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Bu siness Men Believe 
in Signs 

At their clubs and offices, even in their homes, “signs” are sought, studied, discussed. Men believe in 

them and act on them because “signs” are usually truthful indicators of the trend of affairs—business, 

political and social. 

Here is a sign that deserves special study by men in the 

automobile, tire and accessory industries—a sign of 

broadening recognition by the leaders of this great busi¬ 

ness alliance of the principle that a compact and ade¬ 

quate market that is effectively reached at a single cost 

through one newspaper is susceptible of the highest and 

most economical development. This sign is in the dis¬ 

play afivertising score for Chicago newspapers for the 

month of May, 1919. In that period automobile, tire 

and accessory manufacturers and dealers, local ami 

national, placed more advertising in The Chicago Daily 

News than in any other six-day Chicago newspaper, and 

with a single exception more than in any other Chicago 

newspaper, morning or evening, daily or Sunday. 

The Six-Day Figures Are: 
Total ('o^t at niiiiiniuiii rate per line. 

The Daily News. .49,315 lines $17,7.5.3.40 

Post . .46,983 46 5,637.96 

Journal . .24,952 <>4 4,366.60 

Tribune . .2.3,7.38 44 • 9,495.20 

American. .19,202 44 6,336.66 

Herald-Examiner. .10,7.52 44 
.3,3.33.12 

Including Sundays (on which single day the leading newspaper printed nearly four times as much of this kind of 

advertising as on its six week days) The Daily News is in a very favorable second position, the score being as fol¬ 

lows : 

Tribune (Including Sundays).112,019 lines Herald-Examiner (Including Sundays)... .43,13.3 lines 

The Daily News. 49,315 “ Journal.24,952 “ 

Post. 46,983 “ American.19,202 “ 

Every line of the 49,315 lines printed by The Daily News was paid for at the full rate. No “trade deals” or other 

considerations affected a single dollar of the total. 

An Imoortant Detail: months of 1919 The Daily News showed a greater gain in automobile, tire and ac¬ 
cessory advertising than all of the other Chicago evening newspapers combined. During this 

period it printed more of this kind of advertising than both the morning newspapers combined, exclu<ling Sunday editions. This 
is indeed a “sign” of the utmost importance, because it marks the acknowledgment by a class of seasoned advertisers of the 
inherent worth of great newspaper circulation when that circulation is concentrated upon so fertile and responsive a field as 
the Chicago market. 

THE DAILY NEWS 
FIRST in Chicago 
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SELECT LIST of 

NEW ENGLAND 
NEWSPAPERS 

MASSACHUSETTS-PopuUtion. 3,605^22 

2.S00 lO.OW 
Circulation line* line* 

Boston Advertiier and 
American .(S) 365,660 ,35 

Boston American.(E) 301,270 .40 .40 
Boston Globe .(ME) 293,781 .30 ,30 
Boston Globe .(S) 329,781 J5 .35 
Boston Post .(M) 459,603 .45 .45 
Boston Post .(S) 367,074 35 35 
Boston Record .(E) 50,650 .15 .15 
Boston Transcript .(E) 29,820 30 30 
Fall River Herald.(E) 9,419 .025 .025 
Fitchburg Daily New* (E) 6,140 .025 .025 
Fitchburg Sentinel ..(E) 6,912 .025 .01785 
Haverhill Gaaette ....(E) 13,072 .0285 .0214 
Lynn Item .(E) 15,121 .05 .0333 
Lynn Telegram- 

News .(E&S) 15,000 .04 .04 
Lowell Courier- 

Citiren .(ME) 16,780 .035 .035 
New Bedford Standard- 

Mercury .(ME) 26,674 .05 .05 
Salem News .(E) 18,355 .055 .04 

MAINE^Population, 762,787. 

Portland Express ....(E) 25363 .06 .045 
Portland Telegram ...(S) 21,846 .045 .035 

RHODE ISLAND—Population, 591315 

Pawtucket Times.(E) 
Providence Bulletin ..(E) 
Providence Journal (M*S) 
Providence Tribune ..(E) 
Westerly Sun .(E) 
Woonsocket Call- 

Reporter .(E) 

Bridgeport Post- 
Telegram ....(M&E) 

Bridgeport Post .(S) 
Hartford Courant ...(MS) 
Hartford Times .(E) 
New Haven Register (ES) 
New London Day ....(E) 
New London 

Telegraph .(M) 
Waterbury 

Republican .(MS) 

’PAPERS Have i/ou an Idea—a biff 
rrS-Population. 3,605^22 O 

d advertisinff thouffht that 
..(S) 365,660 3 5 35 O O 
..(E) 301370 .40 .40 , , 

iiil I tnight make your busi- 
..(S) 367,074 3 5 35 ^ . 
..(E) 50,650 .15 .15 111 

111 ^5 ness a leader and you 
.(E) 6,140 .025 ,025 ^ 
..(E) 6,912 .025 .01785 T 1 t ^99 

III IIS r s Captain of Industry ? 
E&S) 15,000 .04 .04 

(ME) 16,780 .035 .035 

(IwE) 26,674 .05 .05 I As an experimental field for an 
..(E) 18,355 .055 .04 ^ ^ 1 

Population, CIS I 4ertising and selling plan with 
nd-p.Xo.Imuis'”' “National aspirations, 
..(E) 23,752 .06 .04 
..(E) 55,300 .12 .12 
M*S) 32,082 .075*10 .075*10 T-m—% ■■it -m T t a -m t 

: NEW ENGLAND 
—Population, 361305. 

..(E) 6,765 .0214 .0143 * - 1 I A 1 

.,E, brreatly ravored. 
.(M) 10,489 .025 .025 J ^ w 

JT—Population, 1,114,756 

rf&E) 45,463 .095 .085 ww IPIII 1 

(mI) Wfil % fs people or all classes and 

!ae) 55:636 m :225 occupations, tnritty well paid, many 
(M) 4,830 .0128 .0128 of tlicin ricli; Hviug closer together—yet with 

(MS) 10,762 .035* .025 [fleuty of room—than occurs in any other 
les. ’Rate on 3,500 line*. ^ „ * 1 
aments, April i.t, 1919. siuiilar arca. 
1st, 1919. 

Withall, the zones of wholesale distribution 
are clearly defined, so that each of them can be 

work(‘d alone and the results determined rather than approximated. 

That is why many of the big selling ideas of this generation 
founded upon newspaper advertising, have had their ‘‘premiers” in 
New England and then spread over the United States. 

Every section of New England ean be worked 
in detail and advertised in a Daily Newspaper 
that is read at home. 

VERMONT—Population, 361305. 

Barre Times .(E) 6,765 .0214 .0143 
Burlington Daily News (E) 8300 .02 .02 
Burlington Free 

Press .(M) 10,489 .025 .025 

CONNECTICUT-Population, 1,114,756 

45,463 .095 
13305 .045 
24,745 .06 
36,055 .06 
26,959 .06t 
11,636 .03 

4,830 .0128 

10,762 .035* 

tRate on 2,800 lines. *Rate on 3,500 lines. 

Government Statements, April Ist, 1919. 

tA. B. C. April 1st, 1919. 

work(‘d alone and 



Contact—Breadth—Results 

^ONTACT. We have already told adver¬ 

tising men what a remarkable contact 

Associated Advertising has with the big 

buyers of space. In one issue of a large na¬ 

tional publication there were thirty-two ad¬ 

vertisers of automobiles, tires and accessor¬ 

ies. Associated Advertising has points of 

contact with 96 4-5 per cent of these. 

* * ♦ 

p^READTH. As an illustration of the 

breadth of this contact, let us point out 

that, in the case of one tire advertiser, who 

invests $1,500,000 a year in advertising, the 

contact was as follows: 1, the president of 

the company; 2, the advertising manager 

of the company; 3, the president of the ad¬ 

vertising agency placing the business. 

"DESULTS. Results are, after all, what 

count: One advertiser carried a two- 

inch, ten-dollar advertisement, and after the 

first insertion “received three orders and 
three inquiries.” 

A full page advertiser in the June issue, 

within two weeks from date of publication 

“received 80 high-grade inquiries and one 

order.” 

What would you do with 80 voluntary in- 

(juiries? 

These are some of the reasons why Associ¬ 

ated Advertising has jumped from 32, to 

48, to 56, to 64, pages in three months. 

Circulation in excess of 15,000. Member 
ABC. Large Page, 8x10. $5 an inch, 

$150 a page. All advertisements next to 
reading matter.* Wire your reservation to- 

day. 

♦ * ♦ 

Associated Advertising 
A MONTHLY MAGAZINE 

H. C. DAYCH 
Eastern Representative 

110 West 40th Street 
New York City 

Associated Advertising Clubs of the World, Inc., Publishers 

P. S. FLOREA STANLEY IKERD 
Business Manager Western Representative 

110 West 40th Street 128 West Madison Street 
New York City Chicago, Ill. 
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Getting Increased Distribution 
IN 

Philadelphia 
Influencing the dealer and the consumer is best 

brought about by regular advertising in Philadelphia’s 

dominant newspaper. 

Dealers stock and push articles that are strongly and 

regularly advertised; they don’t pay much attention to the 

things that the public don’t ask for. 

Philadelphia’s 392,000 dwellings and 18,000 manu¬ 

facturing places comprise a big market that needs constant 

cultivation because it pays big dividends to the advertiser. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper 
“nearly everybody” reads— 

The Bulletin 
Net Paid Average ■ /jidiV TOl Copies 
for June i ^ a Day 

No prize, premium, coupon, or other artificial stimulation methods have ever heen used hy The Bulletin 
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SOUTHERN PUBUSHERS TO MEET AS DIXIE’S 
GOLDEN AGE OF DEVELOPMENT DAWNS 

Seventeenth Annual Convention at Asheville, July 7,8 and 9, Finds Publishers of South¬ 
land Up and Doing, Progressive and Prosperous—Many New Members to Be 

Fleeted and Problems of Timely Importanee to Be Diseussed 
The Seventeenth Annual Conven¬ 

tion of the Southern Newspaper 
Publishers’ Association—one of the 

I?i(? Three among the organizations of 
newspaper makers in the United States 
—will be held at Grove Park Inn, Ashe¬ 
ville, N. C., July 7, 8 and 9. 

The factors which count large in 
making this year’s convention notable 
in importance are numerous. They have 
to do with the new chapters which the 
war and its aftermath are contributing 
to the history of nations. 

Tlie South, having borne her full 
share of the burden of service and sacri¬ 
fice in the great task now so happily 
accomplished, finds herself confronted 
with an unprecedented opportunity for 
commercial and industrial expansion. 
She finds herself, indeed, entering upon 
an era of prosperity of which she had 
scarcely dreamed through the loilg years 
of patient reconstruction. 

Her cities have become centers of 
trade, matching those of the Northern 
States or those of any land. Her soil 
yields new and amazing riches. The 
magic wand of world-need has caused 
to spring up within her States vast man¬ 
ufacturing industries. Her people are 
busily employed, at a wage rate hardly 
thought of a few years ago. 

The South’s New Wealth 

Manufacturers everywhere turn now 
to the South as a potential market for 
every good product—a market long ne¬ 
glected yet now' affording all of the al¬ 
luring promise of a newly discovered 
empire of plenty. 

The South’s great staple, cotton, long 
her sole major asset, still brings to her 
a flood of wealth—a flood never so full 
and high as today. But she has found 
other sources of wealth scarcely less in 
value. She is developing, in the great 
Mississippi valley, an aluvial empire 
who.se soil is a mine of unmatched rich¬ 
ness— a development destined to play 
a mighty part in provisioning the fami¬ 
lies of the nation. She is raising to¬ 
bacco and rice and wheat and corn on 
a larger scale than ever before. She is 
raising stock and utilizing her great 
timber resources in a big way. She is 
manufacturing almost everything that 
man needs, and selling her products not 
only at home but abroad. 

Newspapers Coming into Their Own 

Having met every test of service im¬ 
posed upon them by the war, the South’s 
newspapers have emerged into the new 
«ra greater and more prosperous than 
even their publishers hoped. 

These newspapers—.American to the 
tore in profession and practice—have 

FRANK G. BELL, 

President Southern New'spaper Publishers’ Association 

always held the confidence and full al¬ 
legiance of their readers. They have 
always fought for the progress and de¬ 
velopment of their States. They have 
always exhibited a solidarity of pur¬ 
pose. Now they have come to the days 
of realization, when dreams of better¬ 
ment and of full rewards for construc¬ 
tive effort are coming true. 

So the members of the S. N. P. A. 
meet this year under conditions fitted 
to stir the hearts and minds of the most 
pessimistic—if, indeed, there is any pes¬ 
simist left in the South. 

Their newspapers have already re¬ 
sponded to the new impulse which is re¬ 
making the world—the impulse to be up 
and doing that we may rebuild our shat¬ 
tered temples on foundations which shall 
endure. The editors of the South have 
caught the new vision. They will hold 
to the new faith which has come to man¬ 
kind. 

Additions to Membership 

The S. N. P. A., at the Asheville con¬ 
vention, will elect many new members. 
This is a sign—unmistakable—of the 
representative character. Among the 

usefulness of the association and of its 
newspapers which will be admitted to 
membership are these: 

The Richmond News-Leader, Palatka 
(Fla.) Post, Sumpter (S. C.) Item, 
Paris (Tex.) News, Amcricus (Ga.) 
Times-Recordcr, Corpus Christi (Tex.) 
Caller, Columl)ia (Tenn.) Herald, 
Clarksville (Tenn.) Leaf-Chronicle, 
Greensboro (N. C.) Record, Greenwood 
(S. C.) Index-Journal, Kinston (N. C.) 
b'ree Press, Lake Charles (La.) .Ameri¬ 
can Press, Owensboro (Ky.) Inquirer. 
Orangeburg (S. C.) Times & Democrat. 
Orlando (Fla.) Reporter-Star, J^ock 
Hill (S. (i.) Evening Herald, Shreve¬ 
port (La.) Journal, and Memphis 
Press. 

The election of the Memphis Press 
will make Tennessee one hundred per 
cent in membership. The grand total 
is 149 and still growing. 

Some of the Problems for Discussion 
The topics for discussion at the ses¬ 

sions of the convention include the fol¬ 
lowing : 

The matter of changing subscription 
rates for various zones, and the gen¬ 
eral subject of second-class postage and 
postal service. 

Profit-sharing arrangements — have 
they proven beneficial? 

Rates and scales for union labor—ad¬ 
vances made since last meeting, bonuses 
paid, etc. 

How many publishers are getting out 
their papers without union arrange¬ 
ments ? 

How many publishers have installed 
the Ludlow machine; have any success¬ 
fully operated the new Mergenthaler 
Model 20, which sets type up to 3(>- 
point ? 

What is the street sale price of each 
paper represented? How many have 
advanced prices on street sales and on 
monthly and yearly subscriptions? 

How many publishers have lost cir¬ 
culation since the war ended, and what 
steps have been taken to regain the loss? 

How many members have suffered 
from inefficient wire and telephone serv¬ 
ice during the past year? What is the 
extent of the delays and how are news¬ 
papers effected? 

How far do Southern newspapers go 
on co-operation. What is legitimate co¬ 
operation ? 

Is it legitimate for a newspaper to 
offer to supplement advertising in its 
columns by free space on billboards and 
in street cars? 

What members refuse all medical ad¬ 
vertising, and why? 

It is also expected that there will be 
(Continued on page 39.) 
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FLOOD GATES OF GOLD ARE OPENED TO SOUTH 
AND PRODUCTS OF SOIL ASSURE PROSPERITY 

Newspapers by their Leadership Prepared the People for their Responsibilities in the 
New Era of Plenty—Diversified Farming, Stock Raising and Dairying 

Have Revolutionized the Land Called Dixie 
A DRIZZLING RAIN was falling; 

lights blamed through the haze of 
early night. A former vaudeville 

actor had just finished his “stunt," and a 
chorus of two hundred voices had taken 
up the tune of a rollicking marching 
song when a white-haired wtmian, erect 
standing and fair—daughter of another 
day—reached the rear of .Atlanta’s great 
auditorium and beckoned to a camp 
service man. 

A few minutes later, with her head 
thrown back proudly, a mother smile on 
her lips and her eyes ablaze with the 

J. H. .\u.ISON 

Kirit V'ice-I’rniidciu S. N. P. A. 

light of new youth, she made her way 
from the great regular Sunday concert 
and entertainment for men in the light¬ 
ing service of the L’nited States, with a 
private in the army of her country walk¬ 
ing on either side of her. 

One was a Yank from Massachusetts, 
the other a Wop from the East Side of 
New York. They were going home to 
dinner with this daughter of the real 
South—a daughter whose body had been 
racked by sobs under the sorrows of 
another war, the conflict of the States— 
stalely, \se!l dressed, tender and hospita¬ 
ble, symbolic of the land called Dixie 
as it is today. 

“Old South’* It Cone 
There is no “Old South.” It is still, 

however, a land of hogs, hominy and 
calico, but the poverty that was once an 
accepted condition in certain wide areas 
has disappeared. The razor-back hog 
has given way to the pure-bred; the 
hominy no longer comes from the lightly 
scratched mountain patch of corn or the 
grain centers of the mid-West, but from 
the rich acres of the South’s modem 
tractor-farmed lands; calico made from 
the South's own cotton is no longer 
shipped from New England to clothe 
her people, for the mills of the South 
are today making calico and better 
prints for the markets of the world. 

Today the South is rich and on a 
three-century-old foundation of gener¬ 
osity and joy in living is building solid 
a worth-while empire within the nation. 
It is no longer a land of cotton, to¬ 

“BUYING POWER OF THE SOUTH NOW EQUALS ANY 
OTHER SECTION OF THE COUNTRY” 

By James O'Shaughnessy, Isxecutive Secretary American Association of 
Advertising Agencies Advertising is making greater strides and progress in the South 

than in any other part of the country. It is showing a higher percent¬ 
age of increase. It is showing a better measure of desirable ad¬ 

vancement. 
In some essential respects the newspapers of the South are more 

modern than any other section of the country. The South had, at the time 
of the armistice, more latent advertising potentials than any other portion 
of the country. 

During the war the subject of advertising was given a study by the 
people of the South which was not exceeded anywhere. The work on the 
loan campaigns in the South was attended by remarkably efficient advertis¬ 
ing. The results on all the loans in that part of the country, as everyone 
remembers, were a continuing matter of agreeable surprise. 

The support given by the newspapers of the South to the various war 
activities was such as to reflect over into the time of peace. 

The buying power of the South was increased until it now equals any 
other section of the country. 

Our survey and analysis of the buying power of markets, which has just 
been completed, reveals that the Southern states, taken as a whole, have as 
much money to spend per capita as the North Atlantic and New England 
states. The Southern cities are as desirable to the national advertiser from 
a standpoint of per capita buying power as cities of etpial size in the nortli. 

The question of colored population, for instance, does not bear the re¬ 
lation to the markets that it did before the war. 

The South has been levelled up as a market to the degree that it is 
not yet fully appreciated in other parts t)f the country. It is largely under¬ 
stood now, however, as is shown by the volume of national advertising run¬ 
ning in the Southern newspapers. 

In the matter of cleaning up their advertising columns the Southern 
newspapers are setting a splendid example. This is a strong indication of 
the spirit of line enterprise which argues so much for the continuous growth 
of advertising volume in the South. 

The advertising agencies which form the Southern Council of the 
American Association of Advertising Agencies arc well distributed over 
the South. These agencies have a proficient and modern equipment for 
creative service equal to every demand for the creation and development of 
advertising. The Southern manufacturer has the facilities of proficient 
agency service at his door. The South is full of potential advertisers. 
These are rapidly being brought to the surface by ^he Southern members 
of our association. 

Judging by recent progress it is fair to predict that the volumes of 
national advertising originating in the South will be multiplied within the 
next year. This will have an influence in attracting still more national ad¬ 
vertising from other sections to the Southern territory. 

The co-operation of the Southern publishers with our Southern mem¬ 
bers is a very encouraging sign to us. It has already reached a stage in 
sympathetic team work that has not been excelled in any other part of the 
country. This cannot have any other than a splendid effect on the volume of 
advertising going Southward. 

The South has grown magnilicently as a market for the national ad¬ 
vertiser. It is now growing in an extremely promising way as a source of 
national advertising. 

bacco and cane alone, and an unusual 
thing about this is that the South is 
building from the land. I-ast year a 
million-dollar cattle parade, all pure- 
breds of the South, was a feature of the 
Tri-State Fair at Memphis. 

The real awakening of the people of 
the nation to the possibilities in the 
South really l>egan only ten years ago. 
The passing from a condition of reac¬ 
tionary conservatism to constructive 
progressivism has been rapid. 

Constructive ProgresHivism 
Only the best of the old traditions 

have been kept under the new order 
and in the construction of roads, bet¬ 
ter educational facilities, development 
of water-power, the establishment of 

lietier trade relations with foreign coun¬ 
tries. especially South America, indus¬ 
trial expansion and farm financing, the 
South is now setting a pace for the na¬ 
tion. 

Newspapers as Educators 
Cotton, the world’s greatest textile 

material and the stabilizer of our inter¬ 
national credits, which is money every 
day in the year that does not hide in 
secret places, is naturally the first crop 
of the South, but it no longer holds the 
fields alone. Diversified farming is rap¬ 
idly becoming general and is playing a 
big part in the southward flow of wealth 
that has, it is said by authorities, trebled 
the per capita income in the last two 
years 

The educational work carried on by 
the Southern newspapers during the last 
(luarter of a century had prepared the 
people to take full advantage of their 
opportunities when the States came into 
their own. 

Great newspapers build great com¬ 
munities, and the newspapers of the 
South were in the front rank, forcing 
the new order of enterprise and devel¬ 
opment. They kept faith with the South 
at all times and are now sharing in one 
of the greatest harvests that has fallen 
to any section of this country. 

Circulation is climbing steadily up¬ 
ward ; each community is spending a 
proportionate fortune for local advertis¬ 
ing; foreign advertisers are awakening 
to the purchasing power and possibili¬ 
ties of the empire that no longer slum¬ 
bers, and newspapers like the people, 
are now in the buying market for the 
best the world has to offer. 

Press Is Prospering 
There has been no suspension of pub¬ 

lication on the part of any daily mem¬ 
ber of the Southern Newspaper Pub¬ 
lishers’ Association within the past year. 

Charles H. Allen 
.Second Vice-President S. N. P. A. 

Three morning dailies, however, in the 
same jieriod started the publication of 
evening editions that are coming u|i to 
the expectations of their owners and 
editors. 

.\t least fifteen dailies have placed 
orders for larger presses, and a con¬ 
servative estimate of the number of daily 
members of the S. N. P. A. that have 
installed or placed orders for additional 
Linotype and Intertype machines is 
placed at 50 per cent. A large per¬ 
centage have also put in Monotypes and 
Litdlows. 

The volume of local advertising has 
been phenomenal, and despite the big 
raise in the prices of everything else, 
advertisers will find that the news|>apers 
of the South, taken as a whole, have 
increased their advertising rates less 
than 12 per cent. 

Under the new order, news depart¬ 
ments have been made over, news gath¬ 
ering facilities have been increased and 

(Continued on Page 38.) 



NATIONAL ADVERTISING GOING TO SOUTHERN 
NEWSPAPERS IN UNPRECEDENTED VOLUME 

New York Agency Men and Special Representatives Analyze Causes Contributing to 
Present Development of Market Possibilities of South—Manufacturers Appreciate 

Significance of Industrial and Commercial Growth and Expansion. 
l)y tlie Southern tier of States, the whole 
section fairly teeming with energy and 
commercial activity, and growing in 
population equally, if not more rapidly, 
than any other part of the country, ac¬ 
cording to the latest Government figures, 
is it any wonder that advertisers are 
falling over each other to invade this 
virgin soil? 

When cities like Augusta, Ga., double 
in population; Birmingham with 255,000, 
an increase of 75,000 since the last cen¬ 
sus; Atlanta, over 240,000; New Or¬ 
leans now beyond the 400,000 mark; 
Beaumont, Tex., the wide-awake, ship¬ 
building, oil and lumber town, where 
everything is in a hub-bub of beehive in¬ 
dustry; Dallas with 175,000 population; 

The present power of Souther 
newspapers as advertising media 

as generally recognized by advertising 
agencies in other sections of the country, 
and the South is being counted in on 
every national advertising campaign that 
these agencies inaugurate. 

Editor & Publisher presents here the 

GOVERNOR W. P. HOBBY OF TEXAS OUTLINES 
REASONS FOR WAVE OF PROSPERITY 

Himself a Newspaper Owner and Former Editor, the Chief Exec¬ 

utive of “The Empire Commonwealth” of the South, Holds, 

in Common with Other Newspaper Makers, a Broad 

Vision of the Significance to the Nation of the New 

Era of Thrift and Plenty in Dixie 

To Editor & Publisher: . 

Emerging from a period of sacrifice, conservation, thrift, energy and 
patriotism, the Southland of which Texas is a component part, looks for¬ 

ward to the most remarkable development and 
__ the greatest prosperity it has ever known. In E|||^H| common with the people of the entire nation, the 

Southern people have profited by the restrictions 
that have been laid upon them in the demands 
made upon the fotid supply, have become more 
saving since they have responded to the financial 

' requirements of the Government, and have learned 
how to produce more than was produced in the 
past. In all of this Texas has had its part, and 
today diversified crops, more intensive cultivation, 

• thrift and saving, are actuating the five million of 
population within the borders of this empire com- 

-^^- monwealth. 

Gov. W. P. Hobby We are producing food and clothes, crude 
oil for the world, and raw materials for factories 

of all kinds, and within our borders factory products are being fashioned 
ready for the market. New people are coming among us, and we expect 
that we will have a full share in the increase of the natural wealth, and 
after we have been served with that which is due us for our energies and 
activities, that the added value to the first cost, will benefit those to whom 
we pass the products which originate with us. 

But I would have you understand that we of the South do not covet 
isolation in the matter of Prosperity and Happiness. We feel that we are 
but an integral part of the forty-eight States in the Union, that each and 
every one is to have just the proportion of prosperity that it is entitled by 
virtue of its natural resources, and we are glad to see this come about. 

Sincerely yours, 
W. P. HOBBY, 

Governor of Texas. 

is high-class business, too. VV^e are plac- wheat crop, although she has never gone 
ing some advertising there that never in very heavily for wheat before. Okla- 
went there before. The Southern news- homa has a $100,000,000 wheat crop, 
papers are improving wonderfully. I (Georgia has a monster cotton crop. We 
should say that they were more lively.” are using lots of advertising space in 

‘The newspapers all through the the newspapers of these States, as well 
South have increased their, advertising as in other parts of the South, 
rates and that is one indication that “Most of the advertising we are plac- 
ihey are doing a hig business,” said in^ j,, the South is of auto-trucks. The 
Frank J. Harton, of N. W. Ayer & Son. jr,,otl roads movement down there is 
All the Southern papers arc doing helping the campaign immensely, and 

•plendidly, and there is no sign of a ,oo, there is plenty of money there 
slump, either.”^ to imy trucks with.” 

“We wouldn’t think of making up a Following are statements by Eastern 
campaign without going into the South- representatives of newspapers in the 
ern papers, if there was any market at South, analyzing conditions that are re¬ 
al! for the commodity we were adver- sponsible for the prosperity of the press 
fising,” said Frank Arnold, of Frank in that section of the country: 
Seaman. Inc. "The Southern news- npricwiTH 
papers are sharing in the general pros- ^ J- / 
Perity, proportionately, with newspapers Beckwith Special Agency 
in other parts of the country.” If national prosperity is at hand, I 

"The wonderful crops of the South feel the South at this moment of her 
this year makes that section of the coun- history is making a headway that is in 
Jry a rich field for newspaper advertis- keeping with her long cherished hopes, 
ing,” said A. C. Smith, of \"an Patten, and in fulfillment of the promise of 
Inc. “Texas, for instance, has a huge those who have understood her won- 
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a rainlnm of protnise, and all this is not 
mert- rhetoric and excessive speech. It 
is merely emphasizing what is already 
there in the living reality, existing in 
every State, county, town, village and 
hamlet. 

I am enthusiastic about the South be¬ 
cause my faith in it is big, and it is big 

Victor H. H.snson, 

Member ILxvcutivr Committee S. N. 1*. A. 

Iiecause g»>od limes have come to stay 
in a section that at last possesses suf¬ 
ficient capital and an amazing amount 
of energy that will carry it forward foi 
all time. 

BY EDWARD S. CONE 

('.one, I.orenzen & Woodman 

.Never in the history of the newspaper 
and advertising business have conditions 
in the South been as good as they are 
now. Of cotsrse we all know the gains 
in foreign or national advertising are 
enormous. Our average gain in our 
Sonihern papers, and we only represent 
morning papers in the South, has been 
over IftO per cent for the first six months 
of 1919. 

The reasfin for this is that the people, 
in the South certainly have more money 
to spend at the present time than they 
ever had before, and they are spending 
it f(vr luxuries and for necessities, for 
clothes, shoes, automobiles, talking ma- 
chiiu s—in fact everything. 

Retail Stores Active 

Take, for instance. New Orleans. The 
big retail stores there really only have 
one trouble, at the present lime. That 
is to get the goods fast enough to supply 
•he demands of their customers. 

Everything jiroduced in the South, 
cotton, corn, hogs, rice and everything 
else, are selling at the top price. Pro- 
po-rtionate increases in wages in the 
South have been larger than in the 
.North. Instead of seeing the old South¬ 
ern d.irky with a mule and steer hitched 
to a broken-down wagon you will fiml 
him now driving his own automobile 
with mammy sitting in the back and 
liiccaninnies all over the car. 

Are Buying More Freely 

The people of the South are buying 
today more freely than they ever ditl be¬ 
fore. They have an advantage over us 
up North, inasmuch as it does not cost 
them near as much to live; that is, it 
does not cost them so much for rent 
and for food as it does the people in 
the Northern Stales; conse<iuently they 
have a greater portion of their income 
to spend for pleasures and for luxuries. 

I have been spending two weeks every 
winter for a great many yea^s in New 
Orleans, and of course I have traveled 

BUSINESS PROGRAM 

SOUTHERN NEWSPAPER PUBLISHERS’ ASSOCIATION 

MONDAY, JULY 7 

Morning Session 
10 KX) A, M. Roll Call. 

Reading of Minutes. 
Address of the President. 
Address of Welcome. 
Report of the Secretary Treasurer. 
Election of New Members. 
Introduction of New Members. 
Reports of Committees. 
Appointment of Committees. 
Topics. 
Announcements. 
Adjournment. 

Afternoon Session 

2;.I0 P. M. Address “Building Public Confidence in Adver¬ 
tising.” 

Lewellyn Pratt, First Vice Pres. Associated Ad¬ 
vertising Clubs of the World. 

Discussions by Members on the following: 
Newsprint, Second Class Mail, Labor, 

Adjournment 

Members may call for discussions on any topic. In calling 
up a topic indicate the caption, initial and number. 

TUESDAY, JULY 8 

Morning Session 

Address: “The Work of the Bureau of Advertising A. N. P. 
.•\.” Thomas II. Moore, Associate Director. 

Address by .Stanley Clague, Managing Director Audit Bu¬ 
reau of Circulations. 

Address by Jason Rogers, Publisher New York Globe. 
Topics and General Discussions. 
Announcements. 

Adjournment 

1 ;30 P. M. Luncheon Round Table Talks. 
Evening Papers, H. Giovannoli, Chairman. 
Morning Papers, W. T. Anderson, Chairman. 

Afternoon Session 

The afternoon will be devoted to committee meetings in¬ 
formal discussions and recreation. 
S:30 P. M. Joint Meeting of S. N. P. A., Farm Papers, and 

Southern Council A. A. A. A. Jefferson 
Thomas, Chairman. 

WEDNESDAY, JULY 9 
Morning Session 

10 A. M. Topics. 
Reports of Committee and Resolutions. 
Election of Officers. 
Unfinished Business. ' 
Announcements. 

Adjournment 
Afternoon Session 

No session will be held the afternoon being given over to 
the Annual Meeting Southern Division Associated Press, at 
2:30 P. M. 11. C. Adler, Chairman. 

.ill thp Soiiili for 25 years. The remark¬ 
able thing to me in the prosperity of the 
South is the wonderful growth in popu¬ 
lation of the leading cities, and the num¬ 
ber of Northern people and Europeans 
who are now settling in New Orleans 
and the other Southern cities instead of 
(as they used to do) settling in Boston, 
New York, Philadelphia, and Chicago. 

No Vacant Farms 

New Orleans today is the second sea- 
[)ori of the United States, New York 
City only, leading it. It is almost im¬ 
possible to find a good house for rent 
in any Southern city. Hiding through 
the Southern country you will find prac¬ 
tically no vacant farms, every bit of 
goo<l land is being cultivated. 

W hile the local retail business in^he 
.South today is .50 per cent belter than 
it was a year ago, I lielieve it is only 
the start. I believe the increase in the 
South will reach up to 100 per cpnt in 

local retail business, and, of course, lo¬ 
cal retail advertising. 

The Southern people are making the 
money and they arc spending it. Na¬ 
tional advertisers know this, and of 
course the increases in national adver¬ 
tising are simply wonderful. The South 
today IS a sure, profitable market for any 
well advertised goods of merit. 

BY FRED A. MOTZ 

John M. Branham Company 

W hen you talk “South,” you are talk¬ 
ing of a section that has had unprece¬ 
dented prosperity, a section that has 
been favored with everything that has 
been good. The South is today enjoying 
not only one of the best periods in its 
history, but probably one of the best 
periods ever enjoyed by any section of 

the country. 
Cotton, one of its staple products, has 

been averaging over 33 cents a pound, and 

anybody who knows what cotton means 

to the South will easily understand the 
amount of money per capita that the 
Southern people have at the present time. 

In former years they relied practically 
entirely on cotton when it was selling 
at one-third its present value. With its 
present high price and the additional 
fact that diversified crops have passed 
through the experimental stage and are 
one of the South’s outstanding features, 
you can easily realize the wonderful 
prosperity of that section. 

A New Era 

Never before in the history of adver¬ 
tising have the Southern newspaperi 
carried as much national advertising as 
they are at present. Foreign advertisers 
were quick to realize the condition of 

Curtis B. Johnson, 

Member Executive Committee S. N. P. A. 

the Southern market and have taken 
full advantage of it. The local mer¬ 
chants, of course, being in close touch, 
have been taking advantage of it foe 
some time with the result that practically 
every paper in the South has reached a 
point far beyind their earlier expecta¬ 
tions. 

There is no section of the country 
that has as much undeveloped natural 
resources as the South, and the past 
war has made the Southern people real¬ 
ize just what they have, and “God’s 
Country” today, with its diversified 
crops, its w'onderful price for cotton, 
and its new and fully awakened pro¬ 
gressive spirit, makes it necessary for 
every business man to keep his eye care¬ 
fully on the Southern market. 

Port Cities Favored 

Every port city in the South has been 
favored by the Government with mil¬ 
lions of dollars of new shipping indus¬ 
tries, new manufacturing pursuits, thai 
will make it a permanently successful 
and prosperous section. 

Take Mobile, for instance, wonderful¬ 
ly favored as it was by the shipbuilding 
industry. It has been doubly favored 

by the Steel Corporations building prac¬ 
tically a new city right outside of .Mo¬ 
bile. 

The South has always had room to 
lake care of these new developments and 

the big interests are now realizing fully 
that they have been overlooking a won¬ 
derful field in years past. The South 
with its present progressive sjiirit. is 
fully able to absorb its big measure of 
success. 

’The Texas Oil Fields 

Every part of the "Soulh has Iiecn 
wonderfully favored. Take the State 
of Texas, for instance. Millions of dol¬ 
lars have been invested and millions of 
dollars made in its new old fields. 

iContinued on page 10.) 
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W. D. SHOW ALTER APPOINTED TO POSITION OF 
EDITOR OF EDITOR & PUBLISHER 

New Honors for Experienced Craftsman Won through More than Three Years of Service 

as Managing Editor and Editorial Writer—John F. Redmond Succeeds to 

Managing Editorship—Plans for Larger Service. 

By James WniftHT Brown? 

IT is. indeed a pleasure for me to 
announce to our readers—our family 

circle—the appointment of W. D. 
Showalter to the position of Editor of 
Editor & Publisher. 

Few men are so well equipped in ex¬ 
perience and in successful administra¬ 
tion in the fields of editing, publishing 
and advertising as Mr. Showalter. 
Leadership is an old story with him. 
For more than 20 years he has been 
suggesting ideas and fighting for right 
ideals in newspaper making and adver¬ 
tising with a vigor that few men pos- 

Pioneer in Creative Work 
In the course of a long newspaper ex¬ 

perience he has originated and devel¬ 
oped hundreds of constructive and 
sound promotion plans for newspapers 
and advertisers. The record will show 
that he was actually the pioneer in con¬ 
ceiving and creating what is now known 
as promotion advertising for newspa¬ 
pers. He fought for years to persuade 
publishers that the advertising of ad¬ 
vertising was an essential in progressive 
management, and that this policy should 
be extended beyond the mere aim to sell 
more and more space—that, indeed, it 
should include campaigns of educational 
copy planned to develop reader-respon¬ 
siveness to the advertising published by 
a newspaper. Mr. Showalter started 
writing copy on these lines 30 years ago, 
and has written more on the subject 
than any other man. 

