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NEW YORK, SATURDAY, MARCH 19, 1921 „ ^y wai^^in Ad^nce^^ 

Chicago Tribune Newspapers 

2 OUT OF 3! 
The First Three Morning Newspapers in the United 
States in Order of Circulation Are as Follows: 

MORNING CIRCULATION 
(Exchiding Sundsy) 

1. The Chicago Tribune . . . 470,000 
Largest Morning Daily Circulation in America 

2. The Boston Post. 440,000 
Second Largest 

3. Daily News of New York . 385,000 
Third Largest 

Daily News of New York, which now has the largest morning daily circu¬ 
lation in New York, was founded by the Chicago Tribune June 26, 1919 

Chicago Tribune Newspapers Now Rank FIRST and 
THIRD Among All the Morning Dailies of America 

Chicago Tribune Newspapers 

2 OUT OF 3! 
I 
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NEW yORK STATE 
THE STATE OF PROGRESS 

New figures made recently available showed New York State as a big producer of 
many crops. It compares favorably with the 1919 figures. 

PRODUCTION OF STATE CROPS (1920) 

32,595,000 bushels of corn 
10,998,000 bushels of wheat 
44,275,000 bushels of oats 

3,480,000 bushels of barley 
4,420,000 bushels of buckwheat 

5,482,000 tons of hay 
2,288,000 pounds of hops 
1,872,000 bushels of rye 

46,250,000 bushels of potatoes 
3,072,000 pounds of tobacco 

A territory that produces can consume equally well. 

Concentrate a selling and advertising campaign in New York State and become 
convinced that this is the logical, economical and effective manner of merchandising 
goods. New York State daily newspapers are of size, standing and real power. 

Use them. 

Circu- 2,500 10,000 
• 

Circu- 2,500 10,000 
lation Lines Lines lation Lines Lines 

* Albany Knickarbocker Press. ...(M) 30,788 .09 .09 New York Globe . ....(E) 181,475 .40 .40 

'Albany Knickerbocker Prese.... ...(S) 44,163 .11 .11 New York Evening Mail . ....(E) 172,703 .45 .40 

Auburn Citizen . ...(E) 6,950 .04 .035 'New York Evening Post. ....(E) 36,875 .32 .25 

^Brooklyn Daily Eafle. ...(E) 50,882 .20 .20 'The New York Herald. ....(M) 203,686 .50 .45 

'Brooklyn Daily Eafla. ...(S) 68,623 .20 .20 •The New York Herald. ....(S) 207,662 .50 .45 

Brooklyn Standard Union . ...(E) 61,554 .20 .20 'The Sun, New York . ....(E) 190,509 .50 .45 

Brooklyn Standard Union . ... (S) 43,183 .20 .20 tNew York Times . . ...(M) 330,000 .65 .6305 

'Buffalo Courier and Enquirer ... (MAE) 88,843 .22 .18 tNew York Times . ....(S) 500,000 .75 .7275 • 

*Buffa]o Courier . ...(S) 107,994 Xt .22 'New York Tribune . ....(M) 125,919 .40 .36 

^Buffalo Express . ... (M) 36,648 .12 .10 'New York Tribune. ....(S) 127,836 .40 .36 

tBuffalo Express . ...(S) 63,766 .18 .14 "'New York World . ..,. (M) 337,228 .60 .58 

Buffalo Eveninc News . ...(E) 95,501 .21 .21 "'Now York World . ....(S) 590,965 .60 .58 

Buffalo Evening Timet . ...(E) 71,189 .15 .15 '"New York World. ....(E) 350,489 .60 .58 

Buffalo Sunday Times . ...(S) 72,239 .15 .15 ***Niasara Falls Gazette . ....(E) 12,720 .05 .05 

'Coming Evening Leader . ...(E) 7,620 .04 .04 Olean Times. ....(E) 5,037 .02286 .02 

'Elmira Star-Gazette . ...(E) 24,195 .08 .07 Poughkeepsie Star and Enterprise.... (E) 10,437 .05 .05 

Glens Falls Post-Star . ...(M) 7,276 .03 .03 Rochester Herald . . ...(M) 27,363 .08 .08 

"'Gloversville Leader-Republican ... (E) 5,910 .03 .03 Rochester Times-Union . ....(E) 62,894 .20 .18 

GloversvUla Morning Herald .... ...(M) 6,082 .03 .03 Schenectady Union-Star . ....(E) 13,417 .06 .05 

Horaell Tribune-Times . ...(E) 6,533 .035 .035 *Staten Island Daily Advance ... ....(E) 5,968 .04 .03 

Ithaca Journal-News. ...(E) 7,226 .04 .04 'Syracuse Journal . ....(E) 42,218 .09 .09 

'Jamestown Journal . ...(E) 6,552 .025 .025 ***Troy Record. .(MAE) 22,312 .05 .05 

^Jamestown Mominf Post. ...(M) 8,934 .05 .03 Yonkers Daily News . ....(E) 3,700 .03 .03 

'Middletown Times-Prest . ...(E) 5,861 .04 .03 Government Statements, October 1st, 1920. 

"Mount Vernon Daily Argus .... ...(E) 6,860 .04 .04 *A. B. Ce Publishers’ Statement, October 1st, 1920. 

Nowburgb Newt and Journal .... .... (E) 10,636 .05 .05 "'A. B. C. Auditor’s Report, October 1st, 1920. 

New York American . ..'(M) 291,840 .60 .60 tPublishers’ Statement. 

New York American . ....(S) 940,450 1.25 1.25 "A. B. C. Auditor’s Report, April 1st, 1920. 
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City 

Population 

1,823,779 

Separate 

Dwellings 

390,000 

Metropolitan Population: 3,000,000 

Have you an agent or branch 
m 

Philadelphia? 
Naturally both you and your agent are vitally interested in making the Philadelphia 

end of your business pay. 

We find many concerns have their goods on sale here, but no one seems to know 

about it. 

A reliable way to help your selling force, and the quickest way to get Philadelphia 

trade, is to tell Philadelphians about your goods through The Bulletin. 

Dominate Philadelphia 
Create maximum impression at one cost 

By concentrating in the newspaper 

“Nearly everybody” reads— 

The Bulletin 
Net paid average oireulalion for February, 

‘ In 
Philadelphia 

^ nearly everybody ◄ 
► ' 1 ii. _ 

509,062 copies 

a day 

Exceeding all previous months of publication 

> H Q f Bp M 

No prvse, premium, guessing contest, coupon or other artificial methods of stim¬ 

ulating circulation are used by The Bulletin. 

The Bulletin’s circulation reaches far beyond the highest 
point ever attained by a daily newspaper in the State of 
Pennsylvania, and is one of the largest in the United 
States. 
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“ALL-AMERICAN” DAtt.Y NEWSPAPER TEAM 
Jeven Positions in First Team Are Given East and Middle West—Captaincy Goes for Pub^ 

Service—Four New York Papers in Line up—Suggestions for Changes Invited 

HEN the last gridiron whistle has 

been blown and the last “post-mor- 

tm" held around fraternity and dormi- 
on firesides, all that is left to the foot- 

11 fan is to wait for the announcement 
)i Walter Camp’s “All-American team’’ 
-that mythical eleven which, theoreti- 
olly, could defeat any other football 
Itam in the world. 

There never has been an All-American 
football team, one whose individual 
Bfflhers were pre-eminent in their posi- 
hons. No more is there any All-Ameri- 
pii newspaper which can justly claim 
ill that is best in all its departments as 
xuspaper men are well aware. 

Over Hundred Take Part 
.\t the University of Illinois the stu- 

lems in journalism, more than a hun- 
Ired in number, have resolved them- 
elves into a collective Walter Camp 
ad, after watching the work of the va- 
ious .American newspapers from the 
idelines of the journalism library 
there they have been studying them in 
fiinection with their reportorial and 
ditorial practice, they have picked a 
nnhical .All-American Newspaper team 
dr the consideration and discussion of 
leiv^paper men. 

The honor of being captain of the 
earn goes to an Easterner, The New 
lork World, which makes the .\11- 
Imerican in the position of public ser- 
ke. The basis for this ward is the 
World’s fidelity in living up to the stand- 
nl set by its founder who" established it 
s “an intstitution that should always 
ight for progress and reform, never tol- 
fste injustice or corruption, always fight 
tmagogues of all parties, never belong 
D any party, always oppose privileged 
lasses and public plunderers, never lack 
ympathy with the poor, always remain 
noted to the public welfare, never be 
itislied with merely printing news, al- 
™ys be drastically independent, never 
r afraid to attack wrong, whether by 
ftd.itory plutocracy or predatory pov- 
m," 

All the News 
The New York Times is selected for 
'news position. Under the slogan of 

All the News That’s Fit to Print,” the 
nnes gives its readers the best and most 
"tipletc accounts of all happenings of 
' day, local, national and international 
.though the journalistic Walter 
^Mps state that the Times’ strength in 
e line-up could be augmented by the 
™tion of a foreign service such as 

' Philadelphia Public Ledger, 
ht Quarterback” position, the think- 
job on the team, is given to the 

fnngfield (Mass.) Republican whose 

By H. F. HARRINGTON and E. S. WATSON 
Editorial Note: Messrs. Harrington and Watson are instructors in journalism 

at the University of Illinois. The story they have written and the All-American 
Newspaper Eleven that they have named is based upon the conclusions of more 
than 100 students of their school who have been making a study of newspapers as 
a part of their regular college work. What is your opinion of this team? What 
changes would you suggest in the line-up and why? Comment on the 6rst All- 
American Newspaper Team to be selected is invited. 

editorial work has been the most con¬ 
sistently good of any paper in the coun¬ 
try. Sane, courageous, direct and high 
in literary quality these editorials bring 
the Republican All-.American honors. 
Next the Republican in the “backfield” 
a place is awarded to the Ohio State 
Journal for its editorial paragraphs, and 
backing up these two will be found the 
Christian Science Monitor, awarded a 
place on ethics. The choice of the jour¬ 
nalists for this place was based not so 

that the unusual rather than the usual 
is news, takes All-American honors, with 
the Kansas City Star as a close rival. 
“The Star’s features are good, but too 
many of them reach the paper via the 
editorial scissors rather than by a Star 
typewriter,” says one of the “experts” 
in rendering a lengthy decision on the 
question. 

The combination of capitals and lower 
case type in all of the New York 
Tribune’s headlines, and the make-up 

THE ALL-AMERICAN TEAM PICKED 

Public Service.THE NEW YORK WORLD (Capl.) 

News .THE NEW YORK -niVIES 

Editorials.THE SPRINGFIELD REpUBUCAN 

Editorial Paragraphs.THE OHIO STATE JOURNAI. 

Feature Stories and Human Interest Yarns 
.THE NEW YORK SUN 

Typographical Display.THE NEW YORK TRIBUNE 

Use of “Art”.THE ST. LOUIS POST-DISPATCH 

Ethics .CHRISTIAN SCIENCE MONITOR 

Dramatic and Literary Criticism 
.BOSTON EVENING TRANSCRIPT 

Personals .ATCHISON GLOBE 

Merchandising and Advertising. THE CHICAGO TRIBUNT) 

much on the Monitor’s refusal to handle 
crime stories, as its general constructive 
policy and its evident belief that the 
reading public prefers the wholesome to 
the sordid; the constructive to the de¬ 
structive ; beauty to ugliness. 

Two more New Yorkers make the 
team—The New York Sun in the fea¬ 
ture story and human interest yarn posi¬ 
tion, and the New York Tribune for 
typographical display. The Sun. as an 
essentially human interest paper still 
living the tradition of Charles A. Dana 

man’s ability to bring out his best stories 
without resorting to scarehead type, by 
his facility in the use of contrast and 
balance, gives the Tribune the call on 
the typographical display position on the 
team. “You can find your news in the 
Tribune at a glance” is the verdict of the 
Walter Camps. It is worthy of note 
that this decision was general. 

The Middle West gets two places on 
the team. The choice for merchandis¬ 
ing and advertising goes to the Chicago 
Tribune and for the use of “art” to the 

St. Louis Post-Dispatch. The scientific 
investigation of the advertising and mer¬ 
chandising field by the Tribune, its co¬ 
operation with the merchant in bringing 
his wares to the notice of the public, 
its elimination of the gambling element 
in advertising, and its purging of the 
advertising pages of quacks and fakers 
who prey upon the public, and the pro¬ 
moters of wildcat schemes—all of these 
put it at the head of all candidates for 
All-American honors and it beats out its 
fellow “protector of the people” the 
New York Tribune, whose motto is 
“First to Last—the Truth; News, Edi¬ 
torials, Advertisements,” by only a nar¬ 
row margin. 

Fine Arts Score 

The Post-Dispatch is awarded the art 
position on three ‘points: its Sunday ro¬ 
togravure is comprehensive and artisti¬ 
cally attractive; its daily picture page is 
an excellent pictorial presentation of the 
interesting happenings in the world to¬ 
day; and its use of cuts to accompany 
news stories is unequaled by any other 
newspaper. 

For the position of dramatic and lit¬ 
erary criticism a spirited rivalry between 
the Boston Evening Transcript and the 
Chicago Evening Post resulted in a ma¬ 
jority vote of the critics for the Eastern 
journal. The Transcript, the product of 
an environment of culture and learning, 
reflects its reading public admirably and 
gives to all other members of the team 
a model for the return of the new.spaper 
to one of its original functions—a jour¬ 
nal of the fine arts as well as a purveyor 
of the news of the day. 

Trans-Missouri gets one place on the 
team. Out in ,\tchison, Kansas, Ed 
Howe’s Globe has set the standard in 
the compilation of personal items, told 
with a fine sense of the news involved 
in the small commonplaces of street and 
town. 

Ding Wins 

.Although this composite newspaper 
eleven will never be fashioned, the ef¬ 
fort expended in choosing strong repre¬ 
sentatives for it has given the students 
a set of standards on good and bad 
newspapers. It should be added that 
some of them chose Arthur Brisbane as 
chief editorial writer, John T. McCutch- 
eon (who ran a close second to J. N. 
Darling) as the cartoonist, and Bert 
Lester Taylor of “A Line o’ Type or 
Two” in the Chicago Tribune as the 
column conductor. 

All in all here is a team that should 
make the word American great in the 
far-flung domain of the world’s jour¬ 
nalism. 

What Newspapers Would You Put On Yoiu* Team? Why? 
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PERRY HEADS AMERICAN 
PRESS ASSOCIATION 

Courtland Smith Goe« to Washington 

As An Assistant Postmaster-Gen¬ 

eral—New Executive a Nationally 

Known Newspaper Figure 

The board of directors of the Ameri¬ 

can Press Association, meeting in New 

York. March 15. elected John H. Perry 

to tile oflice of president. Mr. Perry, 

who took charge of the A. P. A. im¬ 

mediately. succeeds Courtland Smith, 

who retired to go to Washington as an 

assistant postmaster-general under Will 

H. Hays. Mr. Smith has completely 

ilisassiK'iated himself from the .Ameri¬ 

can Press .Association. 

Mr. Perry will also continue to guide 

the fortunes of the .Autocaster Service 

Company, as chairman of its hoard. At 

John H. Perry 

the same meeting W. G. Brogan was 

elected vice-president, succeeding Norris 

A. Huse, resigned, and Emmet Finley, 

secretary-treasurer of the .\utocaster 

Company, was elected .secretary-treas¬ 

urer of the A. P. -A. in Mr. Brogan’s 

place. He will hold down the two offices. 

C. B. Cabaniss has resigned from the 

American Press .Association organiza¬ 

tion. 

A Newspaper Lawyer 

John H. Perry is a nationally known 

figure in the newspaper world. He is 

a native of Kentucky and a graduate of 

tlie University of Virginia. Out of col¬ 

lege he began to practise law immediately 

and soon found himself in the growing 

empire that Seattle centers. There he 

became interested in newspaper law and 

in the succeeding years earned the repu¬ 

tation of being one of the hc.st news¬ 

paper lawyers in .\merica. He is said 

to have defended over $5,000,000 in libel 

suits without losing a single case. 

Mr. Perry’s iiracticc of law in behalf 

of newspapers has carried hkn into the 

courts of 22 states of the union. All of 

this has happened in little more than a 

dozen years so that John H. Perry is 

still a comparatively young man. 

.As a publisher Mr. Perry is perhaps 

better known west of the Rockies, where 

he accumulated a fortune that makes 

him a millionaire. Mr. Perry is part 

owner of the western Scripps news¬ 

papers and he has been counsel for these 

paper- fur many years. He is a large 

stockholder in .Autocaster Service Com 

pany, and has been its vice-president and 

thc i chairman of its board of directors 

ever since the organization of the com¬ 

pany soine two years ago. 

Editor and Publisher 

WANT TRUST LAW CHANGED 

Publishers at Albany Want End to 

Monopolistic Contracts 

(Srectnl to Editor &■ Pcblisher) 

Ai.3.\xv. N. Y.—Representatives of 

the New' York State Publishers .Asso¬ 

ciation and the Publishers Association 

of New York City attended a public 

hearing here March 15 before the' Sen¬ 

ate Committee on the Judiciary in 

support of the Meyer-Martin bill to 

amend tbe Donnelly anti-trust law in 

relation to contracts leading to mon¬ 

opoly. Dpposition to the bill was 

voiced at the hearing by representa¬ 

tives of labor organizations and a new 

hearing will be held on March 22. 

Interest of the publishers’ organiza¬ 

tions represented at the hearing was 

chiefly in the amendment as it relates 

to practices now prevalent in the pho¬ 

to-engraving trade in New York State 

under which the price of engraving is 

fixed by a contract between the em¬ 

ploying photo-engravers and the en¬ 

gravers’ union. The Meyer-Martin 

amendment has to do with describing 

the nature of the articles or products 

the price-fixing on which enters into 

the making of a monopoly. At present 

the Donnelly act assumes that a mon¬ 

opoly can be established and maintained 

only in articles or products in “common 

use,’’ and in legal proceedings against 

the photo-engravers several years ago 

under this act, it was held that photo¬ 

engraving is not a commodity in com¬ 

mon use. 

Under the proposed amendment, sec¬ 

tion 340 of the general business law 

would read as follows, the italics de¬ 

noting new matter: 

“Contracts for monopoly illegal and void. 
Every contract, agreement, arrangement or 
combination whereby 

“A monopoly in the manufacture, production 
or sale in this state of nny article or product 
used in the conduct of trade, commerce or 
manufacture or of any article or commodity 
of common use is or may he created, estab¬ 
lished or maintained, or whereby 

“Competition in this state in the supply or 
price of any such article, product or commodity 
IS or may be restrained or iirevented, or 
whereby 

“For the purpose of creating, establishing, 
or maintaining a monopoly within this state 
of the manufacture, production or sale of any 
such article, product,or commoility. the free 
pursuit in this state of any lawful business, 
trade or occupation, is nr may he restricted or 
preventeil. if hereby declared to he against 
public policy, illegal and void. . .“ 

.A new section, modeled on the Fed¬ 

eral Clayton act, giving those injured 

by practices in violation of this act the 

right to injunctive relief again.st such 

practices. This differs from the for¬ 

mer procedure which required criminal 

prosecution by the state against vio¬ 

lators of the act and left the institu¬ 

tion of civil suits for damages by in¬ 

dividuals as tbe only means of redress 

for those injured by the illegal prac¬ 

tices. - - 

Morgan Ad* Back in Montreal Star 

Moxtre.sl, Que.—A long drawn-out 

battle between the management of 

Henry Morgan & Co., Ltd., one of Mon¬ 

treal’s largest dejiartment stores, and the 

Montreal Daily Star has come to an end 

with the honors decidedly in favor of 

the newspaper. Some five years ago the 

head of the Morgan firm, which is one 

of the oldest established in Canada, dis¬ 

agreed with the policy of the newspaper 

regarding certain municipal reforms and 

withdrew his advertising support. The 

Montreal Daily Star and its sister pub¬ 

lication, the Standard, are now carrying 

daily large copy from Henry Morgan 

& Co.. Ltd. 

New Paper for Pelham 

The Free Press, \Vedne.sday and Sun¬ 

day, will be started in Pelham in a few 

days under the management of Merle 

Mac.Alister, Frank H. Brooks and J. H. 

Riseley, late of the Pelham Sun. 

for March 19, 1921 

N. Y. OWNERS CONFER 
WITH LABOR CHIEFS 

Negotiations of New Wage Scale Are 

Under Way, With Proprietors of 

All Greater City English Dail¬ 

ies Taking Part 

Proprietors of New A’ork and Brook¬ 

lyn daily newspapers and their pub¬ 

lishers this week met with the inter¬ 

national and local officers of the Typo¬ 

graphical and International Printing 

Pressmens’ and .Assistants’ L’nions to 

discuss the negotiation of new wage 

scales. The typographical scale in New 

A'ork expires March 31 and the press¬ 

men’s agreement expired with the end 

of February. The owners of the news- 

iiapers had their first conference with 

the pressmen’s union officials February 

22. at which both sides appointed con¬ 

ference committees. Similar procedure 

was followed at the initial meeting with 

the 1. T. U. officials on March 14. 

This is the first time that the owners 

of these ]>apers have united upon a 

course of action in labor matters and 

.absolute unanimity has characterized all 

their meetings. They have presented 

to both unions the following three prin¬ 

ciples upon which they will base future 

negotiations; 

“First: A shift of work no less in 

length than the number of hours gen¬ 

erally acceiited as a day’s or night’s 

work in industries other than our own, 

and in our own, in large cities other 

than New York. 

“.Second: The payment of regular 

wages, only for time faithfully given; 

and. of the so-called overtime wages, 

only in exchange for actual time given 

in e.xcess of the fixed number of hours 

that constitute a regular day’s or night's 

work. 

"Third : So long as first right to em¬ 

ployment is given by contract to mem¬ 

bers of your organization, the right of 

tbe employer to determine the size, and 

to direct the control, of 'nis force, with 

due consideration to the health and 

strength of the men; so long as the 

work lies within the trade with which 

ti e members of your organization are 

gciurally identified, the right of the 

iiiii.finer to decide what they shall do 

and to judge whether or not they do it 

well and faithfully.” 

Since the presentation of these basic 

rules, several conferences have been 

held between committees of the pub¬ 

lishers and committees representing the 

'ocal unions. 

Rciiorts were rendered by these com¬ 

mittees at a meeting of the full com¬ 

mittees on March 17. The nature of the 

reports could not be learned. 

ORDER K. C. JOURNAL SOLD 

Public Auction Set for April 18—Re¬ 

ceiver Free to Sell Before 

tBy Telegraph to Editor & Pcbusiier) 

Kaxs.\s City, March 17.—The Kansas 

City Journal, oldest morning newspaper 

in Kansas City, was today ordered by 

Federal Judge Arba S. Van Valkenburgh 

to be sold at public auction .April 18. “for 

cash to the best and highest bidder on 

the front door step of the Jackson 

County court house between 1 and 5 

o’clock.” 

The order, however, gives Receiver 

C. S. Jobes and Tru.stee .A. B. Jobes .30 

days’ notice in winch they may otherwise 

dispose of the newspaper if opportunity 

presents itself. The order of sale re¬ 

cites that the encumbrances of the Jour¬ 

nal are so heavy that it has been impossi¬ 

ble to borrow enough mi ney or sell 

enough receiver’s certificates to satisfy 

creditors. The receiver, trustee, m 

Frank S. Sebree, attorney, have ^ 

weekly conferences with judge K 

A'alkenhurgh since the receivership 

instituted on November 12 in an atteni. 

to put the Journal back on its feet ^ 
efforts were unavailing. 

It is understood that Eastern newsjj 

per interests have considered taking ove 

the plant with the aid of some Kansa! 
City capital. 

AUTOCASTER IN NEW YORK 

Entire Service Move> From Cle««in^ 

—Will Work With A. P. A 

The latest addition to the publish® 

field in New York is the' Publishers' 
.Autocaster Service Company which i®, 

just moved to this city from Clevdm 

its birthplace. Editor-in-Chief S. T 

Hughes is proud of the fact that althoajl 

the move gf 

’ll e n. materii 

plant vjj 

made over S® 

day, the seivis 

itself did m 
suffer but c» 

tinued to be j. 

sued, promptlj, 

to regular d® 

and to schednki 

mail trains. 

The taking g| 

its business her 

includes edit- 

S. T. Hughs, 

who was formerly editor-in-chief of t:t 

Newspaper Enterprise Association, :■ 
many years; business manager, Eni"< 

Finley; managing editor, J. T. Wilsd: 

cartoonist. Sewell Booth; photograpr? 

\V. W. Brown, and several writen r: 

artists, as well as a considerable busir"- 

department personnel. 

The officers of the Publishers’ .fe- 

caster Service Company are: John' 

Perry, chairman of the board; B. ii 

Canfield, president; and Emmet Fink; 

secretary-treasurer. Inasmuch as li: 

I’erry is president of the .Vmcric: 

Press .Association and also con,mar:;: 

in-chief of .Autocaster, the sister 

ganizations will work together, in /::' 

as their separate functions will furr, 

to their mutual advantage. 

The .Autocaster, as it is better knor. 

serves over 1,'300 small dailies, andser. 

weekly and weekly newspapers scatter 

over tl'.e country from coast to ecu; 

It is a Scripps institution and an c: 

spring, born something over two ye" 

ago, of the Newsjiaper Enterprise .te 

ciation. Its plant is located in r 

.American Press Associ.ition build- 

225 West 39th street, but for the pre^r 

the editorial rooms and business ofc 

are at 2.307 Bush Terminal buildn 

1.30 West 42d street. 

The .Autocaster supplies its clients’ 

mail with regular services of currentJ 

lustrated editorial matters of interest,* 

eluding news pictures, cartoons, coma 

a comic strip and editorials. In 

tion, e.ach client receives a large P" 

each week of illustrated “dummy" ’• 

for use among his local merchants, 

illustrations going to him in m’t” 

form. __ 

A. N. P. A. Director* Meet March 31 

Directors of the American Newspap? 

Publi.shers Association will meet - 

New A’ork, March 31, to consider pm 

gram details and plans for the ann'-* 

convention April 27, 28 and 29. B’'' 

cordance with the practice started ^ 

year, there will be no banquet and* 

annual luncheon of the members 

take place on Thursday the 28th. ™ 
luncheon of the Bureau of AdverW 

will be held on the 27th. 
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Editor and Publishe 

H E. A. LINES UP AGAINST 44-HOUR WEEK 
AND ZONE LAW REPEAL 

Sioux Falls meeting on March 3 and 4 showed how utterly untrue they were, 
enthusiastically endorsed his candidacy He spoke from a knowledge obtained 
for the position, news of its action did first hand by himself during a visit he 
not reach outside the state; and that was paid to the Flowery Kingdom several 

•To reason why the members of the N. years ago. He said that if war •ver 
E. A. knew nothing about it until the came between the United States and 
last day of the St. Augustine conven- Japan, it would be the result of misun- 
tion, when the matter was formally derstanding and blundering on the part 
brought to the attention of the members of editors who were ignorant of the 
in a motion calling for the endorsement actual facts at issue, 
of Mr. Schlosser’s candidacy. The. mo- s. C. Theis, of New York, had some- 

, of tion was carried unanimously. thing interesting to say about “Handi- 
New York, who has been spending the Mr. Schlosser has been identified with caps in Foreign Advertising.” He told 

who the printing business all his life and is the editors that no one was a better 
... eminently qualified, his many friends as- friend of theirs than the advertising 

He said that the press, which sert, to administer the affairs of Uncle agent, who develops new advertisers and 
Sam s big print shop at the nation’s builds up old ones for their benefit. He 
^ . " *• urged the editors to have one rate for 

in the person Dean Walter Williams, of the Scfiool both foreign and local advertising and 
stick to it. He told them not to waste 
much time in procuring foreign adver¬ 
tising as in most instances it would cost 
more than they would get out of it. 

ing,” in which he spoke of the editors of What they should do is to put their best 
the country as “the interpretors of the efforts into the cultivation of the local 
news of the world and the solvers of field. 

„„ _ . „ „ fbe College Trained Journalist, Is international questions.” In order that At the conclusion of the address by 
time schedule and who knew how to He Making Good?” Dean Allen an- they shall be able to interpret the news Wright A. Patterson, editor of the Pub- 

~ * urging retention of 
sources of the news are reliable and that zone rates on second class mail (given in 
the news itself is truthful and unbiassed. Editor & Pubusher last week), Con- 

Dean Williams insisted that there is gressman Guy U. Hardy, of Canon City, 
need of a third cable across the Pacific Colo., took the floor in support of Mr. 
to transmit news to and from the Orient, Patterson’s position. He contended that 
the two now in use being owned and opponents of the present law were 
controlled by foreign interests that are successful in securing its repeal the Gov- 
not in accord with our own. Much of ernment would undoubtedly establish a 
the news now received in .America is four cents or more a^ pound 
colored or emasculated by foreign news second class matter, sufficient to 
association.s that are run to further the cover the cost of transportation.^ At 
interests of foreign nations, and stir up present there is an annual deficit of 
trouble among the nations of the world. *nany millions of dollars, he said. 
Dispatches are blurred by censorship. Mr. Hardy said that the big mail order 
Another blurring, he stated, came from houses, like Sears Roebuck & Co. and 
propaganda virus injected into the news Montgomery Ward Company, and the 
by scheming nations. For instance, Bel- publishers of trade papers and magazines 
gium was recently represented and ^re most active in the fight to secure the 

^ Hold Business Meeting Apart from Convention in Futun 
Name Vice-President from Elach State— 

Brodie New President 

By FRANK LEROY BLANCHARD 
{Special to Editor & Publisher) 

Fla., March 12.— presence of Chauncey M. Depew 
ho has been spending the 

winter at the Ponce de Leon and 
made one of his happily-worded ad¬ 
dresses. 
for some time has owned, operated and 
governed the country, had come into its Capital. 

now that an editor ' _ _ __ 

badly shot to pieces by the failure of of Warren G. Harding occupies the of Journalism of the University of Mis- 
n XT souri, delivered at the morning session 

on Saturday an able and scholarly ad¬ 
dress on “International Window Break- 

.\ugustine came to an end on Satur- 
with the election of officers, the re- 

;s of special committees, and several 
r«ses. It was the general opinion 
, although the original program was own, 

■(veral speakers to fill their engage- W1 
uents, the convention was one of the - 
most helpful ever held by the association, lat: 

lUach of the success of the several ses- the 
sions was due to the efficient manner in All 
which they were conducted by President of 

!wilkie. who ran the program according on 
ho spoke 

_ Dean Allen _^ 
:“lioss” the crowd of editors without swered the question in the affirmative, correctly, they must be certain that the lishers’ Auxiliary, 
Ihurting anybody’s feelings. Full of " 
i“pep” himself, he imparted to the dele- 
jptcs some of his own ginger and op- 
ItBiism. Long winded speeches were 
itaboo. Motions from the floor were 

Members of the executive committee— 
ill Wilkie, Grey Eagle, Minn.; Wal- 

hce Odell. Tarrytown, N. Y.; Frank X. 
Henderson, Little Rock, .^rk. 

( Members of the executive committee 
(elected for one year)—Paul T. Harber, 
Commerce, Ga., and George W. Marble, 
Fort Scott, Kansas, 

Hold-over member of executive com- 
joittee, H, U, Bailey. Princeton, Ill. 

For the first time in the history of the 
,association, the selection of the next 
iConvention city was left to the executive 
wmmittee. The cities that are candi- 
Jstts for the honor arc Kansas City. 
‘*0.; Chicago, Saif Lake City, San Fran- 
osco, Omaha, Atlantic City, New’ Or- 
ons and Detroit. Sentiment among the 
members as to which citv thev nreferred 

p^DWARD E. BRODIE, who 
hails from the land 

where Columbia flows, was 
forty-five years old last 
Saturday by actual count, 
and because his fellow pub¬ 
lishers like the word Enter¬ 
prise they celebrated the 
event by electing him presi¬ 
dent of the N. E. A. 
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I'apers—7 columns, 12 ems wide and 20- 
inches long; and 6 columns, 13 ems wide 
and 19^-inches long. It also advocated 
continuing the work of trying to bring 
about uniformity. The committee said; 

"There are various reasons why news¬ 
paper publishers have not evolved standards. 
Some have refused to make changes because 
their pocket books negatived the idea; others 
cling to their original ideas because of senti¬ 
mental reasons and still others think that the 
particular size of their particular newspaper 
IS the proper caper. Who can blame any of 
these men for not making a change? 

"This vast army of publishers, big and little, 
would have to be subdued into throw-ing their 
presses into the discard before standardization 
can be reality. They are not primarily to 
blame. The printing press manufacturers who 
built presses to suit every pocket book are at 
the bottom of it all, and yet your committee 
does not blame the printing press manufacturer. 
The press makers would l» glad to make a 
press of one kind only, just as the paper mak¬ 
ers would be only too glad to make paper of 
one or two sizes. 

The Boiler Plate Problem 

"Many of the smaller city newspapers are 
going to the 8 column, 12 em basis. The 
metropolitan dailies are nearly all on that 
basis now. The small city dailies that go to 
8 columns 12 ems meet with only one serious 
obstacle now in making the change; that is in 
their inability to use ‘boiler plate.’ Members 
of your committee have talked with representa¬ 
tives of the Western Newspaper Union, the 
largest maker of matter of this kind. These 
representatives declare they wrill furnish 12 
em plates when the demand for them is large 
enough. 

“-Xfter going into this rather lengthy pream¬ 
ble as to the difficulties that beset the path of 
him who would standardize the nation’s news¬ 
papers, your committee, in the hope that con¬ 
crete action of some sort may serve as an 
entering wedge which will eventually result 
in newspaper standardization, desires to sug¬ 
gest two standards for newspapers, to wit: 

Seven columns, 20 inches long and 
12 ems wide, and Six columns, 

19sf inches long and 13 ems wide. 
“These standards would care for two distinct 

classes of newspapers; the daily and the so- 
called country weekly. The newspapers that 
have gone to 8 columns 12 ems can use a full 
page ad based on the 7 column 12 em standard, 
while the newspaper that has not made the 
change will still be able to care for a full page 
advertisement. 

The six column, 13 em page, 193^ inches 
long, will cover practically all the smaller 
papers of the country. Of course, there will 
be some that do not conform, but in reaching 
any standard it will be necessary to eliminate 
some. 

These are various ways in which the 8 
column 12 em newspaper may use the 7 
column 12 em full page ad. It may be cen¬ 
tered and a full page charged for; or it can 
be confined to 7 columns, thus leaving space 
for a column of news alongside, a thing that 
many advertisers desire. If the 8 column 
newsnaper centered an ad of this kind there 
would be only a margin of 6 ems; while 
the 7 column newspaper’s margin would be 
3 ems.’’ 

Women in Journalism 

That there is really no limit to the 
breadth of the outlook for the woman 
in journalism; the real newspaper 
woman—was the opinion expressed by 
Mrs. Georg-e E. Hosmer, wife of the 
editor of the Bradentown (Fla.) Mana¬ 
tee River Journal. “It is not breadth 
but depth about which she needs to 
concern herself.” said Mrs. Hosmer. 
"The depth of her preparation for her 
newspaper work; the depth of her be¬ 
lief in the high calling to which she 
aspires: the depth of her respect for 
the traditions which arc the part of 
every well regulated new.spaper office, 
and for the time honored principles of 
journalism. 

“The newspaper woman is keeping up 
with the procession, in the profession in 
which she probably first came into her 
own in competition with men she is 
everywhere present, and daily becoming 
more numerous. You find her in the 
business office, you find her in adver¬ 
tising. you find her not only a writer of 
editorials hut an editor; you find her on 
every branch of the news force—and 
doing all kinds of feature and special 
writing. BUT—you do XOT find her 
begging for a job. You find the job 
asking for her.” 

Mrs. Hosmer is. herself, actively en¬ 
gaged in newspaper work and studied 
professional work at the University of 
Missouri. ' 

The evening session on Friday was 
given over to Col. William F. Haskell, 
vice-president of the International Pa¬ 
per Company, of \ew York, who gave 

an interesting address on the paper situ¬ 
ation, as was told in Editor & Publisher 

last week, .-^t the conclusion of his ad¬ 
dress, the delegates adjourned to the 
garden court of the Hotel -Alcazar, 
where an excellent four reel motion pic¬ 
ture of “Paper in the Making” was pre¬ 
sented. The entire process was shown 
beginning with the felling of the trees 
in distant forests and taking progres¬ 
sively each step until the finished paper 
appealed in the roll, and, later, the 
printed newspaper came flying irom 
great printing presses. 

The St. -Augustine people showed their 
hospitality to the visitors in every pos¬ 
sible way. Thursday afternoon they 
were the guests of Manager Robert Mur¬ 
ray at the Ponce de Leon, probably the 
most beautiful resort hotel in the world, 
at a garden party given in the palm 
grove of the hotel. Music was furnished 
for dancing and light refreshments were 
served. The scene was brilliantly beau¬ 
tiful. Through the spaces between the 
trunks of the stately palms the magnifi¬ 
cent and picturesque facade of the Ponce 
de Leon could be seen, while in the fore¬ 
ground were masses of foliage plants, 
relieved here and there by bright hued 
flowers. 

Friday afternoon the editors were 
taken in automobiles to .Anastasia Island, 
where they inspected an extensive alliga¬ 
tor farm containing over 6,000 alligators 
ranging in age from one or two years up 
to 300. Over a thousand were above ten 
feet in length. 

THE N. E. A.’S NEW PRESIDENT 

p^DW-ARD E. BRODIE, the new pres¬ 

ident of the National Editorial -As¬ 
sociation, is an Oregon product, having 
been born at Fort Stevens, that state, 
in 1876. He was educated at the high 
schools of -Astoria and at the University 
of Oregon. Like other ambitious and 
frugal youths, he worked in newspaper 
offices during vacation periods and in 
this way got a taste of printers’ ink 
which influenced him in the choice of a 
career. His fir.st venture at newspaper 
ownership was the purchase of the Ore¬ 
gon City Enterprise in 1908, a weekly 
that was established in 1866. 

Mr. Brodie saw in his new field the 
need of a daily and two years later be¬ 
gan the publication of a morning edition 
of the Enterprise, which was soon firmly 
established in the favor of the commu¬ 
nity. For three years he was president 
of the Oregon State Editorial .Associa¬ 
tion. It is worthy of note that Mr. 
Brodie's election as president of the 
National Editorial -As.sociation took place 
on his forty-fifth birthday. He w’as mar¬ 
ried in 1905 and is the father of two 
children. 

The new president is a quiet, studious- 
appearing man who, although not an 
orator, as he admits, will make a good 
record, as he is a hard worker and is 
an especially strong believer in organ¬ 
ization. 

