
Chicago Tribune 

FEATURES 

H. L. MENCKEN 
ll’eekly Littrary Letter 

Roxy Radio Colnmn 

BURNS MANTIX 
Weekly New York Theatre letter 

HEEKLY ILLUSTRATED 
CHILDREN'S STORY 

Raymond Kelly 

DR. EVANS 
The /irsi and bent of newspaper 

MeHicat HViferii 

WEEKLY COMIC STRIPS 

JOLLY JINGLES 
By Hunter 

EMBARRASSING MOMENTS 
By McCullouah 

SENTENCE SERMONS 
Roy L. Smith 

Daily and Sunday 

CROSS WORD PUZZLES 
Daily and Sunday 

DAILY TRUE LOVE STORY 
Men's Fashions, IT’ornen't Fashions, 
Woods and Waters, Farm and 
(iarden. Love and fieouly* Cookery, 
Etiquette, Home Harmonious, lAne 
o* Type, Sports, Science and Em- 
broidery, Club Ethics, Wake, In 
Motordom, Outline of Sciessce, 
Character Reading, Weekly Home 
Page, Women's page and page of 
Sports, 

PACIFIC & ATLANTIC 
Photo* 

Organised by the Chicago Tributse 
and the Note York Daily Newt 

25 Park Place, New York 

LEASFJ> WIRE SERVICE 

Foreiio—Nat iooal—Local 
TclepU 

Blue Ribbon 

FICTION 

First Run Work of First Class 
Authors 

Blue Ribbon Serial* for Sunday ^ 
lone release a week) 

Blue Ribbon Serial* Week day (six 
I day* a week) 

Blue Ribbon Short Storie*—from 
8,()00 words dttwn. 

Well Written Tabloid Short Stories 
of 300-600 words 

BI.ACK & WHITE 
Strips 

The Gump* by Sidney Smith 
Gasoline Alley by Frank King 

i Harold Teen by Carl Ed 
Winnie W’inkle by M. M. Branner 

\ Moon Mullins by Frank WUlard 
\ Smitty by Walter Berndf 
I Little Orphan Annie by Harold Gray 

] COMICS IN COLORS 

I j 8 Chtca|(o Tribune Comic* offered in 
h an 8-page color comic section either 

tabloid or full •Ue. 

THE GUMPS 
By Sidney Smith 

GASOLINE ALLEY 
By Frank King 

HAROLD TEEN 
By Carl Ed 

WINNIE miNKLE 
By Branner 

SMITTY 
By Bemdt 

THE PIXEYS 
Two color comic by 
William Donahey 

MOON MULLINS 
By Willard 

LITTLE ORPHAN ANNIE 
Daily Strip and Sunday Page 

By Harold Cray 

GOOP ETIQUETTE 
By Griett Burges* 

W. E. HILL 
PACE OF COMICS 

in Gravure or Black and White 

BEHAVE YERSELF! 
By Sa>« Bo*twick 

CARTOONS 
John T. McCutcheon--Carey Orr— 

Caar Williaid*'* 

TEXAS SLIM 
By Ferd Johnson 
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Doris Bl a ke’s 
5 

Doris Blake needs no introduction to those who are famil¬ 

iar with Tribune features. For years she has been the 

confidant of hundreds of brown-eyed, blue-eyed, anxious 

and perplexed youngsters in the throes of young love. 

A few months ago, however, Doris Blake began writing daily edi¬ 

torials on various ethical and moral questions that appeared to her 

of such importance as to discuss publicly in her column. The sub¬ 

jects were brought to the attention of prominent club women and 

social workers who were unanimous in their endorsement of the 

column. Thus championed, Miss Blake started a serious campaign, 

expounding in a clear, cool fashion, subjects that are so often the 

cause of marital and social trouble and concern. 

Doris Blake does not confine herself to problems of married life 

but keeps her column varied enough to be of interest to everyon<> 

Her articles are refreshingly different and are written in convinc¬ 

ing style and with an uncanny knowledge of the petty problems 

and griefs that so often develop serious rifts in the lives of men 

and women. 

Quite frequently Doris Blake takes the specific case of some dis¬ 

couraged correspondent as the subject for that day, analyzes it, 

and delicately suggests a remedy that could not but be successful. 

These daily chats have become immensely popular in The Tribune 

and so are being offered to other newspapers. 

Wire for Rates and Proofs 

THE CHICAGO TRIBUNE 
syndio^e 

Da/'/y Chat 

TRIBUNE SQUARE CHICAGO 
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Consistent Leadership 
NEA comics in strip form, page size (black- 
and white) and in COLORS maintain 
their leadership in over 800 papers with 
8,279,249 circulation'"the greatest reader 
following in the world. 

NEA Comics are the 

Standard of America 
NEA 4'page, ready-print color comic sec¬ 
tions are accepted by scores of newspaper 
editors as the funniest color comic com¬ 
bination obtainable. 

“Our Boarding House,’’ by Ahern, “Freckles 
and His Friends,” by Blosser, “$alesman 
$am,” by Swan and “Out Our Way,” by 
Williams form a sure-fire circulation build¬ 
ing section that appeals to all the family. 

Samples and rates on request 

NEA SERVICE, Inc., 
MAIN OFFICE 

1200 West Third Street, Cleveland, Ohio 

The world’s greatest newspaper feature service, supplying a complete and exclusive daily illus¬ 
trated feature service to newspapers throughout the United States and in foreign countries. 
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Albuquerque: 
a rich market! 

Ranchers “de luxe” distinguish the Albuquerque subur¬ 
ban territory. 

The famous New Mexico celery NETS the rancher more 
than $1,000 an acre. 

The per capita wealth of city residents is high. Many well-to-do former residents of 
eastern and northern states now have their permanent homes in this city of ideal climate 
and beautiful tree-lined streets. 

Albuquerque’s annual payroll exceeds $18,000,000. Here are located great repair shops 
of the Atchison, Topeka & Santa Fe railroad, as well a&saw mills, furniture factories and 
busy foundries. 

State-Tribune First 
Fhe State-Tribune has a net paid circulation of 10,485. Fhe latest available circulation 
figures for the second paper give a total of only 5,653. 

4Te Tribune leads the daily field in volume of advertising. 

Through the Tribune, the advertiser can cover the worth-while families of Albuquerque 
and, in fact, of the entire state. Under strong editorial direction, the State-Tribune has 
attained a national reputation. 

(let contact with this state market 
through this famous newspaper. 

The State Tribune 
Albuquerque, New Mexico 

A Scripps-Howard Newspaper 
Represented in the national advertising field by 

Al.T.lED NEWSPAPERS, Inc. 
New York ChicaRO Cleveland Cincinnati San Francisco l.os Angeles Seattle 
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New 1925 Route Lists and Maps of Wholesalers 

and Retailers in 

Philadelphia and Camden 
are ready now and will be sent free of charge on application 

f ^ Send for the list of the Classification you want 

Classification 
Names and 
Addresses 

Radio Dealers. 2979 
Women’s Wear . 7786 
Men’s Wear . 7732 
Grocers & Delicatessen. 6196 
Musical Goods . 1683 
Shoe Dealers . 3119 
Hardware, Paints, . 770 

House-furnishings, 
Electric Devices, 
Tools and Implements 

Cigars & Tobacco. 3816 
Drugs & Sundries. 1605 

Confectioners . 2043 
Automobiles and Accessories. 3865 

Bulletin Route Lists are arranged in sections and each section listed geographically, with 

explanatory map, so that your salesmen can cover your trade without retracing steps or loss of time. 

DOMINATE PHILADELPHIA 
Create maximum impression at one cost by concentrating in the newspaper 

“nearly everybody” reads— 

Wax €ktiirw Wlttin 
PHILADELPHIA’S NEWSPAPER 

526,796 ^ Copies 
Day 

Average daily net circulation for six months ending March 31, 

1925. 

The circulation of the Philadelphia Bulletin is the largest in 

Philadelphia and is one of the largest in the ITnited States. 

(Park-L«*xin(jton Building) 
KANSAS CITY, MO. 

C. J. Edelmann, Verree & Conklin, Inc. 
1100 Davidson Bldg. 

CHICAGO 
Verree & Conklin. Inc. 
28 East Jackson Boulevard 

SAN FRANISCO 
Thomas L. Emory, Verree & Conklin, Inc. 
681 Market Street 

DETROIT 
C. L. Weaver, Verree & Conklin, Inc. 
117 Lafavette Boulevard 

(Coprriflit 1«S—Bulletin Company) 
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Citizens Invest in Newspaper Space to 
Check Spread of Crime Wave 

Five Hundred Brooklyn Business Men Behind Novel Campaign in Brooklyn Eagle—Copy Being 

Written by Stevenson, Who Suggests Newspaper Convention to Combat Criminals 

t*CPREAD of crime is the greatest 
. ^ menace in the United States today.’’ 

Working from this quoted premise, a 
_ strikingly diflfer- 

By PHILIP SCHUYLER 

oiced. His sincerity was impressive, it originated among citizens outside the 
“The action of the Brooklyn citizens Eagle office. 

ent combative was entirely spontaneous,” he insisted, 
campaign, using “You cannot accentuate that too much. 

Mr. StevenstHi, author of the series, 
1 found fiery on the subject of crime 

newspaper adver- “They were grateful for our editorial checking and prevention, 
tising columns, is assistance in fighting crime, and they He would like to see, he told me, a 
being put to trial asked if there wasn’t some way in which “national convention of newspaper owners 
in Brooklyn, N.Y. they could help the movement along. and editors to be held in Chicago before 

Between 400 and “It was their own suggestion that the 1926 to formulate a constructive program 
SOO Brooklyn advertising columns be used,” he an- to clean crime out of .America, as tar 
citizens, largely swered a question. “In their opinion it as we can. 
manufacturers and would attract more attention by its “The prosperity of new spaper adver- 
business men, nyvelty. Then, they argued, display ad- tisers,” he said, “depends upon crime pre- 
h a v e invested vertising space admitted a greater free- vention, and the newspapers, in their 
funds in this dom in typography, illustration, and at- turn, dependent upon business prosixrity, 
novel drive, tention compelling make-up than the news can do more than any other single power 
which, according columns.” in the nation to cure this evil, 
to present plans, R. V. Titus, advertising director, said “Why should we let so-called reformers 
which, according columns.” in the nation to cure this evil, 
to present plans, R. V. Titus, advertising director, said “Why should we let so-called reformers 
will run full page the Eagle assisted in selling the idea of and self-esteeming critics of the press 
copy once a week the advertising campaign to leaders of tell us how to do it? We know better 

F«eii. Hoyu Stevf.nson for half-a-year the city’s business men, but declared it than they. It is one problem on which 
in the Brooklyn was by no means an Eagle “stunt,” that newspapers can successfully cooperate. 

£flg/c, or 26 insertions. First copy ap- 
peared Sept. 6. j“ 

! What We Are Trying to Do 
ot the first full page concluded with the i •' 
statement that the. Eagle would “con- 
tmuc next week this scries of connected y«ii car ■ amua A,«.iiiM m tka •nmtiom • ik. M.if<«oii. a a^k.. a a .... >, 
advertisements, paid for by our public M.«,ka. at uw. »a j«k«».au. wj ckk^. u.* a a—.«« dt«. «ak . r««a ^ one murder 

spirited citizens, showing the causes, ex- * 'waL. ». j.»«t ekiur-m a la. WMi»«i s««t cimr ^ n.w y^e car, my ik.i $2^00.000.000 
tent and effect of crime on the United • tkro«tk ft««a •• ik. iwHa sum. um uy, ntm aM. m nckM, la. im occ».i...4 
States and on the individual citizen.” 1 ....coo.mMo nkt year a u- i 

tniTOR & Publisher obtained advance _ _ .. 1 
proofs of nine of the series’ full pages, i 
>nd they are described elsewhere in this —. ^ ^ ^ "■ " ^ , I ^ 
article. , The Spread of Crime U I V V- • 

The white space purchased in the Eagle the Greatest Menace in the ^ j 
will be employed, directors assert, to “un- it j Ct » t j i ■ - ' 
nask conditions as they are in the crim- United Mates today. 
inal world, in the church, and in the Hawl>m*)iMKl virii the Mcreair of kiiaw io the * 1 I 
Itome, and constructively suggest ways u.i»dsum• •• aK»«iii«i«m««iwiiw; 
rnit •• ol CHURCH ACnvlTY. • b«ikiK ao.. o* tk. old | 
out Of the senous problem. ,«IW». ^ American family homf life , _ - ' 

the campaign was announced prior to uki ■■ »uiiiif ind(fferf.nce bytonni \i 
6rst publication as “more than a go-to- '*•“*" "• “ssKrecr Mr 
rkttrMA pweotol MMfceniv bode oo food for fotvre ! 
nmreh agitation. moi^ mi wommwood 

"It aims,” the announcenient stated familyiniayeram«»past 
to awaken every right-thinking and cih. - k«., oohf.de in mothfk « 
oKht-Iiving citizen to a condition that has M«i»d<x r r < 

»^ally got beyond the control of police | tv vmim 
IM prosecuting attorneys. Crime is I kad«tkciio,ii«.ii«..i»cki,u.vb«»in(«iroiiM,Kr, l| 
wer\where amuck and the startling rev- 
J..A- .,*.1.1 J • 1 *1. • ^ PARTIES M HIRED HALLS or m (mmv --7 ^ r << m 
Wuni that boys and girls are the pnn- j ^\ ' 
opal offenders and in the vast majority ^ Y' 
ttnphasizes the necessity of a tightening ;_^ ' V- 
"P of parental restraint and a stricter oh- ^ 91. wak. Jw~«Hkk.. iw s«muy m c~t u - ■■ . ikM 
*rvaiice of religious and moral duties.” I .amkEMW dm. tk.p«i (in, ,M„k«sTEAD«.Y decreased. 

The Eagle has long been noted as a ' _mr crime is daily increasinc w the untied states_ ; 

tnisader against crime, and a main source / STS. Sigg 1 

been Freclenck Boyd Stevenson daily | ^ -m m, j 2^ 
columnist and Sunday edrtor. He is 1 hrmmttiru^ I ^ ^ 
writing the advertising copy for the (‘SJS 
Wies, designed, in his own words, “to | How Muy of TIwm Chuich MMobm GO TO CHURCH? 

the clutch of crime.j •^rrr^T' ***** *^ *^ *** of *>» Chowh do lo Umk the of Crif ood iSc brtoliiof down of ihc ■oral fibre of the 

Of course an obvious lay supposition is tw Rm. CMkot ck«,k iwiMm «koid«ikwtk 
“HI here is the case of a nostrum be- Tk. Ptmwmm OwkSb M tke mwkiv *0. 1 rmHaHe !•«,». d ■mbmlm), 

sold a citizenry by a newspaper busi- 
department to cure a crime wave ex- ^ccADENCE7 

lOSed an/t Konn^r tinjwt Kv fVi<» thio • »fod Th* Broohlyo Doily Eofle will cooeiMw oeiit »«di thiii»n« of cooooctrd odvortiwoicofs. poid for by oor 
r^\ ana Danner-linec D> tne editorial piihfoiririimltirtf«iL*ow«ifthrco««,exi«KtiMlriertof<riii»oodirUii«lfo*i-w»ifoooiheiodivid.«.Ickuefi FromtHoe 
Rdf. *0 foo* (bere viN oeac ceurwctin MUfewioo* frooi oocttaodini city. Stale and Notional Ifum. 

Mr. Stevenson emphatically denied this —-_**** **** EXTPfT OF^Riy'E_-- 
Opposition, when I talked with him this 
*«k, although it had not been publicly Typical Full Page Copy in Brooklyn Crime Crusade 

What We Are Trying to Do 
For ovtry too mordtro coouMlIod io liodeo. Eotfood. thoro or* lAO cwmiltod io Now York Cky. 

SevoM oot of c«ory Uo pertoo (ritd for aordtr io Loodoo art hoofod; ONE ool of •rory 140 io Now 
York City it oaocotod. AppaMiog to thio ritiiotioo » io tko Motropolit of Amorica. it » woroo io 
Mtoipho. St. Loom aod JockoeoviBs. aod Qocafo bodt aR Amoricon ctlioo wAk a rocord of ONE MURDER 
A DAY. 

Wilka 1. Joyct. CkoiroMa of tko Natiooal Soroty Cooipaay of Now York City, ay* that 12.000.000.000 
b loot ooory yoor tkroofh fraod io tko Uobod Slolot aod tkb Rforo dooo ool in dodo tko loot occatioood 
by tkoft aod kold*«pt. 

Mofk Ok rialbi pndirti 124NN1 ■aftti aod a proporty loot of $10,000,000,000 NEXT YEAR if tko 
praooot mio of criow eeotioooa. _ .._ 

The Spread of Crime Is 

the Greatest Menace in the 

United States Today! 
Haod*io4iood vok th* iocreatr of «:riaw io tkr 

Uobed Stairt b ao alaroiiog aod frorral faJliot away 
of CHURCH ACnvtTY. a brtakiH dowa of the old 
irMlbieoi of the AMERICAN FAMILY HOMF LIFE 
aod to amatiog INDIFFERENCE by parcois toward 
tbesr ckildrto aod ao iocrratr of DISRESPECT tor 
pareoial oodtonty wfock bode 00 food for fotisrc 
AoKrkao Maokood lod VooMohood. 

FAMILY PRAYER b a thiot of rite PASt' 

Girb ao loofor CONFIDE IN MOTHEK as Oiey 
awd to do. 

The hanolm aod copyablr “partirs** fonoeny 
held io tkr hooie. freoi wfock loaov beaotifwl mmMii 11 
aod happy otorrird lm« rrwNcd, have bee* sowkceded 
by 1AZZ PARTIES io HIRED HALLS or at (oody 
'>alacn.^ 

SH wakw .Iww. Hkki. Hm Smur. M CnM Rrlbi, i,.kiiiw, a, . raw 
a. i. UtM Anra Ik. Hftr raw. kw STEADH.Y DECREASED. 

SUT CRIME IS DAB.Y INCREASDTC IN THE UNITED STATES 

TV Ckarak ii IV fnal Mrr wl IkMfkl u IV imrU. (Art tf l.mmm 

rawM M tv irartA tkrra w. prmm •/RM.M attk IV rartM. 

Mrawk/raUftw. fofi 0/ nrfljfoo. I . 'ISmw 

I tiriiiWr—I . .. MIlORt 

How Many of ThcM Church MMiibm GO TO CHURCH? 
^^Now. wkai will tkb wa« aiwy of the Ckorth do to clmk the wave of crooe aod iSe brealiiog dowo of the otoral kbre of the 

The Roomo Cotkokr Chorth looiotaioi bs bold 00 chonh attendooce. 
The PretcMaoi Otorckes of the coootrv show a reotorkabk iocreaN of itfoibrnhip. 
The Jewbh Syoagofot b detof cflectiv* work wbk io yooof people. 

frCCADCI^r'^ Mc of these freet orfoaiaatiooa doiM the oeccMary coostroettw thiag toward REDUONC CRIME aod MORAL 

Wbk tkb io oiod The Broekiyo Dosly Caflr will cootiOor oext week tkb series of coooected advertbeoicots. paid for by oor 
pokfir tok'UfI cbbeoaL biowiaf tkr cones, rxteot aod rfeci of <rime 00 the Uabed Sum sod eo the iodividiial citucfi. Frooi timr 
to tine there wiN oonc cooatrwctiu owgestiooa Iron oouiaodiof city. State aod National ■fures. 

Next w—k we ohmU UH of thn EXTENT OF CRIME _ 

Typiral Full Page Copy in Brooklyn Crime Crusade 

All anti-crime crusade isn’t worth a 
tinker’s dam without press support. 

"Keformers prate about suppression of 
crime news. That’s all tomniyrot. 

“N’ewspaiier men know tlicy can arouse 
the people best by complete reporting of 
crime, by strong editorials, and strong 
articles. Namby-pamby writing won’t do. 
It must be true talk, based on careful in¬ 
vestigation and accurate figures. 

“Suppose other public spirited citizens 
in other cities and towns should begin 
advertising campaigns in their local news¬ 
papers to down crime. 

“Suppose the men and women—the 
godly and law-abiding men and women— 
should advertise in their newspapers that 
they were b;ick of a movement to organ¬ 
ize all the decent jieople of the nation to 
protect the law and tlie church against 
Lirganizerl crime. 

“Suppose that moveinent should spread 
to every city and every hamlet in the 
I’liitcd States and all the people should 
arise with one strong demand thiit the 
laws of (ifnl and the laws of man must 
be olieycd. 

“Don’t you think that would get con¬ 
structive results?” 

Favorable reaction to the advertising 
campaign was imme<liate, according to 
Mr. Titus, who reflected the business c f- 
tice side of the venture. 

“Many manufacturers have asked us 
for advance prixifs of the advertising 
copy,” he said, “to be posted near time- 
clocks in their establishments. Clergymen 
have made similar requests, stating they 
wi.shcd to write .sermons around the ad¬ 
vertisements as they appeared on suc¬ 
cessive Sundays. 

“Those paying for the space are con¬ 
fident they have in hand a powerful 
weapon to combat the crime situation, a 
weaiKHi which has never been tried Iw- 
f< >re.” 

.\s de.scrihed by the author himself, Mr. 
Stevenson, in a full page editorial telling 
of the campaign which apiK-ared Sept. 6. 
in the Eagle, the series of advertisements 
represent “a vivid outline history of crime 
in the United States.” 

Mr. Stevenson told me his investiga¬ 
tions prior to writing the series had 
proved conclusively that three elements 
of crime prevention had fallen down and 
must be brought to their feet. These 
were, he said: 

1— The machinery of the law. 
2— The church and Sunday schools of 

all denominations. 
3— The people themselves. 
“l.awyers daily arc proving themselves 

t(N) easily moved, too tender hearted. 
TIk-u the present parole board system is 
out of gear. Crime should he removed 
from politics and the hands of politicians. 
Not every politician is liable to this ac- 
cu.sation, rather txilitics as a system. Pa¬ 
role boards should be put out of business. 
The pardoning power should be taken 
from the hands of all governors. It takes 
12 men to put a criminal into a peniten¬ 
tiary ; it should take 12 to get him out. 

“So much for the machinery of law, 
(Continued on page 35) 



4 Editor & Publisher for September 12, 1925 

A. P. BREAKS TRADITION 
TO RADIO WORLD SERIES 

New Departure Sanctioned by Kent 

Cooper FolloMring Request* from 

Member*, 50 of Whom Own 

Station* 

The Associated Press has swept another 

tradition aside and will put play by play 

reports of the World Series baseball 

games on the air via radio broadcasting 

stations. 

Associated Press accounts of the games 

will be sent directly to leased wire points 

from the ba.seball parks. With wire con¬ 

nections to studios from this connection, 

instant service for broadcasting will be 

available to any designated station in the 

country. 

This new venture, directly opposite to 

the stand of the A. P. at the time of the 

November elections, is being undertaken 

at the request of the membership, accord¬ 

ing to Kent Cooper, general manager. 

Fifty A. P. member newspapers own 

broadcasting stations, he said, and special 

Ifxjps with special operators will be in¬ 

stalled in them to give the baseball news 

to the radio public. According to present 

indications, 25 other members will use 

broadcasting stations in their territories. 

Members who receive pony reports have 

been notified that they may install radio 

receiving sets to receive the A. P. account 

of the games thus broadcast for publica¬ 

tion in their newspapers. Members will 

also be permitted to install loud speakers 

in places authorized for bulletining news. 

Broadcasting conditions, according to 

Mr. Cooper, provide: 

1. That in the broadca.sting an an- 

iKiuncement be made at the beginning of 

tbe station program, and repeated either 

after each inning or at least after each 

three innings as follows: 
“This is station (letters or name of 

station and name of newspaper) broad¬ 

casting the Associated Press play by play 

report of the World Series l>aseball game 

at (where the game is being played) be¬ 

tween (names of teams playing) through 

the courtesy of the Associated Press. 

This report is broadcast to the public, 
but it is not available for republication in 

any newspaper not a member of the As- 

siKiated Press.” 
2. That if a special loop is desired 

the actual cost for installing the same in 

the broadcasting studio, and payment for 

the services of the special operator as¬ 

signed thereto, who may copy the report 

on a visible typewriter, will be borne by 
the member who designates the radio 

station. 

AIDING ADVERTISERS 

Philadelphia Bulletin I**ue* Route Li*t* 

for Nine Line* 

.\n exhaustive research of the Philadel¬ 

phia market has been prepared for space 

buyers and advertisers by the Philadelf’hia 
BulletUu 

The survey presents the names, ad¬ 

dresses, and other facts concerning the 

retail and wholesale outlets of nine differ¬ 

ent classes of dealers, issued in separate 

Ixioklets, under the title “The Philadel¬ 

phia Bulletin Route List of Retail and 

Wholesale Shops in Philadelphia and 

Camden.” 

Trade lines represented are: women’s 

apparel and specialty shops; electrical 

goods and radio supplies dealers; grocers 

and delicatessen dealers; boot and shoe 

dealers, repair shops, and findings dealers; 

confectioners; men’s clothing and men’s 

furnishing shops; drug stores; dealers in 

musical goods and instruments; cigar and 

tobacco dealers; hardware and housefur¬ 

nishing supplies dealers; and automobile 

and accessory dealers. 
Kach booklet contains a key map of 

the different districts listed. 

N. Y. Time* Near* Lineage Record 

The New York Times Sept. 9 ran to 
52 pages, with 285 columns of advertis¬ 

ing, nearly reaching the record for a daily 

issue hung up by the same newspaper 

on Oct. 14, 1924. 

INCOME TAXES IN THE NEWSPAPER FIELD 

T -NCtJ.MK taxes paid by newspapers, newspaper men and those affiliated with the 

industry, which were received too late to be included in Editor & Publisher last 

week, are printed below. Numerous inquiries have been received at this office for 

the figures of certain newspaper and advertising corporations. In some cases the 

informatum has not been available, usually because the corporation had been granted 

an extension by the Internal Revenue Bureau and had not yet filed its 1924 state¬ 
ment. Data in hand up to noon of Sept. 10 follows: 

NEW YORK CITY 

.American Lithographic Company and Alco-Gravure, Inc.. $10,641. 

.L B. S. Company (selling agent for Arthur Brisbane books), ^5,127. 

F. T. Birchall, acting managing editor New York Times, $913. 

Paul Block, Inc., newspaper representatives, $48,120. 

Clare Briggs, New York Herald Tribune cartoonist, $11,151. 
.Arthur Brisbane and Mrs. Brisbane, $7,170. 

Hey wood Broun, New York World columnist, $873. 

Edwin D. DeWitt, Palmer, Dewitt & Palmer, $1,367. 

Ciiarles H. Eddy, newspaper representative, $1,151. 

K. Fairchild, Fairchild Publications, $613. 

Glenn Frank, former editor Century Magazine, $1,196. 

Joseph A. Gilleaudeau, Gravure Service Corporation, $722. 

i-'. J. Hermes, New York advertising agent, $5,434. 

Cornelius F. Kelly, Kelly-Smith, Inc., newspaper representatives, $12,169. 

Walter Lippmann, editorial chief New York World, $1,019. 

Thomas F. Logan, advertising agent, $2,472. 

George Frank Lord, advertising manager, $867. 

Kenneth D. Lord, former New York Sun city editor, $4,481. 

Long Island City Star Company, $3,759. 

O. J. Maigne Company, printers’ rollers, $25,002. 

Pictorial Review Company, $54,521. 

Stanley Resor, president J. Walter Thompson -Agency, $80,810. 

C. H. Sandkam, circulation manager New York Herald Tribune, $590. 

.Simon & Schuster, Inc., publishers of cross-word puzzle books, $11,964. 

-Arthur Hays Sulzberger, New York Times executive staff, $2,601. 

R. Tinsman, president Federal Advertising Agency, $8,599. 

F. F. Van de Water, columnist and author, $983. 

Williams, I^wrence & Cresmer Company, newspaper respresentatives, $5,4.38. 

MIDDLE WEST 

Cliicago Daily News, $181,688. 

(iillx'rt M. Hitchcock, publisher Omaha World-Herald, $31,197. 

Mejunkin .Advertising Company, Cliicago, $16,237. 

Omaha Bee Publishing Company, $4,268. 

Omaha World-Herald, $42,742. 

St. Louis Post-Dispatch, $186,235. 

Toledo Blade, $36,983. 
Western Newspaper Union and Western Pajier Company, $87,825. 

Robert 1”'. Wolfe, proprietor Columbus Ohio State lournal and Columbus Dispatch, 

$12,748. 

NEW ENGLAND 

Hartford Courant, $15,856. 

Pawtucket (R. I.) Times, $25,896. 

Providence Journal Company, $92,620. 

SOUTH 

Ileaumont Enterprise Company, $11,448. 

Robert W. Bingham, publisher laiuisville Courier-Journal and Times, $27,5.50. 

James B. Brown, publisher Louisville Herald-Post, $37,881. 

Chattanooga News, $2,613. , 

Cliattanooga Times, $8,5(X).65. 

Dallas Times-Herald, $14,142. 
Junius Blair Fishburn, Roanoke Times and World-News, $11,402. 

Fort Worth Star-Telegram, $15,696. 

Knoxville Journal, $2,^7.65. 

Miami Herald, $20,605. 

-Memphis Commercial -Appeal, $40,783.51. 

C. P. J. Mooney, managing editor Memphis Commercial ,\piK-al, $48f).3L 

Norfolk Ledger-Dispatch, $25,994. 

Richmond News-Leader, $3S,007. 

St. Petersburg Times, $19,063. 

L. 1). Tyson, publisher Knoxville Sentinel, $13,842.59. 

.S. L. G. Walker, editor Chattanooga Times, $3(K),.60. 

NEW JERSEY AND PENNSYLVANIA 

C. H. .Ault, business manager Newark Star-Eagle, $1,105. 

James Elverson, Jr., publisher Philadelphia Inquirer, $77,810. 

Hackensack Bergen Evening Record, $1,949. 

(jeorge Horace Lorimer, editor Saturday Evening Post, $179,374. 

Newark Sunday Call, $16,896. 

New Brunswick Home News, $9,552. 

Passaic Herald, $2,313. 

Passaic News, $1,9^. 

Paterson Call, $11,253. 

NEW YORK STATE 

Buffalo Times, $27,285. 
(Liinett Company. Inc.. Rochester, $18,882. 

Elmira Star-Gazette, $20,747. 

Glens Falls Post-Star. $3,896. 

\\ ylie B. Jones AdvertisinK Agenev. Binghamton, $12,234. 

William J. Kline, publisher .Amsterdam (N. Y.) Recorder, $1,130. 

.Austin N. Liecty, general manager Schenectady Gazette, $1,254. 

Schenectady (iazette. $20,887. 
Utica Observer-Dispatch, $10,836. 

» PACinC COAST 

Siiokane Chronicle Companv. $30,887. 

BAGGAGE RATES TOPlJ 
OF CIRCULATORS 1 

Po*tal Matter* AUo To Be Di*cu»**4 

Inter*tate Circulation Manager*’ 

Convention In Wilmington, 

Sept. 15 

N 

Discussion of baggage and postal rc- 

will be a feature of the fall meeting 

the Interstate Circulation Managers - 
sociation to be held at the Hotel I in;; 

Wilmington, Del., Sept. 15, according 

the program made public this ueek ; 
John H. J. Kuntz, of the Altoona (Pi 

TrUmne, and association secretary. 

This topic is particularly lively in ■ 
territory covered by the Interstate a- 
ciation in view of the hearings now St 

held in Washington before the Inttr-';; 
Commerce Commission over the pr^ 
of h'a.stern railroads to increase re¬ 

charged for baggage car distribution : 
iicws|>apers. C. L. Stretch of the PL 

delfihia Bulletin, will lead discussion 

this subject at the Wilmington meet. 
Another distribution problem of > 

siderable interest will be taken up 
Joseph Aylward of the Pittsburg Gt: 
Times, who is scheduled to sjieak 

“Motor Transportation.” 

Other speakers and their subjects 
include: Royal W. W'eiler, Alin 
(Pa.) Call, on “Evolution of the Ni 

paper Circulation Department”; ' ic 
W. Stabler, Williamsport (Pa.) O' 

“Mail Subscriliers”; J. -Albert IL 
Jersey City Journal, “How h'ar Should 

Newspaper Go in Serving the Public!: 

Telephone”; J. J. Abbott, Phitadei: 
Record, “Have the Tabloid Papers .• 

fecterl Circulation of Regular 
Dailies”: Charles O. Reville, Balihr. 
Sun, “The Best Method to Developt 
Carrier into a Promotion Man”; and 

L. Garrett, Pairymnt (W. Va.) If 

rirgitiian, “What Can Be Done to P' 

vent the Saturday Slump?” 
William F. Metten, publisher of : 

Wilmington (Del.) Every Morning . 
present circulation from the advrni-' 

viewpoint at the convention lunclienr. 

A. A. C. W. REORGANIZATION 
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Ed W. Hunter Replace* Earl Peario 

Promoted to General Manager 

Ed W. Hunter, secretary and inaio- 

tif the Advertising Club of Indianai> 

has been appointed to direct the dtit-' 

ment of club activities of the As'<<~' 
-Advertising Clubs of the World. T: 

department supplants the educational 

partment, directed by Earl Pearson, r 

moted to General Manager of the ■ 
ciation, .succeeding tiarl Hunt, resigned 

The name of the department, it is ■- 

plained, has been changed merely to v 
an extension in size and service. 

Mr. Hunter was with the Indiaiai;- 

advertising club for four and a half > - 

Prior to that he was connected wii' 

Chicago Tribune, Indianapolis Netes. 
Indianapolis Times. 

Reginald Colley, who was Mr. IL 

son’s assistant, has been appointed ^ 

representative of the enlarged di ] ir":- 

Re*igned Editor Now a Senatoi 

John Lewis, editor of the T'’* 
Globe who resigned la.st week on i 

count of a disagreement in regard 
IRiIitical policy, has been aiip:'’ 

senator and will support the light i 

reform in the Canadian .senate. Ht 
the first working newspajxr man 

Canada to be appointed to the " * 

He \\ill continue to write. 
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Ross F. Walker former publisher oh 

-Akron Times and Democratic in'':" 

for mayor of Akron recently suffeC 

broken vertebra in an automobile acc - 
in (Janada. 

A. P.'* New Coverage Stunt 

n 
bx- tl 

the 

tion 

m t 
and 
will 

Worn 
Associated Press, under Kent t" 

general manager, is now cover ng 

York news by men placed in the ' 
of the member dailies. 
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NEWSPAPERS FIGHTING DOOR-TaDOOR PEDLERS 
Menace to Retail Business Attacked Through Cooperative Advertising in Louisville — Oklahoma 

City Paper Prints Editorial Expose of “Bell-Ringers’ ” Methods 

4 XATIOX-WIDK war Ijy retail 
merchants against itinerant iK-<Uilers 

and house-to-house canvassers is being 
waged to preserve local trade tor locally 
established business firms. 

Two of the most powerful weapons 
being used are newspaper advertising and 
news stories. 

How each of these is being employed 
effectively was told Editor & Pi bi.ishf.r 
hy ISyron W. Orr, chief of the ad copy 
service department of the LouiseUh' 
Herald and Post, and E. K. Gaylord, 
eilitor and publisher of the Oklahonui 
City Times. 

In Louisville merchants have cooper¬ 
ated on an advertising campaign to run 
iull-iiage in 10 successive issues of the 
Sunday Herald-Post. In Oklahoma City 
a reporter assigned to expose the house- 
to-house game wrote a series of articles 

■ based on two weeks’ actual experience. 
The Louisville campaign was described 

by .\lr. Orr as follows: I “In order to stem the tide of the 
itinerant peddler and traveling salesman 
who are iK-coming a menace to the local 
retailers over the country as well as a 
stumbling block to the newspaper, about 
the only recourse left, since these new 
methiKls of competition cannot lie sup¬ 
pressed by law and legislation is through 
the newspaper advertising columns. 

“The rapidly increasing house-to-house 
metluxl of selling by these ‘bell ringers’ 
as they have been tersely called, are sell¬ 
ing thousands of dollars worth of 
merchandise to housewives which should 
be advertised in the newspapers and sold 
through local retail stores. The local 
merchants of Louisville, recognizing the 
outcome of this growing menace, have 
ciimbined in using cooperative advertising 
in their effort to combat against this ever 
growing ’bell ringer’ inroads upon "their 
trade. 

“This campaign which is scheduletl to 
run for ten successive issues in the Sun¬ 
day He raid-Post, cemsists of a full page 
in each issue, with the names of 25 of 
the lea ling retail firms printed with each 
advertisement. 

“These ads are written in a way that 
appeals to the women and housewives of 
on the advantages of buying their 
Lmisville with the idea of selling them 

,, merchandise from local merchants in- 
stead of spending their mimey for the 
fame kind of merchandise as offered by 
the house-to-house pedler and traveling 

^ salesmen. 
“.■Ml arguments as presented by the 

house-to-house canvasser that he can sell 
cheaper than the local retail stores is 
strenuously contradicted. Salient facts 

j are given as to some of the selling 
methixls used by tlw canvassers in order 
to enlighten buyers as to how they can 

• be deceived by these oily tongued sales- 
^ men. ,\t the same time the advantages 
'* of buying from the local merchant arc 

set forth in a plain, straightforward way 
' calculaterl to assure the housewife that 
-- she can do even better by patronizing the 

I local merchant. The position that the 
latter occupies in his community—his 
supiMirt of local institutions—the taxes he 
pays—his public spiritedness—his busi- 
ne.ss which provides employment for 
tnany people—are among the points to 
which the housewife’s attention is called 
■7-as logical reasons why .she could deem 
>t as civic pride and a duty to patronize 
the local merchants of her city and com¬ 
munity. 

oil “The Louisville campaign as launched 
b)- the Sunday Herald-Post has met with 
the unanimous approval and commenda¬ 
tion of the local merchants as combined 
m this cooperative advertising methixl 

have every reason to believe that it 
will have its effect inward, putting the 
Women of Louisville on their guard as to 
this growing 'bell ringer’ menace.” 

