts data.

CONFIDENTIAUTY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments In a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OP 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures foor those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices; etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaJer and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
Is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.'

Payroll* Entire Tear.—Payroll Includes all forms of com-
pensation (salaries, wages, cmnmissions, bonuses, and pay-
ments in kind) paid daring the year to all employees. For
corporations, it includes amounts paid to ofScers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
tliose of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establlshmenta and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting Information on merchan-
dise lines handled (or on percent In si>ecified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was Jiased, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
In different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
.by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as comjmred with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Knowa factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included In the Census of
Manufactures.

Food can be an Important line of merchandise in stores

other than those classified In a kind of business In the food
group. This Is particularly the case in "General stores" In

the general merchandise group. Because the classifications

In the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was In the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
Information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. E^stablishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified &9
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census Is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places ( lunch counters ) to "Eating
places (except refreshment stands)" In the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
uslially selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included In this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food Is usually the most Imiwrtant line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores In the food group.)

Apparel, Accessories Stores.—This group Includes stores

primarily engaged In selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group Includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chlnaware, domestic stoves, refrigerators,

and other household electrical and gas appliances. Including
radio and TV sets.

Automotive Group.—This group Includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorl)oats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized Indus-
trial equipment are, flT>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group Includes estab-
lishments primarily engaged In selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are Included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified In Wholesale Trade.

Drug Stores, Proprietary Sitores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within 8C0i)e of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged In the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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COLUMBUS, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195't AND igW
CENTRAL BUSINESS DISTRICT OF COLUMBUS

EstabllshmentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number

)

I95U 191*8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Hen's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, speclcU.ty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive groxxp.

Passenger car dealers (franchlsed & nonfranchlsed).
Tire, battery, accessory deauLers

Other automotive dealers

Gasoline service stations.

Lumber, building materleLLs, hairdware, fEurm equip, dealers
Hardware stores
Other i...

Dirug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, statlonexy stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.....
Motion picture theaters.

743

86

175
120
55

27
6

12

9

162
50
26
13

21
23

58
26

15

16

17
7

10

U
21
6

15

17

166
A-

36
5

7
10
12

5

15

6

201.102 3-4, 129 808 183,657

8,094

13,323
10,128
3,195

93,968
(D)

6,225
(D)

30,769
6,829
5,073
7,960
8,827

6,240
2,008

13,239
7,964

1,953
3,313

14,353
10,554
3,799

1,429

3,945
1,006
2,939

3,275

18,707
2,444
6,212

810
1,290

780
1,289

869

8,717
Trggo

657

3,393
2,726

667

16,328
(D)

1,215
(D)

5,426
1,092

845

1,398
1,736

1,285
355

2,593
1,523

441
629

1,747
1,115

632

190

531
133
398

570

2,694
59

1,136
125
103
164
191
100

3,213
370

140

160
108
52

23
6

12

5

147
36
30
7

44

24
27

53
25

11
16

17
6

11

18

31
6

25

17

202
5

30
7
7
8

13

7

15

9

9,339

12,889
9,907
2,982

84,582
(D)

6,545
(D)

28,330
5,202
5,241
7,467
8,569

7,734
1,792

12,019
7,849

1,416
2,749

9,467
7,387
2,080

1,110

3,798
1,066
2,732

3,161

18,962
(D)

5,869
660

1,247
564

1,390
828

8,699
2,212

28,866

646

3,361
2,687

674

13,819
(D)

1,087
(D)

4,224
649
662

1,195
1,373

1,275
345

2,309
1,422

379
508

1,076
750
326

145

507
127
380

464

2,315
(D)

905

96
93

102
216
89

2,742
365

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. Represents zero.
Groxxp totals may Include data for establishments without payroll which could not be classified by detailed

kind^f business^
"Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grotm totals.
This groi^ total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES MD SELECTED SERVICE ESTABLISHMENTS: 195^ AHD 191^8

CITY OF COLUMBUS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

195^^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191^

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Depairtment stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Fumitvire, home furnishings, appliance dealers.
Furniture stores-'

Other home furnishings stores.

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed Se nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores ,

Other

Drug stores, proprietary stores.

Other retail storesf
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

4,102

9-^8

932
555
377

107
8

61
36

306
84
lA

34
101
51
37

244
70
52

219
139
72

387

197
75

122

175

587
98
61
14

19

44
29

37
43

613 , 914 80, 319 3,813 447,018

135,468

52,413
33,555
18, 858

104,649
90,923
10,087
3,639

45,828
9,981
6,598
15,212
11,107
8,070
2,754

30,704
15,065
4,712
10,313

111,253
100,461

9,006
1,786

34,856

36,377
8,176

28,201

21,417

40, 949
10,982
6,965
1,533
1,796
1,853

(D)

(D)

10,115
3,985

10,280

11,196
7,872
3,324

17,771
15,425
1,836

510

7,958
1,585
1,038
2,804
2,063
1,552
468

4,943
2,647

842

1,454

11,830
10,342
1,363

125

3,489

5,191
907

4,284

2,850

4,811
338

1,215
217
143
383
(D)

(D)

3,641
826

1,082

800
411
389

93

8

60

25

224
54
45
22

60
32

37

169
56

37
64

202
127
61
14

329

177
65

112

173

564
103
53

14
22

40
21
12

35
54

88, 617

40,029
22,410
17,619

89,679
75,985
8,538
5,156

33,539
(D)

(D)

8,816
(D)

8,091
(D)

22,324
12,855
3,345
5,797

75,045
67,444
5,709
1,892

18,217

25,488
5,988

19, 500

14,632

39,448
8,828

(D)

(D)

1,588
1,451

CD)

1.190

10,217
4,562

56,599

5,525

8,694
5,455
3,239

14,629
12,534
1,403

692

4,747
(D)

(D)

1,326
(D)

1,315
(D)

3,814
2,097

888
829

7,712
6,844

811
57

1,879

3,841
589

3,252

1,759

3,999
259
(D)

(D)

117
243
(D)

111

3,123
919

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tlxcludes nonstore retsdlers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 295 such establishments with sales of $12,715,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals

.

*ThlB grovg) total Includes kinds of business not included in any of the detail lines which follow.
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IsbIb 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195l^ AND igW
COLUMBUS STANDARD METROPOLITAN AREA

Establishments; SaJ.eS; and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number

)

195't

1
Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores*

Ftunily clothing stores'
Women's clothing, specialty stores
Ready-to-wear stores*

All other apparel stores

Furniture, home furnishings, appliance deeilers.

Furniture stores*
Other home furnishings stores?
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (freuichised & nonfranchised).

.

Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm eq,ulp. dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other rettiil stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion pictui-e theaters.

4,904

1,1U

1,082
661
421

133

11
73

47

350
94
49
38

114
57
47

285

81

63

103

259
162
82
15

519

260
102

158

207

695
106
76
18
26
56
30
9

37
52

706,294 89,692 4,504 492,457

161,203

60,363
39,183
21,180

110,264
93,939
11,368
4,945

49,559
10, 501

7,042
16, 913

11,472
8,325
3,405

34,399
17,453
5,181

11,061

119,415
107,226

9,350
2,839

44,884

49,010
10,797
38,213

24,946

52,251
13,104
7,510
1,635
2,445
2,172
1,999
1,042

10,115
4.356

11, 854

12,723
9,090
3,633

18,499
15,772
2,077

650

8,586
1,668
1,096
3,190
2,103
1,589

529

5,348
2,902

894

1,552

12,419
10, 856

1,382
181

4,420

6,687
1,244
5,443

3,372

5,784
391

1,268
225
220
408
269
109

3,641
920

1,283

933
494
439

113

8
69
36

239
54

47
22

67
37
41

199
61
43

77

231
144
67
20

451

234
83

151

195

626
112
55

15
26
47
22
12

35
61

101,846

44,674
25,243
19,431

90,536
75,985
8,963
5,588

34, 035

6,376
6,991
8,816
9,291
8,287
2,366

23,744
13,377
3,500
6,469

78, 174

69,928
5,964
2,282

22,806

34,577
7,521

27,056

16,198

45,867
9,878
6,435
1,768
2,033
1,546
1,546
1,190

10,217
4,794

60,413

6,190

9,498
5,972
3,526

14,697
12,534
1,450

713

4,778
779
828

1,326
1,443
1,331
402

3,990
2,197

900
893

7,944
7,029

843
72

2,252

4,710
711

3,999

1,924

4,430
283
984
299
163
255
230
111

3,123
1,072

_ Standard Notes: (D) Withheld to avoid disclosure. (NA) Not avalla3)le. Represents zero.
Group totals may include data for establishments without payroll vhLcb. could not be classified by detailed

kind of business.
Tixcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195'^

there were 369 such establishments with, sales of $14,775,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groug totals.
This groiip total includes kinds of business not Included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table h. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO I95U,
CENTRAL BUSINESS DISTRICT OF COLUMBUS, THE ENTIRE CITY, AND THE COLUMBUS STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to -weatr stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

9.5

Hotels
Motion picture theaters.

-13.3

3.A-

2.2
7.1

11.1
(D)

-4.9
(D)

31.3
-3.2

6.6
3.0

-19.3

12.1

10.2
1.5

37.9
20.5

51.6

42.9
82.6

28.7

3.9
-5.6
7.6

3.6

-1.3

(D)

5.8
22.7
3.4

38.3
-7.3
5.0

0.2
-14.6

37.3 56.7

52.9

30.9
49.7
7.0

16.7
19.7
18.1

-29.4

36.6

(D)

(D)

72.5
(D)

-0.3

(D)

37.5
17.2

40.9
77.9

48.2
49.0
57.8
-5.6

91.3

42.7
36.5
44.6

46.4

3.8
24.4
(D)

(D)

13.1
27.7
(D)

(D)

-1.0
-12.7

60.7

44.0
87.4
7.0

109.6
(D)

93.8
(D)

189.1

(D)

(D)

437.6
^ (D)

412.6
(D)

69.5
41.8

43.0
129.7

47.8
49.7
43.5
-5.6

95.4

49.5
45.7
50.7

58.2

8.6

(D)

(D)

(D)

48.4
21.0
(D)

(D)

-7.9
-10.9

43.4

58.3

35.1
55.2
9.0

21.8
23.6
26.8
-11.5

45.6
64.7
0.7

91.8
23.5
0.5

43.9

44.9
30.5

48.0
71.0

52.8
53.3
56.8
24.4

96.8

41.7
43.6
41.2

54.0

13.9
32.7
16.7
-7.5

20.3
40.5
29.3
-12.4

-1.0
-9.1

63.6

65.5

48.0
89.5

9,3

173.7
(D)

112.7
(D)

229.4

212.8
12.5

563.7
266.3
277.0
143.4

80.5
71.7

54.9
108.3

52.9
54.6
42.9
24.4

100.3

46.4
51.7
45.0

66.2

24.7
(D)

129.3
-25.6
46.9
41.8
355.1
-52.2

-7.

-4,

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tixcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
TThis group totaO. includes kinds of business not included in any of the detail lines which follow. <
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Table 5. RETAIL STORES: 195'+ AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
COLUMBUS CITY AND OF COLUMBUS STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^+ 19it8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195*+ 1948

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchajidlse stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, speciatlty stores.

Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, f6a:Tn equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

32.8

6.0

25,

30.

16,

(D)

61.7
(D)

67.1
68.-4

76.9
52.3
79.5
77.3
72.9

43.1
52.9
41. -4

32.1

12.9
10.5
42.2

XXX

4.1

10.8
12.3
10.4

15.3

45.7
22.3
89.2
52.8
71.8
42.1
(D)

(D)

41.1

10.5

32.2
44.2
16.9

94.3

(D)

76.7
(D)

84.5

(D)

(D)

84.7
(D)

95.6
(D)

53.8
61.1
42.3
47.4

12.6
11.0
36.4
XXX

6.1

14.9
17.8
14.0

21.6

48.1

(D)

(D)

(D)

78.5
38.9
(D)

69.6

28.5

5.0

22.1
25.8
15.1

85.2

(D)

54.8

(D)

62.1
65.0
72.0
47.1
76.9
75.0
59.0

38.5

45.6
37.7
30.0

12.0
9.8

40.6
XXX

3.2

8.0
9.3

7.7

13.1

35.8
18.7
82.7
49.5
52.8
35.9
64.5
83.4

37.3

9.2

28.9
39.2
15.3

93.4

(D)

73.0
(D)

83.2
81.6
75.0
84.7
92.2
93.3
75.7

50.6
58.7
40.5
42.5

12.1
10.6
34.9
XXX

4.9

11.0
14.2
10.1

19.5

41.3
(D)

91.2
37.3
61.3
36.5
89.9
69.6

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grouD totals.
This group total includes kinds of business not included in any of the detail lines which follow.
XXX Not applicable.
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Table 6. RETAIL STORES:

CENTRAL BUSINESS DISTRICT OF

CENTRAL BUSINESS DISTRICT STATISTICS

: I95I+ AMD 19^18—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
COLUMBUS, THE ENTIRE CITY, AND THE COLUMBUS STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ I9U8

Entire City

I95I+ 19't8

Standard
Metropolitan

Area

195'* 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places .-

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'''

Family clothing stores '"'

Women's clothing, specialty stores
Ready-to-weax stores

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture stores ^

Other home furnishings stores}
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline ser'vice stations

Lumber, building materiails, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores >.

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

4.0

6.6
5.0
1.6

46.7
(D)

3.1
(D)

15.3
3.4
2.5
4.0
4.4
3.1
1.0

6.6
4.0
1.0
1.6

7.1
5.2

1.9

0.7

2.0
0.5
1.5

1.6

9.4
1.2

3.1
0.4
0.6
0.4
0.6
0.4

100.0 100.0 100.0 100.0

5.1

7.0
5.4
1.6

46.1

(D)

3.6
(D)

15.4
2.8
2.9
4.1
4.7
4.2
0.9

6.5
4.2
0.8
1.5

5.2
4.1
1.1

0.6

2.1
0.6
1.5

1.7

10.3

(D)

3.2
0.4
0.7
0.3
0.8
0.5

22.1

8.5

5.4
3.1

17.0
14.8
1.6
0.6

7.5
1.6
1.1
2.5
1.8
1.3

0.4

5.0
2.5
0.8
1.7

18.1
16.3
1.5
0.3

5.7

5.9
1.3
4.6

3.5

6.7
1.8
1.1
0.2

0.3
0.3

(D)

(D)

19.8

8.9
5.0
3.9

20.1
17.0
1.9
1.2

7.5
(D)

(D)

2.0
(D)

1.8
(D)

5.0
2.9
0.8
1.3

16.8
15.1
1.3
0.4

4.1

5.7
1.3
4.4

3.3

2.0
(D)

(D)

0.4
0.3

(D)

0.3

22.9

8.5
5.5

3.0

15.6
13.3
1.6
0.7

7.0
1.5
1.0
2.4
1.6
1.2
0.5

4.9
2.5

0.7
1.6

16.9
15.2
1.3
0.4

6.4

6.9
1.5
5.4

3.5

7.4
1.9
1.1
0.2
0.3
0.3
0.3
0.1

100.0

20.7

9.

5.

3.

18.

15.

1.

1.

6.9
1.3
1.4
1.8
1.9
1.7
0.5

4.8
2.7
0.8
1.3

15.9
14.2
1.2
0.5

4.6

7.0
1.5
5.5

3.3

9.4

0.2

Standard No'tes: (d) Withheld to avoid disclosure. (HA) Not a'vaila'ble. ... Represents zero.
Includes only "with payroll" establishments. Es'tablishments "without payro3-l," if any, axe included in the

group totals.
This group to'tal includes kinds of business not included in Einy of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wtiolesale Trade, and Se-

lected Service Trades. The final result of the 19M
Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Ptierto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Centi-ul Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for eaclx standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bnlletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the C'entrul Business District uf

each of a number of large metropolitan centers. Tlie

bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictlcs will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

IS
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole^

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS^—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retell trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides • findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufactui'ing Industries (1949 edition) ot the Stand-
ard Industrial Classificatian Manual, issued under the
auspices of the Bureau osF the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi.-

c(ttiort( Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "noiiemployer" universe. The method
of obtiiining Census infoimation for these two groups was as
follows

:

Enumeration of "Employers."^-Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as sul)ject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

en)i)loyers of one or more pergons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( HOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
I'eport forms were mailed to all establishments which BOASI
had nO|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purjwse form was used) but its 1954 Census classifi-

cation was determined by replies t^O: questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation 'used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Cen.suses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was i)ossible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of, data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should lie noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments In a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it oi)erates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
oiBces, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments

similar in character could have I'eceived different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufliciently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification v/as the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, fioor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile ti:ailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ibr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "pa-
rages" but deriving the larger part of I'eceipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodgii^g, or lodging and meals, to the general
public.
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OMAHA, NEBRASKA

Table 1. BETAIL STORES AND SEI£CTED SERVICE ESTABLISHMENTS: 19^1f AND 19k8
CENTRAL BUSINESS DISTRICT OF OMAHA

EstabllBbnents, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Nuniber

)

195'^

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

19^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Depaiisnent stores
Variety stores
General merchandise stores, n.e.c.

i^parel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, applieuice dealers.
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory deeilers

Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

HardwEO^ stores
Other i....

Drug stores, proprietary stores.

Other retail storesf
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

53-i

30

161
83

78

15

3

7
5

97
24
22

6

29
17

10

25
10

9

15

9
6

20

16

9

7

20

135
13
22

7

7

6

6

2

44
5

135,739 21,927 556 119,280

5,861

'ii,786
7,253
4,533

41,309
35,917

(D)

(D)

22,044
3,088
2,948
5,285
9,962
9,349

695

12,936
10, 993

509

1,408

18,314
16,467
1.847

2,054

5,889
2,434
3,455

3,945

11,601
943

2,963
1,151

793
299

1,502
(D)

6,750
1,480

481

2,571
1,912

659

7,159
6,289

746
124

3,414
385
362

1,063
1,496
1,404

108

2,602
2,284

119

199

2,250
2,004

246

269

929
333
596

542

1,710
57

451
225
78
57

221
(D)

2,175
297

47

167
84

83

15

3

82

17
21
8

17
13

12

24
7
6

9

16
7
9

29

14

8

6

21

141
9

28
8

5

6

7
2

49
5

4,831

10,676
6,326
4,350

33,558
(D)

3,786
(D)

22,018
2,811
3,174
6,244
9,209
8,866
449

11,507
9,729

537

1,225

14,729
13,255
1,474

1,844

4,174
3,103
1,071

3,936

12,007
419

3,173
937
886
253

1,520
(D)

6,519
1,550

17,014

337

2,310
1,615

695

4,490
(D)

619
(D)

2,873
332
396
947

1,131
1,102

65

2,156
1,844
137

175

1,700
1,450
250

288

594
367
227

587

1,679
30
525
140
145
30
267
(D)

2,135^
316

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not availtible. ... Represents zero.

^Grov^) totals may Include data for establishments without payroll which could not be classified by deteiiled

kind of business^
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," If any* are Included in the

groiro totals.
This groi^ total includes ictnfiH of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1951* AKD 19if8

CITY OF OMAHA

Establlstaments, Salee^ and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195h

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
yeeir

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores ?.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch!sed ).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

4

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2, -489

532

619
295
324

54

5

21
28

170
40
36
9

53
36

20

117
29

22

50

113
75

27
11

271

122
55

67

126

365
57
36
11

15
35
13

2

64
24

384,469 (D) 2,361 301,545

76,391

39,936
22,146
17,790

53,022
(D)

6,074
(D)

(D)

(D)
4,555
5,454

13,524
(D)

1,483

22,838
(D)

(D)

(D)

77, 192
(D)

(D)

(D)

18,996

25,043
5,135

19,908

13,489

(D)

4,796
3,432
1,255
1,010
1,191
1,967

(D)

(D)

(D)

4,793

11,778
9,496
2,282

(D)

(D)

(D)

(D)

(D)

(D)
523

1,077
1,979

(D)

(D)

2,899
(D)

(D)

(D)

7,480
(D)

707
(D)

1,499

3,109
(D)

(D)

1,535

3,310
(D)

(D)

242
93

168
239
(D)

(D)

(D)

558

613
281
332

53

4

29
20

135
28
28
13

32

20

23

108
32

22

43

129
89

33

7

234

99
47
52

119

313
48
39
11
12
21
9

3

70
26

55,679

28,171
13,562
14,609

(D)

(D)

(D)

(D)

25,538
3,408
4,082
7,054

(D)

(D)

(D)

19,817
12,521

(D)

4,192

62,025
(D)

(D)

(D)

9,846

19,881
5,893

13,988

11,256

(D)

(D)

3,479
(D)

1,004
637
(D)

(D)

8,431
3,056

33,556

3,353

5,003
3,139
1,864

(D)

(D)

(D)

(D)

3,234
421
472

1,012
(D)

(D)

(D)

3,200
2,080

(D)

(D)

5,357
(D)

(D)

(D)

916

2,457
647

1,810

1,398

(D)

(D)

559
(D)

155
74
(D)

(D)

2,569
624

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct seDJLing, merchandise vending machine operators). In 195'»-

there were 152 such establishments with sales of $5,978,000.
Includes only "with payroll" establishmentB. Establishments "without payroll," if any, are included in the

grouD totals

.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195!). AND 1948
OMAHA STAM/ffiD' METROPOLITAN AREA

Establlsbments^ SaJ-ee, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number

)

1951+

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
mentB

(Number)

191*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car deaders (frsuachised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Luoiber, b\illdlng materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

3,-473

694

430
438

84

6

32

46

210
50
42
16

65

43
23

170
40
24
82

166
107
43
16

429

225
81

144

166

461
62

47
12

20
42
13

2

74

37

477,484 58.136 3,399 373,843

97, 560

49,467
28,380
21,087

56,971
44, 835

7,429
4,707

33,197
4,820
6,072
6,34^

14,189
13,337
1,564

26,334
14,720
2,325
8,997

93,433
84,815
6,224
2,394

28,287

41, 597
8,943

32,654

16, 661

33, 977

5,500
3,880

(D)

(D)

1,409
1,967

(D)

9,239
3,347

5,888

13,296
10,730
2,566

9,570
7,813
1,263
494

4,766
550
712

1,187
2,046
1,932
271

3,358
1,738

546
1,074

8,860
7,792

870
198

2,115

4,635
917

3,718

1,897

769

168
34
35

19
35
22
25

148
40
24

70

192
130
52

10

391

229
80

149

157

3,751 404
394 52

537 49
(D) 13

(D) 17
190 25
239 11

(D) 3

2,944 81
703 40

71,401

863 34,347
398 16,480
465 17,867

78 47,514
5 35,137

42 7,370
31 5,007

29,968
3,769
4,733
9,907

10,238
9,582

948

22,645
13,816
3,026
5,609

72,235
66,006
5,201
1,028

15,536

33,842
8,511

25,331

13,471

32,884
3,394
3,893
1,697
1,092

743
1,905

(D)

8,870
53,479

39,722

4,100

5,817
3,624
2,193

6,273
4,803
1,113
357

3,618
456
531

1,262
1,212
1,169

157

3,543
2,261

659
623

6,287
5,507

713
67

1,256

3,674
898

2,776

1,639

3,515
224
607
261
158
87

313
(D)

2,686
=694

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind^f business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195l»-

there were 189 such establishments with sales of $7,266,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*ThlB group total Includes kinds of bualness not included in any of the detail lines wblch follow.

'Data are for regular motion pictures only; there was one drive-in theatre in this Standard Metropolitan
Area in 1948.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANCai IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF CHAHA, THE ENTIRE CITY, AND THE OMAHA STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Stcindard

Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

OenereLl merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and f\imishings stores'

Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchlsed)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm eq.uip. dealers.,
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stoics.

SELECTED SERVICE TRADES

13.8

Hotels
Motion picture theaters.

21.3

10.-4

14.7
4.2

23.1
(D)

(D)

(D)

0.1
9.9

-7.1
-15.4

8.2
5.4

54.8

12.4
13.0
-5.2

14.9

24.3
24.2
25.3

11.4

41.1
-21.6
222.6

0.2

-3.4
125.1
-6.6
22.8
-10.5
18.2
-1.2

(D)

3.5
-4.5

27.5 36.5

37.2

41.8
63.3
21.8

(D)

(D)

(D)

(D)

(D)

(D)

11.6
-22.7

(D)

(D)

(D)

15.2

(D)

(D)

(D)

24.5
(D)

(D)

(D)

92.9

26.0
-12.9

42.3

19.8

(D)

(D)

-1.4
(D)

0.6
87.0
(D)

(D)

(D)

(D)

38.7

60.9
105.8
29.2

(D)

(D)

(D)

(D)

(D)

(D)

77.0
-79.1

(D)

(D)

(D)

19.2
(D)

(D)

(D)

24.5
(D)

(D)

(D)

111.7

21.9
-3,2

27.4

29.0

(D)

(D)

53.3
(D)

83.9
132.3

(D)

(D)

(D)

(D)

27.7

36.6

44.0
72.2
18.0

19.9
27.6
0.8

-6.0

10.8
27.9
28.3
-36.0
38.6
39.2
65.0

16.3
6.5

-23.2

60.4

29.3
28.5
19.7
32.9

82.1

22.9
5.1

29.0

23.7

3.3
62.1
-0.3

(D)

(D)

89.6
3.3

(D)

4.2
5-3.8

34.2

37.7

59.2
108.1
22.5

12.2

(D)

(D)

(D)

40.3
80.8

100.4
-71.1
310.8
457.0
74.1

20.3
-8.8

-27.0
73.1

30.6
29.6
17.4

132.9

91.6

20.4
20.4
20.4

33.4

7.2
53.2
27.4
(D)

(D)

126.5
20.8
(D)

-37.6
5-3.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
Tills group total includes kinds of business not included in amy of the detail lines which follow.
^Data are for regular motion pictures only; there was one drive-in theatre in this Standard Metropolitan

Area in 1948.
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Table 5. RETAIL STORES: 195^^ AND 191^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CMAHA CITY AND OF OMAHA STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ 19i^8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951+ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
Genereil merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and fximishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance deeulers.

Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materleJ-s, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

35.3

7.7

29.5
32.8
25.5

77.9
(D)

(D)

(D)

(D)

(D)

64.7
96.9
73.7
(D)

46.9

56.6

(D)

(D)

(D)

23.7
(D)

(D)

(D)

10.8

23.5
47.4
17.4

29.2

(D)

19.7
86.3
91.7
78.5
25.1
76.4
(D)

39.6

8.7

37.9
46.6
29.8

(D)

(D)

(D)

(D)

86.2
82.5
77.8
88.5

(D)

(D)

(D)

58.1
77.7
(D)

29.2

23.7
(D)

(D)

(D)

18.7

21.0
52.7
7.7

35.0

(D)

(D)

91.2

(D)

88.2

39.7
(D)

(D)

28.4

6.0

23.8
25.6
21.5

72.5
80.1
(D)

(D)

66.4
64.1
48.6
83.3
70.2
70.1
44.4

49.1
74.7
21.9
15.6

19.6
19.4
29,7
XXX

7.3

14.2
27.2
10.6

23.7

34.1
17.1
76.4
(D)

(D)

21.2

76.4
(D)

31.9

6.8

31.1
38.4
24.3

70.6
(D)

51.4
(D)

73.5
74.6
67.1
63.0
89.9
92.5
47.4

50.8
70.4
17.7
21.8

20.4
20.1
28.3
XXX

11.9

12.3
36.5
4.2

29.2

36.5
12.3
Si. 5

55.2
81.1
34.1
79.8
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Repreaenta zero.

Excludes nonstore retailers (iilail order, direct selling, merchanilBe vending machine operatora).

Includes only "with payroll" establishments. Establishmenta "without payroll," if any, are Included la the

group totala.
This group total incltodea kinds of business not included in any of the detail lines which follow.

XXX Not applicable.
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Table 6. RETAIL STOKES: igSl^ AND I9W—PKRCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF OMAHA, THE ENTIRE CITY, AND THE CKAHA STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers^
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

:i95h I9U8

Entire City

195'* 191+8

Standard
Metropolitan

Area

195** 1948

Retail stores, total i

.

Food stores

Eating, drinking places , .

.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores "•

Family clothing stores '''

Women ' s clothing, specialty stores
Reauiy-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Fumitvtre stores ^

Other home furnishings stores^
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised Eind nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Dnag stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

4.3

8.7

3.3

30.5
26.5
(D)

(D)

16.2
2.3
2.2
3.9
7.3
6.9
0.5

9.5

8.1
0.4
1.0

13.5
12.1
1.4

1.5

4.3
1.8
2.5

2.9

8.6
0.7
2.2
0.8
0.6
0.2
1.1
(D)

4.1

9.0
5.4
3.6

28.1

(D)

3.2

(D)

18.5
2.4
2.7
5.2
7.7
7.4
0.4

9.6

8.1
0.5
1.0

12.3
11.1
1.2

1.5

3.5
2.6
0.9

3.3

10.1
0.4
2.7
0.8
0.7
0.2

1.3
(D)

19.9

10.4
5.8
4.6

13.8
(D)

1.6
(D)

(D)

(D)

1.2
1.4
3.5

(D)

0.4

5.9

iE

(D)

20.1
(D)

(D)

(D)

4.9

6.5
1.3
5.2

3.5

(D)

1.2
0.9
0.3
0.3
0.3
0.5

(D)

18.5

9.3

4.5
4.8

(D)

(D)

(D)

(D)

8.5

1.1
1.4
2.3
(D)

(D)

(D)

6.6

4.2
(D)

1.4

20.6
(D)

(D)

(D)

3.3

6.6
2.0
4.6

3.7

(D)

(D)

1.2

(D)

0.3
0.2

(D)

(D)

20.4

10.

5.

4.

11.

9.

1.

1.0

7.0
1.0
1.3
1.3
3.0
2.8
0.3

5.5

3.1
0.5
1.9

19.6
17.8
1.3
0.5

5.9

8.7
1.9
6.8

3.5

7.1
1.2
0.8

(D)

(D)

0.3
0.4
(D)

100.0

19.0

9.2
4.4
4.8

12.7
9.4
2.0
1.3

8.0
1.0
1.3
2.7
2.7
2.6
0.3

6.1

3.7
0.8
1.5

19.3
17.6
1.4
0.3

4.2

9.1
2.3
6.8

3.6

0.9
1.0
0.5
0.3
0.2
0.5
(D)

Standard Notes: (d) Withheld to avoid dlsclosiu^. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiro totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are pul>llshed in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropolis

tan centers.

Announcements concerning the 1054 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 195#, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BuUetiiu
This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although tbese bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1964 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMBIARY STATISTICS. United
States summary and separate chapters, olkstatistlcs by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Mnltlunita, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Br-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of busjjness for standard metroiwUtan
areas, and for counties and cities with 500 or more retail establlsh-

hients. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
clraplHis^aiau'dre separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas apd for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a numl>er of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"•The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas w^re accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau oif the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or *

peisonnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 19.54 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and maii-

(Order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers hiave been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-

lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1934 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid empllnyment
during 1954, 1. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was lototained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVars Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard lufiustrial Classifioatimi Manual. In addition,
report forms were mailed to all establishments which BOASI
had DjOit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general pui-pose form was used ) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—TJhis group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases- and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 x)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to'evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of und&r $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establisjbiment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-busineSs characteristics
gradually, a change in kind-of:business classification is made
for the establishment as a whole at a specific i)oint in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at.sOnie point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINBSS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1054 Censua of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and .service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include i-eceipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KINDOF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the ^Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
tho.se of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines fi'om all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the i)ercentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled aie
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments

similar in character could have received different type census
forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifyin},' establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the tind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places,—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places'."

The classification "Refreshment stands" in the 1954 Busi-
n.sss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Bating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business Included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.,

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, ijets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged iu the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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NEW BEDFORD, MASSACHUSETTS

Table 1. RETAIL STORES AND SELEX^TED SERVICE ESTABLISHMENTS: 19$4 AND lSk6
CENTRAL BUSINESS DISTRICT OF NEW BEDFORD

EBtabllsbmentB, Sedes, and Annual Payroll, by Kind of Business

land of buslneps Estab-
lish-
ments^
(Number

)

195»* I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

.

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings •stores-'.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

251

20

54

32

22

9

5

62

15

12

1

26
12

5

15

11
Ar

6

6

10

7

62

6

19
6

37,611 5,975 241

6,186

2,722
1,975

747

10,607
1,860
8,747

8,062
1,448
1,692

(D)

4,409
3,805

269

2,600
1,331
1,269

531

388

1,187

863

4,465
606

1,245
(D)

(D)

828

598

667
491
176

1,971
286

1,685

1,262
220
192

(D)

789
724

(D)

524
194
330

90

43

184

121

515

68
139
(D)

(D)

200

26

50
34
16

10
3

7

53
7

12

2

22
12

7

13

10

3

6

9

14

52

6

13

3

36,778

5,493

2,759
2,225

534

11,450
1,914
9,536

8,090
787

1,896
(D)

4,895
4,653

269

2,285
1,070
1,215

636

289

1,262

936

3,578
492
894
(D)

41
689

5,131

543

549
405
144

1,780
267

1,513

1,024
98

159
(D)

712
685

(D)

315
144
171

96

32

188

152

452
32

127
(D)

10
117

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
• Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group toteil Includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SEI.BCTED SERVICE ESTABLISHMENTS: 19^U ADD I9U8
CITY OF NEW BEDFORD

EBtabllBbments, Sales, and Annual Payroll, by Kind of Buelness

Kind of business Estab-
lish-^
ments
(Number)

195')

Sales

($1,000)

Payroll,
entire
yeetr

($1,000)

191*8

Estab
11 8h-
ments
dumber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,-433

Hotels
Motion picture theaters.

390

239

159
80

-;9

35

36
29
9

55
31

9

86
55

31

57

138

49
20
29

63

218
25

33
6

120,12-4 13,390 1,542 104,619

34, 832

7,957

5,567
2,390

12,262
(D)

(D)

13,265
2,617
2,809

717
6,525
5,642
481

7,505
(D)

(D)

16,217

5,848

4,167
626

3,541

4,262

13,809
2,190
1,642

(D)

(D)

1,105

2,442

1,544

1,091
453

2,204
(D)

(D)

1,815
320
322
78

1,038
954
57

1,156
(D)

(D)

1,672

299

524
74

450

482

1,252
195
164
(D)

(D)

273

517

240

156
84

39
13

26

156
23

27
16
69
41
14

73
60
13

67

126

66
31
35

67

191
24
27
4

11

29,939

7,777

5,207
2,570

(D)

(D)

(D)

(D)

1,511
2,981

956
(D)

6,198
(D)

(D)

(D)

(D)

11,657

4,087

4,481
1,342
3,139

3,885

10,547
1,803
1,307

514

(D)

(D)

10, 858

1,971

1,408
905
503.

(D)

(D)

(D)

(D)

165
297
71
(D)

803

(D)

(D)

(D)

(D)

859

295'

612

177
435

444

1,027
131
166

(D)

(D)

.Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind.of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951+

there were 70 such establishments with sales of $3,637,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total. Includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND 19Ud
NEW BEDFORD STANDARP METROPOLITAN AREA

EBtabllBbaents, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh
ments
(Number)

igs"*

1
Sales'

($1,000)

Payroll,
entire
year

(n,000)

Estab-
lish-
ments
(Number)

19i»8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stares.

Eating, drinking places.
Eating places
Drinking places

General merchandise group.
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fiirnlshings stores-'.

Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Fumit\ire, home furnishings, appliance dealers
Fumitxire, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels.
Motion pictiire theaters.

1,705

-^56

301
202
99

55

15

36
29
9

55

31
9

91

58
33

79

171

63

23

74

269
38
33
6

5

12

137,711 U,907 1,774 114.866

40,169-

10,068
7,091
2,977

12,490
3,223
9,267

(D)

2,617
2,809

717
6,525
5,642
481

7,673
5,461
2,212

20,046

7,103

5,232
825

4,367

5,112

(D)

3,032
1,642

(D)

(D)

1,243

2,724

1,931
1,366

565

2,212
515

1,697

1,815
320
322
78

1,038
954
57

1,184
752
432

2,068

356

627
98

529

587

1,403
263
164
(D)

(D)

292

582

293
186
107

40
13

27

158
23

27
16

73
41
14

75
61

14

84

158

36
44

76

228
36
27
4

12

32,399

9,599
6,319
3,280

13,138
3,107
10,031

12,886
1,511
2,981

956

(D)

6,198
(D)

6,426
4,698
1,728

13,237

4,845

5,993
1,533
4,460

4,405

11,938
2,239
1,307

514

(D)

1,328

11,789

2,069

1,692
1,054

638

1,991
454

1,537

1,437
165
297
71
(D)

803
(D)

827
600
227

1,046

332

800
189
611

495

1,100
168
166

(D)

274

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^ Group totals may include data for establishments without payroll which coiild not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**

there were 88 such establishments with sales of $4,106,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, axe Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Tabie k. KETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19h8 TO 1951^,

CENTRAL BUSINESS DISTRICT OF NEW BEDFORD, THE ENTIRE CITY, AND THE NEW BEDFORD STANDARD METROPOLITAN AREA

Kind of bUBlneas

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drlnMng places ,

Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

AutOTiotlve group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2.3

12.6

-l.A-

-11.2
39.9

-7.4
-2.8
-8.3

-0.4
84.0

-10.8
(D)

-9.9
-18.2
100.0

13.8
24.4
4.4

-16.5

34.3

-6.0
(NA)

(NA)

-7.8

24.8
23.2
39.3
(D)

(D)

20.2

14.8 21.6

16.3

2.3
6.9

-7.0

-6.1

(D)

(D)

(D)

73.2
-5.8
-25.0

(D)

-9.0
(D)

(D)

(D)

(D)

39.1

43,1

-7.0
-53.4
12.8

9.7

30.9
21.5
25.6
(D)

(D)

(D)

17.2

4.3
20.5
-19.3

2.5
(D)

(D)

(D)

61.5
2.9
(D)

(D)

18.9
(D)

(D)

(D)

(D)

42.3

43.8

-7.4
(NA)

(NA)

15.3

34.1
20.8
-3.9

(D)

(D)

(D)

19.9

24.0

4.9
12.2
-9.2

-4.9
3.7
-7.6

(D)

73.2
-5.8

-25.0

(D)

-9.0
(D)

19.4
16.2
28.0

51.4

46.6

-12.7
-46.2
-2.1

16.0

(D)

35.4
25.6
(D)

(D)

-6.4

28.2

26.3

7.4
25.0
-18.8

11.6
14.2
5.1

(D)

61.5
2.9
(D)

(D)

18.9
(D)

22.5
13.8
83.8

54.9

47.4

-14.5

(NA)

(NA)

22.5

(D)

38.9
-3.9
(D)

(D)

-35.1

Standard Notes: (d) Withheld to avoid disclosiu-e. (NA) Not available. ... Represents zero.
^Minus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. BETAIL STORElS: ig?"*- AND I9W - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
NEW BEDFORD CITY AND OF NEW BEDFORD STANDARD METROPOLITAN AREA SALES"

Kind of business

Percent of City sales in
Central Business District

I95I+ 19^*8

Percent of Standard Metro-
politan Area SsuLes in

Central Business District

I95I+ 191*8

Retail stores, total^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty , stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

31.3

17.8

34.2
35.5
31.3

86.

A

(D)

(D)

60.8
55.3
60.2
(D)

67.6
67.4
55.9

34.6
(D)

(D)

3.3

6.6

28.5

20.2

32.3
27.7
75.8
(D)

35.2

18.3

35.5
42.7
20.8

87.6
(D)

(D)

(D)

52.1
63.6
(D)

(D)

75.1
(D)

(D)

(D)

(D)

5.5

7.1

28.2

24.1

33.9
27.3
68.4

(D)

27.3

15.4

27.0
27.9
25.1

84.9
57.7
94.4

(D)

55.3
60.2

(D)

67.6
67.4
55.9

33.9
24.4
57.4

2.6

5.5

22.7

16.9

(D)

20.0
75.8

(D)

32.0

17.0

28.7
35.2
16.3

«7.2
61.6
95.1

62.8
52.1
63.6
(D)

(D)

75.1
(D)

35.6
22.8
70.3

4.8

6.0

21.1

21.2

30.0
22.0
68.4

(D)

Standard Notes: (d) Withheld to avoid disclosure. (KA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES ; 195't AMD 19»»8—PERCENTACT: DISTRIBUTION OP SALES, BY KEMD OF BUSIHE8S
CENTRAL BUSINESS DISTRICT OF NEW BEDFTSRU, THE" ENTIRE CITY, AND THE NEW BEDFORD STANDARD METROPOLITAN AREA

(Percentages are baaed on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* 19lid

Entire City

195'* 19'»8

Standard
Metropolitan

Area

195'* 1948

Retail stores, total

Food stores

Eating, drinMng places ,.

Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores ,,,,,,.

Men's, boys' clothing and furnishings stores^
.Family clothing stores^
Women's clothing, specialty stores.... ..«

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance Sealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Ltimber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores.
Jewelry stores
Book, stationery stores

100.0

16.4

7.3
5.3
2.0

28.2
4.9

23.3

21.4
3.8

4.5
(D)

11.7
10.1
0.7

6.9
3.5
3.4

1.4

1.0

3.2
(NA)

(NA)

2.3

11.9
1.6
3.3
(D)

100.0 100.0 100.0

14.9

7.

6.

1.

31.

5.

25.9

22.1
2.1

5.2

(D)

13.3
12.7
0.7

6.2
2.9
3.3

1.7

0.8

3.4
(NA)

(NA)

2.5

9,8
1.3
2.4
(D)

29.0

6.6
4.6
2.0

10.2

(D)

(D)

4.7
0.4

6.2

(D)

(D)

13.5

5.0

3.5
0.5
3.0

3.5

11.5
1.8
1.4

(D)

28.6

7.4
5.0
2.4

12.5

(D)

(D)

(D)
1.4

2.8
0.9
(D)

5.9
(D)

(D)

(D)

(D)

11.1

3.9

4.3
1.3
3.0

3.7

10.1
1.7
1.2
0.5

100.0

29.2

7.3
5.1
2.2

9.1
2.3
6.8

(D)
1.9

2.0
0.5

4.7
4.1
0.3

5.6
4.0
1.6

14.6

5.2

3.8
0.6
3.2

3.7

(D)

2.2
1.2

(D)

100.0

28.2

5

2

11

2

11.2
1.3

2.6
0.8
(D)

5.4
(D)

5.6
4.1
1.5

11.5

4.2

5.2
1.3
3.9

3.8

10.5
1.9
1.1
0.4

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establiehments. Establishments "without payroll," if any, are included in the

groxni totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 19&1

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

c<»ver Puerto Itico, results for which are issued separately.

The 1.954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Balletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District uf

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statlctlcs will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units an4 Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Mo8t chapters also are
separate reports in bulletin series B-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES. SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES. AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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U. S. Bureau of the Census. U. 8. Cenaua of Business: 1954

(Central Business District Statistics Bulletin CBD-itf— Erie, Pennsylvania

Washington. D. C, 1956 'n -t
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflicially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director vof the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow" ; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. - Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some' cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau ojf the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiorii Manual, and as covered in the 1954 Census of Business,'

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it}

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is m.ade at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was lobtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVofrs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Inifiustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had niO|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification ( for those cases
for which BOASI classification had not yet been established,
a general purjwse form was used ) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 In that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take Into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIAUTY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishiuent. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately Identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxijig
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of imincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Bach establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aiS

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ERIE, PENNSYLVANIA

Table 1. BETAIL STOBES ASD SEI£CTED SERVICE ESTABLISHMENTS: 19^U AND I9U6
CENTRAL BUSINESS DISTRICT OF ERIE

Establlsfanents, Sales, and Annual Payroll, by Kind of BuBlnesa

Kind of busineaa Estab-
llsh-
mente^
(Number

)

195**

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

ScOes

(n,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^.
All other apparel stores

Furniture, home fximishlngs, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

300

Hotels
Motion picture theaters.

22

30
15

10
5

5

91

28
12

A-

37
25

10

2A-

13

11

20

lA-

10
2

55

15

7

10
5

69, 937 10,869 3';i

^,78-4

2,318
l,58<i

73^

25,004
5,691

19,313

11,03<4

2,278
3,335

661
^,387
2,959

373

-4,513

3,133
1,380

U,252

622

2,662
(D)

(D)

1,965

2,783

1,055
305

1,519
93<4

-475

5-48

395
153

"4, 3-41

1,003
3.338

1,039
697
3-42

1,^24

67

-469

(D)

(D)

312

469

157
59

602
196

2-4

5-4

36
18

9

5

-4

1,725 86
328 20
598 19
90 -4

653 35
357 23
56 8

28
18
10

22

U

20
3

17

75

22
3

13

5

70,203

-4,958

3,3-44

2,21-4

1,130

22,990
-4,726

18,264

13, 514
2,445
4,304
1,094
5,084
3,110

587

4,962
3,190
1,772

10,850

834

2,913
(D)

(D)

1,831

4,007

1,411
(D)

1,800
1,416

9,898

525

747
504
243

3,541
684

2,857

1,707
296
583
109
584
290
135

924
533
391

1,003

81

460
199
261

296

614

192
(D)

508
212

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
*Thls gro\;p total Includes kinds of business not incliided In any of the detail lines which follow.
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Table 2. HETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
CITY OF ERIE

EstabllshmentB, Sales, and Annual Payroll, by Kind of Buelneee

Kind of business Estab
lish-
ments
(Number)

195'!

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab
11 sh-
ments
dumber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drliiking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antiq.ue stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hairdware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1.610

Hotels
Motion picture theaters.

428

350
211
139

37
16

21

35
16
8

55

28
20

79
43
36

68

163

90

30
60

50

211
17
30
9

14
15

183,772 21,421 1,506 154.256

46,564

12,746
7,665
5,081

27, 098
7,064

20,034

13,583
2,790
3,548
1,261
5,418
3,129

566

11,384
6,620
4,764

32,077

9,054

14, 873
1,842

13,031

4,873

11,520
2,350
1,233

(D)

1,635
1,379

3,019

2,017
1,280

737

4,606
1,196
3,410

2,882

646

2,027
(D)

(D)

566

1,479
116
192
(D)

631
266

497

283
128
155

25
11
14

2,001 115
394 23
614 23
159 6

758 46
376 26
76 16

2,178 71
1,252 41

926 30

51

124

74
20
54

35

231
26
32
5

22
13

33,349

11,225
5,473
5,752

24,031
4,956
19,075

15,638
2,813
5,066

(D)

5,530
3,458

665

10,047
5,732
4,315

22,158

5,790

11,648
2,233
9,415

3,506

16,864
4,438
1,730

(D)

1,987
1,657

17,056

1,835

2,092
1,208

884

3,624
698

2,926

1,870
337
645

(D)

606
310
(D)

1,609
901
708

2,147

430

1,506
239

1,267

427

1,516
152
216
(D)

549
246

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

klnd-of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195!^

ther| were 113 such establishments with sales of $5,903,000.
Includes only "with payroll" establishments. Establishmients "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES ASD SELECTED SERVICE ESTABLISHMENTS: 19^U ADD 19^6
ERIE STANDARD METROPOLITAN AREA

EstabllBtanents, Sales, axid Annual Payroll, by Kind of BuslnesB

Kind of business Estab
11sh-
ments
[Number)

I95U

1
Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fximlshlngs stores^
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2,359

586

497
302

195

72
31
41

183
42
25
12

72

39
24

120

58
62

124

244

148

51

97

66

319
28
42

10

21
25

245,676 26,276 2,375 205,832

60,293

17,013
10,458

6,555

29,383
8,452

20,931

15,814
3,115
4,068
1,574
5,962
3,621

771

13,357
7,496
5,861

50, 721

14,068

19,629

2,884
16,745

6,241

19,157
4,126
1,542

687

1,941
1,736

3,818

2,609
1,719

890

4,841
1,375
3,466

2,148
428
639
185
804
422
92

2,378
1,349
1.029

4,305

955

2,578

361

2,217

729

1,915
208
216
(D)

694
341

708

454
213

241

59
21
38

158
31
33
8

62

36
19

106
56

50

115

246

142

47
95

57

330
46
44
7

33
23

46,276

15,312
7,510

7,802

26,480
6,025

20,455

17,499
3,097
5,819
1,624
6,112
3,953

755

11,815
6,432
5,383

33,414

9,849

16,151

3,532
12,619

4,757

24,279
5,867
1,997

556

2,289
2,106

20,457

2,430

2,602
1,519

1,083

3,834
812

3,022

2,001
354
694
151
658
359
144

1,725
942
783

2,899

649

1,815

317
1,498

522

1,980
222
233
72

618
339

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
" Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195*^

there were 144 such establishments with sales of $7,026,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totfils.

^Thls group total includes kinds of business not included In way of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191^8 TO 19514- ,

CENTRAL BUSINESS DISTRICT OF ERIE, THE ENTIRE CITY, AND THE ERIE STANDARD METROPOLITAN AREA

Kind of busloess

Percent change '"

Central
Business
District

Entire
City

City
less Its
Centreil

Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

Gieneral merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores »

Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-O.A

-3.5

-30.7
-28.5
-35.1

20.4
5.7

-18.4
-6.8
-22.5
-39.6
-13.7
-4.9
-36.5

-9.1
-1.8
-22.1

31.4

-25.4

-8.6

(D)

(D)

7.3

-30.6

-25.2

(D)

-15.6
-34.0

19.1 35.4

39.6

13.6
40.1
-11.7

12.8
42.5
5.0

-13.2
-0.8
-30.0

(D)

-2.0
-37.1
-14.9

13.3
15.5
10.4

44.8

56.4

27.7
-17.5

38.4

39.0

-31.7
-47.1
-28.7

(D)

-17.7

-16.8

47.2

32.3
86.6
-6.0

101.2
497.0
-11.1

20.0
39.1
-72.1

(D)

131.2
-51.2
147.4

35.1
37.2
33.1

57.6

70.1

39.8
(D)

(D)

73.6

-32.1
-47.1
-44.2

(D)

-38.0
84.6

19.4

30.3

11.1
39.3
-16.0

11.0
40.3
2.3

-9.

0.

-30.

-3,

-2.

13.1
16.5

8.9

51.8

42.8

21.5
-18.4

32.7

31.2

-21.1
-29.7
-22.8

23.6

-15.2

-17.6

29.6

34.3

22.8
67.6

-12.8

25.5
112.5
-26.2

19.

28.

-51.

72.

53.

-21.

136.

29.1
34.6
24.1

61.6

49.2

28.2
(D)

(D)

46.1

-19.2
-29.7

-16.9

(D)

-13.7

16.2

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),

'includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

This group total. Includes kinds of business not Included In any of the detail lines which follow.
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Table 5- BETAIL STORES: 195!+ AND igl+S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ERIE CITY AND OF ERIE STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores, total^

Food stores

Eating, drlnMng places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty, stores

Ready-to-wtar stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores ,

Other retail stores^ »

Liquor stores
Jewelry stores
Book, stationery stores

Percent of City sales in
Central Business District

195'*

38.1

10.3

18.2
20.7

92.3
80.6
96.^

81.2
81.6
9';.0

52.4
81.0
9-4.6

65.9

39.6
-47.3

29.0

6.9

17.9
(D)

(D)

40.3

24.2

XXX
.85.6

(D)

I9I+8

45.5

14.9

29.8
40.5
19.6

95.7
95.4
95.7

86.4
86.9
85.0
(D)

91.9
89.9
88.3

49.4
55.7
41.1

49.0

14.4

25.0
(D)

(D)

52.2

23.8
XXX
81.6
(D)

Percent of Standard Metro-
politan Area Seiles in

Central Business District

195'*

28.5

7.9

13.6
15.1
11.2

85.1
67.3
92.3

69.8
73.1
82.0
42.0
73.6
81.7
48.4

33.8
41.8
23.5

28.1

4.4

13.6
(D)

(D)

31.5

14.5

XXX
68.4
44.4

I9U8

34.1

10.7

21.8
29.5
14.5

86.8
78.4
89.3

77.2
78.9
74.0
67.4
83.2

78.7
77.7

42.0
49.6
32.9

32.5

8.5

18.0
(D)

(D)

38.5

16.5
XXX
70.7
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not
XXX Not applicable.

included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AMD igW—PERCENTACE DISTRIBUTION OF SAIES, BY KHID OF BUSHIESS
CENTRAL BUSINESS DISTRICT OF ERIE, THE ENTIRE CITY, AND THE ERIE STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of buslnesB

Central
Business
District

195'* 19Ud

Entire City

193^ 19l»d

Standai^
Metropolitan

Area

195'* 19^8

Retail stores, total ,

Food atores

latlng, drinking places
Eating places
Drinking places .....<

General merchandise group
Variety stares .....i

General merchandise stores (except variety) ,

J^parel, accessories stores
Shoe stores
Men's, boys' clothing and fhimlshings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores ,

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers,

Hardware stores
Other

Dirug stores, proprietary stores

Other retail stores^ ^

Liquor stores.
Jewelry stores
Book, stationery stores

100.0

6.8

3.3
2.3

1.0

35.7
8.1

27.6

15.8
3.3
^.8
0.9
6.3
^.2
0.5

6.5
A.

5

2.0

20./;

0.9

3.8
(D)

(D)

2.8

A.O

1.5
O.-i

100.0 100.0 100.0 100.0

7.1

4.8
3.2

1.6

32.7
6.7

26.0

19.2
3.5
6.1
1.6
7.2

0.8

7.1
'i.6

2.5

15.5

1.2

4.1
(D)

(D)

2.6

5.7

2.0
(D)

25.3

U.7
3.8

10.9

7.4
1.5
1.9
0.7
2.9
1.7
0.3

6:2
3.6
2.6

17.5

4.9

8.1
1.0
7.1

2.7

6.3

1.3
0.7
(D)

21.6

7.2
3.5

3.7

15.6

3.2
12.4

10.1
1.8
3.3
(D)

3.6
3.2
0.4

6.5
3.7
2.8

14.4

3.8

7.6
1.4
6.2

2.3

10.9

2.9
1.1

(D)

24.5

7.0
4.3

2.7

12.0
3.4

8.6

6.4
1.3

1.7
0.6
2.4
1.5
0.3

5.4
3.0
2.4

20.6

5.7

8.0
1.2
6.8

2.5

7.9

1.7
0.6
0.3

100.0

22.5

7.4
3.6

3.8

12.9
2.9

10.0

8.5
1.5
2.8
0.8
3.0
2.7
0.4

5.7
3.1
2.6

16.2

4.8

7.8
1.7
6.1

2.3

11.9

2.9
1.0
0.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grow totals. .

This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The flnal result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Ptierto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. 0.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by Icind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data . classified by sales-size

of establishment, and employment-size of establishment.

The data In the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BuUetina

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

Information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports In bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports In bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements

for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the

Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

(Order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in otlier pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid empHnyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were maikd to all business^rms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVofrs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classiftcattmi Manual. In addition,
report forms were mailed to all establishments which BOASI
had nfljt classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from Ihe 1954 tax returns. Information was com-
piled from only ,ne-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tlie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BDSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific iwint in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kindr of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accoi-dance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference sliould

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the liinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and In a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Busings Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Bach establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by mei'chandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.54 businesses. Thra oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification w&s the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major iwrtion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includeti establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group Includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SAN JOSE, CALIFORNIA

Table 1. BETAIL STORES AND SELEX:TED SERVICE ESTABLISBMENTS: 19^4 AHD 19't8

CENTRAL BUSINESS DISTRICT OF SAN JOSE

EstabllstaaentB, Scdee, and Annual Payroll, by Kind of Bualneas

ia.nl of buaineaa Eatab-
11 Bh-
ments^
(HuBber)

195"*

Sales

^

($1,000)

Payroll,
entire
year

(1,000)

Satafe

llah-
enta
(lliaa>er)

19116

Salaa

($1,000)

Payroll,
entire
yaar

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drliiMng places.
Eating places
Drinilng places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

573

67

115

79
36

2i*

11

13

lU
28
22

7
46
28
10

-iS

34

U

36

17

14

6

15

123

8

25

5

29

1U,795 16, 749 591

9,263

6,196
4,234
1,962

28,689
4,051
24,638

16, 892

3,732
3,1^3

(D)

6,771
5,704
484

9,864
7,057
2,807

25,052

1,687

2,221
1,413

808

4,708

10,223
736

2,913
823

1,743
1,738

801

1,570
1,103
467

4,593
790

3,803

1,691
1,179

512

2,845

246

352
249
103

546

1,505
53

508
196

602

307

69

118
75

43

22

9

13

2,600 106
577 20
451 24

(D) 3

1,077 39
960 27
(D) 16

46
27
19

38

20

16
5

11

19

137
14

25

9

34

95,923

10,344

6,068
4,070
1,998

22,751
3,625
19,126

15,581
2,366
3,093
2,661
6,687
6,106

706

6,978
4,749
2,229

16,511

1,539

2,969
1,922
1,047

3,743

9,439
682

2,648
738

(D)

1,924

13,251

823

1,608
1,161
447

3,584
643

2,941

l,f

299
345
228
911
849
83

1,070
777
293

1,873

228

441
250
191

526

1,232
22

443
135

(D)

336

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^ Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
*Thls group total includes kinds of business not included in aiay of the detail lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND l^kQ
CITY OF SAN JOSE

EatabllBfamentB, Sales, and Annual Payroll, by Kind of Bueiness

Kind of business Estab-
lish-^
ments
(Number)

195»)

Sales

($1,000)

Payroll,
entire
year

($1,000)

19'»8

Estab^
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stares
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
•Women's clothing, specialty stores

Ready-to-wear stores^
•All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, fami equip, dealers
Hardware stores
Other.

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,659

Hotels
Motion picture theaters.

363

321
222
97

46
20
26

150
34
25

8
58
36
19

127
79
48

97

177

47
21
26

49

282
29
30
9

33

11

224,710 27,343 1,221 146,563

53,260

15,159
10,364
4,751

30,171
4,636
25,535

18,719
4,069
3,399
2,962
7,315
6,156

866

19,461
11, 702

7,759

33,876

14,010

12,026
2,934
9,092

7,432

20,596
2,440
3,141
1,164

1,787
2,070

3,801

3,445
2,515

930

4,778
878

3,900

2,776
615
466
441

1,140
1,008

114

2,725
1,698
1,027

3,612

1,221

1,753
419

1,334

852

2,380
135
514
227

610
369

251

228
141
87

34
15

19

126
23
24
3

49
34
22

87
55

32

71

135

50

15

35

39

200
37
25
9

35

12

29, 903

10,510
6,752
3,758

23,217
3,786

19,431

16,526
2,451
3,093
2,661
7,387
6,740

820

9,915
6,979
2,936

22,401

5,924

10,273
3,363
6,910

5,273

12,621
1,659
2,648

738

1,905
2,375

17, 812

1,951

2,584
1,783

801

3,619
650

2,969

1,989
307
345
228

1,018
956
91

1,411
1,074
337

2,297

590

1,231
393
838

696

1,444
33

443
135

599
444

.Standard Notes: (D) Withheld to a'void disclosure. (NA) Not available. Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed

In 195*^

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

there were 89 such establishments with sales of $3,368,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES ASD SELECTED SERVICE ESTABLISHMEHTS: I95U USD 19U8
SAN JOSE STANDARD METROPOLITAN AREA

EstabllBfaments, Sales, and Annual Payroll, by Kind of Bualness

Kind of buslneBS Estab-
llBh-j
ments
[Nimiber)

195'*

Sales*

($1,CXX))

Payroll,
entire
year

($1,000)

Estab-
llsh-
laents

(Runber)

19't6

Sades

($1,000)

Payroll,
entire
yesu:"

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, driniing places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equipt dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

3,836

Hotels
Motion picture theaters.