ALL CLASSES OF ADVERTISING HIT BY 
FEBRUARY SLUMP IN N. Y. PAPERS 

r^EFLATION was suffered by prac- 
^ tically every class of advertising in 
New York City newspapers during 
February, analysis by the New A’ork 
Evening Post Statistical Department 
discloses. Foreign advertising is off 
approximately one-third, local display 
advertising is slightly lower than in 
February, 1920. in morning and Sunday 
newspapers, with a slight gain in the 
evening papers. Graphic section adver¬ 
tising in morning and Sunday news- 

Morning 

TOT.\L SP.VCE . 
Amusements . 
Art . 
Auction Sales . 
Automobile Display . 
Automobile I’ndisplay . 
Boots and Shoes . 
Building Material . 
Candy and Gum .. 
Chanty and Religious . 
Dancing . 
Deaths, etc. 
Druggist Preparations . 
Dry Goods . 
F'inanctal . 
Foodstuffs . 
Furniture . 
Hotels and Restaurants . 
Jewelry. 
I.egal . 
Men’s Furnishings . 
Musical Instruction . 
Musical Instruments . 
Miscellaneous Display . 
Miscellaneous Undisplay . 
Newspapers . 
Office Appliances . 
Prop. Medicine . 
Public Service . 
Periodical (Magazines) . 
Publishers . 
Railroads . 
Real Estate . 
Resorts . 
S. S. and Travel . 
Schools and Colleges . 
Tobarco . 
Wants. 
Non-Intoxicating Beverages. . . 
Women’s Specialty Shops .... 
F'oreign Advertising . 
Local Display .. 
Cndisplav Advertising . 
S. S. and Travel Guide. 
F.uronean . 
Brooklyn . 
Harlem and Bronx . 
New Jersey. 
Granhic Section . 
Affiliated .Advertising . 
Office Advertising . 
Total Pages . 

papers fell about 43 per cent, and 
gained about 80 per cent in evening 
newspapers. 

The advertising of newspapers 
dropped 59 per cent in morning papers. 
95 per cent in evening papers and 78 
per cent in Sunday papers, showing 
heavier losses than any other classifica¬ 
tion except beverage and railway adver¬ 
tising in Sunday newspapers. The 
classified figures for the New A’ork and 
Brooklyn papers follow; 

1921 1920 1921 1920 1921 1920 

.i.l49,2.S3 6.348,092 5.352.637 5,600.672 2,622.462 3.545.821 

271.521 237,172 206,370 119,784 152,536 149,088 

17.6.U 30,634 4.114 3,194 18,514 31,992 

101.366 133,914 12.866 11.112 19.278 27,024 

101.651 157,359 85,738 215,612 63.922 175,698 

32,260 30,792 73,576 60.346 15,928 16,692 

45.672 32,754 54.769 48.158 23.020 21,394 

18.634 1,762 15.114 212 4,900 

18.872 40.380 39,992 62.206 1.700 25.782 

33.366 47,132 51,667 87,990 5.748 2.150 

13.932 10,846 5.244 6.562 3.410 6.906 
63.228 67,372 29.558 25,584 17,176 23,680 

54.239 73,920 62.410 62.745 31,104 70,872 

962.272 1.039.196 1,976.344 1.992.252 780.376 935,766 
408,734 455.808 238.696 280,044 43,124 66,588 

88.418 92.162 169,302 208.160 46.780 39,736 

203 516 189.190 133.966 128,262 212.672 208,690 

26.420 25,532 65,050 55.434 15,.586 14,352 

11.396 14,554 14.276 17.392 2.730 5,084 

30.886 28,446 1 56.402 97.856 
172.806 198,378 165.304 214.903 11,846 31.392 

3.836 5.400 7.306 5.588 3.616 5,670 

86,913 144.574 127,274 153,930 53,666 121.380 

222,211 400.226 236.343 253,134 107.916 147,997 

241.766 201.329 313,388 277.682 126,902 104,609 

13.290 32,332 1,560 35,778 980 4.488 
25.976 28.706 954 520 200 
64.730 102.544 123,920 206,552 37.742 52.214 
26.974 52.786 23.270 48.514 4.548 19.710 
26.964 44.616 24,956 24.938 4.428 6.624 

67.282 87,734 19,385 19.866 53.646 75,418 
10.572 13.724 11,250 20.882 30 900 

422,572 469.356 300.823 232.680 252.424 360,832 
34,218 43.186 26.150 30.150 15,538 18,358 

245.460 197,137 . 51.154 44.122 31,244 33,194 
34.290 64.022 17,860 20.126 22.342 40,658 
46.532 .39,756 79,542 43.546 7.290 1.076 

569,338 1.274,966 68.052 190.440 196,992 473,874 
3.534 1.550 5.266 4.534 100 800 

325.972 236.845 353.426 209.882 232.708 224,933 
821,197 1,291.424 737.661 1.312.350 314.740 617.806 

3.216.774 3.444.752 3,740.652 3.546.574 1.966.798 2,283,803 
1.091.670 1.611,916 874,324 741,748 340,924 644,212 

5.302 1,644 692 230 246 256 
243.848 237.138 232.386 183.760 243.408 233.432 

68.929 66,130 34,830 26.004 68,929 66.130 
3.490 8,404 3.490 7.804 

117.434 205.946 22.648 12.934 120.564 218.880 
10,814 4.386 46.712 15.810 7.636 4,286 

108,290 38,794 48,760 32.746 30,794 18.1,54 
5.150 5.332 5,172 5,088 2.454 3.174 

“ON THE WING” WITH 
THE N. E. A. 

Negro Folk Songs Make Stron| 

Wealth of Florida and Alabsai 

Astounds Northerners — 135 

Persons Make Trip 

to Cuba 

By FR.ANK LEROY BL.AXCH.\Rd 

l^OMF things stand out more dor'; 
than others during the trip of li, 

N. E. -A. delegates from Birminght 
.Ala., where they met as a rendervet; 
until they arrived at St. .Augusti^ 
Montgomery’s welcome was heart)- 
sincere. A unique feature of the vi* 
was a buffet breakfast given at the ho® 
of F. J. Cramton. Think of providing! 
repast for 300 people at your own ho® 
and you can get some idea of the jd 
Mr. Cramton had on his hands! Butii 
did it and the visitors were particula.fi 
grateful to him for his hospitality. 

* * • 

JF you have never heard negro foj 
song by real negroes you have raisse; 

something worth while. Those of 1 

who visited Tuskegee Institute had 4 
privilege of hearing a well trained chore 
of a hundred students—young men agt 
women—render the old songs that woi 
sung on the plantations in slavery dan 
and are now being rendered by sldlk 
singers of the negro race everv-whet 
Whatever was lacking in background- 
the cabins, the whipping post, the blooi- 
hounds and the other sensational fa 
tures of slavery days—is more tha 
made up in effectiveness by the modtn 
setting of educational institutions, i 
better homes, and of opportunities i» 
self improvement. “Swing Low S*« 
Chariot” and other songs familiar ina 
early post-war days were rendered an 
soul stirring manner. If the viste 
had had their way they would have ka 
them singing until train time. 

« * * 

^T Pensacola we were taken on an? 
'’down the bay to the Naval air ba 

station, where we saw fifteen hyd-- 
planes take to the water and begin 1 

flight above our heads. How tke 
darted about like huge birds and sce- 

ingly defied all the laws of gram' 
Several of the lighter planes climbedti 
lofty height and then dropped in nos 
dives, and in barrel spirals, somet'.r; 
turning somersaults like clowns in 1 

circus and then rising to the higher I; 
els once more. The Pensacola air na; 
base is the largest and most impera' 
in the United States. It costs the &' 
ernment a lot of money to maintain' 
but in my opinion it is money well spo- 
-A nevs- hangar for the “blimps’’ or a." 
ships used for bombing and scouts 
purposes, represents the highest type 
construction yet devised for this P" 
pose. Its immense size gives one d* 
impression of being in a treinendou-' 
large valley surrounded by hills, 
the sky above as its dome. 

• ♦ * 

¥N traveling about with the editors 

gets an agreeable surprise now an- 
then. For instance, on the way do*^ 

1 from Birmingham we were the siX® 
1 of the citizens of Marianna. I had neve 
, heard of the place and wondered why** 
I had been scheduled to stop there, Iw^ 
I soon found out. The public spW 

men and women of the town had spr» 
I for us. on the lawn in front of * 
I county court house, a luncheon of 

most bountiful character. There **** 
' huge platters piled high with 
' chicken, and others with cold 
I tongue. There were dishes Jt 
’ stuffed eggs, hard boiled eggs and oo<* 

(Continued on page H) 
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PUBUC LEDGER ESTABLISHES FORUM 
AS PART OF COMMUNITY SERVICE 

pm^j^phia Newspaper Sponsors Open Discussion of Vital Problems 

By Persons of Authority—Has Attracted World»Noted 

Speakers 
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By Vj V/. v-v . l»iAN 

Editorial Note: Mr. Coleman is well known to the newspaper men and 
jdvertising men of America. He was formerly president of the Associated Adver¬ 
tising Clubs of the World and in recent years has devoted the greater part of his 
time to the promotion of open forums. He is now president of the Open Forum 
National Council. 

EEP your eye on Philadelphia. She made it very clear in the following para- 

has led the country again in a great graph that he appreciated the function 

public enterprise. Of course Cyrus of the forum in giving the people the 

facts and letting them form their own 

tij,inions. He said : 

“So much has been said both at 

Cnrtis had a big hand in the matter. 

And Edward W. Bok played first violin, 

so to speak. Colonel House, the fam- 

oaslv quiet president-adviser from 

Texas, conducted the affair and the 

Public Ledger got behind the whole en¬ 

terprise and pushed. 
It is the Public Ledger Peace Forum 

I am talking about, with its weekly 

meetings in the .\cademy of Music, 

fhere leading men who took part in the 

Paris Peace Conference held forth, each 

in turn telling what he personally 

knew about the transactions that took 

place at that fateful gathering. 

In a series of fifteen weekly addresses 

there was given the inside story and the 

first complete, uncensored and authori- 

ttive account from the American point 

of new of what really happened in 

Paris, .^nd following each address in 

‘-'-e forum style the audience was per- 

-itted to ask the speaker questions, 

"ling the speakers in the initial an- 

'jneement were such men as Herbert 

'<iver, Thomas W. Lament, General 

'asker H. Bliss and Samuel Gompers. 

VhaU of the Peace 

Some idea of the concrete nature of 

[te discussions may be gained from a 

cinsideration of some of the specific 

t'liics that were selected for special 

“iratment, as follows: 

The Armistice. 
How the Peace Conference Worked. 
The New Germany. 
The New Poland. 
The Alsace-Lorraine, the Saar and 

the Rhine Questions. 
i End of the Austro-Hungarian 
‘ Ei^ire. 

The Remnants of Austria-Hungary. 
! The Story of Fiume, 

The Trial of the Kaiser. 
? ^nstantinople and the Balkans. 
‘ ^antung and the German Colonies. 
1 Armenian Question and the 

^ DUmption of Turkev in Asia. 
B The Problem of Disarmament. 
■ .The Making of the League of Na¬ 

tions. 
The Economic Settlement. 

True to the forum ideal, each speaker 
"ided altogether partisan propaganda 

i any sort and stuck to a straightfor- 
■ird portrayal of the facts, illuminated 
‘ bis own personal experience. 
The meetings began on December 10 

d. except for the holiday weeks when 

' i night was changed to Thursday, con- 

-^«d for fifteen consecutive Friday 

' -r.mgs. Only full course tickets were 

- d and the price was put at $25.00, 

I t calculation being just to cover ex- 
Fiies. 

At the request of Publisher Curtis, the 

! the forum was per- 
' ■ % supervised by Colonel Edward 

- House, Commissioner Plenipoten- 

Peace Conference. In his 

if ^ the co-operation of the 
'■'Jiiel. Mr. Curtis said: 

t would like to have 
^nhhe Ledger in co-operation 

oliT A "T* lessees of the Philadel- 
tkrrH,.k Music present, 

I?*., medium of a Public 
III *• *”'1 eomplete exposition 
uH s. part In the preparation 
JS? ”'«““a‘ion of the Treaty. Of 
no slfi ?“blic Ledger would have 
Mrt i"*' mterent in the Forum, its 
wntiiV ^f. I® inaug- 

wig the movement. 

Colonel House in responding 

home and abroad that is contrary to 
the facts, and so many false impres¬ 
sions have been created, that it will be 
a great personal satisfaction to me to 
have the story of the conference told 
by Americans who were there and 
took a vital part in its proceedings. 
Whether the work was well or badly 
done the public can judge better when 
it know’s something of the conditions 
under which the Treaty was formed. 
Never before were so many nations 
gathered together at one time for such 
a purpose, and with the conflicting in¬ 
terests and diversity of views, it was 
a providential achievement to reach 
any agreement at all.’* 

Mr. Bok came into the situation 

through his long-time devotion to the 

Philadelphia .\cademy of Music. The 

foyer of the .\cademy, with seating ac¬ 

commodations for five hundred, made 

an ideal setting for the forum sessions. 

Mr. Bok warmly appreciates the forum 

method of conducting public discussions 

and sees the opportunity this initial ven¬ 

ture presents. 

Following each meeting in the .■\cad- 

emy, the Public Ledger supplied to a 

group of representative .American news¬ 

papers a verbatim copy of the address 

of the evening. And it was also cabled 

abroad for publication in Europe. 

Now this is all interesting enough in 

and of itself. The Public Ledger 

through its Peace Forum has made a 

valuable contribution to the thought of 

the country on a topic of the utmost 

significance. But perhaps it will turn 

out that the Public Ledger did a far 

greater service to the country in blazing 

a trail for a revival of sane, sound, dig¬ 

nified public discussion in this country. 

A Happy Marriage 

L'nder the direction of Mr. Curtis, the 

Public Ledger is the first newspaper to 

see the significance of the Forum and 

to tie it up with modern journalism, 

effecting a combination of public inter¬ 

ests most happy and natural and full of 

Photo by Underwood tf Underwood. 

RaprcMiitativ* Jamas Mann, ol niinoia, It ona of tha vatarans in tha Houta and 

that may axplain why ha graata nawtpapar man with a smila. At a glanca It would 

ha pratty hard to aay whether Winder Harris Halt) of Univoraal Sarvica U happlar 
bccauM of what ho has Just hoard than RoprosontatHro Mann (right) hocauso of what 

ha has Just told. 

the greatest promise. A kind provid¬ 

ence must have had a hand in this first 

marriage of the forum to a newspaper, 

for the Public Ledger Peace Forum does 

credit to the best traditions of modern 

journalism and at the same time sus¬ 

tains unsullied the high principles of 

non-partisan, non-sectarian, uncommer¬ 

cialized public discussion for which the 

Open Forum National Council stands. 

How unfortunate as an example to the 

country if the forum had been pros¬ 

tituted to partisanship or commercialism 

by some clever and designing sheet look¬ 

ing only for a sensation: 

.\nd now I come straight to the point 

that prompted the writing of this article. 

The Public Ledger and Messrs. Curtis, 

House and Bok need no econiums from 

me, although 1 might perchance give 

them some fine points that would help 

in the technique of running their forum. 

But I want the whole newspaper world 

to sit up and take notice that the Pub¬ 

lic Ledger by the simple device of put¬ 

ting one and one together has conceived, 

devised and projected a new instrument 

of civic power, capable of the largest 

possible development and application. 

Suppose the ablest and most public- 

spirited newspaper in every leading cen¬ 

ter of the country should get behind 

a forum enterprise and establish a place 

of public discussion that would get the 

reputation of handling the facts, all the 

facts and nothing but the facts, with 

reference to public affairs. Such a 

meeting would soon become as perman¬ 

ent and valued an institution in the 

community as the school, the church and 

the press. And was there ever a time 

like this when there was so much that 

needs to be discussed out in the open. 

Forum discussions need not be con¬ 

fined to national questions. Live local 

issues lend themselves equally well to 

this treatment. Suppose, for example, 

some live newspaper in New York City 

should institute a chain of forums to 

handle the facts pertaining to the prob¬ 

lems of local transportation in Greater 

New York. Can you imagine any more 

effective way of getting to the bottom of 

that question? Let the experts in 

subway, surface and elevated locomo¬ 

tion tell their story and then, in the fornf 

of questions, give the people a chance 

to show their reactions. It would be 

highly illuminating to both sides. 

Length May Be Varied 

A forum season does not have to run 

fifteen weeks. Sometimes they cover 

six or nine months. I can easily imagine 

some local situations where even a single 

forum meeting at the right juncture 

might do a world of good by throwing a 

flood of light on some dark or confused 

community issue. Some localities run 

their forums once a fortnight. Nor is 

it necessary to charge an admission to 

the forum lectures. Most forums are 

supported by voluntary subscriptions 

and collections taken at the meetings. 

Every community will sooner or later 

have its forum. Shall it be one run on 

the bias by a group of propagandists 

(well intentioned or not), or shall it be 

one sponsored in a big, broad, American 

fashion by those who have no axe to 

grind and who have the confidence and 

good will of the bulk of the thinking 

people of the district? 

Wide-awake newspapers are always 

on the lookout for an opportunity to 

render a worth-while, conspicuous pub- 

lice service. Is there anything more 

fitting, more useful, more promising 

than a public forum? Get the thinking 

people of your city together, tackle vital 

issues, give the facts, receive the re¬ 

actions of your audience, and make it all 

live again in the columns of the press. 

Then you will have done something for 

your day and generation and you will 

not be forgotten in the doing of it. 
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NEWSPRINT AT $4.50 ON 
BOTH COASTS 

Scandinavian Tonnage Offered on 

Pacific—^Rogers Sees Three Cents 

As Price on Contracts for 

Next Year 

Further recession in newsprint prices 

is noted by publishers on both sides of 

the continent who have bought spot ton¬ 

nage or received offers of such paper. 

F. W. Kellogg, publisher of the Los 

Angeles Herald, who is staying at the 

Waldorf-Astoria in New York, told 

Editor & Publisher this week that he 

had been offered enough paper for his 

1921 supply at 4'/^ cents a pound, f. o. b. 

Los Angeles. For the past two weeks 

offers at this price have been current 

for Pacific Coast delivery from Scan¬ 

dinavian sources. 

In the East, Jason Rogers, publisher 

of the New York Globe, gave his views 

on the present and future of newsprint 

prices to a representative of Editor & 
Publisher as follows: 

“There is every sign of still lower 

prices for print paper. We are printing 

to-day’s Globe on paper which is costing 

us 4^ cents a pound at New York, a 

difference of over $50 a ton in our 

favor as comjiared with contract ton¬ 

nage. 

“We still have on hand and will have 

to assimilate considerably over 1,000 

tons bought at 6^/2 cents a pound, but are 

buying odd lots at low prices so as to 

round out an average. 

“Reports are current that a quite im¬ 

portant newspaper has notified the paper 

manufacturer from whom it gets its sup- 

p'y of cancellation of its contract at 

the end of the present quarter, which 

means that it wishes to join us in the 

open market. 

“The big fellows in the paper manu¬ 

facturing game are planning to maintain 

a 5-ccnt contract price for the last half 

of 1921, but I fail to see how they can 

do so. I believe they hope for four 

cents for 1922. but am confident that 

they will be fully one cent below such 

figures. 

“It is very satisfactory to me to find 

how unanimous people are growing to¬ 

day as conceding the soundness of my 

frank statements regarding the print 

paper market in 1916, 1917, 1918, 1919 

and 1920. 

“There never was a real shortage. It 

was a manipulated squeeze aided by the 

selfish greed of a few of the big users 

determined to get their supply regardless 

of the decencies of the situation. 

“Only a few days ago one of the big 

hoarders of the print market offered me 

5,000 tons of his 1921 tonnage, while 

another is offering me all we can use 

in 1.000-ton lots. They have bitten off 

more than they can chew. 

“Tb.cre is an over-supply amounting 

r,nywhe''e from 300.000 to 500,000 tons 

for 1921. Manufacturers have sold from 

GO to 80 per cent of their tonnage and 

are now anxiously seeking markets for 

the remainder at contract prices and 

finding no takers. 

“They overplayed their hands like the 

jobbers and specul.itors who were caught 

with heavy reserves bought at 8, 9 and 

10 cents a pound which they are now 

peddling around at $3.75 to $4.50 a hun¬ 

dred weight. 

“I am going forward with my plans 

for new paper mill construction to make 

co-operating newspapers absolutely in¬ 

dependent of the paper pirates for the 

future. 

“I sincerely believe that this is the 

best way out and that five years hence 

any newspaper without definite perma- 

Editor and Publisher 

neiit assured mill connections will be 

out of luck. 

“There is no question that as time 

goes on, the mills will have to go fur¬ 

ther afield for their timber or move 

further out to get near their timber sup¬ 

ply. This means higher and higher 

prices. 

“Within a very few days I will have 

something very definite to offer to pub¬ 

lishers in the way of permanent assur¬ 

ance of future supply at absolutely fair 

prices.” 

I. P. CUTS PRICE TO $5.50 

Abandon* Attempt to Sign Publishers 

For Rest of 1921 

International Paper Company custo¬ 

mers will pay for their newsprint paper 

for the second quarter of 1921 at the 

rate of $5.50 per hundred pounds, in¬ 

stead of $5.70f the price set in the I. P. 

Company’s letter of February 15. This 

reduction in the sales price, f.o.b. mill, 

of newsprint paper under the first op¬ 

tion of the International’s offer of two 

weeks ago was announced this week by 

P. T. Dodge, president of the company. 

The second option, which gave cus¬ 

tomers the privilege of signing a contract 

at $5.50 for the rest of the year after 

April 1, which would have abrogated 

the clause in the original agreement pro¬ 

viding for quarterly adjustment of price, 

was also amended in Mr. Dodge’s letter, 

which extends to customers who had 

agreed to the second option the privi¬ 

lege of leaving the price for the half-year 

beginning July 1 to be determined later, 

according to the provisions of the con¬ 

tract. This part of the International’s 

offer of February 15, as was pointed out 

in Editor & Publisher of February 26. 

w'ould have secured to the company a 

guaranteed price of $5.50 for the re¬ 

mainder of 1921. although there is likely 

to be considerable paper available at a 

lower price. 

“A very large proportion of the Inter¬ 

national customers.” Mr. Dodge states, 

‘•preferred to exercise the option which 

gave them paper at $5.70 for the second 

quarter only, leaving the price for the 

rest of the year to be set at the regular 

times. 

“We trust that these voluntary con¬ 

cessions made in the interest of uni¬ 

formity for all customers, notwithstand¬ 

ing our continued high costs, will tend 

to further relieve the present situation.” 

Mr. Dodge concludes, “in the belief that 

before the year is half spent, there will 

be a decided improvem<?nt in business 

conditions.” 

Booth Sets 5 Cents for Rest of Year 

Toronto. Out.—That five cents a pound 

will be his price fot newsprint from 

April 1 to December 31. -was the good 

news that J. R. Booth. Ottawa (Ont.) 

paper manufacturer, sent to-his custom¬ 

ers last week. The present price is fiVz 
cents, and last year it was six cents. 

Before the war this .same newsprint was 

bought for less than two cents a pound. 

Booth Mill* Incorporated 

Ottawa, Ont.—The lumber and paper 

business conducted for nearly 60 years 

by John R. Booth, sole proprietor, has 

been incorporated, and will in future be 

known as “John R. Booth. Limited,” 

with a capital of $10,000,000. The 

directors are Mr. Booth himself, two 

sons and. a daughter. 

Mead Also Cuts to $5.50 

Dayton, Ohio.—The George H. Mead 

Company announces that its contract 

price for the second quarter of 1921 will 

be cut from $6.60 per 100 pounds to 

$5.50 f. o. b. cars mill. 
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CANADA URGED TO BAN 
PULPWOOD EXPORT 

Edward Beck Contends that Raw 

Material Sold to U. S. in 1920 

Should Have Been Manufactured 

into Paper at Home 

(Special to Kditor & Publisher) 

Toronto, Ont.—That Ontario’s pulp- 

wood stocks at present rates of consump¬ 

tion and waste may not last for more 

than sixty or seventy years was strongly 

emphasized by Edward Beck, of the Ca¬ 

nadian Pulp and Paper .\ssoci;ition, 

when addressing the Foresters’ Club of 

the University of Toronto, at their an¬ 

nual dinner last week. 

“For forest protection and reforesta¬ 

tion, two things are vitally necessary,” 

said Mr. Beck. “The one, that of pro¬ 

viding the means; and the other, that 

of devising proper methods. Though 

the former is the Government’s task, 

the latter will become the duty of those 

who, like yourselves, are trained in the 

science of forestry and are prepared to 

devote a lifetime to its development.” 

Attention was then called to the ex¬ 

port of pulpwood. It was pointed out 

that 1,247,404 cords—valued by customs 

authorities at $15,778,171—were exported 

last year. 

“None of this,” Mr. Beck asserted, 

“contributed one cent to the upkeep or 

perpetuation of our forests. It contrib¬ 

uted nothing to the developement of our 

industries; it made but a negligible con¬ 

tribution to the employment of our la¬ 

bor. Nevertheless, it depleted our forest 

wealth—representing probably a centu¬ 

ry’s growth on 250,000 acres of land— 

and was used to benefit foreign industry 

in lively competition with our own. 

‘‘Had it been kept here and utilized 

in the manufacture of newsprint and 

exported in that form, it would have 

brought back to Canada between 85 and 

100 million dollars, besides giving em¬ 

ployment to Canadian labor and contri¬ 

buting to the national welfare.” 

PAPER TARIFF PROPAGANDA 

American Protective Tariff League 

Starts Work to Influence Congress 

Propaganda to put a tariff on news¬ 

print when the subject comes before the 

next Congress has been started by the 

-American Protective- Tariff League 

among American manufacturers of 

newsprint, “who have no CaYiadian in¬ 

terests.” The following letter, signed 

by Wilbur F. Wakeman, treasurer and 

general secretary of the league, has been 

sent out: 

“I beg to hand you clipping from • iny 
home paper on Staten Island, entitled ‘Canada 
and Newsprint.* Naturally this short article 
goes into the subject only to a limited extent 
and reflects conditions existing, 

“Recently we had a letter from a member 
of the Ways & Means Committee. H. R. 
Washington, saying that the committee had 
received no recommendations regarding news¬ 
print. VV'^e are confident that an adequate pro¬ 
tective tariff on newsprint will be placed in 
the next general tariff bill, if the matter is 
urged upon the Ways and Means Committee. 

“Naturaly such a recommendation could not 
come through the Newsprint Service Bureau, 
as 50 per cent of the membership of this 
bureau is Canadian. 

“\V*e earnestly urge tha^ yoir co operate in 
favor of adequate protection all along the line. 

“It will be a pleasure to co-operate with you 
in any way possible.’* 

In the clipping referred to by Mr. 

Wakeman. which is a signed communi¬ 

cation by him to the editor of the Staten 

Island (N. Y.) Daily Advance, the 

crown lands wood controversy is briefly 

outlined and the argument continues: 
“Naturally American paper makers had, even 

before 1910, secured large stumpage and leases 
in Can?da and after they had secured the 
leases, etc., Canada prohibited the export of 
logs of the United States and sipiilar prohibi¬ 
tions apply to wood pulp. As the result of 
this u’nfair treatment by Canada, the news¬ 
print industry has been largely transferred to 
Canada and a large nronortion of the entire 
consumption in the United States of newsprint 
comes from Canada. 

“\N hy should the Congress ncgotiai. 
Canada for more favorable conditioaTf ^ 
import of pulp wood and wood palo> u t ot pulp wood ana wood palp> 

case which demands retaliation. Theeii?^ 
of American merchandise needed inQ*^ 
would change this situation at once iS? 
the necessity of negotiation, for the qnoI! 
conditions are well known on both 
the American-Canadian line. 

“After Canadian prohibition shall have U 
removed, a scientific, adequate protective S 
should apply on wood pulp, newsprint • 
paper and all classes of paper from all« 
tries, but a tariff cannot be written whick 
satisfy American interests, Canadian ;r>-, 
and expatriated American capital in Cai^^! 

POOR YEAR FOR PAPER Mim 

Abitibi Pays $12 a Share on $2SO,0{|| 

—Provincial on 7 Per Cent But 

(Special to Editor & PuRLiSHn) 

Toronto. Ont.—If ,nn estimate of 

earnings of the Abitibi Pulp and Pa;< 

Company for the past year is cor¬ 

and one may reasonably assume tha: 

is. the company will show the equiv 

of $12 a share on the $250,000 i 

value shares outstanding. This 

ment affords interesting comparison 

16 per cent earned on one-fifth of 

present capital in 1919; 8.8 in 

5.5 in 1917. 

In the present year the 

rivalled those of the past year; 

amounted to $400,000 for January 

were in excess of that total for 

ruary. A week or so ago F. H. .\i 

president of the company, said that 

nients were 75 per cent of normal 

that the company is getting a 

market for the bulk of its large on 

Lately the company completed tht 

stallation of an extra 27.000 horse;- 

equip.mcnt. just .above the falls 

the company bad previously dint 

54.000 horse power. By May 1, 

expected that this extra capacity 

bring the company’s output of pulp 

paper to 700 tons a day. For this 

lAinsion the treasury will be rein'! 

liy the proceeds of $4,000,000 8 per 

bonds, sold to Peabody. Houghteiligl 

Co., of Chicago, some days ago. 

su^ 

Piwnc 

c 

•Toronto, Ont.—The common stoci 

the Provincial Paper Mills C m: 

Limited, is now practically on i 
of 7 yier cent. The common div 

was advanced from 1 to V/2 pa 
for the quarter beginning Octobe 

1919. and this regular payment has 

continued ever since. Last .\ugi' 

extra disbursement of 1 per cent 

made, anil now the directors ann 

another extra of 1 jier cent, in ad 

to the regular disbursement of lli 

cent, both payable on .April 1, to 

holders of record on March 15. 

The usual yireferred divided of 

per cent is announced as payabk 

-April 1 to shareholders of recorc 

Afarcli 15. 

P. B. C. REVISES FEES 

Members Now to Pay On* 

Weekly for Each Ton Boujlt 

K.vn.s.as City, Mo.—Plans to d 

tl'iC membership of the Publishers 

ing Corporation were made at a 
ing of twelve members here, ■■h d- 

was made in the service charges. I 
tofore the overhead charge for alP 
hers has been $5 a ton of oeus 

This has been changed to 1 

week for each ton bought durin? 

year. This means that a publisher 

100 tons a year pays hut $52. 

“We have more than $8,000.1)00*, 

of paper contracted for during I - 

G. W. Marble of the Ft. Scott (KJj 

Register and secretary of the 

tion announced. “This is at mill p 

and we are prepared to handle!* 

any amount.” Some of the P>^ 

contracted for at $4.75 a htW“* 

the mills. 
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SUMMER RESORT ADVERTISING FIELD IS 
RICH IN POSSIBILITIES 

piomotion of Places Near Home Sure Winner of Friends and 
Circulation—Copy Must Be Timely as Well as Attractive 

—Beware of Overstatements 

By FRED LOCKLEY 

IX 1897 a friend of mine left his farm 
and went to the Klondike determined 

to make his fortune. He prospected 
jany of the creeks in the Yukon terri¬ 
tory and when gold was discovered in 
Xome. he was among the first to stam- 
pdt to the newly discovered gold 
itlds. For twenty years he stayed in 
yjska, mushing on snow shoes or by 
jog team all over the interior of Alaksa, 
in search of the golden lure that had 
drawn him to the Far North. When he 
did make a few thousand dollars he 
invested it in a grub stake or bought 
claims. Finally, broke and discouraged, 
he came back to his Oregon ranch. He 
had not been home long before he be¬ 
came interested in some outcroppings 
nearby and he discovered a ledge of low 
grade iron ore, which passes through 
his ranch and which is going to make 
him wealthy. 

Many a man looks with longing and 
spends good money to secure advertis¬ 
ing business which does not logically 
belong to him. The newspaper man 
who will accept and publish advertising 
which.he does not believe will prove 
profitable to the advertiser, is lower¬ 
ing his moral standards and forfeiting 
his own self-respect. Moreover, he is 
destroying the faith of the advertiser 
who. spending his good money and not 
securing adequate results will go into 
some other form of advertising and 
give newspaper advertising a black eye. 

Broad Principles 

There is one form of advertising that 
many newspapers neglect. It is summer 
resort advertising. Intelligent advertis¬ 
ing of summer resorts not only benefits 
the summer resort and increases the 
revenue of the paper from the adver¬ 
tising. but if handled properly, such 
advertising cannot fail to prove a splen¬ 
did circulation builder. For many years 
I have handled the summer re.sort ad¬ 
vertising of the Oregon Journal. Inas¬ 
much as the summer resort advertising 
has increased each year, the same ad¬ 
vertisers staying in season after season 
and new ones constantly coming in, and 
through the further fact that the Ore¬ 
gon Journal is one of the leaders in 
summer resort advertising, it would 
seem that this advertising has been 
beneficial to the advertisers. To my 
mind there are a few broad principles 
that must be followed to secure success 
in this line of advertising. 

In the first place the advertising so¬ 
licitor must not persuade the proprietor 
of a summer resort to use more space 
•Itsn is justified. 

Copy Preparation 
In the second place the advertising 

solicitor should see that the advertiser 
does not in any way over-state' the 
ittractions of the resort for, unless you 
do this, you will be betraying your 
readers who, going there, will find that 
|hat the place is not as represented and 
jn consequence, the paper will be 
blamed. 

The advertising solicitor should be a 
"'*>1 of some imagination, a man who 
on prepare attractive copy. Before so- 
®htig the advertisement, he should 
Sue up the place and decide the amount 
of space to be used and just how the 
oopy should run. He should then pre¬ 

pare an ad. When he sees the resort 
proprietor, in place of starting any args- 
ment about advertising his resort, he 
should simply hand the advertisement 
to the resort owner and let him read it. 

He should then say, “Our paper is 
publishing a directory of the resorts of 
the state. This advertisement will 
appear in this directory each Wednes¬ 
day, Friday and Sunday for three 
months. The cost will be so much. 
You will receive full value for the 
money in the advertisement itself, so 
there will be no write-ups or boost stuff 
of any kind used in connection with the 
advertising.” 

The summer resort owner realizes 
that to secure success he must adver¬ 
tise and the only question usually will 
be as to how much he should spend. If 
he wants to spend more than he is jus¬ 
tified in doing, the solicitor should go 
into the matter with him and show him 
how to secure the desired result at less 
cost. 

The Solicitor’s Part 

In other words, the solicitor should 
be as anxious to protect the interests 
of the resort owner and help him build 
up his establishment as he is to advance 
the interests of his paper. Before long, 

the resort owner will realize that this 
is actually the case and you have made 
of this resort owner a friend for your 
paper for life and one who will boost 
the paper and go out of his way to 
send you tips on news. 

If your paper uses news of the moun¬ 
tains or of the beaches, the summer 
resort advertising should, of course, ap¬ 
pear in this section and there is no 
reason why the paper, to add interest 
to its news columns should not, in its 
Sunday issue, publish striking photo¬ 
graphs of the different resort sections 
of the state, not photographs of hotels, 
but such pictures as bathers on the 
beach, Mt. Hood, Mt. Jefferson, a big 
catch of fish or any other striking pic¬ 
ture that is real news and not put in 
merely to enhance the resort business. 

The paper owes it to the advertisers 
to help them secure results for the ad¬ 
vertising and to do this the most effec¬ 
tive thing is to maintain a travel or 
information bureau. This, too, will be¬ 
come a circulation builder. On the main 
floor of the business office there should 
be a desk jr a place at the counter 
where, in a rack, the cards or folders 
of the various summer resort adver¬ 
tisers are displayed. The clerk who 
attends to this department should 
secure every necessary detail as to rates, 
cost of tickets and other information, 
so that when summer vacationists want 
to select a resort, the clerk will be able 
to give them the necessary information. 

The advertising solicitors’ work 
should not stop with the mere securing 
of the ad. He should watch conditions 
and change the ad frequently. For ex¬ 
ample, let us suppose that he is adver¬ 
tising one of the leading hotels at Sea¬ 

THE CASE OF DEBS 
By DR. FRANK CRANE 

Reprinted from the New York Globe 

There is a good deal of nonsense and hysteria going on as to the case 
of Debs and his imprisonment. 

It is claimed he is a political prisoner. He is not. There is no 
such thing in the United States. 

Debs is in prison for the same reason his fellow convicts are in prison 
—for breaking the law. 

He is not there on account of his opinions. He is there for what he did 
Twelve men, carefully chosen, found him guilty, after a fair trial, in 

which he had every opportunity to defend himself. 
.^t the close of his trial he said: “I haven’t one word of complaint 

cither against the verdict or the trial. The evidence was truthful, it was 
fairly presented by the prosecution, the jury was patient and attentive and 
the judge’s charge was masterly and scrupulously fair.” 

He .said he went to prison for an ideal. Judge Westenhaver, in sen¬ 
tencing him, said: “I do not regard the idealism of the defendant as ex¬ 
pressed by himself as any higher, any purer, or any nobler than the idealism 
of the thousands of young men I have seen marching down the streets of 
Cleveland to defend the laws of their country and the flag. Any one who 
strikes the sword from the hand of those young men, or causes another 
young man to refuse to do his duty when called to serve by their side, or 
any one who obstructs the recruiting service, does just as much injury to 
country as if he were a soldier in the ranks of the German army.” 

Debs’ case was appealed to the Supreme Court. There Judge Holmes 
pointed out that Debs was not sentenced “because he was opposed to all 
wars in general, but because he obstructed recruiting service in this war.” 

This being contrary to law, he was a lawbreaker, and it was for that, 
and not for any belief, that he is now in the penitentiary. 

Debs is not a rebel against any tyrant, such as king, czar or kaiser. He 
is a rebel against the will of the majority of his fellow citizens. 

.■\ man has a perfect right to any opinion, however peculiar. That is 
essential to democracy. 

But it is no less essential to democracy that after we have all expressed 
our several opinions the majority shall rule. 

The found.'ition of this republic is not liberty. It is law, which lies 
deeper than liberty, for without it no liberty is possible. 

You and I do not like some of our laws. But we look pleasant and 
obey them until we can induce the majority to change them. 

Every man in the U. S. A. can do one of three things. 
1. He can obey the law. 
2. He can get out and go to some country he likes better. 
3. Or he can go to jail. 
Debs chose jail. And there he ought to stay until he makes up his 

mind to obey the laws of his country. 

side. He should find out when the 
salmon are running- best in the river, 
when any special events are to take 
place, and make the advertisement a 
news bulletin of the attractions of the 
resort advertised. A form of adver¬ 
tising that is really good missionary 
work is to go to a small community 
where there is no resort large enough 
to carry on an advertising campaign 
and to have the merchants and tax¬ 
payers in the community subscribe to a 
fund to carry an ad for their resort. 