This series of ten issues is copyrighteil. 
''® The chief feature of the Oklahoma City 

Qmiiaign, according to E. K. Gayhird, 

^ prixlucts, the growing number of irritating 
bell-pushers, the prevalence of bo ins and 
unanthorized salesmen, dependence upon 

''tnbility and reputation of establishetl 
I_ u business firms, etc. Tlw attitude of the 

4 ^ __H’iea,. discussed. They are found to 
—I /T" y.. / he easy victims of canvassers' glib 

*^*^ ***# stories. Comments upon the greatly in- 
\ ~/ creased sales of men’s .suits, especially to 

\ _/ ' avorite store. He is taught to make 
I / wild, sensational promises of longer wear 
I / whenever ipiality of home merchants’ 
1 / giHxls are mentioned. .\n analysis of 
\ ^ / "''I' customer buys from a canvasser. 
\ 1**—Christmas house-to-house sell- 

iKa., ^ -rgg* ''ig campaign with scores of canvassers 
/ '*/ on the streets is predicted. .\n intensive 
/ • drive is planned by the house-to-house 
/ Abfcomp;inies, for the period from October 
j iVh Bitift A Plomise And A Receipt 15 to I)eccml)er 1. The merchants are 
j From The told how to meet this cami>aign and 
/ Peddler crush house-to-hou.se competition, give it 

the final blow. Seven delinite suggestions 

I ~rrr * T"* - “The success of such a senes depends. 
I *- of cour.se, upon the alertness and energy 

j _ during his short career as a canvasser,” 

/►oiiCi. "^4” ‘ “It is important that the stories be 
/ ^ , V r written without malice or the slightest # IW MmAant fc (A* BacUoiw o/>W Commimitjr ^ /- i i i-l . i 
I -•s?;; - . ___ misrepresentation. Cool, deliberate analy- 

sis is preferable to color and cleverness. 
I'^'C .r*__ - , The house-to-house game should not be 

invested with any glamour of adventure. 
/sjjjy / ii25’" 2^*"” -^nd there is no danger of this happen- 

I SSf?~ ^wi«— ing if the reporter has actually hoofed 
|7~:" I :'l''eet for a week or more. He will 

I *= _ —-«■:— be more inclined to show the house-to- 
house selling business as the undignified, 

>perimens of Full-page Copy which Forms the Spol-light on Door-bell Ringers “^‘‘’^iV^ siwp^e^'* can'’^^^^ definite 

service to the business man of the city 
editor and publislKT of the Times, was people wlu> buy from him do not wish to and the vicinity by a careful discussion of 
a series of ten stories written by a re- buy. house-to-house selling. It is also of great 
IKirter who .spent two weeks as a house- 3—The new salesman learns that he value to smaller towns in the territory 
to-house salesman employed by one of mu.st sell himself, not his goods. He if their newspapers are given permission 

A Promise And A Receipt Ea From The 
Peddler 

>perimens of Full-page Copy which Forms the Spol-light on Door-bell Ringers 

the largest mail-order hosiery houses. 
This series discussed in detail the in- 

learns to pour on flattery, make wild to reprint the stories. For the smaller 
claims. He discovers that the growing towns are perhaps harder hit hy the so- 

struction given to salesmen, the tricks horde of peddlers is beginning to irritate called ‘direct selling’ than the larger 
u.scd by the “Inxifers,” the attitude of the the housewives. towns, 
housewives towards the house-to-house 4—He discusses methods of getting into “.Anyone who will take the trouble to 
canvasser, and the division of profits the house. How the double call system go to the post-office and observe the 
through salesmen’s and managers’ com- is worked by giving away something at volume of C. O. 1). mail that comes each 
missions. the first visit to be delivered upon the day into any .-Xmcrican city can see at 

.An analysis of the “trick” psychology second visit. How salesmen in other first hand what a tremendous business is 
of the hou.se-to-house salesman was made. into the house. Quotations being done by mail-order houses selling 
The last article in the series offered friim company instruction t^^ioks. through house-to-house salesmen, 
definite susiuestions to merchants as to . -'’—A discussion of the iiew psycho- “This metlK^I of .selling is being con- 
The last article in the series offered from company instruction t^^ioks. 
definite suggestions to merchants as to •A discussion of the new psycho- 
how they might successfully combat logical methods used by house-to-house stantly extended to new lines of merchan- 
house-to-house selling. 

The stories were well received hv 

salesmen. Sales IxHiks, efficiency p;im- dise. In some communities it has be- 
phlets, and how they teach the salesman come an immediate menace to the pros- 

ao-CK upo , ..ouse-io-i.ouse se.ooK .nu psychological tricks, 
were based upon information obtained 
hrough actual experieiKe and observa- .. j , 

fo'iri ..-c - .,1 ki. c«»ax aiul wlietxllc gullible “prosiKxrts/' perity oi local business men. It is much 
111 »rp'n t^lann cl an iinintV rmed Common sense is Seen as the only moryf successful and scientific than the 
they were not plain ed as an unintorme 1 campaign founded catalogue method. 

4 r sT? u,H,I, psychological tricks. “.At the present time the most .success- 
were nasecl upon intormation obtained \ r •• ... .C in u -,.1 .. *1, r 1 • n- .i i 
through actual experieiKe and observa- '7conipan|es selling through can- 
■ • * big money. It is the high-powered vassers are those handling hosiery, mens 

'** ■ bosses who direct house-to-house cam- suits, kitchen utensils, lingerie and under- 
XewspajKrs throughout the state were paigns. $4(10 a week the salary of a wear and outerwear of all sorts for both 

given the privilege ot reprinting the state manager. Where does the sales men and women. 
series aiwl it was also issued later in price go? 'The “direct-to-the-consiinier“ “.-Xilvocates of ‘direct selling’ say that 
hiHiklet form for merchants who wisheil argument means only “by mail.” It is the volume of business done last year by 
to distribute the series to customers. punctured as a sales argument. The these companies was approximately $300,- 

The reporter who wrote the stories sales price is shown to go largely to the (HKI.IKK). .About a third of this business 

series aiwI it was also issuen later in price go? The “direct-to-the-consiinicr“ “.-Xilvocates of ‘direct selling’ say that 
hiHiklet form for merchants who wisheil argument means only “by mail.” It is the volume of business done last year by 
to distribute the series to customers. punctured as a sales argument. The these companies was approximately $300,- 

The reporter who wrote the stories sales price is shown to go largely to the (HKI.IKK). .About a third of this business 
spent two weeks ptninding the jKivement house-to-house salesman's commission, was done by one large hosiery mill which 
with a hosiery sample case. He also the district manager's commission, the sells exclusively through house-to-house 
spent two days selling men’s shirts in state manager's commission, payment of salesmen. There is every indication that 
order to observe the attitude of the men high salaries to executive and sales ex- the successful method will be extended 
towards the office-to-office salesman, perts at the plant, extensive national to every line of merchandise that can 
Fellow salesmen were interviewed for advertising, cost of packing and mailing profitably be sold by canvassers for 
their experiences with an attitude towards ('. O. I)., coverage on constant waste C. O. I). delivery, 
the customer. due to slip-sh<Kl sales methods, and pay- _ 

.\ resume of the series will give a ment of numerous bonuses and prices, 
suggestion of the contents and methiKl: 7—.A story in a lighter vein dealing 

1—Getting the job. Interviewing the chietlj- with the amusing experiences of 
Building Real Eatate Page 

The Santa Ana (Cal.) Register each 
manager, (jetting his instructions as to the amateur salesmen. Don’t wake a week in it’s building and real estate sec¬ 
selling and talking. \ dav with an in- woman from her beauty nap between 12 lion runs a half column story on some 
structor, where he sold and how he sold, and 2 o’clock. The names the salesman prominent man together with a pen and 

2—The first day with a sample case, is called. How the peddler’s feet and ink sketch under the heading “Who’s 
Discovering difficulties. Prices of hose voice tire. The endless row of houses. Who in Community Developing.” The 

and 2 o’clock. The names the salesman prominent man together with a pen and 
IS called. How the peddler’s feet and ink sketch under the heading “Who’s 

Discovering difficulties. Prices of hose voice tire. The endless row of houses. Who in Community Developing.” The 
(luoted with respective commissions. 8—The extent of house-to-house sell- same idea is u.sed in the Automobile sec- 
The salesman discovers that rudeness is ing in the city. It is found to be on the tion under the heading “Who’s Who in 
necessary in most cases and that most decline. Why ? Dissatisfaction with peddled Motordom.” 
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BELIEVE PHOTO-TYPE COMPOSITION NOW 
ACHIEVED BY BRITISH INVENTION 

placed by character members suitable for cancelled in less time than 30 days, the 
reproduction by photography, hereinafter open rate was to prevail. This, of course, 
termed for convenience the ‘matrices,’ was in order to keep them running the 

Scrapping of Metal Type and Simultaneous Composition in 

Distant Cities By Radio Are Possibilities of Revolutionary 

New Method Evolved By Two London Printers 

termed for convenience the ‘matrices,’ was in order to 
said matrices being capable of being set full contract time, 
into a line by the usual typesetting key- “Our inch-card “Our inch-card system has been in 
board and selective mechanism, there force for about one year. At present 
being employed in combination therewith we have an average of 30 of these cards 
a photographic attachment, including a in the paper at all times, running every 
light source, a lens and a sensitized mem- day. Some of the original ones hare 
ber, termed the plate or film, to receive grown to two, three and four inches in- 
photographically an impression of the stead of one. A little figuring will show 

"PERFECT photo-type composing is beam of light passing through or from set line of characters when an exposure this gives us the nice increase of 900 
■*- said to have arrived at last. the transparent or other matrix and is made. inches every thirty days, mostly from 

Use of metal type in printing may be- a lens on a senskiz^ plate or ^ “The invention incorporates various Non-Advertisers. It is good Publicity for 
come obsolete. ^ ^ a- ^ 

through a lens on a sensitized plate or “The invention incorporates various Non-Advertisers. It is go^ Publicity for 
film, the latter being then employed in details and features for effecting the fore- them, especially for telephone numbers, 

Newspapers may be set up by radio the usual way for preparing the printing going result. For instance a suitable con- business addresses, or to put over son* 
in many towns simultaneously. 

These claims are made for the invention 
surface or other device for reproduction, struction of matrix is given by way of one phrase of any business. 

The invention npy be broadly sum- example, a mode of throwing light “it has shown some of the non-adver- 
of J. R. C. August and E. K. Hunter, marized as a typesetting machine similar to through the matrix on to the camera tigers the value of newspaper advertising. 
London printers, who, after four years the well-known machine known under the lens, and various adjustments for focuss- as we sell them only in a small wv 
secret experimentation, have perfected a registered trade-mark ‘Linotype’ wherein ing the matrices on to the photographic “Another thing about selling thei 
machine which makes a new use of photog- the usual type-casting matrices are re- plate or film.” monthly cards instead of getting them for 
raphy in_ printing. Announcement of _ onlv one month, thev can be obtained for 
the invention was contained in the Aug. 
29 issue of Editor & Publisher. Further 
details were received this week from the 
London office. 

Although photo-composing is by no 
means new, those who have seen the 
August-Hunter machine are confidrat 
that its claims are capable of substantia¬ 
tion, and it is freely averred that existing 
methods of setting newspapers will soon 
be ousted by this revolutionary type 
setting process. 

Moreover, the British Printer says that 
the invention is not only practical and 
feasible but is in a real sense readily 
adaptable to trade conditions and even 
trade sentiment. It is understood the 
London Morning Post is carrying on 
practical experimentation in their plant, 
with the assistance of the two inventors. 

An automatically focussed camera is 
the central feature of the new process. 
By this camera characters printed on a 
master film are projected in rapid se¬ 
quence on to another photographic base. 
The exposed film that results corre¬ 
sponds to the slug on a linotype machine. 
Different sizes of one type font are ob¬ 
tained by altering the focussing. 

Then the printing may be completed by 
a line block for letterpress, by direct 
lithographing, by photographic processes 
from plate to stone, or by offset photo- 
Htho. 

The “camera composer” of the August- 
Hunter machine resembles a typewriter 
and measures only four feet by two feet 
overall. It is obvious that a complete 
plant of these machines would occupy 
much less space than that required by 
present-day composing room equipment. 

In addition to different type sizes, the 
inventors claim an infinite variety of 
type can be obtained. They assert that 
the width of the column, style and size 
of type and spacing between letters can 
all be decided in a quarter of a minute . . .. - _. 
by the adjustment of small levers. r • • r , „ , ^ orld. 

By the application of telegraphy and Operated vath the ease of a typewriter, inventors of the typeless” composing Sightless since infancy, Mr. Naive 
wireless telegraphy, it is also claimed, the machine, pictured above, believe perfection has been achieved. Note the close now 31, has been a reporter six years, 
operator of a keyboard in London could “P *>f the camera attachment, chief feature of the apparatus, through the lens In all that time he has refused to ac 
set up copy simultaneously in provincial which light rays capture type fonts on film forms, corresponding to Laotype cept any special consideration from tb 
towns. slugs. editors or fellow reporters on the Pos 

It is stated that the invention, which -■ ■ ■ . , ... - Tribune. He works throughout the daj 
will be available for newspapers in a few o a I 1? Oliil All on A oi Ti^i^rooF^i Ti nr a making his daily rounds of his beats witi 
years, will save millions of dollars to the oALtli vrl* i^lnALiLt Oa ALL dULLLoorlJL WAY nothing to guide him but his cane and hi 
printing industry in capital outlay and ^ mi TO A Tr XTOKT A nirmT-ioi-no sense of touch and feeling. He covff 
greatly increase the speed of newspaper 1 LI HiLILLA 1 IL INLIIN-ALIV Ltx. 1 loLKib nis share of night meetings and when h 
production. Seventy patents have been enters the office at night the first thin 
taken out by the inventors. light. 

This new development in typeless W. W. Watson, Beaumont Enterprise and Journal, Proves This During the six years that he has bee 
printing is somewhat similar to an in- T»«» in I Fin1<l Tribune, Naive has covere 
vention announced in 1922, the patentees *" ^ all sort of news. He has gone wit 
of which were connected with J. Robert- Has Low Monthly Rate “sponge squads” on liquor raids, assiste 

“Another thing about selling these 
monthly cards instead of getting them for 
only one month, they can be obtained for 
30, 60, or 90 days, and some few are now 
on a yearly basis. 

“We do not believe in running these 
cards all on the same page as they get 
better results if scattered through the 
paper. Unless they produce results this 
class of advertiser soon drops out. 

“There is nothing new about this, neither 
is it original with us, but we believe we 
have been more successful along this line 
than the average newspaper. You would 
be surprised how it counts up at the end 
of the year. 

“As most advertising managers know 
the average salesman has his mind and 
thought on large space. A good sales¬ 
man will work an entire week spending all 
his spare time to sell one page ad, to 
run one time. That is fine, but with tte 
same energy, and possibly less time he 
could obtain ten one-inch ads to run 
30 days or more and he would double 
his lineage. 

It wouldn’t look as good to him, but the 
lineage is there. 

“Thirty inches carried daily for one 
year can be caried with less effort and at 
more profit than the same amount on 
special pages and on special occasions." 

BLIND REPORTER WRITES 
OF NEW YORK CITY 

A. T. Naive, of Gary (Ind.) Post 

Tribune, Engaged By Evening World 

to Tell His Impressions of Metropo¬ 

lis—Has Covered Big Stories 

TO EDUCATE NON-ADVER'HSERS 

printing is somewhat similar to an in¬ 
vention announced in 1922, the patentees 
of which were connected with J. Robert¬ 
son & Co., Ltd., printers of the Black¬ 
pool Times. 

A. T. Naive, blind reporter of the 
Gary (Ind.) Post-Tribune, in New York 
City this week on his first visit, is writ 
ing a series of articles describing his im 
pressons for the New York Everml 
World. 

Sightless since infancy, Mr. Naive, 
now 31, has been a reporter six years. 

In all that time he has refused to ac 
cept any special consideration from the 
editors or fellow reporters on the Post 
Tribune. He works throughout the day, 
making his daily rounds of his beats wiA 
nothing to guide him but his cane and his 
sense of touch and feeling. He covers 
his share of night meetings and when he 
enters the office at night the first thing 
he does is to turn on the light. 

During the six years that he has been 
on the Post Tribune, Naive has covered 
all sort of news. He has gone with 
“sponge squads” on liquor raids, assisted 
in reporting the big Gary steel strike of 
1919, has followed the fire sirens to firei 

Description of this machine as quoted small space is the best way to especialy considering the amount of good covered political meetings and baseball 
from the patent office files follows: educate local non-advertisers in the resulting to the advertiser. _ games, written funerals and marriages 

“The invention relates to a photo- advantages of using newspaper space, m Consequently, we decided to turn right- and gathered and written news concern- 
graphic printers’ composing machine for opinion of W. W. Watson, local ad- about-face and sell them the smallest ing many labor disturbances, 
photographically reproducing a negative vertising manager of the Beaumont amount of space possible. We agreed up- His ability at remembering things las 
of the printing surface for lithographic, (Tex.) Enterprise and Journal. This on one-inch cards. _ reached such a point of efficiency that bt 
offset, letterpress and photogravure week Mr. Watson described a year’s sue- There must be some inducement to the can report an entire speech almost word 
printing. The invention consists in em- cessful test of the method. _ advertiser from the cost standpoint, we for word without taking more than a 
ploying matrices of either a negative or He had foutid, he said, that the chief believed. It would be another selling dozen notes on it. When he first went to 
positive character dependent upon the trouble in trying to sell space to per- point in our favor—an answer to the in- work in the Post Tribune editorial rooflU 
type of printing in view, in a type-setting sistent non-advertisers, was because they evitable statement: ‘It costs too much.’ the editors were skeptical about his 
machine employing the usual magazine, thought newspaper advertising cost too “We finally drew up a monthly card ability to handle this end of newspaper 

keyboard, distributor, etc., and embody- much. rate, which was very low, providing the work but after covering several speedies 
ing therewith a camera attachment for “In other words,” he explained, “the advertisement ran for a minimum of 30 and having his work checked and found 
photographing, step by step, the various advertising we had been preparing and days. We granted our prospects the pri- to be correct, they were convinced and 
lines or portions thereof, as and when submitting to prospects had b^ spe- vilege of changing copy once a week, a now take his report of a speech almost 
set, the complete block matter being con- cial pages or large copy on special occa- privilege seldom accord^ in similar small in preference to those taken down hr 
veyed photographically by means of a sions. The cost was in fact, rather high, copy stunts. If the advertisement was shorthand reporters. 
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A NEW TRADE MISSION FOR ADVERTISING 
**Have the Merchandise’’ Campaign Suggested to Manufacturers Who Have Suffered from Retailers’ 

Peddler-Like Hand-to-Mouth Buying Policy 

CANDIDLY, the retailers took the 
reins of leadership out of the hands 

of manufacturers a year or two ago, 
trten they began their hand-to-mouth 
linying policy; and that leadership by 
manufacturers has not yet been resumed. 

Shall the coming fall and winter season 
again find manufacturers in the 

By J. GEORGE FREDERICK 

cates it; therefore demand will be more 
lively for goods; therefore, haxe the 
merchandise. 

Don’t stop to argue anybody out of 
hand-to-mouth theory. It’s an old and 

finished argument. Grant for the sake 

about the future. \\ ithout retailers we 
cannot exist, and if the retailer shows a 

and made a plea for better understanding good profit it benefits our business. There 
between manufacturers and retailers and is another side of the question of hand- 
advises retailers to place orders sufficient- to-mouth buying and we’ve got to consider 
ly early and in reasonable quantities. b*ith.” 
pointing out that the distributor was en- It is clear that you can't get a cautious 
titled to that consideration and that it man out of his cyclone cellar until he feels 

position of being taught retailing eco- of argument the theory—but prove the was of the interest of all concerned. He that the danger of cyclones has passed. 
oomics by force, and making a wry face 
It the bitter medicine? Shall manufac¬ 
turers again beat their heads vainly and 
irritably against the stone wall of opposi¬ 
tion to the retail buying conservatism 
whicli the upsetting events of 1919 and 
later taught them at considerable cost? 

Or is it the precise opportunity for 
manufacturers to reassert leadership by 
showing retailers how to avoid the grave 
errors which are inherent in the scant- 
buying policy; and substitute for hand- 
to-mouth buying, the far sounder policy 
of haling the merchandise the people call 
iorf 

I think this is the precise opportunity 
for manufacturers to lead retailers; I be¬ 
lieve that the wise and practical course is 
to admit that the retailers conservative 
instinct was in large part right; that it 
is a step forward not backward for retail¬ 
ers to be closely analytical of their turn¬ 
over ; that it now only remains to “correct 
the position” as the mariners say, by as¬ 
suming a less extreme and more effective 
attitude. The hand-to-mouth buying idea, 
it is now easy to see, brought about a con¬ 
dition where consumers 

basic necessity for having the merchandise 
when demand arises. Ergo, prove the 
folly of not having the merchandise; show 
the harm to trade of being “out” of goods 
at the psychological moment when cus¬ 
tomers want it. Prove the danger of los¬ 
ing customers to the dealer up the street 
who has the merchandise. 

Hand-to-mouth buying has been a sort 
of cyclone cellar policy of expedience, and 
is not completely defensible on principle. 
Its basic defect is exposed from a new 
angle by Ernest C. Hall, of Clawson & 
Wilson, of Buffalo, speaking recently be¬ 
fore a convention of knit goods buyers in 
New York: 

“The whole argument favoring hand-to- 
mouth buying is based on the asumption 
that the financial burden could be assumed 

Cleveland sajd, “We face a condition, not but it is also your duty to see that he is iti its entirety by the manufacturers and 
in full possession of all these facts, so that 

goes on to say that “there is no greater 
cause for lost business than incomplete 
retail stocks.” 

Successful retailing does not consist of 
picking up what the manufacturers have, 
or buying distress merchandise. The 
most successful selling methods call for 
full stocks, rightly priced, comprising full 

Quit all discusion of retailing science, size and color ranges, 
turn-over or economic theory. It’s stale- “It is the privilege of the merchant to 
mate; passe like last year’s hat. As decide which of these policies to adopt. 

a theory.” The condition is that demand 
for goods is now increasing and will con¬ 
tinue to do so, and plain common sense in¬ 
dicates that sales will be lost if dealers 
have not the goods. Nobody asks that re¬ 
tailers go back to the “old order of 
things.” There was unquestionably too 
much speculation, too much over-loading 
of retailers, too much ignorance of correct 
buying by retailers. We can all admit 
this without quibble; indeed, we must 
admit it, for out of the whole hand-to- 
mouth buying discussion, came some 
sound lesscMis in the economies of retail¬ 
ing which will do no harm to any of us. 

he may arrive at an intelligent conclusion 
and act accordingly.” 

Note that he says it is a duty to put 
retailers wise to sound facts of this kind. 
The manufacturer is in a better central 
position to see the whole than the retailer, 
but it has been a mistake to ask too much 
of the retailer; or to damn him for care 
in avoiding the far too frequent retail 
bankruptcies of the past. The attitude of 
the retailer is well expresed by Jerry P. 
Wall, of Wall Brothers, North Adams, 
Mass, (wholesalers): 

“I don’t know how you’ll ever end 

wholesalers, instead of equalized between 
the three branches of distribution as 
formerly. 

“It is generally known that while the 
past year has been a poor year for busi¬ 
ness, very few competent retailers have 
failed to make at least a little money. On 
the contrary, it is almost hard to find a 
manufacturer or wholesaler who has made 
any money whatever, and a study of the 
columns of the daily trade papers calls 
attention to many who have lost large 
sums. 

“Bearing this in mind, it is evident that 
this extra financial burden cannot be as- 

___ were inconven- But all “movOTents” or changes swing hand-to-mouth buying. Don’t forget the sumed by the manufacturers and whole- 
ienced and manufacturers greatly hamp- By their own momentum. They retailer has his side of the question and salers alone, and that if this policy is to 
ered in their work of creating demand—^to 
say nothing about the increased cost of 
doing business resulting from small order 
tilling. 

The far-seeing retailers and wholesalcr.s 
themselves are repudiating hand-to-niouth 
buying policy. 'The National Wholesale 
Dry Go^s Association, W. M. G. House, 
vice-president, and a Kansas wholesaler, 
made this confession and announcement 
of policy some time ago: 

“VVe’re sailing under new colors and 
new 

with the producer as we expect to be 
dealt with. Hand-to-mouth buying has 
been an expensive policy, but conditions 
seem to warrant it. We have a right to 
be wary and cautious, but it can be car¬ 
ried to dangerous extremes. 

“Our slogan for the season of 1925-6 
is ‘Hai’e the merchandise!’ We realize 
we have gone too thin in seeking low 
inventories. Our policy now is to have 
a thoroughly representative line of mer¬ 
chandise, which our customers can have 
when they want it. Still, it’s a long lane 
to overstocking. We must look ahead 
with constructive ideas. Let us not fear 
the ghost of a bad year; let us have 
goods for our customers.” 

"Have the merchandise!” That’s a 
slogan for 1925-6! It is not a hip-hip 
Hooray slogan. It is not a “back to the 
old days” cry, ignoring the element of 
truth in the retailer’s more conservative 
iKthod of buying. It is no alluring en¬ 
ticement toward inflation and speculation. 
It has the sound of sense and practical 
logic, and it hits at the defects of the 
Hand-to-mouth buying idea with a Demp- 
sc)' punch, for no business policy could 
be more ridiculous than for retailers to 
discourage with incomplete stocdcs the 
consumer in his more generous buying 
■Bpulses. 

Let every sales and advertising man- 
»ger, and every salesman, sell to the re- 
Uilers of the country this clean-cut 
bosinesslike slogan for the season of 
]925-6—"Have the merchandise!”—There 
« no gainsaying it; there need be no 
elaborate justification or fine-cut argu¬ 
ment. A “wop” fruit and candy stand 
owner who can’t write his name will 
Jtasp it. The syllc^ism is perfect: busi- 
oess is certain to be much better the sea- 
eon of 1925-6—every authority is com¬ 
mitted to the prediction, every fact indi¬ 

need correctives. Cautions, cagey buying 
is no “policy”; it’s a hunch. Intelligent 
buying is the correct middle ground. The 
merchandise manager of a prominent re¬ 
tail store made an address not long ago 

is entitled to consideration also. He has 
his problems. It is a mistaken idea that 
business will ever go back to the old order 
of things. True, it will be more expen¬ 
sive to do business, but no man knows 

AUGUST ADVERTISING GREATEST SUMMER 
VOLUME IN N. Y. NEWSPAPER HISTORY 

Post Statistical Department confirm the 
impression that last month was one of 
the busiest summer periods in newspaper 
history. The 1925 total of the New York 
papers was 11,060,332 agate lines, against 
9,681,370 lines in August, 1924. The gain 

lines. 
Number of pages printed increased 

from 11,998 to 14,444, the extra 2,446 
pages representing 20 per cent. 

Figures for individual news papers for 
August, 1925-1924 and 1925-1919, follow: 

Page.s 
1924 

1,218 
1,130 
1,422 
1,102 

744 
992 

1925 

1,218 
1,280 
1,694 
1,260 

788 
1,140 
1,252 
1,068 

694 
586 
776 
520 

1,0.50 
586 
532 

14,444 11,988 

American . 
Herald Tribune,., 
Times . 
World . 

•Mirror (Tabloid). 
News (Tabloid).. 
Evening Graphic. 

•Evening Journal.. 
•Evening Post._ 
•Evening World... 
•Sun . 
•Telegram . 
Brooklyn Eagle... 
Brooklyn Times.. 
Standard Union... 

Totals. 

♦ Evening 
lay 
dra 

.American .... 
Herald . 
Herald Trib_ 
Times . 
World . 
•Mirror (Tab.) 
News (Tab.)... 
Eve. Graphic... 
•Eve. Journal.. 
Eve. Mail. 
•Eve. Post. 
•Eve. World... 
Qobe . 
• Sun . 
•Telegram .... 
B'klyn Eagle... 
B’klyn Times... 
Stand. Union... 

1925 

1,055,788 

1924 
1,040,934 

1,095,800 
1,989,826 
1,339,012 

273,258 
424,926 
194,828 
763,820 

' 3b6',224 
485,876 

840,002 
1,651,892 
1,180,794 

265,274 
367,240 

749,700 
«. 

228,480 
387,478 

826,146 
409,074 

1,143,064 
345,446 
407,244 

631,206 
505,920 

1,062,850 
305,044 
464,556 

Percentage of 
total space 1925 1924 Gain Loss 

9.5 1,055,788 1,040,934 14,854 
9.9 1,095,800 840,002 255,798 

18.0 1,989,826 1,651,892 337,934 
12.1 1,339,012 1,180,794 158,218 
2.5 273,258 265,274 7,984 
3.8 424,926 367,240 57,686 

.. 1.8 194,828 ♦. 
6.9 763,820 749,700 14,120 
2.8 306,224 228,480 77,744 
4.4 485,876 387,478 98,398 
7.5 826,146 631,206 194,940 
3.7 409,074 505,920 96,846 

10.3 1,143,064 1,062,850 80,214 
3.1 345,446 305,044 40,402 
3.7 407,244 464,556 57,312 

11,060,332 9,681,370 1.378,962 
Net Guin 

15, 1924; Sunday edition inaugurated May 3, 1925. 

1923 1922 1921 1920 1919 
919,514 759,822 681,376 725,780 871,312 
687,606 789,390 749,846 875,596 643,790 
577,626 591,714 554,846 660,390 567,918 

1,580,350 1,619,914 1,356,390 1,665,044 1,460,544 
1,256,764 1,305,900 965,958 1,372,698 1,377,806 

275,570 223,286 189,314 123,220 ♦. 

707,994 696,126 620,228 519,302 531,908 
401,640 344,148 373,896 397,896 288,272 
236,650 226,422 374,032 308,930 284,455 
466,556 498,172 509,352 556,720 409,252 
t. 430,642 451,072 431,842 508,546 
648,476 591,988 480,420 546,506 482,372 
513,298 497,408 461,134 514,344 672,296 

1,044,032 1,061,644 935,596 977,382 855,228 
270,182 250,270 287,926 283,310 ♦. 
439,074 546,626 495,068 632,036 549,102 

10,025,332 10,433,472 9,486,454 10,590,806 9,502,801 

become permanent, the latter must change 
their methods of business to meet these 
conditions, and the only way in which 
they could do so would be to follow in 
the footsteps of the retail merchants, and 
buy their materials and make their mer¬ 
chandise on the same hand-to-mouth scale. 

“This method, as everyone knows, is 
inefficient, wasteful and very expensive, 
and if this added cost is to become a per¬ 
manent feature, it will become imperative 
for manufacturers and wholesalers to add 
these extra charges to the cost of their 
product before figuring their profit, and in 
consequence a merchant will be obliged to 
pay more for his goods, and also in many 
cases have a poorer selection to choose 
from than if business was conducted on 
a normal basis. 

“Furthermore, when mills are only 
operating for a portion of the year, the 
earning capacity of their help is naturally 
impaired to a large extent, and as they 

a large 

‘It 

Totals... 11,060,332 9,68 

♦Figures not recorded. 
tSun and Globe combined June 4, 1923; name changed to Sun March 10, 1924. 
ttTelegram and Mail combined January 28, 1924; name changed to Telegram May 18, 1925. 

only by cooperation from the 
wholesaler’s salesmen and the manufac¬ 
turer’s salesmen selling direct, that busi- 

iwrt of your selling campaign to en¬ 
courage the retailer in every way possible 
to again become a merchant and cease 
being a peddler.” 

Yes, a peddler! That’s a deserved 
epithet for the retailer who deserts the 
principle which distinguishes a merchant 
from a peddler; namely this: that a 
peddler’s stock consists of what he can 
sling on his back, and you must select 
from his narrow range or do without. 
The merchant, on the other hand, is re¬ 
garded by the public as the man who 
maintains a merchandise institution where 
more complete choice and more satisfac¬ 
tory service is rendered. 

New sales drives are everywhere start¬ 
ing; new enthusiasm for a new era, 
auspiciously bgun, is everywhere rife. Let 
us cooperatively and vigorously sell the 
retailer on the idea of the new slogan: 
have the merchandise. Don’t overload 
him; don’t ask or expect the impossible, 
but insist, as ypu have the fullest right 
and reason to insist, that he fill up his 
assortments, and have a stock which 
intelligently, as well as merely cautiously, 
constitutes his logical stock. 
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$35,000,000 HUMBER RIVER PAPER MILL 
DEVELOPMENT IS OPENED 

Governor General, Sir William G. Allardyce, Speaks at Cere* 

monies Attending Completion of Newfoundland 

Power and Paper Company’s Huge Project 

^4'T'HERE have been many red letter 
days in his Majesty’s ohlest Colony, 

since Cabot first dropped anchor at St. 
John’s, some 4(H) years ago, to lay the 
foundation of the British Empire over¬ 
seas—flays of which every Xewfound- 
lantler is prfuul. 1 have merely to refer 
to the laiulinR of the first cable, the first 
wireless messase that ever came across the 
Atlantic, the first direct aeroplane flight 
from the new world to the old, the con- 
structifin at (Irand halls of the first paper 
mill and other historical events too num¬ 
erous to mention. Hut I doubt whether 
any one of these has had within it more 
far-reaching possibilities—if rightly taken 
advantage of—for benefiting the iK-ople of 
Terra Nova and promoting their material 
and industrial welfare than the opening of 
this pajK-r mill which, when running at 
full caiiacity, will turn out 4(X) tons f>i 
news print pajK-r daily.” 

Sir William (i. Allardyce, (jovernor 
(ieneral of Newfoundland, was the speak 
er. The occasion was the official opening 
.•\ug. 24, of the great Humber River de¬ 
velopment of the Newfoundland Power 
and Paper Company, Ltd. at Corner 
Brook, Newfoundland. Sir (ilyiin Wes. 
presided. 

Continuing, Sir W illiam said that bfith 
the British (jovcrnment and the local 
(iovernment have a direct concern in 
this huge undertaking and it was a mat¬ 
ter of gratification that it had been fouiul 
possible tf) synchrfinize the visit of the 
parliamentary committee from the Moth¬ 
erland with the formal opening of this 
gigantic paper manufactory. 

It was impossible to tell in terms 
of employment or to compute in dollars 
and cents. His Excellency said, what this 
development means to Newfoundland, but 
of this he was cijiifident, that the words. 
“Cornerbrook” and "Humber” had been 
repeated more often during the past two 
years and a half and produced more con 
tentment and happiness and inspired more 
hope in Newfoundland than any other 
three words that have been used in the 
same periiKl. 

Concluding his address and formally 
declaring the works open. His Excellency 
complimented the officers and directors 
of the Newfoundland Power and Paper 
Company, Ltd., the Messrs, .\rmstrong. 
Whitworth & Cf)., of London, general 
contractors and the sub-contractors, for 
their skill and thoroughness and the ra¬ 
pidity with which they had erected the 
plant and overcome the many engineering 
and climatic difficulties. To John Stadler, 
managing director, he was generous, re¬ 
ferring to him as “that expert in paper 
making and paper mill management who, 
ably supixjrted by his staff, has maintained 
the uni(|ue reputation he brought with him 
from Canada.” 

The Humher development of the New¬ 

foundland Power & Paper Company, in¬ 
corporated by Parliament July 1.3, 1923, 
represents an investment of approximately, 
$35,(HK),(X}(), about half of which has in¬ 
terest guaranteed by bfjth Britain and 
Newfoundland. Within two years the 
tidal waters of an arm of the Bay of 
Islands, have given jrlace to an area of 
40 acres of filled land upon which stand 
the mills aiul pulp wood yards with rail¬ 
road sidings, warehouses •and wharves ad¬ 
joining. The modern town of Corner 
Brook has been laid out with water sup¬ 

available of 5,000 cubic feet iter second. 
(irand Lake is being used as a regula¬ 

tory reservoir, with a capacity of 30,(X)0 
million cubic feet. To control this huge 
reservoir, a Iwillow, reinforced concrete 
dam, 8(K) feet long and 75 feet high, was 
built at Junction Brook. This main dam 
has a spillway with a capacity of 26,0(X) 
cubic feet per second. This consists of 
18 electric operated sluiceways, each 15 
feet wide. To convey the water from 
(irand Lake to Deer Lake Power House, 
a canal, 7 miles long, was built with in¬ 
take works regulating the flow. 

There are 7 pen stocks, each 4,{HH) feet 
long, through which the water flows to 
the turbines the upper 2,5(K) feet being of 
wockI staves construction about ten feet 
in diameter. The lower section is of 
riveted steel. 

The machine room of the paper mill 
contains 4 paper making units, all identi¬ 
cal. Each is capable of producing KM) 

pany, Ltd. will solve that problem by car 
rying about 6,(XK) tons of news print paper 
per cargo in specially constructed holds 
Atlantic seaboard ports, to England, Aus¬ 
tralia and the other British dominions 
But during the other hundred days in the 
year Corner Brook is icebound and pro¬ 
vision has been made to store during that 
period from 40 to 50,000 tons of news 
print. These huge warehouses—and there 
are two of them—are 135 feet wide b 
600 feet long. The rolls are to be stocky 
3 high, end on end. These warehouses 
adjoin the finishing room and are built oe 
some 8,(XX) piles. They extend to the 
wharves at deep water. 

The Bowater Paper Company, Messrs. 
Eric \'. Bowater and Earle C. Duffin, 3|i 
Madi.son avenue. New York, are the sell 
ing agents for this new production, some 
of which has been in use recently by the 
Jacksonville (Ela.) '/'luiCi-CniOM and the 
flostnn (Mass.) Herald Traveler. 

I 

NEWSSTAND WAR ON 

English Firm Seeking Monopoly 

Stand Poster Space 

Newsprint Machine with 100 Tons Daily Capacity 

ply, electric lights, sewerage system and 
a large number of houses have been con¬ 
structed to house employees. A ineKlern 
hotel has been erected and one of the 
most completely etiuippcd hospitals in the 
country is serving the community with a 
competent corps of nurses. 

Within the .same brief period, the Hy¬ 
dro-Electric Power Plant at Deer Lake, 
.32 miles from Corner Br(H)k, has been 
constructed and Idled with machinery. 
The great dam has been erected at Grand 
Lake with canal, iK)wer lines, etc. and 
lOO.IXIO horse power of electric current is 
being sent daily f)ver 4 transmission lines 
to the mills at Corner Brook. Back of 
the mills is a woodland area of 1,914.282 
acres. 50 per cent of which are on the 
Humber River water shed and the balance 
are located west of the Humber along 
the railroad and on the West (.'oast. 

Back of the ixiwer plant is (jrand Lake 
with an area of 215 scpiare miles and a 
drainage area of 1,650 square miles. 
I r< m this an average, yearly flow i^ 

tons of linished news print paper every 
24 hours, when operated at full capacity, 
or 4(X) tons a day. The present output is 
about 150 tons a day. But it is stated that 
by the first of the year, the machines will 
be in condition to produce pretty close to 
full capacity. 

The detailed technical description of 
the machinery in operation in the power 
house and paper and sulphite mills at Deer 
Lake and, Corner Br(X)k would fill a page 
of space in Editor & Publishkr, but that 
space is not available. Some conception 
of this enormous development may be 
gained, however, by considering that 173,- 
(MK) tons of material have been received in 
the last two years at the wharf at Corner 
Brook and more than 10d,()(M) tons repre¬ 
sents machinery and e(|uipment of one kiml 
and another, all iK'aring the stamp either 
"Made in Britain,” or "Made in Canada.” 

Warehousing and shipping is simplicity 
itself 265 days in the year. The "Humber 
Arm” and "Corner Brook,” sister ships of 
the Newfoundland Power & Paper Corn- 

Enterprising attempts to capture the 
shopfronts of news agents in all parts m 
England are being made by a syndicate 
whose scheme is to erect cabinets and 
hoards for poster display in front oi 
agents’ shops and obtain a monopoly oi 
sales. 