Among the many promotion ideas 
which he has originated, perhaps the 
most widely used has been the “Dollar 
Day” idea for clearance sales. He is 
perfectly satisfied never to have made 
a dollar himself through this idea, in¬ 
asmuch as it has earned millions for the 
business men of the country and has 
also been of incalculable value to the 
newspapers which have promoted its 
use. 

Champion of Constructive Policies 

W. D. SHOWALTER 

paper tutelage of some powerful leaders 
of thought and action in our field— 
arriong them R. W, Patterson, then edi¬ 
tor of the Chicago Tribune, and James 
\V. Scottc publisher of the old Chicago 
Herald and an early president of the 
.A. N. P. A. His first interest in the 
development of advertising on the broad¬ 
est lines of usefulness was aroused 
through his many talks on the subject 
with Mr. Scott, for whom he was acting 
as promotion man. 

lion of managing editor in August of the 
.same year. He is a loyal supporter of 
every principle for which Editor & Pub¬ 
lisher stands, and his record of more 
than three years’ service here is an as¬ 
surance of what may be expected of him 
under his added responsibilities. 

Promotion for Mr. Redmond 

Has Had Wide Experience 

Mr. Showalter writes with clarity of 
thought and expression, breadth of 
vision, keen analytical insight, force and 
tolerance. As readers of Editor & Pub¬ 
lisher know, he has Jielped, through his 
editorials and special articles, to keep 
the way straight, no matter how grave 
and difficult might be the problem under 
discussion. He has shown the error of 
insane local competition. He is to be 
credited in large measure with the new 
era of craft association and the trend 
and tendency to mutual helpfulness and 
co-operation in evidence on every hand. 
He has fought for a policy of paid Gov¬ 
ernment advertising, in and out of sea¬ 
son ; kept on the trail of the press agent 
and space grafter; helped to draw the 
line between “publicity” and advertising. 
He has worked for the development of 
•he market unit idea in national adver¬ 
tising and for everything calculated to 
make newspaper space of greater serv¬ 
ice to those who use it in an advertising 
Way. 

He is a West Virginian by birth. 
Early in life he came under the news¬ 

In 1891 he was called to the New York 
World by Ballard Smith, editor-in-chief, 
to serve as idea man for that paper. 
His work at that time attracted the fa¬ 
vorable notice of Joseph Pulitzer, who 
urged him to remain with the paper 
after Mr. Smith’s retirement. How¬ 
ever, Mr. Showalter had received a flat¬ 
tering offer from George W. Turner to 
join the old Recorder staff as idea man, 
and he accepted. He remained with the 
Recorder for three years, acting for 
most of that time as city editor and 
originating hundreds of the ideas which 
made that newspaper famous. 

When Mr. Hearst came to New York, 
he invited Mr. Showalter to join his 
forces as idea man and exchange editor. 
He remained in this position for seven 
years, and in the course of that time 
originated hundreds of feature ideas for 
the Hearst papers, some of them attract¬ 
ing wide attention. 

Leaving the Hearst organization Mr. 
Showalter became editor of the early 
mail edition of the New York Herald 
for a time, but failing health intervened 
and he devoted several years to outdoor 
life, playing golf; and, incidentally, de¬ 
veloping an advertising service for news¬ 
papers. Throughout his career he has 
devoted himself wholly to creative and 
constructive work. 

Mr. Showalter joined the staff of 
Editor & Publisher in February, 1916, 
as editorial writer, accepting the posi- 

John F. Redmond, who has been news 
editor for some time, succeeds Mr. 
Showalter as managing editor. Mr. Red¬ 
mond’s whole life has been devoted to 
this field, and his knowledge of it, and 
of the men and factors in it, is wide 
and thorough^ His work as news editor 
h.is stamped him as a newspaper man 
of signal gifts, and his energy and initi¬ 
ative particularly fit him for the work 
to which he is now called. 

Dan F. Miller, who is .an all 'round 
newspaper man of wide experience, and 
who has done much good work for 
Editor & Publisher, becomes news edi¬ 
tor, and Ben Mellon will devote 
himself to feature work. Both Mr. Mil¬ 
ler and Mr Mellon know the field prac- 
♦ically, and fit in admirably with an 
organization which has gained the repu¬ 
tation, through actual performance, of 
.achieving large, worth-while results. 

Plans for Future 

MONDELL STARTS WAR 
ON ZONE LAW . 

Republican Leader of House Assures 
“Editor and Publisher” That His 
Repeal Bill Will Gel Prompt 

Attention from Congress 

Iby telegkaph) 

Washington, D. C., July 2.—Repre¬ 
sentative Frank Mondell of Wyoming, 
Republican leader in the House, assured 
Editor & Publisher today that his bill 
for repeal of the postal zone laws will 
be considered by the Ways and Means 
Committee of th4 House early next 
week and that 4t probably will be before 
the House itself for consideration within 
two weeks. 

“I hope to get the bill considered by 
the Ways and Means Committee soon 
after the Fourth of July recess,” Mr. 
Mondell said, “and it probably will be 
considered in the House soon after the 
prohibition enforcement and alien de¬ 
portation legislation is disposed of. 

“I believe the Zone Law will be re¬ 
pealed because it is another of those 
objectionable war measures that should 
be repealed during peace times. 

“The argument that the bill should 
stay in force because it will provide 
more revenue for the Government is 
erroneous, I believe. The former sys¬ 
tem, it seems to me, will provide more, 
mainly because of the many difficulties 
in collecting the postal charges under the 
zone system. 

“I have been assured that many Demo¬ 
crats will support the repealer despite 
the attitude of former Democratic 
Leader Kitchin, whose efforts were 
largely responsible for the zone system. 

“Because other war-time postal rates 
have been repealed we will try to pass 
this legislation as soon as possible.” 

Representative Kitchin is confident 
that he will have the support, not only 
of Democrats, but of many Republicans, 
and it is assured that Postmaster-Gen¬ 
eral Burleson will make a hot fight 
against the Mondell Bill. 

Senator Smoot of Utah will champion 
the repealer in the Senate in an effort to 
obtain early action upon it. 

What the Editor & Publisher organi¬ 
zation has achieved in the past, through 
the consecrated devotion to an ideal of 
a body of earnest men, is but an indi¬ 
cation, in a limited way, of plans for 
helpful service to its clientele which have 
been matured and which are to be in¬ 
augurated in the fall. To measure up 
to the opportunities for the development 
of newspapers and advertising, which 
have been created by unprecedented 
events in the life of the nation and of 
the world, calls for new effort, new en¬ 
thusiasm, clear vision. 

Lemuel E. Qnigg Dead 
T.emuel Eli Qtiigg, former newspaper 

man, member of Congress and for years 
a well-known political figure in New 
York, died July 1 in New York of 
Bright’s disease. He was born in Cecil 
county, Maryland, in 1863, and in his 
youth was the editor of a newspaper in 
Montana. Mr. Quigg came to New York 
and held a similar post for a time in the 
employ of the Flushing Times. From 
1882 until 1893 he was an editorial writer 
and political reporter for the New York 
Tribune, which he left to enter politics. 

“A measure pressed down and run¬ 
ning over” is the standard of service 
fixed for Editor & Publisher. 

Plans have been completed for the 
construction of a rubber tire plant at 
Birmingham at a cost of $1,000,000. 

I 

- 
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I ^PKhXEDEMEI) ADVERTIS¬ 
ING GOING SOI THWARD 

(Continued from page 8.) 

You cannot realize unless in close 
touch just what this oil discovery means 
to a State. It has been considered er 
roneously as an oil Ixjom and conse¬ 
quently discounted in some quarters. It 
is really a delayed development of the 
wonderful natural resources of Texas 
and its full development will mean pros- 

\V. T. Anderson 

Member Ex»-cutive Committee S. N. P. A. 

perity to the State of Texas and to an 
extent never realized before by any 
other .State. It has attracted millions 
of dollars. 

The lineage of national advertising 
carried by Texas papers is a substantial 
illustration of how quick national adver¬ 
tisers are to take adt antaKe of this won¬ 
derful situation. 

Business Is Doubled 
The John M. Branham Company, for 

instance, represents probably as many 
Southern pajiers as any other agency in 
this field, and our business for the past 
live months has been practically doui le 
that of any other period in our exist¬ 
ence. This is due partly to general con¬ 
ditions, but principally to the preat de¬ 
velopment of a field we are closely .n 
touch with - the .South. 

The .Soutli has come into its own, and 
from present indications it looks as if 
they have only started. It is a per¬ 
manent, lasting prosperity that they are 
rapidly equipping ihemsclvtfs to properly 
handle, and any advertiser who passi s 
up any section of the South is overlook¬ 
ing a market that I honestly believe to 
lie second to none in this great and g'oii- 
ous I'nited States. 

BY G. E. CHRISTOFFER 

Frost, Sands & Kohn 

North Carolina is steadily progressing 
along all lines of industrial endeavor. 
Capital and labor in North Carolina are 
on distinctly friendly terms, and labor 
disturbances are rare occurrences, there 
lieing a hopeful tendency towards even 
more favorable conditions for the wage 
earner, as the demand for his service 
increases with the great industrial de¬ 
velopments now existing. 

This has not been confined to any par¬ 
ticular class of workers, it applies to 
factory, farm and every trade and pro¬ 
fession. Wages were never higher in 
this State than they are today, nor has 
the demand for labor ever been greater. 

With her record of 3,650,000 acres of 
cotton for 1918 ranking fourth among 

the 13 Southern States, North Carolina 
is excelled in corn acreage by only 14 
States, seven of these, middle western 
corn-iiroducing Stales. 

Bruporiionaiely, .North Carolina pro¬ 
duces more corn than Texas and is sur¬ 
passed by only seven Southern States. 
■She more than favorably compares with 
Iowa and Illinois, two ranking corn- 
producing States of the country. 

Of the total of 107,494,000 acres of 
corn for the I'nited States in 1918, North 
(.'arolina jiroduced her share of 3,165,000 
acres, advancing to this figure from 
2,fiOO.(IOO in 1916 and 2,920.0(KI in 1917. 

Progress in Manufacturing 

The fact is that Norih Carolina has 
really developed into a manufacturing 
State and is making astonishing prog¬ 
ress, although she is essentially an agri¬ 
cultural section. For instance, the fur¬ 
niture factories represent a branch of 
industry in North Carolina with a year¬ 
ly total output of $17,760,000, an increase 
of almost five million dollars for 1917. 

The knitting industry in the State 
shows a gratifying growth during 1918 
with a valued output of $28,928,458, an 
increase of about $16,000,000 for 1917. 

.North Carolina has always been 
known as having consumed in her own 
mills the amount of cotton she produces 
and buys from other Slates. The a))- 

W. .\. K1.1.10TT. 

Member Kxecutive Committee S. N. P, A. 

proximate amount of raw material u<ed 
by the cotton, cordage, silk and woolen 
mills was 492.925.075 iiounds, the esti- 
maud value of ihe vearlv ouiftit being 
$373'24.KO. 

Big Factor) Output 
.M iscellaneous factories to the number 

of 1,2(K) had a yearly out|)Ut of $234.- 
.Vi0,716. The valuation of all manufac¬ 
turing products is about $700,000,000, 
with capital invested about $.500,000,000. 
The banking resources of the Stale were 
$2f>5.672,000. reported as of December 
31. 1917. 

North Carolina’s unusual prosperity 
has reacted on the general business con¬ 
dition throughout the State. Figures for 
the Stale show that the bank savings of 
the iieoplc have multi|>lied by 12 since 
1915. In a little more than three years, 
savings have increased from 22 million 
to 26t) million dollars. 

I'oriy-six million dollars invested in 
automobiles almost equals the value of 
all the school, college and church prop¬ 
erty of the State. In 1915 the motor 
car wealth was eight million dollars, 
and 1918 close to 50 million, a six fold 
increase in three years, and an increase 
of from 16,000 to 77,000 cars in three 
years. 

OLD TRADITIONS OF 
“DIXIE” OBSOLETE 

.\fter Recent Tour of South Representa¬ 
tive of Eiiitor & Publisher Discards 

Broadway Notions -“Most Whole¬ 
some Part of U. S.” 

By II. R. Dru.m.mond 

One may, without much effort, collect 
a tremendous amount of misinforma¬ 
tion about “Dixie” and its people right 
in New York City. 

Traveling through the South one real¬ 
izes that the “typical Southerner” of to¬ 
day; that is, the typical Southerner who 
lives in the South today, is different 
from his brethren in the other parts of 
the country only in having a more balmy 
climate in which to live, and in being, 
perhaps, a bit more courteous and af¬ 
fable. 

New York revels in the Jolsonized, 
syncopated “Dixieland” of musical shows 
—a non-existent, slow-going, lazy, 
dreamy Dixieland, indigenous to Broad¬ 
way—and to be encountered nowhere 
else. 

Dixieland in reality is the land of 
realities. Dixieland is new. is up to 
(late; in fact, is just a step or two 

Iv. M. Foster, 
( 

Mrnilier Executive Cominittcc S. N. P. 

ahead of the rest of the procession in 
growth, achievement and progress. 

.\ Land of Realities 

However, if one look carefully, one 
may find, here and there, a few evi¬ 
dences of the old “Dixie” of song and 
st( ry—quaint, picturesque hits of a by¬ 
gone day, tucked carefully away and 
preserved as curiosities. 

Just as Bowling Cireeu, Faunce’s Tav¬ 
ern and the V'an Courtlandt farmhtmse 
are preserved in New York, just as 
Washington’s headquarters are pre¬ 
served at Newburgh, so are some of the 
“relics” preserved in Dixie, but the 
Dixie that exists now, the Dixie that 
the business man has to reckon with, 
is surely the most progressive, fastest 
growing, most wholesome part of the 
I'nited Slates. 

Time was when Dixie was a place to 
grow cotton, and, the cotton crop har¬ 
vested and shiivped North, there was 
"nothing to do until tomorrow.” 

Now, bless your heart, when the cot¬ 
ton crop is gathered and ginned, it is 
taken to the mill in Dixie, where it is 
converted into cloth, and Ihe finished 
product is shipped to the markets of the 
world. 

Time was when Dixie Was a good cus¬ 
tomer of the great packinghouses of the 
North, and refrigerator cars took the 
food to the people. . 

Now, bless j'ou, packinghouses in 
Dixie ship thousands of tons of the lin- 
islied products, not only through Dixie, 
l)ut into other parts of the country. 

Time was when the Southern gentle¬ 
man prided himself upon the smart team 
he drove, and upon the luxuriousness of 
bis carriage. 

Now fine stock is bred in the South 
as a pastime, but the automobile is the 

.Nrthl'r G. Newmyer, 

Member Executive Committee S. N. P. A. 

mode of transportation, and good roads 
are no longer dreamed of—they exist 
(note the Dixie Highway). 

The New Era 
Time was when the Southern lady of 

fashion and resources traveled to New 
N'ork for her finery. 

Now she finds it in stores as up to 
date, as magnificent, yes, and as ex 
pensive, too, as the great stores of New 
York. 

Time was, perhaps, when the South¬ 
ern gentleman was deliberation personi¬ 
fied in the transaction of business, and 
mixed business with pleasure; but, bless 
your heart, he is up and a-coming dur¬ 
ing business hours now, and he has 
fewer business hours, so that he can 
have more play hours. 

One can, without much trouble, pick 
out Southern cities that, in every way, 
compare most favorably with their 
counterparts in the North. 

New Orleans is like New York. It is 
a business center; it is a pleasure center; 
it is a sporting center; it is metropolitan 
and cosmopolitan. 

A .Second Pittsburgh 
Birmingham is like Pittsburgh. Not 

very pretty, perhaps, but, oh boy! it is a 
regular lotitt, with the hustle, push, gin¬ 
ger, noise and blow of Pittsburgh. 

.Atlanta is like Chicago. They both 
admit that they are the one big thing 
in their part of the country. Atlanta 
is a railroad center, it is the home of 
the biggest stores in the South, of the 
big distributing depots of manufacturers 
and is a very close second to Chicago 
in native modesty in presenting its 
claims. 

Richmond is like Boston. The very 
fountainhead of aristocracy, the hub of 
its territory, rich in tradition, yet very 
much up to now in every way. 

•Macon, Ga., is like Cleveland, Ohio. 
Clean, good to look at, full of pep. ,gii>' 
ger and dash—progressive, building, ex¬ 
panding, Macon is a dandy city. 

Jacksonville is like Atlantic City. 
Beautiful, flooded with visitors a great 
l)art of the year, a fashion center. 
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SOUTH’S PAPERS BUY 

NEW EQUIPMENT 

Enlarged .Mrrhaniral Faeilities Indicate 
New Era in Publishing Business in 

Dixie—Several New Newspaper 
Homes Under Way 

The growth and prosperity of South¬ 
ern newspaiiers are shown impressively 

Walter G. Bryan. 

Menil>.-r Executive Committee S. N. P. A. 

11. Giovannoli, 

.Menili'-r Executive Committee S. N. I’. A. 

St. Johnsbury Caledonian Sold 
St. Johnsbury, Vt.. June 28.—William 

D. Pelley, founder of the Evening Cale¬ 
donian, has sold the major portion of his 
stfKk to Herbert A. Smith, of Boston, 
who becomes business manager. Mr. 
'Pelley will retain editorial control and 
devote more of his time to magazine 
writing. In the fall he will return to 
the Orient and complete a trip he 
abandoned last fall. 

Ohio Office for Nelson Chesman Co. 
Cleveland, Ohio, June 30.—An office 

has been opened in this city by Nelson 
Chesman & Co., of St. Louis, with J. E. 
Plant as manager. He will also retain 
direction of the Buffalo branch. 

'I 
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A FREE PRESS THE FIRST LINE OF DEFENSE 
FOR THE WORLD’S DEMOCRACIES 

Great Principle, Safeguarding; Human Rights, Always in Conflict With Ruling Classes 
and Special Interests—Popular Governments Still Adhere to Secret 

Processes in Conduct of Public Rusiness 

By W. D. SHOWALTER 

Freedom of the press, the corner-stone of the structure of Ameri¬ 
can democracy, was at first rejected hy the hiiilders. The states 
w'ere asked to ratify a eonstitution whieh made no provision for 

safeguarding the freedom of petition, speech, assembly, religion or 
the press The people of our young Republic realized that, unless 
these were included, the great adventure in nation-making was doomed 
to failure. So they insisted that they should he included in the funda¬ 
mental plan, be made a part of the basic law—and they became living 
things through constitutional amendment. 

The builders of the Federation of States appear nut to have been 
eager to embrace and to proclaim press freedom. Few of our rulers 
have held in their hearts and minds an actual fighting loyalty to the 
principle There are not many Kings, Presidents or Premiers in the 
world to-day who support press freedom except in the abstract. They 
consider it a high ideal, to be attained literally in some state of society 
of the far future, when the rule of human passions shall have been 
ended. 

The friends of press freedom have always been on the defensive. 
They have had to fight to preserv'e it under the assaults of autocracy, 
both in monarchies and in republics—to shield it from extinction at 
the hands of statesmen and hureaiierats. In this respect it has shared 
the jicrils of the democratic idea in all ages. Democracy is never so 
gravely endangered as in the house of its pretended apostles. 

Press freedom in America, while always subject to some extent 
to limitations set upon it by its declared advocates, has been the 
mightiest force for progress-in our national life. It has been abused, 
of course—hut not more hy those who would interpret it as license 
than by those who would set upon it undemocratic restrictions. 

To-day, still fighting its age-old foes, it is the source from which 
springs government of and by and for the people—the hope of those 
who scorn shackles, of those who wish to live in the light. It is the 
despair of politicians—a whip made of fiery thongs with which in- 
liigue and corruption are scourged. 

There are not many men in public life who can endure criticism 
with patience—yet criticism of the acts and policies of public servants 
affords the only protection against usurpation of power. Unjust 
criticism never, in the end, injures a public official—it reacts upon 
its author; while constructive criticism, however it may wound per¬ 
sonal pride,.never fails to benefit its subject. 

So we have in America a Free Press—Limited. In some of our 
states it is limited by unjust libel laws. In every community it is 
limited to some degree through selfish interests. The Congress of 

the United States adheres to the great principle only in part—for we 
continue to have “executive sessions,” in which the business of the 
people is conducted in the dark. 

Plausible excuses are advanced in support of secret processes of 
legislating. The press itself has mistakenly conceded, through non- 
resistance, the valitlity of these arguments. Entering upon the new 
day of the world’s life, setting a period after the story that is told of 
the long night of struggle toward the sun, the free peoples of the 
world face the problem of how to make a free press free indeed. 

To an extent greater than that of any other phase of human effort, 
carrying private profit to those engaged in it, the business of news¬ 
paper making is the people’s concern. I'lie independence of our 
newspapers is not a private matter. Their freedom from sinister con¬ 
trol, either by a party, by public officials or hy private interests is 
fundamental in a democracy. 

It may he said, without exaggeration or prejudice, that the news¬ 
papers of America as a whole measure up to the lofty standards de¬ 
manded by our citizenship. 

No newspaper may prosper, or attain influence and prestige, un¬ 
less it is consecrated to the service of the people. Our newspapers 
meet that test. 

In America we have a larger number of great newspapers than is 
to be found in any other country. Yet not one of our newspapers has 
won power and profits of the enduring kind except through high 
service to the people. That is the heartening fact. That is the message 
we would send to our kinsmen of the press in other nations. 

Only a press in which the people have faith could have awakened 
in our peo[)le a sense of the world’s peril in the great war. Only a 
press to which an enlightened people turn for information and guid¬ 
ance could have mobilized the power of the great Republic in the 
darkest days of the world’s life, and have made it the decisive factor 
in the battle of Armageddon. 

An American free press, imposing upon itself a reasonable censor¬ 
ship, moul/lcd the American love of freedom into a resistless weapon 
which, wielded in the cause of righteousness on the desolated fields of 
a sister Republic, broke and destroyed the assault of barbarism upon 
the free peoples. 

The task remaining to our press—of safeguarding the fruits of the 
awful struggle that is ended, of restoring tt) us the hotm of peaceful 
lives, of bringing to our people the sense of the new sun that is in our 
skit's and the new rainbow of promise that paints for us the glory 
of an attainable national ideal—that task will not be shirked. 

SOUTH KNOWS POWER 
OF ADVERTISING 

Success of National Campaigns for 

Southern Products Has Taught Sec¬ 

tion to Believe in Printed Words 

as a Building Factor 

The South believes in advertising, and 
its belief is founded upon returns and 
results that it has witnessed. This be¬ 
lief is not confined to its own advertise¬ 
ments, but carries with it an interest 
and trust in the advertisements of 
others. This is reflected in the things 
the people of the South are buying. 

A realization of the power of adver¬ 
tising was first driven home to the peo¬ 
ple by the successful campaigns of the 
various fruit growers’ associations. 
Southern resorts, popularized brands of 
Southern grown tobacco, Tobasco Sauce, 

Coco Cola and a few other products of 
the South. Trust in advertisements was 
greatly increased, however, about 12 
years ago when the business of the lum¬ 
ber inditstry of the South had reached 
low ebb and was given new life by na¬ 
tional campaign advertising. 

Lumbermen Big Advertisers 
■At this period the entire lumber in¬ 

dustry of the coimtry was practically at 
a standstill. The nation-wide advertising 
cam])aigns of manufacturers of wood 
substitutes was partly blamed. It was 
altoiit this time that C. L. Williams, a 
Chicago advertising man, read an aiti- 
cle on the red gum lumber of the Mis¬ 
sissippi valley and became so impressed 
with the advertising possibilities of the 
claims made that he took the matter up 
with some of the larger gum lumber 
companies. His suggestions finally re¬ 
sulted in the calling of a meeting of the 
gum lumber men at Memphis, the or¬ 
ganization of the Gum Lumber Manu- 

lacinrers’ .Association and the launching 
of a national direct-to-the-pcople adver¬ 
tising campaign. The campaign was a 
success and the cyi)ress, pine and manu¬ 
facturers of other woods shortly after¬ 
ward organized and opened campaigns, 
reviving the lagging business of the en¬ 
tire lumber industry of the South. 

The Gum Lumber Manufacturers’ As¬ 
sociation and the .American Oak Manu¬ 
facturers’ .Association have been amal¬ 
gamated. The name of the newer or¬ 
ganization is the .American Hardwood 
.Alanufacturers’ .Association and its ac¬ 
tivities are going to be felt in the re- 
I uilding of Europe. 

During the recent State convention of 
the Texas .Advertising League, held in 
Dallas, city advertising was one of the 
principal topics di.scussed. One speaker 
advocated cities of 150,000 population 
.spending $1,000,000. smaller cities pro¬ 
portionately, if they wished to present 
their claims to strangers in a manner 

that would bring results. 
The Fort Worth Chamber of Com¬ 

merce immediately took the matter un¬ 
der consideration and has completed a 
campaign for an additional $150,000 
for their yearly budget. Twenty per 
cent of the amount, or $.’50,000, will be 
spent in newspaper and magazine adver¬ 
tising. Dallas is now raising a fund for 
like work. 

The largest single city advertising 
cainjiaign under consideration in the 
South is that of Jacksonville. Plans of 
the Chamber of Commerce, Real Estate 
Hoard and Rotary (dub to spend $100,- 

(XX) a year for five years for advertising, 
have been approved by 2(X) representative 
citizens. These arc only a few exam¬ 
ples and proof of the South’s belief in 
advertising and the reason for it. 

The South has 42(V daily newspapers 
and 2,785 weeklies out of a total of 3,789 
publications. 
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Tvo Continent/ 

6-' < 

,««'■ S"..! >■«"• 
North and South America received 

the first news of the signing; of the 
peace treaty through United Press dis¬ 
patches. 

From Montreal to Buenos Aires 
United Press newspapers first flashed to 
waiting crowds the word that peace was 
again restored among the great ]>owers 
of the world. United Press cables were 
received in New York ahead of the gov¬ 
ernment’s own dispatches at Washing¬ 
ton. 

Above are reproductions of cable¬ 
grams of congratulation from FiZe- 

(piiel P. Paz, Director-General of 
La Prensa of Buenos Aires, South 
America’s greatest daily newspaper, 
and from La Prensa of Havana, the 
leading afternoon daily of Cuba. 
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A WEEKLY FEATURE COAAPILED AND 
EDITED BY JOHN SULLIVAN 

SOUTHERN PAPERS IN THE A. B. C. 

Forty-Six Per Cent of Them Are Mem¬ 
bers—A Fine Showing 

IN the A. X. A. ofticc a few days ago 
we made an examination of the 

proportion of papers furnishing A. 
B. C. audits to the total number ot 
daily newspapers in the various ter¬ 
ritorial divisions of the country. The 
divisions of states were Western, 
Southern, Central, Northwestern, 

Southwestern, Middle Atlantic and 
New England, New York and New 
Jersey, 

It was somewhat of a surprise to 
find that the proportion of Southern 
daily newspapers that furnish A. B, 
C. audits was 46 per cent—6 per cent 
higher than the New England, New 
York and New Jersey section, and 24 
per cent higher than the Southwest¬ 
ern section, the lowest in the scale. 

The total number of new’spapers 
taken into calculation was 1,631, and 
the total of A. B. C. membership 
•papers was 611, the number shown in 
the last printed list of the A. B. C. 
membership. 

This is certainly a good showing 
for the South, and is evidence of the 
fact, as a newspaper representative 
said the other day', that Southern 
newspaper publishers have been ag¬ 
gressive. 

AUDITS OF NATIONAL MARKETING 

The figures given in the foregoing 
paragraph are not of mere aca¬ 

demic or mathematical interest. As has 
Iteen said before, the interest of the na¬ 
tional advertiser in the work of the 
Audit Bureau of Circulations is first, 
last and all the time dictated by an es¬ 
sential concern in the economical and 
effective marketing of manufactured 
products. 

It is this concern that makes national 
advertisers anxious for the success of 
the circulation audit movement, in 
which the A. B. C. is the principal ope¬ 
rating factor; 

The more complete and accurate the 
facts concerning circulation and dis¬ 
tribution furnished by a newspaper, the 
more likely are the advertising plans of 
the national advertiser to be sound, and, 
therefore, effective. If this is true of 
one newspaper, or of the newspapers in 
one city, it is no less true in connection 
with all the newspapers in a marketing 
territory. 

If there should be a doubt as to the 
possibilities of economical and effective 
marketing through newspaper advertis¬ 
ing in two divisions of the country, 
other things being equal, it can readily 
be seen that a division in which 46 per 
cent of the total available newspaper in¬ 
formation is furnished on the basis of 
the thorough and exhaustive audit of 
the A. B. C. is likely to be more accept¬ 
able and convincing to a prospective ad¬ 
vertiser than one in which only 22 per 
cent of the possible information is avail¬ 
able. 

Of course, 46 per cent is something to 
brag about only in comparison. In it¬ 

self, it is a very low figure. But in the 
lace of necessity—assuming that there is 

a necessity for an advertiser to use any 
particular medium—even as half a loaf 
is better than nothing, a territory that 
furnishes 4<) per cent of necessary data 
is to be preferred to one that furnishes 
22 per cent, 28 per cent, and 30 per cent. 

It should really be the concern of 
newspapers that arc already furnishing 
A. B. C. audits to sec that their prospec¬ 
tive territories furnish as close as pos¬ 
sible to 100 per cent of information con¬ 
cerning circulation and distribution. 

MEDICAL ADS IN THE SOUTH 

The forthcoming convention of 
Southern publishers at Asheville, 

N. C., suggests drawing attention to 
one form of advertising in ’vhich 
publication> in the South are gen¬ 
erally supposed to distinguish them¬ 
selves—medical advertising. 

■An examination made in the A. N 
A. offices not very long ago showed 
that in one week newspapers in Ala¬ 
bama. Florida, Georgia, Kentucky, 
Louisiana, Mississippi, Nortli Caro¬ 
lina, South Carolina, Texas and Vir¬ 
ginia carried 3,461 medical advertise- 
irents—passable, debatable, or bad. 
The average number of objectionable 
ads appearing in these Southern 
States’ newspapers for one week was 
.146, and the average per paper 43. 

Contrasting nine Northern States 
with these ten Southern States, the 
number of medical advertisements ap¬ 
pearing in the Northern States’ news¬ 
papers in one week was 4,026 The 
average per State was 447, and the 
average per paper was 32. 

These figures do not seem to justify 
the traditional belief that a much 
greater quantity of medical advertise¬ 
ments is carried in Southern news¬ 
papers than in Northern newspapers. 
Owing, however, to peculiar popula¬ 
tion conditions in the South, some 
of the medical advertising carried 
there may charitably be said to be of 
a more brazen character than in the 
North. 

Among the most objectionable 
types of ads are those that are calcu¬ 
lated to lead Negroes to suppose 
that they can make their black skins 
light, or take the kink out of their 
woolly hair. 

Whether the religious papers pub¬ 
lished in the South compare as favor¬ 
ably with those in the North, I am 
not in position to say, not having 

examined the two classes of publica¬ 
tions thoroughly. The general sup¬ 
position is that Southern religious 
papers reek with medical advertise¬ 
ments. Certainly, out of a mass of 
Southern religious papers examined 
in the A. N. A. office, only one pub¬ 
lication could be given a clean slate. 
Out^ of forty-three advertisements 
carried in that publication, not one 
was of an objectionable character. 

On the other hand, there was one 
publication that carried forty-six ad¬ 
vertisements, thirty-three of which 
were of a conspicuous type of fake 
remedy, guaranteeing to effect posi¬ 

tive cures of ailments that have for 
years puzzled the most skilful physi¬ 
cians. 

A few publications carried but one 
advertisement that could be called ob¬ 
jectionable. Many carried an aver¬ 
age of twelve questionable advertise¬ 
ments out of an average total of 
twenty-nine published. 

The advertisements included every¬ 
thing from eczema to tuberculosis 

cures. 

DIFFERENTIATION VS. UNIFORMITY 

That title is correct enough; it 
would be difficult to use another 

that would express concisely the burden 
of this paragrai)h, as well as two op¬ 
posing schools of thought and practice 
in all departments of human endeavor. 
.A somewhat sarcastic title would be 
“Thought vs. Non-Thought.” Or, 
“Brain Exercise vs. Mental Inaction.” 

On one or two previous occasions the 
snlfiect has been written upon in this 
page, with a view to urging newspaper 
publishers to sell their markets instead 
of assuming that national advertisers 
necessarily think of newspapers on the 
basis of a standard or a rule, or even 
as something apart from the merchan¬ 
dising possibilities of their territories. 

It has been pointed out that in busi¬ 
ness there is—and must be—as infinite 
variation as there is generally in human 
life—that no two businesses can be con¬ 
ducted alike because there arc no two 
men who are alike in any respect. And 
a business, like an institution, is, 
throughout the whole of its history, the 
lengthened shadow of one man. 

An A. B. C. report is a passport into 
the advertisers’ countrv', so to speak. 
The bearer of a passport docs not ex¬ 
pect to get business solely because he 
has that docunvent. He has to proceed, 
after his entry, to sell his proposition on 
its merits, and on its relationship to the 
interests of the prospective purchaser. 

There is no set or uniform method of 
getting business. If there were, this 
would be a world of fools, because there 
would be no necessity for individual 
thought and initiative and enterprise. 

To suppose that the mere presentation 
or possession of an audit report (neces¬ 
sary as it is) will inevitably get busi¬ 
ness is mental inaction. It is operating 
—if there be an operating at all—on the 
uniformity basis. There is as infinite 
differentiation in national distribution 
and merchandising as in newspapers. 
.And the way to get the national adver¬ 
tiser’s business surely is to “get up and 
git”—mentally--and sell the market. 

V ARIATION AGAIN 

During nearly two weeks recently 
I was chiefly occupied in visiting 

•A. N. A. members in Middle West 
cities. Among the businessses called 
upon were establishments manufactur¬ 
ing shoes, soap, hosiery, motorcycles, 
metal goods, building products, office 
appliances, sanitary goods, and several 
other descriptions of industries. As 
soon as I left a building products office 

my mental outlook had to be readjusted 
to the needs of a shoe manufacturer. 
My name—my card—was about the only 
common denominational thing I could 

use. 
■As the president of one well-known 

concern said to me: “There are in this 
city twenty-five factories making our 
tyjK" of merchandise. .And, apart from 
such matters as hours and wages, there 
are not two factories run alike, either 
in production or in marketing. 

Then, how entirely necessary is it that 
newspapers not only sell their markets, 
but also the relation of the market and 
the publication to the advertiser’s busi¬ 
ness. 

FORMATION OF A. N. A. 
CHAPTER AT ROCHESTER 

The first meeting of the new Chap¬ 
ter at Rochester,^N. Y., was held 

in the Oak Hill Country Club, Friday, 
June 27. Mr. J. C. McQuiston, man¬ 
ager, Department of Publicity, West- 
inghouse Electric & Manufacturing 
Company, and a vice-president of the 
.A. N. A., outlined the meaning of the 
chapter idea. It is the purpose of 
.A. N. A. Chapters to bring together 
representatives of national advertis¬ 
ing concerns for the purpose of ex¬ 
changing confidential information and 
experiences in methods of advertis¬ 
ing and selling trade-marked prod¬ 
ucts that have national or interna¬ 
tional distribution. 

The following firms were repre¬ 
sented at the meeting: Stein Bloch 
Company, Yawman & Erbe Manufac¬ 
turing Company,, Sill Stove Works, 
Todd Protectograph Company, Mov- 
ette, Bausch & Lomb Optical Com¬ 
pany, Taylor Instrument Companies, 
Stromberg-Carlson Telephone Manu¬ 
facturing Company, .Adler Bros. & 
Co., Shinola Company. 

AE. HAWKINS, advertising man- 
• ager of the Thomas G. Plant 

Company, Boston, has been appointed to 
act as the accredited .A. N. .A. repre¬ 
sentative. 

The firm name of S. K. F. Adminis¬ 
trative Company has been changed 

to E. K. F. Industries, Inc., and the 
offices removed to 165 Broadway, New 
York City. 

DENIES NEWARK PURCHASE 

Arthur Brisbane Says He Has Not Be* 

come Part Owner of Ledger 

•A report that Arthur Brisbane, editor 
of the New York Evening Journal and 
the Washington Times, had arranged 
for the purchase of an interest in the 
Newark (N. J.) Morning and Evening 
Ledger, was denied by Mr. Brisbane. 