Let us suppose, for example, that 
Newport, Oregon, wants to attract sum¬ 
mer visitors. The various merchants 
should contribute $10 a month for 
three months toward carrying the ad. 
It is not difficult, in this way, to raise 
from $300 to $500, as all share in the 
benefit of the increased tourist and 
resort travel. 

Vary the Copy 

One week the trout fishing and sea 
fishing can be played up. Next week 
the surf bathing, next week the fact 
that there are many agates being found 
on the beach or that rock oysters and 
clams are at their best. 

In other words, some one feature 
should be played up strongly each week 
and the other features mentioned inci¬ 
dentally. If any of the resorts adver¬ 
tising do anything that is worth a news 
item, they should be mentioned, but 
never given mention merely because 
they are advertising. They will appre¬ 
ciate this news publicity all the more. 

Take Portland as an example. We 
■have here, within easy reach, the Sea¬ 
side, Newport and Tillamook beaches. 
We have numerous mountain resorts 
about the foot of Mt. Hood and else¬ 
where. We have the McKenzie River 
fishing resorts and other similar fish¬ 
ing districts. We have various mineral 
springs and such places as Crater Lake, 
the Marble Caves of Oregon and inland 
lakes. All of the resorts in these var¬ 
ious di.stricts are prospective advertisers. 

There are very few papers that 
could not run during the summer a sum¬ 
mer resort page that would help to 
build up the patronage of their home 
resorts and in doing so the paper would 
make friends for itself as well as gain 
circulation. 

PUBLIC OPINION COMES FIRST 

Philippine Supreme Court Rule* Inter¬ 
estingly in Libel Case 

(Special to Editor & Publisher) 

Seattle. Wash.—The Supreme Court 
of the Philippines, in dismissing a case 
of criminal libel against a native pub¬ 
lisher in the islands, had the following 
to say in its decision, according to word 
received here: 

“Men in public life may suffer under 
a hostile and an unjust accusation; the 
wound can be assuaged with the balm 
of a clear conscience. A public officer 
must not be thin-skinned with refer¬ 
ence to comment upon his official acts.” 

Talbott Enters Feature Field 

Greenville P. Talbott, whose recent 
article in Fditor & Publisher—“Which 
.^rc the Best Dozen Dailies in the 
United States”—attracted nation-wide 
attention, has resigned from the Augusta 
(Ga.) Chronicle to become general man¬ 
ager of the New Era Features Syndi¬ 
cate, New York. Mr. Talbott has been 
in Georgia journalism for 15 years, with 
the Savannah Press and the Augusta 
Herald and the Chronicle. He was ad¬ 
vertising manager of the Hciald for five 
years, but recently has been an editorial 
writer on the Chronicle. 
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WHAT OUR READERS SAY 

Postal Censorship 
Amityville. X. Y., March 12, 1921. 

To Editor & IN'ru.sher: I am sending; you 
enclosed herewith a copy of “The Cordage 
Trade Journal’* in which I have marked an 
editorial article treating one of those irritating 
absurdities committed by the Post Office De¬ 
partment. The paper is published by my two 
brothers, but I have no connection with it 
otherwise, except to read it each issue. 

The subject matter of the editorial gives me 
a feeling of pain almost as though 1 were a 
party to the controversy and I think it ought 
to have a like reaction in the minds of other 
publishers who read Editor & Publisher. 

Just think of it! The Post Office Department 
classifies as advertising any reading matter the 
character of which appears to have a tendency 
to approve the business operations of the per¬ 
son mentioned. To what lengths could such 
an absurdity go? Fancy calling a favorable 
Federal Reserve Bank statement in the Mon¬ 
day morning papers “advertising’* and requir¬ 
ing that the advertising rate of postage be 
applied to it! 

Those office holders are trying to do every¬ 
thing in the world to break down the morale 
of newspaper publishers. As I have pointed 
out in correspondence with you a number of 
times only the publisher knows to what extent 
friendliness to the subject of a news article 
inspired him in the writing of it, but, by the 
gods! his integrity determines whether he will 
survive or not. I had the same newspaper 
training as my two brothers, and I tell you that 
the first and cardinal principle instilled into 
us was that the sale of the integrity of one’s 
new’s columns was not only the grossest be¬ 
trayal of faith with readers of the paper but, 
worse, a stultification of one’s own self. 

Now, without drawing any comparison be¬ 
tween the ethics which govern political office 
holders and those which obtain in the making 
of newspapers I want to say for the benefit of 
everybody w’ho may happen to be reached by 
my words that the penalty for sullying one’s 
record in newspaper work is swift and sure 
and it does not come from post office clerks. 

Parenthetically the last issue of Editor & 
Publisher had scarcely a word in it which 
wasn’t advertising under this freak pronounce¬ 
ment. not even the news story relating the 

rofits of the newsprint combination. And 
ow in Hell would these puppets classify an 

editorial in the Post or Journal of Commerce 
praising President Harding’s stand on any 
particular measure of public policy? 

Very trulv, 

CHARLES F. DELANO. 

Publisher The Amityville Record. 

New Court Ruling on ‘‘Clubbing” 
Chicago, March 10, 1921. 

To Editor & Publisher: One of the most 
important decisions in years to publishers, 
and interesting because absolutely the first 
of its kind, was made a few days ago by 
Judge John \V. Peck sitting in the U. S. Dis¬ 
trict Court at Cincinnati. Popular Mechanics 
sought an injunction against the Cincinnati 
Daily Post, to prevent the Post from offer- 
imf Popular Mechanics in a cut-rate clubbing 
offer, which had been done on two occasions, a 
year apart, without authority to do so. 

Inasmuch as 90 per cent of the complainant’s 
circulation is through news dealers, and it had 
for years pledged its word to the dealers 
not to join in any cut-rate clubbing ’offer, these 
acts of the Post were set forth as an apparent 
reversal of a long established policy. Judge Peck 
decided that to do what the Post advertised, 
was the act of an agent making a contract for 
another, and that no one may make a contract 
for another without his authority. The injunc¬ 
tion was granted. 

Perhaps one of the most important feature! 
of this decision is the great advantage it nov' 
gives publishers against the “fake” subscrip¬ 
tion solicitor. It has been both difficult anri 
dangerous to arrest these swindlers and usually 
they were able to escape puni.shmenT Now, 
every time one of them takes a subscription to 
a magazine without authority he can easily b* 
brought to time for executing a contract as 
agent, which, of course, he has no right to do, 
and the law is clear on that point. It ought to 
simplify matters greatly now that a publisher 
can proceed against them in this way. 

Yours, truly, 

H. H. WINDSOR. 
Editor and Publisher, 

Popular Mechanics Magazine. 

The Seetle Port-Intelligencer 
Seattle, Wash. March 10, 1921. 

To Editor & Publisher: In a telegram to 
me under date of February 22, 1921, you asked 
me to “please state what stories were untrue 
in whole or part.** 

I will try to give you a few illustrations. 
In your issue oi February 12, under a 

Seattle date line February 8, your corre¬ 
spondent says: 

“Failure of the Hearst organization to 
raise a liberal portion of the capital needed 
in this section, together with the fact that 
an essential block of Post-Intelligencer 
stock called for annual dividends of not 
less than 10 per cent are reported here to 
be the chief stumbling blocks that resulted 
in the deal falling through.** 

The statement in the foregoing paragraph 
that: 

**an essential block of Post-Intelligencer 
stock called for annual dividends of not 
less than 10 per cent are reported here to 
be the chief stumbling blocks that resulted 
in the deal falling through,** 

is absolutely untrue, and your correspondent, 
whoever he is, could have gotten the truth 
very easily and simply by calling at this office. 
The next paragraph in this same story is 
absolutely untrue, and the man who wrote it 
either has a cramped mental twist or is a con¬ 
summate ass! In the next paragraph in the 
same story, your correspondent says: 

“Mr. Nettleton refused to discuss the 
matter today except to admit with unde¬ 
niable satisfaction that the paper has not 
been sold.** 

Right here let me say that nobody claiming 
to be a representative of Editor & Publisher 
has called on me but once. A few weeks ago 
somebody came into my office and said he was 
your representative. He asked me if the paper 
had been sold to Hearst, and 1 told him it had 
not been and would not be. This was the 
only time that I ever saw anybody in my life 
who claimed to be your representative, and 
that is all I told him. 

Again referring to your alleged correspon¬ 
dent’s story under date of February 12, in the 
last paragraph he says: 

“It is generally reported, however, that 
stockholders aligned against Nettleton have 
become all the more vigorous in their stand 
against the publisher since the Hearst deal 
failed to materialize, and that some new 
developments in addition to a liberal num¬ 
ber of suits now pending in courts here 
over the right of ownership by certain 
stockholders of blocks of stock, as well as 
damage suits involving erstwhile and pres¬ 
ent stockholders, may be expected soon.*’ 

That entire paragraph is absolutely untrue, 
without any foundation, and malicious. You 
must know that it was written maliciously. 
If you pretend to know anything about the 
newspaper business at all you would know by 
reading it that the man who wrote it was, as 
I have said before, either an ass or a knave. 

Under date of January 15, you printed a 
story from Seattle, dated January 13, “(By 
Telegraph to Editor & Publisher).’* This 
story says: 

“The Seattle Times prints the following 
article: 

“ *It is persistently rumored that William 
R. Hearst, famous as owner and editor 
of many newspapers, has purchased the 
Post-Intelligencer. In all probability nego¬ 
tiations looking to that end will be ter¬ 
minated in a few days, but it is certain 
that no person connected with the Post- 
Intelligencer’s ow’nership or management 
is yet in position to say whether or not 
the sale will occur. It is understood that 
an agreement has been reached with the 
owners of the common stock and that the 
deal hangs on the disposal of Mrs. John 
L. Wilson’s preferred stock.* ** 

Your correspondent follows this quotation 
from the Seattle Times with this paragraph: 

“Mrs. Wilson is the widow of the late 
Senator Wilson, former principal owner 
of the paper. Clark Nettleton, publisher, 
reiterates his denial to Editor & Pub¬ 
lisher that any negotiations for the sale 
of the Post-Intelligencer arc under way.*’ 

Your correspondent never saw me with the 
exception of the one time, as noted above. 

Under date of January 29 you printed a 
story under the headline: 

“Hearst Buys Seattle ‘P.-I.* 

“Long Negotiations End with Addition of 
12th Daily to Publisher’s List.” 

You then go on to say: 

“William Randolph Hearst purchased 
the Seattle Post-Intelligencer late this 
week, Editor & Publisher learned, having 
completed negotiations which have been in 
progress for several months, as recently 
noted.** 

This statement is absolutely untrue, and you 
will be good enough to note that it does not 
even carry a Seattle date line. You make the 
direct statement yourselves. 

Under date of February 5 you say that 
“despite denials from Clark Nettleton,” etc., 
“Editor & Publisher learned in Chicago 
this week that A. G. Williams, for a number of 
years circulation manager of the Chicago 
Herald and Examiner, had gone to Seattle and 
taken over the duties of business manager of 
the Post-Intelligencer.** 

That statement is absolutely untrue, and you 
could have very easily discovered that it was 
untrue if you had cared to. In the same story 
you say: 

“It is reliably reported that the general 
managership of the paper has been assumed 
by J. A. Callahan, business manager of the 
San Francisco Examiner, and that editorial 
direction of the *P-I* is under H. D. 
Nicholas,** etc. 

That statement is absolutely untrue, and you 
could very easily have found out that it was 
untrue if you had cared to. 

In the same story you say: 

“When Clark Nettleton was asked re¬ 
garding the future plans by Editor & 
Publisher representative, he insisted that 
the deal had not been closed and that he 
was still hopeful that negotiations would 
be unsuccessful.” 

That statement is untrue. 

In your letter of February 19, you say: 

“Your telegram of February 18 comes 
as quite a surprise to us. We were quite 

certain we did not at any time definitely 
Htate that the sale of the Post-Intelligencer 
had been consummated, with each refer¬ 
ence to the matter in our columns making 
certain to print your side.’’ 

Permit me to call your attention again to 
your issue of January 29, wherein you say: 

“William Randolph Hearst has purchased 
the Seattle Post-Intelligencer.” 

position and ran the copy each day. tv, 
day it had one full page and a half. 

This forced the campaign for tkt m, 
ment candidate into the advertisioff 
and diverted the campaign from the biS?* 
street signs and other advertising medii ? 
the last week of the campaign (iratton Oi 
of the Ottawa Journal was brought i 
conduct the advertising campaign for thT ' 
ernment candidate. ^ 

If that isn't a definite statement, what is 
a definite statement? 

In the third paragraph of your letter you 
say you **make a very clear statement that all 
the negotiations have fallen through, ’together’ 
with our Seattle correspondent’s reasons there¬ 
for.” You certainly did give his reasons, 
which, as I have tried to show* you above, 
were the ravings of either a crook or a mad¬ 
man. 

In the fourth paragraph qf your letter of 
February 19 you ask if it is possible that I 
have not seen all the issues of Editor & Pub¬ 
lisher above referred to. I have. And I am 
very frank to say to you that I am “fed up” 
on stories from Seattle about this newspaper. 

In the last paragraph of your letter you say: 

‘In view' of the information we give 
above don’t you think we have covered 
the matter as completely as possible?” 

Of course I don’t know what your ideas 
of covering the matter are. If your ideas are 
to publish stories that were and are untrue— 
stories that you could very easily have found 
out are and were untrue, then you certainly 
have covered the matter very well. If, how¬ 
ever, your idea of “covering the matter” is to 
tell the truth, then your ideas of truthful 
newspaper covering and mine are sadly at 
variance. 

CLARK NETTLETON, 

Publisher, Seattle Post-Intelligencer. 

Editorial Note: The communication from 
the publisher of the Seattle Post-Intelligencer 
printed above came to Editor & Publisher by 
request after Mr. Nettleton had made the 
charge that we misrepresented and misstated 
facts in connection with the negotiations of 
William Randolph Hearst for the purchase of 
that newspaper. We cannot see that Mr. 
Nettleton’s letter in any way alters the news 
facts as presented in Editor & Publisher. 

H. B. Cowan of the “Farm and 
handled the campaign of the farmer cir^ 
and the Liberal publicity interests were f 
after by members of the Examiner stag 
other two candidates spent very little 
on publicity. The Liberal and Consent! 
candidates developed the campaign into 
battle of printer s ink and the two po^, 
spent three thousand dollars in three^'1 
advertising campaign. The Liberal cacc^ 
finished first and the government 
second. 

Several attempts were made to us( 
Voice of the People” column as a mediias 
exploiting one or more of the candidatet 
was promptly shut off and the candKaU 
forced to express their views throui*^ 
advertising columns. ^ 

The electorate got a good close up vie* 
a real political conte.st conducted emirfr 
the advertising columns of the only ij 
newspaper in the constituency. 

The experience was just as new for 
newspaper and is one that will come to ta 
publishers up and down the country who ^ 
themselves in a position similar to the 3 
aminer. 

It simply means keeping the editoru] j; 
news columns absolutely impartial and is- 
ing the advertising columns open to the a 
tending forces. 

Robert Lipsett of the Montreal Star i 
Ewart Slunro of the Toronto Globe 
stationed in Peterborough for the closing-j! 
of the campaign. 

E. G. McKEELR', 

City Editor the Peterborough Eue' 

The only interest of Editor & Publisher is to 
cover the news of its field in the most thor¬ 
ough manner possible, and any stories printed 
in relation to the Post-Intelligencer, Mr. Net¬ 
tleton, Mr. Hearst or others involved was 
incidental to that set policy. The Seattle Post- 
Intelligencer is an American institution and 
every activity of that newspaper or its owners 
is of national interest in our particular field. 
On that basis it will be in the future, as it 
has been in the past, treated as news. The 
stories printed in Editor & Publisher of which 
Mr. Nettleton complains in this instance were 
published in good faith as news that had for 
Its authority sources in New York, Chicago and 
Seatttle that have always been considered 
trustworthy and are so considered now by 
Editor & Publisher. 

N. S. W. on the Preas Congrai 

New York. March 12, 

To Editor & Publisher: The abandocaj 
of the World’s Press Congress, originilhc 
vened to meet in Sydney during Easter,:« 
appears to have provoked annoyance ia !« 
or, at least, in certain Japanese journiis 
quarters. 

Mr. Storey. Premier of New South Wa 
has announced that the Acting Agent G«5 
of the State in London, had seen the Seerq 
of the Empire Press Union and the Serna 
of the Institute of Journalists and tbwi 
expressed the opinion that any congresii 
as contemplated would not at the present a 
be attended by success such as it should k 

Further, the Premier stated that he rwj 
a despatch from the N. S. W. Cornisr 
Commissioner in the East, who, writiigt: 
Kobe, Japan, said: 

“As far as I can sec, none of the new^ 
proprietors in Japan, or the East gecnl 
for that matter, seem to look upon the ?• 
('ongress in Australian with the same a 
siasm as they did two or three years a({o* 
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Election Campaigns Need No Longer 

Be an Expense to Newspapers 

Peterborough, Ont., February 12, 1921. 

To Editor & Publisher: Peterborough has 
enjoyed all the thrills of a Dominion bye-elec¬ 
tion with one daily newspaper as the sole 
means of disseminating the thunder provided 
by five candidates. 

For over forty years West Peterborough has 
had two straight party papers in which to 
wage election campaigns. In May last the 
Peterborough Daily Review ceased to exist 
and left the Examiner alone in the field A 
month or two later a bye-election loomed up 
on the horizon and old timers to won¬ 
der how the Examiner would negotiate the 
difficulties of an election campaign 

For thirty years the Examiner was a poli¬ 
tical organ created by the late Hon. J. R. 
Stratton, well known in provincial and federal 
politics as a Liberal and a hard fighter. Fol¬ 
lowing his death four years ago the paper 
which has a circulation of over seven thousand 
daily and three thousand weekly, passed into 
new hands and its political tendencies were 
toned down to suit local conditions. 

The writs for the bye-election came as a 
Christmas present to the riding and a few days 
later five candidates representing five different 
groups entered the contest. As each candidate 
was nominated by his respective party he was 
given an editorial invocation of a non-com¬ 
mittal character. The same thing happened 
when the chief political shakers of the coun¬ 
try visited the riding. The meetings of all 
five candidates were treated impartially in the 
news columns. 

In the old days if a reporter for the Con¬ 
servative paper went to a Liberal meeting he 
was expected to say: “There was scarcely 
anybody at the meeting” even though the 
meeting hall was packed to the doors. If he 
went to a Conservative meeting he described 
it as a “rousing rally.” 

Now with one newspaper in the field the 
meetings of all political candidates are reported 
fairly, fully ana impartially. 

The cat^aign lasted about six weeks and 
ended on February 7, with the election of the 
Liberal candidate by a large majority in what 
has always been regarded as a strong Conserva¬ 
tive constituency. 

The government candidate took the lead in 
the campaign and his partjr machine decided 
to steer clear of an aavertising campaign. But 
the nomination of the Liberal candidate spoiled 
this little plan. With the campaign three 
weeks to go the Liberal publicitjr committee 
broke into two-column space running the full 
length of the paper. It secured back page 

Over-Gree<ly Paper Maken 

March 9, IIT. 
To Editor and Publisher: You are ctra 

to be commended for the way you are hacii 
your newsprint articles, and I am sure; 
every publisher on the continent is r« 
these with tremendous interest. 

Newspapers arc just beginning to realae 
extent to which they have allowed thenno 
to become subservient to their advertiim.i 
the program of extortion and profile^ 
which has been carried on thronghotf 
country is now coming home to the newspB 
themselves, and finds their morale wfttaj 
to the extent of submitting to ovcr-gre^pi 
manufacturers. In this respect, publisbffii 
only getting what they rightly descircj ka 
they themselves have sharpened the knifed 
is now cutting the throats of many newspw 

R. J. CROMIE. 

Publisher, Vancouver (B. 0 

Daily ?c| 

Newspapers Via MuHiffspb 

Okmuixsee, Okla., March 9, 
To Editor & Publisher: Talk about 

out a paper under difficulties—;We didnl 
just what to do when our printers and 
men walked out on .strike. Several n 
were discussed—then we hit upon 
issuing a “pony edition” via the 
route. ^ ^ 

We ran off enough copies to supply wu 
city and mail subscribers.^ , 

Somehow or other you just cant 
newspapers down, can you? 

Very truly yours, 
OKMULGEE DAILY TIMES 

A. L. Carmical, Advertising 

No New Scale in Hibbmf 
Hibbing, Minn., March 

To Editor & Publisher: As 
of the Range Publishers, which is cooKJ- 
shops in the district covered by the 
Virginia-Minnesota Typographical 
would like to call your attention 
which appeared in a recent issue of 7^** J 
which stated that this union had 
the 44-hour week and an incrc^ 
week. Both these demands have bees 
by the publishers. 

Yours very truly, 
j. G. 
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THE AMERICAN JOURNALISTS’ FORUM 
A FEATURE CONDUCTED UNDER THE AUSPICES OF THE AMERICAN JOURNALISTS’ ASSOCIATION 

Editorial Board—Richard L, Stokes, 507 Commercial Building, St. Louis, Mo., representing the American Journalists' Association; Paul Y. Anderson, editorial department, 
the Post-Dispatch, St. Louis, Mo., representing the St.^ Louis Association of Journalists; Arthur R. Friedman, editorial department, the Sun, Pittsburgh, Pa., representing the 
Pittsburgh Newswriters' Association; and Walter Williams, dean of the School of Journalism, University of Missouri, Columbia, Mo., representing the schools of journalism. 

announce plans for press congress 
OF WORLD 

By JOHN R. MORRIS 

The 1921 session of the Press Con- governrnents or representing distinct 
gress of the World will he held in press interests, those nominated hy in- 

Honolulu, Hawaii, from October 4 to 14. dividual institutions or persons or firms. 
Official announcement to this effect and specially invited men and women of 
comes from Walter Williams, president note. Election to memhership is hy the 
of the Congress and Dean of the School K.xecutive of the Congress, 
of Journalism of the University of Mis- The officers are: president, Walter 
souri. Delegates to the Congress will Williams, Dean of the School of Jour- 
be invited to join a special excursion nalism of the University of Missouri; 
party to the Philippine Islands following secretary-treasurer, .A. R. Ford, proprie- 
the meeting in Honolulu, Dean Williams tor of the London Free Press, London, 
further announced. Many journalists, Canada; executive committeemen, Vir- 
men and women, from North America gilio Rodriguez Beteta, Cuatemala City; 
have notified the Executive Committee J. W. Xeisigh, Wagga Wagga Express, 
ot their intentions to attend the sessions. M'agga Wagga, Australia ; Robert Bell, 

The invitation for the Press Congress (Guardian, Ashburton, New Zealand; K. 
to meet this year in Honolulu was ex- Sugimura, Asahi Shimbun, Tokio, Japan; 
tended following the change in arrange- ti. Schoop, Olten, Switzerland, and the 
ments previously made for meeting in secretary and president. The vice-presi- 
Svdnev, New South Wales, Australia, flents from the United States are Har- 
The Honolulu invitation was presented '’ey Ingfiam, publisher of the Des 
to the Executive Committee by the Moines Register and Tribune, and John 
Hawaiian territorial government through Clyde Oswald, editor of the American 
C. J. -McCarthy, Governor of Hawaii, Pnnter , , ^ 
Alexander Hume Ford, Secretary of the Monthly bulletins and the Congress 
Pan-Pacific Union, W. R. Farrington, program will be issued from the office 
manager of the Honolulu Star-Bulletin, ‘I’c president and may be had on re- 
and L. A. Thurston, proprietor of the gt'fst. - 

Pacific Commercial Advertiser. Manuel OUR LETTER BOX 
Quezon, president of the Philippine Sen- ^ 
ate, and Sergio Osmena, speaker of have letters and requests for in- 
ihe Philippine House of Representatives, formation at the offices of Editor 
acting officially for their government, & Pi’bi-isher for the following persons 
extended the invitation for the Philip- and firms, they will be forwarded upon 
pine excursion. It was presented request: 

LINTHICUM’S MASTERPIECE 

poem. “Recessional.” an exquisite 
tribute to Woodrow Wilson, written by 
Richard Linthiciim of the editorial 
staff' of the New York World, which 
appeared in the World. March 3, has 
been reprinted by newspapers from 
coast to coast and has brought Mr. 
Linthicum many personal letters of ap¬ 
preciation from persons of note includ¬ 
ing many from memhers of the news- 
liaper fraternity. Mr. Linthicum's mas¬ 
terpiece in writing follows; 

RECESSIONAL 

Bv KiCil.MtD I-ISTIIICOM. 

I. 
The tide is .it the ebb. as if to mark 

Our turning backward from the guiding light; 
Orotesque. uncertain shapes infest the dark 

.\nd wings of b.its are heard in aimless flight; 
Discordant voices cry and serpents hiss. 

No friendly star, no beacon's beckoning ray; 
We follow, all forsworn, with steps amiss, 

Knvy and Malice of an unknown way. 

But he who bore the light in night of war. 
Swiftly and surely and without surcease. 

Where other light was not, save one red star, 
Tre,ads now, as then, the certain path to peace; 

Wounded, denied, but radiant of soul. 
Steadfast in honor, marches toward the goal. 

II. 

The spirit that was Peace seems but a wraith. 
The glory that was ours seems but a name, 

-And like a rotten reed our broken faith. 
Our boasted virtue turned to scarlet shame 

By the low, envious lust of party power; 
While he upon the heights whence he had led. 

Deserted and betrayed in victory's hour. 
Still wears a victor’s wreath on unbowed head. 

The Nation gropes—his rule is at an end. 
Immortal man of the transcendent mind. 

Light-hearer of the world, the loving friend 
Of little peoples, servant of mankind! 

O land of mine! how long till you atone? 
How long to stand dishonored and alone? 

To Woodrow Wilson, March 4, 1921. 

through Jaime C. de Vcyra and Isauro 
Gabaldon, resident commissioners 
Washington. 

The 400 delegates and members of the ^°Symij 

Hubert Kotterman (formerly of the Asso¬ 
ciated Press, New York City). 
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Congress, representing forty different 
countries of the world, will continue in 
office although they originally \yere ap¬ 
pointed to attend the sessions scheduled 
for Sydney. .-Vdditional delegates will 
be appointed from every country, and 
the)’ also will attend the Honolulu ses¬ 
sions. Memhers include workers in 
tvery department of journalism, in 
every country, who are engaged in pro¬ 
moting the highest standards and larg¬ 
est welfare of the press. This includes 
publishers, editor, reporter.s, advertising 
writers and agents, special writers, husi- 
uess manager, and mechanical workers 
on all newspapers and periodicals, and 
authors not directly connected with any 
particular publication. 

To meet the siiccial needs of all these 
classes of workers, tlie Congress will be 
divided into sectioits for part of each 
da.v. Each section then can treat its 
oun particular iirohlems in the most 
expeditious manner. 

Regarding its object, the con.stitution 
of the Press Congress says; "Its object 
shall be to advance by conference, dis¬ 
cussion, and united effort the cause of 
lournalism in every honorable way. The 
sessions of the Congress are to be open 
*0 the consideration of all questions di- 
j -'^^etting the press, but discussions 

" religion, politics, and governmental 
policies will not be permitted.” 

R^foral list of those who will at- 
Congress includes appointed 

negates, sent by national and state 

Symiicate handling “Us Boys.” 
Oeorge Tyrono (formerly of the Referee, 

Sydney. Australia). 

The St. Paul Sunday Pioneer Press 
gives its boy and girl readers a chance 
to win cash prizes hy naming the largest 
number of real signs of spring.—J. T. 

JOURNALISM AS A CAREER 
By WILLIAM ALLEN WHITE 

Editorial Note: Mr. White needs no introduction to American newspaper 
workers, he is one of the outstandinfr fiffurcs in the profession of journalism today. 
L. N. Flint, chairman of the Department of Journalism. Kansas University, has 
written on the same subject and his views will be published in our next issue. 

What do you think of journalism as a career? 

JOURN-ULISM as a profession, of course, is as interesting to the man 
who likes journalism as the law or medicine or preaching or teaching 
or engineering or promoting commercial companies. It is all a matter 

of taste. 
There is as much of a career for a good news¬ 

paper man as there is for a good lawyer. But a man 
must have the instinct for the job and must not look 
too far forward into his profession. 

1 wouldn’t, if I were a young man, consider 
which is the larger, which is the more infiitential, 
which is the more consequential job, the lawyer’s, 
the doctor’s, the newspaper man’s or the job of the 
captain of industry. 1 should consider first what I 
would like to be. If you like your work you will 
make it go; if yon don’t like your, work, you don’t 
need to worry about the big careers, they won’t open. 
It is all a matter of individual taste and the same 
thing holds for the location of the man who is 
starting into tlic newspaper husincss. If he likes the 
country town, that’s the place for him to live. If he doesn't like it, he 
wants to get out just as quickly as possible. If the small town looks like 
“Main Street” to him, he should get into the big city. If the big city looks 
sordid and lonesome and dreary, the thing for him to do is to get out of 
the big city into the small town. 

.\fter all, one’s influence depends entirely upon one’s happiness. 

HUNCHES 
^fanagiMg editors and city editors are 

ahvays on the lookout for netvs and feature 
ideas that can be used locally. Kditor & 
Publisher zoilt pay $1 for each hunch pub¬ 
lished under this head. The fact that the 
hunch is now being zvorked successfully 
in your city does not bar it from this de¬ 
partment. Address your contributions to 
the Hunch Kditor. 

The New York F-vening World has 
opened its 1921 “Swat-the-Fly” cam¬ 
paign with an essay contest with cash 
prizes for girl and boy readers. The 
fly is the subject.—G. T. 

The Philadelphia Public Ledger has 
inaugurated a “Church Forum” for the 
public discussion of practical topics 
hearing on the welfare of the churches. 
The Forum will be edited by F. W. 
Norcross, The Ledger's religious edi¬ 
tor, and will appear every Monday 
morning. The topic discussed in the 
first issue of the Forum was “What 
is the Matter with Our Church Music?” 
Other topics to be taken up later will 
he “Can the Sick lie Healed by Reli¬ 
gion ?” “What Can We Do to Revive 
the Rural Church ?” and “How Can a 
Young Minister Make Flis Congrega¬ 
tion Grow?” The leading article each 
Monday morning will be written by 
either a clergyman or a layman who is 
an authority on the subject under dis¬ 
cussion and the readers of The Ledger 
are asked to add their comments in the 
form of letters—each letter to be limited 
to one hundred words.—E. A. M. 

UABILITY FOR ARREST NEWS 

p.URIS.—Can a jiaper be prosecuted 

for having printed that a certain 
man has been charged with an illegal 
action and arrested? 

A higher court has just confirmed the 
negative decision given by a first court 
in Paris. An Italian arrested in 1916, 
charged with fabrication of false pass¬ 
ports, entered an action against the 
Matin for having announced his arrest, 
claiming 100,000 francs damages, al¬ 
though the paper had also printed later 
that the arre.st had resulted in a judg¬ 
ment that there was no case against the 
accused. 

The case against the Matin was dis¬ 
missed hut the Italian took it to a 
higher court which has also decided 
against him, ruling that “no fault nor 
imprudence is committed by a reporter 
who, when tliere is no question of a 
polemic and no malevolent appreciation 
of a fact, materially accurate, which he 
has published, limits himself to fulfilling 
his role of an impartial informer.” 

SONG OF THE NIGHT EDITOR 

These are the grandest of possible 
stories; 

Stillman and Hamon and Stokes. 
Filled to the brim with conspicuous 

glorie’s.— 
Stillman and Hamon and Stokes. 

Crowded with nastiness, reeking with 
rot; 

Zippy and peppy and snappy and hot; 
Why should we worry as long as we've 

got 
Stillman and Hamon and Stokes? 
—F. P. A. in the New York Tribune. 
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NEW YORK AD WOMEN 
HOLD BRILUANT BALL 

Dinner, Prise*, Dancing and a Long 

Proirram of “Specialtie*” Mark 

Ninth Annual Event, Under Direc¬ 

tion of Miss J. J. Martin 

The ninth annual ball of the New 
York League of Advertising Women, at 
the Hotel Pennsylvania, March IS, 
eclipsed in brilliance all previous affairs 
<if the Association, over which Miss 
Jane Johnston Martin presides as presi¬ 
dent. Over six hundred guests were 
present. Souvenirs in the shape of place 
cards were dainty dolls of tissue paper, 
their skirts decorated with trade marks 
of various firms with which League 
members have business connections. 
The programs were printed in orange 
and blue, and contained the roster of 
officers, with the pin insignia at the top. 

Dagmar Perkins, founder and direc¬ 
tor of the Perkins Institute for the Bet¬ 
terment of American Speech, started the 
program rolling with recitations. Helen 
Waldo, a League member next gave 
songs in costume, followed by David 
Duggin, wearing Scotch kilts, who gave 
a wee bit o’ Scotch in story and song. 
Desiree Lubovska, founder of the Na¬ 
tional .American ballet, gave a satire on 
modes and manners, while Florence 
Timponi, billed as “The Sunshine Girl,” 
gave songs and dances. Community 
singing, led by Hollis E. Davenny, song 
leader, through the courtesy of the Com¬ 
munity Service, was a feature of the 
evening. 

Six members of the League wearing 
costumes, decorated with trade marks, 
and pointed caps, billed on the program 
as “Lady Lollipops ” distributed souve¬ 
nirs throughout the evening. 

Mrs. Sidney E. Clark, wife of the 
secretary of the -Advertising Club of 
New York won the first prize in a 
drawing, a string of handsome pearls 
donated by the Sig H. Hecht Company. 
E. C. Eckvall won the safety razor set, 
donated by the -A. C. Penn Company, 
and Mrs. J. P. Woods the boudoir 
lamp, donated by Miss Ida Clarke. H. 
B. Haines of the Paterson (N. J.) Even¬ 
ing News won the can of “Veedol” 
donated by the Tidewater Oil Company. 
Miss Edith Righter won a five-pound 
box of candy donated by Park & Til- 
ford, and Sam DuBois, of the S. C. 
Beckwith .Agency Stellite pocket knife, 
donated by Miss Theresa Jackson. A 
flashlight, donated by the -American 
Ever Ready Works, fell to Miss Betty 
McGuire, a member of the Philadelphia 
League of .Advertising Women. 

After the prizes were awarded. Miss 
Martin announced that the New York 
American had sent a bouquet of .Ameri¬ 
can Beauty roses to the New York 
League of .Advertising Women, in ap¬ 
preciation of the services which this 
organization had rendered to the adver¬ 
tising world. 

After dinner, dancing was enjoyed in 
the large ball room of the Pennsylvania, 
where the dinner was held. 

SPEED UP OREGON ELECTIONS 

Portland Papers’ Bill for Count While 
Polls Are Open Becomes Law 

(Special to F.ditok & Pcblishf.ii) 

Po^^TI-.^^■n. Ore.—Election returns will 
be expedited in Oregon by the passage 
of a law at the recent session of the 
Legislature: providing for the counting 
of ballots while the polls are still open. 
The bill, which was introduced at the 
request of Portland newspapers, has 
been signed by the Governor. 

Oregon has been one of the slower 
states in reporting the count of national 
elections in the past. This is due in part 
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to the fact that the population in some 
parts of the state is scattered, but the 
count is necessarily slow because of 
long ballots of initiative and referen¬ 
dum measures that are cast at the 
same time that national candidates 
are voted for. TTie new law will mate¬ 
rially hasten the returns from presiden¬ 
tial and other elections. 

The new law provides that the count 
shall begin at 10 a. m. on election day 
and be made by a separate board at the 
same time that the regular board con¬ 
tinues to receive ballots. 

“CW THE WING” WITH 

THE N. E. A 

(Continued from page 8) 

toothsome things. Then there were 
mounds of layer-cake, plum cake and 
sponge cake, dishes of home made pre¬ 
serves, plates filled with biscuits and 
sandwiches of various kinds. Coffee, 
tea. chocolate, grape juice and milk 
were the drinkables that were served in 
abundance. The good housewives of 
Marianna and their daughters waited on 
the visitors and saw that no one went 
away hungry. Although the editors had 
breakfasted late and the luncheon was 
given at 11.20 such was the appeal of the 
good things offered that they attacked 
the feast like hungry men and women. 
It was like being at home with your own 
people, the hosts were so kind and hos¬ 
pitable. 

Marianna is the center of a rich agri¬ 
cultural district. One of its most im¬ 
portant crops is peanuts, which last year 
sold at $40 a ton. Sugar cane is another 
large crop. Thousands of gallons of 
syrup are shipped North from this enter¬ 
prising town each season. 

» s * 

MONG the editors who attended this 
year’s convention were two men who 

belong in the class of the Nestors of 
journalism. One was W. B. Rogers, of 
the Trenton (Mo.) Republican-Tribune, 
who is 86 years old, and although bowed 
somewhat under the weight of years, 
retains an active interest in the world’s 
affairs. 

The other was Marcus H. Rogers, 87 
years old, who is said to he .America’s 
first amateur journalist, as he published 
a little paper called the Rising Sun 'in 
1854 and 1855 at Mill River, Mass. He 

purchased in 1862 the Berkshire Courier, 
at Great Barrington, which was 58 years 
old, and in 1887 he acquired the Berk¬ 
shire County Eagle in Pittsfield. Al¬ 
though now retired from active work 
Mr. Rogers is still much interested in 
Journalism and frequently attends the 
N. E. -A. conventions. He does not look 
a day over 70 and apparently is good 
for another decade or two. Country 
journalism, one must conclude from the 
physical condition of these two vener¬ 
able newspaper men, is conducive to 
long life. 

s s s 

^^UY U. HARDY, Congressman, of 

Canon City, Colo., one of the best 
known newspaper men of that state, tells 
me that being a Congressman is not the 
soft snap it once was. Twenty-five years 
ago. Congress did not sit more than ten 
months in two years. Now it sits an 
average of twenty months for the same 
period. There is so much work to be 
done by the Congressman who takes his 
position seriously that he has little time 
for amusement or anything else outside 
the duties of his office. 

“There is little so-called society in 
Washington,” said Mr. Hardy, “and as I 
do not care much about the theatres I 
put in about four nights a week in my 
office at the Capital. From 10 to 12 a 
Congressman works with his committee. 
The House sits at 12 o’clock noon and 
remains in session until 5 or 6 o’clock. 
Unless I work in the evening I cannot 
take care of the great volume of corres¬ 
pondence that flows in upon me. 