At present every news agent erects te 
own l)oards or receives them for a small 
charge from a newspaper, putting up the 
contents bills he prefers because of its 
sales value, because he receives a free 
copy for displaying a bill, or because the 
journal gives him the terms desired K 
the National Federation of Retail Nn. i 

.\gents. Under the new scheme the agent 
gets a fee for five years and resigns all 
rights in his shop-front as far as distHar 
of bills is concerned, and the right to t 
show is let by the bill-posting syndicate 
to any newspaper for a charge of three- 
halfpence per day per space and three 
pence on Sunday. 

Naturally the newspapers are de¬ 
termined opponents of the scheme as it 
means paying for siiace that most m 
them have enjoyed free of charge : 
years innumerable. The National Fed¬ 
eration of Retail News .Agents does not 
like the plan. 

PRINTING SUNDAY TABLOID 

Memphis News Scimitar Reduces Si’- 

September 6 

A tabloid edition has replaced the for 
mer full-size Sunday edition of • 
Memphis Nenes Scimitar. The daily o’, 
ning editions of the paper will remain : 
old style, but the Sunday morning editioB 
hereafter will be tab size. 

The change to the pictorial field fol¬ 
lowed a conference between local opr 
sentatives of the News Scimitar and i'^ 
Bl(Kk in New A’ork. The first rdirU 
Sept 6, carried 64 pages of black a: 
white and eight pages of comics, foil w’r 
the announcement of the management tl 
advertising would be restricted to 1' 

columns of 16 inch length. 

Panorama Snapshot of New Plant of the Newfoundland Power and Paper Co., Comer Brook. Newfoundland 



The Detroit News Prints 81% ot 
All Women*s Wear Advertising 

Published in Detroit 

Nothing is so indicative cf the attention getting value of a medi¬ 
um as its patronage by the sellers of women’s wear merchandise, 

for that kind of advertising is entirely dependent for results on home 
reading. That women read The Detroit News and buy accordingly is 
amply proved by the fact that 81% cf all Women’s Wear Advertising 
placed in Detroit appears in The Detroit News, week days. The 
Sunday News carries 53% of all the women’s wear advertising, as 
well. The superiority of The News in this classification of adver¬ 
tising as well as in every other selling classification is due to its 
uniquely thorough coverage and its home appeal. 

No other city of Detroit’s size or larger is so thoroughly covered 
by one paper as Detroit by The News. 

The Detroit News 
Greatest Circulation Week Day or Sunday In Michigan 
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AGATE LINES WORKING IN 300 DAILIES 
TO BUILD A FLORIDA CITY 

Pulling Power of Newspapers Demonstrated in Hollywood- 

by*the>Sea Copy for Attracting Vacationists— 

$65,000 Monthly Being Spent Says Rankin 

By HAMMOND EDWARD FRANKUN 

H. Kmersoii Kvaiis, New York manager 
of Hollywoo(i-by-the-Sea and William H. 
Rankin. 

“Mr. Young wants to keep the interest 
of the public centered on Hollywood, and 
he has decided to use the newspapers 52 
weeks a year,” Mr. Rankin stated the 
other day. “At present we are using 300 
newspapers in Chicago, New York and 
between. The cost is about $65,000 a 
month. As it continues on this steady 
basis it will doubtless arouse great in¬ 
terest in Hollywood and other cities in 

"jV/TIAMI’s lead in total lineage over all miles during July, and it was approved Florida (which no doubt will follow the 
newspapers of the country, including by Mr. Young. nlanl and will do more to stabilize values 

New York and Chicago, has spotlighted 
interest on what is hapi')ening in Florida. 

The rush of tourists, advertising and 
newspaper men, and money for real estate 
has had an effect not unlike gold field 
booms of other days. Stories of land 
bought for a small amount and sold, sight 
unseen, for double have floated back to 
even the small towns up north. Not so 
much has been heard alxjut Florida as a 
summer vacation place. In fact, the north¬ 
ern impression has been that only in win¬ 
ter is Florida a desirable resort. 

plan) and will do more to stabilize values 
in the state than anything else that can 
be imagined. 

“You will notice that our method 
eliminates the need of any costly direct- 
mail advertising. By using ample news¬ 
paper space week in and out, as we will 
in the campaign, and by keeping the copy 
newsy, the newspaper advertising itself 

On June 25, the advertising started and 
on June 29, when the first .steamer sailed 
with excursionists on board every berth 
was sold. 

It had been planned to have a boat 
leave New York every other Tuesday, 
but it has been necessary for the steamer 
to sail every Tuesday and the boat is 
sold up to Oct. 1. Three weeks after the comprises a ‘followup’ and is one-tenth 
New York campaign started, newspaper as expensive, less than one half cent for 
advertising at the rate of $25,000 a month a full page delivered into one home, 
began at Chicago and the Central West. “Mr. Young’s payroll amounts to 
Ten days after the first copy had ap- $1,000,000 per month and he has over 

ONE AD^—ONE CROWD—ONE 

SQUAD OF POUCE 

newspaper advertisement in 

the Kansas City newspapers 

last week at the beginning of a 

nine-day sale put on by the New 

York Salvage Wrecking Company 

brought out a crowd that necc-si- 

tated calling of police reserves. 

It was the first time the store 

had ever advertised. 

COLORADO EDITOR ATTACKED 

W. Walker of Grand Junction Beaten 

by Alleged Klantman 

(By Telegraph to Editok & Publisheh) 

Denver, Col., Sept. 8.—Walter Walker, 
editor and owner of the Grand Junction 
(Col.) Sentinel, prominent local Demo- 

N'ewspaper advertising now promises to peared, the first train of excursionists left 3,400 employes in Hollywood and at of- cratic leader and active opposer of the 
stabilize what otherwise might prove an 
ephemeral boom. It has just demonstrated 
sensationally that it can bring Florida 
plenty of summer vacationists. Now it 
is helping h'lorida get more industries and 
in other ways lay a bedrock foundation 
of permanence to its prosperity. 

filled to capacity for Hollywood and a fices through the country. It is his in- Ku Klux Klan was attacked and brutally 
waiting list was established. The re- tention to make Hollywood a city for the beaten last week by Charles Thomas, 
suits, if anything, from the Middle West man of average income and not for the deputy sheriff, alleged high Klansman. 
have been ahead of the East. wealthy alone. 

The copy, ranging all the way from a “We asked for suggestions as to what 
full page to small space, has featured a could be manufacture in the city. Up 
complete trip for $100 for 14 days, in- to now, more than 60,000 letters have 

Newspapers have been called on before eluding hotel and all other expenses. As been received offering ideas. From these 
to help Florida. For instance, the city 
advertising department of Jacksonville 
has published paid space to invite manu¬ 
facturers to build their plants in jaefoon- 
ville or to invest money there at higher 
rates than elsewhere. Some advertising 
has been done of the section as a winter 
resort, although slight compared with 
California. 

ConsideraWe real estate advertising for 

the Clyde line charges $85 for the round he will get at least 100 articles which 
trip by sea alone, it is evident that each can be manufactured. He hopes to greatly 
excoursionist costs Mr. Young $50 to $75, develop the manufacturing aspect of Hol- 
but the publicity, advertising and general lywood and has a department for that 
interest fostered in Hollywood he believes purpose. 
makes it well worth the price. “.Ml this goes to prove that the people 

The price recently has been raised to do read newspapers, in summer as well 
$150. as in winter, and, if the proper copy and 

“Enjoy a tour of South-sea-isle charm layouts are used, they do respond. The 
plus modern seaside-resort comfort” success of Hollywood-by-the-sea should 

According to bystanders Walker was 
going down Main street when he was set 
upon by Thomas who knocked him down 
three times and badly mauled him 

The attack was said to be the result of 
severe criticism against the Klan appear¬ 
ing in the Sentinel. Thomas was ar¬ 
rested on a state warrant charging him 
with malicious and felonious assualt and 
his commission as deputy sheriff was 
cancelled. 

British Agency Men Advertising 

A campaign to advertise advertising 
Florida in the last few months has found coaxes one page advertisement. It shows convince advertisers that the summer is has been launched in the leading London 
its way north as well as flooded the local 
press. Coral Gables, advertised as 40 
miles of water front and “the Miami 
Riviera,” in particular has been featured 
in a high grade way. 

But the most striking demonstration of 
how newspaper advertising can produce 
at times remarkably quick results has 
been the case of Hollywood-by-the-Sea, 
Florida, called “Florida’s all-year resort 
city, a place to live.” 

Somewhat over four years ago Joseph 
W. Young, who had been in the real 
e.state business at Indianapolis and in 
California, went tn Miami where he 
prospered. 

He decided that liecause of lack of 
harbor facilities, Miami was not as good 
seaport as it might be. It was his idea 
there should be a city on the southeast 
coast where large vessels could enter as 
readily as New York City and Philadel¬ 
phia. .Nfter making a survey, Mr. Young 
picked Hollywftod as the spot, as had 
Flagler before him. 

Mr. Young’s land has a frontage of 
seven miles on the ocean. It is 15 miles 
north of Miami and 50 miles south of 
Palm Beach. The place is now a modern 
city with parks, golf courses, recreation 
grounds, etc. There are two large hotels 
and another under construction. It is *he 
ambition of the developers of Hollywood 
to increase its population from 7,000 to 
100,000 in the next three years. 

The summer months have been a dull 
period previously in Hollywof)d. The 
hotels closed and most of the residents 
left for a vacation. Mr. Young l)elieved 
that the city was a better potential resort 
than many others and that northern peo¬ 
ple could be induced to come south for 
summer trips. He brought his men to¬ 
gether in March and laid plans for them 
to go north and see what could be done. 
He also talked with several advertising 
men who threw cold water on the pos¬ 
sibility of doing anything successfully. 

On June 16, H. Emerson Evans put 
the problem of how to induce excursion¬ 
ists from New York to HolK-wood by 
boat and by train up to William H. 
Rankin, head of the William H. Rankin 
Company, a firm believer in newspaper 
advertising. Three days later Vice-Pres¬ 
ident Reinhart of the Rankin agency pres¬ 
ented complete plans for a campaign^ call¬ 
ing for an expenditure pf $46,(X)0 for New 
York and towns within a radius of 300 

$250,000 bathing pavillion and brings 
out the many features of the complete 
trip. It stresses the mild climate and the 
desirability of Hollywood as a year- 
’round city. A personal invitation from 
Joseph W. Young is published beneath his 
picture. A coupon is attached. 

Six inches double column space in 
resort sections and half page in news 
sections, even page one space as high as 
$10 per line in such papers as the Veu- 
York Times, American, Herald Tribune, 
Telegram and World helped bring hun¬ 
dreds. The original plan had been for the 
salesmen to follow down personally people 
who mailed in coupons, but the coupons 
piled in so fast it was not possible or 
necessary. 

Each inquirer was mailed a folder and 
a week later a second folder. One of 
these contained impressions of Hollywood 
obtained by a party of newspaper men 
who went there as guests of Mr. Young. 
Those in the group included G. W. 
Beardsley, editorial writer of the Hac 
York Commercial, T. W. Spurgeon, 
resort editor of the Nctv York Sun, J. S. 
Jourdan, Wall Street Journal, Gilbert T. 
Hodges, the Sun and Telegram, Oifford 
Standish of the resort department of the 
.Vnt> York Times, R. A. Mooney of the 
resort department of the New York Post, 

Our Customers Write Our Ads 

“Our DUPLEX TUBULAR 
runs like a first-class well reg¬ 
ulated automobile.” 

Son Anerican Poblishing Companj 
Lawrence, MattachuteUa 

DUPLEX 

FOR ALL NEWSPAPERS 

Duplex Printing Press Co. 
BATHLE CREEK, MJCH. 

just as good as the winter to advertise.” dailies by the Association of British Ai 
The growth of Hollywood will 'ee vertising Agents. It is being run in largt 

watched with interest as a city which space and the copy stresses the impor 
newsi»per advertising helped build during tance of agency service in presenting busi 
the pioneer stage. ness messages to the public. 

Number 5 

Whys and Wherefores of Certified Dry Mats 

CERTIFIED “STAYBACK” 
Many of our customers who are equipped with Duplex tubulars 

tell us that with Certified Dry Mats they have less hand tooling 
than with “wet mats.” 

Whether you are equipped with a tubular or a semi-cylindrical 
casting box, you will find that Certifieds do not require any more 
“backing” than wet mats, and quite generally they do not require 
as much. 

Why? Because Certifieds are integral, homogeneous units 
with natural stayback. In our dry mats flexibility, impressibility, 
thickness and stayback are closely allied and carefully controlled 
during the manufacturing process. 

We fully realize that it is simple enough to claim this and that 
for a product, and so we prefer that you check up on our state¬ 
ments and satisfy yourself. It is a pleasure for us to put 
Certifieds to the test in your plant; samples are free, and do 
not obligate you in any way. 

And you will be pleased with the results with Certified Dry 
Mats. Just try them NOW. 

CERTIFIED DRY MAT CORPORATION 
340 Madison Avenne, New York, N. Y. 

For wet mat printing with DRY MAT facility—use Certifieds 

Made in the V. S. A. 



Editor & Publisher for September 12, 1925 11 

Well enoueh is not good enough 

for FOODS 
Every food manufacturer 

knows the general condi¬ 
tions which affect sales of his 
product. But for cold-blooded 
knowledge of exactly what 
papers will move food stuffs 
best in any market—ask the 
Chain Stores. 

Well enough is not good enough 
for them. Their selling efforts 
continue six days a week and 
fifty-two weeks a year. Adver¬ 
tising and sales are never sepa¬ 
rated far enough to cloud cause 
and effect. 

And these advertisers use the 
Evening Journal more than they 
do any other paper in New 
York—morning, evening or 
Sunday. They do this because 
it produces the sales volume and 
net profits they want; and it does 
so because every family buys 
food and the Evening Journal 
goes into the homes of 43 out of 
every 100 families who read any 
New York evening newspaper. 

Look at the food lineage for 
example: 

The New York Evening Journal 
publishes more Food Advertising than any 
paper in New York and has the same rec¬ 
ord for practically everything a family buys. 

Selling FOODS in 
New York 

How Grocery Chain Stores and 

Food Manufacturers invest their 

advertising lineage: 

GROCERY CHAIN STORE LINEAGE 

Stores include: 

A. & P. Daniel Reeves Bohack 

.Andrew Daveys Sheffield Farms Federal 

Gristede United Chain Buschbaum 
Oppenheimer Stores Butler 

Paper 1924 1st Half 1925 

Journal ... . 142,100 64,955 

Evening VV'orld .... . 104,343 53,012 

Sun . . 79,108 39,710 

News .... . 54,842 28,877 

American . 38,181 270 

Times ... . 1,776 

Tribune . . 1,764 

Mail . r 1,475 

}. . 1,405 

World ... . 1,040 280 

Post . . 776 

TOTAL FOOD LINEAGE, 1924 

Evening Morning Sunday 

Journal .. .621,802 News .232,156 American. .173,752 

Sun . .546,002 Times ....167,162 World ....120,776 

World ... .524,020 American. .127,222 Her.-Trib.. 79,576 

Tel.-Mail, .. 164,406 Her.-Trib. 123,168 Times .... 39,956 

Post ...., .. 47,008 World .... 68,500 News . 11,102 

Bulletin .. 4,192 Mirror _ 7,878 

TOTAL FOOD LINEAGE, 1925 
(8 months) 

Evening M orning Sunday 

Journal . ..385,542 Her.-Trib.. 105,274 .\merican.. 95,502 

Sun .... ..350,500 American.. 76,174 Her.-Trib.. 35,316 

World . ..294,454 Times .... 64,526 Times .... 33,058 

Tel. .. 79,410 World. 44,448 World. 28,084 

Post .... ...30,642 

New York Evening Journal 
Largest evening circulation in America—and at 3c a copy 



"I have tried all methods of buildin!? the Kansas City Tinv 
up subscription lists,” he said. “At one and the old Kansas C 
time, 1 was a firm believer in the premium After this experier 
system. would become his cv.'i 

“Nowadays, however, the large general leased the Horton ( 
advertisers want honest circulation, and a weekly. Becajsc 
newspaper publishers anxious for their per-.tnce in the circula 
patronage, must get readers by publishing various Kansas daili< 
a readable newspaper. build up the propert 

“Circulation made through contests, I profit. For a while, 
have found by experience, is not the least the buying and sellii 
bit valuable. In fact it is rather a deiri- business. All togethe 
ment to the newspaper using this passed through his ha 
method." The eighth weekl; 

Mr. Hanway said he now adds to his Tribune. Mr. Ha: 
reader-lists by spending money in the 
editorial department, by house-to-house 
solicitation, and by prompt delivery. 

In delivery of the Tribune, he is mak¬ 
ing ever increasing use of automobiles. 
His newspaper is carried to every camp 
in the oil fields by fast trucks. On Sun¬ 
day three routes, running from (K) to 150 
miles, are delivered by automobile. 

“I investigated the possibilities for 
using an airplane,” Mr. Hanway said, 
“but I don’t think the time is ripe for 
that yet.” 

It was a Hanway ancestor v'ho made 
one of the first umbrellas. J. K. Hanway 
likes to believe he has inherite.l this 
sense of foresight, a gift which makes 
him lay claim to a golden future for 
Wyoming, a State which so far, he says, 
has been “barely scratched.” 

Jonah Hanway carried his umbrella on 
London streets in 1690 and was straight¬ 
way laughed back indoors. He persisted, 
however, and his English descendants be¬ 
came rich manufacturing rain shelters for 
Britons. 

The American Hanways were front¬ 
iersmen. “J. FL” was raised in the then 
grasshopper-ridden Kansas. 

Although he lived on a Kansas farm, 
Mr. Hanway from early boyhood wanted 
to go into the newspaper business. His 
first taste of it was selling subscriptions 
to farm magazines. When his family 
“moved to town,” he carried a route fc-r 
the old Topeka Capital. Later he be¬ 
came the local agent in Topeka for the 
Katisas City Star, subse<^uently adding to 
his experience through connections with 

NEWSPAPER MAKERS AT WORK 

By PHILIP SCHUYLER 

For The Six Months 
Ending March 31, 1925 
the average net paid daily circu¬ 
lation of The Baltimore Sun 
(morning and evening issues) was 

a gain of 3,587 over the same period 
a year ago. 

The average net paid per Sunday 
circulation of THE SUNDAY 
SUN for that period was 182,031 
—a gain of 4,527. 

Everything in Baltimore 
Revolves Around 

He rut expenditures 20 per cent this year—J. E. Hanway 

CWITCHlNti back from spendthrift 
days to the economical administration 

required in the current condition of af¬ 
fairs offers its problems to all publishers, 
disregarding the proportions of their 
properties. 

But it can be done, and safely now, 
without danger to the newspaper product, 
in the opinion of J. E. Hanway, publisher 
of the Casper (Wyo.) Tribune. Mr. Han¬ 
way has been able to cut his expenditures 
2(1 per cent this year, he told F'pitor & 

Pi BLisHF.R this week. 
“I believe,” he said, “that the average 

newspaper publisher could cut his ex- 
I)enscs very materially by giving -personal 
attention to his plant. Too often, he is 
content to sit at his front desk and let 
his employees turn the wheels around. 

“The biggest hole in the newspaper 
purse. I believe, can be located in the cir¬ 
culation department. You know how un- 
I>aid subscriptions gradually accumulate 
in any newspaper office. 

“The first step in economy, I believe, 
and the most important step is to cut out 
all circulation deadwood. Let the public 
kiK)W it is getting a 10 cent product for a 
few cents, aiwl stop every subscriber whu 
neglects payment.” 

Mr. Hanway also said he was able to 
save $2,(XK) a year in printing. 

“We were getting our job work done 
outside,” he explained. “I purchased a 
small pi ess, and now the expense is little 
more than the cost of white paper.” 

Casjx-r is a city of 25,000 in a county 
of 40,(KJ0. Circulation of the Tribune is 
between 7,5fK) and 8,(MK). Mr. Hanway is 
able to conduct his business at a cost of 
$163,2(K) a year, or an average of $13,600 
a month. 

The Tribune's expenses are apportioned 
per month, approximately as follows; 

Mechanical: $3,500. 
F'ditorial: $2,1()0. 
()fficc: $600. 
.Advertising: $700. 
Circulation: $7(K). 
Indirect Account: $6,000, 

The indirect account includes cost of 
newsprint, officers’ salaries, bad accounts, 
traveling expenses, freight, agency com¬ 
missions, etc. 

Circulation has always been the 
dominant interest of Mr. Hanway. 

Morning, Evening, Sunday 

INDlANAPOnS 
BUi space as the local mer¬ 

chants do. They know. Last 

year The Indianapolis News car¬ 

ried more than 11,000,(X)0 lines of 

local display advertising, and more 

total advertising than both other 

Indianapolis newspapers combined 

—6 issues a week against 13. 1924 

was a repetition of the 1923 total 

i.iieage record. 

RADIO 
SUPREMACY 

13,.570,839 Lines 
During the first eight months of 
1925, the four leading New York 
evening newspapers published 
1,221,744 lines of Radio advertis¬ 
ing. The Sun alone published 
690,864—over 150,000 lines more 
than the other three combined. 
During this period The Sun pub¬ 
lished as much Radio advertising as 
the four leading New York morn¬ 
ing and Sunday newspapers com¬ 
bined. 

NET PAID aRCUUATlON 
CITY .. 

SUBURBAN  .la. 

COUNTRY ....a! oAdvertisin^Mana^ New York Office 
Dan A. Carroll 
no E. 42nd St. 

Chicago Office 
J. E. Lutz 

The Tower Bldg. 

Total Orculatiofi 

280 Broadway, New York 
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Greatest Volume in 
Dullest Month 

In the greatest August in advertising in the 
history of New York newspapers, The New 
York Times published 1,989,826 agate lines— 
the largest volume ever published by a New 
York newspaper in the dullest mid'summer 
month. 

The aggregate published by The New York Times 
exceeded by 650,814 lines, or nearly 50%, the total pub¬ 
lished in the second New York newspaper, exceeded by 
894,020 lines the New York morning newspaper usually 
classed with The Times as to quality of circulation and 
was a gain over August, 1924, of 337,934 lines, the 
largest gain of any New York newspaper, and more than 
twice the gain of the second newspaper in total volume 
of advertising. 

No other newspaper in the world ever* published so 
large an amount of high class advertising in the month 
of August. 

This record volume of advertising in the slack business 
month of the year was free from objectionable and 
questionable “catchpenny’’ offers, and like all advertise 
ing in The New York Times, subject to censorship to 
protect the columns, of The Times from those who mis¬ 
represent, raise false hopes and spread nets to catch 
the unwary. 
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ATWATER KENT USING 150 DAILIES IN 
OUTSTANDING FALL RADIO DRIVE 

First Full Page Copy Appearing Sept. 12, Placed on Coopera¬ 

tive Basis With Dealers by Barton, Durstine & Osborn— 

Retailers Asked for Newspapers 

BY PHILIP SCHUYLER 

T^HEN first copy appears around Sept. 
^ 12 in the fall campaign of the At¬ 

water Kent Manufacturing Company, 
makers of radio receiving sets and radio 
speakers, newspapers will be used on a 
larger scale than ever before in the 
history of the firm. 

.\nd, handled by Barton, Durstine & 

of mats, ranging from 62 lines to 140 
lines on a single column, written for their 
benefit 

Timeliness is the keynote of much of 
the newspaper copy, and always a desirable 
asset. Many of the advertisements pre¬ 
pared for the drive embody a small box 
announcement to the effect that the At- 

iAi^ter-Kent 
. r I MAPio 

^ ^The University of 
the Air 

IN THE twentieth century knowledge has become 
the common heritage of mankind. It ia in the air. 

It ia youra for the aaking, youra without effort, with, 
out reatriction, without tuition fee. 

Thirty-aia collegea in varioua parta of the country 
are operating broadcaating atations to carry on ex* 
tenaion couraea. Forty-five broadcaating atationa 
owned by atatea and citiea are putting mattera of 
national and international intereat on the air. 

Hundreda of atationa are aending out talka and 
lecturea on travel, acience, domeatic arta, economica, 
and countleaa other aubjecta of peraonal value. 

Get your radio today. And take thia hint: Atwater 
Kent Receiving Seta and Radio Speakera are built 
for perfect all-around aervice. They sacrifice no one 
desirable feature to over-emphasize another. 

On WWJ tonifhll Th. At—.ter Kent X.dlo 
Artlat* are on the alrlonight —aod evcrr Thura- 
day night—at • o’ctoek Eaaiern Standard Time. 
We thfnh ae much of thIa good program of good 

WJAR ..Providence WGB ..Buffalo 
woe 4, . Davenport WEEl . . Boaton 
Wri . . . Philadelphia WWJ . . Detroit 
WCAB .. PIttaburgh WCCO . . Minneapel 

St. Paul 
Rbar H toniihl end yov will agree Maf no dr 
pregram goea on rfw air at any hour ai rAe wet 

<2 Priced from toS— 

Model S»-PHcc>» 

to test the capabilities of the product to 
be advertised. The survey was directed 
partly at prospective farmer buyers, and 
prominent among the testimonials is one 
from a housewife who tells what radio 
means on an Oklahoman farm. 

Copy based on the indirect testimonial 
appeal takes the readers into homes of 
notables, where the Atwater Kent Re¬ 
ceiving Set installations are described. 
Among the homes thus mentioned are 
those of Grantland Rice, sporting writer 
for the New York Herald Tribune; Ir¬ 
vin S. Cobb, Booth Tarkington, and 
James Montgomery Flagg. 

There is more sales appeal, it is be¬ 
lieved, in suggestive copy, such as one 
advertisement of the series which pictures 
the “old folks at home,” and hints it would 
be very nice if the young people would 
club together and buy Mother and Dad 
an Atwater Kent. 

The instructive side of radio is also 
brought into play, with text enlarging 
on the idea of radio as “the university of 
the air.” 

Text for this copy reads: 
“In the twentieth century knowledge 

has become the common heritage of man¬ 
kind. It is in the air. It is yours for the 
asking, yours without effort, without 
restriction, without tuition fee. 

“Thirty-six colleges in various parts 
of the country are operating broadcast¬ 
ing stations to carry on extension courses. 
Forty-five broadcasting stations owned by 
states and cities are putting matters of 
national and international interest on the 
air. 

“Hundreds of stations are sending out 
talks and lectures on travel, science, do¬ 
mestic arts, economics, and countless 
other subjects of personal value. 

“Get your radio today. And take this 
hint : Atwater Kent Receiving Sets and 
Radio Speakers are built for perfect all¬ 
round service. They sacrifice no one 
desirable feature to over-emphasize 
another.” 

H. G. Canda, B. C. Duffy, and John 
Sterling, of the Barton, Durstine & 
Osborn executive staff, attended the 
dealer meetings at which requests for the 
use of newspaper space were made. 

TO AWARD GOOD DEED 

SOVIET NEWS CENSOR 
FUGITIVE CONVICT 

George Andreychine, Dictator of For¬ 

eign Correspondents in Moscow, 

Was Sentenced in the 1918 

I.W.W. Trial in Chicago 

Chicago Daily News Offers $1,000 

Prizes in Memory of Victor Lawson 

The Chicago Daily News announced 
Sept. 9, it would award $1,000 to the 
person who shall be judged by that news¬ 
paper to have performed the most beauti¬ 
ful action or to have done the most bene¬ 
ficial thing for humanity. The award 
is limited to within the coming 12 months 
and to within the borders of Chicago. 

The announcement was made on the 
75th anniversary of the birth of the late 
Victor F. Lawson, for half a century 
editor and publisher of the Daily News. 

A fugitive I. W. W. convict controls 
the stream of news from the Soviet Union 
to the American press, the United Press 
Associations disclosed this week in a 
Moscow dispatch. 

George Andreychine, now 31, who is 
dictator over the foreign correspondents 
in Moscow, was for many years a digger 
of ore along the Mesaba range, the dis¬ 
patch said. In 1918 he was arrested, tried, 
and senteneced by Judge Landis to 20 
years imprisonment, at the sensational 
Chicago trial of 1. W. W.’s in 1918. 

Today, without his O. K., no Russian 
news gains access to the mails or cables. 

Released from Leavenworth Peniten¬ 
tiary in 1921 after spending two and a 
half years “making little ones out of big 
ones” at the rock pile, Andreychine was 
allowed a brief respite to arrange his ap¬ 
peal to a higher court. Radical friends 
put up $11,000 bail and Andreychine 
rushed to Chicago, consulted Clarence 
Darrow and other lawyers and then to 
the amazement of his friends and the po¬ 
lice alike suddenly vanished on the very 
day he was to return to the Kansas prison 
to serve the remainder of his term. 

There followed a game of fox and 
hounds. The police trailed him to a 
street in Greenwich Vilage, New York 
city, but he slipped past them as they 
mounted the stairs to arrest him, and he 
turned up in Hamburg, Germany. 

Once in German territory it was a 
simple matter to arrange his journey to 
Soviet Russia, and Andreychine, “wanted” 
by the police of forty-eight States, arrived 
in Moscow. From his early youth, when 
he belonged to the armed bands roaming 
the mountains of Macedonia, Andreychine 
had been used to these tilts with estab¬ 
lished authority, so his escape from Am¬ 
erica was only one episode of a lively 
career. 

First a member of the executive of the 
Red Trade Union International, Andrey¬ 
chine soon became a flannel shirted bank¬ 
er at one of the leading financial institu¬ 
tions of the Soviet Union, the Bank of 
Industry. At a local poll he was elected 
to the Moscow Soviet. 

Plant New Alaska Daily 

Sidney D. Charles, owner of the 
Petersburg (Alaska) Herald and Sitka 
Tribune, has purchased the plant of the 
late Ketchikan Alaska Examiner and will 
start publication of another daily in 
Ketchikan soon. 

DISTRIBUTOR’S NAME 
AND ADDRESS 

Atwater Kent Dealer Tie-up Copy 

Osborn, Inc., New York advertising 
agency, the Atwater Kent campaign this 
year possesses a ginger possible only when 
the advertising investment has been placed 
generously in the hands of the daily 
press. 

Rounded out with magazine insertions 
and billboards, the backbone of the news¬ 
paper drive provides for a series of 10 
full page advertisements in 150 dailies in 
large distributing cities. Smaller space 
will be used in local dailies elsewhere, ac¬ 
cording to a schedule now being prepared 
and the agency believes it will be one of 
the largest radio drives of the season. 

As was the case last year, the news¬ 
paper campaign is being paid for under 
a cooperative plan drawn up between the 
manufacturer and distributor. A fifty- 
fifty arrangement between these two par¬ 
ties provides for payment of a half page 
of newspaper space, and the remainder of 
the page is sold to dealers, with a series 

water Kent Radio Artists are “on the 
air tonight and every Thursday night at 
9 o’clock Eastern Standard Time.” Then 
11 stations broadcasting the Atwater Kent 
program are listed, forming the company’s 
hook-up with its air advertising arrange¬ 
ments. 

Special copy has been prepared, proper¬ 
ly vizualized and explained for use in 
newspapers at World Series time. Also 
held for release at dates when big local 
football matches are scheduled is an ad¬ 
vertisement appropriately worded. It is 
headlined: “Football is in the air . . . and 
on the air.” 

The time element is also in evidence 
with individual copy treatment for Christ¬ 
mas and Thanksgiving. The former ad¬ 
vertisement hinges on the appeal: “If you 
get money for Christmas—use it to buy 
an Atwater Kent Receiving Set.” 

Agency officials declared a compre¬ 
hensive survey of various states was made 

Increases Efficiency of 
Composing Room 

UNDER date of April 22, 1925, Mr. T. E. Fitzgerald, 
General Manager of the Daytona (Fla.) Daily News 
wrote us: “About two months ago we installed a 

Ludlow and take this opportunity to say that we do not 
realize how we ever got along without one in the past. 

“It certainly comes up to every claim you made. It 
greatly increases the efficiency of the composing room, and 
our men prefer it over one-type-at-a-time composition.” 

Ludlow Typograph Co. 
2032 Clybourn Avenue, Chicago 

San Francisco: 5 Third Street New York: 63 Park Row 
Boston: 261 Franklin Street Atlanta: 41 Marietta Street 

LUOLOW OUALITY COMPOSITION 



Editor & Publisher for September 12, 1925 

Easy and Effective Method for Newspapers to Inform 

Local Trade and Manufacturers of G)mparative Costs 

of Newspaper and Magazine Advertising 

Too frequently wholesalers or large retmlers request¬ 

ing manufacturers for newspaper advertising receive 

the reply that newspaper advertising though admit¬ 

tedly better, is too expensive. TTien the advertiser 

quotes the total magazine circulation he is buying in 

that particular state, and its proportionate cost— 

thinking it is cheaper. 

The only effective answers to such fallacies are the 

facts which are available for the asking from a num¬ 

ber of authoritative sources listed at the conclusion 

of this advertisement. 

Costs of newspaper advertising by states and geo¬ 

graphical divisions have been worked out in simple, 

table form showing: Number of Elnglish daily News¬ 

papers, separated morning, evening and Sunday; 

Joint line rate of each group; Circulation of each 

group. 

For example, take Kansas. If an advertiser were to 

say that he is buying 4 magazines providing a com¬ 

bined circulation of 138,708 in that state, at a pro¬ 

portionate line rate of 80c, it is a simple matter to 

refer to these handy charts and reply as follows: 

Comparative Cost of Magazine and Newspaper Advertising 
in Kansas 

Proportionate 
Kansas Line Proportionate Proportionate Cost of 

Total Net Population Rate Line Rate Milline 560 lines 

Paid 12/31/24 1.769,257 forKans. Rate for Kans. 10 inches x 4 cols. 

Saturday Evening Post ....... 2,329,589 33,478 $12 17c $5.08 $95.20 

Ladies’ Home journal. 2,350,952 40,987 15 26c 6.34 145.60 

American Magazine. 2,206,520 39,255 12 21c 5.35 117.60 

Literary Digest (4-12-24) .... 1,433,483 24,988 9 16c 6.40 89.60 

Totals. 8,320,544 138.708 $48 80c $5.76 $448.00 

1 38,708 circulation with heavy duplication scattered thinly all over Kansas isn’t enough to do any dealers a lot 
of good—just enough to do a lot of dealers little good. 

Newspaper advertising in Kansas sells the greatest number of people at the lowest cost. You have the advan¬ 
tage of selecting cities where the advertising will do you the most good. You can select the strongest paper. 
Morning, Evening or Sunday, and you can absolutely eliminate duplication. 

Joint Joint Joint Joint Joint Joint 
Morning Papers Line Miiline Evening Papers Line Milline Sunday Papers Line Milline 

Number Circulation Rate Rate Number Circulation Rate Rat« Number Circulation Rate Rate 

10 126,285 .444 3.52 49 235,651 $1,267 5.38 15 221,582 .714 3.22 

}/4 page averaging 10-in. x 4 cols. (560 lines) in every English daily newspaper in Kansas would cost only— 
$248.64 Morning $709.52 Evening ^ $399.84 Sunday 

These costs include all newspapers in Kansas. Of course, the average campaign would not require that 
many and the cost would be proportionately lower. You retain the selection of medium and market. 

Ask for booklet on costs of national newspaper advertising by states 
and zones. Write any of the following: 

Editor & Publisher, Times Bldg., New York City. 

E. Katz Special Advertising Agency, 58 W. 40th St., N, Y. 

The Blackman Company, 120 West 42nd St., New York City. 

Bureau of Advertising, A. N. P. A., 270 Madison Ave., N. Y. 

Advertisers’ Weekly, Jason Rogers, Publisher, New Rochelle, N. Y. 

Standard Rate and Data Service, 536 Lake Shore Drive, Chicago. 

If any other services should be included let us know and we shall 
be glad to list them in future advertisements. 

The calculations were first made years ago by Editor & Publisher 
and revised annually. 

Publishers—get the figures for your state. Publish them occasionally 
in your newspaper and mail reprints to your local retailers and whole¬ 
salers. Advise them how to use the figures to their own advantage in 
getting proper newspaper advertising support from the companies 
whose goods they are selling. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 
Established 1888 

Publishers* Representatives 

15 

Chicago 
Kansas City 

New York Atlanta 
San Francisco 
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NEW CONTEMPT RULING the contemner, the slanderer and the li- 
IW beler. The press can be free and men 
IIN (jtVJKLalA speak and write without indulgence in 
-- libel and slander. No court will take 

Editor Fined $25 For Critical Editorial offense at any criticism, justly, truthfully 
D , j , 1 j I r' and respectfully made. Our courts do 
By Judge It Involved In Court best they can under the circumstances 

Called In Another before them. Of course they are liable 
County to err but our people should be slow to 
_ find fault with them. Let the people 

r- c . n c *.- „ learn that the calm and dispassionate en- 
Savannah, Ga., Sept. 9.-S.tt.ng at the law by the -ourts is the 

■» •*—" 
perior Court has just lined W. E. Boat- - 
right $25 for contempt of court for an 
editorial appearing in the I-orcst-Bladc. a VIRGINIANS IN SESSION 
weekly printed at Swainsboro. There is _ 
nothing very remarkable about that but in 
assessing the tine and assuming jurisdic- Thirty-Seventh Annual Meet Draws 75 
tion in the case Judge (jraham has as- Editors to Clifton Forge 
sumed an interesting attitude regarding Telegraph to Editor it Pcblisiier) 

contempt of court in Georgia. c . in m 

VIRGINIANS IN SESSION 

Thirty-Seventh Annual Meet Draws 75 

Editors to Clifton Forge 

(By Telegraph to Editor it Pcblisher) 

The offense committed by Editor Boat- . Clhton I orge, \ a.. Sept. 10. More 

right was not committed in the county of 
Treutlen nor even in the Oconee Circuit ‘I’e openmg session of the 37th convention 
presided over by Judge (Jraham. Editor ^Association here 
Boatright’s paper is printed in Emanuel morning. . r 

. ■ • j ui . „ 1 James \\. Atkins, president of the 
countv in a circuit considerably removed « a ■ *• 
r -1 ^ r I 1 11 North Carolina Press .Association, was 
from that of Judge (.raham. 

Under this decision a Superior court 
introduced. He will speak at tomorrow's 
session. President Henry Louis Smith, of 

judge in ^prth Georgia who renders a Washington and Lee University spoke 
decision which brinp a criticism from a meaning to the future Virginia of 
newspaper in the lower section of the establishment of the Lee Memorial 
state, some 300 miles or more away can journalism. 
order such an editor served in his home 
town to answer in the court of the Judge 

The report of Secretary-Treasurer 
James Latimer showed 14 new members 

thus offended and the hearing can take enrolled during the year, making the mem- 
place in a court miles away from where bership 121. The report also covered the 
the offense was committed. . - financial side of the National Editorial 

The circumstanps are of interest to Association convention and educational 
the newspaper profession. tour. 

