
Semi-Annual List of English Language Dailies of the U. S, 

EDITORS PUBLISHER 
.ers and Advertisers Journalin America 

Suite. 1117 'Wor.ld Buildino, New^York: 

Entered «8 second*clas8 matter May 11, 1916, at the Post Office at New York, N. Y., under the act of March 3, 1879. 

Weekly: $3.00 a Year; 10c Per Copy NEW YORK, THURSDAY, NOV. ?1, 1919 

SuCCe^rcii. rAwr<iwo.:#»3.7i3 ■ 
CHRISTIAN HfcRALO 

LaA\es' Home 
Jpumal ♦ 504,499 

Pictorial Kcvio%v 
$706,456 

Saturdai/ 
Evening RosP’ 

$ Sds.913 

**Iowa** a Booklet Giving a Vivid Picture of One Section of the Chicago Market, 
Will Be Sent Free to Any Selling Organization If Requested on Business Stationery. 

li\Ukj!l=RTgT: I r 1 =fj< $ Ji! I gTT 

DOMINATES IN FIVE GREAT STATES AS 
MEDIUM FOR “NATIONAL” ADVERTISING 
This chart pictures proportionately the amounts which the 
people of the Chicago Territory pay annually to read The 
Chicago Tribune as compared with what they pay to read 
eleven leading national publications. 

Circulation figures and sub- 
scription rates available in 

iyyyyy//yy//'yyy^ June, Hit, were used in 
making this chart. The 
Chicago Territory com- 
prises Illinois, Inditma, 

yyy/y/yyyyyyyyyyyy^/'/^y/'/y'^' Iowa, Michigan and Wis- 
consin. 

Note that the people of 
these five states pay more 
for the privilege of read¬ 
ing The Chicago SUNDAY 
Tribune alone than they 
pay to read: 

Saturday Evening Post 

Pictorial Review 

Ladies’ Home Journal 

Good Housekeeping 

Red Book 

Hears t’s 

Christian Herald 

Successful Farming 

Farm Journal 

Breeders’ Gazette 

Scribner’s 

For The Chicago DAILY 
Tribune they pay almost as 
much again. 

Hcarsts 

CffoA tUnurkeepm^ 

Mr. William H. Johns, speaking as President of the American 
Association of Advertising Agencies, recently said: 

“The newspaper has such a quick, direct appeal to the public that 

it is destined to be more and more recognized as the biggest, most 
essential and thoroughly recognized factor in national as well as 

local advertising, just as all concede today that even the smallest 

local newspaper helps frame national opinion on matters of politics, 
morale, tastes and habits.” 

Obviously it is important that every man who spends money for advertising 

should realize the unique dominance of The Chicago Tribune in its territory. 

The map below shows how thoroughly The Chicago Tribune covers five great 
states. The chart opposite indicates that The Chicago Tribune must be a 
powerful force—an unrivaled force—with its readers, since they pay twice as 
much for the privilege of reading it as the sixteen million five hundred 
thousand inhabitants of the same five states pay to read eleven leading weekly, 
monthly, women’s and farmers magazines. 

The value of a publication to a reader, its importance in his daily life, its 
weight and influence with him—is surely to be measured by what the reader 
pays for it. When people pay $10.00 a year (cash in advance) for The 
Chicago Tribune, it is because they want The Tribune more than anything 

eUe they read. 

The hundreds of thousands of people graphically pictured on the map below 
awake 365 mornings in the year with two ideas linked by the rigid routine 
of a lifetime—breakfast and The Chicago Tribune. 

Magazines may be laid away to be read whenever leisure and inclination happen 
to coincide, but a part of every day is definitely set aside for reading The 
Chicago Tribune. Through no other medium can an advertiser so swiftly, 

so surely, SO directly reach the hearts and the brains and the pocketbooks 
of the people of the Chicago territory. 

In the Chicago territory one-sixth of the population of the United States 
possesses one-fifth of the national wealth, raises one-fifth of all our crops 
and produces one-fifth of our total manufactured product. The Chicago 
territory is unquestionably the world’s most desirable market, and it is domin¬ 
ated from an advertising standpoint by the world’s greatest newspaper—The 
Chicago Tribune. 

> 
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The Chicago Sunday -_' . ^ ^ v 

Circulation now in ex¬ 

cess of 400,000 Daily 

and 700,000 Sunday 
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Editor & Publisher for November 27, 1919 

NEW YORK STATE 
DAILY NEWSPAPERS 

Forty-one Daily Newspapers— 
twenty-six Evening Newspapers, 
thirteen Morning Newspapers, two 
Morning and Evening Newspapers, 
with a daily circulation of 3,753,091 
together with 

Thirteen Sunday Newspapers 
with a circulation of 2,902,164, 

Making a combined seven day cir¬ 
culation of 25,420,710 published in 

Twenty-four Cities in the State 
of New York not only cover the 
best business state in the Union, but 
are agreed that National advertisers 
are entitled to and shall receive 
the kind of co-operation that will 

make business placed with them 
profitable, not only to the daily 
newspapers, but to the local distrib¬ 
utor as well as the manufacturer. 

These daily newspapers are great news¬ 
papers. Great, not only in circulation, but 
in real influence in their communities. 

They are operated by newspaper men 
who realize that daily newspapers have 
come into their own as to recognized value 
as the best advertising media, and are 
great in their determination to make good 
in every way to National advertisers. 

They spell economy, efficiency and the 
kind of co-operation so much desired by all 
national advertisers and so seldom found 
in any place except a daily newspaper. 

Localized national advertising is the 
most profitable kind, and daily newspapers 
localize national advertising. 

Circu* 2300 10,000 J Circu- 2300 10,000 
lation lines lines lation lines lines 

**Albanjr Knickerbocker Press (M).... 33,559 .07 .07 tNew York Herald (M).) 
fNew York Herald CS).j 109367 

.40 36 
**Albanjr Knickerbocker Press (S).... 43,957 .07 .07 .50 .45 
Auburn Citizen (E). 7^04 .025 .025 New York Evening Journal (E). 685,428 1.00 1.00 
Brooklyn Daily liegle (E). 45384 .18 .18 Now York Post (E). 30,026 35 30 
Brooklyn Daily Eagle (S). 68,457 .18 .18 New York Sun (M).) 

New York Sun (S).) 
131,951 39 36 *Brooklyn Standard Union (E). 54359 .15 .15 

'Brooklyn Standard Union (S). 58347 .15 .15 New York Sun (E). 198,491 .42 38 
Buffalo Courier & Enquirer (MAE)... 75316 .14 .12 tNew York Telegram (E).) 

tNew York Telegram (S).) 
181319 .39 .36 Buffalo Courier (S). 114,431 .17 .15 

Buffalo Evening News (E). 9631Z .16 .16 New York Morning Telegraph (M).... 52,103 .20 .17 
Buffalo Evening Times (E). 64,718 .10 .10 New York Morning Telegraph (S). 56389 .30 355 
Buffalo Sunday Times (S). 72350 .10 .10 New York Times "(M). 339,858 .50 .485 
Corning Evening Leader (E). 7,006 .025 .025 New York Times (S). 501,650 .55 .5335 
Elmira Star-Gazette (E). 23,469 .07 .05 New York Tribune (M). 118386 .32 38 
^Glens Falls Post Star (M). 8,000 .03 .03 New York Tribune (S). 108,999 .32 .28 
Gloversville Leader-Republican (E)... 6,009 .02 .02 New York World (E). 339,199 .50 .48 
Gloversville Morning Herald (M). 6345 .03 .02 New York World (M). 370389 30 .48 
Ithaca Journal (E). 6352 .025 .025 New York World (S). 578,799 30 .48 
Jamestown Morning Post (M). 9340 .025 .025 Niagara Falls Gazette (E). 12321 .035 .035 
Lockport Union Sun and Journal (E) 7,682 .025 .025 Poughkeepsie Star (E). • 9,674 .0321429 .03 
'Middletown Times-Press (E). 5,695 .03 .025 Rochester Herald (M). 31318 .06 .06 
Mount Vernon Daily Argus (E). 6,421 .02 .02 Rochester Times-Union (E). 62,733 .16 .14 
Newburgh Daily News (E). 10,903 .05 .03 "Schenectady Union-Star (E). 17,600 .08 .04 
New York American (M). 301,792 35 .43 Staten Island Daily Advance (E) . 4300 .0275 .0225 
New York American (S). 875,948 .90 .80 Syracuse Journal (E). 45325 .08 .08 
New York Globe (E). 188,780 .39 36 'Troy Record (M&E). 23,752 .05 .05 

Government Statement. October 1st. 1919. Utica Daily Press (M). 21,095 .05 .045 
"Government Statement, April 1st, 1919. Yonkers Daily News (E). 3,760 .03 .03 
'A. B. C. Report, October 1st, 1919. 
IPublishers’ Statement. 

tSeven Day Average. 
Total Circulation . 6,656366 
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Editor & Publisher for J\ovember 27, 1919 

Philadelphia 
is a Wonderful City for a Concentrated 

Advertising Campaign 

Experienced advertising men say that Philadelphia is 
different from any other market in the United States, 
because one newspaper alone, The Bulletin, goes daily 
into practically every worth-while home. 

Of Philadelphia’s 392,000 dwellings, nearly 150,000 are 
owned by the families that live in them. 

Philadelphia’s 2089 Building and Loan Associations have 
677,911 share-holders, and 430,793 people are regular 
depositors in its Savings Banks. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in 

the newspaper “nearly everybody” reads— 

The Bulletin 
October 
Circulation 451,792 Copies 

a 
day 

The circulation of The Bulletin is the second largest in the United States. 

The Bulletin is the only Philadelphia newspaper which prints its circulation figures regularly each day. 

No prize, premium, coupon or other artificial methods of circulation stimulation have ever been used by 

The Bulletin. 
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“ADVERTISING FOR THE SAKE OF LOTS OF IT” 
DOES NOT ATTRACT THE BRITISH 

System of English Newspapers as Outlined by Wareham Smith, Director of Lord 
Northcliffs Associated Newspapers, Ltd., May Hold a Lesson for 

American Publishers—Daily Mail Maximum is 16 Pages 

IN the present newsprint crisis when 
American newspaper publishers are 

wondering whether to jump, drive or 
balance, and are pinning their faith on 
hope for the days just ahead, it might 
be well to give a thought to the way 
they are continuing to overcome a like 
situation overseas. 

A few days ago three went to tea 
at the Manhattan Hotel, New York. 
Two were Americans and called for 
lemon; the third—who was first— 
ordered cream, which is contrary to 
the rules laid down to us on what an 
Englishman should put in tea. 

The adding of cream to tea prepared 
us for the next surprise, namely, an 
advertising man and director in one of 
the greatest newspaper institutions in 
the whole wide-world, who doesn’t be¬ 
lieve in advertising just for the sake of 
printing a whole lot of it.. 

Wareham Smith, director of the As¬ 
sociated Newspapers, Ltd., publishers of 
Lord Northcliffe’s Daily Mail, Evening 
News and Weekly Dispatch, is here to 
look us over for the second time in 
eleven years. He speaks quietly but 
decisively. He has seen many things 
that have surprised him greatly, but 
have pleased him immensely. His main 
concern is newspapers, and since his ar¬ 
rival, he says, that he has toured the 
greatest publication house in the world. 

Having come through news print 
trials very similar to those now faced 
by American publishers, Mr. Smith’s 
observations no doubt will receive seri¬ 
ous consideration. In discussing news 
print conservation he said: 

“I read that there is a shortage of 
paper in America which is likely to be¬ 
come acute as time goes on. In view 
of the large number of pages which the 
American newspapers print daily I un¬ 
derstand there is some difficulty in 
coping with the matter. We have ex¬ 
perienced similar crises in England but 
have always met them without much 
trouble. 

“English papers are much smaller in 
size, they have all a standard beyond 
which they do not go very far. The 
standard of the Daily Mail, for instance, 
is 12 pages, with a maximum of i6 
pages. A shortage of paper is dealt 
with by drastically reducing the stand¬ 
ard size, usually in agreement with 
competitors, but failing an agreement, 
each paper deals with the matter in ac¬ 
cordance with the amount of paper in 
sight. 

“Paper being the raw material of this 
great industry it entirely governs the situ¬ 
ation, and neither the requirements of 
the advertiser or any other class is al¬ 

lowed to affect it. When the paper is 
cut the advertising space is cut propor¬ 
tionately. 

“The advertisement rates arc gov¬ 
erned by the laws of supply and demand 
in connection with circulation and “pull¬ 
ing’’ power, and the rate once fixed is in 
most newspaper offices applied to every 
class of advertisers. 

“It is the aim of every advertisement 
manager to sell his available space well 
in advance. He is enabled to do this 

because he knows exactly how much 
space he has to sell. It is very unusual 
for a newspaper in Britain to add indefi¬ 
nitely to the size according to the de¬ 
mand of the advertiser. 

"The existing system of working has 
the good effect of encouraging the ad¬ 
vertiser as well as the advertisement 
manager of the paper to make his ar¬ 
rangements well in advance. One re¬ 
sult is great saving in the staff of so¬ 
licitors. 

S. N. P. A. URGES 10 PER CENT. REDUCTION 
AT EXTRAORDINARY MEETING 

Birmingham, Ala., Nov. 25. A REDUCTION of at least 10 per cent, in the use of print paper 
during the remainder of 1919 and through 1920 was urged upon 
all newspapers of the South in the following resolutions unani¬ 

mously adopted at the special session of the Southern Newspaper Pub¬ 
lishers’ Association here today: 

“Whereas, members of the S. N. P. A. having met in extraordinary 
session to consider the report of its committee on the shortage of 
news print paper—a shortage which menacingly and imminently threat¬ 
ens the life of some Southern newspapers and which vitally affects the 
publication of every newspaper in America, finding: 

“That news print paper is used largely in excess of production; 
that the reserve supply has diminished below the acute danger level; 
that no sizable increase in production upon a commercial basis is less 
than from one to two years is possible; that the price of news print 
paper since the pre-war period has advanced from about 105 per cent, 
to about 400 per cent.; that publishers of newspapers in their zeal to 
issue their newspapers regularly in such size as lavishly to print the 
news of the world, with comment upon and interpretation of it, and 
also to publish instructive and entertaining matter dealing with every 
human interest, have brought about an auction market for news print 
paper which has carried its price above the level of sanity, do therefore: 

“Resolved, that the Southern Newspaper Publishers’ Association, 
in special convention assembled, urges its membership to make an earnest 
effort to reduce news print consumption, beginning at once and con¬ 
tinuing through 1920, at a rate 6f at least 10 per cent, as compared with 
the consumption for July, August. September and October of this year. 
The association earnestly recommends that all of the publishers of the 
South in each competitive area co-operate to the fullest possible extent 
to the end that every practical method of conservation of news print 
and all other papers made from wood pulp may be employed. 

“The association recognizes the fact that the necessary conserva¬ 
tion cannot be accomplished except by the reduction of the size of 
newspapers or a reduction of circulation. The association recommends 
that conservation be accomplished chiefly by a reduction in the number 
of pages printed, the number of editions issued, the size of type, the 
space of news heads, space for reading matter and illustrations, space 
for advertising and pyramiding advertising and in advertising rates and 
an increase in subscription rates with a view of covering the increased 
costs of white paper and the cost of delivery to the subscriber. 

“The association urges immediate co-operation in each competitive 
area in support of all the efforts made by the committees on conserva¬ 
tion and conciliation, representing the American Newspaper Publishers’ 
Association and this association. The conservation and conciliation 
committee of this association is hereby directed to prepare a form of 
report to be sent by the secretary’s office to all of the members of this 
association on which they are requested to report weekly the efforts 
for conservation and the actual results achieved, a summary of these 
reports to be printed in the association’s bulletins.*' 

“1 have no very close acquaintance 
with the American press but it looks to 
me as if it is suffering from its own en¬ 
terprise. 

“The situation appears to be that it 
has created an immense demand for ad¬ 
vertising space, some of which they will 
be unable to supply, and a drastic tem¬ 
porary cutting down seems to be the 
only solution until the production of 
paper is increased. The cutting down 
in Britain has resulted in less advertis¬ 
ing space and a higher advertising 
rate.’’ 

In answer to an inquiry as to Lord 
Northcliffe’s health, Mr. Smith said that 
his cl. ■■f had quite recovered from the 
effects of his recent operation, and told 
a little story concerning him which we 
think may be of interest to the many 
thousands in this country who are ac¬ 
quainted with Northcliffe. 

“When war broke out,’’ said Mr. 
Smith, “there was a meeting of some of 
the directors of one of Northcliffe’s 
companies to see what economies could 
be made. A day or two later Lord 
Northcliffe sent for me and said, ‘I hear 
that there is some talk of reducing staff 
—well,’ said Northcliffe, ‘No man can 
foresee what we will have to do but you 
can take it from me that if a reduction 
of staff is absolutely necessary the di¬ 
rectors will go first.’ The staff was not 
reduced.” 

Mr. Smith talked about many other 
things as they relate to ne wspapers, but 
through it all he left the impression 
that he was a thorough newspaper 
man who had two things—circulation 
and advertising—for which he expected 
pay in full, with never a thought of the 
greater number of inches of display 
that his competitor carried today—his 
concentration being on his own reading 
public and his balance sheet at the end 
of the year. 

The New Spirit 
News print is selling for 6 cents de¬ 

livered, in England, according to Mr. 
Smith, against cents f.o.b. mill here. 
He says that the news print shortage is 
undoubtedly preventing the developing 
of much new advertising that is now 
being offered over there. 

When asked if he noticed any change 
in America since his last visit eleven 
years ago, Mr. Smith replied: 

“Yes, a mighty change. I find a new 
spirit of friendliness. Even the men 
that I meet casually, on the streets and 
in trains, when they discover that I 
am an Englishman, seem to go out of 
their way to show me that they are glad 
that I am here. It’s a wonderful thing— 
this new touch.” 
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SOUTHERN PUBLISHERS AGREE TO SAVE 10% 
IN NEWS PRINT DURING 1920 

Seventy-five Leading Newspaper Men Attend Special Convention of S. N. P. A. in 
Birmingham—Sweeping Cuts in Every Department Recommended 

in Resolution Unanimously Adopted 

(staff correspondence) 
(bv telkgbapii) 

Birmingham, Ala., Nov. 25. After agreeing to a cut of 10 per 
cent in news print paper to be used 

during 1920, based on the average con¬ 
sumption of 1919, and after providing 
through resolutions adopted the method 
by which this reduction could be most 
effectively made, the extraordinary ses¬ 
sion of the Southern Newspaper Pub- 
li.shers’ Association adjourned this after¬ 
noon, after having been in session at the 
Tutwiler since Monday morning. 

Seventy-five of the leading Southern 
publishers attended the conference, 
which was spirited and marked by ear¬ 
nest enthusiasm throughout. The pub¬ 
lishers in attendance represented the en¬ 
tire South from northern Virginia to 
western Texas. 

Must Conserve 

Facing the paper shortage unequivo¬ 
cally, the convention declared that re¬ 
duction of consumption must be made. 
As the concluding act just before ad¬ 
journment this afternoon the session 
adopted a resolution which every news¬ 
paper in the South was requested to pub¬ 
lish conspicuously on page one. 

The resolution is printed on Page 5 

of Editor Sc. Publisher. 

To reduce the consumption 10 per 
cent, these things were declared nec¬ 
essary : 

Cut down the size of type. 

Reduce reading matter and illustra¬ 

tions. 

Decrease advertising space by pyra¬ 

miding advertising and increasing ad¬ 

vertising rates, and 

Increase subscription rates to cover 

the cost of paper and delivery to sub¬ 

scribers. 

The resolutions were passed without 
a dissenting vote. 

Sweeping cuts in every line were rec¬ 
ommended by the publishers. 

Suppression of all propaganda and 
everything that smacks of “free pub¬ 
licity" was enthusiastically agreed upon. 

The convention was called to order 
Monday morning by James H. Allison of 
the Fort Worth Record, president. He 
declared that the meeting had been called 
to overcome present conditions and 
urged every man to get down to business 
and enter into a spirit of helpful co¬ 
operation with his neighbor. 

President of A. N. P. A. Present 

Frank P. Glass of the Birmingham 
News, president of the A. N. P. A., was 
called upon for a statement of conditions 
as he found them. Mr. Glass said that 
the report of Chairman Stewart of the 
news print committee on conditions and 
suggestions for their remedy was cor¬ 
rect and heartily endorsed by him. 

The total increase of production for 
next year, according to the manufactur¬ 
ers, would be 70,000 tons, Mr. Glass said, 
and this increase would not come until 
mid-summer. The time required for 
mill construction and the high cost of 
machinery, coupled with its limited 
manufacture, will work against any per¬ 
manent relief from increased production, 
be continued. 

Conservative manufacUtrers are not 

planning any extensive increase in pro¬ 
duction because they^ fear for future 
markets, Mr. Glass said. These manu¬ 
facturers are attempting to supply their 
customers notwithstanding opportunities 
to sell on the open market at tremendous 
prices. 

The only remedy lies in the hands of 
the publishers who have increased con¬ 
sumption. The remedy is decreased 
consumption. 

Mr. Glass told of an interview with 
an English publisher, who said that the 
American publishers had to look into the 
future in meeting with the present crisis. 

Rate* Too Low 

The advertising rates are entirely too 
low, this publisher said. An increase in 
rates is the only thing that will remedy 
conditions. 

“Gentlemen, we are selling our adver¬ 
tising entirely too low,” said Mr. Glass. 
“We hold our papers too cheaply. Some 
papers have already increased their rates 
50 per cent without any difficulty.” 

He then told of how the Chicago Daily 
News, one of the greatest daily advertis¬ 
ing mediums in the world, has set an 
absolute limit to the size of its paper. 
In one issue alone more than 70 columns 
of advertising matter was eliminated. 
The Chicago News has increased its 
rates. The New York Times is doing 
very much the same thing. 

Cutting down the size of the paper, 
reducing the display advertising space 
and increasing the rates, is the only so¬ 
lution for the problem of how to reduce 
consumption, the speaker said. 

“Increase your income by advertising; 
increase your income by circulation, and 
then hold down the aggregate number of 
pages printed,” urged Mr. Glass in con¬ 
clusion. 

Those present were: 
J. H. Allison, Fort Worth Record. 
W. C. Johnson, Chattanooga News. 
Noel A. Herry, Paducah News-Democrat. 
E. K. Gaylord, Oklahoma City Oklahoman. 
J. C. Wilmarth, El Paso Herald. 
A. E. Clarkson, Houston Post. 
Louis J. Wortham, Fort Worth Star-Tele- 

gram. 
R. L. McKenney, Macon News and Colum¬ 

bus Enquirer-Sun. 
Victor H. Hanson, Birmingham News. 
Charles I. Stewart, Lexington Herald. 
John L. Ebaugh, Birmingham News. 
M. E. Foster, Houston Chronicle. 
John S. Cohn, Atlanta Journal. 
Frank P. Glass. Birmingham News. 
Clark Howell, Atlanta Constitution. 
Luke Lea, Nashville Tennesseean. 
Jesse C. Long, Jackson (Tenn.) Sun. 
C. M. Stanley, Birmingham Age-Herald. 
Charles D. Atkinson. Atlanta Journal. 
R. A. Mullins, Birmingham Age-Herald. 
If. M. Ayers, Anniston Star. 
Parker R. Anderson, Greensboro (N. C.) 

Record. 

S, N. P. A. CONSERVATORS 

The S. N, P. a. committee on 

conservation and concilia¬ 

tion baa been appointed, at 

follows: 

Buford Goodwin, Atlanta 

Georgian, chairman; Colonel 

Luke Lea, Nasbville Tennes¬ 

seean; Marcellus E, Foster, 

Houston Chronicle; Victor Han¬ 

son, Birmingham Newt; W. 

A. Elliott, Jacksonville Timet- 

Union, 

Frederick I. Thompson, Mobile Register. 
T. M. Marshall of New York, Great North¬ 

ern Paper Company. 
Curtis B. Johnson, Knoxville Sentinel and 

Charlotte Observer. 
Shirley Olympius, of New York, Hearst Syn¬ 

dicate. 
E. B. Jeffress, Greensboro (N. C.) Daily 

News. 
Powell Glass, Lynchburg Daily News. 
G. P. Browne, Anderson (S. C.) Daly News. 
G. T. Raiford, Selma Times. 
E. 6. Stahiman, Nashville Daily Banner. 
W. R. Shelton, Albany-Decatur Daily. 
Ralph R. Buvinger, Meridian Star. 
John F. D. Aue, Fort Smith (Ark.) Times- 

Record. 
B. H. Peace, Greeneville (S. C.) News. 
George Morris, Memphis News-Scimitar. 
Mrs. Lois K. Mayes, Pensacola Journal. 
F. G. Huntress, Jr., San Antonio Express 

and News. 
J. W. Ferguson of New York, Editor & Pub¬ 

lisher. 
J. A. Reeder, Miami Daily Metropolis. 
L. O. Duff, Mergenthaler Linotype Company. 
Fred T. Bonham, Knoxville Journal and 

Tribune. 
W. W. Holland, Spartanburg Herald. 
Quimby Melton, Birmingham Ledger, 
J. R. McKissick, Greenville (S. C.) Pied¬ 

mont. 
J. L. Meeks, Gadsden Times-News. 
•V W. McCulloh, Gadsden Journal. 
C. H. Allen, Montgomery Advertiser. 
E. W. Barrett, Birmingham Age-Herald. 
V. V. Evans, International News Service. 
F'. G. Bell, Savannah Morning News. 
T. C. Withers, Columbia (S. C.) State. 
J. C. Harrison, Augusta Herald. 
Benjamin E. Pierce, Augusta Chronicle. 
Claude S. Woolard, Raleigh News and Ob¬ 

server. 
E. W. Carroll, Athens Daily Herald. 

J. M. Mar.shall of the Great Northern 
Paper Company was called upon for a 
statement of conditions. He said that 
his company was selling 100 per cent 
of its product. The temporary increase 
in supply which has been brought about 
by the great demand was possible only 
through using machines that were adapt¬ 
ed for other paper. This shifting of 
machines brought about an increase of 
overhead, and the consequent high 
prices, Mr. Marshall said: 

Great Northern Policy 

The speaker /continued that publishers 
were selling too much advertising space 
for the amount of paper being manufac¬ 
tured. Even with the increase of ton¬ 
nage coming in next year unless conser¬ 
vation is practised, papers will be facing 
the same situation as now within the 
next ten months, Mr. Marshall said. 

The Great Northern Company will not 
increase its production next year. In¬ 
creasing the tonnage means much pre¬ 
liminary work, Mr. Marshall explained. 
Europe will not offer any tonnage relief, 
because it is a consumer, not a producer. 
There is a normal growth, Mr. Marshall 
said, but it will not care for the ab¬ 
normal increase. 

The meeting was harmonious through¬ 
out, all publishers agreeing on the grav¬ 
ity of the situation confronting the in¬ 
dustry and all entering with a spirit of 
willingness into any plan which promises 
relief. 

CANADIANS MEET TODAY 

C. P. A. and C. P. L. in Annual Con¬ 

vention* in Toronto 

Toronto, Nov. 26.—The annual meet¬ 
ings of the Canadian Press Association 
and the Canadian Press, Limited, will 
be held here today, tomorrow and 
Friday, in accordance with the com¬ 
plete schedule presented in Editor & 
Publisher of November 20. 

58% INCREASE MADE IN 
ADVERTISING 

89 Newspaper* in 18 Leading Citie* 

of United State* Printed 89,750,- 

804 Line* During Month 

of October 

A gain of almost 58 per cent in adver¬ 
tising was made in October, 1919, over 
the same month of last year, by 89 daily 
newspapers in the 18 principal cities of 
the United States, according to figures 
just issued by the statistical department 
of the New York Evening Post. 

The total lineage for October, 1919, 
was 89,750,804, as compared with 57,- 
032,373 for October, 1918. Only one 
paper of the 89 figuring in th« compila¬ 
tion showed a loss. 

The record by cities follows: 
„ „ . 1919 1918 Gain 
New York-16,456,023 10,708,705 4,747,318 
Birmingham .. 2,737,864 1,446,466 1,291.388 
l-ticago . 6,806,139 4,273,684 2,632,565 
Philadelphia ., 7,576,708 6,884,981 1,690,727 
Los Angeles.. 6,061,874 3,110,380 2,951,494 
Baltimore - 6,007,898 3,660,902 1,446,998 
Detroit . 6,667,340 3,181,794 2,485,546 
Cleveland - 6,083.425 3,263,926 1,819,500 
Washington .. 4,394,674 3,039,717 1,364,957 
Buffalo . 4,466,25 1 2,506,616 1,950,636 
St. Louis. 4,322.360 2,679,720 1,742,640 
San Francisco .2,630,072 2,184,448 1,345,624 
Minneapolis .. 3,411,800 2,109,828 1,301,972 
Indianapolis .. 3,433,689 2,076,253 1,358,436 
Milwaukee ... 2,963,367 1,626,180 1,437,187 
New Orleans.. 2,836,240 1,651,637 1,184,603 
St. Paul . 2,630,290 1,719,438 810,862 
Cincinnati ... 8,476,800 2,209,800 1,266,000 

Totals ...89,760,804 67,032,373 32,718,431 

A. P. MEMBERS FAVOR 
HIGHER SALARIES 

Central Division Ready to Pay Higher 

Assessment* to Get Best 

Type of Service Per¬ 

sonnel 

(by telegraph) 

Detroit, Nov. 25.—The central advis¬ 
ory board of the Associated Press, meet¬ 
ing here today, unanimously went on 
record by resolution as favoring a blan¬ 
ket increase in salaries for correspond¬ 
ents, reporters and telegraph operators. 
The board, which comprises 25 newspa¬ 
per publishers of the Central States, will 
forward its resolution, together with 
many routine recommendations, which 
are made here to the board of directors 
of the Associated Press at its meeting 
in New York. 

Ralph H. Booth, chairman of the cen¬ 
tral advisory board, presided. 

Considerable discussion on answers 
received from members of the central 
division of the A. P. regarding the 
character of service desired by members. 
The consensus of opinion was that war 
news no longer is of any attraction to 
readers and recommended a minimum of 
this class of service. 

The members from the Central States 
went on record as favoring increases m 
assessments “so that the type of reporter 
correspondent and telegraph operator m 
the employ of the Associated Press will 
be as high if not higher than any other 
news service.” 
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A. N. P. A. ANNOUNCES SIXTEEN ACCEPTANCES 
OF PLACES ON CONSERVATION BOARD 

Committee Now Half Complete — Publishers in Every Part of Country Taking Steps 
to Reduce News Print Consumption, Both Collectively and 

Individually—What Cities Are Doing. 

INTEREST among publishers through¬ 
out the country now centers, naturally, lout the country now centers, naturally, 

first on the men who will comprise the 
A. N. P. A. news print committee on 
co-operation and conservation and sec¬ 
ondly on what practical paper saving 
effects the A. N. P. A. recommendations 
have had. Half the A. N. P. A. com¬ 
mittee has been completed and is printed 
on this page. This was announced on 
November 26. 

Editor & Publisher correspondents 
have been instructed to report by tele¬ 
graph every conservation move in their 
respective cities and publishers them¬ 
selves are invited to do likewise. 

As far as can be learned there has 
been no concerted action by publishers 
in New York, Chicago, Boston and 
Philadelphia on any common methods of 
saving news print. Each is economiz¬ 
ing in his own way. 

the conservation of news print and will 
have a statement to make in a short 
time.” 

Victor H. Polachek, publisher of the 
New York Sun and Evening Sun: “We 
have no announcement to make at this 
time.” 

New York’* Record 

Figures prepared by R. S. Kellogg 
of the News Print Service Bureau show 
that the newspapers in New York are 
using practically the same amounts of 
paper that they used during the last 
week in October. The daily average 
of pages for the week ending November 
21 was: American, 18; Herald, 19; 
Staats-Zeitung, 10; Sun, 19; Times, 31; 
Tribune, 22; World, 26; Globe, 22; Eve¬ 
ning Journal, 23; Evening Mail, 19; 
Evening Post, 21; Evening Sun, 26; 
Evening Telegram, 23; Evening World, 
28. 

For the week ending October 31, the 
following averages of pages were noted 
in Editor & Publisher: 

American, 19; Herald, 20; Sun, 21; 
Times, 30; Tribune, 21; World, 27; 
Globe, 22; Evening Journal, 24, and 
Evening Post, 21. 

New York newspapers report as fol¬ 
lows : 

Jason Rogers, publisher of the New 
York Globe: “The New York Globe in¬ 
tends to keep within its contract allot¬ 
ment during 1920 as it has done every 
year since 1916. If every newspaper in 
the country does the same thing the 
print paper situation will quickly return 
to normal.” 

Three Raise Rates 

Frank B. Flaherty, general manager 
of the New York Herald and Telegram: 
“We are doing everything possible to 
conserve news print. Advertising rates 
have been considerably increased, all 
special features which are not directly 
concerned with the news of the day 
have been eliminated, news is being 
edited closely, and waste of paper 
eliminated throughout. We are hold¬ 
ing down the size of our papers in 
every way.” 

J. C. Dayton, publisher of the New 
York Journal: “We are doing every¬ 
thing that we can to conserve paper. 
We have increased our advertising 
rates more than 25 per cent and will 

not accept more than one page from 
an advertiser. We are cutting our 
paper from 4 to 6 pages daily and 
have left out from 65 to 70 columns of 
advertising. The average size of 
our paper, except Friday, is now 24 
pages.” 

J. S. Seymour, publisher of the New 
York Evening Post: “Following our 
usual practice we are keeping within 
our contract tonnage. We have done 
no buying on the spot market.” 

George H. Larke, assistant business 
manager of the New York World: 
"The World is doing everything in 
its power to conserve paper. Our ad¬ 
vertising rates are raised ‘over night’ 
and we have an arbitrary limit on 
the size of each day’s issue, depend¬ 
ing upon the supply of paper avail¬ 
able. The highest number of pages 
we run on the Morning World is 32, 
but we frequently run 28-page papers 
and sometimes as low as 20 pages. 
The Evening World fluctuates more 
than the morning paper, but both are 

A. N. P. A. COMMITTEE ON NEWS PRINT 
CO-OPERATION AND CONSERVATION 

HALF COMPLETED 

IT is announced by the American Newspaper Publishers’ Asso¬ 

ciation that the following publishers have accepted membership 

on it* Committee on News Print Co-operation and Conservation. 

Bradford Merrill is chairman. 

The list comprises only about half the expected acceptances, 

and is complete to the close of November 26. The additional 

names will be announced as rapidly a* received. 

Each member of this committee is chairman of a sub-com¬ 

mittee which will work for the purpose of bringing about reduced 

consumption of news print in accordance with the resolutions 

adopted by the A. N. P. A. Convention held on November 12. 

Name 

Bradford Merrill, New York American 

Recommending Smaller Space 

E. S. Friendly, assistant business 
manager of the New York Times: “Our 
plans have been fully set forth. We are 
holding to a 32-page paper and are dis¬ 
couraging large advertisements. We 
have found it necessary to leave out 
many columns of advertising matter, as 
we have announced from day to day, 
but we hope to overcome this condition 
in a measure at least by securing the 
co-operation of our larger advertisers 
—those who used full pages in the past 
and to whom we are now recommending 
half and quarter pages.” 

Walter G. Bryan, publisher of the 
New York American: “We are making 
every possible effort to save news print 
and to do so have found it necessary to 
leave out many advertisements daily. 
We are cutting four pages daily from 
Ihe morning American and ten pages 
from the Sunday American.” 

Howard Davis of the New York Tri¬ 
bune: “We are working on plans for 

Benjamin H. Anthony, New Bedford (Mass.) 

Evening Standard 

M. F. Hanson, Philadelphia Record 

Fleming Newbold, Washington (D. C.) 

Evening Star 

Region 

New York and New 

Jersey 

New England 

E. B. Jeffress, Greensboro (N. C.) Daily 

New* 

V. H. Hanson, Birmingham (Ala.) New* 

Elmer E. Clarke, Little Rock (Ark.) 

Democrat 

W. H. Dodge, Cleveland (Ohio) Press 

D. E. Town, Chicago Evening Post 

C. I. Stewart, Lexington (Ky.) Herald 

E. P. Adler, Davenport (Iowa) Daily Times 

Norman B. Black, Fargo (N. D.) Forum 

Pennsylvania 

District of Columbia, 

Maryland, Virginia, 

Delaware 

North Carolina, South 

Carolina 

Alabama, Mississippi 

Louisiana, Arkansas 

E. Lansing Ray, St. Louis (Mo.) Globe- 

Demotrat 

Louis J. Wortham, Fort Worth (Texas) 

Star Telegram 

Samuel S. Sherman, Denver (Colo.) Rocky 

Mountain News 

A. C. Weiss, Duluth (Minn.) Herald 

Ohio, Lower Michigan 

Illinois, Indiana 

Kentucky, Tennessee 

Iowa 

North Dakota, South 

Dakota 

Missouri (except Kan¬ 

sas Ci,ty and St. 

Joseph 

Oklahoma, Texas 

Minnesota, Wisconsin, 

Upper Michigan 

conserving. When we get sufficient 
advertising to fill the paper laid out 
for a day, we stop taking business 
and we run the stated number of 
pages, regardless of the business on 
hand.” 

Reports received from Editor & 
Publisher correspondents from other 
cities follow: 

Chicago.—Practically all the Chicago 
papers have been leaving out columns 
of display advertising on certain days 
of the week, notably the Daily News 
and the Tribune. The Post discrim¬ 
inates in selection of ads it publishes 
according to priority—i.e., the ads 
omitted are invariably those which 
are turned into the office last for 
each edition. 

Other papers—the Tribune notably 
—are omitting all publishers’ adver¬ 
tising and certain other specified 
kinds. Others follow the “first come, 
first served” idea in what they pub¬ 
lish. 

Both the Tribune and the Daily 
News have cut down the number of 
their daily classified advertising col¬ 
umns to some extent. 

New Orleans, La.—Although the 
higher circulation rates were scheduled 
to become operative, both city and coun¬ 
try, on December 1, the publishers de¬ 
cided to put the city increase into effect 
November 17, and things went off with¬ 
out a hitch—as a matter of fact, sales 
showed a slight incrca.se over Saturday. 

On news schedules, the papers here 
are all endeavoring to run about 50 col¬ 
umns of news daily and not more than 
200 columns Sunday, including comics. 
They have all decided to discontinue 
the magazine section, as such, until 
further notice. 

On advertising, the publishers are 
about to go into conference. It is the 
opinion that the increase will be about 
25 per cent all around. 

Full details regarding new circulation 
prices and conditions of distribution for 
New Orleans newspapers follow: 

1. That city carriers, newsdealers and news¬ 
boys be charged a flat rate of $1.60 per one- 
hundred for the daily afternoon papers and 
that the carrier rate for all subscribers to all 
papers shall be 12 1/lOc per week, i.e., .016 
per daily issue and .025 for the Sunday. 

2. That the daily and Sunday city car¬ 
rier delivery price for all of the papers is to 
be 20c per week. 

3. That the city retail price to the public 
for the afternoon newspapers daily is to 
be 3c, and for the morning paper daily 6e; 
that the city retail price to the public for all 
three Sunday papers shall be 6c. 

4. That the wholesale rates for the after¬ 
noon newspapers to all dealers are to be as 
follows; 

100 papers.$1.60 

5. That the Sunday whole.sale rate for all 
three papers to all city dealers is to be at 
the rate of $2.50 per hundred: 

100 papers.$2.50 

6. That the city hotels will be charged 
daily and 3c Sunday, and that they shall 

(Continued on Page 10) 
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PRESS GALLERIES BAN 
PUBLICITY MEN 

New Rule* Bar Holder* of Both 

New*paper and Political Poti- 

tion*, If Pay for Latter Ex¬ 

ceed* Regular Salary. 

ADVERTISERS SET STRONG POLICIES ^ 
AT CANADIAN CONVENTION and trade PUBLICITY MEN 

Other speakers at the banquet included u u i a 
H. Macdonald, secretary of the Ontario New Rules Bar Holders of B< 

Declare for Smaller Ads and Audited Circulations-Local Division of the Canadian Manufacturers New*paper and Political Po.i- 
r» r' j r *.* Association, who told something of the tion*, If Pay for Latter Ex- 

Chapters Will Be Formed for Monthly Meetings- ^hat organization in furthering ^.,d* Regular Salary. 

W. C. Betts New President the interests of Canadian industry; W. _ 
J. Taylor, president of the Canadian 3y Robert T. Barry 

Press Association, who brought greet- (staff correspondent) 
Toronto, Nov. 26. ings from his organization, and J. J. ^ , 

,, ,, 1 • 1 ■ ’ 1 ,• f ♦! A Gibbons, representing the Canadian As- Washington, D. C., Nov. I ol 
T~^ K(JM every suntlpoiiu this years annual convention of the Asso- r AHvpnisintr Acrents cal press agents who hold memb 
r ciation ot Canaaian Advertisers, tvhich was held at the King ot Advertising .Agents. galleries of G 

Kdward Hotel here on Ihursday and hriday of last week, was DAppD li/lll I ROlIf'HT RY simply to retain standing 
the Ix-st in the history of the organization. The attendance was very * 1VUL.L. DCFUUni D1 correspondents while their chief 

.<itisfactory, with an excellent reiiresentation of members from points COAST NEWSPAPERS cupation and source of income ist 
outside Toronto. Interest was well maintained throughout the two -- of imopagandists for pohtical org 

<!ays. Some ver\’ effective business was done and policies were de- Hawley Pulp & Paper Company Plant izations have come under the b 

termined uiion which will undoubtedly infuse new life and energy into Purchaaed for $3,500,000— u- . „ « u', 
, i*ri A "i.* Vv lien n«DIT0R OC r^UBUSxlLRS \v a 

the work of the Association, Expected to Double ington correspondent made an is 

Advertisers Demand Audited Circulation Monthly Capacity of this matter about a year ago 
, . . , , - was regarded as a “radical” desir 

The election of officers for 1919-1920 tivc, t loug i some 'mg o i s vane Portland, Ore., Nov. 25.—A majority of setting aside established traditi 
resulted in the unanimous choice of W. wou d depend on its position in the page. Hawley Pulp & Paper of the Press Gallery, when there i 
C. Betts. S. Davis &• .Sons, Ltd., Mon- Objectionable advertising came in for whose large manufacturing no proper occasion for so doing 
treal. as president; D. George Clark, attention. On this point the decision „iant is located at Oregon Citv has iust „ , j i k, 
McClarv Manufacturing Companv, Ltd., of the meeting was that members should ^ ^ Reform Effected Quietly Now 

J. laylor, president of the Canadian 3y Robert T. Barry 

Press Association, who brought greet- (st.\ff correspondent) 
ings from his organization, and J. J. xt o • 
Gibbons, representing the Canadian As- ^ ashington, D. C., ^ov. I ohti- 
sociation of Advertising -Agents. cal press agents who hold member- 

_. ship in the press galleries of Con- 

Pade'D lidll I Rr^lir'UT RV gt'^ss simply to retain standing as 
rArtK MILK cuuuni UI correspondents while their chief oc- 

COAST NEWSPAPERS cupation and source of income is that 
__ of propagandists for political organ- 

Hawley Pulp & Paper Company Plant izations have come under the ban, 

Purcha*ed for $3,500,000— it » d .To,TT-nV W' u * When Editor & Publishers Wash- 
Expected to Double ington correspondent made an issue 

Monthly Capacity of this matter about a year ago he 
- was regarded as a “radical” desirous 

Portland, Ore., Nov. 25.—A majority of setting aside established traditions 
of stock in the Hawley Pulp & Paper of the Press Gallery, when there was 

McClary Manufacturing Company, Ltd 
London, vice-president; Miss Florence continue to insist on having their ad- newspapers for approximately 
E. Clotworthy. Toronto, secretary, and 
J. R. Kirkjiatrick. E. W. Gillett Com¬ 
pany. Ltd., Toronto, treasurer. The new 
board of directors consists of A. D. 
Cridland, Canadian Kodak Company. 

rertising appear on a page apart from 
that to which objection was taken. 