“My secretary goes through the mail 
in the morning and sorts out the letters 
that require my personal attention. He 
attends to the rest. All sorts of requests 
are made of a Congressman. Some 
come from people who want to put 
through certain bills. Others from my 
own constituents ask for information on 
many topics. Then there are interviews 
with people who come to see you. which 
take up a lot of time. Altogether we 
Congressmen lead a busy life.” 

* * * 

fT was the first time in twenty-seven 
years that the association has been to 

Florida for its annual convention. Three 
hundred and fifty two editors of weekly 
and daily newspapers, located in 38 
.states, and their wives, were in attend¬ 
ance. This, I am told, is the largest 
number of delegates, with one exception, 
that has been registered at any of its 

AVERAGE RETAILER SPENDS ONLY $1.95 PER 
$100 SALES IN ADVERTISING 

^HIC.AGO.—Members of the Western 
Council of the .American Associa¬ 

tion of .Advertising .Agencies, meeting 
here March 8 for their monthly meet¬ 
ing and luncheon, gave over most of the 
session to an interesting address by 
Prof. Horace Secrist, director of the 
bureau of business research at the 
Northwestern University School of Com¬ 
merce. Professor Secrist surprised his 
hearers by asserting that the average 
clothing retailer spends only $1.95 out 
of each $100 in sales for advertising. 
This figure was taken from a .survey 
which his department is preparing with 
the assistance of the National -Associa¬ 
tion of Retail Clothiers. Larger stores 
spend three per cent of their advertis¬ 
ing it was found. The' research con¬ 
denses valuable information regarding 
media used, window sizes and trim, 
rents, wages and all the factors that 
enter into conducting a retail clothing 
store. 

“Only recently has there been any at 
tempt to use data in planning commer¬ 
cial ventures.” said Professor Secrist. 

“While statistics have been used some¬ 
what in planning production, nine tenths 
of the commercial decisions are built 
upon guesswork. We will never have a 
science of business until this is elimi¬ 
nated. 

“Of course, business cannot he made 
as scientific as the study of natural 
phenomena, but it can be improved far 
beyond the trial and error stage.” 

In the discussion following his talk, 
Profes.sor Secrist called attention to the 
fact that agency research bureaus fre¬ 
quently covered the same ground to get 
the same facts. Maintenance of central¬ 
ized research service, to sell information 
at cost would cut out lost motion, he 
believed, and reduce the expense of get¬ 
ting such data. 

Harry Dwight Smith, of Fuller & 
Smith. Cleveland, followed Professor 
Secrist with a short talk and said that 
information dug out by research can 
he profitably merchandised by the client 
and is an excellent means of convincing 
him of the value of his advertising 
efforts. 

thirty-six annual convention trin. 
The special train of twelve PuHnj, 

cars brought the editors to St. .Anguj. 
tine from Jacksonville, where they were 
entertained March 9 in a most hospiii. 
ble manner. The Hotel -Alcazar, coj. 
vention headquarters, was delightfuH- 
situated. The large open court in the 
center, filled w ith palms, ferns and bedj 
of flowers, and containing a big foo,,. 
tain, seemed like a bit of fairyland to 
the eyes of the visitors, who come froj 
the northern states, where the trees are 
still bare of foliage and the fields are 
brown and sere. 

♦ * * 

jDEFORE reaching St. Augustine the 
delegates rested at Birmingham aod 

Montgomery in Alabama, and Pensacola, 
Tallahassee, Jacksonville and several 
other cities in northern Florida. Evert- 
where they were entertained with that 
generous and charming hospitality for 
which the South is noted. 

After being treated to an automohile 
ride and a luncheon, given by the news¬ 
papers of Montgomery, the editors speot 
the late afternoon and evening at tl* 
Tuskegee Institute, founded by Boohr 
Washington. 

All of the visitors were tremendoush 
impressed by the size and character of 
the institution, which has a dozen baild. 
ings that cotYTpare favorably with those 
of the best schools in the country. It 
has eighteen hundred students and 211 
teachers. 

* * * 

J.ACKSONVILLE was hospitality pr- 
sonified. The city tendered a hr- 

quet at the Hotel Mason after the A 
tors had been taken on a four-hci 
trip on the St. Johns River. 

* * * 

/i r Pensacola, the editors were tab 
on a trip down the bay which it? 

claimed is large enough to take in si 
the navies of the world. Its harbor:;- 
cilities are extensive and the 
promises to become one of the most b 
portant in the South. Tallahassee gaz 
a banquet at its Women’s C'llftt 
Thijee Justices of the Supreme ( s 
were present and spoke at the illnr;- 
which was served by the students i«i 
splendid manner. -A musical ppipi: 
of marked excellence, given by 75 tirf; 
girls, was a feature of the occasion. 

W; * S 

PRESIDENT WILL WILKE i 
the Grey Eagle (Minn.) Gazette«« 

in a particularly happy frame of mindi 
he hanged the table with his gavel S 
started the convention wheels tiirna 
There were speeches of welcome dt; 
ered by Mayor Peter R. Perry, John. 
Gannon, president of the Board = 
Trade. Miss Lilia White of the I’o':'' 
sional Women’s Forum, and Ser:■ 
W. .A. MacAVilliams. representing ■ 
ernor Hardee. 

ANNOUNCEMENT was made at’J 

morning session that 135 persons 
registered for the trin to Havana ■ 
Miami and the East Coast Railroad 

Key We.st, where a steamship will 

the party across to Cuba. 

Bonus in Waxahachie 

Waxahachie, Tex.—The Waxahau* 
Daily Enterprise gave to each of ^ 
twenty-five employes a cash bonus 
5 per cent of the salary earned da' I 
the year. 

Sixty-two Year* Old 

ixico. Mo.—The Ledger has 
rated its 62nd birthday. 
45 years the paper has been 
ii.inatrenient of first R. \( Wliiltl 
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American Every Ready Works, in their recent Daylo Prize Contest, selected the Courier-Journal 
and Louisville Times as their exclusive newspaper mediums for Louisville territory- 

Quantity and Quality: Of the total of over 300,000 actual participants in this national contest. 
Courier-Journal and Times territory produced practically 10%. This Courier-Journal and Times 
10% captured 40% of all the prize money. 

(Tottrier'^attmal 
The Louisville Times 

S. C. Beckwith Special Agency, Represenlali ves. 

NEW YORK CHICAGO ST. LOUIS DETROIT KANSASXITY ATLANTA 
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WILL ASK MORE SPACE 
FOR UTERATURE 

New Association of Writers, Poets, 

Novelists and Essayists Formed at 

Montreal for “Mutual Benefit 

and Protection” 

(.Special to Editor & Publisher) 

Moxtrkal. Quc.—More than one hun¬ 
dred Canadian poets, novelists, essayists 
and newspaper writers assembled here 
March 11 and 12, to get acquainted, 
to wrestle with the problems of copy¬ 
right, and perhaps to form a national 
society, which may mean “the profes¬ 
sional birth of Canadian letters.” To 
the energ)- and enthusiasm of Bernard 
K. Sandwell, editor of the Canadian 
Bookman, is mainly due the credit for 
the large attendance at the convention. 

A resolution passed subsequently pro¬ 
posed the establishment of an Associa¬ 
tion of Canadian .Xuthors, “for mutual 
benefits and protection, and for the 
maintenance of high ideals and practise.” 

Other resolutions dealt with the copy¬ 
right bill now before the Senate, and 
advocated the enlargment of the Can¬ 
adian reading public by extending the 
library movement and encouraging 
booksellers. 

•Another would induce the new.spapers 
of Canada to devote more space to Can¬ 
adian literature. 

An explanation of the Canadian copy¬ 
right Bill was submitted to the conven¬ 
tion by a member of the Federal De¬ 
partment of Trade and Commerce. 

Among those present were: Stephen 
Leacock, Bliss Carman, Arthur Stringer, 
George H. Locke, J. Murray Gibbon, 
Pelham Eidgar, James Mavor, W. B. 
Wallace, William T. Allison, H. A. 
Cody, Robert J. C. Stead. Madge Mac¬ 
beth, Marjorie MacMurchy, and Frank 
L. Packard. 

A committee, composed of J. Murray 
Gibbon, Bernard K. Sandwell, Arthur 
Stringer, R. J. C. Stead, and others, 
was appointed to draft a constitution 
and by-laws for the projected associa¬ 
tion. ___ 

MERRY WAR OVER LA PATRIE 

Ownership of Bonds by Lord Atholstan 

Disclosed in Litigation 

(Special to Editor & Publisher) 

Montreal, Que.—La Patrie is waging 
a merry war on Lord Atholstan, pro¬ 
prietor of the Montreal Daily Star. A 
law suit is now pending between J. L. 
Tarte of La Patrie and Lord Atholstan 
involving $50,000 in bonds issued by La 
Patrie and held by the latter. The inter¬ 
ests of Lord Atholstan and La Patrie 
was long suspected, but always denied 
until the present rupture. 

The story goes that Lome McGibbon, 
a local capitalist, and the Hon. Robert 
Rogers have acquired a controlling in¬ 
terest in the French newspaper, but that 
they cannot get possession because of 
some interest in the pajier held by Lord 
Atholstan. Meanwhile La Patrie con¬ 
tinues to publish on its front page open 
letters from L. J. Tarte to Lord Athol¬ 
stan. in which vitriolic denunciation is 
blended with promises of interesting dis¬ 
closures in the near future. 

By Toronto Students 

Toronto, Ont.—The Goblin is the 
name of the new humorous monthly 
which has just been issued by the under¬ 
graduates of the University of Toronto. 
It will be published seven times during 
the academic term from November to 
May and will contain usually twenty- 
eight pages, standard size, with a cover 
in colors. Contributions from Stephen 
Leacock, and the editors of Life and 
Judge help to give the paper a good 
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send-off. Letters of encouragement 
were also printed from the editors of 
several of the comic papers of United 
States colleges. 

SURE, 50 CENTS AN INCH 

Press Manitoba Publisher Answers 

Agent of Auto Show 

Toronto.—E'rom the Western Canada 
Automotive & Equipment Show at Win¬ 
nipeg came a letter to the Packet Pub¬ 
lishing Company of Minto, Man., asking 
for the insertion of a generous si.x-inch 
reader. The request was : 

“We hope you will arrange to give 
this exhibit all the publicity possible as it 
is by this means we hope to stimulate a 
large increase in the sales of auto acces¬ 
sories, which will result to our mutual 
benefit. May we look for your hearty 
co-operation ?” 

The Packet replied to the point: 
“Your request for all the publicity 

possible for Exhibit of Western Canada 
Automotive & Equipment Show to hand. 
We hope you understand that newsprint 
has again advanced, and that giving free 
publicity to events such as mentioned in 
your letter does not add very much to the 
printers’ bank account. Of course, if 
you wish article sent to run as paid ad¬ 
vertising, our rates are 50 cents per 
inch.” __ 

Editors Second Speech from Throne 

Ottawa, Ont.—Two newspaper edit¬ 
ors moved and seconded the address in 
reply to the speech from the throne in 
the House of Commons, at Ottawa, on 
February 15. They were James Mc- 
Isaac of the Charlottetown (P. E. I.) 
Herald and J. A. McKelvie, of the Ver¬ 
non (B. C.) News. The latter sits for 
Yale (B. C.) one of the three recent 
by-elections won by Premier Meighen. 

Britain Buys Direct U. S. Cable 

THE WORLDS 
ARE NEW YORK’S 
NEWSPAPERS 

and sell the most pres¬ 

tige, and the most circula¬ 

tion for the least money. 

MANY RUMORS SPREAD 
ON TORONTO WORLD 

Creditors Hold Special Meeting but 

Take No Action — Southams, 

Atholstan and Macleans Men¬ 

tioned as Buyers 

(Special to Editor &• Publisher) 

Toronto, Ont.—.Although nearly a 
year has elapsed since its assignment, 
tl'ere is likely to be no immediate 
change in the manageinent of the 
Toronto Morning World. A meeting of 

the creditors was held on March 3. in 
the office of the assignee, G. T. Clark- 
soti, to decide on the disp.osition of the 
Iiapcrs assets. Nothing took place, how¬ 
ever, beyond the transaction of some 
routine business which indicated no 
particular change in the situation, and 
after a brief discussion, the meeting 
adjourned. It is quite probable that 
another meeting will be called within 
the next week, when news of importance 
may be antiottnced. Meanwhile, rumors 
have been current involving the names 
of the Southams, publishers of the Ot¬ 
tawa (Ont.) Citizen and other Canadian 
dailies, and LtTd .Atholstan, projirietor 
of the Montreal Star, as purchasers. To 
Editor & Pi'BI.isher it was said officially 
that statements of any projected sale of 
the World plant were purely imaginary 
and without anv real foundation. The 

attempt to straighten out the afc, j 
the paper and to put it on a somj J 
financially, may, however, Itjd jY 
resumption of control by \V. F, 
and the issuing of bonds to be^'^ 
teed by a trust company. 

The recent meeting,- it jj 
called in an effort to hasten thii ft. 
Meanwhile there exists the' posi; 
that some publisher or finander 
come along and buy up the liahiliti^ 
the World and so put a new factoj 
situation. But one is bound to sat 
the I'.rospect at iiresent seems r 

remote. 

Fire in Port Arthur 

Toronto.—Fire did $20,000 dai 
the premises of the Port .Arthuip 
Mews-Chronicle last week, 
through smoke and water. Meaaal 
until repairs are made, the KewUM 
icle and Fort William (Ont) W 
are being issued from the plant 
T'ort William Times-Journal. 

Against Non-Pa.-tisan 

Leavenworth, Kan.—C. H. HaJ 
editor-in-chief of the .American Dei 
League Journal, the official orgaaof 
recently organized anti-Non-PaiJ 
League in Kansas. The Ketcheswll 
ing Company will print the weT' 
Ketterman is associate editor 
Wilson advertising manager. 

London.—The British Government 
has acquired a direct cable to the 
United States for £570,000, including 
£100,000 worth of cable stock and cable 
stations, at Ballinaskelligs, Ireland; 
Harbor Grace, N. F., and Rye Beach, 
N. H.. and Halifax. The cable is in¬ 
tended as a reserve for the existing im¬ 
perial cable, and has been leased for a 
short time to the Western Union Com¬ 
pany for £57,000 a year. 

New Navy Radio Distance Record 

San Francisco.—The world’s long¬ 
distance wireless record was broken by 
the United States Navy, it was reported 
at the Goat Island wireless station, 
March 9, by sending messages within 
three minutes from Cavite, Philippine 
Islands, to Washington, 10,000 miles 
distant. 

Where Do 

Newspapers Standi 

“UNITED WE STAND” is as true of a business as of a nat 
therefore, let us newspapers more closely co-ordinate our in 

ests and aims, particularly that aim leading to an early country-f 
adoption of the newspapers as the most powerful national advertii 
media. 

om Let’s lUnite our strength—get together and get somewhere! 
vass your own city and go into the nearby towns, selecting the mi 
facturers of products, particularly those with unusual possibilities, 
point out to them the double returns they enjoy when their selling^ 
supported by advertising equally as strong. , 

Take, for instance, the lines represented in Baltimore by Herman Greenb 

splendidly assisted by Louis H. Greenbaum and Ed. S. Levy. Among the*^ 

find Brighton Garters as well as belts and suspenders of The Pioneer Susp 

Co. of Philadelphia. With Philadelphia only a two hour run from Haiti* 

where we can get to them almost as ea^ily as if they were here in Baltimof^ 

have every hope of convincing The Pioneer Suspender Co. that their distribSB 

on Brighton Garters, which is approximated as 66% in Baltimore, coukM^ 

increased by 25% to 30%, with consumer sales probably even more, if the 

of Brighton Garters were given the intensified support of newspaper advertisii 

advertising through The NEWS and The AMERICAN which have an inteni 

circulation of more than 187.000 daily and Sunday. 

ll'hilc 7VC arc try'xng to conz^hicc this account, what newspaper 

ZL'ill look to developing Bsco Hosiery and the other products 

which appear this advertisement but are not yet big newS‘ 

paper advertisers, by shoxving them xvhat nexvspapers can do 

for them, a toxvn or a cone at a time, or nationally if they are 

ready for it. 

THE BALTIMORE NEWS 
^ Evening. Daily And Sunday.^ 

' Srtje BjiUimiJreAnijericiSr 
Morning, Daily And Sunday. 

DAN A. CARROLL 
Eastern Representative 
ISO Nassau Street 
New York 

t A 
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Carefully studied, the inside pages 
of an A. B. C. report help him to get 
full value for every advertising dollar 
he spends 

—the most far-reaching, authentic 
selling help evolved within the last 
fifty years. 

Only the most scientific space 
selection can meet the test of today’s 
rigid check on results. 

«iTi 1 { 
• T ^ 1 

' • - ■ ^ V. 

His efforts to sell goods were con¬ 
fined mainly to individual announce¬ 
ments and to the community in 
which he kept shop. 

—and in addition, on the other 
pages of the report he can get authen¬ 
tic information about the publica¬ 
tion’s distribution, influence and 
reader interest. 

This prevents buying white space 
on a “hunch.” 

Today the world is his market 

—through “Mass Salesmanship,” 
via the route of reputable publica¬ 
tions, he can carry his advertising 
message into every nook and corner 
of the United States and the Domin¬ 
ion of Canada. 

To protect him, he can get an 
accurate check on any up-to-date 
publication from the audited circula¬ 
tion figures on the first page of an 
Audit Bureau Circulations report 

CO Ago fbe Advertiser 
llovdecl aRoogfli Roaid. 

'V 
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VETERAN ART CRITIC DEAD 

J. B. Tovmsend Had Long Career 

With New York Newspapers 

James Bliss Townsend, veteran editor 
and art critic, died March 10, in New 
York. Prior to his founding the 
American Art News in 1904 he was art 
critic for The New York Herald for 
several years and was connected in a 
similar capacity at various times with 
the New York Tribune, the World and 
the Times. He was art critic of the 
latter from 1894 to 1900. 

Mr,^Townsend was born in New York 
September 30, 1855 and was a graduate 
of Princeton. The year after he left 
college he entered newspaper work. He 
was art director of the Charleston Ex¬ 
position in 1901 and 1902. 

In 1896 Mr. Townsend was the Re¬ 
publican nominee for Representative in 
Congress from the Thirteenth New 
York district. For many years he had 
been interested in patriotic societies, 
being the founder of the Patriotic New 
Yorkers and a member of the National 
Defense Society, the Sons of the Rev¬ 
olution and many similar organizations. 
He also was a member of the Calumet 
and Players’ clubs. 

(ibituary 
Henry Payson Dowst, advertising 

man and short story writer, died March 
13, in New York City, following a long 
illness. Mr. Dowst had devoted hi mself 
to the writing of fiction and advertise¬ 
ments since his graduation from Har¬ 
vard in 1899. We was general manager 
for Small, Maynard & Co., the Boston 
publishers, before he came to New York 
in 1916 to join the staff of Frank Sea¬ 
man, Inc., the advertising agency. Dur¬ 
ing the last two years he has been a 
frequent contributor to the Saturday 
Evening Post. Many of his stories have 
been reproduced in the movies and one 
of them, “The Dancing Fool,” is shortly 
to be presented as a musical comedy. 
Mr. Dowst is survived by his wife, two 
sons and daughter. 

George W. Smith, veteran Iowa coun¬ 
try newspaper man, is dead at Keosau- 
qua. 

George Adams Warden, son of Rich¬ 
ard Henry Warden, founder of the Ot¬ 
tumwa Courier in 1848, is dead at Ot¬ 
tumwa, following a protracted illness. 
He was the first boy to sell the Courier 
on the streets. 

W. J. Dannenbarger, father of W. H. 
Dannenbarger, editor of the Concordia 
(Kan.) News, died at Smith Center, 
Kan., last week, following a stroke of 
paralysis. 

William A. Alman, 43, connected 
with Salina, W'^ichita, Madison, Wis., 
Little Rock, Ark., and St. Paul news¬ 
papers, died at Salina last week. 

W. J. (“Billy”) Cowan, 67, for the 
l>ast 12 years a proof reader on the Kan¬ 
sas City (Mo.) Post died a few days 
ago. He was a charter member of the 
Kansas City Typographical Cnion and 
a delegate to many of the earlier I. T. U, 
meetings. 

NEWSPRINT 
Immediate DeliTery. All Sisee 

Inquire 

AMERICAN-CONTINENTAL 
PRODUCTS CORPORATION 

2 Rector Street, New York 

Telephone: Rector 8991 

S. R. Lyons, 42, editor of the Sterling 
(Kan.) Bulletin and president of the 
Kansas Publishers Buyers’ Corporation, 
is dead after two weeks’ illness. 

D.wid R. Mosher, 61, lawyer, his¬ 
torian and contributor to Kansas news¬ 
papers, is dead at Wichita, following a 
stroke of paralysis. His parents were 
killed in an Indian massacre 57 years 
ago and litigation over their deaths was 
in the courts for 45 years. 

Mrs.'Emily Stevens Crandon, widow 
of John Howland Crandon, who was 
connected with the Boston Advertiser 
and the Commercial Bulletin for many 
years, died March 12. at Chelsea, Mass. 

son, Edward S. Crandon, was form¬ 
erly financial editor of the Boston Tran¬ 
script. 

Robert A. Baylor, Associated Press 
telegraph operator, died at Johnson City, 
Tenn, March 8. of tuberculosis. Re¬ 
cently he had been A. P. operator for 
the Brockton (Mass.) Times and Paw¬ 
tucket (R. I.) Times. He left the lat¬ 
ter city only a few weeks before his 
death. His survived by a widow. 

Edward J. Waldron of .\uburn, N. 
■S'., a member of the circulation depart¬ 
ment of the Brockton (Mass.) Times, 
died in the Massachusetts General Hos¬ 
pital, Boston, March 9. In a railroad 
accident a few months previous Mr. 
Waldron injured one of his feet. Blood 
poison set in. He is survived by a 
widow. 

Everett (Mass.) Gazette, died February 
25, at Trondhjem, Norway, where he 
was United States Consul. 

Thomas S. Hammond, publisher ot 
the Cranston (R. I.) City Times for 
more than 25 years, is dead. He was 77 
years of age. 

Mrs. Sarah Gibbs Matthews, the 
mother of John L. Matthews, editor-in- 
chief of the Paterson (N. J.) Press- 
Guardian, died March 10 in Brooklyn, 
N. Y., aged 79 years. 

Sir Maitland Hall Park, the prin¬ 
cipal correspondent of the London 
Times in South Africa and editor of 
The Cape Times, died March 14 at Cape 
Town. He had been ill for a long 
time. Sir Maitland Hall Park was editor 
of The Cape Times since 1902. He was 
born in Cumbernauld, Dunbartonshire, 
N. B., in 1862. 

George D. Scudder, a brother of Wal¬ 
lace M. Scudder, publisher of the New¬ 
ark (N. J.) News, died March 9 at his 
home in Portsmouth, Ohio. He was 
65 years old. 

William J. Campbell, day city editor 
of the Buffalo Courier, died at his home 
in Buffalo after a short illness. Mr. 
Campbell received his newspaper train¬ 
ing in Troy, N. Y.. where he was form¬ 
erly employed both by the Times and 
Record. He joined the staff of the 
Buffalo Courier in 1919. 

Mrs. Josephine Tinands McIW, 
mother of Miss Rachel McDow^ 
the staff of the New York Tiots J 
March 7 in Newark. N. J., folloi^ 
operation on February 25. 

Paul M. Potter, former iio,jp. 
man and well-known author ajii j. 
matic critic, died March 7 at hq 
in New York, aged 68. Mr. h 
was born at Brighton, Eng, md ^ 
to this country when a young nuj 
entered the newspaper profession, i 
became a member of the New yi 
Herald staff in 1881 and remained i 
that publication until 1887 as fop 
editor, London correspondent and i 
matic critic. A few years late, 
joined the staff of the Chicago Trij 
and the same y.ear wrote his first 

Joseph M. Stoddart, retired ea 
and publisher, widely known in liin 
circles here and abroad, died a 
home in Elkins Park, near Philaddji 
February 25. He was 75. Mr. Stodi 
began his career as a publisher mtki 
J. B. Lippincott Company, oj Phif 
phia. Later he published Stoddart'si 
view. 

Goodwin Lee, editor of the FireEi 
neer, a New York publicatkn, j 
March 3 in Philadelphia. Mr, Leti 
64 years old and suffered from i so. 
of paralysis. His body was taka 
Hampton, Va., for burial. 

Livingston J. Lyman, one of the old¬ 
est active printers in the country, died 
at the Albion (N. Y.) Hospital, of pneu¬ 
monia. He was 70 years old, Mr. Ly¬ 
man had been actively engaged in the 
newspaper plants of Western New York 
for more than 50 years. 

Napoleon Page, who founded the 
Hull (Que) Spectator, died recently at 
Nominingue, Que. 

Edward J. Curran, a reporter on the 
staff of the Philadelphia Public Ledger, 
and one of the youngest new’spaper men 
in Philadelphia, died March 14 of pneu¬ 
monia. He was eighteen years old and 
had been on the staff of the Ledger since 
1919. His body was taken to Boston 
where his parents live. 

John S. Borring, aged 42, a Pitts¬ 
burgh newspaperman, died suddenly 
March 14. .-At the time of his death he 
was attached to the staff of the Tri-state 
News Bureau, and previously had seen 
service on the Pittsburgh Chronicle 
Telegraph, Pittsburgh Press and Pitts¬ 
burgh Post. Born in Hollidaysburg, 
November 2, 1879, his first oosition was 
as a reporter on the Altoona Times. 

Dr. Milo A. Jewett, a brother of 
Henry M. Jewett, formerly editor of the 

The Well-Dressed Man 
Weekly Fashion News Feature 

\ A OST Syndicate Features 
iVL only cost you money. 
The Well-Dressed Man 

makes money for you. A big 
Ohio Daily (name upon re¬ 
quest) has already sold adver¬ 
tising space beside the Feat¬ 
ure exceeding twenty times 
the price for the entire year. 

Only Sold By The Year 

Complete Mat Every Week: 52 Style Editori* 
als. 52 Comic Style Cartoons, 2C8 Latest Fash¬ 
ion Sketchfs. And An All-Year Question- 
And-Answer Department For Your Readers 

Alfred Stephen Bryan Men’s Fashion Feature 

665 Fifth Avenue. New York 

1 



The Birth of An Inter-Nation! 
I \ 

1 HE great outstanding feature of Hearse’s,” memo¬ 

randums Mr. Waldo, the Business Genius in charge of 

our destinies, “is the extraordinary range of its editorial 

contents. The amount and high quality of International 

literature you publish exceeds that of any other publica¬ 

tion of the popular sort.” 

TRUE, Mr. Waldo. Hearst’s in 1920 did publish (by 

actual count) the writings of 1 Spaniard, 2 Italians, 1 

Belgian, 2 Frenchmen, 1 Norwegian, 18 Englishmen. 

“But,” continues the memorandum, “does the general 

public recognize this fact? Isn’t it our duty to make it 

clear? Can’t we put on the cover what is between the 

covers? Why wouldn’t it be well to call ourselves 

‘Hearst’s International’?” 

RIGHT, as always, Mr. Waldo, if Mr. Hearstthinks it 

well, we’ll answer all your questions at one fell swoop. 

Mr. Hearst—as keen for a good suggestion as patient 

with bad—approves. So it becomes your Editor’s 

pleasant task to announce that your magazine will be 

in the future—as it has been in the past—“Hearst’s 

International! ’’ 
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lIHOTYPf 

Mergenthaler 
29 RyersonS 

San Francisco Chicago 
616 Sacramento St. 1100 S. Wabash Ave. 

♦♦♦♦♦ 

This advertisementu 

JEiS 

MODEL 22 

Model 20 Linotype makes[ 
unlimited'amount of new and 
is needed. A complete chan* 
than half a minute/ A 
arm’s reach of the operator^ 

of twelve magazines. Allsi:| 

able, and distribution isent 

^NIodel 22 Linotype enables the operator to 

produce, direct from the keyboards, composi¬ 

tion from 5-point to full 36-point. The machine 

accommodates either full- or half-length main 

magazines of seventy-two channels, and auxili¬ 

ary magazines of twenty-eight. The Model 21 

Linotype is the same as the Model 22 except 

that it has no auxiliary. Magazine changes can 

he made in fifteen seconds, and any one of four 

different slug sizes is instantly available. A 

special rack with a capacity of eighteen maga¬ 

zines permits of a convenient grouping of the 

fonts most frequently used. The quickness with 

which any of the magazines can be changed 

permits of the efficient production of a wide 

range of both text and display matter. 

SET YOUR DISPLAY DIRECT F 
Unlimited Display upi 



391 

Moni* 

the speedy production of an 

display composition just as it 

and body can be made in less 

igned magazine-rack within 

instant command of any one 

36-point are instantly avail- 

MODEL 24 

Model 24 Linotype is substantially a Model 9 

four-magazine machine with the addition of a 

Display Unit. The main magazines are the same 

as those used on the Model 9, and accommodate 

the same range of faces. The Display Unit ac¬ 

commodates two fonts of display matrices 

(caps, lower-case, figures, and points), up to 

and including extended 36-point. Matrices 

from all magazines can be mixed at will, and 

continuous composition can be carried on from 

all magazines even while matrices are being 

distributed. Model 24 gives uninterrupted 

production of both text and display matter. 

lOTYPE Company 
^ooklyn, N. Y. 

Canadian Linotype Limited, Toronto 
68 Temperance St. 

fy of Linotype material 
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START “OPEN” SHOP IN 
BINGHAMTON 

Non-Union “Comps” Man Press and 

Sun- with Regular Press and 

Casting Staffs, after Week's 

Suspension 

(By Telegraph to Editor & Publisher) 

Binghamptox, March 18.—Following 
suspension of publication of one week’s 
duration as a result of a strike of 
union printers for higher wages and 
shorter hours, the Binghamton Press 
resumed publication on Thursday, 
March 17 and the Morning Sun on Fri¬ 
day morning. Issues of both papers 
were limited to four pages, and carried 
no advertising. Both papers announced 
in their post-strike issues that hereafter 
their composing rooms would be oper¬ 
ated on an open shop basis and the 
issues were put out with non-union 
printers. 

Press room and stereotype forces of 
both papers reported for duty with the 
non-union printers and handled their 
product from composing room to the 
street without objection, the union 
pressmen and stereotypers having re¬ 
ceived instructions from their interna¬ 
tional unions to “stick on the job.” 

Negotiations between the Typographi¬ 
cal union and the publishers were not 
finally broken off until Tuesday. Fol¬ 
lowing the rejection by the union on 
Tuesday of last week of the final 
proposition of the publishers to con¬ 
tinue recent wages or to arbitrate the 
differences there was a cessation of ne¬ 
gotiations until Monday of this week, 
when the men indicated a willingness to 
come back on the terms last submitted 
by the publishers. The publishers de¬ 
clined to sign any agreement with the 
union, but expressed a willingness to 
hold the positions of former employees 
open until Wednesday morning, each 
man to come back with the understand¬ 
ing that the employers reserved the 
right to hire and discharge as they saw 
fit. 

Upon the rejection of this proposi¬ 
tion all negotiations closed and the 
papers at once began the organization 
of a non-union force from out-of-town 
and succeeded so well that the Press 
was able to resume in a small way on 
Thursday and the Sun on Friday. 
More men are expected daily for a 
week. 

Desertions from the ranks of the 
union have thus far been small, but 
each office has one or two former em¬ 
ployees at work and more are expected 
to return on an open shop basis within 
a few days. 

Public sentiment, not only in business 
circles, but in the city generally is with 

NEWSPRINT 
Beit References among PubliBbers 

Maine Palp & Paper Co. 

Sko^^iegan, Maine 

Sole Seliinf Agents 

INVINCIBLE PAPER & PULP 
CORPORATION 

135 Broadway, New York City 

Phone Rector 9957-S'S 
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the publishers and the omission of ad¬ 
vertising from the first issues follow¬ 
ing the strike was due only to the in¬ 
ability of the papers to handle all that 
was offered and a disinclination to dis¬ 
criminate in accepting copy. The senti¬ 
ment in other union circles is divided, 
but even in the ranks of other union¬ 
ized crafts, criticism of the printers is 
frequently heard. 

To date there have been no threats 
of boycott of merchants who might 
carry copy in the two papers and no 
action of this kind, e\'en should it ap¬ 
pear in the future, is expected to have 
any result on any of the larger adver¬ 
tisers of the city. 

Publishers of both papers are firm in 
their determination to fight out the 
issue of the open shop to the limit, a 
determination in which they appar¬ 
ently have the support of the public. 

Arbitration in Chicago 

Chicago.—The question of whether 
Chicago printing trade unions shall ac¬ 
cept a decrease in wages is now being 
arbitrated. The employing printers made 
the reduction, in accordance with the 
contract they had with the unions pro¬ 
viding that every six months the wage 

scale will be increased or lowered in ac¬ 
cordance with the prevailing cost of liv¬ 
ing. On two previous occasions under 
this contract the scale has been in¬ 
creased, and now the employers say the 
time has come to decrease it. The 
printers flatly refused to accept the re¬ 
vised figure and arbitration resulted. 

Another 44-Hour Week Deadlock 

Wichita, Kan.—Employing printers 
and the Typographical Union here are 
deadlocked over the question of a 44 
hour week. The conference committees 
are unable to come to an agreement. 
The employers claim that, if the 44-hour 
week goes into effect May 1, production 
will be curbed and the cost to the public 
must be increased in the face of a popu¬ 
lar demand for decreased prices. The 
union simply claims that the 44-hour 
week becomes a law of the I. T. U., and 
is not a debatable matter. 

Bennett, Denver Press Club Head 

Denver, Colo., March 16.—H. W. 
Bennett of the Denver Times was elect¬ 
ed president of the Denver Press Club 
at its annual meeting. Frank E. White 
of the Denver Post was the unanimous 
choice for vice-president, as was War¬ 

ren E. Boyer for secretary and 
manager, by re-election. In additi^ 
the executive officers, the follovi, 
constitute the board of directors: 
Steele, of the Rocky Mountain Ktts 
O. Goodwin, of the Western News, 
paper Union, J. E. Moorhead, stt^^ 
tary to Governor Oliver H. Shoup, ^ 
Luke J. Kavanaugh. Charles Mac.\llii. 
ter Willcox was re-elected treasurer fo, 
the ensuing year. President Warra; 
G. Harding was voted an honoran 
life member of the club. Governor 
Shoup, Karl C. Schuyler, David W 
Brown and Buckley Wells were eieaaj 
associate life members. 

Duncan-Clark Leaves Chicago Poit 

Chicago.—S. J. Duncan-Clark, chki 
editorial writer of the Chicago Eveninj 
Post, has resigned and on the first oi 
next month will retire from newspaper 
work to become managing director of 
the Middle West division of the Bovs’ 
Club Federated International. JJr. 
Duncan-Clark for a number of years 
was connected with the Louisville (Ky.) 
Herald. He joined the Evening Post 
about six years ago, and throughout the 
war wrote a daily analysis of war ne«s 
which appeared in all the Shaffer papers. 

In Des Moines 
—-the big evening paper is 

The Tribune 
more evening city 

circulation 
(Ask for proof). 

1,500,000 lines more advertising in 1920 than the next evening 
newspaper (6 issues a week). 

Space is sold in The Evening Tribune 

and The Morning Register {Iowa*s 

greatest newspaper) as a unit at the 

lowest rate per thousand of circulation 

offered by any daily newspaper in Iowa. 

Write for dot maps showing circulation coverage 

in Iowl^ town by town and county by county. 

THE REGISTER AND TRIBUNE CO. 
GARDNER COWLES HARRY T. WATTS 

Publisher Advertising Manager 

Represented in New York by I. A. Klein, in Chicago by John Glass and on the Pacific Coast 

by W. R. Baranger Co. 



The Publishers’ Buying Corporation 
Formerly a Group-Buying Organization 

—Now a Service Bureau on Newsprint 

The group-buying machinery used during the 
defensive fight against the 1920 spot market is 
being greased and put into the barn for future use 
if needed. 

Hereafter the function of the Publishers’ Buy¬ 
ing Corporation will be to act as a Service 
Bureau, on newsprint especially, but also on all 
other'matters of interest to newspaper publishers. 
Let us not lull ourselves to sleep because for the 

time being paper is plentiful and comparatively 
cheap. 

The hurricane of 1919-1920 broke upon us with 
scant notice. 

Publishers suffered because they had inadequate 
information. 

The new Service Bureau aims to furnish that 
information consistently and systematically, as was 
done in 1920 with such satisfactory results. 

FURTHER MEETINGS IN THE FIELD 
Meetings to explain our SERVICE BUREAU Plans will be held as follows: 

ATLANTA—^Monday, March 28th, at 2 p. m.. Hotel Piedmont 

NEW YORK—Tuesday, April 26th, at 3 p. m., Waldorf-Astoria 

Attend one of these Meetings and learn how the Publishers* 

Buying Corporation will be able to serve you in the future. 

Although group-buying is over, its results are interesting. 

The Federal Trade Commission in its newsprint 
statistics for December states that: 

Cents 

On domestic purchases of print 
paper on the spot market during that 
month, aggregating nearly 12,000 
tons, average price was.7.854 per lb. 

Cents 

During the same month, the Pub¬ 
lishers’ Buying Corporation in pur¬ 
chasing emergency paper for a few of 
its members bought 534 tons of spot 
domestic newsprint at an average 
price of.6.425 per lb. 

Saving of Group-Buying as Against Individual Buying was 1.429 cents per lb. 

Group-Buying thus Saved $28.58 per ton, which (on 534 tons) amounts to a 

Total Saving of $15,261.72, during one month to only a few members of the 

PUBLISHERS’ Buying Corporation 
73 DEY STREET 

NEW YORK QTY 

Wm. J. Pape, President 

Jason Rogers, Treasurer 

J. Raymond Hoover, Counselor 
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UNDER THE JACKET 

This department of EDITOR & PUBLISHER will be devoted to calling attention 
from time to time to new books and other forms of literature and information of 
special interest to the journalism and advertismg fraternities. Suggestions as to 
material of this kind will be heartily welcomed. 

ONE of the most widely-read books in 

Great Britain today is Sir Camp¬ 

bell Stuart’s enthralling story of “The 

Secrets of Crewe House”—the headquar¬ 

ters of the operations for the conduct of 

.Allied propaganda in enemy countries 

during the war. The book is full of 

revelations of the important work done 

by this department, inaugurated, it will 

be remembered, by Lord Northcliffe on 

his return to England after his success¬ 

ful visit to the United States with the 

British \Var Mission. 

Two outstanding facts are of particu¬ 

lar interest to newspaper men. One is 

that the cost of the propaganda cam¬ 

paign was under $350,000. The other is 

that the members of the committee of 

the department were mostly active jour¬ 

nalists. 