On May 27, 1924, H. M. Flanders, ed- Col. \V. H. Copeland, Newport News 
itor of the Soperton News, was attacked Daily Press, discussed the need of the 
on the 'Streets of Soperton, Treutlen editorial page, adding that it was not 
county, by Crosby Williams, who shot and the printed word but the spirit behind 
seriously maimed him. Flanders is the the writer that carried power, 
son-in-law of W. E. Boatright. There Junius B. P. Fishburn, of the Roanoke 
was considerable feeling aroused over the World News, suggested that future pro¬ 
shooting and the subsequent trial. Wil- grams include a section for the daily 
liams was convicted and sentenced by publishers and an hour for the discussion 
Judge Graham to a year in the chain of back shop problems as a means of in¬ 
gang. Before the year was up Judge tcresting daily publishers in the .Associa- 
Graham recommended his discharge and tion. In the afternoon an auto tour was 
this was done. made to Covington where the West Vir- 

On the appearance of Williams, free, ginia Pulp and Paper Company’s plant 
Editor Boatright wrote an editorial in was visited. Also the Alleghany County 

SONGS OF THE CRAFT 

(Written Ejcclusively for Editor & Publisher) 

By Henry Edward Warner 

SOMEWHAT PERSONAL 

I want to know why James Melvin Lee wrote me recently that “Songs of the 
Craft” should he brought out in hook form. Is it possible that anybody 
would want a bound collection of them? My general information isn't 
very encouraging to the favorable theory. 

In fact. I’ve often wondered whether anybody ever reads ’em! . . . 
EDITOR & PUBLISHER prints ’em, and the printer and the proof 
reader and I read ’em; I even rut 'em out and paste 'em in a scrapbook. 
But does anybody else read ’em? (Mng. Ed. excepted; he reads ’em 
to avoid libel.) 

If YOU read ’em do me a favor: Drop me a note care the Baltimore Sun. 
If you read ’em I’d like t' know yuh, Rara Avis! . . . Forgers of 
rhymes are less loved than fat men. . . . I'll send a nice autographed 
letter of appreciation to anyone who alleges the slightest interest in 
Craft Songs.—Henry Edward. 

Does anybody read this stuff 
That Henry Edward grinds? 

Does thought from one go out to lodge 
In any kindred minds? 

The hammerer of forms of speech 
Believes that readers need ’em; 

But here’s the fly stuck in the jam: 
Does anybody read ’em? 

Does anybody anywhere 
Stick scissors in and clip ’em? 

.And are they worth the writing and 
The two-rent .stamps to ship ’em? 

Or does the bard just kid himself 
To fruitlessly endeavor? 

Say, Fellow Craftsman, tell me, do 
You read these verses—ever? 

Anil shall we still explore the thrills 
From type to presses lurking? 

And shall we still sing crafty songs 
To ease the pain of working? 

Or shall we rut the tie that binds? 
Let these lines be the testing 

If we shall quit, and fill this space 
With something interesting! 

Daily Holds Golf Tournament 

'Hie l.ondon (Out.) Iree Press re- 

Giffen to Rockford 

Wallace A. Giffen, formerly of the 
which he severely criticized the action of Fair at night. The editors were the cenlly staged a golf tournam‘,'iit. oiien to Mihwukee Sentinel, has been made ad¬ 
judge Graham. He charged Williams had guests of the citizens of Covington at a pcrsoiis as.sociated with any advertisers vertising manager of the Rockford (III.) 
been tried by a “hand picked’’ jury and banquet, returning by auto. n the paper. Rei’ister-Gaaette. 
held that the Judge had been “swayed and 

was issued directing Editor Boatright in 
another county to appear in 'Frenton Su- ' 
perior Court and answer a rule for con- f ^ ~ “ 1 
tempt. ! ' 

He appeared and asked that the pro- ' 
ceedings be dismissed because he had been 
se.ved in Emanuel county by the sheriff 
ot Treutlen county. He held the Sher¬ 
iff had no authority to serve him. 'Fhis 
motion the judge overruled as he did the 
motion that Judge (jraham was disquali¬ 
fied to hear the case as he has expressed 
himself to the grand jury that Boat- 
right was guilty of contempt of court. 
The court held he had not done this. \ i 

It was insisted by the defense that as , - _ j 
there was no case pending before the ,, . „ 
court when the offending editorial ap- Mezzanme Type “Mult,-Unit Double-Octuple Pre„ 

peared there was no contempt. Judge Flight underfed units with four heavy duty 64-page folders—end folder style. Paper is fed from paper 
(iraham declared this contention without lloor below the press door, con.serviiig sjiace with access to the presses unobstructed. The most efficient 
merit. jiressroom layout is always assured by flexibility of— 

Under these circumstances the Judge 
held Editor Boatright to be the author 
of the offending article and he assumed 
that he had jurisdiction to hear the cause. 

There was a lapse of ten days between 
the date of the hearing and the annouiice- 
ment of the decision. During this time 
Editor Boatright through his attorney 
acknowledged his error and sought the 
niercv of the court. J udge Graham there- -w — — 
fore fined him $25 which was paid. But "Multi-Unit" and “Straight-Unit" Preatez 

he permitted his decision on several points \T/’AT T’f'D CrTi'TT' ftr UTAIVA D A TW 
raised to stand and concluded his decision : W ALiIIiiJa. oGvJ 1 1 o£ UiUiVlr iAix 1 

i i ^ T J e ’ Main Office & Factory Plainfield, New Jertey, U. S. A. 
We may add that the Judge of this New Yorft office......1457 Broadway 

court looks upon the freedom of the press Chir«*o Office .1«1 .Monadnock Block 
as one of the sacred rights of the people Address: waltscott ne« yurk 

and would do all that he might reason- 
ably do within his power to preserve 
such freedom: however freedom of the 
press was never intended as a refuge for 

"Multi-Unit" and “Straight-Unit" Preaaea 

WALTER SCOTT & COMPANY 
Main Office & Factory Plainfield, New Jertey, U. S. A. 
New Yoric Office.1457 Broadway 
Chicago Office .1441 Monadnock Block 

Cable Address; WALTSCOTT NEW YORK 

'»■ ' ■ / 
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In First Four Weeks Under New Ownership 

Winston-Salem Journal 
The seven day morning newspaper of Winston-Salem, N. C., added these new and exclusive features 

Consolidated Press 

David Lawrence 
Robert T. Small 
John B. Foster 

Lawrence Perry 
and other writers. 

Three Famous Writers 

Mark Sullivan 
Dr. Frank Crane and 
Edgar Guest 

Two Continued Stories 

“Limited Mail” 
(Daily and Sunday) 

“The Unholy Three” 
(Sunday only) 

Lecocq Cartoon Service 

New Comic Strips 

Briggs 
Petey Dink 
Glimericks 

Seven Day Picture Page 

Central Press 

all these with our 

Associated Press leased wire 

N. E. A. Service and complete 
features 

Special Raleigh State Bureau 

Special Washington Bureau 

Staff of state correspondents 

and complete city coverage 

and A Full Page Comic strip daily 

The Nebbs 
Out Our Way 
Salesman Sam 
Our Boarding House 
Boots and Her Buddies 
Mom ’n Pop 

Everett True 
Mudd Center Folks 
Freckles and His Friends 
Jack Daws’ Adventures 

Combine to make the Winston-Salem Journal the complete Family Paper of North Carolina 

Winston-Salem 
admitted by any j>erson acquainted with 

North Carolina to be 

Leader of North Carolina 
In Industry—In Wealth—In Population 

North Carolina 
admitted by any person acquainted with the 

“New South” to be 

Leading the South 
In Education—InTextile—In Good Roads 

Keep your eye on 
The Morning Journal and on Winston- 

Salem and on North Carolina 

WINSTON-SALEM JOURNAL 
Daily and Sunday—A. B. C. 

Santford Martin, Editor—Owen Moon, Publisher—Wm. K. Hoyt, Manager 

KELLY-SMITH COMPANY 
Lytton Bldg., Chicago National Advartiring Representatloe, Maibridge Bldg., N. Y. City 
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Hittle Sih^ep on the Heased jlews l^ires 
I The Story of the Vanishing Sheep as It Would Bo'll 

Flashed to Telegraph Editors by The Associated PressJj 

By CHET JOHNSON 

BULLETIN " 
LARAMIE, Wyo.—Little Bo-Peep has lost her sheep and don't know where ® 

to find them. 
—703am— 

BULLETIN 
I.AR.\MIE—(ADD BULLETIN)—Miss Bo-Peep said the sheep had been 

missing for several hours before she became alarmed. 
■—705am— 

NEW YORK—(EARLY LEAD FINANCIAL)—Stock prices displayed a 
buoyant tone at (more) 

—708am— * 
CORRECTION ' 
h^DITORS; In Laramie bulletin make it read, “. . . and IX)ES NOT 

know where to find, etc.," instead of “don’t know where” as sent. SLANG. 
The A. P. 

—709am— 
BULLETIN ^ 
i.ARAMIE—(ADD BO-PEEP)—The sheep, several in number, have for 

years been rated the finest of their breed in the country. 
—711am— 

CORRECTION 
EDITORS: In last add Laramie make it read, “. . . finest of their breed ’ 

in the country, ACCORDING TO LOCAL STOCKMEN.” The A. P. 
—714am— 

WASHINGTON—(FOLLOW BO-PEEP)—Upon being shown Associated 
Press dispatches of the disappearance of L.ittle Bo-Peep’s sheep. Senator Hiram 
Johnson issued the following statement: “This is but another example of the grave 
menace that confronts 

KILL IT KILL IT 
—718am— 

BULLETIN 
L.\R.\MIE—,'\DD BO-PEEP)—Search parties and posses, heavily armed, 

have been organized here and a determined hunt for the sheep is underway. 
—722am— 

MESSAGE TO LARAMIE CORRESPONDENT: 
Watch Little Bo-Peep story closely and bulletin all developments. The A. P. 

—724am— 
NEW YORK—(EARLY LEAD FINANCIAL)—Stock prices displayed 

(More) 
—726am— 

BULLETIN 
CHEYENNE, Wyo.—(FOLLOW LARAMIE)—For the first time in history 

a woman governor was asked to order out state troops today. A frantic appeal for 
militia was received at the capitol from Laramie where searching parties have been 
unable to find Little Bo-Peep’s missing sheep. Governor Nellie Ross referred the 
request to the adjutant general and attorney general. 

—733am— 
BULLETIN 
WASHINGTON—(FOLLOW LARAMIE)—Although a dignified silence was 

maintained at the White House in the absence of official notification of the dis¬ 
appearance of Little Bo-Peep’s sheep, grave concern over the fate of the sheep is 
felt. While no statement has come from the executive, high officials close to 
President Coolidge said he was reading all Laramie dispatches with interest. 

—739am— 
BULLETIN 
LARAMIE, Wyo.—(EARLY LEAD ALL BO-PEEP)—The most deter¬ 

mined and extensive sheep hunt in the annals of this w’estern state was under way 
today, with scores of heavily armed officers and citizens scouring the surrounding 
country and patrolling state highways in an effort to locate Little Bo-Peep’s sheep, 
missing for several hours. 

Sobbing that she did not know where to find them and fearing they might have 
Ixen murdered. Little Bo-Peep sat on the doorstep of her home and awaited word 
of her sheep. Owing to the condition of roads in this vicinity, searching parties are 
liaving difficulty reaching outlying sections. This is the second time she has lost 
sleep. Little Bo-Peep said. 

—745am— 
CORRECTION 
EDITORS: In last sentence lead all Laramie make it read, “. . . has lost 

SHEEP,” not “lost sleep” as sent. Error in transmission. The A. P. 
—746am— 

.NEW YORK—(EARLY LEAD FINANCIAL)—Stock prices displayeil 
• (More) 

—749am— 
NOTE TO EDITORS AND CORRESPONDENTS: 
On account of crowded wire due to Little Bo-Peep story, keep all dispatches 

filed to 95 and bulletin only real important news developments in your territorv. 
The A. P. 

—755am— 
CHEYENNE—(ADD BULLETIN, TROOPS REQUESTED)—State troops 

can not be ordered out to assist in locating lost sheep, according to a ruling by the 
attorney general. He said his decision was based upon the ruling of the State 
Supreme Court in the case of Bokus vs. Pokus, appealed in 1902 on the contention 
that 

(More) 
—803am— 

BULLETIN 
LARAMIE—(ADD LEAD ALL BO-PEEP)—L^pon receipt of word that a 

sheep answering the description of one of Little Bo-Peep’s had been seen wandering, 
apparently dazed, six miles east of here, a new posse, hastily organized, started for 
the scene. 

—808am— 
BULLETIN 
LOS ANGELES—(FOLLOW L.\RAMIE)—Little Bo-Peep and her famous 

sheep were in Los Angeles several months ago. They were to have been featured 
in several extra-super-special motion pictures filmed here, but the contract was can¬ 
celled before the first picture was completed. Miss Bo-Peep said the winter 
weather of Los Angeles was so warm that her sheep suffered and she was forced 
to take them to a cooler section. 

—816am— 
KILL 

EDITORS: Kill Los Angeles bulletin just sent. ADVERTISING. 
The A. P. 

—818am— 
BULLETIN 
LARAMIE—(ADD BO-PEEP)—The last posse to leave Laramie returned, 

tired and discouraged. What had been reported a sheep proved to be a white 
owned by a rancher. 

—823am— 
TO ALL MEMBERS THIS CIRCUIT: 
Papers desiring to keep wire open after regular closing hours for late Bo-Peep 

developments mav do so by paying operators direct and absorbing half of wire costs. 
The A. P. 

—827am— 
BULLETIN 
BOISE, Ida.—(FOLLOW LARAMIE)—The disappearance of Little Bo- 

Peep’s sheep near Laramie, Wyo., recalled to old timers here the blizzard of 18®, 
when thousands of sheep were 

KILL IT KILL IT 
—832am— 

BULLETIN 
LAR-AMIE, Wyo.—(NEW LEAD BO-PEEP)—Weary and disheartened, a 

score of posses today abandoned their search for the missing sheep of Little Bo- 
Peep, known through the west as the “Baby Sheep Queen.” 

—837am— 
BULLETIN 
LAR.\MIE—(ADD NEW LEAD BO-PEEP)—Several members of the 

posses expressed the belief that if the sheep were left alone they would return 
voluntarily. 

—84()am— 
NfilW YORK—(E.\RLY LE.\D F'INANCIAL)—Stock prices displayed a 

(More) 
—843am— 

FLASH FLASH FLASH 
LITTLE BO-PEEP’S SHEEP SAFE. 

—845am— 
BULLETIN 
LARAMIE, Wyo.—(SUB ALL BULLETINS AND MAKE NEW LEAD 

ALL BO-PEEP)—Left alone. Little Bo-Peep’s sheep came home today, dragging 
their tails behind them. 

—848am— 
CORRECrriON 
EDITORS: In new lead all Bo-Peep make first sentence end, “. . . came 

home today.” Eliminate “dragging their tails l)ehind them.” OBVIOUS and NON- 
ESSENTL\L. 

Publishers Financial Bureau 
Supplying 

ROGER W. BABSON 
[Weekly Statement on Business and Financial Situation] 

“MEN &L MARKETS” 
[Daib Editorial Column on Practical Business Developments] 

“FARMING &. FINANCE” 
[Weekly Editorial Column] 

“THE BUSINESS WEATHER” 
[Weekly Column] 

For specimens and rates address: 

PUBLISHERS FINANCIAL BUREAU, Babson Park, Mass. 

rK,F0R PROMPT SERVICE^ 

TYPE 
BORDERS - ORNAMENTS ^ BRASS RULE 

'Trinters ’ Supplies 

KELLY PRESSES'KLYMAX FEEDERS'PAPER CUTTERS 

HAMILTON WOOD AND STEEL EQUIPMENT, INCLUDING OUR 

AMERICAN CUT-COST EQUIPMENT 

Carried in itoei for prompt shipment at the following Selling Houses of thej 

<L^merican Type Founders (pmpany 
BOSTON 

NEW YORK 

PHILADELPHIA 

BALTIMORE 

RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 

DETROIT 

CHICAGO 

CINCINNATI 

ST. LOUIS 

MILWAUKEE 

MINNEAPOLIS 

KANSAS CITY 

DES MOINES 

SAN FRANCISCO 

PORTLAND 

SPOKANE 

WINNIPEG 
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Six Newspapers 
and 

Ten Million People 
Ten million people live within 
the trading areas of the six 
cities covered by these news¬ 
papers: BOSTON AMERICAN, 

CHICAGO EVENING AMERI¬ 
CAN, DETROIT TIMES, 
ROCHESTER JOURNAL, 

SYRACUSE TELEGRAM 

AND WISCONSIN NEWS (Mil¬ 
waukee). 

Ten million people! Enough to 
permit any advertiser to accu¬ 
rately test the possibilities of a 
product designed for general 
distribution. 

Boston, Chicago, Detroit, 
Rochester, Syracuse and Mil¬ 

waukee represent six clean-cut 
markets. Elach of them through 
the newspapers listed offer the 
ideal combination of buying 
power, concentrated popula¬ 
tion and intensive circulation 
coverage. As a COMBINED 
MARKET the field covered by 
this newspaper sextette is of 
itself of tremendous im¬ 
portance. 

These six newspapers, used as 
a group or separately, offer 
advertisers pulling power that 
produces sales at a real profit. 

Detailed information as to rates 
and circulation may be ob¬ 
tained by addressing the near¬ 
est office of the group. 

EASTERN OFFICE IFESTERN OFFICE 
9 E. 40th St. Hearst Building 

New York Chicago 
R. E. BOONE H. A. KOEHLER 

NEW ENGLAND OFFICE 
5 Winthrop Square 

Boston 
S. B. CHITTENDEN 

BOSTON AMERICAN ROCHESTER JOURNAL 
CHICAGO EVENING AMERICAN SYRACUSE TELEGRAM 

DETROIT TIMES WISCONSIN NEWS (MILWAUKEE) 
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Don t Let the Society and Feature Page Heads 

Run Up the Page Cost of Your Paper 

I 
SET THEM ON A 

CONTINUOUS COMPOSITION LINOTYPE 

RADIO WAVES SUCCEED 
OVER NORTHERN LIGHTS 

Test Program Broadcast from Tip of Greenland Starts 
Faintly but Soon Swells Out for Over Two Hours 
Without Break; Heard in Chicago and Milwaukee 

The Model 26 Linotyj>e is the Ideal Machine 

for this work. You ean set all your Soeietv and i 
Feature heads on one of the Linotypes that sets 

the straight matter hy equipping a Model 26 

Linotype with the body type and headdetter 

matrices. 

Auk. 3.—KeportH of complete success in breakinf? through the (laming 
northern lights and broadcasting a ntdio program from the polar regions 
streamed into Chicago t<tday from all over the world. 

The MacMillan p<jlar expedition at Ktah, on the northern tip of Creenland, 
successfully cut through the auroral bands Saturday night and broadcast a test 

program. Hitherto all attempts to break through the celestial display had lieen 

unsuccessful. 
The program was plainly heard in Chicago. Reports from Crand Forks and 

Milwaukee, indicated a ijerfect recept ^- 

that the British Isles had tuned in an I IDD A D 
instrumentJil music without a break. LilDlx/Alx I W llNvJ instrumentJil music without a break. 

W'hen the tests started Saturday 
night the transmission was faint. Sw>n 
it .swelled out and from then on the 
ether carried the program without a 
break. After an hour and a quarter of 
entertainment code messages from the 

NOW ASSURED 
An increas*- in the levy for the public 

The Model 26 will handle the straight matter and 

your heads with equal speed and flexihility. There is 

not an instant's delay in getting access to the heads 

while setting the story . Just touch a hutton and your 

larger heads are immediately at the tip of the oper¬ 

ator's fingers. Then lift a lever and the face for the 

next hank of your heads is in operative position. 

Release this lever and you are again setting straight 

matter without the operator getting out of his seat or 

any interruption hy hand men setting and assemlding 

the heads. 

MacMillan .ship Feary were put on the la* formallj pa.sw-d tomor- 
air for three hours. _row, as.suring the erection of a 

Some Uood Programs This Wt 

Tuning down to W'KA to li 
Ward’s talk, we caught the bo 
l>er of Mi.ss Light’s recital. Th 
a .soprano voice that should ba 
at least averagely good, Iteiti^ 
by a very simply remedied fa 
singer blasted all her high noi 
Ward's little chat on "Hokuni 
dio" di.sclo.sed a diverting dry 
capiied by a colloquial accent t 

HALF MILLION DOLLAR 
ART COMMUNITY PLAN 

Mrs. Blmid to 
Greet Frietids 

Women who scorn L 

Work, Bring Disco 

Painters’ and Sculptors’ Section of Artland Club Pushing 

Plans For One of Most Modern Clubs, and 

Greek Theatre in Central Location 

Mrs. K. T. Bland, who returned t«» 
this city last evening after spending 
the summer abroad, will entertain 
her many friends at an Informal din¬ 
ner party at their Uoyalton street 
home next W’ednesday evening. 

We know that the happy 
the busy man. We know tli; 
in constructive lalsir does 
Hnd an interest that never pa 

The Painters’ and Sculptors’ sec- i 
tlon of the Artland t'lub, a newly or¬ 
ganized fraternity of artists, writers, 
musicians and laymen, had charge 
of the June meeting of the Club held 
at the Maryland Club House Tues- | 
day night. Works of many notable i 
artists and sculi)tors of the state, 

kpta- 1 

Miss Wills Wins First 
Match Here This Year 

The straight-set victory of 
Miss Wills over her most dan- 

Will Report on Trip 
Mrs. Bland plans on taking part of 

the evening for a talk on her trip, 
she having been actively interested 
in the work of relief for the Belgian 
War Children. She was instrumental 
in raising funds for the expedition 
which she headed, and will confide in 

SUGGESTED EQUIPMENT FOR MODEL 26 

gerou.s o 
was the 

FIRST MAIN MAGAZINE UPPER AUXILIARY 

14 Point Cheltenham with Italic and Small Caps 24 Point Cheltenham 

LINOTYPE compos 1234, LINOT 123 
LINOTYPE compos VBCD 

Side st;i 
fought at: 

SECOND MAIN MAGAZINE LOWER AUXILIARY 

session, 

10 o’cloc 

I 7 Point No. 2 with Condensed Title No. 3 

i LINOTYPE COMPOSES, justifies, 1234 

i LINOTYPE COMPOSES, justifies, 1234 

20 Point Cheltenham 

.LINOTYP 1234 

1 SUGGESTED EQUIPMENT FOR MODEL 26 

FIRST MAIN MAGAZINE UPPER AUXILIARY 

1 14 Pt. Caslon Old Face with Italic and Small Caps 

LINOTYPE compose 1234 

LINOTYPE compose vbcd 

24 Point ('aslon Old Face Italic 

LINOTYPE 

1 SECOND MAIN MAGAZINE 

j 7 Point No. 2 with Gothic No. 3 

^ LINOTYPE COMPOSES, justifi 1234 

LINOTYPE COMPOSES, justifi 1234 

LOWER AUXILIARY 

24 Point t'aslon Old Face Italic 

compose 12^4 
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imTINUOUSLY COMPOSED— 
\m TimOUSL Y DISTRIBUTED 

While the Model 26 is as fast as any ma- 

hine on straight matter, it is particularly 

adapted to composition in which many 

different faces are employed with frequent 

chanjics. such as head-letter work. 

-'TRADE LI ^ OTYPE MARKS 

PE MERGENTHALER LINOTYPE COMPANY 
Brooklyn, JSeiv York 

SAN FRANCISCO CHICAGO NEW ORI.EANS 

CANADIAN LINOTYPE LIMITED, TORONTO 

Aftenries in the Principal Cities of the W orld 

t linotype 

i 
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E D I RIAL 
PERSONAL ROMANCES A YOUNG man, well-known to Editor & Pub¬ 

lisher, took a newspaper editorship a few 
weeks ago on a salary of $30,000 per year, 

with a substantial bonus arrangement for increased 
circulation. We doubt if he is thirty years of age. 

He did not ask for the job, but was implored to 
come and do it. Why? Because he knows more of 
that sort of journalism than any available man in 
the East. He is a student of a special type of news 
service. His mind buzzes with circulation-making 
ideas. He has made a study of common folk, knows 
what interests the work-a-day man and woman, and 
to them he makes his appeal. His formula might 
be summed up in or - word, entertainment. To the 
ordinary newspaper an his product would be a 
nightmare. To him it is a systemized, logical busi¬ 
ness. He has few illusions. 

A veteran newspaper advertising man called at 
Editor & Publisher office this week, glorified by 
prosperity at a time of life when men need creature 
comforts. W'e have watched his struggles for a 
generation. He has clung to a good idea, lived witli 
it in lean years and now it is rewarding him hand¬ 

somely. He is a success. 
A photographer was employed by a newspaper in 

Florida a few months ago. An excellent photog¬ 
rapher, he took himself seriously and proposed that 
the city shoukl value his press contribution. When 
he went to make pictures of a social gathering he 
dressed for the occasion, strapping his camera over 
an afternoon or evening coat. He drove in a hand¬ 
some automobile. He passed through the front door, 
not the servant’s entrance. He did his work with 
a flourish and commanded respect. He does not 
chase pictures now, they chase him. He is “that 
wonderful photographer.” 

A new'spaper editor’s stenographer invented a con¬ 
test which brought in more than 50,000 letters from 
girl readers. He raised her pay to $75 per week. 

The press agent for a moving picture concern 
tells us that he “put 3,000 columns of bunk over on 
easy editors” to advertise a single picture and his 
employer gave him a $4,000 bonus. 

A New Y'ork advertising man, as a member of a 
board of directors of a concern manufacturing a 
household accessory, asked for an appropriation of 
S700,000 for advertising and so outraged were other 
members of the board by this “spendthrift notion” 
that they suggested that the advertising man either 
resign or buy up the controlling stock. The latter 
course was his choice, and in less than ten years his 
fortune has grown to thirty times a million and last 
year his company spent $1,250,0(X) for advertising. 

A printer in a small town in New England took 
his wife’s suggestion to earn some pin money by 
printing personal stationary and advertised in one 
Sunday newspaper a box of 100 sheets and envelopes 
for a dollar. Some 30,000 dollar bills rained down 
on him, swamping his tiny press. Of course, he could 
not fill the orders and the postal department investi¬ 
gated him for fraud. He appealed to the newspaper 
that had carried his advertisement and a representa¬ 
tive called on him, deposited the orders in a bank, 
helped him set up an adequate plant and go ahead. 

Some men succeed, some fail, some ride the rut 
for life. Few fail who intelligently and persistently 
specialize in useful fields. 

yacations all 07’er, everyone Hf—and one of 
the most promising seasons to do business and 
yield reader service in the history of the 
American press. Go to it! 

FOOLING THE PUBLIC IN magazine circles it is considered quite a joke 
that Alma Sioux Scarberry, employe of the 
New York Mirror, fooled some of the New York 

newspaiiers into printing mystery stories and her pic¬ 
ture while she was playing the role of an amnesia 
victim to gain publicity for a novel by Elinor Glyn 
which the Mirror was to start publishing serially. 

Naturally, the business rivals of the daily press 
make the most of a situation which reflects so seri¬ 
ously upon both the newspaper editors who planted 
the fake and those who fell for it. The real joke is 
on the public, deceived by men who are employed to 
tell the truth in print. 

And let us not be weary in well doing; for 
in due season we shall reap, if we faint not. 
Galatians, VI; 9. 

HOOVER’S IDEA GONE WRONG Discussing “excessive competition” Alvin E. 
Dodd, of the United States Chamber of Com¬ 
merce, recently complained of the multiplicity 

of varieties and brands of merchandise and said that 
the manufacturer was resorting to “every trick of 
advertising to gain preferment for his particular 
brind, although it differs in some insignificant detail 
from many other brands, the makers of which are 
also trying to get a larger share of the consumer’s 
dollar.’■ 

The Department of Commerce has, we are in¬ 
formed. done some constructive work in causing 
manufacturers to eliminate perfectly useless varieties 
of products, but when it is suggested that there be 
standardization of competing manufactured goods, in¬ 
terfering with the natural rivalry of brands, very 
dangerous ground has been reached. VVe believe that 
Mr. Hoover would feel that his idea had gone wrong. 

It is well enough for Mr. Dodd to make a sweep¬ 
ing general statement that manufacturers use tricks 
of advertising to gain preferment for goods which 
are in no essential different from rival brands, but he 
would not want to particularize. We do not believe 
it is true that there is a very general tricking of the 
public by exaggerating the differences of brand goods. 
We believe that advertising claims, as a rule, are 
sincere and are based on actualities. 

Mr. Dodd said that the creation of consumer de¬ 
mand for a large number of articles “puts a terrific 
burden on the retailer,” as it costs more to handle 
and sell a large number of varieties than it does to 
sell a large number of one variety. His plea is for 
the retailer, to cut down his labor and his cost of 
distribution. 

Of course, \‘ we could come to the ultimate of 
standardization, it would be ideal for the retailer who 
would then sell but one type of biscuit, one design of 
calico, one shape of shoe, one type of hat, one cut 
of coat, one cigarette, one soap, one of everything. 
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lie would not need to talk at all. He would not 
need to have any intelligence to buy. He would be 
a mere automaton, and unquestionably his costs of 
doing business would be reduced. 

But what of the public? Merely to gain the 
objects of the new American efficiency, as expounded 
by the single-track minded economist, must we be 
reduced to standards of life which snuff out all the 
sparkle and snap and make every day and every 
experience a tedious humdrum of repetition? 

The joy of living is worth paying for. There is 
joy in variety, innovation, new forms, new faces, 
changing style, novel taste, the endless variation of 
passing ideas and objects. No other people on earth 
have so much fun with materials as do Americans. 
By and large the people of other nations are drab 
and their material lives in grooves, as compared with 
our own. Variety may add a few cents to the cost, 
here and there, but it’s jolly well worth it. The 
logical conclusion of Mr. Dodd’s economy plea is 
absurd when applied to the spirit of the nation. 

When an editor does not fear you and dis¬ 
turbs your graft, kick him into insensibility! 
It is the new law of the political jungles of 
New Mexico and Colorado. 

MacMANUS’ FRANK NOTE IN a recent issue of Editor & Publisher the fact 
was exposed that a press agent’s “editorial,” at¬ 
tacking certain state officials, had been sent broad¬ 

cast to the press in behalf of the Chrysler Corporation 
We were amazed that this grossly offensive political 
attack should have been circulated from the office of 
one of the ablest advertising agents in the United 
States, Theodore F. MacManus, known to us as a 
stickler for ethical performance. We believed that 
it was the work of some stupid understrapper in 
cynical disregard of established press principle, and 
we were in no wise mistaken, as the following candid 
letter from Theodore MacManus plainly indicate*: 

"To Editor & Publisher : 

“On my return to the office after an absence 
of several weeks, I have been informed of the 
entirely justifiable rebuke administered to this 
Company by your publication. 

“I have not seen your editorial nor read the 
publicity story which elicited it, but I want 
you to know that I am in thorough sympathy 
with the principle expressed, as it has been 
related to me. 

“You may rest assured that the imperti¬ 
nence—or stupidity—will not be repeated. 

“Sincerely, 

“Theodore MacManus. 

“September 3, 1925, Detroit, Mich.” 

Pathex, Inc., makers of a vestpocket size 
moving picture camera, broke into a New York 
Sunday newspaper’s rotogravure section twice 
using prominent actresses to demonstrate their 
product, which causes some to remark: "Why 
pay for what we can get for nothing?" 

SLIPPING IT OVER SOME of our publicity friends insist that they 
give the press valuable news service. Thii 
sometimes happens, but the stuff is invariably 

“suspect.” The interest that pays is the interest that 
is served. 

In a metropolitan newspaper recently we read > 
press agent’s “news” item which illustrates the point 
The Matson Navigation Co. announced through its 
publicity department that it would equip a new steam¬ 
ship with 300 Bibles and 400 hymnals, and with this 
simple fact to work upon the press agent delivered 
the following advertising items: Name of the ship; 
“largest” and “fastest” ever built in the United 
States; to run between San Francisco and Honolulu, 
starting in the Spring of 1927; has 274 staterooms; 
constructed at Cramps’ Shipyard; “will make round 
trip between San Francisco and Honolulu in eisdit 
days, cutting four days from the time made by the 
swiftest passenger steamers now on the run.” 

The editor who passed the item into news columns 
does not know what advertising is. 
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Ray Blank has left the editorial de¬ 
partment of the Des Moines Evening 
Tribune-News, to return to the University 
of Iowa. 

FOLKS WORTH KNOWING 

Rvttjxj j , t Frank Y. Gray^n, copy reader and 
BOOTH, president of the feature writer of the Cincinnati Times- v.,,.. 

Bwth Newspapers of Michigan, with Star, has been appointed baseball and eight years ad- 
Mrs. Booth and their family returned to sport editor to succeed William A. “Pop” vertising experi- 
New York this week from a trip to the phelon who died recently. ence in news- 
Contment. Mr. Booth went abroad , , o . . , . „ r. naoers and also 
primarily to search for old masterpieces Joseph Schreck of the Wall Street • .. a^encv 
for a Michigan art association of which 'oumal staff has returned from a motor ^ j. 
he is an ofli:er, and he brought back a ""ip to the Thousand Islands. He is also tj- news- 
number of purchases with him. It is correspondent for the Yorkinlle Home 
understood that some time ago the board News and Sunday American. - 
of directors of the Booth Newspapers 

JOHN L. NAYLOR, new advertising 
manager of the Indianapolis Times, a 

Scripps-Howard newspaper, has had 

23 

Miss Gladys Calvert Stoudte, from 
social editor, Atlantic City (N. J.) Mir¬ 
ror to fashion critic. New York Mirror. 

voted an annual appropriation to be used 
Kay Phelps, secretary to Julian S. 

Mason, managing editor of the New York 
at the discretion of Mr. Booth to collect Herald Tribune, has returned from a six 
works of art for decoration of the execu 
tive offices of the newspaper chain. 

C. M. Palmer of Palmer, DeWitt bee. of the reportorial staff. 
& Palmer, newspaper brokers, and 
Mrs. Palmer sailed Sept. 4, on the 

weeks’ tour of London and Paris. Ac- 
companing Miss Phelps was Emma Bug- 

Charles Ross Kam, formerly editor of 

Mauretania for a tour of Europe. They WUdw^d (N. J.) Leader, \s now 
expect to make a motor trip through a^ooate editor of the .4tlanUc City 
EnfflanH and France. Tn T.nnHon thev (^-J-) Yontnor News. 

in 1907, when he 
started his busi¬ 
ness carrer in the 
advertising de¬ 
partment of the 
Marion (Ind.) 
Daily Chronicle. 
Subsequently, he 
was appointed 
advertising mana- 

JouN L. Navlok 

England and France. In London they 
will be joined by their son. Dean Palmer 

Karl Bickel, president of the United 

ger of the Lexington (Ky.) Herald. 
Prior to joining the staff of the Times, 

Charlotte Ornstein, secretary to Dwight he was connected with the business de- 
S. Perrin, city editor of the New York partment of one other Scripps-Howard 

PreTs^^TsSionT1^ieaving‘Saturd^^^^^ Frifennc. recently returned from newspaper, the pciimati Port. He was 
Sept. 12, on a two months’ business and » three months tour of Europe. promoted to his present position - 
pleasure trip to South America. Harris Samonisky, assistant city editor 

Brig.-General Victor Odium, editor Wilmingl^on (Del.) Ev^y Evening, 
and publisher of the Vancouver Star, ^een spending his vacation in New 
has been appoint^ a minister without City. 

E. J. Ranson of New York has joined 
the news staff of the Wilmington (Del.) 

portfolio in the British Columbia gov¬ 
ernment. 

.August of this year. 
For a while he was associated with the 

Millis Advertising Company, an adver¬ 
tising agency with headquarters in 
Indianapolis. 

Unicm, has been appointed an assistant 
city solicitor. 

George Davis, literary and dramatic 

(Tharles F. Scott, editor of the lola Bwry Evening. 
(Kan.) Register, and Mrs. Scott, who Arthur C. Davis, news editor of the 
have been on a tour of the Orient since Wilmington (Del.) Evening Journal, has . . > , , rct.,rn«t 
last spring returned home last week, returned from his vacation spent at Wild- critic of the ClevAand Press, has returned idsi spring rciuriicu iiuiiic idsi wtcr.. y ^ vacation 
They visited a son w.no is a teacher in a wooa, iv. j. i u t • ct.- i i- a; 
college in Shanghai, while on their tour. Robert W. Horton, formerly of the city 

D E Mellor editor of the Moorehead staff of the Springfield (Mass.) Repub- oj the C/«vW Times, together with 
/T \ D • V ’ • • .U T Uu U /ir/Mi tiae W lanr* In Rnc ^Ifs- Shissler. are homc from a two (la.) Register IS in the Lutheran hos- has resigned to free-lance in Bos- through the East. 
pital, Sioux City, as the result of a ton. t- • x ■ a-. c 
nervous breakdown. John D. Allen, who worked during the . °t 

- summer on the Baltimore Evening Sun. Madison (Wis.) Capital T^imes has 
IN THE BUSINESS OFFICE and Dudley H. Taylor, who worked on u months hitch-hike 

Trr-^Trx-Tx . • • thc Atlanta Georgian, have returned to through the West. 
T'OM HECKER, advertising manager the Henry W. Grady School of Jour- Guy T. Rockwell, financial editor, 

of the Denver (Col.) News and nalism. University of Georgia, where Cleveland Plain Dealer, is back at his 
Times visited New York this week. they are seniors. " desk after a two weeks’ vacation. 

Herbert Felkel, vice-president, and j. K. Matheson, formerly city hall re- Ernest M. Margulies of the reportorial 
general manager of the St. Augustine porter of the Vancouver Province, has staff, Cleveland Times, has ended a two 
fFla.) Record, plans to be in New York been appointed manager of the Van- weeks’ vacation. 
the week of Sept. 14. couver exhibition association. - f 

.\. G. Bixby, national advertising Miss Rena E. Katz has been named HOLDING NEW POSTS 
manager of thc Seattle Times, is visiting social editor of the Atlantic City (N. J.) "ITDWIN KAIN, from news staff, 
in New York. Ventnor News. Cleveland Times, to Cleveland News 

Oliver S, Annable has joined the ad- D, Brothers, formerly of the press reportorial staff, 
vertising staff of the Christian Science gallery at Ottawa, has joined the staff D. A. Hallman, from San Antonio 
Monitor's New York Office. He has of the Fawcout/er .jtar as associate editor. Ftming Vew/reportorial staff, to 
recently been New York district sales ^ Prell, sports editor of the Salina Statesman . . . 
manager of the Fowler Shirt Company, ^ bas resigned to enter Sontimer, from Atlantic City 

(ieorge E. Lee has joined the adver- college. J;' Ventnor News, to staff, Phil- 
tising staff of the Sioux City (la.) w,- „ x x},.„„ adetphia (Pa.) Inquirer. 
Journal after seven years on the Sae Crnetpn (Kan 1 rmittml maHp Job” Culnan, from Marinette (Wis.) 
City (Ia.I Sun and for some vears pub- c Journal has ^en made p j ^tar, to staff, Mpdiron (Wis.) 
lisher of the Woodward (la.) Enter^se. succeeding Zene Spur- TiWr. 