With respect to outdoor advertising. 

mt IS locatea at uregon city, nas just Reform Effected Quietly Now 

been purchased by a syndicate of Pacific ^et the matter which was held as 

approximately ^^in to “bolshevism” a 

T-t. ’ ’ I . 1 r .1 • few months ago now is accepted 
tl'c company IS ^ h^^3hy row in 

$3,500,000. 

board of directors consists of A. D. the meeting made a protest against the that c^’sha’re has sold for $440 The gallery, and a ruling is quietly 
Cridland, Canadian Kodak Company, unfair way that prices were being boo.st- owners were W P Hawlev W P Haw Placedupon the bulletinboards.car- 
Toionto; E. G. Hogarth, B. S. A . Ford ed through the heavy extra charge being . . and the estate orTheodore B fy'^g fol^wing legend; 
Motor Company of Canada, Windsor; Placeil on so-called special boards. J/” Theodora B. ..Resolved, That it be the sense of 

F. W. Hunt, Massey-Harris Company, 

Association decided upon the ly capacity of about 300 tons of print Members of the eallerv who 
body & Co. of Canada, Montreal; W. G. r r i i u a i QtnrL nan^r Rv i*ncfailatirtn n#»«r rirst. McmDersoi tne gaiiery 
Steward Goodyear Tire & Rubber Com- local chapters as a nucleus stock paper By installation of new ^ ^ employment with political 
pl^rof inadrToroL and H meetings. These t^e buying syndicate expects ^^n^niittees, which in the matter of 
panyot Canada, lorontoand H. b. Van arranged wherever there are a to double this capacity m the near fu- emolument exceeds in amount their 

Jon^eal Company, , ... cTmpeSon Horn ^ 

Local Chapter* Will Be Formed The plant at Oregon City has a month- spondents that: 

“Resolved, That it be the sense of 
the Standing Committee of Corre- 

Scoyoc, Canada Cement Company, .^ffieient number of members to justify ture. 

.Montreal. addition a semi- Recently the Hawley company built ^hall withdraw from membership ii 

Direct-bjr-Mail Committee Named annual meeting of the whole Association ^ud opened a large concrete addition to galleries until such political em 

The sessions were presided over bv midway between the plant on the east bank of the Wil- pioyment is at an end. 
W M Ma^klv LverBrothers ltd meetings. lamette near the Oregon City Falls, “Second. Where the political em 
W. -M. .MaCKay, Lcvcr oroiners, T-l-n ..I.r.c.n __ where the mill cret« it« nower The an- , _. _._ 
W \f Markav lever Rrotherc T td annual meetings. lamette, near the Uregon City falls, “Second. Where the political em 
Toronto' nresident tor the naVt vear’ relations existing between where the mill gets its power. The an- pioyment is merely a temporary side 
The*e werfheld both mornlL and after A' ^ Canadian Manu- "^x IS Said to Contain some of the largest issue, the pay or salary not exceeding 

* . , J ^ f facturers’ Association will be made still most modern machines in the world the salary earned in newspaper work. 
. ” ^ ^ conven closer through the formation of a spe- ^^r the manufacture of news stock. withdrawal from the galleries is not 

tion while on Thursday evening a ban- ^he A. C. A. to co- Rumors of the purchase of the Haw- deemed necessary. 

fe^t th ^ operate with the C M. A. in all matters ^ group of Oriental capital- “Third. Where the political employ- 
a ure o ® occasion. pertaining to marketing and advertising, 'sts have been in circulation for some ment in question is that of publicity 

. J f .f will Ut IlldUC Mill — ...WW •*« I,..*., 

f’ ^ XL ° conven through the formation of a spe- the manufacture of news stock, 
tion while on Thursday evening a ban- ^he A. C. A. to co- Rumors of the purchase of the Haw- 
quet was held, which was the one social ^ ley by a group of Oriental capital- 

a ure u ® occasion. pertaining to marketing and advertising, 'sts have been in circulation for some A , . ... , pertaining to marxeting ana aavertising. nave uceu m eueuiatiun lor some meni in question is mat ot puuntuy 
. mong cons rue ive po ic^s a op - yiifee members were appointed to this t'luc. Later it was rumored that the agent, even though not well enough 

y, ° -n ' -^u committee with powers to add to their Crown-Willamette Paper Company, with paid to require withdrawal from the 
ai ommi ee w ic wi ea wit number. Hitherto the two bodies have ^ large plant at the same location, had galleries, the name of the correspond- -II ... .. iiuiiiuci. AAiiiiciLu iiic ivvu uuuics nave “ >v.<.aviui 

pilbSv m°aT Tnle been co-operating in the matter of ques- taken over thg Hawley property. 
TT„:t„a c.a.-. u f .u- 1 • J tionable mediums, the A. C. A. advis- - United States much of this work is done 
by the Direct Mail Association, of which 

ing in the case of all advertising propo- 

r-1-a J 171 • 1 J- J. p sitions of a doubtful nature coming 
Clifford Elvins, a leading member of , • . t.. . 
.Ua A r- A -J . u . .1. betore the manufacturers. The creation 
the A. C. A., IS vice-president, but the . ... . 
action of the Association in forming of the new committee will tend to pre- 

this committee will tend to make the '^“Pboat.on in this and other di- 
__I • r- J 1. 1 r .1 . rections. 

BRIDGEPORT POST MOVES 

Three Paper* Now Hou*ed in Modern 
New Structure 

ent thus employed shall be posted on 
the bulletin boards of the galleries, 
together with an explanation of the 
character of the work by him per¬ 
formed and for whom performed." 

A special election will be held on 

Bridgeport, Conn., Nov. 25.—With December 1 to select a successor to 
the completion of its new three-story tbe late Ben F. Allen on the stand- 

building at 140 Middle street, the Post *ug committee. 
work in Canada a branch of the general ‘ ‘'"iTn V.-. „ ^u^^-story 
activities of the organization. Lloyd Harri* Gue*t of Honor building at 140 Middle street, the Post 

The question of circulation statements At the banquet on Thursday evening Rubhshing Company has moved from 
came in for a good deal of discussion ^he guest of honor was Lloyd Harris, “J*; °bl Cannon street address, and the 
and stroncr trroiind wac takrn with chairman of the Canadian Trade Com- Telegram (morning), the Post (even- 

DELEGATES APPORTIONED 

and strong ground was taken with re- chairman of the Canadian Trade Com- ^elegram (morning), the Post (even- . . f , i«20 

spect to theLcessity of having regular- i" London, England. Mr. Har- *"8) ‘he Sunday jPost arc now pub- ^"f* r clTdl 
ly audited statements. The Association ris dealt exhaustively with the work of I'^bcd from the new home. The build- Conference in Canada 
Ukes a very decided attitude on this ‘be Commission and pointed out that >"8's of brick, steel and reinforced con- Ottawa, Ont., Nov. 25.—Word has 
point and stronglv endorses audited cir- ‘be thing which had impressed him ‘^^ete. been received here that the Empire Press 
culation statements. most since he went to London was the Circulation, business and advertising meeting, recently held, suggested tnai 

discovery of the tremendous oossibili- departments are housed on the main representation at the Press Conference 
r*_1 _I «• ■ O a a - n__ _ _ ... .1 * . 1 •_ /-«_l_ _A ..AX-.- 

?) and the Sunday Post arc now pub- Empire Pre** Repre*entation for 1920 

hed from the new home. The build- Conference in Canada 

g is of brick, steel and reinforced con- Ottawa, Ont., Nov. 25.—Word has 
ete. been received here that the Empire Press 
Circulation, business and advertising meeting, recently held, suggested that 

Good Circulation and Smaller Ad* ties of inter-colony trade within the "oo*"; editorial rooms are on the second to be held in Canada next year shouia 
Once again the Association went on British Empire. ^"d cartoonists’ and photographers’ de- be divided as follows: Australia, 14 

record as being opposed to the employ- At first France and Belgium had ap- Partments on the third. Mechanical de- delegates; New Zealand, 5; South 

ment of special schemes to secure circu- peared to offer the better prospects but partments, the composing room and Africa, 9; India, 6. 
lation. It was felt that the circulation the desperate state of the fiannccs of ‘be old two-story The proposed representation for 
so procured was of little value and that these countries did not prc.sent favor- budding in which the -Standard-Amer- Great Britain is: Northern newspapers, 
advertisers were paying for something able opportunities for trade expansion. ''®® formerly printed. 8; Southern, 4; Irish, 4; Scottish, . 
that was of no real <!ervir«» The roiintries of the British Fmnire on ’ Rud One each from the Institute 0 

so procured was of little value and that these countries did not present favor- puiiding in which the otandard-Amcr- 
advertisers were paying for something able opportunities for trade expansion. ''’®® formerly printed, 

that was of no real service. The countries of the British Empire on ; ’ 
Another question that took up consid- the other hand presented a wonderful Emergency Paper in St. Paul 

erable time was the tendency among and varied market. St. Paul, Minn., Nov. 24.—The Daily 

advertisers to use big space. The point The first task of the Trade Mission News has been compelled to import 
was raised as to whether the effect of was to secure the removal of all restric- print from British Columbia. It has re- 
the message was any stronger when it tions on trading in Empire goods. This ceived a trainload from Powell River 

Journalists and the National Union of 

St. Paul, Minn., Nov. 24.—The Daily Journalists. 

Launch Succeed* Borglum 
Omaha, Neb., Nov. 24.—Arnold 

appeared in large space than in smaller was successfully accomplished, opening B. C, at an expense of about $75,000. Borglum has resigned as manage ® 
space. The conclusion arrived at after up vast markets within the Empire. The The shipment will last the News and the Darlow Advertising 
some discussion was that the smaller- exploits of Canada’s soldiers had given its associated Minneapolis and Omaha ha, and has been succeeded by M. 
spaced ad could be made quite as effec- the country a reputation and it remained namesakes only a few days. Launch. 



Editor & Publisher for November 27, 1919 9 

SELECTING THE SALESMAN TO SELL CLASSIFIED 
ADVERTISING SPACE SUCCESSFULLY 

ONE of the most important duties 
of classified managers is to em¬ 
ploy classified salesmen. Good 

classified salesmen are hard to select. 
Some applicants for positions have all 
the earmarks of being super salesmen, 
blit when put to the test absolutely fail. 

One of the best classified salesmen I 
ever came in contact with was a man 
who could never have secured a posi¬ 
tion on his appearance or use of the 
English language. In spite of his dress 
ami broken accent he was a wonderful 
producer. 

It is evident, therefore, that no law 
can be established by which classified 
salesmen may be successfully selected. 
The following experiences of a few 
classified managers, however, show how 
some have answered the questions as to 
whether it is better to employ experi¬ 
enced or inexperienced men—whether 
old or young men are more efficient. 

Favor* Young Men 

H, G. Barringer, classified manager 
of the Indianapolis News, expresses his 
opinion in favor of young men as fol¬ 
lows : 

“The clas.sified salesman necessar¬ 
ily has a greater number of accounts 
to see regularly than a display solici¬ 
tor. Therefore a classified solicitor’s 
success, after he has gained a knowl¬ 
edge of classified, depends largely on 
his ability to call on a large number 
of accounts, get their attention and 
business quickly, and make ready for 
the next call. The younger man with 
the proper qualifications will make a 
better classified solicitor than the 
older man. By young man, J have in 
mind ages ranging from twenty-two 
to thirty years. They need not be 
experienced in advertising work, but 
it is a point in their favor if the 
candidate has had some business ex¬ 
perience—preferably in selling. 

“He must be fairly well educated— 
generally nothing less than a high 
school education. It is very essen¬ 
tial that he have a neat appearance, 
a pleasing personality, an excellent 
imagination, and a willingness to 
learn. 

“The young man possessing the 
above qualifications is made still more 
desirable if he has certain obligations 
which tend to make him more settled 
and to force him to look at life in a 
serious manner. Young men who are 
not entirely or in any way dependent 
on their own efforts for a livlihood 
are generally less consistent. 

Likes Experienced Men 

“In my mind the classified manager 
has a better success with an inexperi¬ 
enced advertising man than with an 
experienced one. The reason for this 
can be easily seen when you consider 
that the majority of newspapers arc 
not employing the proper methods in 
lieveloping the classified sections— 
therefore the solicitor working on a 
classified section not being developed 
in the proper way, gets the wrong 
impression of what this class of ad¬ 
vertising is and I find it takes more 
effort to destroy wrong impressions 
than to teach new ones.” 

The experienced classified salesman is 
the choice of Harry Gwaltney, classi¬ 
fied manager of the Milwaukee Journal. 
He says: 

“I prefer young men of 19 to 25 

Managers Answer Questions on Whether Employes Should 
Be Old or Youngs Experienced or 

Inexperienced 

years of age, experienced either in 
the business of selling or who know 
something of advertising. I would 
give preference to a successful classi¬ 
fied salesman over others if I knew 
him to be such. I would prefer the 
man who had been successful in other 
lines than to the half successful 
classified salesman. Some young men 
come out of high .school and can suc¬ 
cessfully sell classified advertising. 
I would make no distinction between 
married and single men. I have both 
on my force. I have had married 
men who were loafers regardless of 
the fact that they had a family to 
support, and I have single men on 
my force who work as hard as any 
married man can work. In my opin¬ 

ion, anyone who has reached his 20th 
year—who has a fair education—who 
has sales talent—a reasonable amount 
of personality—some tact, and a little 
common sense backed up with lots of 
energy and sincerity, will make good 
in selling.” 

On the other hand R. W. Andrews, 

classified manager of the Syracuse Post 

Standard, has the most success with in¬ 

experienced men. In a recent letter he 

writes: 

“The young man who has a fair 
education, initiative and determina¬ 
tion to succeed is the man who makes 
the best classified advertising sales¬ 
man. 

“Classified advertising is a business 

MAINTAINING INTEREST IN WANT ADS 
BY LEE SMITH 

Classified Manager, Omaha Daily Bee 

^INCE the discovery of the interest aroused by the publication 
of items headed “Wanted” and the necessity of arranging them 

in different classes, to enable the reader to find with ease that which 
be sought, the paramount problem has been the securing of sufficient 
individual new wants each day to draw reader attention. 

The Want Ad reader has been educated to go directly to the 
classification containing the information he wishes. This with the 
leader has become a habit and the psychology of habit must be 
recognized by any advertiser who would get maximum results. 

Mr. Stranger has just arrived in a city to make his future home. 
His first thought is to get his family in a new house. Habit forces 
him to purchase a newspaper for its Want Ads. 

But it happens that he has picked a small issue for home adver¬ 
tising, so he reaches the conclusion that either there are no homes 
for sale or that the particular paper he bought is not much of a 
medium—both erroneous conclusions, but nevertheless disastrous 
to the real estate advertisers as welt as the newspaper. 

Considering this from the advertiser’s point of view, his failure 
to maintain a continuous ad has cost him 'the chances of a sale. 
He would not have had to advertise a long list of homes, but he 
should have had some mention of the fact that his business was 
placing Mr. Strangers in new homes. Three purposes would have 
iieen served. Mr. Stranger would have had a home, the real estate 
man would have made a sale and the paper would have added to 
its prestige. 

Everyday advertising solves the problem. Classified advertising 
contracts are as numerous and varied as the publications back of 
them, but it is generally admitted that the ideal business building, 
result getting contract is the one which induces the advertiser to 
use the Want .\d column daily. 

Owing to a universal preference on the part of advertisers for 
Sunday papers in particular and for the midweek or Friday issues, 
many increase the size of their copy on those days. This increase 
is made to include a wider range of offerings or a more detailed 
description of some specific offering. 

However, to insure reaching the reader, who does not realize 
that some days are heavier than others, but who reads Wants Ads 
only when a want presents itself, it is necessary to have some copy 
in every issue. It is absolutely impossible for an advertiser to pick 
cut the day when a reader is going to want what he has to offer. 

'The proper way for the professional advertisers to maintain 
maximum results from classified is through running new copy 
persistently and to add variety by changing copy daily and using 
different amounts of space. 

This will not only gain the advertiser the advantage of larger 
copy on the preferred days but will break the monotony of the 
standing advertisement. Much of the power of the Want Ads is lost 
by advertisers using mere announcements and allowing them to run 
week after week. The persistent Want Ad reader becomes so ac¬ 
customed to seeing it that its power is lost. 

No contract could be so arranged that it could be universally 
adopted, but the basic underlying principle of successful classified 
mediums makes the use of some sort of copy each day an obligation 
on the part of the contract advertiser and in addition to giving him 
the best results, gives the paper a foundation on which to build 
voluntary advertising. 

HI. PARISH, manager of classi- 
• fied advertising of the Bir¬ 

mingham News, started his classified 
advertising career on the Atlanta 

Journal in the 

year igi I, where 

he worked as 

inside clerk. 

From there he 

went . to the 

Macon (Ga.) 

News as man¬ 

ager of classi¬ 

fied advertising, 

where he re¬ 

mained for one 

H. I. Parish 
year when he 

was offered the 
same position on the Houston Post. 

The Atlanta Georgian employed 
him after about 15 months’ service 
on the Post, from which paper he 
went to the Greensboro (N. C.) 
Record as manager of display adver¬ 
tising. 

He couldn’t be happy out of clas.si¬ 
fied, so when the Birmingham News 
tendered him a proposition in Sep¬ 
tember, 1918, he accepted, and has 
made a great record as classified ad¬ 
vertising manager of that paper, in¬ 
creasing the “Want Ad” space more 
than 100 per cent., and the counter 
ads about 165 per cent. 

in itself and in order to promote new 
business of this kind, must be sold 
by the best kind of salesman. I be¬ 
lieve that you will agree with me 
in saying that it is harder to interest 
business firms in classified advertis¬ 
ing than it is in display. 

“I believe that if the right kind of 
a young man is obtained, it would 
be best to employ an inexperienced 
person and develop his selling ability 
along lines which would be most 
profitable for the employer.” 

E. A. Vincent, classified manager of 
the Minneapolis Journal, not only pre¬ 
fers inexperienced men but finds young 
men better than older ones. He says: 

“It has been our experience that 
young men just out of school or with 
one or two years of office training 
give us the best service. By taking 
them green we train them along our 
own lines and thus avoid the experi¬ 
enced salesmen with bad selling hab¬ 
its that arc hard to break. We get 
grow up with us to become a valuable 
asset to our organization. 

“As a rule if you take on an ex¬ 
perienced man or an older man they 
only stay for a short time and you 
have another man to break in, with 
the resultant loss of time and busi¬ 
ness. 

“The above views apply, of course, 
to an established classified medium 
where service to the advertiser to- • 
gether with sales ability is necessary. 
In other words we need a man who 
‘wears well’ in addition to being a 
salesman.” 

Older men, however, are the rule on 
the Detroit News, where W. W. Mur¬ 
dock, the classified manager, has built 
up a strong selling organization. His 
opinion is as follows: 

“In my experience I have always 

(Continued on Page 29) 



MEN WHO SPEND $100,000,000 A YEAR 
IN ADVERTISING TO CONFER 

Annual Convention of Association of National Advertisers 
in Lakewood, Next Week, Will Be Marked 

By Several Innovations 

The annual meeting of the Association of National Advertisers, 
to be held at Lakewood, N. J., December 4, 5 and 6, promises 
to be the most important ever held by the organization. Al¬ 

though no formal program will be announced in advance, it is cer¬ 
tain that the many big advertising and sales problems that are facing 
American business today will be thoroughly discussed and plans laid 
for meeting those of the present and the future. Members of the 
A. N. A. spend practically $100,000,000 a year in national advertising. 

The only outside speaker who, it is definitely known, will ad¬ 
dress the meeting, is Stanley Clague, managing director of the Audit 
Bureau of Circulations, who will present an exhibit of an A. B. C. 
auditor’s working papers so that A. N. A. members may visualize 
the entire auditing procedure. 

Will Visualize Auditing of Circulation 
To Editor & Publisher, Secretary 

John Sullivan of the A. N. P. A. said: 

“Yes, we have a program, hut we are 
not telling—yet. The only thing we can 
say at present is that we will work from 
9 a. m. to 5:30 p. m. each day, including 
the lunch hour. No difficulty at)out that, 
l>ecause we have been doing the same 
for nearly'ten years and have formed 
the habit. If we didn’t keep A. N. A. 
men working all the time at annual and 
semi-annual meetings, they would kick 
and ask why they had been lured from 
their offices. 

Practice of Advertising and Selling 

"This annual meeting program will be 
like every other program we ever have 
had,—it will have to do with the prac¬ 
tice of advertising and selling. It will 
enable us to make ourselves better fitted 
to serve our companies in marketing 
their products. 

“We arc not very likely to discuss por¬ 
tentously measures designed to reform 
overnight a wicked and Bolsheviked 
world. Rather are we concerned about 
reforming ourselves—making ourselves 
fitter for our jobs. 

“Probably unrest and uncertainty and 
the many evils from which we are told 
the world is suffering would be ended or 
cured immediately if the general slogan 
were. One man—One Reform, instead 
of looking so everlastingly outside our¬ 
selves for salvation. 

“When all the work is done, we expect 
to play, that is, on Saturday. The three 
days, Wednesday, Thursday and Friday, 
December 3, 4 and 5, will be given up 
entirely to business. On Saturday morn¬ 
ing we wilt play golf and indulge in trap¬ 
shooting, which is the kind of thing that 
many of us would do at home. 

From Labor to Refreshment 

“But—Labor first; then refreshment. 
“This annual meeting will be distin¬ 

guished by an innovation in the shape 
of a newspaper published daily through¬ 
out the meeting. There will also be a 
preliminary issue in which will be an¬ 
nounced the general details. The daily 
issues will either be handed each man 
as he enters the breakfast room or 
placed on the tables. 

“Each issue will contain information 
as to the current day’s sessions, with 
notes concerning the previous day’s 
meetings. And there will, without doubt, 
be a good deal of facetiousness intro¬ 
duced by the large staff of editors and 
contributors. 

“This will be the first occasion of 
using this method to promote and fur¬ 
ther general meetings. It will have the 
advantage of novelty, and it will, inci¬ 

dentally, save a good deal of other print¬ 
ing and a fair amount of multigraph¬ 
ing.’’ 

The retiring officers of the Associa¬ 
tion of National Advertisers are: 

President, W. A. McDermid, Mennen 
Company; ist vice-president, J. C. Mc- 
Quiston, Westinghouse Electric Manu¬ 
facturing Company; 2nd vice-president, 
T. J. Wright, Felt & Carrant Canufac- 
turing Company. 

Directors—Brainerd Dyer, Aluminum 
Casting Company; J. B. Ellsworth, 
.\merican Telegraph & Telephone Com¬ 
pany; L. R. Greene, Tuckett Tobacco 
Company; L. B. Jones, Eastman Kodak 
Company; F. M. Sims, Timken-Detroit 
Axle Company; R. W. Speare, Todd 
Protectograph Company; P. L. Thom¬ 
son, Western Electric Company; Tim 
Thrift, .American Multigraph Sales 
Company; L. W. Wheelock, Stephen F. 
Whitman & Sons Company; J. F. 
Wichert, Mellen Food Company. 

Executive secrctaiy and treasurer, 
John Sullivan, 15 East 26th Street, New 
York. 

NEWS PRINT SAVING 
BEING EFFECTED 

(Continued from Page 7) 
retail each of the three daily papers at 5c 
each and each of the Sunday papers at 5c. 

COUNTRY 

7. That the delivery price for all papers 
outside of the City of New Orleans is to be 
25c per week; that the individual retail price 
of all papers to the public outside of the 
City of New Orleans is to be 5c daily and 
7c Sunday. 

8. That the wholesale eountry rate for all 
three papers to agents and dealers is to be 
2c daily and 3^c Sunday. 

9. That the price to the railroad news 
companies, including their city stands and 
foreign dealers, shall be 2J4c daily (retail 
price 5c); and S'Jc Sunday (retail price 7c). 

10. That the mail rates of all three papers 
shall be; 

One year, daily and Sunday.. $12.00 
0 months, daily and Sunday.,.. CiOO 
.3 months, daily and Sunday,,,. 3.00 
1 month, daily and Sunday.... 1.00 
One year, Sunday only. 8.50 
fi months, Sunday only. 1.75 
One year, daily only. 9.00 

• 0 months, daily only. 4.75 
3 months, daily only. 2.50 
1 month, daily only.85 

GENERAL 

11. That the commission allowed postmast¬ 
ers be 15 per cent 

12. That all commissions and allowances 
of any and all kinds of newsboys, dealers and 
carriers in the city be discontinued; that is, 
excepting salaries or commissions, or both, 
paid to the managers of the regular sub¬ 
stations of the newspapers. It is left to the 
Circulation Managers to define what is a sub¬ 
station, but if they fail to agree the matter 
is to be left to the decision of the Publishers 
Association. 

13. That the practice of accepting returns 
be abolished absolutely. It is recognized as a 
matter of practical operation that a little lati¬ 
tude must be given the Circulation Managers 
of all papers. In case of their disagreement 
on this subject, the matter is to be referred 
to the Publishers’ Association for decision. 

14. That in the country all salaries and 
allowances of all kinds, or compensations paid, 
of any kind whatsoever, be discontinued. 

15. That the railway news companies be 
allowed no returns, effective thirty days from 
the time this agreement becomes operative. 

16. That this arrangement become effective 
Monday, December 1st, 1919, both in the City 
of New Orleans and adjacent territory, 

17. That in maintaining this plan all 
circulation contests and the offering of all 
premiums, prizes, theatre tickets, gifts and 
compensations of all kinds between the offices 
and the carriers, agents, newsboys or deal¬ 
ers, are prohibited; excepting such money as 
the offices pay, legitimately, for the delivery 
of papers to office subscribers, and excepting 
such minor conditions involved in the transpor¬ 
tation problems of the various papers. 

18. That the use of office motor trucks, 
or other vehicles, or the hire of the same 
for the transportation of newsboys, carriers 
and the like, for any pleasure purpose what¬ 
soever shall be discontinued. 

19. That the newspapers will be allowed the 
use of outside men for canvassing, stops and 
complaints. 

20. That all free distribution of newspa¬ 
pers, by samples or otherwise, excepting those 
given to legitimate regular advertisers as proof 
of publication of their copy, shall be discon¬ 
tinued; and that the sale of papers in bulk, 
to be delivered to points where the papers 
maintain agents, shall be discontinued after 
January 20th. 

21. 'That for a period of ten days from the 
date that this arrangement becomes operative, 
the circulation representatives of each of the 
newspapers represented in this Association 
shall meet every day at ten o’clock in the 
morning to confer on such matters as may 
re.sult from the putting of this agreement into 
execution. 

22. That losses of circulation by any pa¬ 
per resulting from this arrangement shall not 
be made the basis of advertising solicitation 
to the detriment of either or both of the 
other papers in this field, and that notice to 
this effect shall be communicated to the adver¬ 
tising department by each paper. Violations 
of this clause shall be called to the attention of 
the Publishers Association for such disciplinary 
action against the offender as they may de¬ 
termine 

23. That all exceptions are to be made by 
mutual consent between the circulation de¬ 
partments, in writing, and are to be based 
on the theory that in this arrangement no pa¬ 
per desires to impose hardships upon the other* 
papers to the extent of asking them to handle 
any important situation in the way that would 
cause them unnecessary loss of busine.ss, nor 
does any paper party to this plan desire or 
seek to achieve any advantage over either of 
its contemporaries in keeping the letter, as well 
as the spirit of this agreement. 

24. That this arrangement shall remain in full 
force and effect for one year from December 
1st, 1919, and that it may be amended from 
time to time by a unanimous vote of the 
publishers at meetings called for that purpose 

The jiapcrs co-operating are the 
Daily States, the Times-Picayune and 
the Item. 

Detroit.—The Daily News, Journal, 
Free Press and Times are down to a 
new low size, but plan to become 
smaller. The Sunday News and Free 
Press officials arc conferring on the 
size of the Sunday edition, which is 
already down to about 120 pages. Ad¬ 
vertising rate increases of almost 25 
per cent, are under consideration. All 
are turning down quantities of advertis¬ 
ing. 

Herbert Pouting, business manager 
of the News, says: 

Wc are leaving out large volumes of ad¬ 
vertising four days a week, being determined 
not to exceed an average of forty pages on 
week days. The News plans quite drastic 
curtailing of the size of its Sunday edition. 
We have squeezed and we arc going to squeeze 
further. We have taken this action because 
we believe it is the duty of every publisher 
of the country to cut down the size of issues 
for the benefit of the smaller publisher. Al¬ 
though the News has under contract sufficient 
tonnage of news print to meet full require¬ 
ments, we have taken this action. 

Our advances in advertising rates averaged 
about 20 per cent. In regard to subscription 
rates we' find competitive conditions make a 
change in the subscription rates impossible, 
although the news is at present the only 
paper with a rural rate as high as $5 a year. 
The News aims to maintain an average of not 
to exceed 70 columns a day of .editorial mat¬ 
ter on week days, regardless of advertising; 
although the size of the paper varies from 24 
to 41 pages 8 columns to the page. 

James Schermerhorn, publisher De¬ 
troit Times, said: 

On April 1 last the price of the Detroit 
Times was advanced to three cents and the 
carrier rate made more than any other Detroit 
paper. We did not change the advertising line 
rate, because we felt that in the cut in circu¬ 
lation, which resulted from the higher sub¬ 
scription rate, we were practically raising our 
rate. We are more compact in size now than 
any other paper in the state bolding down to 
from 12 to 16 pages. We have not gone over 
16 pages in six months. A small sized paper 
takes care of us. We are working on a 50-50 
ba.sis of news and advertising. 

The Free Press averaged 61.7 per cent, 
advertising during October and the Jour¬ 
nal is holding down still tighter. 

All approach the subscription question 
with doubt. It is expected that the 
Journal, News and Free Press will con¬ 
tinue at two cents for some months, 
possibly going to three cents when the 
condition of the 1920 newsprint market 
asserts itself. An increase in the Sun¬ 
day price of the News and Free Press, 
now eight cents, is being considered. 

Washington.—Publishers here are 
working upon a basis of agreement to 
conserve news print. Fleming Newbold 
of the Star is the moving spirit in the 
effort to bring this about, his proposal 
following very largely the lines urged 
by the War Industries Board, the regu¬ 
lations of which he had a large part in 
framing. 

Two of the Washington papers, the 
Star and Herald, have kept within the 
limitations of the War Industries Board 
requirements since that organization dis¬ 
banded, after having requested publish¬ 
ers to continue observance of the con¬ 
servation rules. 

In any agreement for curtailment, Mr. 
Newbold believes the papers which have 
observed those rules should have equi¬ 
ties. He proposes that the Star, Post 
and Times shall agree to a horizontal 
cut in the size of the daily issue and 
that all shall agree not only to decline 
new advertising but to endeavor to have 
advertisers use less space. Only in this 
way can a proper competitive basis be 
maintained, he contends, because other¬ 
wise it simply would be transfering ad¬ 
vertising from one medium to another 
and no paper saving could result. 

Mr. Newbold has been in frequent 
communication with other members of 
the paper committee of the A. N. P. A. 

One of the results has been agreement 
to again start campaigns for school chil¬ 
dren to collect old newspapers. Mr. 
Newbold is of the belief that the news 
print situation is tending toward the 
point where a national paper adminis¬ 
trator may be necessary unless the pub¬ 
lishers take hold of the problem with 
a proper realization of its gravity. 

Arthur D. Marks, business manager of 
the Washington Post, discussing the 
situation and the steps taken by that 
publication said: 

"The Post anticipated the difficulties now be- 
setting publishers. We have tried to keep a 
little ahead of the other fellows, as during the 
war we advanced subscription rates and have 
just issued a new advertising rate card. 1 
believe the department stores should pay a 
higher rate and when our current contracts ex¬ 
pire the rates will be raised, probably as much 
as 20 per cent. 

"My idea about this necessary conservation 
program is that it is up to the New York dai¬ 
lies to take the lead. If they will begin real 
curtailment papers everywhere will follow them, 
but so long as they continue to run the heavy 
papers as at present, publishers in other cities 
able to pay for paper, arc not very likely to 
reject advertising.’’ 

Hartford, Conn.—The only definite 
action so far decided upon by Hart¬ 
ford publishers to meet the new.sprint 
shortage is the increase in rates by the 
Times of one cent a line to take effect 
January 1. 

The Courant has not yet decided to 
take similar action although something 
of the sort may be done later. 

All papers here declare they arc run¬ 
ning close to the schedule of the War 
Industries Board and do not see the 
need of further cutting although they 
are not soliciting so much advertising 
as they normally would. The prevailing 
opinion here that the large city publish¬ 
ers have not taken the lead in conser¬ 
vation of newsprint and the small city 
papers ought not to be expected to lead 
the way. 

(Continued on Page 16) 
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— trend 

There is a definite tendency among 
the most prominent advertising 

agencies and advertisers to recognize 

newspapers as predominant advertis¬ 

ing mediums. 

More companies are coming to ap¬ 

preciate the logic of confining adver¬ 

tising to channels of distribution, of 
creating a demand where the con¬ 
sumer can buy the goods and where 
the manufacturer can sell them at a 

profit. 

The method of trying to strong-arm 

the trade with an advertising cam¬ 
paign in national mediums “reaching 

millions of people” is losing vogue. 

The jobber and the retailer are learn¬ 
ing that the only part of this tremen¬ 
dous ‘advertising program they are 

interested in is their own local rel¬ 
atively small territory. 

Following the trend of right adver- 
ising. 

Invest in Newspaper Advertising 

E. Katz Special Advertising Agency 
Established 1888 

Publishers’ Representatives 
New York 
Chicago 

Kansas City 
San Francisco 
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CURTIS SEES NO END OF 
BIG ADVERTISING 

Philadelphia Publisher Declares That 

His Publications Are Goinf to 

Require Whole Paper Mill 

to Supply Them 

At the 164th dinner of the Sphinx 
Club of New York, held at the Waldorf- 
Astoria Tuesday evening, the guest of 
honor, Cyrus H. K. Curtis of Philadel¬ 
phia, delivered a message that was both 
encouraging and helpful. His talk was 
built upon a series of questions, pro¬ 
pounded by Chairman George Ethridge 
calculated to throw light upon advertis¬ 
ing of the present day and its future 
possibilities. 

As evidence of his belief in the future, 
Mr. Curtis recited an experience he had 
in arranging for his 1920 stock of paper 
through the mills that have supplied him 
for many years. 

$20,000,000 Paper in 1920 

“We expect to use al>out $20,000,000 
worth of paper next year and it is going 
to require the building of a new mill by 
the plant now taking care of us," he 
said. “I insisted upon this program be¬ 
cause I can plainly see the possibility of 
a 3,000,000 circulation for the Post not 
so very far in the future, and a corre- 
spondii.ig increase in the sale of my other 
publications.” 

Mr. Curtis believed that increased ad¬ 
vertising was sure to follow the activi¬ 
ties of our producers in marketing their 
products at home and abroad and in 
getting ready for this result more and 
more advertising will be required. On 
the other hand, he advocated more se¬ 
rious thought in the preparation of copy 
and, if need Ik*, curtailment of space to 
insure room for all and conservation of 
paper stocks. 

The story he told of his career was 
intimate and interesting. Lalxjr difficul¬ 
ties he disposed of by saying he believed 
he had the same success as others who 
cultivated the good will of their em¬ 
ployees, took interest in the workers’ 
affairs and mixed and counselled with 
them at every opportunity. 

42 Cents* Worth for S Cents 

How he succeeded in getting a circula¬ 
tion of millions was practically answered 
in his description of the character and 
worth of the material put into the pub¬ 
lications, the service and the value of the 
product. “A paper sold to the public at 
5 cents representing a cost of 42 cents 
was a practical illustration—the public 
was naturally getting big value for the 
price paid, the advertisers got value in 
the circulation and seemed to be willing 
to provide the difference in cost.” 

Irvin Cobb expressed astonishment at 
the news that Ellis Island, instead of 
being a-sieve through which men capable 
of being good Americans got into the 
country, was in reality a chute through 
which undesirables were shot into the 
United States. 

James Montgomery Flagg read a bur¬ 
lesque on how a modern moving picture 
producer might film a story of Adam 
and Eve. 

1. P. Ketchum Dead 

Milwaukee, Nov. 26.—Isaac P. 
Ketchum, for many years business man¬ 
ager of the Madison (Wis.) Democrat, 
is dead, aged 72 years. 

Hopkins Heads N. Y. Ad Club 

F. A. Wilson-Lawrenson resigned No¬ 
vember 24 as president of the Advertis¬ 
ing Club of New York and George W. 
Hopkins, first vice-president, was imme¬ 

diately elected by the board of gover¬ 
nors to the presidency for the unexpired 
term, which closes in May. Pressure of 
business compelled Mr. Wilson-Lawren- 
son’s retirement, he .said. Mr. Hopkins 
is sales manager of the Columbia Pho¬ 
nograph Company. 

AD BUREAU TO START 
IN CHICAGO DEC. 1 

PRINTING TIE-UP ENDS 
IN NEW YORK 

Compositors Comply With I. T. U. 

Order to Return to Work and 

Pressmen Follow, Ending 

2-Month Trouble 

Three-Year Lease Closed on Suite in 

Marquette Building — Manager 

Will Come From the 

Middle West 

The printing tie-up that has existed in 
New York since October 1 was broken 
this week when the union printers and 
pressmen voted to return to work at $6 
weekly increase in pay and to arbitrate 
their 44-hour week demand. 

“Big Six” voted only a week before 
not to return to work, but a reversal was 
brought about by a mandate from the 
executive council of the International 
Typographical Union based upon the 
complaint of the employers that the vote 
to remain out on “vacation” was vir¬ 
tually a vote to strike and was illegal 
without the sanction of the international 
officers. 

.^fter an all-day session with the offi¬ 
cers of the local union on Saturday, the 
executive council issued a mandate to be 
presented to the men Sunday. The terms 
were that they should return to work 
Monday morning and instruct their offi¬ 
cers to arbitrate the forty-four-hour 
week with the employers. The threat 
of penalization by the international union 
was held over their heads if the mandate 
were not obeyed. The union voted 3 to 1 
to obey. 

J. W. Hayes, secretary of the Interna¬ 
tional Union, said that he was satisfied 
with the action of “Big Six.” He said 
the council would endeavor to arrange 
for a speedy arbitration of the differ¬ 
ences between the men and the employ¬ 
ers, and that he had received assurances 
that all the compositors who returned to 
their shops would be put to work. 

Pressmen’s Union No. 51 and Feed¬ 
ers’ Union No. 23 followed the action 
of “Big Six” Tuesday by deciding 
to take out new I. P. P. & A. U. cards 
and return to work immediately on con¬ 
ditions similar to those accepted by the 
compositors. 

Members of the Printers’ League re¬ 
ported Wednesday morning that their 
men were nearly all back and plants 
prepared to operate 100 per cent. 

It will probably be a long time before 
printing conditions in New York will be 
normal again, as many publications 
moved to other cities during the tie-up 
and it is doubtful how many will return. 

The loss in money to all parties in¬ 
volved in the trouble has been tremen¬ 
dous. 

Although the union paper handlers are 
still technically “out,” having taken no 
official action calling off their strike, the 
employing printers report enough men 
are at work to meet all requirements. 

At a meeting of the striking Litho¬ 
graph and Printing Ink Makers’ Union 
Sunday, President John R. Ritchey re¬ 
ported that John J. Bealon of the State 
Industrial Commission had stated that 
he would try to get an arbitration com¬ 
mission appointed to settle the strike. 
The 150 members present voted to re¬ 
main out until the Ink Makers’ Associa¬ 
tion, representing the employers, had 
recognized the union. Ritchey an¬ 
nounced that sixteen of the thirty-five 
shops in the city had signed with the 
union. 

The Bureau of Advertising of the 
American Newspaper Publishers’ As¬ 
sociation has closed a three-year lease 
on suite 841-842 Marquette Building, 
Chicago, and will open its long- 
planned Middle Western office about 
December 1. Director William A. 
Thomson, who spent the last two 
weeks in Chicago seeking suitable 
quarters, will return there about De¬ 
cember 1 to man and equip the office, 
which he expects to have in full 
operation by January 1. 

No manager has been selected as 
yet, but Mr. Thomson said that a 
Middle Western man would probably 
be chosen for the post. After his ap¬ 
pointment and until he becomes tho¬ 
roughly familiar with the work of 
the bureau, Mr. Thomson and Thomas 
H. Moore, associate director of the 
bureau, will alternate between the 
New York and Chicago offices. 

“We have been desirous of open¬ 
ing this Chicago office for the past 
four years,” Mr. Thomson told Editor 
& Publisher, “and it has been made 
possible b>' the greater support be¬ 
ing accorded the bureau by the 
newspapers. We now have about 459 
members, which is an increase of 
about 60 per cent over the member¬ 
ship on December 1, 1918. 

“Our committee is now working for 
the establishment of a Pacific Coast 
office and we will get it under w’ay 

just as soon as the publishers in that 
section give us the necessary support. 

“Just as soon as we can afford it, 
the bureau intends to employ a sta¬ 
tistician to prepare circulation and 
advertising data on newspaper ad¬ 
vertising and the figures prepared 
during the past year by Editor & Pub¬ 
lisher will furnish the basis of his 
work. The data Editor & Publisher 
has collected and printed form the big¬ 
gest contribution that has ever been 
made to the cause of newspaper adver¬ 
tising.’’ 

TIMES MANAGER HOME BOUND 

Howard Corbett Complete* American 

Visit to Eastern Center* 

Howard Corbett, manager of the 
London Times, who has been in this 
country for the last three weeks 
making a study of American news¬ 
paper conditions will sail for home 
Saturday on the Mauretania. 

During his stay in this country he 
has visited Washington, Philadelphia 
and Cambridge, Mass. The trip to 
Cambridge was made to see the Yale- 
Harvard football game. Mr. Corbett’s 
visit to America is in connection with 
the survey of American business and 
shipping now being made by the rep¬ 
resentatives of Lord Northcliffe’s 
newspapers. 

Texas A. P. Members Meet Nov. 29 

The Texas members of the Asso¬ 
ciated Press will meet at Dallas on 
November 29 to December 1. Kent 
Cooper, chief of the traffic depart¬ 
ment, and Paul Cowles, superintend¬ 
ent of the Central Division, will ad¬ 
dress the meeting. 

CONDENSED FICTION 
. Full of Action 

Well and Fully Illustrated. 

WHOLE-PAGE NOVEL-A-DAY, Feature No. 3 

For Daily, Sunday and Saturday Afternoon Papers. 

Any Length and to Meet Any Requirements 
In copy with mat of title and illustration or in 
whole pag^e mats. 

A Large Number of lOustrated Stories 
runnings from 1,000 to 100,000 words, among 
which are stories bv 

Robert W. Chamber* 

Sir Gilbert Parker 

Rex Beach 
F. Hopkinton Smith 

Jack London 

George Randolph Chester 

Gouverneur Morris 

Hall Caine 

Mary E. Wilkin* Freeman 

Gellett Burgess 

Jacques Futrelle 
Wm. Hamilton Osborn 

H. G. Well* 

Ellis Parker Butler 

Arthur Stringer 

John Kendrick Bangs 

Newton Fuessle 

George Ade 

Carolyn Wells 

Edith Sessions Tuppere 

Edwin L. Sabin 

John Strange Winter 

Edgar Wallace 

Frank Stanton, Jr. 

Robert Barr 

Roy Norton 

.See our catalog and price-list. 

^ THE SLOAN SYNDICATE, Inc. 
1834 Broadway New York, N. Y. 
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Highly Concentrated City Circulation 

In New Orleans — 

The leading commercial center of 
the South—the second port of the 
U. S. A cosmopolitan city—a highly 
active buying and selling market— 
responsive to advertising. 

Suburban New Orleans is too limited—too 
scattered to reach economically. Concentrate’ 
on city circulation—advertise in the States. 
You will get more profitable returns at a lower 
cost. 

Want more information ? 

We’ll gladly furnish it. 

it 

.■;v - ■ 

WRITE 

r •• 

roirua 
Advertising Dhrector 

New Orleans 
STATES 
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CALLITYPE PROVEN PRACTICAL BY 
LITERARY DIGEST 

Printing Text Matter from Photo-Engravings Was Done 

First in 1898, But Not Really Developed 

Until Now 

PRlXTlN(i from plates has been i)ractise(l since the discovery of 
photo-enjTravin^j, and away hack in their heads thinking pub¬ 
lishers have cherished a hope—especially when things are running 

sidewise with printers—that some day a man would come along and 
show them how to go to press without setting type. Going to press 
without typesetting has always been possible, hut it has never been 
considered practical. 

It remained for Literary Digest to put the much-thought-oyer 
system to the big test. During the seven weeks that the printing 
trade of New York has been tied up by strikes, lockouts and “vaca¬ 
tions,” that publication has appeared regularly and has steadily im¬ 
proved in typographical appearance, until now it compares very 
favorably with any printed-from-type product. 

First Time on Such a Large Scale 

Never l>eforc has a publication of 
anywhere near the circulation of the 
Literary Digest attempted to issue even 
one edition without typesetting, and 
for that reason alone their efforts have 
attracted wide attention, not only among 
the publishers who have been caught in 
the web of labor difficulties in New 
York City, but by the public in general. 

The first effort on a large* scale to 
show what could be done in the way 
of issuing a publication without type¬ 
setting, of record in the United States, 
was carried out in Chicago in 1898. 

