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C_BR2 Junetest US: Test Report

The winnin nner is L11_BR2_Jun 1.

The winner, L11_BR2_Junetest_1, had a 20.86% increase in donations / view on average. Between 99.5% and 99.95% confident about the winner.
The winner, L11_BR2 _Junetest_1, had a 13.13% increase in amount50 / view on average. Between 99.5% and 99.95% confident about the winner.

C_BR2_Junetest_US -- Test Results:

Ip views | donations | total_clicks | amount50 | don_per view | amt_per_view | amt50_per view
L11 BR2 Junetest 2 || 30082 || 267 267 6236.36 0.009557 0.274863 0.227159
L11 BR2 Junetest 1 || 30433 || 330 330 7327.66 0.011557 0.282284 0.256993

C_BR2_Junetest_US: Donations per View -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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Donations per View measure over 2 minute intervals.

C_BR2_Junetest_US: Donations -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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C_BR2_Junetest_US: Amount50 per View -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00

ol

Amount50 per

1600|

1400,

1200|

iews.

1000

@
8
3

Landing Page Vi

a
3
8

400

200,

30 20 50 60
MINUTES

View measure over 2 minute intervals.

C_BR2_Junetest_US: Landing Page Views -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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Landing Page Views measure over 2 minute intervals.

C_BR2_Junetest_US: Landing Page Views -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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C_BR2_Junetest_US: Donations -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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Confidence Reporting
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Between 99.5% and 99.95% confident about the winner.

C_BR2_Junetest_US -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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Between 99.5% and 99.95% confident about the winner.

C_BR2_Junetest_US -- 2011-06-23 18:00:00 - 2011-06-23 19:00:00
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L1 BR2 junetest 2

L1 BR2 junetest 1
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