Edwin Wilson, formerly in the display 
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Fred Hicks, from news staff. Minne- 
Hpnartixifnf ttip RJrnnritinr, (('a\ \ Kenneth C. Drury, financial editor of apolis (Minn.) Tribune, to advertising 

?as ioined Z pZtaZ Ca ‘ onager, ParLns (Kan.) Daily Repub- 
has joined the toniana (C^.) j^om a business trip to Chicago. /ican 

Herald as advertising manager. His * «• ft 
daughter, Miss Lorene Wilson, will be Kingman, sports editor of the 
associated with him. Vancouver Province, went east to wit- 

T u T? J u J * 4 J ness the Davis Cup elimination tennis 
John Eads has resign^ as assistant ad- ^^^^^es in Montreal 

vertising manager of the Fort Madison e r-, e t. j- 

(la.) Ez’ening Democrat to become ad- ^cott, telegraph editor of the 
vertising manager of the Pekin (Ill.) Vmcower Province has returner from 
Daily Times. .\. D. Masters succeeds ^ holiday in the Rocky Mountains. 

CHANGES OF OWNERSHIP 

WILL C. CARSON, publisher of the 
Greenz’ille (Ill.) Advocate, semi¬ 

weekly, recently purchased the Greenz’ille 
Item and consolidated the two papers 
under the Advocate masthead. 

Jamestown (N. D.) .4lert and Stuts¬ 
man County Citizen have been purchased 
by B. G. Hansen in partnership with his 
brother, and combined as the Jamestown 
Sun. 

Oshaua (Ont.) Reformer has been sold 
to the Monday Printing Company, Ltd. 

John M. Fisch, formerly with the 
Sigourney (la.) News, has bought the 
Shellsburg (la.) Adzwice from C. L. 
Pickham and Fred Wilson. 

Waupun (Wis.) Nezvs has been pur¬ 
chased by George W. Greene, publisher 
of the Waupun Leader. The News, 
which has been running as a tri-weekly 
since April will be changed back to a 
weekly. 

Ray Coyle has purchased the interests 
of his partner, H. R. Howell in the Alta 
(la.) Advertiser and will take over the 
entire plant Sept. 10. 

Len C. Warren, who recently bought 
the Menard (Tex.) .Messenger, has sold 
the Bertram (Tex.) Enterprise to Oliver 
Cox of Lake Victor. 

Frank R. Haines of Minneapolis has 
bought the Crystal (N. D.) Call, and 
taken charge. 

H. T. Stodard, son of C. A. Stodard, 
of Burlingame, Kan., with his father 
has purchased the Burlingame (Kan.) 
Enterprise-Chronicle from Ed Riddle. 

W. E. Wagener, owner of the Fillmore 
(Cal.) Herald, has leased his paper to 
Robert E. Smith, Los Angeles news¬ 
paper man. Col. William Hamilton 
Miller, editor of the Herald for the past 
six years, has joined Leo A. Smith’s 
Santa Paula (Cal.) Chronicle. 

Harold Knutson, member of Congress 
for the Sixth Minnesota district, has re¬ 
entered the newspaper business with the 
purchase of the Wadena Pioneer Journal 
from the estate of the late William 
Variety. During the absence of Mr. 
Knutson, H. E. Bowen will be editor- 
manager. 

Courtland (N. Y.) Standard, evening 
newspaper, recently purchased from the 
estate of the late L. D. Blanchard the 
Cincinnatus (N. Y.) Times and will 
operate it as a separate paper. 

Sale of the Luling (Tex.) Signal to 
D. H. Reeves of San Marcos, Tex., has 
been announced. L. H. Bridges retires 
as editor and manager. 

D. H. Reeves, formerly of the San 
Marcos (Tex.) Record, has acquired the 
Luling (Tex.) Signal from L. H. 
Bridges, son of J. P. Bridges, who 
founded the Signal in 1878. 

Jerome Eberts, political writer of the 
Victoria (B. C.) Colonist, is back from 
a two months’ tour of the new goldfield 
in the Cassiar country. 

William E. Ashbolt, Cleveland Times, 

him. 

IN THE EDITORIAL ROCMfS 

JULIAN S. MASON, managing editor 

J of the Nezv York Herald Tribune, re- E.“Doyle7a£^S pVT^rFerdinand 
turned Sept. 1, from a months vacation Goodfellow, Clez’eland News, were staff 
m Maine. correspondents who covered the Shenan- 

Edith Huntington of the New York doah tragedy near Ava, O., last week. 
HcraW Tribune has returned from Maine, ^iss Esther Bush, graduate of the 
where she spent her vacation. Henry W. Grady School of Journalism. 

George Gorman, assistant city editor University of Georgia, has joined the 
of the Montreal Star has returned to the staff of the Atlanta Georgian. 
Pacific c(»st as city editor of the Van- g. L. Vollers, city editor of the Fort 
couver Star. Madison (la.) Evening Democrat has 

Tony Muto has joined the staff of the returned to the University of Iowa law 
N(’w York World. college. Jack W. Brown of the Lincoln 

Richard Watts, jr., of the dramatic (Neb.) Star staff succeeds him. Dick 
dejwrtment of the New York Herald Slack, sports editor, has returned to 
Tribune has returned from a vacation in school and his place has been filled by 
Bermuda. Mr. Watts was accompanied J- Dew-Brittain. 
on the trip by Floyd Taylor of the rewrite Donald M. Macaulay, for six years a 
staff. reporter on the Springfield (Mass.) 

An Elxtraordinary 
Engraving Service 

NKWJ^PAPERS that use the Central Press 
Association’s complete and exclusive illus¬ 

trated daily news feature service have the advan¬ 
tage of obtaining low commercial rates from our 
engraving department. 

.-\n advantageous feature of this arrangement is 
that there is NO EXTRA CHARGE FOR ART 
WORK. The same skilled men who prepare the 
layouts for the Central Press daily service handle 
the commercial engraving work, insuring highest 
quality. 

Our engraving department is doing work for newspapers 
from coast to coast. Write today for samples and prices. 

Central ^ress ^gsociatlon 
v. v. McNitt 

President 
Central Press Bld^. 

Oeveland 
H. A. McNitt 

Manager 

P. S.—We produce the World’s Best Picture Page. 
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NEW PLANTS AND EQUIPMENT 

INGLEWOOD (Cal.) DAILY NEWS 
has installed a new Cox-O-Type 

press and have enlarged the paper to 
seven columns. 

Clinton (la.) Herald this week began 
work on the addition of a new floor to 
its plant, covering an area 45 x 60 in the 
rear of the building, which will make 
possible the replacement of three old 
linotypes and the installation of a 
fourth machine. Composing, advertising 
and editorial rooms will be enlarged. 

Two new Polland-Ailing mailing ma¬ 
chines and two new Ludlows have been 
installed by the Des Moines Reguiter 
and Tribune-Xews. 

O. B. Davis, owner and editor of the 
Mansfield (Mo.) Mirror is building a 
new plant. 

With recently installed modern equip¬ 
ment and remcKleled plant, the Tyler 
(Tex.) Daily Courier-Times on Sept. 1 
celebrated its 2Sth birthday. The paper 
is owned by the T. B. Butler estate, D. 
J. Hanks and H. A. McDougal, with 
the latter as editor. 

Coeoa (Fla.) Tribune, Mrs. C. H. 
Holderman, publisher, has purchased a 
new Model .\ Duplex F'lat Bed press for 
immediate installation. The Daytona 
(F'la.) Journal, A. C. Sparkman, edit<jr, 
has purchased a Duplex Tubular of lb- 
page capacity. The Sayre (Pa.) Times, 
F'rank E. Wood, editor, has purchased 
for immediate in.stallation a 16-page Tubu¬ 
lar press. 

WITH THE SPECIALS 

pHAKLES J. COLE, Jr., for several 
years with the George Batten Com¬ 

pany, has joined the New York staff of 
Charles H. F2ddy Company, newspaper 
representatives. 

Cone, Hunton & Woodman, Inc., has 
l)ccn appf)inted publisher’s representa¬ 
tive, United States and Canada, for the 
Anderson (S. C.) Independent & 
Tribune. 

S. C. Beckwith Special .\gency. New' 
York, has been appointed to represent 
the Uniontown (Pa.) News-Standard. 

Thomas F. Clark Company, Inc., New 
York, publishers’ representatives, have 
f)een appointed to represent the Dubois 
(Pa.) Daily li.rpress and the Cleburne 
(Tex.) Daily Times. 

SPECIAL EDITIONS 

T YNBROOK (N. Y.) NEW ERA, 44- 
page (ireater Lynbrook edition. 

Sept. 1. 

O.mka (Japan) .Isabi, 110-page special 
over-seas supplement in Fmgli.sh, tx)und 
in tK>ok form with newspaper-size pages; 
color cover and rf)tf>gravure section. 

.Marshfield (Wis.) Daily Nexes, Cen¬ 
tral Wisconsin State Fair issue. Sept. 1. 

Sioux City ( la.) Journal, 24-page 
edition. Sept. 2, devoted to the Trade 
F-xcursionists leaving on their annual 
IxKtster trip. 

Keokuk (la.) Daily Gate City, ()0- 
page edition for F-lks’ Lodge Frolics, 
Aug. 31. 

MARRIED 

^APT. E. WALTON OPIE, advertis- 
ing manager of the Staunton (Va.) 

Leader and Nnvs Leader to Miss FJiza- 
beth Holmes Kerr, of Staunton, Sept. 
12, in Trinity Flpiscopal church. 

Richard C. Wilson, bureau manager 
for the United Press in Lincoln, Neb. to 
Miss "Madeline Bradley, formerly .society 
editor, Oklahonui City Daily Nezes. 

Miss Marguerite Reid, owner of the 
Layette (Mo.) .Idzvrti.ser, to Major 
William Glen Johnston last week. 

ASSOCIA'nONS 

pUY V. PETTIT of the Reynolds 
(Ill.) Press was elected president of 

the Military Tract Press Association 
at the annual meeting at Aledo, Ill., 
Sept. 4. Fifty editors attended. W. 
R. Grant of Keithshurg was elected 
vice-president and F. S. Fullerton, 
Orion, secretary. 

Newspaper editors of British Colum- 

CIRCULATION PROGRESS 

‘First of All a System,” Says 

Hetrick, Altoona (Pa.) Mirror 

HIS HRST NOVEL- 
_ FLASHES 

McCready Huston, South Bend Tribune, ■ 
Author of ‘‘Hullings’ Quest” The “enlightened” nations are determ- 

iLf , u ^ ttted to convert (Thina—to their uses.— 
McCready Huston, associate editor, riexelnnd Timet 

South Bend Daily Tribune, has done _ 
what many newspaper men dream about „ .... , . 
_written his first Even it no automobile has ever butted 
novel, “Huilings’ _ ® train off a track, we will say for them 
Quest,” published I always trying hard and 
by S c r i b n e r's never appear to be discouraged.—Nash- 
New York. | Banner. 

Mr. Huston is '■ 
a native of W The war in Morocco seems to be one 
Brownsville, Pa., ^ make Africa safe for Europeans.— 
and is in his early , , Pittsburgh Gazette-Times. 
thirties. He has - 
been school -y We would like to see a golfer who 
teacher and news- A . made a hole in one meet a woman who 
paper man, cn- held a perfect bridge hand.—Columbia 
joying newspaper Record. 
work sothorough- -_ 
ly he continues to r\ • ..t * o ■ i 
follow it and -McCready Huston . Our guess IS that Spanish co-operation McCready Huston 

Even if no automobile has ever butted 
a train off a track, we will say for them 
that they are always trying hard and 
never appear to be discouraged.—Nash¬ 
ville Banner. 

The war in Morocco seems to be one 
to make Africa safe for Europeans.— 
Pittsburgh Gazette-Times. 

We would like to see a golfer who 
made a hole in one meet a woman who 
held a perfect bridge hand.—Columbia 
Record. 

Our guess is that Spanish co-operation 
in Morocco will consist largely in saying: probably alwavs . -»ao. «... c ..is.si ... say..,g. 

will. He went to the South Bend Tribune -Boltnnore Sun. 
6 years ago from the Pittsburgh Gazette- 
Times where he was on the editorial Sisyphus kept rolling the rock uphill, 
staff. “Anyway,” said he, “this beats trying to 

Mr. Huston’s literary work previous news at Swampscott. San Fran- 
to this first novel has been devoted to cisco Chronicle. 
.short stories, among them “His,” - 
“Shingle Bob” and “Dottie.” His fiction Perhaps Henry Ford is going to ahol- 
writing is done largely in his home. ish milk as he abolished history and afiol- 

Perhaps Henry Ford is going to abol¬ 
ish milk as he abolished history and afiol- 
ished war.—Louisville Courier-Journal. 

F. M. Hetrick ^ 

^^piRST of all a .system,” began F'. M. j 
Hetrick, circulation manager of the j 

elltoona (Pa.) Mirror, when requested 
for his ideas on circulation building. He 
said it in capital letters. 

“This means,” he continued in explana¬ 
tion, “that you must obtain full co-opera¬ 
tion with your editor for a set starting 
time and get your papers to your carriers 
at a fixed regular time every day. 

“But you must stay with your system. 
Keep it accurate. Don’t expect it to take 
care of itself. And, I assure you that you 
will have few complaints,” he said. 

Other circulation jules were summed 
up by the Mirror man as follows: 

“Treat all patrons, carriers, and agents 
with courtesy. 

“Be firm, not tyrannical, in regard to 
rules you have in force. 

“Never use premiums, hut always insist 
f.n prompt and best service. 

“My motto has always been never try 
to pull circulation along. Get behind and 
push it.” 

Ilia and Alherta dailies held their an¬ 
nual convention with the members of 
the Yukon Press Association, at 
Edmonton, .Mta., recently. Premier 
Greenlield and John M. Imrie, managing 
director of the Edmonton Journal, spoke. 

Pine County (Minn.) Editorial Asso¬ 
ciation held a get-together meeting and 
outing at Pine lake. Sandstone, Sept 1. 

Postal Receipts Gain 

Postal receipts for .\ugust 1925, at the 
50 selected offices, were 11.26 per cent 
higher than for .\ugust 1924, according 
to figures issued by the Post Office De¬ 
partment this week. Total receipts for 
August at these offices were $25,084,541.30 
as compared with $22,545,277.44, a gain of 
$2,539,263.86. Jacksonville, F'la., led the 
list in percentage of gain with 33.85 per 
cent. Richmond. Va., was second with an 
increase of 27.21 per cent. F'ort Worth, 
Tex., third with 25.55 per cent, Detroit. 
Mich., fourth with 20.54 per cent and 
Baltimore, Md.. fifth with 20.16 per cent. 

Gibbs Heads Speakers Bureau 

Edward D. Gibhs, advertising director 
of the National Cash Register t.'ompany, 
Dayton, and a former president of the 
Associated Advertising Clubs of the 
Worlil, has been appointed chairman of 

‘ the Speakers Bureau Committee of the 
’ Association, C. K. Woodbridge, New 
: York, president, has announced. Mr. 

Gibbs succeeds George W. Hopkins, of 
’ New York and Miami, who was chosen 

to head the Committee on Constitution 
• and Bv-Laws. 

It was inevitable, as soon as the news - 
liecame known that the price of rubber When money talks too much it tells a 
was to advance. In London, the cable lot of secrets.—Columbia Record. 
says, the women now are wearing two - 
pairs of garters.—F. P. A. in New York Truth was the first bomb.—C 
World. Times. 

Truth was the first bomb.—Cleveland 
Times. 

The Church 
Needs Promoting 
It Has a Tremendous Responsibility: 

“More than four million farm children in 
America are virtual pagans,—children with¬ 
out knowledge of God, anti are developing 
tendencies which we, from the supposed tower 
of our superiority, have decried in other lands 
and less enlightened times.” 

It took a churchman to find that out. 

Only those who attend church are alive to the 
service the church is rendering to humanity. 
Why? Because the church has been too busy 
serving to talk about it! 

A little push from the newspaper will start 
the church advertising ball a-rolling, for the 
church has more to talk about and more to 
sell than any other institution or business in 
the world. 

We will help you start a church page in your 
paper, that will be a net gain in every wav. 
Write us for copy and plans. 

Church Advertising Department 
Associated Advertising Clubs 

383 Madison Avenue 

New York, N. Y. 



V’matVC'^J SeMceRa*«^Thau^%-^^^^ 

'^tage cWicaWd » ^rre«t »ssels ■ 

is V**"’ liih K*"*"*' 

■ Ad Siandardized 
Jnteriype 

Has Ever Become Obsolete 

Unit'built Standardization 
with nnivprsal Intprch.-incrp' 

Executive Offices 
J^ew TotI{ 

1440 Broadway at 
40th Street 

New York, Chicago, Memphis, San Francisco, Boston, Los Angeles, London 

Unit'built Standardization 
with universal Interchange' 
ability of parts is the most 
important single develop' 
ment in slug'casting com' 
posing machines that has 
taken place within the last 
thirty years. 
Write today for literature. 
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WHATS WHAT IN THE FEATURE FIELD 

Chricty Walsh Wins Suit—Football Features Now on the Market- 

A. N. S. Governors to Meet Sept. 25—Eaton Joins 

Underwood & Underwood 

l^LLOW'ING an injunction granted 
the Christy Walsh Syndicate, New 

York, by Judge William Brothers in 
Superior Court, Chicago, restraining the 
Audio Service from syndicating any ma¬ 
terial bearing the name of Knute Rockne, 
football coach, an agreement was reached 
between the two syndicates, whereby 
Audio Service may sell their feature to 
Christy Walsh clients, but not to any 
other opixisition newspaper. 

Christy Walsh has a contract with 
Knute Rockne giving his syndicate the 
exclusive rights to the football coach’s 
name or articles for newspapers. The 
Audio Service, a Chicago syndicate, is 
offering a feature called “Visual Foot¬ 
ball,” made up of photographs posed by 
Rockne and some of his star players. 

According to the concession granted by 
Mr. Walsh to Leo and William Fisher, 
owners of Audio Service, after the in¬ 
junction was obtained, “Visual Football” 
when published, must, in addition to the 
copyright line, carry this notice: “Pub¬ 
lished by permission of the Christy Walsh 
Syndicate.” 

“Lawsuits at 'lest are distasteful, 
troublesome, and expensive,” Mr. Walsh 
said to Editor & Pubusher. “I went 

“Forty-two Trick Plays,” a football 
feature by Major Ernest Graves is 
offered by the International Syndicate, 
starting Sept. 14. It is scheduled to run 
seven weeks. 

H. R. F. White, sales manager for 
Arco Newspaper Feature and Fiction 
Service, Irving, N. J., announces the ad¬ 
dition to the list of Arco offerings a 
series of boys’ stories by Henrique R. 
Frances, under the title “The Adventures 
of Prickles.” The same syndicate has 
engaged Glen Emmons to write special 
editorials for individual clients. 

Will H. Dilg, head of the Isaac Walton 
League of America, who has been syndi¬ 
cating his articles on outdoor life has sold 
his rights to the McNaught Newspaper 
Syndicate. 

BOSTON NEWSBOY TO ENTER 

HARVARD 

TRYING COLPACK, awarded the 
annual Boston Newsboys’ Boston 

Scholarship, founded in 1906 by 
the Boston Newsboys’ Protective 
Union, will enter Harvard College 
as a Freshman this fall. He com¬ 
mented on his success as follows: 

“The route, which numbers 
about 400 Sunday and 200 morning 
papers, has been handed down like 
the ‘Old Toothbrush’ from brother 
to brother during the last 12 years 
until at length it has come into 
my hands. At times I found it 
difficult to do my home lessons 
until ten at night and then rise at 
five in the morning to push 
through snow covered streets in 
the cold and darkness, but on the 
whole I have found my experi¬ 
ences delivering newspapers highly 
beneficial to me morally, physi¬ 
cally and financiaUy.” 

WOARE HEADS MONTANA PRESS 

Editor of Chester Reporter Elected 

President at Annual Meet 

ROWE TO DIRECT PAPERS 

Herbert Houston, president of the 
Cosmos Newspaper Syndicate, New 
York, returned from a trip abroad this 
week. 

Named Manager of Fredericksburg 

(Va.) Daily Star and Free Lance 

Free Lance 

Josiah P. Rowe, Jr., has been made 
manager of the Free Lance-Star Publish¬ 
ing Company, Fredericksburg, Va., pub¬ 
lishers of the Free Lance, tri-weekly, and 

Russell J. Birdwell, of Los Angeles, is 
author of a feature article telling the 
story of forgotten movie stars, many of 

into this suit prepared, as Mr. Rockne whom are now in poverty, distributed by the Da%ly Star, evening newspaper, suc- 
J -1-1.. x-i:-A o—T , . ceeding his uncle, the late A. P. Rowe, 

who managed the papers for a number 
V. V. McNitt, president of the Me- of years. 

Naught Syndicate, Inc., New York, has Mr. Rowe will have associated with 
returned to his office from a vacation 

H. O. Woare, editor of the Chester 
(Mont.) Reporter, was named president 
of the Montana Press Association at the 
recent annual convention held at Living¬ 
ston in Yellowstone Park, Aug. 27 to 30. 

M. J. Hutchens, editor of the Missoula 
Missaulian, was elected first vice-presi¬ 
dent; Joseph Gehrett, editor. Laurel 
Outlook, second vice-president; (Tharles 
H. Draper, third vice-president; and S. 
E. Peterson, of Great Falls, re-elected 
secretary. He is now serving his 14th 
consecutive year in that office. 

Billings was chosen for the 1926 con¬ 
vention. 

In his annual address, O. S. Warden, 
of Great Falls, retiring president, told 
delegates that the Golden Rule was doubt¬ 
less the best and simplest code for news¬ 
paper makers in attaining the high stand¬ 
ard generally sought and in obtaining and 
holding the confidence of the public. Dean 
A. L. Stone, reporting on the University 
of Montana School of Journalism, Mis¬ 
soula, stated that the school last year 
reached the peak in enrollment with 247 
students registered. 

The business sessions were held at Liv¬ 
ingston Aug. 27, addresses being made 
by Gov. J. E. Erickson and Congressman 
Scott Leavitt. 

Motor trips featured the entertainment 
program. 

had already said, to fight to the limit of NEA Service, Inc., Cileveiand 
my pocketbook. I also entered this suit 
to protect my own interests and reputa¬ 
tion. The suit cost me considerable 
money, in addition to the time I wasted 
going to Chicago, but I feel fully repaid.” 

Waco Club Joint A. A. C. W. 

Having arranged a contract between 
Her Majesty Queen Marie of Roumania 
and the Famous Features Syndicate of 
New York, Zoe Beckley, noted feature 
writer, and member of the syndicate’s 

spent at his summer home near Palmer, 
Mass. F. J. Murphy, treasurer of the 
same syndicate, also returned this week 
from a vacation spent at Boston, Mass. 

Ellison Hoover, cartoonist, who recent- 
._ _ _ - , ly contracted to draw a series of cartoons 
staff, returned to New York from abroad for the United Features Syndicate, New 

him in the office Chester B. Goolrick and 
Eugene C. Ninde, Jr., both experienced 
newspaper men, who have been with the 
company for several years. George L. 
Hunter, Jr., will be added to the force as 
book-keeper. 

The Advertising Club of Waco, Tex., 
has just become affiliated with the As¬ 
sociated Advertising Qubs of the World. 
L. M Coyne, advertising manager of the 
Goldstein-Migel Department Store, has 
been elected president of the new club, 
which has 31 members. DeWitt Morgan, 
of the Waco Advertising Company, is 
secretary. 

this week on the S'. S. France. Queen 
Marie’s articles, under the title “Queen’s 
Counsel,” are to appear daily for a year 
beginning Oct. 12. 

York, returned to this country this week 
from a Continental trip. 

J. N. “Ding” Darling, noted car¬ 
toonist of the New York Herald 
Tribune Syndicate, who has been forced 
to discontinue work due to illness, will 
probably be back at work again by Jan. 
1. In a letter to Harry Staton, syndicate 
manager, he said he feels as well as ever 

Will Rogers, who in addition to acting 
\vrites feature articles for the McNayght 
Syndicate, Inc., will start on a lecture 
trip early in October. He has been 
booked to appear in more than 100 cities. 

Journalists Hunt “Trained Seals” 

The London Institute of Journalists is 
but is refraining from active work on considering bringing a test case against a 

TME IMPORTED DRY MAT 

OF SUPERIOR QUALITY 
' Write for Free Samples 

the advice of physicians. 

Frank A. Eaton, has resigned from the 
staff of the New York Herald Tribune, 
after nine years as Sunday rotogravure 
and daily picture editor, to become man¬ 
ager of the news picture division of 
Underwood & Underwood, Inc., of New 
York. 

Mr. h'aton was previously chief of the 
copy and art department of Hanff- 
Metzger, Ina, New York, before which 
he was in the advertising department of 
the Philadelphia North American, Bulle¬ 
tin and Record. 

Underwood & Underwood, Inc., is in¬ 
creasing its news picture division with 
added representatives both in this coun- 
trv and abro.id. 

certain newspaper publishing an article 
under the name of a prominent person by 
whom it was not written. By conducting 
the prosecution on the charge of obtain¬ 
ing money under false pretenses the insti¬ 
tute hopes to assure the public that in the 
future signed articles will be authorized 
as they come from the pens of celebrities 
or the “trained seals.” 

FLEXIDEAL COMPANY, Imc. 
15 WILLIAM STREET 
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Bell Syndicate, Inc., New York, 
nounces that William (“Bill”) Roper 
head coach of Princeton’s football team, 
will w’rite three football articles a week 
this season, one forecasting game results, 
another dealing with actual play illu¬ 
strated by diagrams, and the third on 
football in general. He will also write 
telegraphic reports on five big games, in¬ 
cluding Yale - Harvard, Army-Navy, 
Pennsylvania-Cornell, and Yale-Army. 

Chicago Ad Man Honored 

D. E. Northam, for the past 
years in the advertising business in Chi¬ 
cago, was the guest of honor this week 
at a luncheon given at the Illinois Ath¬ 
letic Club. Mr. Northam has resigned 
his position with Benjamin-Kentnor, 
newspaper representatives, to become 
manager of the West Coast of Florida 

an- for the Jacksonville (Fla.) Times-Union, 
with offices in Tampa. Mr. Northam 
was presented with a traveling bag as a 
gift from his friends present. 

NEW YORK CITY 

‘^The Greatest Football Play 1 Ever Saw” 
Series of 24 Daily Articles 

By Famous Coaches, Players and Officials 

The first meeting of the board of 
governors of the Association of News¬ 
paper Syndicates will be held in New 
York, Sept. 25, H. H. McClure, secre¬ 
tary, announced this week. Membership 
applications will be considered on that 
date, he said. 

Large Directing Journalism Course 

Rex Large, formerly of the New York 
Times and now associate managing ed¬ 
itor of the Des Moines Register, has been 
named director of journalism at Drake 
University, Des Moines. He will de¬ 
vote only one hour a day to teaching 
journalism and giving lectures. He will 
continue with the Register. 

I 

Each article illustrated with half-column cut of 
the author. 

Among those who contribute thrilling stories to 
■his series of stirring plays are: 

“■BILL" ROPER, (Princeton Coach) 
ANDY SMITH (California Coach) 
W ALTER ECKERSALL (Noted official and critic) 
ED G.ARBISCH (All-American center) 

J. W. HEISMAN (ex-coach of Penn, now at Rice Institute) 
JOHN WEIBEL (Guard of 1924 Notre Dame champions) 
FIELDING YOST (Michigan coach) 
W.ALTER STEIFFENS (All-American quarter) 
ROBERT ZUPPKE (Illinois coach) 

ED. CARBISCH 

Simile for the day: As lonesome as a 
horsefly.—Milwaukee Journal. 

LEDGER SYNDICATE 
INDEPENDENCE SQUARE PHILADELPHIA, PA. 
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College. During his newspaper career he 
was a special writer, editorial writer, city 
editor, managing editor and editor of 
numerous papers in Baltimore, Pittsburgh 
and New York. 

Retiring in 1905 as editor of the Pitts¬ 
burgh Gazette, he became lecturer on 
political science at Johns Hopkins Uni¬ 
versity in Baltimore in 1906 and the fol¬ 
lowing year accepted the chair of pro¬ 
fessor of politics at Princeton, which he 
has occupied since. 

NOTED WRITER DIES 

WITH THE GENERAL ADVERTISERS 
H. J. Ford Was Friend of Wilson and 

One Time Pittsburgh Gazette Editor 

Henry Jones Ford, close friend of 
Woodrow Wilson, one-time member of 
the Interstate Commerce Commission, 
university professor, author and former 
editor of the Pittsburgh Gazette, died 
Sunday morning at Blue Ridge Summit, 
near Chambersburg, Pa. He was 74 years 
old. 

‘As far Among Mr. Ford’s many books, mostly 
we are government, politics and periods in 

American history, the one that was most 
discussed was “Woodrow Wilson, the JOSEPH RICM.ARDS, wife of 
Man and His Work,” published in 1916. Joseph Richards, of Joseph Richards 
Mr. Ford was an intimate of the late Comi^any, Inc., New York advertising 
President for many years, having taught agency,* died last week at Larchmont, N.Y. 
at Princeton. Lee R. Steele, 65, veteran editor and 

When Woodrow Wilson became gov- publisher of Merced county. Cal., died at 
ernor of New Jersey, he named Mr. Ford Mariposa of apoplexy. He was the son 
as Commissioner of Banking and In- of Robert Steele, who edited the first 
surance for the State. One of President paper in Merced county. 
VV’ilson’s last appointments in 1920 was Fay Hall, 49, of the advertising staff 
that of Mr. Ford as a member of the of the Alhambra (Cal.) Post-Advocate, 
Interstate Commerce Commission. He died following an operation, 
was also sent to the Philippine Islands Minter Edwards, 59, associated for 

Net profit of $9,148,634 is shown in on an important mission by President nearly 28 years with the New York City 
the consolidated income statement of the Wilson. News .Association, died in New York, 
Willys Overland Company and subsidi- Mr. Ford was born in Baltimore in Sept. 9. He retired from newspaper 
aries for the six months ended June 30. 1851 and was educated in Baltimore City work about three years ago. 

Activity Reported Among Radio Manufacturer*, But Query I* Raised 

Are Newspapers to Be Left “Holding the Bag’’—George Hopkins 

Handling Sale* for Coral Cables Corporation 

CONSIDERABLE activity is reported that as far as they know now newspapers 
^ among advertisers of radio products will be used extensively on the 1926 pro- 

—activity, and, so far, nothing much else, ^ r i u , 
according to a group of New York pub- ".- —' * ‘ 
Ushers’ representatives interviewed by 
Ewtor & Publisher this week. 

These representatives say that agencies 
'ng accounts of radio manufacturers 

Ij news- very much pleased with the job that has 
markets ^and rates, but that actual been done so far. We have made. 

Obituary 
are making inquiries relative to 
paper i—1-1 _L__. 1 ; 
schedules are slow in developing. -^ „ 
of requests are being made for free space, since we inaugurated our plan of advertis- 
with surprisingly slight indications of use ing, and this is said with all sense of 
of the advertising columns in legitimate modesty for the company.” 
fchion for this time of year. Articles - 
in the radio trade press anent advertising w. D. Canaday, advertising manager, 
tell of the magazine space contracted for, Lehn & Fink, Inc., wholesale druggists, 
and only mention use of newspapers in- is handling all advertising details in the 
cidentally. recent reorganization of his company and 

Atwater Kent Radio Manufacturing the taking over of A. S. Hinds Companv. 
Company, as mentioned elsewhere in this 
issue, are using newspapers on a wider 
scale than last year. Magazine si»ce on 
this account, the representatives point out, 
has been correspondingly increased. King 
Quality and Radio Corporation of Amer¬ 
ica are also newspaper users. On the 
other hand. Music Master of Philadel¬ 
phia, is turning almost exclusively to 
magazines. 

Digest, Scribners Magazine, Atlantic 
Monthly, World’s Work, Harper’s Maga- 
tine. House Beautiful, National Geogra¬ 
phic Magazine, Country Life in America, 
The Spur, Radio, Radio Age, and Radio 
News.” 

In the same trade paper there • is a 
write-up of the “New Kolster Radio 
Line.” manufactured by the Federal Tele¬ 
graph Company of California, and con¬ 
taining the announcement: 

“To stimulate consumer demand, an 
extensive advertising campaign has been 
planned which incites six double page 
spreads for the Saturday Evening Post, 
the first of which is to appear Sept. 12. 
The remaining five will be used before the 
close of the year.” 

George W. Hopkins, widely known 
among general advertisers, is now vice- 
president in charge of sales of the Coral 
Cables Corporation, Coral Cables, Fla. 
Most recently he was vice-president and 
director of the Charles W. Hoyt Com¬ 
pany, Inc., New York. He has been as- 
^iated at various times as vice-president 
in charge of advertising with the John¬ 
son Educator Food Company, Loose- 
Wiles Biscuit Company, and American 
Chicle Company. He was one of the or¬ 
ganizers and the first president of the 
American Society of Sales Executives. 

E. J. Craine of the Eagle Radio Com¬ 
pany, Newark, N. J., informs Editor & 
Publisher his firm will clear its 1926 
advertising through the United .Advertis¬ 
ing Service, of Newark. 

H. H. Brooks has been promoted to 
director of sales of the Nordyke & 
Marmon Company, manufacturers of 
Marmon motor cars in Indianapolis, Ind. 
Homer McKee has been named vice-pres¬ 
ident of the concern, succeeding E. S. 
Gorrell, resigned. 

George Lippincott Brown of the J. C. 
Penney Company, who, for the past two 
years has been in charge of that firm’s 
St. Louis office has returned to New 
York to take up his headquarters in the 
general offices of the company. 

The Richardson Company, one of the 
^standing newspaper advertisers in the 
field of building supplies, has informed 
fhj Bureau of Advertising of the Ameri¬ 
can Newspaper Publishers .Association 

^Dayton Eytnmg 
showing 

of conveyor 
at mailing room 

Matltng Room 
of the New York 
^Tribune, showing 
four C-H Con- 
veyors 

Getting the edition on the street first often means 
several thousand extra circulation. 

C-H Conveyors make this possible bv whisking the 
folded papers up, over, around the corner, down, any¬ 
where—and by laying the papers down in your mail 
room or on your delivery table. 

Publishers all over the country, among them the 
Chicago'I'ribune, New York Times, New York Tribune, 
Milwaukee Journal, Boston Transcript, Indianapolis 
Star, Minneapolis Tribune, Detroit News, Springfield 
Republican, and hundreds of others, both large and 
small, are using the C-H C'onveyor and getting their 
papers on the street first. 

Write for Publication 3122, showing some typical installations 

THE CUTLER-HAMMER MFG. CO. 
Works: Milwaukee and New York 

’Branch Offices: 
New York: 8 W. 40ch Street Boston: 92 Chauncy Street 
Chicago: )23 N. Michigan Avenue Detroit: 906 Hoftnan Building 
Pittsburgh: Century Building Sc. Louis: 2111 Railway Exchange Bldg. 
Philadelphia: Commonwealth Bldg. Buffalo: 398 EUicott Square Building 
Cleveland: Guardian Building Milwaukee: 930 Grand Avenue 

Cincinnati: 419 Dixie Terminal Building 

Knoxvill.* 
^ Sentinel Press 
Room, sho’u ing 

twist in conveyor 
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ADVERTISING AGENCY AFFAIRS 

VON WIEGAND PROMOTED Memorial Serrice for Victor Lawton 

To Make Research Report at Agency Meet, Oct. 7—Dorrance, Sullivan 

& Co., Making Contract* for Poly Radio Plug*— 

New Agency Incorporated in Bo*ton 

- A memorial service was held Sept. 9, 
Appointed General European Director bv the City Club of Chicago for \ ictor 

of Foreign New* for Univer*al Service Fremont Lawson, late publisher aid 
owner of the Chtcago Daily JSIeus. It 

Karl H. V'^on VViegand, chief editorial was largely attended, both by members 

been promoted to 
PROFESSOR DANIEL STARCH, advertising agency, announced this week general European 

director of the Research Department they were making contracts for the director of for- 
of the American .Association of Adver- Polymet Manufacturing Company, makers eign news and 

tising Agencies, of Poly Radio Plugs. Newspapers are to correspondent-in- 
- will report on lie used in large merchandising centers chief for all of 

the department’s during SeptemlK-r, October, November Euroiie. He will 
work at the and 1 )ecember. make his head- 
annual meeting of _ quarters in Lon- 
the association to don. 
be held at the The Stanwood-Hillson Corporation, ad- Otto D. Tol- 
Riwsevelt Hotel, vcrtising agents, Boston, have been incor- ischus, formerly 
New York, Oct. porated with a capital stock of $100,000. managing editor 
7, James O’- There are 1000 shares with par value of of the Clci'cland 
Shaughnessy, as- $100 each. Louis Hillson, 153 Craw- Press, and lately 
sociation secre- Lird street, Roxbury, Mass., is president chief assistant to 

staff representative for Eastern amt of the club and friends of the deceased. 
Central Eunjpe for Universal Service, has S. J. Duncan-Clarke, vice-president of 

the club, presided in the absence of Wal¬ 
ter T. Fisher, president. Charles H. 
Dennis, now editor of the News, was 
among those who delivered eulogies. 

Printing Supply Firm Incorporated 

The National Printers Supply Cq|n- 
pany of Waltham, Mass., has 
granted a charter in Massachusetts to 
deal in printers’ supplies. The concern is 
capitalized at $50,000. The incorporators 
are Horace G. Gifford, .Melrose; .Mliert 
C. Whipple, Swampscott and Ella L. 
Wood, Belmont. 

tary, announced and treasurer of the concern. Mr. von Wiegand, K. H. Von Wiecasd 

this week. - has been ap- 
, T' I I • t pointed correspondent for Central Europe 
James K. Lawrence, engaged m pub- bureau. 
:uy work for scluxds and college-s has correspondent-in-chief, Mr. von 

K. H. Von Wiegand 

Prof. Danif.l Starch 

The department 
has been engaged 
in making a qual- licity work for scluxjls and colleges, has 

magazine circulation, in an effort to deter¬ 
mine the buying power behind the figures 
of the Audit Bureau of Circulations. 

itative analysis of .Adver- wj^garid will maintain personal contact 
tising .Agency, St. Paul. . „ with all important events in Central Eu¬ 

rope and seek to keep up his present 
relations in Berlin, Warsaw, Prague, ot the Audit Bureau ot Circulations. Melville .A. Woodburv of the M. .A. m Berlin, Warsaw, rragi; 

Since this is the first time such research \\'(K)dbury .Advertising Company, Kansas Vienna, Rome, Munich and Budapest, 
has been attempted, the report is awaited Qtv, was adjudged winner of a $250 ~ 
in agency and publishing circles with con- prize offered by the Kansas City Jour- Prepare* Copy for 0*teopath* 

_ -r x^-Post for the best page advertisement A scries of advertisements for the u 
Inaugurated under the direction of Qf Kansas City as an industrial center. 