Concerning the first point, we have it 

ot^ the authority of Sir Campbell Stuart, 

himself deputy-director of the depart¬ 

ment of propaganda in enemy countries 

and deputy-chairman of the committee, 

that “the total cost of the operations 

conducted by Lord Northcliflfe during 

his tenure of office was considerably less 

than one-hundredth part of Great 

Britain's daily war bill.” As the war, 

towards the end, was costing this coun¬ 

try some seven millions pounds a day, 

we get seventy thousand pounds as the 

figure representing the cost of this 

propaganda. 

But as Sir Campbell Stuart points out 

in his book, one reason for the small¬ 

ness of the amount is that many mem¬ 

bers of the department worked without 

remuneration for their services. 

It was in February, 1918, that Viscount 

Northcliffe accepted the Prime Minister’s 

invitation to become director of this 

new department. No better choice could 

have been made, for the name of North¬ 

cliffe was already feared in enemy coun¬ 

tries for the influence which it wielded 

upon public opinion. 

Lord Northcliffe gathered around him 

a committee of high distinction, the 

members being, in addition to Sir Camp¬ 

bell Stuart; 

Colonel, the Earl of Denbigh, C.V.O. 

Robert Donald (then editor of the 

Daily Chronicle). 

Sir Roderick Jones, K.B.E., managing 

director of “Reuter’s.” 

Sir Sidney Low. 

Sir Charles Nicholson, M.P. 

James O’Grady, M.P. 

H. Wickham Steed, then foreign editor 

of the Times and now editor-in-chief. 

H. G. Wells, with 

H. K. Hudson, C.B.E., as secretary. 

The policy upon which the department 

worked was originated by Lord North¬ 

cliffe himself and in its development he 

secured the closest co-ordination and 

heartiest approval of the British Govern¬ 

ment. One of the greatest students of 

psychology. Lord Northcliffe framed his 

plans to aim at the undermining of Ger¬ 

many’s “will to win” by the use of every 

means—only stipulating that the truth be 

rigidly adhered to. 

The policy against Germany included: 

1. A re-statement of the aims of the 

IF YOU ARE PLANNING 
a Spring circulation campaign, why not 

line up with the newest and best? 

A LOCAL FILM CAMPAIGN 

gels the interest and the money. Systems 
subject to audit. Ample crea-s. 

METCO PROMOTION CO. 
Box 95 Mail Address Bowling Green, Ky. 

League of Nations, keeping the move¬ 

ment always before the German mind for 

its suggestion of future isolation, with 

its resultant economic disabilities, but 

also as an invitation to national repent¬ 

ance. 

2. A line of action to appeal to Ger¬ 

man workers. In this was given a com¬ 

pact summary of the British labor war 

aims, and this was used with much effect 

in Austria as well as Germany. 

3. A special declaration upon economic 

conditions. Signs were not lacking of the 

existence of misgivings among the com¬ 

mercial communities in Germany at the 

prospect of the loss of commerce, ships 

and colonies in the case of defeat. Here 

was an opportunity to bring home to the 

Germans the conviction that the longer 

they persisted in the war, so would their 

loss and sufferings increase. 

Broadly, that was the program into 

which all subsidiary arguments—the 

open sea routes, the Allies’ military vic¬ 

tories, the entry of America, etc.—were 

fitted to impress upon Germany the hope¬ 

lessness of her position. 

Trench newspapers in the German 

style were distributed in the enemy lines 

to some 250,000 to 500,000 weekly. These 

newspapers were prepared so that they 

exactly resembled a German publication. 

The propaganda pill was coated to make 

it attractive. The newspaper was 

homely in appearance—its title-decora¬ 

tion included a head of the Kaiser—and 

it provided excellent reading matter 

which would appeal to the German sol¬ 

dier, while revealing facts hitherto care¬ 

fully hidden from him. 

As many as from 250,000 to 500,000 

copies of each weekly issue were dis¬ 

tributed. Some leaflets, on the other 

hand, were in religious vein, for there 

is a deep religious strain in the German 

character. 

These leaflets pointed out that their 

military defeats were a just retribution 

for the crimes of the their government. 

One was a little sermon on the text 

“Be sure your sin will find you out.” 

Leaflets were divided into two classes 

—“priority” and stock. The former were 

of a news character, the latter of less 

urgent kind. “Priority” leaflets were 

issued in minimum editions of 100,(XX) 

three times a week, and rushed over to 

France for immediate use. An idea of 

the immense quantities thus circulated 

may be seen from these figures for cer¬ 

tain months of 1918: 

The Standard Size 
For newspapers has become 

8 Cols. 12 Ems; 6 Pt. Rules 
on 

68 & 34-in. Newsprint Rolls 

Compare with your present size and 

figure the saving. 

Made possible by the Wood Dry Mat 

Address Inquiries to 

Wood Flong Corp. 
25 Madison Avenue, New York 

June, 1,689,457; July, 2,172,794; Aug¬ 

ust, 3,958,116; September, 3,715,(XX); 

October, 5,360,000; while between No¬ 

vember 1 and the Armistice 1,400,000 

were sent out. 

The work of the department was 

deadly in its effect, and the Germans 

doing all in their power to counteract 

it, but unsuccessfully. 

Both Ludendorff and Hindenburg ad¬ 

mitted the enormous moral damage 

wrought by this propaganda, the latter 

in his autobiography stating that it in¬ 

tensified the process of German demoral¬ 

ization. 

“This,” Hindenburg said, “was a new 

weapon, or rather a weapon which had 

never been employed on such a scale or 

so ruthlessly in the past.”—Herbert C. 

Ridout. 

iiig has given him a horror of the b 

iiiide and hackneyed expression, andL 

takes arms against “beg to acknov 
ledge,” “your letter at hand,” “esteemed 

favor,” “even date,” etc. The book'” 
a painstaking development of the pr 

cipal thesis, that an effective appeal 

be made in the business letter. ^ 

MODERN BUSINESS WRITING 
^HARLES H. R.AYMOND, formerly 

on the staff of the Chicago Tribune 

and now in charge of news writing and 

advertising courses at the University of 

California, is the author of “Modern 

Business Writing.” published this month 

liy The Century Co. Before becoming 

a member of the California faculty Mr. 

Raymond had newspaper experience in 

Chicago and with the San Francisco 

Chronicle, The Honolulu Star-Bulletin 

and Lippincott’s Magazine, and wrote 

special features for the Newspaper En¬ 

terprise .Association. 

In his book Mr. Raymond shows that 

with the recognition of the importance 

of advertising as an essential and highly 

important factor in distribution, there 

has come a recognition of another highly 

important factor—the business letter. 

By tlie use of jpany examples, he tells 

how sales may be effected direct-by¬ 

mail. .Incidentally, his newspaper train- 

Only Radical Papers Barred 

The organization of radicals on Ellb 

Island awaiting deportation has writtet 

to the New York Volkszeitung, allegiZ 

that the authorities have denied then 

the right to see newspapers they want 

“They are forbidden to receive Tlit 

Call and other radical newspapers,” aid 

Deputy Commissioner Byron S. bH 

“but they may have any proper readinj 

matter. They have never been denied 

the right to read The New York Tinw 

or the New York World. However, the 

Government does not furnish them to 

persons detained on Ellis Island. Then 

are no restrictions on their subscribi^ 

for them or receiving them from 

friends.” 

Incorporates in Illinois, Too 

Chicago.—A separate Illinois cor 

Iioration has been organized by Grami- 

in-Dorrance-Sullivan, Inc., of Net 

York, who have opened offices in tie 

Mailers Building, 5 South Wabash ave¬ 

nue. Chicago. E. C. Griffith, vice-pret 

ident. will be in charge. 

Celebrate Blythe’s 79th Birthds; 

Hood River, Ore.—Friends gatherel 

here to celebrate the 79th birthday oi 

Samuel F. Blythe, for many years edhot 

of the Hood River Glacier. Mr. Blytle 

in 1870 established the Portland Bullttia 

which later discontinued publication. 

No Industrial Unrest in 
your Southern Market 

The South solved the labor problem long ago. Solved it in 
the textile districts by cultivating the home and family in¬ 
stincts. Built colony houses for workers, provided play¬ 
grounds for their children. 

The Southern workman is loyal. He **sticks.** He earns 
good wages. He spends freely—for that is a Southern trait. 

He probably has an automobile. He is interested in auto¬ 
mobile accessories; good furniture; in household con¬ 
veniences; in clothing. His wife is interested in equipment 
for her kitchen and dining room; in tempting new dishes; 
in laundering machines; in apparel for herself and the chil¬ 
dren; in jewelry; in musical instruments. 

The Southerner works the year 'round,—for the South has no 
*‘off-season." And he buys the year 'round. Furthermore 
he pays cash, for he has the cash to pay. 

Cultivate this market of more than 50 million. Reach It 
through the logical medium,—the Southern newspapers. 

Southern Newspaper Publishers* Association 

Chattanooga, Tenn. 
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NOTES OF THE JOURNAUSM AND 

ADVERTISING SCHOOLS 

CHICAGO—Speaking before the Jo- 

^ seph Medill School of Journalism. 
Xorthwestern University, a few nights 
ago on “The. Field of the Metropolitan 
Evening Newspaper,” William A. Cur- 
Ity, managing editor of the Chicago 
Evening American, made an appeal for 
constructive service and outlined the re- 
ipiirements to make a newspaper inter¬ 
esting and instructive without having it 
dulled by faults of make-up, caption or 
[dicement. Many an interesting story, 
he said, is spoiled by a dead headline, 
and he added “a newspaper cannot be 
made clever by headlines, but it can be 
spoiled by poor ones.” 

AiBiov, Mich.—The class in journal¬ 
ism in Albion college has equipped a 
room as a newspaper office, where mem- 
htrs meet daily to carry out details of 
publishing the college weekly, the 
Pleiad. 

Liberal, Kan.—A class in journalism 
has been started in the Liberal high 
school here by Prof. A. B. Steele, su¬ 
perintendent of schools. Later the class 
will publish its own newspaper. 

Lawren'ce. Kan. — The University 
Daily Kansan, official daily of the school 
of journalism at the University of 
Kansas here, recently celebrated the 8th 
anniversary of its founding. The school 
has grown from an enrollment of 15. 
tight years ago, to more than 300. 

Hanover, N. H.—Thomas G. Brown 
of the English department, has inaugu¬ 
rated a new course in journalism at 
Dartmouth, intended to instruct heelers 
for The Dartmouth, daily under-grad¬ 

uate publication, in the rudiments of the 
newspaper art. This is the first step in 
a scries of moves planned to bring the 
college paper in closer touch with the 
departments of the college. 

Philadelphia, Pa.—A recent issue of 
the Public Ledger was paid a high trib¬ 
ute by the George Washington Univer¬ 
sity of Washington, D. C. The particu¬ 
lar issue of The Ledger was selected 
from all the new'spapers of the country 
by Daniel A. Chase, instructor of the 
class in journalism, as a model product 
of present-day American journalism. 

Syracuse, N. Y.—Miss Ramona Herd- 
man, of Greenwich, N. Y., and Joseph 
J. Dromgoole, of Alton, Ill., have been 
awarded scholarships in the department 
of journalism of the School of Business 
■Administration at Syracuse University. 
The scholarships are $150 each and are 
awarded annually to students taking the 
course in journalism. Miss Herdman is 
a sophomore and Mr. Dromgoole is a 
freshman, but he has had four years of 
newspaper experience. Contestants sub¬ 
mitted a typical newspaper story, news¬ 
paper style and orighiality and initiative 
being considered in selecting the winner. 
The judges were representatives from the 
city newspapers. 

■Austin, Tex.—Dr. D. .A. Penick, head 
of the extension teaching division of the 
extension service of the University of 
Texas, has announced that the depart¬ 
ment is now offering a new course for 
students in journalism which may be 
had through correspondence. It is known 
as a course in “Feature Writing for 

Newspapers,” and will be given by W. 
D. Hornaday, instructor in the depart¬ 
ment of journalism of the University of 
Texas. In this correspondence course, 
instruction in the fundamentals of gather¬ 
ing data and writing special articles for 
newspapers, with particular reference to 
Sunday illustrated features, will be car¬ 
ried on. All instruction will be along 
practical lines and students will be as¬ 
sisted in marketing the material they 
produce. 

■Austin, Tex.—What has heretofore 
been known as the laboratory of the 
school of journalism of the University of 
Texas is now an independent printing 
office of that institution and is officially 
designated as the University Press. It 
is under the direct management of A. 
C. Wright, who is also instructor in the 
mechatves of printing. 

Iowa City,. la.—The Daily Iowan, 
newspaper of the state university, re¬ 
cently issued a 32-page number, with an 
8-page rotogravure section, which, it 
claims is the first of its kind to be issued 
by a college publication. The edition was 
put out in connection with the univer¬ 
sity’s home-coming week and its news 
matter is devoted in large measure to 
athletic news, a new memorial building 
and other timely features. It is stated 
that the rotogravure section cost the 
student publishers 11 cents a copy and 
the entire edition sold for 10 cents. 

Students Edit Buffalo Column 

Buffalo.—The Commercial has a new 
daily column, “The Bee,” edited and con¬ 
ducted by the students of the University 
of Buffajo. The column is edited with 
a view of making it of general interest. 

Super Calendered Newsprint 
331/2 661/2 70" Rolls 

67" Rolls 
Standard Newsprint 

49I/2 661/2 

On Spot New York 

Prices on Application 

THE AGROS CORPORATION 
Importers Finnish Paper 

27 WILLIAM STREET NEW YORK 

..ll’ilUJ--’-’ 

Rochester times-union 
Offers you Complete Advertising and Merchandising Service, 

WE MAKE TRADE INVESTIGATIONS including Wholesalers, Retailers and Con¬ 
sumers. 

WE MAIL ANNOUNCEMENTS TO RETAILERS urging them to stock your goods. 

WE POST WHOLESALERS’ SALESMEN and secure sales reports from them. 

WE CHECK UP RESULTS at frequent intervals. 

WE GIVE PERSONAL ASSISTANCE TO YOUR SALESMEN by routing them, 
introductions to dealers, securing distributors, etc. 

We have taught Rochester dealers that when 

an article is advertised in the Times-Union 

they are certain to have calls for the goods. 

Rochester Times-Union 
CIRCULATION 

[A. B. C.] 64,018 

FIRST IN ITS FIELD 
]. p. McKinney & son 

Representative 
334 Fifth Ave., New York 
122 S. Mich. Ave., Chicago 
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E D I 
CRIMSON NEWS 

SOME weeks ago William Allen White made a 
just complaint that many of the motion picture 
producers in the country were using the sex 

appeal to win patronage. In support of his claim 
he cited the fact that a story written by himself 
had been edited into a sex picture drama, much to 
his disgust. 

The se.x appeal seems to dominate and over¬ 
shadow everything else in many of our motion pic¬ 
ture productions. In many cases the advertising is 
more degrading than the productions themselves 
and it is not at all unusual to find these advertise¬ 
ments in the otherwise best-regulated newspapers. 

Motion pictures are one of the most potent in¬ 
fluences in our social life today, but they are not 
alone in their offenses against morality—the news¬ 
papers in many, many instances have not been guilt¬ 
less in this respect, but never before have so many 
fallen to such depths in the evaluation of news. 

We seem to be passing through a period of crim¬ 
son journalism. It is not the purpose of Editor & 
PfBi.isHKR to say what is news and what is not. 
That is a question for the individual managing 
edit()r. but it is within our sphere to draw the line 
between filth and news in the interest of public in¬ 
formation and education. 

It does not require any more ability to write the 
kind of news of which Editor & Pubushf.r coin- 
plains than it does to produce motion pictures of the 
kind that William .Mien White deplores. In the one 
case suggestive phrases picture passion to the minds 
of millions of clean-minded innocent children; in 
the other case suggestive poses of the human body 
take the place of words. 

It takes a writer of marked ability to make com¬ 
monplace news interesting. But men like Mark 
Sullivan. David Lawrence, Robert Bender, Norman 
Hapgood and hundreds of other able men and 
women have no difficulty in attracting, holding and 
satisfying reader interest day after day. 

It is but natural that divorces, murders, suicides 
and the most sordid of local crimes have a certain 
local news value. What that value may be is a 
matter that only the local managing editor can prop¬ 
erly judge; it is also possible for a divorce, murder, 
suicide or other crime to be carried out of the 
sordid and filthy by its dramatic, romantic and 
unusual api>eal and made news wherever it is told, 
and literature if properly written. This is not the 
kind of stories of which journalism ever need be 
ashamed, but there certainly can be no admiration 
or respect on the part of master journalists at any 
time for the craftsmen who pander to the lowest 
passions by spreading sex filth all over the front page 
of a journal accepted as decent and respectable. 

We have had an abundance of this kind of jour¬ 
nalism in the last few months, in some cases out¬ 
casts of society have been made into national char¬ 
acters with the same place of importance in the 
news columns as the leaders in government, educa¬ 
tion. religion, business and industry. In Chicago 
a dissolute woman shot and killed a drunken rubber 
.sale.sman who was unfaithful to his wife and family 
—just a drunken killing, but it made a national 
sensation; a New Yorker of unsavory reputation 
sues for divorce naming several co-respondents— 
it has nothing of news value, but by the use of the 
words “bathroom,” “bedroom” and “pink nighties” 
and it is carried to e\’ery American fireside from the 
Atlantic to the Pacific—common filth sold as news. 

Last week news was flashed across the countrv 
that a New York hanker had sued for divorce and 
that a counter suit had been entered by his wife. 
Neither party, it was announced, could be located 
and the lawyers for neither side would talk, but for 
ten <lays the story in all its salacious details was 
played all over the first pages of the metropolitan 
press and real news of importance to the education 
and upbuilding of the world has gone on the floor 
wasted—either lu'cause nobody of ability to write it 
entertainingly had handled it or because the sense of 
projKirtion of many editors has been destroyed. 

The pre'ent wallowing in crimson news is a dis¬ 
grace to .\merican journalism and the intelligence 
of the .American people. It is creating a new and 
damaging national impression of the purposes and 
ideals of the newspaper as an educational and 
informative institution. 

That xchich is most essential in jour¬ 

nalism is the lore, the irorship of the 

truth. The journalist has but one an¬ 

cestor, Diogenes, and like Diogenes, he 

goes ez’erywhcre zeith his lantern, seek¬ 
ing for the truth. The most important 

attribute of a journalist is good faith. 

—Steph.-vne Lauzanne, of the Matin. 
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I jX l 

The old question of what is news and what is 
advertising under the laws regulating second- 
class mail matter is back with us again and this 

time under the most sweeping interpretation that 
has yet been placed on the .Act of October 3, 1917, 
by the officials of the Postal Service. 

Under date of February 17, the Third Assistant 
Postmaster General, in the course of a communica¬ 
tion to the Postmaster of New York, delivered the 
following edict: 

“Advise the publishers for their future guidance 
that all matter appearing in the reading columns 
of a second-class publication, whether it is free or 
paid for, which relates to or is connected with an 
advertisement therein, or which tends to adv.vnce 
THE INTEREST OF .\N ADVERTISER, is advertising within 
the meaning of the Act of October 3, 1917. Like¬ 
wise ALL RE.xDiNG MATTER when SO written as to boost 
the publication, to advance the other interests of 
THE PUBLISHERS OR. THE INTERESTS OF OTHERS, tO ad¬ 
vance a commodity for sale by reason of puffs, 
boosts and commendations given the commodity, 
even though it is not paid for and no display adver¬ 
tising in regard thereto appears in the publication, 
IS ADVERTISING." 

Literally, if this ruling is permitted to stand, it 
would mean that a review of a book or play would 
not be accepted under the publisher’s marking of 
text but would be ruled advertising if an advertise¬ 
ment of either the book or play appeared in same is¬ 
sue, and even in absence of display advertising such 
reviews would still be advertising if they praised. 

This is not regulation, it is emasculation. In 
reality it is press censorship by postal employees. 
Obviously it was not the intention of the makers 
of this law that it should ever be construed to place 
editorship and decision of what is news on receiving 
postal clerks. If this is a true interpretation of the 
Act of 1917, it should be repealed immediately; if 
it is not a true interpretation then let us have a sane 
ruling on the question by the new postal administra¬ 
tion at Washington. 

AMERICA’S NEW CENTER 

The World War aroused Washington fiou 
her slow and easy going manners of a centwy 
and made her over-night a modern world 

metropolis. A study of the news importance of tie 
national capital under the new order drives tki 
home in a manner that is really startling when coj- 
sidered in the light of cold figures. From a natiomi 
news center of infrequent importance Washingtu 
has liecome a world news center unequaled by aj 
other citv. 

The National Press Club recently had an investi¬ 
gator make a report on Washington as a news sonrtt 
and the findings are worthy of study by ever; 
editor in the country as an aid in arriving at a de¬ 
cision as to the importance of national capital newt 
when arranging for correspondence. 

From this report we learn among other 
that .special news telegrams filed by Washingta 
correspondents during a month contain in all abw 
1,500.000 words, or an average of 50,000 words 
day. This is made up almost entirely of sidelia 
news, or purely local stuff; the five press associates 
are credited with 50,000 words a day. A conseri. 
ative estimate of the amount of additional matte 
tliat is sent out over the fifty leased wires niaimab 
by individual newspapers, and separate from tit 
press associations, will average, it is said, more dm 
100,000 words a day. 

.A conservative estimate of the total number 
words of news handled out of Washington evmj 
twenty-four hours by telegraph is placed at 200,(1 
.Aside from this, 200,000 words of news are raaiW 
out by correspondents every twenty-four hours 
newspapers and an additional 100,000 by spec; 
writers who do not touch live news, but give the 
entire attention to special articles. 

The figures submitted to the National Press Qi 
are based on present-day and not war-time ra 
ditions. No estimate is made of the cost of gatts 
iiig, preparing and transmitting this news, but t: 
figures given are sufficiently staggering to imji:- 
upon .American newspajsers the importance of c 
in the selection of men of ability and character 
represent them at Washington. 

News under a Washington date-line relates 
government activities and inactivities that will finajil 
affect every citizen, and for that reason Wasliing:j| 
assignments call for men of the highest standing 
the newspaper profession and for the safety of: 
government no other kind should be trusted. 

^ EDUCATING ADVERTISERS 

ONE of the most interesting trends in the nets-js'e 
paper publishing business is to be found 
the advertisements and promotion work 

newspapers. Many newspapers have ceased to tafnl 
about themselves and now talk about their tov 
exclusively. 

No better examples of this radical departure i' 
the rule of the past can be found than in the advwlil 
tisements appearing in Editor & Publisher’s Ctel 
and Market Survey Supplements. The tendcKi 
today is to sell city, and the newspapers rest sec 
in the belief that in so doing they sell themselves. 

Community advertising by the newspaper such 
this is not only an expression of a broaded apploj 
tion of the spirit of co-operation, as some one 
remarked, but it is conclusive proof that the advd 
tiser has at last learned that if there is a market 
his wares, the way to reach it is through the nef 
papers. The rightful share of his advertising 
ness is to show him the prospective market; 
ience has taught him which advertising nifdi!-4j 
pays. 

N EWSPRINT prices continue their d"« 

journey toward price levels that even puHisn^, 
will be able to view as fair if developments of® 
week are to be trusted as a criterion of whatd 
future holds. The 5 cent contract price for the ^ 
nine months of the year against 6’/2 cents fw* 
first three months announced by J. R. BootK Lti^| 
only an indication of what the future holds. 
iness sanity seems to be climbing back in® * 
saddle. 

Ui( 

'D1 

ird( 

A 
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PERSONAL 

jj PHILIP GIBBS, the British war 
correspondent, who has been lectur- 

_ in the United States, will sail for 
^ Tuesday. A dinner will be given 
l iis honor Monday evening at the 
[oiclBiltinore, New York, by the Allied 

League. 

loho L. Stewart, publisher of the 
■ihiagton (Pa.) Observer & Reporter, 

arrive in New York next week to 
:3ii a few days. 

E, S. Beck, managing editor of the 
j^o Tribune, underwent a slight 

tion this week at a local hospital. 

Jason F rs, publisher of the New 
i;rk Glo. aas offered a prize of $50 
^thehest article written by a student 
I the Department of Journalism in the 
liiiTfrsity of Kansas, on “Journalism 
I'soiTOw.” The article must embody 

personal opinions and ambitions of 
E* student shortly to enter practical 

alism and indicate briefly the stu- 
(i purposes and ideals as regrards 
future work. 

Nutt, secretary-treasurer of 
Uontreal Herald, was seriously in- 

on March 11, when he fell down 
ht of steel steps to the press room. 

;!. H. Wallis, appointed by Secretary 
Commerce Herbert Hoover as a 

aber of the American relief admin- 
tion to Central Europe, is a former 
sher.of the Dubuque (la.) Daily 

Tictor Rosewater, former owner of 
Omaha Bee, is being mentioned 
inently for the post of an assistant 

“laster general under Will Hays. 
Rosewater some time ago sold his 

ts in the Bee. 

' B. Hollister, owner of the Jeffer- 
I City (Mo.) Capital-News and sec- 
Izn of the National Democratic Com- 
rtee. has resigned the latter office so 
a he can devote his entire time to his 
psess. 

flinmas Elbert Basham, head of the 
L.Tias E. Basham Advertising Com¬ 
fy, of Louisville, Ky., and Mary Paul- 
(Dawson were married February 14 
iEvansville, Ind. 

'I'arles J. O’Malley, pre«!ident of tlie 
“j'ley .Advertising & Selling Service, 
Eon. is handling the publicity in New 
|land for the fund drive of the Amer- 
n Committee for Relief in Ireland. 

Jo'lan Harris, publisher of the Colum- 
i (Ga.) Enquirer-Sun, has been in 
»■ York for the past week on busi- 
is. 

r'iilred Seitz, daughter of Don C. 
te. business manager of the New 
dt World, vas featured in the New 
'h Evening Post. March 14, through 

iCdtinn of a poem written l)y her, 
filed "To a Passerby.’’ 

■N THE EDITORIAL ROOM 
DW.ARD E. BRITTON, who was 

secretary to Josephus Daniels while 
telary of the Navy, will remain in 
'^nngton as capital correspondent of 
IRaleiith (N. C.) News and Observer. 

'(■rt \olt, the Larysmith (Wis.) 
i*>Budget, and Miss Marie Helen 
"'itaux of Dubuque were married 
■"ily, Mr. Bolt was formerly editor 
w Earlville Phoenix and was later 

the Dubuque Daily News. 

^I'l'omson, formerly witli the Des 
- Capital, has quit the newspaper 

in favor of women’s ready-to- 
He has opened a millinery and 

^ y-to-wear store at Des Moines. 
■■’Sc L. Leason and Miss Charlotte 

Elliott, actress, were married in St. Paul 
on March 11. Their acquaintance began 
when Miss Elliott called Mr. Leason up 
on the phone and thanked him for a 
favorable criticism he had written of 
her work in his capacity as dramatic 
critic of the Pioneer Press. Mr. Lea¬ 
son is now on the copy desk of that 
paper. 

Mrs. D. C. Pierce, wife of the editor 
of the Goodhue (Minn.) Enterprise, 
was elected mayor of her town, defeat¬ 
ing her male opponent by one vote. 

J. C. Hammond, who covered the 
North Dakota legislative session for the 
Associated Press, has returned to his 
old assignment on the statehouse run in 
St. Paul. 

Jesse Victor Sullivan, formerly editor 
of the (Charleston (W. Va.) Gazette, 
has been appointed secretary to Gover¬ 
nor Morgan of West Virginia. During 
the war Mr. Sullivan was secretary of 
the State Council of Defense. 

Ellis Hilton, whose rapid rise from 
a “cub” to right hand man on the uni¬ 
versal desk of the Cincinnati Commer¬ 
cial Tribune was accomplished in two 
years, has become a member of the En¬ 
quirer’s copy desk. 

C. W. Cornforth, a former city editor 
of the Nashville Tenneseean, is now on 
the universal desk of the Cincinnati 
Commercial Tribune. 

Alfred G. Jackson, city editor of the 
Bridgeport (Conn.) Times, has resigned 
and will soon take up sports and legis¬ 
lative reporting for the Bridgeport Sun¬ 
day Herald. Lynn W. Wilson, editorial 
writer, will fill the city desk tempora¬ 
rily. Fairfax Ludlow, who has been 
reading proof, has gone to the county 
courthouse beat. R. E. Pomeroy, a new 
member of the Times staff, is now cov¬ 
ering a central territory. 

Oswald D. Quinlan, political and leg¬ 
islative reporter for the Bridgeport 
(Conn.) Telegram, has resigned. 

.\rch Jarrell, son of J. Frank Jarrell, 
who was until recently editor of the 
Bartlesville (Okla.) Oil and Gas News, 
has resigned to become political reporter 
for the Norfolk Virginian-Pilot. 

Miss Georgia Mulford, daughter of 
the owner of the Grundy County (Mo.) 
Gazette, claims the youngest woman 
editorship in the state. Though she is 
only 17 years old. Miss Mulford has 
been an editor since graduating from 
High school last summer. 

Ralph M. Woodward, assistant city 
editor of the Cincinnati Enquirer, who 
went to California over a month ago on 
a visit to his mother who was ill, has 
returned. His mother, Mrs. Josephine 
Woodward, was connected several years 
ago with the editorial staffs of the Com¬ 
mercial Tribune and the Times-Star. 

William Powers has gone roaming 
again. After a few weeks reading copy 
on the desk of the Cincinnati Enquirer, 
he departed for Huntington, W. Va. 

Thomas Horgan, Connecticut mana¬ 
ger of the United Press, whose offices 
have been in the Bridgeport (Conn.) 
Star, has been transferred to the New 
York office. James J. Rowlands, New 
England manager with headquarters in 
Boston, is reorganizing the Connecticut 
service. 

Miss Hedwig M. Boyer, of the Buf¬ 
falo Enquirer society staff and Gordon 
Sloan of Cleveland, formerly staff ar¬ 
tist of the Buffalo Enquirer, have be¬ 
come engaged. 

Harry L. Trietley, formerly of the 
Batavia News, has joined the staff of 
the Rochester Democrat & Chronicle, as 
assistant on the correspondence desk. 

Fred Smith. Oriental correspondent 
of the Chicago Tribune, who recently 
returned home on leave of absence. 

I FOLKS WORTH KNOWING 

JOHN D. McFarland took charge 
of the advertising department of the 

Cincinnati Commercial Tribune in the 
second week in March. Mr. McFarland 

until recently 
was conn e c t e d 
with the Barron 
G. Collier (Inc.) 
organization in 
Indiana and 
Ohio. With the 
exception of the 
time he spent in 
military service 
he has been in 
the advertising 
field for the past 
seven years. 

John D. McFarland Most of his ex¬ 
perience in the 

newspaper line was gained on San Fran¬ 
cisco Chronicle. 

The appointment of Mr. McFarland 
to the administrative staff of the Com¬ 
mercial Tribune marks a complete 
change in its executive force since the 
paper was taken over two years ago by 
Harry W. Brows as the publisher. 
.‘Among the changes effected these have 
resulted in placing the direction of the 
editorial department under Capt. Wade 
Mountfortt as managing editor and 
Nain Grute as n^ws editor. 

bringing a “typhoid rib” acquired in the 
Orient, is recovering rapidly after an 
operation for the removal of the in¬ 
fected rib and a part of his breast bone. 

B. L. Taylor, the Chicago Tribune’s 
popular “B. L. T.” is ill with pneumo¬ 
nia. His condition is not considered 
critical and his friends are hoping that 
he will get off with a light case. The 
“B. L. T.” column has been suspended 
temporarily. 

William Mackenzie, for many years 
dean of Ottawa (Ont.) newspaper cor¬ 
respondents and later an officer of the 
Privy Council staff, has been superan¬ 
nuated. Mr. Mackenzie has moved to 
the Pacific Coast. Before leaving the 
capital, he was presented with a gold 
watch by his newspaper associates and 
other friends. 

Isaac McBride, American journalist, 
is delivering a series of addresses in 
Canadian cities on “Shall we trade with 
Soviet Russia.” He contends that the 

Russians want Soviet rule, and is ap¬ 
pealing for funds to be used to forward 
medical supplies to them. 

Joseph J. Thompson, formerly editor 
of the Connellsville (Pa.) News, has 
become manager of the Weirton (Wes^ 
Va.) division of the West Penn Power 
Company. Mr. Thompson was also for 
many years connected with the Pitts¬ 
burgh Gazette Times. _ 

A. C. Campbell, formerly associate 
editor of Hansard reports of debates in 
the Canadian House of Commons, at 
Ottawa, has been appointed editor-in- 
chief, succeeding the late “Tay Pay” 
Owens. He has been on the Hansard 
staff for about 25 years, previous to 
which he was Parliamentary corres¬ 
pondent for the Montreal Gazette, To¬ 
ronto Globe and other papers. 

Edward Percy Howard, president of 
the New York Press Club and editor of 
the American Press, has been elected 
president of the village of Lynbrook, 
L. I. 

V^erne Wall of the Detroit Times is 
spending a month’s holiday at his home 
in Peterboro, Ontario. 

Miss Caroline Oementi, who for four 
years held down the society d^k on the 
Peterboro (Ont.) Examiner, was mar¬ 
ried last week and is now residing in 
Belleville, Ont. She is succeeded by 
Miss Kathleen McCarthy, who in addi¬ 
tion to her routine work as society edi¬ 
tor, writes specials under the pen name 
of “Jennette.” 

Joseph Ashurst Jackson, formerly on 
the staff of the New York World, now 
publicity manager for the Goldwyn Pic¬ 
tures, was married February 19 in Los 
-Angeles to Miss Marjorie Manning a 
film actress. Mr. Ashurst is a graduate 
of the Pulitzer School of Journalism. 

Louis H. Stolz, sports editor of the 
Schenectady (N. Y.) Gazette, has been 
named president of the New York State 
Basket-Ball League. 

John W. Smith, a reporter on the 
New York Tribune, and Miss Ada V. 
Price of Utica, N. Y., have been mar¬ 
ried. They are spending the remainder 
of the winter in Miami, Fla. 

Roland C. Finley, for the past 35 
years a member of the Worcester 
(Mass.) Telegram staff, has terminated 
his connection with that paper. 

Mrs. Georgianna Adams and Miss 
Winifred Carling of the Worcester 
(Mass.) Telegram woman’s department. 

TKe world iivoves on 

and tKose wKo rea.d 

Tlve Hask-in Le-tter 
keep \ip ■wi'tK it. 
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who have been ill, have resumed their 
staff duties. 

Miss Irene Humble of Toronto, sec¬ 
retary of the Canadian Authors and 
Composers’ Association, is “on deck” to 

^see that Parliamentarians will have no 
lack of information concerning the pro¬ 
posed amendments to the Copyright 
Bill. 

Paxton Hibben, correspondent and 
author, who represented the Chicago 
Tribune and the Associated Press in va¬ 
rious parts of Europe during the war, 
and Herbert Adams Gibbons, now' a 
resident at Princeton, but for many 
years a resident correspondent of Amer¬ 
ican new'spapers in Paris, were the 
speakers before the Contemporary 
Club, Philadelphia, Tuesday evening. 

Albert T. Hoskins has recently joined 
the local staff of the Philadelphia Rec¬ 
ord. 

Kaynolds Morehead, day city editor 
of the Philadelphia Inquirer, is recuper¬ 
ating from an illness and c.xpects to be 
back at his desk in the course of a week. 

Fullerton L. Waldo of the editorial 
staff of the Philadelphia Public Ledger 
delivered an addre'ss Sunday before the 
foreign students at the University of 
Pennsylvania. During the last four or 
five years Mr. Waldo has made a num¬ 
ber of trips abroad covering not only 
Continental Europe but the Near East 
and the Far East. 

B. F. Doran, formerly of the Spring- 
field (Mass.) Republican and editor of 
the Hog Island News until the recent 
suspension of that publication at the 
time of the closing of the Hog Island 
ship building plant, is a new member 
of the Business News Ledger staff of 
the Philadelphia Public Ledger, as arc 
also: Walt Thomas, from the Peekskill 
(N. Y.) Evening News, and Edwin B. 
Pollard. Jr., formerly of the editorial 
board of the Pennsylvanian. Raymond 
A. Goldsmith, of Milwaukee, who has 
been on the Ledger business news staff 
for some time, has been advanced from 
the financial news department to gen¬ 
eral news director. 

THE BUSINESS OFFICE 

pR.WK HICKS, for several years 
classified advertising manager of the 

Raleigh (N. C.) News and' Observer 
and until recently advertising manager 
of the Henderson (N. C.) Daily Dis¬ 
patch, has taken charge of the Todd 
County Tribune, at Long Prairie, Minn., 
as editor and manager. 

Ernest Anderson, formerly Buffalo 
district advertising manager of the New 
York State Telephone Company, has 
become classified advertising manager 
of the Buffalo Evening News. 

“Bob” Strong, for many years con¬ 
nected with the Chicago Journal in edi¬ 
torial capacities and formerly on the 
copy desk of the St. Paul Dispatch, has 
returned to St. Paul and connected him¬ 
self with the advertising department of 
the Dispatch-Pioneer Press. 

C. R. Bishop has been appointed Pa¬ 

cific Coast representative for the Stand¬ 
ard Rate & Data Service, with head¬ 
quarters in San Francisco. 

Wallace Crossley, former lieutenant- 
governor of Missouri and for the past 
ten years associated with W. C. Kapp 
in the Warrensburg (Mo.> Star-Jour- 
nal, has purchased the interests of Mr. 
Kapp. Mr. Crossley will continue as 
editor. Mr. Kapp has not announced 
his plans. 

Carroll J. Swan has been elected pres¬ 
ident of the I-antern Club, of Boston, an 
organization of New England magazine 
representatives. Ben L. Moyer is sec¬ 
retary-treasurer. Mr. Swan succeeds 
Tilton H. Bell and Mr. Moyer succeeds 
Charles H. Dorr. 

R. L. Bouse, who has been handling 
financial advertising on the Philadelphia 
Record staff, has resigned to take a 
position with a local investment house. 

George Tilles, Jr., formerly advertis¬ 
ing manager of the Wilmington (X. C.) 
Dispatch, is now connected with the 
advertising department of the Wilming¬ 
ton Morning Star. 

J. H. Ford, formerly advertising man¬ 
ager of the Buffalo Commercial, has 
joined the advertising staff of the New 
York Tribune. 

John H. Cousins, who was private 
secretary to M. F. Hanson up until the 
latter resigned from the Philadelphia 
Record to become publisher of the Du¬ 
luth Herald, is leaving the Record and 
going with the -Automobile Exchange. 