775

68<;

208

121
63

58

338
70

16
13-4

87
5A.

275
160
115

23-4

-460

188
67

119

118

6^3
78
65

37

54

35

459,247 51,877 2,767 278,180

123,347

32,434
23,236
9,154

39,712
7,780
31,932

32,669
6,271
5,773
4,680
13,454
11,533
2,167

31,747
19,206
12,541

72,045

34, 723

34,950
7,360

27,582

15,211

42,409
8,005
4,203
2,899

2,851
4,306

9.048

7,426
5,792
1,634

5,981
1,363
4,618

4,462
839
722

694

1,982
1,782

225

4,256
2,625
1,631

7,609

3,026

4,075
920

3,155

1,777

4,217
421
632
407

981

743

570

527
322
205

89
40
49

231
45
35

12

87

59
38

198
116
82

152

346

149

47
102

87

418
62

44
19

53

24

64,806

21,768
14,201
7,567

30,311
5,492

24,819

24,869
4,036
4,111
4,313
10,914
9,728
1,164

17,474
11,053
6,421

40,786

14,921

28,148
6,625

21,523

9,425

25,672
3,249
3,381
1,839

2,629
3,713

Standard Notes: (d) Withheld to avoid dlsclosiare. (NA) Not available. ... Represents zero.

Group totalis may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^^

there were 221 such establishments with sales of $5,522,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included In the

grotro totals.
^Thls group total Includes kinds of business not Included In any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO I95U,
CENTRAL BUSINESS DISTRICT OF SAN JOSE, THE ENTIRE CITY, AMD THE SAN JOSE STANDARD METROPOLITAN AREA

Kind of business

Percent change '•

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stares
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .'

Men's, bpys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^^.^. . . .-;

All other apparel stores.

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumher, bvillding materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stares

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

19.7

-10.5

2.1
4.0
-1.8

26.1
11.8
28.8

8.4
57.7
1.6
(D)

1.3
-6.6
-31.5

41.4
48.6
25.9

51.7

9.6

-25.2
-26.5
-22.8

25.8

8.3

7.9
10.0
11.5

(D)

-9.7

53.3 117.1

78.1

44.2
53.5
26.4

30.0
22.5
31.4

13.3
66.0
9.9

11.3
-10.0
-8.7
5.6

96.3
67.7

164.3

51.2

136.5

17.1
-12.8
31.6

40.9

63.2
47.1
18.6
57.7

-6.2
-12.9

124.9

101.8
128.6
58.5

218.0
263.4
194.1

93.3
296.5
XXX
(D)

-22.3
-28.7
235.1

226.8
108.3
600.4

49.8

181.0

34.2
5.6

41.3

78.0

226.0
74.4
XXX
XXX

(D)

-26.4

65.1

90.3

49.0
63.6
21.0

31.0
41.7
28.7

31.4
55.4
40.4
8.5

23.3
18.6
86.2

81.7
73.8
95.3

76.6

132.7

24.2
11.1
28.2

61.4

65.2
146.4
24.3
57.6

8.4
16.0

89.0

109.5

67.1
87.6
29.1

45.8
99.7
28.1

69.9
52.0

158.3
(D)

58.1
60.9

267.5

108.5
92.7

132.2

93.6

146.9

30.0
26.5
30.8

84.8

98.3
183.2
76.0

(D)

43.5

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total includes kinds of business not included in any of the detail lines which follow.
XXX Not applicable.
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Table 5- BETAIL STORES: I95U AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SAN JOSE CITY AND OF SAN JOSE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195*^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951+ 191*8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing,' specialty , stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores . . .

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, haxdware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

51.1

17.-4

-^o.g

-io.g

41.3

95.1
87.4
96.5

90.2
91.7
92.5

(D)

92.6
92.7
55.9

50.7
60.3
36.2

74.0

12.0

18.5
48.2
8.9

63.3

49.6
30.2
92.7
70.7

65.4

34.6

57.7
60.3
53.2

98.0
95.7
98.4

94.3
96.5

100.0
100.0
90.5
90.6
86.1

70.4
68.0
75.9

73.7

26.0

28.9
57.2
15.2

71.0

74.8
41.1
100.0
100.0

25.0

7.5

19.1
18.2
21.4

72.2
52.1
77,2

51.7
59.5
54.4
(D)

50.3
49.5
22.3

31.1
36.7
22.4

34.8

4.9

6.4
19.2
2.9

31.0

24.1
9.2

69.3
28.4

34.5

16.0

27.9
28.7
26.4

75.1
66.0
77.1

62.7
58.6
75.2
61.7
61.3
62.8
60.7

39.9
43.0
34.7

40.5

10.3

10.5
29.0
4.9

39.7

36.8
21.0
78.3
40.0

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 193'^ AND 19^—PERCENTAGE DISTRIBUTION 07 SALES, BY KIHD-~OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SAN JOSE, THE ENTIRE CITY, AND THE SAN JOSE STANDARD METROPOLITAN AREA

(Percentages are basea on total retail store sales which exclude scd.es of nonstore retailers-
nail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195"* igW

Entire City

195»* 19'td

Standard
Metropolitan

Area

195'* 1948

Rietail stores, total ,

Fcod stores

Eating, drinkdjog places. ,

Eating places
DrlnMng places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores.
Men's, boys' clothing and furnishings stores'*-..............

Family clothing stores^.
Women's clothing, specialty stores

Ready-to-vear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Ltimber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^.
Liquor stores.
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

8.1

5.4
3.7
1.7

25.0
3.5

21.5

U.7
3.3
2.7
(D)

5.9
5.0
0.4

8.6
6.2
2.4

21.8

1.5

1.9
1.2

0.7

4.1

8.9
0.6
2.5
0.7

10.8

6.3
4.2
2.1

23.7
3.8

19.9

16.2
2.5
3.2

2.8
7.0
6.4
0.7

7.3
5.0
2.3

17.2

1.6

3.1
2.0
1.1

3.9

9.9
0.7
2.8
0.8

23.7

6.7
4.6
2.1

13.4
2.0

11.4

8.3
1.8
1.5
1.3

3.3
2.7
0.4

8.7
i;.2

3.5

15.1

6.2

5.4
1.3
4.1

3.3

9.2

1.1
1.4
0.5

20.4

7.2
4.6
2.6

15.8
2.6
13.2

11.3

1.7
2.1
1.8
5.0
4.6
0.6

6.8
4.8
2.0

15.3

4x0

7.0
2.3
4.7

3.6

8.6
1.1
1.8
0.5

26.9

7.1
5.1
2.0

8.6
1.6
7.0

7.1
1.4
1.3
1.0
2.9
2.5
0.5

6.9
4.2
2.7

15.7

7.6

7.6
1.6
6.0

3.3

9.2

1.7
0.9
0.6

100.0

23.3

7.8
5.1
2.7

10.9
2.0
8.9

8.9
1.5
1.5
1.6

3.9
3.5
0.4

6.3
4.0
2.3

14.7

5.4

10.1
2.4
7.7

3.4

9.2

1.2
1.2
0.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishmentB. Establishments "without payroll," if any, are inclxided in the

group totals.
This group total Includes kinds of business not inclvided in any of the detail lines which follow.



pubucahon plan k>r the 1954 census of business

The 1904 Censiu of Biuinem consltts of three major

trade segmenta—Retail Trade. Wholesale Trade, aad Se-

lected Service Trades. The final result of the 1054

Census are pnbltshed in the form of separate bnUetin series

for each of these trade segments with a separate buUetin

for public warehouses. The above iMilIetin series do not

eorer Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts—(1) Area Bulletins. (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. 0.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the buUetin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payr<dl and

number of employees for the payroll period nearest No-

vember 15, 1054, for total and for full workweek employees,

and number of proprietoi's. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organisa-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BaUetliu
This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1054 Census of Business or the 1954 Census

of Manufactures.

Central Business District BnlletiBS

Data on numl>er of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—^hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1964 Census volumes. Separate volumes for

area statistics and for subject statictics will be Issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15



Department of Commerce
BUREAU OF THE CENSUS

WASHINGTON 25. D. C.

POSTAGE AND FEES PAID
U. S. DEPARTMENT OF COMMEHCE

OFFICIAL BUSINESS

Comm-DC



Bulletin CBD-79

CENTRAL

BUSINESS DISTRICT

STATISTICS

Grand Rapids, Michigan

1954
Census

of

Busin ess

U. S. DEPARTMENT OF COMMERCE . BUREAU OF THE CENSUS • WASHINGTON - 1956



BUREAU OF THE CENSUS
ROBERT W. BURGESS, Director

A. RosB EcKLEB, Deputy Director

Howard C. Obieves, Aaaittant Director

CoNBAD Taeubrb, Atsiatotit Director

MoBBis H. Hansen, Asaiatant Director for Statistical

StandarAa

Walteb L. Kehbeb, Aaaiatant Director for Adtniniatration

Calvebt L. Dedbick, Coordinator, International Statiatica

A, W. VON Struve, Acting Public Information Officer

BUSINESS DIVISION

Haevey Kailin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Greenberg, Chief

Wholeaale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Clrillo, Chief

CENSUS OPERATIONS DIVISION

Mabion D; Binoham, Chief

IBVING Weiss, Aaaiatant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Moat chapters also are
separate reports in bulletin series Br-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross ciassiflcations by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross ciassiflcations by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retiiil trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also, conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,

hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no ofBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program ito tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.

The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the' difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements

for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the

Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioPi Ma/nual, and as covered in the 1954 Census of Business,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated

by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does

not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19G4, i. e.,

the "employer" universe and those with no paid empllpyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

. Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivters Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOaSI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled frvQm only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estao-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the' addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that In the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the t^x is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification.. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those Of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home jpreparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

(See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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GRAND RAPIDS, MICHIGAN

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AMD I9U8
CENTRAL BUSINESS DISTRICT OF GRAND RAPIDS

Eetabllstaments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ••

(Number

)

195^^

Sales ••

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9I+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

BETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
Genereil merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-^.

Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materieLls, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels....^
Motion picture theaters.

320

18

59

^2
17

12

A-

6

2

97
21
18
7

42
18
9

21
8

5

6

9

5

15

7

379

1,895

4,728
3,529
1,199

-46,257

41,384
(D)

(D)

15,692
2,790
3,303
1,663
7,302
5,972

634

4,837
3,009

484
1,324

8,210
7,168
1,042

617

8 1,569
2 (D)

6 (D)

10 2,696

79 7,105

14 2,301
10 671
4 518
4 368
11 1,137
4 704

4,410
1,263

222

1,179
923
256

6,610
5,779

(D)

(D)

2,494
386
510
289

1,176
972
133

676
408
94

174

747
568
179

69

238
(D)

(D)

482

1,278

525
107
60
69

203
109

1,743
239

23

72

53

19

14

5

7

2

100
20
23

7

40
24
9

29
10
5

10

17
6

10
1

10

14

4
10

10

90

14
8

6

4
12

4

18

3,455

4,784
3,205
1,579

38,698
33,830

(D)

(D)

17,042
2,161
3,834
2,032
8,553
7,612

454

5,485
3,332

656
1,321

7,366
6,044

(D)

(D)

648

1,826
558

1,268

2,792

7,974

1,896
557
624
369

1,350
414

4,562
1,356

13,798

276

1,192
832

360

6,228
5,465

(D)

(D)

2,380
244
530
360

1,151
1,070

95

913
670
85

158

844
660
(D)

(D)

96

255
43

212

388

1,226

378
115
69
68

202
52

1,545
244

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avalltible. ... Represents zero.

GrovQ) totalis may include data for establishments without payroll which could not be classified by detailed
kind of business^

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CITY OF GRAND RAPIDS

EstabllstamentB, Sales, and Annual Payroll, by Kind of BuelnesB

Kind of business Estab-
lish-^
ments
(Number)

X9^^

Sales

($1,000)

Payroll,
entire
yeeir

($1,000)

I9W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Ret€d.l stores, total*

Food stcires

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores. . ......

Automotive group ^

Passenger car dealers (franchlsed & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Luinber, building materials, hardware, farm eq.ulp. dealers
HEO^ware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporxlng goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2,163

Hotels
Motion plctu2« theaters.

^38

364
23-4

128

83

A
35
AA-

181
43
31
19
67
35

19

159
42
25

80

120
80

27
13

255

136
54
80

111

316
16
41
13
20
19
25

7

19
14

308, 152 34, 188 1,975 229,236

67, 895

18,284
11,799
6,411

50,433
41,384
6,595
2,454

21, 997

4,046
(D)

3,974
8,610
7,166

974

16,777
8,047
2,045
6,485

54,311
48,779
3,859
1,673

19,051

21,717
4,355

(D)

15,424

22,263
(D)

2,895
871

1,468
1,114

(D)

(D)

4,606
1,476

4,547

3,826
2,754
1,072

7,066
5,779
1,072

215

3,268
536
616
599

1,344
1,126

173

2,069
,1,072

295
702

4,865
4,212

577
76

1,450

2,702
420

2,282

1,690

2,705
(D)

581
132
101
214
231
(D)

1,801
299

474

324
199
125

57
5

31
21

191
44
41
17
62

37
18

126
43
16
52

111

72
33
6

229

113
48
65

90

260
19
27
9

19
11
22

8

47,049

13,439
7,659
5,780

40,647
33,830
5,776
1,041

24,390
3,004

(D)

3,873
(D)

8,100
(D)

12,907
6,464
1,423
4,655

33,458
29, 881
2,769

808

10,573

15,411
(D)

(D)

11,142

20,220
1,432
2,310

(D)

1,017
(D)

1,527
(D)

4,896
1,993

2,964

2,861
1,818
1,043

6,437
5,465

887
85

3,131
331
(D)

540
(D)

1,115
(D)

1,828
1,064

159
605

3,356
2,966

349
41

787

2,131
(D)

(D)

1,071

2,372
47
419
(D)

101
(D)

217
(D)

1,1511

391

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

Groiq) totals may Include data for establishments without payroll, which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^*

there were 133 such establishments with sales of $8,815,000.
Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

grovm totals.
TThls exov^ total Includes kinds of business not Included In any of the detail lines which follow.
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Table 3- RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195l|- AND 19l»8

GRAND RAPIDS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j
ments
[Number)

195'*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

GenereLL merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores'
Women's clothing, specialty stores
Ready-to-wear stores'

All other apparel stores :.

Furniture, homfi furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Eardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

2,905

580

A82
313
167

117

66

209
50
35
26
71
39
23

205
53

27
107

171
116

37
18

396

217
78

137

UO

388
17
50
13
32

23

27
11

19
23

384,296 39.938

89, 826

22,481
U,051
8,356

52,363
-41,384

7,053
3,826

23,505
4,400
4,600
4,677
8,694
7,250
1,028

19,361
9,343

(D)

7,648

70,000
63,296

(D)

(D)

26,944

33,661
6,868

26,627

18,678

27,477
2,592
3,135

871

1,919
1,248
1,523
1,048

4,606
1,876

4,480
3,171
1,309

7,197
5,779
1,138

280

1,855

3,827
646

3,181

1,950

3,083
87

602
132
120
220
231
127

1,801
363

678

478
303
175

77
5

41
31

3,381 217
564 54
636 43
659 21

1,348 69

1,130 40
174 19

2,269 160
1,188 51

(D) 19

(D) 72

6,000 183

5,309 125
584 44
107 14

395

201
78

123

118

344
27
39
10
30
13

22

10

30
30

61,475

17,380
10,037
7,343

41,836
33, 830
6,114
1,892

25,309
3,235
5,226
4,216
11,404
8,190

892

14,789
7,568
1,548
5,249

42,329
37,469
3,058
1,802

16,964

24,047
4,885

19,162

13,481

25,412
1,643
2,546

660
1,176

702

1,527
605

4,938
'2,174

30,663

3,729

3,476
2,243
1,233

6,541
5,465

930
146

3,182
347
650
561

1,455
1,121

169

1,974
1,156

178
640

3,931
3,456

377
98

1,052

2,821
392

2,429

1,262

2,695
52

436
118
109
126
217
64

,617
'422

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind^f business.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1954
there were 158 such, establishments with sales of $9,630,000.

Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the
group totals.

TThis grov^) total includes kinds of business not included In any of the detail lines which follow.
'Data are for regular motion pictures only; there were two drive-in theaters in this Standard Metropolitan

Area in 1948.
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Table k. BETAIL, STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19h8 TO 195^,
CENTRAL BUSINESS DISTRICT OF GRAND RAPIDS, THE ENTIRE CITY, AND THE GRAND RAPIDS STANDARD METROPOLITAN AREA

Kind of business

Percent change •'•

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
GenerEil merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appllaince, radio, TV stores

Automotive group
Passenger car dealers (franchlsed ajid nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, deeilers.

Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion plctiire theaters.

3.9

-45.2

-1.2

10.1
-2';.1

19.5
22.3
(D)

(D)

-7.9
29.1
-13.9
-18.2

-W.6
-21.6
39.6

-11.8
-9.7

-26.2
0.2

11.5
18.6
(D)

(D)

-A.

8

-U.l
(D)

(D)

-3A

-10.9

21.'i

20.5
-17.0
-0.3

-15.8
70.0

-3.3
-6.9

34-.^ 5<;.2

44.3

36.1
54.1
10.9

24.1
22.3
14.2

135.7

-9.8
34.7
(D)

2.6
(D)

-11.5
(D)

30.0
24.5
43.7
39.3

62.3
63.2
39.4
107.1

80.2

40.9
(D)

(D)

38.4

10.1
(D)

25.3
(D)

44.3
(D)

(D)

(D)

-5.9
-26.0

51.4

56.6
85.7
24.1

114.3

(D)

(D)

-14.2
49.0
(D)

25.5

(D)

144.7
(D)

60.9
60.9
103.5
54.8

76.7
74.6
(D)

(D)

85.7

48.3
(D)

(D)

52.4

23.8
(D)

43.5
(D)

141.7
(D)

(D)

(D)

-41.3
-66.6

35.8

46.1

29.3
40.0
13.8

25.2
22.3
15.4

102.2

-7.1
36.0

-12.0
10.9

-23.8
-11.5
15.2

30.9
23.5

(D)

45.7

65.4
68.9
(D)

(D)

58.8

40.0
40.6
39.0

38.6

8.1
57.8
23.1
32.0
63.2
77.8
-0.3

73.2

-6.7
-13.7

50.7

51.6

40.9
54.0
24.2

94.6

(D)

(D)

-5.5
49.9
-6.8

38.0
-51.2

121.1
-10.1

56.1
49.5
(D)

61.0

76.7
78.6
(D)

(D)

61.4

44.4
(D)

(D)

49.5

16.8
57.8
28.3
94.2

153.8
164.3
118.1
80.1

-47.9
5-25.1

Represents zero.Standard Notes: (d) Withheld to avoid disclosxire. (NA) Not available.
Minus sign (-) denotes decrease.
TExcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TM.S group total includes kinds of business not included in any of the detail lines which follow.

'Data are for regular motion pictures only; there were two drive-in theaters In this Standard MetropolltELn

Area in 1948.
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Table 5. RETAIL STORES: I95I+ AND 19^+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
OAKLAND CITY AND OF SAN FRANCISCO-OAKLAND STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

193h 19!+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 1948

Retail stores, total ^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?. .......

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

30.^

2,8

25.9
29.9
18.7

91.7
100.0

(D)

(D)

71.3
69.0
(D)

41.8
8A.8

83.3
65.1

28.8
37. -i

23.7
20.4

15.1
14.7
27.0
XXX

3.2

7.2

(D)

(D)

17.5

31.9
(D)

79.5
77.0
35.3
33.0
(D)

(D)

39.3

7.3

35.6
41.8
27.3

95.2
100.0

(D)

(D)

69.9
71.9
(D)

52.5

(D)

94.0
(D)

42.5
51.5
46.1
28.4

22.0
20.2
(D)

(D)

6.1

11.8
(D)

(D)

25.1

39.4
XXX
82.1
(D)

61.4
(D)

88.4
(D)

24.4

2.1

21.0
25.1
14.3

88.3
100.0

(D)

(D)

66.8
63.4
71.8
35.6
84.0

82.4
61.7

25.0
32.2
(D)

17.3

11.7
11.3
(D)

(D)

2.3

4.7
(D)

(D)

14.4

25.9
XXX
73.4
77.0
27.0
29.5
74.7
67.2

31.8

5.6

27.5
31.9
21.5

92.5
100.0

(D)

(D)

67.3
66.8
73.4
48.2
75.0

92.9
50.9

37.1
44.0
42.4
25.2

17.4
16.1

(D)

(D)

3.8

7.6
11.4
6.6

20.7

31.4
XXX
74.5
84.4
53.1
52.6
88.4
68.4

Steuidard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll'^ establishments. Establishments "without payroll," if any, are included in the

groiro totals.
This group toteJ. includes kinds of business not Included in any of the deted.1 lines which follow.
XXX Not applicable.
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Table 6. RETAIL STORES: 195l^ AMD iqW—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF GRAND RAPIDS, THE ENTIRE CITY, AND THE GRAND RAPIDS STANDARD METROPOLITAN AREA

(Percentages'are basea on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195't 1948

Entire City

1951+ 191+8

Standard
Metropolitan

Area

I95I+ 19^18

Retail stores, total

Food stores

Eating, drinking places
Eating places ^

Drinking places

General merchandise group
DepEirtment stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores •

Furniture, home furnishings, appliance dealers
Furniture stores ^

Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car deeilers (franchlsed and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment deeilers

Hardware stores
Other

Drug stores , proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

2.0

5.1
3.8
1.3

49.4

44.2

(D)

(D)

16.8
3.0
3.5
1.8

7.8
6.4
0.7

5.2
3.2
0.5
1.4

8.7
7.6
1.1

0.6

1.7
(D)

(D)

2.9

7.6

2.5
0.7
0.6
0.4
1.2
0.8

3.8

5.3

3.5
1.8

43.0

37.6
(D)

(D)

18.9
2.4
4.3
2.3
9.4
8.5

0.5

6.1
3.7
0.7
1.5

8.2

6.7

isi

0.7

2.0
0.6
1.4

3.1

8.9

2.1
0.6
0.7
0.4
1.5
0.5

22.0

5.9
3.8
2.1

16.4

13.5

2.1
0.8

7.2
1.3

(D)

1.3
2.8
2.3
0.3

5.4
2.6
0.7
2.1

17.6
15.8
1.3
0.5

6.2

7.0
1.4

(D)

5.0

7.3

(D)

0.9
0.3
0.5
0.4

(D)

(D)

20.5

5.9
3.4
2.5

17.8

14.8
2.5
0.5

10.6
1.3
(D)

1.7

(D)

3.5

(D)

5.6
2.8
0.6
2.2

14.6
13.0
1.2
0.4

4.6

6.7
(D)

(D)

4.9

0.6
1.0
(D)

0.4

(D)

0.7
(D)

23.4

5.9
3.7
2.2

13.6

10.8
1.8
1.0

6.1
1.1
1.2
1.2
2.3
1.9
0.3

5.0
2.4
(D)

2.0

18.2
16.5

E!

7.0

1.9
6.9

4.9

7.1
0.7
0.8
0.2
0.5
0.3
0.4
0.3

100.0

21.7

6.1
3.5
2.6

14.8

12.0
2.2
0.6

1.1
1.8
1.5

4.0
2.9
0.3

5.2
2.7
0.5
1.9

15.0
13.2
1.1
0.7

6.0

8.5

1.7
6.8

4.8

9.0
0.6
0.9
0.2
0.4
0.2
0.5
0.2

Standard Notes: (d) Withheld to avoid disclosure. (RA) Not available. ... Represents zero.

Includes, only "with payroU." establishments. Establishments "without payroll^" If any, are Included In the
groiro totals •

This groiip total Includes Unfla of business not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto lUco, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for tfie payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the^ most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trudes in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15



Department of Commerce
BUREAU OF THE CENSUS

WASHINGTON 25, D. C.

POSTAGE AND FEES PAID
U. S. DEPARTMENT OF COMMERCE

OFFICIAL BUSINESS

Coram-DC



Bulletin CBD-80

CENTRAL

BUSINESS DISTRICT

STATISTICS

Trenton, New Jersey

1954
Census

oF

Business

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON . 7956



BUREAU OF THE CENSUS
ROBERT W. BURGESS, Director

A. Ross E>CKLEB, Deputy Director

Howard C. Grieves, Assistant Director

Ck)NRAD Taeubbr, Assistotit Director

MoBBiB H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehreb, Assistant Director for Administration

Calvert L. Dedbick, Coordinator, International Statistics

A. W. VON STRinni^ Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Gteenbetg, Chief

Wholesale Trade—Jolin Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Binohau, Chief

IBVINQ Weiss, Assistant Chief

Special Projects—^Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Busijiess District (CBD)
Program. In their worlj on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that, other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a striClly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also waa
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value- of comparisons over time.

Although It was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 1949 edition ) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioPi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by meml)ership clubs and open only to their own members or
pei'sonnel, such as restaurants and bars operated by country
"clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military ppsts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" tyi)e. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,,

the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

(orde*" houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3
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METHOD OF ENUMERATION

For purposes of coverage In the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1964, i.e.,

the' "employer" universe and those with no paid emplioyment
durihg 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Ii^ormation for establish-

ments having paid employees and engaged in retail or service
trades was lobtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance^Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivlpirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Claasification Manual. In addition,
report forma were mailed to all establishments which BOASI
had noit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by reirties tipi questions on the Census
report form.

Enumeration of '^onemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lisliments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoflC as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes In price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINBSS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were Identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment' as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increalse in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by deld enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example. In the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located In a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take Into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1054 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M In Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect oif this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.
For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments In a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it ojjcrates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income. from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
Is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to Industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged In retail trade.

Payroll, Entire Year.—Payroll Includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations. It Includes amounts paid to officers and execu-
tives ; however. It does not Include compensation of proprie-
tors or of partners of imlncorporated businesses. Included
In payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amoimts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a klnd-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use In the
1954 Census of Business. It should be noted that klnd-of-
business classifications are not Interchangeable with com-
modity classifications. Food stores, for Instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business In the 1954 Census, as well as the Items of In-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system based on other information.
The system actually used was to ask each establishment to
select and check the box which best described its kind of
business and to provide a "Yes" or "No""answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting Information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown In the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification In the 1954 Business Census
was somewhat complicated by the fact that establishments
similar In character could have received different type census
forms on which to report their 1954 businesses. This oc-
curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in epeciflc k;lnds of business as compared
with past Censuses have been noted in the klnd-of-buslness

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream If the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified In a kind of business in the food
group. This is particularly the case in "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinkinsr Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged In
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business Included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, .Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group Includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—^This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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TRENTON, NEW JERSEY

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195!+ AND I9U8
CENTRAL BUSINESS DISTRICT OF TRENTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

195*^

Sales •'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

I9U8

Sales

($1,000)

Payroll,
entire
yesu:

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

AppEtrel, accessories stores
Shoe stores
VSen's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . .. .i

Motion picture theaters.

5-41

69

100
58
42

22
3

15

157
32
31
A
69
31
16

61
22

21

12
A

11

93

6

17
3

2

4
2

10
7

11,084 573

5,873

5,686
3,293
2,393

23,194
(D)

(D)

4,526

20,098
3,287
3,675
1,476
10,099
8,362
1,424

10,652
5,376
1,759
3,410

1,021

608

1,634
229

1,405

1,309

6,577
678

1,442
(D)

(D)

213
410
(D)

1,936
1,628

690

1,129
778
351

3,004
(D)

(D)

1,077

2,867
430
598
204

1,460
1,245

175

1,610
899
260
451

114

69

325
23

302

207

1,069
59

279
(D)

(D)

25
59

(D)

805
339

70

108
64
44

20
5

6

9

161
29
38
6

63

31
18

45
14
10
17

12

18
2

16

122
5

25
3

3

6

10
9

71, 764

4,067

5,960
3,542
2,418

22,121
(D)

(D)

534

19,488
2,760
4,431
1,641
9,012
7,442
1,416

7,117
3,503

699
2,865

2,590

300

1,339
(D)

(D)

878

7,904
539

1,913
(D)

140
237
412
(D)

(D)
1,923

9,832

385

1,239
870
369

3,463
(D)

(D)

55

2,271
322
527
264

1,004
866
154

888
443
98

347

218

50

158
(D)

(D)

104

1,056
34

328
(D)

9

51
39
(D)

(D)
431

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avalltble. ... Represents zero.
Qro\9 totals may include data for establishments without payroll wfalch could not be classified by detailed

kind^f business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SELEX3TED SERVICE ESTABLISHMENTS: 195J^ AND 19^8
CITY OF TRENTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j^

ments
(Number

)

195»)

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab
llsh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Depai-tment stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women's clothing, specialty stores

Ready-to -weeir stores'
All other apparel stores

Furniture, hone furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores?
Household appliance, radio, TV stores. ..*...

.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Luniber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drvig stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.^
Motion picture theaters.

2,383

669

519
257
262

75
6

15
54-

250
47
38
13

111
42
29

149
39
31
51

72
50
17
5

191

79
33
46

74

305
46
29
5

15
24
6

3

14

13

162,729

56,280

21,426
9,629

11,797

32,421
(D)

(D)

(D)

24, 074
3,849
4,126

(D)

11,083
8,927
2,099

17,219
8,162
2,453
6,024

29,923
(D)

1,928
(D)

12,759

12,071
1,865

10,206

5,916

19,796
5,225
1,871

283
437
762

(D)

(D)

(D)

(D)

3,935

3,255
1,926
1,329

4,767
(D)

(D)

1,180

3,370
494
650
(D)

1,519
1,299

(D)

2,264
1,209

369
686

2,925
(D)

297
(D)

883

1,660
139

1,521

675

2,181
345
311
36
(D)

99

(D)

(D)

(D)

(D)

652

473
212
261

57
7

18
32

260
45
43
10

109
41
32

96
25
18
32

61
34
25
2

125

70
30
40

54

274
36
37
4
12

29
16

6

11
17

38,227

15,958
6,903
9,055

25,906
20,436
3,988
1,482

22,897
3,238
4,820
2,024
10,515
8,552
1,831

9,598
(D)

1,072
3,592

20,780
18, 919

(D)

(D)

4,360

5,906
(D)

(D)

3,743

15,354
2,074
2,364

482
282
736
534
(D)

2,040
2.492

17,759

2,463

2,324
1,384

940

3,917
3,243

539
135

2,557
359
561
302

1,131
993
204

1,108
(D)

168
409

2,069
1,830

(D)

(D)

374

753
(D)

(D)

371

1,823
108
363
64
14

125
49
(D)

720
616

Standard Notes: (d) Withneld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vei^dlng machine operators).
there were 126, such establishments with sales of $12,679,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

^Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195lf AHD I9U8
TRENTON STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number)

195'*

Sales'

($1,000)

Payroll,
entire
yeeur

($1,000)

Estab
lish-
ments
(Nimiber)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores'

Women's clothing, specialty stores
Ready-to-wear stores'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive deeder

s

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers,

Hardware stores
Other

Drug stores, proprietary stores.

Other retsdl stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists . .

^

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

3,015

782

647
324
321

101

7

20
72

310
54
50
14

137
58
37

184
47
38
65

111
82

23

268

116
45
71

85

411
56
38
10
21
35
9

4

17
19

322,067 34,701 3,015 234, 856

74,084

28,423

13,979
14,428

35,189
23,334
4,897
6,908

27,436
4,177
4,938
2,701
12,206
9,715
2,856

20,317
9,827
2,837
7,047

53,216
48,698
2,112
2,406

18, 749

20,544
2,772
17,772

7,416

36,693
6,678
2,036

867
542

1,181
1,645
466

3,191
2,582

5,298

4,770

3,076
1,694

5,181
3,082

848

1,251

2,629
1,420
429
780

4,936
4,520

(D)

(D)

1,251

2,476
253

2,223

915

3,542
431
322
75
40

146
216
26

1,195
509

864

677

305
372

71

7
24
40

3,703 303
529 50
746 53

452 14

1,616 123

1,389 48
360 37

127
26
29
45

107
74
30
3

270

119
48
71

75

402
65
42
9

17
43
16

7

14
22

53,074

24,669

11,622
13,047

26, 961

20,436
4,368
2,157

24,742
3,457
5,618
2,285

10, 901
8,817
1,936

10,950
4,725
1,476
4,449

34, 645

31, 740
1,976

929

9,187

12,958
1,939

11,019

5,371

32,299
4,237
2,470

909
390

• 1,074
534
488

2,904
2,958

24,178

3,377

3,890

2,440
1,450

4,024
3,243

588
193

2,751
375
669
334

1,162
1,020
211

1,298
534
221
543

3,219
2,901
258
60

699

1,484
147

1,337

557

2,879
221
381
96

18
159
49
23

973
694

•Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may Include data for establishments without payroll wMrfi could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195lf

there were 153 such establishments with sales of $13,933,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grovm totals.
T!hls groiqp total includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table 1|. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19hQ TO 1951*,

CENTRAL BUSINESS DISTRICT OF TRENTON, THE ENTIRE CITY, AND THE TRENTON STANDARD METROPOLITAN AREA

Klod of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

GeneraJ. merchandise group
Department stores
Veirlety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Reax3y-to-weax stores
All other apparel stores

Furniture, home furnishings, appligmce dealers.
Furniture store s

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessoiy dealers
Other automotive deeulers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists 1

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

6.8

Hotels
Motion picture theaters.

-A.

6

-7.0
-1.0

4.9
(D)

(D)
747.6

3.1
19.1

-17.1
-10.1
12.1
12.4
0.6

49.7
53.5

151.6
19.0

-60.6

(NA)

(NA)

(NA)

102.7

22.0
(D)

(D)

49.1

-16.8
25.8
-24.6

(D)

(D)

-10.1
-0.5

(D)

(D)

-15.4

42.5 70.7

47.2

34.3
39.5
30.3

25.1
(D)

(d:

^i

5.1
18.9

-14.4

(D)

5.4
4.4
14-6

79.4
(D)

128.8
67.7

44.0
(D)

(D)

(D)

192.6

104.4
(D)

(D)

58.1

28.9
151.9
-20.9
-41.3
55.0
3.5
(D)

(D)

(D)

(D)

47.6

57.4
88.5
41.7

143.8
(D)

!S

16.6
17.6
15.9
(D)

-34.5
-49.1
62.7

164.7
(D)

86.1
259.6

58.9
(NA)

(NA)

(NA)

199.3

128.5
(D)

(D)

60.8

77.4
196.2
-4.9

(D)

(D)

10.0
(D)

(D)

(D)

(D)

37.1

39.6

15.2
20.3
10.6

30.5
14.2
12.1

220.3

10.9
20.8
-12.1
18.2
12.0
10.2
47.5

85.5
108.0
92.2
58.4

53.6
53.4
6.9

159.0

104.1

58.5
43.0
61.3

38.1

13.6
57.6

-17.6
-4.6
39.0
10.0

208.1
-4.5

9.9
-12.7

50.5

39.2

21.5
32.3
13.2

147.8
(D)

(D)
46.8

39.7
27.7
6.4
90.2
11.5
-1.6

175.4

152.2
264.2
38.7
129.6

62.8
(NA)

(NA)

(NA)

104.1

62.8
(D)

(D)

35.9

23.5
62.2
6.6
(D)

(D)

15.7
912.3

(D)

(D)

-7.8

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators),
"'includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TChis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL_STORESj_ 195^ AND I9W - CENTRAL BUSIMESS DISTRICT SALES AS PERCENT OF
TRENTON CITY AND OF TRENTON STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

193h 19h8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 1948

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

Gteneral merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, hom/^ furnishings, appliance dealers.
Furniture stores
Other home furnishings stores? ....;...

Household appliance, radio, TV stores.

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, fcum equip, dealers.
Eardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

33.1

10.4

26.5
3A.2
20.3

71.5
(D)

(D)

(D)

83.5
85. <;

89.1
(D)

91.1
93.7
67.8

61.9
65.9
71.7
56.6

3.4

4.8

13.5
12.3
13.8

22.1

33.2
13.0
77.1
(D)

(D)

28.0
(D)

(D)

44.1

10.6

37.3
51.3
26.7

85.4
(D)

(D)

36.0

85.1
85.2
91.9
81.1
85.7
87.0
77.3

74.2

(D)

65.2
79.7

12.5

6.9

22.7
(D)

(D)

23.5

51.5
26.0
80.9
(D)

49.6
32.2
77.2
(D)

23.8

7.9

20.0
23.6
16.6

65.9
(D)

(D)

65.5

73.3
78.7
74.4
54.6
82.7
86.1
49.9

52.4
54.7
62.0
48.4

1.9

3.2

8.0
B.3
7.9

17.7

17.9
10.2
70.8
(D)

(D)

18.0
24.9
(D)

30.6

7.7

24.2
30.5
18.5

82.0
(D)

(D)

24.8

78.8
79.8
78.9
71.8
82.7
84.4
73.1

65.0
74.1
47.4
64.4

7.5

3.3

10.3
(D)

(D)

16.3

24.5
12.7
77.4
(D)

35.9
22.1
77.2
79.9

Standard Notes: (d) Withheld to avoid dlscloBtire. (NA) Not available. ,^. Represents zero.
Excludes nonstore retailers (niall order, direct selling, merchandise vending machine Qperators).
Includes only "with payroll" establishments . Establishments "without payroll," if any, are included in the

gcrotm totals.
This group total includes kinds of bxislness not Included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195'^ AMD 19'^8—PEI^CENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF TRENTON, THE ENTIRE CITY, AND THE TRENTON STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* 191*8

Entire City

I95I* 191+8

Standard
Metropolitan

Area

195't 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group ,

Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys • clothing and furnishings stores ^

Family clothing stores ^

Women ' s clothing, specialty stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores ^

Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive deeiler s

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores .\

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

7.7

l.A
A.3
3.1

30.3
(D)

(D)

5.9

26.2
A.3
4.8
1.9

13.2
10.9
1.9

13.9
7.0
2.3
4.4

1.3

(NA)

(NA)

(NA)

0.8

2.1
0.3
1.8

1.7

8.6
0.9
1.9
(D)

(D)

0.3
0.5

(D)

100.0 100.0 100.0 100.0

5.7

8.3
4.9
3.4

30.8
(D)

(D)

0.7

27.2
3.8
6.2

2.3
12.6
10.4
2.0

9.9
4.9
1.0
4.0

3.6

(NA)
(NA)

(NA)

0.4

1.9
(D)

(D)

1.2

11.0
0.8
2.7
(D)

0.2
0.3
0.6
0.5

24.3

9.2
4.2
5.0

14.0
(D)

(D)

(D)

10.4
1.7
1.8
(D)

4.8
3.8
0.9

7.4
3.5
1.1
2.6

12.9

(D)

0.8

(D)

5.5

5.2

0.8
4.4

2.6

8.5
2.3
0.8
0.1
0.2
0.3
(D)

(D)

23.5

9.8
4.2
5.6

15.9
12.5
2.5
0.9

14.1
2.0
3.0
1.2

6.5
5.3
1.1

5.9
(D)

0.7
2.2

12.8
11.6
(D)

(D)

2.7

3.6
(D)

(D)

2.3

9.4
1.3

1.5
0.3

0.2
0.5
0.3

(D)

23.0

4.3
4.5

10.9
7.2
1.5
2.1

8.5

1.3
1.5
0.8
3.8
3.0
0.9

6.3
3.1
0.9
2.2

16.

15.

0.

0.7

5.8

2.3

11.5
2.1
0.6
0.3
0.2
0.4
0.5
0.1

100.0

22.6

10.5
4.9
5.6

11.5
8.7
1.9
0.9

10.5
1.5
2.4
1.0
4.6
3.8
0.8

4.7
2.0
0.6
1.9

14.8
13.6
0.8
0.4

3.9

5.5

0.8
4.7

2.3

13

1.

1

0.

0,

0.5
0.2

0.2

Standard Notes: (D) Withheld to avoid disclosure . (HA) Not avEillable. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropolis

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multlunlt organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletiiui

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, ciassitied by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also Include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R^l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. 8. Census of Business: 1954

Central Business Di.strict Statistics Bulletin CBD-81— Long Beach, Calif.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Ofllces of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The l!)r)4 Census of Business, iilong with the 1054 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
11)54 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in I'uerto Itico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ne.ss districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are .shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 19.54

Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and assodatums, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traftie flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to t)e serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for lioundaries also was
co.nsistent with the desire to keep CBD Ijoundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed l)oiuidaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Busine.ss District or similar area whicli sub-

stantially corresponded to the Census lUireau's recpiirements

for Central Business Districts, such areas were acceiited fiu-

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establisbineuts included in lleiail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Nonmanuf'acturing Industries (1949 edition) of the ^7ruK^

fird Indusfrinl Classification HUniual, issued under the

auspices of the liureau of the Budget, Executive Oflice of llie

President, with two exceptions: (1) milk dealers whicli, in

conformity with a subse(pient action of the P>ureau of the

Budget, have been classified in the manufacturing industries

(.see Food Stores, below) ; and (2) nonstore retailers. Tliis

bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Stcnuhird

Industrial Classification Manual.

Uetail Trade, as defined In the standard Industrial Classifi-

cafioni Manual, and as covered in the 1954 Census of Business,

includes establishments primaril.\ engaged in selling mer-
chandise directly to i)ersonal, household, and farm users.

Excluded from Retail Trade are places of business operated

l>y membership clubs and open only to their own members or

l)ersonnel, such as i-estaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their eini)loyees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonst(U-e" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated froni the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in tlie selling of merchaiulise

to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does

not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site o:I!

another business establishment, or by mail order.

The three types of retail establislnnents in which customer

purchases are made in this manner are door-to-door distrii)u-

tors, operators of merchandi.se vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lislnnents were classified in one of the major "store" type

groiips defined above, on the basis of commodities handled.

Data for nonstore retailers have I)een excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-

lications of tlie 1954 Census of Business, such as tlie Are.-i

Bulletin .series (see page 15).
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METHOD OF ENUMERATION

For puriioses of co vera tie in the l!Jo4 Census of Hnslness,
retail and servicj' estalilislinients were divided into two cate-

gories— tliose Willi any i)aid eiuploynient during 19r)4, i. e.,

I lie "eiuployiM'" universe and those with no paid enipUiyinent

durinu' lli.")4. i. e.. the 'nonenii)h)yer*' universe. The method
of obtainin,!;- Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for estahlish-

nients havinji paid employees and engaged in retail or service

trades was 'ohtained hy means of a mail canvass. Keport
forms were niaiUd to all business firms included in the active
records of tlie Internal Revenue Service as subjet't to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

eniployeis of one (U' more persons) and which were classified

in the records of the I'.ureau of Old Age and Surviviirs Insur-
ance ( r.O.ASI) us wholly or partially engaged in retail, whole-
sale, m.-inufacturing, mineral industries, and in nia.jor groups
70. 7'2. 78. 7.", 7(5, 78, and 79 of the service portion of the
Stdtiddid lit{liixtiiiil Clasfsipcatiun Maniinl. In addition,
report forms were mailed to all establishments which BOASI
had n/it classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its I5()ASI classification (for those cases
for which P>()ASI classification had not yet been established,
a general purpose form was used) hut its l!r)4 Census classifi-

cation was determined by replies tii> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
1o include retail and service businesses other than those
lepresented in the active FICA records of the Internal Reve-
luie Service. Informaticui for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 19.'i4 tax I'eturns. Information was com-
piled fr.ini oidy on(>-half of these cases and Census results
for this group were established by multiplying such findings
by two. The •'noneinployer"' segment of retail trade, although
made up of a lai'ge nun\ber of establishments, accounted for
less than 10 pei'cent of the total retail trade volume. The
'nonemployer" segment accoiuited for about 2 percent of tlie

Aolume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The ]!)48 and 1i).'>4 Husiness Censuses differed in several re-
sj^ects, which affect to some degree the comparability of data.
In the case of some of these ditTerences (items 1, 2, and 3,

lielow) it has been feasible to revise the-194S data either to
put them on a comparable basis with the data for 19.")4 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 19.")4 Census of Business. The miu'e
important differences are as follows :

(!) The 19."i4 Business Cen.sus excludes those retail estab-
lishments with no paid employment in 19."')4 which had a sales
volume of less than .>f2,.'J00 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under .-j^.lOO. However, in this series of 19r)4 Census of
Business publications, the 1948 figures have been revised to
the .same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 19.")4 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideratiim such changes in price level. How-
ever, this situation does not importantly afTect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this re.spect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 19-54. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, ho\\"ever, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the chissification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from cen.sus to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an ai>parel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old chissification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decre;i.se in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kin(ls of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of husiness is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutuall.v offsetting.

(5) .\ factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stcu'es in which they were lo-

<'ated. In a census <-on(lucted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 19.")4 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 19.54 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was locateil in a depai'tment store or in a
store classified in some kind of business other tlian apparel.
It also should be noted that in the 19.54 classifications, the
procedui-e which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1934 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A seiiarate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tl)is will be the case in the
forthcoming retail trade bulletin "Single I'nits and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiimit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for ;-uch units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

tlian those received from customers, such as income from
investments, i-ental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid direi'tly by the store to a local, State, or Federal taxing
agency. Gasoline, lifiuor, tobacco, and other excise taxes
which are paid by the nuinut'acturer or wholesaler and passed
along to the retailer also are included.

For retail stores, ihe sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
cori)orations, it includes amounts paid to officers and execu-
tives ; however, it does 7iot include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Chiasification Manual, as subse-

quently amended by the Bureau of the Budget for u.se in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to a.sk each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with re.spect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. Tlie inquiries on the various

retail forms with respect, to merchadise lines handled are

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Cen.sus

was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classiflcation was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classittcation

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
ca.use differences in specific kinds of business as compared
with past Censuses have been noted in the kiud-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are cla.ssified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classiflcation

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classiflcation "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

fcure and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, fm- Census purposes, classifled as whole-
sale establishuit'iits.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
bujlding materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This grouij includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classifled as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
nmsic, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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LONG BEACH, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195!* AND 19i*8

CENTRAL BUSINESS DISTRICT OF LONG BEACH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

1951^

Estab-
lish-
ments ^

(Number)

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19l*-8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^ ,

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug s-tores, proprietary stores

Other retail storesf
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

661

75

193

122
71

17

5

<4

145

33
25

5

62

40
16

43
14

10
15

10

23

10

13

132
14
38
11

5

8

5

3

44
9

121,266 19,509 561

7,266

12,958
7,954
5,004

40,967
(D)

3,558
(D)

22,344
4,569
5,637
2,087
9,426
8,005

551

8,359
3,795
1,488
3,052

10,146

2,183

1,517

4,896

10,630
1,292
4,393
1,080
420
163
621
571

3,386
2,403

634

3,819
2,456
1,363

6,570
(D)

653
(D)

1,139
489
202
448

1,347

346

224

602

1,563
88

634
207
34
16
90
83

1,204
444

68

125

100
25

18
7
4

7

3,265 122

639 24
772 21

413 2

1,265 48
1,086 29

176 24

38
10

6

22

13

24

7

17

129
17
23
8

6

4
4
4

57
13

93,455

7,064

6,266
4,891
1,375

39,358
(D)

3,335
(D)

14,634
3,087
2,677

(D)

5,350
4,048
1,294

9,103
3,966
1,383
3,754

4,618

1,015

1,434

3,649

6,314
1,011
1,515

526
446
(D)

487
351

3,155
2,439

13,839

564

1,655
1,295

360

5,896
(D)

510
(D)

2,188
465
343

(D)

625
467
(D)

1,121
407
209
505

628

155

420

491

721
36,,,

193 H
98
32

24
73
44

937
464

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. . . Represents zero.
Group totals may include da-ta for es-tabllshnents without payroll which could not be classified biy detailed

kind of business. '

^Excludes nonstore re-tallers (mall order, direct selling, merchandise vending machine operators).
Includes only "wl-th payroll" establishments. Es-tabllshments "without payroll," If any, are Included In the

groim -totals.

This group -tctal Includes kinds of business not included In any of the de-tall lines which follow.
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Table 2. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U ADD 191^8

CITY OF LONG BEACH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Niomber)

195'*

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191+8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores.-'

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail storesf
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.^
Motion picture theaters.

3,055

-483

697

221

7

m
3U

28^
55
41
11

120
82

39

245
66

ue
105

175
109
41
21

332

115
35
80

74

560
154
72
24
25
35
16
10

65

17

475,470 58,941 3,042 304,259

103,582

39,86<4

28,327
11,537

66,825
56,434
7,605
2,746

30,764
6,236

(D)

2,720
13,188
11,350

(D)

31,261
17,823
3,237
9,409

91,515
82,228
6,205
3,028

33,148

31,397
5,198

26,199

13,568

33,546
12,848
5,907
2,136
1,523

805
1,4.35

1,224

4,582
3,923

8,794

10,528
7,767
2,761

10,076
8,522
1,273

281

4,191
864
819
501

1,701
1,488

306

3,891
2,052

478
1,361

9,272
8,160

924
188

3,683

3,329
673

2,656

1,693

3,484
586
820
389
182
87

216
148

1,492
703

509

680
499
181

92

8

59
25

271
41
34

4
111
74

64

220
54

38
96

152
90

38
24

365

112

34

78

105

536
153
60
16

34
32

13

15

87
29

65,315

26,830
20,244
6,586

43,848
36,415

5,388
2,045

21,939
3,945
3,987
2,321
9,009
7,534
2,284

24,245
13,156
2,681
7,846

53,614
47,895
3,759

i,960

16,847

17,889
(D)

(D)

11,433

22,299
8,940
2,556

756

1,094
549

1,589
1.080

3,934
4,283

37,021

4,628

6,838
5,274
1,564

6,383
5,388

761
234

2,963
528
478
478

1,060
894

419

2,828
1,378
490
960

5,916
5,205

579
132

1,693

2,449
(D)

(D)

1,400

1,923
378
328
116

102
62

201
106

1,124
851

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 167 such establishments with sales of $8,072,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group toteils.

*Thls group total includes kinds of business not included in any of the detail lines which follow.



LONG BEACH, CALIFORNIA
TalDle 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: igj** AND I9W

LOS ANGELES-LONG BEACH STANDARD METROPOLITAN AREA

Establishments^ Sales, and Annual Payroll, by Kind of Business

11

Kind of business Estab-
lish
ments
(Number

)

195^*

1
Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^

Family clothing stores*
Women's clothing, specialty stores
Ready-to -weeir stores*

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores*
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory deeilers

Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm eq.uip. dealers
EardwEire stores
Other

Drvig stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

8,041

10,038
7,668
2,356

1,448
70

667
705

4,304
900
592

195

1,695
1,113

706

3,822
1,026

773
1,441

2,409
1,431

687
269

5,893

2,160
678

1,476

1,415

8,931
2,055

951
438
391

531
298
226

927
330

4,587.689

1,722,540

561,414
441,506
119,698

728,895
533,245
91,584

103,920

459,640
82,196
91,272
62,466

185,079
162,616
34, 133

459,994
223,805
75,620

146,267

1,294,704
1,199,980

61,225
33,179

486, 824

396,422
65,439

330,899

233,367

559,525
191,577
62,074
40,287
21,685

15,622
19,340
22,512

80,239
56,237

146,706

140,093
112,316
27,777

105,761
78, 194
14,758
12,809

66,067
11,126
12,610
8,500

28,839
26,331
4,992

57,544
28,105
12,831
16,608

126,727
115,070

9,322
2,335

46,597

42,277
7,770

34,507

32,667

53,242
10,043
9,285
6,495
2,120

2,302
2,636
2,050

26,469
10,435

8,158

9,253
6,970
2,283

1,553
61

800
692

4,231
731
541
164

1,711
1,027

840

3,696
883
698

1,374

2,355
1,471

606
278

6,035

2,233
678

1,555

1,370

8,115
2,073

805

372
423

563

255
247

1,113
404

1,046,717

401,730
308,759
92,971

(D)

(D)

70,069
78,329

328,774
53,941
59,799
52,434

127, 602
107,890
30,178

307,456
144,458
47, 848

101,198

763,596
693,860
46,873
22,863

262,395

326,451
49,719
276,732

175,606

(D)

120,172
48,640
18,467
13,216

13,167
16,331
13,576

66,132
56,437

564,383

75,774

100,481
77,606
22,875

(D)

(D)

10. 912

10,990

46,384
6,802
7,880
9,091

17,214
14. 913

5,397

38,881
19,683
8,031

11,167

82,578
74,411
6,628
1,539

25,133

38,767
5,212

33,555

24,010

(D)

5,279
7,847
3,010
1,168

1,860
2,433
1,361

19,819
10,439

Standeird Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll wMch could not be classified by detailed
kind of business.

Tlxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195*^

there were 3,480 such establishments with sales of $197,734,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, ai^ included in the

grovro totals.
Tliis group total includes kinds of business not Included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table If. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMEMTS - PERCEHT CHAMGE IM SALES, ISW TO 195U.
CENTRAL BUSINESS DISTRICT OF LONG BEACH, THE ENTIRE CITY, AND THE LOS ANGELES-LONG BEACH

STANDARD METROPOT.TTAN AREA _____^___^

Kind of business

Percent change^

Central
Business
District

Entire
City

Clly
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, toteuL

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing an^ furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchlsed)

.

Tire, batteiy, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stoics
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEIECTED SERVICE TRADES

29.8

Hotels
Motion picture theaters.

2.9

106.8
62.6

263.9

4.1
(D)
6.7
(D)

52.7
48.0
110.6

(D)

76.2
97.8

-57.4

-8.2
-4.3

7.6
-18.7

119.7
(NA)

(NA)

(NA)

115.1

5.8
• (NA)

(NA)

34.2

68.4
27.8
190.0
105.3
-5.8
(D)

27.5
62.7

7.3
-1.5

56.3 68.0

58.6

48.6
39.9
75.2

52.4
55.0
41.1
34.3

40.2
58.1

(D)

17.2
46.4
50.7

-27.0

28.9
35.5
20.7
19.9

70.7
71.7
65.1
54.5

96.8

46.5
(D)

(D)

18.7

50.4
43.7
131.1
182.5
39.2
46.6
-9.7
13.3

16.5
-8.4

65.3

30.8
32.7
25.4

475.9

iS:

(D)

iS!

15.3
94.3

(D)

(D)

2.8
-4.1

12.7

51.2
52.6
34.7
55.4

66.1
(NA)

(NA)

(NA)

95.6

81.6
(NA)

(NA)

11.4

43.4
45.7
45.4
359.1
70.2

(D)

-26.1
-10.4

53.5
-17.6

50.5

64.6

39.7
43.0
28.7

(D)

(D)
30.7
32.7

39.8
52.4
52.6
19.1
45.0
50.7
13.1

49.6
54.9
58.0
44.5

69.6
72.9
30.6
45.1

85.5

21.4
31.6
19.6

32.9

(D)

59.4,

27.6
118.2
64.1
18.6
18.4
65.8

21.3
-0.4

50.9

65.0

38.7
42.7
25.2

(D)

(D)
31.9
(D)

39.2
52.6
49.9
(D)

43.7
48.9
16.3

51.4
56.6
59.5
47.0

69.2

(NA)

(NA)

(NA)

85.4

21.5
(NA)

(NA)

32.9

(D)

59.7
22.4

118.5
66.5

(D)

18.1

65.9

22.0
-0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^41nus sign (-) denotes decrease.
^bccludes nonstore retailers (nin.1l order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
TThls group total includes kinds of business not included in any of the detail lines which follow.
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Tatle 5- RETAIL STORES: I95I+ AND ig^+S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
LOS ANGELES-LONG BEACH STANDARD METROPOLITAN AREA SALES

Kind of 'business

Percent of City S6d.es in
Central Business District

1951^ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

193h 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing eind furnishings stores'

Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

25.5

7.0

32.5
28.1
43.^

61.3
(D)

46.8
(D)

72.6
73.3
(D)

76.7
71.5
70.5
33.1

26.7
21.3
46.0
32.4

11.1

6.6

4.8

36.1

31.7
10.1
74.4
50.7
27.6
20.2
43.3
46.7

30.7

10.8

23.4
24.2
20.9

89.8
(D)

61.9
(D)

66.7
78.3
67.1
(D)

59.4
53.. 7
56.7

37.5
30.1
51.6
47.8

8.6

6.0

8.0

31.9

28.3
11.3
59.3
69.6
40.8
(D)

30.6
32.5

l.i

0.4

2.3
1.8
4.2

5.6

(D)

3.9
(D)

4.9
5.6
6.2
3.3
5.1
4.9
1.6

1.8
1.7
2.0
2.1

0.8

0.4

0.4

2.1

1.9
0.7
7.1
2.7
1.9
1.0
3.2
2.5

2.0

0.7

1.6
1.6
1.5

(D)

(D)

4.8
(D)

4.5
5.7
4.5
(D)

4.2
3.8
4.3

3.0
2.7
2.9
3.7

0.6

0.4

0.4

2.1

(D)

0.8
3.1
2.8
3.4
(D)

3.0
2.6

Standsird Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Repreaenta zero.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, sure included in the

grovro totals.
This group total includes kinds of business not included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 1951*- AND ig^t-S—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF LONG BEACH, THE ENTIRE CITY, AND THE LOS ANGELES-LONG BEACH

STANDARD METROPOLITAN AREA
(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of buslnjess

Central
Business
District

1951* 19lt8

Entire City

1951^ I9I+8

Standard
Metropolitan

Area

195*^ 19-48

Retail stores, total

Food stores

Eating, drinking places ,

Eating places
Drinking places

General merchandise group
Department stores '

Variety stores
General merchandi se stores , n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores "

Family clothing stores '''

Women ' s clothing, spfecialty stores
Ready-to-wear stores . <

All other apparel store s

Furniture, home furnishings, appliance deaJLers

Furniture stores "

Other home furnishings stores}
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised aiid nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

6.0

10.7
6.6

33.7
(D)

2.9
(D)

18.-4

3.8
-4.6

1.7
7.8
6.6
0.5

6.9
3.1
1.2
2.5

8.4
(NA)

(NA)

(NA)

1.8

1.3

(NA)

(NA)

-4.0

1.1
3.6
0.9
0.3

0.1
0.5
0.5

7.6

6.7
5.2
1.5

-42.1

(D)

3.6

(D)

15.7
3.3
2.9
(D)

5.7
U.3
l.A

9.7
-4.2

1.5
^4.0

.4.9

(NA)

(NA)

(NA)

1.1

1.5

(NA)

(NA)

3.9

1.1
1.6
0.6

0.5

(D)

0.5
0.4

21.8

8.4
6.0
2.4

14.0
11.8
1.6
.6

6.5
1.3

(D)

0.6
2.8
2.4
(D)

6.6
3.7
0.7
2.0

19.2
17.3
1.3
0.6

7.0

6.6
1.1
5.5

2.9

7.0
2.7
1.2
0.4

0.3

0.2
0.3
0.3

21.5

6.6
2.2

14.4
12.0
1.8
0.6

7.2
1.3
1.3
0.8
3.0
2.5
0.8

8.0
4.3
0.9
2.6

17.6
15.8
1.2

0.6

5.5

5.9
(D)

(D)

3.8

7.3
2.9
0.8
0.2

0.4

0.2
0.5
0.4

25.0

8.1
6.4
1.7

10.6
7.8
1.3
1.5

6.7
1.2
1.3
0.9
2.6
2.4
0.5

6.5
3.3
1.1
2.1

18.8
17.4
0.9
0.5

7.1

5.7
0.9
4.8

3.4

8.1
2.8

100.0

22.9

6.8
2.0

(D)

(D)

1.5
1.7

7.2
1.2

1.3
1.1
2.8
2.4
0.7

6.7
3.1
1.0
2.2

16.6
15.1
1.0
0.5

5.7

7.1
1.1
6.0

3.8

(D)

2.6
1.1
0.4

0.3
0.3
0.4
0.3

Standard Notes: (d; Withheld to avoid dlsclosttre. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

c<tver Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Cen.sus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunlt organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletina

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Betal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classitied by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statietics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of bus|ness for standard metroi)olitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Centi'al Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"•The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general charactex-ization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, ofiices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries { 1949 edition ) ot the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiovi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clul)s, school cafeterias, cafeterias oi)erated by industrial
plants for their employees, establi.shments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
gi'oups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid empllpyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was (obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to jmyment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons ) and which were classified

in the records of the Bureau of Old Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Imfiustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,9|t classified by kind of business prior to. the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BO^SI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled frio^m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresxwnding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
ainounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may imiwrtantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSlNifiSS CLASSIFICATION, below, reference should

be made to Tables 12E, 12L, and 12M in Volume II of the
1948 Cendus of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIAUTY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are.suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi--
ness. Manufactures, and Mineral Industries.