Stanley Resor, president, J. W. Walter 
Thompson Company, Inc., New York ad- - 

Prepare* Copy for 0*teopath* 

.A scries of advertisements for the use 
of osteopathic physicians has been pre¬ 
pared by Dr. Ray G. Hulburt of the 
.American Osteopathic Association which . 'J A. r .“Viiici 'wMciFuaiiiiL wiiiv-u 

vertising agency, and past president of Miss Marguerite Tuttle, formerly he is forwarding to members with the 
. ' j- ‘ ‘ j ^ f A of the New I ork hi'cnmg Post suggestion that they use them in news- 

vestigations have been carried forward Educational Bureau and until recently naner space. They are prepared to run 
under the presidency of Herbert Gardiner, manager of the Conde Nast Educational t^vo columns by six inches, but are 
A^L^rnev"^ Gardiner Advertising Bureau is now associated with Wm. T. adapted to larger space. They stress the 

‘ ^ _ Mullally, Inc., New York advertising value of osteopathy and acquaint the pub- 
agents, in charge of a department dealing he with its development. 

Dorrance, Sullivan & Co., New York with schools and camps. _ 

WEEK’S AD TIPS 

- — - - Monday used to be wash-day. Now 
it’s the day mother counts up to see if 

inal, Cincinnati. Has secured the accounts of gnv of the family got killed in a Sunday 
the Cnumgold Corporation, Cincinnati; Effarsee 
Radio Company, Cincinnati, and Kodel Radio accident. Dayton ^ CUS, 

(‘orporation, Cincinnati. i ■ ' ■ — " ■■ « 
' ■ ' ^Daniel E. Paris, 80 Boylston street, Boston. 

D A. Di ^ in A ..-au a a Now placing account of the Converse Rubber 
Barrow. A Rich«rd*on, 19 West 44th street, shoe Company, Malden, Mass. 

New York. Placing fall schedules with news Sidener-Vm Riper Advertising Cominuiy. 
papers in .\ew England^ew York and New Merchants Bank Building, Indianapolis, me.’ 
Jersey for_ the Glenwood Range Company, orders with newsoaner, in .,|JiaH jersey >or t„e i^ienwooa Range company, newspapers in selected sections 
Glenwood Stoves and R^ges, Taunton. Mass. f„,. ,he Florida .Society of America. 

B«rt^ Dur.tine * OJmm. 383 Madison aye- Southwestern Advertising Company, Majestic 
nue, New York. Has secured account of the Theatre Building, Dallas. Will c^uct a news- 

foinpany campaign for the Texas Citrus Fruit 
Old Knghsh enameled ware. Canton, Ohm. Growers Exchange, Mission. Texas. 
George Batten Company, 383 4th avenue, New 

V' I A • I • Ai. I* Inc., 270 Madison avenue. New 
York Again placing copy with newspapers m handling account of Andrew Wil- 
selected sections for Bell & Company 
.■\tis.” Orangeburg, X. Y. 

on, Inc., insecticides, Springfield. X. J. 
United Service Advertising, 972 Broad street, 

I I .*"’h " Newark. Now handling account of the Morart- 
York Reporteil to have secured account of Grand Company, radio, Newark. N. J. 
the Mun.hy Varnish Company, Newark N J. v«n Tassel A Smith, IW Fifth avenue. New 
„N' son Chesmm, A P;™"'' Office Y„rV. Placing orders with newspapers in vari- 
Building, Chattanooga. Now handling account 
of the Pensacola (Fla.) Chamber of Commerce. 

Clark Collar Company, 30 North Michigan 
av'emie, will direct the account of the Ravens- 
wo<k1 Novelty Company, CTiicago, III. 

Clarkson A. Collins, Jr., Inc., 350 Madison 
avenue, New York. Now placing account of 
the Banisdall Products Corp., “Be Bright** 
cleaning i>owder, New York. 

J. H. Cross Omipany, 1500 f>x‘nst street. 
Philadelphia. Placing orders with some I'enn- 

lorK. 1 iacing orders with newspapers in vari¬ 
ous sections for the Republic Trading Company, 
New York. 

Wales Advertising Cennpany, 250 Park ave¬ 
nue, .New York. Again placing orders gener¬ 
ally for the Crown ('orset Company, Kengo Belt 
('orsets, New York. 

Uam the 

COMBINATION RATE 
OF 

The Gazette Times 
(Morning and SiniABjr) 

AND 

Chronicle Telegraph 
(Evaning) 

in order to cover Pittsburgh and 
Western* Pennsylvania thoroughly 
at the lowest cost. 

Member A. B. C. 

Daily Suffer* $5,000 Fire Lo** 

Loss estimated at $5.(X)0 resulted when 
!,ylv.-iiii.T newsp-niers for the M. B. I..iiihach fire Wednesday damaged tlie plant of the 

Street, New \ork. Has secured account r>f the OWIlCd iH A. C-. l>)lckl!lson. 

URBAN E. DICE, Nat. Adr. Mgr. 
GAZETTE SQ., PITTSBURGH. PA 

National HepTosMtatlva; 
E. M. BUKKE, Ino. 
42nd and Broadway, B. T. 
122 8. Xiohlgan Blvd., CUoago. 
Conititntion Bldg., Atlanta, 0*. 
B. J. BinWELL CO. 
742 Ifarkot Bt., Ban Pranoitoo, Cat. 
Timet Bldg., Eoa Angaloa, Cal. 

Knox Motor Associ.Ttes, Knox Spray Meter 
Eqiiipment, .Springfield. Mass. 

Albeit Frank A Company, 134 South I.aSalle 
street, Cliicago. Xow placing account of the 
Globe Mutual I ife Insurance rompany. 

Charles C. Green Advertising Agency, 450 4lh 
avenue. .New York. Making .S.OOO-Iine eon- 
tracts with some I’cnnsylvania iiewspajiers for 
Smith. Kline &• French “Bathol,” I’liiladeliihia. 

Lawrence C. Gumbiner Advertising Agency, 
9 East 41st street. New York, .\gain placing 
orders with newspa|>ers in selected sections for 
J. 1>. Stiefel & Company, freckle soap, Xew 
Y'ork. 

Henri, Hurst A McDonald, .58 East Wash¬ 
ington street, Chicago. Now handling account 
of the Timken Detroit Axle Company, Detroit. 

H. W. Kastor A Sons Advertising Company, 
I.ytton Building. Chicago. Xow p1.-icitig the 
accounts of Dr. W. O. Coffee. Meilical. Daven¬ 
port, Iowa ami the Illinois Moliling Company 
"Xarrissns” Illinois, Chicago. 

King-Cibson Company, 310 fsoiith Michigan 
avenue, Chirago. Xow handling account of the 
F. A. Stuart Company, Stuart’s tablets, Mar¬ 
shall, Michigan. 
Thomas F. Logan, Inc., 680 5th avenue, Xew 

Y'ork. Has secured .account of .Mexander Smith 
& Company, cariiels, Xew York. 

Lyddon A Hanford Company, 11-15 Janies 
street, Rochester. Xow handling account of 
W. S. Rice, Inc., medical, Adams, N. Y. 

Midland Advertising Agency, 312 Dixie Term- 

Coiisistently Building 

Permanent Classified 

CARBONA 

Volume Begets Volume 

is another of the nationally 
famous accounts which has 
recognized the fact that the 
Washington, D. C., territory 
cannot be adequately covered 
without 

E.nrli week's new volume of season- 

.7Me lines helps to broaden the 

thoughts of a continuously new 

tniblie, and to prove the unlimited 

possibilities for classified adver¬ 
tising. 

The 
Washington 

Times 

Clarence M. Ruek Service 
For Newspapers 

Harrisburg Pennsylvania 

You Know 
It*8 

Ine Beacon Journal 
In Akron, Ohio 

No one disputes that fact 
But do 

You Know 
that business is booming in 
Akron—that the factories are 
working three shifts—that 
every one is buying what they 
want, as well as what they 
need. Money is plentiful- 
business is good. 

Run Your Campmign in u LUeo 
Paper, in a Live City. 

Becndc 
Tunes 

Evening 

120.000 

H5" 

Sund^ 

a«).ooo 

Trq OutC'itti 

The futility of the “one paper 
buy” argument is nowhere better 
illustrated than in the experiences 
of its national advertisers. 

PAYNE, BURNS & SMITH 
New York City—Boston 

G. LOGAN PAYNE CO. 
Chica^ - Detroit • St. Louis - Los Angeles 

THE PEORIA 

JOURNAL 
aransrript 

Puts Trgouts Over / 
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POWERS PERFECTION COOLER 
Every Newspaper Photo Engraving Plant should have at least one 

The Powers Perfection Cooler requires no water 

connection of any kind. 

It can be moved at will by simply picking it up and 

placing it where it is wanted. 

It has no mechanical parts to get out of order. 

It applies cold water evenly and simultaneously to 

all parts of the plate—ON THE BACK OF THE 

PLATE only. 

It cools the plate instantaneously to the exact tem¬ 

perature required and saves wiping, mopping and 

reheating. 

The price of the Powers Perfection Cooier 
is $350 

The Powers Perfection Cooler met with the instantaneous approval of both the workers and the owners 
wherever it was installed and tried. The men in the shops like it because it helps them in their work. 
They save time and effort, turn out more work and better work, and do it with very little physical 
labor. It is a clean, workmanlike way of doing what is otherwise a messy, sloppy task. 

Proprietors like it because it saves gas, water, time and makeovers. These savings mean money and 
profits and that is what we all want. To satisfy yourself, go into your etching rooms and see what 
happens when the etcher tries to cool a large plate by dragging it over a roller vrrapped in old towels 
and rags or a piece of burlap. Watch the plate buckle and then see him try to straighten it out. You 
know what that means in color work. • 

The use of the Powers Perfection Cooler does away with buckled and twisted plates, the splashing of 
water on the face of the plate and the constant work and worry connected with etching. A zinc etch¬ 
ing is heated from 13 to 16 times by the etcher. That tells the story. 

ASK ANY USER 

Baltimore News 

Boston American 

Boston Post 

B'klyn Daily Eagle 

Bronx Home News 

Chicago Daily News 

Chicago Herald Examiner 

Chicago Tribune 

Denver Post 

Des Moines Register & Tribune 

Florida Times Union 

Kansas City Star . 

Milwaukee Journal 

N. Y. American 

N. Y. Evening Sun 

N. Y. Morning Telegraph 

N. Y. Daily News 

N. Y. Times 

N. Y. World 

Providence Journal 

Rochester Herald 

San Francisco Bulletin 

Washington Times 

Wisconsin News 

Immediate delivery guaranteed 

POWERS, Inc. 205 West 39th Street 
New York City 
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•UR OVN VOI^ 

"or Letters 
By JAMES MELVIN LEE 

WILLIAM LYOX PHELPS who 
conducts “As I Like It” in Scrib¬ 

ner’s Mai’acine recently advocated the 
adoption of the word “vidience” at the 
suggestion of Mr. John M. Shedd. In 
the current issue of Scribner’s Mr. Phelps 
inserts the folowing from R. H. Pitt, edi¬ 
tor of The Religions Herald, Richmond, 
Va. 

About five years ago I called attention in 
The Religious Herald to the fact that we did not 
have a word corresf onding to audience which 
would describe a company of people who were 
gathered to see, as audience describes a com¬ 
pany who were gathered to hear. This provoked 
quite an entertaining correspondence and Dr. 
E. W. Winfrey, a Baptist minister of Culpeper, 
nominated vidience to fill the vacancy. 

Immediately following this quotation 
Mr. Phelps chats about the days when he 
used to set type on a Congregationalist 
journal of the same name in Hartford, 
Conn.—a paper famous for “its howling 
typographical errors and misplacement of 
paragraphs.” One day in the column 
“Ministers and Churches”—so Mr. Phelps 
says—there appeared in the proof sent to 
the editor this brief item, “Lillian Russell 
will wear tights this winter.” How it 
got there no one knew. But the editor 
of The Religious Herald after crossing 
out the line, wrote on the margin, “Such 
is life.” When the Herald appeared it 
contained the news of the clergy, the item 
about Miss Russell, followed by the edi¬ 
torial comment, “Such is life.” 

The need of the word “vidience” is not 
half so pressing in my opinion as that 
for “myobist”—a word first used at the 
Newspaper Club, New York, to describe 
the man who minds his own business. 

weakening of the President’s power that 
stirred Page to action. 

How Page drove down to the country 
house of Lord Northcliffe, went into the 
library of the owner of the Lottdon Times, 
the Daily Mail, etc., etc., etc.—the “etc.’s” 
are Page’s not mine—and had the matter 
out as to what the Washington corre¬ 
spondents of the Northcliffe’s papers 
would call a victory, may be found in the 
letter itself, which to heed the editorial 
note of warning, “must not be reprinted 
in whole or in part.” 

But no copyright law can possibly cover 
Northcliffe’s reply, “He didn’t know, 
really hadn’t noticed it, would look it up, 
etc.” Too many editors express this same 
thought to justify any copyright. 

But to be more serious, these new let¬ 
ters by the former Ambassador to the 
Court of St. James help to round out the 
picture of what was going on behind the 
closed doors of diplomacy. 

AN EDITORIAL in The NEA Serv- 
icepaper hits the bull’s eye with this 

shot on headlines: 

It is a shiftless desk man who throws to¬ 
gether any kind of a heading just so it 
measures correctly in type. And it is a shift¬ 
less editor who will permit a desk man to get 
by with it. 

A heading should be a snappy synopsis of the 
story to follow, in keeping with the dignity and 
importance of the article—one which will tell 
the reader there is something there which will 
interest him. 

« IS 

T^OUGLAS FREEMAN, editor of the 
^ Richmond (Va.) News-Leader, has 
been given access to some letters of 
Robert E. Lee which have never appeared 
in print. From these letters he has com¬ 
pile an article “Lee and the Ladies.” It 
shows the great chieftain of the South in 
a new light, for he kept up a large femi¬ 
nine correspondence not only after his 
marriage, but even during the Civil War. 
The letters from which the article has 
been compiled show qualities of humor 
and chivalry which have been unnoticed 
by biographers of Lee. Mr. Freeman will 
print “Lee and the Ladies” not in his own 
newspaper, but in an early issue of 
Scribn^s Magazine. 

^NE wonders whether E. W. Howe 
did not forget the American Society 

of Newspaper Editors when he inserted 
the following item in the current issue 
of his Monthly. 

I wish T could cause newspaper editors and 
reporters to realize the important place they 
occupy in the nerves of the nation. The pub¬ 
lishers have an association for the advancement 
of advertising and circulation, and pretty much 
all of them belong. They have been known to 
bluft congress. . . . But there is no team 
work among editors and reporters, who are 
hired, and ceme and go, like baseball play¬ 
ers. . . Clive me a great newspaper to 
o^ierate in, and I can raise the devil, or pacify 
him, every day. . . . Clergymen hold great 
councils to discuss world betterment, but editors 
and reporters do not, although much more 
powerful than clergymen; indeed, editors and 
reporters are easily our most powerful public 
men. 

* * * 

jVEW letters by Walter H. Page to 
President Wilson are now running in 

The World’s Work. The one dated July 
5, 1914 is of special interest because in 
it Mr. Page says that he was sometimes 
“driven almost to despair of the news¬ 
papers, even of those that we think of as 
the most careful.” He was referring to 
the treatment by the London newspapers 
of the repeal of the panama tolls. The 
Washington correspondents of the London 
papers had played up “that perfectly 
meaningless, asinine amendment” and had 
intimated that the President’s power was 
weakening. 

It was this reference to the so-called 

BUILDINGS 
PLANT LAYOUTS 

PRODUCTION 
OPERATION 

An organization specializing solely 
in newspaper building design, man¬ 
ufacturing and production pr^lems. 

S. P. WESTON 
Newspaper Buildings 

Plant Layouts _ 
Production, Operation 

120 West 42nd Street New York 

Uho 
D^MOIN^ 

CAPITAL 
Completely covers 
Des Moines’ entire 
trade territory for 
you at a rate of 14c 
per line. 

It is the best 
advertising 
buy in the mid¬ 
west. 

0’Mara& Ormsbee 
Special Rcpre»enuitives 

The 
DES MOINES 

CAPITAL 
Lafayette Young 

Publisher 

NEWSPAPERS MAKE CINCIN- 
NATl MARKET WEEK 

A SUCCESS 

^INCINNATI, Sept. 5—^.Anolher 
illustration of the efficiency 

of newspaper publicity was given 
this week at this city when the 
first Market Week of the Cincin¬ 
nati wholesale trade resulted in 
sales of almost three millions and 
ittracted 2,000 merchants from 15 
states to the city. 

The outside cost of the Market 
Week and Fall Fa.shion Pageant, 
which was the entertainment fea¬ 
ture, was $40,000, so that the 60 
wholesale and jobbing merchants 
spent the equivalent of D/z per 
cent to do a business of $3,000,000, 
a large part of which was with new 
customers. 

The Cincinnati daily papers were 
liberal contributors of space and 
to them is largely due the success 
of the enterprise. The Market 
Week will be a semi-annual affair 
hereafter, and be held in February 
and August. The only pnblicity 
outside of newspapers was broad¬ 
sides sent out to customers of the 
houses. 

who may be tempted that sooner or later 
criminals fall within the clutches of the 
law. 

The article is well worth clipping and 
filing for reference in the morgue. Per¬ 
haps it is worth some mention on the 
editorial page. 

Bankers Organizing County Drive 

A committee of five bankers of Nodo- 
way county, Missouri, will draw up and 
present in 30 days to the Nodaway County 
Bankers’ Association plans for an or¬ 
ganization to advertise the county, to be 
known as the Nodaway County Missouri 
Development Association. It is planned 
to conduct a three years’ advertising 
campaign. 

Journalism Grads Find Jobs 

Dr. W. G. Bleyer, director of the Uni¬ 
versity of Wisconsin Course in Jour¬ 
nalism, stated this week that 23 students 
who were graduated last June now hold 
newspaper and publicity positions in nine 
different states. 

task for printing so much crime news 
without the follow-up stories of the 
arrest and sentence of offenders. He be¬ 
lieves that the police department in most 
cities is reasonably efficient, but that con¬ 
ditions are made worse by featuring 
"Daring Robberies” by “Bold Bandits.” 
In other words, he wants more attention 
paid to the clank of cell doors and less 
to the crack of pistols. 

The recent discussion of how crime 
news should be handled by newspapers 
has resulted in more attention being oaid 
to the punishment meted out to criminals. 
In some cities, in New York, for example, 
it has brought about a series of adver¬ 
tisements in car cards to inform those 

NEW YORK STATE 

Westchester County’s 

Fastest Growing Cities 

Mount Vernon and 
New Rochelle and 
The Vicinity Towns 

‘C’DITORS who want to know how the 
foreign press regarded the late Wil¬ 

liam Jennings Bryan will find in The Lh- 
ing Age for August 29 a collection of 
editorials taken from leading European 
newspapers. 

Are Covered Completely by 

THE DAILY ARGUS 
of 

Mount Vernon 

JOHN BARKER WAITE, who teaches 
J criminal law in the Law School of the d criminal law in the Law School of the 
University of Michigan at Ann .\rbor, 
in a recent issue of the Detroit Saturday 
Night, takes the newspapers seriously to 

THE STANDARD STAR 
of 

New Rochelle 
Both 0/ A. B. C. 

Westchester Newspapers, Inc. 
Fnnkliti A. IImtUid, Prei. 

Mount Vomofi—New Rochelle 

log 9ngele!2( Cimefi 

California’s 
Great Newspaper 

More news, reading 
matter and advertising 
than any other Pacific 
Coast newspaper. 

Circulation 96% home 
delivered and 95% con¬ 
centrated in the Los An¬ 
geles metropolitan market. 

^orlD 

These two newspapers of¬ 
fer the most powerful all¬ 
day service in New York 
available as a unit under a 
single contact. The 6S0,()(X) 
Daily World — Evening 

World readers constitute a 
highly concentrated force to 
be reckoned with in any 
campaign designed to effect 
distribution in Greater New 
York. 

mm 
Pulitzer Building, New York 

Tribune Tower, Cbicngo 

__J 

The Paper Which WAS First 

Is Now Second 

in Erie, Pa. This remarkable 
change has not been brought 
about by campaigns or circulation 
schemes, although the paper now 
in second place has employed 
“showers of gold” and automobile 
contests in an effort to stem the 
tide. 

The Dispatch-Herald is the lead¬ 
ing paper of Erie because it is the 
best newspaper, and for no other 
reason. 

Erie, Pa., Dispatch-Herald 
WILLIAM A. HENDRICK, PubUaher 
LOUIS BENJAMIN, Trea*. A Gen. Mgr. 

CHAS. H. EDDY CO., Repreaentatives 
New York Chicago Boston 

Word 
To the Wise 
Is Sufficient” 

THE FIFTH 
WEALTHIEST 
COUNTY IN 

INDIANA 

is covered thoroughly by 

The Evening Star 
Ind. 

i 

1 
i 
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WHAT THEY ARE SAYING 

THE BOND OF CONFIDENCE 

(( A DVERTISING is the bond of confidence that ties your paper to the 
homes of the community. The homemakers expect to be invited to your 

paper.”—Blue Island (Ill.) Sun-Standard. 
* * * 

TESTING A NEWSPAPER STORY 

<»jT is possible to test all newspaper utterances, to be sure they are void of 
^ injury, with these questions: Is it true? Is it wise? Is it necessary? If 

it passes that test one can be sure that it is newspaper literature in its most 
beneficial form.”—Joseph G. Alden, editor, York (Neb.) Republican. 

* * * 

A TIP TO THE SMALL DAILY 

A LOCAL agent at every coign of vantage in the field the newspaper 
attempts to cover, whatever that field may be, and the intelligent and 

untiring use of the telephone will do for the weekly newspaper and small daily 
what organization has done for sugar, steel, and Standard Oil.”—Frank O. 
Edgecombe, Geneva (Neb.) Signal, and president. National Editorial Asso¬ 
ciation. 

* * * 

THE GREAT DELUSION 

((COME people seem to think you must persuade people against their judg- 
ment or because of their ignorance to use far more of your product than 

they need or is good for them—a greater delusion was never hatched outside 
or inside a lunatic asylum. In selling, as in advertising, you must be a pro¬ 
found believer in your product, use it yourself as you advise others to use it 
and try to get the public to use it as you would yourself.”—Gerald A. France, 
president of the Advertising Club of Newcastle, England. 

♦ 

A GREAT HOME INSTITUTION 

(* newspaper is a great home institution as important, if not more so, 
^ than your churches and schools. You should demand that it be edited 

so it becomes a cource of civic pride. It is the stabilizer of your community. 
Wrong-doers are afraid of its printed line. Self-seekers dread its honest com¬ 
ment. It is a sort of check to radicalism in both reform and debauch. It is 
Impossible to have an ignorant community when there is a good newspaper.”— 
Frank W. Brown, president, Idaho State Editorial Association. 

NEWSBOYS COMPLETE TOUR 

Baltimore Sun Organiution Visita 13 

Towns in Three States 

After playing before audiences totaling 
35,000, the Evening Sun Newsboys’ Band 
of the Baltimore Evening Sun completed 
its fourth annual vacation tour of eight 
days Saturday, Sept. 5. Concerts were 
pven in three states. The boys played 
in 13 towns in western Maryland, West 
Virginia and Pennsylvania. The tour was 
the most extensive since the band was 
organized in May, 1922. 

There are 60 boys in the band averag¬ 
ing 15 years of age. The youngest boy 
is Paul Jensen, Jr., 9 years old, who 
plays a cornet. 

In addition to playing in the band, the 
boys attend school regularly and deliver 
the “Sunpapers.” They have obtained 
their knowledge of music through their 
connection with the band. They had no 
musical training whatever before begin¬ 
ning their studies under Frank Morse, 
bandmaster and organizer. Many of the 
original members are still with the band. 
.\ few of the old boys have left the band 
to become professional musicians. 

The entire expenses of the band are 
borne by the Evening Sun, which pro¬ 
vides an annual fund for the purpose. 

Daily Settle* Union Strife 

Exerting its influence to bring about a 
cessation of hostilities in the camp of the 
Ladies’ Garment Workers, the New York 
Day, Jewish daily, succeeded in getting 
both sides to agree to come to terms. 
Points of compromise suggested by the 
Day have been taken as a basis tor ad¬ 
justment. The union, which has 60,000 
members, recently split over tbe suspen¬ 
sion of three members for encouraging 
communist activities. 

Editor’s Assailant Caught 

“Bunker” Ryan, sought for the assault 
last week upon Tracy Garrett, editor of 
the Burlington (la.) Hawk-Eye was ar¬ 
rested Wednesday night. Sept. 2, near 
Pekin, III. He will be returned to Burling¬ 
ton to face charges. 

S. N. P. A. APPOINTS 

State Members of Advertising Com- 

nuttee Named—Foster Chairman 

On the recommendation of Edgar M. 
Foster, Nashville (Tenn.) Banner, re¬ 
appointed chairman of the Southern 
Newspaper Publishers Association ad¬ 
vertising committee. President Walter 
C. Johnson has appointed other members 
of the committee for the cooperative cam¬ 
paign as follows: 

Alabama—Buford Goodwin, Birming¬ 
ham Age-Herald. 

.Arkansas—Elmer E. Clarke, Little 
Rock Democrat. 

Florida—W. A. Elliott, Jacksonville 
Times-Union. 

Georgia—W. E. Page, Columbus 
Ledger. 

Kentucky—Walter W. Stouffer, Louis 
ville Herald-Post. 

Louisiana—John D. Ewing, Shreveport 
T imes. 

Mississippi—W. G. Wilkes, Gulfport 
Herald. 

North Carolina—E. B. Jeffress, Greens 
boro News. 

Oklahoma—E. K. Gaylord, Oklahoma 
City Oklahoman and Times. 

South Carolina—R. Charlton Wright, 
Columbia Record. 

Tennessee—M. Stratton Foster, Clarks 
ville Leaf-Chronicle. 

Texas—Walter A. Dealey, Dallas News 
and Journal. 

I Virginia—W. E. Thomas, Roanoke 
World-News. 

West Virginia—W. Guy Tetrick, 
Clarksburg Exponent. 

Five Thousand 

Dollars 

Duplex Printing Press 
5-plate wide 

Equipped with 25 H. P. Motor 440 

volt A. C.—60 cycles—3 phase, with 

starting box and belt, pulleys and 

shafting complete. Press will print 4, 

6,8, 10, 12 ,16, 20 pages of 8 columns 

12 ems, or 7 cols. 13 or 13V^ ems, 21 
inch colunms. 

Overhauled seven years ago 
and in excellent condition. 

Complete Stereotyping 
Equipment which includes 

Metal furnace with pump 

Curved casting box. 

Curved plate shaver with motor. 

Curved plate tail cutter with motor. 

Curved plate finishing block. 

Matrix Rolling Machine with motor. 

Double Steam Table with apron. 

Gas generator for steam table. 

16 Iron Turtles. 

16 Iron Chases. 

TTiis press and equipment is standing 

at Jackson, Michigan, and will be sold 

where is and as is at the bargain price 

of $5,000.00. The equipment is worth 

at least four times this amount but 

must be moved by September 1 5th. 

!t is the most wonderful bargain ever 

offered in printing press equipment. 

The Booth Publishing Co. 
2500 Buhl Building Detroit, Michigan 
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NEWSPAPER INGENUITY AND ENTERPRISE 

TESTED BY SHENANDOAH CRASH 

Airplanes and Automobiles Pressed Into Race for Pictures 

Many Planes Crippled—Chicago Herald-Examiner 

Chartered Mail Ship to Win 

“[VEWSPAPER ingenuity and enter- 
prise was put to severe test Sept. 3, 

when the Shenandoah crashed to eartli 
in an out-of-the-way Ohio cornfield. And 
the test was met and passed in thrilling 
fashion. 

An evening newspaper story, details 
Sept. 3, were left largely to press asso- 
siation hands. Then morning newspapers 
rushed men to the scene long distances, 
using airplanes and fast motors. 

(jetting the pictures of the wreck to 
the newspapers was the outstanding feat, 
and the stunt most difficult of accomp¬ 
lishment. Adverse flying conditions made 
the work of picture syndicates dangerous 
and difficult. 

Pacific and Atlantic Photos used four 
airplanes and none of them got to Cald¬ 
well, ()., in time. These planes were sent 
from New York , Columbus, Dayton, and 
Cleveland. Pictures from all sources 
failed to reach New York in time for 
morning papers Sept. 4. 

Norman Alley of Chicago, staff cam¬ 
eraman for International Newsreel, flew 
from Chicago to Cambridge, O., in re¬ 
cord time. 

Alley’s plane was wrecked in landing at 
Cambridge, and, after obtaining his pic¬ 
tures, he commandeered a fast automobile 
which sped him to Columbus, where he 
chartered another airplane to carry him 
to New York. Fighting fierce winds, 
rains and darkness, this plane made an 
epochal flight over the Allegheny Moun¬ 
tains and landed .safely in New York 
Friday morning. The films were rushed 
to International Newsreel laboratory for 
development and, within three hours, 
prints of the motion pictures had been 
made and delivered to more than one 
hundred and fifty theatres in greater New 
York, while prints of the still photo¬ 
graphs were hurried by special messenger 
to all Hearst newspapers. 

The Chicag,o Herald-Examincr was the 
only newspaper outside of the territory 
immediately adjacent to the disaster 
which printed photographs of the wreck 
the morning of Sept. 4. They were ob¬ 
tained by the unusual feat of chartering 
a government mail plane from Cleveland 
to Chicago. 

W hen the story broke airplanes were 
sought immediately. But long distance 
calls to the flying fields at Columbus, 
Dayton, Cleveland, Toledo, Indianapolis, 
Cambridge, D., Bryan, O., and Belle- 
fonte. Pa., were fruitless. Airplanes were 
not to be had for love or money. Some 
had gone up and been crippled by the 
same storm that wrecked the Shenandoah. 
The planes that were still usable were 
all engaged.. 

As an emergency measure a plane was 
chartered in (Chicago to make the round 
trip. But it developed tremble and was 
forced down at P'ort W'ayne. There 
another was chartered. It made a good 
start, but before it readied Columbus it 
was out of commission. 

At 6 p. m. it was learned that pictures 
were obtainable on a “come and get’em" 
basis from the Columbus Citizen, the 
Ohio State Journal or the Acme Picture 
Service of Cleveland. The idea of charter¬ 
ing a mail plane was offered. Such a 

Loa Aacaba. CaM. 
Gained 3,7# DBfl7 Avarm<a Obvalatha 

Rworn noTernment Btatement, Six Uontbi 
Rnitlnf Hlirb 81, 1924, 1TS.B49 Dally. Mix 
Montba, BDdlnc Marrb 81. 193S. 177.298 
Dally. Increaae In Dally ATerate Clrcnla- 
««», 8,749. _ 

IT OOYZBS THE IlELS OOWPLETELT 

BEPHESEVTATIVEB: 
H. W. Hr-Ianay, 904 Tlmaa Bide., Vaw Tork. 
O, Laran Payna Oa„ 401 Tawar Bld(., 6 

north Mleblran Ava., CUoaro. 
A. J. Bonli HIU, 710 Haaiat BUr-, Ban 

Franoiioa, Oalif. 

move was unprecedented—nij private 
person or corjxiration had ever done this. 
However, through Than Ranck, head of 
Hearst Washington service, post office 
officials were consulted. They found no 
law prohibiting the chartering of a plane 
and placed the price at $450, the cost of 
a regular trip. Pictures were obtained 
from the Acme Picture Service at Cleve¬ 
land, taken to the flying field by the 
Cleveland Times, and were received in 
Chicago at 2.25 A. M. Art work was 
eliminated, cuts were made in .30 minutes, 
and spread on a full page of the street 
edition. 

Nearer the scene of the disaster, ad¬ 
mirable work was done by the Columbus 
Citizen. Four staff men, Frank Schneider, 
photographer, John McNulty, h'rank 
Ford, reporters, rushed to the scene by 
automobile and airplane. Two planes suf¬ 
fered accidents, but the pictures were 
brfmght in. 

L. Andrew Brojffiy, of the Columbus, 
O., bureau of the Associatcfl Press, suf¬ 
fered a fracture of a bone in his left foot 
when an automobile in which he was rid¬ 
ing overturned while he was on his way 
to the scene of the wreck. He was 
caught under the machine. Karl Pauly, 
also of the Associated Press, was with 
Brophy but escaped injury. 

NEW CAUFORNIA CAMPAIGN 

Regional Advertising 
at 

Regional Rates 
in 

The Christian Science 
Monitor 

An International Dally Newspaper 
Publishing SELECTED ADVERTISING 

ATLANTIC, CENTRAL and 
PACIFIC Editions 

Rates and Circnlatlon Data 
Supplied on Request 

ADVERTISING OFFICES 
Boston New Tork Kansas City 

San Francisco 
Los Angeles 
Seattle 
Portland 

‘Buy Wbat You Can Use” 

Philadelphia London 
Chicago Paris 
Cleveland Florence 
Detroit 

FORESHADOWED EVENTS 

Sept. 15—Interstate Circulation 
Managers Assn., annual conven¬ 
tion, Wilmington, Del. 

Sept. 16-24—Imperial Press Con¬ 
ference, Melbourne, Australia. 

Sept. 18—Middle Tennessee Press 
.Assn., annual convention, Nash¬ 
ville. 

Sept. 21-24—Advertising Specialty 
Assn., annual convention, Chi¬ 
cago. 

Sept. 21-24—(jeorgia Press .Assn., 
annual meeting. West Point, Ga. 

Sept. 22-25—National Better Busi¬ 
ness Commission, annual conven¬ 
tion, Indianapolis. , 

Sept. 24-26—Tri-State Editorial 
.Assn., annual convention, Sioux 
City, la. 

TO PICK BEST WEEKLY 

1 the Journalism Office, 109 University 
jHall, Urbana, Illinois. 

6. The wrapper should be marked 
plainly with the words National Contest- 
Weekly Paper or National Contest— 
-Daily Paper. 

7. Twice-a-week or three-times-a-week 
papers will not be eligible for entry. 

8. Suburban papers or papers pub¬ 
lished in large cities which serve limited 
communities in those cities may be 
entered if they are eligible as weeklies 
or dailies under rules No. 1 and 2. 

9. No fees will be charged for entry 
of a publication. 

10. Entry may be made by an editor 
or any other person interested in the imb- 
lication submitted. The name of the 
editor should be written at the top of 
page 1 of each issue. 

11. Copies may be marked to indicate 
significant material if the contestant 
wishes to call attention to certain points. 

12. No entries will be accepted after 
Sept. 30. 

$75,000 of $154,000 Tourist Fund 

Goes to Newspapers 

Beginning Oct. 19, the .All-Year Qub 
of California will launch an advertising 
campaign to attract winter visitors to 
the state, to be paid from the $1,(KK),(XX) 
budget now being raised by the Southern 
California Forward Movement. 

The winter campaign will cost approx¬ 
imately $145,(XK), according to C. G. Mil- 
ham, executive secretary of the club. 
Seventy thousand dollars of this will be 
spent on magazine advertising and $75,000 
will go to newspapers. Eighty-nine news¬ 
papers in 63 cities throughout the E^st, 
Middle West and parts of Canada will 
be used. 

There will be five advertisements car¬ 
ried in each newspaper, one apjiearing 
each week for five weeks, each advertise¬ 
ment being four columns wide and 14 
inches deep. 

Rules Announced for First National 

Newspaper Contest 

Rules for the First National News¬ 
paper Contest which is being conducted 
at the University of Illinois were an¬ 
nounced this week by Prof. Lawrence VV'. 
Murphy of the Courses in Journalism. 
The rules follow: 

1. .A national award will be made for 
the best weekly newspaper entered in the 
contest. 

2. A national award will be made for 
the be.st community daily newspaper pub¬ 
lished in a city or community of less than 
50,(XX) population which is entered in the 
contest. 

3. An entry will consist of two copies, 
representative and consecutive, of the pub- 
blication submitted. They should be 
folded together and sealed in one 
wrapper. 

4. Special editions will not be con¬ 
sidered. 

5. Entries should be mailed at once to 

New Illinois Press Group 

Will county. Ill., editors were enrolled 
in the County Press Association organ¬ 
ized last week at a meeting in Joliet. J. 
C. .Adams, editor of the Peotone Vedette, 
was chosen president; U. S. (1. Blakely, 
J^lainfield Enterprise, vice-president; Wil¬ 
liam Semmler, .Mokena Xexvs-Bulletin, 
secretary-treasurer. 

The Market—Kansas 
Th« ttatt tluit r«iB«d th« bifgeit cr«pi !■ 
I^S4~lS4^1SSs000 bwlieli •f whMl 

ktuhalt af can, plot olhar bkg 
fnia jiMt. 

Tha aUta whara tha caak gata aa whaat 
aad cam alaaa la $160,000s009 tkia jaar—ana 
third af tha iacraaaa an thaaa twa crapa 
aaw rapartad far tha antira Uaitad Slata*. 

The Medium — Daily Capital 
Tha aalj Kaaiaa aawapapar that ca^art 
tha antira atata. 

It givaa ea-aparatian af tha iaatt kind ta 
adrartitara aad hat haarj cararaga of 
Topaka and tha Tapaka trada tarritarp. 
Cirenlatian S6,00S. Mambar A. B. C. 

Topeka Daily Capital 
Topeka, Kansas 

Arthur Capper, 
Publisher 

Marco Morrow, 
Asst. Pub. 

A • < fimencas 
most complete 
newspaper 

tEheNcto Uork 

Hjeraid 
^rihum 

Judged by every 

uorth-iL'hile neus- 

paper standard 

The Dallas News 

holds unquestioned 

leadership in its 

field. 

Clie Sallas 

Jttorntng iBtetos 

SUPREME IN TEXAS 

Northern Ohio! 
one of the country’s 

Greatest Markets 
covered ALONE by 

one of the country’s 

Greatest Newspapers 

ONE eMedium -ONE Cost 

J. B. Woodward 
ns B. 42d St. 

ftaw Tark 

Woodward 9i KaBy 
S60 N. Mkh. Ava. 

Chieaga 

.S^aiiJ'r.anrisro 

P.\^ IN(j circulation 
determines the logi¬ 

cal choice of an adver¬ 
tising medium. In San 
l''rancisco and North¬ 
ern California it is a 
recognized fact that 
The Cjhronicle follow¬ 
ing has the buying 
power. 

N.iti n 1 ID |ti is< nl At I (f-A 

\\ illi.nn-s, I .lurcncc A OomerCo. 
Ml.hid ft A'.c rhitado 
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There Is More Than Romance In 

THE SOUTH 
The South has accomplished much. You can place confidence in her future. 

What the South has done in material advancement is worthy of thoughtful study 
by National Advertisers. 

The South has about one-third of the population of the United States. In this 
area are found more natural advantages for industrial development and for ag¬ 
riculture than in any other equal area in the world. 

It has three-fifths of the coast line of Continental United States and that has 
great influence in the matter of domestic and foreign commerce of the entire 
country this side of the Rocky Mountains. 

The South has climatic advantages meeting the needs of every line of industry 
and of every class of people. 

The South is a fertile field for a National Advertising Campaign in the news¬ 
papers and cities listed below. 