“I have discussed the matter with 
Lucius T. Russell, the publisher; that 
is all,” said Mr. Brisbane. Regard- 
fiig reports that he was planning to pur¬ 
chase newspapers in other cities, he 
said: “I am always open to sugges¬ 
tions.” 
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To Sell Central Iowa Advertise in the 
Des Moines Register and Tribune 
Each dot on the map represents ten subscribers to 

these newspapers. Note the remarkable concentration 
of circulation in the Des Moines Trade Territory! 

I OVER 100,000 DAILY | 
You may market anything from chewing gum to high-powered automobiles with a well-planned advertis¬ 

ing campaign in The Register and Tribune. Around Des Moines revolves the great business of Iowa, the Great¬ 
est Agricultural State. Iowa’s soil annually produces more wealth than the world’s gold mines combined. For 
results in this territory advertise in The Register and Tribune. 

The Register and Tribune maintains a well organized Service and 
Trade Promotion Department, which prepares and mails out dealers’ 
broadsides, makes trade investigations, keeps in close touch with the 
retailer, the wholesaler and the broker. Thus, a campaign placed 
with these two newspapers means powerful co-operation with your 
advertising, and not mere white space alone. 

Chicago Representative 
John Glass 

People’s Gas Bldg. 

National advertisers want steady, consistent, producing mediums! 
Consider the circulation of The Register and Tribune—over 100,000 
daily and over 70,000 Sunday. This immense circulation covers the 
fertile buying field about Des Moines like a vast blanket. The clean 
advertising policy of these newspapers stimulates RESULTS because 
their readers are taught to believe what they )>rint! 

New York Representative 
I. A. Klein 

Metropolitan Tower 
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SOI THERN AGENCIES 

WORK IN HARMONY 

Serlional Council of A. A. A. A. Also 
Will Meet in Asheville -Standards 

of Recoftnition Will Be 
Decided 

The meeting of the Southern Council 
American Association Advertising Agen¬ 
cies in Asheville. July 7, will be the 
third successive annual session of this 
organiration, which has accomplished a 
large volume of constructive work since 

Jekkkrson Thomas, 
Chairman Southern Council A. A. A. A. 

its formation charter. Members include 
every agency in the southern territory- 
qualified for affiliation with the national 
organization. Other agencies now eligi¬ 
ble will be warmly welcomed to mem¬ 
bership and several applications are an¬ 
ticipated in the early future. 

The Southern Council has labored 
with good results for correction of im¬ 
proper practices on part of its members 
and for adoption of higher standards of 
service with splendid results, though 
naturally little publicity has been given 
its eflforts in this direction. During the 
last year much attention has been paid to 
closer relations between organized agen¬ 

cies and members of the Southern 
\ewspaper f’ublishers' Association, as 
well as with farm paper publishers of 
the South. A joint committee (com¬ 
posed of B. Kirk Rankin, Southern 
\griculturist, Xashville, representing 
farm papers; \V. C. Johnson, Chat¬ 
tanooga News, Daily Newspapers; and 
Jefferson Thomas, Southern Council, 
A. .\. A. -A.), agreed unanimously on a 
basis mutual relations and the report of 
this committee will be considered at 
joint sessions in .Ashville. 

Big Help to Basinesg 
Members of the Southern Council 

prepared copy and supplied plates for a 
series of educational advertisements, ad¬ 
vertising. assessing themselves twice the 
annual dues to provide funds. The 
Southern newspapers generally donated 
space for these ads, which have aroused 
great interest throughout the territory 
and have unquestionably helped in the 
development of new' business. 

The .American .Association of .Adver¬ 
tising .Agencies regards the Southern 
t'ouncil as perhaps the most active of 
its branches in proportion of membership 
and pays it a great compliment in hold¬ 
ing at .Asheville, July 8 and 9, its quar¬ 
terly executive board meeting in joint 
session with the Southern Newspaper 
f’ltblishers’ .Association and Farm Paper 
Puhlishers of the South on the evening 
of July 8. 

President Johns of the .A. A. .A. .A. will 
tell what the association is doing for 
advertisers; Newspaper Committee 
Chairman \V. fJ. Rankin will tell of its 
accomplishments for newspapers; Agri¬ 
cultural Committee Chairman Charles 
al)out its service to farm papers; and 
executive Secretary O’Shaughnessy will 
tiutline the ways in which publishers may 
c«»-operate for greater efficiency. 

U'Shaughnessy Will Tour South ^ 
Kvery indication now points to a large 

attendance and a successful gathering. 
The Southern Council meets first at 
2.30 on the afternoon of the seventh for 
committee reports and action on un¬ 
finished business. .At 8 o’clock that eve¬ 
ning another executive session will dis¬ 
cuss intimate matters on agency prac¬ 
tice. 

.At 10 o’clock Tuesday morning will 
occur the election of officers for the com¬ 
ing year. Those chosen to qualify after 
the annual meeting of the .American As¬ 
sociation in October. 

Great pleasure will be manifested by 

First 
In six months of 1919 The 

New York Times published 

a greater volume of adver¬ 

tisements,* and recorded a 

greater gain than any other 

New York newspaper. 

all members if Past President Massen- 
gale’s health permits his attendance, 
which now seems probable. 

Following the .Asheville meeting. Ex¬ 
ecutive Secretary O’Shaughnessy, of the 
.American .Association, will address the 
advertising clubs and civic bodies of 
Knoxville, Chattanooga and .Atlanta and 
appear before the annual meeting of the 
Georgia Press Association at Monroe. 
In each city visited he will have in¬ 
formal conferences with newspaper ])ub- 
lishers. 

In Atlanta, Publisher \V. G. Bryan of 
the Georgian and .American, who is 
chairman of the advertising committee 
of the Southern Newspaper Publishers' 
.Association, will entertain Mr, 
O’Shaughnessy and other members of 
the executive board of the .American 
.Association with a week-end party. 

Stanch Believers in Advertising 

The Southern Council of the .A. .A. 
.A. .A. believes in advertising as the 
means more rapidly developing the won¬ 
derful resources of the South and is 
committed to efficient methods for the 
benefit of clients that the volume of 
their business may be speedily increased 
through its profitably productive nature. 

To this end members are working co¬ 
operatively in perfect harmony and with 
visibly satisfactory results. More and 
more southern advertisers are appreciat¬ 
ing the character of service obtainable 
fr.jm home agencies and the tendency 
of their employment is steadily grow-ing. 

Membership in the Southern Council is 
now' regarded as a valuable asset by 
every member and indications are that 
soon it will be sought by all reputable 
agencies of the territory. 

While all the Southern Council meet¬ 
ings will be confined to the membership 
there will be ample opportunity between 
sessions for personal interviews with ad¬ 
vertising agencies present. 

Officers of Council 
Jefferson Thomas, of the Thomas .Ad¬ 

vertising Service, Jacksonville, is chair¬ 
man of the Southern Council. H. L, 
Staples, of Staples & Staples, Richmond, 
is secretary. In addition to these mem¬ 
bers the following are members of tht;. 
Southern Council: Thomas E. Basham 
Company, Louisville; Cecil, Barette & 
Cecil, Richmond; Chambers Agency, 
Inc., New Orleans; Nelson Chesman & 
Co., Chattanooga; Ferry-Hanly Adver¬ 
tising Company, New Orleans; Johnson- 
Dallis Company, Atlanta; Mas.sengale 
.Advertising Agency, Atlanta; Frank 
Presbrey Company, Norfolk, Va. 

Changes on La Porte Herald 
L.\ Porte, Ind., July 2.—E. M. Wolf, 

advertising manager of the Herald has 
resigned to accept a position with the 
Northern Indiana Gas & Electric Com¬ 
pany, at LaFayette. R. K. MacDottgal 
of the editorial staff will be his succes¬ 
sor, while Russell Lynch of Racine, 
Wis., takes Mr, MacDougal’s place. Mr. 
Lynch was formerly with the Racine 
Times-Call. 

—from the Secretary of the Interior: 

In his annual report (December, 1918) 

to the President. Franklin K. Lane 

said, “ . . . there is no one thing 

so supremely essential in a government 

such as ours, where decisions of such 

importance must be made by public 

opinion, as that every man and woman 

and child shall know one tongue, that 

each may speak to every other and that 

I all may he informed.** 

The daily newspaper is the University 

of the Masses. It is the one national 

meeting ground of all classes, profes¬ 

sions, interests, the rich and the poor. 

This force, national or sectional as you 

wish, can educate all classes to buy 

better merchandise,—your merchan¬ 

dise. It can be localized right where 

your goods are for sale and extended to 

keep pace with distribution. 

Invest in newspaper advertising. 

E. Katz Special Advertising Agency 
Establiahed 1888 

Publishers’ Representatives 

New York Kansas City 
Chicago San Francisco 

From 1 nniers* Ink. ix.iur of ^iarch 6, 1919. 
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The Florida Times-Union prints the full leased 
wire day and night news report of the Asso¬ 
ciated Press, supplemented ’ by a special wire giving box 
scores of the National and American League Baseball 
games also a leased wire report, (eight hours service) of another news gath¬ 
ering agency, also special dispatches from its Washington correspondent. 

No newspaper in Florida or the Southeast receives or publishes as much general news mat¬ 
ter as does the Florida Times-Union. 

The Florida Times-Union prints all the news of Florida. Correspondents in every impor¬ 

tant town in the State send by wire the particulars of important happenings in their community. 

No paper in Florida publishes so complete a State News Service as does the Times-Union. 

The Florida Times-Union covers the local news field thoroughly. 

The Florida Times-Union prints daily a full page of editorials, not syndicate features but 

carries on other pages a number of special features. 

Superior news service has given the Times-Union a circulation far greater than that of any 

other newspaper in Florida or the Southeast. The Florida Times-Union leads in City, State 

and Total circulation. The City circulation of the Sunday Times-Union is greater than the total 
gross press run of any newspaper in Florida other than the daily Times-Union. 

The Florida Times-Union maintains a year around daily automobile delivery service cover¬ 

ing a radius of one hundred miles from Jacksonville. 
No newspaper in Florida or the Southeast carries so great a volume of advertising as the 

Florida Times-Union. 

Record of advertising carried by the Florida Times-Union during 

the first six months. 

A Gain of More Than 

January 
1918 

550,270 

February 651,574 

March 646,142 

April 546,826 

May 587,128 

June 532,465 

Total Agate Lines 3,514,405 

One Million Lines 
1919 . Gain 

632,033 
667,751 
830,515 
872,665 
881,027 
815,332 

4,699,323 1,184,918 

FIRST IN NEWS—FIRST IN CIRCULATION—FIRST IN ADVERTISING 

THE FLORIDA TIMES-UNION 
Jacksonville, Fla. 

Benjamin & Kentnor Company, 
New York.—Chicago. 
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IM)EPENDENT AGENTS 

PLAN ORGANIZATION 

iMuthea>tern As^soriation May Start 
"Truly Demorratir National Body 

ftpen to All General Agencies 
Recognised by Publishers” 

At its Asheville meeting, July 7-9, it 
is quite probable that the Southeastern 
Advertising Agents’ Association will in¬ 
vite all so-called “independent” advertis¬ 
ing agencies throughout the United 
States to assist in the formation of what 
Dillard Jacobs, of Atlanta, its president, 
terms a “truly democratic National As¬ 
sociation, whose membership will be 
open to all general agencies that are 
recognized as such by publishers.” 

In a statement of his association’s 
plans, Mr. Jacobs said to Editor & Pub¬ 

lisher : 

“Until such a democratic association is 
formed, or until the existing associations 
renounce their monopolistic tendencies 
and become truly democratic, it will be 
useless to expect any real and substan¬ 
tial progress in protecting the abuses 
which now exists in the general agency 
held. 

“The Southeastern Advertising Agents 
Association, was organized primarily 
for self protection and for the purpose of 
opposing invidious propaganda of cer¬ 
tain so-called National Associations of 
Advertising Agents, which, in our 
opinion, constituted cliques rather than 
bonafide national associations of the 
thousand or more general advertising 
agencies of the United States, only a 
hand full, about ten per cent, are mem¬ 
bers of any association, and until the 
birth of the Southeastern Association 
there was no truly democratic organiza¬ 
tion. which welcomed to its membership 
all legitimate general agencies. 

“The members of the Southeastern 
.Advertising .Agents Association maintain 
that Ixith the interest of the publisher 
and that of the advertiser, as well as the 
efficiency of general agency service, de¬ 

mand that the gate to the general field 
shall be held wide open on a purely 
democratic basis to all worthy comers, 
and that the publishers and not the 
agents' Competitors should determine 
whether he is worthy of recognition. 

“\Ve protest against the autocratic 
propaganda which seems to have for its 

Dillard Jacobs. 

motive the converting of the general 
agenc3- business into a franchise. 

“W'e maintain that open competition 
of a legitimate type is essential to the 
maintenance of a high standard of effi¬ 
ciency in the general agency field. 

“We protest against any plan or basis 
of agency recognition which, in whole 
or in part, would put into the hands of 
his competitors the power to exclude a 
new agent desiring to enter the field of 
general advertising. 

“We unreservedly condemn the efforts 
which are being made by certain asso¬ 
ciations to make it appear that their 
membership includes all of the leading 
representative, respectable or efficient 
agencies of the United States. 

Headline History of the World War 
Copyright, 1919, New Era Features. 

A DAILY cross-section of the five years of world war— 
decisive events for each day seen at a glance. 

Readers clip it for their scrap hooks. 

Editors find it an invaluable reference—advance notice 
of important world-war anniversaries. 

Forty papers have hooked it, among them: 

Philadelphia Bulletin 

Providence Journal 

Detroit Free Press 

Albany Times Union 

Binghamton Press 

Schenectady Union Star 

Utica Press 

Salt Lake City News 

Hoboken Observer 

Pasadena Star News 

Gadsden (Ala.) Times News 

Hot Springs (Ark.) New Era 

Meriden (Conn.) Record 

Moscow (Id.) Star Mirror 

Other features coming. Get aboard now and have first pick. Wire 
for terms. 

New Era Features 

“We maintain that such propaganda is 
clearly misleading and unfair and works 
an unjust hardship upon about nine- 
tenths of the agencies of .America, which 
are neither invited to join nor admitted 
to the membership of said associations.” 

KENNER RETURNS TO A. A. C. W. 

The Sustaining Membership List. Is Also 
Enjoying Steady Growth 

H. J. Kenner, of Minneapolis, for¬ 
merly secretary of the National Vigi¬ 
lance Committee of the -Associated Ad¬ 
vertising Clubs of the World, has re¬ 
joined that organization in his former 
position, succeeding G. F. Olwin, who 
has resigned. 

Some recent additional “sustaining 
members” of the Associated .Advertising 
Clubs are: 

Standanl Four Wheel Tire Company, Keokuk, 

la.: Little Giant Co.. Mankato, Wla.; Century 
Kubher Works, Chicago; Fitzgerald Manufaetiir 
ing Company, Torrington. Conn.; Glolie Rubber 
Tire Manufacturing Compan.T, New York; Hilo 
Vamiab Corporation, Brooklyn; Kelly-Springfleld 
Motor Truck Co.. Springfield, O.; Diamond 
Motor Car Co.. Chicago; United Security Co., 
Canton. O.; Harvey Spring & Forging Com¬ 
pany, Racine, Wia.; McFarlan Motor Company, 
Connersville, Ind.; National Tire & Rubber Co., 
East I'alestine, O,; Crocker-McElwaln Co., 
Hol-voke. Mass.; Scenic Film Company. Atlanta; 
Russell M. Seeds Company, Indianapolis; W. C. 
WochI Co.. Minneapolis; American Rolling Mill 
Company, Middletown, O. 

New “A. M.” Paper for Tulsa 

Tulsa, Okla., July 2.—.A new morning 
newspaper. Republican in state and na¬ 
tional politics, will be launched here in 
the near future, it is announced. A 
group of wealthy oil men are financing 
the proposition and the plan is to make 
a paper of statewide influence. Names 
of the men backing the paper have not 
been disclosed and will not be made 
known ’til all plans are completed. 

N. Y. German Press Writers 

Plan Labor Union 

Will Seek Raise in Salaries as Soon as 
Organization le Completed, Pro¬ 

motors Say 

■A labor union, to be composed e.\- 
clusively of men employed in the edi¬ 
torial departments of German news¬ 
papers in New York City, editors, copy 
readers, reporters, proof readers and 
artists, is being organized among the 
members of the German Press Club. 

Its promoters say it will be completely 
organized within the next two weeks, 
and that its membership from the start 
will be at least 100, or 90 per cent of 
the men actively employed in the edi¬ 
torial rooms of local German news¬ 
papers. 

When organization has been per¬ 
fected, it is planned to make applica¬ 
tion to the managements of the five 
German newspapers of New York City 
—the morning and evening Staats Zeit- 
ung and Morgen Journal and the 
Socialist paper, the Volks-Zeitung, for 
increased wages. 

A committee, of which Theodore F. 
Cuno is chairman and Arnold Fueredi 
is secretary, is in charge of organiza¬ 
tion, and also has been conferring with 
a committee of Typographical Union 
No. 7, with a view to having the new 
organization affiliated with the union. 
Overtures by this committee to this end. 
Mr. Fueredi said, had met with a hearty- 
reception. 

Los Angeles, Cal., June 25.—F. W. 
Kellogg, publisher of the Los Angeles 
Express, is reported to be planning to 
start an evening daily at Pasadena in 
the fall. 

SOUTHERN PROSPERITY 

CHATTANOOGA, TENN. 

THE NEWS 

A TRINITY 
Never in its history has THE NEWS printed a bet¬ 

ter paper, carried more advertising—local and na¬ 

tional—or enjoyed more prosperity. 

CHATTANOOGA 
A wonderful field—a more than prosperous sec¬ 

tion and— 

THE NEWS 
A real result producing medium of proven value. 

Your market investigated—your local troubles ad¬ 

justed—a complete cooperation department at your 

service always. 

W. C. JOHNSON 
CHATTANOOGA 

JOHN M. BRANHAM CO. 
NEW YORK ST. LOUIS DETROIT ATLANTA CHICAGO 
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Th ese representative dailies now 

operate Model 20 Display Lino¬ 

types—producing the bulk of 

their display composition direct 

from the keyboard with straight- 

matter speed and economy. 

Send us a copy of your paper for arutlysis. We will 

show you what percentage of display composition 

can be set direct from the Model 20 keyboard. 

Mergenthaler Linotype Co. 
ISew York, U. S. A. 
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WANT CLOSER AGENCY 
RELATIONS 

Four Asheville Conventions Will Take 
Up Matters of Standards of Practice 

to Bring About More Effective 
Co-operation in South 

A joint committee of the Southern 
Newspaper Publishers’ Association, 
Southern Farm Papers, Association of 
Southern Advertising Agencies, and the 
Southern Council of the American Asso¬ 
ciation of Advertising Agencies has 
drawn up a series of recommendations 
on agency relations which have been 
submitted to their resitective member- 
shi(is for action at their annual conven¬ 
tions in Asheville, X. C., next week. 

The purpose is to bring about closer 
and more effective co-operation. 

The joint recommendations say: 
“It must become evident to any South¬ 

ern publisher who studies the advertis¬ 
ing situation that his interests and those 
of the reputable advertising agencies are 
identical and that the closer and more 
harmonious his relations with such agen¬ 
cies, especially those located in the same 
section of the country, the better it is 
for him and for them. 

“It should l)e equally apparent to the 
ad\ertising agencies of the South that 
in a very considerable degree their 
capacity to properly develop new ac¬ 
counts and in an even larger measure 
their ability to render satisfactory 
service to clients is dependent upon the 
character of the co-operation and sup 
port they receive from the publishers of 
their territory. 

‘in order that there may l>e speedily 
attained a more intimate and mutually 
beneficial relationship between the pub¬ 
lishers of the South in every field and 
the advertising agencies of this part of 
the country which operate on ethical 
and sound lines, we heartily recommend 
and urgently advise the adoptioti of the 
following practices by these closely al¬ 
lied business interests; 

f>n the Part of Publishers 
-4'Miirtiiinie tl»** •llowanc** of coin 

mlKtsioiw to i**M ii4*ttially to rooelTc 
them. White it in not oiir purp<iM> to advlHe any 
r*ubli»lior to witlnlmw rocoirnltlon already granted 
front an aeenur exuepf for cauae, we atronicl.v 
tirfe that extreme rare In* eierrlaeil In extending 
It hereafter. <>nr ««4«Tvi«*«»a are ofrer<»d piihltahera 
io helping them to determine whether or not new 
agenrle« aaking recognition are entitled t<» It. 

*TonmiN»4iona.—Allowance f»f the atandard 15 
per cent. <*omniia«lon and 2 |M*r cent, caah dla- 
<*00111 In ca«e^ where ind already done. Agency 
aer\ice of the right ty|»e eama 15 imt cent, tm 
the gnm^. and In paying thla puhllahera make 
poaalhle the derotlon of greater eiwrgy to the 
derelopnient of new towlnea*. 

“Rate < arda.~Ad*i<tion of «uch forma and ad¬ 
herence thereto a« will make theae lm|»oa*<lhlc of 
different Interpretatlona. I’p to thia time the 

cardi of a nunil»er of pnhllcatlona hare been a<i 
confiiaing aa to lead many etimpllcation?*. The 
atandard form recommende*! hy the American 
Aaao<iatlon »»f Adrertlaing Agenciea la pracii 
cally proof agalnat errora and ahoiild t»e univer- 

aally n«ed. 

Make Rate* Conform 
“T»cal ltna1n*'aK. Making the ratea f<»r thla 

<smrorfn with tlioa** at which foreign advertlaing 
la carried and allowing agenciea commlaalon on 
advertiaing originated In the h(»me ritlea of pith* 
liahera on which they render adequate aerrice 
will encourage afo^cial attention to ita derelof* 
meni With the |»oa*<lhle excefdlon of purely re 
tall ticcoiinta. puldiahera will find it pr<ditalde 
mrt to diacrindnate againat agenciea on local 
l•llflin• oa. 

••.\eknowledgment and lillla. Ordera fr<»m ad- 
TcrtUhig agenc|4»« ahoiiM l»e ackn^»wle«lg»‘d In 
erer> inatance or pnmiptly returned If not ac¬ 
ceptable. In the altaence of direct Information 
that the adrcrtlaing will be carried aa ordered 
a great deal 4»f extra work la required of the 
agenciea. Invoicea ahoiild he mailed not later 
than the flrat of each month for all adeertialng 
Inaerted during the preceding month. 

“Checking Copha.—Prompt mailing of laauqa 
Containing advertUementa inwrted on their order 
to agenciea at the time of publication ia eaaentlal 
to the maintenance of pleaaant relatlona between 
them and publiahcra and aavea both from iiaeieaa 
expenae. 

On the Part of Agencies 
"Oriler Form*.—TtK-re U room for ronaidorablr 

Improrement in the form of ordera aent out by 
agenciea. aa heretofore, in aome Inatancea. theae 
liare been lacking in cleamcaa of detail. The 
adoption generally hr ita membera cf the atao 

dard order form of the American .\«aoclation of 

AiivertlHiug Agencies will almost wholly eliminate 
cause for cumplaiiit in this connection. 

“Engravings and J'lates.—Agencies are urged 
to more carefully hK>k after shipments of en¬ 
gravings and plates. Often delay in receipt of 
theM* hy the puhlishera until scheiliiled dates of 
insertion have passed entails (HMiahlerablc cor¬ 
respondence that might lx* avoided. Unless the 
agency is absolutely assured of its ability to for¬ 
ward plates at a given time it is lietter to delay 
mailing of orders iN*nding definite information. 
I'nder preMUit isistnl servli^e t*oU4lltion8 only spe¬ 
cial delivery mall can Ite de|K*nded upon for 
quick tratisiiilMKioti. 

Do More Development Work 
“iHfvelopiiieiil Work.—Agencies are urged to 

gixe the utmost possible c<f-uperation to the pub¬ 
lishers of their vicinity in the matter of develop¬ 
ment of new accounts. Some important news¬ 
papers and farm journals In the territory of the 
Southern Council have complained that Northern 
agencies will go much further in this direction 
than those of the South. .Any 'leads* offered to 
Sf»uthern agency by a publisher should be care¬ 
fully Investigated and at least followecl by cor- 
res|Kiudence until their itotentiallties are un¬ 
covered. 

“OrganiJhvl Effort.—Since some 150 of the 
l«*ading agencies of the country are working con¬ 
structively and in the greatest harmony as mem- 
iters of the American Association of Advertising 
Agencies—nine of these In the Stuithern Council 
— It is urged that every agency affiliate therewith 
for its own lH*nefit and for the giKsI of the ad 
xertising profession and of the publisliing busi¬ 

ness. The qiialificathms for roemiMTship are auch 
as can l>e met by any agency capable of render¬ 
ing efficient service tt» advertisers.’* 

Vofcue to Have Foreign Editions 
Conde Nast, publisher of Vogue, X'ew 

York, sailed Monday on the Aquitania 
with Frank Crowninshield, editor of 
Vanity Fair, to arrange for the publica¬ 
tion of a French edition of Vogue, which 
will circulate in Russia, Italy, Sweden 
and Denmark. A Spanish edition of 
the publication is being well received in 
South American countries, Mr. Nast 
.said. 

In June Texas oil production reached 
the new high mark of approximately 
259.000 barrels of crude a day. 

The Lee Newspaper 
Syndieate Announces 
the Purchase of The 
Madison, Wisconsin 
State Journal Effective 
July 1, 1919. 

The papers comprising the Lee Syndicate 

are the following publications: the Daven¬ 

port, Iowa, Times; the Ottumwa, Iowa, 

Courier; the Muscatine, Iowa, Journal; the 

La Crosse, Wisconsin, Tribune & Leader- 

CAROLYN WELLS 
NEW DAILY FEATURE 

(Illustrated by Phillipps Ward) 
Release date, July 14th 

Today in History 
Anniverxery of Fall of the Baxtile 

By Carolyn Wells 
furious mob of people. 

Aided by fire and steel. 
Maddened by riKhteous fury 

Demolished the Kastile. 

They burst the iron hinges 
.\nd flung the cell doors wide, 

Where anguished souls hail sufTere<I 
And tortured victims died. 

In deepest, darkest dungeons 
They plied their gruesome task. 

.\nd found the muldering bones of him. 
Who wore the Iron Mask. 

To<Iay (though passing bell is heard 
For Martyred Delaunay), 

The whole French Nation joyously 
Celebrates Bastile Day. 

Cnpyright, 1019, Thoml'son Fraturc 

Press; the Madison, Wisconsin State Jour¬ 

nal; the Hannibal. Missouri, Courier-Post. 

The newest acquisition to this group of 

papers, the Madison, Wisconsin State Jour¬ 

nal, is the second oldest newspaper in the 

State of Wisconsin, having been founded 

eighty years ago, with a present circulation 

of 15,000 daily. It has been all these years 

the leading newspaper in Madison, puh- 

likhing every evening and Sunday morning. 

All the papers are independent evening 

newspapers, each thoroughly dominating 

its field. 

The Lee Newspaper Syndicate, 

E. P. Adler, President. 

James F. Powell, Secretary. 

Main Office, Davenport, Iowa. 

The foreign representatives of the original LEE 
SYNDICATE NEWSPAPERS are 

CONE, LORENZEN & WOODMAN 

New York Chicago Detroit Kansas City Atlanta 
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New Orleans, Wide-awake, Resourceful, 
Constructively Progressive 

New Orleans people have caught the spark of the 

spirit and fanned it to a roaring flame. Not only the 

South, but the whole country has come to a keen realiz¬ 

ation of New Orleans’ great marketing, shipping, and 

manufacturing facilities. 

It is the distribution center of an enormously rich 

and developing section. 

It is the natural commercial gateway between the 

United States and Central and South America, the 

trade with which is increasing by leaps and bounds. 

It is a big, wonderful city and shows potential 

qualities which are daily making it more of a factor in 

every line of business in which the country is engaged. 

Those who know assert emphatically and in such un¬ 

qualified terms that modesty makes us hesitate to quote 

them, that no other force, factor, individual or insti¬ 

tution has done more to bring about this state of affairs 

than 

The New Orleans Item 

Editorially the ITEM sets a national standard in its 

appeal to the live, alert, red-blooded and responsive 

people of its community. It is to this that is ascribed 

much of its power and influence for aggressive and pro¬ 

gressive work. 

Its policies have brought to it a tremendous circula¬ 

tion among the “moderns” of New Orleans, and made 

it the favorite newspaper of those who have a construc¬ 

tive voice and hand in the hig things that are making 

the city great. 

Merchandising and Advertising 
Realizing that if its advertising columns are to show 

the greatest measure of resultfulness there must be a 

real tie-up between the manufacturer’s advertising and 

the selling efforts of the retailer, the ITEM went to 

work with the same earnestness and unselfish devotion 

to a great cause that has marked it in other features. 

A publication known as Merchandising and Adver¬ 

tising, edited with skill and care, contributed to by 

some of the brightest and keenest men and women en¬ 

gaged in business promotion, goes regularly to every 

merchant, hig and little, in the ITEM’S territory. 

News of advertising campaigns, merchandising sug¬ 

gestions of every kind, methods of co-ordination, of 

publicity and selling plans, so-called trade helps, are 

set forth in a way that is making more effective all ad¬ 

vertising expenditures in New Orleans, and redound¬ 

ing to the profit and satisfaction of manufacturers, 

jobbers, retailers, and even to the consumers them¬ 

selves. 

The retailers of New Orleans know from constant ex¬ 

perience that ITEM advertising “moves the goods.” 

ITEM readers are made up of those who have either 

been born in the more modern era, or who have shaken 

off the shackles of custom and tradition that all too 

often render advertising and other methods of sales 

introduction so slow and difficult of result. 

The NEW ORLEANS ITEM has a larger circulation 

than any other afternoon newspaper south of the Ohio 

or Potomac rivers. 

Its advertising columns are open only to advertisers 

of clean, wholesome and useful products. 

Its Promotion Department, highly efficient, is at the 

service of such advertising. 

Visit New Orleans with the A. A. C. W. Conventi<ui in 

September. New Orleans will make you glad you eame. 

THE ITEM 
James M. Thomson, Publisher 

Burrell Bldg., New York 

PUBLISHING COMPANY, Ltd. 
Arthur G. Newmyer, Associate Publisher 

The John Budd Company 

National Advertising Representatives 

Tribune Bldg., Chicago Chemical Bldg., St. Louis 
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Truth Is In No Danger, So Long At I 
For a ‘*Close-ljp‘” of this onderful Record-Breaker” see any issue of 

the Birmingham News—any time—Look closely! Only a trained 

eye can distinguish much of their reading matter, which is _tCT^ ^ 

only marked with a tinv “w/i ." 

Vtlr*'**!#* 

Here areiireprod 

and the trade paper: 

It is tr^ that' 

MEASURE their 

so-called lation 

productio i of pj 

ANY DM IN 

ing in Ne> 

the NjL of a 

\ «»«* . 90^^ .0k **2 

ing gtudic 

am day 

mm 

Reproduced 

from Page 161 

of the 

Birmingham 

News of May 6, 

1919 

an)jkind 

^TSifto ’ 

THE JOHN BUDD COMPANY 
Advertising Representatives The Birmingham Ledger i 

Tribune Bldg.. Chicago Burrell Bldg., New' York Chemical Bl^^, St 
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U Reason Is Free To Combat Error” 
ire ^productions of some “wonderful” figures recently published in the Birmingham News, both in their own paper 

ad«| papers throughout the United States. 
I 

' that The News carries each month (and did in May) an immense amount of business. But with our own hands we 

their “National” advertising for May, and they carried (slightly more or less) 91,522 lines (6,538 INCHES) of 

lational” advertising that the Birmingham Ledger declines to accept. Herewith, for instance, a photographic re- 

of page 16, of The News of May 6th, 1919, and (Reprinted from a Recent Birmingham News Advertisement) 

Dj^EV the week, any month, (now in July, -;--T-- 

tuMiDlook), you can find this same class of advertis- National Advertising For May 
in fc News. Ask your checking department to bring ^ Here, expressed in lines, are the actual figures on the national 

p r o advertising printed by the three Birmingham newspapers m May, 

sN re of any day to your desk and SEE WITH YOUR compared with the same month of last year: I 
'WT EYES! News Age-Herald The Ledger 

May, 1919 .... 299,418 180,642 110,670 
May, 1918 .... 169,834 96,950 96,894 

Moreover, the News in all its claims and advertis- 

itudiously avoids admitting that The Ledger is 

kday paper and hm no Sunday edition. Take 

le News’ Sunday figures from these “compara- 

iw” claims and they don’t “lead” quite so far. 

Gain. 129,584 83,692 13,776 

It will be noted that The News printed 8,106 lines more national 
advertising than the other two newspapers combined, and that The 
News’ gain was 32,116 lines in excess of the combined gains of the 
other two newspapers. 

Yes, The News “leads” in ADVERTISING, but not in the faith of the better class of Birmingham people and 

merchants. Its “lead” in some so-called advertising is SUPREME, and The Ledger for one, is glad of it. 

The Birmingham Ledger bars from its columns advertising that The News tries hard to get. That’s why 

, The Ledger is booming in both clean LOCAL and NATIONAL advertising and why dollar-for-dollar spent— 

PAYS BEST. 

Birmingham is a city of nearly 250,000 people and serves a radius in which there are probably 500,000. 

m The claim, therefore, that “YOU can cover Birmingham at one cost by concentrating in The News” is used not 

for your best interest, but to get all YOUR money and prevent 'any other paper here from getting ANY- 

** THING. 

It’s up to the high-class agencies and advertisers now—man to man. The Ledger doesn’t allow ques¬ 

tionable advertising to get in its columns and offset the claims of its HONEST advertisers; moreover. 

The Ledger “recognizes” and gives commissions only to high-class, competent agents—not the cut rate 

“sharks.” 

Think it over and if you want real help and cooperation in Birmingham—you can trust The 

Ledger. 

Let us mail you a sample of The Birmingham Ledger. If you can find an objectionable advertisement of 

, we will give you a full schedule, and, to boot, your agency full commission. Try this: It’s worth going after. 

THE BIRMINGHAM LEDGER 
J. A. (‘‘JOE”) MARTIN, Vice Prest. and Adv. Mgr. 

cal Bli St. Louie Member A. B. C. 
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ORLD WAR WROUGHT 
WONDERS IN SOUTH 

After Half Centur\ of Slow Reconstruc¬ 
tion Her People Have Entered Upon 

a Period of Marvelous De¬ 
velopment 

Hy Meigs O. Frost 

New Ori.eans, June 28. 
“The South has found itself, and— 

confidentially—the South has gone back 
to work. That’s the biggest single fac¬ 
tor in the South’s amazing prosperity 
today.’’ 

There’s the analysis of Arthur G. 
N'ewmyer. Southern vice-president of 
the Associated Advertising Clubs of the 
World and associate publisher of the 
New Orleans Item. 

“These people of the South lacked 
self-confidence—that was their chief 
trouble as it revealed itself to me, as 
well as one of my relative newness in 
this part of the United States could 
judge,’’ said Mr. Newmyer, who has 
iieen a resident of New Orleans during 
the past eight years. “As a group, they 
were .still rehabilitating themselves from 
the depression that followed the Civil 
War. 

Need Be Backward No Longer 
“The whole South, in the main, had 

the attittide of the fellow who owes the 
bank—whose note is coming due and 
who isn’t quite stire of himself or his 
l»Ians for meeting it. The South had 
its hat in its hatid when it approached 
the remainder of the United States. 

“Before the World War burst upon 
us, the South was very, very gradually 
coming out of that class. The farmers 
and the small merchants were slowly 
getting on their feet. 

“.\nd then came the revelation of the 
war. It was a searchlight turned on 
the South whereby the South saw itself 
and found renewed self-respect in what 
it saw. 

“Those farmers and small merchants 
.—the bulk who make up prosperity, not 
the few who reflect it—paid their debts. 
They bought that new tractor for the 
farm. They enlarged that stock in the 
store. 

“They had known modern possibili¬ 
ties l)efore. But they had felt that they 
couldn’t afford the investment. The 
South had the conservatism born of 
suflFering. The South had been afraid 
to dare. 

Dawn of the New Day 
“But the World War changed all that. 

The small farmer paid his debts and he 
bought the tools he had long dreamed 
of owning—but had been too conserva¬ 
tive to ‘risk’ his money on. .\iid with 
modern equipment he Itegan to get mod¬ 
ern erticiency priKluclion. That man of 
weather-grayed walls and wire-loop 
fasteners on his pasture gate began to 
tighten up all the liKtse ends. He even 
licgan to get luxuries! He painted his 
house and his corn-cribs and his barns 
and his tool sheds! He bought his au¬ 
tomobile and found that he had some¬ 
thing to increase production and ef¬ 
ficiency to a point where he looked at 
his gasoline bill exactly as he did at his 
bill for selected seeds. It was an in¬ 
vestment. It paid dividends. 