T. A. D. Weaver, formerly w'ith the 
Chambers -Agency, Inc., is now in charge 
of promotion work for the Bridgeport 
(Conn.) Post and Telegram. 

T. F. Flynn, secretary of the S. C. 
Beckwith Company, spent the past week 
in Buffalo, Binghamton and other New 
A'ork cities. 

C. W. Fuller, formerly with the Chris¬ 
tian Herald, New York, has become ad¬ 
vertising manager of the Photo Play 
Magazine, New York. 

H. E. Moyer, advertising manager of 
the Harrisburg (Pa.) Patriot News, is 
spending a few days in New York. 

E. H. Harris, business manager of the 
Richmond (Ind.) Palladium, is in New 
A'ork on a business trip. 

WITH THE AD FOLKS 

pOBERT T. WALSH has joined the 
Detroit staff of the Service Cor¬ 

poration, Troy, N. A’. Mr. Walsh has 
served as advertising manager of the 
Maxwell Motor Company, Briscoe Mo¬ 
tor Corporation, the King Motor Car 
Company, most recently the .Apex Motor 
Car Company. 

J. S. Kuhne is now sales and adver¬ 
tising manager of the Marvel Needle- 
craft Works, New A'ork. He has been 
with the company as educational direc¬ 
tor. 

C. W. Deartlen. advertising manager 
of the Strathmore Paper Company, has 
been appointed chairman of the exhibi¬ 
tion committee that will direct the ex- 

'IllarysUilIf 6fmcirrat 
WE’LL BE GLAD TO TELL YOU 

IF THE RETAILER 
IS STOCKED WITH YOUR PRODUCTS 

AND IF NOT, WHY NOT. 
Are you interested? 

hibits to be held at the Convention of 
the Direct -Mail -Advertising Associa¬ 
tion at Springfield, Massachusetts, Oc¬ 
tober 25th, 26th, 27th and 28th. 

H. J. Mountrey has been made adver¬ 
tising manager of the Borden Sales 
Company, New A’ork, to succeed -A. H. 
Deute. new general sales manager. 

Chester -A. Gauss has opened offices 
as an advertising counsellor at Newark, 
.\'. J. He has been engaged in technical 
editorial, advertising and advertising 
agency work, during the last ten years. 

W. II. Washburn, recently Southern 
sales manager of the Walter M. Lowney 
Company, has joined the Federal Sugar 
Refining Company, at New A'ork, as 
manager of syrup sales and advertising. 

William M. Seabury has been desig¬ 
nated general counsel of the Pan- 
.American .Advertising -Association, with 
headquarters in New A'ork. Mr. Sea¬ 
bury is also counsel for the Motion 
Picture Board of Trade. 

John T. Halkam. for several years in 
the .sales department, and later in the 
sales promotion department of the Pure 
Oil Comi)any, has been appointed ad¬ 
vertising manager. 

W. Philip Frye has again become ad¬ 
vertising manager of the Royal Worces¬ 
ter Corset Company of Worcester, 
Mass., a positon which he held for 14 
years prior to July, 1920, when he be¬ 
came advertising and publicity manager 
with the M. S. Wight Company, of 
Worcester. 

TRANSFERS IN GEORGIA 

Weeklies In Manchester and Winder 
Sold—Winder Times Suspended 

(.Special to Editor & Publisher) 

-Atl.anta.—Loehr & Peters, publishers 
of the Royston Record, have taken over 
the plant of the Manchester (Ga.) Mer¬ 
cury. V. L. Loehr continues in charge 
of the Record while Mr. Peters has taken 
editorial control of the Mercury. 

The Windsor (Ga.) Bartow County 
Times has been merged with the Winder 
News, purchased recently by John W. 
McWhorter from R. O. Ross. Albert 
G. Lamar has been editor and publisher 
of the Times, which has suspended pub¬ 
lication. 

Missouri May Have New Printery 
Jefferso.n' City, Mo.—A bill providing 

for a state printing plant, with a printer 
and a $1(X).(XX) appropriation for equip¬ 
ment, has been introduced in the Mis¬ 
souri legislature. Under the bill, the 
state printer would receive $3,000 a 

GEORGIANS TO MEET JULY Uij 

Name of Official Magaziu |g t 
Changed and Scope Enkriij : 

Atlanta, Ga.—July 11 to 14w„(. 
dates selected for the annual convt ^ 
of the Georgia Press -Associjtilt'] 
Washington, Ga., at a special niE, 
of the executive committee at the i 
Capitol Saturday, March 12. Thej; 
meetin.g will this year include an p- 
at Tybee island, near Savannah, 
the direction of W. G. Sutlive, oH 
Savannah Press. 

Members in attendance were P- 
dent. J. Kelly Simmons of hJcL- 
Ernest Camp, of Dalton; C. E, ^ 

Ralph Meeks of (j^ 
m of Lavonia: B. TS 

Cutcheon of Franklin, and Hal ujj 
ley, -Atlanta. The committee andd 
a change in the name of the as$o^ 
official magazine, the GeorgiM 
Bulletin, and it will hereafter bed 
as the Georgia Publisher. ^ 

No Oil—No Daily Papen 

Liherai., Kan.—By a joint agrer- 

the Daily News and the Daily L; 
crat. ceased publication as dailies; 
their March 12 issues and went'-; 
to their weekly status. Failure oi! 
Liberal oil field to materialize ani; 
general slack in business were the o 
trihuting factors to the decision on 
part of Warren Zimmerman of 
News and J. B. Miller of the Deir 
Both promi.se if the oil field s!- 
ever open up, they will begin to. 
daily again. The papers were e. 
lished last summer. 

Picture Page For Plain Deik 

Cleveland.—The Cleveland F. 
Dealer has concluded to try outa;- 
rial page daily and Editor-in-chief E 
Hopwood has placed one of the! 
staff men in charge of the new vc. 
“Larry” Kirkpatrick, for a year ora 
one of the staff men working d 
Sunday and Feature Editor Wills 
.Vorpe, has been transferred to thef 
eral copy desk. 

Two Join A. M. P. A. 

The Henderson (Ky.) Journal Oa 
and the Idaho Falls (Idaho) DailjS 
have been elected to actual menitw 
in the -American Newspaper Pul''': 
-Association. 

Harrii-Dibble Company Moni; 

After six years at 171 Madison i 
nue. New A'ork. the Harris-fti 
Comiiany has moved to 297 Mai 

I'etl CALIFORNIA PLAT RATE 
25^ PER INCH 

LEDGER SYNDICATI 
News and Feature Services 

Maintain Prestige—Create Circulation—Attract Advertisiii| 

Complete Leased Wire Service From 52 Correspondents, 
Foreign News Service from 28 Correspondents. 
Domestic News Service from Staff of Trained Writers. 
Financial News Service from 16 Authoritative Correspondents. 
Commentaries by former President Taft, Col. E. M. House, 

and other Authorities of World Renown. 
Feature Service Includes Magazine Pages, Comics, Cartoons, 

Paris and American Fashions, Home Page Features, Daily 
and Weekly Serials, Sports Features, Inspirational Features. 

All Needs of a Distinctive Newspaper 

LEDGER syndicate 
INDEPENDENCE SQUARE PHILADELPHIA, 
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fljWRIGHT BRINGS OUT 
80STON TEILEGRAM 

City Sixth Evening Paper—First 

CllioBi March 16, Consisted of 

22 —Concentrating 

on Local News 

j jtlcgraph to Editor & Publisher) 

Boston. March 17.—The latest addi- 
to Boston newspapers is the Bos¬ 

ton Telegram, which made its first 
.^rance after many previous an- 

n o u n c e ments, 
yesterday under 
the management 
of Frederick W. 
Enwright, as edi- 
tor and publish- 
er. who also has 
newspaper con¬ 
nections in other 
cities including’ 
Lynn. 

I fhe Boston 
Telegram is to be 
an afternoon and 

Fio'kW. Enwright evening newspa¬ 
per, and will sell 

ior one cent, the publisher states. 
The first day’s publication consisted 

,:i t«o editions, the first of which ap- 
ared on the streets around 2 o’clock, 
pages in size. The major portion 

ext matter was local in character, 
ere was also a sporting section and 

JO feature pages, one devoted to in- 
krests of women. The United Press 
««s service is used. 

The Telegram gives Boston six eve- 
V English language dailies. The 
ruing field has five. Mr. Enwright 

a> formerly a reporter on the 
•ion Herald, Post and American, 
established the Lynn Telegram in 

512, and in July, 1918, purchased the 
van News and consolidated them. 

NOT A “LEGAL DAILY” 

Despite Its Name Buffsdo Paper Loses 

Court Decision 

.■ki.B.WY, N. Y.—The Legal Daily, of 
Buffalo, is not a newspaper within the 
accepted definition of the law, accord¬ 
ing to a decision handed down March 
15 by the Court of Appeals in reversing 
the appellate division, fourth depart¬ 
ment, which reversed the decision of 
Justice Wheeler at the Erie special 
term in granting an injunction restrain¬ 
ing the Buffalo city council from 
designating it as the official city news¬ 
paper entitled to do the city printing. 

The court, with Judge William A. 
/Xndrews writing the opinion, answered 
the question certified that the Legal 
Daily was not a newspaper within the 
meaning of the law but remitted the 
jiroceeding to Ju.stice Wheeler to take 
testimony as to the facts. The pro¬ 
ceeding was instituted by Charles A. 
Finnegan, owner and publisher of the 
Buffalo Commercial, as a taxpayer, and 
was based on the charges that the Le¬ 
gal Daily was a technical publication, 
not printing general, local or current 
news adapted to the general reader or 
having a general circulation. The bid 
of the L/Cgal Daily was $29,850 for the 
city printing and Finnegan’s bid was 
the next lowest, $40,500. Judge Chase 
wrote a dissenting opinion. 

Wrong Picture Expensive 

.Albany, N. Y.—Former Governor 
Martin H. Glynn, publisher of the Al¬ 
bany Times-Union, has settled an ac¬ 
tion brought against him by Bessie 
Clifford, a New York actress for al¬ 
leged libel. The Times-Union published 
a story regarding Bessie Clifford, a 
London'stage girl, in a sensational epi¬ 
sode and by mistake used a picture of 
the New York actress of the same name. 

WALSH FOUNDS SYNDICATE 

^HE Christy Walsh Syndicate has 
been established in New York with 

offices at 50 East 42d street, headed by 
Christy Walsh,_ 
former newspa- ^ ’ 
per and adver¬ 
tising agency 
writer. .After 
getting a start in 
newspaper work 
on the Los An¬ 
geles Herald as 
a reporter and 
as correspondent 
for a string of i 
newspapers, h e 
left California 
for Detroit, Christy Walsh 

where he became 
publicity director and house organ editor 
of the Ma.xwell-Chalmers Automobile 
Company. Since 1917 he has been with 

the \’an Patten .Agency in New A’ork. 
He has also gained some reputation as 
a cartoonist. 

French Advertising Exhibited 

A two weeks’ exhibition of the work 
of a group of the younger French ar¬ 
tists, who contribute advertisements, 
fashions and illustrations to the Gazette 
du Bon Genre, a French magazine in 
which the famous couturiers of Paris 
are interested and of which Conde Nast 
is the .American publisher, has just 
opened at the Wildenstein Galleries, 
New A’ork. 

Britain O.K.’s Colonel Harvey 

Londo.n.—The British Government 
has given its formal approval to the 
appointment of Colonel George B? M. 
Harvey as United States Ambassador 
to Great Britain. 

STANDARD NEWSPRINT 
We solicit inquiries from publishers 

who are in the Market for immediate 

and future delivery on contract basis. 

Get our price before placing your orders. 

QIal&mpU Cam];tanQ 

489 Fifth Avenue New York 

** Caldwell serves well ” 

Real Display Composition 
PUBLISHERS AND PRINTERS—For distinctive typographical treatment in 

Text, Headletter and Display, we offer the simplest and most versatile Line Casting 
Composing Machine ever developed, the MODEL D-s.m. INTERTYPE. 

Without complications, accessible, simple and durable. Sets from 5-point to a 
wide display 36-point, all under control of One Operator. 

The essential Display composing machine for busy composing rooms. 

Before you decide on your Line Casting Display Equipment, get full information 
about the simplest, and most economical Line Casting Composing Machine of them all. 

We will demonstrate its unlimited possibilities at your convenience.—Just write and ask. 

INTERTYPE CORPORATION 
General OfiBces: 50 COURT STREET, BROOKLYN, N. Y., U. S. A. 

• . Wcftern Branch Southern Branch Pacific Coast Branch 
***a-HcNaU7 BnQding, Chicago, ID. 160 Madison Ave., Memphis, Tenn. 86 Third Street, San Francisco, CaL 

MILLER & RICHARD, Canadian Representatives. 
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Thi* page is a regular 
Weekly Feature of 
E<litor & Publisher, 
deToted exclusiTely 
to the interests of 
the newspaper ad* 
Tertising manager. 

THE ROUND TABLE 
[Conducted under the auspices of the National Association of Newspaper Executives, 

the newspaper department of the A. A. C. of W.] 

Criticism of any 

tide or contributiosi 
should be sent Fr*i 
Millis, News BuiU. 
ing, Indianapolis. 

STANDARD OF PRACTICE PLACARDS nothing 
SENT TO ALL A. A. OF A. A. MEMBERS 
- worry in trying to meet white paper 

'T’HE two colored placards of the The legitimate functions of a costs while holding back your mob of two colored placards of the 

“Standard of Merchandising Prac¬ 

tice” prepared by the standing committee 

on agency relations of the National As¬ 

sociation of Newspaper Executives, 

adopted by this body and also by the 

Inland Daily Press Association and by 

the Newspaper Representatives .Associa¬ 

tion of Chicago, will be sent to members 

of the American Association of Adver¬ 

tising -Agencies by Collin -Armstrong, na¬ 

tional chairman of the committee on 

newspapers. 

Mr. -Armstrong has written M. E. 

Foster of the Houston Chronicle, who is 

chairman of the standing committee of 

the National -Association of Newspaper 

Executives, that he will urge all mem¬ 

bers to follow the practices set down in 

the standard. 

“This brings the newspaper men of the 

country to a question to which they 

must give serious consideration,” says 

Mr. Foster. 
“Through our organization we have 

gone definitely on record in favor of cer¬ 

tain practices. We have very definitely 

said that we would do certain things and 

that we could not do certain other 

things. 
“Too often and too much in accord 

with the truth, it is said that newspaper 

practices are not standardized. Our 

standard of merchandising practice is 

set at the point where it will give us 

maximum selling efficiency with mini¬ 

mum expense. The giving of something 

'for nothing other than reliable informa¬ 

tion is eliminated. Free letters, free 

selling, broadsides, securing of windows 

arc supposed to be banished from news¬ 

paper business office language. 

merchandising and service depart¬ 

ment are: 

First—To study the local market 

and trade territory and be able to 

report intelligently thereon for both 

local and national advertisers. 

Second—To furnish such informa¬ 

tion for prospective advertisers and 

to make market investigations which 

may be general in scope and appli¬ 

cable to many accounts, but to in¬ 

sist that the identity of the pro¬ 

posed advertiser be made known be¬ 

fore reporting information compiled 

on a specific line. 

Third—To endeavor to educate the 

dealer in better merchandising meth¬ 

ods and to insist that advertised 

goods be furnished customers rather 

than “just as good” substitutes. 

Fourtii—To encourage adequate 

merchandising by supplying data, 

maps, route lists to the trade for the 

use of salesmen of the manufacturer 

or advertiser who has made a bona 

fide contract for advertising space. 

Fifth—To decline requests for 

service that are clearly not within 

the province of a newspaper; such as 

selling goods or other canvassing, 

or the payment of bills for printing 

and postage of letters, broadsides, 

etc. 

howling advertisers who want advertis¬ 

ing rates cut. 

One V. S. Alayer of Minneapolis is 

asking publishers over the country 

whether or not “his business is worth 

gambling for.” All you have to do to 

gamble with Mr. Mayer is to run ..is 

copy in your paper for a few days for 

nothing. Then with his “very efficient” 

checking system he will find out whether 

or not your paper can handle his busi¬ 

ness to his satisfaction. 

Mr. Mayer’s letter, which has evi¬ 

dently gone to every newspaper in the 

country, starts: “We are presenting a 

proposition which might be the begin¬ 

ning of some big business between us. 

We have always been large national mail 

order adverti.sers. Our yearly appropria¬ 

tion exceeds $100,000.00.” (Note he put 

the zeros on the end of the figure.) 

No reputable newspaper in the coun¬ 

try will fall for this. The matter is be¬ 

ing placed in the hands of the National 

Vigilance Committee of the -A. .A. C. W. 

for investigation. 

Mr. Mayer is 20 years late. 

MI-LADY’S CLOSED CAR WEEK 

a stimulus to the retail sales of 

closed automobiles, the Milwaukee 

Sentinel during the week of March 7 to 

12. put over a “Mi-lady’s Closed Car 

AUTO SALESMEN NOT FOLLOWING UP 
THEIR PROSPECTS 

selling. broaUsKles, securing oi wmuows rpQ g^ow automobile dealers, especi- 4.5 per cent will buy as soon as 

arc supposed to be banished from news- local representatives that prices fall; 

paper business office language. there is a potential market for auto- 1.5 per cent will buy when old car 

"One by one the great newspaper and automobile sales or- neerls repairs, 

advertising organizations of the country ganizations have been suffering from “Taking a broad view of the situation 

are adopting or endorsing this standard, “gjage fright” for the past nine months it can be summed up in this way: 

It should be recalled that the standing have not gone after business ag- “1. The demand for automobiles is 

committee on agency relations was au- gressively. the Indianapolis News’ mer- just as strong as ever. 

thorized to represent the -A. N. P. A. chandising and service departments “2. Present owners expect to rebuy 

just as strong as ever. 

“2. Present owners expect to rebuy 
in its dealings with the A. -A. A. A. jjave just completed a city survey of as their cars wear out. 

Members of the A. -A. -A. A. now look g^jes of which the following is a sum- “3. Uncertain conditions was the big- 

to the standard of practice as the gen- jiiarized report: • gest factor in retarding sales this win- 

crally accepted and common-sense way “Xine per cent of those who do not ter. The gradual resumption of indus- 

method of newspaper co-operation with ^ at present contemplate pur- try will he reflected in the increased 

auvertisers. chasing. Fifteen jier cent of those who sales of automobiles. 

"They expect a newspaper to be con- already own cars expect to replace “4. .Automobile salesmen do not fol- 

stantly studying its market and to be them. There are 4.W8 families in low up prospects as intensively as they 

making general surveys. They expect Clarion County who do not own cars should. 

newspapers to be constantly educating expect to buy cars soon. Also “5. People make up their minds as to 

the dealers along broad lines. They look 4 030 families who now own automo- the make of car that they are going to 

to the newspapers for route lists. They biles expect to replace them. buy far in advance. Whether or not 

feel sure that the newspaper will not sell “This means 8,9.38 prospective auto- they follow this preference is deter- 

goods or pay for printing or postage, tnobile purchasers; 88 per cent of these mined by the sales and advertising work 

Agencies deserve 100 per cent co-opera- have definitely made up their minds to of the individual concerns, 

tion. They hiok for the newspaper to purchase new cars. 4 per cent will buy “The automobile dealer must change 

“4. .Automobile salesmen do not fol- 

“5. People make up their minds as to 

the make of car that they are going to 

buy far in advance. Whether or not 

tion. They hiok for the newspaper to purchase new cars. 4 per cent will buy “The automobile dealer must change 

protect them by doing those things ex- used cars. The other 8 per cent are his organization to meet the changing 

pected of them, and also to decline to do undecided. conditions." Instead of a booking office 

those things they have said they would “Here is the way these 8.938 avowed making up a waiting list for cars, he 

not. automobile prospects line up as to the needs a resourceful sales organization 

In order to acquaint those few news- exact time they expect to make their that will not only fight for immediate 

papers of the country who are not mem- purchases ; business, but will be willing to cultivate 

hers of the National Association of 53.5 per cent expect to buy this spring; prospects against the time when the de- 

New'spaper Executives and who have 17.5 per cent do not know when they mand comes back. 

not had a copy of the standard furnished will buy; “ I'he investigation was not confined 

them from the many organizations who 7 per cent will buy in summer; to any partiqular class o{ workers, 

have taken recognition of it, a reprint 7 per cent will buy in two years; Eighty-five different occupations are 

of it is made again on this page as fol- 4.5 per cent will buy in fall of 1921; represented in the people answering the 

lows: 4.5 per cent will buy in three years; questions.”t . . ■ u~r~ f* x-.-i-vr.-•.• 

In order to acquaint those few news¬ 

papers of the country who are not mem¬ 

bers of the National Association of 

New'spaper Executives and who have 

not had a copy of the standard furnished 

them from the many organizations who 

have taken recognition of it, a reprint 

of it is made again on this page as fol¬ 
lows ; - - r' • - ’ 

will buy; 

per cent will buy in summer; 

per cent will buy in two years; 

Week” that has attracted consider- 
attention in automobile and r.i'n-J 
circles. 

This same week was Style Week 

Milwaukee merchants and the thot: 

of the Sentinel was that the autoj 

bile dealers could “cash in” on the g? 

interest aroused among the wonra 

.Milwaukee during that particular r 

by calling to their attention in a ct 

spicuous way the comfort and style 

closed automobiles. 

Thirty dealers co-operated witl; 

Sentinel in this enterprise and a 
special di.splays. 

The Sentinel printed and distrh- 

among the dealers for display purp 

Mi-lady Car Week posters. The s 

tinel also published on the Sunday: 

fore a twelve-page Closed Car Sro 

using the same illustration for a i 

page layout that was used in the po-; 

In this edition there were thirty qa 

ter page advertisements no copyba 

run either larger or smaller than: 

size. 

Following this during the wed 

quarter page co-operative advertises 

was run for six days. -A. B. Garri'i 

advertising manager of the Sentind 

COCO-COLA’S TRADE MARK 

^TLANTA.—Net sales of $32.ift 
for 1920 are shown in the s - 

report of financial operations of: 

Coca-Cola Company, for the year a 

ing December 31, 1920, that has i 

been made public. Profits for they 

amounted to $2,439,166, with a 

of $303,148, after $2,136,018 hadbetii 

ducted for Federal taxes and divifa 

The consolidated balance sheet sh wi 

increase of almost $2,000,000, while: 

ventories increased more than $5,0)1 

Bills payable increased by $7,500,000,1 

total assets are $40,206,339, of wa 

amount $24,960,222 represents the ni 

of the formulae, trade marks and gi 

will—the accumulated value of the 

turns on the advertising the cok 

has done in the past. 

SULLIVAN NEW MASS. V-P. 

TOHN SULLIV’.AN, advertisings 

^ ger of the Worcester (Mass.):: 

ing Post, has been appointed vice-' 

ident of Massachusetts by Charlie 

Mr. Sullivan will fill the unexpired:: 

of John Plumb, who has recenth 

cepted a position as advertising msr: 

of the Syracuse (N. Y.) Post Star: 

thus taking him out of the* State. 

TWO NEW MEMBERS 

j^EW members of the National-Is 

ciatlon of Newspaper E,xettl 

are the Halifax (Canada) Chronic: 

which E. C. Young is manager, and' 
Lima (Ohio) Republican-Gaiettt 

which W. J. Galvin, is business maal 

TO HAVE HOUSE WARMING 

L. SHUMAN expects to ha" 

* formal opening and bosw 

ing of their new building for the h 

Worth Star-Telegram in the 

futffrerv"-'- •- - 1 • -■‘ ■”•’^''2,'?! ’ 

ranks ?( 

fifteen d 

Mr. Ois 

a gradu 

Tokyo, 

bright p 

ner has 

The firs: 

ingcniiit 

F- Gaut 
the Xev 

numl)e ■ 
1- Finkh 

Essex C 

The 1 
first Cai 

box nc\ 

niade a' 

through 

Canadia 

COLCS 

Ledger 

about 4( 

time as 

test arr; 

ment in 

presente 
for the 

Saturi 

Leader, 
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for the circulation manager 
Thi* department is a regular feature of EDITOR & PUBLISHER. Suggestions 

contributions should be sent to Fenton Dowling. Editor fit Publisher, 1116 

^ World Building, New York. 

CARD BILL 

HH. FRIS, circulation manager of 

•the El Paso (Tex.) Herald, calls 
attention to a bill introduced by Mr. 
Gard in the House of Representatives, 
for the District of Columbia, which con¬ 
cerns the employment of any person 
Bjder eighteen years of age, pointing 

out: 
“Section No. 200 of this bill reads that 

JO boy under 12 years or girl under 
18 years of age shall sell,' expose, 
or offer for sale any newspapers, maga¬ 
zines, periodicals, or any other articles 
of merchandise of any description, or 
shall distribute bandbills or circulars in 
any street or public place. 

“Section No. 201 says that no boy 
under 16 years of age shall engage 
in any of the trades or occupations 
mentioned in section No. 200, in any 
street or public place for more than six 
consecutive days in any one week, or 
more than 48 hours in any one week. 
There is danger that such a law in 
Washington will serve as a model for 
similar bills to be presented in other 
parts of the country. 

“I hope every circulation manager will 
take the matter up with his Congress¬ 
man and also send a letter of protest 
to Ctrl E. Mapes, chairman of the com¬ 
mittee of the District of Columbia.” 

NEWS AND NOTES 

ATTAWA, Ont.—The Journal re¬ 
cently sent Capt. M. B. Walker, a 

member of the reportorial staff, on an 
airplane trip from Ottawa to Camp 
Borden, for the purpose of investigat¬ 
ing the possibilities of air service for 
delivery of newspapers in Ontario. His 
report was a favorable one. of interest 
both to the public and the circulation 
department. 

A recent student of .American circula¬ 
tion methods has been M. Oishi, repre¬ 
sentative of Kokuim Shinbun, of Toyko, 
Japan, having a circulation of 300,000 
copies with nineteen editions each day. 
Going to press at 5 a. m. and finishing 
at 4 p. m. It is called a daily paper and 
ranks second in circulation among the 
fifteen daily newspapers printed to Tokyo. 
Mr. Oishi. a young man of 25 years, a 
a graduate of the Japan university of 
Tokyo, with his winning smile, his 
bright personality and democratic man¬ 
ner has made a large circle of friends. 
The first lessons in American circulation 
ingenuity has been given him by Louis 
E Gautier, traveling representative of 
the New \ ork World, on a tour of a 
iiumbe- of Jer.scy towns, ably assisted by 
h Finkle, manager and proprietor of the 
E'sex County News Company. 

The^ Halifax (N. S.) Herald is the 
rst Canadian daily to adopt the news- 

box new:spaper vending machines now 
inade available to all Dominion papers 

rough the change in the size of the 
Canadian penny. 

Columbus, Ga.—Street sales of the 
ger are reported to have increased 

about 400 per cent in a single month’s 
ime as the result of a street sales con- 

arranged by the circulation depart- 
utent in which a $20 suit of clothes was 

whose total sales 
'or the month reached the highest mark. 

Saturday edition of the Oklahoma 
of Oklahoma City, carries a 

NEWSIES NOT A NUISANCE 

Irving Slown, 17 years old, a 
newsboy, was arrested March 10, 
at Broadway and 34th street. New 
York, by a patrolman. The offi¬ 
cer entered a complaint that by 
crying his wares the youth had 
made “an unusual and improper 
noise to the inconvenience of 
pedestrians.” Magistrate Mc- 
Quade in Jefferson Market court 
reproved the officer and set Slown 
free. “Newsboys are not a nui¬ 
sance,” he said, “the public en¬ 
joys them.” 

department under the heading “Our 
News Boys,” instead of issuing a spe¬ 
cial News Boy’s Junior. Explaining why, 
Circulation Manager Ameringer says: 
“In the first place I wish to use this 
space in boosting our circulation in the 
same manner as do other newspapers 
through their News Boys’ Junior. In 
the second place, I want our subscrib¬ 
ers to become personally interested in 
‘our’ newsboys. Naturally they will 
read that part of the paper and by do¬ 
ing so will more thoroughly appreciate 
the work of the boyS and be in a bet¬ 
ter position to give them their utmost 
co-operation by helping them conduct 
their routes more efficiently.” 

Raymond B. Pierce, for eleven years 
was a member of the Worcester Tele¬ 
gram circulation staff, has rejoined the 
staff after a brief absence during which 
he was in the advertising department of 
the Graton & Knight Company. 

St. Paul.—The Boys and Girls page 
of the Sunday Pioneer Press has a “snap 
shot” contest, the pictures being devoted 
to winter scenes. 

The Boston Newsboys’ Club this 
week vacated the quarters at 277 Tre- 
mont street, which it has occupied since 
establishment twelve years ago. 
thorough search has failed to bring to 
light other suitable quarters. Six hun¬ 
dred newsboys are committed to the 
task of finding a new club site. 

“In my opinion whatever we do in 
character building work for boys helps 
to make the circulation game interesting 
and we, in that way, can accomplish a 
great deal more for our publishers.” says 
H. H. Fris of the El Paso (Tex.) 
Herald, who is chairman of the wel¬ 
fare committee of the I. C. M. A. “The 
El Paso Herald recently opened up a 
Happy Hour Hall for the news boys and 
carriers. We have organized a glee club 
and in a short time we e.xpect to have 
seventy members. -Also, arrangements 
will be made to organize a Mexican 
News Boys’ Band. The Mexican news¬ 
boys of the El Paso Herald have a boy 
scout troop. Ninety per cent of the El 
Paso Herald’s carriers and news boys 
are meml)ers of the Y. M. C. A. or boy 
scouts and more than 90 per cent attend 
Sunday School classes.” 

St. Paul.—The Sunday Pioneer Press 
has instituted a contest for the best 
school yell, cash prizes being contended 
for. 

. The annual meeting of the Interstate 
Circulation Managers’ Association will 
be held in Pittsburgh, March 22. 

ILLINOIS 
Ranks High in Many Fields 

It compares favorably with the other 
states in various fields. 

It ranks second in farm implements 
and machinery; railroads and their 
equipment; real property and assess¬ 
ments; coal production; corn produc¬ 
tion; wheat; oats; and in total wealth 
of the United States. 

It is third in total crop value of the 
United States, value of manufac¬ 
tured products; production of hay, 
and total population. 

Fourth in pig iron production; and 
children enrolled in public schools. 

Fifth in petroleum. 

Seventh in number of cows. 

What more could you ask in way of 
a market. 

This list of newspapers covers the 
Illinois territory. 

Rate for Rate for 
Circu- 2,500 10,000 
lation Lines Lines 

Bloomington Pantagraph . . . 17,820 .05 .05 

Chicago Evening American. . . .(E) 364,769 .60 .60 

Chicago Herald-Examiner . . . . .. . (M) 344,538 .55 .55 

Chicago Herald-Examiner ... .(S) 626,637 .75 .75 

Chicago Daily Journal. .(E) 116,243 .26 .24 

fThe Chicago Daily News. . . . .(E) 412,020 .65 .65 

Chicago Evening Post. .(E) 52,981 .25 .12 

*Chicago Tribune . 437,158 .70 .70 

* Chicago Tribune. .....(S) 711,254 1.00 1.00 

*LincoIn Courier-Herald .... .(E) 1,827 .02 .02 

Moline Dispatch . .(E) 10,189 .04 .04 

*Peoria Journal-Transcript. . .. (M&E) 31,011 .11 * .09 

Peoria Star. .(E) 22,913 .075 .06 

Rock Island Argus . .(E) 9,072 .04 .04 

Sterling Gazette . .(E) 4,863 .03 .03 

Government Statements, October 1, 1920. 

tPublishers' Statement. 

*A. B. C. Publishers’ Statement, October 1, 1920. 
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WISCONSIN 
is the second largest state in the 

Union in manufacturing farm im¬ 

plements. 

is the fourth largest state in the 

production of paper. 

has some of the largest grain 

elevators in the world. 

has the largest motorcycle factory 

in the world. 

tobacco pays more per acre than 

that of any other state. 

has more available water power, 

near large markets, than any 

other state. 

with its annual cranberry crop 

would make 4,000,000 delicious 

pies. 

Are these facts interesting to National advertisers? 

Do you know that if you would sell your merchandise 

in Wisconsin that these daily newspapers could and 

would secure your buyers for you. Wisconsin people 

like their own newspapers best. 

Circula* Rate for 
tion 5,000 lines 

7,015 .035 
7,814 .045 
7,957 .035 
5,325 .03 
9,716 .04 
5,262 .025 

12,085 .05 
13,371 .05 

113,888 .20 
92,031 .20 
82,927 .14 
74,608 .14 

8,092 .045 
18,091 .05 
10,000 .055 ^ 

^Puklishera' Statement, September 1st, 1920. 

^^Publishers’ Statement, March 1, 1020. 

^Appleton Post-Crescent.(E) 
Beloit News .(E) 
Eau Claire Leader-Teiefram.(MEAS) 
-Fond du Lac Reporter .(E) 
Green Bay Press-Gazette .(E) 
Kenosha News.(E) 
La Crosse Tribune and Leader-Press.(EAS) 
Madison (Wis.) State Journal.(EAS) 
^^Milwaukec Journal .(E) 
^Milwaukee Journal .'. (S) 
Milwaukee Sentinel .(MAE) 
Milwaukee Sentinel.(S) 
Racine Journal-News .(E) 
Superior Telegram .(E) 
Superior (Wis.) Sunday Times.(S) 

Government Statements, October 1st, 1920. 

-A. B. C. Publishers* Statement, October 1st, 1020. 

A weekly feature of Editor & Publisher conducted by C. L. Perkins, ertc**. 

secretary of the Association of Newspaper Classified Advertising Managerv Y 

are invited to bring your classified problems to this department for discimj* 

ATLANTA CONVENTION 
PROCUIAM 

pLAXS for the second annual conven¬ 
tion of the members of the Associa¬ 

tion of X’ewspaper Classified Advertising 
Managers are well under way. From 
present indications about one hundred 
newspapers will be represented at this 
meeting, which will be held in .\tlanta. 
June 13 to 16, which is the same time as 
the .Associated .Advertising Clubs con¬ 
vention. 

The program committee, of which 
John L. Irvin of the Des Moines Trib¬ 
une and Register is chairman, has sub¬ 
mitted a most comprehensive program. 
Last year the program consisted entirely 
of round table discussions. This year, 
however, a number of speeches on inter¬ 
esting topics by competent men, have 
been included. One of these will be on 
the “Psychology of Classified Advertis¬ 
ing” delivered by a well knpwn professor 
of psychology from a large university. 

The program also has a place for a 
speech entitled “Classified Advertising 
as a Publisher Sees It.” This will be 
given by one of the most prominent pub¬ 
lishers in the United States. 

The great majority of the time will be 
devoted to round table discussions cov¬ 
ering every phase of classified with par¬ 
ticular emphasis devoted to methods of 
selling. It is the aim of the committee 
to have this meeting give more about 
methods of increasing lineage rather 
than methods of handling business se¬ 
cured. The Thursday night program 
consisting of five-minute talks in which 
every member will submit his best bus¬ 
iness building idea. Prizes will be 
awarded to those submitting the best 
plans. The speakers and chairmen of the 
various meetings will be announced in a 
few weeks. 

The following is a copy of the pro¬ 
gram as submitted by the committee: 

MONDAY, JUNE 13, 1:30 P. M. 

Rates, the Foundation of Classified Adver¬ 
tising Revenue. 
Relation of display and classified advertis¬ 

ing rates. 
Flat and sliding scale. 
Different rates for different classifications. 
Should the foreign advertiser pay a higher 

rate than the local advertiser? 
Cash and charge rates: Should the transient 

advertiser who pays in advance secure a 
lower rate than the charged advertiser? 

Contracts and contract rates. 
How much reduction in rate is the con¬ 

tract advertiser entitled to? 
Which form of contract is best for the 

advertiser—daily or bulk space? 
Should newspaper discriminate against the 

smaller contract advertiser by granting 
a lower rate to the advertiser who will 
contract to use more and larger space? 

MONDAY, JUNE 13. 7:00 P. n 

The Importance ,I Typography Md iij^'won 
in Building Volume. j 
Body type. 
Display type in classified. 

Should It be continued? 

Penalizing display type by higher r. 
Could reader interest in clatsifi^ 

tising be increased by the tlirriiiu-? 
display type? 

White space and indentions. 
Irregular arrangement of type 

advertisements. 
Broken column in classified. 

Do advertisements which break tber ^ __ 
rules dominate the page to sock mKstm of pa 
tent as to reduce the pullin» 
th#* «niall#.r aH^ 

^tioir ow 

SS!" 
{ipplied wi 

in for sp 
Cntnct in 
(kiffe niei 
Cak men. 
jltytaoni 1 

the smaller advertisements on tkt 
or adjoining page? 

Is the classified advertising pa|e Arrice to 

broken columns as inviting to tit r 
—as easy to read and, thereforr a 
ductive? 

Illustrations in classified advertUeom 
Do comic strips and other fixed sn,' 

tures, when placed on the clusikf 
vertising pages, increase the rejikt 
est in Want .Vds? 

Styles and sizes of classification hezdiw 
Proper size. 
Legibility. 
One line vs. two line captions. 

Rules: cut-off and heading. 
Waved rules vs. straight rules. 

Proper location in paper for cUisifiedi 
tising section. 

Proper arrangement of classificatiom 
Nine column page vs. eight column pm 
Marking the paper for the composini 

Standardization: A Necessity in theFiJ 
Statistics. ^ 
Rate Cards. 
Abbreviations. 
Headings. 

TUESDAY, JUNE 14, 1:30 P.H. 

‘‘The Psychology of Classified AdvertaJ 
By a University Professor of Psychoit 

THURSDA 

I Adt 

diaper r 
'fflparative 
piper for 
sent!. 

!boc!(i prom 
lore read 
crette new 

iffctive use 
Bkiboards ai 

M advert 

Developing the Foreign Field. 
Direct mail advertising vs. special!, 
, display advertising in the mail editie' 

your own newspaper. 
Lists of advertisers and how to coinri!i._ 
Putting the “punch’* in your sales leiin 

Will your opening paragraph arow 
interest ? 

Is your argument logical? 
Will your closing paragraph ’'cliocPA 

sale? p 
Clipping classified advertisements froag^,,. 

publications and securing them for 
own newspaper. 

Booklets, coupons, testimonials and 
enclosures, and their proper use. ^ 

How direct advertising can be used protdB' 

Address by President L. J. Bo^hner, Clas¬ 
sified Advertising Manager, The Chicago 
Daily News. 

Appointment of Special Committees. 

I credit" 
Bjnbods of 

... .gg^Bflbods of 

... the development of certain 
Importance of knowing your market 

oughly before you launch your mai 
paign. 