Where two or mor6 activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were eon-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Tear.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc
Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIHCATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold In other kinds of

stores than food stores.

The techniques used in classifjing establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1^4 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in spiecifled lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled ai'e

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series Rr-1).

The problem of classification In the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind erf business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered, on the tax form
by the proprietor.

The difference in information collected arid in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group inclujies retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for i)ersonal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Auitomotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment ai'e, fior Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The gTOup also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—^This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—^This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
pubUc.



Shreveport, Louisiana

CONTENTS

Table Page

1. Retail Stores and Selected Service Establishments: I95U and I9U8—
Central Business District 9

2. Retail Stores and Selected Service Establishments: I95U and I9U8—
City 10

3. Retail Stores and Selected Service Establishments: I95U and I9U8

—

Standard Metropolitan Area 11

k. Retail Stores and Selected Service Establishments—Percent Change
in Sales, 19^8 to I95I+—Central Business District, Entire City,
and Standard Metropolitan Area 12

5. Retail Stores: 195^^ and 191+6—Central Business District Sales as
Percent of the City and of the Standard Metropolitan Area I3

6. Retail Stores: 195*+ and 191+8—Percentage Distribution of Sales, by
Kind of Business—Central Business District, Entire City, and
Standard Metropolitan Area Ik



SHREVEPORT LOUISIANA
STANDARD METROPOLITAN AREA AND CENTRAL BUSINESS DISTRICT

(City data in thiE bulletin are based upon the legal boundaries at the end of the Census year.)

<y

CENTRAL BUSINESS DISTRICT

^.

r) SCALE
\/ ^

400 400 FX

\
-

as-DEnmniENT of cohmeiice 1994 CENSUS OF BUSINESS

• CENTRAL BUSINESS DISTRICT

^^ AREA OF CITY, 1948

^^ ANNEXATIONS THROUGH 1954

mm: STANDARD METROPOLriAN AREA

BUREAU OF THE CENSUS



SHREVEPORT, LOUISIANA

T&ble 1. REIAIL STORES AMD SEI£CTED SERVICE ESTABLZSBMEHTS: 1954 AHD l^Ud
CENTRAL BUSINESS DISTRICT OF SHREVEPORT

EstabllBhuentB, Sales, and Annual Payroll, by lOnd of Business

Kind of business Estab-
11sh-
nents^
(Number)

195'*

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsb-
ments
(Ruober)

19^

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinTdng places.
Eating places
Driiiking places

General merchandise group
Variety stares
General merchandise stores (except variety).

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Fumitirre, home furnishings stores, antique stores

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

331

14

52

37
15

15

3

12

91

24
18
10
34
20
5

23
17
6

20

12

9

5

4

10

85

5

26
5

16
5

83,095 11,657 325

2,354

3,411
2,597

814

19,029
2,501
16,528

17,246
3,852
3,719
3,485
5,920
5,370

270

5,971
4,247
1,724

21,434

954

2,646
1,252
1,394

1,717

8,333
806

3,246
(D)

2,368
1,156

197

708
620

2,786
399

2,387

2,637
586
568
550
900
821
33

1,043
818
225

2,344

122

332
119
213

262

1,226
71

576
(D)

798
179

23

48
31
17

20
6

14

74
19
16

5

26
16

26
18
8

21

11

14

5

9

80
12
16

2

iV
6

73,797

2,085

3,426
2,299
1,127

17, 509
3,545
13,964

14,253
(D)

(D)

2,588
4,552
4,148

349

4,702
3,680
1,022

20,565

658

2,510
946

1,564

1,640

6,449
674

2,029
(D)

2,347
883

9,121

150

656
469
187

2,337
405

1,932

1,625
(D)

(D)

312
478
434
36

1,005
859
146

1,850

94

418
109
309

237

749
43

311
(D)

627
188

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totEils may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct Belling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," If any, are included In the

groim totals.
*Thls groi;© total Includes kinds of business not Included In any of tbe detail lines which follow.
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Table 2. RETAIL STOBES AND SELECTED SERVICE ESTABLISHMENTS: I93U AND 19lfd

CITY OF SHREYEPORT

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
,

General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, hoys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

igsJf

IjS-il

372

157
90

U9
9

40

153
33
21
16
66
3A-

13

97
71
26

72

170

5A-

11
43

60

267
54
38
7

24
13

Sales

($1,000)

201,390

44^638

11,776
8,184
3,592

22,330
3,074
19,256

20,521
(D)

(D)

3,957
(D)

(D)

586

12,374
9,378
2,996

38,014

11,530

15,229
(D)

(D)

7,182

17,796
(D)

(D)

276

(D)

1,765

Payroll,
entire
year

($1,000)

23,199

3,191

2,153
1,792

361

3,223
477

2,746

2,957
(D)

(D)

605

(D)

(D)

59

1,866
1,520
346

3,493

1,163

1,795
(D)

(D)

1,087

2,271
(D)

(D)

15

(D)

333

I9U6

Estab-
lish-
ments
(Number)

1,249

348

207
133
74

29
10
19

106
21
17
8

38
24

16

71

51

20

62

124

65

22
43

45

192
60
23

7

28
15

Sales

($1,000)

151,116

26,587

8,540
5,744
2,796

18,127
3,819

14,308

(D)

3,236
3,704
2,689

(D)

4,635
864

9,674
7,769
1,905

36,676

4,307

12,345
1,708

10,637

5,877

(D)

3,797
(D)

(D)

(D)

1,347

Payroll,
entire
year

($1,000)

16, 106

1,584

1,450
1,138

312

2,412
447

1,965

(D)

416
393
321
(D)

495
95

1,583
1,335
248

2,925

419

1,580
147

1,433

771

(D)

263
(D)

(D)

(D)

314

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed

In 195'^

klnd-Of business.
Excludes nonstore retailers (madl order, direct selling, merchandise vending machine operators)

there were 73 such establishments with SEiles of $2,329,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*Thls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
SHREVEPORT STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
nents
(Number)

195»»

Sales'

($1,000)

Payroll,
entire
year

($1,000)

19U8

Estab
lish-
stents

(Number)

Sales

($1,000)

Payroll,
entire
yesu:

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drloldng places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores^
Women' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household -appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipu dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2,100

565

355
225
128

105
20
85

IW
31,

23
22

67
35

W

110
78
32

100

2<i5

73
18
55

76

307
65

^0
7

2Z
23

243,777 26,610

58,074

15,240
10,166
5,004

25,610
3,867

21,743

21,345
4,290

(D)

4,345
7,952
6,752

(D)

13,377
9,883
3,494

48,069

15,678

18,082
3,027
15,055

8,145

20,157
5,067
3,838

276

2,560
2,214

4,032

2,596
2,105

491

3,465
581

2,884

3,052
636
(D)

650
1,108

977
(D)

1,955
1,568

387

4,232

1,466

2,108
329

1,779

1,220

2,484
331
679
15

854
441

1,625 165,588

514

273
167
106

73
13

60

108
21

17
8

39
24
16

77
57
20

72

158

82

26
56

53

215
70
24
7

29
19

31, 532

10,214
6,421
3,793

20,209
3,993

16,216

15,778
3,236
3,704
2,689
5,161
4,635

864

9,943
8,038
1,905

38,679

4,965

14,168
2,007
12,161

6,257

13,843
4,110
2,432

(D)

2,645
1,516

16,970

1,728

1,616
1,219
397

2,511
463

2,048

1,772
416
393
321
547
495
95

1,622
1,374
248

3,078

466

1,720
168

1,552

810

1,647
268
361
(D)

705
352

Standard Notes: (d) Withheld to a-void dlsclosiire. (NA) Not a-vailable. Represents zero.
Group -totals may incliide data for es-tablishments without payroll "trtilch could not be classified by de-tailed

kind of business.
^Excludes nonstore re-tallers (mall order, direct selling, merchandise vending machine opera-tors). In 193'*'

there were 82 such es-tabllsfaments with sales of $2,593,000.

^Includes only "with payroll" es-tablisfaments. Es-tabllsfaments "without payroll," if any, are included In the
groim -to-tals.

This group to-tal Includes kinds of business not included In any of -the de-tail lines which follow.
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Table k. RETAIL STORES AHD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9W TO 1951)-,

CENTRAL BUSINESS DISTRICT OF SHREVEPORT, THE ENTIRE CITY, AND THE SHREVEPORT STANDARD METROPOLITAN AREA

KLod of busloesB

Percent change

^

Central
BuBlnesB
DlBtflct

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinMng places ,

Eating places
DrinMng places

General merchandise group
Variety stores
General merchandise stores ( except varlely)

Apparel, accessories stores
Shoe stores »

Men's, hoys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specl£ilty stores ...^

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings , appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores . .

<

Automotive group

Gasoline service stations

Lumher, building materials, hardware, farm equip, dealers...
Hardware stores
Other

Drug stares, proprietary stares

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SIEVICE TRADES

Hotels
Motion picture theaters

12.6

12.9

-OX
13.0
-27.8

8.7
-29.5
18.4

21.0
(D)

(D)

34.7
30.1
29.5
-22.6

27.0
15.4
68.7

4.2

45.0

5.4
32.3
-10.9

4.7

29.2
19.6
60.0
(D)

0.9
30.9

33.3 53.0

67.9

37.9
42.5
28.5

23.2
-19.5
34.6

(D)

(D)

(D)

47.2
(D)

(D)

-32.2

27.9
20.4
57.3

3.6

167.7

23.4
(D)

(D)

22.2

(D)

(D)

(D)

(D)

(D)

31.0

72.6

63.6
62.2
66.4

434.1
109.1
693.0

(D)

(D)

(D)

367.3
(D)

(D)

-38.7

28.8
24.9
44.1

2.9

189.8

27.9
(D)

(D)

29.0

(D)

(D)

(D)

(D)

(D)

31.3

47.2

84.2

49.2
58.3
31.9

26.7
-3.2

34.1

35.3
32.6
(D)

61.6
54.1
45.7
(D)

34.5
22.7
83.4

24.3

215.8

27.6
50.8
23.8

30.2

45.6
23.3
57.8
(D)

-3.2
46.0

75.1

89.2

74.3
83.6
57.2

143.7
204.9
131.6

168.8
(D)

(D)

751.5
233.7
183.8

(D)

41.3
28.8
100.5

47.0

241.9

32,4
67.3
28.9

39.2

59.9
24.0
46.9
(D)

-35.6
67.1

Standard Motes: (d) Withheld to avoid disclosure. (HA) Hot available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establistaments "without payroll," if any. are included in the

groin) totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table ^. RETAIL STORES: 195'+ AMD 19^+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SHREVEPORT CITY AND OF SHREVEPORT STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195»+ 19'f8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951^ 1948

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty , stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appllEince dealers
Furniture, home .furnishings stores, antique stores . . .

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietaiy stores

Other retail stores-'

Liquor stores
Jewelry stores
Book, stationery stores

^1.3 48.8

5.3

29.0
31.7
22.7

85.2

81.4
85.8

84.0
(D)

(D)

88.1

(D)

(D)

46.1

48.3
45.4
57.5

56.4

8.3

17.4
(D)

(D1

23.9

46.8
(D)

(D)

(D)

7.8

40.1
40.0
40.3

96.6
92.8
97.6

(D)

(D)

(D)

96.2

(D)

89.5
40.4

48.6
47.4
53.6

56.1

15.3

20.3
55.4
14.7

27.9

(D)

17.8
(D)

(D)

34.1

4.1

22.4
25.5
16.3

74.3
64.7
76.0

80.8
89.8

(D)

80.2
74.4
79.5
(D)

44.6
43.1
49.3

44.6

6.1

14.6
41.4
9.3

21.1

41.3
15.9
84.6

(D)

44.6

6.6

33.5
35.8
29.7

86.6
88.8
86.1

90.3

(D)

(D)

96.2

88.2
89.5
40.4

47.3
45.8
53.6

53.2

13.3

17.7
47.1
12.9

26.2

46.6
16.4
83.4
(D)

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.
* Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroU.," if any, axe included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 19^ AND 19'»d—FEBCERTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SHREVEPORT, THE ENTIRE CITY, AND THE SHREVEPORT STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951* 19>«d

Entire City

195'* 19l«d

Standard
Metropolitan

Area

195't 1948

Retail stores, total

Food stores

Eating, drinMng places
Eating places
DrinMng places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and ftumlshlngs stores'*-

Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

An other apparel stores

Furniture, heme fiimlshings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.

Hardware stores.
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0

2.8

4.1
3.1
1.0

22.9
3.0

19.9

20.8
4.6
4.5
4.2
7.1
6.5
0.3

7.2
5.1
2.1

25.8

1.1

3.2
1.5

1.7

2.1

10.0
1.0
3.9
(D)

100.0 100.0 100.0 100.0

2.8

4.6
3.1
1.5

23.7
4.8
18.9

19.3

(D)

(D)

3.5

6.2
5.6
0.5

6.4
5.0
1.4

27.9

0.9

3.4
1.3
2.1

2.2

0.9
2.7
(D)

22.2

5.8
4.0
1.8

11.1
1.5
9.6

10.2

(D)

(D)

2.0
(D)

(D)

0.3

6.1
4.6
1.5

18.9

5.7

7.6
(D)

(D)

3.6

8.8

(D)

(D)

0.1

17.6

5.7
3.8
1.9

12.0
2.5
9.5

(D)

2.1
2.5
1.8
(D)

3.1
0.6

6.4
5.1
1.3

24.3

2.9

8.2
1.1
7.1

3.9

(D)

2.5
(D)

(D)

23.8

10.5
1.6
8.9

1.8
(D)

1.8
3.3
2.8
(D)

5.5
4.1
1.4

19.7

6.4

7.4
1.2
6.2

3.3

8.3
2.1
1.6
0.1

100.0

19.0

12,

2

9.8

9.5
2.0
2.2

1.6
3.1
2.8
0.5

6.0
4.8
1.2

23.4

3.0

8.6
1.3
7.3

3.8

8.3
2.5
1.5

(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not avEdlable. ... Represents zero.
1 Includes only "with payixjll" establishments. Establishments "without payroll," if any, are included in the

grovro totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The flnal result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins. (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Centrul Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bnlletiiu

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Easiness District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of bus/ness for standard metroi)olitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(.see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiO)\ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it5

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's honie, at the site o<;

another business establishment, or by mail order.

The three tyx)es of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lordor houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—tliose with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid empDoyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was lobtaiiied by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Iii^ustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purx)ose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 19.54 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material Included in KIND-
OF BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of tiie kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not Included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail
sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.
For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-
closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
sum.mary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs apd from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
Is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments In kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadlse lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar In character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate Its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the majot groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors
are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was i)ossible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.
(See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussiofi of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for i)ersonal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Auiomotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorl)oats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in tlie

exhibition of motion pictures.

Hotels.—^This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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TOLEDO, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195it AND 191+8

CENTRAL BUSINESS DISTRICT OF TOLEDO

EBtabllsbments, SaleB, and Annual Payroll, by Kind of BuBlness

Kind of business Estab-
lish-
ments^
(Nuniber

)

195^^

Sales •

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

191+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Lic^uor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

542

34

126
75
51

19
5

131
38
29
8

35

23
17

39
18

20
13

7

5

10

19

139

27
8
3

3

10
2

20

9

583 l<i<;,403

4,755

9,104
6,727
2,377

59,152
54,344
4,599

209

18,656
4,152
5,734
1,745
5,814
5,369
1,129

9,341
6,705

631

1,953

17,631
16,645

986

315

2,604

3,643

15,635
2,719
5,359

657
(D)

(D)

1,528
(D)

4,571

1,755

521 36

2,751 138
2,186 87

565 51

1,699 13

0,682 5

985 5

32 3

3,157
530

1,172
256
979
906
220

2,122
1,601

97
424

1,908
1,741

167

48

446

621

2,611
64

1,086
192
93

29
280
(D)

1,542

540

137
36
20
8

46
27
21

43
14
12

16

20
14
5

11

20

157
7

31
3
5

6

14

4

21

11

4,195

10,134
7,205
2,929

64,365
57,552

(D)

(D)

21,268
4,262
6,136
1,891
7,528
5,929
1,265

8,574
5,322
1,421
1,820

15,654
14,630
1,024

373

1,627

3,857

14,356
1,623
5,861

(D)
760
209

2,012
(D)

4,516

2,283

22,825

327

2,649
2,003

646

10,588
9,514

(D)

(D)

3,166
527

1,066
218

1,145
962

210

1,473
1,038

178
257

1,715
1,570

145

24

352

531

2,000
40

1,032
(D)
86

38
329
(D)

1,484

486

Standard Notes: (D) Withheld to avoid disclosure. (NA) Hot availfeble. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19l*8

CITY OF TOLEDO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number

)

195^^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab
11 sh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General mercheindise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores^
Other home furnishings stores

?

Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, deeilers

Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

3,377

712

879

^20

85

8
40
37

274
69
50
19
99

53
29

225
53

49
97

137
74

39
24

323

146
74
72

137

459
71
48
14

10
34
18
7

49
21

433,088 57,339 3,273 376,252

93,902

40,298
23,796
16,502

67, 810

58,732
7,134
1,944

27,462
(D)

8,439
(D)

9,005
7,238

(D)

25,134
12,090
2.970
9,840

79,467
73,305
4,546
1,616

23,955

22,006
5,289

16,717

17,232

35,822
9,444
6,136

(D)

848

1,709
1,685
1,081

6,621
2,270

7,060

9,052
6,037
3,015

12,707
11,190
1,355

162

4,144
(D)

1,494
341

1,358
1,144

(D)

4,316
2,552

526
1,238

7,800
6,945

744
111

2,118

3,336
653

2,683

2,382

4,424
(D)

1,165
(D)

124
323
289
150

2,227
652

834

800
361
439

66
5

25
36

253
56

35

22

85

49
38

170
44
31

81

148
96

30
22

279

138
64

74

137

448
85

44
5

24
31
23
9

47
30

74,739

36,625
19,531
17,094

68,064
57,552
6,607
3,905

27,927
5,110

(D)

(D)

(D)

7,128
(D)

20,261
9,704
3,548
6,761

70,882
64,654
3,368
2,860

15,066

16,875
3,129
13,746

13,045

32,768
7,930
6,119

148
1,135
1,048

(D)

1,201

6,753
3,367

45,963

4,281

7,754
4,724
3,030

10,987
9,514
1,005
468

3,805
606
(D)

(D)

(D)

1,078
(D)

3,291
1,756

654
881

6,475
5,817
481
177

1,337

2,894
259

2,635

1,475

3,664
190

1,061
10

102
166
(D)

166

2,189
729

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Grovtp totals may Include data for establishments without payroll which could not be classified by detailed

In I95I+

kind of business
Excludes nonstore reteillers (mail order, direct selling, merchandise vending machine operators)

there were 181 such establishments with sales of $8,958,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*rhi8 group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I*. AND I9U8
TOLEDO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
(Number)

1951*

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores'
Women's clothing, specialty stores

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers.
Pumiture stores'
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive deailer s

Gasoline service stations.

Luniber, bxiilding materials, hardware, farm eq^uip. dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

82-;

1,013
537
476

102
8

45
49

297
71
54

23
105
59
32

255
59

52

114

179
102
49
28

418

203
96

105

146

516
76
54
15

14

37
18

7

49
26

498

118

46
27
18

453 63.636 4,019 425

708

264
773
491

986
732
575
679

254
765
692
281
607
840
655

128
815
060
953

597
335
952

310

691

495
963

524

567

763
165
339
(D)

917

779
685
081

6,621
2,962

8,685

10,343
6.982

3,361

12,793
11,190
1,396

207

4,387
695

1,517
452

1,450
1,236
273

4,720
2,854

532

1,334

8,592
7,646

766
180

2,950

3,921
815

3,106

2,519

4,726
239

1,188
(D)

(D)

331
289
150

2,227
746

1,034

963
445
518

79
5

30
44

263
56
36
23
90

52

40

202

47
34

104

197
125
39
33

406

200
84

116

147

528
102
47
5

27
41
24
9

47
34

89

41
22

19

68
57
6

4

28
5

8

2

9

7

1

21
9

3

7

77
69
3

3

21

24
4

19

13

37

308

840

851
229
622

685
552
914
219

416
110
968
847
052

208
904

751
950
719
802

782
857
992

933

528

379
489
890

715

361
659
148
148
181
271
202
201

6,753
3,774

50,095

5,136

8,596
5,244
3,352

11,029
9,514
1,032
483

3,867
606

l",372

312

1,273
1,082

304

3,375
1,772

657
946

7,058
6,296

554

208

1,710

3,797
373

3,424

1,526

4,001
206

1,061
10

110
186
356
166

2,189
891

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tlxcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 19514-

there were 204 such establishments with sales of $9,653,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grouD totals

.

This group total Includes kinds of business not included In any of the detail lines which follow.
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Table I*. RETAIL STORES AND SEUJCTED SERVICE ESTABLISHMEHTS - PERCENT CHANGE IN SALES, I9U8 TO 1951^,

CENTRAL BUSINESS DISTRICT OF TOLEDO, THE ENTIRE CITY, AND THE TOLEDO STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entlz«
City

City
less Its
Central
Business
District

Entire
Stemdard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

Generetl merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Appeurel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores ,

.

All other apparel stores

Furniture, heme furnishings, appliance deeilers.

Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed and nonfremchlsed)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEIECTED SERVICE TRADES

-2.5

Hotels
Motion picture theaters.

13.3

-10.2
-6.6

-18.9

-8.1
-5.6

(D)

(D)

-12.3
-2.6
-6.6
-7.7
-22.8
-9.5
-10.8

8.9
26.0
-55.6

7.3

12.6
13.8
-3.7

-15.6

60.0
(NA)

(NA)

-5.6

8.9
67.5
-8.6

(D)

(D)

(D)
-2<i.l

(D)

1.2
-23.1

15.1 26.1

25.6

10.0
21.8
-3.5

-O.U
2.1
8.0

-50.2

-1.7

(D)

(D)

(D)

(D)

1.5

(D)

2'i.l

2^.6
-16.3

45.5

12.1
13. -i

35.0
-43.5

59.0

30.4
69.0
21.6

32.1

9.3
19.1
0.3

(D)

-25.3
63.1
(D)

-10.0

-2.0
-32.6

26.4

17.8
38.5
-0.3

134.1
XXX
(D)

(D)

32.2
(D)

(D)

(D)

(D)

55.9
(D)

35.1
22.9
10.0
59.6

12.0
13.3
51.9
56.5

60.9

27.2
(NA)

(NA)

47.9

9.6
6.6

201.2
(D)

(D)

isi

(D)

-8.4
-52.5

17.2

32.1

10.5
24.9
-5.8

0.4
2.1
9.6

-36.5

2.9
12.8
-3.1
15.2
6.1
8.8

-13.1

29.3
38.8
-17.7
40.4

12.6
15.0
24.0
-41.3

56.5

12.8
55.1
3.2

35.4

6.4
17.4
3.1
(D)

-22.4

40.0
-23.5
-10.0

-2.0
-21.5

27.3

33.1

17.2
40.1
-3.5

127.6
XXX
(D)

(D)

48.3
90.2
4.4
60.7
148.9
93.2
-17.7

42.6
53.6
5.7

50.5

12.6
15.3
33.6

-41.3

57.8

9.4

(NA)

(NA)

51.4

4.9
5.8

241.5

(D)

(D)

(D)
-17.4

(D)

-8.4
-19.1

Stahdard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
TtLnus sign (-) denotes decrease,
^bccludes nonstore retailers (mail order, direct selling, inerchandlse vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

group totals.
^Tbls group total Includes kinds of business not included In any of the detail lines which follow.
XXX Not applicable.
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Table 5- RETAIL STORES: I95I+ AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
TOLEDO CITY AND OF TOLEDO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195*+ 19^+8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing store s

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores

?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (frainchised and nonfranchi sed ) .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.

Drug stores , proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music store s

Camera, photographic supply stores

32.5

5.1

22.6
28.3
U.4

87.2
92.5

10.8

67.9
(D)

67.9
(D)

6-;.

6

7-4.2

(D)

37.2
55.5
21.2

19.8

22.2
22.7
21.7
XXX

1.3

11.8

21.1

43.6
28.8
87.3

(D)
(D)

(D)

90.7
(D)

38.4

5.6

27.7
36.9
17.1

94.6
100.0

(D)

(D)

76.2
83.4
(D)

(D)

(D)

83.2

(D)

42.3
54.8
40.1

26.9

22.1
22.6
30.4
XXX

2.5

9.6

29.6

43.8
20.5
95.8

(D)
67.0
19.9

(D)

(D)

28.3

4.0

19.7
24.2
12.9

85.7
92.5
60.7
7.8

63.8
72.0
66.0
53.2
60.5
68.5
68.2

33.2
48.5
20.6

17.8

20.1
20.7
19.9
XXX

0.9

9.5

19.6

39.3
26.7'
84.5

^°
(D

(D)

90.7
(D)

34.0

4.7

24.2
32.4
14.9

93.7
100.0

(D)

(D)

74.8
83.4
68.4
66.4
83.2
82.3
66.4

39.4
53.5
38.2

23.3

20.1
20.9
25.7
XXX

1.7

6.7

28.1

38.4
18.7
95.3

(D)
64.4
16.4
91.4
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groiro totals.
This group total includes kinds of buslziess not Included in any of the detail 3J.nes which follow.
XXX Not applicable.
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Table 6. RETAIL STORES: 195!^ AMD I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF TOLEDO, THE ENTIRE CITY, AND THE TOLEDO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195»* 19I+8

Entire City

1951* 19'+8

Standard
Metropolitan

Area

195"* 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General mercheindise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'''

Family clothing stores '' "...

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores'''

Other home furnishings storesJ ,

Household applieince, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Luaiber, building materials, hardware, farm, equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

3.4

6.5
4.8
1.7

42.0
38.6
3.3
0.1

13.2
2.9
4.1
1.2

4.1
3.8
0.8

6.6
4.8
0.4
1.4

12.5
11.8
0.7

0.2

1.8
(NA)

(NA)

2.6

11.2
1.9
3.8
0.5

(D)

(D)

1.1

(D)

100.0 100.0 100.0 100.0

2.9

7.0
5.0
2.0

44.6
39.9
(D)

(D)

14.7
3.0
4.2
1.3

5.2
4.1
0.9

6.0
3.7
1.0
1.3

10.8
10.1
0.7

0.3

1.1
(NA)

(NA)

2.7

9.9
1.1
4.1
0.1
0.5
0.1

1.4
(D-)

21.7

9.3

5.5
3.8

15.7
13.6
1.6
0.5

6.3

(D)

1.9
(D)

2.1
1.7
(D)

5.8
2.8
0.7
2.3

18.3
16.9
1.0
0.4

5.5

5.1
1.2
3.9

4.0

8.3
2.2
1.4

(D)

0.2
0.4

0.4
0.2

19.9

9.7
5.2
4.5

18.1
15.3
1.8
1.0

7.4
1.4

(D)

(D)

(D)

1.9

(D)

5.4
2.6
0.9
1.8

18.8
17.1
0.9
0.8

4.0

4.5
0.8
3.7

3.5

8.7
2.1
1.6
0.0
0.3
0.3

(D)

0.3

23.8

9.3

5.6
3.7

13.8
11.8
1.5
0.5

1.7

5.6
'2.8

0.6
2.2

17.6
16.1
1.0
0.5

6.8

5.5
1.4
4.1

3.7

8.0
2.0
1.3

(D)

0.2
0.4

0.3
0.2

100.0

21.1

9.8
5.2
4.6

16.1
13.5
1.6
1.0

6.7
1.2
2.1
0.7
2.1
1.7
0.4

5.1
2.3
0.9
1.8

18.3
16.5
0.9
0.9

5.1

5.8
1.1
4.7

3.2

2.0
1.4
0.0
0.3
0.3

0.5
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not a'vallable. ... Represents zero.

Includes only "with payroll" estabU-shments. Establishments "without payroll," if any, are included in the
group totals.

This group 'to'tal includes kinds of business not included in any of 'the detsd-l lines which foU-ow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

Tbe 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover IMierto Itico, results for which are Issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected .service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Betal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

IS
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUBIMART STATISTICS. United
States summary and separate chapters, of statistic!; by kind ot
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

iments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse Space. Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary- and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES. AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

Cefitral Business District Statistics Bulletin CBD- 84—Oklahoma City, Okla.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. oflicially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

'"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The Fse of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Statid-

ard Industrial ClassificatiOfi. Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classlfi-

catiot\ Manual, and as covered in the 1904 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Tiade are places of business oi)erated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military i)OSts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19r)4, i. e.,

the "employer" universe and those with no paid empHoyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was lohtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributioiis Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVors Insur-
ance ( BOASI) as wholly or partially engaged in retail, wholes-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classifioation Manual. In addition,
report forms were mailed to all' establishments which BOASI
had nflit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification ( for those cases
for which BOASI classification had not yet been established,
a general pui-pose form was used ) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fpo^m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales Tolnme.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was i)ossible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis v^ill

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business It con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should he noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased

1

.•8

id

or
•00

^f

K



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as Income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufl[iciently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented" by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

Ckneral Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, fioor. coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building mateiials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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OKLAHOMA CITY, OKLAHOMA

Tatle 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19514- AND I9I+8

CENTRAL BUSINESS DISTRICT OF OKLAHOMA CITY

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

195h

Sales

^

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19l^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^.
Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

376

Hotels
Motion picture theaters.

110
83

27

13
6
<4

3

101
29
21
8

30
18
11

2-4

13
Ar

7

15

6

7
2

5

13

82

21
3

2

3

6

30

7

95,555 13,935 -i23

«4

6,156
5,190

966

34, 953

(D)

2,739
(D)

21,823
3,408
3,690
3,665
9,406
8,197
1,494

7,811
5,844

790
1,177

8,350
(D)

1,384
(D)

324

1,114

2,654

11, 946

5,340
975

(D)

1,602
697

6,021
1,148

22

1,480
1,361

119

4,482
(D)
423
(D)

3,486
477
569
785

1,491
1,225

164

1,218
978
112
128

746
(D)

199
(D)

47

137

449

1,!

873
195
(D)

248
72

2,253
207

15

162
119
43

13

5

4
4

21
23
6

25
17
12

27
15

6

5

14

7

5

2

5

7

12

80

18
4
3

4
3

48

7

98,854

456

6,211
5,108
1,103

42,134

[E!

(D)

21,268
3,560
4,237
3,600
9,123
8,791

737

9,056
7,382

524
1,124

5,292
4,400

(D)

(D)

256

1,217

3,033

9,931

4,010
604
160

1,415
319

5,626
1,465

15,585

22

1,363
1,178

185

6,828

S!
(D)

2,975
475
575
616

1,215
1,161

94

1,742
1,462

83

197

450
330
(D)

(D)

35

172

456

1,542

700
82

34
236
31

2,017
269

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avalUible. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified 'by detailed

kind of business.
Tixcludes nonstore retailers (nail order, direct selling, merchandise vending machine operators),
'includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group toteul includes kinds of business not included in any of the deted.1 lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHME3JT8 : 1954 AHD 19^
CITY OF OKLAHOMA CITY

Establishments, Sales, and Annxial Payroll, by Kind of Business

Kind of business Estab
lish-
nents
(Number)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
yesu:

($1,000)

RETAIL STORES

Retail stores , total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores'
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores'
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (frsuichised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Heirdware stores
Other

Drtig stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists.
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion pictxire theaters

3,074

57-;

665
4-58

207

90
8

50
30

200
A6
32
16

72

38
26

212
68
36
76

237
1-48

70
19

-404

137
27
110

15-4

<401

21
36
12
19
32
13

11

82
3-4

396,930 43.690 2,603

83,846

28,571
23,392
5,179

59,075
44,531
7,067

(D)

30,108
(D)

(D)

(D)

12,151
(D)

2,484

21,131
(D)

(D)

5,447

80, 946
67,930

(D)

(D)

24,946

27,287
1,473

25,814

15,616

25,404
615

5,756
1,969
1,449

(D)

2,296
1.015

(D)

2,604

4,785

5,462
4,891

571

7,965
5,888
1,372

705

4,467
(D)

(D)

(D)

1,831
(D)

(D)

2,964
(D)

(D)

725

6,753
5,101

(D)

(D)

2,237

3,290
177

3,113

2,200

3,567
(D)

937
440
241
(D)

376
143

(D)

486

576

674
465
209

69
6

41
22

140
29
30
15
43
27
22

126
48
28
29

214
151
52

11

288

116
23

93

125

275
7

25
10
16
26
10
6

106
41

45,974

18,152
14,554
3,598

48,753
35,297
6,818
6,638

23,905
(D)

5,038
4,376
9,729
9,311

(D)

16,030
10, 865

1,893
(D)

63,388
56,256
5,488
1,644

11,831

23,320
1,551

21,769

11,992

16,925
173

4,259
1,388

889

1,249
1,833

523

6,321
3.398

33,219

2,612

3,838
3,362

476

7,674
5,740
1,245

689

3,197
(D)

654
670

1,255
1,202

(D)

2,570
1,840

343
387

5,027
4,205

736
86

1,168

2,943
225

2,718

1,685

2,505
1

770
348
100
230
265
54

2,220
695

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mall order, direct selling, merchandise veqding machine operators). In 195'*-

there were 218 such establishments with sales of $8,658,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
^This group total includes kinds of business not Indvided in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951; AND I9I4.8

OKLAHOMA CITY STANDAHD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

1951+

Sales'

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^

Family clothing stores'
Women ' s clothing, specialty stores
Ready-to-weeir stores'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores

?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive desuler s

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

I

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . .

>

Motion picture theaters.

3,503

661

525
219

118
8

55

51

221
-48

S-i

18

83

30

238
72

37
89

265
164
80
21

483

163
35
128

170

440
25
43
12

20
33

13

11

83

42

46,928 3,309 307,862

96,290

30,936
25,267
5,669

62,523
44,531
7,851
10,077

31,593
5,892
4,787
5,042

13,023
10, 992

(D)

22,430
12,461
3,120
5,747

88,059
72,270
11,046
4,743

28,488

30,920
1,811

29,109

17,268

28,510
800

5,877
1,969

(D)

1,681
2,296
1,015

6,918
2,976

5,463

5,882
5,243

639

8,314
5,888
1,541

885

4,620
804
706
894

1,924
1,540
292

3,038
1,783

517
738

7,335
5,336
1,534

465

2,475

3,584
202

3,382

2,440

3,777
55

948
440
(D)

278
376
143

2,507
530

779

826
562
264

96

6

56

34

150
30
30
20
46
30
23

151
53

31
39

240
165
61

14

431

157
35

122

149

330
7

28
15
21
33

10
6

107
49

54,294

20,675
16,703
3,972

50,005
35,297
7,436

7,272

24,401
(D)

5,038
4,728
9,819
9,401

(D)

16,770
11,176
1,902
3,110

66,313
58,169
6,035
2,109

15,012

28,177
2,071

26,106

13,115

19,100
173

4,299
1,534

960
1,336
1,833

523

(D)

3,753

35,564

3,010

4,342
3,830

512

7,793
5,740
1,323

730

3,230
(D)

654
691

1,267
1,213

(D)

2,636
1,881

344
411

5,247
4,353

772
122

1,416

3,352
262

3,090

1,808

2,730
1

774
355
101
242
265
54

(D)

1,048

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avallstble. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1954
there were 239 such establishments with sales of $10,077,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the
grouD totals.

TThls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table I*. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9W TO I95U,
CENTRAL BUSINESS DISTRICT OF OKLAHOMA CITY, THE ENTIRE CITY, AND THE OKLAHOMA CITY STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise groiip

Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and fvimlshlngs stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm eq.ulp. dealers.
Hardware stoires

Other

Drug stores, proprietary stores

^
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Cameia, photographic supply stores.

SEI£CTED SERVICE TRADES

Hotels
Motion picture theaters.

-3.3

-7.0

-0.9
1.6

-12. A-

-17.1
(D)

(D)

(D)

2.6
-<i.3

-12.9
1.8
3.1
-6.8

102.7

-13.8
-20.8
50.8
A.7

57.8
(D)

(D)

(D)

26.6

-8.5

(NA)

(NA)

-12.5

20.3

33.2
(NA)

61.4
(D)

13.2

118.5

7.0
-21.6

41.1 66.1

82.4

57.4
60.7
43.9

21.2
26.2
3.7
(D)

25.9
(D)

(D)

(D)

24.9
(D)

(D)

31.8
(D)

(D)

(D)

27.7
20.8
(D)

(D)

110.9

17.0
-5.0
18.6

30.2

50.1
255.5
35.1
41.9
63.0
(D)

25.3
94.1

(D)

-23.4

83.3

87.7
92.7
68.9

264.4
(D)

(D)

(D)

214.2
(D)

(D)

(D)

353.0
(D)

(D)

91.0
(D)

(D)

(D)

25.0
(D)

(D)

(D)

112.7

18.4
(NA)

(NA)

44.7

92.4
255.5
67.1
(NA)

66.3
(D)

66.0
55.9

(D)

-24.7

42.0

77.3

49.6
51.3
42.7

25.0
26.2
5.6

38.6

29.5
(D)

-5.0
6.6

32.6
16.9
(D)

33.8
11.5
64.0
84.8

32.8
24.2
83.0

124.9

89.8

9.7
-12.6
11.5

31.7

49.3
362.4
36.7
28.4
(D)

25.8
25.3
94.1

(D)

-20.7

63.4

78.1

71.3
73.2
63.9

250.3
(D)

(D)

(D)

211.8
(D)

37.0
22.1

419.7
358.2

(D)

89.5
74.4
69.1
130.1

30.6
(D)

(D)

(D)

90.9

10.6
(NA)

(NA)

45.0

80.7
362.4
85.8
(NA)

(D)

(D)

66.0
55.9

(D)

-20.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero,

hlinus sign (-) denotes decrease.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators),
'includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
TThls group total Includes kinds of business not Included In tmy of the detail lines which follow.
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Table 5. RETAIL STORES: 19514- AMD 19l^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
OKLAHOMA CITY AND OF OKLAHOMA STANDARD METROPOLITAN AREA SALES

Kind of 'business

Percent of City sales in
Central Business District

195^ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951+ 191+8

Retail stores, total .

Food store s

Eating, drinking places.
Eating places
Drinld.ng places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised), . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, feirm equip, dealers.

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

24.1

0.5

21.5
22.2
18.7

59.2
(D)

38.8
(D)

72.5
(D)

(D)

(D)

77.-4

(D)

60.1

37.0
(D)

(D)

21.6

10.3

(D)

(D)

(D)

1.3

-i.l

17.0

47.0
XXX
92.8
67.3

(D)

69.8
68.7

35.3

1.0

34.2
35.1
30.7

86.4
(D)

(D)

(D)

89.0
(D)

84.1
82.3
93.8
94.4
(D)

56.5
67.9
27.7
(D)

8,3
7.8
(D)

(D)

2.2

5.2

25.3

58.7
XXX
94.2
67.9
12.8
77.2
61.0

21.9

0.4

19.9
20.5
17.0

55.9
(D)

34.9
(D)

69.1
57.8
77.1
72.7
72.2
74.6
(D)

34.8
46.9
25.3
20.5

9.5

(D)

12.5
(D)

1.1

3.6

15.4

41.9
XXX
90.9

(D)

(D)

69.8
68.7

32.1

0.8

30.0
30.6
27.8

84.3

(D)

(D)

(D)

87.2

(D)

84.1
76.1
92.9
93.5
(D)

54.0
66.1
27.5
36.1

8.0

7.6
(D)

(D)

1.7

4.3

23.1

52.0
XXX
93.3

62.9
12.0
77.2
61.0

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are incliided in the

grouD totals.
This group total includes kinds of business not Included In any of the detail lines which follow.

XXX Not applicable.
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Table 6. RETAIL STORES: I95I+ AMD I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF OKLAHOMA CITY, THE ENTIRE CITY, AND THE OKLAHOMA CITY STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine opera'fors)

Kind of business

Central
Business
District

195'+ I9I+8

Entire City

1951+ 191*8

Standard
Metropolitan

Area

1951* ig^is

Retail stores, total ,

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores '.

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores ;

Shoe stores
Men ' s , boys ' clothing and furnishings stores "

Family clothing stores ^

Women ' s clothing, specieilty stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores ^

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lxjmber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores

?

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

O.A-

6.

A

5A
1.0

36.6
(D)

2.9
(D)

22.8
3.6
3.9
3.8
9.8
8.6
1.6

8.2
6.2
0.8
1.2

8.7
(D)

l.A
(D)

0.3

1.2

(NA)

(NA)

2.8

12.6

5.6
(NA)

1.0
(D)

1.7
0.7

0.-4

6.3
5.2
1.1

«.6
(D)

(D)

(D)

21.5
3.6
4.3
3.6
9.2

8.9
0.7

9.2
7.5
0.5
1.1

5.

A

A.

5

(D)

(D)

0.3

1.2

(NA)

(NA)

3.1

10.0

4.1
(NA)

0.6
0.2
1.4

0.3

21,1

7.2
5.9
1.3

14.9
11.2
1.8

(D)

7.6
(D)

(D)

(D)

3.1

(D)

0.6

5.3

(D)

(D)

1.4

20.4
17.1
(D)

(D)

6.3

6.9
0.4
6.5

3.9

6.4
0.2
1.5

0.5
0.4
(D)

0.6
0.3

16.4

6.5
5.2
1.3

17.4
12.6
2.4
2.4

8.5

(D)

1.8
1.6
3.5
3.3

(D)

5.7
3.9
0.7
(D)

22.6
20.0
2.0
0.6

4.2

8.3
0.6
7.7

4.3

6.1
0.1
1.5

0.5
0.3
0.4
0.7
0.2

22.0

7.1
5.8
1.3

14.3
10.2

1.8
2.3

7.2
1.3
1.1
1.2

3.0
2.5

(D)

5.1
2.9
0.7
1.3

20.2
16.6
2.5
1.1

6.5

7.1
0.4
6.7

4.0

6.5
0.2

1.3

0.5

(D)

0.4
0.5
0.2

100.0

17.6

6.7
5.4
1.3

16.2
11.4
2.4
2.4

7.9
(D)

1.6
1.5
3.2

3.1
(D)

5.4
3.6
0.6
1.0

21.5
18.9
1.9
0.7

4.9

9.2

0.7
8.5

4.3

6.3
0.1

1.4
0.5

0.3
0.4
0.6
0.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This group total includes kinds of business not included in any of 'the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Ceusus of Business consists of three major

trade segments—Retail Trade, Wliolesale Trade, and Se-

lected Service Trades. The flnal result of the 1954

Onsus are published in the form of separate bulletin series

fur each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. G.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

numl)er of employees for the payroll period nearest No-

vember 15, 1054, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for eacli standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bnlletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Balletiiu

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such ns Retal Trade
but may Include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the flnal Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be Issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of busjiness for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATESTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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U. S. Bureau of the Census. 17. 8. Cenaua of Buaineaa: 1954
(Central Business District Statistics Bulletin CBD-85—Youngstown, Qiiio

Washington, D. C, 1066
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Kico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their worli on the CBD's, the Census Tract
Committees obtained the repi-esentation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traflSc flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's.' It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a smaU
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, waa
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Ofiice of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiot'i Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

(order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3
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METHOD OF ENUMEILATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the. "employer" universe and those with no paid empHoyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maikd to all business iirms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of OJd Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 jof the service portion of the
Standard Jnfiustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nO|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification ( for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies bo, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of
business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in tlie case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They Include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodging.*!, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on u»erchau-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Becacse "nonemployers" were not required to prepare 1954 I

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system.' Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" In

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business Included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most imiwrtant line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, fioor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, i)ets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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YOUNGSTOWN, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 193^ AND 19l4d

CENTRAL BUSINESS DISTRICT OF YOUNGSTOWN

EBtabllshisentB, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number)

195**

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsb-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home f\rmishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

386

Hotels
Motion picture theaters.

62

9A-

U2

52

13
6

7

75

19
18
6

21
1^

11

26
17
9

7

12

12

\^

71

U

29
2

1-4

6

90.247 15,312 428

8,130

5,668
3,058
2,610

38,985
4,627
34,358

12,973
2,863
2,732
1,431
5,030
4,587

917

7,652
4,279
3,373

4,065

1,068

2,454

1,701

7,551
(D)

2,903
(D)

1,582
1,345

745

1,264
772
492

7,041
860

6,181

2,092
454
469
199
821
753
149

1,480
830
650

581

120

530

305

1,154
(D)

567
(D)

536
312

65

84

34
50

12

6

6

94

22

27
4

21
14

17

26
18

9

15

24

17

82

7
20
4

13

6

96,377

10,633

5,826
3,025
2,801

37,399
(D)

(D)

17,250
3,402
4,689
1,602
6,445
6,282
1,025

4,976
3,656
1,320

5,155

723

4,257

2,846

7,312
1,643
2,888

275

1,865
1,779

14,418

871

1,432
857

575

6,566
(D)

(D)

2,126
387
652
211
736
711
140

830
593

237

559

79

674

440

841

36
533

57

629
300

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
*This group total Includes kinds of business not Incliided In any of the detail lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND 1948
CITY OF YOUNGSTCWN

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
DrlnMng places

General merchandise group
,

Variety stores
,

General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

195')

1,804

474

411
169
242

31

15
16

129
36
23
8

39
24

17

136
75

59

85

172

79
20
59

72

215

23
40
9

17

12

Sales

($1,000)

(D)

59,126

17,771
9,068
8,703

14,040

(D)

(D)

(D)

3,636
3,309

(D)

(D)

(D)

1,137

17, 914

10,840
6,972

38,988

12,018

12,647
2,284

10,363

(D)

(D)

4,887
3,192

(D)

(D)

1,884

Payroll,
entire
year

($1,000)

31,166

4,104

,3395
2,092
1,303

7,804
(D)

(D)

2,451
530
540
(D)

(D)

(D)

169

3,238
2,067
1,171

4,569

948

2,039
360

1,679

851

1,767
145
590
87

571
436

I9U8

Es-tab-

lish-
ments
(Number)

1,724

538

375
110
265

15

9
6

126
29
34
5

29
18
24

84

52

32

92

162

85

30
55

58

189
24
26

7

14

15

Sales

($1,000)

202,283

48,647

15,138
5,905
9,233

37,844
(D)

(D)

18, 773
(D)

5,148
(D)

6,851
6,653
1,252

9,397
6,904
2,493

34,088

7,480

10,869
3,801
7,068

5,082

14,965
3,691
3,043

604

1,865
2,230

Payroll,
entire
year

($1,000)

23,751

3,158

2,855
1,433
1,422

6,629
(D)

(D)

2,231
(D)

686

(D)

765
739
149

1,548
1,149
399

2,775

575

1,815
574

1,241

648

1,517
76

543
120

630
436

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available, ... Represents zero.

Group totals may include data for establishments without payroll which coiold not be classified by detailed

In 1954
klnd.of business.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators)

there were 90 such establishments with sales of (d) .

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

group totals.
*Thls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 3. BETAIL STORES AM) SEI£CTED SERVICE ESTABLISBMENTS: 19^^ ASD 19U6
YOUNGSTOWN STANDARD METROPOLITAN AREA

EBtabllBonentB, SeuLee, and Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j
ments
[Number)

195»*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Suaiber)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stares.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equipu dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

5,261

Hotels .-

Motion plct\ire theaters.

1,251

1,093
511
582

131
52

77

362
88
8A

2A-

105
70
37

347
168
177

322

605

316
85

229

172

662
61

110

19

50
47

579,339 65,167 5,131 453,359

156,426

40,797
20, 586
20,203

72,740
16,555
56,153

33, 851

7,348
8,492
3,262

12,418
10, 912

1, 833

35,801
21,231
14,468

100,225

36,605

47,059
9,048

37,847

15,769

40, 066

9,756
6,018

(D)

3,295
3,920

10,242

7,108
4,284
2,824

12,089
2,897
9,192

4,519
982

1,147
403

1,762
1,560

225

5,662
3,511
2,151

10,376

2,377

6,795
1,263
5,532

2,036

1,024
914

1,516

1,035
360
675

102
38
64

333
68
80
21
88
57
47

234
119
115

310

603

291
105
186

147

,963 560
272 58
967 80

(D) 14

43
52

117, 144

33,832
13,460
20,372

60,309
11,848
48,461

34,910
6,487
8,986
3,583
13,292
12,771
1,749

22,133
15,188
6,945

72,863

21, 953

35,506
9,854

25,652

11,271

43,438
8,901
6,058

923

3,216
4,783

46,944

6,827

5,605
2,814
2,791

9,584
1,675
7,909

3,852
710

1,002
439

1,516
1,464

185

3,116
2,220

896

6,611

1,387

4,751
1,198
3,553

1,334

3,877
223
958

168

991
968

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^ Group totals may Include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 193'^

there were 242 such establishments with sales of $13,830,000.

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the
group totals.

This gcoxjp total Includes kinds of business not Included In any of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 195J^,

CENTRAL BUSINESS DISTRICT OF YOUNGSTOWN, THE ENTIRE CITY, AND THE YOTmOSTCWN STANDARD METROPOLITAN AREA

Kind of buainese

Percent change

^

Central
Business
District

Entire
City

City
less its
Centred
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^ ,

Food stores

Eating, drinking places ,

Eating places
Drinking places

General merchandise group ;

.

Variety stares
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
ALL other apparel stores

FumltTu^e, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Hou-'^ehold appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm eqiiip. dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-6.4

-23.5

-2.7
1.1

-6.8

4.2

(D)

(D)

-24.8
-15.9
-41.7
-10.7
-22.0
-27.0
-10.5

53.8
17.0

155.5

-21.2

47.7

-42.4

(NA)

(NA)

-40.2

3.3

(D)

0.5
(D)

-15.2
-24.4

(D) (D)

21.5

17.4
53.6
-5.8

-62.9

(D)

(D)

(D)

(D)

-35.7

(D)

(D)

(D)

-9.2

90.6
57.0

179.7

14.4

60.7

16.4
-39.9
46.6

(D)

(D)

35.0
4.9
(D)

(D)
-15.5

34.2

30.0
108.7
-5.3

1,036.0
(D)

(D)

(D)

(D)

25.7
(D)

(D)

(D)

-3.1

132.1
102.0
206.8

20.7

62.1

54.2

(NA)

(NA)

(D)

(D)

(D)

86.5
(D)

(D)

19.5

27.8

33.5

20.6
52.9
-0.8

20.6
39.7
15.9

-3.0
13.3
-5.5
-9.0
-6.6

-14.6
4.8

61.8
39.8

108.3

37.6

66.7

32.5
-8.2
47.5

39.9

-7.8
9.6

-0.7

(D)

2.5
-18.1

37.0

39.2

25.4
68.0
0.1

47.3
(D)

(D)

18.2
45.4
34.0
-7.6
7.9

-2.5
26.5

64.1
47.0
97.2

42.0

67.4

42.7

(NA)

(NA)

67.0

-10.0

(D)

-1.7

(D)

26.8
-14.3

Represents zero.Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available.
^Mlnus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct seU.lng, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the
group totals.

^Thls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 1954 AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
YOUNGSTOWN CITY AND OF YOUNGSTOWN STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

I95I+ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

ISJ^t 191*8

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stares
Men's, boys ' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty . stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Fximiture, home furnishings stores, antique stores . . .

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

(D)

13.8

31.9
33.7

30.0

88.5

(D)

(D)

(D)

78.7
82.6
(D)

(D)

(D)

80.7

42.7
39.5
48.4

10.4

8.9

19.4

(D)

(D)

(D)

90.9
(D)

47.6

21.9

38.5
51.2

30.3

98.8
(D)

(D)

91.9

(D)

91.1
(D)

94.1
94.4
81.9

53.0
53.0
52.9

15.1

9.7

39.2

56.0

48.9
45.4
94.9
45.5

15.6

5.2

13.

14.

12.

53.6
27.9
61.2

38.3
39.0
32.2
43.9
40.5
42.0
50.0

21.4
20.2
23.3

4.1

2.9

5.2

10.8

18.8
(D),

48.2
(D)

21.3

9.1

17.2
22.5

13.7

62.0
(D)

(D)

49.4
52.4
52.2
44.7
48.5
49.2
58.6

22.5
24.1
19.0

7.1

3.3

12.0

25.3

16.8
18.5
47.7
29.8

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES; 19^4 AND 19'td—FERCENTAGE DISTRIBUTION OF SALES, BY KHID OF BUSINESS

CENTRAL BUSINESS DISTRICT OF YOUNGSTOWN, THE ENTIRE CITY, AND THE YOUNGSTOWN STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers—
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'v I9W

Entire City 3

1948

Standard
Metropolitan

Area

195'* 1948

Retail stores, total ,

Food stores

Eating, drinking places...
Eating places ....<

Drinking places ,

General merchandise group
Variety stores
General merchandise stores (except variety) ..;

Apparel, accessories stores
Shoe stores
Men's, boys* clothing and fhumishings stores^ ,

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores......

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Dnig stores, proprietary stores ;

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0

9.0

1.9

3.4

(D)

3.2

(D)

100.0

11.0

6.3
3.4
2.9

6.0
3.1
2.9

43.2
5.1

38.0

38.8
(D)

(D)

14.4
3.2
3.0
1.6
5.6
5.1
1.0

17.9
3.5
4.9
1.7
6.7
6.5
1.1

8.4
4.7
3.7

5.2

3.8
1.4

4.5 5.3

1.2 0.8

2.7

(na)

(NA)

4.4
(NA)

(NA)

3.0

100.0 100.0

24.0

2.5

7.4
1.8
1.5
0.3

27.0

2.7

6.9
1.7
1.0
(D)

100.0

25.8

7.5 7.0 7.5

2.9 3.5 3.0
4.6 3.5 4.5

18.7 12.6 13.3
(D) 2.9 2.6
(D) 9.7 10.7

9.3 5.9 7.7
(D) 1.3 1.4
2.5 1.5 2.0
(D) 0.6 0.8
3.4 2.1 2.9
3.3 1.9 2.8
0.6 0.3 0.4

4.6 6.2 4.9
3.4 3.6 3.4
1.2 2.6 1.5

16.9 17.3 16.1

3.7 6.3 4.8

5.4 8.1 7.8
1.9 1.6 2.2

3.5 6.5 5.6

2.5

9.6
2.0
1.3

0.2

Standard Notes: (d) Withheld to avoid disclosiure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groin) totals.
This group total includes kinds of business not included in any of the detail lines which follow.

^Data for 1954 not shown for the Entire City to avoid disclosure of individual operations.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wliolesale Trade, and Se-

lected Service Trades. The final result of the 19M
Census are pul)lished in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli*

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 23, D. C.

THE RETAIL TRADE BULLETIN SERIES

Foliowiug are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1054, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletiiu

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1934 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of buni-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1964 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
repre.senting their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows.
In a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-

nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.

The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance.with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cdtioni Mamtal, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clu1)s, .school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to i>ersonal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of Vetailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For pu)-poses of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplnyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
i-ecords of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,Oit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t^^ questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basiis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures, for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lieations have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.:—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations

of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. Tliis will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-

ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations

of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail .stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind

of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuse.s. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are

.shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1054 Business Census

was somewhat complicated by the factithat establishments

similar in character could have received different type census

forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home. preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major jwrtion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known 'as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tar Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SCRANTON, PENNSYLVANIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 193'^ AMD 19ltd

CENTRAL BUSINESS DISTRICT OF SCRANTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments ^

(Number

)

195't 19W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsb-
ments
(Number)

Sales

($1,000)

Payroll,
entire
yeeur

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Fumit\ire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'''

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

361

34

73
42

31

20
6

14

103
22

10
3

52

34
12

31
18
13

7

6

15

3

12

11

61

1

14

5

61,346 10,164 404

4,491

3,832
2,806
1,026

21,647
3,171
18,476

13,223
2,891
1,271

(D)

5,926
5,095

(D)

7,329
5,674
1,655

2,653

1,561
250

1,311

1,353

4,977
(D)

1,002
560

2,158
1,076

471

905

750
155

3,902
573

3,329

2,071
414
(D)

442
911
786
(D)

1,400
1,154

246

321

27

178
29

149

224

665

(D)

165
100

701
257

30

82

42
40

14

7
7

114
21
14
4
56

37
17

35
23

12

9

4

15

3

12

11

90

2

16

10
5

64,408

4,282

4,113
2,764
1,349

21,106
3,448
17,658

16,053
2,500
1,726

(D)

6,216
5,522
1,348

7,864
5,607
2,257

1,528

194

1,861
238

1,623

1,358

6,049
(D)

1,326
527

1,903
1,278

8.828

408

840
589
251

3,199
528

2,671

1,870
307
202

(D)

667
610
(D)

1,183
912

271

195

41

221

27
194

211

660
(D)

179
78

607
305

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*Thls group total Includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AUD I9U8
CITY OF SCRANTON

Establisbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number)

195'<

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

191*8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Driniing places

General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores-'

Women's clothing, specialty stores
Ready-to-wear stores-^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores

Household appliance , radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'*'

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,603

511

332
158
174

58

18
40

155
28
16

5

82

46
18

76

38
38

51

111

48
8

40

63

198
17

. 23

14

10

137, 874 16,703 1,669 131,912

33,151

10,541
5,961
4,580

22,943
3,830
19,113

15,082
3,152
1,538

(D)

6,650
5,651
1,252

11,457
7,006
4,451

19,916

4,912

4,810
(D)

(D)

3,258

11,804
2,352
1,304

649

(D)

(D)

2,205

1,640
1,115

525

4,019
665

3,354

2,255
441
246
(D)

977
824
(D)

1,889
1,307

582

2,131

287

740
(D)

(D)

382

1,155
122
195

(D)

(D)

(D)

574

370
134
236

40
22

18

159
26
23

6

74
42

24

40
28

50

113

57

11

46

59

179
8

19

11

18

12

30,115

10 ,427

4,901
5,526

21,914
4,091
17,823

18,230
2,703
2,329
4,292

7,238
6,322
1,534

10,163
7,018
3,145

15,452

3,414

4,939
417

4.522

2,792

14,466
2,558
1,385

(D)

2,330
1,710

14,145

1,769

1,597
995

602

3,281
598

2,683

2,055
332

243
535

773
714
172

1,455
1,083

372

1,661

268

665
37

628

315

1,079
98

183

(D)

685
440

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed

kind-of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195'*-

there were 103 such establishments with sales of $4,542,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.^9
4(This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STOKES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AMD 19U8
SCRANTON STANDARD METROPOLITAN AREA

Establishnents, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-

J

nents
(Number)

195h

Sales'

($1,000)

Payroll,
entire
year

(|1,000)

Estab
llsh-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

2Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

3,276

Hotels
Motion picture theaters.

i,o<;4

789
382
399

103

31
70

239
42

32

10
112
66
29

139
57
82

108

254

109
25
84

114

377
48
39
11

25

22

216,778 22,227 3,499 197, 970

60,752

17,562
9,681
7,815

26,954
4,904

22,042

19,167
3,715
2,602
2,648
8,512
7,360
1,470

14,473
8,308
6,165

33,309

10,322

8,875
1,257
7,618

5,517

19, 847

4,648
1,644

708

2,710
2,101

3,666

2,184
1,437

747

4,410
831

3,579

2,601
497
337
476

1,148
987
143

2,177
1,455

722

3,074

583

1,316
213

1,103

579

1,637
250
248
114

804
582

1,209

891
238
653

84

40
44

259
38
42

11

108
64

34

114
61

53

103

286

123

39
84

108

322
22

34
13

25

31

53,626

18,294
6,770

11,524

24,852
5,920

18,932

22,562
3,172
3,510
4,537
8,871
7,378
1,847

12,520
8,309
4,211

21,921

6,854

8,917
1,329
7,588

4,682

23,742
4,502
1,931

615

2,535
2,430

18,306

2.814

2,111
1,196

915

3,533
779

2,754

2,357
376
329
550
917
815
185

1,672
1,188
484

2,114

422

1,164
110

1,054

463

1,656
194
261
140

725
619

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195'+

there were 187 such establishments with sales of $6,956,000.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included In any of tbe detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 1951+

,

CENTRAL BUSINESS DISTRICT OF SCRANTON, THE ENTIRE CITY, AND THE SCRANTON STANDARD METROPOLITAN AREA

Kind of 'business

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hard-ware, farm equip, dealers..
Hardware stores
Other

Dr\ig stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-4.