Chicago daily newspapers had just 
passed through one strike that had tied 
them up for a week, and the indica¬ 
tions were that they might have to face 
another. The second strike never ma¬ 
terialized—it was to have been the 
printers—nevertheless, Chicago publish¬ 
ers were on the alert and were welcom¬ 
ing any suggestion that would make it 
unnecessary to again suspend publica¬ 
tion. About the same time a newspaper 
over in Paris was having publishing 
troubles and had resorted to photo en¬ 
graving. The work was crude, but the 
publication was saved. Copies of that 
paper. Petit Bleue, fell into the hands 
of the editors of the Chicago Journal. 
The system being used appealed to them 
and they decided to give it a trial to 

Photo hy Curtis 

AN EDITORIAL CONFERENCE ON MAKE-UP 
Left to right—B. P. Adam*, W. C. Robert*, W. S. Wood*, F. A. King, Rickard 

Duffy, F. W. Hal*ey, B. M. McConnell, C. Chri*topher*on. 

show what eventualities might bring 
forth. 

The Journal made the trial in one 
edition, photo en'graving the editorial 
page from type-written sheets, as is fol¬ 
lowed today by the Literary Digest. 
While the experiment was in every way 
a success, it was not followed up at ‘.hat 
time, but it attracted wide attention, and 
for a time stimulated interest in photo¬ 
engraving of pages and was responsible 
for numerous efforts to space typewrit¬ 
ten lines to give an even right margin. 

Whilis Hall Turner was then pub¬ 
lisher of the Journal; Peter Finley 
Dunne (Mr. Dooley), was editor; 
Richard K. Linthicum, now of the 
New York World, was managing edi¬ 
tor, and Fenton Dowling, now circula¬ 
tion manager of Kditor & Publisher, 
was private secretary to Mr, Turner and 
did the actual work on the page. The 
contributors to the page were Mf. 
Dunne, Mr. Linthicum, James O’Don¬ 
nell Bennett and Grace Duffy Boylen. 
So far as known that was the first effort 
to reproduce text matter of a regular 
American publication from a photo-en¬ 
graving. 

The Literary Digest has made no 
claim of originality. In fact, it has made 
no claims of any kind excepting that no 
great difficulty was being experienced 

in getting out that publication weekly 
during one of the most complete tie-ups 
that the printing trade of New York has 
ever suffered from. 

The Literary Digest, like all other 
New York publications outside of daily 
newspapers, was facing suspension when 
a printer suggested “photo-engraving.” 
It was two days until press time, and 
no time for debate. His suggestion was 
accepted and followed. The results arc 
public property. The Literary Digest 

came out as usual. It looked rather 
ragged the first week because it was a 
hurry job. Each week since there has 
been a marked improvement, and now 
the Literary Digest, without composi¬ 
tion, is pleasing to the eye. 

To publishers, probably the most in¬ 
teresting thing about the Literary 
Digest in its typewriter dress is that 
fact that it has cost less per page than 
it did before the strike went into effect. 
The contract price per page for compo- 
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ORIGINAL TYPEWRITTEN “DUMMY" PAGE AND PRINTED PRODUCT 

In a recent offi¬ 

cial audit of the 

Standard Union 

the auditor an- 
I 

nounced that 

97% of its circu¬ 

lation was sold 

in Brooklyn, 

the home sec¬ 

tion of Greater 

New York. 



to bring matter within the space allotted 
for it. When the pages are finally 
finished, they are sent to the engravers, 
where the column width is photographic¬ 
ally reduced from to 3% inches. 

The work of getting out the 
Digest under the new system has fal¬ 
len largely on the art department, under 
R. E. Lcppert, and the editorial depart¬ 
ment under William S. Woods, for it 
must be remembered that aside from 
the saving of $4 a page on composition 
there has been no proof reading, which 
is quite an item on a big magazine. 

sition on the Literary Digest was $12, 
and the cost under the photo-engraving 
system is $8. 

The method used by the Literary 
Digest in the present emergency should 
be called callitypy, according to the 
dictionary, and it means “beautiful 
type.” Many other publications followed 

•tlie lead of the Digest in meeting the 
recent printing situation, including 
N'ugent’s, Paper Mill and the Long 
Island City Star. The Los Angeles 
Times also experimented along this line. 

The Literary Digest has met its circu¬ 
lation demands and has brought calli- 
type to a nearly perfect method of 
printing. 

The process through which copy passes 
<in the Digest is interesting. The 
• ditor’s manuscript is written on a type¬ 
writer, equipped with a 10-point type, 
to a width of 4}^ inches. This work is 
done by a corps of nine to twelve girls, 
niack paper carbon ribbons are used on 
the typewriters and produce a clear im¬ 
pression, instead of the blurred appear¬ 
ance which comes from using regular 
inked ribbon. 

To secure the proper alignment at the 
right hand of the column has only been 
a question of care. A light blue line 
drawn on each sheet of copy paper has 
been the guide of the typists and several 
times it has been necessary to recopy 
several times to secure the desired re¬ 
sults, although a great deal of this has 
been overcome during the making of 
the second copy after errors have been 
corrected by the editors. 

When the typists make their final copy 
of material it is rolled out of the type¬ 
writer into a pan of water without being 
touched. The typewritten sheets are 
taken from the water and pasted imme- 

Junkin Gets Another Paper 

Creston, 1a., Nov. 25.—Paul S. 
Junkin, publisher of the Creston (la.) 
Advertiser-Gazette, and interested in a 
number of other Iowa newspapers, has 
just purchased the Fort Madison (la.) 
Democrat. Those associated in the pur¬ 
chase are W. D. Junkin, publisher of the 
Chariton Herald-Patriot; W. J. Mc- 
Giffin and D. J. McGiffin, sons of a 
sister of the Junkin brothers. The Mc- 
Giffins have been running the Fairfield 
Ledger, which has been in the family 
since 1852. 
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MAKING DISPLAY TYPE HEADLINES BY PHOTOGRAPHY 

BY THE "DESATYPE” 

diately on sheets of cardboard of uni- the machine operator then places that 
form size, on which the enlarged size style on the machine and by the opera- 
of the page has previously been marked, tion of the keyboard throws each in 
This holds the ink and gives a clear en- under the powerful lens until your copy 
graving. is completed. The prints are dropped 

Probably the most remarkable part of automatically into a developing bath that 
the Digest’s work is the setting of the is a part of the machine, 
heads and initial letters. This is being All heads and initial letters used in 
done with a new machine known as the the Digest for the last five weeks have C. F. Hodge. Mr. Gairing becomes con- 
Desatype. Instantaneous photography been made on this machine, which is not nected with the business department of 
is the principal of this new invention, yet on the market commercially. This the W. N. U. 
The Desatype is designed to set large part of the work has been done so well --- 
art letter advertisements. In fact, that many persons believed it to be reg- New Agency in Omaha 
photographic art designing is claimed ular art work. Omaha, Neb., Nov. 25.—A new ad- 
for it. In many cases, after the pasting up vertising agency has been opened here 

In other words, you select the art of articles has started, it has been found under’ tbe name of the Bloodheart-Soat 
style of letters that you wish to use and necessary to re-edit and rewrite in order Company. 

THE PACIFIC NORTHWEST 
is complete without including rich and 
prosperous Southwest Washington 

This district is blanketed by 

The Tacoma News-Tribune 
whose circulation here is greater than that of Any Other Outside Newspaper 

It maintains a staff of its own correspondents and circulation men throughout 
Southwest Washington, and in the larger cities operates branchy offices. 

For the ten months of 1919, up to November first, The News-Tribune pub¬ 
lished every evening except Sunday, carried a total volume of 

agate lines of paid advertising, a daily total of 

Over 27,000 Agate Lines 
Some record for an evening newspaper published in a city of 120,000. 

CHAS. B. WELCH, Editor and General,Manager FRANK S. BAKER, President 
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HOW NEWS PRINT IS BEING CONSERVED 

(Continued from Page lo) 

Omaha, Neb.—The print paper situa¬ 
tion is serious with some of the publica¬ 
tions here. The World-Herald is paying 
as high as 8 cents per pound for paper, 
their contract volume of paper for the 
year having been already consumed. 

One of the big dailies here is so short 
of paper that the general manager has 
called a conference of all his advertis¬ 
ing men and told them instead of seek¬ 
ing to boost a retailer’s advertising space 
from a proposed 50 inches to 60, he 
wi.shed if they could diplomatically do 
so they would drag the advertiser down 
to 40. 

Cleveland, O.—To date Cleveland 
daily newspapers have not cut the siie 
of their papers. No move has been 
made to increase circulation prices. The 
Plain Dealer and the News and Press 
still charge 2 cents a copy for their 
week-day editions, the Sunday News- 
Leader and Sunday edition of the Plain 
Dealer retailing for 7 cents. 

The Plain Dealer is “cutting to the 
bone” its news stories and editors of 
feature and daily news departments 
have been instructed to “keep every¬ 
thing down.” This applies to real es¬ 
tate, financial, market, and dramatic 
daily departments and all phases of the 
Sunday editions. The scarcity of print 
paper is the cause. 

Similar economic measures have been 
adopted by the editors of the Press and 
the News and Sunday Leader. 

Advertising in all of Cleveland daily 
newspapers is now running abnormally 
heavy, particularly in the line of na¬ 
tional space-buying. Tne department 
stores, retail groceries and piano, player 
piano and talking machine dealers are 
liberal buyers of newspaper advertising 
space, holiday announcements being un¬ 
usually large. 

Rochester, N. Y.—Local newspapers 
announce the elimination of special de¬ 
partments such as fraternal. Boy Scout, 
church news, etc. They formerly de¬ 
voted a page to each one day a week. 
This is one means of meeting the print 
paper situation. 

Some advertising rates, such as 
theatrical, concert and all entertain¬ 
ments, were raised on November 1 and 
new rate cards on all advertising are 
about to be issued. There is some talk 
of raising subscription rates, but little 
liklihood of any immediate, step in this 
direction. Rochester papers raised 
from one to two cents per copy only 
a year ago. 

Sizes of all issues have been cut for 
the last two or three weeks. Rochester 
publishers arc following closely the rec¬ 
ommendations of the War Industries 
Board for guidance for the present re¬ 
adjustment of the ratio of reading mat¬ 
ter to advertising space. 

The largest afternoon paper cut four 
pages from its usual Saturday size last 
week. 

Dallas, Tex.—Newspapers in Texas, 
alarmed at the increasing shortage of 
news print paper, are taking drastic 
measures to conserve the supply. Those 
in Dallas, Fort Worth, Houston and 
other cities are reducing the number of 
pages at the expense of reading matter 
where possible, and some are even re¬ 
jecting advertising matter to conserve 
paper. 

No recent advances in advertising 

rates have been announced but it is 
known that such action is being serious- ' 
ly considered. 

The greatest conservation of space to 
be seen so far is in the reduction or 
elimination altogether of features, such 
as comics, cartoons, special articles, 
household hints, etc. There also has 
been a very noticeable tightening in the 
use of news matter. Stories are being 
cut about one-third and matter is being 
held to strictly A-1. 

While Texas papers have never ap¬ 
peared to adhere to any fixed propor¬ 
tion of news matter and advertising, 
some had boasted that they were fifty- 
fifty. In actual practice the ratio 
ranged from 40 per cent advertising 
and 60 per cent reading, to 60 per 
cent advertising and 40 per cent reading. 

Under the conservation rules, the 
average ratio seems to be 33 1/3 read¬ 
ing matter to 66 2/3 advertising. Some 
papers show 25 per cent reading to 75 
per cent advertising. 

Special instructions to reporters and 
news writers say, “Make it brief.” In¬ 
structions have also been sent to cor¬ 
respondents admonishing them to send 
in no fewer items, but to limit their 
items to few words. 

.Advertising contracts are now being 
written “subject to paper conditions,” 
and where an ad of four or five columns 
would mean adding ten pages in the old 
days, the ad now is generally rejected. 

The Fort Worth Star-Telegram seems 
to be taking the lead in paper conserva¬ 
tion in Fort Worth, while the Dallas 
Morning News shows the greatest re¬ 
duction in Dallas. 

Houston, Tex.—The Chronicle has in¬ 
creased advertising rates but not sub¬ 
scription rates; size reduced; reading 
matter down to minimum. 

The Press has increased advertising 
and subscription rates; size reduced and 
ratio of reading matter to advertising 
decreased. 

The Post is holding to war time con¬ 
servation. 

Louisville, Ky.—Newspaper publish¬ 
ers here have been in conference for 
the past several days relative to neces¬ 
sary steps to meet the impending short¬ 
age of news print. No definite conclu¬ 
sions have been reached as yet, it is said, 
regarding how best to meet the situation. 
However, all the local publishers are 
agreed that something must be done and 
that something will be done in the very 
near future. 

Representatives of Louisville newspa¬ 
pers stated they would attend the con¬ 
ference of the Southern .Newspaper 
Publishers Association at Birmingham 
and that their program will be formu¬ 
lated by that time. 

Spokane, Wash.—Subscription rates 
have already been advanced here and 
advertising rates will be increased to 
meet increased costs. The size of pa¬ 
pers will not be reduced until dailies 
in other cities printing 28 to 32 pages 
daily have reduced to 14 or 18 pages 
the size. The Spokesman Review is 
holding to the ratio of reading matter 
to advertising already established. 

Sacramento, Cal.—This city’s daily 
newspapers have taken no action yet 
toward meeting the newsprint situation 
by raising advertising or subscription 
rates. 

Portland, Ore.—With the exception 
of increased advertising rates, Port¬ 
land newspapers so far have taken no 
steps to reduce their size to meet the 
present news print situation. There 
have been several advances in advertis¬ 
ing charges in the last few months but 
these have been made to meet rising ex¬ 
penses, especially one of the highest 
printers’ scales in the country, rather 
than to solve the paper shortage. 

However, the Portland papers are 
holding down their ratio of news as 
compared with advertising to what they 
consider a minimum. There has been 
even a decrease in this respect as com¬ 
pared with the ratio that was in effect 
when the paper shortage was acute dur¬ 
ing the war, although advertising has 
increased greatly the relative amount of 
news published is even smaller. 

The Oregonian is running about 55 
per cent advertising and 45 per cent 
news and the ratio in the Journal is 
about the same. 

In the Telegram, which has no Sun¬ 
day edition, the proportion of news is 
somewhat larger. 

Scranton, Pa.—No general agree¬ 
ment has been reached by the two local 
daily and one Sunday newspapers on any 
plan of saving news print, but it is 
known the publishers are preparing to 
join with the newspapers of the country 
in reducing the size of their issues. This 
is to be brought about by increased rates 
on advertising, which is expected to 
reduce space of the average advertiser. 

while news is to be condensed. It is 
stated that there is not much likelihood 
of the subscription rates being advanced 
from 2 to 3 cents by the dailies here. 

San Francisco, Cal.—All papers here 
recently increased 15 cents per month 
on subscription rates and made substan¬ 
tial increase in advertising rates. They 
are holding newsprint consumption to 
the minimum in makeup. They con¬ 
template no further radical changes in 
the near future. 

Seattle, Wash.—News print short¬ 
age has had no effect on size of papers 
here. There is no immediate indication 
that they will reduce and no definite 
plans are yet made by publishers for 
meeting the crisis. The Times made a 
general increase in advertising rates 
when the recent boost in subscription 
price occurred. An increase by the 
Post-Intelligencer in ad rates is im¬ 
pending. The Times is publishing un¬ 
usually big editions, last Friday’s issue 
totaling 40 pages. All dailies giving big 
space to special features. 

Denver, Colo.—Newspapers here 
have taken the following action on the 
print paper situation: 

Express increased advertising rates 10 
per cent; cut news stories to minimum. 

Post increased advertising rates 5 per 
cent; discontinued one street edition; 
discontinued returns and exchanges; cut 
size of Sunday supplement; increased 
price of street sale copies one cent each. 

(Continued on Page 34) 

First Comes 

Ability to Purchase 

That’s the main essential of a circulation; that 
it have purchasing ability. 

One of the easiest ways of spending money with¬ 
out profit is by advertising better-class goods to 
a circulation that is financially unable to purchase 
them. 

If you are going to advertise in Denver, and 
you have a proposition which appeals to a 
discriminating class of people— 

And the success of your proposition depends 
upon your reaching a class that are capable of 
appreciating as well as being able to purchase 
your ofTering— 

The commodity in which you have confidence, 
plus our able-to-buy readers, is Denver’s answer 
for the marketing of better-class products. 

The Denver Times 
Largest Evening Circulation in the 

Better-Class Homes of Denver 

Verree & Conklin, Foreign Representatives, Brunswick 
Building, New York; Steger Building, Chicago; 

Free Press Building, Detroit. 

The Shaffer Group 
Rocky Mountain News Denver Times 

Indianapolis Star Muncie Star Terre Haute Star 
Chicago Evening Post Louisville Herald 
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SIXTY-DAY ADJUSTMENT 
BASIS FOR AD RATES 

Plan by Which PublUfaers May 
Cancel Their Contract If 

Agreement Cannot 
Be Reached 

By John Budd 
(Of the John Budd Company, Newspaper 

Representatives.) 

The tendency in recent years has been 
toward a newspaper advertising rate for 
the general advertising field that is flat, 
or nearly so. 

In normal times this works to the 
advantage of both the advertisers and 
the publication. 

But these are abnormal times, and 
the phase of that plan which permits 
an advertiser or his agency to contract 
for a year at a flat rate and to use 
space at will, little or much, or omit 
to use it entirely, and still hold the 
rate to the expiration of the year, is 
under present and probably future con¬ 
ditions, most unfair to the newspaper. 

The plan proposed in the resolution 
passed by the A. N. P. A. special meet¬ 
ing committee on November 12, is open 
to the objection that to restrict the 
term of all advertising contracts to a 
three month period involves not only 
endelss labor at a time when detail is 
enormous, but complications in connec¬ 
tion with every well and thoroughly 
planned advertising campaign that will 
discourage and restrict desirable de¬ 
velopment. 

Adjustments at their frequent termi¬ 
nations may be necessary and may not, 
no one surely knows now, but they are 
all thrown up in the air just the same, 
and the constant uncertainty is not con¬ 
ducive to good business. 

The John Budd Company, which rep¬ 
resents a number of publications in the 
national advertising field, has devised a 
method which has met with almost 
unanimous approval by advertisers, ad¬ 
vertising agencies, and publishers wher¬ 
ever proposed. ^ 

It is that all advertising contracts 
hereafter, be entered into with the pro¬ 
viso that the publication has the right 
and privilege of cancelling or stopping 
service thereon, after sixty days’ notice, 
given at any time, unless meanwhile, an 
equitable rate for its continuance after 
expiration of the two-month period, is 
agreed upon. 

This proviso is just and fair to the 
advertiser in that it gives him assur¬ 
ance that snap decisions on rates will 
not constantly face him. He will have 
sixty days in which to adjust his cam¬ 
paign at the original rate, if he con¬ 
cludes that continuance at the rate made 
necessary by new conditions is imprac¬ 
tical. 

No further rate revision may be neces¬ 
sary, sky-rocketing expenses may have 
reached their peak, but if they have 
not the publisher is in a position to re¬ 
adjust his advertising affairs to meet 
them within a reasonable time, and will 
not be compelled to carry a lot of space 
at a loss to himself or to other adver¬ 
tisers who coming later will have to 
pay enormous rates to make up the 
deficiency, or by those rates be pro¬ 
hibited entirely from newspaper pub¬ 
licity. 

The practice of making yearly ad¬ 
vertising contracts at flat rates, or 
slightly scaled rates, is one which under 
present conditions is so obviously one¬ 
sided, and so manifestly unfair to the 
publications, that it is today without 
other justification than precedent. 

WILEY SEES WASTE IN 
FULL PAGE ADS 

Butinet* Manager New York Timea 
Urges More Concise and 

Convincing Copy Instead 
of Broadsides of Space, 

Hartford, Nov. 25.—Louis Wiley, 
business manager of the New York 
Times, addressed the Charter Oak Ad 
Club tonight on the general newspaper 
and advertising situation. 

He oBtlined briefly the reasons for 
the tremendous growth in the volume 
of advertising in the newspapers since 
the signing of the armistice, predicting 
that this volume would continue for 
some time, due to the^ enormous in¬ 
crease in American business activity. 

Mr. Wiley expressed doubts as to the 
superior value to advertisers of full page 
space, particularly in cases where the 
advertiser’s story could be just as force¬ 
fully presented in smaller space. This, 
he contended, was true of a great many 
page ads. He urged greater care in the 
preparation of copy, arguing that poor 
copy gained nothing through being pre¬ 
sented in full pages. 

He referred to the policies now being 
adopted by the big papers of limiting, or 
rationing, the space to be used by ad¬ 
vertisers, and believed that this might 
prove helpful in saving newsprint. He 
advised caution in the matter of increas¬ 
ing rates, as he believed that this would 
mean that advertisers would pass on this 
increase, in some instances, to the public 
in the form of higher prices for their 
goods. 

Mr. Wiley suggested that the manu¬ 
facture of wall papers should be dis¬ 
continued for the period of one year, 
the machines now used on wall papers 

to be turned to the production of news¬ 
print. He urged that such a policy 
would be in the public interest, as news¬ 
papers were a greater necessity to the 
people than wall paper. 

LaFETRA RETIRED ON FULL PAY 

Advertising Manager Emeritus Is 
Succeeded by F. C. Hitch 

H. A. La Fctra, for thirty-seven years 
with the Royal Baking Powder Com¬ 
pany, New York, during the greater 
part of which he was advertising man¬ 
ager, has retired because of advancing 
years and infirm health, with the posi¬ 
tion of .Advertising Manager Emeritus, 
especially created for him by the board 
of directors, his compensation continuing 
as heretofore. r 

J. W. Gannon, for sixteen years con¬ 
nected with the company as assistant 
advertising manager, during the last 
portion of which he performed the 
duties of advertising manager, has re¬ 
signed to become president of a new 
advertising agency bearing his name, as *' 
recently noted in Editor & Publisher. . ( 

Frederick C. Hitch became advertis¬ 
ing manager on November 20. Mr. 
Hitch has had extended experience in 
advertising food and other products, and 
has for several years occupied a respon- , 
siblc position in the advertising depart¬ 
ment of a large eastern manufacturing 
corporation. 

Sutherland’* Memory Honored 

Topeka, Kan., Nov. 25.—“The Ken¬ 
neth Sutherland Post” is the name of 
the second American Legion post formed 
here, in memory of Kenneth Sutherland, 
former Topeka State Journal business 
office employe, who was the only Topeka 
member of the 110th Field Signal Bat¬ 
talion killed during the war. 

4iiiiiiiitiiiniiiiiiiiiiHt]iniiiiiiiiiuiiiiiinHiic]niiiiiiiiiiuiiiiiiiiiiii(iuiiiiiiimaiiinmuiiciiiiiiiiiiiiinHiiiiiHiii[]iiiiiiiiiiiiaiimiMiuitiiiiiiiiiiiiiniiiiiiiiimt)iiiiiiiiiiiic]iiiiiiniiiit]iniiiiiiiiiaiiiiiiiiiMi(]iiMiiiiiinafiiin^ 

A Market of Seven Hundred Million 
Far East—a market of seven hundred million people—is enjoying undisturbed and unparalleled 

prosperity. 'The Far East has been buying from Europe. Europe has not the production necessary 
even for her own home channels—will not have this production for years to come. In the mean time 
the Far East turns to America for her goods. Unprecedented opportunity is offered the United States 
to enter this vast market and solidify the demand for her goods before Europe is ready again. 

The business houses of the Far East are financially strong; their buying power and credits have 
been unimpaired by the war. The time is ripe for American exploitation. 

Japan Controls the Market 
JAPAN carries the largest amount of commerce in the Far East and her influence is felt all over Asia, 

and from Siberia to India. 

Jifi Shimpo Sells the Goods 
IIJI SHIMPO (The Times) is the largest and most influential daily in all of Japan. Jiji Shimpo 
J reaches the most influential and prosperous buyers in the Far East. Jiji Shimpo sells the goods. If 
you have a product to sell in the Far ^st, Jiji Shimpo will start it—and carry it through. Advertise 
in this most influential medium. A representative of Jiji Shimpo is now in New York and will be glad 
to confer with advertising agencies or manufacturers. A market of seven hundred millions waits on 

America. Does America want the business? 

R. ONISHI 
Representing Jiji Shimpo, Tokio and Osaka, Japan 

Hotel Imperial, New York City 
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S. N. P. A. WILL SPEND $6,000 IN FIRST 
1920 ADVERTISING CAMPAIGN 

Southern Council of A. A. A. A. Will Prepare and Place 
Trade Paper and Booklet Copy—Specific Market 

Data Promised 

agents represented in his association, 
with his personal recommendation that 
afternoon newspapers be given the op¬ 
tion of inserting copy Mondays, Tues¬ 
days or Wednesdays, and morning news¬ 
papers Thursdays, Fridays or Saturdays. 

New Orleans, La., Nov. 25. THK $6.(XX) advertisiiifj Imdjiet of the Southern News])ai)er Pub¬ 
lishers’ Association will he sjient between January 1 and July 1. 
1920, with a view to convinciiiff sales and advertisinjj majiagers 

in specific manufacturing groups of the marketing possibilities for 
their particular product in the 13 Southern States represented in the 
S. N. I*. A., according to the decision of the advertising committee, 
reached at its New Orleans meeting, a telegraphic report of which 
was carried in Editor & PruLisiiER last week. 

No copy will be placed until after January 1, due to the holiday 
season and to the fact that new lists, in the main, will not be compiled 
until after the first of the year. 

Booklet and Trade Paper Carppaign Planned 
C. F. Gladfcltgr of Louisville sub- with the agencies through President 

mitted rough text and designs for the 
iKioklet which the advertising committee 
has decided to issue for 1920. This book¬ 
let will show by direct comparison the 
circulation of all the magazines and 
all the newspapers in the 13 Southern 
states and will give comparative costs 
per state and collective costs for the 
region. 

It will also contain a statement of the 
relative value of concentfated newspa¬ 
per circulation at the point of distribu¬ 
tion with so-called “national circulations” 
scattered everywhere. 

One page in the booklet will also be 
devoted to each state represented in 
the association, presenting the circulation 
and advertising rates of each newspaper 
subscribing to the advertising fund of 
the S. N. P. A., together with a com¬ 
parison of the magazine circulations in 
that section and other market data, such 
as the number of wholesalers, jobbers 
and dealers in the leading lines. 

Will Work Through Dealers 

The committee will print 1,000 copies 
of this booklet and distribute them to 
the subscribers to the fund and to the 
membership of the American Associa¬ 
tion of Advertising Agencies and feature 
it in all advertisements in trade papers. 
The meml>ership will be urged to dis¬ 
tribute these booklets at their own ex¬ 
pense, to the wholesalers, jobbers and 
dealers in their respective communities, 
with the request that they in turn sub¬ 
mit the facts to manufacturers of ad¬ 
vertised brands. 

Members will also he urged to pur¬ 
chase extra copies of the booklet for 
the above purpose, these extra copies 
to carry inserts or imprints of the paper 
thus distributing them. It is planned to 
sell these extra copies to the members 
at a profit to the committee and to 
apply such profits to the advertising 
fund. 

Sixteen Pages in Trade Press 

A total of 16 page advertisements will 
be placed in publishing and advertising 
trade journals, the appropriation for this 
purpose being $1,780. 

In the course of a conference between 
the advertising committee and a com¬ 
mittee from the southern council of the 
.K. A. A. A., Chairman A. G. Newmyer 
presented the S. N. P. A. advertising 
plan to the agents and stated that it was 
the desire of the S. N. P. A. to deal with 
the Southern Council of the A. A. A. A. 
in the same manner as the Federal Gov¬ 
ernment deals with the Advertising 
Agencies Corporation, as if they were 
one agency handling one client. 

Mr. Newmyer further expla-ned that 
the publishers’ committee desired to deal 

CANADA MAKES 2,775 
TONS PAPER DAILY 

Dominion Manufacturers Expect to 

Reach Million Tons Annually If 

Present Demand from United 

States Continues 

Thomas H Basham and that any ar¬ 
rangements for handling copy or com¬ 
missions that the Council made among 
its membership would be satisfactory 
to the S. N. P. A. and that the publish¬ 
ers would pay the agents 15 per cent, 
less 2 per cent cash discount for their 
services, all commissions from publica¬ 
tions to agents to be returned to 
association. 
S. N. P. A. Will Pay Commisaions 

President Basham replied that while 
there was not sufficient profit in this pro¬ 
gram to justify the effort on a money¬ 
making basis of any or all of the Coun¬ 
cil’s members, the Southern agents 
recognized the need for and mutual ben¬ 
efits from such campaigns and that he 
therefore accepted the proposal on be¬ 
half of his membership. He heartily 
endorsed the plan. 

The committee’s final instructions to 
President Basham were: 

To write and print the booklet; to pre¬ 
pare and place trade-paper copy, as or¬ 
dered ; and to prepare copy and lists to 
reach the sales and advertising managers 
in the manner prescribed. 

Mr. Basham promised to set his ma¬ 
chinery in motion at once and to submit 
copy list of mediums and cost sheets 
to the advertising committee in time to 
begin the campaign in January. 

Urge 25 Per Cent Raise in Ad Rates 

Following a discussion of the news 
print situation, Mr. Gladfelter introduced 
the following resolution, seconded by 
Mr. Newmyer: 

“That in view of the present critical 
paper famine and auction market, and 
the further fact that the paper manu¬ 
facturers will not establish a price basis 
for next year, nor give any assurance 
of an increased paper supply; publish¬ 
ers everywhere are urged to immediately 
increase their advertising rates, both lo¬ 
cal and foreign, at least 25 pei cent, 
and the advertisers ana advertising agen¬ 
cies of .America are urged to give the 
publishers of newspapers optional days 
for the insertion of their copy, in order 
that the existing print paper emergency 
may be met to the best advantage of 
the publishers and their customers.” 

Copies of this resolution were given 
to the Associated Press, the United 
Press, the International News Service, 
and the trade press of the country. Sec¬ 
retary Johnson was requested to bulle¬ 
tin the resolution to the entire member¬ 
ship of the S. N. P. A. and to send it 
to the A. N. P. A. with the request 
that it immediately be transmitted to the 
entire membership of that body. 

Mr. Basham promised that it would 
be immediately transmitted to all of the 

Ottaw.s, Nov. 25.—The importance 
which the news print industry has as¬ 
sumed in Canada is shown by the fact 
that the Dominion is now producing 
2,775 tons of news print a day, or a 
total of about 800,000 tons a year. This 
estimate is official, being vouched for by 
the Canadian Pulp & Paper Association. 
This tonnage is made up as follows: 

TONS 

.Abitibi Power & Paper Co. 240 
Kelgo-Canadian I’ulp & Paper Co. 200 
.1, R. Booth . 150 
Brompton Pulp & Paper Co. 95 
t'anadian Paper Co. 35 
Donnaconna Paper Co. 100 
K. B. Eddy Co. 50 
Port Frances Pulp & Paper Co. 150 
Laurentide Company, Ltd. 225 

,i,_ 'News I'ulp & Paper Co. 80 
Ontario Paper Co.'. 225 
Pacific Mills, Ltd. 200 
Powell River Company, Ltd. 225 
Price Bros. & Co. 250 
Spanish River Pulp & Paper Co. 500 
St. Maurice Paper Co. 100 

crease their output by an avearge of .KX) 
tons a day, or 90,000 tons a year. The 
maximum production involved in this 
contemplated expansion will probably 
not be fully achieved before the begin¬ 
ning of next year. 

If the demand keeps up, as it is con¬ 
fidently anticipated it will, Canada will 
ere long be approximating an an¬ 
nual production of nearly 1,000,000 tons 
of paper per annum. 

There are also other plans for ex¬ 
pansion under way, including the pro¬ 
jected new mills announced by the In¬ 
ternational Paper Company at Three 
Rivers; Price Brothers at Chicoutimi, 
and by the Great Lakes Pulp & Paper 
Company at Port Arthur. 

Canada’s exports of news print paper 
for the six months ending September 30 
were valued at $23,019,380, of which well 
over twenty million dollars’ worth went 
to the United States. 

Optimists in the paper industry pre¬ 
dict that within ten years, at the present 
rate of progress, Canada will be produc¬ 
ing 2,000,000 tons of news print a year, 
which is equivalent to the total con¬ 
sumption of news print in the United 
States in the year 1918. 

The total production of news print in 
the United States now averages about 
3,200 tons per day. 

Total . 2775 

Very ambitious plans for expansion in 
the industry have recently been an¬ 
nounced or arc already under way. 
Price Brothers, .Abitibi, Spanish River, 
and Laurentide arc all planning to in- 

Backing Gen. Wood 

Topkk.a, Kan., Nov. 22.—Major Gen¬ 
eral Leonard Wood has found favor 
with Kansas Republican editors, as 
evidenced by the fact that four of the 
leading editors are now lined up back 
of him—W. Y. Morgan, Hutchinson 
News; Charles F. Scott, Iowa Register; 
J. L. Brady, Salina Union, and Henry 
J. .Allen, Wichita Beacon. 

‘Amrrlra » Ijargest and Kent Xew»paper Indmtrial Adrertining Agmry 

A PERMANENT WEEKLY 
INDUSTRIAL- REVIEW 
page adds 10,000 lines each 

rnonth to your advertising lineage 
—all new business—which the 
paper would not otherwise obtain. 
The page is carried on either of 
your light days — Saturday or 
Monday—and will add greatly 
to the appearance of your paper. 
All advertising is secured from 
non-regular advertisers by our 
staff of intelligent and thoroughly 
dependable solicitors. 

Our representative will call 
on request. 

M n B. Gallagher Coni'^any 
Home Office 

Ninth Floor, Dexter Building 
Boston 
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PENNSYLVANIA 
Pennsylvania has again proven itself the keystone state. 
Pennsylvania has been submerged and arisen purified 
and cleaned. American through and through. 

Pennsylvania, because of its tremendous industries, 
is a great employer of foreign labor--and being the 
headquarters of the steel and coal industries of the 
country, has been cursed with long-haired, loud-mouthed, 
blatant labor agitators—propaganda spreaders, breeders of unrest, 
discontent and discord. 

Two tremendously important strikes ^ 
have hit Pennsylvania—two strikes arcuuuon im.. im*. 

I . I . |. Allentown Call .(M) 23,146 .04 .04 

which, in reality were not strikes so tAu oona Mirror .  (E) 23,676 .05 .05 I 
much as movements toward Anarchy . Z Z 
and Bolshevism. I fChetter Times and Republi- * I 

can .*..(M&E) 14,177 .05 .04 

A ^ 1 r) _ 1 * l_ J Connellsville Courier .(E) 6,774 .015 .015 
And Pennsylvania has answered— .Ea.ton Expre...(e) 12,044 .03 .03 

answered in no uncertain way. Penn- 
sylvanla is the keystone state ot Erie Heraw.cs) 9,620 .025 .025 

America-of the United States, of ^ r Z 
progress, of loyalty, of clear think- ±john.town Leader ce) 8.039 .015 .015 
. P * 1 Lancaster Intelligencer and News- 
ing---Ot right. Journal .(M&E) 22,183 .06 .06 

Pennsylvania has said, and said 
plainly, that riot, rampage and revo¬ 
lution have no place within the 
borders of the state; that decency, progress 
and red, white and blue Americanism, has the 
call—that it dominates overwhelmingly—and 
that Pennsylvania shall, in the future, as in 
the past, continue going ahead. 

Such a state, peopled by such folks, is a good 
state for national advertisers to cultivate in an 
intensive way-through daily newspapers. 

These daily newspapers do great work for 
many—they can do great work for you. 

2400 10,006 
Circulation lines lines 

Allentown Call . ....(M) 23,146 .04 .04 

fAltoona Mirror . ....(E) 23,676 .05 .05 

Altoona Time* . ....(M) 8,026 .025 .025 

Bethlehem Globe . ....(E) 6,685 .025 .025 

1 fChester Times and Republi- • 
can . (M&E) 14,177 .05 .04 

Connellsville Courier . ....(E) 6,774 .015 .015 

*Ea(ton Expreas . ....(E) 12,044 .03 .03 

Easton Free Press. ....(E) 14,162 .0285 .0285 

Erie Herald . ....(E) 8,009 .025 .025 

Erie Herald . .(S) 9,626 .025 .025 

*Harrisburg Telegraph .... ....(E) 30,998 .055 .055 

tJohnsIown Democrat . ....(M) 9,841 .03 .025 

tjohnstown Leader . ...(E) 8,039 .015 .015 

1 Lancaster Intelligencer and News- 
Journal . .(M&E) 22,183 .06 .06 

Lebanon Daily News . ...(E) 8,319 .025 .025 

New Castle News . ....(E) 13,014 .025 .025 

Oil City Derrick. ....(M) 6,213 .023 .018 

^Philadelphia Record . ....(M) 123,277 45 45 

^Philadelphia Record . .(S) 133,680 45 45 

Pittsburgh Dispatch . ....(M) 55,055 .13 .08 

Pittsburgh Dispatch . .(S) 55,208 .14 .14 

Pottsville Republican . ....(E) 10,865 .04 .03 

Scranton Republican . ....(M) 30,028 .08 .07 

Scranton Times . ....(E) 33,969 .08 .07 

West Chester Local News.. ....(E) 11,590 .03 .03 

Wilkes-Barre Times-Leader ....(E) 18,237 .05 .04 

*'*William*port Sun . ...(E) 15,898 .06 .04 

York Gazette . ....(M) 14410 .03 .03 

Total . 724327 $1.6694 $1.5394 

1 GoTernment Statement* October 1st, 1919. 
1 *A. B. C. Report, October 1st* 1919. 

fA. B. C. Report, April 1st, 1919. 
^Government Statement, April 1st , 1919. 

**A. B. C. 12 month report ending June 30, 1919. 
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KEYSTONE PAPERS BAND 
TO MEET PAPER CRISIS 

Form Fir»t Regional Body in Western 

PenncylTania and Recommend 

Their Plan to Publisher* 

Throughout Country 

(by telegraph) 

Washington, Pa., Nov. 26.—Follow¬ 
ing the suggestion of the American 
Newspaper Publishers Association made 
at its recent special convention held in 
New York, a regional meeting of pub¬ 
lishers of Western Pennsylvania was 
held on November 20 at the William 
Penn Hotel in Pittsburgh at the call of 
E. R. Stoll, secretary of the Pittsburgh 
Publishers’ Association, and John L. 
Stewart, president of the Western Penn¬ 
sylvania Associated Dailies. 

The purpose of the meeting was to 
discuss the news print situation so that 
all the publishers in this “region” might 
become acquainted with the action taken 
at the A. N. P. A. and co-operate in 
the general movement throughout the 
country for the conservation of paper 
and for raising advertising and circula¬ 
tion rates where necessary, to take care 
of the increased cost of print and to 
make possible the reduction in the sizes 
of the papers and circulation. 

Smith and Stewart Preside 

David B. Smith, treasurer of the Pitts¬ 
burgh Gazette Times and Chronicle 
Telegraph and president of the Pitts¬ 
burgh Publishers’ Association presided 
at the luncheon which was tendered the 
Western Pennsylvania publishers by the 
Pittsburgh publishers, later turning it 
over to Mr. Stewart. 

T. R. Williams, business manager of 
the Pittsburgh Press, member of the 
newsprint committee of the A. N. P. A. 
and representative of the Pittsburgh 
Publishers at the New York convention, 
made the principal address. 

The resolutions passed at the A. N. 
P. A. convention were adopted by the 
joint meeting. Practically every pub¬ 
lisher present spoke of the trouble they 
were experiencing in making the sup¬ 
ply contracted for carrying them over 
until January first while many had not 
been able to secure contracts for their 
next year’s supply or at least for any¬ 
thing near their needs based on their 
consumption this year. 

Seven Cent* and Higher Common 

Some of the smaller papers who de¬ 
pend upon jobbers for supplies from 
time to time are now paying 7 cents 
a pound and being quoted higher rates 
for future deliveries. Two newspapers 
in the association have already an¬ 
nounced an increase in price from 2 
to 3 cents and such an increase is now 
under consideration by the Pittsburgh 
publishers, as well as other drastic steps 
to reduce consumption, many of them 
now being compelled to turn down ad¬ 
vertising in order to keep the papers 
down to a limited output. 

The recommendation of John L. Stew¬ 
art of the Washington Observer and 
Reporter that each paper ration its own 
output to meet what supply it had avail¬ 
able between now and the first of the 
year was endorsed. 

The following resolutions were adopt¬ 
ed upon motion of John O’Donnell, 
Uniontown News-Standard, with in¬ 
structions to send copies to all Western 
Pennsylvania publishers and to every 
newspaper organization in the country: 

“Wheres*. It has been determined be¬ 
yond question that the consumption of white 
paper is now and for some time has been 
running from 20 to 30 per cent, above the 
possible supply, and 

Editor & Publisher for November 27, 1919 

“Whereas, Some of the leading newspapers 

of the country, as well as many of the 
smaller ones, are confronted with a paper 

famine, and 
“Whereas, The paper manufacturers and 

supply houses are forced to ration their cus¬ 
tomers and turn a deaf car to all other re¬ 

quests, and 
“Whereas, The lowest quotation for print 

for 1020, even on an allotment basis, is $4.60 
per hundred pounds, while this meeting re¬ 
vealed that some publishers were paying as 

high as $7 and $8 per hundred for their 
urgent needs above allotments, and 

“Whereas, The entire print situation has 

brought the business of newspaper making 
face to face with one of the most serious 
crises in the history, therefore, be it, 

“Kesolved, That the newspaper publishers 
of Western Pennsylvania tender to the 

American Newspaper Publishers Association 
every assistance in the National Associa¬ 
tion's efiorts to impress on the publishers 

of the county the great importance of print 
conservation during 1920 or until such time 
as this emergency passes, and be it further, 

“Kesolved, That to effect a sharp reduction 

in the consumption of print and to meet 
the rapidly increasing cost of paper, com- 

Iteting publishers tliroughout Western Penn¬ 

sylvania he urged to merge their local dif¬ 
ferences long enough to agree upon a suf¬ 
ficient increase in subscription and advertis¬ 

ing rates to bring tliis reaction about, and 
be it further, 

“Kesolved, That the publishers of Western 

Pennsylvania both individually and collec¬ 
tively l>end their energy to effect such a 
saving of news print in 1920 as will bring 
the consumption of paper within the avail¬ 
able supply, and be it further 

“Kesolvefl, That this meeting of Western 
Pennsylvania publishers be made a perma¬ 
nent organization and every effort made to 
include every publisher in this end of the 
State with a view to meeting this crisis on 

a unitetl and determined Iwsis, and that 
the action of this body be transmitted to 
every other association of publishers in the 
I’nited States.” 

A committee consisting of Mr. O’Don¬ 
nell, R. W. Herbert, Greensburg Trib¬ 
une and Jess Long of the McKeesport 
News, was named to meet with a rep¬ 
resentative of the Pittsburgh Publishers’ 
.Association to form a permanent or¬ 
ganization, having in view also the or¬ 
ganization of a tri-State press associa¬ 
tion composed of the publishers of 
Western Pennsylvania, Eastern Ohio and 
West Virginia. 

The following newspaper publishers 
were in attendance: 

K. R. Stoll, secretary Pittsburgh Publish¬ 
ers' Association; T. R. Williams, Pittsburgh 

Press; C. R. Sutphen, C. A. Rook, Jr., Pitts¬ 
burgh Dispiitch; Datrid R. Rmith, Charles W. 

Uanziger, Pittsburgh (lazette Times and 

Chronicle Telegraph; Alex. P. Moore. Mr. 
Hope, Pittsburgh Leader; A. E. Braun, Pitts¬ 
burgh Post and Sun; Walter Irving Bates, 
Meadville Tribune-Republican; George J. 
Campbell, Lt'gal Journal, Pittsburgh; A. C. 
Dickinson, Sharon Telegraph; James J. Drls- 
col, Connellsville Dally Courier; George A. 
Fahey, Franklin News-Herald; C. P. Howe, 
Tarentum Valley Daily News; H. W. Her¬ 
bert, Greensburg Tribune and Press; Bert P. 
Kline, Newcastle Herald; Jesse Long, Mc¬ 

Keesport Dally News; W. R. May, Greens- 
burg Daily Record; A. H. McDowell. Sharon 

Herald; H. H. MeWithey, Tarentum Even¬ 

ing Telegram; William McAlpine, Butler 
Citizen; John O'Donnell, Uniontown News 
Standard; W’llllam S. Organ, Sharon Her¬ 
ald; John L. Stewart, Washington Observer 
and Reporter; H. E. Price, Charleroi Mail; 
F. S. Rentz, Newcastle News; Roland B. 
Simpson, Simpson's Daily l.«ader, Kittan- 
ing; George F. Schmitt, Natrona Dally 
Press; H. P. Wiggins, Homestead Messenger; 

P. J. 'Wilson, Johnstown Leader; A. Wise, 
Butler Eagle; E. L. Freeland, Beaver Dally 

Times; Thomas M. Whiteman. Latrobe Bul¬ 
letin; W. A. G. Lape, Johnstown Tribune: 

E. A. Sweeney, Greensburg Morning Review; 
John J. Mead. Erie Times; Milo W. Whit¬ 
taker. Altoona Times; R. Riley. Browns¬ 
ville Telegraph; Joseph Heineman, Butler 
Times. _ 

A. D. GRANT A “SPECIAL" 

Takes Charge in Atlanta for Cone, 
Lorenzen & Woodman 

.Atlanta, Nov. 25.—.A. D. Grant, for¬ 
merly of the Journal, on December 1, 
will take charge of the Atlanta office of 
Cone, Lorenzen & Woodman, covering 
the entire South. 