First class mail vs. one cent postage. 
Stamping the return envelope whick 

enclose with your letter. 
The cost of mail promotion work. 
Special representatives in other citiet 

Advertising Agencies. 
Agency commissions and cash discotmti 
Extra commissions to so-called cIassiMKfr,Qjj^ 

^ bast 
Vu vhich 

vertising brokers. 
Failure of some agencies to remit 

amounts with their orders. the 
Paying for listings and space in a 

advertising agencies booklets and 
logues. ^ y, 

Co-operating with Classified A<l'«gTo thf 
Agencies. 

WEDNESDAY, JUNE 15, 1:30 P. 

Advertising as the 

Censorship—Essential in Developing Reader 
Confidence. 
Misclassification. 
Employment agency advertising. 
House dealer advertising. 

Furniture dealers, musical instrument deal¬ 
ers, live stock dealers, automobile sales¬ 
men, etc. 

Storage house advertising. 
Money to loan advertising. 
Commonly-called objectionable advertisements. 

Advertisement which call for money; de¬ 
tective schools and bureaus, story and 
scenario writing courses, matrimonial ad- 
vertisin((, home-work schemes, investment 
advertising which promises large or un¬ 
usual returns. Help Wanted advertise¬ 
ments which require investments, wild¬ 
cat corporation stocks, hazardous mining 
propositions, objectionable medical adver¬ 
tising; palmists, horologists and other 
fortune tellers; correspondence schools 
which seek students through keyed ad¬ 
dresses, etc. Each of the above classes 
of advertising will be discussed individ^ 
ually. 

Copy editing. 
Abbreviations and their abuse. 

‘^Classified 
Sees It." 
By a Leading Publisher 

Selling More Classified Advertising Ow 
Telephone. 

Telephone Salespeople. 
System in the telephone room. 
Men or women solicitors. 
Essential qualifications of telepbone 

people. 
Training salespeople. 
Special training to develop salwpwp 

specific classifications or account!. 
Effect on advertiser of persistent 

who “hanars on** vs. one who ****1^^ doubt 

By a 

»ie paper! 

who **hangs on** vs. one who 
suasive. . 

Proper time to solicit over the telyWj|j 
Methods of assigning leads to telephost 

itors. 
(Districts, classifications, teleph<*< 

changes, etc.) , 
Telephone salespeople as mctni « 

menting work of street salesmen. 

Calling expired orders. 
Sellinf^ contracts over the telephone 
Handling contract accounta by telepk®**®!] additii 

stead of personal solicitation. “ 
Combination salespeople and td-tt*®* 

Telephone solicitors* daily reporta 

Methods of payment as an 
salesman or saleswoman to do h*®® 
Salaries. 
Commissions. 
Bonuses. 
Prizes. 
Etc. 

o' 5 
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, Ad-uker». 

•'of copy and number of in- 

id-takers to telephone sales room. 
operators. 

of payment. , . . . 
advertisements by telephone. 

^(fpNESDAY, JUNE 15. 7:00 P. M. 

the Business of the Street Seles- 

1 of definite district for street salesmen 
V plan of assigning them to specific 
iaiicitions exclusively. 

-.^g salesmen’s districts occasionally to 
' entnt men from becoming “rusty.” 

, n. women solicitors. 
competition for street salesmen 

i thrir own districts or territories, 
siisg salesmen by direct mail advertising. 
Ija, of training salesmen; keeping them 
j^ed with arguments and sales talks. 
.Sen’, reports. 
.rdf staff: . 
"ni for special classes, 
foitnct men. 
Cterfc men. 
Cak men. , 
)(ixiniam number of active accounts sales- 

Btf can handle successfully. 
Uem of payment : 
rseries, commissions, etc. 

prizes and bonuses as a stimulus 
' te Jtr'eet salesmen, 

to advertisers. 
Problems of the Classified Man- 

pages and special editions in classi- 
1 w 
X: tkey build permanent, future business? 
vf I newspaper's editorial and circulation 
Nlkies have a direct bearing or .influence 
a tbe pulling power of its Want-ad col- 
mi- . 

practices unscrupulous competitors, 
asd bow to counteract them. 

Advertising or Want-ads? 
Does the public, generally, know what is 

meant by Classified Advertising? Could 
the name Want-ads be substituted and 
eliminate a great deal of the confusion 
vbicb now exists, without any harmful 
effects? 

THURSDAY, JUNE 16, 1:30 P. M. 

Advertising Promotion and Pub* 
kity. 
^ .s«(>cr Display. 
'rritivc values of different locations in 
paper for classified promotion advertise- 
aents. 

• rid promotion advertising seek to secure 
acre readers of classifled advertising or 
aeite new advertisers ? 
' dve use of street car advertising, 

b.^rds and posters as builders of classi- 
M advertising 

’iue tt) house canvassing. 

Vrating good will through the use of 
pt5 to Want-ad patrons. j 
.seating classifled advertisers to write 

betttr copy. 
■ating interest in classifled advertising 
through news items, 

iti and Collections. 
of CTedits. 

No credit” lists, 
f '.bods of billing. 
f«hods of collecting. 
'■"pction costs. 

THURSDAY. JUNE 16, 7:00 P. M. 

ieMost Succesaful Business-Building Idea 
IT SeUiiig Plan 1 Ever Used.*’ 
i wries of short talks by members of the 
A^ciation of Newspaper Classifled Adver- 

f tutng Managers. 
Every member of the Association is eligi- 
f to entry—in fact, it is expected that 
nyone present at this time will contribute 

least one good business-selling idea or 
J“,*Jich he has used successfully and 
-JO the remaining members can take home 
3:^ work. The lid is off; 
•^> no limit. Each member may contri- 

as many good ideas as he wishes. 
.*v 1 P^vson submitting the best, most 
* ticai classifled creating idea, in its en- 

* pvize of $20 will be given. 
J the next best business-building plan 

Pftze of $10 will be given, 
prize of $5 will be awarded to the 

5^r; *hOv in the opinion of the judges, 
L plan or idea for in- 

_‘Hp the volume of classifled advertising 
■ “y newspaper. 

he ludgeQ. whose names will be an- 

* oE fhe session, will 
‘Ppomted by President Boughner, 

Sl*i?v?*** Committees, 
of Officers. 

®unia*nt. 

those who attended the meeting in 
wapolis last year have proven be- 

Joubt, the value of these gather- 
* By applying ideas learned there. 
J' P*Pfrs have increased their classi- 
'■fvenue by thousands of dollars and 

by discovering new methods, have 
in operating expenses many times 

">st of the trip. 

^''•'ition to the many tangible re- 
^ secured by absorbing specific infor- 

of the greatest values was 
'elopment of a greater realization 

, power of classified advertising 
resulting enthusiasm in the work 

NISSEN OF LOS ANGELES 

T^R. NISSEN entered ne^vspaper 
work as purchasing agent for the 

Los Angeles Herald in 1913. From the 
purchasing d e- 
p a r t m ent Mr. 
Nissen entered 
the advertising 
field, acting for 
four years in the 
capacity of dis- 
p I a y salesman. 
His work then 
earned for him 
the position of 
advertising pro¬ 
motion manager 

^ -t'f the Herald. 
ISSES IvJJsggf, 

head of the Her¬ 
ald’s promotion work until last Novem¬ 
ber, when he was appointed classified 
advertising manager. Since assuming 
his present duties, Mr. Nissen and his 
department have made substantial gains 
over the best year in the paper’s history. 

of building classified. With such bene¬ 
fits derived from an exchange of ideas, 
by the thirty men attending last year’s 
convention, how much greater will they 
be this year with three times as many to 
contribute their knowledge? There is 
not a publisher in this country who could 
not profitably send his classified manager 
to Atlanta next June. 

Furthermore there is not a publisher 
in the country, with a classified depart¬ 
ment, who will not send his representa¬ 
tive if he realizes the value which the 
trip will mean, in dollars and cents, in 
the earnings of his paper. 

Howe Head* Vermont Editors 

Barke, Vt.—Nearly forty members of 
the newspaper profession in Vermont 
gathered here on March 11 for their 
annual mid-winter meeting. The busi¬ 
ness session in the afternoon, resulted 
in the election of F. E. Howe of Ben¬ 
nington to the presidency and Harrison 
Thayer of Essex Junction to the office 
of secretary-treasurer. J. E. Hussey of 
Boston, representing the International 
Paper Company, explained the news¬ 
print situation and R. T. Patton of 
Skowhegan, publisher of the Indepen¬ 
dent Reporter, also spoke. At the ban¬ 
quet talks were given by Governor Hart- 
ness and Congressman F. L. Greene. 

Entertained in “Booby Hatch” 

Salem, Ore.—Newspaper men who 
are members of the Oregon legislature 
and those who are here covering the 
present session were guests a few nights 
ago of Dr. R. E. Lee Steiner. Dr. 
Steiner is 'superintendent of the state 
hospital for the insane, but that fact, it 
is understood, is no reflection upon his 
temporary guests. Elbert Bede, reading 
clerk of the house and editor of the 
Cottage Grove Sentinel, was toastmas¬ 
ter. Talks were made by Representa¬ 
tives Ben Sheldon and Frank Davy, 
Senator Bruce Dennis, Don H. Upjohn, 
Ralph Watson and the host. 

Hermit Club in Bridgeport 

Bridgeport, Conn.—The newest or¬ 
ganization of especial interest to news¬ 
paper men is the Hermit Club, now 
forming. Actors, theatrical men and 
new spaper men arc eligible. William E. 
Burton, who studied law while working 
on nanhury and Bridgeport newspapers 
and later passed the bar examinations, 
is acting as temporary president. Hand¬ 
some cluhrooms are planned. 

THE RICHEST AREA 
OF ITS SIZE US NATURAL RESOURCES 

WEST 
Virginia 

^The land area of West Virginia is 24,022 

square miles or 15,374,000 acres. Of 

this there is a very large amount still 

in virgin forest, while the coal area 

of the State is estimated by some to 

reach 17,000 square miles, or equal 

to the combined coal area of Europe, 

excluding Russia. 

TiOwing to the varied character of its 

soil and climate, its resources of raw 

materials, its possession of vast sup¬ 

plies of cheap fuel,—coal oil and gas 

—its tremendous potentialities of hyro- 

electric power and its excellent trans¬ 

portation facilities. West Virginia offers 

innumerable opportunities to the Na¬ 

tional manufacturer for the. sale of his 

merchandise. 

^West Virginia daily newspapers bring 

the advertiser and consumer together, 

the result of which is “consumer de¬ 

mand.” These daily newspapers do 

the work for you. 

Rate 

for 

Circu- 5,000 

lation line* 
Bluefield 

ttTelocreph ... (M) 5,071 .025 

Charleston 

••Gazette.(M) 13,562 .05 

••Gazette _ (S) 14,565 .05 

IDaily Mail (ERS) 13,590 .04 

Clarkaburg 

tlExponent ... (M) 7,481 .03 

••Telegram ...(E) 8,118 .035 

••Telegram_(S) 9,565 .035 

Fairmont 

••Weat Virginian (E) 4,903 .03 

t^Timas .(M) 5,085 .03 

Huntington 

••Herald-Dispatch 

(M) 10,688 .035 

• 'Herald-Diepatch 

(S) 10,848 .035 

Martin eh arg 

journal 

Rate 

for 

Circu- 5,000 

lation lines 

. (E) 4,800 .03 

Parkereburg 

tlNewe .(M) 5,053 .02 

llNawt .(S) 6,327 .02 

••Sentinel _(E) 8,059 .024 

Wheeling 

11 Intelligencer (M) 10,338 .04 

llNewt .(E) 14,186 .08 

llNewt .(S) 14,168 .08 

llGovamment Statements, Oct. 1. 
1920. 

••A. B. C. Reports, Oct. I, 1920. 

IPublithar't Statement. 

9 
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“KNIFING” NEVER PAYS * 

National Advertiser Gives Sound Ad¬ 

vise to Six-Point League 

The space buyer wants concrete infor¬ 
mation and is not interested in what 
newspaper publishers think about their 
competitors, according to A. H. Deute, 
general sales manager of the Borden 
Sales Company, who spoke at the 
monthly luncheon of the Six Point 
League, March 15, on “Newspaper Co¬ 
operation from the Standpoint of the 
Space Buyer.” 

Mr. Deute told of several instances, 
illustrating his point. In one town, he 
was advertising his products in a cer¬ 
tain newspaper, when its competitor 
came to him and told him that the rival 
paper was no good. He gave numerous 
reasons why he should use his paper 
instead. This Mr. Deute did. The pub¬ 
lisher who had lost the advertising im¬ 
mediately came back with his argument, 
and, as a result, the advertiser decided 
he could get along very nicely without 
either newspaper in that particular town. 

In Tulsa. Okla., a publisher wTote 
to Mr. Deute’s company, telling just 
what service his newspaper could give. 
So impressive were the letters, that they 
gave the paper some advertising. In 
the meantime, the representative of Mr. 
Dcute’s company in Tulsa wrote that 
this paper was the smallest in the town. 
The company used it just the same, 
and in a few days the newspaper pub¬ 
lisher, himself wrote, saying that he did 
not think his paper was large enough to 
handle all of the advertising and sug¬ 
gesting that another newspaper in the 
same town be used. His advice was 
complied with, and both papers got 
some business. 

Mr. Deute thinks publishers of new'S- 
papers should try this plan, rather than 
“knifing” competitors, which, he says, 
is con.stantly the case. 

About ninety members of the League 
were present. 

FIRST ALASKAN WOOD PULP 

Government Receive* First Samples of 

Juneau Mill Product 

(Special to Kditor & Publisher) 

Washington'.—Alaska is now manu¬ 
facturing wood pulp. The Department 
of Agriculture announced March 13 the 
receipt of samples of the first run of a 
new mill established near Juneau, in the 
Tongass national forest. Forest service 
officials, after examining the samples, 
said that the establishment of the mill 
marked another milestone of progress in 
pulp production for the newsprint in¬ 
dustry. 

The mill near Juneau is the first to be 
established in the territory, and is op- 

Million 
Dollar 

Hear st 
Features 

Tlio World’s Greatest Circulation 

Builder* 

International 

Feature Service, Inc. 

New York 
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crated by hydro-electric power. It has a 
capacity of twenty tons of pulp a day, 
with power resources available for in¬ 
creasing the output to 250 tons. The 
samples received here are spruce pulp, 
but hemlock also will be ground in quan¬ 
tities for newsprint purposes, officials 
said. Later it is planned to enlarge the 
mill so as to make paper. 

Forest service officials said that an 
area of the Tongass national forest con¬ 
taining 2,000,000,000 feet of pulp-making 
timber would be placed on the market 
soon in response to inquiries from pros¬ 
pective paper manufacturers. 

Extend Cable Modus Vivendi 

Washington.—A continuation of the 
modus vivendi, which has governed the 
International Communications Confer¬ 
ence in its consideration of the division 
of former German cables, was decided 
upon March 15 at a meeting of the 
delegates of the five allied and associ¬ 
ated powers when the agreement was 
due to expire by limitation. In extend¬ 
ing it no fixed date was set for its ex¬ 
piration. The delegates merely con¬ 
tented themselves with an informal en¬ 
gagement to continue the provisional 
understanding by which the conference 
had operated. It is expected that an¬ 
other meeting of the delegates will be 
called early next week. 

J. R. Booth Company Sued 

Ottawa, Ont.—Action has been in¬ 
stituted by the Attorney-General of 
Ontario against the John R. Booth 
firm, which is accused of having cut 
timber estimated at two million feet on 
the Boncherre river limits of the 
Golden Lake Lumber Company. Dam¬ 
ages to the extent of $40,000 are sought. 
The defence is that rights to cut this 
timber were properly obtained. 

FIRST IN 1000 

NEWSPAPERS 
A National Advertiser with 30 
years* experience recently stated 
that his records show that for 
the money expended the results 
produced by the Washington 
Star placed it FIRST IN 
AMERICA among a thousand 
newspapers. 

Western Representative, J. E. Lutz, 
First Nat’l Bank Bldg^ Chicaro, III. 
Eastern Representative, Dan A. Carroll. 

Tribune Bldg., New York, N. Y. 

World Wide 
ADVERTISING CORPORATION 

Advertising Counsel 
One West 34th St., New York 

. I 1 2969 
iMephonet Fitzroyj 5111 

Cabiz Address: 

SCHOLZEMp NEW YORK 

PORTLAND ENACTS AD LAW 

City Supplements Oregon Statute, Re¬ 

quiring License for Poster Men 

(Special to Editor & Publisher) 

Portland, Ore.—Oregon’s state law 
against fraudulent advertising is now 
supplemented in Portland by a municipal 
ordinance of the same general tenure. 
The ordinance has been passed by unani¬ 
mous vote of the council at the request 
of the Better Business Bureau of the Ad 
Club and with the approval of the news¬ 
papers. 

The ordinance contains iron-clad pro¬ 
visions against untrue, deceptive or 
misleading statements in advertising, 
whether printed in newspapers or circu¬ 
lars or on billboards. It also provides that 
all second-hand, blemished and defect¬ 
ive articles shall be marked as seconds 
and advertised as seconds. 

The ordinance further makes it ob¬ 
ligatory for each person engaged in the 
placing of advertising matter to wear a 
numbered metallic badge designating 
such person a licensed distributor or 
bill-poster. 

No person, firm or corporation will 
be permitted to post or distribute any 
advertising matter without obtaining a 
license. Goods manufactured in Oregon, 
however, are exempt from this provision. 

Fined $31.15 For Stealing Papers 

Decatur, Ill.—A crusade by the De¬ 
catur Review against persons stealing 
copies of the Review from porches re¬ 
sulted in the arrest this week of Henry 
Wonders who pleaded guilty to malicious 
mischief and was fined $31.15. Wonders 
said he took the paper because he was 
out of work and was looking at the 
want ad section in hopes of finding a 
job. 

The 
Pittsburgh 

Post 

has the second 

largest morn¬ 

ing and Sunday circulation 

in Pittsburgh. 

FIRST 
In 1920 The New York Times published 
23,447,395 agate lines of advertising-— 
5,295,386 lines more than any other 
New York newspaper. 

Hundreds of columns were omitted 
because of the lack of space or declined 
as objectionable under the censorship 
rules of The Times. 

The New York Times 
“All the News That’s Fit to Print” 

OF THE SHAFFER GROUP 

The Indianapolis Star, The Muncie 
Star and The Terre Haute Star com' 
p^ose The Star League of Indiana. 
The Star League of Indiana reaches 
the maximum buying power of 
Indiana at minimum cost, every morn¬ 
ing of the year. 

THE 
STAR LEAGUE OF 

INDIANA 
Thoroughly Covers Indiana 

OF NEWSPAPERS 

semblyman Betts and repres»:!ac,„ 
advertising interests appear^ j” 
port of the measure. Henry W ^ 
leen of Buffalo was the only obimo 
Richard H. Lee, counsel for the ju 
dated Advertising Clubs of the H'orij 
characterized unscrupulous and fratt' 
lent advertising as a menace to 
industrial advancement of the natM, 

Hawaii Demands. Translatiom 

Honolulu, H. L—Translations of 
matter published in a foreign lang-„I] 
with the exception of bona fide adi 
tisements would have to be filed 
the Territorial Secretary of State a 
cording to terms of a bill introduced 
the Territorial Senate at the instaace 
the American Legion. Y. Soga, eij 
of the Nippu Jifi largest japancse ne. 
paper published in Hawaii, said that' 
bill would put Japanese newspapers! 
out of business, owing to the ex- 
that would be entailed in proviu^' 
translations. 

Bett* Propose* Truthful Ad Bill 

Albany, N. Y.—A bill the aim of 
which, the introducer. Assemblyman 
Betts, said, was “truth in advertising,” 
and support for which should be given 
in behalf of “honesty in business,” was 
the subject of a hearing by the Assem- 
blv Codes Committee March 15. As- 
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Kt Non: 

The News-Leader’s circulation h 
Richmond is greater than that of all tk 
other Richmond papers comhined. 

The News-Leader's circulation in Vk- 
ginia is greater than any other Yuiaa 
newspaper. 

The sworn statements of the Kichmoii 
papers show the News-Leadis hu ■ 
daily circulation in Richmond whick k 
more than three times greater thu fa 
nearest competitor. 

Foreign representathres 
The Kelly-Smith Co., Chicago, Ifl. 
Marbridge Building KclIy-Smith Cs 
B'way at J4tb St, Lytton Bnildfai 
New York City. _ 
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|« York, 
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FIRST 
in buying power 

American Association of Advertising Afpos 
crolits average person in Indianapolis Radis i average. 
with highest buying power in country. Yes 
can cover this market through 

THEiriDIA/NAPOLIS, 
Use 

Newspapers 
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Basis NEWS 
f»r50yt^rs a JVewpKtptr. 

Frank T. Carrolf, Advrrttnit% Aftfssjff 
t>an A. Carroll, New York Representetm 

J. E, Lull, Chicago Represent^ 

THE VALDOSTA, 
GA., TIMES 

is the only daily newspaper publishtd 
Valdosta and Lowndes Counties. 

Although the population of 
less than 11,000, its bank deposits 
sources are larger than any town ol 
size or larger, in Georgia. 

Use the DAILY TIMES and covtf 
city and surrounding rich farming stetn 
tion. 

Represented by 

Frost, Landis & KoW 
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any daily news¬ 
paper in Amer¬ 
ica. 
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TIPS FOR AD MANAGERS 

I 

J- oiacc New \ork. Again making con- 
■^5 «ith' newspapers generally for Kops 

•■Nemo" corsets, 23 Irving place. New 

rink Presbrey Company, 456 Fourth 
York. Placing orders with some 

' °Vork newsT^pers for Keystone Instant 

j Company- Danbury, Conn, 

u H. Rankin Company, 104 S. Michigan 
" Cbicago. Making new contracts with 
"uners for the Haynes Automobile Com- 

iCokomo, Ind. Reported to have secured 
“^Jinwine accounts. Schaeffer Fountain 
a fo, Janesviiie, Wis., and Lightolier Co., 

,, Vork City. 

^Advertising Agency, 519 Washington 
Boston. Reported wili later place orders 

w •nme New England newspapers for East- 
, latile Company, “Pollyana Hair Net” 

«ion. 
Frisk Seaman, Inc., 470 Fourth avenue, 
,, York. Handling the advertising for 
Irtford Fire Insurance Company, Hartford, 

[lUP. 
Thompson Company, 242 Madi- 

a iTcnue, New Vork. Again placing orders 
Jh fi«soapers in various sections for Julius 
^"Tco , gloves, 45 E. 17th street, New 

j(k- 
: McCutcheon-Cerson Service, 64 West Ran- Eitreet, Chicago. Has secured account of 

llan Rcfrigrerating Company. A news- 
tampaign in certain districts is contem- 

diner A Wells, 402 Rush street, Chi- 
Handling the following accounts, J. L. 
& Bros., “Elkhorn Cheese’*, Chicago, 

fuway Motor Company, Lansing, Mich. 

(kandiD • Dorrance • Sullivan, 151 Fifth 

rao<- York. Reported to be preparing 
for some rotogravure advertising for 

eSf Nous Garment Company, negligees, St. 

Ws. 

Qretsleaf Company, 516 Fifth avenue, 
[tff York. Placing orders for eight additional 
ijertions with newspapers for Consolidated 
Spr Company. East End avenue and 81st 
imt. Nt,w York. 

Gre»leaf Company, 41 Mt. Vernon street, 
n Placing advertising for Stedman Pro- 
Company, “Steady-man” golf sole and 
and Stedman “Naturalized Flooring”, 

ih Braintree, Mass. 

Prucei Holmes Advertising Agency, I 120 
9 Nuys Buildmg. Los Angeles. Reported 

plans for a newspaper campaign 
Van Landingham, canned tuna and sard- 

9ty 

fkilip Kobbe Company, 206 Fifth avenue. 
m York. Again placing orders with news- 

for Manahan Moth Paper Company, 
Veicy street. New York. 

Urd A Thomas, Mailers Bldg., Chicago, 
1. ^ain making contracts with newspaper® 
nrious sections for Hauer & Black, “Blue 

i.v Corn Plasters*', 2500 South Dearborn 
■'trt, Chicago. 

Wilttam H. Rankin Co., 50 Madison 
cue, New York. Will place an extensive 
rin^aptr campaign for The Rome Metallic 
ec Company, Rome, New York. 

$. Wald Advertising Agency, 63 Park 
New York. Placing single and double 

HUmh advertising for the Willis Pipe Com- 
II) m some New Y'ork and out-of-town news- 

Making up list of farm and poultry 
B.’iicjiv for Neuschafer “Egg and Sex 
icdt trs.” 

Friak Seaman, Inc., 470 Fourth avenue, 
I’lacing advertising for the 

tmaj Dalby Company, maker of children’s 
4 womens knit underwear, Watertown, 
asv * 

p Connell - Ingalls Advertising Agency, 
the following accounts: The 

^ Treeing Machine Company, Cor- 
Pu Company, United Last Company, 
Lliunts Restaurants. The restaurant ad- • 

^hisini will appear in New England news- 

The Mount Vernon, N. Y. 

daily ARGUS 
more display ad- 

’t'ertning than any other 
|l••w*paper in W^ftebester 
jCoBity. 1 • 

i», u acknowledg- 
if®®t of its power that the 
jhdvertiser should heed, if 
'dsiirous of reaching the 
ptople of Mount Vernon. 

i, B. DAVID & CO. 
. foreign Representative 
in Maduon Ave. NEW YORK 

papers, while the other copy will be addressed 
to the shoe and leather trade. 

John L. Clough Advertising Agency, Mer¬ 
chants Bank Bldg., Indianapolis. Putting out 
a special ncwspa^ier campaign for the Indiana 
Association of Life Underwriters. 

Clarence B. Keemer Company, Toledo, 
Ohio. Placing account of the Willey Universal 
Vulcanizcr Company, Battle Creek. 

Conover-Mooney Company, Harris Trust 
Bldg., Chicago. Handling account of the Der- 
nell Potato Products Company, Chicago. 
Newspaper a<ivertising will begin shortly on 
“Dernell Goldencrisp” potato chips. 

Gundlach Advertising Company, Peoples 
Gas Bldg., Chicago. Handling advertising for 
Harsh & Chapline Shoe Company, Milwaukee, 
Wis. 

Matteson-Fogarty-Jordan Co., 140 N. 
Dearborn street, Chicago. Handling the ad¬ 
vertising for Mills & Gibb Corporation, textiles, 
New Y'ork City. 

Sidener<Van Riper Advertising Company, 
Merchants Bank Bldg., Indianapo.lis. Hand¬ 
ling account for the Richmond Safety Gate 
Company, Richmond, Ind. 

Critchfield & Co., Palace Bldg.. Minne¬ 
apolis. Handling account of the Fairmont Gas 
Engine & Railway Motor Car Company, Fair¬ 
mont, Minn. The campaign will run in rail¬ 
road publications, and railroad employees’ 
magazines througljiout the United States and 
Canada. 

Brooke. Smith & French, Kresge Bldg., 
Detroit. Handling advertising for the Sunny 
Line Appliances, Inc., manufacturers of wash¬ 
ing machines and household specialties. $100,- 
000 has been appropriated for the preliminary 
campaign. 

Dorland Agency, 9 East 40th street. New 
Y'ork. Handling account for the Gould Ap¬ 
pliance Company of New York. 

Walter J. Peterson Company, 431 Michi¬ 
gan Tr. Bldg., Grand Rapids. Planning a na- 
Tional campaign in general periodicals for the 
Martin-Larsen Co., Kalamazoo, Mich., pro¬ 
ducer of Dubel-Dutte furniture, leather and 
metal polish. Starting an advertising cam¬ 
paign in newspapers for the Togan-Stiles Co., 
of Grand Rapids, manufacturer of factory-built 
buildings. 

Chambers & Wiswell Co., Old South Bldg., 
Boston. Handling advertising for the Merri- 
mac Mfg. Co., Lawrence, Mass. 

Alfred J. Silberstein, 18 West 34th street. 
New York. Dutchess Manufacturing Company, 
Poughkeepsie, N. Y., maker of “Dutchess” 
Trousers and “Dutchess” Knickerbockers, have 
placed its advertising in the hands of this 
agency. 

Franklin P. Shumway Company, 453 
Washington street, Boston. A series of Ips¬ 
wich Hosiery advertisements are ordering into 
about 60 of the leading dailies of New England 
and New York state, 10,000 lines to be used 
during 1921 and first insertion to be on March 
22, and continuing semi-weekly, 

Brooke, Smith & French, Inc.,^ Detroit. 
Sum of $100,000 has been appropriated and 
will be handled by this agency for a prelim¬ 
inary campaign for the Sunny Line Appliances, 
Inc., of Detroit, a new firm handling w .:iiing 
machines and other household specialties. 

Ash Advertising Agency, 216 Market 
street, Newark, N. J. Placing orders with 
newspapers that have poultry sections for The 
Kerr Chickeries, Inc., 123 Liberty street. New 
York City. 

Barrow & Richardson, Drexel Bldg., Phila¬ 

delphia, and 19 West 44th street, New York. 

THE SUNDAY NEWS 

leads the other Detroit Sun¬ 
day paper in city circula¬ 
tion by 69,000; in local trad¬ 
ing territory circulation by 
80,000 and in total circulation 
by 61,000. 

LOS ANGELES 

Government Circulation Statement 
April 1, 1920 

134,686 
The Giant of the 

West 
MEMBER A. B. C. 

Again renewing newspaper contracts for Auto¬ 
car Company, Ardmore, Pa. 

Blackman Company, I 16 West 42nd street. 
New Y'ork. Placing two time orders with 
newspapers in various sections for Alfred H. 
Smith Co., “Dier Kiss” perfume, 15 West 34th 
street, New Y^ork City. Placing orders with 
some newspapers for Butterick Publishing 
Company, fashion pattern, Spring street, New 
Y'ork. 

Cowen Company, 50 Union square. New 
York. Will shortly place orders with news¬ 
papers for Lorillard Tobacco Company, “Beech¬ 
nut Tobacco”, 119 West 4(Jth street. New 
Y'ork. 

Erwin Wasey & Co., 58 East Washington 
street, Chicago. Placing orders with a few 
newspapers in selected sections for Stark Roll¬ 
ing Mill Co., “Toncan” metal. Canton, Ohio. 

Federal Advertising Agency, 6 East 39th 
street, New York. Placing orders with news¬ 
papers in selected sections for D. E, Sicher 
& Co., “Dove” undermuslins, 45 West 21st 
street, New York. 

Gardner Advertising Company, 1627 
Locust street, St. Louis, and 25 East 26th 
street, New York. Again making contracts 
with newspapers for Fownes Bros. & Co., 
“Fownes Gloves”, 119 West 40th street, New 
York. 

Capehart*Carey Corporation, Times Bldg., 
New York. Making 5,000-Une contracts for 
Veenolak. 

William H. Rankin Company, 104 South 
Michigan avenue, Chicago. Making 5,000-line 
contracts for Wilson & Company. 

Procter Sc Collier Company, Commercial 
Tribune Bldg., Cincinnati. M<aking 13,000-line 
contracts for Philip Carey Company. 

Sweeney Sc James Company, 1821 East 
13th street, Cleveland. Making 10,000-line 
yearly contracts with newspapers for Jordan 
Motor Car Company. 

Lord Sc Thomas, Mailers Bldg., Chicago. 
Handling advertising for Jiffy Dessert Com¬ 
pany. 

Green>Fulton*Cunningham, Free Press 
Bldg., Detroit. Making 1,000-line contracts 
for the Detroit Stove Works. 

Erwin, Wasey St. Co., 58 East Washington 
street, Chicago. Making 5,000-line contracts 
with newspapers for the LaFayctte Motors 
Company. Making 10,000-line contracts with 
the Oakland Motor Car Company. 

Philip Ritter Company, 185 Madison 
avenue, New York. Planning an experimental 
campaign in typical cities for “Vanique’* 
cuticle remover and nail polish, manufactured 
by the Posselt Products Company. Handling 
advertising for Janssen Piano Company. 

Boston Globe and 

Pittsburgh Sun 
have wired their order* for 

Lessons in Baseball 
the new Sporting Page Feature 

The International Syndicate 
BALTIMORE, MD. 

The amalgamation of the two leading 
progressive Jewish newspapers of 
New York 

THE DAY 
AND 

THE WARHEIT 
brings into being the most powerful 
advertising medium in the Jewish field 

9l)C9ap 

The National Jewish Daily 

“The African World’’ 

& 

“Cape-to-Cairo Express” 
Published every Saturday in 

London. 

SOLE AGENTS FOR UNITED 

STATES 

The World Wido Advertising 

Corporation 

No. 1 West Thirty-fourth St., 

NEW YORK CITY 

Nelson Chesman Sc Co., 1127 Pine street. 
St. Louis. Making 3,000-line contracts with 
newspapers for J. H. Brown Medicine Com¬ 
pany. 

Stack Advertising Agency, Heyworth 
Bldg., Chicago. Renewing contracts with 
newspapers for Swift & Co,, Chicago. 

Blackman Company, I 16 West 42nd street, 
New York. Sending out 510-line copy to run 
3 times in Sunday newspapers for the General 
Cigar^ Company. Making 1,000-line contracts 
for .Alfred H. Smith Co. 

H. E. Lesan Advertising Agency, 440 
Fourth avenue, New York. Making 3,000-line 
contracts for United States Light & Heat 
Corporation. 

Wylie B. Jones Advertising Agency, Bing- 
hamtonj N. Y. Sending out 42-linc copy to 
run twicea-week from March to November in 
a large list of newspapers for Stearns Electric 
Paste, Chicago. 

F. J. Ross, 119 West 40th street, New 
York. Making 5,000-line contracts with a large 
list of newspapers for Fidelity and Deposit 
Company, Baltimore, Md. 

N. W. Ayer Sc Son, 300 Chestnut street, 
Philadelphia. Sending out 40-inch orders to 
run 8 times, and 4 inch orders to run 32 times 
in a selected list of newspapers for Joint Coffee 
Publicity. Sending out 4-inch copy to run 
10 times and 24-inch copy to run 5 times for 
the .American Sugar Refining Company. 

Massengale Advertising Agency, Candler 
Bldg., Atlanta. Making 3,000-Hne contracts 
with Western newspapers for Currie Bros., 
Atlanta, G^. 

Th€ Family Incoma 

Over $3,000.00 
In Buffalo the percentage of fam¬ 

ilies with incomes over $3,000.00 is 
Six Times Greater than the average 
for United States. 

Buffalo Evening News reaches 95 
per cent of the families with $3,000.00 
income or over. It reaches 80 per 
cent of the English reading families 
in the Buffalo market. 

KELLY SMITH CO. 
Foreign Representatives 

Marbridge Bldg., New York City 
Lytton Bldg., Chicago, Ill. 

Circulation sells in New 
York for 50% more 
Daily and 100% more 
Sunday than any other 
New York Morning 
newspaper. 

The 

Pittsburg Press 
Daily and Snnday 

Has the Largest 
CIRCULATION 
IN PITTSBURG 

MEMBER A. B. C. 
Foreiirii Advertising Representatives 

Metropolitan Tower, People’s Gas Bids. 
I. A. KLEIN JOHN GLASS 

New York Chicago 

Leased Wire Service 

Foreign News Reports 

“Pony” ServiMS 
Teletype Service 
Mat and Mail Services 

Speed—Reliability—Quality 

International News 
Service 

lOth floor. World BuUiRng, 
New York 
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SELLS THREE. BUYS ONE 

M. J. Anderson New Editor and Man¬ 

ager of Salem Time*-Regi>ter 

{Special to Eoitok & Publishek) 

Roanoke, Va.—The Salem (Va.) 
Times-Register has been purchased by 
Marvin J. Anderson, who on January 1, 
sold his interest in the Marion (Va.) 
News, the Marion (Va.) Democrat and 
the Troudale (Va.) Grayson Enterprise, 
to .Arthur L. Cox. Returning from 
overseas service, Mr. .Anderson bought 
his father’s paper, the Marion News. 
Later he bought his opposition, the Mar¬ 
ion Democrat, and installed a contribut¬ 
ing editor to take of the political side. 
Then he ventured into Grayson County 
t\’a.), and started the Enterprise. 

\V. W. McClung, who has been the 
majority stockholder of the Salem (Va.) 
Times-Register, wished to retire and 
sold the property to Mr. Anderson. The 
new proprietor of the Times-Register 
has a linotype machine on the way and 
is planning other improvements to the 
already modern plant. 

Another Paper for Malden 

Malden, Mass.—A new newspaper 
will be published here about March 25 
under the name of the Telegram. The 
capital stock of the concern is $100,000. 
Tlie incorporators are; Edward T. 
Glynn of Medford and John A. Mc¬ 
Gowan of Cambridge, two newspaper¬ 
men, formerly employed in Boston, and 
Frank E. Viano, Somerville. 

New Equipment at La Porte 

La Porte. Ind.—The Herald has pur¬ 
chased a 16-page Goss printing press, 
which is now in operation. The make¬ 
up now is eight columns wide, 12)^ ems 
to a column, with columns 20 inches long. 
The Herald has also added another lin¬ 
otype. 

To ForecloBe New London Telegraph 

New London, Conn. — Foreclosure 
proceedings have been granted by Judge 
John W. Banks in the Superior Court 
against the Telegraph Publishing Com¬ 
pany, in favor of the estate of Morton 
F. Plant. The mortgage debt is $20,466. 
Publication of the Telegraph, a daily 
niorning newspaper, was suspended 

some months ago. Attorney. Charii, 
Smidley has been authorized to sdl 
property, and if no offer greattr ( 
the amount of the debt is receitid, 
execute a deed of the property in fj, 
of the claimants for the amount of 
debt. 

Third Daily in Manhattan, Km, 

Manhattan, Kan.—The Daily C 

icle is the name of a new mcT" 
new.spaper with H. H. (“Harve") 
sons, formerly of the Topeka Capita 
editor. This gives Manhattan 
daily papers, in addition to three r 
lies and a college semi-weekly. 
Parsons leased the Chronicle froniF. 
Lamb, as a semi-weekly and convr 
it into a morning edition. 

Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers and 
bookbinders machinery of every description. 
Conner Fendler & Co., 96 Beekman St., New 
York City. 

For Sale 

Potter roller molder for stereotype room. Ad¬ 
dress Daily News. Cumberland, Md. 

For Sale 

Eight-page Goss, straight line, web perfecting 
press with complete stereotyping equipment. 
First class condition. Cheap for quick sale. 
The Herald, La Porte, Indiana. 

For Sale 
Potter rotary newspaper printing press, com¬ 
plete: prints 4 to 16 pages; color attachment 
for four pages. .Address: The Daily News. 
Cumberland, Md. 