^.9

-6.8
1.5

-24.0

2.6
-8.0
4.6

-17.6
15.6

-26.4
(D)

-4.7
-7.7
(D)

-6.8
1.2

-26.7

73.6

44.3

-16.1
5.0

-19.2

-0,4

-17.7

(D)

-24.4
6.3

13.4
-15.8

4.5 13.4

10.1

1.1
21.6
-17.1

4.7
-6.4
7.2

-17.3
16.6
-34.0

(D>
-8.1
-10.6
-18.4

12.7
-0.1
41.5

28.9

43.9

-2.6

(D)

(D)

16.7

-18.4

-8.1
-5.9
(D)

(D)

(D)

10.9

6.3
47.6
-14.9

60.4
2.5

286.1

-14.6
28.6
-55.7

(D)

-29.2
-30.5

(D)

79.6
-5.6

214.9

24.0

43.9

5.6

(D)

(D)

32.8

-18.9

JD)
411.9

(D)

(D)

(D)

9.5

13.3

-4.0
43.0
-32.2

8.5
-17.2

16.4

-15.1
17.1
-25.9
-41.6
-4.1
-0.3
-20.4

15.6
-0.0
46.4

52.0

50.6

-0.5
-5.4
0.4

17.8

-16.4

3.2
-14.9

15.1

6.9
-13.5

16.4

14.0

-3.2
71.6

-33.3

41.7
-29.9

179.9

-8.7
22.6
-25.4

(D)

-2.6
22.0

(D)

53.4
-2.5

130.8

30.3

50.8

3.7
-7.7
5.7

25.3

-16.0

(D)

6.1
68.2

-12.7

-11.0

Standard Hotes: (d) Withheld to avoid disclosure. (NA) Not a-vailable. ... Represents zero.
^Minus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise -vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if £iny, are included in the
group totals.

This group total includes kinds of business not included in any of the de-tail lines which follow.



SCRANTON, PENNSYLVANIA 13

Table 5- RETAIL STORES: 195!+ AMD igl+S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SCRANTON CITY AND OF SCRANTON STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales In
Central Business District

1951+ 19'*8

Percent of Standard Metro-
politan Area Sales in

Central Business District

193^ I9J+8

Retail stores, total^.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores

^oe stores . .
.-

Men's, boys' clothing eind ftirnishings stores^.

Family clothing stores^
Women ' s clothing, specialty , stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers

Furniture, home furnishings stores, antique stores

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

4^.5

13.5

36. <i

-47.1

22.4

94.4
82.8
96.7

87.7
91.7

82.6
(D)

89.1
90.2

(D)

64,0
81.0

37.2

13.3

5.7

32.5
(D)

(D)

41.5

42.2

(D)

76.8
86.3

48.8

14.2

39.4
56.4
24.4

96.3
84.3
99.1

88.1
92.5

74.1
(D)

85.9
87.3
87.9

77.4
79.9

71.8

9.9

5.7

37.7
57.1
35.9

48.6

41.8
(D)

95.7
(D)

28.3

7,4

21.8
29.0
13.1

80.3
64.7
83.8

69.0
77.8
48.8
(D)

69.6
69.2

(D)

50.6
68.3

26.8

8.0

2.7

17.6
19.9
17.2

24.5

25.1
(D)

60.9
79.1

32.5

8.0

22.5
40.8
11.7

84.9
58.2
93.3

71.2
78.8
49.2
(D)

70.1
74.8
73.0

62.8
67.5

53.6

7.0

2.8

20.9
17.9
21.4

29.0

25.5
(D)

68.7
85.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"•Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: igS'* AND igW—PERCENTAGE DISTRIBUTION OP SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SCRANTON, THE ENTIRE CITY, AND THE SCRANTON STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which excliide sales of nonstore retailers—
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195'* 191*8

Entire City

195'* 19lt8

Standard
Metropolitan

Area

I95U 1948

Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places i

General merchandise group <

Variety stores
General merchandise stores (except variety) ,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores ,

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores ,

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers,

Hardware stores
Other ,

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

7.3

6.3

1.7

35.3
5.2

30.1

21.6

2.1
(D)

9.7
8.3

(D)

11.9
9.2

2.7

4..

3

0.5

2.5
0.4.

2.1

2.2

8.1
(D)

1.6
0.9

6.6

6.4
4.3
2.1

32.8
5.4

27.4

24.9
3.9
2.7
(D)

9.7
8.6
2.1

12.2
8.7
3.5

2.4

0.3

2.9
0.4
2.5

2.1

9.4
(D)

2.1
0.8

24.0

7.6

4.3
3.3

16.7
2.8
13.9

10.9
2.3
1.1

(D)

4.8
4.1
0.9

8.3

5.1
3.2

14.4

3.6

3.5

(D)

(D)

2.4

1.7
0.9
0.5

22,8

8.0
3.8
4.2

16.6
3.1
13.5

13.8
2.0
1.8
3:3
5.5

4.8
1.2

7.7
5.3
2.4

11.7

2.6

3.7
0.3
3.4

2.1

11.0
1.9
1.0

(D)

28.0

8.1

4.5
3.6

12.4
2.2

10.2

1.7
1.2
1.2
3.9
3.4
0.7

6.7
3.9
2.8

15.4

4.8

4.1
0.6
3.5

2.5

9.2
2.1
0.8
0.3

100.0

27.1

9.2
3.4
5.8

12.6
3.0
9.6

11.4
1.6
1.8
2.3
4.5
3.7
0.9

6.2

4.1
2.1

11.1

3.5

4.5
0.7
3.8

2.4

12.0
2.3
1.0
0.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Onsus are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Uico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins. (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the yeai', payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data clas.-iified by sales-size

of establLshment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part arc

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Husiness or the 19.ri4 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Dusiiiess District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multlunlts, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series B-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports In bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports In

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multlunlts,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(K)

or more service establishments. (Chapters also are separate

reports In bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The li)."4 CVnsus of Business, iilong with tlie 1054 Censuses
of Mnnufiiotnres and Alineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
l!»r)4 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 19;")4 were also conducted
in I'uerto Itico jointly with tlie Commonwealth Government.

The 1954 Census of Business covered lletail Trade, Whole-
sale Trade, and Selected Service Trades. This .series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness (listricts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

aticm of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of 'the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

'-The primary objective of tliis operation is to provide a

basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD hut (1) provided a general ciiaracterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high trattic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.

The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for iKmndaries also was
con.sistent with the desire to keep CBD b(mn(laries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to he serious.

In some citie.s where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census lUireau's reciuirements

for Central Busine.ss Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Ketail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Xonmanufacturing Industries (1949 edition) of the Htaiiil-

ard Industrial Classiflcdtioii Mcniuul, issued under the

au.spices of the Bureau of tlie Budget, Executive Otlice of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and VI) nonstore retailers. This
l)ulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the ^tandnrd
I II dust rid J Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cationi, Manual, and as covered in tlie 1954 Census of Business,

includes establishments primarily engaged in soiling nier-

(liaiidise directly to iKM'sonal, household, and farm users.

I'^xcludfd from Betail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bai's ojierated by country
clubs, ,«chool cafeterias, cafeterias operated by industrial

plants for their employees, establishmer>ts operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it5

method of selling and i.solated from the "store" t>pe. '"Non-

store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does

not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site ol'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distril>n-

tors, operators of merchandise vending machines, and mail-

;order hou.ses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major ''store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been exduded from botli

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-

lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For idirposes of covern^'e in the 10,')4 C'cnsiis of P.iisiness,

rt'tail ami service estjiblishineiits were divided into two cate-

gories— tliose witli any paid eiiiploymeiit during IQM, 1. e.,

the "employer'' universe and tliose with no paid eniplpyment
diiriiin' l!)ri4, i. e.. the "nonemployer" universe. The metliod
of obtaininj;- Census information for tliese two groups was us
lollows :

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was i^btained by means of a mail canvass. Report
forni.s were mailed to all l)usiness firms included in the active
records of the Internal Itevenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Kureau of Old Age and Survivia-s Insur-
ance ( ISOASI) as wholly or pai-tially engaged in retail, whole-
sale, manufacturing, mineral industries, and in ma.jor groups
70, 72. 73. 75. 7(», 78, and 79 of the service poi'tion of the
St<t)i(l(ird Jii^hi.strifil Claxsi/icution MunuaJ. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOA SI cla.ssiHcation (for tho.se cases
for which BOASI classification had not yet been established,
a general pnrix>se form was used) but its 1054 Census classifi-

eation was determined by replies t^ questions on the Census
reiK)rt form.

Enumeration of "Nonemployers."—This group was defined
to include I'etail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 19.")4 tax returns. Information was com-
piled fr.'vm only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a la1-ge number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 19.54 Business Censuses differed in several re-
spects, which afTect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service ti-ades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under ifJSOO. However, in this series of 1954 Census of
Business publications, tlie 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tlie two Censuses. Use of the same dollar volume cutoff does
not take Into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific iwint in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresjwnding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with tiie stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(G) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar" levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
e.«tablishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were .separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include-
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those ret-eived from customers, such as income from
investments, rental. of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid direc-tly by the store to a local. State, or Federal taxing
agency. Gasoline, li(iuor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For I'etail stoj-es, the sales figures do not include I'ctail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include ret eipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
tiiose of the 194.S and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
'I'he system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These que.s-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the suppoi'ting information (»n merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. Tl>e inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received dii¥erent type census
forms on which to report their 19.">4 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
fitial classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them liaving been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major gi'oups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aa
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refresljment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, niotorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fm" Census purposes, classified as whole-
sale establislinients.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in .selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tulie.s, other automobile accessories, and sometimes
lunches, candy, tol)acco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, bxiilders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise sucli as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial liml)s, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouse.s and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—^This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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GARY, INDIANA

Table 1. RETAIL STORES ASD SELECTED SERVICE ESTABLISHMENTS: 19^U AND 1946
CENTRAL BUSINESS DISTRICT OF GARY

EstabllBbments, Sales^ and Annual Payroll, by Kind of Buelness

mnd of business Estab-
llsh-
menta^
(Nuniber

)

195'^

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
nents
(Nuniber)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations* •»

.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

308

Hotels
Motion picture theaters.

56

32
24

10

5

5

80
23
lA-

6

26
15

11

30
14
16

15

10

6

1

5

10

50

3

16
2

14

3

70, 934 10,514 303

7,388

3,180
2,050
1,130

25,090

3,139
21,951

12,179
2,432
1,698

2,833
4,439
3,907

777

5,736
3,392
2,344

7,726

685

782

(D)

(D)

2,608

5,560
(D)

1,999
(D)

1,490
713

650

749
528
221

3,972

564

3,408

1,028
680
348

925

71

206

(D)

(D)

413

769
(D)

402
(D)

579
111

39

65

37
28

10

5

5

1,731 74
352 15

277 11

350 6

642 25

586 20
110 16

26
14

12

18

10

6

1

5

10

45

5

11

3

19

6

67, 983

6,955

3,589
2,071
1,518

24,495

2,469
22,026

12,856
1,945
1,494

3,529
4,939
4,750

919

5,327
3,740
1,587

7,249

438

734

(D)

(D)

2,570

3,770
190

1,675
(D)

1,298
1,073

8,731

557

738
478
260

3,314

391
2,923

1,379
245
196

328
524

503
86

764
591
173

836

29

192

(D)

(D)

387

535
8

289
(D)

334
192

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
' Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
^This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND 1948
CITY OF GARY

Establishments , Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-

J
ments
(Number)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Driiiking places

General merchandise group
Variety stores

,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women-' s clothing, specialty stores
Ready-to-wear stores-'

All other apparel stores

Fximiture, home furnishings, appliance dealers
P\irniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
.Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,4.8'i

Hotels
Motion picture theaters.

402

346
179
165

29
12

17

128
30
22

15

36
24
21

86

48
38

45

145

60

27
33

46

197
51

29

4

28
9

181,620 21,342 1,456 138,004

45,908

15,439
8,379
7,036

26,615
3,766

22,849

14,322
2,670

(D)

3,582
4,893
4,360

(D)

10,730
6,696
4,034

27,214

11,341

10,472
1,219
9,253

6,070

13,509
3,682
2,403

(D)

1,846
1,116

3,091

2,822
1,985

837

4,147
651

3,496

1,997
386
305
460
716
660
130

1,770
1,248

522

2,561

983

1,520
158

1,362

794

1,657
170
475

(D)

690
209

456

360
179
181

21

8

13

115

21
19
13

38
27
22

61

37
24

47

118

48
21
27

40

190
67

17
4

40
13

32,409

13,341
7,347
5,994

25,390
(D)

(D)

15,252
2,172
2,421
4,295
5,275
5,008
1,032

7,515
5,550
1,965

17,004

5,453

7,527
(D)

(D)

4.389

9,724
2,390
1,810

557

1,653
1,633

14, 938

1,839

2,215
1,501

714

3,418
(D)

(D)

1,584
263
265
412
537
516
107

1,127
931
196

1,707

445

958

(D)

(D)

584

1,061
88

305

396
337

.Standard Notes: (d) Withheld to avoid disclosxore. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified<by detailed
kind-of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^+

there were 38 such establishments with sales' of $6,110,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^^8

CHICAGO STANDARD METROPOLITAN AREA

Establishments, Ssdes, and Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j
ments
(Number)

1951+

Sales*

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

I9U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^ '.....

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores '*

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

54,632 6,898,919 829.306 59,401 5,398,944

Hotels
Motion picture theaters.

13,260

13,553
6,181
7,360

1,458
540

906

5,269
996

747
290

2,093
1,087

877

2,641
1,700

927

1,767

3,870

2,484
1,113
1,369

2,060

8,270
1,518

851
401

722
299

1,654,537

727,694
445,370
282,136

826,751
100,207
726,338

597,203
98,217

106,721
96,793

233,923
193,140
55,743

352,149
243,618
108,215

1,125,276

353,389

376,757
84,757

291,980

242,839

642,324
187,040
62,679
32,278

167, 901
60,029

124,233

142,428
112,814
29,614

138,014
18,006

120,008

12,986
16,006
15,527
33,916
29,369
8,461

47,342
33,688
13,654

105,002

30,790

49,561
10,550
39,011

33,827

71,213
12,784
9,628
6,094

60, 906
13,184

16,810

15,073
5,859
9,214

1,181
518
663

5,542
891

796
280

2,291
1,020

963

2,587
1,583
1,004

1,736

3,771

2,231
1,058
1,173

2,135

8,335
1,871

789
367

814

434

1,213,425

594,936
326,100
268,836

793,293
83,587

709,706

569,708
81,663
98, 945

115,417
208,350
166,748
57, 993

259,884
168,658
91,226

748, 821

201,914

266,960
67,109

199,851

187,412

562,591
142,342
58,442
23,191

147, 977
69, 867

640,448

81,607

111,905

77, 034
34,871

124,668
14,655

110, 013

76, 840

9,432
13,117
17,938
26,023
22,071
10,330

32,225
22,708
9,517

72,554

16,603

34, 825

7,479
27,346

25,348

63,873
11,184
8,712
3,636

50,836
16,746

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195*^

there were3,246such establishments with sales of $640,171,000.
^Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

grouT) totals.
''This group total includes kinds of business not Included In any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO I95I+,

CENTRAL BUSINESS DISTRICT OF GARY, THE ENTIRE CITY, AND THE CHICAGO STANDARD METROPOLITAN AREA

Kind of business

Percent change '

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places ^

Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores-'

Family clothing stores^ •

Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furnittire, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor . stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-4.3

6.2

-11.4
-1.0
-25.6

2.A.

27.1
-0.4

-5.3

25.0
13.7

-19.7
-10.1

-1T.8
-15.5

7.7
-9,3

47.7

6.6

56.4

6.5

(D)

(D)

1.5

47.5

(D)

19.3

(D)

14.8
-33.6

31.6 58.1

41.7

15.7
14.0
17.4

4.8
(D)

(D)

-6.1
22.9
(D)

-16.6
-7.3

-12.9

(D)

42.8
20.6

105.3

60.0

108.0

39.1

(D)

(D)

38.3

38.9
54.1
32.8
(D)

32.5
31.7

51.3

25.7
20.0
31.9

70.4
(D)

(D)

-10.6
4.8
(D)

-2.2
35.1

75.6
(D)

128.2
82.5

347.1

99.8

112.5

42.6
(D)

(D)

90.3

33.5

(D)

199.3

(D)

0.3
-28.0

27.8

36.4

22.3
36.6
4.9

4.2
19.9
2.3

4.8
20.3
7.9

-16.1
12.3
15.8
-3.9

35.5
44.6

18.6

50.3

75.0

41.1
26.3
46.1

29.6

14.2
31.4
7.2

39.8

13.5
-14.1

28.1

36.5

22.5
36.8
5.1

4.3
19.7
2.4

5.1
20.2

7.8
-16.0
12.8
16.8
-3.7

36.1
45.9

18.1

50.7

75.1

41.2

(D)

(D)

30.0

13.9

(D)

6.9

(D)

13.5
-13.8

Stajidard Hotec: (d) Withheld to avoid disclosvire. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the
group totals.

*This group total includes kinds of business not Included in any of the detail lines which follow.



GARY, INDIANA 13

Table 5- BETAIL STORES: 195^+ AND 19'+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

GARY CITY AND OF CHICAGO STANDARD METROPOLITAN AREA

Kind of business

Percent of City sales in
Central Business District

195^^ 19I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195** 191+8

Retail stores , total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothiiig stores ^

Women ' s clothing, specialty . stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores-'

Liquor stores
Jewelry stores
Book, stationery stores

39.1 <49.3

16.1

20.6
24.5

16.1

94.3
83. A-

96.1

85.0
91.1

(D)

79.1
90,7
89.6
(D)

53.5

50.7
58.1

28.4

6.0

7.5

(D)

(D)

43.0

41.2

(D)

83.2

(D)

21.5

26.9
28.2

25.3

96.5

(D)

(D)

84.3
89.5

61.7
82.2
93.6
94.8
89.1

70.9

67.4

80.8

42.6

8.0

9.8

(D)

(D)

58.6

38.8
7.9

92.5

(D)

1.0

0.4

0.4
0.5

0.4

3.0
3.1

3.0

2.0
2.5
1.6
2.9
1.9
2.0
1.4

1.6

1.4
2.2

0.7

0.2

0,2

(Dlf

(D)

1.1

0.9
(D)

3.2

(D)

1.3

0.6

0.6

0.6

0.6

3.1
3.0
3.1

2.3
2.4
1.5
3.1
2.4
2.8
1.6

2.0

2.2
1.7

1.0

0.2

0.3

(D)

(D)

1.4

0.7
0.1
2.9
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195'^ AMD I9W—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF GARY, THE ENTIRE CITY, AND THE CHICAGO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195"* 19W

Entire City

195'* 19lt8

Standard
Metropolitan

Area

1951* 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety) ,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^ ,

Women ' s clothing, specialty stores ,

Ready-to-vear stores^
All other apparel stores

Furniture , home f\irnlshlngs , appliance dealers
Furniture, home furnishings stores, antique stores
Household appllsince, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.

Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

100.0

10.4

4.5
2.9
1.6

35.3
4.4
30.9

17.2

3.4
2.4
4.0
6.3
5.5

1.1

8.1
4.8
3.3

10.9

1.0

1.1

(D)

(D)

3.7

7.8
(D)

2.8
(D)

100.0 100.0 100.0 100.0

10.2

5.3
3.1
2.2

36.0
3.6

32.4

18.9

2.9
2.2
5.2

7.2
7.0
1.4

7.8
5.5

2.3

10.7

0.6

1.1

(D)

(D)

3.&

(.d)

25.3

8.5

4.6
3.9

14.7
2.1
12.6

7.9

1.5
(D)

2.0
2.7
2.5

(D)

5.9
3.7
2.2

15.0

6.2

5.8

0.7
5.1

3.3

7.4
2.0
1.3
(D)

23.5

9.6

5.3
4.3

18.4
(D)

(D)

11.1

1.6
1.8

3.1
3.8
3.6
0.7

5.4
4.0
1.4

12.3

4.0

5.5

(D)

(D)

3.2

24.0

10.5
6.4
4.1

12.0
1.5

10.5

8.7

1.4
1.5

1.4
3.4
2.8
0.8

5.1
3.5
1.6

16.3

5.1

5.5

1.2

4.2

3.5

9.3

2.7
0.9
0.5

100.0

22.5

11.0
6.0
5.0

14.7
1.5

13.2

10.6

1.5
1.8
2.1
3.9
3.1
1.1

4.8
3.1
1.7

13.9

3.7

4.9
1.2

3.7

3.5

10.4
2.6
1.1
0.4

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groini totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The lt)54 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

("Census are pnblislied in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletiu series do not

cover Puerto Kico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

(Vnsus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for eadi

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data In the subject series are shown for the United

States as a whole and frequently for geographic divi,sions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related ti'ades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or Ihe 1954 Census

of Manufactui-es.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Bu.siness District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also Include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume XL—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI —SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also ai'e separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central l^^usiiiess District Statistics Bulletin CBD-88—Spokane, Wash.

Washington, D. C, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Kico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail 'trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high trafl;ic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.

The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was i-ecognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the u.se of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of fiie Stan d-

ard Industrial Classification Manual, issued under the
au.spices of the Bureau of the Budget, P^xecutive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioii^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, estaiiHshments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated fr.oni the "store" type. ''Non-

store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchiindise
to personal, household, or farm users. However, the 'non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site oi'.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner aie door-to-door distril)u-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of conunodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Dain for this

class of retailers, however, are contained in other p)ib-

licatiuns of the 19-54 Census of Business, such as tlie Ai'oa

Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

Kories—thojse with any paid employment during 19r)4, i. e.,

the ''employer" universe and those with no paid employment
during H)f>4, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having pai<l employees and engaged in retail or service

trades was lObtained by means of a mail canvass. Report
foi'nis were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivfws Insur-
ance (lU)ASI) as wholly or partially engaged in retail, whole-
stile, manufacturing, miuei-al industries, and in major groups
70, 72. 73, 75, 76, 7S, and 79 of the service portion of the
Standard Iiiflustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
)-epresented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 19.54 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
iiy two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail tiade volume. The
"nonemployer"' segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 19.54 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

l)elow) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
l)eing made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differenc'cs are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sates
volume of less than .$2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
puljlished resiilts of the 1948 Census excluded establishments
which operated the entire year but Mhich had a sales volume
of under .$500. However, in this series of 19.54 Census of
lousiness publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1054 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
tlie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in tliis respect from
the results in previously issued 1948 Census of Bu.siness
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
tmit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the estal»lishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes l)etween censuses in the
amounts shown for various kinds of business are independent
of changes in individual est:iblisbment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-lmsiness comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated, lu a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass ma<le such consolidation difficult to accom-
plish. For this reason, in the 19.54 Census, each leased
department was treated as a separate estal)lishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 19.54 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was locateil in a department store or in a
store classified in .some kind of business other than apparel.
It also should lie noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not tal<e into account the
lines of merchandise carried by the lea.sed department. The
1948 figures contained in the 19.54 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased
departments.

(G) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a

summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations

of the census are on an establi.<5hment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the

forthcoming retail trade bulletin "Single I'nits and INIulti-

units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-

ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the

basis of its major activity and all data for it included in that

classification. However, when these activities were con-

ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-

ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 19.54 CENSUSES, above.)

This bulletin does not include figures for those locations

of a multiunit organization which service or are auxiliary to

the, retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 19.54 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those receive<l from customers, such as income fiom
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Fetleral excise taxes
which are collected by the store directly from customer.s, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

.sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-

tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should he noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 19.54 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Busine.«s Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all estal)lishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information,

'i'he system actually used was to ask each establishment to

select and check the box Avhich best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled aie

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census

was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufliciently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
l)usiness and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important Hue of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

Information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and acce.ssories, air-

craft, motorboats, motorcycles, and aiitomobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment iire, fw Cen.sus purposes, classified as whole-
sale establislniients.

Gasoline Service Stations.—TJiis group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the largei- part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other aut()niol)ile accessories, and sometimes
lunches, candy, toliacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This gi'oup includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must .sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SPOKANE, WASHINGTON

Table 1. BETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^U AND 1948
CENTRAL BUSINESS DISTRICT OF SPOKANE

EBtabllsbments, Sales, and Azmual Payroll, by Kind of Buslneas

Kind of buslneps Eatab-
11sh-
menta^
(Nuinber)

1951* 19li8

Salea^

($1,000)

Payroll,
entire
year

($1,000)

Eatab
liah-
menta
(Number)

Salea

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Dririking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

.

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

638

56

180
97
83

13

5

110
32
2U
2

33
17
15

^
28
16

36

23

17

22

137

3
2i.

7

78

137,233 19,735 664 120,181

5,029

10,030
6,860
3,170

'V2,557

5,152
37,405

14,606
3,077
4,090

(D)

6,145
5,006

771

6,711
4,642
2,069

33,875

2,038

1,445

5,178

15,764

(D)
3,020

2,272

7,499
(D)

420

2,373
1,847

526

6,573
906

5,667

2,219
416
643

(D)

941

772
(D)

1,012
710
302

4,104

313

144

657

1,920

(D)
429

421

2,813
(D)

53

178
96

82

20
5

15

100
16

21
2

37
22

20

45

30
15

43

31

12

26

156

3
28

6

97
9

4,936

8,258
5,507
2,751

35,643
2,296
33,347

12,488
(D)

(D)

(D)

4,970
4,273

958

5,488
4,237
1,251

33,005

2,012

1,025

4,485

12,841

(D)
2,736

(D)

6,078
1.469

17,249

437

2,114
1,617
497

5,861
381

5,480

1,725
(D)

(D)

(D)

673

556
159

741
555

186

3,690

362

222

557

1,540

(D)
415

(D)

2,136
286

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
' Group totals may inclxide data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group toteils.
4 IThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CITY OF SPOKANE

Establlstaments^ Sales, and Annual Payroll, by Kind of BuslnesB

Kind of business Estab-
lish-^
ments
(Number )

195't

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^

Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lxanber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,877

Hotels
Motion picture theaters.

369

369
219
150

42
29
13

137
41
25

5

lA
22

20

123
65

57

115

244

95

25

70

73

310
4
39
9

85

10

265,474 (D) 1,666 195,212

58,966

17,734
12,158
5,576

45,836
6,306

39,530

15,756
(D)

(D)

738
6,473

(D)

(D)

14,484
8,085
5,750

42,919

13,791

13,221
2,268
10,953

8.505

34,262
4,322
3,235

(D)

7,723
1,618

3,732

3,860
3,080

780

6,954
1,055
5,899

2,316
(D)

(D)

121
971

(D)

(D)

2,052
(D)

(D)

4,758

1,283

1,361
220

1,141

(D)

3,816
112

(D)

(D)

(D)

333

399

342
198
144

44
21
23

115
18
22

4
44
25

24

85

48
37

83

214

77
21
56

57

250
3

32

7

103
12

35,415

14,361
9,471
4,890

37,420
2,887
34,533

12,923
2,185
3,926

(D)

5,076
(D)

1,126

8,623
6,149
2,474

36,314

8,928

11,439
1,526
9,913

6,336

23,453
(D)

(D)

1,445

(D)

1,763

23,902

1,822

3,343
2,563

780

6,031
456

5,575

1,789
258
565

(D)

678
(D)

197

1,127
790
337

3,914

1,415
166

1,249

734

2,847
(D)

(D)

295

(D)

(NA)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 142 such establishments with sales of $7,769,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which folJ.ow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMEMTS: I95U AND 19U8
SPOKANE STANDARD METROPOLITAN AREA

EstabllBfaments, Sales, and Annual Payroll, by Kind of BuslnesB

Kind of business Estab
11 sh-
ments
[Number)

195'*

Sales'

($1,000)

Payroll,
entire
year

(n,000)

Estab
llsb-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total ^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

2,286

Hotels
Motion picture theaters.

A48

AAl
265

176

71
36
35

U8
42

27
9

'i7

24
21

143
78
65

137

326

136
44
92

91

345
8

45
9

89

17

305,791 34,365 2,088 220,313

70,428

20,218
13,846
6,372

47,135
6,570

40,565

16,265
3,525
4,344

927
6,579
5,312

856

15,811
9,835
5,976

51,927

18,478

18,497
3,546

14,951

9,567

37,465
5,184
3,337

(D)

8,155
2,122

4,451

4,296
3,420

876

7,009
1,076
5,933

2,172
1,357

815

5,624

1,574

1,783
308

1,475

1,066

4,049
141
447
(D)

2,997
448

525

404
233
171

61
29

32

2,341 123
456 18
653 25
128 6

982 47
800 26
122 24

99

56

43

102

290

127
38
89

71

286
8

33

7

104
16

42,494

15,786
10,309
5,477

37,985
3,086
34,899

13,136
2,185
4,020

655
5,108
4,359
1,126

9,281
6,577
2,704

40,972

10,920

16,357
2,400
13,957

6,957

26,425
4,049
2,833
1,445

6,285
1,958

25,643

2,090

3,540
2,723

817

6,087
480

5,607

1,801
258
569
98

679
563
197

1,194
839
355

4,348

984

1,828
213

1,615

771

3,000
122
429
295

2,208
401

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which coiild not be classified by detailed

kind of business. «

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 157 such establishments with sales of $7,912,000.

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the
group totals.

*Thi6 group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO 195if,

CENTRAL BUSINESS DISTRICT OF SPOKANE, THE ENTIRE CITY, AND THE SPOKANE STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less Its
Centred
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
DrlnJdjig places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores '

Men ' s , boys ' clothing and furnishings storfes^

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^ '

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

U.2

1.9

21.5
24.6
15.2

19. <;

124.4

12.2

17.0
(D)

(D)

(D)

23.6
17.2

-19.5

22.3
9.6

65.4

2.6

1.3

41.0
(NA)

(NA)

15.5

22.8
(D)

10.4
(D)

23.4
(D)

36.0 70.9

66.5

23.5
28.4
14.0

22.5
118.4

14.5

21.9
(D)

(D)

(D)

27.5
(D)

(D)

68.0
31.5

132.4

18.2

54.5

15.6
48.6
10.5

34.2

46.1
(D)

(D)

(D)

(D)

-8.2

77.0

26.2
33.7
12.5

84.5
95.3

79.2

164.4
(D)

(D)

(D)

209.4
(D)

(D)

147.9
80.1

201.0

173.3

69.9

13.1
(NA)

(NA)

79.7

74.3
(D)

(D)

(D)

(D)

(D)

38.8

65.7

28.1
34.3
16.3

24.1
112.9

16.2

23.8
61.3
8.1

41.5
28.8
21.9
-24.0

70.4
49.5
121.0

26.7

69.2

13.1
47.8
7.1

37.5

41.8
28.0
17.8
(D)

29.8
8.4

Standard Hotec: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

This group total includes kinds of business not Included In any of the detail lines which follow.
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Table 5- RETAIL STORES: I95I+ AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SPOKANE CITY AND OF SPOKANE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19i^8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951* 191+8

Retail stores, total-'-

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

AppEirel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty .stores

Ready-to--wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Liimber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores .

Other retail stores^
Liquor stores
Je-welry stores
Book, stationery stores

51.7

8.5

56.6
56.4
56.9

92.8
81.7
94.6

92.7

(D)

(D)

(D)

94,9
(D)

(D)

4-6.3

57.4
36.0

78.9

14.8

10.9

60.9

46.0
(D)

93.4
(D)

61.6

13.9

57.5
58.1
56.3

96.3
79.5
96.6

96.6

(D)

(D)

(D)

97.9

(D)

85.1

63.6
68.9
50.6

90.9

22.5

9.0

70.8

54.8

(D)

(D)

(D)

44.9

7-1

49.6
49.5
49.7

90.3
78.4
92.2

89.8
87.3
94.2

(D)

93.4

94.2
90.1

42.4
47.2
34.6

65.2

11.0

7.8

54.1

42.1
(D)

90.5

(D)

54.6

11.6

52.3
53.4
50.2

93.8
74.4
95.6

95.1

(D)

(D)

(D)

97.3
98.0
85.1

59.1
64.4
46.3

80.6

18.4

6.3

64.5

48.6
(D)

96.6
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195** AND 19lt8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SPOKANE, THE ENTIRE CITY, AND THE SPOKANE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales wblch exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ 19Jv8

Entire City

195'* I9I+8

Standard
Metropolitan

Area

1951* 1948

Retail stores, total

rooci stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'- ,

Family clothing stores^
Women's clothing, special-ty stores ,

Ready-to-vear stores^ ,...

All other apparel stores

Furniture , home furnishings , appliance dealers ,

Furniture, home furnishings stores, antique stores^ ,

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores.
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

3.7

7.3
5.0
2.3

31.0
3.8

27.2

10.6
2.2

3.0
(D)

A.

5

3.6
0.6

4.9
3.4
1.5

24.7

1.5

1.1
(NA)

(NA)

3.8

11.4
(D)

2.2
1.7

4.1

6.9
4.6
2.3

29.6
1.9

27.7

10.4

(D)

(D)

(D)

4.1
3.6
0.8

4.5
3.5
1.0

27.5

1.7

0.9
(NA)

(NA)

3.7

10.7

(D)

2.3

(D)

22.2

6.7
4.6
2.1

17.3
2.4
14.9

5.9

(D)

(D)

0.3
2.4
(D)

(D)

5.5
3.0
2.2

16.2

5.2

5.0
0.9
4.1

3.2

12.8
1.6
1.2

(D)

18.1

7.4
4.9
2.5

19.2
1.5

17.7

6.6
1.1
2.0
(D)

2.6
(D)

0.6

4.4
3.1
1.3

18.6

4.6

5.9
0.8
5.1

3.2

12.0
(D)

(D)

0.7

23.0

6.6
4.5
2.1

15.4
2.1
13.3

5.4
1.2
1.4
0.3
2.2
1.7
0.2

5.2

3.2
2.0

17.0

6.0

6.0
1.2
4.8

3.1

12.3
1.7
1.1

(D)

100.0

19.3

7.2
4.7
2.5

17.2
1.4

15.8

6.0
1.0
1.8
0.3
2.3
2.0
0.5

4.2
3.0
1.2

18.6

5.0

7.4
1.1
6.3

3.2

11.9
1.8
1.3

0.7

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not a-vallable. ... Represents zero.
^Includes only "with payroll" es-tabllshments. Es-tabllshments "without payroll," if any, are Included in the

group totals.
This group to-tal Includes kinds of business not included In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are puUlished in the form of separate bulletin series

for each of these tnule segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover I'uerto I£lco, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

(Vn.sua, Washington 23, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large coimty, and for each large city ; in addition, data for

le.ss detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of oiganization ; single and multiunit organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the Uiiited

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a siwcific industry division such as Retnl Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large inetropolltan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Busiuess District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

IS
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume t—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Ala.fka, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureaa of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBO -89—Rochester, New York

Washington, D. C, 1956

For sale by U. S. BoreaB of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
repre.seuting their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspap<!rs,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's reciuirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Indnstriul Classification System, as published in Volume
11, Nonmanufacturing Industries (1949 edition) of the Sffuid-

ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) uonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the t^tandard Industrial Classifi-

catioi't Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chaiulise directly to jiersonal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clnl)s, school cafeterias, cafeterias operated by industrial
plants for their emijloyees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 19.54 Census, for the first time, on the basis of iff

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the cu.stomer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o':

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribn
tors, operators of merchandise vending machines, and mail-
iorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailei'S, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For -purposes of coverage in the inr)4 Census of Business,
retail and service estal)lishuients were divided into two cate-

fjorios—those with any paid employment during 19r)4, 1. e.,

the "employer" universe and those with no paid empllnyment
duriMK 1954, i. e., the "noneinployer" universe. The method
of ohtaining Census infoiniation for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was 'Obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Servi/ce as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (I50ASI) as wholly or partially engaged in retail, whole-
Male, manufacturing, mineral Industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
^Standard Iv^ustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nflit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tp, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information w^ com-
piled fr,om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" .segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

si)ects, which affect to some degree the comparability of data.
In the ease of some of these differences (Items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included In
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census £xcludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures ha/e been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe.. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is grovrtng
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
cla.ssifled in accordance with the kind of business it eon-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also shoiild be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
theiiiain store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in « kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tlian

for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Bach report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and .service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to oflScers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Bach establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
]9.'>4 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business .Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classiifying their returns. For the "nonemployers" the only

information available for classification vv^as the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments In tJie 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinldng places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group Included dairies which
processed and bottled milk and cream if the major iwrtion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary Investigation indicates that this shift was in the
direction of an Increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included In this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most Important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, tmderwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group Includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fr>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group Includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also Includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^Thls group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business Includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

I public.
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ROCHESTER, NEW YORK

Tatole 1. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1951^ AMD I9W
CENTRAL BUSINESS DISTRICT OF ROCHESTER

Establlsbments, SaleB, and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
(Number

)

195'+ 19h8

Sales ^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^
AXL other apparel stores

Fumitxire, home furnishings, appliance dealers.
Ptimiture stores^
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger ceir deeilers (franchised & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, prpprletaxy stores

Other retail stores
Liquor stores .- ^

Jewelry stores
Book, stationeiT" stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion pictvure theaters

7^9

78

157
98
59

15

6
5

168
42

25
7

49
28
30

66
19

24
19

27
15

8

4

21

17

14

186
18
37
12

12
9

14
7

203,855 33,739 834 184,678

12,591

11,441
7,904
3,537

74,702
(D)

6,414

(D)

32,501
4,229
4,030
8,276

13,077
11,880
2,608

15,676
7,539

2,739
5,370

29,607
27,445
1,841

321

1,105

1,810

3,237

21,185
1,168
3,504
1,812
1,249
466

1,200
(D)

6,677
2,289

973

3,010
2,248

762

14,180
(D)

1,157

(D)

2,974
1,400

487
1,087

2,927
2,583
311
33

98

222

564

3,402
66

611
382
140
109
304
185

2,526
484

70

165
107
58

24
6

7

11

5,389 172
665 36

688 30
1,542 7

1,940 51

1,759 25
554 36

79
26

30
22

49
35
10
4

28

17

13

217
17
40
11
14
10
7
5

16

10

10,756

11,024
7,932
3,092

67,249
60, 716
5,416

1,117

31,135
4,039
4,313
5,976

13,762
13,054
2,751

15,280
8,214

1,805
5,254

27,884
26,366
1,151
367

906

1,404

2,592

16,448
1,064
3,701
1,196
1,344
483
829
526

5,762
3,251

27,089

839

2,926
2,260

666

10,625
9,579

981

65

4,556
520
643
929

2,042
1,961
422

2,325
1,277

263
785

2,661
2,447

185
29

71

200

477

2,409
100
585
262
178
82

191

77

2,003
421

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Groi^ totals may Include data for establishments without payroll which could not be classified hy detailed

kind of business;

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim totals.
This groiQ) total Includes ktods of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I* AND 1948
CITY OF ROCHESTER

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195'(

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9I48

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores^
Other home furnishings stores^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores • • • •

Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,940

990

801
492
309

110
6

38
66

392
10-4

54

20
121
68
59

221
59

43
89

138
91
32

15

369

190
94
94

125

604
101
72

22

34

57
18

528.910 65,551 4,094 409,237

126,378

38*, 529
25,134
13,395

80,359
(D)

9,943
(D)

44-, 303
7,037
6,178

(D)

16, 712

(D)

3,407

31,428
16,331
3,724
11,033

95,267
88, 836
5,123
1,308

22,854

28,676
(D)

(D)

16,979

44,137
6,062
4,411
2,965
1,816
2,076

(D)

1,743

7,184
3,199

8,191

8,184
5,873
2,311

14,956
(D)

1,732
(D)

6,791
977
903

(D)

2,493
(D)

(D)

4,909
2,616

642

1,651

9,583
8,726

753
104

1,597

3,629
(D)

(D)

2,248

5,463
293
668
653
184
391
(D)

195

2,674
749

1,201

761
403
358

105
6

25

74

375
78
44
14

127
57
71

207
63

39
72

143
103
31

9

335

169
86

83

118

680
105

69
18
40
47
14

10

27
33

86, 513

31,987
17,411
14,576

71,481
60,716
7,748
3,017

42,921
5,775
5,681

(D)

(D)

16, 829
(D)

24,545
12,332

(D)

(D)

66,247
61,796
3,726

725

13,685

19,149
4,287

14, 862

12,608

40,101
4,616
4,307
1,303
1,994
1,713

(D)

904

6,158
4,400

47,470

5,267

6,408
3,995
2,413

11,167
9,579
1,362
226

5,758
655
763
(D)

(D)

2,442
(D)

3,240
1,699

(D)

(D)

6,445
5,863

534
48

1,061

2,223
437

1,786

1,414

4,487
235
623
279
220
222
(D)

120

2,084
708

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 182 such establishments with sales of $10,283,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*Thl8 group tot£il incliides kinds of business not Included la any of the detail lines which follow.
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Tatole 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 1948
ROCHESTER STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Nuinber)

I95I+

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores ,

Men's, boys' clothing and furnishings stores'-

Family clothing stores'
Women's clothing, specialty stores
Ready-to-wear stores' .

All other apparel stores

Furniture, home furnishings, applieince dealers.
Furniture stores'
Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchlsed &, nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

I

Lumber, bxiilding materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . .

>

Motion picture theaters.

^,736

IjlS-i

976
597
379

139
7

<i35

117
61

22
137

77

254
66
46
108

199
137
40
22

490

252
121
129

143

694
122

77

22

42

64
21
6

35
31

612,826 72 , 800 5,150 478,091

146,566

46,727
30, 102

16,625

83,770
69, 984
10,222
3,564

45,891
7,398
6,528
10,649
17,230
15,300
3,530

33,841
16,847
3,941
12,563

118,412
111,041

5,544
1,827

29,906

37, 903

6,660
31,213

18, 803

51,007
7,378
4,514

2,965
2,045
2,209
1,730
1,743

7,344
3,645

9,416

9,570
6,829
2,741

15,352
13,261
1,760
331

6,918
1,005

924

1,791
2,534
2,291

664

5,181
2,668

674
1,839

11,244
10,288

825
131

1,977

4,660
786

3,874

2,493

5,989
370
682

653
203
403
353
195

2,705
853

1,448

1,005
512

493

126
6

33

87

414
90
49
15

141
63

73

261
69
40
110

222
165
42

15

484

244
119
125

143

803
124
79

22
54

54

15
10

30
41

108,157

40,100
21,309
18,791

73,114
60,716
8,217
4,181

43,988
6,044
5,899
8,949

18,528
17,084
3,704

26,627
12,685
2,484
10,754

76, 840
71,566
4,117
1,157

19,105

27,060
6,020

21,040

14,498

48,602
5,560
4,445

1,424
2,154
1,821
1,083

904

6,257
(D)

52 , 807

6,526

7,652
4,656
2,996

11,321
9,579
1,424
318

5,797
667
774

1,254
2,563
2,454

539

3,422
1,741
434

1,247

7,297
6,682

561
54

1,327

2,881
578

2,303

1,571

5,013
275
629

293
233
236
234
120

,102

(D)

•-Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Group toteQ-S may include data for establishments without payroll which could not be classified by detailed

kind of business. <

TExoludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 19514-

there were 214 such establishments with saJ.es of $11,595,000.
Includes only "with payroll" establis^ents. Establishments "without payroll," if any, are included in the

groTO totals.
This groiip total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19lt8 TO I95U,
CENTRAL BUSINESS DISTRICT OF ROCHESTER, THE ENTIRE CITY, AND THE ROCHESTER STANDARD METROPOLITAN AREA

Kind of business

Percent change ••

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
GeneraJ. merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing anfL furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive deeiler

s

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

10. 'i

17.1

3.8

14.-4

11.1
(D)

18.4

(D)

4.4
4.7
-6.6
38.5
-5.0
-9.0
-5.2

2.6
-8.2

51.7
2.2

6.2
4.1
59.9
-12.5

22.0

28.9
(NA)

(NA)

24.9

28.8
9.8

-5.3
51.5
-7.1
-3.5
44.8
(D)

15.9
-29.6

29.2 44.8

46.1

20.5
44.4
-8.1

12.4
(D)

28.3
(D)

3.2
21.9
8.7
(D)

(D)

(D)

(D)

28.0
32.4
(D)

(D)

43.8
43.8
37.5
80.4

67.0

49.8
(D)

(D)

34.7

10.1
31.3
2.4

127.6
-8.9
21.2
(I»

92.8

16.7
-27.3

50.2

29.2
81.8

-14.2

33.7
(D)

51.3
(D)

0.1
61.8
57.0
(D)

(D)

(D)

(D)

70.0
113.5

(D)

(D)

71.2
73.3
27.5
175.7

70.2

51.4
(NA)

(NA)

37.2

-3.0
37.8
49.7
977.6
-12.8
30.9
(D)

(D)

28.0
-20.8

28.2

35.5

16.5
41.3
-11.5

14.6
15.3
24.4
-14.8

4.3
22.4
10.7
19.0
-7.0

-10.5
-4.7

27.1
32.8
58.7
16.8

54.1
55.2
34.7
57.9

56.5

40.1
10.6
48.4

29.7

4.9
32.7
1.6

108.2
-5.1
21.3
59.7
92.8

17.4
(D)

39.4

37.5

21.4
65.9

-16.6

54.6
(D)

36.0
(D)

4.2
58.1
57.5

-20.2
-12.9
-15.1
-3.3

60.1
108.2
77.0
30.8

81.4
84.9
24.8
90.6

58.3

40.7
(NA)

(NA)

30.7

-7.3
38.1
35.8

405.7
-1.7
30.3
108.7

(D)

34.7
(D)

Represents zero.Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, inerchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^his group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ROCHESTER CITY AND OF ROCHESTER STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, hone furnishings, appliance dealers.
Furniture stores
Other home furnishings stores .^

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchl sed )

.

Tire, battery, accessory dealers
Other automotive desilers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Ceunera, photographic supply stores.

38.5

10.0

29.7
31.-4

26.4

93.0
(D)

64.5
(D)

73.4
60.1
65.2

(D)

78.2
(D)

76.5

49.9
46.2
73.5
48.7

31.1
30.9
35.9
24.5

4.8

6.3

19.1

48.0
19.3
79.4
61.1
68.8
22.4
(D)

(Dl

45.1

12.4

34.5
45.6
21.2

94.1
100.0
69.9
37.0

72.5
69.9
75.9
(D)

(D)

77.6
(D)

62.3
66.6
(D)

(D)

42.1
42.7
30.9
50.6

6.6

7.3

20.6

41.0
23.1
85.9
91.8
67.4
28.2
(D)

58.2

33.3

8.6

24.5
26.3
21.3

89.2

(D)

62.7
(D)

70.8
57.2
61
77
75

77
73

46.3
44.7
69.5
42.7

25.0
24.7
33.2
17.6

3.7

4.8

17.2

41.5
15.8
77.6
61.1
61.1
21.1
69.4

(D)

38.6

9.9

27.5
37.2
16.5

92.0
100.0
65.9
26.7

70.8
66.8
73.1
66.8
74.3
76.4
74.3

57.4
64.8
72.7
48.9

36.3
36.8
28.0
31.7

4.7

5.2

17.9

33.8
19.1
83.3
84.0
62.4
26.5
76.5

58.2

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. ... HepresentB zero.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).

^Inclvides only "with payroll" establishments. Establishmfints "without payroll," If any, are included In the

groxxD totals.
This group total Inoliides kinds of business not included In any of the detail lines which follow.
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Table 6. RETAIL STORES: I95U AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF ROCHESTER, THE ENTIRE CITY, AND THE ROCHESTER STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ 191^8

Entire City

195^^ I9I+8

Standard
Metropolitan

Area

1951+ 19<i8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'''

Family clothing stores "

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores ''

Other home furnishings stores?- ,

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed Eind nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service s'tations

Lumber, building ma'terials, hardware, feirm equipment dealers
Hardware stores
Other

Dn;ig stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0

6.2

5.6
3.9
1.7

36.6

(D)

3.1
(D)

15.9
2.1
2.0
-i.l

6.4
5.8
1.3

7.7
3.7
1.3

2.6

U.6
13.5
0.9
0.2

0.5

0.9
(NA)

(NA)

1.6

10.

0.

1.

0.

0,

0.

0.

100.0 100.0

(D)

5.8

6.0
'i.3

1.7

3b.

A

32.9
2.9
0.6

16.9
2.2
2.3
3.2

7.5
7.1
1.5

8.2

AA
1.0
2.8

15.1
U.3
0.6
0.2

0.5

0.8
(NA)

(NA)

1.-4

8.9
0.6
2.0
0.6
0.7
0.3
0.4
0.3

23.9

7.3
4.8
2.5

15.3

(D)

1.9

(D)

8.4
1.3
1.2

(D)

3.2

(D)

0.6

5.9
3.1
0.7
2.1

18.0
16.8
1.0
0.2

4.3

5.4

(D)

(D)

3.2

8.3

1.1
0.8
0.6
0.3

0.4
(D)

0.3

21.1

7.8
4.2
3.6

17.5
14.9
1.9
0.7

10.5
1.4
1.4

(D)

(D)

4.1
(D)

6.0
3.0
(D)

(D)

16.2
15.1
0.9
0.2

3.3

4.7
1.0
3.7

3.1

9.8
1.1
1.1
0.3
0.5
0.4
(D)

0.2

23.9

7.6
4.9
2.7

13.7
11.4
1.7
0.6

7.5
1.2
1.1

1.7
2.8
2.5
0.6

5.5
2.7
0-

2,

19.

18.

0.

0.

4.9

6.2
1.1

5.1

3.1

8.3
1.2

0.7
0.5

0.3
0.4
0.3
0.3

100.0

22.6

8.4
4.5
3.9

15.3
12.7
1.7
0.9

9.1
1.3
1.2
1.9
3.9
3.6
0.8

5.6
2.7
0.5

2.2

16.1
15.0
0.9
0.2

4.0

5.7
1.3
4.4

3.0

10.2
1.2

0.9
0.3
0.5

0.4
0.2
0.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not a-vailable. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in Vas

^

group totals.
This group to-bal includes kinds of business not incltided in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wliolesale Trade, and Se-

lected Service Trades. The final result of the 1951

Onsus are pul>lished in the foi-in of separate bulletin series

fur each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

c<»ver Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1854 Census of Business

publications may be requested from the Bureau of the

Onsus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, ciassified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series as-sembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Easiness District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of iarge metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Lecal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 1(X) or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 10o4 Censuses
of Manufiictures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
l!)r)4 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business- and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Comnaonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness (iistricts and related cities and standard metropolitan
areas. The definiti()n and map of the Central Business
District for which data are shown in tliis bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are sliown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Fiecause many large cities had no officially defined area
representing their '•Ontial Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts liefore a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
co()i)eration of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from Ihe Director of the Census Bureau to the
Tract Conunittees

:

'"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Becau.se there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would al.so [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not proi)erly
within a strictly defined CBD or to the exclusion of a small
portion of what sliould be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
cckusistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In sonie cities where there bad been a previously estal)-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonnianufacturing Industries (1949 edition) of the Sfa )i(l-

(iiil Industrial Clussiflcufioii Muitval, issued under the
auspices of the P.ureau of the Budget, Executive Ortice of the
President, with two exceptions: (1) milk dealers which, in

conformity with ;i subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
fndustria] Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cationi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

lOxcludtd from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars opei-ated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments opei-ated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 19.54 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm u.sers. However, the 'non-
store" type is distinguished by the fact that the customei' does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are nmde in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lorder houses. In the 1948 and prior Censnses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of connnodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15)
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METHOD OF ENUMERATION

For iturposes of covera^re in the 1!)."(4 Census of I'.usiness,

retail and service establislinients were divided into iwo cate-

Kories—tlioso witli any paid eniploj'nient dnrinj^ Ur,4, i. e.,

the '"eniplover" nnivei'se and tliose with no paid emplioyinent
dnritiK 19ri4, i. e., the •'uoneniployei-"' universe. Tlie method
of obtaininj;: Census inforination for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments liaving j)aid employees and engaged in retail or service
trades was Kibtained by means of a mail canvass. Ileport
forms were niailtd to all business firms included in the active
records of the Internal Keveiiue Service as subject to p.iyment
of Fedwal Insurance Contributions Act (P^ICA) taxes (i. e..

employers of one or more persons) and which were classified

in the rec<u-ds of the Bureau of Old Age and SurviviHs Insur-
ance ( HOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 7'2. 73, 75, 7(J, 78, and 79 of the service portion of the
Staiuldid Iii^itntrial CJassific-ation Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classilied by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for wliich BOASI classification had not yet been established,
a general puri>ose form was used) but'its 1954 Census classifi-

cation was determined by replies t>> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Inteinal Reve-
nue Service. Information for this gioup of establishments
was furnishetl by tl>e Internal IJevenue Service and was
derived from the 19."i4 tax returns. Information was com-
piled fr.oui only one-half of these cases and Census results
for this group were establi.shed by multiplying such findings
by two. The "nonemployer" .'segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 jiercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 10.")4 Business Censuses differed in several re-

sijeets, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasilile to revise the 194S data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate the.se differences will be included in
later publications of the 19.54 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than .$2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have l)een

revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enuuieraticm also resulted in

the inclusion in the li)54 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was sub.stantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists becau.se of the use of the establishment as the
unit for kind-of-business classification. ' Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a juen's shoe stcne becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification dnsis will

show an increase in the new kind of business by rhe total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting chan.ges

in classification, so that changes between censuses in the
amounts shown for various kin(ls of business are independent
of changes in individual establishment cla.ssification. How-
evei-, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes maj' not be mutually' offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change nmde from the 194S Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted b,v field enumeration methods,
it was feasible to identify the reports to be thus consolidated

:

in the 19.54 liusiness Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 19.54 Census, each leased
department was treated as a separate establishment and was
classilied in accm-dance with the kind of business it con-
ducted. F(n- example, in the 19.54 tabulations a leased de-
partment selling ai)parel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also shoidd be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-buslness code assigned to
the main store hecause that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 19.54 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, In certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as Income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estali-

Ushments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pen.sation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does tiot include conipensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insui-ance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

buslness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by njerchandise lines from all establishments and estab-
li.^h a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was cofc-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 19.54 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufliciently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business, in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most Important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This -group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are incUided. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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WORCESTER, MASSACHUSETTS

Tatole 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AMD 191*8

CENTRAL BUSINESS DISTRICT OF WORCESTER

Establishments^ Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number

)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

GenersJ. merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-'.

Family clothing stores-'

Women ' s clothing, specialty stores
Ready-to-weau: stores^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores ?

Household appliance, radio, TV stores...

I

Automotive group

Gasoline service stations.

LiDDiber, building ma-terlals, hardware, farm equip, dealers.
Hardware s-tores

Other i

Drug B-tores, proprietary stores.

Other retail stores'^

Liquor s-tores

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Ho-tels

Motion picture theaters.

195'* 19'»B

624

56

130
87
43

24
5

7
12

148
26
38
3

62

34

13

59
19
13

25

11

19

16
4
12

21

140
15

18
6

4
10
6

9

18
6

Sales^

($1,000)

101,848

8,592

8,295
6,455
1,840

25,163
(D)

(D)

659

23,608
3,971
4,538

(D)

9,274
6,928

(D)

9,894
5,774
1,289
2,713

3,745

908

3,806
(D)

(D)

3,359

14,478
805

,011

(D)

578
490
(D)

(D)

2,453
(D)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

16, 678 700

829

1,920
1,494
426

4,720
(D)

(D)

65

3,713
530
698
(D)

1,610
1,081

(D)

1,770
1,061

163
546

459

107

556
206
350

605

1,999
183
450
(D)

83

78
(D)

(D)

947
(D)

70

136
91

45

23
5

7

11

179
35
36
7

70
35

22

56

21
15

19

15

17

20
3

17

23

161
12

20
8

9

14
13
5

25

Sales

($1,000)

107,143

12,973

9,046
7,094
1,952

26,437
20,616
5,142

679

26,009
2,797
4,818
2,542
14,264
12,998
1,363

9,181
5,665

621
2,820

2,560

579

3,884
(D)

(D)

3,041

13,433
1,259
2,106
658
610
522
620
625

2,755
2,124

Payroll,
entire
year

($1,000)

14,953

1,395

2,192
1,702

490

3,596
2,738

806
52

3,124
290
703
203

1,666
1,498
262

1,524
1,103

76
345

363

82

457
177
280

420

1,800
134
407
86

67
74

101
85

957
338

Standard No-tes: (d) Withheld to avoid disclosure. (NA) Not avslliible. Represents zero.
Group -totals may include da-ta for es-tabllshments without payroll which could not be classified by de-tailed

kind of businessi.

TExcludes nons-tore re-tallers (mall order, direct selling, merchaadlse -vending machine operators).
Includes only "wi-th payroll" establishments. Es-tabllshments "without payroll," if any, are included in -the

grovm -to-tals.

This group -to-tal includes kinds of business not included in any of -the de-tail lines which follow.
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Table 2. BETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
CITY OF WORCESTER

Establishments, Sales, and Annual Payroll, by Kind of Business

195'<

Kind of business Estab-
lish-^
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

191^

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL. STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing £ind furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores-
All other apparel stores.

Furniture, home fxrmishings, appliance dealers.
Furniture stores^
Other home furnishings stores.^

Household appliance, radio, TV stores...*....

Automotive group
Passenger car dealers (franchised & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2,008

Hotels.-
Motion picture theaters.