Knox Joins H. S. Haupt 

R. W. Knox, advertising manager of 
the Columbia Graphophone Company, 
and formerly assistant general sales 
manager of hte Loose-Wiles Biscuit 
Company and of the American Chicle 
Company, will join Harry S. Haupt. 
president of the Hudson Motor Car 
Company, Inc., New York, on Novem¬ 
ber 17 to take charge of his intensified 
sales and publicity department 

IOWA EDITORS GUESTS 
OF STATE UNIVERSITY 

Annual Conference Disapproves 

Change in Postage Rates, Hears Suc¬ 

cessful Merchant Tell Secrets, and 

Learns About Bolshevism 

(by telegraph) 

Iowa City, Ia., Nov. 26.—The fourth 
annual conference for Iowa newspaper 
men held here today was a big success. 
More than sixty editors and publishers 
came from all parts of the State at 
the invitation of the extension division 
of the State University of Iowa. 

Among the speakers were Waldo L. 
Cook, editorial director of the Spring- 
field (Mass.) Republican, Fred Mann of 
Devils Lake, N. D., who does a retail 
general store business of $600,000 in a 
country town of 6,000; Gran L. Caswell 
of the Corn Belt Publisher, Denison, la.; 
Lloyd McCutcheon of the Mt. Vernon 
(la.) Record; Walter A. Jessup, presi¬ 
dent of the university; and William F. 
Russell, dean of the college of educa¬ 
tion. Walter Williams, dean of the 
school of journalism at the University 
of Missouri, had been expected to speak 
but was unable to be present. 

Most of the newspapermen present 
for the conference came from the small¬ 
er papers of the state. About fifty edi¬ 
tors stated before the conference that 
the scarcity of help would prevent them 
from attending. 

Truth Specially Needed Now 

The conference coincided with “home¬ 
coming” at the University and so the 
visiting editors got the benefit of all 
the decorations including several elec¬ 
tric signs, a triumphal arch, a monu¬ 
ment made of good old Iowa corn and 
all sorts of college pennants, pictures of 
ahtletic heroes, a sketch of the million 
dollar hall, for which a drive is now 
on and incidentally between 10,000 and 
15,0(X) homecomers. Fortunately for the 
editors, the university had reserved 
rooms at local hotels a year ago. 

President Jessup, in opening the con¬ 

ference, told the assembled newspaper 
men of the great need for accuracy in 
times like this when everyone wants to 
know the truth about the peace treaty, 
the truth about the coal strike, the truth 
about Russia, and the truth about many 
other important movements. He er- 
tended a warm welcome to the visitors 
and told them there was probably no 
other group of men the university was 
so glad to welcome. 

Income Tex 

The only paper presented at the morn¬ 
ing session was that of Mr. McCutcheon 
on “What effect the income tax will 
have on the country newspaper.” Mr. 

THE BEAUMONT ENTERPRISE 
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BEAUMONT, TEXAS 

The ENTERPRISE is the only daily 
paper that has a general circulation in 
the great rice, lumber and oil fields 
of Eastern Texas and Southwestern 
Louisiana. 

There is no other newspaper pub¬ 
lished within 100 miles of Beaumont 
that really competes with the ENTER¬ 
PRISE in its field. We not only 
cover Beaumont and suburban terri¬ 
tory thoroughly, but also have a 
larger circulation in Orange and Port 
Arthur than the newspapers pub¬ 
lished in those towns. 

The ENTERPRISE absolutely dom¬ 
inates its field—it has no real com¬ 
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It is the one newspaper that will 
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the Beaumont territory. 
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jicCutcheon held that manufacturers of 
print paper and other supplies were 
boosting their prices to the consumer to 
cover the income tax and more too. The 
fact that big advertisers were spending 
j good deal of what would otherwise 
be their excess profits and so subject to 

I a heavy tax seemed to Mr. McCutcheon 
, to mean that in time country newspa- 
. pers would reap a benefit although he 

said they were not reaping much now. 
His idea was that this advertising 

would bring such good results, although 
country newspapers get little of the 

* actual business now, that advertising 
' would be made even more popular and 

that later the country newspaper would 
get its share. 

Mr. Caswell presided at a round table 
on newspaper problems that concluded 
the morning session. Much interesting 
information was brought out in regard 
to various concerns that are offering 
equipment and service to small news¬ 
papers. 

Zone Rate Change Not Favored 

The bill now before Congress sub¬ 
stituting a flat rate of 4 cents for the 
present zone system for second class 
matter met with vigorous protests on 
ill sides. A committee consisting of 
E. E. Taylor of Traer, O. J. Benjamin 
of Nevada and J. B. Hungerford of 
Carroll was appointed to write to Iowa 
Congressmen opposing this bill. 

• The price and supply of news print 
ind the activity of farm bureau news¬ 
papers also were discussed. Dean Rus¬ 
sell took the place on the program that 
had been reserved for Dean Williams 
and told of his personal experiences with 
Bolshevism in Siberia during a stay of 
about six months while he was on a 
special mission for the United States 
Government. He said Bolshevism was 
a mild doctrine that spread rapidly, be¬ 
cause the people were ignorant and 
hungry and never heard any arguments 
opposing the Bolshevik ideas on their 
merits. He said that more people were 
talking and thinking Bolshevism in this 
country now—more than most people 
had any idea of—and that to combat 
it meant effort along various education¬ 
al lines, encouraging habits of thrift and 
production and arguing the case on its 
merits rather than on the grounds that 
Myone who talked Bolshevism was a 
traitor to his country. He said that 
he himself was firmly and unalterably 
opposed to Bolshevism in any form. 

Each Paper Hat Own Character 

The most scholarly paper of the con¬ 
ference was read by Mr. Cook on 
“Character in newspaper work.” He 
made the point that each newspaper has 
> character of its own which is a re¬ 
flection or embodiment of the character 
*nd soul of the man at the head of the 
paper. 

Advertisers have no influence over 
tbe editorial page of the better papers, 
I* said. In this connection he pointed 
fmt the great advance that had been 
’"adc in the newspaper profession since 
•be days of Benjamin Franklin when an 
'ditor had to be a postmaster or else 
> rival editor postmaster would not let 
'be post riders deliver his paper. 

bfr. Cook illustrated the various 
points he made' with anecdotes of his 
'jwn career. 

bfr. Mann made the unqualified state- 
l"*”! that this year he is spending $12,000 

advertising, split about fifty-fifty 
the newspapers and all other 

"•^lliods, that he will do gross busi¬ 
ness of $600,000 and that if he did not 
“vertise, at all this year, even though 
» store is so well known, he would 

^Pect to see his sales drop $200,000. 
S- Mann had a suit case full of the 

sort of advertisements he is using to 
beat the mail order concern on its own 
ground. 

The meetings of the conference were 
presided over by Orrie E. Klingaman, 
director of the university’s extension’ 
division, and by William S. Maulsby, 
assistant professor of journalism. 

Pact with A. N. P. A. Sought 
by New Pressmen’s Union 

All Agreement* Must Receive O. K. 

of Entire Membership — May 

Seek A. F. of L. Charter 

St. Louis, Nov. 26.—Resolutions fav¬ 
oring an arbitration agreement with 
the American Newspaper Publishers’ 
Association were adopted at the final 
day’s session of the organization meet¬ 
ing of the United Association of News¬ 
paper Web Pressmen and Juniors of 
North and South America, which was 
held in St. Louis last week. These reso¬ 
lutions follow: 

Resolved, That the convention go on record 
as favoring an arbitration agreement with the 
American Newspaper Publishers Association, 
and the Board of Directors are hereby in¬ 
structed to negotiate an agreement with the 
representatives of the above association, and 
any agreement arrived at shall be .submitted 
to the popular referendum vote of the mem¬ 
bers for their approval 

Other resolutions include the assur¬ 
ance that all contracts will be adhered to, 
as stated in Editor & Publisher last 
week; declare for “group insurance,” 
covering the entire membership of the 
association; members to retain their 
present international number, and the 
continuation of affiliating locals under 
their local until the new association re¬ 
ceives a charter. 

These officers were elected: Presi¬ 
dent, Frank Pyle, Pittsburgh; first vice- 
president, Hugh J. Gordon, St. Louis; 
second vice-president, J. W. Addison, 
Toronto; third vice-president, J. Taylor, 
Detroit; secretary-treasurer, L. Kreitler, 
New York. 

These officers will serve until a char¬ 
ter is obtained. Failing in obtaining a 
charter from the International Printing 
Pressmen and Assistants’ Union, from 
which the web pressmen are seceding, 
they will apply direct to the American 
Federation of Labor. 

(by telegraph) 

Indianapolis, Ind., Nov. 24.—In con¬ 
ference Saturday, H. N. Kellogg, labor 
commissioner of the A. N. P. A., told 
representatives of the new Web Press¬ 
men’s Union that recognition could not 
be given unless and until new organiza¬ 
tion came to front with a solid member¬ 
ship of all union web pressmen in the 
country, so as to avoid conflict with 
1. P. P. & A. U. Any other course, he 
said, would be asking publishers to vio¬ 
late contracts with the 1. P. P. & A. U. 
and this would not be done. 

McCracken Doubles Hi* Burden 

Laramie, Wyo., Nov. 25.—F. M. Zim¬ 
mers, the last two years manager of the 
Boomerang, Bill Nye’s old paper, is re¬ 
tiring from the active management of 
the paper, but still retains an interest. 
Tracy McCracken, editor of the Boom¬ 
erang for the last two years, has as¬ 
sumed the management and announces 
that the company’s capitalization is to be 
increased soon to $40,000. 

Frank Sheridan, of the Sheridan, 
Shawhun & Sheridan Company, New 
York, has gone abroad in connection 
with the Bethlehem Motors and the 
American Bosch Magneto Company ac¬ 
counts, which are handled by his agency. 

$400,000,000 
Worth of meat products 
are produced annually in 

ILLINOIS 
This looks like big money—but 
it is only twenty per cent, of the 

$2,000,000,000 
Worth of manufactured products 
which take revenue into that 
great state every year. 

With an income like this, added to 
the income derived from 250,000 
farms valued at $3,509,000,000 
(The highest valued farms of 
any state in the Union), Illinois 
is a mighty good territory to 
cultivate. 

Illinois daily newspapers stand 
second to none in influence and 
pulling power. 

Rate for Rate for 
2,5M lt,MS 

Circulation Lines Lines 

Aurora Beacon News. .(E) 16,000 .045 .045 

Bloomington Pantograph .. .(M) 17,024 .035 .035 

Champaign Daily Gazette.. .(E) 5,289 .015 .015 

;|:Chicago American . .(E) 326,998 .40 .40 

Chicago Herald-Examiner . .(M) 312362 38 31 

Chicago Herald-Examiner . .(S) 594387 33 .40 

Chicago Daily Journal. .(E) 115,932 32 .18 

tChicago Daily News. .(E) 373,000 .48 .48 

Chicago Evening Post. .(E) 5U27 35 .12 

Danville Commercial News. .(M) 15387 .035 .035 

Elgin Courier . .(E) 8,125 .025 .025 

Moline Dispatch . .(E) 10,133 .03 .03 

Peoria Star . .(E) 22364 .05 .04 

Quincy Journal . .(E) 8342 .025 .025 

Rockford Register-Gazette .(E) 12,931 .03 .03 

Sterling Gazette . .(E) 5,085 .02 .02 

Total Circulation . 1395.086 $237 $235 

Government Statements, October 1st, 1919. 

tPublisher’s Statement. 
^Government Statements, April 1st, 191#. 
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WOMEN MUST SUBMIT TO SAME TRAINING AS 
MEN TO ATTAIN SUCCESS IN JOURNALISM 

in the city tremendously, the demand 
for factories continues, and advertise¬ 
ments appear daily from manufacturers 
and captains of industry who requirr 
modern works preferably with room to 
extend.” 

It is a trite truism that a city is 
known by the newspapers it keeps, and 

... r> L • • . ^ . . , , , . • Birmingham is especially fortunate in 
Viscount Burnham m an interesting paign. The figure is a little short of Empires have had the machinery all respect. Its leading morning paper 

speech, in which he said he felt as if the Irish linen appropriation, which was ready at hand as we have it today • • • sir Charles Starmer’s Birmingham 

\ BOUT one hundred and fifty women 

^journalists gathered at a Victory vUcount Bumham Tclls the British Society of Women 
Banquet of the British Society of Worn- w' i* i i— r* a J • 
cn Journalists, presided ov^r by Miss Journalists—Engflish Eirms Prepare to Advertise 
M. F. Biliingham. the Society’s presi- America—Other Oversea News 
dent. Prince Albert was to have been 
present but his place was taken by Brig- - 
adier General, the Earl of Athlone. $400,000 on publicity in such a cam- train? asks Mr. Higham. No ancient 

he were addressing the severest critics $450,000. 
of the new world, added that as women _ 
journalists were now competing on equal War 
terms with men, it was unwise of them Benevolence Come. Out 
to trust altogether and alone to the 
natural intuition of their sex. They ^ report of the National Union 

We can challenge thought and engender the morning daily with the larg- 
an uncommon devotion in the many circulation between London and 
through that mighty modern medium Manchester, and this journal has just 

taken in hand the development of tht 
Then Mr. Higham releases his plan. electrical power, lighting and heat- 
“We have a method of imparting j„g services, and is running a special 

knowledge which seems to act like series of page features devoted to the must submit to the same irksome train- Journalists presented at the Bir _^__ _ ____ senes < 
ing as the men who were competing with Conference, is told for the magic, simply because it touches and subject 
them. Intuition was not everything. It time some of the work of the teaches millions of minds at once, 
did not provide a livelihood in the world Overs^s Committee in war-time, under when nations in the past have set up 
in which we lived. 

In his view it would be unwise for 
them at present to entrust their interest 
wholly to those professional organiza¬ 
tions which were being formed for jour¬ 
nalists as well as other people on the 

Lord Burnham. national ideals there has been little 
In some instances Belgian journalists f^r at least a generation, be- 

with their wives and children, arrived the teaching was only given 

New. Service by Aeroplane 

A NUMBER of English papers are 
making increasing use of aeroplanes 

in London, or other towns on the coast through the churches, schools, and uni- for their news services. The London 
or inland, in a state of destitution and ^ersities. Daily Express frequently prints French 
exhaustion, having crossed the Channel ..d * -r . i -j i j l .i. 

........ pcup.c uu u.c j, But If we set up a national ideal dispatches received by this means, the 
trade-union model. Although he did not ^ ,ramoed for lon^ distances deliberately, continuously. Weekly Dispatch secures its Pans gos- 
l.no» ,h..he „a, aUogc.heri„ta,o, „t “a'^^arCZr^ate. a^ and publicly promoted i, in ,he adver- correspondent b, 
their organizing themse ves on the prin- homeless refugees. With the help newspapers, on ^ ‘ the Era, the English 
ciple of division and distinction of sex, ^f an emergency advance from the and through Je cinema. J* newspaper has now ar- 
he certainly did not think the time had j • • j r a very quick difference could be made is. j 
yet come i^hen they could afford to do o7 such^t eT 
without an organization based on that * In Te eaHy -oTtliT^ 

occupation of Belgium, means were In my opinion, this is the most as- 
If they entrusted their interest entirely found to send money from the fund to bounding thought of modern time. We 

to mixed bodies he did not think, judg- the parent Association, in Brussels, in “" create a new outlook; we can 
mg from the trade-union example, they aid of its measures for the relief of thought; we can move human 
were likely to fare well. When pre- members who were permitted or com- '""^y *"y direction by organised 
siding over labor conferences he had pellcd, temporarily or permanently, to persuasion—or, to put it 
been somewhat amused to hear how ar- remain in the country, though deprived ?]“"“y> “y advertising an emotional 
dently and hotly the claims of women of their means of livelihood by the •. • • 
to equal pay under equal conditions had control or suspension of their journals, education — one stupendous piece of 
been pressed by advocates of the men’s In the light of correspondence al- Propaganda to teach a fundamental 
unions. Of course, one obvious result ready received from members of the therefore non-sectarian principle 
under present conditions would be that Section Anglaisc, since their return, living which when assimilated 
women would be pushed out of their and from other communications, the automatically dispel half our 
jobs. committee anticipate that the whole of problems and make the^way easy for 

It might enable them to make the great the balance will le required in aid of solution of the rest, 
sacrifice for a great principle, and their such means as exist of giving necessary There has probably been no finer or 
families. Therefore on the whole, he help in Belgium, to Belgian journalists higher purpose suggested for the ap- 
thought they were wise to have such a many of whom are in severe and con- pbc^Bori of advertising than this of 
strong society as this to protect their in- tinuing need, and delays attending the providing an appeal to a nation s emo- 
terests and to see that they had equal restoration of their journals to ap- fo such a lofty end. 
opportunities without necessarily claim- proximately normal conditions of issue 
ing to have exactly the same rate of re- Birmingham Helped by It. Pre.. 

There arc few cities in the United 
Kingdom which can boast so rapid 

a growth, both in size and influence, as 

Two More Briti.h Indu.trie. 
to Adverti.e in U. S. A. 

muneration or exactly the same condi- Britain’. Adverti.ing M. P.’. 
tions ofwork. Plea for Propaganda 

^ j r* F. HIGHAM, M.P., is nothing if 
they would pardon the phrase, found an earnest advocate of the Birmingham. Its development has been 
their manhood as well as their woman- publicity principles he practices, and remarkable, and today it stands as one 
hood, and had proved that they could j^is writings have all the conviction of of the foremost manufacturing towns 
have the fulness of a new dignity with- knowledge as well as belief. Perhaps >" country, the metropolis of the 
°i!i res ining qualities of their nothing he has done— save only his Midlands, forming the chief shopping 
old dignity. Scientific Salesmanship—has centre for a district in which, it has 

- created so wide an interest as his been computed, there are more than 
plea for a mass education, by adverits- four million inhabitants. Its growth 
ing, in the responsibilities of the in- bas been steady, its prosperity continu- 

T dividual to the State. This was pub- ous, and today it is enjoying an indus- 
HE Irish Linen Society’s plan of lished as a two column article in the rrial activity the benefits of which will 
campaign to promote a demand for King PosT and T leader of the be felt for many years to come, 

their products in the United States has same length devoted to a discussion Owing to the variety of her industries 
aroused wide interest in other British and an endorsement of the principles Birmingham escaped anything approach- 
industries. Now, the lacemakers of expounded. ^ slump in trade when the war 
Nottingham, and the textile manufac- Mr. Higham claimed that an emo- ceased. During the war many new fac- 
turers of Manchester, are both engaged tional appeal is necessary to provide todies were built to meet the demands 
in serious consideration of the question the right solution to the problem of fulfill Government contracts, 
whether they cannot profitably follow whether "we are on the verge of All these works have been retained, 
the lead of the Irish linen industry. either the biggest social cataclysm the their organizations adapted to peace 

The methods of the latter (already world has ever seen or taking part time requirements, and they have al- 
described in Editor & Publisher) are in the accouchement of an era which ready proved a great industrial asset, 
being investigated, and if they are con- will show unparalleled accomplishment.” affording the previous much needed op- 
vinced, as they doubtless will be, that When civilisations have trembled in portunity for manufacturers of expan- 
their export trade can be increased by the past has there ever been any or- sion. 
this means, their decision will follow ganised effort to harness public opinion It is significant that in spite of the 
promptly. The Manchester textile to constructive thought and the kind of numerous works built during the war, 
houses are said to be prepared to spend action such thought brings in its thus increasing factory accommodation 

Keeping Up With 

The Times 

A FACT A WEEK 

John Jones’ family and 
William Smith’s and Henry 
Brown’s read one Washing¬ 
ton evening paper. But 
John Robinson’s family and 
Albert Smith’s read The 
Times and don’t read the 
other paper. 

That’s the Washington 
circulation situation. The 
advertiser doesn’t and can’t 
cover the city by announce¬ 
ments that only John Jones’ 
family and William Smith’s 
and Henry Brown’s see, and 
there is the same business 
reason for wanting the 
trade of John Robinson’s 
family and Albert Smith’s, 
who are each spending 
$2,000 a year. 

Washington is a two- 
paper town and The Times 
is one of the two. 

The Washington Times 
WASHINGTON, D. C. 
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Gathered at Random 

Unkr the head of “The Senate and 
the League” the New ^’ork Globe recent¬ 
ly left six inches of blank space, elo¬ 
quently expressing the Globe’s opinion 
of our revered political leaders. Even 
in a period of newsprint shortage this 
daring expedient seems justified. For 
if one were to stop and consider, for 
instance, what might have been said 
in that space—especially if put in jason- 
rogersese—one instinctively shudders. 
.Vow and then blank space is, indeed, 
golden. 

Barry Paris, Bide Dudley, Fenton 
Dowling, Damon Runyon, George Larke, 
Harry Hazelwood, Roy Hinds, Jack Vei- 
ock, Frank Lamb, Ollie Newman, Ira 
Crist, H, C. Hamilton, Arthur La Hine, 
Tim Burns and Jesse James all resided 
in St. Joseph, Mo., once but not at the 
same time. Even St. Jo would not stand 
for that. 

A« Others Judge Us 
Davenport, Ia., Nov. 13.—Dan Drost, pub¬ 

lisher of the Rock Island News, can neither 
rtid nor write, according to the testimony 
of Harry Hamilton, formerly his editor. 

Drost is on trial for criminal libel. 
Hamilton is serving a year in jail for the 

same crime. 
Drost is trying to prove that he is not 

pnblisher of the scandal paper whose circula¬ 
tion in Davenport has been suppressed by the 
inthoritics. 
Hamilton turned state’s evidence this morning, 
swearing he took his orders from Drost and 
that Drost could neither read nor write. 

Drost is an ex-pugilist. 

Who Would Have Thought It? 

Cambridge, Mass., Nov. 17.—^John K. Clark, 
who has been appointed lecturer on New York 
practice at the Harvard Law School, was 
irsduated from Yale in 199,—Evening Post 
(New York). 

Fluttering Hearts! 

“One of the first signs of real love is when 
1 man begins to urge roast beef and potatoes 
on a girl and to urge her to wear heavy 
winter underwear.”—Dorothy Dix. 

“Personally we should say that when a 
jroung man begins to talk to a young woman 
about her underwear—winter, summer, fall, or 
spring—he has left the fir.st stage far behind.” 
-H. J. Phillips, Globe (New York). 

Worse Than We Thought 

Barcelona, Spain, Nov. 17.—The labor situa¬ 
tion here has become more serious. There is 
rowing unrest among the leading labor 
onions.”—American (New York). 

Another One 

Wareham Smith, director of Lord 
.Vorthcliffe’s Associated Newspapers, 
Ltd., who is visiting in this country, re¬ 
cently stopped in a Washington, D. C., 
cigar store to make a purchase. 

“Englishman, aren’t you?” asked the 
clerk, after an exchange of ideas on 
popular brands. 

“Yes.” 
“Well, drop in again,” invited the 

clerk, “I like to talk to Englishmen. 
There was one in here yesterday, too.” 

The Opera 

In these days of newsprint shortage, 
when pound after pound of the rare ma¬ 
terial of which newspapers are made is 
being wasted to tell a public, interested 
principally in sugar, the color of stock¬ 
ings that Mrs. Over-Monied wore as 
*he chatted pleasantly with Mrs. Here- 
Now — smothered in pearls — while 
Caruso sang, it is refreshing to find 
Alexander Woolcott’s “Second Thoughts 
of First Nights,” in the New York 
Times, and we are reprinting it for you: 

“The opera season in Columbus Circle 
^wed for the week last Monday night, and a 
Wa audience was assembled to hear ‘The Yeo- 
®en of the Guard.’ It was shrewd of Director 
A 3 c *. *0 select (his gem from the Gilbert 

Sullivan diadem, because, despite the ex- 
HSWite musical setting which the great Eng- 
‘••anian provided for Us pensive libretto, it has 

never been distressingly popular, and not many 
people could be expected to sit through it 
patiently. 

“The Park parterre and the famous first bal¬ 
cony presented an impressive spectacle for the 
grand opening of the ‘Yeomen.’ Of course, 
not every one was in his place when the con¬ 
ductor’s baton was lifted for the opening 
strains of the overture, a dozen people ar¬ 
riving three or four minutes late, according 
to the custom of Dame Fashion, which we 
music lovers helplessly deplore. 

“Many notables were glimpsed in the throng. 
It all seemed very different from the carefree 
pre-war days, when the clothing present on 
such an occasion would have cost much less. 
It was estimated, for instance, that the feet 
which kept time to the ‘Whom Do Ye Ward?’ 
melody were shod at an expense of $14,500—■ 
footgear which before the war would have cost 
only $6,872. 

“Miss Edna Ferber was a striking figure in 
gun-metal velveteen, edged with skunk, and 
carried a large, bright-green fan. The Irving 
Brocks were in the old Brock seats at E 101- 
103. Mrs. Brock was in warm brown peach 
bloom, edged with nutria, and carried a pocket- 
book. Captain Brock wore a simple ante¬ 
bellum suit of some unobtrusive shade. 

“Kelsey Allen wore the conventional black, 
with a thin, fine, white thread. He wore a 
.stunning scarfpin, rumored to have cost $7.50. 
The whole effect was crowned by a dome¬ 
shaped headdress of stiff black felt. He was 
the dinosaur of all eyes. 

“Robert Wheelwright, a celebrated Gilber- 
tian, was becomingly attired in a tall suit. 
Captain Franklin P. Adams wore a simple 
costume of mixed tweed, a cravet of roseate 
mauve, and a pair of old army shoes. 

“Mrs. Maximilian Foster wore a maroon 
broadcloth, edged with mink, and her guest, 
Margaret Mayo, was in a simple street suit of 
brocaded ciel blue satin. Frederick Schang, 
Jr., Herb Roth, and William Slavens McNutt 
all wore blue serge, with Mr. Schang achiev¬ 
ing a modishly decorative effect by the addition 
of tan spats and tortoise-shell spectacles. 
Ralph Block was in prominently checked gray, 
with a sweater of severely simple design to 
match. Minor S. McLain, formerly known 
as the Apollo of the Navy and ijuite famous 
for having been kissed m public by Mary 
Garden, also wore blue serge, but was the 
observed of all observers. In such an as- 
.semblagc no one noticed Mrs. Hartley Man¬ 
ners. 

“Mr. and Mrs. Edward Kellogg Baird, 
Mr. and Mrs. Howard Chandler Christy, Karl 
Kitchen, Major Cushman Rice, Suzanne West- 
ford, and Martine Rittenhouse, a cousin of 
our own (..ady Ribblesdale, also were present, 
and, needless to say, all wore clothing.” 

Elmer Rigdon, whose 14-year-old 
“Police Court Column” in the Pittsburgh 
Press, was put out of business by the 
great drouth, appeared as Si Perkins 
in the Bellevue, Pa., town hall last 
Tuesday night. 

A Thought for PurUta 

Richard Harding Davis’s best and 
widest read story “Gallagher,” was de¬ 
clined by Richard Watson Gilder, of 
Century, because it was too slangy. 

A certain person, who patronizes the 
same pay window that we do, on his 
recent return from a tour of Maine, 
Vermont and New Hampshire received 
the following free reading notice in the 
column conducted by H. I. Phillips 
in the New York Globe: 

“Josiah Bruce Keeney, peerless ad¬ 
vertising man, while on a tout in New 
FZngland, noticed this appealing sign on 
a window in Dover, N. H.: 

A. BUTCHER 
Barber Shop.” 

Surpriaing 

“Looney, Chauffeur, Not Drinking”— 
Headline in the Bronx (New York) 
Home News. 

Howe Buys Old College 

Atchison, Kan,, Nov. 25.—Gene 
Howe, editor of the Globe, has pur¬ 
chased the property of the Midland Col¬ 
lege, recently abandoned here. It is 
reported he will turn it over to St. Ben¬ 
edict College, for a new school building. 

Women Allowed Their Say 

Kansas City, Nov. 25.—The Post 
announced this week the winners of its 
contest for the best letters criticizing 
the Post and telling what the women 
readers liked best, or disliked. More 
than 21(K) letters were received. 

Every National Advertiser 
would have his copy running 
NOW in the W isconsin 
Dailies if he had had the 
R I'G HT information 
brought before him when 
he could THINK IT 
OVER! 

If he realized how a few CITIES 
having wholesalers and daily papers 
cover the country trade; how much 
this tight little state produces in 
agriculture; how its cities measure 
up with other cities in the VALUE 
they ADD in manufacture ; and 
what a wonderfully few things they 
MAKE and what a LOT they buy 
outside—he would make haste 
to get his goods placed and his 
advertising started in the 
DAILIES. 

If you haven’t this information and 
are alive and alert and “on the job,” 
as it were, why just pick your spot 
and your paper and write to the 
publisher for information. You’ll 
get it, and get it right. 

Papers Circula¬ 
tion 

Rate for 
5,000 lines 

lAppleton Daily Post. .(E) 4387 .0143 

Beloit News . 

Eau Claire Leader-Tele- 
.(E) 7,029 .025 

gram . (ME&S) 8,776 .03 

Fond du Lac Commonwealth. .(E) 6,026 .02 

tGreen Bay Press Gazette.(E) 11,011 .025 

Kenosha News . .(E) 4394 .0178572 

La Crosse Tribune and Leader- 

Press . ...(E&S) 12,452 .03 

Madison (Wis.) State Journal (E) 13,728 .035 

fMadison (Wis.) State Journal (S) 10,891 .035 

*Milwaukee Wisconsin News..(E) 70348 .12 

Milwaukee Journal . .(E) 101,320 .16 

Milwaukee Journal . .(S) 93347 .16 

Milwaukee Sentinel . ..(M&E) 75,905 .13 

Milwaukee Sentinel . .(S) 6O34O .13 

Racine Journal News.... .(E) 7,631 .03 

Sheboygan Press . .(E) 6,783 .025 

*Superior Telegram . .(E) 18,154 .04 

Wausau Record-Herald . .(E) 5386 .02 

Governnient Statements, October 1st, 1919. 

fA. B. C. Statement, April 1st, 1919. 

^A. B. C. Statement, October 1st, 1919. 

*Publisbers’ Statement. 
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FIGURING HIGHER RATES The present crisis will serve at least one 

useful purpose; Publishers will learn more 
about their costs than they have ever before 

known. That knowledge will have enduring value. 
It will help in solving rate problems in the fu¬ 
ture as well as for the moment. 

What ratio of the total publishing costs does 
news print represent? What proportion of your 
increased costs, as compared with the date of 
your last rate card, is due to the added cost of 
paper? 

it is a natural error to assume that, if the 
price of news print has increased fifty per cent, in 
that period, the rates for advertising should be 
increased fifty per cent. This would be sound 
reasoning if the cost of paper represented the 
total publishing costs. But, while paper cost is 
perhaps the largest single item of expense, it by 
no means constitutes the total upon which rate 
increases—either for subscriptions or advertising 
—should be based in order that revenues shall 
keep pace with advancing costs. 

The proportion of paper cost to total costs 
must be taken into account in determining what 
rate of increase is demanded. 

If, for example, W'ithin the period under an¬ 
alysis, it is found that labor and other operating 
costs have not advanced while the price of paper 
has jumped sixty per cent., it would be manifestly 
unnecessary and unfair to advance rates sixty per 
cent. The advance in rates must be based on 
total average increases in costs. If paper repre¬ 
sents one-third of the total costs of production 
then a twenty per cent, raise in rates will take 
care of this increase. 

What part of the increased costs should be 
covered by advertising and what part by sub¬ 
scriptions is a matter to be decided judicially, 
with a real purpose to safeguard the interests of 
both advertisers and readers. 

Out of the present complex situation there 
should emerge a better standard of cost account¬ 
ing, upon which may be based all readjustments 
of rates. 

TRADING ON CREDULITY 
■¥ * JHEN will business and professional men 
y learn that “newspaper” influence is not 

something to be purchased? 
In New York a young man has been appre¬ 

hended and brought to book after having posed 
as a representative of a leading press association, 
claiming to be able to secure favorable publicity 
in the columns of hundreds of newspapers for 
those who “subscribed" stated sums for the sup¬ 
port of a book publishing venture. The astound¬ 
ing feature of the case is the fact that some 
business men appear to have fallen into the ab¬ 
surd lure and to have donated various sums to 
this glib peddler. 

In Kansas City the newspapers have disclaimed 
any knowledge of or connection with another en¬ 
terprise whose sponsors posed as newspaper men 
speaking in behalf of newspaper men. The effort 
was made to secure supporting subscriptions from 
Kansas City business men for meeting the ex¬ 
penses of a “state convention” of editors to he 
held there. 

As has been related in the news columns of 
Editor & Publisher, this same scheme has 
been attempted elsewhere in the West, but its 
promoters have not met with any considerable 
success. 

Business men—all men—should understand that 
newspapers do not sell editorial immunity or fa¬ 
vor on any terms and that the peddler who offers 
such a commodity is an imposter. And they 
should understand that newspaper-men are not 
mendicants or seekers of contributions from those 
to whom, at some time, it might be possible for 
them to render a favor. 

It should be the task’ of all newspapermen to 
run down and place within the clutches of the law 
all human vultures who attempt to trade on their 
good name and prestige. The “We Boys" fraud 
will not die until the newspapermen of the coun¬ 
try kill it. And it has lived much too longl 
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I A L 
THE ERA OF CO-OPERATION 

IF national isolation is “Americanism,” as the 
senatorial opponents of the Treaty and League 
Covenant would have us believe, why not 

League Covenant would have us believe, why not 
apply that policy to domestic as well as to inter¬ 
national political relations? 

The states of the Federal Union often chafe 
under the restraint imposed upon them by our 
form of super-government at Washington. Would 
it be good Americanism for these states to claim 
the right of isolation and to conduct their own 
affairs without interference by or obligations to 
the Republic? 

Counties sometimes feel like seceding from the 
states of which they arc a part, and asserting the 
“American” principle of the right of isolation. 
Should they be encouraged to cut the state and 
national “entanglements” which sometimes place 
upon them mandatory duties and responsibilities? 

Cities occasionally feel the yoke imposed upon 
them by county, state and national governments. 
Have our cities the same right to isolation which 
the Senate majority claims for the nation? Is 
there any social order possible, under this spuri¬ 
ous doctrine, short of a tribal system? 

Happily, we are a nation, one and indivisible. 
No political ‘division of the Union is permitted 
to shirk its responsibilities upon the plea of its 
right of isolation. 

As a nation we may cravenly contend for the 
right to stand aloof from the rest of the world— 
asserting' our “Americanism” as a plea in ex¬ 
tenuation—but we cannot alter the fact that iso¬ 
lation for us is utterly impossible. The great 
war made forever futile the efforts of nations 
to avoid their international duties and burdens. 

Our senatorial majority has amazed and 
stunned the peoples of the world by proclaiming 
for the great Republic a policy of seclusion, self¬ 
ishness and “isolation.” This attitude has been 
assumed in spite of the fact, plain even to school 
children, that the vital interests of America are 
woven inextricably into the fabric of the world’s 
life. The threads cannot he unravelled without 
destroying the fabric itself. , 

“Where there is no vision the people perish.” 
That was the conclusion of the wisest of the 
ancients. The Republic stands at the parting of 
the roads—and that road which leads to the 
abyss has been marked by a stolen signboard, 
on which is inscribed “Americanism.” The other 
road is Duty and Destiny, the highway of real 
Americanism. It leads to brotherhood. Fol¬ 
lowing it we shall take our rightful part in the 
healing of the nations, serve mankind to the 
measure of our giant stfength, abolish war, in¬ 
justice, anarchy, famine; help restore the joy and 
beauty of life to sorely stricken peoples and bring 
once more to the minds and hearts of men the 
Patmos vision of the City Four Square I 

Americanism does not mean selfish isolation— 
it means unselfish service! 

WHILE but one year old, the National As¬ 
sociation of Daily Newspaper Advertising 
Managers has already taken its pUct 

among the substantial craft organizations in this 
field. The annual meeting in Chicago was marked 
by a spirit of friendly co-operation, the members 
discussing frankly the problems they are facing 
and the policies they are following. 

Vital issues confront the advertising managers 
just now. Not the least of these concerns the 
adjustment of advertising rates to present-time 
costs of production. Having, through industry 
and intiative, created a* great volume of advertis¬ 
ing for their newspapers it is now their task to 
curtail to some extent that volume without failure 
of adequate service to any advertiser and with¬ 
out loss of revenues to their newspapers. 

This is not a simple problem, however simply- 
stated; but one which calls for a new phase of 
effort. For the advertiser must be convinced of 
the fact that, under this programme for conserv¬ 
ing paper, his interests are fully safeguarded. 
This will call for campaigns of education among 
advertisers—many of whom have not yet realized 
the gravity of the paper shortage and its men¬ 
ace to the usefulness and even the existence of 
the newspapers. 

Yes, the advertising managers have a full sched¬ 
ule of work in prospect—but there is no class of 
.American business men better able to measure 
up to difficult requirements than are these clear- 
visioned go-getters, with whom achievement is a 
daily habit. 

Congratulations to Messrs. Ahern, Woodward, 
Parsons and their wide-awake associates who 
have created, just at the “psychological moment," 
a greatly needed organization! 

NO QUARTER FOR ANARCHY ATTORNEY-Gencral Palmer says there are 
327 radical newspapers now published in the 
United States, many of them openly advo-it- 

the United States, many of them openly advocat¬ 
ing the overthrow of the Government. He asks 
for legal authority to deal with them. 

In the case of the Union Record, of Seattle, 
the Federal and local officials did not wait for 
added authority in law, but closed and locked 
the doors of the plant. 

There should be no delay, pending possible 
stringent legislation by the Congress, in the pro¬ 
cess of putting a stop to the preaching of an¬ 
archy and rebellion, through newspapers or by 
word of mouth. 

“Red” publications should not be permitted to 
find a shield in the guarantee of press freedom— 
for that guarantee is given by the very system 
of government which they repudiate and seek to 
destroy. A democracy owes no protection to its 
enemies. 

Not all radical publications advocate anarchy. 
But the line should be clearly drawn between 
newspapers which aim to better conditions UN¬ 
DER OUR DEMOCRATIC SYSTEM and news¬ 
papers which aim to promote treason and revolu¬ 
tion. That publication which is in opposition to 
our form of government has no claim to the 
protection of our laws. It is an alien and hostile 
force, to be dealt with accordingly. 

Let us hope that the Congress may fix ade¬ 
quate penalties for those who thus brave the 
wrath of a tolerant people—but while awaiting 
such legislation it should be possible to suppress, 
under forms of existing law, the activities of a 
reptile press. 

icy. A shortage of news print means a shortage 
of advertising space. It’s a brand new condition, 

but it will be met without disaster. 

“ ¥) .ATIONING” of advertising space, so that 
^ A all advertisers may share it is the new pol- 
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Melville e. stone, general 
manager of the Associated Press, 

will sail from New York on November 
29 on the S. S. Adriatic, to arrange 
the A. P. European news connections 
which were interrupted by the war. 

Arthur G. Newmyer, associate pub¬ 
lisher of the New Orleans Item, is the 
father of a neweight-and-a-half pound 
son, born November 16. 

E. Lansing Ray, president of the St. 
Louis Globe-Democrat, was in New 
York on a business trip, leaving for 
home last Thursday evening. 

Abraham Cahan, editor of the Jewish 
Daily h'orward. New York, was a Chi¬ 
cago visitor last week, addressing several 
large gatherings of his race on alleged 
Polish persecutions of his race. Mr. 
Cahan recently returned from a tour of 
investigation over parts of Europe. 

Edwin A. Grozier, who as editor and 
publisher of the Boston Post, has always 
been noted for his generous considera¬ 
tion of other newspapers, illustrated that 
trait last week by sending his check for 
$100 to the American Christmas Basket 
Fund which, like the Post’s Santa Claus 
Fund, is designed to help make Christ¬ 
mas happy. 

William E. Moore, former managing 
editor of the Chicago Inter-Ocean, was 
greeted with acclaim by many old con¬ 
ferees in the newspaper field when he 
returned to Chicago for a temporary 
stay this week. He returned this August 
from France”, where he first served as a 
captain on the General Staff in charge 
of the Pictorial History section of the 
army. He is about to have a Pictorial 
History of the World War published by 
Hanson & Co., Chicago. 

Frank B. Nichols, publisher of the 
Bath (Me.) Daily Times, was appointed 
by Governor Milliken as a delegate to 
the international convention of the 
Young People’s Men’s Christian Asso¬ 
ciation at Detroit this month. 

Dr. Henry J. Waters, editor of the 
Kansas City Weekly Star, received two 
unusual honors this week. He was sel¬ 
ected by President Wilson as one of the 
members of the conference that will at¬ 
tempt to settle the labor disputes early 
in December, and Governor Gardner 
named him as a Missouri delegate to 
the eleventli annual convention of the 
Southern Commercial Congress, which 
meets in Savannah, Ga. 

Senator Arthur Capper of Topeka, 
head of the Capper Publications, has 
announced his acceptance of the post of 
a director of the National Association 
of the Advancement of Colored People. 

F. J. B. Livesay, western manager of 
Canadian Press Limited, who acted as 
correspondent in France during the lat¬ 
ter part of the war, is now in Toronto 
passing the proofs of his hook, “The 
Last Hundred Days,” which tells the 
story of Canada’s effort in the final 
push for victory. 

Capt. Charles A. Bonfils, former man¬ 
aging editor of the Kansas City Post 
mtd the first American Red Cross officer 
to enter Hungary to aid in the work 
of rescuing wounded soldiers on the 
battlefield, during the recent war be¬ 
tween Rumania and Hungary, has been 
commended by the commanding gen- 
eral of the Sixth Rumanian army, to 
which his unit was attached. 

W. B. Sullivan, whose ill health a 
few days ago caused him to relinquish 
his duties as president of the Charlotte 
(N. C.) Observer, has gone to New 
York for an extended stay. He is ac¬ 
companied by his wife and little 

daughter, and they have leased an apart¬ 
ment at 1078 Madison avenue. 

Thomas J. Flaherty, editor of the 
Portland (Me.) Sunday Telegram, has 
returned from a vacation passed in Bos¬ 
ton and New York. 

E. T. Meredith, president of the Asso¬ 
ciated Advertising Clubs of the World, 
will visit the clubs of the Pacific North¬ 
west early next Summer, according to 
a letter received from him by Governor 
Olcott of Oregon. 

A. O. Moreaux, publisher of the Rock 
County Herald, at Luverne, Minn., and 
former president of the Minnesota Ed¬ 
itorial Association, is enjoying a double 
felicity. He has just been married and 
is one of thirty-two men acquitted at 
Mankato on charges of conspiracy to tar 
and feather John Meintz of Luverne, 
who got in bad with the community by 
disloyal utterances. 

A. E. Bass, publisher of the Bangor 
(Me.) Daily Commercial, has been 
elected a director of the Eastern Maine 
State Fair Association at Bang <r. 

T. B. Eldridge has been elected 
mayor of Raleigh, N. C., succeeding the 
late James I. Johnson. Mr. Eld-idge is 
a former newspaper man, having been 
editor of the Lexington (N C.) Dis¬ 
patch, which he founded, also the 
Greensboro News, Raleigh Morning 
Post and Raleigh News and Observer. 

Lester W. Humphreys, who took up 
the practice of law a few years ago 
after serving as a reported on sc’ era! 
Portland newspapers, has just been ap¬ 
pointed United States Attorney for 
Oregon. 

F. G. Hubbard 

IN THE EDITORIAL ROOM 

Major R. Moore, late of the Canadian 
army, and a former Edmonton newspa¬ 
per man, is now writing editorials for 
the Winnipeg Telegram. 

C. V. Combe has resigned as editor 
of the Manitoba Veteran, published at 
Winnipeg, and has become interested in 
mining. F. H. Williams, who saw three 
years service overseas and a former re¬ 
porter on the Winnipeg Free Press, is 
acting editor. 

Rev. W. B. Norton, for 11 years past 
religious editor of the Chicago Tribune, 
has been granted a 12-month leave of 
absence to tour the world doing public¬ 
ity work for the Inter-Church World 
Movement of North America. Dr. Nor¬ 
ton will, however, continue to despatch 
to the Tribune stories of affairs and 
conditions in the lands he is to visit. 