“From being afraid to dare, the South 
pocketed the rewards of daring. The 
Southern farmer felt he was needed by 
the North. He emerged from that petty 
pessimism under whose shadows had 
thrived such abominations as the T)uy-a- 
bale’ movement. He learned that he 
wasn’t the ‘Orphant .Annie’ of the 
United States. He heard the whole na¬ 
tion rooting for him. Back of that root¬ 

“Yoii Have Done More for the Industry of Newspaper 

Advertising Than Has Previously Been Ac- 

eoniplished by Any Single Factor” 

J.ASON ROGERS, publisher of the New York Globe, one of the dom¬ 
inant evening newspapers of .America, in a letter to the publisher of 

Fiiitor & Pibi.isher, under date of July 1, says: 

“Please accept my sincere thanks for the beautifully bound linen 
mounted reprints from the Editor & Pi.'Bi.isher covering newspaper ad¬ 
vertising rates and circulations. 

“I consider that in gathering and publishing this data you have done 
more for the indu.stry of newspaper advertising than has been previously 
accomplished by any single factor. 

“The newspapers of the country should show their appreciation in 
substantial form, for it has remained for you to show us all how a decent, 
worth-while newsjiaiier trade paper should be conducted. 

“Having known you for upwards of twenty-five years, I have gone out 
of my way to assure other newspajicr publishers that in dealing with you 
they are dealing with a man 1(K( per cent on the level and absolutely de¬ 
pendable.” 

ing he heard the plea of the whole 
world. ‘Come on. South! We need 
you !’ was what he heard. .And he came 
running. He found himself! 

Sequels to Two Wars 
“The South discovered its new self 

l)y the light of the glare of the World 
War. The South learned the productiv-* 
ity of its soil—the resources of its peo¬ 
ple. One war nearly wrecked the South. 
The W'ar of VV'ars gave the South a new 
viewpoint. 

“The South droi)ped the pity that had 
lieen riding its back like an Old Man of 
the Sea. The South found pride in its 
place. .And where that pity had bowed 
the South’s back, pride straightened it. 

“Out of that renewed self-respect the 
South’s community spirit was horn. It’s 
the community spirit of men bound to¬ 
gether by hard work and made rich to¬ 
gether by its rewards. 

“The South still holds its respect for 
its ancient chivalry. The South still 
doffs its hat in reverence to its beauty. 
But the ‘line old Southern gentleman’ 
and the ‘Southern l)elle’ of romantic 
idleness have ceased to dominate the 
whole life of the South. 

“The Southern man and the Southern 
wliman have rounded the corner of the 
old days when the contrast between their 
lineage and culture and their poverty 
were a national anecdote. They’re 
ceased using their couiion-scissors of 
‘liefo’ de wall’ to trim the fringe from 
iheir cuffs. They’re using those scissors 
once more to clip coupons. They’re 
using their pens, not to write memoirs 
of past glories, but to make out deposit 
slips for their bank. 

“Confidentially—the South has gone 
back to work. .And the South has found 
joy and self-respect and prosjierity in 
doing that work.” 

BELLMAN GIVES LAST RING 

Minneapolis Publication Staff Holds Fare¬ 
well Dinner June 26 

.MiNNEAroi.is. June 27.—With a merry 
ringing of his bell and a Godspeed to all 
friends and w-ell wishers, the Bellman, 
for thirteen years a spokesman of 
opinion, jiut out his lantern and retired 
permanently from his rounds at a din¬ 
ner last evening, attended by members 
of the staffs of the Bellman and the 
Northwestern Miller, representatives of 
grain and milling interests and of other 
Minneapolis publications. 

William C. F-dgar, editor of the Bell¬ 
man and Northwestern Miller, was host. 
Mr. Edgar says the discontinuance is 
due to other professional and business 

engagements to which he is committed 
and that rather than permit the Bellman 
to pass into other hands and possibly, in 
the course of time, suffer deterioration, 
he and his associates preferred to dis¬ 
continue its publication. Major 11. -A. 
Bellows and C. K. Michener were as¬ 
sociate editors. 

Marvin Brown Buys Ada News 
.Ad.a, Okla., July 2.—Marvin Brown, 

formerly of the Menace, has purchased 
a controlling interest in the Evening 
News and has assumed the editorial 
reins, succeeding Byron Norrell. W. D. 
Little, who was executive secretary to 
the State Fuel .Administration during 
the war. is now business manager. Miles 
C. Grigsby, formerly business manager, 
is now devoting all his time to the local 
advertising field. 

The Fayetteville Observer is North 
Caroliiia’s oldest newspaper. ' It was 
established in 1817. 

Rfegins Work as Advisor to 

N. Y. Publishers 

Lester L. Jones Will Have Title of 
Business Manager and Will Conduct 

Negotiations with Employees 

Lester L. Jones, who recently was ap¬ 
pointed business manager of the Pub¬ 
lishers’ Association of New York City, 
assumed his new duties Monday. Mat¬ 
ters requiring his early attention will be 
considered at a meeting of the associa¬ 
tion this week or the week following. 

Mr. Jones will be in charge hereafter 
of negotiations between the association ^ 
and its employees regarding wages and 
conditions of employment, but the range 
of his activities will be considerably 
wider. In general, he will act as busi¬ 
ness advisor to members of the associa¬ 
tion. 

For the past two years he has been in 
the West as owner of the Billings 
(Mont.) Gazette, and part owner of the 
Missouli Missoulian. Previously he was 
publisher of the Chicago Chronicle, and 
for eleven years was vice-president and 
business manager of the Chicago Journal 
under John Eastman. 

Before leaving Billings, Mr. Jones ap¬ 
pointed Leon Shaw, who had lieen man¬ 
aging editor of the Gazette, its general 
manager. 

DENIES FRAUD IN WAR FILMS 

Official of Committee on Public Informa¬ 
tion Replies to Reports 

In discussing a report from Washing¬ 
ton that some of the heads of the bu- 
reau.s that aided in the distribution of 
I>ropaganda films during the war have 
filed statements with a Congressional 
committee, accusing employes of de¬ 
frauding the Government, Carl Byor, 
former associate chairman of the com- 
mMtee, said that no such statement had 
beeif prepared by former members of the 
Creel committee. 

"America’s Largest and Best Newspaper Industrial Advertising Agency^ 

This permanent Weekly 
Business Man's Page secured 
among non-aegnlar advertis¬ 
ers has been running two 
years—it is one of a chain 
of pages we handle — it 
carries over one hundred 
thousand lines of advertis¬ 
ing per year—^more than 
thirty-five thousand dollars 
annually in new business, 
which the paper would not 
otherwise obtain. ’The Page 
is beneficial in many ways— 
it has made new advertisers 
and helped circulation — it 
has aided the paper in being 
recognised as the business 
man’s newspaper in its com¬ 
munity. 

Contracts with the advertis¬ 
er commence and end to¬ 
gether and are made for 
twenty weeka at a time, be¬ 
ing renewed each twenty 
weeks. 

The question of a cancellation of an accepted 
contract rests entirely with the newspaper. 
All advertising is solicited on an indirect 
result, general publicity basis. 

Representative sent anywhere upon request. 

John B. Gallagher Company 
Home Office, Ninth Floor, Dexter Building, Boston, Mass. 
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Advertising Success Sure in 

Sunny South 
Last year the Southern States produced enor¬ 

mous crops—the greatest in history. The value 

of the cotton, the cereals and other staples raised 

exceeded six billion dollars—more than the sub¬ 

scriptions of all the people in the United States 

to the Fourth Liberty Loan. Besides these bil¬ 

lions the South received hundreds of millions 

every month last year for erecting cantonments, making war munitions and 

building ships. Ship building is still a tremendous industry in the South. 

No section of the country is enjoying such prosperity as is seen in the South 

today. The people are not only rich but responsive. The South is the 

ideal territory for a ‘‘try-out” or a permanent advertising campaign you 

can get a big share of this ready patronage by advertising your products in 

southern newspapers “this very now.” A test will tell. 

SOUTHERN NEWSPAPER PUBLISHERS ASSOCIATION 
I 

You Cau Make Assurauce Doubly Sure by Usiug Tbis Select 
List of Newspapers Which Are Kuown to Pay 

ALABAMA 

Anniston Star 
Birminfhnm Age-Herald 
Birmingham Ledger 

Birmingham News 
Gadsden Dally Times-News 
Gadsden Journal 

Mobile Register 
Montgomery Morning A 

Evening Advertiser 

ARKANSAS 

Little Rock Arkansas Democrat 
Little Rock Arkansas Gazette 

FLORIDA 

Jacksonville Florida Metropolis 
Jacksonville Florida Times-Union 

Miami Herald 
Palm Beach Post 
Pensacola Journal 
St. Augustine Evening Record 
St. Petersburg Evening 

Independent 
Tampa Daily Times 

GEORGIA 
Albany Herald 

Athens Banner 

GEORGlA-(Cont’d) 

Athens Herald 
Atlanta Constitution 
Atlanta Georgian A 

Sunday American 
Atlanta Journal 

Augtuta Chronicle 
Augusta Herald 
Columbus Ledger 
Dublin Courier-Herald 
Macon News 
Macon Telegraph 
Rome Tribune-Herald 
Savannah Morning News 

Waycross Journal-Herald 

KENTUCKY 

Lexington Herald 
Lexington Leader 

Louisville Courier-Journal A Times 
Louisville Herald 

LOUISIANA 

New Orleans Item 

New Orleans Times-Picsyune 

MISSISSIPPI 

Meridian Star 

NORTH CAROLINA 

Asheville Citizen 
Asheville Times 
Charlotte News 

Charlotte Observer 
Concord Daily Tribune 
Greensboro Daily News 
Hickory Daily Record 
Raleigh News A Observer 
Raleigh Times 
Rocky Mount Evening Telegram 
Salisbury Post 
Washington Daily News * 
Wilmington Dispatch 
Wilmington Star 
Winston-Salem Journal 

Winston-Salem Sentinel 

SOUTH CAROLINA 

Anderson Dally Mail 
Charleston News A Courier 

Columbia Record 
Columbia State 
Greenville Daily News 

Greenville Piedmont 

Spartanburg Herald 
Spartanburg Journal A 

Carolina Spartan 

TENNESSEE 

Chattanooga News 
Chattanooga Times 
Jackson Sun 
Knoxville Journal A Tribune 
Knoxville Sentinel 
Memphis Commercial-Appeal 

Nashville Banner 
Nashville Tennessean-American 

TEXAS 

Beaumont Enterprise 
Dallas Morning News A 

Evening Journal 

Dallas Times-Herald 
Fort Worth Record 
Fort Worth Star-Telegram 
Galveston News 
Houston Chronicle 

Houston Post 
San Antonio Express 
San Antonio Evening News 

VIRGINIA. 

Bristol Herald-Courier 

Lynchburg News 
Petersburg Evening Progress 

(Ppepared by Massengalb .Advzbtisinc Agency, Atianta.) 
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KEMLCKY REPLEDGES 
LOYALTY TO U. S. 

Spirit of War, Just Over, Will Continue 

During Reconstruction, Say Editors— 

Need for Changes in Newspaper 

Advertising Practices 

STAFF COalESrONDEMCa 

Louisville, Ky., June 28.—The busiest 
mid-summer session ever held by the 
Kentucky Press Association was con¬ 
cluded here today. Delegates pledged 
the same loyalty to the government dur¬ 
ing the period of reconstruction as was 
given in troublous period of the war. 

Other resolutions indorsed the Towner 
Bill, now before Congress, proposing to 
create a National Department of Educa¬ 
tion with $100,000,000 at its disposal. Of 
this sum HOOO.OOO would come to Ken¬ 
tucky for the purpose of eliminating 
illiteracy, according to Mrs. Cora Wilson 
Stewart, founder of the Moonlight 
Schools, one of the speakers at the con¬ 
vention. 

Other features include an address by 
Gov. Henry J. Allen of Kansas, who 
urged upon the editors their duty in 
warring on the anarchist and .American 
“Red” as they exist in the persons of 
misinformed foreigners and members of 
the I. W. W. 

Reforms in Advertising 
Edward P. Howard, of the .American 

Press Association, urged reforms in ad¬ 
vertising rates. 

“A'oii Kentucky editors,” he said, 
“have a right to expect business, but on 
the other hand you have got to come 
clean with the advertisers.” .A uniform 
rate, based on actual circulaticn. the 
speaker said, is the need of the hour and 
is going to benefit everybody concerned. 
“If your subscription rate is too low," 
said Mr. Howard, “raise it. Make it 
adequate and keep it adequate. But 
don’t boost it out of reason.” 

Mr. Howard’s hint found a ready in¬ 
dorsement in the address of Matt S. 
Cohen, secretary of the Kentucky State 
Fair, who frankly told the delegates 
they need not expect advertising unless 
they provided the fair association with 
sworn statements. 

B. B. Cozinc of Shelbyvillc, Ky.. dis¬ 
cussing the subject of “Legal .Adver¬ 
tising,” went On record as favoring an 
adjustment of rates as between regular, 
transient and political advertising. The 
occasional advertiser, he contended, 
should pay’ more than the regular ad¬ 
vertiser. Political “puffs” should cost 
most of all, he said. 

Honorary Life Members 
Gen. William B. Haldeman and Lieut. 

Col. Robert J. McBryde, former editor 
and a>sociatc editor of the Louisville 
Times, respectively, were elected honor¬ 
ary life members of the association. 

At the final session of the association. 
B. F. Forgey, editor of the Ashland In¬ 
dependent, was elected president to suc¬ 
ceed I) M. Hutton of Harrodsburg. 
Robert L. Elkin, editor of the Lancaster 
Central Record, was elected vice-presi¬ 
dent; J. C. Alcock of Danville, was re¬ 
elected secretary-treasurer, and G. B. 
Senff of Mt. Sterling was elected chair¬ 
man of the executive committee. 

.A committee to meet at a future date 
and discuss the raising of newspaper ad¬ 
vertising rates in a just and equable way 
was appointed at this meeting. The 
committee includes one representative 
from each Congressional district, as fol¬ 
lows: 

First District—Clay Lemon, Mayfield, 
and Henry Lawrence. Cadiz. 

Second District—T. C. Underwood, 
Hopkinsville, and J. G. Kellev, Hawes- 
ville. 

Third District—John B. Gaines, Bowl¬ 
ing Green. 

Fourth District—J. B. Gozder, Camp- 
bellsville. 

Fifth District—^J. C. Alcock. 
Sixth District—(To be supplied.) 
Seventh District—W. L. Dawson, La¬ 

grange. 
Eighth District—B. B. Cozine, Shel- 

byville. 
Ninth District—B. F. Forgey, Ashland. 
Tenth District—J. L. McCoy, Jackson. 
Eleventh District—E. S. Albright, Mt. 

\'ernon. 

Jersey Editors Enjoy Outing 

at Lake Minnewaska 

Business Meeting Combined with Pleas* 
nre Trip and New OflBcers Take Over 

Their Responsibilities 

“One of the best outings and meet¬ 
ings yet held,” was the general verdict 
of the 104 members, families and guests 
of the New Jersey Press Association 
who journeyed to Lake Minnewaska 
last Friday for the 63rd annual outing 
and meeting of this old association. 

Business meetings were held Friday 
evening and Saturday afternoon, wind¬ 
ing up with a banquet, at which the re¬ 
tiring president, W. B. Bryant, acted as 
toastmaster and the new president, Al¬ 
fred Cooper, of the Cape May Gazette, 
was introduced. 

The officers elected for the ensuing 
year are: Alfred Cooper, Cape May 
Gazette, president; W. L. Tushingham. 
Camden Courier, vice-president; John 
W. Clift, Summit Herald, secretary; W. 
B. R. Mason, Bound Brook Chronicle, 
treasurer; executive committee—J. W. 
Naylor, Allentown Messenger; E. V. 
Savidge, Hopewell Herald; E. .A. Bris- 
tor, Passaic Herald; John Clarey, Madi¬ 
son Eagle; W. B. Bryant. Paterson 
Press-Guardian; J. S. Demarest, Tena- 
fly Record; W. .A. Sweeney,, Red Bank 
Standard. 

WESTLICHE POST SOLD 

Old St. Louis Daily Passes to Hans 
Hackel and Associates 

BV TeLBGEAFH 

St. Louis, July 2.—The Westliche 
Post, a German language daily news¬ 
paper, was sold yesterday for $300,0(X) 
by the American Press, publisher of 
the Times, to a group of St. Louisians 
of German parentage, headed by Hans 
Hackel, who has been editor for sev-, 
eral years. Mr. Hackel will be presi¬ 
dent, Theodore Lange, of the Louis 
Lange Publishing Company (publishers 
of the Abendschule), vice president, 
and Otto E. Schuricht, secretary and 
treasurer of the new company, which 
will be known as the Westliche Post 
Publishing Company. The Sunday edi¬ 
tion is known as the Mississippi Blaet- 
ter. 

The Westliche Post was founded in 
1857 and is a charter member of the 
Associated Press. Its early owners 
were the late Dr. Emil Preetorius and 
Carl Schurz. Mr. Hackel has been 
identified with the paper for twenty' 
years. He announces that the paper 
will be independent. Location of the 
publishing house has not been an¬ 
nounced. 

More Canadian News Print 
Montreal, July 2.—The Brompton 

Company will soon have a new machine 
in operation, which will bring its pro¬ 
duction up to 125 tons a day while 
Spanish River Company will shortly be 
producing (500 tons of news a day. 

LITTLE ELECTED CHAIRMAN 

OF N. Y. AGENTS’ ASSN. 

The association of New York Adver¬ 
tising Agencies has elected Frank H. 
Little of the George Batten Company, 

chairman for the 
ensuing year, 
and the follow¬ 
ing associate offi¬ 
cers : Vice-chair¬ 
man, Frank Fin¬ 
ney, Street & 
Finney; s e c r e - 
tary - treasurer, 
W. T. Mullally, 
Maclay & Mul¬ 
lally, Inc.; ex¬ 
ecutive commit¬ 
tee, W. B. Ruth- 
rauff, of Ruth- 
rauff & Ryan; F. 

M. West, Calkins & Holden; M. P. 
Gould and J. A. Hanff, of Hanff-Metz- 
ger, Inc. 

This association has done good work 
in making advertising better and strong¬ 
er and in bringing advertising men more 
closely together. “We shall continue 
the aims of the association—to promote 
good advertising—and do it with work 
that will be both subjective and objec¬ 
tive,” Chairman Little informs Editor 
& Publisher. 

Chairman Little has been engaged in 
the advertising agency business since he 
was graduated from Princeton in 1903. 
He started with the George Batten Com¬ 
pany 15 years ago and four or five years 
later was made a director and subse¬ 
quently vice-president, which office he 
holds now. 

He has been long active in advertising 

association work in New York and 
helped from the present Association of 
Advertising Agents of New York, the 
American Association of Advertising 
Agencies. Last year he was vice-chair¬ 
man of the New York Council of the 
A. A. A. A. 

Explains Dr. Ellis’ Detention , 
Washington, June 26.—Recent tempo¬ 

rary detention in Egypt of Dr. William 
T. Ellis, correspondent of the New York 
Herald, resulted from conspicuous ac¬ 
tivities by himself and his son in con¬ 
nection with the nationalist movement 
ip that country, the Senate was informed 
today by the State Department in re¬ 
sponse to a resolution of inquiry recently 
adopted by the Senate. Both Mr. Ellis 
and his son have since left for Con¬ 
stantinople, the department’s letter said. 

Smith EUected President 
Smithland, Ky., June 28.—John 

Smith, editor of the Livingston Banner, 
was elected president and George Bing¬ 
ham, of Hogwallow Kentuckian fame, 
was made secretary-treasurer of the 
First District Press Association, which 
met here yesterday. In spite of the fact 
that the State press association was in 
session at Louisville, there was a good 
attendance. James R. Keller, associate 
editor of the Louisville Times, was the 
principal speaker. The service the press 
can render the State at the present and 
in the future was his theme. 

Campbell Leads N. Y. Golfers 
Sixteen members of the New York 

Newspaper (Jolf Club qualified at Van 
Cortlandt Park Monday to compete at 
match play for the July Cup during this 
month. Peter Campbell led the field 
with a card of 88—20, 68. 

“SCORED A HIT!” 
In the “News Box News,” house organ of the News Box 

Sales Corporation, there appears, under date of June 20, the 
following: 

“The first shot of the advertising campaign has been 
fired in the form of a double-page ad in the International 
Edition .of EDITOR & PUBLISHER, and, from the in¬ 
quiries already received, it looks as if we had scored a hit. 

“First came a telegram from the Louisville Courier- 
Journal, Col. Henry Watterson’s famous paper, and in quick 
succession came letters from the Brooklyn Eagle, Chicago 
American, Boston Herald and Traveler, Ottawa (Ont.) Le 
Droit, Detroit Journal, Raleigh News and Observer (owned 
by Secretary Daniels), Spokane Spokesman-Review, Rock¬ 
ford Republic, Detroit Free Press, Jackson News, Water- 
bury Democrat, Buffalo Express and Syracuse Post- 
Standard. 

“Publishers wrote direct to the Washington Times and 
the publisher of that paper, Edgar D. Shaw, answered these 
inquiries. 

“Several representatives of newspapers, who have read 
this advertisement in EDITOR & PUBLISHER, have come 
direct to our office to examine the machine.” 

Thus it wiU be noted that EDITOR & PUBLISHER 
affords a quick road to market for those who have any¬ 
thing to offer to the newspapers of the country. It is 
equally effective in reaching the space buyers for national 
advertisers, carrying to them the messages of newspapers 
that believe in advertising their advertising. 

EDITOR & PUBLISHER 
1116 World Building New York City. 
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LITTLE INCONVENIENCE 

(^VER ZONE INCREASE 

New Second Class Postal Charges Went 
Into Effect July 1, but Comparatively 

Few Publishers Raised Prices to 
Meet It 

From all reports re'ceived by Editor 
and Publisher, newspapers appear to 
have adjusted themselves to the July 1 
Zone Law postal increases without much 
inconvenience. A number have raised 
subscription charges to subscribers in the 
zones affected in order to meet the 
higher mailing costs. 

In New York City only one new's- 
paper—the Times—increased its sub¬ 
scription prices—and this affects only 
that territory lying west of the Missis¬ 
sippi. To readers there the Times has 
raised the price of its daily and Sunday 
editions, combined, from $11 to $12 a 
year; of its daily edition, from $9 to $10 
a year, and of the Sunday edition, from 
$3 to $3.50 a year. 

The managements of the other New 
York dailies, with the exception of the 
American, say that they will make no 
increases. At the American office, the 
advisability of making an increase is un¬ 
der consideration, but no decision has 
been reached. 

Few “Far Away” Readers 
The position taken by most of the pub¬ 

lishers of large-city newspapers is that 
their circulation in the farther zones, 
where the increase in postage is heavi¬ 
est, is comparatively negligible and that 
much of their out-of-town circulation is 
handled by dealers to whom papers are 
shipped by express, and so the payment 
of increased postage is obviated. 

The new postal rate schedule, which 
went into effect July 1 for the period of 
one year (when it will again be revised 
upward) provides for an increase on 
both reading and advertising matter. 
The increase in postage on reading mat¬ 
ter is a “flat” one, without regard to 
zones, and is from 1)4 cents a pound or 
fraction thereof, to 1)4 cents a pound. 

In the case of the portion of any 
newspaper devoted to advertisements, 
the increase in rates per pound or frac¬ 
tion thereof vary in the eight different 
zones. 

The first zone has a radius of 50 miles 
for the center of a given unit of area, 
the second zone, 150 miles; the third 
zone, 300 miles; the fourth zone. 600 
miles; the fifth zone, 1,000 miles; the 
sixth zone, 1,400 miles, the seventh zone, 
1,800 miles, and the eighth zone, all units 
of area outside the seventh zone. 

The increase in the postal rate in the 
first and second zones during one year 

^ from July 1, is from 1)4 to 154 cents 
per pound; in the third zone, from 1)4 
to 2 cents; in the fourth zone, from 2 
to 3 cents; in the fifth zone, from 2)4 
to 3)4 cents; in the sixth zone, from 2)4 
to 4 cents; in the seventh zone, from 
3 to 5 cents, and in the eighth zone, 
from 3)4 to 5)4 cents. 

Those Raising Prices 
A. second and additional list of news¬ 

papers that have changed their subscrip¬ 
tion rates to conform to the July 1st in¬ 
crease in second-class postage enacted by 
the Postal Zone Law, has been compiled 
by the Publishers’ Advisory Board. 
Supplementing the first list, published in 
Editor & Publisher on June 12, it fol¬ 
lows : 

By States 
Adrian (Mirh.) Hally Tcleamni— 

In Michigan, Wlaconaln. III., Ind. and 
Ohio .»3.no 

Elsewhere . 4.00 
Ashland (Pa.I Dally News— 

In Pennsvlvanla .$4.SO 
Elsewhere .. «.(XI 

A VOICE 

I am the New South. 
I have suffered much, but when 

I suffered most my eyes were 
steadfast and they saw a Vision. 

They saw my cities and my 
countryside change amazingly 
through faith and fearlessness. 

Ami they see my Vision re¬ 
alized. 

They see my States stand 
shoulder to shoulder with sister 
States, East, North and West, and 
pride at their fair showing fills 
my bosom. 

I am proud of all my States, of 
my beautiful cities. 

I am proud of their stately 
marts, of their bright furnaces, 
and their whirring wheels of in¬ 
dustry. 

I am proud of my soil—and of 
the sturdy sons who till the soil 
and make it bear abundantly. 

I am proud of my printing 
presses and their power to pro¬ 
mote prosperity, truth and the love 
of life. 

I am at one with ye of the East 
and the North and the West—I 
am Progress. D. F. M. 

Columbus (Ind.) Evening Republican— 
In Indiana .15.00 
Elsewbere . 6.00 

Ijifayette (Ind.) Journal— 
In Indiana .  $4.00 
In other States .$5 to 8.00 

NasliYllIe (Tenn.) Banner— 
In Tennessee, northern .Alabama and 

southern Kentucky .$7.00 
Elsewhere .10.00 

Seattle (Wash.) Post-Intelllgencer— 
In Washington .$7.00 
Elsewhere . 8.00 

Seattle Times— 
In Washington .$0.00 
Elsewhere .12.00 

Two-Zone Basis 
Aiifitiu (Minn.) Herald— 

Zone 1 .1.I.’kO 
Klaewhere . 4.00 

Ray City (Mich.) Tlmea Tribune— 
Zonen 1 and 2 .$4.00 
EHsewhere . O.IH) 

RufTalo (N. y.) Expreas - 
Zonea 1 and 2 .$0.00 
Elsewhere . 0.00 

Concordia (Kan.) Blude-Kmptre: 
Zone 1 .$3.00 
Elsewhere .4.00 

Ft. Wayne (Ind.) Journal-Gazette— 
Zones 1 and 2 .$4.00 
Elsewhere . 5.00 

Grand Rapids (Mich.) Press — 
Zones 1, 2 and 3.$4.00 
Elsewhere . 6.00 

Janesville (Wis.) Gasette - 
Zone 1 .$4.00 
Elsewhere . 6.00 

I.awrence (Kan.) Daily Journal-Wtuld— 
Zones 1 and 2 .$2.50 
Elsewhere .  3.00 

Now Bedford (Mass.) Evening Standard- 
In Bristol County .$6.(X) 
Elsewhere . 7.00 

New Haven (Conn.) Journal-l'onrler— 
Zones 1 and 2 .$6.00 
Elsewhere . 9.00 

Norwalk (Ohio) Refleotor-Herald— 
In Huron County .$.3.00 
Elsewhere . 4.00 

Syracuse (N. Y.) Post-StaiMisrd— 
Zone 1 .$5.00 
Elsewhere . 6.00 

(Effective July 1. 1019.) 

Three-Zone Basis 
Cohoe. (N. Y.) Repiihlican- 

Zone. 1 to 5 .$3.00 
•• 6 and 7. 4.20 
“ 8.6.00 

Delphos (Ohio) Courant— 
Zones i and 2 .$2.(X) 

“ 3, 4 and .I . 2.50 
“ 6, 7 and 8 . 2.75 

Delph.a (Ohio) Dally Herald- 
Zone. 1 and 2 .$4.00 

‘‘ 3. 4 and 5 . 5.00 
•' 6. 7 and 8 . 5..50 

Log Angele. (Cal.) Times— 
Zone. 1 to 4.$10.(X) 

“ 5. 11.00 
6 to 8. 12.00 

Madison (Wis.) Pemoerat — 
Zones 1 and 2 .$4.00 

•• 3, 4, 5 and 0 . 5.00 
“ 7 and 8 . 6.00 

Minneapolis (Minn.) Trlhiine 
Zone I .$4.50 
In Minn, (except let xone'. No. and So. 

Dakota. Iowa, Wisconsin and northern 
Michigan . 5.00 

All other points . 6.00 

Four-Zone Basis 
Ixmlsvllle (Ky.) Herald — 

Zones 1 and 2.$5.00 
“ 3 and 4. 5.25 
** 5 and 6. 5.50 
•• 7 and 8. 5.75 

Plalntleld (N. J.) Courier-News — 
Zones 1 and 2 .$6.00 

“ 3 . . 6.25 
“ 4. '5 and. 6 . 7.04 
“ 7 and S . 7.56 

Complete Zone Basis 
Boston (.Mass.) Transcript— 

Zones 1 and 2.$9.00 
3.10.60 

‘‘ 4.11.00 
“ 5.11.40 
" 0.11.00 
•' 7.12.00 
“ 8.12.60 

Iiidiauapolis (Ind.) News- 
Zones 1, 2 and 3.$6.00 

•• 4. 6.50 
" 5.7.00 
“ 6.  7.50 
“ 7. 8.00 
“ 8. 8.50 

Jacksonville (III.) Courier - 
Zones 1 and 2.$4.00 

•“ 3  4.40 
" 4. 4.85 
•• 5. 5.60 
“ 6. 6.00 
“ 7.6.80 

New York Evening Post— 
Zones 1 end 2 .$10.(X) 
Higher rates In other zones quoted on 

application. 
St. Paul (Minn.) Dispatch— 

Zone 1 .$4.50 
In Minn, (except lat zone). No. and So. 

Dakota, Iowa, Wisconsin and northern 
Michigan .5.00 

Special rates to other points quoted on 
application. 

Salamanra (X. Y.) Republican Press— 
In Cattarangns County .$3.75 
Additional postage to other points in ac¬ 

cordance with Zone Law quoted on ap¬ 
plication. 

Superior (Wia.) Telegram— 
Zones 1 and 2.$4.00 
3. 4.20 

“ 4. 4..3.5 
" 5. 4.50 
" 6. 4.70 
‘‘ 7. .5.00 
“ 8. ,-,..50 

The Publishers’^Advisory Board has 
its headquarters at 200 Fifth Avenue, 
New York, and is very desirous of being 
notified of any zone basis rate change by 
publications not represented in the two 
lists already published. 

SENT 800,000 WORDS BY 

CABLE IN 1918 

Harold J. Learoyd, Editor London Times- 
Philadelphia Public Ledger Cable 

Service, Home for Rest After 
Strenuous Work 

Harold J. Learoyd, formerly manag¬ 
ing editor of the New York Evening 
Post and later of the Philadelphia Pub¬ 
lic Ledger, has returned to New York 
for a rest after a long engagement as 
London correspondent of the Public 
Ledger and editor of the London Times- 
Philadelphia Ledger cable news service 
during the war. Mr. Learoyd, during 
the year 1918, sent to this country by 
cable nearly 800,000 words. 

Among many and varied experiences 
of interest while acting as an American 
correspondent in the famous news¬ 
paper office at Printing House Square, 
was an invitation to lecture at the Staff 
College of the British army at Cam- 
herley, near Aldershot, an unusual, in¬ 
deed unprecedented privilege for a 
newspaper man. 

Here, one evening last October, Mr. 
Learoyd talked for over an hour to 
about 140 officers of regimental rank 
and many of the army women of Cam- 
herley, on the subject of .\nglo-.Amcri- 
can history and relations, breaking the 
ice with the following story : 

Thought England Out of Business 

"In the summer of 1914 a farmer in 
Ohio remarked to the country store¬ 
keeper : ‘Well, Cy, I .see there’s another 
war on.’ ‘Yes,’ said the store-keeper. 
‘Who’s it between this time?’ asked the 
farmer. ‘Near’s I can get at it,’ replied 
the merchant, ‘there’s Germany on one 
side and England on the other.’ The 
farmer scratched his head in astonish¬ 
ment, remarking: ‘England! England! 

SOUTH CAROLINA’S NEW 
LAW SPELLS PROGRESS 
Hon. R. Cooper, Governor of 

South Carolina, has written for 
this issue of hmiTOR & Publisher 
a special message, calling atten¬ 
tion to the legislation recently en¬ 
acted as evidence of the trend 
toward progress and fuller de¬ 
velopment. The Governor’s mes¬ 
sage follows: 

“Since laws are expressions of 
public sentiment, the present trend 
in South Carolina may be indi¬ 
cated by calling attention to some 
of the legislation enacted by the 
1919 session of the General .As¬ 
sembly. Among the more import¬ 
ant progressive measures just 
placed upon the statute books are 
a State-wide compulsory educa¬ 
tion act; an act providing for vo¬ 
cational training carrying w'ith it 
an appropriation which will be 
supplemented by the Federal vo¬ 
cational education fund; an act 
establishing the budget system for 
the State government, and variou.s 
other measures along these gen¬ 
eral lines. 

‘•During the present calendar 
year eleven counties of the State 
will expend approximately $6,000,- 
0(X) for road work, this aggregate 
sum being made up of special ap¬ 
propriations by the various coun¬ 
ties for road building and repair. 
In addition to this, the General 
■Assembly appropriated more than 
$600,000 for the erection or en¬ 
largement of public buildings. 

“The commercial life of the 
State, as evidenced by the aggres¬ 
siveness of the General Assembly, 
is decidedly, wholesome. While 
the cotton farmer finds himself in 
d somewhat embarrassing position, 
he is, nevertheless, in more pros¬ 
perous condition than formerly. 
Our chief manufacturing enter¬ 
prises—the cotton factories—are, 
I am sure, in better condition than 
they have ever before enjoyed.” 

Why, you don’t mean to tell me that 
old country is running yet!’ ” 

After the illustration of the remote¬ 
ness of inland America from the war in 
its earliest days—an illustration which 
was greeted with recurring waves of 
laughter and applause—the newspaper 
man had no trouble. Brigadier-General 
Hesketh presided and closed an inter¬ 
esting occasion with a brief word of. ad¬ 
vice to officers to remember not to 
magnify out of proportion the sparks 
that may occasionally fly in Anglo- 
•American relations as the Anglo-Amer¬ 
ican co-operation was necessaiw- in the 
interests of civilization and humanity. 
Mr. I earoyd was the guest of officer- 
instructors at the Staff College, while at 
Camlierley. 

Mr. Learoyd is taking a holiday at 
W’adsworth Hall, .Arrochar, Staten 
Island. 

Indianapolis After A. A. C. W. in 1929 
(ay telegraph) 

Indianapolis, June 30.—The Indian¬ 
apolis Advertising Club sent telegrams 
to all advertising clubs iu the United 
States advising them that Indianapolis 
will ask for the 1920 convention of As¬ 
sociated Advertising Clubs of the World. 
The Executive Committee will begin 
raising $50,000 to entertain the conven¬ 
tion. 
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WATCH THE I 
INDISPUTABLE E 

HOE PRESSES constitute the Best Investment from the 

Operation, is afforded by the following Lists showing some of 
)in 

thi 

HOE Superspeed Sextuple Press 
This new Low-Type Unit Press is built in various tlesifins to meet the needs of purchasers. 

Actual Running-Speed Capacity 
80,000 papers per hour of 4 to 12 pages 
40,000 papers per hour of 14 to 24 pages 
20,000 papers per hour of 28 to 48 pages 

(The Hoe Superspeed Sextuples in the New Vork Times pressroom have turned 
out well-printed papers at the rate of 42,000 twenty-four-page papers per hour.) 

NEWSPAPER PRESSES 
DECUPLES 

Baltimore Sun.3 -.S-roll Machines 

Pittsburgh Post . 
Philadelphia Bulletin . 
Toronto Telegram . 
Los Angeles Times-.Mirror ... 
New Orleans Times-Picavune 
Columbus Dispatch . 
.Atlanta Journal . 
Cleveland Plain Dealer. 
San Francisco Chronicle ,... 

OCTIJPLES 
3 Machines 
2 Machines 
2 Machines 
1 Machine 
1 Machine 
I Machine 
1 Machine 
2 Machines 
1 Machine 

.Seattle Times . 
Washington Star. 
Toronto Globe . 
Melbourne Age . 
London, Eng., E. Hulton & Co., Ltd. 
London, Eng., News of the World... 
Boston Post . 
Hartford Times. 

1 Machine 
1 Machine 
1 Machine 
1 Machine 
2 Machines 
1 Machine 
2 Machines 
1 Machine 

The Initial Cost of Presses Built to the Hoe Standard is neressarm^gh 
of Operation and Up-Keep determine 

R. HOE 
the 

& 

5T4-546 Sojlh Clark St., CHICACiO, ILL. 