For Sale 

One Williams Lloyde combination saw and 
trimmer. No. 42, with ly, h.p. D.C. motor, 
connected; sire of saw table 22x26; sire of 
trimmer table 13x18. One Williams Lloyde 
Daniels planer. No. 42, with 2 h.p. D C. motor, 
connected; sire of planer bed 16x30. The 
Newspaper Enterprise Association, Cleveland, 
Ohio. 

For Sale 
Goss Comet Press, splendid condition. Con¬ 
solidation throws it on the market for $4,000, 
on ^ard cars. Includes motor, full set chases, 
belting, etc. Half and quarter fold. Good 
Model 8 and Model 14 Linotype; complete job 
equipment; much type for both joh and news¬ 
paper. Address Martinsburg Journal, Martins- 
burg, W. Va. 

For Sale 

Duplex Tubular Plate Press, only two years 
old; an unusual opportunity for the publisher 
who needs a press faster than his Flat Bed; 
prints 4, 6 and 8 pages, half or quarter page 
fold and as field develops additional printing 
units can be added. 

4. 6 and 8-page Duplex Press; this is an Angle 
Bar Flat Bed Machine in fine running condi¬ 
tion. 

Goss Comet 4, 6 and 8-page press; this ma¬ 
chine has printed daily with small circulation 
and always received good care. Prices reason¬ 
able. John Griffiths, 41 Marshall St., Pough¬ 
keepsie, N. Y, 

For Sale 
One fully equipped matrix roller, in perfect 
condition. Will sell reasonable. The Beacon 
Journal Company, Akron, Ohio. 

FOR SALE 

Two curve plate casting boxes, 
rocker type, will cast 7 column 21 inch 
plate. 

One three platen steam table without 
steam generator. 

One matrix roller, with motor. 
All in first class shape (Goss Print¬ 

ing Press Company equipment). Used 
seven years, displaced by moving. First 
fair offer received takes them. 

Peoria Star Company 
PEORIA, ILL. 

FOR SALE 

Two four-deck 

Potter Printing Presses 
complete with Cutler-Hammer Control, extra rollers, motors, 
etc., all in splendid running condition. Presses print 7 
columns 20 inches up to 32 pages with one set of plates. 

also 

Complete Stereotype Equipment 
chases, etc., of corresponding size and all in A-1 condition. 

Will be sold reasonably, immediate delivery to make 
room for our new plant. 

THE DULUTH HERALD 
DULUTH MINN. 

Hoe Straight Line Quad Newspaper Press 
Two deck, four plates wide, with color deck (not shown in cut); length of 

inches, seven-column, 13 ems. or eight-column, 121-^ ems, with comply 
stereotyping equipment; all in fine condition; immediate delivery; paper suspend » 

wire for details. 

BAKER SALES COMPANY 
200 Fifth Avenue New York Ciflr 

FOR SALE 
Goss Straight Line Quadruple Four* 
Deck Two-Page Wide Press. Prints 
4. 6, 6, 10. 12. M or 16 page papers at 
24.000 per hour, 20, 24, 28 or 32 page 
papers at 12,000 per hour, folded to 
half page size. Length of page 22^^. 

This Press May Suit You. 

WALTER SCOTT A COMPANY 

PLAINFIELD, NEW JERSEY 

NEWSPRINT 
Publishers by placing their or¬ 

ders with us can rest assured of 

satisfaction in quality, shipments 

as promised at prices that war¬ 

rant our being favored with the 

business. 

Before contracting ASK 

J.&J. scon, Ltd. 
Pilip a Paper 

33 W. 42Dd St.. New York City 
Phone Vanderbilt 1057 

Take It To 

POWERS 
Open 24 Hours out of 24 

The Fastest Elngravert on 
the Eai^ 

Powers Photo Engraving Co, 

154 Nassau St., Tribune BM|. 

New York City 

For Prompt Servia 

TYPE 
Printers'SuppKe* 

Machinery 
In Stock for Immediate Shipmembf 
Selling Houses conveniently looted 

“American Type the Best in Any Gut’ 

AMERICAN 

TYPE FOUNDERS Ca 
Boston Pittsburgh Kansts On 

New York Cleveland Denver 
Philadelphia Detroit Los Anfdn 
Baltimore Chicago San FruwM 
Richmond Cincinnati Portland $ 
Atlanta St. LouU Spokane 
Buffalo Minneapolia Winnipeg 

FOR SALE 
4^ A WORD for advertiaementa under thia 

claaaification. Cash with order. 

FOR SALE 
A WORD for advertisements under thia 

claaaification. Cash with order. 
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Introduction to Employer and Employee 
srruATioNs wanted 
1 WORD fo*’ advertisements under this 

!]C ^ssificatian. Cash with order. For 
^—Moloyed one insertion (adv. not to 

words) FREE._ 

General Manag .r 
Ejd executive, ten years of 
ISal administration; university training; 

3^ years old; cony and layout spe* 
advertising and general manager 

btttiness in last three years, in face of 
competition, kept cost of production 

u^iverage; would consider position with 
IJI of 20,000 circulation; now employed. 
jJIfess Box C*921, Care Editor & Publisher. 

Business Manager 
Kbielling advertising where it is possible 

into an executive position on a small 
tfr newspaper. I am 23. Have been in 

game for two years. Have had 
^M^oce both at copy writing and selling. 
Kw graduate, npw selling advertising on 

ijSer of 200,000 circulation. Willing to start 
Ig^erate salary where there is an oppor- 

for advancement. Box C-907, care 
iSini & Publisher. 

Manager 
Bwiwged business manager and advertising 

exceptionally well qualified to system* 
lod handle foreign advertising, seeks an 

gaiflg in Texas^ Arizona, New Mexico or 
California; thoroughly competent to 

fall charge of publication, handling all 
oii; can satisfy interested parties by refer- 
OK to present employers as well as former 
lowers; would require 30 days or more to 
|2( change; health is excellent. Address 
laC4S6. Care Editor & Publisher. 

M Hound Newspaperman 
Ifants immediate employment with afternoon 
Itfj south of Boston preferred; American, 38, 
iiu^; a hustler; experienced advertising 

who can lay out and write copy; 
(iitoriallj, can write features, cover desk or 
greet; for full particulars, highest references, 
elt,wif^Of write BB, 114 Pearl street, Somer- 
nk, Mass. 

lidMSS or General Manager 
C^Ie, thoroughly experienced result produc- 
■C al) round newspaper man, aggressive, good 
laeotire, one who understands business, ad* 
imtuiog. circulation, and mechanical detail 
itboroagbly of both small and metropolitan dail- 
iei, dnires position as General Manager or 
Imess Manager of real live daily. Best of 
(cfmnce. Now employed. Address Box 
C101, care Editor & Publisher. 

Qrcilation Manager or Assistant 
Hire had 15 years’ experience in the circula* 
tea department of various newspapers and 
nderstand the different systems, routine, de* 
uiliand promotion work; at present employed 
n Dewspaoer with circulation of 50,000; 1 am 
lOycars o! age; can give the best of references 
ud report for duty on short notice. Address 
Promoter, 534 W. Breckenridge, Louisville, Ky 

Crcolation Manager 

Hire bad experience, can furnish best of refer* 
at present unemployed on account of 

pick tale of newspaper; thoroughly familiar 
vtth all liqes of circulation; development 
Jong newsboys and carriers, city and county 
Wert, wide experience in F. D. work and 
Weits of every description. Address Box 
wli, Care Editor & Publisher. 

QrcuUtion Manager 

Grodation manager desires permanent con* 
ofction with “live daily;’* experienced in di- Sail phases of circulation; promotion a 

ty. Box C-919, Care Editor & Pub* 

Mfwtiiing Solicitor 

^ who can close contracts and who can 
•rite general copy. A good position with a 

, newspaper in Southern New Eng- 
!?■ j stating qualifications and salary 

Box C-925, Care Editor & Pub* 
UUII. 

Executive ^ 
Jj^tneed executive in editorial departmen 

change about May 1, for persona 
Knows mechanical department well 

■stands business end also. Has demon 
g j personal ability and leadership 

steady worker, 15 years experience 
jjw omnjier; strong writer; plenty of initia 
yl^Y*®ng references. Correspondence con 
1m r priced and worth it. Addres 

t*899, care Editor & Publisher. 

“*-Tl«ie Ftithhilness 
and efficiency; capable writer and pub* 

StT 36; offers them; reliable, respon¬ 
se hard and fast worker; 

in record; now managing editor at 
worth itf good reasons for 

roifht invest: give particulars. Box I* nitfht invest; give particulars. 
^re Editor & Publisher. 

IwawW *j **”’**'''®> reviewer; young wom.'in 
Mitor of weekly information service 

»r»'lable in New York March 20. 
—__ Box C-914. Care Editor & Publisher. 

jjNrt»r 

- position with Daily, Morning 
" Son 75.000. Graduate 
iBtt k. iaurnalism, and now with evening 

Can furnish best of refer- 
1- Address Box C-862, 

«>iToi ft PnausHia. 

SITUATIONS WANTED 
Seasoned Advertising Manager-Writer 
Desires change; am now, and have been for 
some time, advertising manager and assistant 
business manager of live daily in the South; 
business conditions, caused by the low price of 
cotton, are such that 1 am forced to make a 
change; am a thoroughly seasoned, dependable 
man seeking connection where a real workman 
will be assured permanent position. Address 
Box C*916, Card Editor & Publisher. 

Some Place in the Southwest 
is an opening for a capable, healthy, energetic 
newspaperman who will be at liberty to accept 
a position after May 1. Qualified by experi* 
ence to handle any news room or editorial 
desk, any assignment reporting; can furnish 
highest references from previous and present 
employers; any correspondence will be treated 
confidentially. Address Box C'885, Care Ed* 
iTOR & Publisher._ 

Wanted 
Editorial connection wanted by well read, man 
of exceptional education. Background of four 
years teaching, six years social work requiring 
rapid writing of everything from leaflets to 
book. Address Box C*892 care Editor & Pub¬ 
lisher^__ 

Young Man 
Young man, college education and general 
editorial experience on metropolitan daily, for 
three years secretary to Member of Congress, 
wants editorial or executive position with op¬ 
portunity for advancement. Address Box C'924, 
Care Editor & Publisher. 

HELP WANTED 
A WORD for advertisements under 
this classification. Cash with order. 

Circulation Manager 
Circulation manager; daily; city of 30,000; give 
full partciulars of yourself. The Citizen, But- 
ler, Pa._ 

BUSINESS OPPORTUNITIES 
o — A WORD for advertisements under this 

classification. Cash with order. 

Wanted to Lease 
Wanted to lease fur twelve months, with 
privilege of buying, a newspaper in Southern 
territory town of 5,000 to 15,000 inhabitants; 
no objection to a run down proposition, but 
the field must be good; am a practical man 
who can produce results, not a visionary; have 
had long experience and know the newspaper 
business in all departments; not a mechanic, 
but know what should be done in this depart¬ 
ment; at present employed and can give the 
best of references; write fully what you have 
in first letter and if proposition is suitable 
will look it over. Address Box C*918, Care 
Editor & Publisher. 

Business Opportunity 
Business man desires to lease city or country 
newspaper; 10 per cent on investment guaran¬ 
teed; can produce results. Box 321, Burling¬ 
ton, Vt. 

CORRESPONDENTS 
AND 

FEATURE STORY WRITERS 
6c A WORD for advertUements under this 

classification. Cash with order. 

Special Articles 
Prominent Engineer writes interesting, enter¬ 
taining, instructive articles on subjects in field 
of Engineering, Economics, Industrial Rela¬ 
tions, Assignments or will provide own sub¬ 
jects. Address Engineer, c/o Mr. Cox, Room 
312, 30 Church street. New York City. 

Interviews, Special Stories, Features 
N. Y. newspaper men, enjoying wide acquaint¬ 
ance of prominent people, will obtain exclusive 
interviews; write newsy articles along your 
si>ecial lines; send daily, weekly or monthly 
news letter; trade journal features. 1 can 
weave the romance into business writing. 
Homer Sheridan, care N. Y. Press Club, 21 
Sitruee street. 

DETROIT TIMES’ REORGANIZATION 

A Complete Change on Editorial Staff 

in a Few Months 

Detroit, Mich.—Since W. N. Burk- 
hardt took charge as managing editor a 
few months ago, the Times staff has 
undergone a complete change. It now 
includes R. F. Burkhardt, formerly of 
Chicago, St. Paul and Winnipeg, make¬ 
up editor; H. O. Weitschat, formerly 
city editor of the Detroit Free Press, 
news editor; Leslie Pigott, formerly of 
the Chicago Eyaminer copy desk, tele¬ 
graph editor; Rex F. Glasson, formerly 
city editor of the Detroit Journal, city 
editor; Edward Loveday, formerly of 

the Detroit Journal, and M. B. Walker, 
formerly of Grand Rapids, Mich., and 
Winnipeg, copy readers; Allan S. Ray¬ 
mond, formerly of the New York Sun, 
and A. F. Munroe, rewrite. 

H. C. Walker, formerly of New 
York, is sports editor. Others of the 
organization are: K. H. Polhamus, 
formerly assistant city editor of the 
Chicago Journal; R. J. Campbell, for¬ 
merly of the Washington bureau of In¬ 
ternational News Service; Peter Fagan, 
former legislative correspondent for 
the Detroit News; Ed. Stephan, pho¬ 
tographer, formerly with the Interna¬ 
tional News Service in Chicago. 

Several new staff additions are: Lee 
Smits, for several years chief editorial 
writer of the Detroit News and more 
recently a member of the executive 
staff of the Newspaper Enterprise As¬ 
sociation, as editorial and feature 
writer; Mrs. Sara Moore Eastman 
(Sara More), widely known through 
her work for the McClure and Adams 
.syndicates and as European corre¬ 
spondent for the New York Mail, New 
York Globe and Detroit News, as head 
of the women’s department and editor 
of The Detroit Society Times; a 
women’s magazine in tabloid form to be 
issued weekly by the Times; Forrest 
Davis, formerly editor-in-chief of the 
Evansville (Ind.) Journal, as dramatic 
and music; and Fred F. Robinson, of 
the New York Sun financial staff, as 
financial editor. 

Nearly Lott Its New Press 

New Bedford, Mass.—The Vineyard 
Gazette, the seventy - five - year - old 
weekly of the island of Martha’s Vine¬ 
yard, Mass., is celebrating its anni¬ 
versary month by moving into new 
headquarters and installing a Whit¬ 
lock press. The Gazette put in a 
linotype last spring. This week the 
arrival of the new machinery via 
the island steamboat gave a, new ver¬ 
sion of the power of the press. 
Loaded on an auto truck the heaviest 
parts, weighing about seven tons, 
broke a gangplank and then smashed 
through the steamboat wharf at Vine¬ 
yard Haven. After some interruption 
of traffic, the machinery was finally 
delivered safely. The Gazette is 
edited and published by Elizabeth 
Howie Hough and Henry Beetle 
Hough, both graduates of the Colum¬ 
bia L’niversity School of JournaJism. 

To Give BuffiJo City Paper 

Buff.slo.—At the request of City 
Commissioner Frank C. Perkins, Social¬ 
ist, the city of Buffalo will have intro¬ 
duced at Albany a bill making the City 
Record, a publication in which the coun¬ 
cil’s proceedings now appear, the official 
newspaper of the city- If the bill be¬ 
comes a law and is sustained by the 
courts if attacked its effect will be to 
take from the Buffalo newspapers all 
tax sales, legal notices and other adver¬ 
tising matter of the city. 

JewUh Paper in Worcester 

Worcester, Mass.—The publication of 
a bi-monthly periodical to be known as 
the Worcester Jewish Review, is being 
planned here. The first number will be 
printed in Passover week. It will be 
printed in English in magazine form 
with an illustrated cover. Stanley J. 
.Monopole of the Worcester Gazette will 
he the city editor and B. Larz Newton, 
formerly a reporter on the Worcester 
Telegram, will be literary editor. 

$50,000 Cash 
for first payment on an attractive 

daily newspaper property. ELast- 

ern locations preferred. Proposi¬ 

tion V. P. 

• 

Charles M. Palmer 
NEWSPAPER PROPERTIES 

225 Filth Ave., New York 

WEEKLY NEWSPAPERS 
We have available for purchase sev¬ 
eral exceptional * WEEKLY NEWS- 

PAPERS located in Eastern States. 
These are important, staple proper¬ 
ties. well equipped, serving good 
fields. Are reasonably priced on a 
basis of earnings, and fair terms will 
be considered. • 

HARWELL & CANNON 
Nrns|ia|ier and Magazine Properties 

Times Bldg. New York 

PRESSES FOR SALE 
24*p3ge High Speed Straightline Gos$. New in 
1916. 7 or 8 cols. Type length only 20 io. TspeJess 
folder. Simplex control. Complete stereotype 
equipment, including new dry mat process. 
16>page Straightline Gosi. 7 or 8 cols. Type 
length 21% in. Complete stereotype equipment, 
including motors. 
Standard make Presses from 8 Io 40 page capacity. 
Also. 1 Model 8 Linotype, practically brand new; 
1 Model 5; 1 Model 1; and a Ludlow Catting 
machine with complete outfit. 

Immediate Deliveries 

Wire or Write 
SOUTHERN PUBLISHERS EXCHANGE, 

Incorporated 
Newspaper Properties and Equipment 
12 North 9th St. P. O. Box 1597 

Richmond, Virginia 

Newspaper Men Run Rotary Meeting 

Columbus, Ohio—The Rotary Club 
luncheon on March 1 was turned over 
to six newspaper men of this city who 
are members of the club. There were 
five-minute talks on newsprint, the 
handing of news and the influence in 
a community of a newspaper, news¬ 
paper advertising, mechanical equipment 
and circulation. At the end of thefinal 
talk, Columbus Dispatch newsboys 
rushed in with an extra giving a com¬ 
plete report of the meeting, including 
a large half-tone of a photograph taken 
.SI minutes earlier. 

New Part Owner in Sharon 

Sharon, Pa.—Thomas C. Fitzgibbon, 
for five years executive secretary of the 
Chamber of Commerce and latterly with 
the American City Bureau of New 
York, lias purchased an interest in the 
Sharon Herald. Mr. Fitzgibbon has 
held editorial positions on the Phila¬ 
delphia Ledger, the New York Press 
and Chicago Tribune. 

Peoria Man Buys Daily 

Pekin, Ill.—A. Schaefer, engaged in 
newspaper work in Pekin and Peoria for 
the last 18 years, has taken over the 
Pekin Times. He announces a number 
of improvements to be made in the paper 
which will be changed from seven to 
eight columns. 

Women Start G. O. P. Paper 

Bridgeport, Conn.—The women’s com¬ 
mittee of the Connecticut State Central 
committee has begun the publication of a 
newspaper, to be known as the Republi¬ 
can. Mrs. Samuel O. Prentice, of Hart¬ 
ford, wife of Chief Justice Prentice, 
retired, is leader in the movement. 
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NOTES OF ASSOCIATIONS 
AND CLUBS 

Ati.ants, < i;i.—M.iiix |(r<>1iKm> of im- 
portimcc liaviiii; to do with ]irr>;i'in clay 
conditi'iii'c ill the newspaiKT luihlishiii!,' 
hii'iness. c'piciallx the proldcms of the 
smaller daily and weekly pnhli'hers, 
were discus'ed at the first annual 
meefinn of the First Distriet 1‘ress As¬ 
sociation of lieornia, hehl at Sylvania. 
(ia.. March 14. The husiness .session 
was niainlv devoted to open forum dis¬ 
cussion and the intercliange of ideas. 
Xearly all of the newspapers in the 
district are memhers of the association 
and most of the editors and puhlishcrs 
were iire'cnt. 

Ottaw a. Ont.—The New-writers’ As¬ 
sociation has elected the following offi¬ 
cers: T. (i. I-owrey, Journal, presi¬ 
dent; K. S. (ireene. Citizen, first 
vice-president; J. O. Julien. Le Droit, 
second vice-president; J. (). Beaudry, 
JourmrI. .secretary-treasurer, and Fi. \V. 
Harrcdd, (.'itizen; Fidgar Boutet, Le 
Droit; J. Fi. March. Parliamentary 
Press Gallery, and Basil O’Meara, 
journal, members of the e.xecutive. 

WitHiTA. Kan.—Xew Press Club 
rooms are almost completed and readj 
for occupancy. The following officer- 
have been elected for the next six 
months: President, W. V. Nessley; 
vice-president. S. M. Maurice Benfer; 
secretary-treasurer, J. M. Noble; his¬ 
torian. 1). D. Leahy. The directors 
chosen were K. H. Richards, B. F. 
Hammond. Paul Fi. Wellman. F'. W. 
Fillis and .Mis- .Mariam Smythe. 

Grinnki.i., la.—Four journ.dists were 
elicteil into the Gr'nnell College chap¬ 
ter of Sigma Delta Ciii, national jour¬ 
nalistic fraternity, here recently. They 
are: W. Fi. Battenlield. editor of the 
Des Moines Xews; Ralph Moorehead. 
associate eilitor of the Xorthwe-tern 
Banker and of the Underwriters’ Re¬ 
view. Des Moines; F'loyd Stoaks. 
Grinnell cartoonist; and Dan W. Xor- 
ris, newspaper correspondent and son 
of D. W. Xorris, editor of the .Mar¬ 
shalltown rimes-Republican. 

Pkovm>k.\ck. R. I.—The Xew Fhig- 
land District .Association, executive 
committee of the .Association .Advertis¬ 
ing Clubs of the W orld, were .guests of 
the Women’s .Advirtising Club of 
Providence. R. L. at luncheon, on the 
afternoon of March 9. The Providence 
club was the first women’s organization 
to have the privilege of thus entert:nn- 
ing the executive committee. F'rank 
.A Black, of Boston, vice-president of 
the .Association .Advertising Clubs of 
the World, was a guest of honor. 

j Indication of 
I Lineage Increase 

1920 vs. 1918 

in the 

BOSTON 
AMERICAN 

on 

Financial Advertising 

Total Lines. 1918... 21,769 

1920. . .233,609 

Buy Space in 
Bo$ton'$ Greatest 

Evening Newspaper 

■Mrs. Robert T. Walter, iiresideiit of 
tiu- Women’s .Advertising Club of 
Pri .vidence. jiresiiled. 

WoKiKSTKK. .Mass. The absolute 
necessity of iiersoiial cont.act and an 
understanding of the personal reac- 
tii'iis resisting from an understanding 
of the psychology of advertising, were 
the points especi:dly emphasized by 
Harrv Tipper in his talk before the 
.Advertising Club at a luncheon on 
.March 9. 

.'sk.atti K. Wa-h.—For the third time 
F'rank P. Go-s. politic.al writer for the 
Post-Intelligencer, has been chosen 
president of the Press Club. He suc¬ 
ceeds 1a. .a. Batwell. .Associate officers 
are: Herman W. Ross, formerly of the 
"P.-l..” first vice-jiresident; Beriah 
Brown, former jiresident of the club, 
second vice-jiresident; James .A. Wood, 
eilitor-ni-chief of Post-Intelligencer, 
treasurer, and F'. H. Thomas, imhlicity 
agent, secretary. 

Pittsburgh. J’.t.—John Drinkwatcr. 
the Fuiglish poet, essayist and dramatist 
was the guest of the Press Club at an 
inform.d dinner March 1(1. He was in¬ 
troduced by John 1a. .McKirdy, presi- 
<lent of the club. 

Piui. viiKi.iMiiA.—“Stephen Girard, -Ad¬ 
vertiser and Philanthropist” was the 
title of a talk given last Thursday by 
Ferdinand H. Graser before the niem- 
hers of the Poor Richard Club. .Mr. 
Graser illustrated his talk with a num¬ 
ber of interesting exhibits of news- 
jiapers, a hundred and more years old. 
cont:iinin,g curious and interesting ad¬ 
vertisements. Karl Bloomingdale, 
jiresideiit of the Poor Richard Club, 
spoke to the members of The I'raffic 
Club of Philadelphia Monday evening. 

“1921—The Business Paper A’ear 
—Why?” is the subject for discussion 
at the next meeting of the Xew A’ork 
Business Publishers’ .Association, March 
Z5. at (} P. M., at the Machinery Club. 
Speakers will he F'. W. Schultz of Iron 
.Age. lAarl B. Hill of the Mc(iraw-Hill 
Publishing Company ;md Roy V. 
Wright of Railway .Age. 

Bkihktox, Mass.—.At the annual 
meeting of the Brockton Press Club 
held recently J;imes H. Burke was re¬ 
elected president for a second term. 
()lher officers elected for the ensuing 
year were: I'ii-t vice-president, lAinory 

C. Wixon: second vice-president, Wil¬ 

liam G. Kihier; treasurer, Daniel 
Mickev ; .secretary. Robert F'. Riordan; 
directors. .Albert (i. Smith, J. William 
.MaePherson, Ciarl Loring and John 
lAaton. 

.Ai.ba.w, .X. V.—The .Albany Adver¬ 
tising dull, w'hich was recently organ¬ 
ized by advertising solicitors and adver¬ 
tisers, has nominated permanent officers 
as follows: President, .Alfred J. Spor- 
horg. F?. H. Burton, Lester H. Helmes, 
I', A'incent Stratton; vice-president, W. 
H. Stoneman, Wilfred C. .Minor, W. F2. 
F'oskett, R. F'. Clapp, Jr., John J. 
O’Brien; treasurer, Jacob H. Herzog, 
Flarl MacNeil; secretary, Theodore 
Seidman; directors, Charles H. Wil- 
loughhy^ H. S. Percy, Eugene Ma¬ 
thews, George D. Elwell, R. F'. Clapp, 
Jr., 11. F?. Hill, James J. Kane, Arthur D. 
Hecox, Bert .Miller, Peter J. White, 
Xorman R. Williams, Arthur A. Per¬ 
kins, .Malcolm S. F'eary, Robert Wilke, 
Roy S. Smith, P. Howard Eddison, John 
.A. Perkins^ John \V'. Fish, W. H. Stone- 
man, Edwin S. Brantley, William Low- 
enberg, George S. DeRouville, Reuben 
Wallerstein. 

Grand Ledck, Mich.—The Michigan 
VA’oman’s Press .Association held its an¬ 
nual meeting here F'ehruary 28. Mem¬ 
hers were guests of Miss Mabel L. Gris- 
son, corresponding secretary. Officers 
are; President, Mrs. Helen Aston Wil¬ 
liams, (irand Rapids; vice-presidents, 
.Miss F'liirence Brooks, Jackson; Mrs. 
F'red Gage, Battle Creek; Mrs. Wil¬ 
liam Glover Gage, Saginaw; Mrs. 

Mina Humphrey A'arnum, Detroit; Mrs. 
1 rene Pomery Shields, Bay City; re¬ 
cording secretary. Mrs. Clara W. Pier¬ 
son ; treasurer. Miss Anna Johnson, 
Hastings. 

Their Own Newspaper 

Our readers continue because they 
Ret all the news daily and know just 
when tt) find it. 

€hc 
|Ditt0bur8 IDi0patch 

Pittsburfi’s Best Advertising Medium. 

Branch Offices: 

Wallace G. Bro<ike, 
Brunswick Building, New York 

The Ford-Parsons Co., 
Marquette Building, Chicago, III. 

St. Paui..—The business organW' 
known as the .Minnesota Select Liiij 
Country Weeklies has held itsfirstf)^ 
tion of officers, all publishers. ^ 
are; President, Herman Roe, 
held; secretary, H. C. Hotaling, W 
ton (held and executive secretarj ofi), 
.Xatioird Editorial Association), Tko, 
two, with Asa Wallace of Sauk C» 
ter, W. 1a. Verity of Wadena and H.i 
Mitchell of Bemidji, constitute the q. 
ecutivc committee. The .American Prj, 
.Association will concentrate its activiiiB 
in this state upon the seventy-fivt j 
more newsixtpers represented in this«. 
ganization. * 

Editors Bowl in Council Blufft 

CouNcii. Bluffs, la.—Managers jgj 

editors of the Council Bluffs Nonparid 
and the Omaha Bee gathered round) 
banquet table last week, when the boi; 
ing team of the former publication et 
tertained that of the latter. The "f«f 
immediately preceded a game in whid 
the Bees tried and failed to .secure re 
venge for a former defeat on the alhr 

Few Paper!—(tf any)—lurpaM tht 

TRENTON times 
NEW JERSEY 

AS 

A Food Medium 
Even during the past summer four food 
pages—and more—^was the size ^ on 
regular weekly Thursday food feature^ 
a winner for housewives, retailer* asd 
manufacturers. 
Wednesdays and Sundays four auto 
pages. Tuesday, Music Page. 
Circulation 26,649. Member A. B. C 

KELLY-SMITH CO. 

Marbridge Bldg, Lyttoa B14{. 

New York Chiesga 

Perth Amboy 
NEW JERSEY 

One of the leading industrial 

centers of the East. Fully cov¬ 

ered by the 

Evening News 
F. R. NORTHRUP 
Foreign Representative 

303 FIFTH AVE., NEW YORK CITY 

“Something to 
Think About” 

the tri-weekly 
article by F. A. Walker 
A Permaient Attraction 

to 

Thoughtful, Intelligent 
Readers 

McClure Newspaper Syndicate 
373 Fourth Avenue New York City 

IN NEW ORLEANS 
IT'S — 

THE NEW 

ORLEANS ITEM 

U aH of N. (Miio | 
I 

The Plain Dealer 
Cleveland 

A business tlovressioii has no terrors for 
the North Jersey Shore the field domi- 
n.iteil bv 

THE ASBURY PARK PRESS 
(Evening and Sunday) 

This territory has factories that produce 
$25,000,000 annually; farms yielding $10,* 
000.000 annually; and a huge resort busi¬ 
ness besi les. 

It riqiiires a panic, indeed, to seriously 
alTect all of these lines of endeavor. 

Mt'fnhi r A. R. ( . Standard Rate Card 

Frank R. Northrup, Special Representative 
303 Fifth Avenue, New York City 

Association Bldg., Chicago, 111. 

J. LYLE KINMONTH, Publishor 

Asbury Park, N. J. 

Famous Wits of 
History 

A short magazine page feature 

twice a week. 

NEWSPAPER FEATURE 
SERVICE 

241 W. SSth ST.. NEW YORK 

We can increase your business—y®** 

want it increased. 

You have thought of press clipph>8* [ 

yourself. But let us tell you how . 

press clippings can be made * hu« ; 

nesS'builder for you. 

BURRELLE 
145 Lafayette St, N. Y. City 
Established a Quarter of s CsotilT,. 
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The Great 
Southern 
Market 

The wonderful increase in crop produc¬ 

tion, stock raising, lumber, and various 

industrial activities in the South, has opened 

a most fertile field for National Advertisers 

and manufacturers of practically every class 

of necessities and luxuries. 

The South wants and needs the most 

modern type of household equipment, labor 

saving agricultural implements and office 

and factory economy devices. 

The South is rich in buying power and 

merchandising possibilities and no broad 

visioned advertiser can study these facts 

without knowing of the ever increasing de¬ 

mand for all kinds of supplies. 

The daily newspaper, in the South, is 

very powerful and influential and is in a 

position to assist the National Advertiser in 

reaching the buyers in their community.' 

Use these daily newspapers to tell your story. 

SOUTHERN LIST 

2,500 10,000 

ALABAMA. Circulation lines lines 

**Binningham Age>Herald . . . .(M) 22,359 .08 .08 
**Binningham Age-Herald .. . (S) 24,482 .10 .10 
*Birmingham News. ...(E) 58,781 .15 .15 
*Birminghain News . ...(S) 58,955 .15 .15 
♦•Mobile News-Item . ...(E) 10,860 .07 .07 
♦♦Mobile Register . . .(M) 22,451 .07 .07 
♦♦Mobile Register . ...(S) 33,718 .085 .085 

FLORIDA. 

♦♦Jacksonville Metropolis ...(E) 17.860 .05 .05 * 
h'lorida Times-Union, Jacksonville 

(MAS) 28.986 .07 (8cS) .07 (8cS) 
♦♦Palatka Morning Post .... . ..(M) 1,450 .0122 .0122 
♦♦Pensacola Journal .. . ..(M) 4,660 .025 .025 
♦♦Pensacola Journal . ...(S) 6,246 .025 .025 
♦♦Pensacola News . ...(E) 4,190 .03 .03 

GEORGIA. 

♦♦♦Atlanta Constitution ... .. . (M) 53.154 .13 .13 
♦♦♦Atlanta Constitution . . . ...(S) 60,116 .13 .13 
♦♦♦Atlanta Georgian . . .(E) 46,187 .12 .12 
♦♦♦Atlanta Sunday American I ..(S) 105,527 .15 .15 
Augusta Chronicle . . ..(M) 8,703 .045 .045 
Augusta Chronicle . ...(S) 8,703 .045 .045 
Augusta Herald . ...(E) 13,816 .05 .05 
Augusta Herald . . . .(S) 11.883 .05 .05 
♦♦♦Columbus Ledger . . (EAS) 8,078 .04 .04 
♦♦♦Macon Telegraph . . ..(M) 20,656 .06 .06 
♦♦♦Macon Telegraph . ...(S) 20,660 .06 .06 
♦Savannah Morning News . . (MAS) 20,641 .055 .05 
♦♦♦Savannah Press. ...(E) 14,192 .05 .05 

KENTUCKY. 

Lexington Leader . ...(E) 14,296 .05 .05 
Lexington Leader . ...(S) 14.536 .05 .05 
♦♦♦Louisville Herald . . ..(M) 49,756 .09 .09 
♦•♦Louisville Herald. ...(S) 54,701 .09 .09 

LOUISIANA. 

New Orleans Times-Picayune . (M) 73,334 .15 .IS 
New Orleans Times-Picayune .. (S) 91,127 .18 .18 
•••New Orleans Daily States... (E) 38,885 .10 .10 
•••New Orleans Daily States. .. (S) 37,153 .10 .10 
New Orleans Item. ...(E) 63,024 .15 .15 
New Orleans Item . . ...(S) 88,990 .18 .18 

NORTH CAROLINA. 

Asheville Citizen . ... (M) 11,912 .04 .04 
Asheville Citizen. ....(S) 10,423 .04 .04 
♦♦Charlotte News-Chronicle. . (EAS) 10,179 .04 .03 
♦♦♦Charlotte Observer .... . ..(M) 20,159 .055 .04 
♦♦♦Charlotte Observer .... ....(S) 21,137 .07 .05 
Durham Herald . ...(M) 6.172 .03 .03 
Greensboro Daily News .... ... (M) 17,081 .06 .05 
Greensboro Daily News . . .. .. ..(S) 22,978 ■9^ .06 
♦♦Raleigh News and Observer.. (M) 24,230 .06 
♦♦Raleigh News and Observer. ..(S) 26,309 .06 .06 
Wilmington Stat . ...(M) 6,850 .04 .04 
♦♦Winston-Salem Journal ...(M) 8,727 .04 .04 
♦♦Winston-Salem Journal . ...(S) 9,361 .04 .04 
♦♦Winston-Salem Sentinel ...(E) 9,474 .04 .04 

SOUTH CAROLINA. 

Anderson Mail .. ....(E) 4,325 .025 .025 
♦♦♦Columbia Record. ....(E) 12,937 .05 .05 
♦♦♦Columbia Record . . ...(S) 13,749 .05 .05 
♦♦♦Columbia State. ...(M) 21,862 .06 .06 
♦♦♦Columbia State . . ...(S) 22,307 .06 .06 
Greenville News. . (MAS) 10,896 .045 .04 
Greenwood Index Journal.. ....(E) 4,187 .02 .02 
♦♦♦Spartanburg Journal & Caro- 

lina Spartan . ....(E) 3,132 .04 .04 
♦♦♦Spartanburg Herald . . . . ...(M) 4,744 .04 .04 
♦♦♦Spartanburg Herald .... ....(S) 5,913 .04 .04 

TENNESSEE. 

♦♦♦Chattanooga News .... . . . . (E) 20,105 .05 .05 
Chattanooga Times . . ..(M) 22,661 .07 .07 
Chattanooga Times . ....(S) 23,046 .07 .07 
♦♦♦Knoxville Sentinel. ....(E) 19,822 .07 .06 
♦♦♦Memphis Commercial Appeal.(M) 83.359 .16 .15 
♦♦♦Memphis Commercial Appeal. (S) 113,841 .19 .18 
♦♦♦Nashville Banner . ....(E) 41,077 .07 .07 
♦♦♦Nashville Banner . ....(S) 43,116 .08 .08 
♦♦♦Nashville Tennessean . . (MEAS) 44,675 .09 .09 

VIRGINIA. 

^Bristol Herald Courier... . (MAS) 6,590 .04 .04 
Danville Register and Bee (MAE) 9,950 .04 .04 
Newport News Times-Herald (£) 8,464 .05 .05 
Newport News Daily Press. . (SAM) 6,349 .05 .05 
♦♦♦Norfolk Virginian Pilot , . ...(M) 32,596 .08 .08 
♦♦♦Norfolk Virginian Pilot .(S) 38,452 .10 .10 
♦♦♦Roanoke Times . . (MAS) 23,438 .07 .06 
•••Roanoke World-New* .. ....(E) 10,193 .07 .06 
♦♦♦Richmond News-Leader 45,383 .11 .11 

Government Statement. October 1st, 1920. 
4:lncludes Bristol, Tenn. 

♦*A. B. C.. Audit. October 1st. 1920. 
♦♦♦A. B. C. Publishers* Statement, October let, 1920. 

♦A. B. C. Auditor’s Report. December 31. 1920. 
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AMERICAN BUSINESS 
IS GOING FORWARD 

‘ Regardless of the Views of the Pessimists 

The mass of the people have more money and are making larger 
incomes than probably at any previous time in history. 

The growing pains incident to a readjustment in many indus¬ 
tries are by some grossly magnified far beyond sane probabil¬ 
ities. 

Now is the time when manufacturers and. retailers should 
insure their future prosperity by rational but confidence-inspir¬ 
ing- newspaper advertising. 

If everyone would but seek to find market for a rational product 
at fair prices and temporarily eliminate the tendency of crowd¬ 
ing labor down business would more speedily reach a new 
normal. No one ever got rich or increased the volume of his 
business or profits by sitting down and crying calamity. 

✓ 

Newspaper advertising provides the very best and most effective 
way for reaching the people of the United States, who to-day 
have over $37,000,000,000 on deposit in our various banks. 

Why waste time with intermediary impediments? Advertise 
your wares and let American business go forward. 

THE NEW YORK GLOBE 
Member A. B. C. JASON ROGERS, Publisher 170,000 a Day 

LORENZEN & THOMPSON, Ina 

Chicago, Peoples Gas Bldg. New York, 19 West 44th St. 