William C. Firebaugh, for the past 
five years assistant librarian of the Chi¬ 
cago Public Library, has been engaged 
by the Chicago Tribune to manage its 
office library and expand the scope of 
its contents. 

John L. Spellman, veteran City Hall 
reporter and for years past on the local 
run of the Chicago Tribune, has suc¬ 
ceeded Sheppard Butler as automobile 
editor, writing “Exhaust Echoes” on the 
daily sporting page, and “News and 
Comment of Motordom” in the Sunday 
edition. Mr. Butler has become assist¬ 
ant Sunday editor. 

Sidney Smith, feature cartoonist for 
the Chicago Tribune, is a proud man 
nowadays. His comic characters. The 
Gumps, are shortly to make their debut 
in animated movies, and there is a pop¬ 
ular farce playing in southern Illinois 
the characters of which arc Smith’s 
Andy, Min, Chester, Mother and Uncle 
Bim. 

James McGovern, recently discharged 
from the Navy after two years transport 
duty, has joined the editorial staff of 
the Philadelphia Press. 

Sporting Editor J. Wolfe, otherwise 

HUBBARD PINS FAITH 

ON NEWSPAPERS 

WE use about eighty per cent news¬ 
paper advertising in our busi¬ 

ness,” said F. G. Hubbard, manager, as¬ 
sistant treasurer 
and space buyer 
for Barton, Dur- 
stine & Osborn 
Agency of New 
York, in talking to 
a representative of 
Editor & Pub¬ 
lisher, “and 
among our clients 
who are using 
newspapers in 
their campaigns 
at the present time 
are the General 
Baking Company, 

and Upson Company, makers of 
H.-O. Breakfast Food. Newspapers are 
being more widely used every day as a 
national advertising medium.” 

Mr. Hubbard's native state is Min¬ 
nesota, and his home, Duluth, though 
for ten or twelve years he has resided 
in New York, wheer he has been 
actively identified with the advertising 
field. From 1909 to 1915 he was with 
the Lesan Agency in the capacity of 
assistant treasurer, and has been with 
Barton, Durstine & Osborn for just 
about a year. 

Mr. Hubbard also lived in Detroit for 
several years, and there was connected 
with the Van Patten Company and the 
Cheltenham Agency, besides handling 
the national advertising for Chalmers’ 
automobiles. 

Mr. Hubbard first started his career 
with a country newspaper, the South 
Norwalk (Conn.) Sentinel, where he 
set type, acted as a reporter, solicited 
advertising, and did everything, in fact, 
that came to hand. He says he found 
it excellent training, which in after 
years was most helpful. During the 
period of the war, Mr. Hubbard served 
his country as a military instructor at 
Stephens Institute, Hoboken, N. J. 

known as Jim Nasium, has forsaken the 
Philadelphia Inquirer for the winter 
only and has gone to Havana, Cuba, with 
what he considers a fine team of pro¬ 
fessional baseball players. The team has 

engagements lasting until the beginning 
of the rainy season, when Wolfe will 
return to Philadelphia. 

Miss Jeanne MacConathy, fashion 
artist of the Philadelphia Inquirer, has 
sailed for Paris to get fresh ideas about' 
gowns. 

Burke H. Sinclair, former city editor 
of the Omaha World-Herald and later 
editor of the Sheridan (Wyo.) Enter¬ 
prise and the Cheyenne (Wyo.) State 
Leader, is making a conspicuous success 
as director of industrial relations for 
the Midwest Refining Company, a big 
Wyoming concern. 

Lieut. Alfred E. Baker, a Kansas City 
newspaper man, and Miss Frances E. 
Abernathy were married recently in 
Coldwater, Kan. 

THE BUSINESS OFFICE 

William H. Roper, business manager 
of the Regina (Sask.) Daily Post, has 
resigned. He was presented with a gold 
watch by his conferees. Mr. Roper had 
been connected with the Post since its 
foundation. 

H. B. Williams, for the past six and 
one-half years with Printers’ Ink, has 
resigned as advertising manager to be¬ 
come vice-president and advertising di¬ 
rector of Advertising & Selling Com¬ 
pany, Inc. Before joining Printers’ Ink 
Mr. Williams was with the Red Book 
magazine. 

Hugh M. Miller has returned as ad¬ 
vertising manager of the Hickory (N. 
C.) baily Record. He left the Record 
at the outbreak of the war and entered 
service, being stationed nearly all the 
time at Camp Sevier, Greenville, S. C., 
where he had charge of the camp print¬ 
ing office. Since his discharge he has 
been connected with papers in Green¬ 
ville and Cincinnati. 

Charles D. Gibson, former advertising 
manager of the Great Bend (Kan.) 
Tribune, and now connected with the 
Newton Kansan, has been notified of 
the award of a pension, following the 
loss of a hand in a grenade explosion 
at Camp Funston, Kan., in October, 
1918. Gibson, drilling a squad, saw that 
the pin of a hand grenade in the hands 
of a recruit had been drawn accident¬ 
ally. Knowing it was about to explode, 
he took it and attempted to hurl it from 
the trench, and the grenade went off as 
it left his hand. He also lost the sight 
of one eye and was otherwise injured. 
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NEED OF APPRENTICES 
IN ADVERTISING 

President of A. A. C. W. Calls for 

“Brass Tacks” Convention in 

1920—Executive Committee 

Meets in Indianapolis 

Indianapolis, Nov. 25.—While the 
details have not yet been worked out, it 
was announced at a dinner in Indian¬ 
apolis last week that the 1920 conven¬ 
tion of the Associated Advertising Cubs 
of the W'orld would be a “brass tacks” 
affair, and that the program would be 
confined strictly to the subject of adver¬ 
tising in all of its phases. The dinner 
was given by the Indianapolis Adver¬ 
tisers’ Club to the executive officers o? 
the association and the members of the 
executive committee, and there were 
present as guests many of the contrib¬ 
utors to the $50,000 convention fund 
which was raised in Indianapolis. The 
dinner followed the meeting of the ex¬ 
ecutive board, a telegraph report of 
which was carried in Editor & Pub¬ 
lisher of November 20. 

Muct Train Apprentice* 

C. D. Murta, president of the Indian¬ 
apolis Advertisers’ Club, called the meet¬ 
ing to order and introduced Felix T. 
MeWhirter, president of the People’s 
State Bank, as toastmaster. Mr. Me¬ 
Whirter assured the visitors that In¬ 
dianapolis was proud of the fact that 
the convention was to be held iff that 
city, and that everything that can pos¬ 
sibly be done to make it a success will 
be done by the people of Indianapolis. 

E. T. Meredith, president of the Asso¬ 
ciated Advertising Clubs, the first 
speaker, said: 

“The Associated Advertising Clubs 
also is an institution for education in 
advertising. It is to train advertising 
men and to make new ones. It is to 
train apprentices in advertising, just as 
apprentices are trained in other lines of 
work. If no more apprentices entered 
the printing trade there would not be a 
printer alive in this country in thirty- 
five years. This statement is based on 
authentic statistics. 

“It is the same with advertising. We 
must train apprentices and make more 
and better advertising men for the good 
of advertising and of business. Other¬ 
wise, where will the advertising men of 
the future come from? 

“ ‘What shall we say about your tal¬ 
cum powder?”’ the advertising man 
asked. 

“ ‘Tell them it is pure, and something 
like that,’ the man said. 

“The agent refused to do this. In¬ 
stead, he first decided to ascertain why 
women bought talcum powder, and ho 
would then appeal to that reason. So 
he put girls behind the toilet goods 
counters in stores to ask women why 
they bought talcum powder. A. large 
majority of the women said they bought 
it for its odor. They did not care about 
its purity. Purity, therefore, was not 
a selling point, and the agent knew it. 
He had the girls again ask the women 
why they bought certain brands of tal¬ 
cum powder, and they said they bought 
it*because they liked the box. It looked 
well on their dressers in their bedrooms. 
They did not think of purity. 

“On comparison being made, the 
agent found that this manufacturer’s 
powder stood seventh in the list of pre¬ 
ferred odors, and that his box was not 
attractive. He found out all of these 
things before he started his advertising 
campaign. 

“These are some of the points that 
we must teach the boys who go in the 
advertising business. 

“Men who study advertising are real 
students. They are coming here to study 
advertising and how to sell and move 
merchandise.” 

Mayor Jewett of Indianapolis deliv¬ 
ered an address of welcome to the com¬ 
ing convention. Other addresses were 
made by P. S. Florea, secretary; Miss 
Jane Martin of New York, the only 
woman who ever was a member of the 
executive board; Rowe Stewart, of 
Philadelphia ; C. L. Guntz, of Baltimore; 
John Ring, of St. Louis, and Carl 
Hunt, extension secretary. Messrs. 
Rowe, Guntz and Ring told of the value 
of the conventions to their cities. 

Star Buy* Building Site 

Peoria, Ill., Nov. 25.—The Star has 
purchased for $70,000 a site on Madison 
avenue, and has started work on plans 
for a new building, which when com¬ 
pleted will be equipped with practically 
an entire new outfit of machinery. 

“BUTCHERS” OF ENGLISH 
LISTED BY SUN CHIEF 

Head Writer*’ “Multum in Parvo” 

Effort Leading Them to 

Bol*hevi*m—Other Writer* 

Condemned 

Philadelphia, Nov. 24.—“Butchers” 
of the English language, as listed by 
Edward P. Mitchell, editor of the New 
York Sun, are headline writers, report¬ 
ers and editorial writers. The head 
writer is classed as the worst offender, 
with the reporter running second. 

English, as employed in the writing 
of headlines, has become the “yellow 
peril to English speech,” according to 
Mr. Mitchell. The use of short words, 
irrespective of their accuracy, seems to 
be universal, he said. 

Mr. Mitchell read a paper the other 
evening at Houston Hall, University of 
Pennsylvania, before the Philadelphia 
Society for the Promotion of Liberal 
Studies. 

“We used to scan the headlines to 
glean the news of the day,” declared 
the editor. “But today we are obliged to 
read the story under the headline to 
find out what the headline is trying to 
convey. 

Headwriter* the Pre** BoUheviki 

“These harassed, hard-working men 
who write the headlines are, despite 
their better selves, rapidly becoming the 
‘Bolshevists’ of one of the greatest and 
noblest mediums of human expression— 
the newspaper. 

“These architects of anarchy, with 
their small stock of short words, have 
suffered a paralysis of straight think¬ 
ing, and day after day and night after 
night resort to their slender supply of 
arbitrary symbols in a topsy-turvy effort 
to express every shade of meaning in 
the English language. 

“From their small storehouse of lean 
nouns, slender verbs and slim adjectives 
they are prostituting the English of that 
class whose principal source of edifica¬ 
tion is the modern newspaper. 

“In their frenzied search for words 
short enough to fit into the arbitrary 
limits of the newspaper column they 
employ such words as ‘probe,’ ‘grill,’ 
‘vice,’ ‘nab,’ etc., to cover almost every 

range of human activity, and the results 
are often startling and grotesque to the 
lover of accurate English. 

“Their atrocious jargon is indeed a 
yellow peril to the English language.” 

The speaker compared the headlines 
on the front pages of modern news¬ 
papers with those of forty or fifty years 
ago, giving statistics. 

How Headline* Have Grown 

When the New York Times was first 
published, headlines took up 3}4 per 
cent of the front page, as compared to 
36 per cent now; the New York Sun, 

per cent in 1833 to 38 per cent now, 
and the Tribune ^ per cent to 30 per 
cent today. 

“The demand of the modern reader 
and the fierce competition between 
newspapers of today, have led to the 
use of even larger and larger, blacker 
and blacker type in the headline,” he 
continued. “But the newspaper column, 
which is inelastic, has remained the same 
width. Hence the headline artist is 
forced by the circumstances of his call¬ 
ing to maim, mangle, stultify and pros¬ 
titute the English language in his search 
for words short enough to fit into the 
newspaper column.” 

Mr. Mitchell also paid his respects to 
the news writer who, he said, invented 
involved and meaningless sentences and 
otherwise distorted the English langu¬ 
age. 

GERMAN DAILIES MERGE 
ON DECEMBER 1 

Staat*-Zeitung Will Pub}i*h Mornini 

and Sunday, Herold Evening and 

Sunday, from Herold’* 

Plant 

The consolidation that has been pend¬ 
ing for several weeks between the New 
York Staats-Zeitung and the New 
Yorker Herold, both of which have 
published morning, evening and Sunday 
papers, will become effective on De¬ 
cember 1. The Staats-Zeitung will pub¬ 
lish a morning and Sunday paper, and 
the Herold will publish an evening and 
Sunday paper. 

Both papers will be issued from the 
Herold plant, and the more valuable 
location of the Staats-Zeitung, at the 
corner of William and Spruce streets, 
will be sold. The Staats-Zeitung will 
move all its machinery with the excep¬ 
tion of some presses to the new publica- 

Public To See What a City Room Is Really Like 

“We must tell the boys what to do 
and how to meet and solve their prob¬ 
lems. The young man who spends five 
years in the advertising business not 
only gains the benefit of his five years 
of experience, but he is trained by men 
who have had ten or twenty years of 
experience. Therefore, the young man 
gets not only his own five years, but he 
also has the benefit of ten or twenty 
years more of experience, making in all 
fifteen or twenty-five years. We mjst 
not fail to do this, for it means every¬ 
thing to the young man and to advertis¬ 
ing in general. 

What Sold the Powder? 

“It is because we all want to give and 
take advice that we have decided that 
the program for the convention shall 
lie of the ‘brass tacks’ kind. 

“That there is much to be learned in 
advertising is shown by the incident of 
the man who wished to advertise talcum 
powder. He went to an advertising 
agent and told him he wished to spend 
$20,000 to advertise his powder. The 
advertising man asked him for copy, 
but the manufacturer told him he had 
none—that that was the business of the 
advertising man. 

This “still life” was shot in the local rooms of the Cleveland Plain Dealer 
during the making oT an exciting scene in the new movie play “Believe Me 
If .\11 Those Endearing Charms.” 

The actor at the extreme right (seated) is Day City Editor Stanley Knisely; 
the over-awed reporter (hand in pocket) is Robert Adams, well known actor. 
Selmar Johnson is the man working in back of Adams. Robert McLaughlin, the 
author of the scenario, and several P. D. reporters who are really working, are 
in the rear. 

Sam Brodsky, the director, who is standing beside Ernest Reynolds, the 
camera man, says this is going to be an educational film and among other things 
will show the public that newspaper city rooms are not as “crazy” and dirty as 
they are painted—in the movies. 

tion home, and new sextuple and octuple 
presses will be ordered to provide for 
the increased demands of the combined 
new'spapers. 

While both publishing corporations 
will maintain their identities, because 
they hold other interests not included in 
the merger, the affairs of the combina¬ 
tion will be directed by the following 
committee: Julius Holz and Felix 
.\rnold of the Herold, and Bernard 
Ridder, Victor Ridder and Joseph R'l- 
der of the Staats-Zeitung. 

Herman Alexander will remain as 
editor-in-chief of the Herold and Reg¬ 
inald Schroeder will continue in the 
same position on the Staats-Zeitung. 
The editorial and business staffs of the 
four present papers will be merged and 
the best men chosen to conduct the new 
papers. In the merger of mechanic^ 
staffs, the union rule of priority will 
govern the new organization. 

Financial details of the merger were 
not made public. 

Agency Open* Omaha Branch 

Omaha, Neb., Nov. 25.—The Potts- 
Turnbull Advertising Company of 
sas City has opened a branch office here. 
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aLIS INTRODUCED IN 
TRUE CRISTY STYLE 

Worcester Telegram's New Owner, a 

Graduate of Its Founder’s 

School, Is Called a 

Worthy Successor 

Some characteristic “hail and farewell” 
editorial comment appeared in the 
Worcester (Mass.) Telegram, following 
its sale last week by Austin P. Cristy 
to Theodore T. Ellis, a brief report of 
which was given in Editor. & Publisher 

of November 20. The leading editorial 
was entitled “One Work-Day 35 Years 
Long” and was as follows: 

1 “In the first number of the Daily Tele- 
Telegram, November 30, 1884, there ap¬ 
peared this editorial statement: 

The Telegram skips the sal'itatory. It aims 
at a salutatory in every line. 

“In the first number of the Daily Tele¬ 
gram, May 19, 1886, its owner, who had 
never been in any newspaper office ex¬ 
cept his own—and who never has been 
in any other since, except to call for a 
minute—^had become somewhat more 
communicative, writing this editorial: 

We are here. We come for a specific pur¬ 
pose, to print a newspaper. A newspaper that 
shall contain all the news it is possible to 
pack into the columns of the Telegram. This 
comprehensive program will be religiously fol¬ 
lowed, without fear of enemies or favor to 
friends; without truckling to party or creed, 
or cringing before the great of the earth. The 
truly great are those who read the Telegram 
and subscribe to its frank and fair statement 
of facts as they occur. Be truly great. 

35 Days Off in 35 Years 

“During the 35 years since the first 
announcement, the writer thereof has 
beeR absent less than 35 days. Some¬ 
thing less than 24 hours each day has 
been given to the endeavor to perfect 
the purposes proposed. He now an¬ 
nounces that at the very crest, thus far, 
of its success, he has sold the Tele¬ 
gram.” 

Under the title of “The New Owner 
of the Only,” Mr. Ellis was introduced 
as follows: 

“The former owner of the Telegram 
bows its new owner, emphasizing the 
declaration ‘know.’ In spite of the train¬ 
ing which the former owner adminis¬ 
tered for years to the young man who 
now succeeds him, the new owner not 
only lived, but in a few years after 
escaping from the ‘Old Man’, built up 
a great business of his own and also 
accumulated a large fortune, though 
starting with practically no money. 

“Far more important than that is the 
high standing which the new owner has 
established in the confidence of the 
business world. Nor will he ever fail 
reasonable public expectation in his con¬ 
duct of the Telegram. He takes ‘The 
Only’ when it is doing a larger business, 
probably, than any other newspaper in 
the United States, published In a city of 
size similar to Worcester. He will, in 
the opinion of the former owner, de¬ 
velop and extend the Telegram’s great 
possibilities to their full limit.” 

Paper Sold for Spot Cash 

Mr. Ellis paid spot cash for the Tele¬ 
gram and organized a new company un¬ 
der the laws of Massachusetts, known 
as the Worcester Telegram Publishing 
Company. The capital of the new com¬ 
pany is $1,000,000, of which $600,000 was 
jssued for cash. The common non-vot- 
tng stock, valued at $400,000, is held by 
I^r. Homer Gage, Frank A. Drury, I paries L. Allen, Lucius J. Knowles, 
Paul B. Morgan and George I. Rock- 
wood. Mr. Ellis holds the voting com¬ 
mon stock, valued at $200,000. The di¬ 
rectors of the corporation are: Presi¬ 
dent, treasurer and publisher, Mr. Ellis; 

directors, Mr. Ellis, Dr. Gage, Mr. 
Drury, Mr. Rockwood and Frank C. 
Smith, Jr. 

When a Boston Sunday Post reporter 
interviewed Mr. Cristy the other day, 
one of the details that the reporter se¬ 
cured was the newspaper creed of this 
well known New England editor—a 
creed which the men in his office have 
called Cristy’s Rubaiyat. It was this: 

“Get the news—get all the news! 
Get it in full detail. Get all 
sides quickly, and above all else 
correctly! Let there be no favoritism. 
Serve the public absolutely! 
Be sure you have all the facts, that 
you have them right, then hustle 
them into copy, into early copy. 
Written in the clear, quick language of 
the living. Get the news—get all 
the news." 

WARNS AGAINST I. E. A. 

Wisconsin Newspaper Men Do Not 

Support Begging Campaign 

Waus.\u, Wis., Nov. 2I.—As a result 
of solicitation here by a representative 
of the International Editorial Associa¬ 
tion, the Daily Record-Herald last' week 
ran the following at the head of its edi¬ 
torial columns under the caption 
“Warning”: 

“If any reader of the Record-Herald 
is approached by a man claiming to be a 
representative of the International Edi¬ 
torial association, or any other organi¬ 
zation with a similar name, with a re¬ 
quest for contributions for the payment 
of the expenses of a state convention to 
be held at Milwaukee this month, or for 
the support of a national home for dis¬ 
abled newspaper men to be built at 
Basic, Va., please refuse his request and 
telephone this office. The newspaper 
men of Wisconsin are not asking for 
donations for either purpose.” 

SAY RADICALS OWN UNION 

Reporters on Regular Dailies With¬ 

draw Their Names. 

Seattle, Nov. 2i.—On the ground 
that the Seattle Newspaper Writers’ 
Union is dominated by “Red” radicals 
employed on the Daily Union Record, 
Seattle newspaper men generally have 
refused to recognize the organization or 
to treat with it in any way. The few 
members of the staffs of the Seattle 
Star and Post-Intelligencer who joined 
the union at its organization have with¬ 
drawn their memberships and only em¬ 
ployes of the Union Record now com¬ 
pose the membership. 

At the meeting held for the election 
of officers this week, S. P. Donahoe, 
formerly on the copy desk of the Post- 
Intelligencer, who resigned to join the 
Union Record staff, was elected presi¬ 
dent of the news writers’ union. All 
other officers were members of the 
Union Record staff. 

HOPKINS AGENCY STAFF DINES 

Advertising Men Celebrate Firm’s 

Second Anniversary 

New Haven, Conn., Nov. 25.—Cele¬ 
brating the second anniversary of the 
Hopkins Advertising Agency, George 
W. Hopkins, head of that organization, 
recently entertained the members of his 
staff at a dinner held in the Cafe Mel- 
lone. 

At the dinner were George W. Hop¬ 
kins, president; Waldo P. Houchin, 
head of the copy department; William 
J. Slator, head of the publicity depart¬ 
ment ; Adolphe L. G. Barreaux, head of 
the art department; Mrs. Anne Burdick, 
office manager, and Mrs. W. P. Houch- 
ins. 

Be a BIG Advertiser 
for the LEAST money! 
Here is the territory that has made the greatest 
increase in manufacturing in the East; where the 
wage earners have multiplied in the greatest ratio 
this side oj the Mississippi; where the values 
ADDED by manufacture show a gain of 87% 
for a decade. 

If you had all the business you 
COULD get out of West Virginia 
by active distribution and LIVE 
Daily newspapers advertising you 
would have a RIGHT to crow! 

Have you? 

Here are the papers to start with! 
They all.answer inquiries. Of 
course, they're at your service! 

Rate Rate 
for for 

Circu- 5,(J00 Circu- 5,000 
Bluefield lation lines Martinsburg lation lines 

tTelecraph . .(M) 4,7M .«2I4 fjoumal . ...(E) 3,240 4120 

Charleston Moundsville 

tGazette . .(M) 11,91S .03 *Echo . ...(E) 1,730 .0115 
tGazette . ..(S) 11,918 .03 

tMail . .(E) 8,S43 .025 
...(M) 0,230 .02 

Clarkaburg 
•News . ....(S) 0,230 .02 

tTelecram . (E) •,82S .02 
...(E) 0,005 .017 

tTelecram . ..(S) 7,7M .02 
After Feb. 1st, 1920, .025 line flat. Wheeling 

FaiAnont tintelligencer . ...(M) 10,130 .0325 

*W. Virginian.... .(E) s.m .02 tNews . ....(E) 14,740 44 

Grafton (News . ....(S) 17,800 .05 

.(E) 2,n5 .014 

Huntington IGovernment Statement. Oct. 1. 1919. 
.(E) 8,139 .03 

.. tHerald-Dispatch (M) ll.lfS .02 tGovernment Statement, April 1 1919. 

tHerald-Dispatch (S) 11,599 .02 •A. B. C. Statement, April 1, 1919. 

File the Facts for Reference 

I 



28 

WHY NOT A LESSON 
FROM THE PAST? 

For Ecor.omy’s Sake, Compare the 

Newspaper of Today With 

That of Some Years 

Ago 

By Frank D. McLain. 

Proprietors and publishers of daily 
newspapers who are confronted with 
vexatious problems on account of the 
high cost of labor and of white paper 
might learn a few facts for their guid¬ 
ance if they would compare the news¬ 
papers of today with the product of the 
press some years back. 

Such a comparison will reveal that 
while publishers have advanced the price 
of newspapers to the readers, the price 
having been generally doubled, they are 
giving to the readers nearly three times 
as much reading matter as in the olden 
days, and if one well-known paper may 
be taken as a criterion the paper itself 
is more than five times as large as in 
former years. 

One Cent’* Worth in 1877 

When the Philadelphia Record first 
sold for one cent on June 1, 1877, the 
newspaper consisted of only four pages 
and each page had eight columns, the 
length of the column being 22 inches. 
A copy of the same paper, dated No- 
veml)er 21, 1919, selling for two cents, 
consists of 20 pages of eight columns 
each, the length of the column being 
24 inches. 

Thus, while the price of the newspaper 
has doubled, the size of the publication 
has increased from 32 columns to 160 
columns of greater length. 

The price of the newspapers has in¬ 
creased 100 per cent; the size of the 
newspaper has increased 400 per cent. 

In quantity therefore, the reader to¬ 
day is getting more than twice as much 
for his money as he did 42 years ago. 

Careful examination of the issue of 
June 1, 1877, shows that the 32 columns 
comprising the paper were divided into 
13 columns and 4 inches of advertise¬ 
ments and 18 columns and 18 inches of 
reading matter. The excess of reading 
matter over advertisements was 5 col¬ 
umns and 14 inches. 

Taking up the issue of November 21. 
1919, it is seen that the 160 columns 
arc divided into 108 columns of adver¬ 
tisements and 52 columns of reading 
matter, an increase of 33J^ columns of 
reading matter and an increase of 94 
columns and 20 inches of advertising, 
the excess of advertising over reading 
matter being 56 columns. 

Department* Cau*e Growth 

One great cause for the growth of 
reading matter in the newspapers is the 
establishment of departments. The issue 
of 1877 had but one department, finan¬ 
cial and commercial, in which the read¬ 
ing matter was longer than in current 
issues, but far more space is devoted to- 

Editor & Publisher /< 

day to quotations, chiefly because of the 
increased number of active stocks and 
bonds which are traded in daily. 

Forty years ago the sports depart¬ 
ment, now calling for pages of detailed 
reports of games, was unknown. So¬ 
ciety and fashion departments did not 
exist, here weer no cartoons or strips 
of “funnies.’ ' The lack of depart¬ 
ments did not mean that news of im¬ 
portance was overlooked, but no space 
was given to trivial events. 

Publishers of today might take notice 
of the space now devoted to “heads.” 
Men on the copy desk work with the 
idea of selling the paper and to achieve 
this purpose make use of long display 
heads extending across columns, some¬ 
times with a long binder line. In the 
issue of 1877 no display head was over 
one column in width nor more than V/2 

inches in depth. 
In the issue of 1877 no display adver¬ 

tisement was over two columns wide 
and six inches was the greatest depth, 
all save one of the display advertise¬ 
ments running from 354 to 5 inches. 
Current advertising includes offerings 
of six department stores, each covering 
from 5 to 7 columns in width and being 
nearly one column in length. 

From a position where the reading 
matter exceeded the advertising in 1877 
the newspaper has changed so that the 
space devoted to advertising is more 
than double the reading matter. 

Copy De*k Mu*t Cut New* 

During recent years foreign and do¬ 
mestic news service has wonderfully im¬ 
proved. The world war has educated 
readers to an interest in a larger territory 
and the cables are filling this require¬ 
ment. All new* may be edited down. 

All di*play head* may be curtailed. 

Here is real work for the copy editors 
and head writers and the quality of the 
batteries of such employes should be 
keyed up to the highest pitch to effect 
economy. 

There is much room for curtailment 
of such departments as are not direct 
producers of revenue. 

Instead of increasing the price of 
newspapers to readers, would it not be 
well for publishers to check up every 
column of their publications to ascer¬ 
tain where economy may be prudently 
exercised ? 

Competition may have made them too 
profligate with their space! 

Sunday Edition During Winter 

Daytona, Fla., Nov. 23.—Commenc¬ 
ing December 14, the Daily News will 
inaugurate a Sunday morning edition for 
four months of the year, during the 
tourist season, when the News, which is 
a year-round afternoon paper, branches 
out by adding the full leased wire serv¬ 
ice of the Associated Press. For the 
Sunday morning edition the Universal 
Service will be used. T. E. Fitzgerald, 
president of the Associated Dailies of 
Florida, and also president of the Flor¬ 
ida Press Association, is editor and gen¬ 
eral manager of the Daily News. 

>r November 27, 1919 

“WE BOYS” STEAL U. P. 
NAME; GO TO JAIL 

Lautman Had Victimized Many 

Banker*, Exporter* and Steel 

Men Under Title of “United 

Pre** Service” 

A new get-rich-quick graft, numbering 
big bankers, exporters and steel com¬ 
pany officials as victims, was revealed 
in New York on November 21 in the 
arrest and indictment of A. Albert Laut- 
man, masquerading under the name of 
the “United Press Service”—a play upon 
the name of the United Press Associa¬ 
tions. The indictment contained two 
counts: Obtaining $250 under false pre¬ 
tenses from the Liberty National Bank 
of New York and attempting to obtain 
$500 by false pretenses from the Liberty 
Steel Products Company. 

Evidence was secured indicating that 
in the last six months Lautman got large 
sums from his victims by trading on 
the name of the United Press Associa¬ 
tions, the telegraphic news service gen¬ 
erally known as the “United Press” or 
the “U. P.” During this time he handled 
approximately $50,000 through his ac¬ 
count in the Guaranty Trust Company. 

The Men Who Won the War 

Lautman operated by obtaining sub- 
.scriptions to a chimerical book known 
as “The Scribes Review of America, 
1914-1919,” which he represented to be 
a sort of Blue Book of the biggest con¬ 
cerns in New York and which was to be 
sent to newspapers throughout the coun¬ 
try. It was to comprise a record, he 
said, of the achievements of the captains 
of industry in their work in aiding to 
“win the war.” 

Lautman created the “United Press 
Service” on April 18 last, with a small 
office at 115 Broadway, New York. 
Shortly afterward “The Scribes Review 
of America, 1914-1919,” was evolved. 

Lautman’s practice was to phone for 
an appointment with the head of a big 
bank, exporting concern or steel cor¬ 
poration, representing himself as “city 
editor of the United Press.” 

Lautman would appear in person at 
the appointed time and offer the pros¬ 
pective victim the privilege of having his 
concern “written up” in the “Scribes 
Review of .America, 1914-1919”—“not 

The Boss Says: 
Tell ’em if they want to »ee a 

small-city-big-city newspaper to 

send for a copy of 

rjinlan 
The Evening Newspaper 

Published at Fairmont, W. Va. 

Member A. B. C 

Represented by Robert E. Ward 

New York & Chicago 

as an advertisement, my dear sir, but as 
an opportunity.” He offered a con¬ 
tract stating that it would be sent to 
“all papers receiving the Associated 
Press service and the United Press serv¬ 
ice.” The names of the Associated Press 
and United Press were printed in heavy 
black type so as to catch the eye. In 
his conversation, however, he dwelt upon 
the wide publicity to be given in “our 
papers.” For this the victim was asked 
to pay only from $250 to $1,000, the 
average being about $500. 

He Got Away With Thi*, Too 

Lautman scraped acquaintance with 
one of his victims by attending the re¬ 
cent dinner to Judge Gary, chairman of 
the United States Steel Corporation at 
the Hotel Commodore. Carefully avoid¬ 
ing the real newspaper men, he pro¬ 
tested that he had not received the 
“United Press tickets,” within the hear¬ 
ing of his victim. The steel man was 
convinced that Lautman must have some 
important connection with the United 
Press. A few days later Lautman called 
at his office, referred to the incident, and 
obtained a check for $500. 

Lautman attempted to victimize sev¬ 
eral other big corporations, but the 
United Press Associations learned of his 
operations, warned them and they, in 
turn, assisted in obtaining the evidence 
which resulted in the indictment. 

New Building for Advertiser 

Huntington, W. Va., Nov. 25.—The 
Advertiser has announced that it will 
move into a new six-story building to 
be erected by J. H. Long on a site 80x90 
feet. A 32-page press will be installed 
in the new home. 

supremacy 
The Indianapolis News carries 
practically as much space both 
from local and national adver¬ 
tisers as all other Indianapolis 
papers combined including 
Sunday editions. It has been 
doing this for fifty years. 

TnEI/NDIATiAPOLIS, 
Cf»drter 
Member 
A. B. C. NEWS 

f^SO^sra a Newapapar. 

ADVERTISING RECORD 
4,732,042 Agate Lines 

of advertising were published in the 

Clarksburg Telegram 
WEST VIRGINIA 

during nine month* ending Sep¬ 
tember 30, 1919 

A gain of 31.8% over same period last yesr. 

NATIONAL ADVERTISING 

shows a gain of 87.9% for the same period. 

It pays to advertise every day in the 

Clarksburg (W. Va.) Telegram 

Last P. O. Report 
For the period ending Oct. 1, 1919 

Average Detily and Sunday Circulation 

76,806 

New Orleans Item 
Sead for a copy of our $3,000 Book of 

Fact* and Figure* concerning eelling 
1/m of *0 the people in the United 
teto*. 

Gains 
in advertising lineage show that a 
^per is keeping abrea.st of the times. 
The paper that can’t show gains 
during this year of unusual advertis¬ 
ing activity is not to be considered. 

THE PLAIN DEALER shows the larg¬ 
est gains of any paper in the Cleve¬ 
land territory. It is a steady, healthy 
gain that upholds its reputation as 
the leading medium. 

The Pisdn Dealer 

FIRST IN 1000 
NEWSPAPERS 

A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the re¬ 
sults produced by the Washing¬ 
ton Star placed it FIRST IN 
AMERICA among a thousand 
newspapers. 
Western Representative, J. E. Lutz, 
First Nat’l Bank Bldg., Chicago. Ill. 
Eastern Representative, Dan A. CaiToU, 

Tribune Bldg., New York, N. Y. 

The 
Pittsburgh 

Post 
hai the sec* 
ondlargest 
mornixig and Sunday or* 
culation in Pittsburgh. 
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TIPS FOR THE ADVERTISING MANAGER 

Chambers Agency, 612-618 Maison ' W. M. Hoopes Advertising Agency, 
Blanche building. New Orleans. Send- Equhable Bldg., Wilmington. Placing 
ing out schedules to Southern news- orders with newspapers for Pine Forest 
papers for “Tears of Flowers” toilet Inn, Summerville, S. C. 
preparations, manufactured by the Charles D. Kean Advertising & 
American French Perfume Company, Sales Promotion Service, 616 Old South 
Paris, Tenn. Bldg., Boston. Placing mail order copy 

Mallory, Mitchell & Faust, Security with large Sunday newspapers for 
Building, Chicago. Have secured the Prince Supply Company “Storm King” 
account of Lewis Knitting Co., men’s Rubber Boots, 7 Water street, Boston, 
knit underwear, Janesville, Wis. Daily Kirtland-Engel Company, 14 East 
newspaper space will be bought, mainly Jackson Bldg., Chicago. Placing orders 
in metropolitan papers. with some Ohio and Middle West news- 

JoHN I. Gillespie Co., 911 Citizens papers for People’s Popular Monthly, 
Building, Cleveland. Procured the Pee 801 2d street, Des Moines, la. 
Che Cleaner Manufacturing Company’s Thomas F. Logan, 680 Fifth ave- 
account. Women’s publications will be nuc. New York. Making 5,000 1-inch 
used. contracts generally for Association of 

Berrien Company, 19 W. 44th Street, Railway Executives. 
New York. Handling advertising of Lord & Thomas, Mailers Bldg., Chi- 
A. J. Bates Company, Webster, Mass. cago. Again making contracts with 

Paul Nemeyer & Co., 823 Prospect newspapers generally for Waukesha 
avenue, Cleveland. Sending orders and Pure Food Company, Waukesha, Wis. 
copy on 5,000 and 10,000-line contracts (“Jiffy Jell Dessert”), 
to newspapers in Ohio and adjoining Lyddon & Hanford, 200 Fifth avenue, 
states for Zenith Tire & Rubber Com- New York. Placing medical orders with 
pany, Cleveland. newspapers for C. S. Clark (“Nicotol”), 

Sherman & Bryan, 79 Fifth avenue, Rochester, N. Y. 
New York. Placing orders with news- H. K. McCann Company, San Fran- 
papers for Rowe Calk & Chain Company cisco. Placing orders with newspapers 
("Prest-O-Grip” chain), Plantsville, for California Almond Growers’ Ex- 
Conn. change, San Francisco; also for U. H. 

Snodgrass & Gayness, 489 Fifth ave- Dudley & Co., New York City; placing 
nue. New York. Will place the adver- advertising in rotogravure sections of 
tising for Dixon Crucible Company’s newspapers for City of San Diego, Cal. 
lead pencils, Jersey City, N. J.; Boyer John J. Morgan Advertising Agency, 
Motor Meter Company’s fire extin- 220 Devonshire street, Boston. Placing 
guishers. Long Island City, N. Y.; orders with newspapers for “Deerfoot 
William Demuth & Co.’s pipes, 230 5th Farm Sausage,” Boston, 
avenue. New York City. Morse International Agency, 449 

C. V. Terre-Haute Company, Terre Fourth avenue. New York. Placing 
Haute. Will make up list during Jan- 14-line 13-time orders with newspapers 
uary, using newspapers to advertise for Enoch Morgan’s Sons Company’s 
cereal beverages. “Hand Sapolio.” 

Federal Advertising Agency, 6 East Burdett Phillips Company, 35 W. 
39th street. New York. Again placing Nw York. Placing orders 
orders with newspapers for “Nucoa-Nut some New York City newspapers 
Butter,” 233 Broadway, New York; Airplane Company, Globe 
placing orders with New York City Newark, N. J. 
newspapers for Philip Morris & Co.’s Persis M. Pomeroy Agency, 225 Fifth 
“English Ovals Cigarettes,” 72 5th ave- avenue. New York. Placing 70-line 
nuc. New York City 3-time orders with newspapers for 

Franklin Advertising Service, Bui- Corona Fastener Company, 225 5th ave- 
letin Bldg., Philadelphia. Orders with New \ork. 
newspapers for United Auto Stores Presbrey Company, 456 Fourth 
Company, Philadelphia. avenue. New York. Placing advertising 

Gardiner & Weixs Company, 150 Pennsylvania Rubber Company. 
Madison avenue. New York. Placing Redfield Advertising Agency, 34 W. 
14-time orders with newspapers that street. New York. Again placing 
have contracts for National Biscuit contracts with newspapers for 
Company, New York, on “Uneeda Bis- American Lead Pencil Company, 220 5th 
cult.” avenue. New York (“Venus” and 

Genesee Advertising Agency, 45 West Velvet pencils). 
17th street. New York. Placing orders Ruthrauff & Ryan, 404 Fourth ave- 
with newspapers generally for Sentanel New York. Placing orders with 
Remedy Company, Cincinnati, Ohio. ’“''RC city newspapers for Amer- 

Greig & Ward, Monroe Bldg., Chi- School of Correspondence, Chi¬ 
cago. Reported will make up a list of placing orders with newspapers 
newspapers during next sixty days for Illustrated World Magazine, New 
Cohn, Rissman & Co. (clothing), 418 S. ^ork; placing mail order copy on shoes 
Wells street Chicago. *large city newspapers for Boston 

Hanff-Metzger. 95 Madison avenue, Boston; placing 
New York. Placing orders with some orders with newspapers generally for 
Pennsylvania newspapers for Pratt 
Food Company’s animal and poultry 
remedies, i^ Walnut St., Philadelphia. 

W. S. Hill Company, 323 Fourth ave¬ 
nue, Pittsburgh. Placing spring 
schedules with newspapers for Jersey 
Cereal Food Company, Irwin, Pa. 
("Jersey Pancake Flour.”) 

the international news bureau, Inc. 
IS SCHOOL STREET, BOSTON, MASS. 

(J. J. BOSDAN, Editor) 

mail NEWS. FEATURE, and FICTION Service. Over i soiAmerican, 
Canadian and European newspapers subscribe to our complete service. 

PREMIUMS 
That Ara Real Subecription Producars 

S. BLAKE WILLSDEN 
Manufacturers and Publishers 

Representative, 
1606 Heyworth Building 

29 E. Madison St. CHICAGO 

Capital Drug Company, Augusta, Me. 
(“Kingman’s Remedy”). 

William H. Rankin Company, 50 
Madison .Ave., New York. Handling 
accounts of B. F. Goodrich Rubber 
Company, “Monroe Clothes,” Institute 
of America and Austin Nichols & Co. 

Street & Finney, 171 Madison ave¬ 
nue New York. Will handle the adver¬ 
tising for Winchester Arms Company. 

J. Walter Thompson Company, 242 
Madison avenue. New York. Again plac¬ 
ing orders with newspapers for Auto 
Strop Safety Razor Company. 

Wales Advertising Company, 110 W. 
40th street. New York. Reported will 
place orders with newspapers for C. S. 
Welch Company. 

Tracy-Parry Company, Lafayette 
Bldg., Philadelphia. Placing orders with 
New York City newspapers for H. T. 
Paiste Company’s “Paco,” a substitute 
for sugar; usually make up lists during 
December for A. Theodore Abbott & 
Co.’s “Kapock Fabrics,” Wayne Junc¬ 
tion, Philadelphia. 

Wood, Putnam & Wood Co.mpany, 178 
Tremont street, Boston. Placing 
orders with New England newspapers 
for Saco Valley Canning Company, 
Portland, Me. (“Yankee Corn”) placing 
advertising for Fruit Puddine Company. 
505 Water street, Baltimore, Md. 

SELECTING SALESMEN 
FOR CLASSIFIED 

(Continued front Page 9) 

found that the older man makes the 
best producer for Classified Adver¬ 
tising. Of course, there are excep¬ 
tions and you will find that some 
young men are very apt. 

“In regard to boys just out of high 
school being successful in selling 
classified advertising, will say that 
I have found that class not very 
good. I always prefer the married 
man, because he is more dependable.” 

W, A. Smith, advertising manager of 
the Spokane Press, wants experienced 
men and finds older men just as good 

Ten Million 
Laughs a Day 

is the record of 

“BRINGING UP 
FATHER” 

By George McManus 

The greatest newspaper 
comic 

Wire for price and territory 

International Feature 
Service, Inc. 

246 West 59th St., New York 

The True News 

FIRST 

u4 Iways-A ccurately 

International News Service 

World Bldg. New York 

producers as youngsters. He says: 
“It is necessary to have a man of 

newspaper experience to sell classi¬ 
fied advertising. This does not neces¬ 
sarily mean an experienced advertis¬ 
ing solicitor, but a man who under¬ 
stands a newspaper. 

“In my experience I have found old 
men just as good producers as men 
much younger in years. It is all in 
the man, not in his age that brings 
in results for this department. An 
advertising manager to select capable 
classified solicitors must, first of all, 
understand men.” 

Young married men are the choice of 
John A. Plumb, advertising manager of 
the Worcester Telegram. He writes: 

“My experience both as classified 
advertising manager and advertising 
manager convinces me that in the 
classified department the best solici¬ 
tors are young married men, prefer¬ 
ably under twenty-six. 

“Young men who are married have 
the incentive to work that the un¬ 
married man lacks—also, the young 
married classified solicitor has ever 
before him the hope of landing in 
the display department at an increase 
in salary. 

“It is a mistake to keep a man con¬ 
stantly on classified. My best re¬ 
sults came from a turnover of entire 
staff every two years, releasing men 
to the display department on our 
own or other newspapers at the end 
of about two years’ service. High 
school boys are, as a rule, very poor 
solicitors.” 

The Excelsior Springs (Mo.) Call 
has increased to 40 cents per month be¬ 
cause of increased labor costs and paper. 

New Era 
Features 

30 E. 42nd St., New York City 

Forty Leading Papers 
Print Our Service 

Send for our Headline History 
of the World War 

Fifty leading newspaper pub¬ 
lishers in the United States and 
Canada will tall you that their 
membership in The Associated 
Newspapers was worth more than 
it cost at the start and has steadily 
increased in value since. 

If your city is open, you may join 
at the same proportionate rate, and 
secure the greater value they have 
already built up. 

Write or wire for rates. 

The Associated Newspapers 
171 Broadway New York 

Circulation 
Builders 

of proved ability are 
the daily and Sunday 
magazine pages of 

Newspaper Feature Service 
M. KOENIGSBERG, Manager 

241 West SSth St. New York 

I 

4 



Editor & Publisher for November 27, 1919 

SPACE BUYERS TOLD a limu ot i6 columns from an, THREAT OF CENSORSHIP 
OF PAPER SHORTAGE a^rSu" “ BY SEATTLE UNIONS ES'&'.ri!,sr.nd 

^ -at. au 1 1 _ vin, but which had as well have occupied the 
- ‘ From my contact With the local news- position in your paper usually taken up by 

Jason Rogers Tells Advertisers in papers in the cities visited and in let- Post-lntelligencer Employes Condemn your editorial page, your utter depravity as i 
Three Cities That Smaller Space ters received from them since my re- 

at Higher Rates Is Good turn, I am confident that such strong 
Business Insurance Bnd direct personal message from an 
_ outside source will make it all the easier 

Jason Rogers, publisher of the New for them to produce the saving they must 
York Globe, has just returned from a make. 