504-520 Grand Street, \E 
7 Water St., BOS' 
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LIST GROW! 
EVIDENCE that 

mnt of Speed, Net Output, and Ease in Running as well as Economy of 

the Orders for HOE Machines received in recent months 

NEWSPAPER PRESSES, Continued 

SEXTUPLES 
Boston Globe . 2 Machines 
Bridgeport Post. 2 Machines 
Richmond Times-Dispatch. 2 Machines 
Spokane Spokesman Review.2 Machines and 1 Deck 
Atlanta Constitution . 1 Machine 
Brooklyn Standard-Union . 1 Machine 
Indianapolis Star. 1 Machine 
Indianapolis News . 1 Machine 
Wilmington Journal. 1 Machine 
New Haven Register. 1 Machine 
Omaha Bee . 1 Machine 
New York Sun. 1 Machine 

New York Times. 1 Machine 
New York Tribune . 1 Machine 
Jacksonville Times-Uiiion . 1 Machine 
New Orleans Item. 1 Machine 
Rochester Democrat and Chronicle. 1 Machine 
Springheld till.) State Journal. 1 Machine 
Springfield (Mass.) Republican . 1 Machine 
Worcester Evening Gazette . 1 Machine 
London (Eng.) Daily Mirror . ( Machines 
Copenhagen (Denmark) Politken . 2 Machines 
Pontiac Press Gazette . 1 Machine 
Birmingham Gazette . 4 Machines 

SMALLER ROTARY PRESSES AND ADDITIONS 
Mount Vernon Argus .1 Quadruple Machine 
Perth Amhoy News..^1 Quadruple Machine 
Chicago Daily Forward.1--24-page Machine 
Ottawa Le Droit.1--24-page Machine 
Portland News.1 -40-page Machine 
Amerikai Magyar Nepszava .1—24-page Color Press 
Pasadena .1 — 24-page Machine 
Kingston (Ont.) Whig.1—20-page Machine 
St. Johns (N. F.) Daily News.1—16-page Machine 
Baltimore Sun.2 Sextuple Sections 
Cleveland Plain Dealer.2 Octuple Sections 
Des Moines Capital.1—3-color Deck and Extra Cylinders 
London (Ont.) Free Press .1 Octuple Section 
Oakland Tribune.1 Octuple Section 
Ottawa (Ont.) Journal.1—16-page Addition 
Philadelphia Public Ledger.4 Octuple Sections 
Coatesville Record.1—20-page Machine 

Rochester Herald .1 Sextuple Section 
St. Louis Star.1 Octuple Section 
Yonkers Herald.1 -8-page Section 
Kristiania, Norway, Landmaiidsposten... 1 Quadruple Machine 
Palermo, Italy, 11 Giornale.1—24-page Machine 
Turinj Italy, 11 Paese.2—20-page Machines 
Havana (Cuba) El Triunfo.1—24-page Color Machine 
Czecho-Slovak Commercial (!orp.1—2()-page Machine 
Cleveland Press .4 Octuple Sections 
Toledo News-Bee.1 Octuple Section 
Chester Times .1 Quadruple Machine 
St. Catherines Standard (Ont.).1 —8-page Section 
Saginaw News-Courier.1- 4-page Section & new folder 
Smith's Weekly, Sydney, Australia.1 Quarduple Machine 
Southampton Echo.1—16-page Machine 

• and many others. 

MAGAZINE PRESSES 
Capper Publications, Topeka.1—64-page Machine 
Curtis Publishing Co., Philadelphia.4—32-page Machines 
International Magazine Co., New York....4 Color Attachments 
Progressive Farmer, Birmingham, Ala.1--64-page Machine 

Street & Smith, NewYork.2 -%-page Machines 
Amalgamated Press, Ltd., London, Eng. 3 Machines 
George Newnes, Ltd., London, Eng. 1 Machine 
Shurey’s Publications, Ltd., London, Eng..l—64-page Machine 

INTAGLIO AND COLOR PRESSES 
Chicago Tribune . 1 Machine 
Cleveland Plain Dealer . 1 More Machine 
New York and Chicago American. 2 More Machines 
New York Times. 1 More Machine 
Philadelphia Public Ledger . 2 Machines 

kig/icr, hut their Greater Net Output, Long Life, and Economy 

the Publisher who can Afford the Best. 

Pittsburgh Post. 1 Machine 
St. Louis Post-Dispatch . 1 Machine 
London Times. 1 Machine 
Petit Parisien, Paris . 4 Machines 

& CO. 
NEW YORK, N. Y. 
boston mass. 109-112 Borough Rd., LONDON, S. E., 1, ENG. 
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ADVERTISING GAINS 
Vi fTII ‘ DRY” WAVE 

i'ri>liil>itiuii Brings a New Line of Busi' 

ness That Will Mean Millions of 

Dollars to the Newspapers of the 

Country 

“-and then the country went 
dry." 

That is going to bring a great many 
narratives to a close during the next 
fifty years. Sometimes it will be used 
with a regretful sigh as it brings back 
thoughts of days when the country was 
“wet”; other times it will l)e a wistful 
reminder of Jim or Bill who, because 
it was against the law, hunted for and 
found companionship only in hidden 
places; sometimes it will end the narra¬ 
tive of careful planning and fortune 
within grasp and lost. It will even be 
put in the middle of the story of some 
and the second half will be more worth 
telling because it will be filled with 
smiles and happiness. 

Just what effect prohibition is going 
to have on the newspapers it is very 
hard to say, but advertising men gen¬ 
erally agree that they are going to be 
richer for a time at least. 

The relationship between the news¬ 
papers and liquor has been growing 
more distant every day for the last fif¬ 
teen years. Many elements have figured 
in this change from what was once 
tolerance at least if not friendship. 

Liquor Advertisements Refused 
Politics probably stands first on the 

list of causes and was followed by local 
sentiment for which politics were re¬ 
sponsible. The personal moral element 
from the standpoint of the publisher or 
editor probably did not enter seriously 
into the question until fifteen years ago. 

Strangely enough the closing of the 
doors of newspapers to the liquor inter¬ 
ests in many cases started in the busi¬ 
ness office. Many newspapers, even 
after adopting a policy against liquor 
advertising, continued to carry news 
favorable to the liquor interests. 

“Well, what’ll you have?” has con¬ 
tinued a popular question in those sec¬ 
tions of the country that were “dry” 
and used to it before July 1. It is tak¬ 
ing millions of dollars’ worth of ad¬ 
vertising space to answer that question. 
The great brew ing companies whose dis¬ 
tribution was national, have become 
bigger users of newspaper space than 
ever before, with their famous “O” lines 
of beverages (Bevo, Famo, Pablo, etc.). 
This new line of advertising is welcomed 
by newspapers that would not accept 
beer advertisements from the same firms. 

Ice Cream Sales Doubling 
Hundreds of new' firms have also en¬ 

tered the non-intoxicating beverage 
business and are making a liberal use of 
newspaper space to introduce their par¬ 
ticular brands to the public. The Dal¬ 
las, Tex., News gives some interesting 
figures on the effect of prohibition on 
the cold drink and ice cream business 
in that city, that has resulted in a heavy- 
line of new advertising. The business 
has now reached a total of $8,500,000 
annually in that city. 

This business is divided as follows: 
Soda fountain fixtures and supplies, $5,- 
000,000; bottled non-intoxicating bever¬ 
ages, including the “O” lines, $1,000,000; 
distilled water, $600,000; ice cream. 
$800,000; ice, $1,1000,000. Ice is included 
because that business is increasing at a 
high rate under prohibition. 

The manager of an ice cream plant 
is quoted as saying that business is al¬ 
most doubling annually. \ large dealer 

and distributor of Dallas, who has made 
a study’ of the subject, has been quoted 
as saying that it is only a question of a 
few years until the soda water fountain 
business alone will equal the entire sales 
of beer, wines and whisky as well as the 
pre-prohibition volume of soda fountain 
transactions in the nation annually. 

Prohibition is going to mean radical 
changes in all branches of newspaper 
work. Some persons believe it will 
make better newspapers. Others believe 
they will become as dry as the land. 
The old belief that genius only reaches 
its full glory when soothed by the cup 
that cheered prior to July 1 is going to 
receive a thorough test, there is no 
doubt. 

Great Cains in New York 
Startling results in advertising gains 

of products directly or indirectly affected 
favorably by prohibition are disclosed 
by the figures compiled by the Statistical 
Department of the New York Evening 
Post on space measurement in New 
York newspapers for the month of May. 

It shows a net gain on non-intoxicat¬ 
ing beverages of almost eight times tlie 
amount of total lines of liquor advertis¬ 
ing for the month of May, 1918, and 
candy and gum advertising for May, 
1919, shows a gain of more than six 
times the total amount of liquor adver¬ 
tising carried during the same month a 
year ago. Advertising men generally be¬ 
lieve these figures are a fair indication 
of conditions of returns from an almost 
new line of business that must prevail 
for several years at least, or until the 
people are educated as to the merits and 
uses of the new drinks and sweets which 
the makers hope will take the place of 
liquors, beer and wines. 

All Papers Affected 
The figures show that New York 

morning newspapers carried: 10,452 lines 
pf liquor advertising during the month 
of May, 1919, against 4.369 lines for the 
same month a year ago, a gain of 6,083 
lines; 34,192 lines of non-intoxicating 
beverage advertisements against 12,236 
lines for the same period last year, a 
gain of 21,866 lines; 13,205 lines of candy 
and gum advertising against 565 lines 
for the same period a year ago, a gain 
of 13,205 lines. The only morning paper 
Included in the list that carried candy 
and gum advertisements in May, 1918, 
was the American, while the advertise¬ 
ments carried in May, 1919, were dis¬ 
tributed among all morning papers. 

Evening papers listed carried 6,712 
lines of liquor advertising during the 
month of May,' 1919, against 4,226 lines 
in May, 1918, a gain of 2,486 lines; 
53,750 lines of non-intoxicating beverage 
advertising in May, 1919, against 10,980 
lines in 1918, a gain of 42,770 lines; 
63,884 lines of candy and gum advertis¬ 
ing in May, 1919, against 20,607 in 1918, 
a gain of 43,277 lines. 

Sunday editions listed carried 1,632 
lines of liquor advertising in May, 1919, 
against 65 lines in May, 1918, a gain of 
1.567 lines; 3,336 lines of advertising of 
non-intoxicating beverages in May, 1919, 
against 665 lines in 1918, a gain of 2,671 
lines; 1,398 lines of candy and gum 
advertising in May, 1919, against 565 in 
May, 1918, a gain of 833 lines. 

Restaurants Buy Space 
.\ notable thing, in view of the con¬ 

tention of hotel keepers and the pro¬ 
prietors of large restaurants that prohi¬ 
bition would have disastrous effects on 
their business, the figures of the Post 
show a small net gain in this line of 
advertising in May this year. 

Hotel and restaurant advertisements 
in morning papers during May, 1919, 
totaled 50,016 lines against 5,124 in 
19J8, a loss of 1,108 lines; in Sunday 
papers, 24,396 lines in May, 1919, against 
26.567 lines in May, 1918, a loss of 

2,171 lines; in evening papers, 92,730 
lines in May, 1919, against 87,865 lines 
in May, 1918, a gain of 4,865 lines, and 
net gain in all of 1,586 lines. 

AIR ROUTE FOR FIGHT NEWS 

U. S. Postal Planes Will Rush Reports of 
Toledo Combat 

The Post Office Department is arrang¬ 
ing a special air-mail service between 
Toledo and New York City for pictures 
and news stories of the Willard- 
Dempsey fight on July 4, in time for 
the New York morning papers of Satur¬ 
day, according to postal officials at the 
Newark terminus of the aerial-mail 
service. 

The department, it is said, has ob¬ 
tained a special landing field near the 
fight arena and will have two or three 
planes ready to “hop off” with photo¬ 
graphic plates and stories as soon as 
they are ready. It is planned to make 
the flight to New York in less than five 
hfiurs, only one stop for gasoline and 
oil at Bellefonte. Pa. 

May Raise N. Y. Subscription Prices 
The Publishers’ Association of New 

York may hold a meeting today to dis¬ 
cuss the advisability of increasing the 
prices of New- York City newspapers out¬ 
side the city because of the increase in 
postal rates which went into effect in the 
different postal zones, July 1. 

McKinney with Detroit Agency 
Detroit, July 2.—F. F. McKinney has 

joined the copy staff of Brooke, Smith & 
French, Inc. He served during the war 
as an ensign in the navy and since the 
armistice has been an editor of the 
Cadillac Motor Car Company’s house 
organ. 

COVERING MR. PESSOA’S VISIT 

U. P. Sending Full Reports to South 
American Clients—Quick Service 

During the visit of Hon. Epitacio 
Pessao, president-elect of Brazil, the 
United Press has had a staff correspond¬ 
ent with him constantly, covering his 
movements and his public addresses for 
the South American newspapers in as 
much detail as the movements of Presi¬ 
dent Wilson are covered for American 
newspapers. The U. P. is sending a 
service of several thousand words a day, 
by cable, to its South .American clients, 
including with the nevvs of the United 
States, that of Europe. Asia and Afnca. 
The association is proud of its record 
in transmitting the news of the signing 
of the treaty to South America in ad¬ 
vance of other organizations. 

I. P. Company Gives 10% Increase 
The International Paper Company 

and the labor units employed in the 
manufacture of paper, including the In¬ 
ternational Brotherhood _ of Paper 
Makers and the Brotherhood of Pulp 
and Sulphate Makers, have come to an 
agreement providing for a general wage 
increase averaging ten per cent. This 
marks the close of the company’s labor 
troubles which began May 12 with a 
strike at five of the plants. 

New Officials in Detroit Agency 
Detroit, June 30.—Heber H. Smith, 

late of Collier’s, has been elected second 
vice-president of the Green-Fulton-Cun- 
ningham Agency and Howard Glenn, 
formerly in charge of advertising for 
the Detroit Stove Works, becomes ad¬ 
vertising counsel. 

GOSS 
the name that stands for 

SPEED, DEPENDABILITY, 
SERVICE 

THE GOSS 
“ High Speed Straightline ” Press 

Used in the largest newspaper plants 

in U. S. A. and Europe. 

THE GOSS 

Rotary Half Tone and Color Magazine Press 
Specially designed for Mail Order, 

Catalogue and Magazine Work. 

THE GOSS 

“Comet” Flat Bed Web Perfecting Press 
Prints a 4, 6 or 8-page newspaper from 

type forms and roll paper. 

GOSS STEREOTYPE MACHINERY 
A complete line for casting and hnishing 

flat or curved plates. 

DESCRIPTIVE LITERATURE CHEERFULLY FURNISEIED 

THE GOSS PRINTING PRESS CO. 
Main Office and Works: New York Office: 

1535 So. Paulina St., Chicago 220 W. Forty-second St. 
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OHIO FIRST 
Ohio is FIRST in pottery products, FIRST in the produc¬ 

tion of cigar leaf tobacco, FIRST in aviation, and FIRST in the 

East North Central Division of States in its number of municipal¬ 

ities (52), all reached by railways that make distribution easy. 

The evolution and success of every business enterprise is dependent on publicity, 

but that publicity to be economically effective must first cover a territory showing a high 

average purchasing capacity and, second, be carried by a medium which has a LOCAL 

appeal and local confidence. , , 

“Ohio First” answers the first as to territory and the daily newspapers listed below 

answer the second requirement. ‘ 

In Ohio everybody can safely be classed in the buying class. Pauperism is 

frowned upon. A penalty of $50.00 is imposed for bringing a pauper into the State. 

From Ohio’s manufacturing establishments alone, salaried persons and wage- 

earners receive annually about $350,000,000. 

To participate in this projiitious territory, to reap the reward in proportion to the 

enormous possibilities, the shrewd National Advertiser insists that his business invita¬ 

tions must be kept continuously in the following list of Ohio newspapers. 

2,500 10,000 2,500 10,000 

Circulation lines lines Circulation lines lines 

Akron Beacon-Journal (E) . .. 29,635 .05 .05 East Liverpool Tribune (M). .. 6,138 .015 .015 

*Akron Times (E) . .. 20,454 .03 .03 Lima Daily News (E&S). .. 12,549 .0286 .0214 

Bellaire Daily Leader (E). .. 3,446 .02 .0125 Lima Republican Gazette (M&S).. ... 10,008 .02 .02 

*Cambridge Daily Jeffersonian (E). .. 8,117 .0179 .0179 Middletown Journal (E). .. 4,174 .0115 .0115 

Chillicothe News-Advertiser (EK... .. 3,055 .00714 .00857 Newark American-Tribune (E)_ ,. 6,217 .0128 .0128 
Cincinnati Enquirer, 5c. (M&S). .. 62,911 .12 .12 New Philadelphia Daily Times (E) .. 4,413 .0129 .0129 
Cleveland Plain Dealer (M). ,.168,000 .24 .24 Piqua Daily Call (E).'. ., 4,019 .0114 .0114 
Cleveland Plain Dealer (S). ..208,000 .27 .27 Springfield News (E&S) . .. 13,550 .025 .025 
Columbus Dispatch (E). .. 75,402 .115 .105 Toledo Blade (E) . .. 82,973 .17 .15 

Columbus Dispatch (S). .. 71,117 .115 .105 Warren Daily Chronicle (E). .. 5,200 .02 .02 

Columbus (0.) State Journal (M).. .. 53,155 .10 .09 Youngstown Telegram (E) . .. 21,601 .05 .05 
^ Columbus (0.) State Journal (S)... .. 27,147 .10 .09 Youngstown Vindicator (E). .. 24,558 .05 .05 

Dayton News (E) . .. 38,395 .065 .065 Youngstown Vindicator (S) . ,.. 22,222 .05 .05 

Dayton News (S) . .. 38,395 .045 .045 Zanesville Signal (E) . .. 10,704 .025 .025 

Government Statements, April 1st, 1919. 

*A. B. C. Report, April 1st, 1919. 
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PATTERSON TESTIFIES 

IN FORD SUIT 

Co-F.ililor of Chirapo Tribune Deniesi 

That Hi> Paper Was “Pro-(German,” 

Kul Aibis That It Was Not 

Pro-British 

The first principal in the Ford-Chica- 
Ko Trihnne milliun dollar libel suit to 
take the stand appeared this week in 
the person of Captain Joseph Medill 
Patterson, co-editor of The Tribune, 
who, with his cousin. Colonel R. R. Mc¬ 
Cormick, is a defendant. This is the 
eighth week of the trial. 

Captain Patterson stated that the 
Tribune and President Wilson had al¬ 
ways differed on the Mexican problem 
and still differ. In 1911, at the climax 
of the Madero revolution, he testified, 
his paper believed that the Mexicans 
could solve their own problems. By 
1914, however, this opinion underwent 
a change by reason of the continued dis¬ 
order and disorganization south of the 
Rio Grande. 

The Tribune editors then became 
convinced that only armed intervention, 
such as that employed in Cuba, could 
bring order out of chaos. The editors 
lielieved that such action would be to 
the interest of the L'nited States and 
Mexico alike. 

Were Not ‘'Pro-British” ' 

“And you thought it would jilease 
Germany to have the L'nited States oc¬ 
cupied with Mexico?’’ asked William 
Lucking, attorney for Henry Ford. 

“Ves; I think so.” 
Captain Patterson would not admit 

pro-(iermanism. though frequently 
pressed by his inquisitor. 

“Well, you were not pro-.\lly?” in¬ 
sisted Mr. Lucking. 

“It might be said that we were not 
jiro-Hritish," replied Captain I’atlerson. 

He said that he did not '^ee the edi¬ 
torial headed “Ford Is An Anarchist,’’ 
-on which the suit is based, before it 
went into the paper. He was a National 
Guardsman and had gone to Springlield 
following the mobilization of the guard 
for service on the bonier. 

Didn’t “Capitalize” Suit 

“We weren’t thinking much about 
newspapers at that time,” he said. 

Clifford Raymond, who wrote the 
editorial that branded F'ord as an an¬ 
archist, was On the stand the day pre¬ 
ceding. He told of finding on his desk 
a telegram from the Tribune’s Detrtiit 
correspondent which said that the Ford 
Motor Company wotild not reinstate 
their men who did border duty or assist 
their families in any way. 

He denied that the 'Tribune had set 
out to capitalize the libel suit or that he 
had said to a group of club friends 
that the short editorial would be worth 
$2,000,(1110 in advertising. 

He was asked to ex|)lain an editorial 
attacking Theodore Roosevelt for ut- 
teranccN a week after the Ltisitania was 
sunk. 

“We deplored Mr. Roosevelt’s utter¬ 
ances at that particular time when the 
Government was deriding whether or 
not it was to enter the great struggle 
against Germany.” he said. 

Watson Joins Star-Telegram 

Fikt WoKTtt. Tex.. June 24.—Kent 
Wat son. well-known Texas newspaper¬ 
man and former .Associated Press editor, 
has returned from seven months’ service 
in F'rance and is now on the city desk 
of the Star-Telegram. W'atson wrote 
feature stories for a number of Texas 
newsi)apers while overseas. 

HOW A MILLION MEN GOT 

ACQUALNTEI) WITH 

THE SOUTH 

I>Y W. .\. Kl.I.IoTT, 

Jacksonville (Fla.) Tinies-Union 

During the war a million or more 
men from the North and the West 
who had never visited the South, 
many of whom had erroneous ideas 
about our climate, about our negro 
situation and about our industrial 
life, were stationed in Southern 
camps for weeks and some for 
months at a time. Many of them 
visited more than one camp and they 
became well acquainted with South¬ 
ern people, and I believe that at least 
in most cases the prejudice that may 
have enlisted against the South was 
wijied away. This in my opinion will 
mean that many men from other 
parts of the country will look to the 
South for their future homes and 
that we will gain matty substantial 
citizens who will do much toward 
further develojting the industries of 
the Southern States and in establish¬ 

ing new otics. 

FOR INTERCHANGE OF 
STAFF MEMBERS 

British Committee of Publishers Formed 

to Consider Editor Blumenfeld’s Plan 

for Better Understanding Be¬ 

tween English and U. S. Press 

Ralph D. Blumenfeld, editor of the 
London Daily Express, whose plan for 
an interchange of staff men for short 
periods between leading British and 
.American newspapers was presetited in 
the recent Victory Number of EntxoR 
AND Pi Bi.isHER, lias already started the 
movement in England looking to the at¬ 
tainment of that purpose. 

In a cablegram to his New York repre- 
setitalivc he states that a committee of 
leading publishers of the British Isles has 
been formed, for the purpose of am- 
sidering the proposition and of con¬ 
ferring with a committee of .Americati 
publishers on the details. It is antici¬ 
pated that this .American committee will 
shortly be formed, through the initia¬ 
tive of Hon. F'rank I*. Glass, president 
of the .American Newspaper Publishers’ 
.Association, who has expressed his cor¬ 
dial approval of Mr. Blntnettfeld’s idea. 

Old Postage Standards Return 

The iwo-cent postage stamp came into 
its own again to carry first class mail 
and the three-cent stamp went out of 
vogue on July 1. The one-cent post card 
also came back. Since the three-cent 
stamp was issued an extra $15,000.0(K) 
has l)een collected on first class mail. 
The 1917 revenue act extending the 
franking privilege to the .A. E. F. will 
continue. Three-cent stamps which 
have not been tised may be changed for 
twos and ones. 

IK ill Dislrihute Peace News 

'The Government’s Committee on 
Public Information will retain its .Amer¬ 
ican headquarters in the Whitehall 
building in New ^’ork City ditring the 
next five or six weeks, iti charge of 
Perry .Arnold, actitig director, in order 
to supply newspa|>ers of this country 
with news received by cable from the 
Official Peace Mission Bureau in Paris. 

Two thousand one hundred and forty- 
fotir Sotitheni towns and cities have 
newspapers. 

DIFFERENT SEEDS 
DEMAND DIFFERENT SOIL 

N DIANA Newspapers, like Indiana farms, are 
productive and profitable producers of wealth 
h)r Advertisers who cultivate them consistently 
and intelligently. 

ATIONAL Advertisers desiring to reach In¬ 
diana’s 1,131,375 thrifty inhabitants can get 
quickest recognition by appealing to the people 

IV T ATIONAL Advertisers desiring to i 
^ diana’s 1,131,375 thrifty inhabitants 

-U N quickest recognition by appealing to the people 
through their home papers. During the war Indiana’s 215,485 crop-produc¬ 
ing and stock-raising farms did their “bit” and 
earned rich reward, as is testified by the savings 
banks. 

NDIVIDUALLY and collectively, Indiana people 
have money to spend for home improvements 
and for everything that contributes to home com¬ 
fort and individual content. 

SPRING try-out campaign in the following list 
of Newspapers will prove that Indiana is respon- 

^sive to any reasonable appeal, and quickly re¬ 
sponsive. 

[0 HOME in Indiana is beyond the reach of these 
closely read Newspapers, and by using them the 
Advertisers can overthrow and outclimb a com¬ 
petitor who does not. 

ND this is but natural. Indiana people are 
guided mainly in their purchases by their own 

kpapers, because in their home papers they place 
implicit confidence. 

N 
A 

Indiana ISeu spapers for 

Indiana Trade 

Cil rculation 5,000-line rai 

Anderson Herald . ..(E) .5,797 .0125 

Elkhart Truth . ..(E» 8,20.5 .0215 

Evani-ville Courier. ..(M) *23,893 .04 

Evansville Courier . ..(S) *20,987 .04 

Fort Wayne Journal-Gazette ,.(M) 29,236 .05 

Fort Wayne Journal-Gazette ..(S> 24,3,50 .05 

Indianapolis News . ..(E) 123,473 .16 

Indianapolis Star . ..(M) 92,8.51 .11 

Indianapolis Star . ..(S) 106,381 .1471 

Kokomo Dispatrh . ..(M) .5,400 .0171 

Lafavette Courier . ..(E) *8,994 .02 

Lafayette Journal . ..(M) 10,41.5 .02143 

La Porte Herald . ..(E> 3,376 .01286 

Logansport Pharos-Reporter ..(El 6,621 .015 

Munrie Press . ..(E) 9,646 .01786 

Munrie Star . ..(M) 26,8.58 .05 

Munrie Star ... ,..(S) 16,818 .05 

Richmond Item . ..(M) 8,22.5 .025 

Richmond Palladium . ..(E) 11,096 .03 

South Bend Tribune . ..(El *17,436 .035 

Terre Haute Star . ..(M) 26,943 .04 

Terre Haute Star . ,..(S) 19,422 .04 ' 

Terre Haute Tribune. ..(E) 24,845 .04 

Terre Haute Tribune . ...(SI 19,192 .04 

K'incennes Capital . ..(E) 1,049 .01071 

Total Daily Circulation and Rate. 446,522 .71396 

Total Sunday Circulation ami Rate 207,1.50 .36 

*A. B. C. Report, April Ist, 1919 

(.overnmeni Slalemeiil April 1, 1919. 
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LEE SYNDICATE BUYS. 
STATE JOURNAL 

Daily Paper at Wisconsin's Capital 
Added to Strong List—I. U. Sears Is 

Business Manager—R. L. Jones 
to Enter Larger Field 

Madison, Wis., July 1.—The Wiscon¬ 
sin State Journal today was sold by 
Richard Lloyd Jones to the Lee Syndi¬ 
cate. Mr. Jones announces that he in¬ 
tends entering a larger newspaper field 
and will be accompanied by T. F. Mc- 

I. L’. Sear.s 

}>usines<i Manager Wisconsin State Journal. 

Pherson, business manager of the State 
Journal. The sale was effected by Har¬ 
well & Cannon, newspaper brokers, of 
New York. 

F.. P. .\dler, president of _ the Lee 
Newspaper Syndicate and publisher of 
the Davenport (la.) Daily Times, will 
be president of the Wisconsin State 
Journal Company; James F. Powell, sec¬ 
retary of the Lee Newspaper Syndicate 
and publisher of the Ottumwa (la.) 
Courier, will be vice-president; A. M. 
Brayton, publisher and editor of the La 
Crosse. (Wis.) Tribune and Leader- 
Press, will be publisher and editor of the 
State Journal, dividing his time between 
the two cities. 

Lee Syndicate History 

ANTICIPATES NORTHCLIFFE’S 
SPEEDY RECOVERY 

Joseph T. Gleason, .American 
representative of the .Amalgamated 
Press, Limited, the corporation 
which publishes the great list of 
periodicals known as the North- 
cliffe group, sailed yesterday for 
England. He will remain abroad 
for about two months. In the pre¬ 
war period Mr. Gleason spent 
sometime each summer with Lord 
Northcliffe, and with Mr. Sutton, 
executive head of the organiza¬ 
tion, planning the details of the 
work here in connection with the 
various publications. 

Editor & Pi blishkr requested 
Mr. Gleason, on the eve of his de¬ 
parture, to make some statement 
in regard to rumors current here 
as to the serious nature of Lord 
Northcliffe’s illness, and the many 
conjectures as to the nature of the 
recent operation for a throat af¬ 
fection. Mr. Gleason said: 

“I have a letter from Lord 
Northcliffe, written shortly before 
he returned from France. It is 
optimistic to a degree. He did not 
consider the impending operation 
as at all serious. He has recently 
purchased a new home and is 
greatly interested in planning con¬ 
templated improvements in con¬ 
nection with it. As always, he is 
in close touch with all of bis great 
business interests. I have reason 
to hope for his early restoration 
to his usual good health.” 

evening newspapers, comprising the 
Davenport Times, Ottumwa Courier and 
Muscatine Journal. The success which 
these papers attained encouraged Mr. 
Lee and his associates to further extend 
their activities, and in 1907 they pur¬ 
chased the La Crosse Tribune, La Crosse, 
Wis., and the Hannibal (Mo.) Courier- 
Post. In 1917 the La Crosse Tribune 
purchased the Leader-Press and were 
combined as the Tribune and Leader- 
Press. Following the death of Mr. Lee 
in 1907, Mr. Adler, then vice-president, 
became president of the Lee Syndicate, 
and James F. Powell became vice-itresi- 
(lent and secretary, and liotb have been 
continued in office to date. 

I. U. Scars, business manager of the 
Davenport Daily Times, will be business 
manager of the State Journal, while 
Frank H. Burgess, business manager of 
the La Crosse Tribune and Leader- 
Press, will be a director and stockholder. 

Built Up by Mr. Jones 

Mr. Brayton has been continuously en¬ 
gaged in newspaper publication for 
twenty years. He is a graduate of the 
University of Wisconsin, class of ’97, 
and has spent most of his life in Wis¬ 
consin journalism. 

Mr. Scars began his newspaper career 
in the circulation department of the Chi¬ 
cago Daily News, and the Chicago Rec¬ 
ord. Seventeen years ago he became 
circulation manager of the Davenport 
Daily Times, of which newspaper he was 
subsequently made business manager, a 
post which he leaves after a successful 
administration to become business man¬ 
ager of the Wisconsin State Journal. 
Mr. Scars is a figure of note among the 
circulation men of the, country, having 
served in 191R as president of the In¬ 
ternational Circulation Managers’ .Asso¬ 
ciation. 

F'ight years ago Richard Lloyd Jones 
purchased the Wisconsin State Journal, 
going to Madison from Collier’s Weekly, 
of which he was associate editor for 
nine years. Prior to his Collier’s con¬ 
nection, Mr. Jones was editor of the 
Cosmopolitan Magazine. 

The Wisconsin State Journal played 
a large part in the patriotic education 
of a state which numbered among its 
population a large percentage of hy¬ 
phenated citizens. Mr. Jones organized 
the Wisconsin Patriotic Press Associa¬ 
tion, which joined all the patriotic Eng¬ 
lish newspapers of the state into a pow¬ 
erful force for .Americanization. 

It is understood that the Wisconsin 
State Journal, under Mr. Jones's ad¬ 
ministration, developed commercially to 
the extent that Mr. Jones transferred 
his stock to the Lee Syndicate on terms 
that were better than two to one of the 
par value of the capital stock of the 
company. 

In this development Mr. Jones was 
ably assisted by T. F. .McPherson, his 
business manager. 

The Lee Newspaper .syndicate was 
founded in 1B99 by .A. W. Lee, and was 
Originally composed of a group of Iowa 

Texas leads tbe South with daily 
newspapers, having 108. .Mississippi is 
lowest on the list with a total of 15. 

Booming 

Business 

New Jersey 
In every branch of retail 
trade, reports come of flood- 
tide trade. Records are being made in vol¬ 

ume of sales despite high prices. The 
cry is for high grade goods—and still 

higher grade. 

Factories, stores, liouse.s 
are bringing higher prices 
and bigger rentals than 

^ were ever before known. 

People are flocking to 
New Jersey to place them- 
selves with one of the 

many prosperous, great in¬ 
dustries. The demand for 

homes is unprecedented. 

All of which, good friend Advertiser, J 
we put in evidence to prove that^m^^ 

' money is flowing freely in this won- 
derful little state, and if you 

want a share of it you should M 
} 

Put New Jersey 

Newspapers 

on Your List 

Circiilation. Rale .5, 
.Asbury Park Press (E). 7,122 
Allanlie City Press (M) Union ( FD. 14,871 
Elizabeth Journal (E) (.A.ILL I. 17,6.56 
Hackensack Record. 4,879 
Hudson Observer (Hoboken*. 43,000 
Passaic Herald (E). 8,.>3.5 
Passaic News (E). 8,427 
Paterson Press-Guardian (E). 12,686 
Perth .Amboy Evening News (E*. *8,723 
Plainfield Courier-News (E). 7,908 

Government Statement, .April Isl, 1919. 
*.A. B. C. Report, .April 1st, 1919. 

,000 lines 
.022.5 
.035 
.04143 
.0178 
.07 
.025 
.025 
.03 
.025 
.0214 
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E D I/F 
THE SOUTH’S NEW DAY 

''P 111-' South is not "iifwly rich." She is merely 
tiiiliriiiK aii'l develoiiiiiK the assets which have 

aUvavs been hers. .Xnd this accounts for the 
m..i;niriccnt iTfi'-perity her people are now enjoying 
ami which i' but the harbinger of what is to come. 

1 is fortunate for the nation that the South is now 
c< tiling into her own in a material way—fortunate 
ihi.t her long dormant resources are now being con- 
jeriet! into national wealth. 

Inr .Southern prosperity cannot be fenced in. It 
locrriows the ohl boundaries of states and sections, 
.Hid enriches all who have the vision to understand 
atiil to participate in this great industrial develop¬ 
ment. The products of her soil, and of her forests, 
initie' and factories, now made available for her own 
pe ijile and for the people of the world, bring to her, 
properly, a Hood of gold. But they add as well to 
ihe sum of the nation's wealth, and become a part of 
the basic treasure of the Republic. 

In this new day of the world, which witnesses the 
pas^Mie of the old order, a revivified Southland is 
pla>:ng a momentous part. The old lethargy is no 
more, the old barriers to a full and free commercial 
e\i ati^ion have been destroyed. In the industrial 
traitsformation now going on the South loses nothing 

she merely finds herself. She sacrifices no cher¬ 
ished traditioit, abandons no high ideal. The grand¬ 
sons o* Pickett's men hold to their heritage of chiv¬ 
alry and courage. In the great war for world free- 
dcim. they have added new lustre to a record which 
lias always been spotless. Southern women are quite 
as beautiful and charming as were their grand- 
tnothers who ministered with unmatched devotion to 
'he siddiers who fought tinder Lee. They are wor- 
>hippid as of old. The day of chivalry has not 
I>a.ssed in the South. But the day of commercial and 
industrial greatnesf has dawned. 

The jiiibli^hers of Southern newspapers who are to 
meet in convention at .Asheville within a few days 
have ample reason for pride and satisfaction—pride 
in the memory of unstinted service to the nation’s 
cau-e in the war and satisfaction because of the turn 
"I the wheel of life which brings the South into the 
enioynien' of its inheritance. Southern newspapers 
are growing rapidly into the full stature of dominant 
American tiiblications. They are putting behind 
ihetii the old, slow processes. They are marching 
with the procession, well up toward the front. They 
are reflecting Southern life and aspirations, interpret¬ 
ing the new order in the world’s life with understand¬ 
ing and claiity. They have made great forward 
-.irides within a few years. They will attain to new 
and hiirher levels of accomplishment. 

IT often stated that salaries of editors and news 
writers have remained, during the war period, prac¬ 

tically at the old standards, in spite of the fact that 
a dollar is worth ti.-day only about half as much as in 
'‘*14. The reporter or copy desk man who earned 
S4<i a week four years ago is, in many instances, earn¬ 
ing little more today. The average of increase is 
very small To be logical, this increase should be 
one hundred per cent. Not many working newspaper 
men are inclined to demand increases, however, 
which would match the advanced costs of living. 
That policy has been left to organized workers. 
Publishers are having their troubles meeting mount¬ 
ing costs, and should show a deep appreciation of 
the spirit of these men, who are content to labor for 
smaller pay than skilled men in the mechanical de- 
jiartments receive. This appreciation, obviously, 
should take the form of salary increases up to the 
limit of the ability of the publications to pay. Edi¬ 
torial and news men are, proverbially, heedless in 
money matters. But they are human. They have 
dependents, they have personal needs. They must 
earn a living wage. 