ALABAMA 

ttAnniiton Star .(E) 
■Mobile Nawi-Item .(E) 
■Mobile Borieter .(M) 
■Mobile Borieter.(B) 

EXOBIDA 
■Daytona Daily Menrt. 
■Florida •Times-Dnion, (1^ 40, 
■Lakeland Ledger . 
■Miami Herald . 
■Miami Herald . 
■Orlando Beporter-Star . 
■Orlando Sentinel . 
■Peniacola Newt and Journal 
tSt. Petersburg Independent , 
■Tampa Timet . 
•Tampa Tribune (M) SO.522.. 
■Vest Palm Beach Poet. 

.(E8) 
679.(B) 
.(E) 
.(M) 
.(8) 
.(E) 
.(MAS) 
.(EM) 
.(E) 
.(E) 
.(8) 
.(M) 

■Augusta Herald .(E) 
■Augusta Herald .(8) 
tMaeon Telegraph .(M) 
tMaoon Telegraph .(8) 
■Savannah Morning Hews (M). 20,479.(8) 

KEHTDCKT 
■Lexington Leader 
■Lexington Leader 
■Padueah Son . 

.036 .036 

.05 .06 
.08 .07 
.025 .036 

.036 .035 

.10(8.18) .10(8.12) 

.025 .025 

.08(.098) .07(.088) 

.04 .04 

.06(.078) .06(.07S) 

NOBTH CABOLINA 
tOreensboro Daily Mews .(M) 
tOreensboro Daily Mews.(8) 
tBaleigh Mews and Observer.(M) 
tBaleigh Mews and Observer...(8) 
■Winston-Salem Journal .(M' 
■Winston-Salem Journal .(8) 
■Winston-Balesn Sentinel .(E) 

SOUTH CABOLIMA 
■Columbia State .(M) 
■Columbia State .(8) 
■Greenville Mews .(M) 
■Spartanburg Journal .(E) 
■Spartanburg Herald (M) 6,901.(S) 

TEMME88EE 
■Cihattanooga Times .(M) 
■Chattanooga Times.(8) 
■Memphis Commeroial Appeal.(M) 
■Memphis Commercial Appeal.(B) 
■Mashvllle Banner .(E) 
■Mashville Banner.(8) 

YIBGIMLA 
•Danville Beglster and Bee.(MAE) 
■Danville Begister (Sunday) . 
•Merwport Mews Times-Herald.(E) 
■Mewport Mews Dally Press.(SAM) 
■Boanoke Times A World Mews.... (MAE) 
■Boanoke Times .(8) 
■Btannton Mews-leader (M), L^er..(E) 

* A. B. C. Statement, March 21, 1925. 
tGovemment Btatament, March 81, 1925. 
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U. S. MUST SELL BRITISH 
IN ENGLISH MANNER 

American Advertiters to Win Succecs 

in England Mu«t Use Sedate, Instead 

of Urgent Copy, London 

Daily Mail Man Says 

British advertising copy will never be¬ 
come Americanized, and American copy 
to sell goods to Englishmen must, to be 
successful, be Britonized, was the theory 
advanced this week by J. K. W. True¬ 
man, new business representative in New 
York of the London Daily Mail, in an 
interview with Editor & Publisher. 
Mr. Trueman has succeeded Harry H. 
Eield, with headquarters at 280 Broadway. 

American advertisers, Mr. Trueman 
has learned, have increased for next year 
their Ei^lish advertising appropriations, 
and he is of the opinion they will meet 
obstacles if they try to sell Britishers 
in Yankee fashion. 

“There are two distinctly different 
schools of advertising thought in the two 
countries,” he said. 

“The chief difference is, perhaps, that 
British advertising copy is written in a 
quieter key. It is more sedate than the 
American counterpart. 

“The average type of American ad¬ 
vertisement would not sell goods to the 
British public. It does no good scream¬ 
ing at an Englishman. Many American 
expressions used in sales copy would not 
be understood abroad.” 

Many American advertisers are reach¬ 
ing the English market throug:h the news¬ 
papers with success, according to Mr. 
Trueman. He cited the instance of 
Wrigley’s chewing gum. For years 
Wrigley has been trying to sell the chew¬ 
ing gum habit to the British public. Yet 
only recently, he said, has any deep im¬ 
pression been made, the favorable change 
coinciding with a wider use of the press. 

When Mr. Trueman arrived in this 
country recently, he was sent to Ellis 
Island, where he was detained several 
hours. This occurred despite the fact 
that his passport was correctly vised by 
the .\merican consul in London, and that 
he was an accredited representative of 
the London Daily Mail. 

“It was a rather unsatisfactory intro¬ 
duction to your country,” he declared, 
“but, nevertheless, I think I shall like 
the United States. I plan to spend at 
least a year here, if not longer.” 

New Texa* Daily Launched 

Publication of the new Texarkana 
(Tex.) Journal, afternoon edition of the 
Texarkana Four States Press, was 
launched recently with eight seven-column 
pages. The names at its masthead were 
the same as those of the Four States 
Press department heads—C. E. Palmer, 
editor; Henry Humphrey, associate ed¬ 
itor, and Frank McElreath, superinten¬ 
dent. 

Missouri Daily in New Home 

The Cape Girardeau (Mo.) Missourian 
on Sept. 11, moved into its new home 
costing approximately $250,000. Fred 
Naeter and George A. Naeter are 
the owners and publishers of the pros¬ 
pering paper. 

Ciriulat lo^ 
Buildmp Or^anizaticA 

ResultiCount 
6’i.riacr OcCIOIKTAlBiD 

INDIANAPOLIS INO 

i 

UNIQUE MAKE-UP ON BIG STORY 

A remarkable display of the Shenandoah disaster was given by The Miami 

(Fla.l Herald smacking of Dana style. Tbe story ran as a narrative for two 

pages. Initial letters were used on paragraphs, but otherwise there was no 

break for sixteen columns. Olin Kennedy is editor of the Herald. 

BAGGAGE HEARINGS END 

Final Deciaion by 1. C. C. on Rate Rise 

Expected Soon 

Washington, Sept. 9.—Final argument 
in the much contested case of increased 
transportation rates on newspapers car¬ 
ried in baggage cars on regular passen¬ 
ger trains was held today before the In¬ 
terstate Commerce Commission. 

Under schedules filed to become effec¬ 
tive May 1, four railroads, the Pennsyl¬ 
vania, Reading, Baltimore and Ohio, and 
Western Maryland, proposed to charge 
50 cents a hundred pounds on newspapers 
in bundles or rolls carried in baggage 
cars of regular passenger trains. The 
Interstate Commerce Commission sus¬ 
pended the schedules until a decision is 
reached at the request of the Pennsyl- 

BY UNITED PRESS 

UNITED PUSS ASSOCIATIONS 
Warld BuildlM New T«k 

vania Newspaper Publishers Association 
and many other newspaper publishers 
using the four roads. 

The railroads’ position in general was 
that this class of traffic constituted a 
“unique special and preferred service,” 
that newspapers had increased in retail 
price since the war while their trans¬ 
portation rates had not, and that a cost 
survey showed that papers were handled 
at a loss. 

Attorneys for the publishers attacked 
each of the carriers’ points, asserting that 
they had not borne the required burden 
of proof in showing cause why they 
should raise their rates. 

Because the law requires expedition in 
cases of suspended rates, it is probable 
that the decision of the commission in 
the case will be announced shortly. 

AVho’s 
Who”- 

That’s what newspaper readers 
call Joe Mitchell Chappie’s bio¬ 
graphical sketches of today’s 
celebrities. 

BRAND NEW SERIES 
NOW ON THE WAY 

Ask Us About It 

Joe Mitchell Chappie Associates 
“Tk* Attk" WaUM<-A<tori«. N«wTMk Cilr.N.T- 

MARKET 
NEWS 

Plus TABLES 
An unusual financial service 
that places emphasis on the 
news that influences the 
course of security and com¬ 
modity prices. 

COMPLETE OR IN PART 
BY LEASED WIRE 

ESTABLISHED ItM 

42 New SL, New York City 

A Dependable 

Means of 

Increasing 

Classified 

Lineage 

Write for Particulars 

Associated Editors, Inc. 
440 S. Dearborn Sl, Chicago 

At Last! 
A Man Who Knows Eveiything! 

WE HAVE HIM CORNERED. HE CANT 
GET AWAY, SO HE’S GOING TO GIVE 
THE PUBLIC THE BENEFIT OF HIS 

WISDOM. 

ED WYNN 
THE PERFECT FOOL 

Who Sees All, Knows All and Makes Einstein 
I.xx>k Like a Moron 

IS RUNNING A QUESTION BOX IN WHICH 
HE WILL SOLVE ANY AND ALL QUES¬ 

TIONS PROPOUNDED. 
.\mong Other Things, Ed Knows 
When the Dead Sea Died, 
Whether It’s Proper to Walk on the 
Inside or Outside of a Lady, 
Where Moses Went When the Light 

Went Out—and 
If It’s Proper to Use a Quill or Just a 

Plain Wooden Toothpick. 
PAR XPRMQ MTIRP 

The Bell Sjidicale, 154 Nassau Sl-, N. Y. City 
P. S. (Ed Wynn Knows Everything Because 

He Was There When It Happened.) 

pDITORIAL RESEARCH RE- 

^ PORTS supply accurate in¬ 

formation upon the major prob¬ 

lem* which call for frequent 

editorial comment. 

The report* are for the in¬ 

formation and review of editor* 

and publi*ker*, rather than for 

publication. 

They are in u*e by the leading 
American new*paper* and maga¬ 

zine*. 

The co*t of thi* *ervice, ba*ed 

upon circulation, i* compatible 

with every moderately liberal 

editorial expen*e budget. 

EDITORIAL RESEARCH 

REPORTS 

828 18th Sl, Wa*hington, D. C. 
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BROOKLYN CITIZENS ADVERTISE 
CURB WAVE OF CRIME 

{Continued from page 3) 

As for the people themselves, the citizens faith in one another, 

The man who has gathered the facts 
for the series and has set them down in 
convincing words and type, is a news¬ 
paper man of long experience. 

Frederick Boyd Stevenson, when a boy, 
started his own weekly in Sandusky, O., 

- in which he got very personal and hit 
hich when occasion demanded verbal 

AS 1^1 ucui/ic iiiciiiscivca, uic xaiui iii tJiic aiiuLiici, wiliiuui. u,,,, r.-c* 

—they have adopted a do nothing attitude, there could be no business, no social p),, 
They leave it up to the police, and while stability. 
the police are doing the best they can, 
they need public support. 

“It is the plain duty of every citizen 
to support the church, without which 

into journalism, The Fly. 
Forced to quit his fiery denunciations, 

he sobered down and went to work as a 

'••Ti;nTis7ip^ now‘'‘for the business m My^^couW not Ae^'f'd 
to get to the front. Citizens should take doing vour part? The church wants ‘y. 
more interest in politics. Sob sisters on YOU. Not ^st your money, but your 
newsi»I»rs should spend more tears over presence at church services, your work ® ® ^ ® ® P 
the victims than over the murderers. for church extension, your personal ef- , 

_ .u:,. His interest in politics became active. 
Every newspaper man knows this fort m evangelization. , , thr«. vMrs a« tw^Iitiral tp 

situation exists. Let all of them now co- “Non-churchgoers are exerting a most spem mrw ye^s as political re 
«w.ratP fn«,arHQ its plimlnafmn » mal.VioiKS InfliiPnce Smiiv inHiffprenrP U POHCr at CoIumbus, O., Sending __des- operate towards its elimination.” iiiaii\,iuu9 iiiiiuciivc. oiiiuK liluiitciciivc la ~ i_ r a. a. * a a. a. xU 

First copy in the drive appeared under responsible for all that is wrong with interest to the old Cleve 
malicious influence. Smug indifference is 

the headline: “What We Are Trying to our city. Do you sit idly by and criticize? 
Do” and features as a sub-head the as- -Are YOU a shirker? 

land Herald. 
The next journalistic step Stevenson 

LAP eiiiu icctiuica as a dULP-iicdu iiic eia- a ^ _ c. u 

sertion: “The Spread of Crime Is the “Prove yourself a good citizen, show was into the Chicago held. There 
Greatest Menace in the United States your gratitude for the good things you „ u ^ m 
Today!” have in life, by going re|ularly to church "‘'''f^ J^oWsaat ^Id sway. 

Text tells that for every 10 murders —any church. There are 583 of them in 
committ^ in London. England, 160 are Brooklyn—one within walking distance 'X’ ^ Times, 
committed in New York. Seven out of of every home.” .J" ' 
London’s 10 are hanged, while only one “Why Go to Church?” heads another *“■ 
out of New York’s 160 is executed, of the series, with the reasons in the text Tribune, holding that posi- 

dties with a record of one murder a day, 
with similar conditions existing elsewhere. 

These Rooseveltian reasons are: 
“First: In this mutual world, a church- 

Chicago is said to lead all American quoted from Theodore Roosevelt. 
cities with a record of one murder a day. These Rooseveltian reasons are: 
with similar conditions existing elsewhere. “First: In this mutual world, a church- , 

Another full page headed “A Cyclone less community, a community where men . i'll,' 
of Crime” reveals that there is no spot liave abandoned and scoffed at or ignored 
in the country immune from the destruc- their religious needs, is a community on p ^j 
five influence of crime. the rapid down grade. 21 years ago. His daily column 

“To get at the truth of the extent of “Second: Church work and church at- newspaper is called Top of 
crime/' the text reads, “the Brooklyn tendance mean the cultivation of the habit ^ne i\ews. . . 
Daily Eagle telegraphed every Attorney of feeling some responsibility for others. , ^ was raised in the newspaper world 
General in the United States asking for “Third: There ara enough holidays for ^ 
8gur„. T1k« 33 answers I In the most ol ns. Sundays diSer from other, 

' Ao 8« at the tmh of the extent ol “SNnrChn'’rrtwo,k and ehureh at- I""To'- »' 
crime," the text reads, “the Brooklyn tendance mean the cultivation of the habit ^ne i\eus. . . 
Daily Eagle telegraphed every Attorney of feeling some responsibility for others. , ^ was raised in the newspaper world 
General in the United States asking for “Third: There ara enough holidays for ^ 
figures. There were 33 answers! In the most of us. Sundays differ from others said this week. I am. therefore, 

grrat majority of cases the statement in the fact that there are fifty-two of ?‘Tirpffpl-u rS 
was made ‘no crime figures available.’ them every year—therefore, on Sunday, n»r,riip ^ yP°8 P V 
Out of 48 States 15 sent figures and go to church. P / w nn. xxtixpp i 
they were incomplete.” “Fourth : Yes, I know all the excuses. ^ reason, if or no other, I 

After citing a few typical instances I know that one can worship the Creator Aftnly believe an advertismg campaign 
from available figures, this statement in in a grove of trees or by a running brwk, against crime wi be success ul. 
a box concludes the advertisement: or in a man’s own house just as well as ■ ■ a box concludes the advertisement: or in a man s own house just as well as 

“The lack of a Federal census of crim- in a church. But I also know as a matter 
inal statistics secured through co oper- of cold fact, that the average man does 
ation with officials of all the States con- not thus worship. 
stitutes our g^reatest handicap in handling “Fifth : He may not hear a good ser- 
crime. A glance at your newspaper will mon at church. He will hear a sermon 
show the hourly increase of crime in by a good man who, with a good wife, is 
every corner of the U. S. HOW CAN engaged all the week in making lives a 
WE WIPE OUT THE CRIME Httle easier. 
SPOTS, IF WE DON’T KNOW “Sixth : He will listen to and take part 
WHERE THEY ARE?” in reading some beautiful passages from 

In bold face above the box it is re- the Bible. .And if he is not familiar with 
ported on the authority of the American the Bible, he has suffered a loss. 
Bar Association that during 19 years “Seventh : He will take part in the 
ending in 1923, 100,000 persons were done singing of some good hymns, 
to death by “poison, knife, or other un- “Eighth : He will meet or nod or speak 
lawful injury.” in this United States of to good, quiet neighbors. He will come 
America. In 1900 murder was at the rate away feeling a little more charitable to- 
of 5 per 100,000 of population. Now it 
is 10, a 100 per cent increase. 

Graphically illustrated by a hand 
clutching at the spire of a church, an- 

Now it ward all the world, even toward those ex¬ 
cessively foolish young men who regard 

hand church-going as a soft performance, 
ch, an- “Ninth : I advocate a man’s joining 

other advertisement in the series cries out church work for the sake of showing 
against the “clutch of crime” and asks: Bis faith in his works.” 
“Will it tear down the church? And— The campaign is localized by copy 
if it does, what will happen?” Then it made up from constructive suggestions 
proceeds in answer: obtained from local religious and legal 

“Chaos would reign in all parts of the leaders. The broadness of the drive is 
civilized world. Your property would be proved by the fact that these suggestions 
valueless. Your business would be are. from Rabbis, Catholic priests, and 
wrecked. Your home would vanish. Your protestant clerics, 
family would be unsafe. You and your . . ■ 
neighbors would revert to the social con¬ 
dition of the cavemen when the strongest w« m I 
arm, swinging the biggest club, took ■ f _1 ■ 
whatever its owner desired! If 

“It is the church that has sustained V ^lllllt*l III11 
whatever progress we have today. Reli- W 
gion rules mankind. It is the backbone 
of our laws. It is the cornerstone of our 

Salt hake City 
Is the Industrial, Agricultural and 
DistrilMiting Center of Utah, Idaho, 
Western Wyoming and Eastern Ne¬ 
vada—a territory of promise attributed 
to the enormous mineral and other re¬ 
sources of this “Wonder Country.’’ 

The Salt Lake Tribune 
is a force and an influence responsible 
tor much of this growth and develop¬ 
ment. , 

The Tribune is first in everything in 
Salt Lake City, having an A.B.C. Cir¬ 
culation of 42,8^ Daily and 70,364 Sun¬ 
day. The Tribune’s circulation greatly 
exceeds any other Salt Lake City news¬ 
paper. 

Represented by 

The S. C. Beckwith Special Agency 
New York, Chicago, St. Louis, Detroit, 

Atlanta, Kimsas Gty. 

means 
Greater Stories for the 
Great American Boy! 

The Prickles Series 
By Henrique R. Frances 

(Each Chapter a Complete Story) 

Released Exclusively Through Arco 
Newspaper Feature and Fiction 
Service, Irvington, N. J. 

Newspapers 

Clean Enough 

For Every 

Home! 
When 4o yea want yw advemiiBg 

tD ge? 

(the fhctOTB 

m’... 

the MORXIW MERCI:RV paasi 

"MCntlUk *MWT uniw 
’awwte.ngJTl”** MW iMisai tt nc Mumu 

BiM aWB awwtgawiy 

SQje.ffiourier -^ourual 
The Louisville Times 

Represented Nationally by 

The S. C BECKWITH SiMcial Agmcy 

Imperial Sails 
Into New Bedford 
The Imperial Plus Metal 

Plan has reached the 
port of New Bedford, 
Massachusetts—famed in 

I the early nineteenth century 
as a whaling center. In 
this now thriving manufac¬ 
turing city the Plus Plan is 
the chart whereby the Type 
Metal course of The Eve¬ 
ning and Sunday Standard 
and The Morning Mercury 
is steered. 

The Plus Plan is indeed 
a thoroughly reliable chart 
by means of which Publish¬ 
ers can steer a safe course 
for their type metal. It en¬ 
ables them to avoid diffi¬ 
culties ordinarily encoun¬ 
tered by type metal and to 
give their metal many more 
years of usefulness. 

Hundreds of leading pub¬ 
lishers place complete con¬ 
fidence in the Plus Plan as 
a safe chart for their metal. 
Regardless of the size of 
shop or the kind of Metal 
the Plus Plan gives the 
same dependable service. 

Use the Plus Plan as 
a Type Metal Chart 
If you want your metal 

to give perfect service and 
continue that service for 
years to come, you should 
adopt the Plus Plan as chart 
for your type metal. Let 
us send you a copy of the 
Plus Plan. 

METAL 
Linotype Motmtirp» Intartype 

Stereotype 

Elrod—Ludlow—Uoognipli—Tliaiiipeon 

Imperial Type 
Metal Co. 

—CkTvUftl—New York—CUcaf* 

OKST 0V AOD T 
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SEES DAILIES ABSORBING 
MAGAZINE FUNCTIONS 

does one o£ two things: It cuts down its 
expenses, or, it pushes sales to the point 
where sales volume makes a profit. And 
generally it does bothl 

For instance, if a corporation was paying 
.2677 cents per mile for its 44,000 K. F. D. 
routes (at an annual loss of $87,000,000), 
w'hile it was getting the identical service on 
its Star Routes, that arc put out on bids, for 
only .1337 cents per mile, I l>elieve any cor- 
joration w'ould change its methods, put out all 
cartage on bids, and save halt of that 
$87,000,000. And this half alone would be 

- more than the $40,000,000 “exi>ected deficit,** 
There’s a greater future coming to the which fisnres .\!r. New rreently got out. And 

Glenn Frank PredicU Great Writers 

and Educators of Future Will Put 

'^leir Messages to the Masses 

in Newspapers 

tically in the hands of Cungresa in the matter 
of fixing rates.” 

Respectfully, 
Gsioley Adams, 

Executive Secretary 
National Council of llusiness Mail I'sers. 

newspaper, a future in which its columns 
will Ijccome of increasing influence, and 
in which the functions of the magazine 
will he mf>re and metre absftrbcd by the 
newspaper, as the former slowly vanishes. 

there arc several other items that could be 
trimmed down with similar savings. 

Postmasterdicneral New made this statement 
just after the chairman, H. L. Fairfield, of 
the Postal Committee of the Chicago AssrKria- 
tion of (‘ommerce, at the Chicago Postal hcar- 

.... - ing, “emphasized very strongly the fact that 
1 hat is the prediction of Ur. Glenn the way to increase volume in any business 

I’rank, former jorunalist, now new presi- ^^s to popularize the rates, and the way to 
I . f I _decrease volume was to increase rates, and this 

(lent of the Lniversity of W isconsin, exactly the effect these present rates were 
made in an interview upon his arrival at having in the post office. l>ecau^e the amici- 
2^Iadison Wis. I»ated revenues W'ould not i>e forthcoming under 

While’forecasting this great future for ‘'’^cdngl’cs?‘felt that to raise the $68,000,000 
the newspaper, Ur. Prank sees the grad- jmstal workers* pay they need only increase 
lial disappearance of the present type of the rates, and, presto, evcrylxdy would go on 

1^.. roninoorl tiv tUo errpuipr the mails to the same extent as formerly. magazine, to Ije replacea by the greater 
20th. shows, covering the quarter ending June 
.to, 1925 (the rates were raised Afiril 15th), 
as comiiared to the corresponding quarter of 
1924: 

5% drop in number of letters mailed. 
8% drop in number of pieces 3rd class 

matter. 
36% <lrop in number of parcel post packages 

(and Postmastcr-(jeneral Newr estimated “ap¬ 
proximately 40% of the number of pieces of 
what was formerly 4th class matter has gone 
into 3rd class,” and yet, in spite of this, 3rd 
class matter shows a drop of 8%. 

30% drop in number of Registered letters. 
27% drop in numljer of insured parcels. 

5% drop in the number of Special Delivery 
letters. 

9.17% drop in the amount of money sent by 
money orders. 

Kut the worst drop of all is 57% in the 
number of newspapers and magazines re-mailed 
by the general public to their friends or rela- 

newspaper and by small Ixioks not much 
larger than pocket size, as their publica¬ 
tion becomes profitable. 

“I see the newspaper as a great agency 
for etlucating the masses,” said Dr. Frank. 
“And I see on the other hand, the in¬ 
creasing publication of condensed books 
in the future, with a limited number of 
pages, as such publicjitioii becomes prof¬ 
itable. Articles contained in these re- 
tlucetl IxKjks will cover briefly all the 
subjects, all the opinions of world writers, 
that have heretofore been within the 
realm of the magazine. 

“In the modern Sunday supplements 
the trend towards the magazine func¬ 
tioning of the newspaper is evident. In 
the years to come, men with ideas, men fives in other cities. These newspapers, etc. 
with things to present to the world will formerly nailed for l cent for 4 ounces. 

^ ”, * • j r xi Today it costs 4 cents for 4 ounces, while a 
turn to the newspaper, :nstead OI the large Sunday paper mailed from New York to 
magazine, as the medium through which Pacific Coa.st points costs 24 cents. The sou- 
they make speak to the masses. venir post card formerly mailed at 1 cent now 

A Plea for “Linage” 

To Editor & Publisher:—Vour little edi¬ 
torial which calls for a “referendum” on adop¬ 
tion of “linage” as the proper spelling of a 
word of two syllables that is used in writing 
of the number of lines, instead of “lineage,” 
a familiar word of three syllables which means 
something else, will please the advocates of 
reasonable reform in English orthography— 
lierhaps even may cheer the extremists as a 
ray of hope for the ultimate success of their 
crusade! 

I am sure the advertisers will vote “aye” 
unaninir.usly to atxilish the useless “e” in the 
twc-syllabled word that conflicts with the other 
word. Even if the “poll” shall result in a 
majority for “line-age," the proper style “lin¬ 
age,” for use in the reading columns of Editor 
& Publisher need not be forbidden; I have in 
mind a magazine which always uses “buses” 
as the plural form for “bus,” yet permits 
advertisers to spell it “busses” if and when 
they so desire. Indeed, a fastidious or an 
opinionated advertiser may regard it as his 
right to spell a word according to his own 
preference in his paid-for advertisement, no 
matter what the style of the newspaper nuy 
lie in respect to that word. Such a concession 
is not uncommon among publishers. 

You may receive arguments that “mileage” 
is a common spelling, and that the old form 
“milage” (both are given in dictionaries) |s 
seen rarely. However, although the “e” in this 
word is unnecessary and “milage” is the 
shorter and more-sensible spelling, there is no 
word of three syllables, as “mil-e-age,” to con¬ 
flict. “Lin-e-age” and “line-age” make con¬ 
fusion. 

The name of that marvelous machine, the 
“linotype”, is correctly pronounced “lin-o-type” 
or “line-o-type”—generally “line”—but its 
namer wisely emitted the letter “e” in the 
first syllable. “Vinage” is pronounced “vine”; 
“linage” is analogous. “Dotage” is derived 
from “dote”—but advertisers are not in this 
class, hence “linage’ is bound to triumph! 

T. Joseph Lawrence. 

Yonkers, N. Y. 

A TOAST TO CARL HUNT 

Testimonial Luncheon Given Retirin, 

Manager of A. A. C. W. 

Carl Hunt, who has resigned as mana¬ 
ger of the As.sociated Advertising Clubs 
of the World, effective Sept. 15, was 
guest of honor at a testimonial lumheon 
held at the -Advertising Club of New Vorli 
Sept. 4. 

Among leaders of organized advertising 
present were C. King Woodbridge, A. A 
C. W. president, Jesse Xeal, executive 
.secretary of Associated Business Paiiers. 
Inc., and Edwin T. Meredith, former Sec¬ 
retary of Agriculture and publisbcr of 
Successful Farming, Des Moines, la. 
Reginald Colley, of the association staff, 
was toastmaster. 

Mr. Hunt resigned from the .V. 
C. W. to become vice-president of the 
Orlando (Fla.) Chamber of Commerce. 
He will be succeeded by Farle Pearson, 
present educational director. 

Thirty-two children, winners in Read- ev make speak to the masses. ^ mauea at i cent now z ly i u m t, ’ tu \t a 
_2 cents, and the souvenir post card has mg Contests held by the New Bedford 

In the newspaper or the rnagazine of practically dropped out of the market. All (Mass) Evenine Standard were nre- 
Iiie present I see two kinds of journalism, of this shows that the public generally hedges ' j' t-u a 1 L D ‘Ap 4. n 
each equally important: one that goes at paying even a i cent postage raise. If they sented wt.h medals by President Coohdge 
gunning for leadership and the other that «■» ^nd Mrs. Coohdge at Swampscott, Aug. 
talks to the crowds. 

“If I should remain in journalism. I’d 
feel equally happy editing an organ of 
either class, a good periodical of a million 
circulation, or one that appeals to but 
25,0(K) people, all of whom are the moral 
and intellectual leaders of their com¬ 
munity, the persons whose influence is 
pervading. 

“In the present journalistic scramble, 
some editors overlook the fact that oppor¬ 
tunities exist for both classes.” 

A Tribute to Lawson 

To Fiiitor & Pi blisher: To the rising 
generation of newspaper men I wish to 
commend the career of Victor F. Law- 
son, of the Chicago Daily News, recently 
tieceased. 

To begin with, Mr. Law.son developed 
one of the cleane.st and best newspapers 
in the country. It is one of tlie worth¬ 
while mixlcls. As he became wealthy and 
influential he used that wealth and in¬ 
fluence in many, many ways for the better¬ 
ment of his fellows. With it all he was 
a modest and most charming gentleman. 

Any young newspaiier man who aspires 
to worthwhile fame and genuine useful¬ 
ness, cannot do better than to study the 
life work of this great and good man. 
The country needs more of his kind. 

Peace to his aslies and green be the 
memory of his splendid career. 

G. B. Dealey, 

President and General Manager. 
Dallas Morning Neivs. 

tisers, now that it costs 2 cents where for¬ 
merly it cost but 1 cent, can you blame business 
houres for feeling the injustice of the new 
ixistal rates? 

Do you $uf>pose any business bouse that 
spends $1,000 in postage on his sales literature, 
;nd is now asked to spend $1,500 on mailing 
that same amount of literature, would not have 
‘ipent that extra $500 if he profitably could 
have done so? Third class mail is the sales¬ 
man. The increase of 50% in 3rd class post¬ 
age is like comi>e11ing a concern to add an¬ 
other salesman to every two it now has, but 
stipulating that that extra salesman must be 
deaf and dumb. 

Hundreds of concerns write me that they 
have changed from postal insurance on their 
packages to private insurance companies be¬ 
cause of a saving in costs. Why, I ask, can*t 
the (K)vernment do things (where they should 
only hoi>c to break even) as cheap as smaller 
companies who must make a profit? The 
largest newspapers and magazines employ pri¬ 
vately owned transportation lines in place of the 
jxistal service, and at a great saving from 
what the Post Office charges would have heen, 
as was shown by the testimony of the repre¬ 
sentatives of the newspapers and magazines 
at the postal hearings. If nrivatelv owned 
concerns can do this at a profit for less than 
the great United States Postal system, why 
can’t the Government do it for the same lower 
figures? This may suggest to Mr. New what 
“any cor^foration would do, etc.** 

Mr. New stated the case exactly when he 
said: “The Post Office Department is prac- 

Our clients ^noui 

what we mean by 

"permanent classified 

growth.*’ 

I 

THE BASIL L. SMITH SYSTEM. Idc. 

Intematioo*! Clattified AdTariiting 
Cansallan 

Packard Building, niiladelphia 

The Postal "Business” 

To Editor & Publisher: 

You reprinted Postmaster-General New’s 
illuminating (?) information, at the Post¬ 
masters* Convention in Cleveland, last week, 
where he “estimated** the expenditures for 
1927 as $750,000,000 and the receipts as 
$703,000,000 and then asked, “would not any 
other corporation, whose products were being 
sold at a loss, increase its rates?** 

When a corporation faces a loss, it usually 

The Morning 
Telegraph 
Is the Riant influence on 
the Turf, in Society, Music, 
Theatre, Motion Picture 
and Finance, having the 
largest circulation of any 
Daily in the United States 
at a ten-cent Price. 

Circulated in every State 
in the Union and the prin¬ 
cipal capitals of Europe. 
An exclusive market for its 
advertisers. 

Corning SrUgrapl| 

50th St. & 8th Ave., N, Y. City 

Montgomery 

County, Pa. 

offers an 
unexcelled market 

through the 

Norrislonm 
Sinus 

A Security Market 
with complete newipeper financial 
lervice. 

Buffalo offeri a promising market for 
high grade securities. 'Hie Buffalo 
Evening News financial and businesa 
pages are complete, interesting, promm; 
carrying TO-DAY’S newa of activities 
in commerce and markets TO-DAY. 

The News with its effective cover¬ 
age and responsive reader interest, of¬ 
fers the financial advertiser the com¬ 
plete audience in the Buffalo territory. 
A. B. a Sept. 3D, 1924, *124.46B total 

net paid. 
Caver the Buffalo Market with the 

BUFFALO EVENING NEWS 
-PreacBt average efrodatiaB 1294M 

Eziward H. Butler, Editor and Publiaher 

KeUjr-Stnith Coinpanjr, Repreaaatatives 

Marbridge Bldg. Lytton Bldg. 

New York, N. Y. (>icago, IlL 

Pittsburgh 
Press 

“Giant 
of the 

Newspaper 
World” 

A Scrippe-Howard Newspaper 

Bepresented by 

ALLIED NEWSPAPERS, 
INC. 

THE WELFARE COMMIHEE 
of the 

INTERNATIONAL 

CIRCULATION MANAGERS 

ASSOCIATION 

Can supply you with com¬ 
petent circulation men of 
capacity and ability capable 
to take entire charge of your 
department or to fill impor¬ 
tant posts in the department. 

Address the Secretary- 
Treasurer please, Mr. Clar¬ 
ence Eyster, care Star 
Building, Peoria, Ill. 
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MAGEE, SEEING ’’CONVICTION THROUGH 
POLITICAL JOBBERY,” IS UNAFRAID 

i»|- AM to Ik- convicted l)y political 
jobbery.” 

This statement is made by Carl t". 
Magee, erlitor of the New Mexico Stale 
Tribune, in the first article written by 
him for his newspaper following the 
brutal attack upon him by his political 
enemy Davkl J. Leahy, former state 
judge, and the accidental killing by the 
eilitor of John B. Lassiter, a state high¬ 
way official who had sought to rescue 
Magee. 

Mr. Magee’s remarkable article follows 
in full text: 

I'm “looking backward” tonight. But it 
is only preparatory to looking forward 
again tomorrow. I am trying to see where 
I started; the route I have traveled, and 
where I have arrived. This, not in a per¬ 
sonal sense, for I leave my personal for¬ 
tunes largely to care for themselves, but 
from the standpoint of public service. I 
want to reestablish my bearings for the 
future. I need to re-assure myself—or 
having taken my reckonings, to change 
my course. I don’t know what I am go¬ 
ing to say. But I will do my thinking 
on paper and thus bare my heart to my 
readers. 

My enemies say I am malicious, vindic¬ 
tive, slanderous and abusive. Am I ? Prol>- 
ably thirty will cover the number of peo¬ 
ple I have attacked with enough vigor in 
more than five years of editorial work to 
come within the meaning of the people 
who use the above adjectives. In that 
five years I have never mentioned the 
private lives or personal shortcomings 
of a single man or woman. Not one! No 
one can name one. I have mentioned such 
official and public acts as have a direct 
tiearing on the public well being. 

In di.scussing these things I have done 
so with the same plaincss that citizens 
talk about them in their private conversa¬ 
tions. Why shouldn’t I? It is the public 
service which is concerned. It is the 
people who are imposed upon. Why not 
tell them frankly? How else work a 
cure? 

I have lived in an atmosphere of 
malice, vindictiveness and abuse. Those 
whose graft I have attacked hate me with 
a holy hate. I have unceremoniously taken 
them by the hind leg and pulletl them 
away from their swill trough. They 
squeal and bite. 

I have never hated any man on earth. 
I hate no man texlay. 1 would injure no 
one personally. I would interfere with 
no legitimate business. But the corrupt 
official, or grafting favorite, is “my 
meat.” I’ll pound him until he quits, not 
because I love to pound him but because 
1 want him to quit. 

They say I attack everybody. This, of 
course, is false. What man or woman in 
private life have 1 ever criticized? Whose 
|K‘rsonal foibles have I discus.sed? Who 
lias occasion to fear that my iK'n will 
hurt his private character? My worst 
critic must answer, “No one.” 

Have events justified my criticism of 
Albert Bacon Fall? Yet they once ac¬ 
cused me of attacking a great and good 
man. Should railroad attorneys like W. 
.•\. Hawkins have been permitted to foist 
rotten and di.scriminatory legislation on a 
state? Sully I criticized for his political 
Contributions in order to hold a state at 
his mercy in mine tax matters. When he 
quit that practice 1 let him alone. Was I 
justified in what I said about Gregory 
Page? Has not Reed Hollman proven 
tieyond doubt that he is unfit for a judge? 
Hasn’t D. J. Leahy shown himself wholly 
unfit for a judicial scat? Which of these 
men have I wronged? Yet these, with 
Roberts, .-Xskren, Sec. Romero and a few 
others have held a state in peonage to 
them for years. 

Think of a state finance board, chargeil 
with the care of a state’s money, yet 
never meeting. Think of $350,000 in a 
“busted bank” w-ithout bond. When 
$45,000 was the limit to which it was 
entitled. 

Think.of state officials drawing interest 
to their private account on public money. 

Think of a penitentiary with starving, 
lousy prisoners governed with a baseball 
bat. Think of the awful conditions of 
the insaiK' asylum. Think of the stolen 
funds in half the counties of the state. 
Think of a land office where favoritism 
and graft reigned supreme. 

Things are changing, aren’t they? .\nd 
it has been by the merciless hammering 
of recreant officials that these changes 
have been brought about. Yet, not a 
word have I .said about the private lives 
of these officials. But their records as 
officials I have revealed without com¬ 
punction. There was no other way to 
bring reform. I have turned on the light 
and the people are finding their own way. 

Wrong always has hated right. Men 
cling tenaciously to graft. They resist 
giving up siiecial privilege. They will 
fight bitterly to retain dishonest public 
jiap. The man who attacks them must 
expect every species of assault until tlieir 
hold is broken. They will destroy him 
by all unscntpluous methods in their 
power. 

This is the point where we have ar¬ 
rived. Has it been worth while to fight? 
.A_ week ago I would have said “yes" 
without hesitation. Tonight I have a 
doubt. The price may be too high. Help¬ 
ing redeem a state is a glorious privilege. 
But with the “roughing” one receives 
from those whose graft is hurt, I some¬ 
times wonder. By a trick of fate these 
grafters whom I have always had on the 
run, have driven me on the defensive. 

The call to the hosts of corruption has 
gone out. Now is the time to eliminate 
me if every one joins in the drive. Al¬ 
ready the “framing” has begun. I can’t 
tell you about it now, but I know alxnit 
it. New witnes.ses have already been 
“discovered.” Pro.secuting officials are 
being “assi.sted.” A man hunt by the 
whole gang is getting under way. 

I must thank the gentlemen. For five 
days I lay at home broken in Ixxly and 
spirit. The tragedy of it all affected me 
lieyond the power of my will to dispel. 
Now my runners are bringing me details 
of the frame-up. I am to be convicted 
by political jobbery. I am not to have 
the privilege of standing with bowed head 
and broken-heart in a court while the 
evidence of my guilt or innocence is 
decided on the merits. I woulrl like to 
Iiave it that way. Justice is all 1 crave. 
But corrupt politics has already .seizetl 
on my misfortune and every effort is to 
be made to get rid of my annoying 
criticisms by seizing on my misfortune. 