Advertising and Editorial Policy 
on Labor—“P. I.” Prints 

Full Resolution 

Seattle, Nov. 2I. — Action that 

newspaper, your shameless disregard of tht 
laws of the land, your hatred of opposition, 
your reckless policy of appeal to the passions 
of citizenry, reached depths of malice and mal¬ 
ignancy hitherto unbelievable. It is nothing 
less than excitation to violence, stark and 
naked invitation to anarchy. 

“Therefore, be it resolved by the whole com- 
verges on the invocation of a censor- mittee of your organized employees in meet- 

trip through the Middle West in an “It is not sufficient that we get the ship of news and advertisements ac- i;^*nt“c“n™o\^demonst«triw'^^c^P^^^^ 
endeavor to Itave advertisers co-operate necessity of print paper conservation cepted by their employers, together city, if your editorial directing heads must re- 

with local newspapers in reducing the to the newspaper publisher, we must with a veiled threat to desert their ?f“{Sgethe? you‘Mnnot^e*e^\^^^^^ 
consumption of print paper. get it across with those who buy his posts unless their wishes are obeyed, you are leading us—all of us; if you have no 

“I sincerely believe that if the daily space and are inclined to view with was taken by members of the mechan- ™°nWs°tId in Vur%ffom°to 
newspapers of the country would follow doubt and suspicion any effort on his ical department of the Post-Intelli- very clearly proved our faith in America and 

up the lead made by me in Aurora, St. part to boost rates and reduce space. gencer this week at a meeting held in unionirts!'*buT'becauM“we S?e AmtricanT fi“d 

Louis and Cincinnati that it would more Favor* 3-Cent Daily the composing room of the paper dur- means to protect ourselves from the stigma of 

effectively curtail the use of print paper “i am strongly in favor of 3 cent ‘"8 the lunch period in the night shift. deJtructiom” campaign of 
than by much conference and concilia- daily and 10 cent Sunday newspapers The meeting and adoption of reso- -phe resolutions were published in 
tion between the newspaper publishers stated fixed maximum standards lutions condemning the policy of the ^he front page of the paper, as 
in the various cities, said Mr. Rogers, of reading matter for both as the sane paper followed the publication of sev- requested by the employes. The only 

In each of the cities I addressed the process for getting out of the blind front-page editorials severely comment added by the publishers was 
advertising club with presumably rep- alley in which so many newspapers scoring organized labor for permitting the following: 
resentatives of both retail and manu- without any print paper supply now itself to fall under “red” leadership; “Although the fact is not included in tht 
facturing concerns, ’ continued Mr. Rog- find themselves. also acceptance of an advertisement foregoing resolutions, the Post-Intelligenccr 

ers, and I frankly told them among “Unless the big users in our large Paid for by Edwin Selvin, publisher ^'i'tfee^o'i' an^y^olf 'its^^cchaUical dlpanraCTU 
other things about the print paper short- cities are willing to make the sacrifice of a local financial trade paper., which, for confirmation of the statement that tht 
age and how it was going to be good by the most rigid sort of economics in the view of the union employes, f.ting^TdUoV 
business for them to co-operate. Jp j can see little hope in the situa- tended to incite trouble. of his own volition and as quickly as it came 

“I told my auffiences that unless ad- tion. The enormous Sunday waste and The advertisment appeared only in ^.9, S'b"/ an^“^bj«tion"rromThf 
vertisers were willing to temporarily use daily newspapers over 24 pages should the **bulldog * edition and was ordered chanical departments nor had any protest 

less space and pay a higher rate for it, be discouraged by public opinion. killed by Editor James A. Wood as ^rcxdude "L^^verdTem^^^^^ 
they would force rates to a much higher “A survey of the hoardings of some soon as it came to his attention and tions. 

difficu/t'°and'^lon^ exposure would without any suggestion from anyone, 
aimcuit ana long range etiort to re- do much to show where much tonnage The resolutions adopted by the P. I. editoriai repudiation of the advertisement was 

duce them. bas been removed from use bv those union employes follows: published in Wednesday’s p^er virithout repre- 
rt Ki . D r' , , . iciiiuvcu iiuiii use uy iiiusc J sentation of protest having been made by any 
Uo Not ras* Costs \Jn seeking to play safe regardless of the “-As members of the several trades unions of the employees who later joined in the adop- 

“Without gloves my audiences were rights and demands of the situation. p™r‘’’the'‘*Seattle'' Posf'lSigenc’'e°r?'^w'i^ m^fhe 
told regarding the superiority of local- “To be perfectly frank I do not ex- »he following representations: fhe controversy between tiie puD- 
ized national advertising in daily news- pect anything worth-while to come from . under misrepresen- lishers and their unionized employes, 
papers as compared with other mediums, the A. N. P. A. any more than in 1917 .suffcnng*'und''er Tnsult; we^ have* uphd’d ou? I’®’"®. a peculiarly unusual nature, 
They were shown that of all mediums and 1918. Those who direct its activi- agreements arid produced your paper even is being widely watched. 
. . , . , . .• .L I 1 j - 1 1 though in so doing we were braiding the rope _ 

the newspapers had made the least ad- ties through hand picked committees oc- with which you propose to hang us; day after 1 I 

vance in rates and passed none of the casionally make some noise but really ‘tav .t*ave put in type, stereotyped, printed 
, r , .. . •' and mailed calumny after calumny, lie after 

increased costs on the readers. accomplish very little. He, insult after insult. 

“I showed them that the average of “Instead of discussing and deciding , “Little by little, as our patience seemed to 

all advances in advertising r^tes by upon a dehnite policy at the recent meet- icy has encroached upon and further and fur- 

newspapers was between 1.5 and 20 per ing every suggestion offered was re- overstepped the bounds, not only of fair- 
__ -.1. ino ^ , f_I . _ i ^ tiess and truth, but decency and Americanism 
cent with 100 per cent or more to the icrrcd to a committee to be appoint- itself. We have even meekly witnessed your 

reader, while most other mediums had •'d.’ Not one of the great New York unfair and reprehensible campaign of false- 

advanced advertising rates from SO to newspapers had anything definite to say fh? ias“t"med^i'ii 'o7“hone''st *expressU)n®*fo°r"out 

150 per cent and very slightly or none at the meeting except one which stated cause in Seattle (referring to Daily Union 

at all to the reader. ffiat ‘it owned its own mill and was not mcans^^k"°iVerhood^'bu "^den'^ng'^ us'"^ *far 

“It was a great pleasure to be able to interested.’ greater boon—the American right of a free 

thus address these hundreds of smart “Unless the big users and big wasters ‘’"si, ,ong as these things appeared to be a 

and aggressive business men on news- "’ill make sacrifice nothing will be ac- pan of your unfair fight against organization 

paper and advertising topics of vital complished. I presented figures show- ;^5’"",o‘’7Xre“ZVin the'h^r'tharatZ's" 
interest to them, and I am sure that 'ng kow many of the New York news- truth must prevail. 

after I was through with them it was papers declined to comply with the War -'■- 
much easier for the local newspaper Industry Board’s conservation order DO YOU REALIZE 
men to get them to act reasonably. and what they were doing today.” THAT with the increasing seriousness of 

^ _ ^ fhc housing problem in New York thou- 
Should Be Mistionariet sands of desirable citizens—from the ad- 

“I have been asked to visit other cities Enl.rge* Quarter* vertUer’s ^sUndpoint especially-are lo- 

for the same purpose and will be kept Calkins & Holden of New York, with North Jersey Shore Towns? 
fairly busy for all the open dates I handsome offices at 250 Fifth Avenue, xhink this over.when planning your cam- 

have until January 1st I suggest that have become so overcrowded as to re- paign and bear in mmd that the terri- 

other metropolitan publishers render additional room to the extent of named is thoroughly covered by the 

the «me sorrol in Ae •>'' (-“nh «■>" ASBURY PARK PRESS 
ra,,cp The purchasing, financial, art and manu- (Evening and Sunday Editions) 

Member A B. C. Standard Rate Card. 
Frank R. Northrup, Special Representativa 

303 Fifth Avenue, New York City 
Association Building, Chicago 
J. Lyle Kinmontli, Publisher, 

Asbury Park, New Jersey. 

“In my talks I suggested that local lecturing departments are now located 
retailers temporarily reduce their use of - 
space at least 50 per cent at an in- James Cooper, former political editor 
creased rate of 25 to 50 per cent as the of the Philadelphia Evening Bulletin, is 
best sort of business insurance. I sug- now on the staff of the Inquirer. 

The Mount Vernon, N. Y. 

DAILY ARGUS 
carries more display advertising ‘ 
than any other, newspaper in 

Westchester County 
This is an acknowledgement of 
its power that the advertiser 
should heed, if desirous of 
reaching the people of Mount 

Vernon 

GEO. B. DAVID & CO. 
Foreign Representative 

171 Madison Ave. NEW YORK 

Their Own Newspaper 
Our readers continue because they 
get all the news daily and know just 
when to find it. 

Qlifr 
ptlaburgitstiatrl; 
Pittsburg’s Best Advertising Medium. 

Branch Offices: 

Wallace G. Brooke, 
Brunswick Building, New York 

The Ford-Parsons Co., 
Marquette Building, Chicago, III. 

The Test Town of the Country 
for the National Advertiser 

Beloit, Wisconsin 
It’s one paper—the Daily News—has 
the finest plant in any city of 22,000 
in the United States and prints one 
of the ablest and handsomest news¬ 
papers in the middle West. Why? 
Beloit is rich in factories and agricul¬ 
ture, is highly educated; has ^,000,000 
in local banks. Workmen own their 
homes. City is 100% American. 

The Daily News alone serves this 
splendid population. Circulation over 
7,000. Rate, 2yi cents per agate line. 

(300 ft. x 280 ft.) Dominates it* Field 

LOS ANGELES 

Evening Herald 
Circulation 

The Detroit News' j23 305 
Kv a. B. C. rMkorts. I ^ Advertisers guided by A. B. C. reports, 

know that in Detroit, the News has 

more circulation than all competitors 

combined weekdays, and on Sundays 
a 4S% lead over its only competitor. 

Member A. B. C. 

New Orleans States 
Member Audit Bureau of Circulation 

Sworn Net Paid Circulation for 
€ Months Ending Oct. 1st, 1919 

41,305 Daily. 
We guarantee the largest .white 

home delivered evening circulation in 
the trade territory of New Orleans. 

To reach s large majority of tb* 
trade prospects in the local territoty 
the States is the logical and economte 
medium. 

Circulation data sent on request. 

'Tho S. C Beckwith Special Agcy. 
Sole Foreign Representatives 

New York Chicago St. Loei* 
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F. W. HALSEY, EDITOR tered the legislature of British Colum- 
t A 1 a was for a time Minister of Finance 
AND AUTHOR, DEAD 

Served New York Time* 22 Year* 
and Was Prominent as Lee* 

. turer and Writer of Many 
Good Books 

Francis Whiting Halsey, aged 68. 

and later Commissioner of Works. He 
has also held various other public of¬ 
fices and was first Chancellor of the 
University of British Columbia. As ed¬ 
itor of the News-Advertiser, he was re¬ 
garded as one of the ablest writers in 
Western Canada. 

JAPANESE JOURNA 
HERE FOR IDEAS 

Mrs. Nellie M. Manson, mother of O^'shi, who represented the Jiji 

JOURNALIST Mr. Fukuzawa contirbuted greatly to the 
irkC K C intellectual development of the people, 

JR IDEAS on the principles of Western civilization. 
- After his death, in 1901, he was suc- 
s Jiji Shimpo, of ceeded by his son, Stejiro Fukuzawa, a 
ered Two Peace graduate of the Massachusetts Institute 

Portsmouth of Technology, who directs the policy 
Paris of the Jiji on the same progressive and 
- liberal policies as established by Viis 

Till father. The newspaper is thoroughly 

R. Onishi, of the Jiji Shimpo, of 
Tokyo, Has Covered Two Peace 

Conferences, Portsmouth 
and Paris 

newspaper editor, author, histonan and Manson ‘ editor U general Shimpo, of Tokyo, at the Peace Con- independent, as Mr. Fukuzawa has al- 
lecturer, died on Nevember 24. Mr. vv. ividiiauii, cuuur diiu ^ _^ wav« nnlitiral lirtnArc otiH Aa- 

Halsey’s latest work was the editing of manager of the Waterville (Me.) Sen- 
i ten-volume history of the European week at her home m 

fcrence, is in New York for a short ways declined political honors and de¬ 
stay before returning to Japan. 

war, and it is said that overwork on Waterville. 
Onishi is investigating American news- Jiji- 

votes himself solely to the conduct of 

this undertaking contributed to the ill¬ 
ness which caused his death. 

paper methods—particularly accounting The Jiji Shimpo has both morning 
Charles E. Walton, for several years systems—with a view to adapting these stid evening editions in Tokyo and in 

connected with the circulation depart- jq Japanese needs. Osaka, with circulations corresponding 
Mr. Halsey, for twenty-two years ment of the Cleveland Press, died No- „ . , with exoorters ‘o of metropolitan news- 

prior to 1902 a member of the editorial vember 17 from acute indigestion. , advertising ^authorities with United States. The exact 
staff of the N"w York Times and the Lately he was employed by the Cleve- purpose of developing American ad- not given for publication, as 
first editor of the New York Times land Board of Education. .i.. t::: u.i:...:_old conditions still rule m these matters 
Saturday Review, was born at Una- „ ... jc^ujr 
dilla, N Y.. October 15, 1851. He was R^^ben V. Jacobs aged 53 head of 
a brother of Frederick Arthur Halsey. P«-oo/:«-ead.ng department of the 

,, , .. Philadelphia Press for ten years, died 
also a well known author. j j i xt u • lu t • u “ , , ,, • _•! suddenly November 23 in the Jewish 

Prepared for college in his native vil- 

land Board of Education. vertising for the Jiji. believing that just old conditions still rule in these matters 
Reuben V. Jacobs, aged 53, head of now there is an unprecedented oppor- Japan, and it is argued that publicity 

the proof-reading department of the tunity for the introduction of American circulation figures of a truth- 
Philadelphia Press for ten years, died goods in Japan. telling newspaper would merely afford a 

., rx • u- • • j , a e T- - • Standard on which papers of the “claim- 
Mr. Onishi joined the staff of Jiji in everything” kind could base false com- 

lage, where his father for fifty years hospital. Mr. Jacobs was suffering 1900, and was later assigned to cover the p^risons 
nracticed medicine Mr Halsev gradu- double-pneumonia, and was sent Portsmouth Peace Conference for that ^ 
S frl CorTen UniversTy." VTis hospital the day before he died newspaper. At that time he was hon- 

senior year he took one of the prizes ---- 
, • t:-' f u , on the Evening Bulletin, for an essay in English literature. 

About two months after his gradua- William B. Fitzpatric 

the nospital the day betore he died, newspaper. At that time he was hon- 
Before going to the Press, he read proof ored by an invitation to discuss with Louchard Start* Agency 
on the Evening Bulletin. President Roosevelt various aspects of Dallas, Tex., Nov. 17.—The L. Lou- 

WiLLiAM B. Fitzpatrick, aged 55, for the Far Eastern question. While of chard Advertising Agency is a new con- 
tion, in 1873, Mr. Halsey went to Bing- the last 17 years in the composing room course the subject matter of this inter- cern with headquarters at 211 South 
hamton, where he edited the Times. He of the Philadelphia Ledger and the view was not for publication, Mr. Oni- western Life Building. L. Louchard, 
remained there for two years, when he Evening Ledger, died November 22 of 
obtained a position on the New York pneumonia in the Presbyterian Hospital, 

shi recalls the occasion as one of the president, has been for a long time ad- 
outstanding events in his career as a vertising manager of E. M. Kahn & Co. 

Tribune, where he prepared obituaries Philadelphia. . 
of famous men, wrote letters from the John Edward Flaherty, four-day-old 

journalist. 
“Naturally I was deeply impressed 

World’s Fair in Paris, and contributed Lieut, and Mrs. Thomas F. Fla- President,” he says. 
Sunday Paper in Elgin 

Eixiin, III., Nov. 26.—The Courier 
lx)ok reviews and news artmles to the N^^walk (Conn.) hos- understanding of Far published its first Sunday morning i 
literary department until 1880, when November 29. The father has been problems surprised me. While November 9, in 64 pages, carrying 6,956 
he became a member of the staff of „ ___u*. d was not possible for me to quote the jnrhes of HUnlav aHvorti'cmcr Tiio »/i: 
the New York Times. He was for sev¬ 
eral years foreign editor and writer of 
book reviews and was later made liter¬ 
ary editor, succeeding Charles de Kay, 

a newspaper man for eight years and at 
present is in New York trade journal 
work. 

it was not possible for me to quote the inches of display advertising. The edi- 
President I am sure that this interview tion regularly will carry a 4-page col- 
gave me a new appreciation of Amer- ored supplement and a rotogravure sec- 
ican friendship for Japan, and of the tjon. 

Blankenship, well known need for cordial relations betwene our 
whom President Cleveland appointed Texas newspaper man, died recently at peoples to assure the mutual welfare.” 
Consul General to Berlin. El Paso, where he had gone for his After reporting the Portsmouth Peace 

)Vhen the Saturday Review was es- health. Mr. Blankenship was for a time Conference Mr. Onishi remained in the 
tablished in 1896, Mr. Halsey was placed connected with the Clarendon (Texas) United States for many years, purchas- 
in charge and remained in this position College and lated was editor and pub- jug ^ ranch in Texas. He still owns 
until 1902, when he became literary ad- lisher of newspapers in various parts of property there. Having returned to until 1902, when he became literary ad- lisher of newspapers in various parts of 
viser of the publishing house of D. the state. 
Appleton & Company. Three years 
later he went with Funk & Wagnalls 

Shikao Shiraishi, aged 31, a Jap- 
Tokyo and resumed his old connection 
with Jiji, Mr. Onishi was assigned to 

Des Moines Register 

and Tribune 

(lompany in a similar capacity and con- ^^3 preparing him- 
tinued his connection with that house editorial work in Japan, died 

anese student at Westminister College report the Paris Conference for that 
at Fulton, Mo., who was preparing him- newspaper. , 

until his death. 
Mr. Halsey was well known as a lec¬ 

turer, having lectured before New York 
uid New Jersey historical societies, 
students of Columbia and Princeton, on 

this week. 

Conover Heads New England Agents 

Boston, Nov. 25.—S. A. Conover of 

The Jiji Shimpo is perhaps the most 
influential Japanese newspaper. It was 
established in 1882 by Yukichi Fukuz¬ 
awa, one of the great figures in modern 
Japanese life. Through his newspaper 

104358 Daily 

Morning and Evening 

71340 SUNDAY 

Net Paid Average Six Months 

ending September 30, 1910 

Member A, B. C. 

the Chautauqua platform and before the S. A. Conover Company, Boston, 
many other bodies. has been elected chairman of the New 3 OF A KIND The Dominating Force 

He was the author of a number of England council of the American As- 

((Obituary 

sociation of Advertising Agencies. John 
J. Morgan of the Morgan Advertising 
Agency is the new vice-chairman. 

New England Market 
Merchandising 

In manufacturing territory famous 
for its hustle, thrift and prosperity 
where a million dollars are expended 
weekly in wages. 

The Bridgeport Post 
Standard-T e 1 e g r a m 

Hon. F. L. Carter-Cotton, founder 
of the Vancouver News-Ad .-ertiser, 
died in Vancouver on November 20, 

Prizes for Want Ad Stories 

Wichita, Kan., Nov. 18.—The Eagle 
began a contest last week, offering cash 

aged seventy-six. Born in England, he amounting to $70, for the best 
settled in Vancouver in 1886 and in 1887 o" what its want ads have done 
established the News-Advertiser, which readers of the paper. The con- 
he conducted until 1910. In 1890 he en- closes November 22. 

Service Department 
To cover the first effectively you 
need the other two. 

Govt. Statement for Six Months 
Ending April 1st Shows 

301,270 

Not only dominste this field, but they 
offer advertisers the lowest rate ob¬ 
tainable in New England. Keep them 
on your list. 

FOREIGN REPRESENTATIVES 
I. O. Klein, 

Metropolitan Bldg., New York. 
John Glaas, 

Peoplea' Gaa Bldg., Chicago, Ill. 

Perth Amboy, N. J. 
Most Rapidly Growing City In East 
Thoroughly Covered by Only Daily in 

Field. 

THE PEOPLE OF 
NEW LONDON, CONN. 
have money to apend for nationally 

advsrtlssd goods. The city was aavor 

as prosperous as it is today. 

The 
Congregationalist 

Evening News Advertise your good* at dawn 
and sail them before dark 

ifl not read for fun; 
it is read seriously; 
therefore it is well 
read. 

Member A. N. P. A., A. B. C.. A. P. 
Reasonable requests for trade informa¬ 

tion given prompt attention. 

F. R. Nortbmp, 303 Stb Avonug 

Now York City 

NEW LONDON TELEGRAPH 
Jin.IAN D. MORAN, Pres, and Mgr. 

Repreaentatives 

Payne-Bums & Smith, New York—Bostoq 
J. Logan Payae Co. Chicago—Detroit 

Broad-minded adTortisora 
know 

THE CONGREGATIONALIST, 
14 Boacon St. BOSTON, MASS. 

The 

Pittsburg Press 
Daily and Sunday 

Has the Largest 
CIRCULATION 
IN PITTSBURG 
Member A. B. C. 

Foreign Advartislag Rapreaaatatfves. 
Metropolitan Tower, Peoples Gas Bldg. 

L A. KLEIN. JOHN GLASS. 
New York. Chicago. 

4 

4 
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SUPPLIES 4 EQUIPMENT 
For JHew.spAper iVlAkiivQ,: 

HARTFORD GLOBE IS 
SOLD TO COURANT 

Suspended As a Result of Struggle 

for Associated Press Sunday 

Franchise Between Local 

Dailies 

Hartford, Conn., Xov. 25.—On No¬ 
vember 23 the Sunday Globe published 
its final issue after a continuous career 
since 18/0. The stock of the Globe 
Publishing Company has been acquired 
by the Hartford Courant, and John E. 
Dennis, publisher of the Globe, has been 
engaged by the Courant in an editorial 
capacity. 

It is understood by Hartford news¬ 
paper men that the deal is a phase of 
the struggle between the Courant and 
C. L. Sherman, who left the Courant 
some months ago to become managing 
editor of the Times. The Times, it is 
said, has been negotiating for the pur¬ 
chase of the Globe in order to secure 
a morning franchise for the Associated 
Press service, with which the Times 
could enter the Sunday field in competi¬ 
tion with the Courant. 

Had Many Owner* 

The Sunday Globe was founded in 
1876, when there was a good deal of 
opposition to Sunday newspapers. The 
first publisher was C. W. Griswold, who 
was also engaged in a mercantile busi¬ 
ness as his main activity. Two years 
later the property was purchased by- 
Charles C. Hubbard of Middletown; 
in 1883 it was acquired by Allen Willey, 
and in 1895 was sold to Emil and 
William Linke and Edward J. Andrews, 
who retained their interest until last 
April, when a syndicate composed of 
Thomas J. Spellacy, Alexander Troup 
and John E. Crosby acquired the prop¬ 
erty, retaining John E. Dennis as editor 
and publisher. From 1907 to 1918 Frank 
G. McCumber was managing editor of 
the Globe. 

Among those well known in news¬ 
paper, magazine and advertising circles 
who have been connected with the Globe 
are: Philip Curtiss, author of “The 
I-adder”; Richardson Wright, editor of 
the House Beautiful; Thomas Flan- 
nagan, vice-president of the Allen Ad¬ 
vertising Service; J. McClure Bellows, 
dramatic editor of the St. Paul Pioneer- 
Press ; William Rich Cross, vice-presi¬ 
dent of the Wales -Agency; Francis T. 
Miller, editor of the Journal of Amer¬ 
ican History; John Rodemeyer, editor 
of the Rural New Yorker. 

NEW BUILDING FOR GLOBE 

Toronto Paper Starts Construction of 

Long Planned Addition 

Toronto, Nov. 26.—Work has com¬ 
menced on the enlargement of the Globe 
office on Young street. A year ago the 
Globe Printing Company acquired the 
building adjoining its present office. 
This is now being virtually demolished 
and a new structure uniform in appear¬ 
ance with the existing building will be 
erected. Its construction will give 27}4 
feet additional frontage and will pro¬ 

vide much needed floor space in all de¬ 
partments. 

The basement will be utilized for 
paper storage; the ground floor for ex¬ 
tension of the business offices and mail¬ 
ing department, and the first and second 
floors for enlargement of the editorial 
offices and composing room, re.spcctively. 
In the basement, foundations are now 
in for the new high speed press recently 
ordered to replace one of the older ma¬ 
chines in the Globe’s battery. 

RETURN SEIZED LABOR PAPER 

Search Warrant Quashed, Owners 

Reopen Union-Record Plant 

(by telegraph) 

Seattle, Nov. 26.—.\fter being in 
possession of government officers for a 
week the plant of the Daily Union Rec¬ 
ord was returned to its owners, the 
search warrant being quashed by the lo¬ 
cal United States Commissioner. The pa¬ 
per resumed publication after being out 
of the field during the term of seizure, 
except for a few small sized editions 
printed at a job plant. The search war¬ 
rant was quashed on the ground that it 
was used to make the seizure in the sec¬ 
ond raid when the United States officers, 
after the first raid, returned the plant to 
its owners following the removal of all 
files and records. It was held that the 
warrant was exhausted after the first 
raid. 

The paper was still prohibited from 
the use of the mails. Editor E. B. Ault 
and Directors G. P. Liftman and F. P. 
Rust are out on bail on charges of pub¬ 
lishing inflammatory editorials, follow¬ 
ing the Centralia outrage, and the Fed¬ 
eral grand jury now is considering evi¬ 
dence in use. 

Union newsboys of Seattle, at a special 
meeting held following the seizure of 
the Record plant and the arrests of its 
publishers on charges of pubilshing in¬ 
flammatory statements, voted to refuse 
to handle the Record on their “corners" 
until that publication “became Ameri¬ 
canized.” _ 

Enlarging Johnstown Plant 

Johnstown, P.a., Nov. 26.—The addi¬ 
tion to the building of the Daily Dem¬ 
ocrat is nearing completion. It is of 
fireproof construction, having not a stick 
of wood or other inflammable material 
in it except for the wood block floor of 
the new press room, in which a 24-page 
tubular press is to be installed about 
the first of the year. The building when 
completed will be seven stories in height, 
with a frontage on Main street of 40.6 
and a depth of 132. It is the intention 
eventually to build around and over the 
present structure and to add 5 stories to 
the new building, now not far from 
completion. A waterproof basement will 
add to the available floor space. 

Morning Paper for Amarillo 

.^M.ARtLLo, Tex., Nov. 25.—The Trib¬ 
une Publishing Company of Amarillo 
has been organized, capitalized at $100,- 
000, by R. H. Nichols, W. E. Durham 
and C. H. Dixon. The company will 
publish a morning newspaper in Ama¬ 
rillo. 

EQUIPMENT FOR SALE 
Advertisements under this classification thirty 
cents per line. Count six words to the line. 

48-Page Newspaper Press 
For immediate sale. Stereotype equipment 
complete, motor, Kohler control. Must sell 
before December. Address P. O. Box 2462, 
Boston, Mass. 

EQUIPMENT WANTED 
Advertisements under this classification thirty 
cents per line. Count six word* to the line. 

Wanted 
Second hand 16 or 20 page perfecting press. 
Cash on delivery. Sedalia Democrat, Se- 
dalia. Mo. 

Wanted 
From four to six chases suitable for 8-col¬ 
umn newspaper, stereotype work. The Times- 
Herald Company, Port Huron, Michigan. 

Wanted 
Duplex tubular twelve or sixteen page press. 
Address A-968, care of Editor and Publisher. 

INCORPORATIONS. 

New York.—War Records Publishing 
Company; 250 shares preferred stock, 
$100 each; 1,500 shares common stock, 
no par value; active capital, $40,000; 
E. M. Boddy, J. P. Barry, R. R. Whit¬ 
man, .38 Park Row. 

Sugar Publishing Company; $50,000; 
C. N. and M. E. Manfred, H. B. Moore, 
449 West 133d street. 

Francis & Pillet, news stand; $10,000; 
F. Bartoletti, P. Garrou, J. Staples, 553 
West 145th street. 

Globe Advertising Company; 1,000 
shares common stock, no par value, ac¬ 
tive capital, $5,000; T. C. Cavanaugh, 
R. J. Duffy, T. H. Canty, 25 West 42d 
street. 

Modern Housewife Advertising Cor¬ 
poration ; $50,000; H. J. Schnittinger, A. 
H. Hoffman, J. P. Muller, 220 West 42d 
street. 

Western World Press; $100,000; J. 
Sidney Bernstein, Juan Venegas, New 
York; F. E. Miranda, El Paso, Tex. 

James W/ Elliott Corporation: $275,- 
0(X); James W. Elliott, George R. Hawes, 
Harold Van Riper, 61 Broadway. 

Textile Foreign Press Company: $25,- 
tXX); J. Lewis Lindner, Louis Cleavez 
and Conrad E. Lux, 920 Broadway. 

New Thought Publishing Company: 
$10,000; M. S. Sklarsky, Samuel Fox, 
Baruch Rivkin, 624 East 169th street. 

New Earth News; $10,000; L. Rabe, 
J. A. Wright, C. R. Crodix, Jr., 187 blast 
64th street. 

John W. Hartfield, Inc.; printing, 
publishing, engraving; $21,000; M. G. 
Casey, J. L. and J. W. Hartfield, 112 
Pearl street. 

Argyle Publication Company; $10,000; 
A. L. Churchill, B. H. Goldsmith, H. 
Sondheimer, 5 East 17th street. 

OK.MULGEE, Okla.—American Pub¬ 
lishing Company; $50,000; Ernest and 
Leontine McDaniel, Hugh Amick. 

Oklahoma City, Okla.—Neyland 
Embossing Company; $3,000; W. M. 
•Anderson, James T. Neyland, George 
M. Sutton. 

Harrisburg, Pa.—Federation Printing 
Company; $5,000; Charles F. Quinn, 
Harrisburg; James H. Maurer, Reading; 
John A. Phillips, Philadelphia. 

Williamsport, Pa.—Sun Printing & 
Binding Company; $5,000; A. A. Man- 

For Prompt Service 

TYPE 
Printers’ Supplies 

Machinery 
In Stock for Immediate Shipment by 
Selling Houses conveniently located 

“American Type the Best in Any Case" 

AMERICAN 
TYPE FOUNDERS CO. 

Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baltimore Chicago San Francisco 
Richmond Cincinnati Portland . 
Atlanta St. Louis Spokane 
Buffalo Minneapolis Winnipeg 

FOR SALE 
Hoe Matrix Rolling Machines in good 
condition. 

Can be shipped at once. 

Scott Flat Plate Casting Boxes caiti 

plates 18 X 24 inches. Send for prices. 

WALTER SCOTT A CO.. 

Plainfield New Jersey 

Take It To 

POWERS 
Open 24 hours out of 24 

The Fastest Engravers on 
the Earth 

Powers Photo Engraving Co. 
154 Nassau St., Tribune Bldg. 

New York City 

Printing Plants and Business 

BOUGHT AND SOLD 

Printers* Outfitters 
American Typefounders’ Product* 

Printers and Bookbinder* Machinery 
of Every Description 

CONNER, FENDLER A CO 
M Beekman St. New York City 

dell, Williamsport; T. R. Bayard and 
Frank S. Hammer. 

Monroeville, Ala.—Current Events 
Publishing Company; $3,500; W. A. 
Levett. 

Calhoun, Ky.—McLean County News 
Publishing Company; $3,000; G. H- Cary. 

Okmulgee, Okla.—American Pub¬ 
lishing Company; $50,000Ernest Mc¬ 
Daniel. 

Newport, Ky.—United Labor Pre** 
Association; $10,000; Charles H. Sid^ 
ncr, George W. Haller, E. B. Sidenef. 
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CLASSIFIED ADVERTISING COLUMNS 
nrough th* clasaified columns of Editor A Publisher you may find a buyer for any good sized plant. 
^^.1 mechanical equipment for which you have no present ne^. A “For Sale” ad at mcnt from start. 

cents per line may thus turn into cash something which now merely requires storage tor and Publisher, 
nM—and which would be of real service to somebody else. 

~ Newspaper A 
SITUATIONS WANTED SITUATIONS WANTED wanted to purch 

BUSINESS OPPORTUNITY 
printing and advertising to keep another 
good sized plant. Will pay 20% on invest¬ 
ment from start. Answer A-9S2, care of Edi- 

Xdvertisements under this classification, tan 
egatt per line, each insertion. Count six 

to the line. For those unemployed, 
to exceed M words, two insertions FREE. 

Advertising Manager 
Winted at once—man for position of adver- 

SITUATIONS WANTED 

Managing Editor 
Now ill charge of most successful daily in 
city of 200,000 is open to change on January 
1. Many years’ experience in both morning 
and afternoon field and with enviable record 
of success. Salary not so much of an incen- 

Newspaper Agency 
Wanted to purchase, a newspaper agency, 
with or without stationery. Please state full 
particulars. Confidential. Box A-974, care of 
Editor and Publisher. 

vertising manager on a morning daily. Must tive to change as opportunity for ability, 
ke experienced. A good field and a good experience and progressiveiiess to help build 
town. Good salary for right man. Address up a real newspaper property. Address A-971, 
Post Office Box 9W, Columbus, Ga. care of Editor and Publisher. 

Newspaper and Magazine Crackerjack 
«... Reporter wishes position. Has personality, 
writer and can get the news and write it; fine on 
Two years’ editorial experience and extensive feature stories; city and telegraph desk ex- 
industrial training. Have done popular and perience. Opportunity as well as position 
technical news writing and am familiar with sought. Don’t answer unless salary and op- 
every phase of publication work. Would like portunity offered are worth-while. Box A-973, 
to secure position with daily _ publication, care of Editor and Publisher. 

FEATURE SERVICES 
Advertisements under this classification 
thirty cents per line. Count six words to the 
line. 

Tips For Local News 
You want more local features. Let “Tips 
for Local News Stories” furnish ideas. 
Monthly feature. Suggestions for any city. 

r't'BZ'lrAwiaz'lr News Stories turnish ideas. 
V^raCKerjaCK Monthly feature. Suggestions for any city. 
Reporter wishes position. Has personality. Backed by three year’s record. 250 papers 
and can get the news and write it; fine on using. 75 cents month. Inland Syndicate, 
feature stories; city and telegraph desk ex- Findlay, Ohio. 

Young but can demonstrate ability and expe¬ 
rience Address A-959, care of Editor and Representative 

__London journalist, lifelong experience of 
^ Commercial Trade Press, is open to send 
Manager exclusive trade reports to American publica- 
A thorough organizer, a result-producing ex- tions. Would act as U. K. Representative, 
ecutive, with unquestioned record for con- Own office. Kindly state requirements and 
Itructive business development, conserva- terms to A-970, care of Editor and Publisher. 
lively aggressive, always dependable, well 
known newspaper man, open a proposi- Young Newspaperman 
tion as business or general manager. A o r tr ..u -j 
circulation expert of national reputation, an Resourceful young new.spapcrman with wide 

• « . . <_1_1 Hnfh aa n^alr man anrl rf*nArt^r 

MANY STAFF CHANGES 
IN SYRACUSE 

Herald, Journal and Post-Standard 
Get New Blood and Estab¬ 

lish Universal Copy 

Desk 

idvertising producer in both local and for- experience both as desk man and reporter, 
eign fields, capable executive, big enough to at present emp oyed on one of the largest 
handle anjl newspaper property successfully, commercial publications in New York City, 
Record of achievements on both afternoon desires to connect with a progressive d^ly 
and morning newspaper in both small and u Address A-969, 
metropolitan cities. Address A-953, care of care of Editor and Publisher._ 
Editor and Publisher. ^ i_i* v 

Managing Editor 
Mr. Publisher 

and'^^nomr'; SYRACUSE, N. Y., Nov. 25.-The pcr- 
; the largest sonncl of the local newspaper forces, 

re^We Sify Particularly the editorial end, has un- 
ddress A-969, dcrgone extensive changes during the 
_last few weeks. This applies most to 

the Herald and Journal, evening news- 
I am 28 years of age, married. Have 12 paper.S, although the Post-Standard, 
years’ experience jn newspaper game.,. Can mnrnino^ slipnt tlio pit,, bac 

'h’’Tno"w?edwe‘'of'oth?r‘de^;menU produce'?s"advertUinr™g%^ morning sheet of the city, has made a 
^iUbe open for position after December 20th: o" da-lv PaP" jn town of 25,000 to 50.000 few changes. si, ._Add„.. A.«. ah ,l,rcc Pdp,r, have recently aban- 
Editor and Publisher. 

miist be permanent. Reasonable salary, in- papers nave recently aoan- 
crease contingent upon results. Will go any- doncd the various desk departments and 

Experienced Newspaperman kee, Wis. 
If you can use services, of an experienced 
newspaperman still in his prime, who has NeWS ^Vriler 
spent the last 12 years reorganizing depart- 

where S. F. Stone, 229 Mason St., Milwau¬ 
kee, Wis. 

menu and'VuWg'up "^'"paP'^r» 7“^ Bernard" E. ErTc«on”‘The'"Cne?polU Po"’; ‘cndent of public works for the state, 
l^umdu^VxecXe"\“nd^«n“fu\^^ Minneapolis. Minn. Frank W. Clark became managing edi- 

havc installed the universal copy system. 
With the resignation of James E. 

Doyle, who became assistant superin- 

iactory references. Will be at liberty Jan. 1. n . • 
In writing give details and salary. Addreaa IVir. ■ UDIlSlIcr In writing give details and 8ala,ry. Addreaa IVir. ■ UDllSIiCr 
A-934, care of Editor and Publisher. Do you need an energetic manager or editAr, 
-—-;;- just entering his prime, who knows thi 
Newspaper Man-Executive newspaper game from top to bottom, an( 
Wi.l, Have worked all * record of progress? If so wouli 
With broad experience. Have worRed all supply full information and refer 
over newspaper from cub to editor a^d bust- Excellent reason for making change 

&uth™n Itlintic states’ preferred. Refer- Address A.967. care of Editor and Publisher, 
cnees from leading publishers. Tireless work- .i. . — ... 

Frank W. Clark became managing edi¬ 
tor of the Herald with W. P. Plummer 
as news editor and Thomas A. Power 

over newspaper trom cud to eaitor a^a ousi- Excellent reason for making change 

f * Refer! Address A-967. care of Editor and Publisher. 

just entering his prime, who knows the as City editor. George W. O’Hara, re¬ 
newspaper game from top to bottom, and j- • • 
who has a record of progress? If so would turned veteran of the 27th division, IS 
be glad to supply full information and refer- now Sunday editor. 
enceg. Excellent reason for making change. , w -i- r , r- , 
Address A-967. care of Editor and Publisher. Charles Mcligue, formerly Sunday 

- editor of the Albany Knickerbocker 
HELP WANTED 

Advsrtlssinants under this cUsslAcntion, 
twcDtjr-ftvs cents per line. Count six words 
to tho lino. 

er. Can reorijgmze and put pep into your HELP WANTED Press and more recently managing edi- 
OTfimzation. What have you to offer? Ad- aai-a-a ▼▼ razv a j ® ® 
dress A-964, care of Editor and Publisher. Advortisomonts under this clnsslAcotion, tOr Ot the Albany ArgUS, took the seat 
--- twenty-ftvs cents per line. Count six words at the head of the copy desk. Other new 
„**®“^*'^*, • ■ u J ■ - blood on the desk includes Charles F. 
Shich’um"he*has"worke‘d in*evt?'y'’depart“ Reporters Wanted Kernan, formerly of the New York 
ment and is thoroughly familiar with the Two or three first class men for evening daily American and just honorably discharged 
problems of each department, will be at lib- in Pittsburg district. Must be hustlers and c, , • • rr ^ ” 
erty January 1. Age 30 years. Desires pp- open for steady positions. Fourtlushers save alter long service in rrance With an 
•ition as manager or publisher of paper in stamps. State wages and experience. All American Ambulance unit P F Kin. 
city of 100,000 or less, or assistant to pub- applications treated strictly confidential. Ad- - , . x- ’ t'" 
liiner in larger city. Address A-960, care of dress A-957, care of Editor and Publisher. uey, formerly With the Newark Evening 
E^tor and Publisher^_ ^ ^ News and the Knickerbocker Press, and 
AJvortUincr Man Manager Russell Owen, who came' here from the 

lisher in larger city. Address A-960, care of dress A-957, care of Editor and Publisher, 
Editor and Publisher. 

Advertising Man fv^,T®**r***?*^ Manager Russell Owen, who came' here from the 
I*®“*g *»*«*». ^ of the livest paper in a live town wants a xt vie 

After three years’ experience on a local sub- change. Has an interesting record that he l^CW York oun. 
urban daily a young man ii now seeking a would like to explain in detail. Address Fred Snaldinir la<it Satnrdav left the 
Urge field and should like to connect with a A-963, care of Editor and Publisher. „ .'iaiuruay lUt the 
New York City newspaper or with some -— Herald copy desk to return to Clevc- 
»d'fol*‘?fi'e’’pas" se”en%e."r*J''w^thX ex-’ Advertising Solicitors land, where he will again enter the em- 
ception of the two years in which he saw Advertising solicitors wanted Give refer- ploy of the News. 
service in France, he has been in either the Minneapolis Post, Minneapolis, ™ Herald rCDOrting staff has made 
newspaper game or with advertising con- M'""- 1 ne neraia reporting Start nas made 
cerns. An out-of-town proposition would be * . . - , , Several additions. C. Fred Betts, G. 
Wf,','.Chrys, ..,,1 
Publisher. alertness and general copy writinf;r ability, a rfank liarly are back after service 111 

good position with excellent promise of rapid the army. Miss Marion Dcuthcr, who 

fe',?.*.’!?'; ,» m.k, Ssrru’pff 'oi .S’,: r™?.' I.as ha,l long ,e„icc in Hnffalo. an.i lohn 
Wanhopo, a former New York nri.er 

m„rc recently with the Journal here. 
elusive first class personal service guaran- C-ircUlfttlOn lVl&n&gf6r lOf were added tO the force. 

Ad1ress’’L'V'c^7ron.'-8is®£xchan1VT^^^^ Southwestern Evening E G Phillips, formerly of the New 
Chicago, III. Newspaper York Herald, after receiving his dis- 

Excellent opportunity for young man who has charge from the army, reported to the 
Importunity Wantetl. Ability as handier of earners and subordin- q . t 

Of the livest paper in a live town wants a 

Fred Spalding last Saturday left the 
Herald copy desk to return to Cleve¬ 
land, where he will again enter the em- 

srrangements for furnishing daily, weekly or 
monthly reports. Features a specialty. This 
information in keen demand at present. Ex¬ 
clusive first class personal service guaran¬ 
teed. Rates reasonable. Best references. 
Address J. M. Carroll, 815 Exchange Ave., 
Chicago, Ill. 

Opportunity Wanted. 
Competent editor-writer with 17 years’ ex¬ 
perience on large and small dailies wants op- circulation man with record or one now in placing William Dunham, resigned. 
portunity in small eastern city. Am now subordinate position ready to assume respon- 
doing municipal finance. City Hall and special sibilities. Careful consideration will be given 
writing on great daily. College training, to detail statement ot record, training, expe- 

Have buyer for an eastern 
daily newspaper property to 
cost $50,000 or less. Prefer¬ 
ably a property susceptible 
of considerable development. 
Politics immaterial. Propo¬ 
sition T. P. 

CHARLES M. PALMER, 
Newspaper Properties 

225 Fifth Avenue New York 

Consolidation 
is the recognized route to large 
returns in nearly every line of 
commercial industry. 

We believe that publishing prop¬ 
erties offer one of the most at¬ 
tractive of all the fields for merger 
and consolidation. 

We have a record of results in 
this difficult work that you should 
investigate. 

HARWELL & CANNON 
Newspaper and Magazine Properties 

Times Building New York 

but who is now back on duty as a con¬ 
tributor to the editorial page. 

Louis Rurrill, discharged after two 
years service in the Navy, is the Jour¬ 
nal city editor. Harry Stearns, long 
telegraph editor for the Herald, is now 
on the Journal copy desk. 

J. Burr Bell, financial writer of 15 
years’ local experience, is among the new 
names added to the Journal payroll and 
Charles Feldman is another newspaper 
man of long standing here who is now 
drawing a weekly envelope from the 
Journal. 