Local merchants are not alone responsible for 
the "heavy” and "light” advertising days in news¬ 

papers. National advertisers often specify publica¬ 
tion of their copy on Thursday and Friday only— 
when their products are on sale every day of the 
week. General advertisers and agency men should 
realize the value of a better balance of advertising 
volume in the newspapers, and should co-operate to 
bring this about. 

THE TEST AT VANCOUVER 
fILAT should be thought of the matter if a 
committee of employers, whose men were on 

'trike, should insist upon placing a censor in 
t!’t‘ newspaper offices to decide upon what news 
'lu'uld be printed of that strike? 

In the Vancouver strike the printers insisted that 
I lie of their number should censor all strike news 
I'-fore it could be published. The alternative for 
ibe publishers was "the cessation of w'ork” by the 
’.niion printers. 

The A'ancouver strike affected every line of in- 
dus'ry in the city. .All business men, all citizens, 
were parties in interest. Yet no demand was made 
''\ irganized bodies of business men that the power 
of iiress censorship should be given to them. 

It may be held that the comparison is not fair, in 
;hat the printers were acting as employees of the 
'•ewspapers, and could not observe good faith to their 
union if they aided and abetted in the publication of 
garbled news of the strike. 

Business men, the merchants, the advertisers, were 
all concerned quite as directly. The integrity of the 
newspapers is as vital to them, for business reasons, 
as to the news[iapers’ own employees. They repre¬ 
sent the principal sources of the newspapers’ rev¬ 
enues. In turn, the publication—without interruption 
or alien control—of the newspapers is essential to 
hem if they are to continue in business. Yet these 

men made no effort to exercise a censorship over the 
pajiers. That unhappy adventure was left to the 
union jirinters. 

The men at the head of the I. T. U. acted ener¬ 
getically to put an end to this impossible situation, 
riie papers are now being issued—without the aid of 

a censor. 
VVe hear much of capitalistic control of our news- 

Iiapers. In almost all instances this talk is pure 
inoonsliine, without any substantial basis whatever. 
The newspaper which shottld submit to class control, 
either by capitalists or by laboring men, would 
quickly lose all importance as a newspaper, and 
would have no influence either for good or evil. The 
effort at Vancouver was to apply, openly, on behalf 
of the labor unions that press gag which agitators 
Iiave long contended that the capitalists secretly use. 

The effort has failed—properly, logically, happily. 
The cause of unionism has, unfortunately, been in¬ 
jured because of this mad attempt to “socialize" the 
press—in the interests of a class. But the level¬ 
headed leaders of the labor union hosts will lose no 
opportunity to denounce as un-.American and un¬ 
thinkable this outburst of Sovietism. The test has 
beerf met, apparently. It is not expected that other 
publishers will be compelled to meet the ugly situa¬ 
tion which faced the newspapers of Vancouver—for 
union printers, as a rule, arc highly intelligent and 
balanced men, who hold contracts inviolate and who 
have no use for professional agitators. 

Are you advertising your advertising as effectively 
as your biggest merchant is advertising his store 

and his goods? 
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I A L 
OVER THE TOP 

COMF.TIMES fact.s and ligures are so eloquent 
‘^thal comment is in the nature of an anti-climax. 
One must feel that this is true when consider¬ 
ing the gratifying gains in advertising lineage made 
by the New York newspapers during the month of 
May over the same period of a year ago. 

The Times printed during May, in the week-day 
issues, a total of 1,669,932 lines of advertising, as 
compared with 1,210,616 in May, 1918. The Sunday 
issue carried 591,676 lines as against 464,535 of 
May last year. This shows a net gain of 586,457 
lines. ’ * * 

The World, week-day morning issue, carried, in 
May, 1919, 1,601,328 lines of advertising as compared 
with'1,347,380 in same period last year. The even¬ 
ing World printed in May, 1919, 725,742 lines; in 
same period last year, 452,165. The Sunday World, 
in May, 1919, carried 535,946 lines; in same period 
last year, 458,828. Here we have a net gain of 604,643 
lines. 

The .American printed in May, 1919, 905,192 lines; 
in May, 1918, 837,292. The Evening Journal, May, 
1919, 868,787 lines; in .May, 1918, 691,809. The Sun¬ 
day .American, May, 1919, 449,992 lines; in t\lay, 
1918, 372,863. Total net gain, 322,007 lines. 

The Herald, morning. May, 1919, 788,450 lines; 
.May, 1918, 596,721. Sunday, 362,054, as against 
275,3%. Evening Telegram, 907,412, compared with 
763,891; Sunday afternoon issue, 119,912 as com¬ 
pared with 92,690 in May of last year. Total net 
gain, 449,130 lines. 

The Sun, morning week-day issue. May, 1919, 
583,340 lines; May, 1918, 319,324. Sunday issue, 
192,390 as against 125,702. Evening Sun, 732,380, 
compared with 498,741 in May, 1918. Total net gain, 
5()4,343 lines. 

The Tribune, week-day morning. May, 1919, 730,- 
402 lines; May, 1918, 377,906. Sunday issue. May, 
1919, 228,638, as compared with 136,394. Total net 
gain, 444,740 lines. 

The Globe, six-day Evening, May, 1919, 786,704 
lines; May, 1918, 446,697. Total gain, 342,007 lines. 

Evening Post, six-day evening May, 1918, 418,168; 
May, 1918, 379,968. Total net gain, 38,200 lines. 

Brooklyn Standard Union, week-day evening. May, 
1919, 623,750 lines; May, 1918, 480,003. Sunday issue, 
.May, 1919, 139,580; May, 1918, 94,560. Total net 
gain, 188.767 lines. 

Brooklyn Eagle, six-dav evening. May, 1919, 1,048.- 
%2; May, 1918, 779,239. Sunday, .May, 1919, 349,700; 
May', 1918, 276,672. Total net gain, 342,751 lines. 

Thus six morning, eight evening and nine Sun¬ 
day newspapers of New York and Brooklyn show 
a combined gain of 3,881,255 lines in May, 1919, 
a combined gain of 3,976,664 lines in May, 1919, 
ing to the Statistical Department of the New York 
Evening Post. 

The figures constitute in themselves an impres¬ 
sive editorial presentation of “the state of business” 
just now with newspapers. 

Editor & publisher’s Washington corre¬ 
spondent notes much opposition to Senator Cum¬ 

mins’ bill for the establishment of a Government 
Publicity Bureau—opposition based upon the con¬ 
fusion sure to result through linking departmental 
“publicity” with departmental advertising. It is be¬ 
lieved that such a bill, creating an advertising bureau 
and policy for the Government, and divorcing adver¬ 
tising from publicity, would find general acceptance 
and have an excellent chance of passage. Senator 
Cummins may render a real service to the nation by 
so amending his bill that this distinction may be made 
definite. 

Gen. PEYTON C. MARCH, chief of staff of our 
Army, has won the high regard of all Washing¬ 

ton correspondents through his frankness with them 
and his confidence in their judgment as to the treat¬ 
ment of the news which he made available to them 
during the progress of the w^r. He has contributed, 
through this policy, to the establishment of right 
relations between the army staff and the press. No 
national interest was ever endangered through hi* 
personal conferences with the correspondents. Na¬ 
tional morale was strengthened. The confidence of 
the people in their sources of news was augmented. 
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PERSONALS 

IN THE EDITORIAL ROOM 

Robert M. Collins, chief of the London 
Bureau of the Associated Press, has 
been awarded the honorary degree of 
Doctor of Laws by Middlebury College. 

Lucien Hubbard, formerly night city 
editor of the New York Tribune, has be¬ 
come associate editor of the Vitagraph 
Film Company, New York. 

Evyling Carpenter, reporter on the 
Cleveland Plain Dealer, has resigned and 
gone to California. 

Kenneth Craig, city hall man for the 
Cleveland Plain Dealer, has resigned and 
gone with the realty department of the 
United States Steel Corporation and 
will probably be located in Pittsburg. 
Up to six months ago Mr. Craig was en¬ 
gaged in propoganda publicity work in 
Italy. 

Floyd Barker, city editor of the To¬ 
ledo Times, is spending his vacation in 
Cleveland, a scene of former labors. 

David A. Cronin, who has been en¬ 
gaged in reportorial work for the 
Bridgeport (Conn.) Times, has swung 
his shingle from a lofty window in the 
city’s largest office building and will be¬ 
gin the practice of law at once. He was 
admitted to the bar several weeks ago. 

Lieut. Thomas F. Flaherty, who was 
City Hall reporter for the Bridgeport 
(Conn.) Times and Farmer until Uncle 
Sam took him to Camp Devens, Mass., is 

'back again with the Times. 
John Stone Pardee, for twenty years 

a widely known newspaper man of St. 
Paul, Kansas City and Duluth, has re¬ 
turned to the latter, his home city, from 
Washington, D. C., where he was con¬ 
nected with the educational division of 
the Food Administration. 

Hassal T. Sullivan has resigned as 
assistant telegraph editor of the Indian¬ 
apolis News to become news editor of 
die Milwaukee Journal. 

J. G. Cummings, city hall man for the 
Cleveland News and Sunday Leader, has 
been appointed publicity representative 
of the Universal Film Company’s 
Cleveland branch. 

Eugene E. Early, for the past four 
years financial editor of the New York 
Globe, is now connected with the stock 
exchange firm of Chandler Brothers & 
Co., New York. 

Hugh Durigan, who is spending his 
vacation at Lewiston, Pa., sent a box of 
fish to his fellow members of the New 
York Tribune staff this week. When 
the box was opened and carefully un¬ 
packed the fish were finally located in 
a smaller box inside. It was labeled 
“Packed in Norway.” Logan Miller 
took it home. 

James G. White, former political edi¬ 
tor of the Boston Herald, in now in 
Poland as a member of the Polish- 
American commission, which has been 
summoned to Warsaw by Prime Minis¬ 
ter Paderewski. 

Roy Alden is back on the staff of the 
Seattle Times after roaming about the 
world in a navy uniform for a year. 

Kent Watson, late of the .Associated 
Press and recently returned from over¬ 
seas service, has been appointed direc¬ 
tor of publicity for the American Le¬ 
gion of Texas, instead of Silliman 
Evans, as previously reported. Mr. 
Watson is now with the F'ort Worth 
Star-Telegram. 

William W. Campbell, one of Schenec¬ 
tady’s old time newspaper reporters, re¬ 
tired July 1 and entered law practice. 

James J. Neville, recently connected 
with the Syracuse (N. Y.) Herald, has 
been appointed publicity agent in the 
State Highway department at .Albany. 

Clarence W. Higgins and L. L. Perrin, 
political writer and news editor, respec¬ 
tively, of the St. Paul Dispatch-Pioneer 
Press, is each the father of a newly 
arrived son. 

William Kane, reporter on the St. 
Paul Daily News, has returned to work 
after an operation. 

THE BUSINESS OFFICE 

Roy G. Watson, president and pub¬ 
lisher of the Houston (Tex.) Post, is 
now installed in his new $20,(XX) office, 
said to be the finest in the Southwest. 
The office is finished in black walnut and 
fumed oak. 

E. H. Rudd, of the Illustrated Daily 
News and Sketch, London, is visiting 
the United States until July 12, when he 
will sail for home on the Carmania. 

Sidney D. Long, business manager of 
the Wichita (Kans.) Eagle, who has 
been ill for quite some time, will possibly 
be able to resume work in the fall, ac¬ 
cording to a letter from Marcellus Mur¬ 
dock, publisher of the Eagle, to Editor & 
Publisher. 

J. L. Mayo, owner of the Greenville 
(N. C.) Daily News and the Washing¬ 
ton Daily News, has been in New York 
City on business. 

Mrs. Mae Penfield, who with ear at 
’phone has been soliciting advertising 
contracts and taking want ads for the 
St. Paul Dispatch-Pioneer Press, has 
resigned to undertake new work with 
the Railroad Administration. 

Fred A. Clough, associated with the 
Lewiston (Me.) Sun for eight years, 
has become assistant advertising mana¬ 
ger of the Lewiston Journal. 

George 'H. McCormick, manager of 
the promotion department of the Hous¬ 
ton Post, has resigned to go into the 
oil business for himself at Wichita 
Falls, Tex. 

J. P. O’Furey, publisher of the Hart- 
ington (Neb.) News, has been spending 
a few days in New York calling upon 
agency men and national advertisers. 

Van Lear Black, principal owner of 
the Baltimore Sun and vice president of 
the Fidelity Trust Company, is slowly 
recovering from a sprained ankle. 

WITH THE AD FOLKS 
A. H. Campson has become advertis¬ 

ing manager of the White & Wyckoff 
Manufacturing Company, Holyoke, 
Mass. 

Walter J. Healy, late of the Mon¬ 
treal Gazette and Toronto Saturday 
Night, has started a marketing service 
in Montreal. 

George W. Rowell has been appointed 
advertising manager of the Lloyd 
Manufacturing Company, Menominee, 
Mich., manufacturing baby carriages. 

Herbert B. Wilkinson has been pro¬ 
moted to be art director of the Frank 
Presbrey Company, New York. 

Rossiter Holbrook has been appointed 
New York manager of Nelson Chesman 
& Co., St. Louis. He has been with the 
New York Tribune. 

C. G. Howell is now in charge of ad¬ 
vertising for the Gates Rubber Corn- 
pan, Denver. 

J. P. H. Perry, contract manager in 
charge of sales and advertising for the 
Turner Construction Company, New 
York, has been appointed a vice-presi¬ 
dent of the firm. 

George L. Wclp has joined the staff 
of the Blackman-Ross Company, New 
York. He has been with the Metro¬ 
politan Magazine in charge of promo¬ 
tion and service. 

B. G. Owens has succeeded Charles 
A. Sherwood as manager of the special 
edition department of the Chicago Her¬ 
ald and Examiner. Charles E. Martin has 
become assistant to Mr. Owens. 

LOWRY MARTIN HOLDS 
DOWN THREE BIG JOBS 

BESIDFIS serving his second term as 
president of the Texas Advertising 

Club-at-Large, which has a member- 
s h i p scattered 
throughout the 
state composed 
o f progressive 
adverti.sing men 
whose cities do 
not have indi¬ 
vidual advertis¬ 
ing clubs, Lowry 
Martin is busi¬ 
ness and adver¬ 
tising manager 
of the Daily Sun 
and S e m i - 
Weekly Light, in 
the thriving and 
oil-famed city of 
Corsicana, of some 20,(XX) inhabitants 
located in the heart of the rich black 
land belt of Central Texas, and is also 
president of the local Chamber of Com¬ 
merce. 

Mr. Martin’s association was one of 
the first to pledge support to New Or¬ 
leans and the South as the 1920 con¬ 
vention city of the Associated .Advertis¬ 
ing Clubs of the World, at which it will 
be strongly represented next September. 

I.owRY Martin. 

J. C. Hindle has resigned from the 
H. E. Lesan .Advertising .Agency, to be¬ 
come space buyer with the Harry Porter 
Company, New York. 

George A. Cummings has become busi¬ 
ness manager of the Hargrove Adver¬ 
tising Agency, Oakland, Cal. He is a 
former New Yorker and for the past 
two years has been manager of the Co¬ 
operative Credit Association, in Oak¬ 
land. 

Frank E. Duggan of the Gundlach .Ad¬ 
vertising Agency staff, Chicago, and 
Miss Jessie Marguerite Kaiser have 
been married. 

Lieut. Frank E. House, Jr., and Dan¬ 
iel R. Ellinger have resumed their 
duties with the Powers-House Com¬ 
pany, Cleveland, after service in the 
Army. 

Samuel R. Hutton, former advertising 
manager of the Delaware & Hudson 
Railroad, Albany, N. Y., has been 
elected a director of the Southwestern 

.Advertising .Agency, and will be in 
charge of the Oklahoma City office. 

George H. Phelps, advertising mana¬ 
ger for Dodge Brothers, automobile 
manufacturers, has just published a new 
“pep” book entitled “Go.” The book is 
dedicated to the man who is “working 
for better things instead of wishing for 
them.” 

Lieut. W. W. .Anderson has joined the 
commercial department and Miss Mar¬ 
garet Flurst has been added to the edi¬ 
torial department of Mallard, Mitchell 
& Faust, Chicago. 

Penny Ross, Chicago Tribune car¬ 
toonist and the creator of “Mamma’s 
-Angel Child,” with Philip T. Fried- 
lander, advertising manager for Mayer 
Brothers, has incorporated the Penny- 
Ross .Advertising, Inc. With them will 
be associated William F. Koehne. 
' Willard F. Elliott, formerly art pro¬ 

duction manager of the company’s Kan¬ 
sas City office, and J. B. Bishop, former¬ 
ly director of the advertising and sales 
promotion departments of the American 
Druggists’ Syndicate of New York, are 
now with the Ferry-FIanly .Agency’s 
New Orleans office. Mr. Bishop for 
five years was a member of the staff of 
the Ferry-Hanly Company in its Kansas 
City office. 

Lieut. Philip Burbank has returned to 
Boston after spending eight months in 
the* tank service in France, and has 
joined the selling staff of the Thomas 
Dreier Service. Mr. Burbank was with 
the Hearst organization in Boston, both 
in the editorial and the promotion end. 

6-PT. LEAGUE AIDS NEW -AGENTS 

Names Committees to Deal with Them 
and Help Recognition 

Because of the entrance of many new 
agencies into the field and the desire of 
its members to obtain quicker and more 
uniform action on the question of recog¬ 
nition than now prevails, the Six-Point 
League of New York has appointed a 
committee to investigate the credit and 
status of new agencies and not only 
recommend action to members but also 
help and facilitate securing recognition 
of these agents with other publishers’ 
organizations, thereby furthering the 
interest of new spaper advertising. 

The following members have been ap¬ 
pointed a committee on recognition: 
William J. Morton, E. P. Hotz, H. G. 
Halsted. 

The Augusta Chronicle^ has* 
vFigned a contract for the^ 
Haskin Service for one year 

Frederic J. Haskin 
answers any question 
of any reader of any 
of his hundred news¬ 
papers — more ques¬ 
tions than any man 
in the world ever 
answered before. 

The Haskin Information Bureau is in Washington, D. C. 
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FLOOD GATES OF GOLD 
OFE^ED TO SOUTH 

(Coiitiiiued from page 6.) 

the movement in all departments has 
hccii in the one direction—forward. 

Building Through Faith 

The new prosperity o! the Soutli is 
not the direct result of the war, as some 
persons have contended, but is the re¬ 
ward for more than ten years of edu¬ 
cation, hard work and advertising which 
was made possible solely by the South’s 
traditional faith in the South. 

Experts on the conditions deny that 
boom conditions exist or that the flood 
gates of prosperity have yet been opetied 
wide. They claim, that the dawn of 
their new day is just beginning and that 
it was merely hurried by the war and 
not created by it. 

Large and small factories arc spring¬ 
ing up in every part of the South for 
the manufacture of finished articles of 
trade at the bases of supply of raw- 
products. The launching of new enter- 
Itrises that will help the South take her 
place in the markets of the world are 
chronicled daily, but the faith of the 
South and the heart of the South is 
still in the soil and climatic conditions. 

A Golden Era 

When the United States Governmetit 
began to pour millions into the South 
in carrying on preparations for the com¬ 
ing of the N’t)rthern soldiers and mo¬ 
bilizations of the South’s own heroes, 
resources and industries for their great 
share in the world conflict, that land 
had already entered its golden era. 

The mills oi Birmingham and other 
industrial centers were working over¬ 
time; \ew Orleans. Baltimore, Savan¬ 
nah, Norfolk, Jacksonville. Charleston, 
(laKeston and other gulf and coast 
cities were already reaching into the 
trade centers of South .\mcrica for the 
bii'iness that rightly should come to the 
I'nited States; her coal mines had Iteen 
brought to a state of high development; 
fortunes were flowing daily from the 
oil wells of half a dozen States; diversi¬ 
fied farming had become an established 
fact; dairy and stock farms had sprung 
u|i throughout the land, and Memphis, 
Atlanta. Nashville, Richmond, Fort 
Worth, Dallas. Houston, Louisville, Lex¬ 
ington, Macon, .Augusta and dozens of 
other cities had become busy marts, 
filled with plenty and in every way com¬ 
parable to the half-century-prosperous 
cities of the North. 

Towns Are Transformed 

The South is today dotted with hust¬ 
ling towns of from 3.000 to 6,000 per¬ 
sons that ten years ago were struggling, 
ill-kept villages of a few hundred per¬ 
sons. In many cases, these new cities 
have no “war factories,” received no 
“war contracts,’’ and their development 
and prosperity were affected only indi¬ 
rectly by the great conflict, as they arc 
the natural result of the introduction 
of diversified farming and the introduc¬ 
tion of the most modern methods of 
agricultural expansion. 

The boll weevil, the great enemy of 
the cotton grower, has played an impor¬ 
tant part in this new development of 
the land. Ten years ago the small cot¬ 
ton grower gave all of his attention to 
that crop. When his crop failed, or 
prices were down, he experienced a year 
of poverty. The introduction of the 
dairy cow for commercial purposes took 
place first, about eight years, in an ef¬ 
fort to save the Southern farmer from 
poverty, following the ravages of the 
boll weevil. 

The question of pasturing and feeding 

the dairy herds revolutionized methods, 
intrtHluced diversified farming, brought 
about the beginning of the restoration 
of the soil, and placed the Southern 
farmer in the class that has money to 
spend all the year round—every year— 
and who demands the best of all things 
in life, including good schools, good 
roads, news of the world the day it 
happens, automobiles, electric lights, 
aimtsements, electric irons and safety 
razor's 

Increase of Creameries 

There is one State in the Sotith which 
did not have a single creamery eight 
years ago that today has 23. It is only 
one example; there are many other 
.States like it. This development is only 
starting, for, with its rapidly increasing 
lields of alfalfa, the Sotith is still unable 
to supply even its own demands and is 
still buying mid-West butter, although 
it has the longest pasturing season of 
any section of the country. 

I’lire-bred cattle were rare in the 
South ten years ago, but during the last 
three months $300,000 worth of pure- 
breds were sold at auction sale at Mem¬ 
phis. and this was only one of many 
of a .series of sales that have been con¬ 
ducted in every section. 

When free range was cut off in the 
West, some cattle men were attracted 
to the South by climatic conditions that 
assure a long pasturing season and a 
large carrying capacity i)er acre. 

More Cattle and Hogg 

Cattle and hog-raising has developed 
rapidly in the ten-year jteriod. The big 
meat packers have already established 
plants, and smaller independent plants 
are being erected in some communities. 
The cattle and hogs now bring highest 
market prices, and prices are not shaded 
as they were a few years ago. 

()ne Southern State in which a buyer 
could not have found a single car of 
hogs fit for market seven years ago. 
shipped fi.S.flK) head in the month of 
March. Hog-raising has made unusual 
siritles in a short period, partly because 
of the climatic conditions that make 
possible two litters a year. 

Billions from Crops 

Cotton is and will continue the staple 
crop of the South, but it is no longer 
depending niton it, tobacco and sugar¬ 
cane. The crops of corn, wheat, oats, 
sttya beans, potatoes, cowpeas, alfalfa, 
clover, vetch, fruits, rice and lespedeza 
are increasing each season. 

Thirty bushels of wheat has been har¬ 
vested to the acre; there are lands where 
seven cuttings of alfalfa have been made 
in a year; one farmer is reported to 
have sowed wheat in the fall, planted 
corn in the Stubblefield and gathered the 
second crop before the first frost. 

.\ total valuation of $14,090,769,000 
has been placed upon the 1918 crop of 
the entire United States by the Bureau 
of Crop Estimates of the Department of 
Agriculture, and a valuation of $5,053,- 
471.000 on the crop of the South alone, 
more than one-third of the wealth pro¬ 
duced by the soil, and experts say that 
she has only started—that less than 35 
per cent of her best land is under cul¬ 
tivation. 

Millions for Roads 

Throughout the South the one-teacher 
school, usually a shack, is giving way 
to modern community schools located at 
central points and housed in buildings 
of brick and concrete. 

Improvement of schools is keeping 
pace with the development of a compre¬ 
hensive system of good roads. The 
newspapers of the Sotith tell the story 
of this movement daily as a part of the 

(Conlinucd on page 39.) 
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“Grows Younger as It Grows 
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The following names, and those previously published and 
hundreds of other National Advertisers and 

Advertising Agents 
who buy advertising space in the newspapers, pay for and 
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PAPER, advertise to them through 
EDITOR & PUBLISHER advertising 
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flood gates of gold open 
TO THE SOUTH 
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regular news and it has ceased to be 
unusual news. 

Reading at random we find; From 
January 1 to June 1 this year, 65 Texas 
counties voted more than $48,000,000 for 
good roads; eight townships of Union 
county. South Carolina, have voted a 
total of $1,175,000 for road improve¬ 
ments this year; Gov. Davis of Virginia 
has called a special session of the legis¬ 
lature to take up the question of good 
roads; Glynn county, Georgia, in a gen¬ 
eral election, voted $350,000 for good 
roads, and not a dissenting vote was 
recorded; McDowell county. North 
Carolina, has completed plans to spend 
$300,000 in the construction of a central 
highway. 

Many Markets Are Strong 

The Birmingham iron market is feel¬ 
ing the effects of the new prosperity 
that is coming with reconstruction and 
reports a noticeable improvement, and 
many Northern buyers in the field. 
Many new coke ovens are under con¬ 
struction and the iron and steel indus¬ 
try of the South is already stepping f ir- 
ward to meet half-way the assured pros¬ 
perity of peace. 

Representatives of the great lumber 
industry of the South are already in 
Europe, and their mills at home are 
already starting to supply their share 
and more of the materials necessary to 
reliuild the sections devastated by the 
war. Probably the most significant hap¬ 
pening in recent months was the action 
of the Cotton Convention, recently held 
in .\'ew Orleans, in organizing an Ex¬ 
port Corporation with an authorized 
capitalization of $100,(l0(),000. 

To Seek World's Trade 
Stock ownership is restricted to 

Southerners, and the purpose of the 
organtzation is to be the expanding of 
the cotton markets of the world. This 
is to be done in various ways: first, by 
leniling money to aid in rehabilitating 
the spinning industry, particularly in the 
Old World. 

Right now practically the entire South 
is giving its attention to the housing 
and homebuilding problems which are 
among the most serious with which the 
country must deal. Every commercial 
body of the South has had the matter 
before them in some way, and in many 
cases associations have been organized 
to finance homebuilding operations. 

The immediate return to the South 
from the millions spent by the Govern¬ 
ment during the war is in no way com¬ 
parable to the lasting good that is al¬ 
ready resulting from the first-hand 
knowledge of the land, its opportunities 
and its people gained by the thousands 
of men sent there from the North and 
the West for military training during 
the war. The South opened its heart to 
them and many of them, looking for 
fortune and happiness in attainment, are 
today turning their eyes southward. 

People Demand the Best 
During the war period the railroads 

of the South were brought to a high 
point of efficiency to meet the demands 
of troops, munitions and farm products 
th.'it insures a transportation system that 
will keep step with the prosperity of the 
land it serves. Ships are now plying 
from the land’s port cities on the gulf 
and Atlantic coast to South America 
and Europe. The South is entering the 
new era to win. 

Bank deposits have trebled in many 
sections of the South during the last 
few years. Her people have money to 

spend and they are able to demand the 
very best. A few days ago a popular- 
priced eatingplace in Louisville, that was 
established just about a year ago, dis¬ 
carded its gas ranges and equipment 
and installed all electrical appliances. 

DECIDES STATUS OF 
NEWSBOYS IN LAW 

Coiumissioner Roper Says Youngsters 
Under 16 May Be Employed in Early 

Hours .4way from Office of 
Publication 

Through the efforts of members of 
the Southern Newspaper Publishers’ As¬ 
sociation an opinion has been secured 
from the U. S. Commissioner of Internal 
Revenue, Hon. Daniel C. Roper, as to 
the application of the Child Labor Law 
to the employment of newsboys and car¬ 
riers. 

In response to an inquiry addressed 
to liim by Congressman 1. C. Copley. 
M r. Roper says : 

*‘My I>»‘ar Mr, (’opley: In re8iH>iiae to your 
|K>rHonHl iiu|iilry ooncorning tax on the employ¬ 
ment of eliiUl labor und ItH relation to newK- 
piiper carrierH. 1 have the honor to advlHe yon 
that nmler the provlhlona of Section 1200. Title 
XU, Ueveniie Act of 191$, the tax la im|>oBet1 
on every person o|>erRtlnK a mine or quarry In 
which children under alxteen years of atte are 
einployc'd or |M>rmltted to work, and on every 
person operating a mill, cannery, workshop, 
factory, or inanufactiirInK establishment In 
which children under 14 are employed or in 
which children l>etween 14 and 16 are permitted 
to work more than ei^ht hours In any day, or 
more than six days In any week, or before 0 
a. in. or after 7 p. in. 

**A newspaper publishing company Is a inanu 
facturliiK establlshmeiit within the meaning of 
the law, ami the employment of children in con 
nectlon with the manufacturing process contrary 
to the standards laid down would subject the 
person operating the establishment to the tax 
Imposed. 

“It Is held, however, that the employment of 
children In the distribution of papers outside 
and away from the manufacturing establishment 
does not come withfn the taxation Intent of the 
law,*' 

This ruling clarifies Section 1,200 of 
the Revenue Act of 1918. Its effect will 
be to establish the status of newsboys 
and carriers under the law. Carriers 
under 16 cannot be employed before 6 
a. m. in the mailing rooms as helpers in 
stuffing or similar work, but may deliver 
their papers as usual. 

NEW AGE OF PROSPERITY 
DAWNS IN DIXIELAND 

(Continued from page 5.) 

a discussion of the suggestion of the 
Post Office Department that pink wrap¬ 
pers be used in order to designate news¬ 
paper mail. As white waste is generally 
it.sed for wrappers it is estimated that 
the pink wrapper plan would involve 
an additional expense for most news- 
l)apers which would be considerable. 

No special railroad rates have been 
granted to delegates this year. The mat¬ 
ter of hotel accommodations has been 
brought to the attention of members, 
with the admonition to reserve rooms in 
advance at the Grove Park Inn, as it is 
expected that convention week will test 
its capacity. 

In addition to the convention of the 
S. N. P. A., there will be two meetings 
of advertising agents held at the Inn 
July 7 and 8. The Southern Council 
of the A. A. A. A. will bring to Ashe¬ 
ville several prominent agency men of 
New York and Chicago, and the annual 
meeting of the Southern .Ydvertising 
Agency .Association will be attended by 
the leading agency men of the South. 

Stanley Clague, managing director of 
the Audit Bureau of Circulations, and 
Jason Rogers, of the New York Globe, 
will be speakers. 

} 

o wa 
The world’s stock of cattle, 
sheep and swine has de¬ 
creased 

110,000,000 
since the beginning of the 
war. 

Meanwhile Iowa has ad¬ 
vanced to first place among 
the states in the value of 
its livestock on farms. 

By last reports Iowa farm 
livestock was worth nearly 

$800,000,000 
And they’re multiplying. Your advertising dollar spent in 

Iowa’s daily newspapers will 
bring your message to the best 
average of buying readers in 

thisr country, who know their wants 
and can afford them. 

It will cost you little to make a good 
try-out in these newspapers: 

Boone NewH-Repuhliran . .(E» 3,636 .0121 
Burlington Hawkeye . ....(M) 10,908 .03 
Burlington Hawkeye . .(S) 12,116 .03 
Clinton Herald . .(E) 7,,553 .02 
Council Bluffs Nonpareil . .tE&S) 16,228 .03 
Davenport Times .'. .(E) 25,643 .05 
Des Moines Capital . .(E) 60,655 .08 
Des Moines Sunday Capital . .(S) 46,668 .08 
Des Moines Register and Tribune.... (M & E) 111,517 .14 
Des Moines Sunday Register . .(S) 70,745 .12 
Dubuque Telegraph-Herald . IM&E) 16,078 .04 
Dubuque Telegraph-Herald . .(S) 16,037 .04 
Fort Dodge Messenger and Chronicle .fE) 8,762 .03 
Marshalltown Times-Republican .... .(E) 13,781 .028571 
Mason City Clohe-Gazette-Timcs. .(E) 9,602 .03 
Muscatine Journal and News-Tribune .(E) 8,331 .02 
Ottumwa Courier . .(E) 13,606 .035 
Sioux City Tribune . .(E) 51,342 .08 
Waterloo Evening Courier. ......(E) 14,484 .03 
Government Statements, April 1st, 1919. 

I 
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TIPS FOR THE AD MANAGERS 

X. W. Ayer, 300 Chestnut street, 
Philadelphia. Placing orders with some 
Pennsylvania newspapers for C. A. Gam- 
brill Manufacturing Company. 

George Batten Company, Fourth 
.\vcnue building. New York. Making 
5,000-1. contracts with some Southern 
and Western newspapers for Novo En¬ 
gine Company. 

Burnet-Kuun Co.mpany, 39 S. La 
Salle street, Chicago. Placing orders 
with some New York City newspapers 
for Illustrated Daily News. 

CowEN Company, 50 Union Square, 
New York. Renewing some newspaper 
contracts for Lorillard Tobacco Com¬ 
pany. 

Crawford Advertising Agency, 306 
Van .Antwerp building. Mobile, Ala. 
Reported will later use newspapers for 
Gordon Smith. 

Critchfield Company, Brooks build¬ 
ing, Chicago. Placing orders with some 
Ohio newspapers for Wildar Company. 

George .A. Deatel Company, 1210 
Munsey building, Baltimore. Placing the 
advertising for Goslin Ginger Ale. 

Dippy & Aitkin, 12th and Filbert 
streets. Philadelphia. Will handle the 
advertising for G. H. P. Cigar Com¬ 
pany. 

Erickson Company, 381 Fourth ave¬ 
nue, New York. Making 1,000-1. con¬ 
tracts with some Western newspapers 
for General Fire Extinguisher Company. 

Evans & Barnhill, 33 W. 42nd street. 
New York. Reported will later make 
up lists, using newspapers for A. P. 
Babcock Company. 

Federal Advertising Agency, 6 E. 
39th street. New York. Again placing 
a few orders with newspapers for Stand¬ 
ard Music Roll Company. 

Howe, Murray & Co., 30 E. 42nd 
street. New York. Placing copy with 
newspapers on contract for American 
Ever Ready Works. 

Hoyt's Service, 120 W. 32nd street. 
New York. Placing orders with some 
New York City newspapers for Cutter 
Desk Company. 

H. J. Klein man Advertising Agency, 
Philadelphia. Making new contracts 
with newspapers for Interstate Drug 
Company. 

Lord & Thomas, Times building. New 
York. Placing orders with newspapers 
for Barkers Original Bakeries System. 

Lyddon & Hanford, 200 Fifth avenue. 
New York. Reported will shortly place 
orders with newspapers for Qualtop 
Beverage, Inc. 

Robert M. McMullen Company, 
Cambridge building. New York. Re¬ 
ported, but not verified, that they are 
placing advertising with newspapers for 
S. M. Bixbv & Co. 

B. G. Moon Company, Proctor build¬ 
ing, Troy, N. Y. Reported will make 
up lists during September using news¬ 
papers for Hall, Hartwell & Co. 

Ch.arles F. W. Nichols Company, 20 
E. Jackson Boulevard, Chicago. Plac¬ 
ing orders with newspapers for Ambas¬ 
sador Hotel. 

Harry P( rter Company, 18 E. 41st 
street. New York. Will place orders 
with magazines and trade papers for 
National Fire Proofing Company. 

E. M. Power Company, Oliver build¬ 
ing, Pittsburgh. Placing orders with 
newspapers for L. E. Smith Glass Com- 
1 any. 

Ruthrauff & Ryan, 404 Fourth ave¬ 
nue, New York. Make up lists monthly 
using newspapers for American School 
of Correspondence. 

Frank Seaman, Inc., 470 Fourth ave¬ 
nue, New York. Will gradually extend 
the advertising for Fifty-Fifty Corpora¬ 
tion. 

\'anderiioof & Co., Marquette build¬ 
ing, Chicago. Will place orders with 
agricultural publications for Colonial 
Salt Company. t 

Tracy-Parry Company, Lafayette 
building, Philadelphia. Making 5,000-1. 
contracts with some mid-West news¬ 
papers for J. A. Migel & Co. 

Wales .Advertising Company, 110 W. 
40ih street. New York. Placing orders 
with a few Eastern newspapers for Stan¬ 
ley Soap Company. 

Wood, Putnam & Wood, 111 Devon¬ 
shire street, Boston. Again placing or¬ 
ders with newspapers for Botany 
Worsted Mills. 