^95

371
250
121

51

6

25
20

200
i^

44
8

74

2^
22

138
32
28

60

71
47
20
4

200

86

25
61

80

316
42
30
8

12

23

7

10

21

260,271 32 , 952 2,205 217,557

61,690

18,476
13,574
4,902

28,391
19,614

(D)

(D)~

26,456
4,640

(D)

(D)

9,879
(D)

961

16,479
7,997
1,917
5,917

43,420
38,739
4,133

548

12,603

17,230
(D)

(D)

7,759

27,767
5,380
2,206

(D)

682
867
203
856

(D)

1,760

4,266

4,000
2,960
1,040

5,066
3,597

(D)

(D)

2,539
1,354

239
946

4,839
4,055

722
62

975

2,681
(D)

(D)

1,149

3,448
620
471
(D)'

83

129
20

142

971
345

605

423
294
129

62

5

30
27

3,989 228
594 46
746 44

(D) 9

1,693 84

1,112 39

(D) 29

120
33
26
47

89

65

21
3

196

79
25
54

71

332

40
26
10

18
27
13

9

30
11

50, 994

18,345

13, 576
4,769

27, 545

20,616
5,803
1,126

27,694
3,073
5,373

•(D)

14, 603
13,208

(D)

13,068
7,601

(D)

(D)

28,639
26,534

(D)

(D)

7,982

11,214
(D)

(D)

5,933

26,143
4,419
2,216

(D)

683
823

620
663

2,892
2,410

25,085

3,669

3,763
2,659
1,104

3,682
2,738

855

3,254
302
766
(D)

1,692
1,516

(D)

1,982
1,382

(D)

(D)

2,936
2,630

fD)

(D)

627

1,318
(D)

(D)

731

3,123
441
419
(D)

68
116
101
85

1,003
443

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 195''^

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 190 such establishments with sales of $6,064,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*Thls group total includes kinds of business not Included in any of the detail lines which follow.
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Table 3. BETAIL STORES AMD SEIECTED SERVICE ESTABLISHMENTS: 1951* AND I9U8
WORCESTER STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number

)

ig?!*

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Nimiber)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores',

Family clothing stores*
Women ' s clothing, specialty stores
Ready-to-wear stores'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores ?

Household appliance, radio, TV stores

i

Automotive group
Passenger car dealers (frsmchised Su nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers , . . .

.

Gasoline service stations.

Lumber, biiilding materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels........
Motion picture theaters.

2,661

6-44

519
350
169

69
6

30
33

220
50
45

12

80
40
25

172
40
33
79

110
75
28

7

300

115
36
79

99

413
63

35

8

18
32

7
10

26
14

251,500

76,756

24,363
17,877
6,486

28,980
19,614
8,223
1,143

27,229
4,949
5,068
5,981

10,055
7,299

990

17,978
8,553
2,202
6,569

54,263
49, 092
4,340

831

17,754

23,437
5,438

17,999

9,457

34,331
7,129
2,353

(D)

910
995
203
856

2,- 654
2,147

5,059

5,145
3,830
1,315

5,105
3,597
1,409

99

4,036
(D)

750
822

1,696
1,115

(D)

2,695
1,413
275

1,007

5,672
4,863

740

69

1,240

3,152
549

2,603

1,322

3,924
758
480
(D)

96

148
20

142

997
416

774

586
400
186

82

5

42
35

246
50
48
10
90
42

31

145
36
28
60

121
92
24

5

310

113
44
69

423
59
30
11
24
32

13

9

37
16

61, 902

23,157
16,721
6,436

28,023
20,616
6,076
1,331

28,126
3,163
5,506
2,717
14,771
13; 342

1,637

14, 054
7,858
1,261
4,551

33,261
30,999
2,072

190

11,169

13,445
3,189

10,256

6,833

31,530
5,429
2,288

682
735
888
620
663

3,061
2,603

27,724

4,199

4,575
3,173
1,402

3,707
2,738

868
101

3,278
308
776
212

1,699
1,522

283

2,087
1,404

172
511

3,332
3,022

302

787

1,469
333

1,136

817

3,473
500
425
86

69
127
101
85

1,029
494

.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
IGroup totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951*

I
there were 239 such establishments with sales of $6,974,000.

Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the
groimtotais

.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO I95U,
CENTflAL BUSINESS DISTRICT OF WORCESTER, THE ENTIRE CITY, AND THE WORCESTER STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standatrd

Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing angl furnishings stores
Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home fiirnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-5.0

-33.8

-8.3
-9.0
-5.7

-A.

8

(D
(D

-3.0

-9.2
-ia.o

-5.8
(D)

-35.0
-Ae.7

(D)

7.8
1.9

107.6
-3.8

46.3
(NA)

(NA)

(NA)

56.8

-2.0

(D)

(D)

10.5

7.8
A3.

4

-4.5

(D)

-5.3
-6.1

(D)

(D)

-11.0

(D)

19.6 43.5

21.0

0.7
-0.0
2.8

3.1
-4.9
(D)

(D)

-4.5
51.0
(D)

(D)

-32.4

(D)

(D)

26.1
5.2

(D)

(D)

51.6
46.0
(D)

(D)

57.9

53.6
(D)

(D)

30.8

6.2
21.7
-0.5

(D)

-0.2
5.3

-67.3

29.1

(D)

-27.0

39.7

9.5
9.8
8.7

191.3

S!
(D)

69.0
142.4

(D)

(D)

78.5
(D)

(D)

69.4
14.8
(D)

(D)

52.1
(NA)

(NA)

(NA)

58.0

83.1

(D)

(D)

52.1

4.6
13.1

77.3
(D)

42.5
25.2
(D)

(D)

(D)

(D)

25.1

24.0

5.2
6.9
0.8

3.4
-4.9
35.3
-14.1

-3.2
56.5
-8.0

120.1
-31.9
-45.3
-39.5

27.9
8.8

74.6
44.3

63.1
58.4

109.5
337.4

59.0

74.3
70.5
75.5

38.4

8.9
31.3
2.8
(D)

23.8
12.0

-67.3
29.1

-13.3
-17.5

47.3

39.3

13.9
18.6
3.6

140.7

iS!
-25.8

71.0
167.2
-23.0

(D)

54.0
7.8
(D)

65.9
26.7
42.7
122.8

64.5
(NA)

(NA)

(NA)

59.1

105.3

(D)

(D)

60.8

9.7

27.7
87.9
(D)

165.6
38.0
(D)

(D)

-34.3

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero^
Minus sign (-) denotes decrease.
Tixcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishment*. Establishments "without payroll," if any, are included In the

group totals.
T?his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STOBES: 19^k AND X9>*Q - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

WORCESTER CITY AND OF WORCESTER STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 191*8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195'* 19^*8

Retail stores, total .

Food Btores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing amd furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores.

Automotive group

Gasoline sei-vlce stations.

Lumber, building materials, hardware, taxm equip, dealers.
Hardware stores
Other

I
Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

39.1

13.9

-47.6

37.5

(D)

(D)

(D)

89.2

85.6
(D)

(D)

93.9
(D)

(D)

60.0
72.2
67.2
<i5.9

8.6

7.2

22.1
(D)

(D)

43.3

52.1
33.6
91.2
(D)

84.8
56.5
(D)

(D)

49.2

25.4

49,

52,

40.

96.0
100.0
88.6
60.3

93.9
91.0
89.7

(D)

97.7
98.4
(D)

70.3
74.5

(D)

(D)

8.9

7.3

34.6
(D)

(D)

51.3

51.4
28.5
95.0
(D)

89.3
63.4

100.0
94.3

32.4

11.2

34.0
36.1
28.4

86.8
(D)

(D)

57.7

86.7
80.2
89.5

(D)

92.2
94.9
(D)

55.0
67.5
58.5
41.3

6.9

5.1

16.2

(D)

(D)

35.5

42.2
25.3
85.5

(D)

63.5
49.2
(D)

(D)

42.6

21.0

39.

42,

30,

94.

100.

84.

51.0

92.5
88.4
87.5
93.6
96.6

83.3

65.3
72.1
49.2
62.0

7.7

5.2

28.9
(D)

(D)

44.5

42.6
23.2
92.0
96.5
83.0
58.8

100.0
94.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (nlall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Esl^bllshments "without payroll," if any, are Included in the]

groim totals.
'

This groiQ) toteLL includes kinds of business not Included In any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 191+8—Pi3?CENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF WORCESTER, THE ENTIRE CITY, AND THE WORCESTER STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951+ I9I+8

Entire City

I95U 191+8

Standard
Metropolitan

Area

1951+ 19^8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'''

Family clothing stores '

Women ' s clothing, specialty stores
Ready-to-wear stores

^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores •*

Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lximber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

8.4

8.1
6.3
1.8

24.7
(D)

(D)

0.6

23.3
3.9
4.5
(D)

9.1
6.8
(D)

9.7
5.7
1.3
2.7

3.7
(NA)

(NA)

(NA)

0.9

3.7
(D)

(D)

3.3

14.2
1.8
2.0
(D)

0.6
0.5

(D)

(D)

12.1

8.4
6.6
1.8

24.7
19.3
4.8
0.6

24.4
2.6
4,

2.

13,

12,

1,

8.6
5.3
0.6
2.6

2.4
(NA)

(NA)

(NA)

0.5

3.6
(D)

(D)

2.8

12.5
1.2
2.0
0.6
0.6
0.5
0.6
0.6

23.7

7.1
5.2

1.9

10.9
7.5
(D)

(D)

10.2
1.8
(D)

(D)

3.8
(D)

0.4

6.3
3.1
0.7
2.3

16.7
14.9
1.6
0.2

4.8

6.6
(D)

(D)

3.0

10.7
2.1
0.8
(D)

0.3
0.3
0.1
0.3

23.4

8.4
6.2
2.2

12.7
9.5

2.7
0.5

12.7
1.4

2.5
(D)

6.7
6.1
(D)

6.0
3.5

(D)

(D)

13.2
12.2
(D)

(D)

3.7

5.2
(D)

(D)

2.7

12.0
2.0
1.0
(D)

0.3
0.4
0.3
0.3

24.4

7.7
5.6
2.1

9.2

6.2
2.6
0.4

8.7
1.6
1.6
1.9
3.2
2.3
0.3

5.7
2.7
0.7
2.1

17.3
15.6
1.4
0.3

5.6

7.5
1.7
5.8

3.0

10.

2,

0,

(D)

0.3
0.3
0.1
0.3

100.0

24.6

9.2
6.6
2,6

11.1
8.2

2.4
0.5

11.2
1.3

2.2
1.1
5.9
5.3
0.7

5.6
3.1
0.5
1.8

13.2
12.3
0.8
0.1

4.4

5.4
1.3
4.1

2.7

12.6
2.2
0.9
0.3
0.3
0.4
0.2
0.3

Standard Notes: (d) Withheld to avoid dlsclosxire. (KA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

traUe segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

(Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Kico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Bu.siness Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

(Jensus, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin foj each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

veml>er 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales-size

of establishment, and employment-size of establishment.

The data In the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to these in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the ('entral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

Information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUBIBfART STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunlts. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series 1^-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, citlies.

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of busjjness for standard metrpiwlitan

areas, and for counties and cities with 500 or more retail establish-

inents. (Chapters also are separate reports in bulletin series Rr-1.)

Volume III.—WHOLESVLE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Wholfr'

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-
ments, Legal Form of Organization, Single Units and Multiunlts,

Laundries and Gleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISHCS BULLETINS^
Establishments, sales or rec^pts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS,r—Primarily a reorganization of boBinen
data previously issued for a number of wholesale, service, and
retaU trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954
Central Business District Statistics Bulletin CBD-91->Providence, R.

Wasbington, D. C, 1966

For sale by U. S. Bureaa of the C^isus, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflSces, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 1949 edition ) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifl-

cutiont Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" tyi)e. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
lOrder houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into tvfo cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Iniflustriul Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nO|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tf>, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does jiot importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 BuBiness
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes arid in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification Is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apimrel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of-

the field canvass made such consolidation diflBcult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should l)e noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Censua of Business will present sepprate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They Include the
amount of local and State sales taxes or Federal excise taxes*
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxLiig

agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of imincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series It-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 , businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended ta offset each other. Kn6wn factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—^Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification,
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishingis, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,
and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling
new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such aS tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist
shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, ot lodging and meals, to the general
public.
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PROVIDENCE, RHODE ISLAND

Table 1. RETAIL STORES MD SELECTED SERVICE ESTABLISHMEa«TS: 195'* AMD 19'*8

CENTRAL BUSINESS DISTRICT OF PROVIDENCE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195'* 19'»8

Estab-
lish-
ments^
(Number)

Sales''

(^1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, di^u^ng places.
Eating places
Drinking places

General merchandise gproup

Depai>tment stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Hen's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores-^

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materieLIs, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail storest
Liquor stores
Jewelry stores
Book, stationezy- stores
Sporting goods, bicycle stores
Florists ^ .

.

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels. ...i

Motion picture theaters.

594

20

144
95

49

19
5

6

8

168
36
27
8

63
36
28

40
14
13

11

15

14

158
10
25

14
3

2

7
6

12
3

114,372 21,412 655 125,145

3,834

9,235
7,549
1,686

44,285
(D)

4,802
(D)

26,646
5,284
3,131
3,722
12,395
11,451
2,076

6,677
3,313
2,025
1,319

1,982

537

7,474

2,715

10,987
640

3,943
1,275
474
(D)

684
1,009

4,410
1,232

622

2,073
1,761

312

9,182
(D)

867
(D)

4,413
783
453
594

2,222
2,099

361

1,282
567
502
213

234

70

1,415

389

1,732
24

753
249
47
(D)

121
178

1,601
204

39

150
96

54

22
5

7
10

193
39
26

7
79
29
37

47
19
16
12

13

11

15

159
11
20
10
5

4
10
5

12

7

5,355

10,121
7,877
2,244

47, 852

(D)

5,168
(D)

28^364'

5,148
3,664
4,925
11,990
10,130
2,534

7,844
3,661
1,837
2,346

2,085

499

5.454

2,608

14,963
759

3,213
1,038
371
120
633
(D)

4,674
2,199

17,645

579

2,354
1,846

5oa

6,134
(D)

792

(D)

3,712
639
453
509

1,649
1,469
462

1,394
832
352
210

237

84

947

409

1,795
40
638
152
27
14

111

(P)

1,613
424

^Standard Notes: (d) Withheld to avoid disclosure. (HA) Not avallkble. ... Represents zero.
Gscoxsp totals may include data for establishments without payroll which could not be classified hy detailed

klnd^f business!.
pSxcludes nonstore retailers (mEill order, direct selling, merchandise vending machine operators).
Includes only "with, payroll" establishments. Establishments "without payroll," if ai^, are Ineluded in the

grotm totals.
This groi5) total includes kinds of business not included in any of the detail lines which folloir.
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Table 2. RETAIL STOKES AHD SELEiCTED SERVICE ESTABUSHMENTS: I95U AMD 1948
CITY OF PROVIDENCE

Establisfamients, Sales, and Annxaal Payroll, by Kind of Business

Ktnd of business Estab
llsh-
nents
(Number)

193^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab
11 sh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores ^

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
'Women's clothing, specisilty stores

Ready-to-wear stores^ >

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^ ,

.

Other home furnishings stores ?

Household appliance, radio, TV stores. .. ^ ...

.

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Oiher

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jeweliy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.^
Motion, picture theaters

.

3,398

862

653
38<i

269

12^
6

27
91

318
71
A2
18

103
59
54

208
52
45
57

123
85

33

5

235

110
47
63

132

633
121

43
33
11
29
12
7

19
12

339,921 ^^2,665 3,580 313,041

63,087

25,862
19,325
6,537

52,909
44,128
6,229
2,552

36,843
6,755
5,133
5,614

15,925
14,487
2,926

16,141
7,317
3,961
3,971

54,890
49,528
4,912

450

14,134

19,354
8,278

11, 076

10,727

5,167
2,925

4,723

5,208
4,290

918

10,356
9,015

(D)

(D)

854

3,001
1,353
1,648

1,247

1,830
501

1,043

674
370
304

88
6

29
53

5,539 353
927 66
691 47
765 16

2,686 139
2,524 51

470 65

2,503 188
1,181 59

776 34
546 55

4,819 127
(D) 94

606 27
(D) 6

276

103
45
58

143

45, 974 4,415 580
8,130 308 121
4,794 799 34

1,680 285 18
867 75 11

1,169

iS!

175 47
17
7

20
19

61,409

24,312
17,294
7,018

51,106
41, 898
6,527
2,681

39,108
6,084
5,990
5,490

18,047
15,520
3,213

15,299
8,025
2,689
3,910

45,821
42,776
2,825

220

9,097

17,235
5,945
11,290

9,912

39,742
7,164
3,642
1,257
468

1,142
743

1,002

5,953
4,282

34, 831

4,008

4,818
3,703
1,115

6,556
5,283

974
299

4,987
736
668
575

2,501
2,275

" 507

2,437
1,578

457
402

3,988
3,582

371
35

644

2,257
823

1,434

1,098

4,038
245
681
169
35

153

124
106

1,987
881

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

Groxq) totals may include data for establishments without payroll which could not be classified by detailed
klnd^f business.

Tixcludes nonstore retailers (mall order, direct selling, merchandise ver^ding machine operators). In 195^
there were 246 such establishments with sales of $11,361,000.

'includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groim tol^s.
TFhis groi^ total includes kinds of business not Included in any of the detail lines which follow.
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Table 3. EETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
PROVIDENCE STANDARD METROPOLITAN AREA

Establlshments , Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19lt8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places.

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys" clothing and furnishings stores*

Family clothing stores*
Women's clothing, specieilty stores

Ready-to-wear stores*
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores*
Other home furnishings stores?
Household appliance , radio, TV stores

Automotive group ^

Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, taxm equip, dealers
Hardware stores
Other

Drug stores, proprletaiy stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TEiADES

Hotels. .

>

Motion picture theaters.

8,917

2,270

1,715
1,025

686

319
10
93

2K

691
156
97

A3
236
130
99

509
139
76

166

368
268
71
29

849

369
157
208

332

1,495
254
95

49
53

117
24
15

33
45

83,998 8,786 643,563

188,702

61,403
43^444
17,913

73,066
49,766

(D)

(D)

66,529
11,798
10, 836

8,324
29, 919

26, 989

4,684

3^,353
17,714
5,201
9,586

135,636
124,164

9,471
2,001

42,351

45,572
16,421

(D)

29,363

93,222
16,965
7,481

(D)

1,837
2,602

(D)

1,647

5,605
5,768

12,3.80

11,718
9,106
2,612

13, 573
10,153
2,672

748

9,616
1,480
1,448
1,165
4,896
4,559

627

5,002
2,679

998
1,325

11,647
(D)

1,170
(D)

2,468

5,814
2,415
3,399

3,327

8,453
807

1,206
(D)

(D)

(D)

(D)

(D)

1,944
1,123

2,549

1,760
923
837

246
9

85

152

711
137
92

50

284
121
93

426
149
55

136

351
268
59
24

903

282
134
148

335

1,223
230
66
27
34
94
24
13

40
56

155,954

55,660
35,261
20,399

69,476
48, 837
14,566
6,073

66,374
9,901

10,389
9,812

31,060
26,997
4,296

33,419
18,107
3,544

10,132

93,027
86,091
5,878
1,058

27,925

37,653
13,t5Y<^

23,979

23,867

80,208
13,195
6,311
1,830

814
1,943

950
1,179

6,855
7,685

65,067

9,105

10,032
6,862
3,170

9,081
6,315
2,148

618

7,893
1,100
1,346
l,15fe

3,708
3,343

583

4,655
2,742

573

1,340

8,318
7,511

748
59

1,815

4,390
1,698
2,692

2,497

7,281
530
987
257
50

262
162
119

2,256
1,699

Standard Botes: (D) Withheld to avoid disclosure. (KA) Not avBt±la*le. ... Represents zero.
TGroiip totals may include data for establishments without payroll vbLcb could not be classified by detailed

kind of bufllnesB.

Excludes nonstore retailers (jTiail order, direct selling, merchandise vending machine operators). In 1954
ther| were 613 such establishments with sales of $25,465,000.

Includes only "with payroll" establishments. Establishments "without payroll," If any, are- Included in the
grouB totals.

^Thls group total includes kinds of buBlnesa not included In aoiy- of the detail UneB lAlch follair.

A^^h^
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Table h. RETAIL STORES AND SELECTED SEpVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO igjlt^,

CENTRAL BUSINESS DISTRICT OF PROVIDENCE, THE ENTIRE CITY, AND TIffi PROVIDENCE STANDARD METROPOLITAN AREA

KLnd of business

Percent change-'

Centreil

Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General, merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men'^, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed and nonfreuichised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drvig stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

-8.6

Hotels '.

Motion picture theaters.

-28.4

-8.8
-4.2
-24.9

-7.5
(D)

-7.1

(D)

-6.1

2.6
-14.6
-24.4

3.4
13.0

-18.1

-14.9
-8.5
10.2
-43.8

-5.0
(NA)

(NA)
(NA)

7.6

37.0
(NA)

(NA)

4.1

-26.6
-15.7
22.7
22.8
27.8
(D)

8.1

(D)

-5.7
-44.0

8.6 20.0

2.7

6.4
11.7
-6.9

3.5
5.3

-4.6
-4.8

-5.8

11.0
-14.3

2.3

-11.8
-6.7
-8.9

5.5
-8.8
47.3
1.6

19.8
15.8
73.9

104.5

55.4

12.3
39.2
-1.9

8.2

15.7
13.5
31.6
33.7
85.3
2.4
(D)

(D)

-13.2

-31.7

5.7

17.2
25.1
1.6

165.0
(D)
5.0

(D)

-5.1

57.2
-13.9
234.9

-41.7
-43.7
25.2

26.9
-9.1

127.2
69.6

21.0
(NA)

NA)
(NA)

58.1

0.8
(NA)

(NA)

9.7

41.2
16.9
98.4
84.9

305.2
(D)

(D)

(D)

-40.8
-18.7

19.7

21.0

10.3
23.2
-12.2

5.2
1.9
(D)

(D)

0.2

19.2
4.3

-15.2

-3.7
-0.0
9.0

2.8
-2.2

46.8
-5.4

45.8
44.2
61.1
89.1

51.7

21.0
20.1
(D)

23.0

16.2
28.6
18.5
(D)

125.7
33.9
(D)

39.7

-18.2
-25.0

26.5

22.8

14.6
31.1
-10.6

33.1
(D)

(D)

(D)

4,

37,
14.

-5,

9

1
6

8

-8.1
-7.9
48.0

8.2
-0.6

86.1
6.2

47.0
(NA)

(NA
(na)

52.5

18.3

(NA)

(NA)

25.3

26.0
31.3
14.2
(D)

207.7
(D)

(D)

(D)

-45.2
-17.3

Standajrd Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
"Excludes nonstore retailers (mail order, direct selling, inerchandlse vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND 19^^ - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PROVIDENCE CITY AND OF PROVIDENCE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'+ 19hB

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951^ 19it8

Retail stores, total

Food stores

Eating, drinking plades.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other appeo-el stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores;
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Driig stores, proprietary stores

I

Other retail stores?
Liquor stores
Jewelzy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

33.6

6.1

35.7
39.1
25.8

83.7
(D)

77.1
(D)

72.3
78.2
61.0
66.3
77.8
79.0
71.0

Al.A
U5.3
51.1
33.2

3.6

3.8

38.6

25.3

23.

7,

82.

75.

5-;.

(D)

(D)

(D)

40.0

8.7

41.6
45.5
32.0

93.6
(D)

79.2
(D)

72.5
84.6
61.2
89.7
66.4
65.3
78.9

51.3
45.1
68.3
60.0

4.6

5.5

31.6

26.3

37.7
10.6
88.2
82.6
79.3
10.5
85.2

(D)

14.8

2.0

15.0
17.4
9.4

60.6
(D)

8i

40.1
44.8
28.9
44.7
41.4
42.4
44.3

19.4
18.7
38.9
13.8

1.5

1.3

16.4

9.2

11.8
3.8

52.7
(D)

25.8
(D)

(D)

61.3

19.4

3.4

18.2
22.3
11.0

68.9
(D)

35.5
(D)

42.7
52.0
35.3
50.2
38.6
37.5
59.0

23.5
20.0
51.8
23.2

2.2

1.8

14.5

10.9

18.7
5.8

50.9
56.7
45.6
6.2

66.6
(D)

Standard Notes: (d) Withheld to avoid dlsclosiire. (NA) Not available. ,^. Repreaenta zero.
Excludes nonstore retailers (mall order, direct selling, merchandH ae vending niftph<n» operators).
Includes only "with payroll" establishmenta . EstabliabmentB "without payroll," If axs^, are ineluded In the

grous totals.
This groi^ total Includes kinds of business not Included in any of the detail lines wlilch follow.
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14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195l^ AMD 191*8—PERCENTAGE DISTRIBOTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF PROVIDENCE, THE ENTIRE CITY, AND THE PROVIDENCE STANDARD METROPOLITAN AREA

(Percentages sure ba'sea on tptel retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^* 191+8

Entire City

195'^ -I9W

Standard
Metropolitan

Area

1951^ 19^8

Retail stores, total

Food stores

Eating, drinking places
Eating places •.

Drinking places

General merchandise g^'oup .

.

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'""

Family clothing stores '''

Women ' s clothing, specialty stores
Ready-to-wear stores

^

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture stores ""^

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised.)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retEill stores.^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

3A

8.1
6.6
1.5

38.7
(D)

A.2
(D)

23.3

4.6
2.7
3.3
10.8
10.0
1,8

5.8
2.8
1.8
1.2

1.7
(NA)

(NA)

(NA)

0.5

(NA)

(NA)

2.4

9.6
0.6
3.4
1.1
0.4
(D)

0.6
0.9

4.3

8.1
6.3
1.8

38.2
(D)

4.1
(D)

22.6

4.1
2.9
3.9
9.6
8.1
2.0

6.3
2.9
1.5
1.9

1.7
(NA)

(NA)

(NA)

0.4

4.4
(NA)

(NA)

2.1

11.9
0.6
2.6
0.8
0.3
0.1
0.5
(D)

18.6

7.6
5.7
1.9

15.6
13.0
1.8
0.8

10.8

2.0
1.5
1.7
4.7
4.3
0.9

4.7
2.2
1.2
1.2

16.2
14.7
1.4
0.1

4.2

5.7
2.4
3.3

3.2

13.4
2.4
1.4
0.5
0.3
0.3
(D)

(D)

19.6

7.8
5.5
2.3

16.3
13.4
2.0
0.9

12.5

1.9
1.9
1.8
5.8
5.0
1.0

4.9
2.6
0.9
1.2

14.6
13.6
0.9
0.1

2.9

5.5
1.9
3.6

3.2

12.7
2.3
1.2

24.5

8.0
5.7
2.3

9.5

6.5
(D)

(D)

8.6

1.5
1.4
1.1
3.9
3.5
0.6

4.5
2.3
0.7
1.2

17.6
16.1
1.2
0.3

5.5

5.9
2.1

(D)

3.8

12.1
2,2
1.0
(D)

0.2

0.3
(D)

0.2

100,0

24,2

8,7
5,5

3.2

10.8
7.6
2,3
0.9

10,3

1,5
1,6
1,5
4,8
4.2
0,7

5,2
2,8
0,6
1.6

14.5
13.4
0,9
0.2

4,3

5.8
2.1
3,7

3,7

12,5
2.0
1,0
0,3
0,1
0,3
0.1
0,2

Standard Hotee: (D) Withheld to avoid dlscloBure. (NA) Hot available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

gcoam totals.
Xhls groi9 total includes Unfln of business not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The flnal result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject BuUetins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Balletins

This series provides data on a variety of topics including

legal forms of orgapization ; single and multiunit organiasa-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Easiness District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the flnal Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

k
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE. SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, I^gal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series It-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of busj[ness for standard metroiiolitan

areas, and for counties and cities with 500 or more retail establish-

hients. (Chapters also are separale reports in bulletin series R-1.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whoi^'

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S~2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
EiStablishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

Central Business District Statistics Bulletin CBD-92—Reading, Pa.

Washington, D. C, 1956

For sale by U. S. Bnrean of the Census, Washington 25, D. C, or any of the Field OfiSces of the Department of Commerce

Price, 10. cents

2



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because^ many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. " The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follow.s,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, ofiices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification- Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cutioy^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been class!
fied in the 19.54 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o'.'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
;order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and" service establisliments were divided into two cate-

gories-;-those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplbyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was lObtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) apd which were classified
in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classiflcatiwi Manual. In addition,
report forms were mailed to all establishments which BOASI
had n(0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purjwse form was used) but its 1954 Census classifi-

cation was determined by replies tp; questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 i)ercent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kihd-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflSeult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to tlie material included in KIND>
OF-BUSI?JESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business wljere the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the t^x is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of Its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Ye?ir.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to oflicers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series B-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was iwssible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consmnption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Bating places" classifications.)

General Merchandise Group.—^This group includes stores

usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—^This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—^This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, i)ets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab»
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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READING, PENNSYLVANIA

Table 1. BEIAIL STORES AND SELECTED SERVICE ESTABXJSBMEHTS: 1954 AHD 19i«8

CENTRAL BUSINESS DISTRICT OF READING

EstabllBtaments, Sales, and Annual Payroll, by Kind of Bualneas

Kind of buslneps Estab-
ll8h-
ments^
(Huniber)

195*^

Sales^

($1,000)

I'ayroll,

entire
year

($1,000)

Estate

llsh-
ments
(Suod>er)

19>^

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drlnldng places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

I

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

'^72

75

83

52
31

23

7
16

120
22
22

4
53
19
11

32

9

8

U

86
1

19
7

72,501 11,441 623 77,126

13,317

4,654
3,423
1,231

18,587
4,940
13,647

14,140
2,778
2,855

(D)

6,727
4,498

(D)

6,521
4,493
2,028

4,742

510

1,982

1,931

6,117
(D)

1,330
(D)

1,487
(D)

1,900

1,138
893
245

3,062
780

2,282

159

106
67
39

15

6

9

2,046 136
353 26
366 24
(D) 6

1,099 60
780 22

(D) 13

1,188
901
287

496

107

305

332

867
(D)

202
(D)

616
(D)

42
23
19

14

12

21

109
1

24
6

11,602

4,895
3,355
1,540

20,627
5,144

15,483

15,974
3,019
4,165
1,490
6,177
4,849
1,017

6,828
4,966
1,862

5,241

576

2,112

1,851

7,420
(D)

1,328
528

(D)

1,609

9,751

981

1,061
787
274

2,720
715

2,005

1,801
336
448
166
740
601
111

1,075
884
191

616

127

303

253

814
(D)

157
97

(D)

263

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^ Group totals zneiy include data for establlsbments without payroll which could not be classified by detailed

kind of business.
^EbKCludes nonstore retailers (nail order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

groiro totals.
^Thls groiip total Includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AMD SEI£CTED SERVICE ESTABLISHMENTS: I93U ADD 19Ud
CITY OF READING

EGtabllBtiments, Sales, nnd Anniial Payroll, by Kind of Business

Kind of buslnesR Estab
llsh-
ments
(Number)

195'i

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9W

Estab-
lish-
ments
(Nvmiber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

^

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

. All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Dnig stores, proprietary stores.

Other retail stores*.,....
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels '

Motion picture theaters.

1,594

482

319
182

135

38
12

26

176
32
29
7

74
29
20

102
56
46

46

107

39
13

26

46

239
10
25

150,537 18,666 1,764 134, 934

39,598

11,270

6,953
4,293

19,269
5,040

14,229

16,773
3,040
3,442

(D)

7,518
5,166
1,010

9,555
6,114
3,441

24,047

5,780

7,773
825

6,948

3,682

12,790
2,579
1,438

(D)

1,563
1,295

3,337

1,844

1,239
605

3,140
784

2,356

679

309

158
151

26
9

17

2,424 181
(D) 33
440 28
(D) 10

1,185 86
862 25
108 16

1,611
1,178
433

2,287

448

1,644
123

1,521

585

1,346
114
217
(D)

638
275

87

47
40

58

85

59
13

46

53

227
13

32

10

6

10

29,008

9,839

5,114
4,725

21,084
5,235

15,849

18, 013

3,217
4,520

(D)

(D)

5,668
(D)

9,541
5,984
3,557

19,246

3,297

8,517
(D)

(D)

3,408

12,981
2,226
1,619
620

1,658
1,954

14,994

1,867

1,607

1,017
590

2,750
719

2,031

1,994
348
483
(D)

(D)

718
(D)

1,393
1,065

328

1,994

370

1,403
(D)

(D)

393

1,223
75

195

107

541
345

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed
kind-of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**^

there were 122 such establishments with sales of $6,519,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thl8 group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. KBTAIL STORES AMD SELECTED SERVICE ESTABLISBMEBTS: 195l» iUID 1948
BEADING STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-j
ments
[HuBiber)

195Jt

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Huoiber)

I9U8

Sales

(1,000)

Payroll,
entire
year

(11,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Drlnldng places

General merchandise group
Variety stares
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and fuinlshings stores^.
Family clothing stores^
Women' s clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home funolshlngs, appliance dealers
Furniture, home furnishings stores, antique stores
Household appliance, radio, TV stores

Automotive group.

I
Gasoline service stations.

L\imber, building materials, hardware, farm equips dealers
Hardware stores
Other

Drug stores, proixrietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TEtADES

Hotels
Motion picture theaters.

3,049

831

631
354
271

105
20
85

230
38
35
11
95
36
31

203
103
100

144

281

125
38
85

73

426
27
39
8

46
15

260, 500 28,247 3,403 222,605

67,324

20,704
13,133
7,481

23,238
5,549

17,689

18,689
3,231
3,713
2,017
7,992
5,447
1,332

15,557
8,542
7,015

49,768

13,637

17,442
2,173

15,263

5,764

28,377
4,382
1,889

(D)

2,556
1,589

5,096

3,364
2,404

960

3,355
860

2,495

2,549
386
456
367

1,215
881
125

2,329
1,466

863

4,720

923

2,610
221

2,389

781

2,520
214
249
(D)

825
317

1,170

656
300
356

69
21
48

218
39
33
11

101
30
23

165
85

80

163

315

166
36

130

79

402
29
43
12

35
23

52,047

17,179
8,795
8,384

23,826
5,742

18,084

19,107
3,400
4,702
1,815
7,845
5,782
1,200

13,319
7,538
5,781

36,533

9,911

18,184
1,876

16,308

4,876

27,623
3,772
1,826

(D)

2,974
2,305

21,119

2,898

2,435
1,547

888

2,930
764

2,166

2,045
367
490
185
889
723
114

1,788
1,223

565

3,456

760

2,244
146

2,098

525

2,038
146
202
(D)

815
406

Stemdard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Grov^ totals may include data for establisfamentB without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, mercbaivllse vending macblne operators). In 195!^

there were 250 such establishments with scaes of $11,184,000.
^Includes only "with payroll" establistaments . Establishments "without payroll," if any, are Included in the

groxro totals.
^Tbis groiQ) total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191^8 TO I95U,
CENTRAL BUSINESS DISTRICT OF READING, THE ENTIRE CITY, AND THE READING STANDARD METROPOLITAN AREA

Klad of busloeae

Percent change ^

Central
BuBlnesa
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total^

Food stores

Eating, drlnldng places ,

Eating places
Drlnldng places

General merd^^ndise group
Variety stoves
General merchandise stores (except variety)

Apparel, accessories stores ,

Shoe stores .' y
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Fumltxire, home furgighings stores, antique stores ....

/Household appliance, radio, TV stores

Automotive group

Gasoline service stations ,

Lumber, building materials, hardware, f^rm equip, dealers
Hardware stores
Other

Drue -stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-6.0

U.8

-A.9
2.0

-20.1

-9.9
-^.0
-11.9

-11.5
-8.0
-31.5

(D)

8.9
-7.2

(D)

-4.5
-9.5

8.9

-9.5

-11.5

-6.2

(NA)

(NA)

A.3

-17.6

(D)

0.2

(D)

(D)

(D)

11.6 35.0

36.5

U.5
36.0
-9.2

-8.6
-3.7

-10.2

-6.9
-5.5

-23.9
(D)

(D)

-8.9
(D)

0.1
2.2
-3.3

24.9

75.3

-8.7
(D)

(D)

8.0

-1.5

15.9
-11.2

(D)

-5.7
-33.7

51.0

33.8
100.7
-3.9

49.2
9.9

59.0

29.1
32.3
65.4
(D)

(D)

-18.4
(D)

11.8
59.2

-16.6

37.8

93.7

-9.6

(NA)

(NA)

12.5

20.0
(D)

-62.9
(D)

(D)

(D)

17.0

29.4

20.5
49.3
-10.8

-2.5
-3.4
-2.2

-2.2
-5.0

-21.0
11.1
1.9

-5.8
11.0

16.8
13.3
21.3

36.2'

37.6

-4.1

15.8
-6.4

18.2

2.7
16.2
0.2

(D)

-14.1

-31.1

29.2

33.5

30.7
78.5
-8.7

45.4
1.3
55.4

45.2
18.9
59.8
(D)

-24.2

1.7
(D)

39.2
57.4
27.3

43.9

40.6

-3.8
(NA)

(NA)

26.7

10.2

(D)

0.2
(D)

(D)

(D)

StELndard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included In the

gro\m totals.
This group totEil Includes kinds of business not Included In any of the detail lines which follow.
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Table 3- BETAIL STORES: I95U AND 19'*8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
READING CITY AND OF READING STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'* 19't8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951* 1948

Retail stares, total^

Food stores

Eating, drinMng places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty , stores
Ready-to-vear stores^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores', proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores

48.2

33.6

-41,

-49.

28.

96,5
98.0
95.9

8A.3
91. -i

82.9
(D)

89.5
87.1

(D)

68.2
73.5
58.9

19.7

8.8

25.5

52.4

47.8
(D)

92.5

(D)

57.2

40.0

49.8
65.6
32.6

97.8
98.3
97.7

88.7
93.8
92.1

(D)

(D)

85.6

(D)

71.6
83.0
52.3

27.2

17.5

24.8

54.3

57.2
(D)

82.0
85.2

27.8

19.8

22.5
26.1
16.5

80.0
89.0
77.1

75.7
86.0
76.9
(D)

84.2
82.6
(D)

41.9
52.6
28.9

9.5

3.7

11.4

33.5

21.6
(D)

72.7
(D)

34.6

22.3

28.5
38.1
18.4

86.6
89.6
85.6

83.6
88.8
88.6
82.1
78.7
83.9
84.8

51.3
65.9
32.2

14.3

5.8

11.6

38.0

26.9
(D)

72.7
(D)

StEindard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL 8TCBES: 195^ AHD I9W—PERCEMTAGE DISTRIBUTION OF SAIES, BY KHJD OF BUSHESS
CENTRAL BOSINESS DISTRICT OF READING, THE ENTIRE CITY, AND THE READING STANDARD METROPOLITAN AREA

(Percentages are, based on total retail store sales which exclude sales of nonstore retailers-
mall orler, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195't 19>*B

Qitire City

195'* 19i»8

Standard
Metropolitan

Area

195'* 19^8

Retail stores, total

Food stores .......*......• .*......i

Eating, drinking places...
Eating places
Drinking places

General merchandise group
Variety stares
General merchandise stores (except varlel^)

Apparel, accessories stores....
Shoe stores
Men's, boys' clothing and f^imlshlngs stores-*-

Family clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stares
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores ,

Jewelry stores
Book, statlanery stores

100.0 100.0 100.0 100.0 100.0

18.A

6.A
4.7
1.7

25.6
6.8

18.8

19.5
3.8
3.9
(D)

9.3
6.2

(D)

9.0
6.2
2.8

6.5

0.7

2.7
(NA)

(NA)

2.7

8.5

(D)

1.8
(D)

15.0

6.4.

4.4
2.0

26.8
6.7

20.1

20.7
3.9
5.4
1.9
8.0
6.3
1.3

8.9
6.5
2.4

6.8

0.7

2.7
(NA)

(NA)

2.4

9.6

(D)

1.7
0.7

26.3

7.5
4.6
2.9

12.8
3.3
9.5

11.1
2.0
2.3

(D)

5.0
3.4
0.7

6.3
4.1
2.2

16.0

3.8

5.2
0.5
4.7

2.4

8.6

1.7
1.0
(D)

21.5

7.3
3.8
3.5

15.6
3.9
11.7

13.3
2.4
3.3
(D)

(D)

4.2
(D)

7.1
4.5
2.6

14.3

2.4

6.3
(D)

(D)

2.5

9.7
1.6
1.2
0.5

25.8

7.9
5.0
2.9

8.9
2.1
6.8

7.2
1.2

1.4
0.8
3.1
2.1
0.5

6.0
3.3
2,7

19.1

5.2

6.7
0.8
5.9

2.2

11.0
1.7
0.7
(D)

100.0

23.4

7.7
4.0
3.7

10.7
2.6
8.1

8.6
1.5
2.1
0.8
3.5
2.6
0.5

6.0
3.4
2.6

16.4

4.5

8.2
0.8
7.4

2.2

12.3
1.7
0.8
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grovro totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

Tbe 1954 Census of Business ccmslsts of three major

trade segments—Retail Ti-ade, Wholesale Trade, and Se-

lected Service Trades. Tbe final result of the 1054

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BuUetinB

This series assembles data for a particular trade or

group of related trades. Tbe data for the most part are

assembled from the Area and Subject Bulletins. Tbe
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Bnsiness District Bulletins

Data on number of establishments, sales, and payroll

will be siunmarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also Include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States sommary and separate cliapters, of statistics by kind of
business and geographic areas, for : Sales Size of Bstablishments,

Single Units and Multinnits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Rr-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by tdnd of business; withi

cross classifications by kind of business for standard metroiiolitan.

areas, and for counties and cities with 500 or more retail establish-

bients. (Chapters also are separate reports In bulletin series Br-1.)

Volume IIL—WHOLESALE TRADE, SUMBfARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Ck>mmodlty

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.,
United States summary and separate chapters for each State, the'

District of Columbia, Alaska, and Gbwali, of statistics by counties,,

cities, and standard metropolitan areas, and by kind of business
;|j

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

.

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Moltiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports In bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind,
of business; with cross classifications by kind of business for*
standard metropolitan areas and for cities and counties with 200

1

or more service establishments. (Chapters also are separate!
reports In bulletin series S-1.) |

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.— !

Establishments, sales or receipts, and payroll for retail trade, ,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.
.>

TRADE BULLETINS.r—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and
retail trades. ^^

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954

Central Business District Statistics Bulletin CH) -93—Syracuse, New York
Washington, D. C, 1956

<l
For sale by U: S. Bnreaa of the Census, Washington 25. D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION
The 1954 Census of Business, along with the 1954 Censuses

of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its
relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflBcially defined area
representing their "Central Business District," it was neces-
sai-y for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining theCBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, oflices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that theCBD ordinarily should be defined to follow existing tract
lines, 1. e., to consist of one or more whole Census tracts
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was beUeved that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for spUtting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau <xf the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-
catiorTi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Tiade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-
fied in the 1954 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-
tors, operators of merchandise vending machines, and mail-
(order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.
Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverase in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was lobtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
lecords of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoirs Insur-
ance ( BOASI) as wholly or pai'tially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
StatuUird Iii(l>istri(il Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n.O|t classified by kind of business prior. to the mailing of
the i-eport forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general puipose form was used) but its 1954 Census classifi-

cation was determined by replies t>-); questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this groxip of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fno^m only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" .segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the ease of some of these diiTerences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment In 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the Items of information
collected for kind-of-business classification purposes and in

the classification techniques. A' description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may Importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation diflJcult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with tlie kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of husiness other than apparel.
It also should be noted that in the 1954 classifications, the
pr(K;edure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIAUTY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of rei)orts for individual establishments rather than
for companies. A separate report was obtained lor each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are groui)ed
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
comimny activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a dei>art-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amoimts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail .stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to ofl5lcers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance veith the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These que.s-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, Avhenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-
curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only
information available for classification v?as the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classilication

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major iwrtion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an imjHJrtant line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Bating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating:, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between,
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishing^, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Au4:omotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, tptr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—^This group includes establishments selling lumber,
building materials, and basic lines of hardwai'e, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

• prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses aud
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—^This kind of business includes
conamercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—^Tbis kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SYRACUSE, NEW YORK

•Sable 1. KBTAIL SOURES AND SEI£CTED SERVICE ESTABLISHMENTS: 19^U AND 1948
CENTRAL BUSINESS DISTRICT OF SYRACUSE

EstabllshmentB, Sales, and AdiiuelL Payroll, by Kind of Business

Kind of business

195»^ I9W

Estab-
11sh-
ments ^

(Number)

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^

Food stores.

Eating, drinking places.
Eating places
Didnklng places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

y^parel, accessories stores
Shoe stores
Hen's, boys' clothing and furnishings stores^.
Family clothing stores^
Women's clothing, speciEilty stores

Ready-to-wesLr stores^
All other apparel stores

Furniture, home furnishings, appUance dealers.
Furniture stores^
Other home furnishings stores

?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory deeilers

Other automotive dealers

I

Gasoline service stations
,

Lumber, building materials, hardware, farm equip. dealers

.

Drug stores, proprietary stores
,

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery- stores
Sporting goods, bicycle stores
Florists i .

.

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

624

67

138
85
53

20

5
8
7

U6
39

29
7

44
24
18

35
13

7
7

17
6

11

28

15

15

143
16

20
8

9

7
5

3

11

6

130,398 22,117 699 118,479

9,630

10,560
7,494
3,066

40,885

(D)

9,157
(D)

28,389
4,063

5,629
1,237

16,139
13,559
1,158

9,092
7,055

812
985

13,491
10,184
3,307

1,840

1,409

3,298

11,804
1,189
2,280
1,017

892

529
979
403

6,868
1,925

906

2,585
1,975

610

7,696

(D)
1,586

(D)

4,770
589

896
181

2,943
2,430

161

1,586
1,311

126
149

1,753
1,281

472

216

231

540

1,834
84

390
205
129
r?

198
62

2,671
369

64

158
98
60

23

5
11
7

142
34

29
6

42
25
22

46
19
17
10

23
9

12
2

27

16

17

183
18
23
7

12

11
4
4

18
10

6,955

10,172
7,053
3,119

40,810

(D)
9,964

(D)

24,056
3,622

3,235
1,354
14,382
13,839
1,326

8,776
7,314

817
645

8,831
6,174

(D)

(D)

1,452

1,821

3,379

12,227
988

2,081
772
823
767
(D)

(D)

6,079
2,642

17,405

534

2,448
1,829

619

6,123

(D)
1,768

(D)

2,999
406

374
159

1,892
1,833

168

1,554
1,313

171
70

1,072
734
(D)

(D)

195

314

498

1,668
80

355
161
106
112
218
(D)

2,103
597

^Standard Notes: (d) Withheld to avoid disclosure. (HA) Not availAble. ... Represents zero.
GroT^ totals may Incliide data for establishments without payroll which coiad not be classified by detailed

klnd^f business^
pxdudes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" estabUahments . Establishments "Siitbout payroll," if any, are Ineluded in the

groimtotals.
T!hlB gcoxjp total includes kinds of business not Included in any of the detail lines vblch follow.
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Table 2. BBTAIL STOBES ASD SELECTED SERVICE ESTABLISHMENTS: I93U ADD 19lf8

CITY OF SYRACUSE

EstabllstamentB, Sedes, and Annual Payroll, by Kind of Buslnees

Kind of business Estab
11sh-
ments
(Nuisber)

195')

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab
118h-
ments
(Number )

Sales

($1,000)

Payroll,
entire
year

($1,000)

BETAU STOBES

Retail stores, total^

Food stores

Eating, drinking places
Eating places
Blinking places

General nercbandise group ,

Department stores ^

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores.
Shoe stores
Hen's, boys' clothing and furnishings stores^
Family clothing stores^
Wcanen's clothing, speciEilty stores

tieady-to-wear stores^.
All other apparel stores

Furniture, heme furnishings, appliance dealers
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores ..,,

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers.

Qasollne service stations

Lumber, building materials, hardware, feirm equip, dealers
Hiardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music, stores
Camera, photographic supply stores.

SEIBCTED SERVICE TRADES

Hotels
Motion picture theaters

2,^08

575

5-^7

293
254

58
7

26
23

228
54
42
10
68
39
34

119

22
24

49

114
79
26
9

232

76
29
47

71

388
73

27
17
16
33
12

7

16
15

329,199 42,956 2,480 274,942

68,812

30,396
18,840
11,556

50,016
38,756
10,330

(D)

32,791
4,965
7,290

(D)

17,162
14,431
1,780

15,343

9,339
2,547

3,073

70,294
63,624
5,007
1,663

14,410

14,496
3,384

11,112

8,021

24,620
4,917
2,581

(D)

1,053
934

1,355
521

7,146
2,502

4,777

6,583
4,442
2,141

9,110
7,270
1,766

74

5,327
715

1,171
(D)

3,062
2,540

(D)

2,751

1,793
533

425

7,264
6,343

851
70

1,053

2,110
558

1,552

988

2,722
513

668

551
266
285

50
6

26
18

214
50
37
12
67
40
33

112

33
28

41

110
71
28
11

198

87
25
62

91

,993 399
265 79
(D) 32

(D) 14
185 26
118 25

(D) 10
92 6

21
22

59,062

26,301
15,488
10,813

47,238
35,516
10,759

963

28,026
4,289
4,460
1,650

(D)

15,133
(D)

12,695

iSi

1,999

43,950
38,688
3,753
1,509

8,568

13,675
2,688
10,987

7,762

27,665
3,392
3,968
1,825
1,122

945

1,207
504

6,296
3,250

33,279

3,443

5,328
3,570
1,758

7,111
5,156
1,874

81

3,603
447
715
177
(D)

2,005
(D)

2,217

is!

277

4,303
3,654

578
71

736

2,522
348

2,174

867

3,149
167
658
234
119
122
254
73

2,167
627

Standard Botes: (d) Withheld to avoid disclosure. (m) Hot available. Bepresents zero.
Groi4> totals may include data for establishments without payroll vbicb. could not be classified by detailed

kind^f business.
^Ixcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^^

ther| were 224 such establishments with sales of $10,084,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

grovm totals.
ribls gcovp total Includes kinds of business not Included In aii^ of the detail lines which follow.
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Table 3. RETAIL STORES AKD SELECTED SERVICE ESTABLISHMENTS: 195!* AHD 19l»B

SYRACUSE STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Sstab
llsh-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

191*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Ret6d.l stores, total^

Food stores

Eating, drinking places.
Eating places
Drinking places

General mercbandlBe group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores*
Family clothing stores*
Women ' s clothing, specialty stores
Ready-to-wear stores*

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores*
Other home furnishings stores.^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (frsuichlsed 8s nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail storesf
IlcLUor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

3,568

813

826
433
391

99
7

U2
48

275
61
50

18
87
47
39

165
28
30
73

170
117
31
22

378

179
65

114

104

559
98
30
19
26
47
15

7

28
24

438,503 52,797 3,563 336, 512

108,841

41,145
24, 955

16,164

53,108
38,756
11,375
2,965

34,609
5,307
7,642

(D)

17,744
14,876
1,883

17, 819
9,796
3,657
3,892

87,008
79,554
5,252
2,202

22,581

27,559
5,440

22,119

12,087

33,746
6,365
2,658
1,731
1,194
1,172
1,368

521

7,573
2,865

7,325

8,315
5,562
2,753

9,429
7,270
1,908

251

5,476
744

1,202
220

3,104
2,578

206

3,139
1,860

800
479

8,800
7,850

873

77

1,551

3,614
815

2,799

1,425

3,723
334
446
308
196
137
240
92

(D)

597

911

859
399
460

90
6

41
43

235
54
43
16
73

43
35

137
34
29
63

163

110
33
20

375

166
52

114

117

510
103
36
14
35
28
10
6

30
29

76,749

36,332
20,532
15,800

48,775
35,516
11,189
2,070

28,627
4,341
4,666
1,730

16,013
15,258
1,606

13,546
8,709
1,805
2,642

51,895
45,644
3,950
2,301

14,577

21,652
4,018
17,634

9,271

35,088
4,247
4,009
1,825
1,330

984
1,207

504

6,824
'3.479

38,283

4,411

6,837
4,476
2,361

7,211
5,156
1,914

141

3,643
447
727
181

2,099
2,017

189

2,309
1,572

372
365

5,019
4,331

594
94

988

3,338
448

2,890

1,000

3,527
184
664
234
120
127
254
73

2 283
^691

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not avBila*le. Represents zero.
'Grov5> totals may include data for establishments without payroll wMcb could not be classified by detailed

kind of business.
excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195l»^

there were 305 such establishments with sales of $11,882,000.
Includes only *VLth payroll" establishments. Establishments "without payroll," if any, are included in the

groimtotals.
This groiqa total includes kinds of business not included in any of the detail lines which foUcw.
'Data are for regular motion pictures only; there was one drlve-ln theatre in this Standard Metropolitan
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISBMEHTS - PERCEHT CHAHGE IN SALES, 19't8 TO 19514-,

CENTRAL BUSINESS DISTRICT OF SYRACUSE, THE ENTIRE CITY, AND THE SYRACUSE STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

Clly
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard.
Hetro-
polltan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General mercbandlse group.
Depeirtnient stores
Variety stores
General merchandise stores, n.e.c.

AppareX, accessories stores.
Shoe stores
Men's, hoys' clothing and fximlshlngs stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?.
Household appliance, radio, TV stores

Automotive groi;^

Passenger car dealers (franchlsed and nonfranchlsed)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEIECTED SERVICE TRADES

10.1

38.5

3.8
6.3
-1.7

0.2
(D)

-8.1
(D)

18.0
12.2
7-4.0

-8.7
12.2
-2.0
-12.7

3.6
-3.6
-0.6
52.7

52.8
6-4.9

(D)

(D)

26.7

-22.6

(NA)

(NA)

-2.4

Hotels
Motion picture theaters.

-3.5
20.3
9.6

31.7
8.4

-31.0

(D)

(D)

13.0
-27.1

19.7 27.1

16.5

15.6
21.6
6.9

5.9
9.1

-4.0

(D)

17.0
15.8
63.5

(D)

(D)

-4.6

(D)

20.9
(D)

(D)

53.7

59.9
64.5
33.4
10.2

68.2

6.0
25.9
1.1

3.3

-11.0

45.0
-35.0

(D)

-6.2
-1.2
12.3
3.4

13.5
-23.0

13.6

23.0
34.5
10.3

42.1
(D)

47.5
(D)

10.9
35.2
35.6
(D)

(D)

-32.6

(D)

59.5
(D)

(D)

54.2

61.7
64.4
(D)

(D)

76.6

10.4
(NA)

(NA)

7.8

-17.0
55.1

-84.1
(D)

^6.2
127.5

(D)

(D)

28.1
-5.1

30.3

41.8

13.2
21.5
2.3

8.9
9.1
1.7

43.2

20.9
22.3
63.8
(D)

10.8
-2.5

17.2

31.5
12.5
2.6

47.3

67.7
74.3
33.0
-4.3

54.9

27.3
35.4
25.4

30.4

-3.8
49.9
-33.7
-5.2
-10.2

19.1
13.3
3.4

11.0
5-17.7

41.3

42.1

16.9
29.5
3.3

53.5
(D)

81.1
(D)

36.1
73.0
40.7
(D)

-1.6
-7.2

158.9

83.0
96.5

188.0
45.6

70.7
75.8
(D)

(D)

58.0

31.9
(NA)

(NA)

49.2

-4.0
58.8

-80.4
-32.2
-40.4
196.3

(D)

(D)

-5.4
512.3

Standard Notes: (d) Withheld to avoid disclosiure. (NA) Not available. ... Represents zero.
Tttnus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, inercbandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in the

grovip totals.
TMLs group total includes kinds of business not included in any of the detail lines which follow.
'Data are for regular motion pict\ires only; there was one drive-in theatre in this Standard Metropolitan

Area in 1948.
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Table 5* BETAJX STOBES: 1951+ ARD ig^+S - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SYRACUSE CITY AND OF SYRACUSE STANDARD METROPOLITAN ARKA SALES

Kind of business

Percent of City sales In
Central Business District

193h 191*8

Percent of Standard Metro-
politan Area Sales In

Central Business District

1951+ I9I18

Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Appeirel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, hone furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (freinchlsed and nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

I
Gasoline service stations

Lumber, building materials, hardware, tana equip. deeuLers

Drug stores, propriettiry stoi%s

Other retail stores?
Liquor stores >

Jewelry stores
Book, stationery stores ^ .

.

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

39.6

U.O

34.7
39.8
26.5

81.7
(D)

88.6
(D)

86.6
81.8
77.2
(D)

9'i.O

94.0
65.1

59.3
75.5
31.9
32,1

19.2
16.0
66.0
XXX

12.8

9.7

41.1

47.9
24.2
88.3

(D)

84.7
56.6
72.3
77.4

43.1

11.8

38.7
45.5
28.8

86.4
(D)

92.6
(D)

85.8
84.4
72.5
82.1
(D)

91.4
(D)

69.1
(D)

(D)

32.3

20.1
16.0
(D)

(D)

16.9

13.3

43.5

44.2
29.1
52.4
42.3
73.4
81.2
(D)

(D)

29.7

8.8

25.7
30.0
19.0

77.0
(D)

80.5

(D)

82.0
76.6
73.7
(D)

91.0
91.1
61.5

51.0
72.0
22.2
25.3

15.5
12.8
63.0
XXX

8.1

5^1

27.3

35.0
18.7
85.8
58.8
74.7
45.1
71.6
77.4

35.2

9.1

28.0
34.4
19.7

83.7

Id)
89.1
ID)

84.0
83.4
69.3
78.3
89.8
90.7
82.6

64.8
84.0
45.3
24.4

17.0
13.5
(D)

(D)

10.0

8-4

36.4

34.8
23,

51.

42.

61,

77.

(D)

(D)

Standard Botes: (d) Withheld to avoid dlscloeure. (HA) Not available. ... Represents zen>.
Estcludes nonstore retailers (alall order, direct selling, merchandU.fle vendlag nacblne pperators).
Includes only "with payroll" astabllshaientB. Establishments "without payroll," if ary, aie included in the

groim totals.
This groiQ) total includes kinds of business not included In si^ of the detail lines wfaleb foUjOv.
XXX Not applicable.
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Table 6. RETAIL STOKES: 195lf AND I9I48—PERCENTAGE DISTRIBUTION OF SALES, BY KINn OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SYRACUSE, THE ENTIRE CITY, AND THE SYRACUSE STANDARD METROPOLITAN AREA

(Percentages are baeea on toteJ. retail store sales which exclude sales of nonstore retailers

—

nail order, direct selling, merchandise vending machine operators)

Kind of husinesB

Central
Business
District

193h 1948

Entire City

I95I+ 191*8

Standard
Metropolitan

Area

195"+ 1948

Retail stores, total

Food stores

Bating, drinking places
Eating places
Drinking places

General merchandise gi^vip.

Department stores
Variety stores
General merchandise stores, n.e.c

J^arel, accessories stores
Shoe stores i.

Men's, boys ' clothing and furnishings stores^
Family clothing stores '''

Wcanen ' s clothing, specially stores
Ready-to-wear stores ^

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores '''

Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive grottp.