I say I thank the gentlemen. Like 
smoke in the nostrils of an old war- 
horse the challenge of this injustice 
reaches me. I must fight or perish. 
There can be no inert sitting by while 
the wheels of justice grind out the truth. 
I must fight to keep falsehood, malice and 
intrigue out of the hopper. I faced the 
iiH-vitableness of my misfortune hope¬ 
lessly. I can face intrigue and injustice 
with the light of battle in my eye and the 
thrill of conflict for a fair deal vibrating 
in my spine. My enemies are bringing 
me out of the Slough of Despond in 
which I was sunk. I’ll be there to save 
my usefulness to the people of New 
Mexico. I will go on militantly. 

Takes Full Page of Classified 

Dallas E. Winslow, used car dealer of 
Saginaw, Mich., believes in the efficiency 
of classified advertising in promoting 
.sales. _ On Sept. 4. he took a full page of 
rlassilied in the Siiginaie Xnos Courier. 
The copy was not userl in connection with 
any “sale” or stunt. On the same day 
another dealer used three full columns. 

ADDRESSES WANTED 

C. A. SHERWOOD 

E. J. WILLIAMSON 

CHARLES B. STEERE 

IINDUSTKIOU.S PROGRESSIVE 

ILLINOIS 
A LUCRATIVE MARKET 

FIRST IN PACKING INDUSTRY 

SECOND IN FARM VALUES 

TIIIRD IN MANUFACTURING 

.. 

Scattered, inefficient advertising has 

been one of the handicaps in the 

progress of national distribution. 

Lhe manufacturer who undertakes 

the thorough merchandising of his 

product in this wealthy, industrial 

and agricultural state, using the fol¬ 

lowing local papers, will have an 

incredible advantage over all com¬ 

petitors. 

DON’T DELAY YOUR 
•ADVERTISING CAMPAIGN 

~ ¥ — 

Rate* Rat) 
for for 

Circulation 
2,S00 
Lino* 

10,000 
Ltfiei 

••Aurora Beacon-News . .(E) 17,901 .06 .06 

tChicago Herald & Examiner. (M) 355,799 45 45 

tChicago Herald & Eixaminer. .(S) 1,120,294 1.10 1.10 

Chicago Daily Jonmal . .(E) 123,016 .26 44 

••I vanston Newa Index . .(E) 6,912 .04 .04 

tFiecport Journal-Standard . .(E) 9,665 .045 .045 

••JMiet Herald News . .(E) 18,979 .06 .06 

••I-a Salle Tribune . .(E) 3,427 .025 .025 

••Mattoon Journal Caxette. .(E) 5,460 .03 .03 

fMoline Diqiatch . .(E) 11,113 .045 .045 

••Monmouth Daily Review Atlas .... .(E) 5,590 .035 .035 

••Ottawa Republican Times. .(E) 5490 J)3 .03 

••Peoria Star .(S) 23,382. .(E) 30,669 .075 .06 

tRock Island Argos . .(E) 11448 .045 .045 

**A. B. C. Suiement, March 31, 1925 

tCovemment Statement, March 31, 1925 
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COOPERATIVE AD PLAN 

BRINGS DOCTORS IN 

Richmond, In<L, Advertising Man 

Writes Series of 26 Articles Totalling 

20,384 Lines of New Business— 

Applicable Generally 

Dailies Explain Newspaper Making 

Processes of newspaper making were 
shown at a booth maintained by the Des 
Moines Register and Tribune-News at 
the recent Iowa State Fair, Des Moines. 
Linotypes and news printer machines were 

in operation. Names of visitors were cast 
on linotype slugs as souvenirs, and were 
also printed in the Register each morning. 
Rotogravure processes were shown. Bul¬ 
letins from the printers were posted and 
thousands gathered when news of the 
Shenandoah disaster was being received. 

La Razon Issue* Promotion Book 

Buenos Aires La Razon has compiled a 

lxx)klet with color cover describing tliat 
newspaper and carrying biographies of its 
executives. It has 38 pages and is pro¬ 
fusely illustrated. 

■VI 

By C. H. Clay . I ^ CT IPIDT T 
'1 he physician, heretofore barred by his | jSj& i ^« 

rigid code of ethics as a prospect for | 
advertising copy, has become a source tor I 
a legitimate campaign through the idea | _ 
of Edward J. Trehnger, advertising man- . ^ 
ager of the Richmond (Ind.) Item. gg- .....^ 

In a series of ^0 articles, Tretinger has 
compiled one of the most important Printers’ Outfitters. 

messages yet designed to help the doctor Printing Plants and business bought and sold 

SUPPLIES AND EQUIPMENT 
FOR NEWSPAPER MAKING 

compiled one of the most important Printers’ Outfitters. Photographic Morgue. For Sale. 

messages yet designed to help the doctor Printing Plants and business bought and sold. An accurate complete condensed photographic We offer for sale at a bargain for cash, I 

collect his money for his services. Ihe American Typefounders’ products, printers’ morgue for new Tabloid daily. Must be in Hoe Moulding Machine for wet mats, 2 

MAIN orrici 
Conwty Bldg. 

Ill W. WuhlngUn 8t 

CHICAOO 

EASTEBN OmCE 

Mtrbrldte Bide. 
Brotdvty it 34Ui Sc 

NKW TOBK 

articles present also a human appeal to and brokbinders’ machinei;y of every descrip- 
people to give the doctor a square deal ’ Beekman St., 
and picture him as the “best friend” who 
sometimes gets the worst treatment. ' ..... . , . 

The series is sold cooperatively to the 
physicians in any city. The physicians ain®-We*tlnghou*e Doubb Motor-Driw 
simply pay a stipulated amount each to full automatic push buttoi controL 
the fund necessary to defray the cost of 
publication. USED BY THE 

The ad campaign is copyrighted by 

The 20 articles total 20,384 lines of NciVftrk ^VcivOC&t0 
advertising. From a source that has here- Newark, Ohio 
to fore been non-productive, Trelinger 
points out this is “new business.” The .y, , ,1 r • 
plan was hrst tried out in Richmond with refer you to them tor their 
practically every physician joining. opinion 

In presenting this plan, said Mr. Tre¬ 
linger today, it has developed that —. 
physicians have wanted and needed pub- 
licity but because of the ethics of the 
profession, they could not obtain it, now 
they avail themselves with an enthusiasm 
that is an innovation to the solicitor. Q 

The solicitor calls his proposition a 
campaign of “educational publicity” and main orrici eastebn omcE 
states that it is designed to give real Conwiy Bldg. Mtrbridge Bldg, 
service to the doctor who largely trusts 
to the honesty and fair mindedness of 
his patrons to pay him for his services. I'- ' ■ 

The first article paints a picture of the 
physician’s job—how he seldom has an —— 
evening at home and showing the time 
he is required to give to the public. The ^ I *7 li 
value of his service as a rule is not ap- Iwl 11 11 I* W I A I* 
preciated at its full value, the article 
says, painting out that many persons fail yoOT 
to pay their doctor under six months. 

The second article presents the physi- 
cian from the angle of “Who Is Your \/dlllO Kwvlll 
Best Friend?” 

Article number three deals with “Do with 
You Call One Doctor and Owe Another?” .. 
This urges the citizen to be square. HAMILTON EOUIPMFNT 
straightforward with the doctor the same llttlfULlVll L^Ull IHLlll 
as with the grocer or other merchants. *» j 1 t. j j ^ 1 

Number four takes up the matter of Made in both wood and ateeL 
the physician’s business ability and states 
that considering them in the majority. Manufactured by 
most of them are so devoted to their pro- 11 .1 e n 

fession they fail to care for the business T|iq nomnlAn Mfa Pa 
end of their work. This urges the citizen 1IIC lldUllllUll ITllg* vO. 
to pay the doctor promptly. Xwo Riyer*. Wi*. 

Tlie other articles tell an interesting 
story about the old family doctor, how For sale hr all prananant Trpa 
as the years progressed methods have Founders and Dealers avarTwhare. 
changed and today the doctor spends and 
studies to keep abreast of the develop- ————————— 
meiits in his profession. This progress is 
cited as another reason why the doctor ♦ —. .. . 
needs his money at least within a 30 day 

Mr. Trefinger has suggested that the HOE New-Design 
paper presenting the series will find most ww wv 
physicians willing to pay $25 each toward r|P3VV"l Jill V 
the cost of publication. » » 

The. appeal has been found general to UAll^r 
members and non-members of medical LTlCllllA IVUIICl 
societies. „ . 

MODERNIZE 
your 

COMPOSING ROOM 
with 

HAMILTON EQUIPMENT 
Made in both wood and ateeL 

Manufactured by 

The Hamillon Mfg. Co. 
Two Riyer*, Wi*. 

For sale by all pramlnant Type 

Founders and Dcalar* avaiy wliaie. 

good condition, and up to date. Write at once Pneumatic Steam Tables, 1 Hoe No. 7 Meul 
to Ross Murphy care of Tampa Evening Globe, Pot, (5,000 lb. cyiacity) with Pump, and 2 
1411 Grand Central, Tampa, Fla. Hoe Generators. For full information, address 

Radio for London Blind 

“Britain’s Biggest Ball,” to be held 
Dec. IS. is being organized in connection 
with the Lofidon Daily News’ “Wireless 
for the Wards” campaign to provide 
radios in every hospital. Their Majesties 
have headed the contribution lists, manu¬ 
facturers are undertaking to ^uip whole 
wards free of charge, the British public 
is freely opening its purse prompted by 
stirring appeals printed in every issue of 
the paper and huge posters showing a 
blinded child with the caption “7 ‘.annot 
see—help me to hear.” 

HOE New-Design 
Heavy-Duty 

Matrix Roller 
Built especially for heavy-duty work 
from the best grade of materials. 
Heavy supporting Frames are cast 
in one piece and secured by two 
substantial crossbar castings. Bed, 
with five second travel in one direc¬ 
tion for wet mats and twenty sec¬ 
ond travel for dry mats, accommo¬ 
dates the largest single and double¬ 
page chases in ordinary use. 

Highest Sti 

Write for Information Concerning 

Wilke’s Metal 
Insurance Plan 
It Will Save You Money 

Metals Refining Co. 
Hammond, Indiana 

Warehouses in Principal Cities 

Don’tTig Metal 
It Wastes Money 

Don’t melt your metal twice to use 

it once. Write for trial offer. The 

Monomek "Single Melting Sys¬ 

tem.” References gladly furnished. 

ElimtmeU9» tkm Matml Fummea 

Printers Manufacturing Co. 
1109-17 Transportation Bldg. 

Chicago Dlinoit 

World Bldg,, New York City 

Designed Especially for 
Dry Mats 

R. HOE & CO., Inc. 504-520 Grand St., New York City 

Gulf City Publishing Company, Tampa, Fla. 

For Sale—Choap. 

Used Goss Mat Roller for wet mats only. 

The Goss Printing Press Co.* 1535 Sa Paulina 

St., Chicago, HI. 

Some outstanding and exclusive 
features of The Goss Combination 
Wet and Dry Matrix Roller: Pat¬ 
ented stretching roller produces 
dry mats without a wrinlLle. Both 
ends cylimikr are set at same 
time. Heavy cast-iron cylinders 
with forged steel shafts. Extra 
heavy bed—no racks—largeenough 
to run chase with columns cross¬ 
wise. Rolls wet mats in 1114 sec¬ 
onds; dry mats in 22V^ seconds. 
Write for complete catalog of 

Goss Stereotyping Machinery. 

7 South Dearborn Street 

CHICAGO* ILL. 
alto at 

DUNELLEN* N. J. 
7 Water Street 

BOSTON, HASS. 

GOSS PRINTING PRESS CO. 
CHICAGO-NEW YORK - LONDON 

/■ 



Editor & Publisher for September 12, 1925 39 

30c' 

I* per word per inaertfan, caih wtth order, 

9C for advertlaeinente inder tha claaaffica- 

tion of “Situatfona Wantcb.'* 

per Hna per inaertiorv caah wHb order, 
if white epaca ia ua^ at top and hot* 

lam of advertieement. 

rn. per word per tnaertiai^ taah with order, 

for advertiiemente under any other 

claesiii cation. 

per line per inaertion, cneh with order, 
if white epaca ie uaad at top and hot- 

lam of advertie 

60c 

Situations Wanted 

SITUATIONS WANTED 
Advertieing Man. 
Experienced daily paper ad solicitor, writer, 
familiar with making layouts, etc., desires posi¬ 
tion South. .Address Box A-812, Editor & 
Publisher.__ 
Advertising Manager or Assistant. 
Now employed, seeks position with greater op¬ 
portunity for future, 10 years’ experience as 
street man, assistant and manager. 4}4 years 
present position. Can handle department 
stores automobiles, general advertising or en¬ 
tire department. Good copy writer. 32 years 
old, married. Prefer Eastern or Central pa¬ 
per. Will go anywhere if permanence and 
advancement are assured. Address A-823, 
Editor & Publisher._ 

Advertising Solicitor. 
32 years old, college education, married, good 
address. 9 years’ successful display experience 
in Middle West, best reference. Address A- 
822, Editor & Publisher._ 

Business and Advertising Manager 
with unquestionable record for maximum pro¬ 
duction, even under the most adverse condi¬ 
tions, contemplates making a change in the near 
future for purely personal reasons. Now em- Eloyed in Eastern community of 125,000. 
lusiness increased over $15,000 per month in 

two years. A thorough executive and big per¬ 
sonal producer. No objection to second or 
third paper if real opportunity is offered. Age 
36, married, excellent reputation. Address Box 
.\-829, care Editor & Publisher. 

QrcuUtioa 
Canvasser or classified advertising man wishes 
a position. A-S28, Editor & Publisher. _ 

Chculatiaa Man. 
Increased circulation, advertising revenue and 
reader interest in news items and editorial 
content are possible in any locality, providing 
successful newspaper experience is represented 
by a man who has done it; such a man will 
be available October first for a three-year 
contract, and will invest necessary funds to 
put it over; matter held confidential. Address 
Box A-791. Editor & Publisher._ 

Circulatiosi Manager. 
Competent fully experienced daily Sunday and 
evening papers all phases of department and 
work. Address Box A-830, Editor & Publisher. 

Circulation and Promotion Manager. 
Will promote and maintain staple circulation 
of all classifications at a moderate cost. On 
newspaper fifteen to forty thousand. Economist, 
Veen executive. Salary $3,000. Contract after 
3 months employment. A-826, Editdr & Pub¬ 
lisher. __ 

Classified Advertising Manager. 
Thoroughly experienced in every phase of classi- 
fed advertising; namely, department organiza¬ 
tion, correct page make-up, best composing room 
method of handling, collections and promotion. 
Past experience has proven me a producer and 
a husiness builder. Know how to get the 
maximum out of organization. Can handle men. 
Merchandising man with business experience. 
Will consider position only where full co- 
operathn will be given and with a publisher 
who is willing to share the increased profits. 
Have outgrown present connection. Available 
about (Vtoher 1. My past record on three 
newspapers in the New York metropolitan 
district will sell you. Ask for it. Box A-832, 
Editor & Publisher._ 

Classified Manager. 
Thoroughly experienced with excellent record. 
Now employed but available at once. For full 
information address Box A-834, Editor & 
Publisher.__ 

Editor. 
Ten years’ experience- -newspapers, house and 
trade publications. Versatile writer and pos¬ 
sessed of complete publishing knowledge. Lo¬ 
cation desired — New York City. Now em¬ 
ployed but desire connection that offers greater 
editorial possibilities. College man—single— 
Christian. Address Box A-833, Editor & 
Publisher. ___ 

tutorial Writer. 
Now editor progressive daily, but not stock- 
holiler. Seeking broader writing field. Edi¬ 
torial work has received national recognition. 
Will submit published work to attest this fact. 
Tn no hurry to make change. Will give pros¬ 
pective employer ample opportunity to study 
ability. A-835, Editor & Publisher.___ 

f^toriai. 
Man of ability and wide experience, mainly 
metropolitan, seeks connection with first class 
i'ajier, editorial or feature writing preferred, 
but will accept job in another capacity. Desires 
permanent connection where there is a future. 
.\ddress Box A-83I, Editor & Publisher, 

Editorial. 
News, Telegraph, City Editor, General or Po¬ 
litical Reporter, foreign experience, with 15 
years on metropolitan papers desires change. 
.Vvailable short notice anywhere. State salary. 
Box A-818, care Editor and Publisher. 

News Editor. 
.Afternoon, large city, wishes change to posi¬ 
tion in or near New V’ork. Expert copy desk, 
make up, rewrite. Editorial experience, ten 
years Washington correspondent. Married. 
Best references. Box A-824, Editor & Pub¬ 
lisher. 

Newspaper Manager. 
An all round newspaperman, having a com¬ 
plete knowledge of every phase of the news¬ 
paper, who has been business manager or gen¬ 
eral manager of papers of 50,000 to 100,000 
ciiculation, and editorial executive experience 
as well, after being out of newspaper work 
for a short time, now wants to return to the 
newspaper business or to a business allied 
with newspapers. In the prime of life. Ag¬ 
gressive. Strong personality. A builder. 
Clean. Can invest up to ^,000. Address 
A-752, Editor & Publisher. 

Publicity Man. 
F.xperienced publicity and public relations man, 
now newspaMr executive, desires position in or 
near New York. Would start at low salary 
with right concern. Box A-825, Editor & Pul^ 
lisher. 

Sports Editor. 
Wants to locate on evening paper near New 
York. Writes own daily column and can make 
up page. Experienced in baseball, football, 
boxing and basketball. For further informa¬ 
tion write, mentioning salary. A-816, Editor 
& Publisher. 

Reporter. 
Young man, 27, desires position on small or 
large paper in East. 6 years’ experience on 
city and metropolitan newspaper and publicity 
staffs. Moderate salary. A-815, Editor & 
Publisher. 

Washington Correspondent, 
thoroughly capable, available starting this fall 
at reasonable rate for two or three Democratic 
or independent papers. B. D., 2217 Pennsyl¬ 
vania Avenue, Washington, D. C. 

HELP WANTED 

Auditor; Accountant. 
Must have thorough experience; general books, 
advertising, circulation records, accounting; 
voucher system, journalizing, must be experi¬ 
enced newspaper man. Plenty of hard work. 
Write complete information first letter giving 
full experience, recommendations. Address 
Kendall B. Cressey, Bridgeport Times, Bridge¬ 
port, Conn. 

Help Wanted 

Advertising Manager. 
T^e first newspaper in a city, upstate New 
York, circulation 20,000, wishes to engage an 
advertising manager to take charge of its staff 
of six men. In order to qualify an applicant 
will have to have had acttial managerial ex- 
l>erience as w-ell as the ability and the inclina¬ 
tion to solicit and develop business himself. 
Salary $6000 yearly, bonus too. Send complete 
information about yourself to Box .A-837, care 
Editor & Publisher. 

Wanted. 
Copy writer and lay out man with merchan¬ 
dise experience preferred. Must be able to 
create and write effective copy with original 
ideas. Splendid opportunity with leading 
combination dailies in Southwestern state. Give 
full details, submit specimen work. Unusual 
opportunity for the right man. A-817 Editox 
8c Pl'blishek. 

Wanted. 
Morning newspaper in Central State wants 
assistant city circulation manager. A young 
man who will be capable of doing work that 
he can be promotecl to circulation manager. 
Must be capable of handling carriers and di¬ 
recting crew of solicitors. State age, experi¬ 
ence and salary expected in first letter. Write 
Box 595—Lexington, Kentucky._ 

Wanted. 
Young man with some slight knowledge of ad¬ 
vertising and reportorial work. Unusual op¬ 
portunity for young fellow who will start at 
$25.00. If he is not making $40.00 in six 
months he is not the man we want. Minimum 
living cost. -Address R, A-820 care Editor & 
Publisher. 

Wanted: City Editor 
E'or afternoon daily in Michigan city of 13,000. 
Circulation of 10,500. Local staff of six per¬ 
sons. Conservative field. High standards of 
writing and editing demanded. Man with 
thorough training in small city field or fields 
preferred. The Telegram, Adrian, Mich. 

Wanted: A Promotion Man. 
.Metropolitan daily in city of two hundred 
twenty five thousand located in South wants 
a promotion man to take charge of newly es- 
t.ablished promotion department. We prefer a 
man who is now an assistant in the promotion 
department of some large metropolitan daily. 
The man we are lo<iking for must be an execu¬ 
tive capable of taking entire charge of de¬ 
partment, must be statistician enough to develop 
facts and figures regarding the paper and then 
tie able to write a convincing advertisement 
with the facts develojied and must come well 
recommended. With first letter enclose photo¬ 
graph giving age and by whom employed dur¬ 
ing the pa.st five years also what salary ex¬ 
pected. This is a real opportunity for a man 
who can fill the place. Address Box A-827, 
Editor &• Publisher. 

Circulation Manager. 
We have two desirable openings for two news¬ 
paper circulation managers who know how tn 
liuild up and manage a force of house-to-house 
salesmen, and a force of collectors besides a 
small office staff. Applicant must be at least 
thirty years of age with five years’ experience. 
Ernest .A. Scholz, Circulation Director, The 
Butterick Publishing Company, Butterick Bldg., 
New York City. 

BUSINESS OPPORTUNITIES 
Buyer lor Small City Newspaper. 
I am in the market for a successful small city 
newspaiier worth from $1.50.000 to $250,000, lo¬ 
cated preferably in the Middle West, South 
.Atlantic or Eastern states. This is not a 
broker’s ad. Replies treated in confidence. 
.Address A-75I, Editor & Publisher. 

Society Editor. 
The St. Petersburg Times has an opening for 
a high grade society editor who can write 
In an entertaining manner, get pictures and do 
chatter stuff. ^nd samples of work with 
letter, giving references, full details of ex¬ 
perience and salary requirements to John W. 
Falconnier, Managing Editor, St. Petersburg 
Times, St. Petersburg, Fla. 

Symiicate Salesman Wanted. 
To handle as side line non-competitive feature 
now used in 120 newspapers. Liberal commis¬ 
sion; confidential. A-836, Editor & Publisher. 

Wanted. 
Good reporter and desk man with some execu¬ 
tive ability. Splendid opening. Will be needed 
to concentrate on Sunday paper. This position 
is offered with the view of putting right man 
in full control of editorial department. Small 
town, living conditions ideal, wages $40.00 to 
start. Address A-821, care Editor & Publisher. 

For Sale. 
Daily paper in the west. Owner receives about 
$40,000.00 yearly as salary and investment. 
Only paper in city, excellent plant, and fine 
opportunity, price $110,000.00. Address for 
information to Box A-819, care Editor & Pub¬ 
lisher, New York City, N. Y. 

S. T. COCKUN DIES AT 81 

SOME NEWSPAPERS 
NOW AVAILABLE 

Daily in moderate sized city east of 
Kississippi, good earning record. 

Daily in Florida. 
Profitable weekly, Florida. 
Valuable weekly, Kinnesota. 
Good weekly in Georgia. 
New York State daily. 
Fine earning weekly Now York State 

within hundred miles of city. 

Capable newspaper men eommandina 
moderate capital can invest to advantage in 
Ihe above list. V rite for particulars. 

PALMER. DEWITT & PALMER 
350 Madison Ave., New York City 

Telephone Madison Square 8237 

Successful 
Performance 

This firm haa a record o4 almoal 

IS years of ttsaeaaeftil perfotasaaoe ia 
the diffioull work ef 

puRCHAaa. conaouDA-noN, 
SAUK AND AmLAlSAL 

of newepaper aad magiiiae preperties 
tbrougkout tke U. &. 

HARWELL & CANNON 
Times Bldf. New York 

Veteran Cincinnati Newspaper Man 

Began Work in 1867 

One of the veterans of the newspaper 
profession in the Middle West passed 
away recently in Cincinnati in the person 
of Samuel T. Cocklin, for 35 years one of 
the telegraph editors of the Cincinnati 
Enquirer. Editor Cocklin was connected 
with newspapers in Cincinnati since 1867 
when he entered the service of the old 
Cincinnati Commercial. For 27 years he 
served with that paper when he joined the 
telegraph staff of the Enquirer in 1894 as 
assistant telegraph editor. He continued 

^ WE CONNECT THE WIRES ^ 

POSITIONS NOW OPEN 

for COPY READERS 

REPORTERS 

ADVERTISING SOLICITORS 

and DEPARTMENT HEADS 

WITH GOOD NEWSPAPERS 
IN SOUTH. EAST, and MID¬ 

DLE WEST. 

Registration free. Confiden¬ 
tial service. No obligation to 
apply for positions offered. 

Fernald's ExCHAN6E.INC 
TMmo NatL-BW*.. SPMiN«sitLD. Mas*. 

INTERNATIONAL PAPER COMPANY. 

N<*w York, AuKUHt 27. 192r>. 
AuLMist 2«th, 192r», the of DIrootorN 

dfrlarf-<l a quarterly divideiul of on the 
OCp Profernsl StiN’k ami n quarterly dirideiid 
of on the lYefemNl Stm*k. payable 
Oetober l.'ith. Ib2r». to holders of rei*»»rd of the 
renpeetlvp Kt<K‘ka at the close of buHineas Oc¬ 
tober iKt, 192.'». 

Holders ttf the IVeferreil Sleek aurren- 
derinir their atm'k eertlflcatea on or before 
Oetober 1st, 1925, either to Rankera Tnist 
I'ompany, II Wall Street, New York t'ity, or 
to the Kirat National Hank of Hoaton. 67 Milk 
Street, Hoaton, Massachiisetta, fi^r exclianice for 
the 7% Preferrml Stock. t«»Kcther with the 
requialte caah payment of $10 p4‘r aliare. will 
he entitled to receive the divideod payable 
OctfdHr loth on the 7% Pr$»ferred. 

('iMskK will 1n» maibsl. 'lYansfer hooka will 
not #*lose. 

OWEN SURPEIERD. Treasurer. 

in this service until he retired two years 
ago by reason of blindness. 

Mr. Cocklin was 81 years of age and 
entered newspaper work in 1867 in his 
home town at Carlisle, Penn., shortly after 
being discharged from the Union army 
which he had entered in 1862 when barely 
18 years of age. 

With one exception Mr. Cocklin was 
the oldest newspajwr man in Cincinnati, 
the exception being Charles Stevens, 
former niarket editor of the Enquirer who 
was retired on a pension 4 years ago 
after 60 years service. Mr. Stevens is 
almost 94 years of age and was prob¬ 
ably the oldest active market editor in 
the world when he retired at the age of 
90 years and eight months. Mr. Cocklin’s 
funeral was attended by numbers of his 
former associates on the Enquirer staff 
and the other dailies of Cincinnati. 

Raises Sunday Price 

The Canton (O.) Doily News, begin¬ 
ning Sept. 6, changed from five to ter 
cents a copy on the street and news¬ 
stands for the Sunday edition. For reg¬ 
ular subscribers and mail editions the 
price will remain five cents. The daily 
will remain at one cent. 
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DOLLAR * * 
** PULLERS 

ONE DOLLAR 
WILL BE 

PAID 
FOR EACH 

IDEA 
PUBLISHED 

W/RITE a cordial invitation to farmers 
” to market their cotton in your city 

and then get signatures at $1 or $2 a 
name among business men.—Chas. H. 
Cowles, Poteau, Okla. 

Concentrate on radio advertising. The 
winter stay-at-home evenings will soon 
he here.—G. Smedal. 

The building inspector can tell you the 
contractor who put up the most houses 
the past year. He will be a good prospect 
for space telling what he has done.— 
B. F. Clark, Pueblo, Col. 

Denver Barbers to Advertire 

“It pays to look well.” Under this 
slogan, barbers belonging to Denver Local 
No. 115 of the Associated Master Barbers 
of America, have announced that they 
will open an extensive advertising cam¬ 
paign, of which newspapers will largely 
be the medium. 

OCCUPIES NEW HOME 

Monrovia (Cal.) Daily News Printing 

from New $16,000 Plant 

The Monroz’ia (Cal.) Daily News has 
moved into its new building at 119 West 
Palm avenue. Less than three months 
elapsed from the time ground was broken 
until the building, a $16,000 structure, was 
Cf)mpleted and occupied. 

The new plant covers an area 46 by 
1(K) feet. The front entrance, windows 
and marquise is elaborately decorated 
with art work and mosaic tile. The en¬ 
tire structure has been built of reinforced 
concrete with tile roof. 

The front entrance leads into a lohhy, 
the full height of the building, with a 
full-length counter separating the lobby 
from the business office. At either side 
is an ornamental stairway leading to the 
mezzanine floor where the editorial .de¬ 
partment is located. The rear part of 
the building is built almost entirely of 
windows and skylights, making ideal 
working conditions. 

Very soon it will be profitable to sug¬ 
gest to automobile retailers that heavier 
advertising on closed cars should be 
carried with the coming of winter. For 
the second-hand dealers the same sugges¬ 
tion, offering to accept an open car in 
exchange for a closed car. Accessory 
dealers will take additional space stress¬ 
ing enclosures for open cars and heaters 
as well as chains, radiator shutters and 
similar winter equipment.—G. Smedal, Jr. 

Thousands of amateur photographers 
are admiring their vacation snapshots. 
Why not offer prizes for .series depicting 
a humorous, extraordinary or adventur¬ 
ous vacation trip, stipulating that prints 
must be made by town photo-finishers? 
Then take round the page proofs and 
show each photo-finisher the advantage 
of having his advertisement on the page. 
—A. B. C. 

“That vacant room is costing you every 
day it is not rented. A want ad will cost 
you less and will turn the trick. It has 
for others. Why not you?” is the message 
f)f a prominent display ad run occasion¬ 
ally on the front page of the Shreveport 
(La.) Journal.—A. W. Roe, New Or¬ 
leans, La. 

Since some big companies are abandon¬ 
ing billboards and .signs, the newspapers 
of smaller cities and towns are getting 
considerable advertising. Why not run 
some advertising giving credit to these 
concerns for helping the community to 
have a good newspaper. The community 
is indebted to the advertiser for the public 
service given by the newspaper.—Chas. 
H. Cowdes, Poteau, Okla. 

Few newspapers take advantage of 
their window space to advertise their 
commodity—advertising. The prize want 
ads that bring in .scores of answers could 
be played up by cutting the ad out, past¬ 
ing it on a black background and hooking 
it up with ribbons to as many dolls as 
there were people who answered the ad. 
If your larger space users are par¬ 
ticularly successful in disposing of some 
commodity through newspaper advertis¬ 
ing, get a sample of the commodity, put 
it in the window and tell how successful 
newspaper advertising was for the store. 
—F. D. H., Omaha, Neb. 

itiyry funniest adventure,” 
short narratives obtained by inter¬ 

viewing every policeman and firemen in 
the city, published one a day, forms an 
interesting feature. Street car motormcn 
and conductors .can be included.—R. R. 
Coats, Butler (Pa.) Eagle. 

Monday morning papers are a test for 
ingenuity and cleverness. A good feature 
can be written by the night police re¬ 
porter on everything that actually tran¬ 
spires at the station. It will be humor¬ 
ous, pathetic, romantic.—Gerald Forbes, 
Oklahoma City. 

A feature headed “This is My Birth¬ 
day” is being used by the Des Moines 
(la.) Trilnine Netvs. A picture of a 
prominent man is run with a short ac¬ 
count of his life. A form letter usually 
gets the information and a photo. The 
material is good for the morgue.—H. F. 
K., Des Moines, la. 

Who has read your newspaper con¬ 
tinuously for the longest time? Several 
men and women of the community no 
doubt are proud of their records. A box 
on page one will bring much information 
for a feature, and will in addition be 
mighty good publicity.—Yandell C. Cline, 

Schools are filled with human interest 
yarns now. Particularly m the lowest 
grade where little children arc making 
their fir.st .school venture, (iet their re¬ 

actions to school life, quote them. Inter¬ 
view the teachers. Try art.—F. D. H., 
Omaha, Neb. 

Steady, Solid Success in 
Cities of All Sizes 

Of the ten biggest cities in the 
United States, nine are regular, 
.steady u.sers of the Metropoli¬ 
tan Weekly Short Fiction Serv¬ 
ice. These nine cities are: 

New York Cleveland 
Chicago St. Louis 
Philadelphia Boston 
Detroit Baltimore 

Los Angeles 

But the love of fiction being 
universal., our short stories are 
also each week getting and 
holding readers in cities down to 
10,(XX) population. 

ASK FOR SAMPLES 

Metropolitan Newspaper 
Service 

Maximilian Blscr, Jr., (inirral Maiuincr 

150 Nassau Street, New York City 

THOS. W. 
BRIGGS CO. 

Columbian Mutual Tower 

MEMPHIS, TENN. 

CREATORS 
OF LOCAL 
DISPLAY 
FROM A NEW 
SOURCE 

Our RiislneoR Review and many other 
feature paxes now runninx In more 
than 80 leading American and Can¬ 
adian newspapers. Write or wire 
for our representative. 

I^^The Rise and Fall I 
of Minnie Flynn” I 

By Frances Marion ® I A Serial I 
about I 

The Movies I I It tells the ^ 
Truth about Hollywood I 

Write for Copy and Terms I 

The McCbire Newspaper Syndicate | 
S73 Fourth Avnuo New York City 

A page one feature headed “Today’s 
Feature” was used by the Sioux falls 
(S. D.) Press. A human interest story 
from a fourth to a half column long, such 
as the old drinking fountain, how a re¬ 
porter obtained a certain story, the all- 
night labors of the old scrub woman in 
the bank building, etc.—H. F. K., Des 
Moines, la. 

The New Castle (Pa.) News is getting 
good stories from local residents who 
received the “New Castle, Pa.” plates the 
paper distributed last spring for attacli- 
ment to motor license tags. Vacation 
trips and new places where the name of 
New Castle has been broadcast this 
summer have made several interesting 
local stories. The plates cost about S'/i 
cents a set.—L. H. McCamic, New 
Castle, Pa. 

Run a 1-column photograph and a 
short sketch of new teachers in the city 
schools.—G. Smedal, Jr. 

“SKIPPY” 
By PERCY CROSBY 

The best juvenile 
comic strip. Combines 
great humor, excellent 
drawing and emphatic 
adult appeal. 

A feature you can't afford 
to miss 

JOHNSON FEATURES, Inc. 
1819 Broadway, New York, N. Y. 

STEP WORD 
PUZZLES 

By ARTHUR WYNNE 
Father of Modern X- IVords invents and 
patents new popular hit. Get it via— 

KING FEATURES 
SYNDICATE, Inc. 

241 W. 58tk St NEW YORK CITY 

RADIO 
PROGRAMS 

ANY STYLE 

U«ed in more than 150 

newspapers; complete, 

CONCISE and accurate: 

IN YOUR LOCAL 

STANDARD TIME. 

Write for TERMS ud SAMPL£S 

AUDIO SERVICE 
30 N. Dearborn St. Chicago 
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One-Third of the Nation’s Wealth is in 

New York State 

8,800,000 taxpayers in the United States paid a Federal income tax of $1,761,- 
660,599. 

Fully 500,000,000 or almost one-third of the total amount was paid in New York 
State. 

The wealth of an Empire, in the 49,204 square 

miles of area contained in the Empire State 

In New York State you will find, also, the foremost newspapers of the nation, 
an excellent means for reaching this market of enormous buying power. 

This wealth of territory and newspaper media did not come overnight and will 
not vanish with the morrow. 

National and territorial distribution of your product can be accomplished 
readilv and economicallv. 

••Albany Evaninc Hewi. 
••Albany Knickarbooker Praai ...., 
••Albany Knlekarbocker Preai. 
••Anutardam Racordar-Damocrat . 
ttAnbura Oitiien . 
••Batavia Daily Mewi . 
••Binyhamton Preat . 
••Brooklyn Daily Eayle . 
••Brookl^ Daily Eayla . 
••Buffalo Courier a id Enquirer .. 
••Buffalo Courier . 
ttBuffalo Erenint Newt. 
••Buffalo Evonlny Timet. 
••Buffalo Sunday Timoa . 
ttBuffalo Exprate . 
ttBuffalo Exprett . 
••Comlnf Ereninf Leader . 
ttElmira Star-Oatette Adrertiter. 
ttOanora Daily Tlmea . 
••OlowertTilla Leader Republican. 
••Ithaea Journal-Newt . 
••Jamaatown Mominc Poat. 
••Middlatown Timet-Prett . 

.(E) 
.(M) 
.(8) 
.(E) 
.(E) 
.(E) 
.(E) 
.(E) 
.(8) 
...(MAE) 
.(8) 
.(E) 
.(E) 
.(8) 
.(M) 
.(8) 
.(E) 
...(EAM) 
.(E) 
.(E) 
.'E) 
.(M) 
.(E) 

••Mount Tamcn Daily Aryut .(E) 
••Nawburyk Daily Newt.(E) 
••Now Roohalla 8tandard-S'ar .(E) 
••Tba Bun, Haw Tork.<E) 
••Naw Tork Timoa .(M) 
••Haw Tork Tlmea.(8) 
••Haw Tork Hamld-Tribune.(M) 
••Haw Tork Harald-Trlbuno.(8) 
••How Tork World .(M) 
••Haw Tork Worid .(8) 
••How Tork Evening World.(E) 
••Hiayara Falla Oazetta .(E) 
••Port Chotter Item.(E) 
••Pouiiikeeptia 8tar and Enterpriae.(E) 
••Rochaater Timet-Dnlon .(E) 
••Byraeute Journal .(E) 
••T^y Record .(MAE) 

•• A. B. C. Statement, March 31, 1925. 

tt Oovemment Statement. March 31. 1926. 

ittttmaiaaaaaxxi 
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World News of Human Interest 

A recent contract executed by Victor F. Lawson reappoints The Con¬ 

solidated Press Association for a term of many years the sole selling 

and distributing agent for The Chicago Daily News Foreign Service. 

RAINED in the school of Victor Lawson, wise judge of news¬ 

paper needs, thirty experienced men are searching the far corners 

of the globe for the colorful, the bizarre, the extraordinary, the 

vital, the hidden, the significant—the lights and the shadows that 

make up the variegated panorama of the news. 

Because of their careful training, their prestige and their integrity, doors are opened to them 

which remain closed to many. 

First, the members of this staff must be reporters, and reporters who know not only foreign 
languages and customs, but more important still, that broader language of all humanity which can 

tell the story that will touch the human heart. 

Fulfillment of these demands built up the greatest supplemental cable and radio news service 

in the newspaper world. 

Besides dispatches of its staff writers, The Chicago Daily News Foreign Service frequently 

obtains the exclusive rights to signed stories from prominent international figures and covers important 
expeditions and finances enterprises of research and adventure. 

The Chicago Daily News Foreign Service appears in more newspapers 

than any other special service of its kind. These specialties come from thirty 

world centers to you exclusively in your city—you can play them up with 

confidence that they cannot be duplicated by a competitor. 

The Consolidated Press Association 
Executive Offices, Evening Star Building, Washington, D. C. 

New York Chicago San Francisco Paris 

Eighth Floor Fourth Floor Third Floor Fourth Floor 
World Building Daily News Bldg. Spreckels Bldg. 19 Rue d’Antin 