Maliairy, Mitchell & Faust, Security 
Building, Chicago, sending out copy on 
a big campaign in leading Texas news¬ 
papers for Armour & Co.’s (Chicago) 
“Veribest” milk; also using large space 
in leading Middle Western newspapers 
for Iglehart Brothers, Evansville, Ind., 
“Swan’s Down Cake Flour.’’ 

Norris-Patterson, Ltd., 10 E. Ade¬ 
laide street, Toronto, Can. Starting an 
advertising campaign to promote sale 
of Stillman’s Creameries products 
(Stratford, Ont.), milk, butter, ice 
cream, etc.; will also use space in news¬ 
papers and magazines for Lincoln Elec¬ 
tric Company of Canada and the Stan¬ 
dard Silver Company, both new ac¬ 
counts. 

Erwin & Wasey, 58 East Washington 
street, Chicago. Will soon start a na¬ 
tional advertising campaign on type¬ 
writer ribbons and carbon papers made 
by Ault & Wiborg, Cincinnati. 

Chambers Agency, Maison Blanche 
Bldg., New Orleans. Starting a news¬ 
paper campaign on “Tulane Coffee” and 
another on “Peach Bio,” a face rouge. 

Greig & Ward, 104 S. Michigan Bou¬ 
levard, Chicago, now placing news¬ 
paper and trade paper orders for Cohn, 
Rissman & Co., “Stratford Clothes,” 
Chicago. 

U. S. P. 0. Report 
For the period ending April 1, 1919, 
Average Daily and Sunday Circulation 

76,652 
New Orleans Item 
Enjoys the largest afternoon and 
Sunday net paid circulation of any 
newspaper published in the entire 
South. 

Advertuing for Special luuea of Daily Papera and Maga* 
ainea handled. 

Souvenir Programa of big eventa and publicity of any nature 
conducted. 

K you have a legitimate reaaon for producing aomething 
apecial 1 have the men and meana to do it. 

J. L. Le BERTHON 
2 RECTOR STREET NEW YORK CITY 

PUBLIC ACCEPTS 5-CENT 

SUNDAY “P. M.” PRICE 

New York Evening Telegram Satisfied 

with Month’s Experiment, Which 

May Mean Starting of Other Sun¬ 

day Afternoon Editions 

Can a Sunday afternoon metropolitan 
newspaper be sold successfully for five 
cents in a city that is used to paying 
no more than two cents for its evening 
newspapers ? 

The New York Evening Telegram, 
which has been trying the experiment 
since June 8, has answered the question, 
affirmatively, to its own satisfaction— 
a piece of news which should prove in- 
lerestirg to the proprietors of numerous 
six-day newspapers in other cities who 
are known to be contemplating similar 
ventures. 

The prevailing belief among these 
publishers, and they include men who 
own six-day newspapers in St. Louis, 
New Orleans, Buffalo, Chicago, and De¬ 
troit, is that, owing to the present high 
cost of paper and wages, it is not worth 
while to enter the Sunday afternoon field 
unless they can sell their papers for 
five cents a copy. 

Inquiries for New Service 

A number of them have been suf¬ 
ficiently interested in the Evening Tele¬ 
gram’s experiment to ask for quotations 
on Sunday afternoon telegraph news 
services and to make other tentative 
plans for issuing Sunday afternoon pa¬ 
pers, if the Telegram won out. 

“We are very well satisfied with re¬ 
sults since we raised the price of the 
Sunday Evening Telegram from three 
to five cents,” S. H. Summers, managing 
editor, tells Editor & Publisher. 
“There has been some falling off in cir¬ 
culation, naturally, at the start, but it 
does not affect our belief that the ven¬ 
ture has proved practical. We are con¬ 
fident we will pick up rapidly from now 
on the circulation we have lost, and it is 
not large.” 

When the Telegram raised the price 
of its Sunday afternoon edition to five 
cents, it printed an editorial, giving the 
reasons why. The editorial read, in 
part; 

"High cott of production. Nothing else. 

Photogravure Advertising 
25c line 

8 page supplement 
Every Sunday 

Bvb MainvB 

iRvQiBt^r 
70fl00 Net Paid Circulation 

I. A. Klein, New York—John Glait, Chicago 

••Newsprint paper, formerly $42 a ton, now 
costs $S6 a ton. 

“Wages hare l>een raised in the Tarlous de¬ 
partments. Substantial increases have been 
awarded iinotype operators, stereotypers, photo 
engravers and the Ixisy armies in the press 
room, mailing and clrcuiatlon departments. 

“Work on Sunday commands double pay. 
“The Evening Telegram also realizes that 

newsboys and newsdealers arc as much aifeeted 
by the high cost of living as any others and 
that they are entitled to a fair allowance for 
their Sunday labor. Mure favorable rates have 
been arranged for tliese most important adjuncts 
of success, so at best Imt a moiety of the in¬ 
creased price will go to relieve the burden of 
piiblicntion. 

“With this frank statement of affairs, we ask 
the consideration of the reading public apd con- 
fldently await ita verdict." 

The Origin of Edition 

The Evening Telegram began printing 
a Sunday afternoon edition, July 16,« 
1911, after the owner, James Gordon 
Bennett, had become convinced that 
there was a profitable field for it. Says 
the Evening Telegram editorial pre¬ 
viously quoted: 

“He put the case in substance thus: The dally 
papers go to press about three o'clock In the 
morning. There are no afternoon or evening 
papers on Hiinday. Therefore from three o’clock 
Sunday morning until three o’clock Monday 
morning, twenty-four hours, no matter what 
happens, the public can know nothing of it until 
the papers are circulated Monday morning. 

“TTie idea that Sunday is a day of rest when 
nothing happens has been dissipated." 

Other metropolitan newspapers which 
now print Sunday afternoon editions 
are the Washington Times, the Balti¬ 
more News, the Boston Record, and the 
Westerly (R. I.) Times. The Westerly 
Times, however, does not print an edi¬ 
tion on Saturday, its owner, former 
Governor George V. Utter, being a Sev¬ 
enth Day -Adventist. 

The -Augusta Chronicle is the only 
Georgia paper in the second century of 
its existence. It was established in 1785. 

prestige 
You buy more than so much circu¬ 
lation when you purchase News 
advertising. You buy real reader 

interest, dealer 
influence, and 
the co-operation 
of the jobbers of 
The Indianapolis 
Radius. 

FOR 50 YEARS A NEWSPAPER. 
'i/wA-J-—^- 

Charter Member A. B. C. 

THE DETROIT NEWS 
93% of total paid circulation is in 
Detroit and suburban territory within 
30 miles. 

Member Audit Bureau of Circulations. 

The 

Pittsburgh 
Post 

has the sec¬ 
ond largest 
morning and Sunday cir¬ 

culation in Pittsburgh. 

Reason Results 
The merchants of Wash¬ 
ington, D. C., usually use 
more space in 

^^beithig pfaf 
than in the other three 
papers combined 
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hi mortsts in annual 
GAY “CONVENTION” 

Hold to Unwritten Law of Accomplishing 
Nothing Except Elect Officers and Se¬ 

lect Next Year’s Meeting Place— 
Alexander Chosen Head 

PniLAiiKi.i*niA, June 28. 1919.—The 
thirteenth annual convention of the 
.American I’re.s.s Humorists’ Association 
ended in this 
city today with 
an unblemished 
record. 

The mem¬ 
bers accom¬ 
plished ahso- 
intely nothiiiR 
in their five 
(lays of meet¬ 
ing. Oh, yes— 
they elected 
Grif Alexander, 
of the Philadel- 
phia Public 
Ledger, presi¬ 
dent, and 
named Indiatiapolis as tlie next meeting 
place. That ends the news feature of 
the story. 

The town loosened up in its greeting 
to the delegates. M least four good- 
sized clubs held meetings in their honor 
and the local “government” assigned 
the City Statistician to stick close to the 
visito*'s. Incidentally, the visitors ad¬ 
mitted that the stat’stician—Dr. E. J. 
Cattell—was some funmaker himself. 

Plenty of Entertainment 

The Kiwanis Club held a meeting that 
overflowed into the P.ellevuc-Stratford 
hall on Tuesday at noon, the Rotary 
Clid) repeated the greeting on Wednes¬ 
day at noon, the Poor Richard Club did 
the honors on Thursday at noon and the 
Pen and Pencil Club had a si)ecial pro¬ 
gram oti Thursday night starting at 11 
o’clock. 

Rut the best party' of all was the asso¬ 
ciation’s banquet last night. Everybody 
'aid something, everybody lattghed. and 
Tom Daly and Grif .Mexander cried. 

The tear stuff was the only depressing 
incident of the convention and served to 
empha.size the full hearts of the hu¬ 
morists. II. U. Higginbotham of De¬ 
troit announced that two trifling gifts 
had been chosen bv the convention for 
Tom Daly and Grif .Mexander. He 
forthwith handed to Daly a five-pound 
box of sweet things for Tom’s growing 
familv of seven and to .Mexander a com¬ 
fortable looking pipe. Daly and .Mex¬ 
ander acknowledged the gifts in proper 
terms of gratitude. 

Delegates Show Gratitude 

Higginbotham, however, was not 
through with the presentation, and he 
would not let the formal addresses of 
gratitude halt the presentation cere- 
monv. He proceeded to present to Daly 
an order on a big local department store 
for $.s0 as further expression of the dele¬ 
gate’s gratitude for Daly’s work in pre¬ 

paring for the convention, and he did 
similarly for Alexander. 

Daly couldn’t stand it. He withdrew 
from the table to a window nearby. His 
frame shook as the tears welled up from 
fast-swelling eyes. Hrs handkerchief 
was inadequate, so he commandeered 
his sleeve. Alexander glanced at his 
fellow-beneficiary and hopped over to 
his side. They conferred. 

Should they make another speech of 
gratitude on account of the second gifts 
or should they not? They decided on 
a course that would probably get over 
all right and they returned to the table. 
Daly wiping the tears from .Alexander’s 
eyes. 

“Gentlemen,” they began, “we are 
damn grateful.” 

“Looks as if the dam’s busted,” re¬ 
torted Higginbotham, and the banquet 
proceeded. 

Chestnut Tree Plan “Busied” 
The association’s annual ceremony of 

planting a chestnut tree dkl not come off 
this time according to program. Chris¬ 
topher Morley, of the Philadelphia 
Evening Ledger, preceded the funmen 
to Penn Treaty Park, which had been 
chosen for the planting. Nobody was 
there but Dr. Cattell, who was named 
to accept the tree for the city. 

They waited and waited, the little 
tree all ready to be returned to its nur¬ 
ture. P'inally Morley and Cattell, fear¬ 
ful lest.the ceremony might have to be 
postponed for lack of participants, took 
the matter in their own hands and 
planted the tree 

J. U. Jligginbotham of Detroit was 
elected vice president; Kin Hubhard, of 
Indianapolis, secretary-treasurer; Don 
Herold, of New York, chairman of the 
Executive Board, and .A. J. Taylor, Los 
■Angeles; R. L. Pemberton, of St. Mary’s 
W. Va.; Charles .A. Leedy, Youngstown, 
O., and J. .A. Waldron, New York, 
members of the executive board. 

New Ad Manager in Houston 
IIoiTSTOx, Tex., July 2.—James P. 

Needham of Washington, D. C, is the 
new advertising manager of the Hou¬ 
ston Post. Mr. Needham has been con¬ 
nected with the .Albert P. Hill .Advertis¬ 
ing Agency and was a charter member 
of the Committee on Public Information, 
during the latter months of the war, 
handling advertising copy for Roger W. 
Rabson, director general of the informa¬ 
tion and education service of the De¬ 
partment of Agriculture. He is a grad¬ 
uate of Georgetown University. 

The Huntsville (Ala.) Mercury was 
established in 1816 and is the oldest 
paper in the Gulf Coast States. 

Ifl ifl Ifl ifl 

THE ELLIS SERVICE 
’ ♦ ♦ (Swarthmore,*Pti. 

Offering Two Weekly Features 

1 • A “Different"Sunday School Lesson 
1 • The Religious Rambler 

i* 4* •§* *i» •§» «i* 

GEN. DU PONT HOST TO 

N. Y. AD MEN 

Work of American Association of For¬ 
eign Language Newspapers Discussed 

at Luncheon at Bankers’ Club— 
Miss Kellor Reports Progress 

Gen. Coleman Du Pont was host at 
a luncheon for advertising men of New 
York on Monday. The luncheon was at 
the Bankers’ Club on the 39th floor of 
Gen. Du Pout’s Equitable Building. Its 
purpo.se was to bring about a better 
urderstanding of the plans and objects 
of the .American .Association of P'oreign 
l.anguage Newspapers. 

.After a short talk by Gen. DuPont, 
in which he assured the fifty or more 
advertising men present of his full faith 
in the mission of .Americanization of 
our foreign-born peoples. Miss Frances 
•A. Kellor, president of the association, 
delivered a most interesting address. 
She told of the effort that was being 
made to place the foreign language 
publications on a business basis which 
would enable them to prosper in the 
.American way and to develop among 
their readers a demand for .American 
products in preference to exclusively 
old-world commodities. 

She related some of the difficulties 
faced in doing business with newspa¬ 
pers, many of them accustomed to mak¬ 
ing rates in a haphazard way and to 
keeping circulation facts under cover. 
Great progress toward sounder business 
methods has already been made, accord¬ 
ing to Miss Kellor. Publications able to 
afford the expense were being urged to 
join the .A. R. C., while others were 
asked to submit sworn statements sub- 

The McCLURE 
Newspaper Syndicate 

supplies continuous daily and 
weekly services that make and 

hold home circulation 
ALSO 

Bif Special Features on Timely Topics 
by Leading Writers 

Send for our complete list and par¬ 
ticulars of our star features, including 
Frank H. Simonds, Montague 
and Sewell Ford. 

N373 Fourth Ave., New York 

Time and Money 
Both time and money are saved 

by members of The Associated 
Newspapers who are securing a 
most effective feature service at a 
saving over former feature ex¬ 
pense. Besides, they are building 
up for themselves a service of in¬ 
creasing value. 

Write or wire for terms of member¬ 
ship. Only a few cities now open. 

The AMociated Newspapers 
170 Broadway New York 

THE INTERNATIONAL NEWS BUREAU, Inc. 
15 SCHOOL STREET. BOSTON, MASS. 

U. J. BOSDAN, Editor) 
More than 120 American and Canadian newspapers subscribe to our service 

Each week our subscribers receive between 30 and 50 columns of copy. 
Authoritative articles by men of international calibre on matters internation¬ 
al, human interest stories from all lands and climes, revelations of European 
courts, speeches and addresses of men and women whose words influence the 
thought of nations, translations from every important foreign newspaper; 
these and numberless other items day after day are sent to our subscribers. 

IN SHORT, MR. EDITOR—ESPECIALLY MR. SUNDAY EDITOR 
-WE CONSTANTLY SPREAD THE WORLD BEFORE YOU FROM 
ALL ANGLES. 

You will find our monthly subscription rates surprisingly low. 

The True News 

FIRST 

A Iways—A ccuratel y 

International News Service 
World Bldg. New York 

ject to verification by the auditors of 
the association. 

A general discussion followed, in which 
suggestions were made for the develop¬ 
ment of the work on progressive lines. 
James O’Shaughnessey, executive secre¬ 
tary of the .A. A. .A. .A., gave a brief 
talk in which he assured Miss Kellor of 
all possible co-operation from the 
agencies in the matters of standardizing 
rate cards and contracts. 

READY FOR WATER POWER BILLS 

Congress Believed About to Give Atten¬ 
tion to Needy Legislation 

W.xsiiiNGTON, June 29.—Western and 
Southern Senators and Representatives, 
pressing for water-power legislation to 
iin'ock the resources of their states, ex¬ 
pect to win their fight in Congress dur¬ 
ing the next few wecjjjs, after years of 
effort. The support of Western ^nd 
Southern members seems to be centering 
around the Esch and Jones bills with the 
expectation that they will be consoli¬ 
dated. 

Out of the consolidation the support¬ 
ers of water-power legislation expect to 
get a measure which, being the same 
as was approved by Congress at the 
last session, will still be indorsed by 
Secretaries Lane, Houston and Raker, 
who compose the Interdepartmental 
Water-power Committee. 

Can You Write? 
Then why not place some of 

your work with the magazine and 
book publishers. We will handle 
your manuscripts promptly and 
efficiently and keep you posted bn 
the market conditions of copy. 
We consider the work of experi¬ 
enced writers only. Write us for 
particulars. 

WILDER & BUELL 
225 Fifth Avenue New York 

WE SPEND MORE 

THAN 

$500,000 
per year to produce the fea¬ 
tures which have created the 
greatest newspaper foUowing 
in the world. 

“Hearses Features Always 
Lead* 

Write for booklet. 

"Half Million Dollar Faatura Sarvtca** 

The International Feature 
Service 

246 West 59th Street 

tranrat 
StmSmt 

GET THE FEATURES THAT HAVE 
WON THE BIGGEST AUDIENCE 

Write us for lampl— of our col- 
orod comics, daily and Suaday 
pages in black and colors. 

Newspaper Feature Service 
M. KOENIGSBERG, Manser 

241 WEST 58TH ST. NEW YORK 
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T. HART GIVEN DEAD 
AT 66 YEARS 

Chief Proprietor of Post and Sun Rose 
from Errand Boy to Place in Front 

Rank of American Financiers and 
Industrial Leaders 

Pittsburgh, June 2R—Thomas Hart¬ 
ley Given, owner of the Pittshursh Post 
and Sun, died suddenly tonight. He he- 
Ran his career as errand boy in the 
h'armers’ Deposit Xational Hank, later 
becomiiiR its president. He was 66 years 
old. 

.\lr. (liven was jirominently identified 
with the business and industrial inter¬ 
ests of Pittsburgh, and for years had 
been a financial leader and pioneer in 
the development of the city along many 
lines. 

-Mr. Given, among hi.s other numerous 
actiimties, was president of the Farmers 
-Vational Hank; president of the .Ameri¬ 
can W'indow Glass Company, the Post 
Publishing Company, the Sun Publishing 
Company, the .Allegheny Plate Glass 
Company, the Suburban Rapid Transit 
Street Railway Company; vice-president 
of the Reliance Life Insurance Com¬ 
pany. a member of the Pittsburg Clear¬ 
ing House Committee, and a director of 
the Crucible Steel Company of America, 
Gulf Oil Corporation. Pressed Steel Car 
Company and Haragua Sugar Company. 

.Mr. Given became chief owner of the 
Post and Sun on November 25, 1911, and 
since then had given a large part of his 
time to the newspapers, in addition to 
his many other interests, although the 
active management has been vested in 
.A. K. Hraun. vice-president and general 
manager. 

Cnder Mr. Given’s ownership, no 
money nor pains have been spared in 
the improvement of the Post and Sun. 
New news services were added and ma¬ 
chinery installed and special attention 
given to promoting the interests of the 
community in educational and civic 
ways, as well as industrially. Politically 
the Post and Sun have waged vigorous 
warfare against factionalism, and it has 
kept watch on the public service of the 
community with a readiness to aid in 
constructive suggestions as well as to 
condemn what it has believed to have 
been wrong. 

<Dbttuart| 

Mrs. L. V. Riddle, wife of Edwin B. 
Riddle, who was formerly with the New 
York Tribune, died June 22 in Bay 
Ridge, N. Y. 

Jam ES Strong Judd, of the business 
department of the Motion Picture News, 
died in New York June 25. He was a 
son of the late Orange Judd of the 
.American .Agriculturist. 

Lieut. Shelley M. Watson, a former 
member of the Houston Post circulation 
force, was killed at Rye Beach, N. Y., 
June 25, when his aeroplane caught fire 
and fell. 

William J. Crouch, who was con¬ 
nected with the composing force of the 
Baltimore .American from 1858 until 
1911, "when he was retired with a pen¬ 
sion, died June 16. Gen. Felix .Agnus 
and a number of prominent citizens at¬ 
tended the funeral. 

Theodore T. Low, a compositor on 
the New York Times, died June 25, aged 
56 years. 

Walter Hayward, connected with the 
Providence (R. I.) Journal since 1885 
as reporter, editorial writer and more 
recently exchange editor, died June 26. 
He was born in Providence October 10, 
1862. 

George E. Bowers, publisher of the 
Alton (la.) Democrat, died suddenly 
last week while on a vacation fishing 
trip at Lake Karonis, Minn. 

Charles E. Pierce, a director of the 
E. Anthony & Sons, Inc., publishers of 
the New Bedford (Mass.) Standard, is 
dead at the age of 72 years. He is sur¬ 
vived by his wife and one daughter. 

Charles N. Frame, for over 43 years 
circulation manager of the Reading 
(Pa.) Eagle, is dead, aged 71 years. He 
had been in ill-health for several years. 

(ioRDON Gardner Sapp, for fourteen 
years president of the (Chicago publish¬ 
ing house bearing his name, died June 
21 of uraemic poisoning. He was born 
in Princeton, Ill., in 1875. 

Edward C. Carter, racing writer for 
the New York Times and formerly for 
years sports editor of the New York 
Sun, died June 28 of meningitis. Mr. 
Carter was 56 years old. He was born 
at Clifton, a suburb of Brighton, Eng¬ 
land, March 24, 1863. He was one of 
the world’s greatest runners, ranking 
second, in his time, to .A. B. George. 
-After he quit the cinderpath Mr. Car¬ 
ter took to newspaper work and met with 
success in this profession. His writings 
on athletics were accepted as authorita¬ 
tive. His recent years he devoted to 
writing on horse racing. 

JHE CHICAGO EVENING 
POST is the one indispensable 

financial medium among Chicago’s 
daily newspapers. 

^ THE STAR LEAGUE consists 
^ of the Indianapolis, Star, Terre 
Haute Star and Mancie Star—each 
leads in its field and is invaluable 
in covering Indiana. 

W. M. CLEMENS JOIN^ 
ATLANTA GEORGIAN 

Prominent Southern Newspaperman Be¬ 
comes Managing Editor of Mr. 

Hearst’s Dixie Daily—Has Held 
Many Important Posts 

new duties July 
1. Mr. Clemens 
has been, for the 
past three years, 
general secretary 
of the Mobile 
Chamber of 
Commerce, the 
organization t o 
which the citi¬ 
zens of Mobile 
accord the chief 
credit for the re¬ 
cent tremendous 
growth of that 
city. Mobile has, 

W. M. Clemens. 

Mrs. Lillian Lease Mooar, wife of 
Ernest E. Mooar, a Pittsburgh news¬ 
paper man, died last week. 

James Martin, telegraph editor of the 
Newark (N. J.) Ledger, was drowned 
in Raritan Bay June 29, when his canoe 
capsized. 

Form New Missouri Association 

Carlinville, 111., July 2.—The Ma¬ 
coupin County Press Association has 
been reorganized here with C. J. Lump¬ 
kin, editor of the Macoupin County En¬ 
quirer, as president. 

65% 
of the book and stationery 

advertising 

. 451/2% 

of the hnancial advertising in Qeveland 
newspapers during April appeared in the 
PI-AIN DEALER. 

The intelligent, substantial people in 
Cleveland and Northern Ohio read 

THE PLAIN DEALER 
Largrest Morning Circulation Between 

New York and Chicago 

Beloit, Wisconsin 
fir THE ROCKY MOUNTAIN 
^ NEWS and DENVER TIMES, 
unbeatable in tbeir field, are Den¬ 
ver’s premier newspapers. 

Sworn Government Report 
for Six Months ending Apr. 1, 1919 

f]| THE LOUISVILLE HERALD 
^ bas by far tbe largest circula¬ 
tion and practically no advertising 
competition in the morning news¬ 
paper field of Louisville. 

35,247 
The Choice 
Of the West 

TO REACH THE RICH 
TRADE OF KANSAS 

Uapeka 
iBaily Capital 

Its sales promotion department ia 
at the service of advertisera. And 
it really promotes. 

with him a deep interest in civic work 
and in the great opportunities for in¬ 
dustrial and commercial development 
open to commerce organizations. He 
believes that these civic bodies should 
have the fullest co-operation from the 
newspapers and is glad to be in a posi¬ 
tion to further their work as an execu¬ 
tive of the Hearst organization. 

WM. CLEMENS has been ap- 
• pointed managing editor of the 

Atlanta Georgian and .American. He 
entered upon his 

M. P. Linn Marries 
St. Louis, June 27.—M. P. Linn, gen¬ 

eral manager of the St. Louis Republic, 
and Mrs. Daisy Roc Lee, daughter of 
Mr. and Mrs. W. L. Goodell of Effing¬ 
ham, Ill., were married today at the 
home of the bride’s jiarents. Mr. and 
Mrs. Linn will be at home after July 10, 
at 5330 Pershing avenue. 

Pallen Leaves St. Louis Republic 
St. Louis, July 2.—Gaty Pallen has 

resigned as political editor of the Re¬ 
public to become secretary of the Demo¬ 
cratic I-eague of St. Louis. Pallen has 
been writing political news for St. Louis 
newspapers for fifteen years. 

within two years, added twenty-five per 
cent, to its population and trebled its 
payrolls. 

W. M. Clemens entered the newspaper 
field in Louisville in 1895. A little later 
he joined the Cincinnati Post, becoming 
city editor. He was called to Indian¬ 
apolis subsequently, where he served 
as managing editor of the Sentinel until 
that paper was absorbed by the News. 
He then went South, becfiming general 
manager and managing editor of the 
Memphis News Scimitar, moving from 
that position to the managing editorship 
of the Birmingham News, a post which 
he held for several years. 

Before entering commercial work as 
general secretary of the Chamber of 
Commerce he had served as editor of 
the Mobile Item and had become an en¬ 
thusiast on the subject of Mobile’s com¬ 
mercial possibilities. Upon returning to 
newspaper work Mr. Clemens carries 

l^fttBburg Btapatrli 

has been a potent factor in 
the Buccess of Pittsburg’s big 
stores. 

WAIJ.ACB O. BROOKB 
Brunswick Building, New York 

THB FOHD-PABSONS CO., 
Peoples Oas Building, Chicago 

H. C. ROOK 
Real Estate Trust Building, Pbiladelpbla 

New Orleans States 
Member Audit Bureau of Circulations. 

Sworn Net Paid Circulation for 6 
Months Ending April lat, 1919 

43,701 Daily 
We guarantee tbe largest white home 

delivered evening circulation In tbe trade 
territory of New Orleans. 

To reach a large majority of the trade 
prospects In tbe local territory tbe States 
is tbe logical and economic medium. 

Circulation data sent on request. 

The S. C. Beckwith Special Agcy. 
Sole Foreign Representatives 

New York Chicago St. Louis 

BUFFALO NEWS 
EDWARD H. BUTLER 

Editor and Pnhlisher 
"The only Buffalo newspaper 

that censors its advertising 
columns. Many of our adver¬ 
tisers use our columns exclusive¬ 
ly. The above is one of the 
many reasons why." 

MEMBER A. B. C 

Foreign Advertising Representatives 
KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 
NEW YORK (miCAGO 

The Los Angeles Evening Herald 
is the medium selected by ad¬ 
vertisers whose practice it is to do 
big things in a big way. 
The Evening Herald, by actual 
demonstration, has earned the 
reputation of being one of the best 
“result getters" in America. 

Daily Circnlatioii 

139374 
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BALL WINS SUIT FROM 
STAR LEAGUE 

Court Enjoins Publishing Company from 
Asserting Stock Has Been Redeemed 

and Orders Payment on Divi¬ 
dends for 1916-18 and Future 

(by telegraph) 

Indianapolis, June 26.—A ruling en¬ 
joining the Star Publishing Company, 

' publishers of the Indianapolis Star, 
j Muncie Star and Terre Haute Star from 
I attempting to assert that preferred stock 
> in the company held by Frank C. Ball 
I of Muncie has been redeemed or is 
I subject to redemption, without the con- 
! sent of Ball, and asserting that any 
I steps taken in redeeming the stock are 
I void was made by Justice Hays in Su¬ 

perior Court yesterday in deciding Bali’s 
suit against the publishing company for 
an injunction and for dividends. 

•\ot only is the publishing company 
restrained from redeeming the preferred 
stock held by Mr. Ball without his con¬ 
sent, but the company is ordered to pay 
him a sum between $35,000 and $40,000 
as dividends on his stock for the years 
1916, 1917, 1918, the court ruled. 

.\nd in the future, as long as he shall 
hold his shares of preferred stock, Mr. 
Ball shall receive dividends on this 
slock at the rate of 5 per cent, annually 
and larger dividends in the event larger 
dividends are paid on the company’s 
common stock, held principally by John 
C. Shaffer of Chicago, president of the 
publishing company. Mr. Ball shall re¬ 
tain all rights as a stockholder in the 
company, the court ruled. 

Exceptions Will Be Taken 

Judge Hays’ ruling was made on 
issues presented in the trial of the case 
in bebruary. James VV^ Noel, attorney 
for the publishing company, said excep- 
lions to the court’s ruling will be filed 
and a motion for a new trial of Ihe case 
will be presented. Mr. Noel asserted 
that the court should not have ordered 
the payment for dividends for 1916 on 
the ground that $145,000 was taken from 
ihe company’s earnings for that year for 
ihc retirement of preferred stock, as it 
has not been shown in evidence that the 
$145,(XX) had been taken from the earn¬ 
ings of 1916. 

Judge Hays in reply said the money 
came from earnings during the period 
from January 1, 1916, to April 4, 1917. 

The suit was filed by Mr. Ball on July 
28. 1917, asking that the action of the 
company in April and May of that year, 
in declaring his stock redeemed, to be 
declared void and asking for an account¬ 
ing to demonstrate the net earnings of 
the company during the preceding years 
SMice 1908. 

Four overall factories in Dallas, Tex., 
manufacture more than $2,500,000 in 
overall products annually, according to 
an official of one of the factories that 
has been in operation there for 20 
years. 

Perth Amboy, N. J. 
Most Rapidly Growing City in East 
Thorouchlv Covered by Only Daily in 

Field. 

Evening News 
Member A. N. P. A.. A. B. C., A. P. 

Reaionable requests for trade informa¬ 

tion given prompt attention. 

F. R. Northmp, 303 5tb Avenne 
New York City 

i 

Lieut. Clifford T. Crudginton, for- 
merly managing editor of Bridgeport 
Standard, is home, but has not decided 
on future plans. 

Wedding bells are soon to chime for 
two Bridgeport (Conn.) newspapermen. 
Herbert P. Plank, feature writer for the 
Sunday Herald, is to wed a New Haven 
girl. Arthur S. McCrea, assistant city 
editor of the Evening Herald, is to wed 
Miss Helen Plumblcy, 

Reception was given June 29 by the 
management of Baltimore Sun to its re¬ 
turned soldier and sailor employes. 

DeWitt L. Harry, formerly on Port- 
land (Ore.) Telegram, who served with 
Canadians in war, has resumed news¬ 
paper work in Portland. He bears 
eleven bullet wounds. 

Houston (Tex.) Post has installed 
universal copy desk, marking a decided 
departure from usual methods of han¬ 
dling copy in south Texas. The Chron¬ 
icle is planning to install one soon. 

Albany (N. Y.) Journal in week’s 
campaign raised $5,(XX) for two-month- 
old daughter of .Albany fireman who lost 
life in fire here. .Alex Sayles, sports 
editor, was in charge. 

International press censorship was 
abolished in Italy, June 26. 

Vincent S. Sexton, newspaperman 
and globe trotter, who has been in serv¬ 
ice since the initial Villa chase, is home 
again in Bridgeport, Conn., with an avia¬ 
tor’s wings and a lieutenant’s commis¬ 
sion. 

BUSINESS NOTES 

CoNNEI.LSVILI.E (Pa.) DaII.Y NeWS HAS 

changed from afternoon to morning 
field. Joseph 11. Thompson is editor 
and manager. 

K. C. Miller has bought Winches- 
ter (Ind.) Democrat from D. W. Calla¬ 
han, who, in turn, bought Elwood 
Record. 

J. S. Dillon has bought Lafontaine 
(Ind.) Herald from Vivian Neal. 

Louis Zoercher has sold Jasper 
(Ind.) Herald to company of local men. 
Albert Rumbach will be editor. 

F. F. McNaughton, who recently 
bought Bicknell (Ind.) Herald-News 
and consolidated it with Monitor, an¬ 
nounces he will start a daily. 

The Newark (N. J.) 
Ledg er 

beginning April lit, gnarantees 
the lecond largeet tTerage cir¬ 
culation in New Jersey for the 
current year and accepts aU 
advertising under this definite 
guaranty, and obligates itself to 
a pro rata rebate if it fails to 
maintain second place in New 
Jersey circulation. 

L. T. RUSSELL, Publisher. 

Summer In 

New London, Conn. 
is the season of social activities and big 
business that assure success for the ad¬ 
vertiser who uses 

The New London Telegraph 

Advertise your goods at down and 

sell thorn before dark. 

William G. Glover has sold Law- 
renceburg (Ind.) Press to D. Paul Zieg¬ 
ler and James Ryan. 

Fort Worth (Tex.) Record-San 
Antonio Express Houston Post leased 
wire service will be discontinued July 15, 
as Express has entered into leased wire 
arrangement with the Dallas and Galves¬ 
ton News. 

Troy (N. Y.) Paper Company suf- 
fered heavily in a warehouse fire last 
week. 

Eastern office of St. Louis Globe 
Democrat has moved from Room 302 
to Room 410 Tribune Building, New 
York. F. S. John Richards is manager. 

Extensive additions are being made 
to linotype and stereotype plants of 
Baltimore News. 

.\rt & Life is new na,me for Lotus 
Magazine, New York, of which Gardner 
Teall is editor. 

Cleveland Plain Dealer is install- 
ing a new press to meet growing de¬ 
mands. 

Fred I. King and Morton Stults, 
former publishers of Wabash (Ind.) 
Plain Dealer, on August 1 will begin 
publication of Viewpoint, weekly illus¬ 
trated magazine. 

ASSOCIATION NEWS 
June meeting of Connectici^t Kdi- 

torial .‘\ssociation was held in East New 
Haven, June 20. 

Brooklyn ( N. Y.) Press Club g.wf. 

The Clarksburg 

Telegram 

Gained 36% 

in advertising May, 1919, over the same 

month of last year, publishing a total of 

621,040 agate lines. 

“It pays to advertise in West Virginia’s 

Leading Newspaper.” 

The Dominating Force 
In a manufacturing territory famous 
for its buatie, thrift and prosperity 
where a gallllon doliars are expended 
weekly in wages. 

The Bridgeport Post 

Standard -T elegram 
Not jniy luminate this Held, but thev 
offer advertisers the lowest rate obtain¬ 
able in New England. Keep them on 
your list. 

rORBION REPRESENTATIVES 
The Julius Ifathsws Special Agency 
BOSTON NEW YORK CHICAGO 

JULIAN D. MORAN. Pras. aod Mgr. 

Representatives 
Payne-Burns & Smith, New York—Boston 
J. I..ogan Payne Co. (Chicago—Detroit 

Publishers: More “Reasons 
Why” you, too, should deliver 
your N. Y. Agency Checking 
Copies by “S & M Insured 
Agency Delivery Service;” 

SOME SERVICE USERS 
New York Qty Record-American 

Times-Americaii Globe-Advertiser 
Journal-World Baltimore Sun 
Globe-Tribune Indianapolis News 
Post-Telegram Worcester Telegram 
Herald-Staats Ithaca Journal 
Mail-Eve. Sun Bridgeport 
Eve. World-Sun Post-Telegram 

Wilmington Sioux City, Iowa 
Journal-News Argus Leader 
Every Evening Springlield (Mass.) 

Philadelphia Union 
North American Hartford (Conn.) 

Boaton Times 
Herald-Traveler New Haven Reg- 
Post-Transcript ister 
[Send tor full parliculari of S S' M 

Service. ] 

450 FourJv A^.KY. 7205-7%)OMaAS^ 

dinner June 25 to Eric H. Palmer, for¬ 
mer president, just home from Sweden, 
where he represented U. S. Committee 
on Public Information. 

New officers of Cleveland .‘Xdvertis- 
ing Club will be installed during outing 
and meeting at Cleveland Yacht Club, 
Rocky River, July 16. 

Members of Eorestry Section of the 
Canadian Pulp & Paper Association have 
been inspecting government’s nurseries 
at Gerthier, P. Q. 

STAFF CHANGES 
Roscoe Shh’i.ey, head of Baltimore 

News photo-engraving department, has 
resigned to take charge of Sun’s photo¬ 
gravure plant. 

Miss Marion S. Phelan, formerly 
society editor of Bridgeport (Conn.) 
Times, is now with Sunday Post. 

■Arthur J. Goode is resuming editor- 
sbip of Bridgeport (Conn.) Times. He 
has been in Uncle Sam’s service. 

Serct. George J. Finley is back with 
Bridgeport (Conn.) Herald, as manag¬ 
ing editor, succeeding .Alfred S. O’Brien, 
resigned. 

You can reach 

Albany, Troy and 

Schenectady with 
one paper 

The Sunday Telegram 
Albany, N. Y. 