Passenger car dealers (franchised and nonfranchised)
Tire, battery, Eu:cessory dealers
Other automotive dealers

Gasoline seirvlce stations

Lujnber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jeweliy stores
Book, stationery stores
Sporting goods, bicycle stores
Florists ;

Music stores
Camera, photographic sxQtply stores

100.0 100.0 100.0 100.0 100.0

8.1
5.7
2X

31.4
(D)

7.0
(D)

21.8
3.1
4.3
0.9

12.4
10.4
0.9

7.0
5.4
0.6
0.8

10.3
7.8
2.5

1.4

1.1
(NA)

(NA)

2.5

9.0
0.9
1.7
0.8
0.7
0.4
0.8
0.3

5.9

8.6
6.0
2.6

34.4
(D)

8.4

(D)

20.3
3.1
2.7
1.1

12.1
11.7
1.1

7.4
6.2

0.7
0.5

7.5
5.2

(D)

(D)

1.2

1.5

(NA)

(NA)

2.9

10.3
0.8
1.8
0.7
0.7
0.6
(D)

(D)

20.9

9.2
5.7
3.5

15.2
11.8
3.1
(D)

10.0
1.5
2.2
(D)

5.2
2.8
0.5

4.7
2.8
0.8
0.9

21.4
19.4
1.5
0.5

4.4

4.4
1.0
3.4

2.4

7.4
1.5
0.8
(D)

0.7
0.3
0.4
0.2

21.5

9.5
5.6
3.9

17.2
12.9
3.9
0.4

10.2
1.6
1.6
0.6
(D)

5.5

(D)

4.6
(D)

(D)

0.7

16.0
14.1
1.4
0.5

3.1

5.0
1.0
4.0

2.8

10.1
1.2
1.4
0.7
0.4
0.3
0.4
0.2

24.8

9.4
5.7
3.7

12.1
8.8
2.6
0.7

7.9
1.2
1.7
(D)

4.0
3.4
0.4

4.1
2.2
0.8
0.9

19.8
18.1
1.2
0.5

5.1

6.3
1.3
5.0

2.8

7.7
1.5
0.6
0.4
0.3
0.3
0.3
0.1

100.0

22.8

10.8
6.1
4.7

14.5
10.6
3.3
0.6

8.5

1.3
1.4
0.5
4.8
4.5
0.5

4.0
2.6
0.5
0.8

15.5
13.6
1.2
0.7

4.3

6.4
1.2
5.2

2.8

10.4
1.3
1.2
0.5
0.4
0.3
0.4
0.1

Standard Notes: (D) ttithbeld to avoid dlsdoBm-e. (&a) Hot availaible. ... Represents zero.
Includes only "with payroll" establlBfaments. Establishnents "without payroll^" if any, are Included in the

grots totalst
This groxrp total includes kinds of buslnesB not Included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1934

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins. (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Afinouncements concerning the 1954 Census of Easiness

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on numl)er of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

veml)er 15, 1954r, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; In addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multinnit organiza-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade BulletinB

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the Industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the C'entral Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

eoch trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series Br-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-1.

)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected lar$;e cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. 8. Census of Business: 1954
Central Business District Statistics Bulletin CBD-94—Brooklyn, New York

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Ot&cea of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no oflScially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries al.so was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufaeturing Industries (1949 edition) ot the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Munual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiorii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, hou.sehold, and farm users.

Excluded from Retail Trade are pla<es of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, estal)lishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been class!
fied in the 19.54 Census, for the first time, on the basis of itf

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oj'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
(Order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was lobtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nflit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tp; questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax retuins. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later imblications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 19.54 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was i)ossible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the Items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1943 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiicult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kipd of business it con-
ducted. For example, in the 19.j4 tabulations a leased de^
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer iu the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITy OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or^more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

PajrroU, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OFBUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

biisiness classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and eai-lier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily bas€d on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best descril>ed its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
^

was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not alwaj's complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varietl

from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only
information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in infoimation collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major gi'oups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—^This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinldng places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Pood can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinldng Places.—^Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a^
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and .related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, sucli as furniture, fioor coverings,

draperies, glass and chlnaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—^This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—^This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—^This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jeweU-y, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—^This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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BROOKLYN, NEW YORK

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8

CENTRAL BUSINESS DISTHICT OF BROOKLYN BOROUGH

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
Ush-
ments^
(Nuniber )

195'* I9U8

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

(|1,000)

RETAIL STORES

Retail stores, total

^

Food stores.

Eating, drinking places.
Eating places
Drinking places

Geneiral merchandise group
Department stores
Variety stores.
General merchsmdlse stores, n.e.c.

i^iparel, accessories stores •.

Shoe stores
Hen's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All other apparel stores

Furniture, bone furnishings, appliance desilers.

Furniture stores^
Other home furnishings stores?
Bbusehold appliance, radio, TV stores

Automotive groiq)

Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory deetlers

Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, faxm equip, dealers
Hardbiare stores

,

Other ;

I

Drug stores, prpprietaiy stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADK

Hotels 4

Motion picture theaters.

852

107

191
!«
48

25
3

7
15

198
57
Ul
10
57
2i*

19

78
25
17
27

11

7
4

12

14
6
8

21

195
16
22
24
4
5

9
10

4
10

263,127 40,279 949 281,264

15,535

19,226
15,991
3,235

96,033
(D)

6,107
(D)

79,616
8,787

10,896
4,047
53,662
49,368
2,088

17,797
6,838
1,834
9,021

11,816
9,846
1,970

963

2,157
1,174

983

3,012

16,972
1,493
3,134
1,045

666
116
994
852

1,767
5,556

1,527

4,854
4,140

714

16,278
(D)

1,048
(D)

11,321
1,330
1,480

722
7,429
6,860
360

2,106
900
314
892

1,025
720
305

108

315
172
143

399

2,346
115
477
199
68
11

101
73

720
1,167

82

242
167
75

33
4
9

20

204
45
60
12
50
17
31

82

23
20
29

10
6

4

12

16
7
9

26

242
21
25

24
4
10
13
8

4
14

11,069

21,319
17,250
4,069

122,616
113,662
7,000
1,954

79,628
8,387

11,309
9,070

48,791
46,048
1,964

15,787
7,302
1,977
6,362

3,836
3,421
415

802

1,829
775

1,054

2,840

21,538
1,696
3,513
1,647

(D)

187
558
725

1,570
7,199

45,222

930

5,418
4,504

914

21,270
19,801
1,234

235

11,395
1,188
1,524
1,053
7,302
6,960
328

1,993
842
338
813

356
311
45

93

274
122
152

388

3,105
147
767
221
70
13
84
58

562
1,339

^Standard Notes: (d) Withheld to avoid disclosure. (HA) Hot available. ... Represents zero.
Groiqi totals may include data for establishments without payroll which could not be classified by detailed

kind of businesBii

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" estahlishments. Estahlishments "without payroll," if aiy, are Included in the

groimtotals.
*This grov^ total includes kinds of business not Included in any of the detail lines which follmr.
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Table lA. BETAIL STORES AND SETECTED SERVICE ESTABLISHMENTS: 19^11 AND 19it8

BROOKLYN BOROUGH

EBtabUsbnients, Sales, and Annual Payroll, hy KLnd of Business

Kind of businesB Estab-
Ush-
ments^
(Number)

195^ I9W

Sales

^

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total^ 27,917 2,170,663 224,062 33,084 1,977,730

Food stores.

Eating, drinking places.
Eating places
Dri nitl ng places

General merchandise groiQ)

Department stores
VsLTiety stores.
General merchandise stores, n.e.c.

i^pGLrel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Wcmen's clothing, specially stores

Ready-to-wear stores^
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture st03%s^
Other home furnishings stores?
Household appliance, radio, TV stores

Autafflotive grov^
Passenger car dealers (franchised 8e nonfranchised).
Tire, battery, accessory dealers
Other autdiDOtiTe dealers

Gasoline sei^ce stations.

Lumber, building materials, hardware, farm equip, dealers.
Heurdware stores
Other ; .

.

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
florists i .

.

thisic stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels....^
Motion picture theaters.

10^497

4_,549

2,888
1,653

1,278
5

238
1,009

3,063
546
392
75

1,409
512
429

1,610
337
413
410

425
271
141

9

914

842

412
422

1,198

3,541
575
258
273
81

250
68
57

34
148

753,609

214,689
148,202
66,375

164, 866
106,827
27,259
30,448

247,518
42,928
44,398
10,662

125,428
90,562
20,062

150,715
54,642
25,410
63,231

207,921
197,588

(D)

(D)

75,763

70,112
(D)

(D)

60, 725

224,745
50,237
10,192
9,051
2,884
6,923
3,925
3,661

10,332
28,078

51,649

39,6:61

28,355
11,306

25,726
18,322
4,984
2,420

30,550
5,390
5,853
1,453
15,429
11,967
2,425

16,350
6,972
3,705
5,673

17,941
16,657
1,231

53

8,262

1,790
6,265

6,346

19,522
2,991
1,297

720
186

1,094
320
213

4,480
7,145

13,450

5,475
3,450
2,025

1,309
7

323
979

3,522
607
397
89

1,619
502
460

1,750
313
330
483

494
295
187
12

984

851

405
446

1,350

3,899
681
193
154
94

293
97
79

33
192

697,462

218,381
140,008
78,373

178,899
125,730
28,191
24,978

247,506
41,319
44,506
19,497

114,694
83,979
21,386

137,565
43,065
17,598
63,500

141,866
132,431

9,023
412

49,725

48,894
(D)

(D)

51,336

206,096
49, 867
9,679
4,981
2,975
6,584
2,254
2,906

11,083
37,811

195,784

40,815

38,669
24,762
13,907

28,387
22,098
4,653
1,636

29,231
4,636
5,684
2,217
14,231
11,677
2,463

14,272
5,618
3,333
5,321

11,734
10,588
1,113

33

5,815

5,247
(D)

(D)

4,984

16,630
2,664
1,474
486
215
866
170
137

4,114
7,953

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. , . . Represents zero

.

Grox;^ totals may include data for establishments without payroll vrtiLch could not be classified by detailed
kLnd^f business.

excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 2,200 such establishments with sales of $68,012,000.

Includes only "with payroll" establishments. Establishments "without payroll," If any, are Incltided In the
gcovB totals.

TThls groi^ toteuL includes kinds of business not Included in any of the detail lines which follow.
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Table 2. KESAJL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19^l| AND 191^
Cin OF NEW YORK

EstabllBbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19lt8

Estab-
lish-
ments

ler'

Sales

($1,000)

PayroiJ.,

entire
year

($1,000)

RETAIL STORES

Retedl stores, total^

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise grotip

Department stores
Veuriety stores
General mercbandlse stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
Family clothing stores^
Women ' s clothing, specialty stores

Ready-to-wear stores^ >

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores^
Other home furnishings stores!
Household appliance, radio, TV stores........

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardvare, farm ec^uip. dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, statiohery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

87,210 8,796,790 1,122,823 98,183 7,820,109

Hotels..
Motion picture theaters.

27,571

16,755
10, 897
5,834

3,340
31

629
2,624

10,736
1,682
1,599
267

4,711
1,836
1,857

5,110
1,120
1,561
1,325

1,281
813
398
64

2,532

2,480
1,255
1,209

3,387

14,018
1,951
1,393
1,337

283
945
322
246

519
475

2,386,107

1,201,091
911,804
288,865

911,047
652,419
132,784
124,922

1,240,919
160,702
282,908
165,437
510,616
366,247
108,056

597,790
227,870
125,118
223,088

754,081
711,743
35,375
6,963

215,061

237,304
80,886

156,248

232,625

1,020,765
216,517
92,684
81,224
24,331
33,147
26,291
38,138

304,520
118,288

176,726

276,023
219,758
56,265

155,119
114, 878
25,033
15,208

183,148
22,820
43,765
20,176
78,392
60,042
17, 995

72,119
31,489
19,265
21,365

65,443
59,226
5,470
747

23,764

28, 697
10,045
18,652

31, 860

109.924
15,821
13,570
10,179
3,505
5,741
4,675
3,749

112,387
28,453

34,249

17,828
11,013
6,815

3,057
34
640

2,383

11,577
1,659
1,588

273
3,222
1,796
3,959

5,421
918

1,287
1,551

1,475
926
492
57

2,659

2,473
1,270
1,203

3,697

15,747
2,165
1,099

895
273

1,079
395
281

534
583

2,073,324

1,091,216
778,735
312,481

929, 641
729,697
112,874
87,070

1,227,727
156,010
238, 883

274,408
377,141
321, 063

164,928

501,464
159,459
89,415

207,003

546,766
510,706
30,237
5,823

137,714

170, 533
62,655

107, 878

206, 895

934, 829
204,317
88, 172

57,958
22,076
31,327
19,471
35,436

269,341
138,040

978,769

134,841

244,381
181,246
63,135

160,666
132,329
19,672
8,665

178,751
20,080
35,175
40,989
55,942
52,077
26,565

55,283
21,221
15,437
18,625

46,469
41,505
4,528
436

15,638

19,776
6,872

12,904

27,058

95,906
13,455
13,494
8,399
3,038
4,774
2,974
3,727

96,379
(NA)

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. Represents zero.
Groiq) totals may include data for estahlishments without payroll, which could not he classified by detailed

kind of business.
Tbcclvides nonstore retailers (nail order, direct selling, merchandise vending machine operators). In I95U

there were 6, 039 such establishments with sales of $252,096,000.
Includes only "Vlth payroll" establishments. Estahlishments "without payroll," if any, are Included in the

groimtotals.
Tlhis groi9 total Includes kinds of business not included in any of the detail lines which follow.
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Table 3, BETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195i^ AMD I9U8
MEW YORK-MORTHEASTERN MEW JERSEY STANDARD METROFOLITAM AREA

EstabllBliments, Sades, and Annual Payroll, by Kind of Business

Kind of business Estab-
llsh-j
nents
[Number)

195'^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
nents
(Number)

19lt8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 148,693 15,433,091 1,811,256 161,695 12,308,614 L, 421, 163

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group , .

.

Dei>artinent stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

<

Family clothing stores' <

Women's clothing, speclaLLty stores
Ready-to-vear stores'

All otjier apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores'
Other home furnishings stores.
Household appliance, radio, TV stores

Automotive groiip

Passenger car dealers (franchlsed & nonfranchlsed)..
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores. . . .-.

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.......
Motion pictTire theaters.

42,399

29,418
17,470
11, 910

5,316
87

1,153
3,998

16,822
2,798
2,453
485

7,383
3,196
2,709

8,604
1,929
2,492
2,453

3,679
2,542

905
214

7,907

5,332
2,461
2,837

5.356

845
752

4,213,112

1,792,099
1,281,065

510,342

1,390,732
931,428
249,749
208,213

1,812,965
256,011
388,710
234, 561
754,965
551,201
156,788

984,017
368,153
203,577
381,329

1,866,183
1,758,549

84,097
23,537

562,425

693,106
179,130
513,376

403,123

23,860 1,715,329
3,531 358,978
2,101 133,360
2,203 123,509

728 47,401
1,611 56,155

536 37,658
380 49,471

336,457
163,005

305,487

382,180
295,454
86,726

229,381
161,341
44,705
23,335

253,452
34,588
57,673
28,117
109,416
84,792
23,658

121,536
53,029
31, 811

36, 696

164, 585
150,352
12,019
2,214

49,321

79,978
21, 995

57,983

52,078

173,258
24, 126
18, 880
13,124
4,551
9,590
5,877
4,803

122,257
37,894

52,481

30,780
16, AAA
14,336

4,815
77

1,233
3,505

17,649
2,611
2,343

530
7,903
3,067
2,631

8,337
1,510
2j002
2,798'

3,769
2,561
1,022

186

8,693

4,903
2,360
2,543

5,548

24,720
3,838
1,712
1,253

605

1,695
580
427

987
931

3,322,842

1,534,222
1,013,776

520,446

1,270,841
934,801
198,723
137,317

1,656,043
223j764
319,046
344,514
599,817
444,398
141,190

778,233
243,682
135,606
336,526

1,162,689
1,080,986

65,651
16,052

339, 168

451,549
131,256
320,293

328,465

1,464.

304,

122,
73
33,...
46,626

562

,299

,723

,610
,992

26^672
43,585

302,934
189,342

213,442

317,383
225,784
91,599

212,853
166,806
32,769
13,278

225,956
27,293
44,637
49,009
81,182
67,410
23, 835

87,646
33,778
23,996
29,872

103,195
92,988
8,802
1,405

30,513

50, 639
13,915
36,724

39,795

139,741
18,410
18,253
9,867
3,897
6,781
3,702
4,460

106^032
(MA)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Mot available. ... Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed
kind^f business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**

there were 9,751 such establishments with sales of $490,195,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
TEhls groiq) total includes kinds of business not Included in any of the detail lines which follow.
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Table 4. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19-48 TO 195-4, CENTRAL BUSINESS DISTRICT
OF BROOKLYN BOROUGH, BROOKLYN BOROUGH, NEW YORK CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Kind of business

Percent change '

Central
Business
District

of

Brooklyn
Borougb

Brooklyn
Borough

Brooklyn
Borough
less

Central
Business
District

New York
City

New York
City less
Brooklyn
Borough
Central

Business
District

Standard
Metro-
politan

Area

Standard
Metropolitan
Area less
Brooklyn
Boroiogh

Central
Business
District

RETAIL STORES

Retail stores, total?

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
GeneraJ. merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's boys' clothing and furnishings stores-'.

Family clothing stores
Women 's clothing, specialty stores

Ready-to-wear stores-'

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores-'

Other home furnishings stores-'

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised emd non-

franchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip-

ment dealers
Hardware stores

Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

-6.5

Hotels
Motion pict\ire theaters.

-40.3

-9.8
-7.3

-20.5

-21.7
(D)

-12.8
(D)

-0.0
A.

8

-3.7
-55.-4

10.0
7.2
6.3

12.7
-6.-4

-7.2

-41.8

208.0

187.8
37-4.7

20.1

17.9
51.5
-6.7

6.1

-21.2
-12.0

-10.8
-36.6

(D)

-38.0
78.1

17.5

12.5
-22.8

9.8 12. .4 12.5 13.2 25.-;

8.1

-1.7

5.9
-15.3

-7.9
-15.0
-3.3
21.9

0.0
3.9
-0.3

--45.3

9.A
7.8

-6.2

9.6

26.9
-4-4.-4

-0.-4

-46.6

-49.2

(D)

(D)

52.-4

-43.-4

(D)

(D)

18.3

9.0
0.7
5.3

81.7
-3.1
5.1

7-4.1

26.0

-6.8
-25.8

7.5

-0.8

7.7
-15.0

22.3
(D)

-0.2

(D)

0.0
3.7
0.9

-36.6

8.9
8.6

-7.5

.9.1
33.7
50.9

-5.1

-42.1

-45.5

(D)

(D)

52.9

(D)

(D)

19.0

12.6
1.2

1-4.5

1-40.1

(D)

6.-4

72.8

28.8

-10.0
-26.-4

15.1

10.

17.

-7.

-2.0
-10.6

17.6
-43.5

1.1
3.0

18.-4

-39.7
35.-4

1-4.1

-3-4.5

19.2
-42.9

39.9

7.8

37.9

39.-4

17.0
19.6

56.2

39.2
29.1
-44.8

12.4

9.2
6.0
5.1

40.1
10.2
5.8

35.0

7.6

13.1
-14.3

15.0

10.5
17.6
-7.4

1.0
(D)

19.6
(D)

1.2
2.9
19.5
-39.2
39.2
15.2
-35.0

19.4
45.3
41.0

6.7

36.7

38.4
12.0
19.6

56.4

39.4
28.8
45.3

12.5

9.9
6.1
5.8

42.4
(D)

6.1
33.8

7.4

14.3
-13.9

26.8

16.8
26.4
-2.0

9.4
-0.4
25.7
51.6

9.5
14.4
21.8
-31.9
25.9
24.0
11.0

26.4
51.1
50.1

13.4

60.5

62.7
28.1
46.6

65.8

53.5
36.5
60.3

22.7

17.1
18.0
8.7

67.8
39.4
20.4
41.2

13.5

11.1
-13.9

(NA) Not available. Represents zero.Standard Notes: (d) Withheld to avoid disclosure.
•-Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

.

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195-4 AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
BROOKLYN BOROUGH, NEW YORK CITY, AND OF NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Kind of business

Percent of
Brooklyn Borough
Sales in Central
Business District

195-4 1948

Percent of
New York City

Sales in Central
Business
District

1954 1948

Percent of Standard
Metropolitan Area
Sales in Central
Business District

1954 1948

Retail stores, total ^.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Varle-ty stores
General merdhandlse stores, n.e.c.

Apparel , accessorle s stores

.

Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance desuLers.

Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

AutoDiotlTe group
Passenger car dealers (franchlsed and nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other •

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery store's

Sporting goods, bicycle stores
Florists. . .

.'

Music stores
Camera, photographic supply stores.

12.1

2.1

9.0
10.8
4.9

5'8.2

(D)

22.4
(D)

32.2
20.5
24.5
38.0
42.8
54.5
10.4

11.8
12.5
7.2

14,3

5.7
5.0
(D)

(D)

1.3

3.1
(D)

(D)

5.0

7.6
3.0

30.7
11.5
23.1
1.7

25.3
23.3

14.2

1.6

9.8
12.3
5.2

68.5
90.4
24.8
7.8

32.2
20.3
25.4
46.5
42.5
54.8
9.2

11.5
17.0
11.2
10.0

2.7
2.6
4.6

XXX

1.6

3.7
(D)

(D)

5.5

10.5
3.4

36.3
33.1
(D)

2.8
24.8
24.9

3.0 3.6

0.7

1.6
1.8
1.1

10.5
(D)

4.6
(D)

6.4
5.5
3.9
2.4
10.5
13.5
1.9

3.0
3.0
1.5
4.0

1.6
1.4
5.6

XXX

0.4

0.9
1.5
0.6

1.3

1.7
0.7
3.4
1.3
2.7
0.3
3.8
2.2

0.5

2.0
2.2
1.3

13.2
15.6
6.2
2.2

6.5
5.4
4.7
3.3
12.9
14.3
1.2

3.1
4.6
2.2
3.1

0.7
0.7
1.4

XXX

0.6

1.1
1.2
1.0

1.4

2.3
0.8
4.0
2.8
(D)

0.6
2.9
2.0

1.7

0.4

1.1
1.2
0.6

6.9
(D)

2.4
(D)

4.4
3.4
2.8
1.7
7.1
9.0
1.3

1.8
1.9
0.9
2.4

0.6
0.6
2.3

XXX

0.2

0.3
0.7
0.2

0.7

1,0
0.4
2.4
0.8
1.4
0.2
2.6
1.7

2.3

0.3

1.4

1.7
0.8

9.6

12.2
3.5
1.4

4
3.

3,

2
8,

10.

1,

2.0
3.0
1.5
1.9

0.3
0.3
0.6

XXX

0.2

0.4
0.6
0.3

1.5
0.6
2.9
2.2
(D)

0.4
2.1
1.7

Standard Notes; (d) Withheld to avoid disclosure. (NA) Not available. ...Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals

.

^This group total includes kinds of business not included in any of the detail lines which follow.

XXX Not applicable.
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Table 6. RETAIL STORES: 1954 and 1948 - PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS; CENTRAL BUSINESS DISTRICT
OF BROOKLYN BOROUGH, BROOKLYN BOROUGH, NEW YORK CITY, AMD THE NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers -

mail order, direct selling merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Brooklyn
Borough

1954 1948

New York
City

1954 1948

Standard
Metropolitan

Area

1954

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchajodlse group
Department stores
Veiriety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' 8, boys ' clothing and furnishings stores
Family clothing stores "•

Women ' s clothing, specialty stores
Ready-to-wear stores •

All other apparel stores

Furniture, home furnishings, applietnce dealers
Furniture stores'*^

Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gaso3Jjae service stations

Lumber, building materials, hardware, farm equlpnent dealers
Hardware stores
Other

Drug stores, proprietary stores

2
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

5.9

7.3
6.1
1.2

36.5
(D)

2.3
(D)

30.3
3.3
4.1
1.5

20.4
18.8
0.8

6.8
2.6
0.7
3.4

4.4
3.7

0.7

0.4

0.8
0.4
0.4

1.1

6.5
0.6
1.2
0.4
0.3
0.0
0.4
0.3

100.0

3.9

7.5
6.1
1.4

43.6
40.4
2.5
0.7

28.3
3.0
4.0
3.2
17.3
16.4
0.7

5.6
2.6
0.7
2.3

1.4
1.3

0.1

0.3

0.7
0.3
0.4

1.0

7.7
0.6
1.2
0.6

(D)

0.1
0.2
0.3

100.0

34.7

9.9
6.8
3.1

7.6
4.9
1.3
1.4

11.4
2.0
2.0
0.5
5.8
4.2
0.9

6.9
2.5
1.2
2.9

9.6
9.1

(D)

(D)

3.5

3.2

(D)

(D)

10.4
2.3
0.5
0.4
0.1
0.3
0.2
0.2

100.0

35.3

11.0
7.0
4.0

9.0
6.3
1.4
1-3

12.5
2.1
2.3
1.0
5.8
4.2
1.1

7.0
2.2
0.9
3.2

7.2
6.7

0.5

0.0

2.5

2.5

(D)

(D)

2.6

10.4
2.5
0.5
0.3
0.2
0.3
0.1
0.1

100.0

27.1

13.7
10.4
3.3

10.4
7.5
1.5
1.4

14.1
1.8
3.2
1.9
5.8
4.2
1.2

6.8
2.7
1.5
2.6

8.6
8.1

0.4
0.1

2.4

2.7
0.9
1.8

2.7

11.5
2.5
1

1

100.0

26.5

14.0
10.0
4.0

11.8
9.3
1.4
1.1

15.7
2.0
3.1
3.6
4.9
4.1
2.1

6.4
2.0
1.1
2.6

7.0
6.5

0.4
0.1

2.2
0.8
1.4

2.6

12.0
2.6
1.4
0.7
0.3
0.4
0.2
0.5

100.0

27.3

11.6
8.3
3.3

9.0
6.0
1.6
1.3

11.8
1.7
2.5
1.5
4.9
3.6
1.0

6.4
2.4
1.3
2.5

12.
11,

0.

0.

3.6

4.5
1.2
3.3

2.6

11.1
2.3
0.9
0.8
0.3
0.4
0.2
0.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

grouD totals.
2 This group total includes kinds of business not included in any of the detail lines which follow.



PUBUCATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business CMisists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto lUco, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1854 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. G.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; In addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal foiius of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District uf

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

infoi-mation for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.-4tETAIL TRADE, SUlIBiART STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geograpbic areas, for : Sales Size of Establishments,
Single Units and Mnltiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL THADE, AREA STATISTICS. United
States summary and separate diapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by Jdnd of business for standard metrpiwlitan

areas, and for counties and cities with 500 or more retail establlsh-

bients. (Chapters also are separate reports in bulletin series Rr-1.

)

Volume III.—VraOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whol^
sale Establishments, Credit Sales, Warehouse. Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multlnnits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate r^mrts in bulletin series 8-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 2(X)

or more service establishments. (Chapters also are separate

reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.^Primarily a reorganization of business

data previously issued for a number of wholesale, service, and
retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. B. Cenaua of Buaineaa: 195A
Central Business District Statistics Bulletin CQD-95—Paterson, N. J.

Washington, D. C, 1956

For sale by U. S. Bureau of the C^isus, Washington 25. D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government,

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shovni on page 8.

DEUNEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no ofllcially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data, for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firm? and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of.the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traflic fiow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments Included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
confoi-mity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volmne II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiOTii Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Tiade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it{

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

anotiier business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
(order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid emplloyment
during 1954, i. e., the "noi^employer" imiverse. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—^Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVoirs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had njO(t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general pui-pose form was used) but its 1954 Census classifi-

cation was determined by replies tpi questions on the Census
report form.

Enumeration of 'Wonemployers."—^This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1^4 tax returns. Information was com-
piled friom only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences.are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volimae cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINBSS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1^54 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the Items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific iwint in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresiwnding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difiScult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business It con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than appareL
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OP-BUSINBSS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of
business wljere the change in leased department procedure
might have had the greatest efCeict. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was

- a State sales tax law and on what Items the tax law applied.
In general the tjix is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail
sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.
For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIAUTY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-
closure by Qensns rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the

. tabulations, were separately identified.

Sales.—Sales are defined to Include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as ibcdme from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local. State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retaU-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—^Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners' of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business In the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system ibased on other information.
The system actually used was to ask each establishment to
select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supjwrting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shovra in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-1).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-
curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.

iBHSSBfiUK
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only
information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted
from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each <)ther. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises' are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors
are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case In "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-
ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was i)ossible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—^Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
(See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—^This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, api>arel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, al)ove, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,
and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling
new and used automobiles, new parts and accessories, air-

craft, motorlx>ats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and-groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—^This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-
ing materials, and other equipment and supplies for hoine
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—^This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—^This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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PATERSON, NEW JERSEY

Table 1. BEIAIL STORES AND SEIJiCTED SERVICE ESTABLISHMENTS: I93I1 AND 191(8

CENTRAL BUSINESS DISTRICT CF PAIERSON

Establlsbments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments^
(Number)

195^

Sales'

(^1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, totcd.^

Food stores.

Eating, drinking places.
Eating places
Drinking places

Ueneral merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

i^yparel, accessories stores •.

.Shoe stores
lien's, boys' clothing and furnishings stores^
Family clothing stores^
Women's clothing, specialty stores
Ready-to-wear stores^

All oUier apparel stores.

Furniture, hone furnishings, appliance deeLLers.

Furniture stores^
Other home furnishings stores?
Bsusehold appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm eq.uip. dealers.
Hardware stores
Other J .

.

Drug stores, proprietary stores.

Other retail stores^.
Liquor stores
Jewelry stores
Book, stationery stores.
Sporting goods, bicycle stores
Florists.
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

562

91

100
52
48

28
3
6

19

151
38
28
6

62
32

13

59
18
19
20

10

U
10

10

92
11
19
9

9
3
4
4

82,655 12,348 662

12,226

4,954
3,367
1,587

24,818
18,318
4,916
1,584

20,187
3,826
4,390
2,384
7,457
5,899
2,082

10,294
3,777
2,189
4,268

1,731

339

907
185
722

1,714

5,485
595

1,012
742
626
180
324
526

775
(D)

1,118

963
690
273

4,423
3,450

852
121

2,885
488
684
307

1,143
949
263

1,529
727
380
422

235

28

104
15
89

300

763
49
147
121
83
46
21
100

287
(D)

96

132
69
63

26
3

7
16

185
33
35

7
79
29
22

59
20
22
17

12

11

14
4
10

118
11
23
8

8
6

7
3

81,383

10,856

5,085
3,172
1,913

24,627
(D)

4,379
(D)

22,242
3,795
4,836
3,197
7,912
5,450
2,324

8,548
3,191
2,253
3,104

1,508

296

1,017
216
801

1,823

5,381
676

1,207
221
594
220
(D)

(D)

690
1,694

10,612

871

1,020
570
450

3,756
(D)

692
"(D)

2,728
472
608
353

1,033
780
262

1,074
404
321
349

169

30

142
32
110

241

581
35
146
30
61
46
(D)

(D)

219
336

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not availbble. Represents zero.
Grotqp totals may include data for establishments without payroll vblch. could not be classified by detciiled

klod^f business.
^Excludes nonstore retailers (medJ. order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

groim totals.
This groiQ) total includes kinds of business not included in any of the detail lines which follow.

HBBa&i.



10 CENTRAL BUSINESS DISTRICT STATISTICS

T^le 2. BKIAIL STORES ADD SEI^CTED SERVICE ESTABLISBMEHTS: 19$U iUD) I9U8
Cmf OF PATERSON

EBtabllBfaiiieiitB, Sales, and Aimiial Payroll, by Kind of Business

Kind of business Estab-
llsh-j
menta
(Dumber)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9I18

Estab
llsh-
nents
Olumber)

Sales

($1,000)

Payroll,
entire
year

($1,000)

BEIAIL STORES

Retail stores, total^

Food stores., f...

Eating, drinking places.
Eating places
Drinking places

General merchandise groi^
Department stores ^

Variety stores
General merchandise stores, n.e.c.

i^parel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores^.
F&mily clothing stores^
Women's clothing, specialty stores

Ready-to-wear stores^.
All other apparel stores.

Furniture, heme fumishingB, appliance dealers.
Furniture stores^
Other heme furnishings stores?
Household appliance, radio, TV stores... k...

.

Automotive gjcovp

Passenger car decLLers (franchised & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers.

Gasoline service stations.

Lumber, building materials, hardware, farm equips dealers
HJEO^ware stores
Other

Drug stores, pixjprietary stores.

Other retail stores^
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEIECTED SERVICE TRADES

Hotels.
Motion picture theaters.

2,123

604

459
175
284

73
3

13
57

238
A6
34
11

113
55
26

116
31
25
40

79
54
19
4

131

69
29
40

58

296
38
28
22
13

16
10
4

200,215 22,592 2,446 177,540

43,148

15,161
7,463
7,698

26,386
18,318
5,334
2,734

27,429
6,315
5,058

(D)

11,186
8,392
2,379

17,806
6,648
3,081
7,747

32,199
28,764
3,285

82

6,420

8,681
1,658
7,023

5,558

17,427
2,286
1,642
1,110

839
552
456
526

(D)

1,282

2,811

2,278
1,337

941

4,505
3,450

903
152

3,673
738
796
324

1,515
1,182
300

2,323
1,193

542
588

3,102
(D)

448
(D)

447

886
221
665

8il

1,756
148
223
140
96
92
30
100

(D)

335

784

510
205
305

78
3

17
58

251
48
38
12

104
41
28

122
31
32
45

84
51
29
4

164

76
37
39

60

317
41
34
14
14
25
9
5

15
10

38,131

14,568
7,133
7,435

25,493
(D)

4,591
(D)

25,349
4,349
5,280
4,019
8,779
5,914
2,535

14,661
6,020
2,600
5,756

23,063
19,942
2,790
331

4,819

8,033
(D)

(D)

4,448

18,975
2,092
1,567

399
693
591
461
357

865
2,265

19,018

2,403

2,308
1,217
1,091

3,794
(D)
696
(D)

3,017
530
689
416

1,084
804
298

1,794
867
373
554

2,419
2,060

336
23

343

979
(D)

(D)

514

1,447
91

183
38
66
93

80
26

257
484

Standard Botes: (D) Withheld to avoid disclosure. (H&) Hot available. Represents zero.
Grot^ totals may include data for eatablishments without payxvU which could not be classified by detailed

kind^f business.
^bccludes nonstore retailers (mail order, direct selling, merchasdlse Tending mnffhlne operators). In. 195^^

tbers were 103 such establistanents with sales of $6,464,000.
Includes only "Srlth payroll" establishments. Establislmients "without payroll," if aqy, are included in the

gro\mtot»ls.
TEhls groi9 total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: i95U JUTO I9U6
NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

EstabllsfamentB, Sales, and Annual Payroll, by Kind of Business

195^

lELnd of business Estab-
llBh-j
ments
'Number)

Sales*

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores.

148,693 15,433,091 1,811,256 161,695 12,308,614 1,421,163

Eating, drinking places.
Eating places
Drinking places .......

General merchandise groiip ,.,

Department stores..

Variety stores
General merchandise stores, n.e.c.

i^^parel, accessories stores
Shoe stores i

Hen's, bqys' clothing and fumlshlngs stores'

Family clothing stores'
,

Women's clothing, specially stores
Beady-to-wear stores'

All otiber apparel stores

Furniture, heme furnishings, appliance dealers.
Furniture stores'
Other home fumlshlngs stores?
Ebusehold appliance, radio, TV stores

Automotive groi^
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

42,399

29;418
17,470
11,910

5,316
87

1,153
3,998

16,822
2,798
2,453

485"

7,383
3,196
2,709

8,604
1,929
2,492
2,453

3,679
2,542

905

214

Gasoline service stations. , 7, 907

Lumber, building materials, hardware, farm equip, dealers.
Bardware stores
Other ,

Drug stores, proprietary stores.

Other retail storesi
Liquor stores.
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion pictiire theaters.

5,332
2,461
2,837

5,356

23,860
3,531
2,101
2,203

728
1,611

536
380

845
752

4, 213,112

1,792,099
1,281,065

510,342

1,390,732
931,428
249,749
208,213

1,812,965
256,011
388,710
234,561
754,965
551,201
156,788

984,017
368,153
203, 577
381,529

1,866,183
1,758,549

B4,0^7
23,537

562,425

693,106
179,130
513,376

403,123

1,715,329
358,978
133,360
123,509
47,401
56,155
37,658
49,471

336,457
163,005

305,487

382,180
295.454
86,726

229,381
161,341
44,705
23,335

253,452
34,588
57,673
28,117

109,^16
84,792
23,658

121,536
53,029
31,811
36,696

164,585
150,352
12,019
2,214

49,321

79,978
21,995
57,983

52,078

173,258
24,126
18, 880
13,124
4,551
9,590
5,877
4,803

122,257
37,894

52,481

30,780
16,444
14,336

4,815
77

1,233
3,505

17,649
2,611
2,343

530
7,903
3,067
2,631

8,337
1,510
2,002
2,798

3,769
2,561
1,022

186

8,693

4,903
2,360
2,543

5,548

24,720
3,838
1,712
1,253

605

1,695
580
427

987
931

3,322,842

1,534,222
1,013,776

520,446

1,270,841
934,801
198,723
137,317

1,656,043
223,764
319,056
344,514
599,817
444,398
141,190

778,233
243,682
135,606
336,526

1,162,689
1,080,986

65,651
16,052

339,168

451,549
131,256
320,293

328,465

1,464,562
304,299
122,723
73,610
33,992
46,626
26,672
43,585

302,934
189,342

213,442

317,383
225,784
91,599

212,853
166,806
32,769
13,278

225,956
27.293
44.637
49,009
81,182
67,410
23,835

87,646
33,778
23,996
29,872

103,195
92,988
8,802
1,405

30^513

50,639
13,915
36,724

3^,795

139,741
18,410
18,253
9,867
3,897
6,781
3,702
4,460

106,032
(NA)

j^tandaid Botes: (D) Withheld to avoid disclosure. (KA) Hot ava±la*le. ... Represents zero.
TGrov5> totals may Include data for establishments without payroll wMcii could not be classified l?y detedled

klnd^f business.
Excludes nonatore retailers (mail order, direct selling, merchandise vending »!«"»Mt>p operators). In. 1954

there were 9,751 such establlshiBents with sales of $490,195,000.
Tndudes only "SriLth payroll" establishments. Establishments "without payroll," if any, are included in the

groi9 totals.
TMs grouD total includes kinds of business not included in any of the detail lines which foUow.

ifilM.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table It. RETAIL STORES AND SELECTED SERVICE ESTABLISHME31TS - PERCEHT CHAHGE HI SALES, I9U8 TO I95U,
CENTRAL BUSINESS. DISTRICT OF PATERSON, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY

STANDARD METROPOLITAN AREA

Kind of business

Percent change^

Central
Business
District

Entire
City

City
less Its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores.

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places -.

General merchandise group.
Dep^irtment stores ^

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Wonen's clothing, specialty stoi«s.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance deeilers.

Furniture stores
Other hcane furnishings stores?
Household appliance, radio, TV stores

Automotive grov^
Passenger car dealers (franchised and nonfranchlsed)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materisils, hardware, farm equip, dealers.
Hardware stores
Other

Drvig stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SEI£CTED SERVICE TRADES

1.6

Hotels
Motion picture theaters.

12.6

-2.6
6.1

-17.1

0.8
(D)

12.3
(D)

-9.2
0.8

-9.2
-25.-;

-5.8
8.2

-10.4

20.4
18.4
-2.9
37.5

14.8
(NA)

(NA)

(NA)

14.5

-10.8
-14.4
-9.9

-6.0

1.9
-12.0
-16.2
235.7

5.4
-18.2

(D)

(D)

12.3
(D)

12.8 22.3

13.2

4.1
4.6
3.5

3.5
(D)

16.2
(D)

8.2
41.1
-4.2

(D)

27.4
41.9
-6.2

21.5
10.4
18.5
34.6

39.6
44.2
17.7

-75.2

33.2

8.1
(D)

(D)

25.0

-8.2
9.3
4.8

178.2
21.1
-6.6
-1.1

47.3

(D)
-43.4

13.4

7.6
3.4
10.7

81.1
(D)

97.2
(D)

133.1
316.8
50.5
(D)

330.1
437.3
40.8

22.9
1.5

157.1
31.2

41.4
(NA)

(NA)

(NA)

34.4

10.8
(D)

(D)

46.4

-12.2
19.4
75.0
106.7
115.2

0.3

(D)

(D)

(D)

(D)

25.4

26.8

16.8
26.4
-2.0

9.4
-0.4
25.7
51.6

9.5
14.4
21.8
-31.9
25.9
24.0
11.0

26.4
51.1
50.1
13.4

60.5
62.7
28.1
46.6

65.8

53.5
36.5
60.3

22.7

17.1
18.0
8.7

67.8
39.4
20.4
41.2
13.5

11.1
-13.9

25.5

26.8

16.9
26.4
-1.9

9.6

(Dl
26.0
(D)

9.7
14.6
22.
-32.

26.

24.
11.

26.5
51.5
51.0
13.1

60.6
(NA)

(NA)

(NA)

65.9

53,6
36.6
60.5

22.9

17.2
18.0
8.9

67.3
40.1
20.6
(D)

(D)

11.1
(D)

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.
"Minus sigQ (-) denotes decrease.
"deludes nonstore retailers (mall order, direct selling, inerchandlse vending machine operators),
'includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: igjif AND 19h8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PATERSON CITY AND OF NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195'<- I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^^ 1948

Retail stores, total ^.

Fbod stores

Eating, drinki ng places.
Eating places
Drinking places

General merchandise group
Department stores
Veiriety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores^
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations.

lumber, building materials, hardware, feirm equip, deeilers.
BardwEU% stores ,

Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

41.3

28.3

32.7
-45.1

20.6

94.1
100.0
92.2
57.9

73.6
62.4
86.8
(D)

66.7
70.3
87.5

57.8
56.8
71.0
55.1

5.4

5.3

10.4
11.2
10.3

30.8

31.5
26.0
61.6
66.8
74.6
32.6
71.1

100.0

45.8

28.5

34.9
44.5
25.7

96.6
(D)

95.4
(D)

87.7
87.3
91.6
79.5
90.1
92.2
91.7

58.3
53.0
86.7
53.9

6.5

6.1

12.7
(D)

(D)

41.0

28.4
32.3
77.0
55.4
85.7
37.2
(D)

(D)

0-5

0.3

0.3
0.3
0.3

1.8
2.0
2.0
0.8

1.1
1.5
1.1
1.0
1.0
1.1
1.3

1.0
1.0
1.1
1.1

0.1

0.1

0.1
0.1
0.1

0.4

0.3
0.2
0.8
0.6
1.3
0.3
0.9
1.1

0.7

0.3

0.3
0.3
0.4

1.9
(D)

2.2

(D)

1.3
1.7
1.5
0.9
1.3
1.2
1.6

1.1
1.3
1.7
0.9

0.1

0.1

0.2
0.2
0.3

0.6

0.4
0.2
1.0
0.3
1.7
0.5

(D)

(D)

j^Standard Notes: (d) Withheld to avoid dladoBure. (HA) Hot available. ... Representa zero.
^Excludes nonstore retailers (atoll order, direct selling, merchanftlae vending machine operators).
Includes onJy "with payroll" establishmenta. Establiahmenta "without payroll," if any, are included In the

groim totals.
This groiip total lacludes kinds of business not included In any of the detail lines which follow.
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Tablp 6. RETAIL STORES: 195U AMD 19l»8—PERCENTAGE DISTRIBUTION OF SALES, BY KHID OF BUSIKESS-

CENTRAL BUaiNESS DISTRICT OF PATERSON, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY
STANDARD METROPOLITAN AREA

(Percentages are 'basea on total retail store sales which exclude sales of nonstore retailers

—

mall order, direct selling, merchandise vending machine operators)

Kind of huslness

Central
Business
District

195't I9U8

Entire City

igji* I9W

Standard
Metropolitan

Area

igsJ* 1348

Retail stores, total

Food stores

Eating, drinking places
Eating places >

Drinking places ^

General merchandise gi^oup

Department stores
Variety stores
General merchandise stores, n.e.c

i^parel, accessories stores
Shoe stores
Men ' s , hoys ' clothing and furnishings stores '''

Family clothing stores ^

Women ' s clothing, sp&clalty stores
Ready-to-wear stores

All other appaxel stores

Furniture, heme furnishings, appliance dealers
Furniture stores '^

Other home furnishings stores ?-

Household appliance, radio, TV stores

Automotive group.
Passenger car dealers (franchlsed and nonfranchlsed)
Tire , battery, accessory dealers
Other automotive dealers..

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores .,

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores ,

.

Spoirtlng goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

1A.8

6.0
A.l
1.9

30.0
22.2
5.9
1.9

2A-.A

4.6
5.3
2.9
9.0
7.1
2.5

12.5
4.6
2.6
5.2

2.1
(NA)

(NA)

(NA)

0.4

1.1
0.2
0.9

2.1

6.6
0.7
1.2
0.9
0.8
0.2
0.4
0.6

13.3

6.3
3.9
2.4

30.3
(D)

5.4
(D)

27.3
4.7
5.9
3.9
9.7
6.7
2.9

10.5
3.9
2.8
3.8

1.9
(NA)

(NA)

(M)

0.4

1.2
0.3
0.9

2.2

6.6
0.8
1.5
0.3
0.7
0.3
(D)

(D)

21.5

7.6
3.8
3.8

13.2
9.1
2.7
1.4

13.7
3.1
2.5

(D)

5.6
4.2
1.2

8.9
3.3
1.5
3.9

16.1
14.4
1.6
0.0

3.2

4.3
0.8
3.5

2.8

8.7
1.1
0.8
0.6
0.4
0.3
0.2
0.3

21.5

8.2
4.0
4.2

14.5
(D)

2.6
(D)

14.1
2.4
3.0
2.3
4.9
3.3
1.4

8.3
3,4
1.5
3.2

13.0
11.2
1.6
0.2

2.7

4.5
(D)

(D)

2.5

10.7
1.2
0.9
0.2
0.4
0.3
0.3
0.2

27.3

11.6
8.3
3.3

9.0
6.1
1.6
1.3

11.8
1.7
2.5
1.5
4.9
3.6
1.0

6.4
2.4
1.3
2.5

12.1
11.4
0.5
0.2

3.6

4.5
1.2
3.3

2.6

11.1
2.3
0.9
0.8
0.3

0.4
0.2
0.3

100.0

27.0

12.5
8.3
4.2

10.3
7.6
1.6
1.1

13.4
1.8
2.6
2.8
4.9
3.6
1.1

6.3
2.0
1.1
2.7

9.4
8.8
0.5
0.1

2.8

3.7
1.1
2.6

2.7

11.9
2.5
1.0
6.6
0.3
0.4
0.2
0.4

Standard Notes: (d) Withheld to avoid disclosure.
Includes only "with payroll" establishments

groim totals.

(ha) Not available.
EstabllBfaments "without payroll^'

... Bepresents zero.
If any, are Included in the

This groi9 total Includes kinds of business not included In cmy of the detail lines lAlch follcnr.



pubucahon plan for teie 1954 census of business

The 1954 Census of Business ccmsists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1951

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for' public warehouses. The auove bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts—(1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. G.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bnlletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payr<dl and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more Inhabitants.

Sobjeet Bnlletins

This series provides data on a variety of topics including

legal foi-ms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Balletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those In a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Bosiness District Balletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—^hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

Issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictlcs will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multlunlts, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE. AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metroiwlitan

areas, and for counties and cities with 500 or more retail establish-

bents. (Chapters also are S6i>arate reports in bulletin series B-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICa
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organisation, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bnlletin series W-1.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multlunlts,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-1.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS^
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses

of Manufactures and Mineral Industries, was authorized by law

under Title 13, United States Code, section 131. These 1954

Censuses covered businesses operated in continental United

States, Alaska, and Hawaii. Separate Censuses of Business and

Manufactures for 1954 were also conducted in Puerto Rico jointly

with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bulletins

provides findings for retail trade establishments, hotels, and

motion picture theaters in selected central business districts

and related cities and standard metropwlitan areas . This bulletin

provides a summary of data shown in greater detail in the 95

bulletins for the selected central business districts.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area rep-

resenting their "Central Business District," it was necessary

for the Bureau of the Census to arrange for the delineation of

such districts before a program to tabulate 1954 Census data

for them could be implemented. The delineation of Central

Business Districts was accomplished with the cooperation of the

Census Tract Conmiittees in the large cities included in the

Central Business District (CBD) Program. In their work on the

CBD's, the Census Tract Committees obtained the representation

of a variety of local interests, such as business firms and as-

sociations, newspapers, planning agencies, welfare organiza-

tions, local governmental bodies, etc.

The objective of the CBD Program was stated, as follows, in a

letter from the Director of the Census Bureau to the Tract Com-
mittees:

"The primary objective of this operation is to provide a

basis for comparing changes in business activity in the

Central Business District with those in the remainder of

the metropolitan area or of the central city."

Because there are no generally accepted rules for determining

what a CBD area should include or exclude, the Census Bureau
did not provide rigid specifications for defining the CBD but (1)

provided a general characterization of the CBD, describing it as

"an area of very high land valuation, an area characterized by a

high concentration of retail businesses, offices, theaters, hotels,

and 'service' businesses, and an area of high traffic flow"; and

(2) required that the CBD ordinarily should be defined to follow

existing tract lines, i. e., to consist of one or more whole Census
tracts. The emphasis put on tracts was based on the anticipation

that other Census statistics than those derived from the 1954

Census of Business would also [ eventually ] be tabulated for

CBD's. It was recognized that tract basis for CBD's might lead

to the inclusion of some land area not properly within a strictly

defined CBD or to the exclusion of a small portion of what should

be in the CBD. It was believed that this limitation generally

would not prove to be serious as the difference in area probably

would not significantly alter the magnitudes being measured.
Provision, however, was made for splitting tracts where a seri-

ous problem was encountered. The use of tract lines for

boundaries also was consistent with the desire to keep CBD
boundaries constant, in order to maximize the value of com-
parisons over time. Although it was recognized that the CBD
strictly defined would tend to change over time, it was felt that

the inexactitude resulting from the use of fixed boundaries would
not prove to be serious.

In some cities where there had been a previously established

Central Business District or similar area which substantially

corresponded to the Census Bureau's requirements for Central

Business Districts, such areas were accepted for use in the

Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Standard
Industrial Classification System, as published in Volume II, Non-
manufacturing Industries (1949 edition) of the Standard Industrial

Classification Manual , issued under the auspices of the Bureau
of the Budget, Executive Office of the President, with two ex-

ceptions: (1) milk dealers which, in conformity with a sub-

sequent action of the Bureau of the Budget, have been classified

in the manufacturing industries (see Food Stores, below); and
(2) nonstore retailers. This bulletin includes, in addition to the

previously noted retail trade establishments, hotels, and motion
picture theaters, parts of Major Groups 70 and 78 of Volume II

of the Standard Industrial Classification Manual .

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual , and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling merchan-
dise directly to personal, household, and farm users. Excluded
from Retail Trade are places of business operated by mem-
bership clubs and open only to their own members or personnel,
such as restaurants and bars operated by country clubs, school
cafeterias, cafeterias operated by industrial plants for their

employees, establishments operated by agencies of the Federal
Government on military posts, hospitals, etc.

The "nonstore" type of retail extablishment has been classified

in the 1954 Census, for the first time, on the basis of its method
of selling and isolated from the "store" type. "Nonstore" retail

establishments, like the "store" type of establishment, are pri-

marily engaged in the selling of merchandise to personal, house-
hold, or farm users. However, the "non-store" type is dis-

tinguished by the fact that the customer does not make his pur-
chases at the establishment site. Instead, the purchase is made
at the customer's home, at the site of another business es-
tablishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
order houses. In the 1948 and prior Censuses, these establish-

ments were classified in one of the major " store" type groups
defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both the

1948 and 1954 tabulations in this bulletin. Data for this class of

retailers, however, are contained in other publications of the

1954 Census of Business.

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business, re-

tail and service establishments were divided into two categories—
those with any paid employment during 1954, i. e., the "em-
ployer" universe and those with no paid employment during

1954, i. e., the "nonemployer" universe. The method of ob-
taining Census information for these two groups was as follows:

Enumeration of "Employers. " —Information for establishments
having paid employees and engaged in retail or service trades

was obtained by means of a mail canvass. Report forms were
mailed to all business firms included in the active records of

the Internal Revenue Service as subject to payment of Federal

Insurance Contributions Act (FICA) taxes (i.e., employers of one
or more persons) and which were classified in the records of

3
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the Bureau of Old Age and Survivors Insurance (BOASI) as

wholly or partially engaged in retail, wholesale, manufacturing,

mineral industries, and in major groups 70, 72, 73, 75, 76, 78,

and 79 of the service portion of the Standard Industrial Classifi-

cation Manual . In addition, report forms were mailed to all

establishments which BOASI had not classified by kind of busi-

ness prior to the mailing of the report forms. Each establish-

ment was mailed a report form appropriate to its BOASI classi-

fication (for those cases for which BOASI classification had not

yet been established, a general purpose form was used) but its

1954 Census classification was determined by replies to questions

on the Census report form.

Enumeration of "Nonemployers ."—This group was defined to

include retail and service businesses other than those represented

in the active PICA records of the Internal Revenue Service. In-

formation for this group of establishments was furnished by the

Internal Revenue Service and was derived from the 1954 tax re-

turns. Information was compiled from only one-half of these

cases and Census results for this group were established by

multiplying such findings by two. The "nonemployer" seg-

ment of retail trade, although made up of a large number of

establishments, accounted for less than 10 percent of the total

retail trade volume. The "nonemployer" segment accounted for

about 2 percent of the volume of hotels, and less than 1 percent

of the motion picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.

In the case of some of these differences (items 1, 2, and 3, be-

low) it has been feasible to revise the 1948 data either to put

them on a comparable basis with the data for 1954 or at least to

minimize noncomparability. The more important difierences

are as follows:

(1) The 1954 Business Census excludes those retail establish-

ments with no paid employment in 1954 which had a sales volume

of less than $2,500 in that year; for the service trades the dollar

volume limitation used was $1,000. Previously published re-

sults of the 1948 Census excluded establishments which operated

the entire year but which had a sales volume of under $500.

However, in this series of 1954 Census of Business publications,

the 1948 figures have been revised to the same dollar cutoff as

used in the 1954 Census. This change was made to help achieve

greater comparability between the two Censuses, although it

should be recognized that changes in price level which have oc-

curred between 1948 and 1954 have the effect of complicating

comparisons between the two Censuses. Use of the same dollar

volume cutoff does not take into consideration such changes in

price level. However, this situation does not importantly affect

a comparison between the two Censuses with respect to the total

dollar volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business Census

differs from that of the 1948 and previous Censuses by the ex-

clusion of "milk dealers" (see KIND-OF-BUSINESS CLASSIFI-

CATION, below). The 1948 data shown in this and other 1954

Census of Business publications have been revised to the 1954

basis and will differ in this respect from the results in previ-

ously issued 1948 Census of Business publications.

(3) The change in method of enumeration also resulted in the

inclusion in the 1954 Business Census of a number of establish-

ments which were in business a part of 1954 but not at the end

of 1954. In the 1948 and previous Business Censuses, the cov-

erage of establishments (except for those of large multiunit

organizations for which special canvass procedures were used)

was substantially limited to places which, at the end of the year,

were still in business. In the 1954 Census, however, the inclusion

of establishments not in business at the end of the year was pos-

sible to the extent that such establishments were included in the

active files of the Internal Revenue Service used for mailing list

purposes or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and previous

Business Censuses, the count of establishments is limited to

those in business at the end of the year. Other items of data,

however, include figures for part-year establishments not in

business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census results al-

so is affected by differences in the items of information collected

for kind-of- business classification purposes and in the classi-
fication techniques. A description of these differences is pro-
vided in the section below, on KIND-OF-BUSINESS CLASSIFI-
CATION.

A special problem in comparability of data from census to

census exists because of the use of the establishment as the unit

for kind-of-business classification. Although an establishment
may change its kind-of-business characteristics gradually, a
change in kind-of-business classification is made for the es-
tablishment as a whole at a specific point in time. For example,
with the addition of appropriate lines of merchandise, an apparel
store at some point becomes a department store, or a men's
shoe storebecomes a family shoe store. When a change in clas-
sification is made, the new figures as compared with figures on
the old classification basis will show an increase in the new kind
of business by the total amount of the establishment's sales and
a corresponding decrease in the previous kind of business in which
the establishment was classified. Often there are offsetting

changes in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent of
changes in individual establishment classification. However,
particularly when the volume of business is growing rapidly and
new lines of merchandise are being added, the changes may not

be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating

leased departments with the stores in which they were located.

In a census conducted by field enumeration methods, it was
feasible to identify the reports to be thus consolidated; in the

1954 Business Census, however, the elimination of the field

canvass made such consolidation difficult to accomplish. For
this reason, in the 1954 Census, each leased department was
treated as a separate establishment and was classified in ac-
cordance with the kind of business it conducted. For example,

in the 1954 tabulations a leased department selling apparel would

be classified as an apparel store even though it was located in a

department store or in a store classified in some kind of busi-

ness other than apparel. It also should be noted that in the 1954
classifications, the procedure which separated the leased depart-

ment from the main store could affect the kind-of-business code
assigned to the main store because that code did not take into

account the lines of merchandise carried by the leased depart-

ment. The 1948 figures contained in the 1954 Census of Business
publications have not been adjusted to the 1954 basis for leased
departments. In addition to the material included in KIND-OF-
BUSINESS CLASSIFICATION, below, reference should be made
to Tables 12K, 12L, and 12M in Volume II of the 1948 Census of

Business for an indication of the kinds of business where the

change in leased department procedure might have had the

greatest effect. Other publications of the 1954 Census of

Business will present separate data for leased departments.

(6) One other important difference in the two Censuses is in

the treatment of sales and excise taxes levied directly on the con-

sumer. In the 1948 Census of Business such taxes were not in-

cluded in total salesandreceiptsof retail establishments, hotels,

and motion picture theaters, whereas they were included in the

1954 Census. The effect of this change varies from State to

State depending on whether there was a State sales tax law and on
what items the tax law applied. In general the tax is about two or
three percent on the items covered. The Federal excise taxes

on retail sales, while a higher percentage, were limited to se-

lected items, and generally did not constitute a large fraction of

total retail sales. Similar levies on the consumer in the case
of motion picture theaters and hotels are included in total re-

ceipts. For motion picture theaters this is a significant factor

in comparing the 1954 and 1948 receipts data.



INTRODUCTION

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would disclose

the operations of an individual establishment or business or-

ganization are not published. The number of establishments in

a kind of business is not considered a disclosure by Census rules,

so that this item is shown in instances where other items of in-

formation for the same establishments are suppressed.

EXPLANATION OF TERMS

Establishments . —Census of Business figures represent a sum-
mary of reports for individual establishments rather than for

companies. A separate report was obtained for each location

where business was conducted, including each location of multi-

unit organizations. Each report in the census was tabulated in

accordance with the physical location at which the business was
conducted. Although the tabulations of the census are on an es-

tablishment rather than ownership basis, in certain tables the

establishment figures are grouped into ownership categories.

This is the case in the retail trade bulletin "Single Units and
Multiunits" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Business,
Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single es-

tablishment, the entire establishment was classified on the basis

of its major activity and all data for it included in that classifi-

cation. However, when these activities were conducted by sepa-

rate business entities, each entity was treated as an establish-

ment. Thus, a leased department in a department store was
treated as a separate establishment and is included in these tab-

ulations on the basis of its activities rather than as a part of the

store within which it operates. (See COMPARISON OF 1948
AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations of a

multiunit organization which service or are auxiliary to the re-

tail stores, hotels, or motion picture theaters of the organiza-

tion, such as separate warehouses, administrative offices, etc.