R. W. Parker and Stanton Jennings, 
both discharged as lieutenants after war 
service of more than a year, are back 
on the street as reporters. 

Frank Redmond, for several years 
photographer for the Journal, is leaving 
newspaper work, having secured a posi¬ 
tion with the Scmet-Solvay Company. 

Clyde Wagener, formerly managing 
editor of the Schenectady Union-Star, 
has reported for copy desk duty to the 
Post-Standard. 

J. Fenton Phelps, who resigned as 
Po.st-Standard sporting editor, is in the 
publishing department of the H. H. 
Franklin company. His place was taken 
by Birney P. Lynch who held the posi¬ 
tion for several years before entering 
the army two years ago. J. Stevenson 
of Ithaca is serving as Mr. Lynch’s as¬ 
sistant. 

Phillip Perkins, with the Journal for 
several years before war was declared 
and who has recently been discharged 
from army service, has been added to 
the Post-Standard’s reporting staff, as 
has Marjorie Tooke, a Y. M. C. A 
canteen worker in France, who was for¬ 
merly with the Herald. 

auliiiy as nanuicr oi earners anu suDoniin- r?_ tt_u i_ . i 
ates. Successful applicant may be either Syracuse Herald as photographer, re- 

UII Krcai usiij. v-uiichc 
*fe 37. Address A-922, care of Editor and nence, habits, salary expected and references 
Publisher. contained in letter answering this advertise- 
— — ment. Address A-965, care of Editor and 
uperienced Copy Editor Publisher. 
wishes permanent position in New York or 

-n *t''/’t5’*tefd."'?o" auh’ your‘'.t‘ylef wflj BUSINESS OPPORTUNITY 
come on probation. C. J. T., care Editor and Advertiaamento undwr this classificatioB, 

The Herald and Journal practically 
made a swap of sporting editors. Rob- tp detail statement ot record, training;, expe- made a swap of Sporting editors. Rob- 

nence, habits, salary expected and references . c i i • Z r 
contained in letter answering this advertise- crt iXcnenCK, long in Charge Or SportS 
p'ki*’ h ^‘’‘*"** ^ ^‘*'*°*' for the Herald, went over to the Jour¬ 

nal, while James Leahy is now with the 
Herald. 

Changes at the Journal plant have 
forty cents per line. Count six words to the been nearly as numerous as at the Her- 

Reporter-Re-writel^ nl’ ^ aid. Sidney VVhipple, former Boston 
Young man. five years’ trade paper and gen- Opportunity. special writer, is now managing editor, 
tral news experience. Have covered financial $35,000 buys only daily in eleven counties in having succeeded Frank Chase, who 
■tws. New York City or vicinity. Address a Southern city of 20,000. Radius of seventy- ___;__ ■•wa. New York City or vicinity. 
*•»«, care of Editor and Publisher. 

a oouincrn ciiy oi 4u,uuu. n^oius oi acveniy-___i • -ii 
five miles to draw from. Turns down enough Rave up the desk after a serious illness. 

Demand End of Alien Press 

Philadelphia, Nov. 25.—The local 
chapter of the American Officers of the 
Great War this week passed a resolution 
calling for the immediate adoption by 
the Senate of a law to “deport all trait¬ 
orous publishers and scrap all printing 
plants which are now disease nests to 
Americanism.” Copies of the resolution 
are to be sent to Congress, the Attor¬ 
ney General, Senators and Representa¬ 
tives from Philadelphia, and the Gover¬ 
nor and Attorney General of Pennsyl- 

w 



34 Editor & Publisher for November 27, 1919 

HOW NEWS PRINT IS BEING CONSERVED 

(Continued from Page i6) 

News increased advertising rates 10 
per cent; still following war time regu¬ 
lations; reduced size first edition from 
12 to 8 pages; increased circulation 
rates 5 cents per month. 

Times increased advertising rates 20 
per cent; discontinued one street edition; 
cut size of sporting extra four pages; 
increased price of circulation 5 cents 
per month aed street sale copies one 
cent each. 

Denver weeklies have increased ad¬ 
vertising rates approximately seven and 
one-half per cent. Colorado dailies out¬ 
side of Denver are still following war¬ 
time regulations and have cut off ex¬ 
changes and deadheads. Colorado week¬ 
lies have increased advertising rates ap¬ 
proximately ten per cent.; have cut off 
exchanges and deadheads. 

S. S. Sherman, managing editor of the 
Denver News, has been appointed A. N. 
P. A. regional director on news print 
situation for Colorado and will soon 
call a meeting of publishers to take 
further steps in matter. 

Wichita, Kan.—The Eagle had to 
lock its doors and refuse to answer the 
telephones on November 18 because the 
advertising facilities were so over¬ 
crowded that they were unable to handle 
more. The office of the Eagle was 
closed at 6 o’clock at night, instead of 
8, as usual. No telephone advertising 
was accepted, and in addition the paper, 
while increasing its size, was unable to 
handle all the business in hand. 

Kansas City, Mo.—A score or more 
of the leading newspapers of the middle 
west will raise their advertising rates 
from 10 to 50 cents an inch, following 
a conference of advertising managers 
of the various papers at the meeting of 
the Mid-west Newspaper Advertising 
Managers’ Association here this week. 
The increase is due largely, it is said, 
to the scarcity of white news print. 

In addition to the increase in rates, 
the larger advertisers of the papers will 
have their space needs cut in order to 
take care of the smaller accounts. The 
increase, whenever necessary, will be 
advanced without notice to advertisers, 
it was agreed. 

Some of the newspapers, it was re¬ 
ported to the meeting, have had to cut 
down their type from 8 point to 6 point, 
in order to conserve news print. Other 
papers have increased their columns 
from 7 to 8, cut down margins, and 
in other ways conserved space. Some 
papers have cut down the length of 
local and telegraph stories, it was re¬ 
ported, while others are eliminating com¬ 
ics, features, and even cutting down the 
editorial page and other regular fea¬ 
tures. 

The increased rates, it was said, will 
be put into effect before January 1, 

next. Six states, Missouri, Kansas, 
Oklahoma, Texas, Nebraska and Iowa, 
are represented in the membership. 

The following were present: H. E. 
Dreier, Oklahoma City Times; J. J. 
McClellan, Joplin Globe; A. L. Shu¬ 
man, Ft. Worth Star-Telegram; L. R. 
Booth and W. B. Flowers, Topeka Capi¬ 
tal and Capper Publications; H. A. 
Sprague, St. Joseph News-Press; E. E. 
Hardwick, Wichita Eagle, and C. C. 
Rosewater, K. C. Journal. Mr. Dreier 
is president. 

The next session will be held in Fort 
Worth in February^^ 1920. 

Tulsa, Okla.—Until relief from the 
print paper shortage is evident, the 
Democrat has announced that news 
stories will be cut in quantity only and 
the stories told in the fewest possible 
words. The comic and features sec¬ 
tions of the Democrat will be tempo¬ 
rarily abandoned until the shortage is 
over. With the number of pages re¬ 
stricted, advertising space and news 
.space also were cut down. The editorial 
page was omitted on several occasions 
and the type was of smaller face, so as 
to get in more words per column. The 
Democrat announces that it has been 
unable to carry more than 40 per cent 
of the advertising offered during the 
past few months. 

Philadelphia. — Nothing has been 
done in Philadelphia to meet the news 
print situation. No increase in sub¬ 
scription rates is expected, although it is 
considered likely that advertising rates 
will be advanced the first of the year. 
No one with authority to make a state¬ 
ment on plans being considered by pub¬ 
lishers here will discuss the question at 
this time. 

Indian.spolis, Ini).—Newspapers here 
are still observing all the war-time regu¬ 
lations regarding print paper; no returns 
are allowed nor no free exchanges. 

The News and Times have abolished 
night extra editions to save paper. 

The news recently reduced the size 
of issues to save six pages a week and is 

SIX MORE NEWSPAPERS 
Deliver their N. Y. Agency 
Copies by *‘S. Sl M. Insured 

Agency Delivery Service—on Check- 
Copies.” 

Brooklyn Standard Union — Buffalo 
Courier-Enquirer—Buffalo News— 
Buffalo Times—BirmInKham Age- 
Herald. 

"r*# S^Tviem that INSURES PROMPT- 
FULL Payment of Publithart' Bilh ’'- 

Ask any Prominent N. Y. Agency 
about Schworm-Mandel Service. 

rejecting advertising every day, one day 
recently omitting 118 columns. 

The News announced last Saturday an 
increase of two cents a line on all for¬ 
eign advertising and an increase for lo¬ 
cal business is under consideration. 
Amount of reading matter has been re¬ 
duced to the lowest possible ratio. 

The Star will, on December 1st, in¬ 
crease the price of the Sunday Star 
from eight cents to ten cents a copy and 
it is also considering an increase in the 
local and foreign advertising rates, but 
has not definitely decided. 

All the local papers are using the 
pyramid make-up and say it saves much 
space and paper. 

New Haven, Conn.—Publishers here 
are taking no concerted action to re¬ 
trench on their use of news print. There 
were several discussions recently on the 
question of increased subscriptions rate, 
but the possibility of one of the after¬ 
noon papers advancing the rate a cent 
is remote. A year and a half ago the 
Times-Leader went up to two cents, and 
a year ago this month, the Union fol¬ 
lowed suit. The Register has been a 
two-cent paper. 

While rates for display advertisements 
have increased the volume is even great¬ 
er than before the war. 

The Reporter, New Haven’s fifth pa¬ 
per, which will appear as a two-cent 
morning daily and three cents on Sun¬ 
day as soon as its press is installed, will 
be run as an eight or twelve page paper. 
John T. Flynn, instrumental in the crea¬ 
tion of the News Writers’ Equity Asso¬ 
ciation, will be the publisher. Mr. Flynn 
claims to have enough news print on 
hand to last three months. 

'The Connecticut Daily Newspaper 
Publishers Association met here Novem¬ 
ber 24 to discuss the newsprint situation 
and a vote urging economy in the use 
of newsprint was passed. 

Buffalo, N. Y.—There is no local 
general plan to increase advertising 
rates. 

The Evening Times only recently in¬ 
creased its rates and Norman E. Mack, 
proprietor, states his subscription price 
may be lowered in the near future. Re¬ 
duction of size and ratio of reading mat¬ 
ter to advertising has not been taken up. 

The Evening News last Friday re¬ 
fused 860 inches of advertising be¬ 

cause it did not want to exceed a 40- 
page paper. 

Cincinnati, Ohio.—An increase in 
advertising rates will be put in execu¬ 
tion here within the next two weeks, but 
nothing has been done toward increas¬ 
ing subscription rates nor for a reduc¬ 

tion of sizes. 
The Times-Star has established a new 

ratio of reading matter to advertising 
reducing the latter, but the other news¬ 
papers have not as yet followed this lead. 

Providence, R. I.—The Journal is tak¬ 
ing following action to meet newsprint 
situation: consistent policy of declining 
to accept returns from dealers; cutting 
off unnecessary copies to advertising 
agencies; saving of waste by careful 
handling of rolls in warehouse and press 
room; insistence on brevity in all news 
stories and telegraph matter; cutting all 
free copies to advertisers and employes 
to a minimum. 

Advertising rate increases are to go 
into effect December 1. The policy of 
restricting size of issues to the lowest 
possible point, established at the begin¬ 
ning of the war, has been maintained 
and ratio of reading matter to advertis¬ 
ing, established at that time, is still in 
effect. 

Garrett Quit* the Tribune 

Caret Garrett has resigned as assistant 
editor of the New York Tribune after 
two years’ service in that position. The 
editorial page of the Tribune will be di¬ 
rected by Ogden Reid, its editor and 
publisher, and the news pages will be 
under the supervision of George Smith, 
whose appointment as managing editor 
was recently announced. 

Few Papers—(if any)—surpass the 

TRENTON 
NEW JERSEY TIMES 

A Food Medium 
Even during the past summer four food 
pages—and more—was the size of our 
regular weekly Thursday food feature-- 
a winner for housewives, retailers and 
manufacturers. 
Wednesdays and Sundays four auto pages 
Tuesday Music Page 
Circulation 26,649. Member A. B. C 

KELLY-SMITH CO. 

Marbridge Bldg., Lytton Bldg., 
New York. Chicago. 

Demand for Space 
So large a volume of advertising is 
offered for publication in The New 
York Times that, owing to the limit 
on pages preferred by The Times, and 
due also to the shortage of newsprint 
paper, announcements frequently are 
crowded out. 

A temporary reduction of space by all 
advertisers, especially those wishing 
full pages. The Times suggests, would 
be better than the omission of adver¬ 
tising. 

The New York Times 

The Newark (N. J.) 
Ledger 

ii a 7-day Morning Associated 
Press Newspaper with all ffie 
HOBfE features, aerial stories, 
comics, cartoons, women’s pages, 
etCn usually found in afternoon 

**"SoROTHY DDC and HELEN 
ROWLAND have recently joined 
our staff. This gives the HOME 
folks a fnU day’s reading instead 
of an hour or so in the evening. 

Morning Edition, 2c 
Sunday Edition, 5c 

The amalgamation of the two leading Rrogressive Jewish newspapers of 
lew York 

THE DAY 
and 

THE WARHEIT 
brings into being the most powerful 
advertising medium in the Jewish field. 

Tho National Jawlah Daily 

The McClure 
Newspaper Syndicate 

supplies continuous daily and 
weekly service* that make and 

hold home circulation 
ALSO 

Big Special Features on Timely 
Topics by Leading Writers 

Send for our complete list and par¬ 
ticulars of our star features, including 
Frank H. Simonda, Montana Glass 
and Sewell Ford. 

N373 Fourth Ave., New York 

BUFFALO NEWS 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper 
that censors its advertising 
columns. Many of our adver¬ 
tisers use our columns exclu¬ 
sively. The above is one of the 
many reasons why.” 

MEMBER A. B. C. 
Foreign Advertising Representatives 

KELLY-SMITH CXJMPANY 

220 Fifth Avenue Lytton Building 
NEW YORK CHICACX) 

We can incroaso your business— 

you want it lacroaaed. 

You havo thought of press clip¬ 

pings yourself. But let ue tell you 

how prees clipping can be made 

a businass-buUdar for you. 

BURRELLE 
145 Lafayette St., N. Y. City 
Established a Quartsr of a Century 
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From Louisville to New Orleans, from Nor¬ 

folk to Memphis, the Southland is the new 

land of this United States of ours. 

Resources and possibilities, long existent and 

long lying dormant, are developing faster in the 

South than anywhere else. 

The greatest per cent, increase in business of 

every kind is to he found in the South. 

Northern people-rich people, who, a few 

years ago went South on pleasure trips, now 

live in the South, where they have invested 

money in development. 

Southern people, natives, have been stirred out 

of their easy-going ways and have entered into 

competition with their Northern competitors 

-and the South, from one end to the other is 

one vast hive of industry, progress, prosperity 

and promise. 

A^ith the coming of winter Southern popu¬ 

lation IS materially increased-social activities 

are very pronounced and business hums. 

Daily newspapers have risen to meet every de¬ 

mand, and, with their metropolitan appearance, 

full news service and standard features, carry 

prestige and pulling power. 

National advertisers, co-operating with local 

merchants, increase sales through daily news¬ 

paper advertising in the South. 

These are tne daily newspapers: 

IS still a Di ixie 

Read'in-the-home newspapers 
AI.ABAMA 

2,500 10,000 
Circulation lines lines 

Uirmingliam Age-Herald . ..(M) 22,300 .07 .05 
Birmingliam Age-Herald . 27,405 .08 .06 
Birmingham Ledger . ...(E) 34,018 .07 .07 
•‘Birmingham News . ...(E) 46,121 .08 .08 
••Birmingham News . ...(S) 48,588 .10 .10 
Mobile News-Item . ...(E) 10,136 .03 .03 
Mobile Keftister . ...(M) 23,709 .05 .05 
Mobile Register . ...(S) 33,137 .06 .06 
Montgomery Advertiser . ...(M) 24,187 .05 .05 
Montgomery Advertiser . ....(S) 24,736 .06 .06 

FLORIDA 
Jacksonville Metropolis . ...(E) 18,740 .05 .05 
Florida Times-Union, Jackson 

ville .(M&S) 26,915 .06 .06 
Palatka Mornings Post. ...(M) 1,450 .0122 .0122 
Pensacola Journal . ...(M) 6,485 .025 .025 
Pensacola Journal . ....(S) 7,900 .025 .025 
Pensacola News . ...(E) 5,425 .02 .02 

GFiORGIA 
fAtlanta Georgian . ...(E) 49,441 .08 .08 
tAtlanta Sunday American.. ....(S) 92,918 .12 .12 
*AuKusta ('hronicle . ...(M) 11,074 .03 .03 
•Augusta ('hronicle . ....(S) 10,008 .035 .035 
Augusta Herald . ,...(E) 13,958 .035 .035 
Augusta Herald . ....(.S) 9,413 .035 .035 
('olumbus Ledger . (E&S) 7,592 .03 .03 
Macon Telegraph . ...(M) 23,450 .04 .04 
Macon Telegraph . ....(S) 19,321 .04 .04 
Savannah N'cws . (.M&S) 21,120 .055 .04 
Savannah Press . ,...(E) 15,357 .04 .04 

KENTUCKY 
Louisville Herald . ...(M) 45,616 .08 .08 
Louisville Herald . ....(S) 49,090 .08 .08 
Paducah News Democrat ... ...(.M) 6,972 .0225 .018 

LOUISIANA 
New Orleans Times-Picayune ...(M) 76,171 .12 .12 
New Orleans Times-Picayune. .(S) 92,.m .15 .15 
tNew Orleans Daily States... ,...(E) 41,994 1 
tNew Orleans Daily States.. ....(S) 37,675 J .10 .TO 
tNew Orleans Item. ....(E) 73,905 .12 .12 
tNew Orleans Item. ....(S) 87,588 .15 .15 

NORTH CAROLINA 
Asheville Citizen . ...(M) 11,985 .03 .03 
tAsheville Citizen . ....(S) 9,734 .03 .03 
**Asheville Times . ....(E) 7,316 .025 .02 
Charlotte News .. ,(E&S) 10,849 .03 .03 
tCharlotte Observer . ...(M) 19,217 .055 .03 
fCharlotte Observer . ....(S) 19,217 .065 .04 
Durham Sun . ....(E) 5,325 .02 .02 
•Greensboro Daily News. ....(M) 15,975 .05 .04 
•Greensboro Daily News. ....(S) 21,117 .06 .05 
tGreensboro Record . ....(E) 3,481 .045 .035 
Raleigh News and Observer. ,...(M) 22,273 .05 .04 
Raleigh News and Observer. .(S) 22,210 .05 .04 
•Wilmington Dispatch . ....(E) 4,498 .02 .02 
Wilmington Dispatch . ....(S) 3,840 .02 .02 
tWinston-Salem Journal . (M&.S) 6,447 .025 .02 
tWihston-Salem Journal •... ....(E) 7,600 .025 .02 

SOUTH CAROLINA 
tAnderson Mail . ....(E) 4,693 .0178 .0178 
Charleston American . ...(M) ) 
Charleston American . ....(.S) f .03 
tCoIumbia Record . ....(E) 13,709 .03 .03 
tColumbia Record . ....(S) 11,789 .03 .03 
Columbia State . . ...(M) 1 
Columbia State . ....(S) f 
Greenville News . (M&S) 8,485 .035 .03 
Greenwood Index lournul.... ....(E) 4,785 .02 .02 
Spartanburg Journal & Carolina 

Spartan . ....(E) 2,9581 
Spartanburg Herald . ...(M) 4,416 1 .03 .03 
.Spartanburg Herald . ....(S) 5,262 j 

TENNE.SSEE 
••Chattanooga News . ....(E) 17,262 .04 .04 
Chattanooga Times . ....(M) 26,988 .07 .07 
Chattanooga Times . .(.S) 23,466 .07 .07 
tKnoxville Sentinel . ....(E) 24,022 .05 .045 
••Knoxville Journal-Tribune ...(M) 1 
••Knoxville Journal-Tribune ....(.S) f .045 
Memphis Commercial Appeal...(M) 78,214 .14 .12 
Memphis Commercial Appeal....(S) 109,031 .17 .15 
JNashville Banner . ....(f:) \ ( .07 .07 
FNashville Banner . .(S) J 1.08 .08 
tNashville Tennessean . ...(M) 34,3491 
tNashville Evening American..(E) 15,196 1 .08 .08 
tSunday Tennessean Si American (S) 34,051 J 

VIRGINIA 
{Bristol Herald Courier. (M&S) 8,750 .04 .04 
Danville ReRister and Hce... (M&E) 9,451 .03 .027 
Newport News Times-IIerald ....(E) 10,354 1 
Newport News Daily Press.. (S&M) 6,476 { .04 .04 
Norfolk Ledger Dispatch.... ....(E) 38,494 .08 .08 
Roanoke Times . (M&S) 9,570 1 
Roanoke World-News . ....(E) 10,315 J .06 .04 



The World’s 
Greatest Discoveries 

Have Been Made by Those Who Have 
Had the Inspiration to Try to Mal^e 
Dreams Come True. 

Folks laughed at Fulton’s steamboat. 

Bell’s telephone was thought a toy. 

Automobiles were considered impracticable. 

Wireless seemed an impossibility. 

Submarines were a Jules Verne imagination. 

The flying machine was ridiculed and derided. 

Just so with newspaper advertising. It took 
the necessities of winning a world’s war to 
show its full power and usefulness. 

It has turned little business into big business. 

It can turn dead stock into cash over night. 

It can be used by telephone or telegraph everywhere 
to-morrow. 

It is the only appeal reaching all worth-while homes 
every day. 

It can be used in exact accord with distribution or de¬ 
sire for trade stimulation. 

It can be used without any possible duplication. 

Member 
A. B. C. THE NEW YORK GLOBE 180,000 

A DAY 

JASOH ROGERS, Publisher 
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May We Turn a City Inside 
Out For You? 

Mr. Advertiser, there are many things you should know about a city in which 
you proposed to seek a market for your goods. 

« 

Not alone perhaps because of the influence it may have on your plans for that 
particular city, but because that city may represent a type duplicated many 
times throughout the country. 

And you cannot analyze the mass until you have first analyzed the unit. 

If it is one of the cities where we represent a newspaper ask us about it. 

Analyzing and reporting on merchandising conditions and possibilities in 
those cities is a part of the service we render to manufacturers and to their ad¬ 
vertising agents without expense or obligation to them. It is done in behalf of 

the progressive and predominating newspapers represented by The John Budd 
Company in the national advertising field, and located in those important in¬ 
dustrial and commercial centers. 

If you are not already thoroughly satisfied that a wisely planned newspaper 
advertising campaign is the most efficient way to introduce and maintain a sale 
of your goods in one of these centers—pick the city and put us to the test. 

We have a world of information about habits, customs, usages, likes and 
some dislikes and prejudices of the people, which has come with years of expe¬ 
rience in and acquaintance with the field. 

We know the leaders in the various lines of retail trade and can head you 
toward the live ones. 

** We are at your service, any time, anywhere ** 

THE JOHN BUDD COMPANY 
National Advertiting Repretentative* of Newipapert 

Burrell BuildinK. New York Tribune BuildinKi Chicago Chemical Building, St. Louis Examiner Building, San Francisco, Cal. 
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WIRE BARBOUR 
of Your Change in Rates 

Revisions in display and classified rates—contract conditions—space limitations 
sizes and other matters affecting the buying and selling of advertising space —page sizes and other matters affecting the buying and selling of advertising space 

are brought to the attention of space buyers at the earliest moment by the daily service 
of Barbour's Advertising Rate Sheets. 

Information reaching us by mail, messenger, telephone or vs^ire, up to 3 o’clock 
of each afternoon, and up to noon on Saturday will be sent that night to our continued 
increasing list of agents and advertisers given below: 

AKRON 

Goodyear Tire Sl Rubber Co. 

ATLANTA 

Acme Adv. Arency 
Bloaaer Co., The 
Johnaon Dallas A(cy. 
Masaengale Adv. Agcy. 
Swift Specific Co., The 

BALTIMORE 

Green-Lucaa Co., The 
BINGHAMTON 

Jones Adv. Agcy., Wylie B. 
Kilmer, Willis Sharpe 

BOSTON 

Buchanan Adv. Agcy., John 
Ellis Co., A. W. 
Gillette Safety Razor Co. 
Goulston Adv. Agcy., E. J. 
Greenleaf Co., The 
O’Keefe Adv. Agcy., P. F. 
Wetherald Adv. Agcy., James T. 
Wood. Putnam A Wood Co. 

CINCINNATI 

Blaine-Thompson Co., The 
Joseph Adv. Agcy., The Jesse M. 

Proctor A Collier, The 
Thompson-Koch Co., The 

CLEVELAND 

Dunlap-Ward Adv, Co. 
Fidelity Advertising Co., The 
Fuller A Smith 
House of Hubble, The 
Lees Company, The 
McCann Co., H. K. 
McJunkin Adv. Agcy., Wm. D. 
Nemeyer, Paul 
Peerless Motor Car Co. 
Powers-House Co., The 
Rogers-Baker Co. 
Watkins Co., The R. L. 
White Co., T^e 
Willard Storage Battery Co. 

Clough Agcy., John L. 
Field Adv. Service Field Adv. Service 
McKee Co., Inc., Homer 
Seeds Co., Russel M. 
Sidener-Van Riper Adv. Co. 

KANSAS CITY 

Easy hold Truss Co. 
Ferry-Hanly Advertising Co. 
Potts-TurnbuII Adv. Co. 

BUFFALO 

Jones Adv. Agcy., Wylie B. 
Moss-Chase Co., The 
Remington Agcy., E. P. 

CHICAGO 

Benjamin A Kentnor Co. 
Benson, Campbell A Slaten 
Bowers Adv. Agcy., Thomas M. 
Brandt Adv. Co. 
Breytspraak Co., Victor C. 
Chicago Tribune 
Clarke Adv. Agcy., The E. H. 

Critchfield A Co. 
Dooley-Brennan Co. 
Erwin A Wasey Co. 
Frank A Co., Albert 
Green, Fulton, Cunningham Co., 

The 
Greig A Ward, Inc. 
Guenther-Bradford Co. 
Gundlach Adv. Co. 
Hardy, Inc., Walter E. 
Henri. Hurst A MacDonald 
Husband A Thomas Co. 
Joems Co., Arnold 
Kastor A ^ns Adv. Co., H. W. 
Lord A Thomas 
Mallory, Mitchell A Faust 
Matteaon, Fogarty, Jordan Co. 
Matthews Adv, Corp., R. A. 
McJunkin Adv. Ag»., Wm. D. 
Nichols Co.. Chaa. F. W. 
Ostenreider Adv. Corp. 
Randall Co., Fred M. 
Rankin Co., Wm. H. 
Robel, Inc., John G. 
Shuman Advertising Co. 
Snitzler Adv. Co. 
Stack Adv. Agcy. 
Stowart-Davis Adv. Agcy. 

Swift A Co. 
Thompson Co., J. Walter 
Touzalin Agcy., Ckas. H. 

Vanderhoof A Co. 
Van Patten. Inc. 
Williams A Cunnyngham 
Woodward's, Inc. 

CLINTON. S. C. 

Jacobs A Co. 

COLUMBUS 

Butler-Roberts Adv. Co., The 
Crumrine Co., The Arthur M. 
Munun-Romer Co., The 

DALLAS 

Chiltim Adv. Agcy. 
Southwestern Adv. Co. 
F. A. Wynne Adv. Agcy. 

DAYTON 

Blackburn Adv. Agcy. 
Geyer-Dayton Adv. Co., The 

DENVER 

LONDON, England 

Dorland Advertising Agcy. 

LOS ANGELES 

Thompson A Smith 

LOUISVILLE 

Basham Co., Thomas E. 
Margon-Robinson Co. 

MEMPHIS 

Lake A Dunham Adv. Agcy., Inc. 

MILWAUKEE 
Bums-Hall Adv. Agcy, 
Cramer-Krasselt Co. 
Klau-Von Pietersom-Dunlop Co. 
Koch Adv. Agcy., Otto J. 
Palmolive Co. 
Schlitz Brewing Co., Jos. 

MINNEAPOLIS 

Kammon Adv. Service 
MacMartin Adv. Agcy., Inc. 
Mitchell Adv. Agcy. 

NASHVILLE 

Anderson Adv. Agcy. 

NEWARK 

Howcr Advertising Agency 
Reardon Adv. Co., The 
Tuholski, D. A. 

DETROIT 

Brandfield Co., The 
Campbell-Ewald Co. 
Green, Fulton, Cunningham Co., 

The 
Hudson Motor Car Co. 
Hupp Motor Car Corp. 
MacManus, Inc., Theo. F. 
Paige-Detroit Motor Co. 
Pelletier, E. LeRoy 
Power, Alexander A Jenkins Co. 
Randall Co., Tjie Fred M. * 
Seeyle-Brotherton-Brown, Inc. 
Von Poettgen, Carl S. 
Winningham, C. C. 

FLINT 

Dort Motor Car Co. 

FORT WORTH 
Bowles, R. H. 
Ledger Adv, Service 
Lewis, John I. 
Moore Adv. Co. 
Texas Crude Oil News 

GRAND RAPIDS 

Brearly-Hamilton Co. 

HOUSTON 

Beek Adv. Agcy., Inc. 

INDIANAPOLIS 

Cole Motor Car Co. 

Hanser A»y., Inc. 
Sommer, F. N. 

NEW YORK 

American Press Assn. 
Armstrong, Inc., Collin 
Association of National Adver¬ 

tisers 
Atlas Advertising Agcy 
Barrows A Richardson ' 
Barton, Durstine A Osborn 
Berrian Co., Inc. 
Birch-Field A Co., Inc. 
Bush Advertising Service 

Capehart’s Maiknown Methods, 
Caxton Adv., Inc. 
Churchill-Hall, Inc. 
Collins, Jr., Clarkson A. 
Colton, Wendell P. 
Cormsn Co., The 
Cowen Co. 
Dorland Adv. Agcy. 
Dyer Agcy. 
Editor A Publisher Co. 
Federal Adv. Agcy., Inc. 
Frank A Co., Albert 
Frowert A Co., P. K. 
Funk A Wagnalls Co. 
Gannon Agcy., J. W. 

Gardiner A Wells Co., Inc. 
Gould Co., M. P. 
Guenther, Rudolph-Russel Law, 

Inc. 
Hanff-Metzger. Inc. 
Howe A Co., Murray 
Hoyt’s Service, Inc. 

International Con. Chem. Corp. 
Ironmonger Adv. Agcy., C. 
James Adv. Agcy., H. E. 
Kelley Co., The Martin V. 
Kobbe Co., Phillip 
Kiernan A Co., Frank 
Lesan Adv. Agcy., H. E. 
Liberty Adv. Agcy. 
Logan, Thos. F., Inc. 
Lyddon A Hanford 
Maclay A Mulally, Inc. 
McCann Co., H. K. 
McMullen Co., Robert 
Metropolitan Adv. Co. 
Morse International Agcy. 
Morton Adv, Service, Inc. 
Muller Agcy., J. P. 
Murray Adv. Agcy., John F. 
Newelf-Emmett Co. 
New York Globe 
Patterson Co., Inc., W. A. 
Peck Adv. A Distributing Co. 
Phillips Co., Inc., Burdette 
Picard A Co., Inc. 
Porter Co., The Harry 
Presbrey Co., Frank 
Rankin Co., Wm. H. 
Redfield Adv, Agcy., Inc. 
Richards Co., Inc., Jos. A. 
Rose, Irving Jordan 
Royal Baking Powder Co. 
Ruthrauff A Ryan, Inc. 
Scott A Scott, Inc. 
Seaman. Inc., Frank 
Seeley Adv. Co. 
Sheridan, Shawtell A Sheridan 
Sherman A Bryan, Inc. 
Strauss A Co., S. W. 
Street A Finney 
Thompson Co., J. Walter 
Williams A Cunnyngham 

PROVIDENCE 

Danielson A Son 

RACINE 

Mitchell Motors Co., Inc. 
Western Advertising Agcy. 

RICHMOND, Va. 

Cecil, Barreto A Cecil 

ROCHESTER 

Elliott Advertising Service, Inc. 
Lyddon A Hanford Co. 

ST. LOUIS 

Anfenger-Jacobson Adv. Co. 
Branin-Parkell Agcy., Inc. 
CImppelow Advertising Co. 
D’Arcy Advertising Co. 
Fisher-Ruebel-Brown 
Gardner Advertising Co. 
Hummert-Hatfield Co. 
Kastor A Sons Adv. Co., H. W. 
Ring, Jr., Adv. Co., John 
Schiele Advertising Co. 
Simpson Adv. Service Co. 

ST. PAUL 

Greve Agcy,, S. 

SALT LAKE CITY 

Hubbard Publicity Co. 
Gillman Co., Inc., L. S. 
Malcolm-McAlIister 

OKLAHOMA CITY 

Keeshan Adv. Co. 
Southwestern Adv. Co. 

OMAHA 

Warfield Adv. Co., Inc. 

SAN ANTONIO 

Schermerhom Adv. Co. 

SAN FRANCISCO 

Adv. Service Co., The 
Dake Adv. Agcy., Inc., The 
Eberhard Co., The Geo. F. 
Honig-Cooper Co. 
Johnston-Ayers Co. 
Le Vene, Nate 
McCann Co., H. K. 

PEORIA 

Mace Adv. Agcy. 

PHILADELPHIA 

Ayer & Son, N. W. 
Barrows & Richardson 
Clark-Whitcraft Co. 
Cross Co., J. H. 
Dippy A Aitkin 
Donovan A Armstrong 
Foley Adv. Agcy., Richard A. 
Franklin Adv. Service, Inc. 
Matos Advertising Co., Inc. 
Tracey-Perry Co. 

PITTSBURGH 

Barker-Duff A Co. 
Hill Co., A. P. 
Hill Co^ W. S. 
Power Co., Edw. M. 
Rauh Co., Richard S. 

SEATTLE 

Botsford, Constantine A Tyler 
Daken Adv. Agcy., Inc., The 
Izard Co., The 

Strang A Prosser Adv. Agcy. 

SOUTH BEND 

Studebaker Corporation 

TOLEDO 

Kelley Co., The Martin V. 

TULSA 

Lamy Adv. Co. 

TROY 

Cluett-Peabody A Co., Inc. 

UTICA 

Moser A Cotins 

PORTLAND, Oregon 

Botsford, Constantine A Tyler 
Couche Adv. Service, Inc. 
Hall A Emory Agcy. 

WICHITA 

Southwestern Adv. Co. 

WILMINGTON 

Pierre, Geo. H. 

When you want to advise these people on rate changes. 

By All Means Wire 

BARBOUR’S ADVERTISING RATE SHEETS 
INCORPORATED 

uth Clark Street Chicago, Ill. 538 South Clark Street 
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SEMI-ANNUAL REPORTS SHOW ABOUT 2 P C. 
DECREASE IN AVERAGE CIRCULATIONS 

General Increases in Ad Rates as Compared With April 1—Corrected List English- 
Language Dailies of U. S. to November 15, 1919, With Their Ad Rates 

as of November 1 and Circulations for 6-Months’ Period 
Ending September 30. 

Ax analysis of the semi-annual 
newspaper data as to net paid 

circulations for morning, evening and 
Sundays and rates presented in the 
following pages—5 to 19 inclusive— 
indicates very clearly that newspaper 
advertising space is still, as it always 
has been, the cheapest as well as the 
best form of printed publicity. 

Whilst rates have advanced, circu¬ 
lations as a whole have slightly de¬ 
creased, due to the constant tighten¬ 
ing of the newsprint supply, and it is 
of little wonder that publishers of to¬ 
day are confining their circulations 
to net paid sales when it is necessary 
for them to leave out day by day and 
week by week a volume of advertis¬ 
ing that a few years ago would have 
represented velvet, practically. 

The difference in circulations, as 
shown in the accompanying pages, 
representing publishers’ sworn state¬ 
ments of the net to the Audit Bureau 
of Circulations and the Government 
for the six months’ period ending 
September 30, 1919, and the period 
ending March 31, 1919, is very small— 
an ap|)roximatc loss between April 
Ist and October 1st on the aggregate 
of all daily and Sunday newspapers 
of about 2J4%. October 1st, 1919 
as compared with October 1, 1918 
—the peak of the abnormal war de¬ 
mand—would show a loss in the ag¬ 
gregate of approximately 4%, or one 
million copies per day. 

The outstanding feature of this 
compilation is undoubtedly the fact 
that for the first time in the history 
of newspaper publishing in the United 
States, the run of paper rate of an 
individual newspaper has reached the 
$1.00 per agate line mark, this being the 
rate of the New York Kvening Journal, 
announced a short time ago. At the 
same time the rate of a Sunday paper 
has not only reached this level but ex¬ 
ceeds it by 5 cents per line. The new 
rate of the New York Sunday American 
being $1.05 per agate line or $14.70 per 
inch. 

Rate Increases Forced 

Though the summary of this data, 
giving the number of dailies with circu¬ 
lations and rates by States and Market 
groups and nationally, has not been 
completed (this will appear in early is¬ 
sues of Editor & Publisher) it is evi¬ 
dent that rates as a whole have mate¬ 
rially advanced during the past sixty 
days. Publishers face to face with con¬ 
tinual increasing costs of every com¬ 
modity and labor, and many of them not 
blowing where their next year’s paper 
stock is to come from, have realized 
that they, too, must increase their line 
rate, especially the big store rates, to 
provide for present costs, plus profits, 
replacements and ample reserves with 
which to serve the public interest in this 
reconstruction period in a constructive 
Way. 

Originally this list was prepared 

primarily for space-buyer* and, while 

It serve* that purpose with increasing 

value to the benefit of daily newspa¬ 

per advertising, it is not evident to 

many that it* greatest service is to 

publishers, in that it is the base of 

the semi-annual analysis giving by 

States and for the nation the totals 

of rate* and circulations. 

For years the big American industries 
have had complete and accurate charts 
and data for comparative purposes in 
determining their laws of Supply and 
Demand; but it was not until Editor & 
Publisher, in co-operation with Bar¬ 
bour’s Advertising Rate Sheets, pre¬ 
sented the first complete analysis on 
January 18 of this year, that the news¬ 
paper industry has been able to present 
its claims to national business and to 
standardize rates and accurately appraise 
conditions. 

Many publishers would like to com¬ 
pare the figures of today with those of 
five and ten years ago. Were such com¬ 
parisons of the papers, their rates and 
circulations as a whole at that time avail¬ 
able, they would be of inestimable value 
in guiding publishers today. 

Now that this list has become a prom¬ 
inent and exclusive feature with Editor 
& Publisher, advertisers and publishers 
will have always available complete 
facts, figures and analysis of rates and 
circulations from every angle. 

A Basis for Rate Comparisons 

To the publisher who is undetermined 
as to what his rate should be, who de¬ 
sires to compare his rate and circulation 
with those of his competitors at home 
and in other cities, this list is of especial 
value. In but a few moments it is 
possible for any one to compare rates 
and circulations in any cities. 

Leadership in volume of circulation 
among American newspapers is to be 
accorded to William R. Hearst’s New 
York Evening Journal and New York 
Sunday American as shown in the ad¬ 
joining box. 

Morning newspapers of largest circu¬ 
lation are the Chicago Daily T'ribune 
with a net paid average as of October 
first last of 4_*4,588, and the Boston Post 
with 407,787. 

Sunday papers of largest circulations 
are the New York American, 876,094; 
the Chicago Tribune, 6(16,496; the Chi¬ 
cago Herald-Examiner, .S9.C170, and the 
New York Times, 501,650. 

Evening newspapers of largest circu¬ 
lations are: New York Journal, 685,428; 
Philadelphia Bulletin, 446,311, and Chi¬ 
cago Daily News, 377,769. 

Decreases in Big Cities 

It may be interesting to note that the 
combined morning, evening and Sunday 
newspaper circulations of Chicago, Bos¬ 
ton, New York City, Philadelphia and 
all of the daily newspapers of Alabama 
show a net decrease of 208,996 eopies 
per day as between the net paid average 
as of April first and October first. This 
seems to be proof conclusive of the sub¬ 
stantial quality of newspaper circulation 
value. 

Boston dailies show a net paid daily 
average at October first of 1,268,928 
copies per day, and a Sunday average 
of 1,150,054. This is a decrease over 
April first of 110,264 copies per day and 
a decrease on Sunday of 38,967. 

New York City dailies show a net paid 
daily average at October first of 3,246,- 
287 copies per day and a Sunday aver¬ 
age paid of 2,317,222. This is an in¬ 
crease of 58,350 copies daily and a de¬ 
crease of 84,819 on Sunday. 

Philadelphia dailies show a net paid 
average at October first last of 1,120,954, 
and a Sunday average of 877,080. This 
is a deerease of 1,803 copies daily and a 
deerease of 20,871 copies per Sunday. 

Chicago dailies show a net paid Octo¬ 
ber first average of 1,621,168 and a Sun¬ 
day average of 1,259,666. This is an in¬ 
crease of 23,504 copies daily and a de¬ 
crease Sunday of 31,080. 

NEWSPAPERS OF LARGEST NET PAID 

CIRCULATIONS IN THE UNITED STATES: 

New York Sunday American 876,094 

New York Evening Journal 685,428 

Chicago Sunday Tribune . 666,496 

Chicago Sunday Herald-Examiner 593,170 

New York Sunday Times . 501,650 

Philadelphia Evening Bulletin . 446,311 

Chicago Daily Tribune 424,588 

Boston Morning Post 407,787 

Chicago Daily News . 377,769 

This list emphasizes probably more 
than the preceeding one the unsatisfac¬ 
tory results obtained through Govern¬ 
ment circulation figures, and strongly 
emphasizes the value of A. B. C. state¬ 
ments. 

As to Government Statements 

There seems to be no uniform basis 
under which the individual publishers 
file their Government circulation state¬ 
ments. Some publishers will file state¬ 
ments covering seven-day averages, 
some others will file statements cover¬ 
ing six-day averages without giving the 
Sunday figures, while others will file six- 
day figures and will also file a separate 
statement covering the Sunday figures. 
In the latter case the government figure 
is of some value. 

However, where seven-day averages 
are filed in a majority of cases the re¬ 
sults are misleading. 

Without going into detail and enum¬ 
erating case after case where these ex¬ 
amples are apt to create a false idea in 
the minds of the advertiser or agent, a 
paper with say two hundred and fifty 
thousand net paid circulation Sunday 
and one hundred and thirty thousand net 
paid circulation daily will file a seven- 
day average statement showing an aver¬ 
age circulation of one hundred and 
fifty thousand. This is twenty thousand 
greater than a paper will actually have 
on Monday, Tuesday, Wednesday, 
Thursday, Friday and Saturday, and one 
hundred thousand less than it has on 
Sunday. 

Nor is this fact the only defect of the 
Government statements. 

To prepare the accurate statistics of 
the daily and Sunday circulations, the 
actual daily average circulation should 
be available on all papers, and the actual 
netcirculation should likewise be available. 

What Is Meant by “Daily”? 

It is only in A. B. C. reports, where 
the daily and Sunday figures are shown 
separately, and also in cases where the 
h'riday or Saturday issue of a paper 
might be more or less than the average 
of others days, that it is possible to get 
the proper perspective of the circulation. 

The best solution to this problem, of 
course, would lie in every paper filing 
statements similar to those of the A. B. 
C. If, however, this cannot be accom¬ 
plished and it is hardly to be expected 
that it would be possible to at any time 
get all papers to join this Bureau, it 
does mean that the Government law re¬ 
quiring the filing of statements of own¬ 
ership and circulation should be so ap¬ 
plied that there can be no question as to 
what circulation figures actually repre¬ 
sent, and there should be a separation 
between daily and Sunday. 

Another point wherein the Govern¬ 
ment figures are misleading is the fact 
that in many cases the word “daily” is 
used. Even in referring to the diction¬ 
ary it is difficult to determine in the 
case of a seven-day paper whether or 
not that particular statement covers six 
week-days, or seven days, which is the 
dictionary’s interpretation of the word 
“daily.” 
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CONCENTRATE 
in tke newspaper tliat covers like snow 

tke advertising field you want to cultivate 

BRIDGEPORT 
CONNECTICUT 

everybody is busy catcbmg up on peace 

tune orders neglected during tbe war. 

Everybody is prosperous. You can 

skare in tins prosperity by advertising 

to 350,000 possible consumers in tbis 

fertile field, and you must use tbe 

POST and TELEGRAM 
because tbe combined circulation morning 

and evening at one cost, reaches 95% of 

tbe homes in Bridgeport and its suburbs. 

THE POST PUBLISHING CO., BRIDGEPORT, CONN. 