Circulation, 28,000 

As long as men must eat and rest 
Monmouth Connty must 

please and prosper. 

The Asbury Park Press 
18 THE LEADING NEWSPAPER IN THIS RICH 
AGRICULTURAL AND PLEASURE RESORT SEC¬ 
TION ON THE NEW JERSEY COAST. 

Ewnlns and Sunday EdtUona. 
Asaoclatcd Preaa, A. N. P. A and 

A. B. C. Menbcrahlp. 

Aa U)la fMtlpa produna tbs food that aupporta. 
and not tbs powder that destroya. tbr end of the 
war Hnda ui not only proaperoua, but with no 
readjustment problema. 

J. LYLE KINMONTH, Poblisher 
Aabury Park Nww Jaraey 

ReachingtheMOSTBuy- 
ers al the LEAST Cost 

Govt. Statement For Six 
Months EntUng April 1st. 

301,270 
The LARGEST Homecoming 
Circulation in New England. Can 
produce for YOU as it has fur 
others. 

The 

Pittsburg Press 
Has the LARGEST 

Daily and Sunday 

CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Foreign Advertieing Repretenlativee, 
I. A. KLEIN, JOHN GLASS, 

Metropolitan Tower, Peoples Oaa Bldg. 
New York, (Rilcago 
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SUPPLIES 4 EQUIPMENT 
ftar sNeWiSpaper iVLakiiyg: 

AD VOLUME AFFECTS 
PAPER MARKET ' 

Demand for Extra Newsprint Tonnage 
Depletes Reserves — Many Papers 

Operating on Day-by>Day Sup¬ 
plies—June a Big Month 

Reports coming to Editor & Pub- 
LisHKK indicate that the consumption of 
newsprint for the month of June has 
been the largest in the history of news¬ 
paper making for that month. 

.\t the time the armistice was signed 
the publishers had on hand a reasonable 
reserve, but the great volume of adver- 
t.sing and the increase in the size of 
newspapers resulting from this flood of 
business have served to wipe out these 
leserves. 

The mills are shipping well up to 
maximum production, yet find them¬ 
selves unable to meet the full demand. 
It had been expected that the light 
months, June, July and August, would 
enable the mills to pile up a surplus for 
the fall needs, but there has been no 
slackening in demand during June. 

man well informed as to conditions, 
particularly as to the newspapers of 
New York state, tells Editor & Pub- 
i.i.sHER that a Rochester daily only the 
other day was compelled to have a car¬ 
load of newsprint shipped by express in 
order to meet urgent requirements. A 
\ew Jersey daily was forced to have 
the day’s supply shipped from New 
^’ork by automobile trucks. It is the 
opinion of this man that a majority of 
the state’s dailies have practically no re¬ 
serve, depending upon sliipments arriv¬ 
ing on time for their daily supply. He 
predicts that, if the volume of business 
continues big through the summer, 
newspapers will find it very difficult to 
secure adequate supplies in the fall. 
Prices are still holding, he says, as 
much of the output is sold under con¬ 
tract, at rates conforming generally to 
the standards fixed by the Federal Trade 
Commission. However, in his opinion, 
a four cent minimum, at the mill, is not 
unlikely for next year’s contracts. 

The chief present difficulty, it would 
seem, does not so much concern the 
price of newsprint as the limited supply. 
Papers working under contract allot¬ 
ments are requiring large additional 
tonnage to meet the immediate needs, 
and this extra paper is hard to secure. 
Instances have been mentioned where 
manufacturers have sought out and pur¬ 
chased quantities of newsprint in the 
hands of jobbers in order to resell to 
contract customers. 

New Position for Turin 
St. Ixiuis, July 2.—P'rancis E. Turin, 

who has been connected with the West¬ 
ern .Advertising Company, St. Louis, 
since his discharge as a captain of Ma¬ 
rines. has been placed in charge of the 
membership publicity department of the 
Convention and Publicity Bureau of this 
city. 

Yazoo County, Mississippi, has shown 
a per capita increase in wealth of $500 
during the last twelve months. 

EQUIPMENT FOR SALE 
.'idrertisL ments under this classification, thirty 
cents per line. Count six words to the line. 

Typesetting Machines 
For Sale; cheap; six No. 1 Mergen- 

thaler single letter linotypes in good con¬ 
dition. Can be seen in operation. Dis¬ 
patch Printing Co., St. Paul, Minn. 

For Sale 
Scott Rotary eight column, eight page 
press. Foley Railway Printing Co., Par¬ 
sons, Kansas. 

EQUIPMENT WANTED 
/Advertisements under this ctassHication, thirty 
cents per line. Count six words to the line 

Wanted 
Fight or twelve, seven or eight column 

turtles and Stereo chases. Address A-770. 
care of Fditor and Publisher. 

RECENT INCORPORATIONS 

New ^'ork.—Cinema News Publishing 
Company; $10,000; H. S. Hochheimer, 
M. Oppenheim, 1. Bernstein, 220 West 
42d street. 

V’isigraph Typewriter Manufacturing 
Company; capital reduced from $600,000 
to $60,000. 

Newsdome Publishing Company; $50,- 
000; 1. E. Schwartz, W. A. Lesser, A. 
Matthews, 431 West 131st street. 

Reliance Mill & Trading Corporation; 
paper pulp and products; active capital, 
$5,000; U. .M. Waite, J. Tatlock, H. Lyon 
37 Wall street. 

L’Echo de la Mode; to publish fashion 
magazine; $50,000; L. and .A. Katzman, 
L. Blume, 140 W'adsworth avenue. 

Chariot Priming Company; $10,000; 
C. F. McClure, E. N. Florant, J. Kerr, 
136 West 90th street. 

Vanity Fair Publishing Company, cap¬ 
ital increased from $400000 to $700,000. 

University Printing Office, Inc., dis¬ 
solved. 

Pejepscott Paper Company (Maine 
corporation) authorized; $500,000; rep¬ 
resentative, W. Glasson, 111 Broadway. 

International .Association of Machin¬ 
ists Publishing Company; $10,000; E. R. 
Glass, T. Morrison, Jr., B. Scheiber, 
263 Henry street. 

Carey Show Print; capital increased 
from $100,000 to $200000. 

Houston. Tex.—Gulf Publishing Com¬ 
pany, publishing Oil Weekly, increases 
capital stock from $10,000 to $35,000; 
dividend of 100 per cent has been de¬ 
clared. 

Eij.ensville. N. Y.—Journal Printing 
Company, $15,000; B. M., R. B., and 
S. AI. Taylor. 

Printers Need Education 
MtNNEAi*OLis, June 27.—Results of the 

recent Minneapolis survey of the print¬ 
ing business were reviewed by 150 print¬ 
ers and supply men at a mass meeting 
of the Minneapolis Typothetae yester¬ 
day. -An intensive educational scheme 
known as the “three year plan’’ was de¬ 
cided upon by unanimous vote. Don V. 
Gerking, special organizer of the United 
Typothetae of America, declared the 
printing business of Minneapolis was 
suffering from lack of knowledge of 
costs, lack of proper estimating knowl¬ 
edge, lack of proper accounting methods 
and lack of proper selling methods. 

For Prompt Service 

TYPE 
Printers’ Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

"American Type the Best in Any Case” 

AMERICAN 
TYPE FOUNDERS CO. 

Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Richmond Cincinnati Portland 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 

Printing Planta and Buaincaa 

BOUGHT AND SOLD 

Printers’ Outfitters 
Americmn T3rpcfoun<lers’ Products 

Printers end Bookbinders Machinery of 
Every Description 

CONNER. FENDLER A CO. 
M Beekman St. New York City 

FOR SALE 
Duplex 12-Page Flat Bed 

Newspaper Printing 

and Folding Machine 
Prints and folds a seven-column 
<-6-8-10 or 12-page paper to % or 
V4 page size at 4,500 per hour. 

A good press at a reasonable price. 

Walter Scott & Company 
PLAINFIELD, NEW JERSEY 

Take It To 

POWERS 
Open 24 Hours out of 24 

The Fastest Engravers on 

Earth 

Powers Photo Engraving Co. 
154 Nassau Sl, Tribune Bldg. 

New York City 

There’s Always Someone 
Who Wants and NEEDS 
Your Used Equipment! 

Unprecedented advertising volume 
I and general business reorganization 

have made such a demand for more 
modern newspaper making that 

YOUR abandoned e(|uipment will 
find ready sale with the smaller 
publishers who have not yet 
reached your standard. 

Look ’round your “shop” and see 
if you haven’t some used news- 
paper-making eejuipment for which 
you have no present need which 
may be turned into good money by 
advertising it on this page. 

The rate is 30c per agate line for dis¬ 
played advertisements. 
Also 30c per line for 6 point Roman type—six words to 
the line. 

EDITOR & PUBLISHER 
WORLD BUILDING NEW YORK CITY. 
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CLASSIFIED ADVERTISING COLUMNS 
Thfouih thf clasMtd cotumtu #/ £»iTOt k Publishii you may And a buyar far amy 
utiM machantcal rquipmant far which yam have na present need, A **Far Sale^ ad at 
thirty cents Per nne may thus turn imta cash something sahich now merety reqmires storage 
room—and wkteh would be of real service ta somebody else. 

SITUATIONS WANTED 
Advtrtisemtntt undtr thu elattVieaHon, tM 

ctnts ptr line, *aeh inttrtion. C0un$ tix 

words to tkt lino. For thot* unomployod, 
to txeted 50 wsords, ttoo insertions FREE. 

Business or Advertising Manager 

Newspaper and Advertising Man 

Business Manager 

Advertising Salesman 

Business Manager. 

Live Wire Newspaper Man 

Managing Editor 

SITUATIONS WANTED 

Editorial Executive 

To the Publishers and Bminess 
Managers of Daily Newspapers in 
the United States and Canada: 

Never In the history of daily papers has 
the outlook for business men been as 
bright as it Is at present. 

Newspapers are today carrying more ad¬ 
vertising than they have carried for years 
and all signs point to a steady increase in 
business. 

So that you will be in a position to se¬ 
cure your share of this advertising, it 
will be necessary to have your share of 
the circulation in your fleld. 

To get this circulation, you must have 
a good circulation manager. If you 
haven’t one, the General Welfare Commit¬ 
tee of the I. C. M. A. can put you in 
touch with the man you want. 

Some of our members have Just returned 
from service; others are seeking a change, 
white some have been out of employment 
owing to the suspension or consolidation 
of newspapers. 

Address in strictest confidence. H. A. 
Wenige, Chairman, General Welfare Com¬ 
mittee, International Circulation Mana¬ 
gers' Association, care of The Post-Star, 
Glen Falls, N. T. 

Formerly connected with leading dailies 
in New York City and Philadelphia; keen 
news sense; expert makeup and typog¬ 
raphy; frequent contributor to Collier’s 
and Leslie’s Weeklies, Saturday Evening 
Post, Scientific American, Outlook, Inde¬ 
pendent, etc.; has specialized in dramatic, 
financial and foreign fields; can swing 
some advertising; now publicity manager 
of international organization, desires to 
return to newspaper work on afternoon 
paper within 100 miles of New York City. 
Address A-776, care of Editor and ^b- 
llsher. 

Circulation Manager 
Circulation manager with eighteen 

years’ varied and successful experience 
in newspaper circulation work, desires to 
make change. Thoroughly trained in 
every angle of the business of circulation 
building and management. Best of refer¬ 
ences and reasons for change. Address 
A-772, care of Editor and Publisher. 

Mr. Publisher 

Newspaper man with twenty years’ ex¬ 
perience as business and advertising 
manager desires change from present 
position. Knows the game from start to 
finish. Has built up two run-down papers 
to paying basis. If you want a high- 
grade, clean, steady business or adver¬ 
tising manager would be glad to furnish 
references. Address A-759, care of Editor 
& Publisher. 

Experienced Copy Editor 

Reporter 

With valuable city and country expe¬ 
rience, seeks position immediately as ed¬ 
itor, manager or advertising manager of 
dally or weekly; also have had metropol¬ 
itan trade paper experience. Experienced 
advertising copy writer. Formerly'capable 
advertising and Job compositor. Character, 
personality and appearance best. High¬ 
est references. F. Todd, 291 West Web¬ 
ster Aves., Muskegon, Mich. 

Reporter and Desk Man 

Connection as business manager, daily 
in city of 25,000 to 60,000; or advertising 
manager with opportunity of advance¬ 
ment. Had valuable experience on suc¬ 
cessful middlewest dallies. Want some¬ 
thing more than position; consider only 
where can have some stock. Don’t an¬ 
swer unless you are willing to pay for 
results. Address A-774, care of Editor 
and Publisher. 

Cartoonist 

HELP WANTED 

High-class of proven ability open for en¬ 
gagement. Twelve years experience in 
general and trade publication fields, in¬ 
cluding charge of advertising department, 
and Eastern office; wide acquaintance 
New York City and throughout Ekistern 
territory; best credentisds. Replies held 
confidential. Address A-776, care of Ed¬ 
itor and Publisher. 

Advertising SoUcitor and Writer 
Good opportunity for first class man, 

experienced in soliciting advertising and 
writing copy on a morning paper of 15,000 
population. Must be industrious and re¬ 
liable. with best of references. State ex¬ 
perience and salary expected in first let¬ 
ter. Address A-773, care of Editor and 
Publisher. 

Business manager, thoroughly competent 
■nan; wide successful experience as busi¬ 
ness manager; also as circulation man- 
sger good size dailies, seeks engagement 
for now or later date. Would consider 
stock proposition. Address A-744, care 
of Editor & Publisher. 

Classified Advertising Manager 

now city editor morning daily In city of 
175,000 desires change of location. Flf- 
tsen years’ experience in evdry news de¬ 
partment, and as managing, telegraph 
Ud city ^Itor metropolitan dallies. Tire- 
iMs worker. Good habits. Nothing con¬ 
sidered under $2,400 and money’s worth 
Piaranteed. Must be permanent. Can 
some in thirty days. Address A-722, care 
of Editor and Publisher. 

Managing Editor Wanted 

Managing Editor and editorial writer of 
sading Ohio dally and Sunday newspaper 
in city of 76,000 population, desires to 
•^nge location, and will consider sub¬ 
stantial offers, preferably from eastern 
■■apers. A splendid opportunity for some 
Progressive paper to get a live-wire ex¬ 
ecutive and editorial writer, or special 
‘•ature writer of experience. Marri^, no 
Jtsalpatory habits. Address *'B. R.,” care 
of Editor and Publisher. 

Circulation Man 

HELP WANTED 

Circulation Managers 
Members of the I. C. M. A. who are 

out of employment or seeking a change, 
should get in touch with H. A. Wenige, 
Chairman, General Welfare Committee, 
care of The Post-Star, Glen Falls, New 
York. 

Newspaper Reporater and Writer 

BUSINESS OPPORTUNITY 

I want to work with you, and not for 
you! Where it will be of mutual benefit. 
Reliable, energetic and intelligent young 
man, full of pep and ambition, with ex¬ 
ecutive, business, circulation and general 
clerical experience, and systemizer. Ca¬ 
pable of handling help. P. Greenberg, 158 
Bergen St., Newark, N. J. 

LEGAL NOTICE 

wishes permanent position in New York 
or Philadelphia; 27 years old, college 
graduate; can write heads to suit your 
style; will come on probation. C. J. T., 
care Editor & Publisher. 

University graduate, woman, trained in 
Journalism, desires poslUon as a reporter 
on dally raper in town of about 20,000. 
Address A-748, care of Editor St ^b- 
lisher. 

Young college man, experienced on desk 
and outside at best assignments, desires 
position on afternoon sheet; married, re¬ 
liable; A-1 references. Address A-768, 
care of Editor and Publisher. 

New Republican and Democratic Or¬ 
ganizations Started by State Press As¬ 

sociation—Want Gov. Lowden and 
Cbamp Clark to Run 

Young man who is destined to become 
one of the leading cartoonists, desires a 
position. Present location unsatisfactory; 
references and information on request. 
Address A-771, care of Editor and Pub¬ 
lisher. 

Advertisements under this classification twenty- 
five cents per line. Count six wsords to the 
line. 

Wanted; Classified advertising manager 
for dally newspaper in city of 160,000. 
Must have experience In building classified 
business. Will be given complete charge 
of department. Give reference and salary 
expected. Address A-777, care of Editor 
and Publisher. 

The leading daily in a field of 130,000 
people requires the services of a manag¬ 
ing editor and editorial writer. We want 
an exceptional man able to take hold im¬ 
mediately, who has ideas and one can fit 
in with our line of work. Please state 
qualifications, salary and experience in 
first letter. Address A-769, care of Editor 
and Publisher. 

Wanted; Young man with knowledge of 
circulation and circulation building meth¬ 
ods on small daily. Eight-page A. P. pa¬ 
per, N. E. A. and Father on afternoon 
daily with big field, little competition. 
State salary, previous experience and ref¬ 
erences as to character, etc. Must be 
hustler and prepared to grow with the 
proposition. The Evening Telegram, 
Rocky Mount, N. C. 

Declares Press “Most Potent Factor” 

The convention closed with a banquet, 
at which the principal speakers were 
Senator Harold Kessinger, former 
Speaker F. D. Shurtleff, J. H. Harrison, 
Congressman William B. McKinley, and 
others. 

$5,000 or less cash for 
investment in a small 
southern, southwestern 
or Pacific Coast daily. 
Proposition S. W. 

Permanent home for young man of abil¬ 
ity, college graduate preferred, who is 
capable of eventually taking Editor’s 
chair. Chance to buy part Interest on 
easy terms. Rare opportunity to get in 
business for yourself with old established 
daily and weekly paper. Write in detail 
when answering and send samples of work 
if possible. The Herald, Austin, Minne¬ 
sota. 

CHARLES M. PALMER 
Newspaper Properties 

225 nFTH AVE. NEW YORK 

CONSOLIDATION 
Advertisements under this classification, forty 
cents per line. Count six wsords to the line. 

For Sale 
Unusual circumstances place on the mar¬ 
ket for immediate sale daily doing $65,000 ket for immediate sale daily doing $65,000 
annual business (no Job dept.) and paying 
10% on investment. City of 45,000; finely 
located; one other paper; 200 miles from 
New York. Address A-764, care of Ed¬ 
itor & Publisher. 

is the recognized route to large 
returns in nearly every line of 
commercial industry. 

We believe that publishing prop¬ 
erties offer one of the most at¬ 
tractive of all the fields for merger 
and consolidation. 

Wc have a record of results in 
this difficult work that you should 
investigate. 

HARWELL & CANNON 
Newspaper and Magaxine Properties 

Times Building New York 

INTERNATIONAL PAPER CO. 

New York, June 25th, 1919. 
The Board of Directors have declared a 

regular quarterly dividend of one and one- 
half per cent (1V4%) on the preferred cap¬ 
ital stock of this Company, payable July 
15th, 1919, to preferred stockholders of 
record at the close of business July 7, 
1919. 

OWEN SHEPHERD, Treasurer. 

ROTOGRAVURE IN HOUSTON 

Both the Chronicle and the Post Intro¬ 
duce It to Readers 

ILLINOISANS START 1920 
POLITICAL WORK 

Chicago, June 29.—The Illinois Press 
Association, at its convention here yes¬ 
terday, attended by 318 state editors, 
adopted resolutions asking Gov. Lowden 
to become a candidate on the Republican 
ticket for thf presidency of the United 
States. The members also organized 
the Republican Editorial Association of 
Illinois and the Democratic Editorial 
Association of Illinois, the organizations 
being effected in two secret meetings 
during the evening session. 

Officers selected by the Republican 
body are A. T. Spivey, of East St. Louis, 
president, and Michael Walsh of Har¬ 
vard, secretary. 

Houston, Tex., July 2.—Weekly roto¬ 
gravure sections have been added as 
Sunday features to the Post and the 
Chronicle, and as they are somewhat of 
an innovation in Texas much interest is 
being manifested in them. 

The Chronicle’s section, which is 
printed in New York City, consists of 
eight pages. George R. Cottingham 
handles the local copy. Three or more 
pages are devoted to news and feature 
pictures of Houston. 

The Post has a four-page section, of 
which one page is devoted to local news 
pictures. Bert Blessington, cartoonist, 
handles the local end. The section is 
printed in St. Louis. 

ILLUSTRATED NEWS TO IMPROVE 

Management of New York Pictorial Re¬ 
ports Satisfactory Circulation 

Endorse League of Nations 
The newly-organized Democratic Edi¬ 

torial Association of Illinois elected 
E. E. Campbell of Alton, president; J. M. 
Sheets, secretary, and S. P. Preston, 
treasurer. The only official action taken 
during their meeting was the passage of 
a following resolution endorsing the ad¬ 
ministration of President Wilson and 
heartily approving of the League of 
Nations. 

Although no really official action was 
taken by the Democratic editors regard¬ 
ing a 1920 presidential candidate, a 
formal request to Champ Clark that he 
enter the race was circulated by Mr. 
Campbell, who was Clark’s campaign 
manager in Illinois during the 1912 cam¬ 
paign. 

The Illustrated Daily News, the six- 
day pictorial which the Chicago Tribune 
liegan issuing in New York City last 
Thursday, is having as large a circula¬ 
tion as was hoped for at the start, the 
management reports, and when the press 
work has been improved, a much larger 
circulation is expected. 

“The Illustrated Daily News, as we 
told you the other day, has been the 
worst printed paper in New York,” reads 
an editorial in Tuesday’s issue. “And 
as we also told you, it is soon going to 
be the best printed paper in New York. 
You have already seen the improvement 
in the printing and it is going to con¬ 
tinue to improve. Also every other fea¬ 
ture of the paper is going to improve.” 

Herald-Examiner Opens N. Y. Office 

The Chicago Herald & Examiner 
will e.stablish July 7, an independent 
Eastern office in the Astor Trust Build¬ 
ing, New York, with W. P. Trcfny in 
charge and V. S. Anderson as assist¬ 
ant. M. D. Hunton will continue to rep¬ 
resent the Boston Advertiser, Boston 
Sunday Advertiser-American, San 
Francisco Examiner and Los Angeles 
Examiner. W. W. Chew will remain 
with Mr. Hunton. 

4 
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PRESS OPERATORS GET 
BIG WAGE INCREASE 

News Services’ Scale Highest Ever Paid 
Telegraphers — Affects Associated 

Press, United Press, Intematiomal 
News and Universal 

Telegraphers employed by the Asso¬ 
ciated Press, the United Press Associa¬ 
tions, the International News Service, 
and the Universal Service, have just ob¬ 
tained the biggest increase in wages ever 
granted press association telegraphers at 
any time, anywhere—not on their own 
terms but as the result of schedules pre- 
I)ared or being prepared by their re¬ 
spective employers. All have come to an 
agreement with their men. The total 
increase in wages is more than a million 
dollars for the ensuing year. 

While the United Press Associations, 
the International News Service and the 
Universal Service and their union teleg¬ 
raphers were deadlocked in efforts to 
avert a strike by agreeing on a new 
wage scale for the coming year, the 
e.xecutive committee of the Associated 
Press held a meeting and authorized 
an increase in the compensation of every 
operator in its service, to be effective 
th's week. It will affect 700 operators. 
These men are not organized and have 
no contract with the Associated Press. 

A. P. Rai se Voluntary 
The new .\. P. wage schedule will, like 

those of the United Press, the Inter¬ 
national and the Universal organization, 
provide for a graduated increase in 
wa.ges, liased on town population and 
conse<iuent variance in the cost of liv¬ 
ing. It will equal that of the three other 
organizations mentioned. 

The controversy between the United 
Press and its 200 or more union teleg¬ 
raphers throughout the country over the 
demands of the men for a flat increase 
in wages during one year from July 1 of 
approximately 50 per cent, resulted in a 
victory for the U. P., although a costly 
one. It means that the United Press 
will pay its telegraphers during the com¬ 
ing year about $100,000 more in wages 
than it did during the year preceding. 
This increase was offered the employees 
by the United Press in lieu of their own 
larger demands. 

Strike Vote Taken 
\ vote on the question whether to 

strike or not to strike was taken by the 
operators by telegraph last Friday, when 
negotiations between a committee repre¬ 
senting the union and the heads of the 
United Press had reached a deadlock. 

Before the controversy went to a 
strike vote, the representatives of the 
United Press made one concession. 
They had previously offered to increase 
the minimum wage schedule in small 
towns from $30 to $31 a week and they 
offered - to make a further increase to 
$32.50. 

Late last Friday afternoon, the repre¬ 
sentatives of the United Press and the’ 
union received the complete returns on 
the strike vote by wire in the U. P. 

Tb* ■maUamatlaB of th« two iMdlng |^ro- 
Creoal** Jowteb nowipapen of Now Took 

THE DAY 
mnd 

THE WARHEIT 
brloct loto boinc tho Boot pnwerfal odoor- 
tliilnit modloa In tbo Jewloh CoM. 

Thm NsHonal Jmcith Dathy 

offices. The vote was So close that the 
union committee practically were obliged 
to use their own discretion whether to 
accept the U. P.’s terms or call a strike. 
After a brief conference, they decided to 
take what was offered them. 

The original demands of the union 
men were that the minimum salary of 
any Morse day operator should be $45 a 
week instead of $30, that the salary of 
all receiving operators and automatic 
machine attendants employed in cities 
having a population of 100,000 or more 
should be $46.50 a week, that the salary 
of bureau operators and automatic ma¬ 
chine attendants should be $50 a week, 
and that operators acting as chief op¬ 
erators with jurisdiction over one circuit 
should receive $55 a week, and those 
with jurisdiction over more than one 
circuit should receive $60 a week. 

U. P. Stood “Pat” 

The United Press submitted a counter¬ 
proposal, on which it stood pat, which 
provided for a graduated increase in 
saL^ries, based on town population and 
consequent variance in the cost of liv¬ 
ing, which ranged from 8 to 26.66 per 
cent. It is estimated that this schedule, 
which the union accepted and which is 
now in force, calls for salary increases 
$115,000 less, annually, than that which 
the union sought to have accepted. 

The basic scale of the new agreement 
is from $32.50 to $40 for the smallest 
city points, but differentials in the scale 
are big factors in bringing up the total. 
For instance, it is possible for bureau 
operators and relay operators in the 
larger cities to average as much as $65 
weekly, counting in their usual overtime. 

The position taken by the International 
News Service and the Universal Service, 
day and night Hcarst service, respect¬ 
ively, in their negotiations with their 
unon telegraphers, was that they would 
duplicate the most favorable schedule of 
wages that union telegraphers were ab e 
to obtain from any rival organization. 

Other Services Agree Also 

When it became known that the 
United Press and its union telegraphers 
had come to terms, representatives of 
the International News Service and the 
Universal Service arranged a meeting 
with representatives of their respective 
union employees for last Monday. At 
that time, contracts, covering a period 
of one year from July 1, and flxing the 
same schedule of wages for day work 
granted its employees by the U. P., and 
one with proportionate increases for 
night work were signed. Thus the new 
International schedule is identical with 
that of the United Press schedule. 

As for the Universal’s new schedule, 
it provides for an increase in the mini¬ 
mum wages paid for leased wire night 
work in towns under 100,000 population. 

R. J. Bid well Co. 
Pacific Coatt Representative 

Daily Newspapers 

of 

**Advertising Value** 

Rates, Circnlation, Special Data, 

Promptly Upon Reqneat 

PACinC COAST omcES 

EDITOR & PUBLISHER 
SAN FRANCISCO SEATTLE 

74Z Market St. ISaZ L. C. Smith Blda- 

from $35.50 to $39.50 weekly, and m 
towns over 100,000, from $40.50 to $46, 
excepting Morse operators of leased 
wires in New York and Chicago, who 
will receive an increase from $48.50 to 
$52.50. Literally, the operators in these 
cities, have been receiving only $43.50 
previously, but the Universal has been 
paying them a weekly bonus of $5. 

A. P. Continues Pension Plan 
.Associated Press operators, besides re¬ 

ceiving the same increase in wages as 
the operators of the other press associa¬ 
tions, will continue to enjoy the benefits 
of a pension fund, insurance and disabil¬ 
ity benefits established by the organiza¬ 
tion for its employees. A report just 
issued by the A. P. shows that during 
the year ending July 1, 1919, there was 
paid out in pensions $9,048.48; in dis¬ 
ability benefits, $17,330.32, and in insur¬ 
ance, $41,107.44. 

DEMAND PAY FOR ALL 
POLITICAL MATTER 

N. Y. State Press Association Urged to 
Raise Prices of Dailies to 3 Cents 

and to Stop Printing Free Plate 
Matter 

Sar.\toga Springs, N. Y., June 28.— 
Editors and publishers of the state who 
attended the 66th annual convention of 
the New York Press .Association went 
on record as favoring charging for all 
political matter as straight advertising. 
A resolution to this effect was presented 
by Walter R. Sanders of Nunda, Charles 
H. Betts of Lyons and Daniel B. Fris- 
bie of Schoharie, and unanimously 
adopted. 

The election of officers resulted as 
follows : President, Gardner Kline, Am¬ 
sterdam ; vice-presidents, Walter R. San¬ 
ders, Nunda; Wallace Odell, Tarry- 
town, and P. A. Blossom, Brockport; 
secretary and treasurer, Elias Vair, 
Waterloo. 

Urges 3-Cent Price 
The most important paper of the meet¬ 

ing was read by Frank E. Gannett of 
Rochester, whose topic was “The Future 
of the Newspaper.” Mr. Gannett said 
that an advance in subscription and ad¬ 
vertising rates would be a necessity and 
he urged the publishers to advance the 
price of the papers to 3 cents a copy, as 
a matter of self-preservation. Touching 
on the labor question the speaker said 

Food Medium 
of 

New Jersey 

Trenton Times 
A. B. c. 

2c—12c Per Week 
KELLY-SMITH COMPANY 

20 Fifth Avenue Lytton Building 
NEW YORK CHICAGO 

Canadian Press Clippings 
The problem of covering the Canadian 

PieM la anawered by obtaining the 
aervire of 

The Dominion Press 

Clipping Agency 
which glvea the cllpptnga on all mattera 
of tntereat to yon, printed In over 00 
per cent, of the newapapera and pobllca- 
tlona ol CANADA. 

We cover every foot of Canada and 
Newfoundland at our bead offlee, 

74-76 Church Sl, Toronto, Can. 
Price of aervlce, regular preea clipping 

ratea—apeclal ratea and diacounta to 
Trade and Newapapera. 

that wages would undoubtedly go 
higher. He referred to the scarcity of 
printers and said this was due to a lack 
of apprentices. He urged that more 
young men be made interested in the 
printer’s trade. Mr. Gannett touched on 
the print paper situation, which he said 
did not show any signs of improvement. 

He declared that the session laws are 
a menace to the publisher and ought to 
be abolished. He characterized it as 
“jiolitical pap” and said it usually kept 
two papers alive where there ought to 
be only one. 

A paper on “Free Plate” written by 
C. H. Skelton of Canastota, who was 
unable to be present, was read. He said 
that free plate ought to be abolished, as 
12,000 publishers were annually giving 
away $8,000,000 worth of advertising. 

SOUTH CELEBRATES PEACE 

184-Page “Victory” Supplement Issued 
by New Orleans Item 

New t)REEANS, June 30.—To com¬ 
memorate the signing of iieace the Item 
yesterday published a 184-pagc “Vic¬ 
tory” tabloid supplement to its regular 
edition. The sujiplement, exclusive of 
the Item’s regular Sunday issue, con¬ 
tained more than 625 columns of ad¬ 
vertising matter. 

The Florida Legislature has petitioned 
Congress to make Jacksonville a free 
port. 

PREMIUMS 
That are Real Subscription Producers 

S. BLAKE WILLSDEM 
Manufacturers’ and Publishers’ 

Kefrcscntalive 
1606 Heyworth Bldg. 

29 E. Madison St. Chicago 

PUBLISHERS’ 
Service Bureau 
invites editors, publishers, motion 
picture producers, and syndicates 
to write stating kind and length of 
MSS. desired. We have a variety of 
literary material suited to news¬ 
papers, magazines and motion pic¬ 
ture production. We will be pleased 
to submit MSS. for examination. 
Address Publishers’ Service Bureau, 
Dept. K, Washington, D. C. 

We can increase yonr bnsinesa— 

yon want it increased. 

Yon have thonght of press clipp¬ 

ings yonrself. Bnt let ns tell yon 

bow press clipping can be made 

a bnsiness-bnilder for yon. 

BURRELLE 
145 Lafayette St., N. Y. City 
Established a Quarter of a Century 

Hemstreet’s 
PRESS 

CLIPPINGS 

Tenth Avenue at 45th Street 
New Yorit 
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Have You 
“Discovered” Canada 
in a Market Way? 

Out of her Provinces of Ontario and Quebec, Canada could create TWENTY- 

THREE STATES each ecjual in area to the state of New York! 

These Provinces of themselves constitute a domain whose treasuries of natural 

wealth have hardly been touched, hut whose 4,500,000 people are fully awake to the 

unexampled opportunities for industrial and commercial development now opening to 

them. 

The after-war flood of capital is already pouring into this Land of Promise, and 

the tide will not turn hack again until it has accomplished that whereunto it was sent— 

the full development of the almost unappraisahle riches of a great empire. 

Canada has returned to the tasks of peace with the same devotion she gave to the 

tasks of war. She is building her house to conform to the new standards of expansion. 

Her people live and think as we do. They are one with us in their ideals of life. 

They buy our goods and sell us theirs. The houndry lines between Canada ami the 

United States are political and geographical. There is no more hostility between 

(Canada ami the United States than between New York and Pennsylvania. 

The products which may he sold in New York or New England may he sold just 

as readily, and through the same sort of selling campaigns, in Canada. These millions 

across the border—all of them Americans, all of them responsive to the appeal of good 

advertising—constitute a potential LIST OF CUSTOMERS for any and every desirable 

product. The newspapers listed below cover this great domain effectually, affording 

to advertisers a channel of communication with the people of every part of it. 

PROVINCE OF ONTARIO 

Population 2,!)23.27'1 

Circulation 

Bonier Cities Star (Windsor). 12,403 
tBrantford Expositor.(E) 10,160 
tBrockville Recorder-Times .(E) 4,22.1 
Chatham Daily News.(E) 2,472 
*Gall Reporter .(E) 3,955 
Guelph Mercury .(E) 3,315 
*Hamilton Spectator .(E) 30,357 
Hamilton Times .(E) 11,200 

(Government Statement, April 1, 1919. 
*A. B. C. Report, April 1, 1919. 
tPuhlishers' Statement, April 1, 1919. 

Circulation 
Montreal Gazette (3c-f8 yr.).(M) 32,183 
Montreal La Presse (2c. per copy).(E) 154,905 

2,500 10,000 Circulation 2,500 10,000 

.03 .03 Kingston British Whig ... .(E) 6,237 .02 .015 

3125 .025 London Free Press. ..(MN&E) 41,610 .07 .06 

0179 0107 Peterborough Examiner ., .(E) 5,900 .0193 .015 
St. Catharines Standard .. .(E) 8,006 .0275 .0175 
•Toronto Glohe . .(M) 87,296 .15 .11 

.015 .0125 Toronto Star . .(E) 8.5,077 .14 .11 

.015 .01 Toronto Star . .(S) 65,763 .105 .09 

.055 .05 Toronto World. .(M) 26,608 .09 .06 

.035 .03 Toronto World. .(S) 92,128 .12 .09 
PROVINCE OF QUEBEC 

Population 2,002,731—English 397,392 
French 1,605,339 

Lines Lines 
2,500 10,000 Circulation 2,500 10,000 
.085 .07 •Montreal Star. .(E) 111,151 .13 .11 
.13 .11 Quebec Le Soleil. .(E) 41,863 .06 -.06 
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THE NEW YORK GLOBE 
Has been built up to its present point of efficiency by rigid ad¬ 

herence to basic principles recognized as fair and 
equitable by readers and advertisers. 

Newspaper Principles 
1— A complete, accurate, de¬ 

pendable newspaper, 

2— A fearless and independent 
newspaper, 

3— An interesting newspaper, 

4— An uncontrolled newspa¬ 
per, 

5— A newspaper ever seeking 
improvement. 

6— A newspaper made pri¬ 
marily for those who buy it, 

7— A newspaper with intelli¬ 
gence and with a soul and a 
heart, 

8— A progressive newspaper, 

9— An optimistic newspaper, 

10—A successful and prosper¬ 
ous newspaper beyond 
temptation. 

A dvertisinp Principles 
1— Definite proved circulation, 

2— Same rate for like service 
to all, 

3— Effective co-operation to 
make advertising most pro¬ 
ductive. 

4— Protection to agents against 
direct commission to adver¬ 
tiser's, 

5— Increased commission to 
agents to meet rising costs, 

6— A willingness to pioneer the 
road to greater efficiency. 

These are big basic principles too often ignored by many news 
papers unable to see that in progress success is achieved. 

Member 
A, B, C. THE NEW YORK GLOBE tSOfiOO a Day 

JASON ROGERS, Publisher 