Information for this type of unit will be included in later 1954

Census of Business publications. In the 1948 Business Census,
figures for such units, where included in the tabulations, were
separately identified.

Sales .—Sales are defined to include total receipts from cus-
tomers during 1954, after deduction of refunds or allowances for

merchandise returned by customers. Sales include receipts
from repairs and from other services to customers, as well as
the sale of merchandise, but exclude amounts other than those
received from customers, such as income from investments,
rental of real estate, etc. They include the amount of local and
State sales taxes or Federal excise taxes which are collected by
the store directly from customers, and paid dir ectly by the store
to a local. State, or Federal taxing agency. Gasoline, liquor, to-

bacco, and other excise taxes which are paid by the manufacturer
or wholesaler and passed along to the retailer also are included.

For retail stores, the sales figures do not include retail sales

made by manufacturing, wholesale, and service establishments,

and other establishments whose primary activity is other than

retail trade. They do, however, include receipts other than from
the sale of merchandise at retail (e. g., service receipts, sales

to industrial users, sales to other retailers, etc.) by establish-

ments primarily engaged in retail trade.

KIND-OF -BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classifi-

cation, in accordance with the provisions of the 1949 edition of

the Standard Industrial Classification Manual as subsequently

amended by the Bureau of the Budget for use in the 1954 Census
of Business. It should be noted that kind-of-business classifica-

tions are not interchangeable with commodity classifications.

Food stores, for instance, sell commodities other than food,

while food is sold in other kinds of stores than food stores.

The techniques used in classifying establishments by kind of

business in the 1954 Census, as well as the items of informa-
tion collected for classification purposes, differed from those of

the 1948 and earlier Business Censuses. In the earlier Censuses
it had been the practice to collect data on sales by merchandise
lines from all establishments and establish a classification pri-

marily based on the data so collected. In the 1954 Census a

number of factors made it necessary to evolve a classification

system based on other information. The system actually used

was to ask each establishment to select and check the box which
best described its kind of business and to provide a "Yes" or

"No" answer with respect to the handling of specific merchandise
lines. These questions were supplemented, where practicable, by

requesting the establishment to report the percentage of total

sales accounted for by certain key lines or commodities. The
establishment's designation of its kind of business was accepted
as correct whenever the supporting information on merchandise
lines handled (or on percent in specified lines) was consistent

with the designation. The inquiries on the various retail forms
with respect to merchandise lines handled are shown in the 1954

Census of Business Retail Trade Area Bulletins (Series R-1).

The problem of classification in the 1954 Business Census was
somewhat complicated by the fact that establishments similar in

character could have received different type census forms on
which to report their 1954 businesses. This occurred because
the classification information, on which the mailing of forms
was based, was not always complete or sufficiently up-to-date in

terms of what was needed for the final classification. While each
of the report forms required the establishment to designate its

kind of business, the supporting information which was requested

necessarily varied from form to form. In some cases, this un-

doubtedly resulted in different classifications being assigned

similar establishments.

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 t'x returns)

the system described above could not be used in classifying

their returns. For the "nonemployers" the only information

available for classification was the designation or description

of the establishment entered on the tax form by the proprietor.

The difference in information collected and in the method of

classifying establishments in the 1954 Business Census, as re-

ferred to above, led to some differences in the classification as-
signed as compared with the one which would have resulted from
the previously used system. Although a precise measure of these

differences is not available at this time, there is evidence that

frequently the differences in the codes assigned tended to offset

each other. Known factors which might cause differences in

specific kinds of business as compared with past Censuses have
been noted in the kind-of-business descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.— This group includes retail establishments pri-

marily engaged in selling food for home preparation and con-

sumption. Establishments primarily engaged in selling prepared
food and drinks for consumption on their own premises are clas-

sified as "Eating and drinking places" and stores primarily en-

gaged in selling packaged beers and liquors are classified sepa-

rately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of Manufac-
tures.

Food can be an important line of merchandise in stores other
than those classified in a kind of business in the food group.
This is particularly the case in "General stores" in the general
merchandise group. Because the classifications in the 1954
Business Census forms relied on the establishment's own desig-
nation of its kind of business to a greater extent than in the 1948
Census, a shift between food store classifications and "General
stores" was possible. A preliminary investigation indicates

that this shift was in the direction of an increase in "General
stores"; because of the large volume represented by the food
group, whatever shift may have occurred would have a much
smaller effect on the food group totals.
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Shifts in classiticatjon between "Candy, nut, confectionery

stores" in the food group and "Refreshment stands" in "Eating,

drinking places" also could have resulted because of differences

between 1948 and 1954 in classification information.

Eating, Drinking Places . — Eating places are establishments

selling prepared foods and drinks for consumption on their own
premises. Establishments primarily engaged in selling drinks

such as beer, ale, wine, or other alcoholic beverages for con-

sumption on their own premises are classified as "Drinking

places."

The classification "Refreshment stands" in the 1954 Business
Census is not comparable with the 1948 Census classification

"Lunch counters, refreshment stands" because of the shift of

short order eating places (lunch counters) to "Eating places (ex-

cept refreshment stands)" in the 1954 classification. (See Food
Stores, above, for possible shifts between "Candy, nut, confec-
tionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines: Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually lo-

cated in rural communities and sell a general line of merchan-
dise of which food is usually the most important line. (See

Food Stores, above, for discussion of shifts between "General
stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers . —This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling new
and used automobiles, new parts and accessories, aircraft,

. motorboats, motorcycles, and automobile trailers. Establish-
ments primarily selling trucks and motorized industrial equip-

ment are, for Census purposes,
tablishments.

classified as wholesale es-

Gasoline Service Stations .—This group includes establish-

ments primarily engaged in selling gasoline and other automo-
tive petroleum products. Business places called "garages" but

deriving the larger part of receipts from gasoline and oil sales

are included. Gasoline service stations also sell tires and tubes,

other automobile accessories, and sometimes lunches, candy,

tobacco, and groceries.

Lumber, Build ing Materials, Hardware, Farm Equipment
Dealers .—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home con-
struction. The group also includes farm equipment dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of this

type which sold primarily to builders and general contractors

were classified in Wholesale Trade.

Drug Stores, Proprietary Stores .—This group includes stores
which sell drugs or proprietary medicines usually in combina-
tion with lines such as cosmetics, toiletries, tobacco, magazines
and books, and novelty merchandise. However, to be classified

as a drug store, the establishment must sell prescriptions.

Other Retail Stores .—This group includes establishments
primarily engaged in selling, at retail, specialized lines of mer-
chandise such as jewelry, liquor, feed, farm and garden supplies,

books, sporting goods, gifts, novelties, souvenirs, music, cam-
eras, photographic supplies, orthopedic supplies and artificial

limbs, pets, hobby equipment, toys, religious goods, and monu-
ments and tombstones. Greenhouses and nurseries are not within

scope of the census; however, florist shops are included.

Motion Picture Theaters .—This kind of business includes com-
mercially operated theaters primarily engaged in the exhibition

of motion pictures.

Hotels .—This kind of business includes commercial establish-

ments known to the public as hotels, primarily engaged in pro-

viding lodging, or lodging and meals, to the general public.



Summary Report

CONTENTS

Table Page

1. Retail Stores: 1954-—Central Business Districts—Ranked by-

Population of Standard Metropolitan Area 9

2. Retail Stores: 1954—Percent Change from 19<48 in Sales of Central
Business Districts, Cities, and Standard Metropolitan Areas

—

Ranked by Percent Change in Central Business District Sales 10

3. Retail Stores: 1954 and 1948—Central Business District Sales as
Percent of Standard Metropolitan Area Sales and City Sales

—

Ranked by Standard Metropolitan Area Sales in 1954 11

4. Retail Stores: 1954 and 1948—Central Business District Sales as
Percent of Standard Metropolitan Area Sales—by Kind-of-Business
Group 12

5. Retail Stores: 1954 and 1948—Central Business District Sales

—

Percentage Distribution, by Kind-of-Business Group 14

6. Hotels and Motion Picture Theaters: 1954 and 1948—Central
Business Districts 16

Appendix App-1

•Mud





SUMMARY REPORT
Table 1. RETAIL STORES: 1934—CENTRAI BUSINESS DISTRICTS

Ranked by Pcpubtion of Standard Metropoluan Area

Qtoes not Include non-store retailers (mail order, direct selling, merchandise vending machine operators)!

City

Population
of

standard
metropolitan
area, 1950

Central business district

1954 sales

($1,000)

Percent
change
1948 to
1954^

Entire city

($1,000)

Percent
change,
1948 to
1954

1

Standard metropolitan area

1954 sales

($1,000)

Percent
change,
1948 to
1954^

Percent of

city sales in

central busi-
ness dis-

trict, 1954

Percent of
standard

metropolitan
area sales in
central busi-
ness dis-

trict, 1954

Manhattan Borough, N,

Newari, N. J
Brooklyn Borough, N,

Peterson, N. J ,

Yonkers, N. T '.,

Chicago, 111
Gary, Ind ,

Los Angeles, Calif..

<

Long Beach, Calif...,
Pasadena, Calif

Philadelphia, Pa
Camden, N. J
Detroit, Mloh
Boston, Uass
San Francisco, Calif.
Oailand, Calif
Berkeley, Calif
Pittsburgh, Pa
St. Louis, Uo
Cleveland, Ohio

Washington, D. C
Baltimore, Ud
Minneapolis, Minn. . .

,

St. Paul, Minn
Buffalo, N. Y
Cincinnati, Ohio
Milwaukee, Wis
Kansas City, U:>

Kansas City, Kans . . .

.

Houston, Tex

Providence, R. I

Seattle, Wash...
Portland, Oreg
New Orleans, La
Atlanta, Ga
Dallas, Tex
Louisville, Ky
Denver, Colo
Blimingham, Ala
San Diego, Calif

Indianapolis, Ind...,
Youngstown, Ohio
Albany, N. Y
Columbus, Ohio
San Antonio, Tex
Miani, Fla
Rochester, N. Y
Memphis, Tenn
Dayton, Ohio
Allentown, Pa

Akron, Ohio
Toledo, Ohio
Omaha, Nebr
Ft. Worth, Tex
Honolulu, I. H
Syracuse, N. Y
Phoenix, Ariz
Richmond, Va
Oklahoma City, Okla..
Nashville, Tenn

Jacksonville, Fla....
San Jose, Calif
Grand Rapids, lilch. .

.

ntlca, N. Y
Sacramento, Calif....
Fresno, Calif
Worcester, Mass
Salt lake City, Utah.
Flint, Mich
Wilmington, Del

New Haven, Conn
Scranton, Pa
Reading, Pa
Tulsa, Okla
Chattanooga, Tenn .

Mobile, Ala
Trenton, N. J
Des Moines, Iowa
Wichita, Kans
Spokane, Wash

Erie, Pa
Charlotte, N. C
Uttle Rock, Ark
El Paso, Tex
Ft. Wayne, Ind
Shreveport, la
Corpus Chrlsti, Tex..
Austin, Tex
Evansvllle, Ind
Waterbury, Conn

Rockford, 111
Savannah, Ge
Montgccaeiy, Ala
New Bedford, Mass....
Fall River, Mass

12,911,994

5,495,364

4,367,911

3,671,048

3,016,197
2,369,936

2,240,767

2,213,236
1,681,281
1,465,511

1,464,089
1,337,373

\ 1,116,509

1,039,230
904,402
871,047

814,357

806,701

737,203
732,992
704,829
685,405
671,797
614,799
576,900
563,832
558,928
556,808

551,777
528,498
514,490
503,410
500,460
495,084
487,632
482,393
457,333
437,824

410,032
395,551
366,395
361,253
353,020
341,719
331,770
328,050
325,352
321,753

304,029
290,547
288,292
284,262
277,l>i0

276,515
276,336
274,895
270,963
268,387

264,622
257,396
255,740
251,686
246,453
231,105
229,781
226,010
222,290
221,561

219,388
197,052
196,685
194,968
183,722
176,547
165,471
160,980
160,422
154,656

152,335
151,481
138,965
137,469
137,298

2,185,107
279,694
263,127
82,555
34,455
714,734
70,934

421,003
121,266
112,962

606/024
51,931

405,465
434,376
410,336
136,590
41,136
304,167
246,545
377,417

413,072
233,843
249,308
115,167
208,731
265,568
190,429
182,089
50,184

379,902

114,372
214,354
181,851
257,272
263,191
166,719
223,060
183,462
161,034
117,758

293,085
90,247
76,080

201,102
131,006
124,764
203,855
125,209
166,090
65,220

110,422
140,836
135,739
140,925
68,458

130,398
119,336
144,418
95,555
124,553

89,970
114,795
93,606
72,549

148,539
84,152
101,848
94,379
138,317
35,706

76,445
61,346
72,501

112,387
62,037
70,879
76,652

150,373
125,322
137,233

69,937
127,527
89,627
93,903
104,068
33,095
66,286
85,234
81,035
72,650

56,757
59,184
83,239
37,611
35,069

4.9
3.4

-6.5

1.6
-0.9
-5.1
4.3

-6.7
29.8
15.4

-6.0
18.6
-11.1
2.7
0.7
0.6
6.4

-16.1
-10.2

5.5

-2.0
-1.3
8.3
-5.5
3.6
8.1
-1.0
3.7
29.1
10.2

-8.6

5.1
-2.6
9.8
3.6
-1.7
15.0
3.3
2.0
-1.1

10.5
-6.4
6.2
9.5
2.8
11.2
10.4
-7.3
6.1
10.5

3.9
-2.5
13.8
11.9
1.9
10.1
11.2
2.5
-3.3

1.5

12.6
19.7
3.9
10.4
6.9
6.5

-5.0
-2.2
36.1
5.7

6.7
-4.8
-6.0
8.7

10.3
24.2
6.8
2.3
18.3
1A.2

-0.4
24.5
7.4

22.9
5.5

12.6
19.4
8.8
10.3
11.2

10.9
11.4
24.3
2.3
-3.3

3,926,217
639,078

2,170,663
200,215
161,798

4,444,333
181,620

2,918,35?
_475,470
237,946

2,250,856
162,996

2,474,001
1,249,541
1,154,020

553,735
120,191
872,725

1,130,491
1,330,593

1,137,005
1,163,700

735,482
400,765
769,272
754,795
931,027
709,763
149,292

1,035,297

339,921
780,580
529,914
647,809
673,193
894,838
543,588
559,036
415,377
515,828

738,916
(D)

213,284
613,914
514,427
600,547
528,910
525,743
453,538
160,337

382,249
433,088
384,469
477,431
277,186
329,199
310,931
376,140
396,930
300,132

(D)

224,710
308,152
130,630
346,501
243,234
260,271
297,448
325,596
231,316

241,934
137.874
150,537
322,075
218,977
131,350
231,835
278,434

(D)

265,474

183,772
231,975
160,529

(D)

203,733
201,390
194,105
179,142
175,630
134,748

172,191
143,953
146,500
120,124
113,367

7.3
13.7
9.8
12.8
39.1
17.0
31.6
28.4
56.3

27.1

17.3
20.0
21.6
23.9
12.7
9.3
17.3
3.1
18.9
17.6

8.3
(D)

(D)

(D)

19.4
25.1
20.5
20.3
39.0
51.5

8.6
35.9
18.3
25.5
46.3
56.4
36.3
39.4
24.3
42.3

33.5
(D)

20.5
37.3
40.3
56.7
29.2
(D)

35.9
16.8

23.3
15.1
27.5
47.9
15.4
19.7
51.3
20.7
41.1
28.2

(D)

53.3
34.4
11.0
48.2
32.3
19.6
39.1
70.5
28.2

19.5
4.5
11.6
44.6
33.0
32.5
42.5
15.4
(D)

35.0

19.1
30.8
25.7
(D)

23.2
33.3
53.2
34.4
29.0
23.8

27.6
33.7
43.2
14.8
12.8

15,433,091

6,898,919

6,903,325

4,060,541

4,106,953
2,855,379

2,958,549

2,212,049
2,016,650
1,923,462

1,981,956
1,480,175

1,425,848

1,330,466
1,119,117
1,144,581

(D)

1,194,837

770,197
968,181
872,568
745,259
381,086

1,030,850
707,302
847,353
523,714
790,211

794,270
579,339
502,119
706,294
540,124
972,416
612,825
553,135
596,984
457,186

513,552
493,453
477,484
533,520
325,635
438,503
486,078
409,765
437,017
361,350

420,188
459,247
384,296
301,337
453,363
355,007
314,543
360,727
413,706
374,455

335,488
216,778
250,500
357,597
265,572
233,273
322,067
303,944
367,731
305,791

245,676
251,263
216,373
241,530
232,323
243,777
221,206
181,523
179,646
181,545

199,324
151,875
150,368
137,711
134,205

39.4
35.1

15.1
32.5
31.2

35.8
(D)

(D)

33.5
31.1
26.6

(D)

48.6

19.7
35.7
20.0
36.6
45.7
58.9
40.8
52.7
21.0
57.4

34.1
27.8
(D)

43.4
41.5
69.5
28.2
(D)

38.1
17.4

32.3
17.2
27.7
(D)

18.6
30.3
58.3
24.5
42.0
33.0

57.2
55.1
35.3
20.9
54.1
29.2
25.1
38.0
72.0
40.3

32.2
9.5
17.0
45.3
36.0
38.6
37.1
13.4
66.1
38.8

19.4
41.4
25.2
52.6
24.4
47.2
57.2
32.1
22.3
30.8

24.3
26.5
39.8
19.9
19.5

^55.6

43.8
^12.1

41.3
21.3
16.1
39.1
14.4
25.5
47.5

26.8
31.9
16.4
34.8
35.6
33.7
34.3
34.8
21.8
28.4

34.8
20.1
31.7
28.7
27.1
35.2
20.5
25.7
33.6
35.7

33.6
27.3
28.9
41.0
39.1
13.6
40.6
27.8
33.8
22.8

39.7
(D)

35.7
32.3
35.2
20.7
38.5
23.8
36.6
40.1

28.9
32.5
35.3
29.5
24.7
39.6
38.4
38.4
24.1
41.5

(D)

51.1
30.4
55.5
42.9
34.6
39.1
31.7
42.5
37.1

31.6
44.5
48.2
34.9
28.3
39.1
33.1
54.0
(D)

51.7

38.1
55.0
55.8
(D)

51.1-

41.3
34.1
47.5
46.2
53.9

33.0
41.1
60.2
31.3
30.8

Standard Notes: (D) Hthheld to avoid disclosure. (NA) Not available. Represents zero. ^Mlnus sign (-) denotes decrease. Percent of borough sales.
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Table :

CENTRAL BLSINESS DISTRICT STATISTICS
RKTAIL STORES. 1954—PERCENT CHANGE FROM 1948 IN SALES OF CENTRAL BUSINESS DISTRICTS, CITIES,

AND STANDARD METROPOLITAN AREAS

Ranked by Percent Change in Central . Business District Sales

Ihoes not include non-stor'i retailera (mail order, direct selling, merchandise vending machine operators)}

r-opulation of ctandiTd metropolitan
area, 1950

Percent change^

Central busi-
ness district

Entire city
City

Total
Percent inside

city

Standard metro-
politan area

f lint, Ml-'-h 270,963
A, 367,911

8L;,357
197,052
133,965
231,105
194,963
290,547
165,471

3,671,048

222,290
4,367,911

576,900
221,561
366,395
176,547
304,029
361,253
151,481
495,084

331,770
154,656
152,385
551,777
437,824
487,632
284,262
246,453
160,422
806,701

341,719
685,405
503,410
160,980
251,686

1,116,509
904,402
196,685
277,140
229,781

264,622
276,515

2,240,767
514,490
457,333
268,387

1,465,511
183,722
732,992

12,911,994

5,495,364
410,032
288,292
814,357
671,797

1,089,230
12,911,994

563,832
500,460

2,369,986

328,050
226,010
137,469
558,928
353,020

12,911,994
321,758

2,240,767
2,240,767

219,388

12,911,994
556,808
871,047
614,799

1,337,373
1,464,089

274,895
395,551
704,829
137, 298

325,352
257,396
276,336

5,495,364
1,116,509
3,671,048

255,740
528,498

12,911,994
4,367,911

482,395
737,203

1,681,281
3,016,197
2,213,230

60.2
5.7

15.9
68.0
76.7
55.8
66.9
32.3
65.4
3.4

75.7
2.4

64.0
73.0
68.5
72.1
67.3
77.2
79.0
50.4

32.2
67.6
61.0
77.4
24.4
68.2
35.7
53.2
80.2
73.9

54.6
83.2
74.7
82.3
72.6
46.7
55.7
52.0
49.6
55.7

62.1
33.2
5.1
26.2
53.3
41.1
62.4
72.7
63.3
61.1

2.4
67.0
61.2
56.1
49.3
53.3
3.4
73.7
81.6
33.8

70.2
78.7
79.4
58.3
70.3
1.2

54.2
34.6
17.2
59.6

1.2
60.1
73.2
70.7
71.0
54.8
66.3
76.3
53.0
81.5

74.6
43.8
73.6
65.9
27.9
56.4
42.7
31.9
21.2
45.1

82.1
33.7
51.0
61.3
30.6

36.1
29.8
29.1
24.5
24.3
24.2
22.9
19.7
19.4
18.6

13.3
15.4
15.0
14.2
13.8
12.6
12.6
11.9
11.4
11.2

11.2
11.2
10.9
10.5
10.5
10.4
10.4
10.3
10.3
10.2

10.1
9.8
9.5
3.8
8.7
8.3
8.1
7.4
6.9
6.8

6.7
6.5
6.4
6.2
6.1
5.7
5.5
5.5
5.1
4.9

4.3
3.9
3.9
3.7
3.6
3.6
3.4
3.3
2.8
2.7

2.5
2.3
2.3
2.0
1.9
1.6
1.5
0.7
0.6

^0.4

-0.9
-1.1
-1.5
-1.7
-1.8
-2.0
-2.2
-2.5
-2.6
-3.3

-3.3
-4.8
-5.0
-5.1
-5.5
-6.0
-6.0
-6.4
-6.5

-6.7

-7.3
-8.6

-10.2
/-ll.l
.'-16.1

70.5
56.3

39.0
30.8
43.2
32.5
(D)

53.3
58.2
20.0

(D)

27.1
36.8
36.0
27.5
33.3
(D)

47.9
33.7
56.7

51.3
23.3
27.6
33.5
16.8
29.2
11.0
33.0
29.0
51.6

19.7
25.5
37.3
34.4
44.6
(D)

25.1
25.7
48.2
42.5

19.5
32.8
17.8
20.5
35.9
28.2
17.6
23.2
35.9
7.3

31.6
23.3
34.4
20.3
46.3
19.4
13.7
39.4
40.3
23.9

20.7
16.4
14.8
24.3
15.4
12.8
28.2
12.7
9.8
19.1

39.1
42.3
27.9
56.4
(D)

8.8
39.1
15.1
13.3
12.3

41.1
4.5
19.6
17.0
(D)

17.3
11.6
(B)

9.8
23.4

(D)

8.6
18.9
21.6
3.1

72.0

(D)

41.4
39.8

tob-ie, Ala 38.6
El ^aso, Tex 52.6

65.1
57.2
30.6

Wichita, Kans 66.1
Pasadena, Calif 50.5
Louisville, Ky 40.8

38.8
27.7
47.2
57.2
(D)

26.6
Miami, Fla ^ 69.5

58.3
30.8

Rockford. 111 24.3
34.1
17.4
28.2
20.9
36.0
22.3
48.6

30.3
37,4
43.4
32.1
45.3
(D)

31.1
25.2
54.1

Trenton, N . J 37.1

32.2
29.2

Berkeley, Calif 28.6

Albany, N. Y (D)

38.1

Wilmington, Del 40.3
31.2

24.4
35.7
25.4

27.8
32.3
35.8

Kansas C^ty, Ub (D)

45.7

Newark, N. J

33.5
25.3
52.7
41.6
35.1

24.5
18.4
19.9
21.0
18.6

Paterson, N, J 25.4
33.0
28.6
28.6
19.4

Yonjiers, N. Y 25.4
57.4
26.6
58.9
(D)

35.8

Salt Laie City, 'Jtah 38.0
17.2

Portland, dreg 20.0
19.5

Oklahoma City, Okla 42.0
9.5
25.1
27.8
(D)

Philadelphia, Pa 30.6
17.0
27.8

Brooklyn Borou^'h, N. Y 25.4
50.5

(D)

19.7
32.5
39.4

Pittsburgh, Pa 15.1

(D) Withheld to avoid disclosure. (flA) Not available. Represents zero. ^Minus aign (-) denotes decrease.



SUMMARY REPORT
Table \ RETAIL STORES: 1954 AND 1948—CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF STANDARD

METROPOLITAN AREA SALES AND CITY SALES

Ranked by Standard Metropolitan Area Sales in 1954

[Does not include non-store retailers (mail order, direct selling, merchandise vending machine operators)]

11

Standard
metropolitan
ai-ea sales,

1954

($1,000)

Percent of standard metropolitan
area sales in central business

district

Percent of city sales in
central business district

Ifenhatton Borough, N. Y
Newark, N. J

Brooklyn Borough, N, Y.

Paterson, N. J
Yonkers, N. Y
Los Angeles, Calif
Long Beach, Calif
Pasadena, Calif
Chicago, 111
Gary, Ind

Detroit, ULch
Philadelphia, Pa
Casxlen, N. J

San Francisco, Calif,
Oakland, Calif
Berkeley, Calif
Boston, Mass
Pittsburgh, Pa
St. Louis, ito

Washington, D.

Cleveland, Ohio
Baltimore, Uld

Minneapolis, Minn....
St. Paul, Minn
Buffalo, N. Y
Kansas City, tb
Kansas City, Kans....
Houston, Tex
Milwaukee, Wis
Cincinnati, Ohio

Dallas, Tex
Miami, Fla
Seattle, Wash
Atlanta, Ga
Portland, Oreg
Denver, Colo
Indianapolis , Ind ....

San Diego, Calif
Providence, R. I

New Orleans, La

Louisville, Ky
ColujJtous, Ohio
Rochester, N. Y
Albany, N. Y
Dayton, Ohio
Youngstown, Ohio
Jfeuphis, Tenn
San Antonio, Tex
Fort Worth, Tex
Birmingham, Ala

Akron, Ohio
Toledo, Ohio
Phoenix, Ariz
Omaha, Nebr
San Jose, Calif
Allentown, Pa
Sacramento, Calif....
Syracuse, N. Y
Oklahoma City, Okla..
Jacksonville, Fla....

Flint, Mich
Richmond, Va
Grand Rapids, Mich...
Wilmington, Del
Wichita, Kans......

Fresno, Calif
Nashvi_lle, Tenn
.Salt Lake'city, Utah.
Tulsa, Okla..........
New Haven, Conn

Honolulu, T. H
Trenton, N. J
Worcester, Afess

Spokane, Wash
Des Moines, Iowa
Utica, N. Y
Chattanooga, Tenn,,,.
Reading, Pa
Charlotte, N. C

Erie, Pa

Shreveport, La
El Paso, Tex
kbbile, Ala
Fort Wayne, Ind
Corpus Christi, Tex.
Scranton, Pa
Little Hock, Ark
Rockford, 111
Waterbury, Conn
Austin, Tex

Evansville, Ind
Savannah, Ga
Montgonery , Ala
New Bedford, Mass...
Fall River, Ibss . . .

.

15,-433,091

6,903,325

4,106,958

4,060,541

2,958,649

2,855,379
2,212,049
2,016,650
1,981,956

1,923,462
1,480,176

1,426,848

1,330,466

(D)

1,194,837
1,144,581
1,119,117

1,030,850
972,416
968,181
881,086
872,568
847,353
794,270
790,211
770,197
749,259

707,802
706,294
612,826
602,119
596,934
579,339
558,185
540,124
533,520
523,714

513,562
498,453
486,078
477,484
459,247
457,186
453,363
438,503
437,017
420,188

413,706
409,765
384,296
374,455
367,731
365,007
361,850
360,727
357,597
335,488

325,636
322,067
314,548
305,791
303,944
301,887
265,572
260,500
251,263
245,676

243,777
241, 630

233,273
232,323
221,206
216,778
216,373
199,324
181,545
181,523

179,646
151,875
150,368
137,711
134,205

14.2 16.9
1.8 2.2
1.7 2.3
0.5 0.7
0.2 0.3
6.1 9.8
1.8 2.0
1.6 2.1

10.4 U.O
1.0 1.3

9.9 15.5
14.9 20.7
1.3 1.4

13.9 17.7
6.3 8'.1

1.4 1.7
15.2 20.0
13.7 18.9
12.2 18.0
20.8 28.9

19.6 24.4
15.8 (D)

17.4 (D)

8.1 (D)

15.7 20.2
(D) 21.2
(D) 4.7

31.8 42.9
16.6 21.4
23.7 28.8

16.2 26.2
12.8 19.5
22.1 28.6
29.9 42.0
20.8 25.7
21.7 32.0
36.9 4A.8
14.9 23.7
14.8 19.4
34.3 43.0

31.5 38.6
28.5 37.3
33.3 38.6
12.6 (D)

27.8 36.2
15.6 21.3
22.4 (D)

33.5 46.2
26.4 (D)

30.7 36.5

21.5 27.4
28.3 34.0

24.6 34.9

28.4 31.9
25.0 34.5

14.3 15.2

32.8 47.0
29.7 35.2
21.9 32.1
21.4 29.9

33.4 42.2

35.2 42.8
24.4 31.8
22.9 30.4
34.1 47.9
23.1 28.0
34.4 45.1
26.2 36.9
31.4 42.0
22.8 28.2

21.0 24.4
23.8 30.6

32.4 42.6
44.9 54.6
49.5 57.3

24.0 26.3
23.4 28.3

27.8 34.6
50.8 57.6
28.5 34.1

34.1 44.6
38.9 48.2
30.4 33.9

44.8 52.8

30.0 39.4
28.3 32.5
41.4 48.3
28.5 31.9

40.0 47.1
47.0 57.1

45.1 50.1
39.0 44.7
58.7 66.0
27.3 32.0
26.1 32.3

^55.6

43.8
^12.1

41.3
21.3
13.6
26.2
47.5
16.1
39.1

16.4
26.8
31.9
35.6
33.7
34.3
34.8
34.8
21.8
34.8

28.4
20.1
31.7
28.7
27.1
25.7
33.6
36.7
20.5
35.2

13.6
20.7
27.3
39.1
28.9
27.3
39.7
22.8
33.6
41.0

40.6
32.8

38.5
35.7
36.6
(D)

23.8

35.2
29.5

28.9
32.5
33.4
35.3
51.1
40.1
42.9
39.6
24.1
(D)

42.5
38.4
30.4
37.1
(D)

34.6
41.5
31.7
34.9
31.6

24.7
33.1
39.1
51.7
54.0
55.5
28.3
48.2
55.0
38.1

41.3
(D)

39.1
51.1
34.1
44.5
55.8
33.0
53.9
47.6

46.2
41.1
60.2
31.3
30.8

Standard notes: (D) Withheld to avoid disclosure. ^Percent of Borough sales.
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12 CENTRAL BUSINESS DISTRICT STATISTICS

Table 4. RETAIL STORES. 1954 AND 1948—CENTRAL BUSINESS DISTRICT SALES AS PERCENT
[PooB not Include non-store retailers (mail order, direct

City
Total retail stores Food stores Eating, drinking places OenL'ral merchandise

1954 1948 1954 1948 1954 1948 1954 1948

21.5

12.6
1A.3
29.9
47.0
15.8
1.4

30.7
15.2
1.7

15.7
1.3
50.9
23.4
10.4
23.7
19.6
28.5
30.0
16.2

27.8
21.7
49.5
9.9-

38.9
28.5
45.1
25.1
33.4
44.8

26.4
23.1
1.0

24.4
21.0
31.8
36.9
21.4
(D)

(D)

41.4
1.8
6.1

31.5
14.2
22.4
12.8
16.6
17.4
30.4

58.7
34.4
27.3
22.8
34.3
1.8
6.3

21.9
28.4
1.6

0.5
14.9
24.6
13.7
20.8
lA.e
27.8
35.2
33.3
28.5

12.2
8.1
32.8
26.2
33.5
U.9
13.9
25.0
39.0
28.3

22.1
34.1
44.9
29.7
28.3
23.8
31.4
24.0
20.8
40.0

34.1
22.9
32.4
0.2
15.6

27.4
(D)

15.2
42.0
57.1
(D)

1.7
36.5
20.0
2.3

20.2
1.4

57.6
28.8
14.0
28.8
24.4
37.3
39.4
26.2

36.2
32.0
57.3
15.5
48.2
34.1
50.1
32.3
42.2
52.8

(D)

28.0
1.3

31.8
24.4
42.9
44.8
29.9
4.7
21.2

48.3
2.0
9.8

38.6
16.9
(D)

19.5

21.4
(D)

33.9

66.0
45.1
32.0
28.2
43.0
2.2
8.1
32.1
31.9
2.1

0.7
20.7
34.9
18.9
25.7
19.4
34.6
42.8
38.6
31.9

13.0
(D)

47.0
36.9
46.2
23.7
17.7
34.5
44.7
32.5

28.6
44.6
54.6
35.2
34.0
30.6
42.0
26.3
28.9
47.1

47.9
30.4
42.6
0.3
21.3

3.9
3.1
2.8
3.9
5.8
2.9
0.7
8.9
2.5
0.4

4.5
1.0
8.8
2.7
1.3
3.7
2.7
5.0
2.4
0.4

5.9
4.0
7.3
1.2
9.6
7.9
7.3

12.4
9.4
17.6

1.4
2.1
0.4
2.1
8.4
7.4
6.4
2.9
1.7
1.7

5.5
0.4
1.1
8.5
2.8
2.5
1.9
1.3
2.7
1.3

22.0
6.8

15.4
7.3
3.9
0.4
2.5
0.4
6.0
0.7

0.3
2.6
2.1
2.5
5.2
2.0

19.8
11.1
8.6
4.9

1.4
1.3
5.2
5.6
3.6
1.7
2.9
7.5

14.1
7.4

4.7
4.1
7.1
8.8
4.0

1:1
12.2
2.1

22.8

6.6
11.7
11.2
0.1
5.2

5.7
4.0
2.7
3.6

17.2
4.6
1.0

12.1
3.7
0.3

6.1
0.9
9.3
4.2
2.3
4.2
3.8
9.2
6.9
1.4

7.9
5.0

12.1
1.7

12.9
10.7
9.1
18.0
15.5
18.8

3.1
4.4
0.6
5.6
11.5
1A.2
9.4
5.9
2.2
2.2

11.8
0.7
1.8

13.0
3.0
2.9
3.2
1.4
4.2
2.0

21.8
7.8

17.0
7.4
6.0
0.5
2.8
0.3
6.8
1.0

0.3
3.6
5.4
4.8
8.9
3.4

22.3
12.5
9.9
7.7

2.4
2.7
10.1
4.3
6.9
3.3
3.7
16.0
22.7
8.0

7.7
6.6

11.6
9.1
4.7
7.7
4.5
11.8
3.5
26.0

11.3
16.8
21.0
0.2
9.1

13.5
15.1
9.9
30.7
33a
13.7
0.6

37.3
18.7
1.1

20.7
1.3

37.0
15.9
U.7
16.4
17.5
22.1
23.5
17.0

22.7
28.8
34.7
12.4
28.7
13.6
26.4
25.0
18.6
32.0

20.1
17.0
0.4
21.0
21.5
25.0
26.0
26.4
1.4
17.0

31.6
2.3
7.3

24.0
24.0
20.6
10.8
12.4
1A.9
35.0

49.4
28.5
27.0
17.3
32.2
1.4
4.2
19.9
23.8
0.7

0.3
16.0
20.2
13.2
24.5
15.0
22.5
34.0
24.5
15.9

8.7
5.1

40.0
30.4
20.1
17.2
24.8
19.1
31.7
21.8

29.1
22.4
49.6
25.7
19.7
20.0
26.2
16.4
27.3
31.0

28.5
19.7
34.0
0.2
13.9

13.5
17.0
10.2
39.6
38.7
1A.4
0.8
39.7
20.8
1.4

23.1
1.4

55.2
24.9
14.0
21.8
22.3
28.9
27.9
23.4

26.6
39.0
45.9
13.9

43.7
21.8
31.5
27.4
30.0
39.3

29.5
22.7
0.6

27.5
25.0
36.5
34.7
29.0
1.7

22.3

40.3
1.6

10.2
30.7
24.4
25.9
16.5
15.5
17.1
42.2

57.7
37.9
28.7
20.5
36.3
1.6
6.0

30.0
31.1
1.0

0.3
20.6
29.3
13.6
28.8
18.2
28.5
38.2
27.5
21.4

10.5
7.5

51.5
40.6
35.4
25.8
26.6
27.9
35.6
22.5

31.7
33.5
52.3
28.0
24.2
24.2
44.3
19.2
X.S
37.4

40.8
24.6
39.1
0.2
17.2

78.3
26.6
54.2
64.3
85.8
51.3
2.4

71.2
58.8
6.9

42.7
1.4

92.7
82.6
36.1
72.1
66.5
85.2
65.0
57.3

88.7
60.0
94.2
39.8
73.9
85.1
93.6
84.4
81.8
66.5

76.4
67.6
3.0

88.3
35.0
52.4
91.8
81.6
5.6

47.8

90.8
5.6

21.9
64.2
35.5
59.5
58.3
46.8
56.0
79.4

86.2
88.3
84.9
74.4
82.6
7.2
14.7
55.9
72.5
7.0

1.8
57.8
74.8
53.0
66.5
60.6
80.0
78.8
89.2
79.5

49.4
21.5
75.2
64.3
80.1
41.0
34.2
72.2
64.5
80.3

64.4
74.3
90.3
77.0
85.7
65.9
83.0
52.6
51.7
83.2

72.3
36.6
86.8
0.3
53.6

88.5
(D)

4V .7

(D)

92.1
(D)

(D)

69.8
66.9
9.6

50.5
1.4

93.1
83.1
40.7
75.8
76.0
93.4
75.6
69.5

91.8
73.3
97.5
53.6
81.8
86.8
90.6
88.9
86.5
94.8

(D)

74.3
3.1

92.5
42.2
61.1
94.7
88.3
8.6
55.4

91.0
(D)

(D)

67.1
42.0
(D)

54.9
49.5
(D)

84.0

96.9
92.2
87.2
88.4
86.7
8.9
(D)

34.3
70.6
(D)

1.9
70.5
32.4
63.1
(D)

68.9
86.6
82.7
92.0
84.0

63.2
(D)

91.9
71.7
93.3
77.7
(D)

75.1
66.5
84.9

(D)

86.6
93.8
83.7
93.7
82.0
88.6
56.4
70.5
88.8

96.5
80.8
94.3
0.4
62.0

2 Albany, N. Y

7 Berkeley Calif ,

9

10

11
12

13

Broolflyn Borough, N. Y

Buffalo, N. Y
Caoden, N. J
Charlotte, N. C

15 Chicago, 111
16 Cincinnati, Ohio •.•
17 Cleveland, Ohio
IR

"^1

oo

27
26 Fall Hiver, ibas
29
in

37

3«

1<^ Kansas City, Kana
/.n

A3

45

/,'7

''iK

/iQ

"iO ifobile, Ala

ST

'v'J

•^/l

'>'i

•iR

W
60

61 Paterson, N. J

66
S7
f^

69
70

Rochester, N. Y
Rockford. 111

71

7^

73

7A
Vi

76
77
73
79

RO

Rl Seattle, Wash
R-?

R1
&4
RS

Syracuse, N. Y

86
R7

Trenton, N. J

88
89
90

Dtlca, N. Y

91 Wichita, Kana
9?
9? Worcester, tfass

94
95 Youngstown, Ohio

Standard notes: (D) Withheld to avoid disclosure. (NA) Hot available. ... Represents zero.



SUMMARY REPORT
OF STANDARD METROPOLITAN AREA SALES, BY KIND-OF-BUSINESS GROUP
selling, oerchandise vending HBcMiie cperators)|

13

I

Apparel, accessories
atorea

Furniture, home furn-
ishings, appliance

dealers
AutoKotlve group

Gasoline service
stations

Lustier, building
materials, hardware

farm equipment dealers

Drugstores, propri-
etary stores

Other retail stores

1954 194S 1954 1948 1954 1948 1954 1948 1954 1948 1954 1948 1954 1948

5S.3 70.0 38.2 42.7 4.3 4.0 3.2 2.3 3.5 12.5 16.6 16.1 21.7 24.6 1
37.

T

37.8 13.8 16.4 CD) CD) 4.6 3.3 4.7 3.4 CD) CD) 13.7 17.6 2
40 .3 40.7 27.8 29.3 0.2 3.9 CD) (D) CD) 2.1 12.5 CD) 3.8 12.5 3
5S.5 85.2 35.0 47.9 37.1 49.3 4.9 9.2 5.8 8.7 20.9 29.3 28.5 CD) 4
85.7 92.9 48.7 71.2 65.2 73.0 10.3 16.5 62.5 70.2 34.2 45.3 51.6 53.3 5
39.7 48.5 25.2 31.3 0.5 0.6 1.0 1.3 1.3 1.8 9.1 12.0 23.2 24.4 6
Z.-. 2.4 1.7 2.1 2.1 2.3 0.9 1.0 1.7 2.4 1.3 2.0 1.1 CD) 7

75.2 83.8 53.5 61.4 12.5 10.6 6.9 7.6 13.5 15.3 13.3 19.6 43.2 47.2 8
23.5 38 .5 21.2 19.4 0.3 0.4 1.0 1.0 3.0 3.7 4.7 5.7 15.7 18.0 9
4.4 4.S 1.8 2.0 0.6 0.3 0.2 0.2 0.3 0.4 0.7 0.9 1.0 1.5 10

40.6 50.3 22.2 26.6 0.5 0.8 6.3 6.9 4.5 6.2 12.6 15.7 26.0 25.5 11
2.7 3.1 2.8 3.8 0.4 0.1 0.5 0.6 1.9 1.5 1.3 1.7 1.3 1.4 12

89.5 95.3 52.6 61.1 77.5 76.2 12.5 24.1 3.7 6.5 33.9 58.0 59.1 69.0 13
71.3 82.6 35.4 41.5 (P) CD) CD) CD) 14.6 15.1 16.8 19.3 22.6 27.3 U
23.9 29.1 9.8 10.9 0.7 1.1 0.4 0.5 1.6 1.8 7.0 6.3 15.7 17.1 15
57.9 57.5 25.5 34.6 14.1 16.5 3.1 4.5 15.8 18.3 14.4 16.4 29.7 33.5 15
38.5 52.5 19.7 20.3 9.1 8.2 l.l 1.3 2.2 1.6 9.1 12.7 24.2 23.0 17
62.1 83.2 38.5 50.6 12.0 12.1 3.2 4.9 8.0 11.0 13.1 19.5 35.8 41.3 18
68.6 77.0 20.3 31.5 59.9 65.4 8.9 6.3 1.5 4.1 13.2 28.1 33.5 49.5 19
48.4 79.8 17.6 25.4 (E) CD) 0.4 CD) 2.5 2.5 13.4 19.1 28.0 38.4 20

66.9 30.6 36.1 51.1 9.4 19.6 3.1 3.7 8.9 U.O 22.0 32.9 29.6 31.6 21
70.4 61.7 24.2 44.1 5.2 8.2 1.5 3.4 5.9 8.7 17.6 24.6 42.1 53.5 22
88.0 94.1 59.0 82.7 72.5 67.3 6.1 10.1 21.7 22.6 34.9 49.4 59.5 64.9 23
29.6 43.1 7.2 12.9 0.2 0.1 0.5 0.7 0.9 1.0 6.3 10.2 15.8 19.9 24
79.7 94.4 70.9 77.0 37.1 43.2 11.8 20.4 14.4 13.7 33.6 45.0 46.7 56.0 25
69.3 77.2 33.8 42.0 28.1 32.5 4.4 8.5 13.6 18.0 31.5 33.5 U.5 15.5 26
37.0 95.8 56.3 47.8 74.3 64.3 3.5 13.0 5.4 17.4 29.7 47.2 55.3 53.0 27
66.0 73.3 34.5 38.7 2.1 4.8 2.2 2.5 8.2 3.2 28.1 34.2 28.6 31.8 28
31.1 80.0 62.9 70.6 34.1 53.5 0.9 12.2 21.2 35.6 25.6 30.4 39.4 40.7 29
92.0 93.8 51.4 61.7 58.4 58.2 14.2 21.9 15.5 19.2 36.0 43.8 42.7 47.4 30

75.4 91.3 31.3 45.1 23.2 25.3 2.4 5.5 3.2 8.9 13.4 25.4 29.3 32.7 31
72.8 80.0 49.1 48.2 22.7 24.4 4.3 6.1 5.8 13.4 33.3 44.6 23.6 25.9 32
2.0 2.3 1.6 2.0 0.7 1.0 0.2 0.2 0.2 0.3 1.1 1.4 0,9 0.7 33
66.3 67.3 25.0 37.1 11.7 17.4 2.3 3.8 4.7 7.6 M.4 20.7 25.9 31,4 34
61.5 69.0 44.1 30.1 2.2 2.4 3.5 4.8 1.8 5.5 32.2 35.2 37.9 40.7 35
67.0 84.3 39.8 43.9 52.1 63.9 7.6 U.2 9.7 lA.l 25.3 35.1 37.2 54.9 36
66.9 87.2 47.7 59.0 33.7 36.9 9.8 14.8 11.3 16.7 18.6 25.4 45.7 45.1 37
77.1 89.1 43.2 40.9 2.0 6.2 1.6 2.9 6.7 9.8 18.5 33.3 20.9 32.8 38
6.1 7.0 8.6 7.8 3.3 6.6 0.9 1.0 2.4 1.6 4.3 4.6 CD) 4.2 39
55.5 64.1 25.2 37.2 3.3 4.4 1.0 1.4 5.4 3,5 13.2 W.6 CD) 25.4 40

75.9 89.7 33.6 40.6 47.9 50.7 17.0 22.2 22.3 15.9 35.6 42.7 39.9 49.0 41
4.9 4.5 1.8 3.0 0.8 0.6 0.4 0.4 0.4 0.4 2.1 2.1 1.9 CD) 42
16.1 21.8 7.3 10.4 1.4 2.8 0.5 0.8 1.0 0.8 5.8 9.3 10.0 CD) 43
73.9 81.8 41.4 44.0 39.1 43.1 5.3 7.5 7.7 11.5 25.2 33.0 37.2 41.5 44
71.9 84.7 24.4 30.7 (D) CD) 3.1 2.8 4.5 3.7 19.1 19.8 CD) (D) 45
31.1 41.3 10.9 18.4 (D) 3.0 2.5 1.5 CD) CD) 13.3 33.8 16.1 24.5 46
42.4 48.4 20.0 21.9 12.6 12.7 CD) 2.8 CD) 4.2 8.4 12.4 20.9 25.0 47
45.4 48.3 15.0 21.0 8.3 7.8 1.0 1.1 3.3 6.3 10.0 1A.5 17.4 19.5 48
79.5 83.2 29.3 37.0 26.5 10.7 4.0 5.3 10.0 12.5 34.9 40.0 41.9 51.0 49
90.7 97.9 78.2 84.8 72.7 73.7 19.3 34.0 38.6 40.2 54.1 52.8 68.3 90.9 50

80.1 39.1 71.3 71.0 X4.4 36.7 2.9 6.2 28.1 40.2 20.6 25.2 49.7 45.3 51
(D) 62.3 33.9 35.6 2.6 4.8 5.5 6.0 22.7 21.1 16.9 21.2 CD) 30.0 52

68.7 74.3 41.3 46.0 2.6 1.9 2.2 4.4 ... ... 16.2 15.5 22.7 33.8 53
X.6 32.4 16.4 16.5 3.6 7.2 0.9 1,1 4.0 4.3 10.5 13.0 15.8 17.8 54

(0) 86.0 35.2 36.2 CD) 37.5 4.4 7,5 6.4 8.1 CD) 26.0 58.3 53.7 55
3.3 3.2 1.6 2.0 1.0 1.5 0.2 0.3 0,3 0.5 0.8 1.1 1.4 1.7 56

15.9 18.4 13.1 14.0 2.3 2.3 1.5 1.9 3.6 3.3 7.3 7.9 7.4 CD) 57
69.1 87.2 34.3 54.0 9.5 S.O 1.1 1,7 3,6 4.3 15.4 23.1 41.9 52.0 58
66.4 73.5 49.1 50.8 19.6 20.4 7.3 11,9 U,2 12.3 23.7 29.2 X.l 36.5 59
2.9 3.7 1.5 1.8 0.7 0.7 0.5 0,3 0,8 1.2 1.5 2.1 1.3 CD) 60

1.1 1.3 1.0 1.1 0.1 0.1 0.1 0.1 0.1 0.2 0.4 0.5 0.3 0.4 01
34.7 42.0 15.0 17.4 1.8 2.4 0.8 1.4 2.6 2.8 8.8 12.3 U.5 17.8 52
M.6 87.4 26.8 39.6 35.7 48.8 6.5 9.6 5.6 8.1 19.8 32.0 23.1 32.5 63
25.3 25.9 15.2 12.6 2,0 1.6 0.3 1.1 4,1 4,4 6.1 8.3 19.0 20.6 64
70.8 79.0 26.3 32.4 0.4 CD) 3.3 CD) 4.S 6,7 22.3 27.1 23.9 CD) 65
40.1 42.7 19.4 23.5 i;5 2.2 1.3 1.8 16.4 14.5 9.2 10.9 11,8 16.7 66
75.7 83.6 41.9 51.3 9,5 U.3 3.7 5.8 11.4 11.6 33.5 38.0 21.5 26.9 67
Tl.t 82.B 45.4 56.9 (D) CD) 8,6 CD) 22.1 33.3 CD) 32,8 CD) 56.1 68

70.8 70,8 46.3 57.4 25,0 35.3 3,7 4.7 4.8 9.2 17.2 17.9 41.5 33.8 69
79.6 85.2 2/.,

5

28.0 35,8 38.6 1.9 3.3 5.5 5.9 42.5 47.6 32.5 25.3 70

33.4 42.5 14.3 22.8 ... ... 0.2 0,4 1.3 1.6 6.3 8.2 16.4 19.5 71
23.9 27.5 13.3 18.7 3.9 3.3 CD) 1,7 CD) 0.9 5.6 9.9 10.4 16.1 72
73.1 88.5 47.5 65.9 48.2 58.5 7.0 10.9 6,8 12.0 39.3 52,5 37.7 52.0 73
82.3 B9.9 36.2 49.8 10.1 15.3 4.8 6.4 7,4 12.9 29.2 50,6 30.5 44.5 74
83.5 93.1 50.3 61.5 31.1 51.9 2.9 7.3 6,1 12.0 29.2 38.2 43.2 45.5 75

49.3 63.6 11.2 23.0 B.5 15.0 2.3 4.0 4,4 3.1 17.1 26.2 24.8 29.0 70
33.3 39.9 15.6 24.0 3.5 5.3 3.5 5.9 2.3 1.7 11.1 15.9 21.3 (D) 77
51.7 62.7 31.1 39.9 34.6 40.5 4.9 10.3 6.4 10.5 31.0. 39.7 24.1 36.8 78
37.7 88.7 60.4 98.7 41.9 44.5 6.3 12.2 17.2 15.9 27.6 44.4 46.5 49.3 79

69.0 71.2 50.6 62.8 8.0 7.0 2.1 2.8 17.5 20.9 24.5 29.0 25.1 25.5 80

65.9 78.4 26.1 34.7 0.1 0.2 3.1 4.9 5.5 9.4 24.2 30.4 22.9 (D) 81
80.8 90.3 44.6 47.3 44.6 53.2 6.1 13.3 14.5 17.7 21.1 26.2 41.3 46.6 S2
89.8 95.1 42.4 59.1 65.2 80.5 11.0 18.4 7.8 6.3 54.1 64.5 42.1 48.0 83
32.0 84.0 51.0 W..8 15.5 17.0 8.1 10.0 5.1 6.4 27.3 36.4 35.0 34. a 84
63.8 74.8 33.2 39.4 20.1 20.1 0.9 1.7 9.5 5.7 19.6 2tf.l 39.3 3,S.4 85
73.3 73.8 52.4 65.0 1.9 7.5 3.2 3.3 8.0 10.3 17.7 16.3 17.9 24.5 8(.

75.1 93.2 25.9 39.3 25.0 30.6 10.2 14.1 13.8 24.9 32.5 35.7 54.3 05.9 87
56.5 62.4 32.5 32.4 29.5 29.3 4.8 6.9 12.7 15.7 23.5 22.4 22.7 23.2 tiS

51.0 66.0 37.3 41.2 5.9 9.9 2.5 2.9 4.8 4.5 19.0 23.4 32.0 32.9 HO

35.9 84.7 63.3 79.2 39.5 46.7 9.3 13.8 20.4 39.0 28.2 40.0 33.') 3". 2 00

75.5 92.0 49.0 73.7 29.7 35..: 10.0 15.2 34.7 39.0 24.

L

37.7 41.1! 02.9 'U

li.-j 85.2 58.7 69.3 3.2 0.4 5.3 3.4 11.2 12.0 21!.

2

42.0 1C..4 19.9 92
;16.7 92.5 55.0 65.3 6.9 7.7 5.1 5.2 16.2 28.9 35.5 44.5 42.2 42.0 93
0.5 0.5 0.5 0.6 0.) 0.1 0.1 0.1 0.2 0.3 0.2 0.2 0.2 0.3 94

38.3 49.4 21.4 2.;. 5 4.1 V.J 2.'l 3.3 5.2 12.0 10.

H

25.3 j.';.8 10.8 95



14 CENTRAL BUSINESS DISTRICT STATISTICS

Tabic 5. RETAIL STORES. 1954 AND 1948—CENTRA], BUSINESS DISTRICT
y>oeQ net Include non-otore retailers (mall order, direct

City
Retail stores, total Food stores Eating, drlnMng places General merchandise group Apparel accessories stores

/Ucron, Ohio..
Albany, N. K
Allentcffn, Pa
Atlanta, Ga
Austin, Tex
Baltimore, Md

Berkeley, Calif
Birmingham, Ala
Boston, Mass
Brooklyn Borough, N.

Baffalo, H. Y

Camden, N. J

Charlotte, N. C

Chattanooga, Tenn . .

.

Chicago, 111
Cincinnati, Ohio
Cleveland, Ohio
Columbus, Ohio
Corpus Chris ti, Tex,

Dallas, Tex

Dayton, Ohio
Denver, Colo
Des Moines, Iowa,,,,
Detroit, Mich
El Paso, Tex
Erie, Pa
Evaiisville, Ind

Fall River, Mass, , .

.

Flint, Mich
Fort Wayne, Ind

Fort Worth, Tex
Fresno, Calif
Gary, Ind

Grand Rapids, Mich,.
Honolulu, T, H
Houston, Tex
Indianapolis, Ind,,,
Jaf^ksonville, Fla...
Kansas City, Kans , ,

,

Kansas City, Mo

Little Rock, .4rk

Long Beach, CEilif ..

.

Los .'mgeles, Calif,,
Louisville, Ky
Manhattan Borough, N
Memphis , Tenn
Miami, Fla
Milwaukee, Wis
Minneapolis, Minn...
Mobile, Ala

Montgomery, Ala
Nashville, Tenn
New Bedford, Mass.,,
New Haven, Conn
New Orleans, La
Newark, N. J
Oakland, Calif
OkliJ-.oma City, ukla.
Omaha, Nebr
Pasadena, Calif

Paterson, N. J
Philadelphia, Pa
Phoenix, Ariz
Pittsburgh, Pa
Portland, Oreg
Providence, R. I . , ,

.

Reading, Pa
Richmond, Va
Rochester. N. Y
Rookford, 111

St. Uiui.?, Mo
St. Paul, Minn
Sucrament.^, lolif...
Sou Lake City, Utah
San j\ntonia, Tex,,,,
San Piego, Calif
San Francisco, Calil"

San .'ot:e , Calif
Sav;mnah, Ga
Scnmton, Fa

Seattle, Wa.=li

Shrcvcport , La

Spokane, Waj^h

Syracuse, N. Y
Toledo, Ohl.

Trenl.-n. N. J

Tulsa. Okla
Utica, N. Y
Washington, P. C

Waterbui-y, Conn

Wioliltn, Kans
Wilmintton, Del

Worcester, Mass
Yonkcrs, N. Y

Younjii-town, ohU-

100.0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100,0
100,0

100.0
100.0
100,0
100,0
100,0
100,0
100,0
100.0
100,0
100.0

100.0
100,0
100,0
100.0
100.0
lOO.O
100,0
100,0
100.0
100.0

100.0
100.0
100.0
100.0
100,0
100,0
100.0
100.0
100.0
100.0

100,0
100,0
100.0
100.0
100.0
100,0
100.0
100,0
100.0
100,0

100.0
100.0
100,0
100,0
100.0
100,0
100,0
100,0
100,0
100,0

100.0
100.0
100,0
100,0
100,0
100,0
100.0
100.0
100,0
100.0

100.0
100.0
100,0
100,0
100.0
100,0
100.0
100,0
100,0
100,0

100.0
100.0
100.0
100.0
100.0
100.0
100,0
100,0
100.0
100,0

100.0
100,0
100.0
100.0
100.

100,0
100.0
100.0
100.0
100.0
100,0
100.0
100.0
100,0
100,0

100,0
100,0
100,0
100,0
100,0
100,0
100.0
100.0
100,0
100,0

100,0
100,0
100.0
100.0
100.0
100,0
100,0
100.0
100,0
100,0

100.0
100,0
100.0
lOO.O
100,0
100,0
100,0
100,0
100,0
100,0

100,0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100,0
100.

100.0
100.0
100,0
100.0
100.0
100,0
100,0
100,0
100,0
100.0

100,0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100.0

100.0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100.0
100,0

100,0
100,0
100,0
100,0
100,0
lOO.O
100,0
100,0
100,0
100.0

100.0
100.0
100.0
100,0
100.0

6.5
4.7
2.9
2.6
4.7
12.2
7.2
4,5
5.9

7.4
18.3
3.0
2.9
3.0
3.8

3,5
4,0
1,9
0.6

5.1
4.3

3.0
2.9
5.7
6,8
3.9

12.5
6,4
6.8

1,3
2,4
10,4
2,0

10.4

5,7
3,4
3.2
8.3
2,2

2,9
6.0
4.5
6,3
5.3
2.7
3.3
1.3
3.5
1,1

16,4
7,9
2,6
6,7

10,2

4.9
6.7
4.3
1.7
6.1

5.7
14,4
8.0
4.6
3.9

7,2

15,7
3,0
3,3
3,6
3,4
3.7
5.1
3.8
1,0

3.2
3,7
2,3
5,6
7,1
3,8
14,7
9,0
6.9

1,7
3,6
10,2
3,8
14.1

7,4
4,1
4.6
9.2
2,1

4,6
7,6
4.3
7,6
4.8
1.8
1.3
1,4
4,2
1.5

6,8
3,5
14,9
7,0
3,0
5,6
8,5
0.,

7.8
4 .3

15.0
5.8
5.8
5.4

5.0
2.4

3.2
3.4
5.2
10.8
10.2

4.4
12.0
l.M
18.0
11.0

5.2

10.3
5.1
6,1
5.4
9.9
4.8
6.8
10.6
7,3

13.1
10.2
4.9
4.1
11.9
6,9
7,7
6,6
5,6
6,7

6,8
10.1
4,8
10.0
4,9
3,3

5,2
6,8
3,6
5,9

4,6
5.4

4.5
5,1

12.3
4,9
5,9

8.2
2.3
7.7

4.1
10.7
9,7
6,7

19,6
.9

9,8
7.1
7.0
6.9

4.9
5.0
7.3
6.3
9.7
8.9
7.2
6.4
8.7
3.2

6.0
10.5
6.3
7.5
9.1

8.1

t>.4

6.0
5.6

5.2
10.0

7.3

8,1
6.5

7.4
5.3
5.5

10,7
6,2

4,9

4,3
11,3
5.2
6.4
5.5
7.8
5.4
7.3

10.5
7.5

11.6
10.5
5.1
5.8
n.o
8.1
8.7
7.0
5.2
6.5

7.1
10.1
5.5
7.5
6.5

4.8
5,5
6,5
4.6
6,4

5.9
6,0
5,3

5,3
12.3
5.8
6,1
7.2
3.1
9.0

4,9
6,7
9.1
7.2
17.9
5.2

11.1
7.5
7.6
8.7

6.8
5,1
7,5
7,2
9,8
9,1

8,5
6.3

9,0
4.2

6,3
10,2
7,2
6,1
8.5
8.1

. 8.9
17.2

7.7
6.0

55,5
18,6
46.9
36.4
17.3
45.3
19.4
32,5
48,9
36.5

32.8
12.9
27.7
44.2
41.6
41.1
52,3
46,7
25,4
49,5

46,5
36,4
26,2
49,9
30.3
33,7
24,7
24,4
20,8
25,4

44,9
23,2

35,3
49,4
21.0
20.6
41.0
35,4
14.9
34,6

36.5
33.7
38.0
24.2
22.6
36.7
39.8
42.5
45.9
31.7

19.4
32.8
28.2
26.7
37.0
36,0
26,4
36.6
30.5
44.9

30.0
45.0
27.4
53.6

38.7
25,6
43,6

56,4

38,0
24.1
37.7
34.1
29.9
26.0
25.0
19.7
35.3

43,0
22.9
31.0
31.4
42.0
30.3
j0,4
17,6
32,6
12,9

23,0
17,9
2.i.7

13,4
43.2

57.2

18.6
37.5
33.8
18.6
47.3
20.0
33.2
49,2
43,6

37,6
13.4
26.9
39.5
42.8
40,6
53,0
46.1
22,9
48,3

41,9
38,2
28,8
51,2
31,1
32,7
24.6
24.5
19.9
32.9

46.0
25.7
36.0
43,0
22.0
19.3
40.7
34.9
23,4
33,5

36,7
42,1
43,3
22,3
25,7
38.1
34.4
42,7
44,4
32,8

20.6
30.5
31.1
24.1
36.2
41,7
30.3
42.6
28.1
45.4

30.3
46.7
27.7
61.2
43,8
38.2
26.8
40,0
36,4
32,8

54,9
36.6
23.6
36.4
33.4
35,8
26,4
23.7
18.6
32,6

41,3
23,7
29.6

31.2
19.9

27,8
17,7

12,3
29,7
20,8
12.3
17.0
16.1
12.9
19.0
14.9
30.3

20,5
17.6
12,0
21,9
20,0
16,1
11,7
15,3
11,5
20.5

15.3
16.9
11.3
20,0
15,3
15,8
20,8
25.2
16.3
14.0

13.9
19.9
17.2
16.8
21.4
14.0
8.6

24,0
9,8

24,5

10,0
18,4
17,5
16.7
25.4
23.3
24.3
16.9
.19.4

19.7

13.0
19.5
21.4
32.3
20.4
2<..9

19.0
22.8
16.2
11.9

24.4
19.2
15.4
12.7
17.0
23.3
19,5
13,7
15,9
17,9

15.8
22,2
12,2
16.7
20.5
21.4
18.4
14,7
20.4
21.6

17.1
20.8
10.6
21.8
13.2
26.2
19.4
16.7

16.2
23.4
23.3

13.0
31.0
23.3
15.7
14.2
17.8
12.8
20.4
17.6
28,3

20.4
20,9
14,9
23.2
22.0
17.0
15.1
15.4
14.2
23.3

16.7
16.8
12.6
22,8
15.3
19.2
24.5
24.3
13.2
13.9

13.9
20.2
18.9
18.9
21,9
16,6
11.6
24.2
13.1
26.5

10.9
15.7
15.8
21.9
25.7
24.6
22.0
19.9
19.0
24.6

15.3
18.3
22,1
33,6
22.7
19,7
20,8
21,5
13.5
12.6

27.3
19.2
14,5
10.0
16.0
22.6
20.7
14.1
16.9
18.0

18,9
20,4
14.9
18.6
18.2
17.7
20.4
16.2
19.9
24.9

18.9
19.3
10.4
20.3
14.7
27.2
18.3
19,3
21,1
21,8

16.1
26.3
24.4

24.8
17,9

standard Ne (D) Wltllheld Ic avoid disclos (HA) Not Represents zero.
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Gelling, merchandise vending machine operators)]

Furniture, home furnishings,
appliance dealers

Autonotive group Gasoline service stations
Lumber, building, materials,
hardware, farm equipment

dealers

Drugstore proprietary
stores

Other retail stores

1954 1948 1954 1948 1954 1948 1954 1948 1954 1948 1954 1948

8.8 5.9 3.8 2.5 0.9 0.4 1.3 4.6 2.5 2.0 5.3 5.2 1
7.9 6.3 (D) (D) 1.9 1.0 2.0 1.3 (D) (D) 11.6 U.3 2

11.7 13.1 0.3 4.1 (D) (D) (D) 1.1 2.4 (D) 6.5 9.0 3

5.3 5.2 23.4 22.2 1.0 1.1 1.3 1.1 2.5 2.7 8.7 10.1 4

6.1 6.4 26.1 23.4 1.4 1.3 11.9 13.4 2.4 3.3 9.3 7.8 5

8.1 7.4 0.5 0.4 0.3 0.2 0.4 0.3 2.5 2.3 12.3 10.3 6
8.2 8.2 23.9 19.7 3.9 2.7 5.2 7.3 3.0 3.8 6.5 5.7 7
9.2 9.5 8.8 4.9 1.2 0.9 1.8 1.5 1.3 1.5 12.2 12.8 8

6.3 4.3 0.3 0.2 0.3 0.2 0.9 0.9 1.0 1.0 12.3 11.5 9

6.3 5.6 4.4 1.4 0.4 0.3
,
0.8 0.7 1.1 1.0 6.5 7.7 10

7.3 6.1 0.6 0.6 2.2 1.4 2.1 2.0 2.4 2.4 11.6 10.7 11
U.8 15.3 5.4 1.1 1.9 1.4 7.5 5.7 3.1 3.6 11.2 12.4 12

*.8 5.5 26.6 21.9 2.0 2.1 0.5 0.8 2.7 3.2 15.8 16.6 13

8.7 8.4 (D) (D) (D) (B) 4.3 3.4 2.0 2.3 10.0 10.6 14
4.8 3.8 1.1 1.1 0.2 0.1 0.8 0.6 2.4 2.1 14.2 12.9 15
5.6 5.4 10.4 8.5 0.7 0.6 4.0 3.4 2.0 1.9 9.4 11.1 15
5.2 4.0 8.1 5.0 0.3 0.2 0.7 0.4 1.7 1.9 8.8 8.0 17
6.6 6.5 7.1 5.2 0.7 0.6 2.0 2.1 1.6 1.7 9.4 10.3 18
2.9 4.8 39.9 33.8 2.1 0.7 0.5 0.9 1.3 2.6 3.9 11.1 19
4.6 4.6 (D) (D) 0.1 0.2 1.0 0.7 3.0 2.7 13.6 12.4 20

6.8 6.4 6.4 8.2 0.7 0.5 1.9 2.1 2.7 3.5 7.8 8.8 21

6.4 7.0 5.9 4.6 0.4 0.5 1.7 1.9 4.1 3.7 13.8 14 .0 22

6.1 7.0 32.2 23.8 0.9 0.8 3.0 2-.9 2.5 2.8 10.0 12.1 23
3.8 3.7 0.4 0.2 0.3 0.2 0.6 0.4 2.9 2.9 9.2 8.8 24
11.4 10.2 17.7 16.0 1.8 1.6 2.4 1.9 2.7 3.7 7.8 8.1 25
6.5 7.1 20.4 15.5 0.9 1.2 3.8 4.1 2.8 2.6 4.0 5.7 26
8.4 5.5 25.1 20.4 0.6 1.2 0.5 1.9 2.6 3.8 8.2 8.8 27
9.8 11.1 1.1 1.7 0.5 0.4 2.0 1.5 3.6 3.2 14.1 12.1 28

13.1 7.6 24.0 25.6 1.5 1.8 5.8 8.1 3.0 2.8 5.5 7.4 29

6.3 5.8 26.8 18.2 2.1 2.4 2.2 2.0 2.5 2.8 8.0 8.7 30

4.4 5.9 19.6 12.3 0.5 0.7 0.8 2.2 2.1 2.6 7.9 8.8 31

15.8 9.1 13.5 14.2 1.3 1.2 2.4 6.4 4.9 4.8 11.2 8.8 32

8.1 7.8 10.9 10.7 1.0 0.6 1.1 1.1 3.7 3.8 7.8 5.6 33

5.2 6.1 8.7 8.2 0.6 0.7 1.7 2.0 2.9 3.1 7.6 8.9 34
12.0 6.8 1.7 1.4 1.1 1.0 0.2 0.1 5.3 4.9 14.6 13.5 35

6.9 6.6 31.7 25.8 1.6 1.4 2.1 2.8 2.5 2.7 10.0 11.6 36
7.0 7.0 19.0 15.5 1.7 1.7 1.8 1.7 2.4 2.8 9.1 8.8 37

12.2 7.1 2.3 4.0 0.4 0.5 1.7 1.9 3.1 4.4 9.5 11.2 33

9.3 8.1 38.1 25.7 1.1 0.9 4.5 2.3 5.3 6.2 6.4 8.0 39

7.5 8.6 4.1 3.8 0.3 0.3 2.8 1.1 4.5 4.3 11.8 10.8 40

4.5 3.8 25.4 21.3 2.6 2.6 3.4 2.1 2.9 3.0 7.7 10.1 41
6.9 9.7 8.4 4.9 1.8 1.1 1.3 1.5 4.0 3.9 8.8 6.8 42
8.0 7.1 4.2 4.7 0.6 0.5 0.9 0.6 3.2 3.6 13.4 11.0 43
6.1 5.8 24.7 20.0 l.O 0.8 1.6 1.5 3.4 3.9 9.3 9.0 44
7.4 6.2 3.1 4.0 0.2 0.2 1.3 0.9 1.9 2.0 13.2 12.6 45
5.1 4.7 (D) (D) 0.8 0.4 1.1 0.5 2.6 2.1 (D) (D) 46
5.0 6.0 (D) 2.0 1.1 0.4 (D) (D) 3.9 8.9 3.6 U.8 47
6.0 5.0 12.5 9.2 (D) 0.5 (D) 0.8 1.5 1.7 10.7 11.3 48
4.7 5.0 8.1 6.5 0.2 0.3 1.4 1.9 2.1 2.6 7.7 8.5 49
5.3 5.5 16.8 5.0 0.8 1.0 1.8 1.8 5.3 5.8 10.6 13.3 50

7.3 7.5 27.0 19.9 2.1 2.7 3.5 3.0 2.7 2.8 12.7 14.6 51

9.4 8.3 8.4 15.4 0.6 0.7 5.1 5.4 1.7 1.8 13.0 10.5 52

6.9 6.2 1.4 1.7 1.0 ' 0.8 3.2 3.4 2.3 2.5 11.9 9.8 53

10.4 9.6 1.8 0.8 0.5 0.7 (NA) (NA) 2.7 2.1 U.4 15.3 54
6.0 4.7 9.5 9.4 0.8 0.6 1.0 1.0 3.0 2.6 10.0 10.0 55

5.5 5.7 6.9 6.6 0.5 0.4 0.8 0.8 1.2 1.4 8.6 9.0 56
13.6 11.5 5.8 4.1 1.5 1.0 2.5 2.1 4.0 3.1 9.8 10.1 57

8.2 9.2 8.7 5.4 0.3 0.3 1.2 1.2 2.8 3.1 12.6 10.0 53

9.5 9.6 13.5 12.3 1.5 1.5 4.3 3.5 2.9 3.3 8.6 10.1 59

5.9 5.7 8.1 5.3 2.8 2.2 2.8 3.9 3.1 3.7 6.4 6.5 60

12.5 10.5 2.1 1.9 0.4 0.4 1.1 1.2 2.1 2.2 6.6 6.6 61

5.5 4.8 2.0 1.5 0.3 0.2 0.9 0.7 1.8 1.8 10.4 10.7 62
7.1 7.4 25.7 23.6 2.1 1.6 2.1 2.6 3.1 3.7 3.8 8.5 63

6.4 3.1 2.4 1.2 0.1 0.2 1.7 1.4 1.4 1.3 9.1 8.8 64

5.9 6.1 0.3 (D) 1.0 (D) 1.4 1.9 2.8 2.6 12.0 12.3 65

5.8 6.3 1.7 1.7 0.5 0.4 5.5 4.4 2.4 2.1 9.6 11.9 66

9.0 8.9 5.5 6.8 0.7 0.7 2.7 2.7 2.7 2.4 8.5 9.6 67
5.9 7.7 (D) (D) 1.5 (D) 2.9 2.9 (D) 3.0 14.5 18.2 68

7.7 8.2 14.6 15.1 0.5 0.5 0.9 0.8 1.6 1.4 10.4 8.9 69
6.1 5.3 22.7 17.9 0.4 0.5 2.1 2.0 4.7 4.4 8.4 7.4 70

6.3 7.2 0.1 0.1 0.6 0.5 1.8 1.6 9.9 8.1 71

9.0 8.4 8.3 i.-i (D) 0.8 (D) 0.5 2.5 3.3 9.9 13.2 72

12.4 10.4 21.6 20.2 1.4 1.1 1.7 1.9 3.7 4.1 8.6 7.5 73

7.5 9.2 7.3 6.1 1.3 0.9 1.8 2.0 4.3 4.6 11.4 11.9 74
6.1 7.1 17.4 18.5 0.6 0.7 1.1 2.0 2.6 2.9 10.7 8.2 75

4.9 D.4 10.8 10.6 1.1 0.9 1.8 1.2 3.7 3.9 14.4 11.2 76

7.4 9.0 4.0 4.3 1.5 1.5 0.7 0.5 2.6 2.8 12.8 12.7 77
8.6 7.3 21.8 17.2 1.5 1.6 1.9 3.1 4.1 3.9 8.9 9.9 78
9.6 9.2 19.5 15.9 1.2 1.7 2.0 1.7 2;3 3.3 10.9 13.2 79
11.9 12.2 4.3 2.4 0.5 0.3 2.5 2.9 2.2 2.1 8.1 9.4 80

5.3 5.4 0.1 0.1 0.9 0.9 1.3 1.7 3.5 3.5 12.3 12.1 81

7.2 6.4 25.8 27.9 1.1 0.9 3.2 3.4 2.1 2.2 10.0 8.3 82
4.9 4.5 24.7 27.5 1.5 1.7 1.1 0.9 3.8 3.7 11.4 10.7 83
7.0 7.4 10.3 7.5 1.4 1.2 1.1 1.5 2.5 2.9 9.0 10.3 84
6.6 6.0 12.5 10.8 0.2 0.3 1.8 1.1 2.6 2.7 11.2 9.9 85

13.9 9.9 1.3 3.6 0.8 0.4 2.1 1.9 1.7 1.2 8.6 U.O 86
4.7 5.4 18.4 15.6 2.1 1.7 4.0 5.2 3.7 3.1 10.6 10.6 87
7.0 6.3 20.3 15.5 1.3 1.4 4.2 4.0 2.5 2.0 U.8 13.9 83

8.0 6.6 4.7 5.2 0.7 0.4 1.1 0.7 4.3 3.8 17.8 14.7 89

12.1 10.2 15.6 14.4 1.0 1.3 3.9 5.7 2.1 2.7 9.3 9.5 90

8.3 8.0 18.5 15.1 1.9 1.7 9.5 8.3 2.7 2.9 11.0 9.9 91

16.1 16.3 5.2 3.3 1.4 0.6 2.9 2.8 3.8 3.8 12.3 11.1 92

9.7 3.6 3.7 2.4 0.9 0.5 3.7 3.6 3.3 2.8 14.2 12.5 93

14.9 12.9 2.8 4.0 0.9 0.9 3.9 3.9 2.3 2.0 10.4 11.7 94

8.4 5.2 4.5 5.3 1.2 0.8 2.7 4.4 1.9 3.0 8.4 7.6 95
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Tabic 6 HOTELS AND MOTION PICTURE THEATERS: 19M AND 194S—CENTRAL BUSINESS DISTRICTS
iHankcd by Population Size oi Standard Metropolitan Areaj

City
Receipts in central busijiess

district

1954

($1,000)

Receipts in central business
district as a percent of standard

metropolitan area receipts

Motion picture theaters

1954

($1,000)

Percent change
1948 to 1954i

Receipts in central business
district as a percent of standard

metropolitan area receipts

Manhattan Borough, N.
'

Newark, N . J

Brooklyn Borough, N. Y

Paterson, N. J
Yonkers, N. Y
Chicago, 111

Gary, Ind
Los Angeles, Calif....
Long Beach, Calif
Pasadena, Calif

Philadelphia, Pa
Cajnden, N. J

Detroit, mch
Boston, Mass
San Francisco, Calif..
Oakland, Calif..;
Berkeley, Calif
Pittsburgh, Pa
St. Louis, Mo
Cleveland, Ohio

Washington, D. C
Baltijiiore, Md
Minneapolis, Minn
St. Paul, Minn
Buffalo, N. Y
Cincinnati, Ohio
Milwaukee, Wis
Kansas City, Mo
Kansas City, Kans
Houston, Tex

Providence, R. I

Seattle, Wash
Portland, Oreg
New Orleans , La
Atlanta, Ga
Dallas, Tex
Louisville, Ky
Denver, Colo
Birmingham, Ala
San Diego, Calif

Indianapolis, Ind
Youngstown, Ohio
Albany, N. Y
Columbus, Ohio
San Antonio, Tex
Miami, Fla
Rochester, N . Y
Memphis , Terin

Dayton, Ohio
Allentown, Pa

Akron, Ohio
Toledo, Ohio
Omaha, Nebr
Fort Worth, Tex
Honolulu, T. H
Syracuse, N. Y
Phoenix, Ariz
Richmond , Va
Oklahoma City, Okla...
Nashville, Tenn

Jacksonville, Fla
San Jose, Calif
Grand Rapids, Mich....
Utloa, N. Y
Sacramento, Calif
Fresno, Calif
Worcester, Mass
Salt Lake City, Utah..
Flint, Mich
Wilmington, Del

New Haven, Conn
Scranton, Pa
Reading, Pa
Tulsa, Okla
Chattanooga, Tenn
Mobile, Ala
Trenton, N. J
Des Moines, Iowa
Wichita, Kans
Spokane, Wash

Erie, Pa
Charlotte, N . C
Little Rock, Ark
El Paso, Tex
Fort Wayne , Ind
Shreveport, La
Corpus Christ!, Tex...
Austin, Tex
Evansville, Ind
Waterbuiy, Conn

Hockford, 111
Savannah, Ga
Montgomery, Ala
New Bedford, Mass
Fall River, Mass

233,709
3,308
1,767

775
(B)

77,947
1,490
28,296
3,386
1,027

22,582
(D)

20,194
18,036
32,997
2,590
494

15,843
9,470

17,862

33,209
7,148
9,391
4,871
11,911
16,739
9,700

11,760
(D)

9,879

4,410
11,920
9,081

15,624
5,989

10,291
9,070

10,3['9

(D)

5,995

1,582
5,872
8,717
9,050
9,157
6,677
6,481
6,371

827

2,717
4,571
6,750
4,870

868
6,868
4,293
4,397
6,021
4,328

4,919
1,743
4,410
2,154
4,954
2,020
2,453
2,368
1,996
3,397

1,475
2,158
1,487
4,492
2,433
2,109
1,936
5,148
4,026
7,499

1,519
(D)

3,258
3,461
2,430
2,368
1,114
2,996

(D)

(D)

768
713
(D)

(D)

(D)

11.7
8.7

12.5
12.3
(D)

23.5
14.8
47.5
7.3

27.6

-3.1
(D)

9.7
-0.5
-1.5

5.4
-8.5

7.1
-5.4
6.8

13.4
11.4
13.3
17.1

14.:

21.3
0.3
18.0
(D)

2.9

-5.7
26.0
22.8
50.0
5.9

13.7
12.4
21.0
(D)

4.8

9.5
-15.2

(D)

0.2
3.4

13.8
15.9
-10.1
12.6
8.7

17.3
1.2
3.5
3.2

-1.3

13.0
6.3
(D)

7.0
5.7

• -4.3
(D)

-3.3

3.7
-4.8
-19.3
-11.0
-5.5

27.8
16.9

3.7
13.4
(D)

34.3
-4.1

(D)

(D)

(D)

12.4
23.4

-15.6
(D)

1.7
6.9
(D)

0.9
-3.5

(D)

(D)

(D)

0.3
-20.3

(D)

(D)

(D)

69.5
1.0
0.5
0.2
(D)

46.4
0.9

35.3
4.2
1.3

62.3
(D)

50.2
43.0
56.9
4.5
0.9
56.4
29.0
62.0

62.2
56.6
41.2
21.4
62.3
83.4
67.0
54.9
(D)

59.5

78.7
58.7
78.2
89.8
48.6
70.1
90.6
69.1
(D)

36.5

77.5
48.0
63.8
86.2
95.0
11.4
90.9
80.7
95.8
15.2

68.4
69.0
73.1
78.8
(D)

90.7
49.5
87.3
87.0
91.0

87.7
61.1
95.7
46.4
72.3
68.5
92.4
41.7
98.7
90.6

60.9
79.6
58.2
85.5
85.0
99.1
60.7
82.1
94.8
92.0

78.3
(D)

(D)

89.9
88.7
92.5
37.0
97.1
(D)

(D)

37.4
27.4
(D)

(D)

(D)

69.1

1.0
0.5
0.2
(D)

42.7
0.9
29.0
4.8
1.2

66.7
3.0
49.3
44.2
59.1
4.3
1.0
58.4
32.2
64.8

70.0
48.5
43.0
21.5
63.8
82.6
72.4
51.9
(D)

89.3

68.2
54.5
56.7
75.5
58.1
(D)

(D)

69.4
(D)

41.7

85.9
58.0
(D)

85.1
96.6
16.6
92.1
(D)

93.7
15.4

55.9
56.9
73.5
95.2
12.1
89.1
53.0
(D)

(D)

(D)

81.5
(D)

92.4
50.0
93.1
66.0
90.0
44.1
86.2
82.4

58.4
75.1
(D)

(D)

(D)

(D)

(D)

(D)

92.3
96.7

78.5
98.5
91.3
(D)

(D)

88.7
37.8
(D)

(D)

(D)

(D)

30.5
(D)

-(D)
(D)

40,749
4,215
5,556

(D)

(D)

16,461
713

7,901
2,403

902

11,630
1,044
.8,554

7,024
8,696
3,514

844
4,281
2,707
3,879

5,780
2,533
3,619
1,545
3,972
2,922
2,857
2,808

(D)

3,088

1,232
2,620
2,625
4,104
2,389
2,811
2,539
3,849
2,212
4,305

2,708
1,345

448
1,890
2,729
3,120
2,289
1,826
1,828
1,013

1,371
1,755
1,480
1,578
1,254
1,925
1,576
1,552
1,148

848

1,451
1,738
1,263

843
2,566
1,397

(D)

1,863
1,388
1,255

1,587
1,075

(D)

1,320
1,324

860
1,628
1,365
1,929

(D)

934
1,040

558
712

1,131
1,156

930
1,265

969
(D)

792
1,001
1,021

828

-16.7
-22.8

(D)

-7.9

16.2
-33.6
-22.5
-1.5
-5.0

30.2
-33.3
35.2
-12.0
21.2
-23.5
-116
-0.1
13.2
-22.6

7.3
-15.1
-3.9
-16.1
-5.3

-19.5
-15.3

9.6
(D)

13.9

-44.0
-9.5
-21.9

1.1
12.6
3.2

-11.2
10.0
-4.4

27.4

-5.1
-24.4
-28.1
-14.6
-9.6

-10.1
-29.6
-9.5

-21.4
-0.8

-10.2
-23.1
-4.5

5.7
-7.7
-27.1
21.9
-15.7
-21.5
-31.8

-11.0
-9.7
-5.9
-27.1

8.3
-21.4

(D)

-23.8
18.7
-13.0

-10.1
-15.8

.(D)

-12.8
32.3
-0.9

-15.4
-3.7
24.5
(D)

-34.0
-5.6

-17.2
-33.9
-14.3
30.9
18.2
16.1
1.7
(D)

-30.2
5.7
37.0

25.0
2.6
3.4
(D)

(D)

27.4
1.2

14.0
4.3
1.6

36.8
3.3

29.8
32.9
27.4
11.1
2.7

26.2
17.7
34.5

39.0
21.7
36.7
15.6
41.9
38.5
35.0
30.3
(D)

34.1

21.4
33.8
41.8
51.4
31.5
33.6
45.6
53.1

50.5
48.5

42.6
34.3
9.4

.,3.4

60.6
27.5
52.8
41.7
43.1
31.3

46.5
59.3
44.2
35.9
20.2
67.2
38.7
46.5
38.6
29.2

36.2
40.4
67.3
42.4
47.8
46.2
(D)

47.7
48.1
63.8

57.4
51.2
(D)

43.9
45.7
4<'..4

63.1
63.2
54.5
(D)

53.8
51.8
38.3
24.5
50.4

52.2
29.4
66.6
55.7
(D)

47.5
46.7
66.0
66.6
55.5

21.7
2.7
3.8
0.9
0.6
20.3
1.5
18.1
4.3
1.7

23.5
4.1
19.7
30.3
22.1
14.1
2.6
20.8
16.0
32.2

33.5
22.5
35.9
17.3
43.4
39.7
42.8
32.5
2.8
35.2

28.6
37.5
55.7
55.9
43.5
40.3
55.0
59.2
51.1
52.8

56.5

37.2
11.8
46.1
70.3
40,7
(D)

48.8
50.9

25.1

45.8
60.5
44.6
45.3
(NA)

75.9
40.7
57.0
39.0
48.0

57.8
51.8
.,2.4

47.7
68.3
55.5
81.5
74.1
58.0
58.0

60.7
52.6
69.8
57.5
60.2
52.6
65.0
64.4
69.3
75.0

67.2
70.4
47.9
61.3
72.1
58.2
48.0
65.9
58.6
69.8

M.9
69.9
72.5
51.9

67.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ^Mijius sign (-) denotes decrease.



APPENDIX

DEFINITIONS OF CENTRAL BUSINESS DISTRICTS AND RELATED STANDARD METROPOLITAN AREAS

In describing the outside boundaries of the 95 Central Business Districts, we have named first the north
boundary, beginning in the northwest corner of the area, and proceeding from there in a clockwise direction around
the area by indicating each boundary street or other description of the boxindary.

CENTRAL BUSINESS DISTRICTS

AJcron (Ohio) CBD—Consists of tract A-3a.
Boundaries: Market, Erie R.R., East Exchange, West Exchange,

Locust, Center, Bowery, Canal.

,Albany (N.Y.) CBD—Consists of tracts A-11, A-12.
Boundaries: Tivoli, Broadway, Minor, Erie Blvd., North Ferry,

Water, Lawrence, Hudson River, Madison Ave., Pearl, Hudson
Ave., Eagle, Lancaster, Hawk, Chestnut, Dove, Washington,
Lak, Spriice, Dove, Sheridan, North Pearl.

Allentown (Pa.) CBD—Consists of tract 11.

Boundaries: Turner, Church, Linden, Penn Walnut, 8th, Maple,
12th, Court, 9th, Linden, Hall.

Atlanta (Ga.) CBD—Consists of tracts F-19, F-27, F-35.
Boundaries: North Ave., Piedmont, Currier, Courtland, Edge-

water, Butler, Georgia R.R., Moore, Memorial Drive, Fair,
Walker, Nelson Elliott, Southern R.R., Gain, Williams.

Austin (Tex.) CBD—Consists of tract 11.

Boundaries: West 12th, East 12th, East Ave., Colorado River,
Shoal Creek.

Baltimore (Md.) CBD—Consists of tract <V-1, excluding Lexington
Market

.

Boundaries: W. Franklin, Guilford Ave., Mulberry, W. Falls
Ave., Pratt, Paca, Mulberry, Eutaw.

Berkeley (Calif.) CBD— Consists of tracts 5A and 5E.

Boundaries: Cedar, Spruce, Hearst, Oxford, Allston Way,
Eulton, Dwight Way, Grove.

Birmingham (Ala.) CBD—Consists of tracts 27 and 28A.
Boundaries: 8th Ave., 25th St., AGS railroad and L and N

railroad, 12th St.

Boston (Mass.) CBD—Consists of tracts F-3, F-6, G-1, G-2,
G-3, G-4.

Boundaries: Traverse, Canal, Hanover, Friend, North, Eastern
Boston Harbor, Fort Point Channel, Broadway, Castle,
Tremont, Broadway, Charles, Beacon, Bowdin, Chardon.

Brooklyn (N.Y.) CBD—Consis-^s of tracts 9, 11, 27, 33, 35, 37,
39.

Boundaries: Prince, Fleet Place, Debevoise, Dekalb, Port-
land Ave., Atlantic Ave., "ith Ave., Bergen, Nevins,
Schermerhom, Court, Atlantic Ave., Clinton, Pierrepoint,
Fulton, Johnson.

Buffalo (N.X.I CBD—Consists of tracts 13, 14, 25, 72.
,
Boundaries: Virginia, Jefferson, Madison, Eagle, Cedar,

South Cedar, Cedar, Hayward, Louisiajia, Lake Erie, Wilker-
son, Elmwood, Turner, Main.

RELATED STANDARD METROPOLITAN AREA

Akron SMA—Consists of Summit County, Ohio.

Albany-Schenectady-Troy SMA—Consists
Renssalaer, and Schenectady Counties, N.Y.

Allentown-Bethlehem-Easton SMA—Consists of Lehigh
and Northampton Counties, Pa.; and Warren County,
N.J.

Atlanta SMA—Consists of Cobb, DeKalb, and Fulton
Counties, Ga.

Austin SMA—Consists of Travis County, Tex.

Baltimore SMA—Consists of Baltimore City, Baltimore
and Anne Arundel Counties, Md.

See San Francisco-Oakland SMA.

Birmingham SMA—Consists of Jefferson County, Ala.

Boston SMA—Consists of all of S\iffolk County; Cam-
bridge, Everett, Maiden, Medford, Melrose, Newton,

Somerville, Waltham, and Wobum Cities and Arling-
ton, Ashland, Bedford, Belmont, Burlington,
Concord, Framingham, Lexington, Lincoln, Natick,

North Reading, Reading, Stoneham, Wakefield,
Watertown, Wayland, Weston, Wilmington, and Win-
chester Towns in Middlesex County; Beverly, Lynn,

Peabody, and Salem Cities and Danvers, Hamilton,
Lynnfield, Manchester, Marblehead, Middleton,
Naliant, Saugus, Swampscott, and Wenham Towns in
Essex County; Quincy City and Braintree, Brook-
line, Canton, Cohasset, Dedham, Dover, Medfield,
Milton, Needham, Norwood, Randolph, Sharon, Wal-
pole, Wellesley, Westwood, and Weymouth Towns in

Norfolk County; and Hingham and Hull Towns in
Plymouth County, Mass.

See New York-Northeastern New Jersey SMA.

Biiffalo SMA—Consists of Erie and Niagara Counties,

N.Y.
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Camden (N.J.) CBD—Consists of tracts CJ-7, CJ-llA, CJ-12A,
CJ-U, CJ-15, CJ-17A.

Boundaries: Pearl, N. 7th, Haddon, Wright Ave., Carteret,
Newton Ave., border Mt. Ephrain, Line, South 8th, Chestnut,
South 7th, Mechanic, Third, Line, South 4-th, North ^-th.

Charlotte (N.C.) CBD—City is not tracted.
Boundaries: Seventh, Poplar, 8th, Church, 11th, Columbia

Div. Southern R.R., 8th, Caldwell, 6th, Davidson, 3rd,

South Blvd. Independence Blvd., Mint, 2nd, Southern rail-
way.

Chattanooga (Tenn.) CBD—Consists of tract 31.

Boundaries: West 5th, East 5th, Walnut, Georgia, East 8th,
' Lindsey, East 11th, West 11th, Broad, West 9th, Chestnut.

Chicago (111.) CBD—Consists of tracts 511, 512, 513, SIA-,

515, 516.
Boundaries: Chicago River, Lake-Michigan, East Roosevelt

Road, West Roosevelt Road, South Branch Chicago River.

Cincinnati (Ohio) CBD—Consists of tracts 6 and 7.

Boundaries: Central Parkway, Eggleston, Ohio River, Plum.

Cleveland (Ohio) CBD—Consists of tracts G-6, G-7, G-8, G-9.
Boundaries: East 25th, Chester, East 30th, Central Ave.,

East l<ith, Erie Ct., East 9th, Eagle Ave., West 3rd,
Cuyahoga River, Frankfort Ave., St. Clair Ave., East
12th, Payne, East 17th, Superior Ave., East 21st, Payne
Ave.

Columbus (Ohio) CBD—Consists of tracts 3A- and 40.

Boundaries: R.C.C. & St. L. R.R., 4th, Naghten, 5th,
Broad, 6th, Livingston Ave . , Fulton, Mound, Scioto River,
Dennison, Spring, West, Maple, Dennison.

Corpus Chrlstl (Tex.) CBD—Consists of tract 3.

Boundaries: Aubrey, Corpus Christ! Bay, Shoreline Blvd.,
Park Ave., Upper Broadway, Kinney, Blucher, Carrlzo.

Dallas (Tex.) CBD—Consists of tract 31-A.
Boundaries: Pearl, Young, Texas Central R.R., Pacific Ave.

Dayton (Ohio) CBD—Consists of tract 1-1, 1-2, 1-3.

Boundaries: Mad River, Baltimore & Ohio R.R., Miami River.

Denver (Colo.) CBD—Consists of tract 17.
Boundaries: South Platte River, 20th, Broadway, 15th,

Cleveland Place, W. Colfax Ave., Cherry Creek.

Des Moines (Iowa) CBD—Consists of tract 34.

Boundaries: East 13th, Walnut, S.E. 12th, Court Ave.,
Cherry, 13th, Mulberry, l8th. Linden, 15th, High, 14th,
Woodland, 12th, Pleasant, 8th, Keosauqua Way, 2nd,
Grand Ave.

Detroit (Mich.) CBD—Consists of tracts 1, 33, 506, 507, 508,
530.

Boundaries: Russell, Jefferson Ave
. , Riopelle, Detroit

River, 3rd Ave., W. Fort, 5th, West Vernon Hwy., Woodward
Ave., E. Elizabeth, Beaublen, E. Adams, Hastings, Maple.

El Paso (Tex.) CBD—Consists of tract 13.

Boundaries: Virginia, Second, S. Davis, Franklin, Missouri,
Oregon, Montana.

Erie (Pa.) CBD—Consists of tract E-1.
Boundaries: West 5th, East 5th, Holland, East 14th, West

14th, Sassafras.

Evansvllle (Ind.) CBD—Consists of tract 18.

Boundaries: Penn. Division, N. Elsas Ave., N. Heidelbach
Ave., East Walnut, Ohio River, 7th Ave.

Fall River (Mass.) CBD—Consists of tract 11.
Boundaries: Pine, Purchase, Franklin, High, Bedford, Sixth,

Pleasant, Fourth, Borden, Second, Morgan, South Main,
Union, Columbia, Pearl, Anawan, Camden, Central, Durfee.

Flint (Mich.) CBD—Consists of tracts 7, 8, 26, 28, 29.

Boundaries: Harriet, Hamilton, Flint River, Liberty, 9th,
Saginaw, West 7th, Fenton Road, Swartz Creek, Flint
River, 3rd Ave., Begale, 5th Ave., Detroit, Mary, Saginaw.

Fort Wayne (ind.) CBD—Consists of tracts 12 and 13.

Boundaries: Maumee River, Harmer, Gay, Pennsylvania R.R.,
Broadway, West Main, Van Buren.

See New York-Northeastern New Jersey SMA.

Charlotte SMA—Consists of Mecklenburg, County, N.C.

Chattanooga SMA—Consists of Hamilton County, Tenn.;
and Walker County, Ga.

Chicago SMA—Consists of Cook, Du Page, Kane, Lake,

and Will Counties, 111.; and Lake County, Ind.

(Includes central business districts of Chicago
and Gary.)

Cincinnati SMA—Consists of Hamilton Co\inty, Ohio;

and Campbell and Kenton Counties, Ky.

Cleveland SMA—Consists of Cuyahoga and Lake
Counties, Ohio

Columbus SMA—Consists of Franklin County, Ohio.

Corpus Chrlstl SMA—Consists of Nueces County, Tex.

Dallas SMA—Consists of Dallas County, Tex.

Dayton SMA—Consists of Greene and Montgomery
Counties, Ohio

Denver SMA—Consists of Adams, Arapahoe, Denver,

and Jefferson Counties, Colo.

Des Moines SMA—Consists of Polk County, Iowa

Detroit SMA—Consists of Macomb, Oakland, and Wayne
Counties, Mich.

El Paso SMA—Consists of El Paso County, Tex.

Erie SMA—Consists of Erie County, Pa.

Evansvllle SMA—Consists of Vanderburgh County, Ind.

Fall River SMA— Consists of Fall River City and

Somerset, Swansea, and Westport Towns in Bristol
County, Mass.; and Tiverton Town in Newport
County, R.I.

Flint SMA—Consists of Genesee Co\mty, Mich.

Fort Wayne SMA—Consists of Allen Covmty, Ind.
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Fort Worth (Tex.) CBD—Consists of tract 18.

Boundaries: West Belknap, Commerce, Weatherford, Ft. W. and
D.C. R.R., T and P R.R., Jennings, Lancaster, Lamar, 7th,
Macon, 5th, Florence, 2nd, Henderson.

"H"

Fort Worth SMA—Consists of Tarrant County, Tex.

Fresno SMA—Consists of Fresno County, Calif.

See Chicago SMA.

Grand Hapids SMA—Consists of Kent Coimty, Mich.

Fresno (Calif.) CBD—City is not tracted.
Boimdaries: Ajuador, "L", Stanislaus, "M", Inyo,

Gary (ind.) CBD—Consists of tracts GA-9, GA-10, GA-12.
Boundaries: C.S.S. and H.B. R.R., Virginia, Wabash R.R.,

Madison, Fourth, Adams.

Grand Rapids (Mich.) CBD—Consists of tract 16.

Boundaries: Hastings, Falrview, Michigan, Hanson, Fulton,
Jefferson, Ave., Cherry, Commerce, Weston, Pere Marquette
R.R., Grand River.

Honolulu (T.H.) CBD—Consists of tracts 9B and 12A.
Boundaries: Nuuanu Stream, Beretania, Richards, Halekauwila,

Honol\ilu Harbor.

Houston (Tex.) CBD—Consists of tracts 23, ZU, 25, 26, 27, 31, Houston SMA—Consists of Harris County, Tex.

32, 33,39.
Boundaries: Buffalo Bayou, Milby, York, Walker, Bastrop,

MoKinney, Hutchins, Bell, Bastrop, McGowen, Hutchins,
Dowling, Alabama, Baldwin, Tuam, Albany, Webster, Taft.

Indianapolis (Ind.) CBD—Consists of tracts 54-, 55, 56, 77, 78. Indianapolis SMA—Consists of Marlon County, Ind.

Boundaries: 10th, L.E. & W. R.R., Dickson, Shelby, South
Fletcher, Delaware, McCarty, White River, Washington,
Missouri.

Honolulu SMA—Consists of area legally designated as

the "City and County of Honolulu," 'T. H.

Jacksonville (Fla.) CBD—Consists of tract 9.

Boundaries: Ashley, Ocean, Duval, Newnan, St. John's
River, F.E.C. R.R., Riverside Ave., Bay, Jefferson,
Church, Pearl.

Kansas City (Kans.) CBD—City is not tracted.
Boundaries: Nebraska Ave., 4-th, Ann Ave., 10th.

Kansas City (Mo.) CBD—Consists of tracts 12 and 28A.
Boundaries: 6th St. Trafficway, Oak, 16th St., Broadway.

Little Rock (Ark.) CBD—Consists of tract 7.

Boundaries: Arkansas River, C.R.I. & P. R.R., East 6th>
Cumberland, East Mth, Arch, Broadway, East 11th, Arch.

Long Beach (Calif.) CBD—Consists of tracts 308, 309, 310,
311.

Boundaries: 7th, Alamitos, Pacific Ocean, Los Angeles
River.

Los Angeles (Calif.) CBD—Consists of tracts 112, 117, 180,
181, 182, 183, 184, 185-A and 185-B.

Boundaries: Sunset Blvd., Alameda, Commercial, Los
Angeles, 9th, Maple, Pico Blvd., Figuera, 7th, Lucas Ave.,
3rd, Figuera.

Louisville (Ky.) CBD—Consists of tracts 47, 48, 49, 50, 58,
59, 61, 62.

Boundaries: Ohio River, Hancock, Clay, Ms-in, Preston,
Jefferson, McCoy, Kentucky, 7th.

Memphis (Tenn.) CBD—Consists of tract 42.
Boundaries: Wolf River, Washington, South Third, Calhoun,

Tennessee, Nettleton, Mississippi River.

Miami (Fla.) CBD—Consists of tract A-37.1.
Boundaries: 7th, Biscayne Blvd., Miami River, F.E.C. Rwy.

Milwaukee (Wis.) CBD—Consists of tracts 1, 2, 17.
Boundaries: East Juneau, North Van Buren, East Wisconsin,

Lake Michigan, Milwaukee River, West Clyboum, St, Paul
Ave., North 8th, West Kilbo\am, Milwaukee River.

Minneapolis (Minn.) CBD—Consists of tracts 44 and 45.
Boundaries: Mississippi River, Hennepin Ave

.
, N. 1st.,

Marquette Ave., N. 13th, Hennepin Ave
. , N. 12th,

Holden, Third Ave.

Mobile (Ala.) CBD—City is not tracted.
Boundaries: St. Anthony, Mobile River, Chviroh, Claiborne.

Montgomery (Ala.) CBD—Consists of tract 1.

Bo\mdaries: Pollard, North Lawrence, Col\imbus, Bainbridge,
Jefferson, Hillard, Monroe, North Decatur, Washington,
North McDonough, Adams, North Lawrence, Alabama, North
Perry, Clayton, Whitman, Bell, Molton, Seaboard Airline R.R.

Jacksonville SMA—Consists of Duval County, Fla.

See Kansas City (Mo.) SMA.

Kansas City SMA—Consists of Johnson and Wyandotte
Counties, Kans.; and Clay and Jackson Counties, Mo.

Little Rook-North Little Rock SMA—Consists of

Pulaski County, Ark.

See Los Angeles-Long Beach SMA.

Los Angeles-Long Beach SMA—Consists of Los Angeles
and Orange Counties, Calif, (includes central
business districts of Long Beach, Pasadena, and
Los Angeles .)

Lo\iisville SMA—Consists of Jefferson County, i^.;

and Clark and Floyd Counties, Ind.

Memphis SMA—Consists of Shelby County, Tenn.

Miami SMA—Consists of Dade County, Fla.

Milwaukee SMA—Consists of Milwaukee County, Wis.

Minneapolis-St . Paul SMA—Consists of Anoka,
Dakota, Hennepin, and Ramsey Coujities, Minn,
(includes central business districts of
Minneapolis and St. Paul.)

Mobile SMA—Consists of Mobile County, Ala.

Montgomery SMA—Consists of Montgomery County, Ala.
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Nashville (Tenn.) CBD—Consists of tract 8.

Boxindaries; Cumberland River, McGavock, 6th Ave. South,

Mulberry, N.C. & St. L. R.R., L & N R.R.

Newark (N.J.) CBD—Consists of tracts 80, 81, 85.

Boundaries: Clay, Passaic River, Pennsylvania R.R., Chest-
nut, Lincoln Park, Crawford, High, R.R., Broad.

New Bedford (Mass.) CBD—City is not tracted.
Boundaries: North, Acushnet River, Schoo^, 6th, Spring,

County, Union, 8th, William, 6th, High, Pleasant.

New Haven (Conn.) CBD—Consists of tract 1.

Boundaries: Grove, State, George, York, Chapel, Ch\irch.

New Orleans (La.) CBD—Consists of tracts 4-2, 47, 58, 59.

Boundaries: Philip, Mississippi River, Canal, Magazine,
Julia, So. Claiborne, Cleveland, No. Derbigny, Iber-

ville, Elk, St. Louis, Burgundy.

New York (Manhattan Borough) CBD—Consists of tract 42.

Boundaries: Central South, Fifth Ave., East 63rd, Third
Ave., Bowery, Spring, Centre, Canal, Millet, West 14-th,

Tenth Ave., Forty-Second, Eighth Ave.

Oakland (Calif.) CBD—Consists of tracts 19, 20, 23, 29.
Boundaries: Grand Ave., Harrison, 19th, Alice, 7th, Grove.

Oklahoma City (Okla.) CBD—Consists of tracts 31-A, 36-A.
Boundaries: Fifth, R.R. , California Ave., Lee Ave., Third,

Hudson Ave., Fourth, Robinson Ave.

Omaha (Nebr.) CBD—Consists of tracts 17, 18.
Boundaries: Cuming, Missouri River, Pacific, 16th, Pierce,

20th, Dodge, 22nd.

Pasadena (Calif.) CBD—Consists of tracts 424-A, 424-B, 428.
Boundaries: East Orange, Grove, Lake Ave., E. California,

Fair Oaks Ave.

Paterson (N.J.) CBD—Consists of tracts Pt.-16A, Pt.-17A.
Boundaries; Passaic River, Bridge, Broadway, Straight,

Grand, Main, Market, Prospect.

Philadelphia (Pa.) CBD—Consists of tracts 5-A, 6-A, 7-A,

7-B, 7-C, 7-D, 8-A, 8-B, 9-A, 9-B, lO-A, 10-B.
Boundaries: Vine, Delaware River, South, Schuykill River.

Phoenix (Ariz.) CBD—Consists of tract 26.

Boundaries: Portland, East 5th, S. Pacific R.R., West
5th Ave.

Pittsburgh (Pa.) CBD—Consists of tracts 1-A, 2-A, 2-B.
Boundaries: Allegheny River, 11th, Grant, 7th Ave.,
Bigelow Blvd., Washington PI., Court PI., Chatham,
Diamond, R.R., Monongahela River.

Portland (Oreg.) CBD—Consists of tracts 53, 54.

Boundaries: S.W. Burnside, Willamette River, S.W.
Jefferson, S.W. 12th.

Providence (R.I.) CBD—Consists of tract 8.

.
Boundaries: Haymarket, N. Maine, S. Main, Planet,

Providence River, Friendship, Beacon Ave., Franklin,
Carpenter, Shepard, Broadway, Federal, Merrill Cove,
N. Y., N.H. & H. R.R., Promenade, Stlllman.

Reading (Pa.) CBD—Consists of tract R-1.
Boundaries: Walnut, 10th, Chestnut, 'Srd.

Richmond (Va.) CBD—Consists of tract E-1, N-1, N-2,
N-3, N-6, W-1, W-2, W-3.

Boundaries: S. A. L. R.R., Belvidere, Broad, Herj?y,

Brook Ave.

Nashville SMA—Consists of Davidson County, Tenn.

See New York-Northeastem New Jersey SMA.

New Bedford SMA—Consists of New Bedford City and
Acushnet, Dartmouth, and Fairhaven Towns in Bristol
County, Mass.

New Haven SMA—Consists of New Haven City and Bran-
ford, East Haven, Hamden, North Haven, Orange, West
Haven and Woodbridge Towns in New Haven County,
Conn.

New Orleans SMA—Consists of Jefferson, Orleans, and
St. Bernard Parishes, La.

New York-Northeastern New Jersey SMA—Consists of New
York City (Bronx, Kings, New York, Queens, and Rich-
mond Counties) and Nassau, Rockland, Suffolk, and
Westchester Counties, N.Y.; and Bergen, Essex,
Hudson, Middlesex, Morris, Passaic, Somerset, and
Union Counties, N.J. (includes central business
districts of Brooiilyn, Camden, Manhattan, Newark,
Paterson, and Yonkers .

)

See San Francisco-Oakland SMA.

Oklahoma City SMA—Consists of Oklahoma County, Okla.

Omaha SMA—Consists of Douglas and Sarpy Counties,
Nebr.; and Pottawattamie County, Iowa.

See Los Angeles-Long Beach SIA.

See New York-Northeastern New Jersey SMA.

Philadelphia SMA—Consists of Bucks, Chester, Dela-
ware, Montgomery, and Philadelphia Counties, Pa.;

and Burlington, Camden, and Gloucester Counties,

N.J.

Phoenix SMA—Consists of Maricopa County, Ariz.

Pittsb-urgh SMA—Consists of Allegheny, Beaver,
Washington, and Westmoreland Counties, Pa.

Portland SMA—Consists of Clackamas, Multnomah,
and Washington Co\mties, Oreg.; and Clark County,

Wash.

Providence SMA—Consists of Central Falls, Cranston,

Pawtuoket, Providence, and Woonsocket Cities and

Cumberland, East Providence, Johnston, Lincoln,
North Providence, North Smithfield, and Smithfield
Towns in Providence County; North Kingston Town in

Washington County; Warwick City and East Greenwich,
and West Warwick Towns in Kent County; and all of

Bristol County, R.I. Also Attleboro City and

North Attleborough, and Seekonk Towns in Bristol

Coimty; Bellingham, Franklin, Plainville, and

Wrentham Towns in Norfolk County; and Blackstone

and Millvllle Towns in Worcester County, Mass.

Reading SMA—Consists of Berks County, Pa.

Richmond SMA—Consists of Richmond City and Chester-
field, and Henrico Counties, Va.



AIM>KNI)I\ AIM»-5

Rochester (N.Y.) CBD— Consists of tracts 1, 5, 9, 28, 90.

Boundaries: Cumberland, North University Ave., N. Union,
Charlotte, Alexander, Rapid Transit and Industrial Rail-
way, Genessee River, Broad, Allen, State, Andrews,
Genessee River.

Rockford (ill.) CBD—Consists of tract 29.

Boundaries: Fisher Ave., Rock River, Green, Winnebago,
Park Ave. Coiirt.

Sacramento (Calif.) CBD—Consists of tracts 7, 10, 11.
Boundaries: Viaduct, "I" St., 6th, "H" St., 21st, Capitol

Ave., 15th, "N" St., 10th, Capitol Ave., Sacramento
River.

St. Louis (Mo.) CBD—Consists of tract 25-C.
Boundaries: Franklin, Broadway, Poplar, 7th, Spruce, 8th,

Clark, 12th.

St. Paul (Minn.) CBD—Consists of tract <42.

Boundaries: Jackson, Mississippi River, Eagle, Main, W.

9th, Exchange, Cedar, East 10th.

Salt Lake City (Utah) CBD—Consists of tract 22.

Boundaries: South Temple, East 2nd, 5th South, West
Temple

.

San Antonio (Tex.) CBD—Consists of tract 46.
Boimdaries: Brooklyn, 7th, Liveoak, North, Alamo Plaza,

East Nueva, West Nueva, North Pecos, West Elmira, East
Elmira.

San Diego (Calif.) CBD—Consists of tract L-53.
Boundaries: Ash, 9th, Market, State.

San Francisco (Calif.) CBD—Consists of tracts A-16, A-17,
A-18, A-21, A-22, A-23, K-1, K-2.

Boimdarles: Pacific, Pacific Ocean, Howard, 11th, Market,
Van Ness, Ellis, Leavenworth, Bush, Stockton, California,
Kearny.

San Jose (Calif.) CBD—Consists of tracts 21, 24, 30, 31, 37.
Boundaries: Tenth, San Carlos, Fourth, San Salvador,

First, West Reed, Guadalupe River, Anzerais, Gifford,
Florence, Los Gatos Creek, Montgomeiy, Julian, First,
St . James

.

Savaxmah (Ga.) CBD—Consists of tracts 3, 4.

Boundaries: Savannah River, East Broad, Bay, Price,
Liberty, West Broad.

Scranton (Pa.) CBD—Consists of tract 1.

Boundaries: Mulberry, Jefferson, Lackawanna Ave., Adams,
D.L. & W. R.R., Franklin Ave.

Seattle (Wash.) CBD—Consists of tracts M-1, M-2.
Boundaries: 9th, Marion, 5th, Yesler Way, Alaskan Way,

Columbia, Puget Sound, Virginia, Alaskan Way, Lenora,
Western, Olive.

Shreveport (La.) CBD—City is not tracted.
Boundaries: Commerce, Cotton, Common, Illinois Central

R.R., Wilson, Grand, Milam, Common, Fannin.

Spokane (Wash.) CBD-Consists of tracts 23, 25.
Boundaries: Spokane River, Division, 4th, Cedar.

Syracuse (N.Y.) CBD—Consists of tracts 31, 32.

Boiindaries: Belden Ave., Oswego Blvd., Canal, Almand,
East Adams, West Adams, Onondago Creek.

Toledo (Ohio) CBD—Consists of tract 28.

Boundaries: Woodruff, Cherry, Maumee River, Swan Creek,
Monroe, 14th, North 14th.

Trenton (N.J.) CBD—Consists of tracts 9, 16A.
Boundaries: Brunswick Ave. , Montgomery, Perry, So. Clinton

Ave., Wall, Hudson, Hamilton Ave . , So. Broad, Market,
Lamberton, Willow, No. Warren.

Tulsa (Okla.) CBD—Consists of tract 25.
Boundaries: Easton, Detroit, Archer, Frankfort, First,

Kenosha Ave., 9th, Elgin, 11th, lOth, Denver Ave.,
7th, Elwood Ave.

Utica (N.Y.) CBD—Consists of tracts 1-A, 2-A, 3, 4.

Boundaries: N.Y.C. & H.R. R.R., Park Ave., West Oriskany,
John, Rutger, Seymour, South, Cornelia PI., Mandeville,
Fay.

Rochester SMA—Consists of Monroe County, N.Y.

Rockford SMA—Consists of Winnebago County, 111.

Sacramento SMA—Consists of Sacramento County, Calif.

St. Louis SMA—Consists of St. Louis City and St.

Charles and St. Louis Coxmties, Mo.; and Madi-
son and St. Clair Counties, 111.

See Minneapolls-St. Paul SMA.

Salt Lake City SMA—Consists of Salt Lake County,
Utah.

San Antonio SMA^Consists of Bexar County, Tex.

San Diego SMA—Consists of San Diego County, Calif.

San Francisco-Oakland SMA—Consists of Alameda,
Contra Costa, Marin, San Francisco, San Mateo, and

Solano Counties, Calif. (Includes central busi-
ness districts of Berkeley, Oakland, and San
Francisco.)

San Jose SMA—Consists of Santa Clara County, Calif.

Savannah SMA—Consists of Chatham County, Ga.

Scranton SMA—Consists of Lackawanna County, Pa.

Seattle SMA—Consists of King County, Wash.

Shreveport SMA—Consists of Caddo and Bossier
Parishes, La. ^

Spokane SMA—Consists of Spokane County, Wash.

Syracuse SMA—Consists of Onondaga County, N.Y.

Toledo SMA—Consists of Lucas County, Ohio

Trentoii. SMA—Consists of Mercer County, N.J.

Tulsa SMA—Consists of Tulsa County, Okla.

Utica-Rome SMA—Consists of Herkimer and Oneida

Counties, N.Y.
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Washington (D.C.) CBD—Consists of tracts 51, 52.2, 53.2, 5/1.2,

57.2, 58.

Boundaries: Dupont Circle, Massachusetts Ave., 5uh, 6th, The
Mall, 19th.

Waterbury (Conn.) CBD—Consists of tract W-1.
Boundaries; Buckingham, Cooke, Grove, Cherry, East Main,

Mill, Union, South ELm, West Clay, Benedict, Meadow,
Field, N.Y., N.H. & H R.R., Watervllle, Johnson, Pine,
Hillside, Prospect.

Wichita (Kans.) CBD—Consists of tracts 16, 17.
Boundaries: Murdock Ave., Washington Ave., Waterman, Mosely,

Gilbert, St. Francis, Waterman, Water, Lewis, Maple, Syca-
more, Texas Ave., Seneca, 1st, Handley Ave., McLean Blvd.,
Seneca, Central Ave., Nims, 3rd, Sherman, 2nd, Wichita,
Central Ave

. , Santa Fe Ave

.

Wilmington (Del.) CBD—Consists of. tract 1.

Boundaries: Madison, W. 12th, Chlppey, W. 13th, Orange,
W. Uth, Market, W. 15th, King, E. 13th, Walnut, E. Front,
W. Front, Washington, W. 2nd, Tatnall, W. 7th, West,
W. 9th, Jefferson, Delaware Ave.

Worcester (Mass.) CBD—Consists of tract 17.

Boundaries: Highland, Summer, Boston & Albany R.R., Herman,
Beacon, Wellington, Charlton, Murray Road, Irving PI.,
Irving, Linden, Elm, Chestnut, Lancaster.

Yonkers (N.Y.) CBD—Consists of tracts YON-3, Y0N-4A.
Boundaries: Ashburton Ave., Palisade Ave., Elm, Linden,

Park Hill Ave., Broadway, Varr, Rlversdale Ave., Main,
Hudson River.

Youngstown (Ohio) CBD—Consists of tract N-37.
Boundaries: Arlington, Bryson, Llnco]ji Ave., Wick Ave.,

E. Haven, Oak, NYC R.R., E. Federal, Cedar, Mahoning
River, Holmes, W. Federal, Belmont Ave.

Washington SMA—Consists of the District of Columbia;
Alexandria and Falls Church Cities and Arlington
and Fairfax Counties, Va.j Montgomery and Prince
Georges Counties, Md.

Waterbury SMA—Consists of Waterbury City, Naugatuck
Borough, and Beacon Falls, Cheshire, Middlebury,
Prospect, and Wolcott Towns in New Haven Coxmtyj

and Thomastown and Watertown Towns in Litchfield
County, Conn.

Wichita SMA—Consists of Sedgwick County, Kans.

Wilmington SMA—Consists of New Castle County, Del.

and Salem Covinty, N.J.

Worcester SMA—Consists of Worcester City and Auburn,
East Brookfleld, Grafton, Holden, Leicester, Mill-
bury, Northborough, North Brookfleld, Shrewsbury,
Spencer, Westborough, and West Boylston Towns in
Worcester County, Mass.

See New York-Northeastern New Jersey SMA.

Youngstown SMA—Consists of Mahoning and Trumbull
Counties, Ohio, and Mercer County, Pa.



Please send me

ORDER FORM FOR ADDITIONAL COPIES

copies of CENIRAL BUSINESS DISTRICT STATISTICS,

SUMMARY REPORT (Bulletin CBD-96) at 10 cents a copy.

Payment is enclosed : $ .

(Check or money order, payable to

"Census, Department of Commerce";
or Documents coupons)

.

Charge $ to my

Superintendent of Documents

account. No.

Name

(Please PRINT or type)

Street address

City, zone. State

(Mail this form to BUREAU OF THE CENSUS, WASHINGTON 25, D.C. Announcements
and order forms for other final reports of the 1954- Census of Business may
be obtained by request.)
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