I. A. KLEIN 
254 MetropoUtan Tower 

New York City 
Foreign Representatives 

JOHN GLASS 
Peoples Gas Building 

Chicago 
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SEMI-ANNUAL LIST OF THE ENGLISH-LANGUAGE DAILY NEWSPAPERS OF THE UNITED STATES 
WITH AVERAGE NET PAID CIRCULATIONS (A. B, C. AND GOVERNMENT REPORTS) FOR SIX MONTHS ENDING SEPTEMBER 30, 1919 AND 

MINIMUM 5,000 AGATE LINE ADVERTISING SPACE RATES IN EFFECT NOVEMBER 1, 1919. 
Published for the information and guidance of »pace buyer», advertiiint afentt and national advertlier* by EDITOR Sc PUBLISHER. N. Y., and Barbour’s Advertlsinc Rate Sheets, Inc., Chicatn. 

A L A B A U A 
Albany Albany-Decatur Dally (r) 3.225 .014* 
Anniston Star A Hot Blast (•: [ *,515 .02" 

Sunday Edition .02" 
I'inainghaa *Ags-Hsrald (b) t22,401 .05 

oSunday Edition (»] +27,404 .06 
■"Ledger (r] 34,018 .07* 

Sunday Edition (“I .07* 
"Hews (rl +45,343 .08" 

"Sunday Edition (m; +48,070 .10" 
Dothan Eagls (r] .012" 
Eufaula Citizen (r] .011" 
FI cranes News (rl 3,021 .018* 
Dadedsn *J our nal (r: +4,605 .018" 

Tlraee-Newe (r) 5,096 .018* 
Hur.tavllls Telegram A Mercury (u) 2,217 .014" 

Sunday Edition (m) .014" 
Times (>) 2,496 .018# 

Sunday Edition (m) .018# 
Uobils "tlewe-Itea (rl 1 10,136 .03* 

"Register (a) 28,423 .05" 
■"Sunday Edition (b, 1 .06" 

Uontgoasry ♦Advertiser (a! 1 22,845 .05" 
■"Sunday Edition (b] 1 .06" 

♦J ournol (r) 722,305 .05" 
"Sunday Edition (m. 1 +20,364 .05" 

Times (rl 1 7,642 .04" 
Opelika Hews (rl 1 2,855 

1 
.011" 

Selna Journal (t; .016* 
Sunday Edition (m) t .018" 

Times (r ) .018* 
Sheffield Tri-Citiee Doily (r] 1 .018" 
Talladega Home (rj 1 .014* 
Troy Messenger (r) .011* 
Tuscaloosa Heas A Timee-Qazette (u) 2,785 .025# 

Sunday' Edition .025# 

A R I Z 0 K A 
Bisbss Ore (4/i/l9 statement) (r] 1,200 .025+ 

Review (cj 4,200 .03* 
Sunday Edition (b] .03*. 

Douglas Dispatch (c] 2,443 .025# 
Sunday Edition (m] .025if 

International (rl 2,445 .025// 
Flagetaff northern Arizona Leader (r: .025* 
Globe Arizona Record (c. 2,500 .029* 

Sunday Edition (ml .029* 
Jeroois Verde Copper Hews (rl 1,625 .021" 
Uses Tribune (r: 1,024 .011* 
:iianl Arizor.a Silver Belt (rj 2,3.36 .029// 
tiogalcs Herald (rj 1,580 .018+ 

Oasis (d] .018" 
Sunday Edition (n] .018* 

Phoenix "Arizona Gazette (r] 7,989 .04* 
*Arizor.a Republican (bj +10,119 .04" 

■"Sunday Edition (ml +10,957 .04* 
Prescott Arizona Journal-Miner (cj 1,956 .016// 

Sunday Edition (4/l/l9 etB't) .016)/ 
Teispe Nows (r 1 .01++ 
ToBbstons Proopoctor 1 750 .018" 
Tucson "Arizona Star (dl 1 3,801 .021* 

"Sunday Edition (■) 4,391 .021* 
"Citlzen (r) +4,371 .025* 

Yuoa Examiner (4/1/1? stm’t) (r] 1 1,025 .014* 
Sun (cl 1 1,«50 .018* 

Sunday Edition (ml ) .018* 

ARKANSAS 
Arkadelphia News (rl 1 .011* 
Bateeville Guard (rl 1 .005* 
Bentonvllls Dally (r) .013* 
Consay Log Cabin Democrat (r) .008* 
Eureka Springs Tlmee-Echo (rl I .007+ 
Fayetteville Democrat (rl 1 1,300 .011* 
Fort Smith "Southwest Aneriea.1 (d) +12,308 .03* 

■"Sunday Edition (mj 1 +12,818 .03* 
"Times Record(4/l/l9 stmt) (t ) +11,470 .025* 

^Sunday Sditlon(4/1/19) (o, ) +11,217 .025* 
Barrieon Tiraos (rl ) 500 .004" 
Relena Horld ) 

Sunday Edition (», ) 
) 870 

;.0l8# 
Hope Arkoneoe Herald (4/l/l9) (r, .009* 
Hot Springs New Era (r ) .014" 

Sentlnal-Record (e) 3,285 .036# 
Sunday Edition (n) .036# 

Jonesboro Sun (r) 1,225 .009* 
Tribune (r) 1,229 .011# 

Uttle Rock "Arkansas Democrat (r) +18,494 .05" 
"Arkansas Gazette (b) +36,213 .06* 

"Sunday Edition 5° ) +48,727 .08* 
News (r ) 11,800 .025* 

Ualvem Record (r ) .014* 
Hssa Star (r ) 665 .011* 
Newport Independent (r 

i 1,100 
.007* 

Paragould Press (r .01* 
Pine Bluff Commercial (r ) 5.143 .025* 

Graphic (c) 3,527 .018* 
Sunday Edition (m ) .018* 

Rogers Post (r ) 715 .011* 
Searcy Citizen (r) 550 .005* 
Slloao Springs Regieter (r) 600 .011* 
Stuttgart Free Press (r) .014# 

Texarkana Four States Press A Courier 
(See Texarkana, Texas) 

.021# .Texorkanlon (r) 2,530 

CALIFORNIA 
.021# Alameda Tlnee-Star A Argus (r ) 3,947 

Anaheim Herald (r ) 1,200 .013* 
Bakersfield "Californian (r ) 5,703 .02* 

"Echo (d) 4,063 .02* 
"Sunday Edition (b) 4,794 .02* 

Berkeley Gazette (r) 6,693 .039# 
Times (established ae a (r) 3,169 .029* 

dally 4/I5/I9—there¬ 
fore, 4-1/2 00. stmt) 

Brawlsy News (r) 1,535 .014* 

Calexico Chronicle (r) 925 .018# 

CalipatrU Herald (r) .012# 

CALIFORNIA—eontlnued 

Chico ■"Enterprise (4/1/19 etm't) (r) +1,265 .015" 
Record (c 1,954 .014" 

Sunday Edition (bJ .014" 
Coalinga Record (rl 1,205 .014" 
Colton Courier (tl .018* 

Sunday Edition (ml .018* 
Colusa Sun 1,100 .021* 
Corning Observer (r! 421 .009* 
Corona Independent (rl 537 .007* 
Dinuba Sentinel 1,317 .014* 
El Centro Imperial Valley Press (r) 1,950 .015* 

Progress (cl 1,690 .02# 
Sunday Edition (m] .02# 

Escondido Timea-Advocats (r) .014* 
Eureka Humboldt Standard (rl 5,129 .02" 

"Humboldt Times (el 5,204 .02" 
"Sunday Edition (■1 .02" 

Fresno Herald (rl 8,102 .03* 
Republican (al 28,608 .075* 

Sunday Edition (ml .075* 
Fullerton Tribune (rl 1,100 .014* 
Glendale News (4AA9 stra't) (••J 1,000 .018* 
Grass Valley Union 2,003 .011* 

Sunday Edition (ml .011* 
Gridley Globe (rl .011* 
Hanford Journal (cl 1,178 .018# 

Sunday Edition (m .018# 
Sentinel (rj 1,275 .018# 

Hollister Free Lance (rl 920 .011* 
Holtvills Tribune (rl 1,126 .016* 
Imperial Enterprise (rl 560 .012# 
Long Beach ■Wreos (r +6,605 .035* 

■"Telegram (rl 6,821 .035* 
Los Angeles "Examiner (bl +77,126 .16# 

"Sunday Edition (mj +155,43* .24# 
"Express 49,714 .10* 
"Herald w 123,305 .17 

Record 42,365 .065* 
•Tlmee (bl 78,140 .13# 

"Sunday Edition (ml +115.951 .17#„ 
Uadera Mercury (rl .013# 

Tribune (rl .011* 
Uartinez Gazette (4/l/l9 etm’t) (r] 840 .011* 

standard (r] 1,021 .021* 
Uarysvllle ^peal (c 1,612 .014* 

Sunday Edition (m .014* 
Democrat (r 1,694 .014* 

Uerced Sub (4/1/19 etn’t) (r] 1,290 .011* 
Modesto Herald (C) 4,420 .029* 

Sunday Edition (mj .029* 
News (rj *,097 .029* 

Monrovia News (rl 833 .018* 
Monterey Cyprese-Amer1can (rl 1,002 .011* 
Napa Journal (4^/19 etm’t) (c, 725 .011* 

Sunday Edition (m .011* 
Register (r! 1,350 .011* 

Oakland Enquirer (rl 25,291 .06* 
Post (••! •065# 

"Tribune (r +45,019 .09" 
"Sunday Edition (m +46,387 .09" 

Ocean Pork Bulletin (r .018# 
Ontario Report (r 1,575 .014* 
Orange News (r 1,431 .011* 
Orovllle Mercury (4AA9 stm't) (r 850 .014# 

Register (b .011" 
Oxnard Courier (r 1,130 .014* 
Pacific Grove Review (r ) 420 .018* 
Palo Alto Times (r j 1,050 .018* 
Paeadena Poet (established (r ) 9,734 .03** 

9/lA9-“+herefore 
but a 1 mo. stm't) 

"Star-News (r) 10,769 .054# 
Petaluma Argus (r ). 1,750 .011* 

Courlsr (e) 1,025 .007+ 
Sunday Edition (m) .007+ 

Placervills Republican (4/1/19 etm’t) (r ) 340 .004* 
Pomona Bulletin (d) .018)7 

Sunds) Edition (m ) .018# 
"Progress (r ) +2,851 .016# 

Porterville Messenger (e) 1,033 .0Q9* 
Sunday Edition .009* 

Recorder (r ) 900 .011* 
Red Bluff News (r) 820 .014* 

Sentinel (r ) .011* 
Redding Courior-Free Press (r ) 1,163 .014" 

Searchlight (e ) 1,365 .011* 
Sunday Edition (m ) .011* 

Redlands Facts (r ) 2,081 .016* 
Richmond Independent (r) 2,634 .014" 

News (c ) 1,830 .025# 
Sunday Edition (m ) .025# 

Richmond Record Herald (r ) .ou* 
Riverside Enterprise U ) 3,785 .02" 

Sunday Edition (m ) .02" 
"Press (r ) +4,669 .021* 

Sacramento "Bee (t) +34,456 .06* 
"Saturday Edition (y) +35,999 .06* 

Star (r) 7,223 .02* 
Union (♦ ) 8,002 .03 

Sunday Edition (n ) .035 
Salinas Index (r) 1,100 .007* 

Journal (c ) 1,195 .009* 
Sunday Edition (m 1) .009* 

San Bernardino "Index (u) 2,518 .02" 
'eSunday Edition (m ) .02" 

♦Sun (b j +4,464 .021)* 
♦Sunday Edition (a 1) +4,50* .021# 

Son Diego ♦Sun (r ) 15,668 .035* 
"Tribune (r) +12,426) (s) +25.434 .06 
"Onion (b) +13,008) 

■•Sunday Edition (n ) +20,699 .05 
San Francisco •Bulletin (r ) +79,395 .18 

"Call A Post (r) +91,648 .18 
"Chronicle (a .) 96,309 .23# 

■•Sunday Edition (s , .26# 
"Examiner (s ,) 140,255 .27# 

•Sunday Edition 
J" 1) .5W 

News (r ) *8,541 .10* 

CALIFORHIA—eontlnusd 
Son Joss ■"Mercury-Herald 13,029 .05* 

"Sunday Edition (m) .05* 
News (r) .029# 

San Luis Obispo Telegram (r) 1,404 .013* 
Tribune (cj 575 .011* 

Sunday Edition (mj .011* 
Son Mateo News-Leader (r) 1,027 .014* 
San Pedro News 1,943 .014* 

Pilot (r) 1,869 .014* 
Santa Ana Register (r) 5.893 .029* 
Santa Barbara ■•News A Independent (r) +4,724 .018" 

Press (e) 3,500 .018" 
Sunday Edition (mj .018" 

Santa Cruz News 1,982 .013* 
Sentinel (ej 1,950 .013* 

Sunday Edition (mj .013* 
Santa Maria Times (*/l/l9 stm't) (r) , 950 .016# 
Santa Monica Outlook 1,160 .018# 
Santa Rosa Press Democrat (c) 2,9*2 .018* 

Sunday Edition (m) .018* 
Republican (r) 2,533 .025" 

Stockton Independent (a) 4,789 .021* 
Sunday Edition (m) .021* 

Record (r) 13,85* .04" 
Taft Midway Driller (r) 3,412 .02* 
Tulare Advance (e) 856 .011* 

Sunday Edition (m) .011* 
Register 1,089 .018# 

Turlock Journal (r) .01** 
Vallejo Chronicle (r) 2,170 .018# 

News (r) .011* 
Times (r) 1,460 .014* 

Venice Vanguard (r) 1,790 .014" 
Ventura Free Press (r) .011# 

Post A Democrat (c) 875 .011# 
Sunday Edition (m) .011# 

Visalia Delta 1,225 .014* 
Sunday Edition (m) .014* 

Times (r) 1,605 .014* 
Watsonville Pajaronlan 1,385 .021* 

Regieter (e) 1,212 .014* 
Sunday Edition (mj .014* 

Whittier News (r) 1,850 .013* 
Willows Journal (4/l/l9 itm’t) (r) 770 .016* 
Woodland Democrat •• 1,600 .01# 

Mail (ej 950 .011* 
■Sunday Edition (m) .011* 

COLORADO 
Aspen Democrat-Times (r) 600 .006* 
Boulder Camera (r) 1,700 .013" 

News-Herald (r) 1,840 .014* 
Canon City Record (r) 1,210 .011* 
Colorado Spge. "Gazette (a) 5,02* .03" 

"Sunday Edition (mj .03" 
"Telegraph (r) +6, a* .03" 

Cripple Creek Cripple Creek Times A 
Victor Record (r) 1,700 .018* 

Denver Express (r) 15.565 .04* 
Colorado Herald (t) .05# 

Sunday Edition, (print 
ed in German) 

"Poet (r) U2,245 .15* 
"Sunday Edition (m) 143,222 .20* 

"Rocky Mountain News (A) 34,478 .08* 
"Sunday Edition (m) .11* 

"Tines (r) +31.757 .07* 
Durango Democrat (c) 2.032 .016# 

Sunday Edition (m) .016# 
Herald (r) 1,979 .Oil* 

Florence Citizen (r) 750 .001* 
Fort Collins Courier (4/1A9 eta’i) (r) 1,487 .018* 

Express (c) 2,205 .01** 
Sunday Edition (m) .014* 

Fort Morgan Times (r) 960 .013* 
Grand Junction i Hews (4AA9 stm't) (c) 1,700 .013* 

Sunday Edition (m) .013* 
Sentinel (r) 3,042 .015* 

Greeley "Tribune-Republican (e) 3,720 .014* 
LaJunta Democrat (r) .014" 
Lamar News (r) .oil* 
Leadvills Herald- Democrat (a) 3,597 .02 

Sunday Edition (») .02 
Lon^iont Call (r) .014* 

Times (r) 1,025 .014" 
Lovslond Herald 1,150 .011* 
Montrose Enterprise (r) 1,825 .013* 

Press (r) 1,392 .013* 
Pusblo "Chieftain (b) +7.791 .03" 

"Sunday Edition (m) +8,751 .03" 
■"Star-Journal (figures +9,401 .035 

"Sunday Edition token (a) t9.313 .035 
from 3/31/19 12 mos. 
auditor's report) 

Sterling Advocate (4/1/19 eta’t) (r) 3,000 .014" 
Tellurlde Journal (r) 708 .006# 
Trinidad ChrorJ.cle-News (s) 2,111 .02* 

Sunday Edition (m) .02* 
Picketwire (r) 1,455 .015* 

CONNECTICUT 
Ansonla •Sentinel +6,422 .02* 
Bridgeport Herald (r) .025* 

iVost (r) 28,238) 
"Standard Tele- ) (e) 45,29* .09 

grom (b) 17,056) 
"Sunday Post (■) +13,715 .04 

Times A Farmer (r) 12,621 .025 
Bristol Press (r) 2,426 .018# 
Danbury Hews (r) 6,52* .014* 
Hartford •Courant (a) 25,7*6 .05" 

"Sunday Edition (b) .06" 
Poet (r) 12,163 .025 

"Time* (r) +35,092 .07* 
Manchester Herald (r) 3,237 .01# 
Meriden Journal 5,075 .02# 

"Record b) +6,539 .025# 
Middletown Press rl 1.80* .02^ 
Naugatuck News (r) 1,965 .Olof 

For explanation of key letters and marUnfs aea footnote on pace If. 
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'^yy:Mr:nrryii i,„i ai, 

New Haven*s 

Biggest and Best Newspaper 

The New Haven Register 
new;haven, conn. 

AVERAGE CIRCULATION OVER 

27,400 
Copies per issue, over 91% of which is within the ten mile radius. 

12,000 copies more circulation than its nearest New Haven 
competitor. Larger city circulation than the total circulation of 
any other New Haven paper. 

New Haven has a population of over 165,000, with 
suburbs 210,000, and is the largest city in the State 
of Connecticut—a community of prosperous home- 
owners in the heart of Industrial New England. 

Estimated Annual Payroll over 
Total Banking Capital and Deposits over 

$45,000,000 
$95,000,000 

The New Haven Register 
covers completely this rich field. 

2c Daily 

For the First 9 Months of 1919, the Register published: 
80% more advertising than its nearest competitor. 

135% “ “ “ “ second competitor. 
175% “ “ “ “ third competitor. 

5c Sunday 

'lUi HUi aBWimannul i;». ia. <m> W lianllH7iiaife;i jA- w w »»< <«'/!»■ *1.1 w w w -dv w nm am/tm jiai./iai/iiiUiW >m> w HA ftnuintUkKiiAKitikK '^. 
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C0;!7XCTICUT—coBtinued 
Herald (r) 
Record (r) 

eJoumal-Courisr (b) 
Register (s) 

Sunday Edition (m) 
*TiDes-Leader (r) 
Union (r) 

Sunday Edition (a) 
*Day (3 BO. 6/30/1? sta*t)(r) 

Telograph (b! .013* 
Norwalk •Hour (r: t3.293 .021^ 
Norwich Bulletin (bi 10,127 .033# 

Record 3,339 .025# 
South Norwalk Sentinel It. 2,775 .014a 
Stanford •Advocate 77,552 .02ia 
Torrington Register (r! 3,664 .013" 
latorbury •Aaericon (r, 76,686 •032tf 

Deaocrat («■ 6,661 .021" 
•Republican (b 710,992 .035^ 

•Sunday Edition (a 711,425 .035# 
Villiaantic Chronicle (r 3,440 .018^ 
Vinated Citizen (r 2,321 .009# 

DELAWARE 
Wilmington •Every Evening (r: 712,505 .03- 

•Journal (rl 717,605 .035 
•Newo (bi 79,274 .03" 

DISTRICT CF COLUMBIA 
Vaahington •Herald (b; 40,227 .09# 

•Sunday Edition (a 31,690 .09# 
•Poet (b 756,779 .15# 

•Sunday Edition (a 772,371 .l6f 
•Star (r 792,873 .18* 

•Sunday Edition (a 780,090 .15* 
•Tiaes (r 759,779 .14a 

•Sunday Evening (a 744,354 ,14a 

Clsarvatsr 
Osytona 

Fort Myers 
Oednesville 

Palatka 
Pensacola 

r L 0 R I D 1 

Sun 
Journal 

Sunday Edition 
News (4/I/I9 sta't) 
Press 
Sun 

Sunday Edition 
ePlorida Hatropolis 
eriorida Tioes-Union 

*Sunday Edition 
Citizen (4/l/l9 stn't) 
Journal (Eng t Spanish ) 

Sunday Edition 
Star 
Telsgran 

sHerald 
eSunday Edition 

*Uetropolis 
Star 
Reporter-Star 
Sentinel 

Sunday Edition 
Post (4/1/19 sta't) 

ejournal 
*Sunday Edition 

News 
Record St. Augustins Record 

St. Petersburg IndepsndenC 
Timse 

Sunday Edition 
tsllahassss Deaocrat 
Tsapa Tlass 

STplbuns 
oSunday Edition 

Vert Pala Beach Pala Beach Post 
Sunday Edition 

Orlffln 
U Grange 
Hscon 

0 E 0 R 0 I A 
Herald (r 
Tiaes-Recorder (u 

Sunday Edition (a 
Banner (c 

Sunday Edition (a 
dUsrald (r 
bConstitutloB (b 

oSunday Edition (a 
(3 ao. 6/30/19 sta't) 

*0eergiaa (r 
^Usarst's Sunday Aaerleaa 

•Journal (r 
•Sunday Edition (a 

•Chrozilels (b 
•Sunday Edition (a 

•Herald (r 
•Sunday Edition (a 

Banner (r 
News (d 

Sunday Edition (a 
•Enquirer- Sun (b 

•Sunday Edition (a 
•tiSdgsr (t 

•Sunday Edition (a 
Dispatch (u 

Sunday Edition (a 
Courier-Herald (r 
Tribune (r 
News 4 Sun (r 
Rsportsr (r 

•News (r 
•Sunday Edition (a 

•Telegraph (s 
•Sunday Edition (a 

Obssrvsr (r 
Ness (• 

Sunday Edition (e 
(sstablishsd 9A9A?— 
thsrsfors a 12 da stat) 

Trlbuns-Bsrald (c 
'Sunday Edition (■ 

GEORGIA—continued ILLINOIS—continued 
Savannah •News (b) 720,765 .U4 Marion Poet (4/1/19 etm't) (r) 1,295 .007t 

•Sunday Edition (a) 722,648 .04 Republican (r) 1,421 .oils 
•Press (r) 15.357 .04a Marseilles Rsgioter 675 .oel* 

Thomasvilla Tlaee-Entorprlse (r) 1 1,3D0 .OU* Uattoon Connercial-Star (e) 2,689 .01" 
Tifton Gazette (r) 1,283 .Olia Sunday Edition (m) .oi- 
Valdosta Times 2,787 .013" •Journal-Gazette (r) 73,205 .015^ 
Waycroso Journal-Herald (r) 1,800 .Olia Metropolis Mews (r) 1,194 .014# 

Moline •Dispatch (r) 79,349 .03^ 
IDAHO Monmouth Atlas (r) 3.457 .015a 

Boise Capital News (» 11,214 Review 2,771 .013* 
Sunday Edition (a .^3* Morris Herald 2.395 .011" 

•Idaho Statesman (b 714,687 .04" Mount Carmel Republican-Register (r) 2,850 .015* 
•Sunday Edition (•; 714,205 .04" Uouirt Carroll Democrat (r) •Olia 

(3 ao. 6/30/19 eta't) Mount Vernon News (r) 1,507 .Oia 
Coeur D'Alene Press (r] .009a Register (r) 2,952 .012a 
Halley Wood River Tlmee-Hsws- Murphysboro Independent (r) 2,310 .01" 

Hlner (r) .012* Republican-Era '2,126 .01" 
Idaho Falls Post (r] 2,704 .02a 
Lewiston Tribune (a) 3,992 .025y 

Sunday Edition (a U>25# Olnsy Mall (r) 1.673 .009* 
Moscow Star-Mirror (rj 1.645 .009a Review 
Naapa Free Press (dl .03a Ottawa Free Trader-Journal (r) 2,150 .011* 

Sunday Edition (aj .03a •Rspublican-Timee 73,793 .018" 

Poeatsllo News (bl .025a Pana Palladium (r) 1,100 .011* 
Sunday Edition (a] .025* Paris Beacon (♦/l/l9 etn’t) (r) 2,134 .01* 

Tribune (r] 3.090 .025a Gazette (c) .012* 

Twin Falls Chronicle (cj 3,872 .02a Sunday Edition (m) .012* 

Sunday Edition (01 .02* '!avs (r) 2,261 .011* 
•News rj 2,234 .025* Paxton Record (no Thure. ieeue } (r) .006* 
Tinee (s] 3,471 .022* Pekin Tlaee (r) 1,871 .014* 

Sunday Edition w .022* Peoria ♦Journal (r) 718,558 .04 

Wallace Press-Times ' 1,750 .03* ♦Sunday Jr*l-Tranecript (■; 717,770 .055 
Sunday Edition .03* (3 »o. 6/30/19 etaHe) 
ILLINOIS ♦Star (r; 722,095 .04 

Beardetovn 
BallerlUs 

Belvidsrs 
Bloomington 

Carbondals 
CorllnTllle 
Centralis 

Dixon 
Du Quoin 
East St. Louie 

Edwardsvills 
Ef ringlion 
Elgin 

Evanston 
Preeport 
Oolsna 
Galesburg 

Jerssyvllls 
Joliet 

•Telograph 
Tines 

•Beacon-Nsws 
Sunday Edition 

minoian-Star 
•Advocate 

News-Democrat 
Rspublican 

•Bulletin 
Sunday Edition 

•Pantagraph 
•Bulletin 

•Sunday Edition 
(3 mo. 6/30A9 sta't) 

•Citizen 
•Ledger (4/1/19 sta't) 
•Register 
Free Prses 
Enquirer 

•Sentinel 
•Gazette 
•tisws 

•Sunday Edition 
mini (see Urbopa ) 
Courier 
News 

•Aasrican 
•Herald d Exoalner 

•Sunday Edition 
Journal 

•News 
•Poet 
•Tribune 

•Sunday Edition 
Caluaet (So. Chicago ) 
Journal 

Sunday Edition 
Public 

•Coaaereial-Nsws 
Press 

Sunday Edition 
Hsrald 

Sunday Edition 
Review 

Sunday Edition 
Chronicle 
Independent(4/1/19 sta't) 

•Telegraph 
Call 
Journal 

Sunday Edition 
Intelligencer 
Record 

•Courier 
Sunday Edition 

llexTs 
;iews-l.-idex 

•Joumol-Standiu'd 
Gazette 

•Hall 
•Republican-Register 
Chronicle 
Register 
Chronicle 
Hsrald 

•Courier 
•Journal 

•Sunday Edition 
Democrat 

•Herald-News 
•Sunday Edition 

Standard 
Gazette 4 Democrat 

•Republican 
•Star-Courier 
Post 

•Tribune 4 Peru Press 
Record 

•Courier-Herald 
Star 
Nsws-Hsrold 
Union 
By-Standsr 
Journal 

Roodhouse 
Savanna 
Shslbyvllle 
Spring!ield 

•Sunday Edition (a, 
Tranecrlpt (b) 
News-Herald (r) 
Leader (r) 

•Herald (r) 
•Journal (r) 
•Vhlg (c) 

•Sunday Edition (a) 
News (r) 

•Register-Gazette (r) 
•Republic (4/1/19 sta't) (r) 
•Star (d) 

•Sunday Edition (m) 
•Argus (r) 
Union (u) 

Sunday Edition (a) 
Record (r) 
Tiaes-Joumal (r) 
Union (r) 

•Illinois Stats Journal (a) 
•Sunday Edition (a) 

•Illinois StatS'Registei (s) 
•Sunday Edition (a) 

•Gazette (r) 
•Tree Press (r) 

(3 BO. 6/30/19 eta't.) 
•Indepsndent-Tlaee (r) 

(3 BO. 6/30A9 sta't.) 
Breeze (r) 
Courier (r) 
Courier (r) 
Illlnl (c) 

Sunday Edition (a) 
(As the Illlnl resuaed 
publication 9/23A?i 
their statement 0 n ly 
covered a period of 1 
week) 

•Sun 4 Gazette (r) 
(On IO/20A9 the S u n 
and the Gazette were 
consolidated) 

INDIANA 
Tlmes-Tribur.s (r) 

In placing- daily newspa¬ 

pers properly before na¬ 

tional advertisers Editor 

& Publisher has not only 

served the publishers of 
daily newspapers, but- has 

proven, conclusively, to 

hundreds of national ad¬ 

vertisers that, as a busi¬ 
ness proposition, Daily 

Newspapers produce more 
per dollar cost than any 

other form of advertising. 

For explanation of key letters and markinga see footnote on page IB. 
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i;3}IA:iA~eohtlnucd 
Ar-dcrson *Bulletln (r) t5,996 .02* 

♦Herald (d) t6.457 .02* 
♦Sunday Edition (m) t7,571 .02* 

Attica Tribune (r) .011* 
Autura Star > (r) 1,700 .009* 
Bedford Democrat (r) 850 .011# 

Mail (r) 2,470 .011* 
Blcknsll Have (r) ,014* 
Bloooingtoa Telephone stm't) (r) 2.360 .011* 

World (r) 2,266 .009* 
Bluffton Banner (r) 2,410 .013" 

Ns«s (r) 2,623 .013* 
Brasil Neve (r) 2,512 .009* 

Times 3,245 .015" 
Clinton Clintonian > 2,000 .015* 
Columbia City CoBDsrdlal'Uall (r) 1,300 .014* 

Post (r) 1,250 .011* 
‘Columbus Herald (r) .01 ft 

Ledger (e) 2.967 .013" 
Sunday Edition (a) .013" 

Republican (r) 3,143 .013* 
Connorsvilla Examiner (A/l/lf sta't) (r) 1.650 .014* 

Neve (r) 3,228 .013" 
Crsofordsvlllo ♦Journal (r) 73,445 .015"' 

Rsvie* (b) 4.309 .015" 
Decatur Democrat (r) 3,032 .013" 
Dunkirk Nave (r) .007* 
Edinburg Courier (4/1/19 atB*t) (r) 980 .01* 
Elkhart Review 2,531 .01" 

•Truth It) 8,353 .025* 
Elvood Call Leader (r) .009* 

Record .011* 
Evansville •Courier (b) t22,097 .04* 

•Sunday Edition (n) 720,535 .04* 
♦Journal-Hews (t) 715,783 .03* 

•Saturday Edition (y) 711.629 .03* 
♦Sunday Edition (m) 7U,833 .03* 

Frees (r) 15,547 .03* 
Fort Otyne ♦Journal-Gazette (a) 28,414 .05" 

•Sunday Edition (m) 
730,282 

.05" 
•lleva and Sentinel (r) .055* 

Frankfort Sreseent-"s«s 2,142 .011* 
Times (c) 5,525 .02" 

Sunday Edition (m) .02" 
Franklin Star 2,540 .014* 
Cary •Poet (r) 75.506 .025" 

Tribune (r) 5.267 .025* 
Goshen Democrat (r) 2,742 .01* 

Mews-Times (r) 3,130 .015" 
Greencastle Baiuisr (r) 1,500 .011* 

Herald (r) 1,200 .011* 
Greenfield Reporter (r) 2.000 .011* 
Craansburg News (r) 2,869 .013" 

Times 1.925 .007* 
Hammond Lake County Times (r) 10,307 .032* 
Haz-tford City News (s) 2,413 .01" 

Times Gaistte (e) 2,380 .009" 
Huntington •Herald 73.5EO .015* 

•Press (d) 73,516 .015" 
•Sunday Edition (ffi) 73,624 .015" 

Indianapolis ♦Indiana Times (r) 744,131 .08* 
•Mews (r) 7110,552 .16* 
•Star (b) +84,859 .12* 

♦Sunday Edition (a) 796,051 .16* 
Jeffersonville Mows f4/1/19 sta'tJ (r) 794 .014* 

Star (r) 957 .017# 
Kendall vine l.'aws-Sun (r) 1,830 .009* 
Kokomo -Wispatch (e) 6,045 .018* 

•Sunday Edition (m) 
t8,4(.6 

.018* 
•Tribuns (r) .025* 

Lafayette •Courier (r) 78,527 .025* 
•Journal (b) MO, 669 .025* 
Purdue Exponent (c) .022* 

Sunday Edition 
(published during col¬ 
lege year only) 

(m) 

(r) 

.022* 

La Porte Argus .011" 
Herald (r) 3.472 .016* 

Lebanon Reporter (r) 3.175 .013* 
Linton Citixen (r) 2,350 .011* 
Lopussport •Phar 0 s-Reporte r (r) 76,609 .02* 

•Tribune (d) 75.228 .015* 
•Sunday Edition 75.322 .015* 

Madison •Courier fr) 72.951 .013* 
Herald (r) 1,340 .out 

Marlon •Chronicle (r) 76,745 .025* 
•Leader-Tribune (d) 78,127 .025* 

•Sunday Edition (m) 78,213 .025* 
Martinsville Reporter (r) 1,275 .007* 
Michigan City Dispatch (r) 2,530 .013* 

News (r) 3,494 .036t 
Montlcallo Journal (r) 800 •Oil* 
Montpelier Herald (r) 942 .007* 
Mount Vernon Dtaocrat (4/1/19 ita't} (r) 640 .011# 
Muncls Press (r) .03* 

- •Star (b) +25,681 .05* 
•Sunday Edition (a) 716,133 .05* 

New Albany Ledger (r) .007* 
Tribune (r) .011* 

Me* Castle •Courier (r) 73,925 .018* 
Times (r) 2,620 .013* 

Moblssville Ledger {•■I 2,914 .013* 
Peru Chronicle (r) 2,530 .009* 

Journal (4A/i9 tta't) (•) 3,940 .018* 
Plymouth Democrat (r) 1,298 .014* 

Republican (r) 1,278 .013" 
Portland Csmaarclal Review (o) 2,402 •OU* 

Republican (c) 2,116 .011* 
Sunday Edition (■) •oil* 

Sun (•) 1,807 .009* 
Princeton Clarion-Mews (r) 1,805 .014* 

Democrat (r) 1,737 .014* 
Eensseloar Republican 550 •OU* 
Richmond •I tea (d) 6,206 .03" 

•Sunday Edition (-) 6,443 .03" 
Valladlim 711,941 .03" 

Roehostor Republican (r) 
1.380 

,007* 
Sentinel .011* 

Rashvlllo Re^bllcan - (r) 2,720 .013" 

INOIAliA—continusd 
Seymour Democrat (4/1/19 sta't) (r) 1,140 .0. 

Republican (r) 1,710 •Ol- 
Shelbyville Dtoocrai ( ir] 1 3,012 .OIJ 

News (b) 1,865 .016' 
Republican :ri 1 .01* 

South Bend Hews-Tlmes 1 16,726 
1 

.04" 
Sunday Edition !•] .04" 

•Tribune [r] 1 +16,326 .04" 
(3 BO. 6/30/19 stm't) 

Sullivan Times |r] 1 2,250 .01* 
Tsrre Haute Post Irl 1 7,775 .02* 

•Star » +26,966 .04* 
•Sunday Edition 

!■] +18,873 .04* 
•Tribune Irl +23,467 .04* 

•Sunday Edition [b] +19,035 .04* 
Tiptor Times Jrj 1,492 .011* 

T-lbune ,r] 2,983 .011* 
Union City Eagls >] .011* 

Times >1 1,494 .011* 
Valparaiso Ussssngsr ;r] 2,493 .013" 

Vldstts !rl 1,840 .006* 
Vincennes Capital Ir] 1,504 .011" 

•Coemerclol [d) +3,709 .015* 
•Sunday Edition .ml 1 +3,772 .015* 

1 Sur (4^/19 sta't) >] 1 3,066 .012* 
Wabasl \ Flair Dsalsi i'! 1 2.423 .013" 

Times-Star 
M 1 3,109 .013" 

Wareaw Times Irj 1 2,910 .014* 
Union >1 1 .01# 

Washini^on Democrat jr 1 2,060 .011* 
Herald ir! 1 1,743 .009* 

IOWA 
Ames Tribune A Times 1 [r] 1 .026* 
Atlantic News-Tslegraph (rj 1 3,000 .011* 
Boons ••lewe-Rspublican (rj 1 +3,287 .014" 

(3 f/30/19 •ta*t) 
.025# Burllngtor •Gaietts (r) 79,955 

•Hawk-Eye ( d 1 +9.647 .03* 
•Sunday Edition 1 m] 1 +ll,09r .03* 

Cedar Falls Record 1 r) 1 1,510 .014* 
Cedar Ranids •Gazette ( r] 1 +16,079 .035" 

•RepubUcar (d) 711497) ... 
Times (t) 73097) 

.036* 

•Sunday Republican j 1 +14,836 .036* 
Centerville loweglan 7 Citizen 1 !r! 1 *,025 .014* 
Charles City Press A Intelligencer 1 [r] 1 2,850 .014" 
Clinton •Advertise. (r) +8,411 .025* 

•Herald (r) +7,851 .02* 
Council Bluffs Nonpareil (c) 8,821) / \ ge- 

Nonpareil (r) 7,034) ” 
.035 

Sunday Edition 1 m] 1 
1 2,850 

.035^^ 
''restor. Adverticer-Oazette 1 rj .014# 

Plain Dealer 1 e] 1 2,887 .016* 
Sunday Editlon 1 !■] 1 .018* 

xavenport ^*D«tnocrat t Ltader (t) tl6,203 .04* 
•Sunday Edition .a] +17,528 .04* 

Tlmse [r] 723,756 .05* 

Des Heines •Capital >] 758,376 .10* 
Sunday Edition [a] .10* 

News [r 44,707 .075* 
•Regieter (b) +57,406) 
Tribune (r) +47,452) 

[• +104,856 .16* 

•Sunday Edition [a +71,240 .14* 
Dubuque News [• 7,843 .03* 

Sunday Edition [a .03* 
*Tolegr^h-H«rald (d) 10,112 , 
^•lagraph^Harald (r) 6,111 i 

16,223 .04* 

•Sunday Zdition ( [a. 16,303 .04* 
^ifflos-Journal (d) 6,711 < 

Journal (r) i,486 ] U,197 .03* 

•Sunday Edition [Bi 11,273 .03* 
Fairfield Journal (4/1/19 stm't) r. 1,670 .011* 
Fort Dodge •Uessenger A Chronlcls (f. +8,428 .03* 
Fort Uadisoi. •Democrat [r: +3,427 .021# 

(3 BO. 6/30A7 stm't ) ' 
lowu City •Citizen 72,926 .015* 

•Precs [r| 73,266 .015* 
Keokuk •Gate City A Constitution- 

.028# Democrat !r: +5,650 
Uarshalltown Tines-Re publican t'i M3,256 .029* 
Uason City •Globe-Gazette A Times (rl +8,839 .03* 
Uiseouri Valley Times I (r: 355 .01* 
Uount Pleasant News [r: 1.375 .009* 

Union Tribune 
+7,928 

.01** 
Uuscatins •Journal A Mews Tribune IF .02* 
Nswtor News (r 2,275 .018* 
Oelssia Register (r 1,727 .016* 
Oskolooer Herald (r 4,900 .014* 
Ottumwa •Courier (r 712,261 .025* 
Perry Chief (r 2,015 .014* 
Sioux City •Journal (b) +23,802) 

•Journal (r) +26,634) (• > +52,636 .08* 

•Sunday Edition (b ) +26,870 .08* 
Tribune tr ) 46,703 .08* 

Washington •Journal (r) +2,720 .013* 
Waterloo •Courier A Reporter (r ) +14,790 .03" 

•Times-Trlbune (d) +11,008 .025* 
•Sunday Edition (b ) 711,333 .025* 

Webster City Fr eeman-J oumol (r ) 1,705 .014* 

KANSAS 
Abilene Chronicle (r) 732 .007* 

Reflector (r) 1,100 .007* 
Arkansas City News (r) 2,209 .016* 

Traveler (r ) 2,540 .018# 
Atchisop •Globe (r ) 77,203 .02* 
Augusta Gazette (r) .014* 

Baxter Springe Citizen (r) 1,400 .011* 
Beloit Call (r ) 2,150 .007* 
Burlington Republican (r) 2,402 .011* 
Chsnuta Tribune (P ) 2,857 .018# 

Cherryvale Republican JF ) 1.250 .009* 
Clay Center Dispatch-Rspubllean (r .013* 
CoffeyviUe Journal (4/1/19 (r j 4,027 .016# 

Mess A Daily Earth )® 
) 1.601 .014* 

Sunday Edition (b 
) 800 

.014* 

Celqirinis Advocata (4AA9 aia'i) (r .011* 

Cencardia Blads-bvire (r) 2,760 .OlffT 

KA!ISAS~contlnuedl 
Council Grove Guard ir) 1,100 .009* 
Dodge City Globs 

{••I 2,044 ,C14* 
El Dorado Republican 1,972 .021* 

Walnut Valley Timesi 
*• .014* 

Bsporia •Gazetts 
•• 

+3,922 .015* 
Fort Scott Tribune A Monitor (r 3,039 .014* 
Frankfort Ind«x (4AA9 tiBH) (r) 1,120 .007* 
Fredonia Hsrald F 1,440 .011* 
Galena Times F 1,060 .009* 
Great Bend Tribtine 'F 3,450 .018" 
Hiawatha World 2,650 .014* 
Hutchinson •Gazette (0 6,400 .02* 

•Sunday Edition .02* 
•Mews +10,705 .025* 

Independence Free Press A Times 1,857 .011* 
Sunday Edition .011* 

Reporter F 2,659 .OU* 
Star (4AA5 •*»'*) 2,007 .011* 

lola •Register +3,567 .018* 
Jugctlon City Union 

*■ 2,550 .014* 
Kansas City Ktmsan F .029* 
Kiowa Record (®| 855 ,009* 

Sunday Edition |b| .009* 
Lawrence Gazette (r) .009* 

•Journal-World 
I'! +4,332 .02* 

Leavenworth Post 6,128 .025* 
Sunday Edition .025* 

Tlmss (e) 6,755 .036# 
Sunday Edition .036# 

Lyons News (r) 1,136 .011* 
McPherson Rspublican !«•! 824 .005* 
Manhattan Usreury F 1,550 .008* 

Nationalist(4AA9 stm't) (rj 1,975 .012# 
Nsodesha Sun <F .007* 
Newton Journal u .01** 

Sunday Edition (■ .01** 
Kazisan-Rspublican (rj 2,591 .011* 

Norton Tslegram 
*■1 

1,150 .009* 
Ottawa •Hsrald +4.095 .014* 
Parsons Eclipse 

*■ .011* 
Republican (4AA9 stm't) (ej 4,500 .017* 

Sunday Edition (mi .017* 
Sun 5f! 3,660 .014" 

Pittsburg •Headlight 7 7,478 .03* 
Sun (® 4,479 .018* 

Sunday Edition (aj .018* 
Pratt Tribune ^Fj 1,779 .015" 
Sollna •journal (f 73,738 .02* 

Union (ri 4,281 .02* 
Topeka •Capital (b] 733,228 .07* 

•Sunday Edition (a] +32,583 .07* 
•State Journal (fJ +25,146 .05" 

Wellington News F .014* 
Wichita •Beacon f' +37,041 .07* 

•Eagle b +52,356 .12* 
•Sunday Edition (aj +58,795 .12* 

Winfield •Courier (rj 72,067 .013* 
Free Press (rl 1,725 .011" 

KENTUCKT 
Ashland •Independent (r; 73,851 .025# 
Bowling Green Ness A Messengsr (rj 4,600 .013" 

—Tlmee-Joumal' (f 1,178 .011* 
Covington Kentucky Post .04* 
Danville Kentucky Advocate (r, 2,275 .018* 

Messenger 
'I 

I 1,625 .015* 
Frankfort State Journal ^®i 3,110 .014* 

Sunday Edition (b, ) .014* 
Fulton Leader (f .011* 
Henderson •Gleaner (d, ) +3,055 .017" 

•Sunday Edition ) 73,243 .017" 
Journal (r .011" 

Hopkinsville Kentucky Mew Era 
J'' 

) 3,200 .014* 
Lexington •Herald ). 712,472 .035" 

•Sunday Edition (a ) 7U,300 .04" 
•Leader (r ) +13,164 .035* 

•Sunday Edition (a ) +13,177 .035* 
Louisville •Courier-Journal (b) 743,560 .09# 

•Sunday Edition a ) +55,265 -.11# 
•Herald (b) +45,611 .08* 

•Sutday Edition (a ) +49,079 .08* 
•Poet r ) +36,973 .08" 
Times (r ) +58,395 .10# 

Madlsonville Messenger (r) 1,700 .011* 
Mayfield Messenger (r) 2,700 .018* 

Times (r) 2,451 .OU* 
Itoysvllle Bulletin (b ) 1,465 .009* 

Independent M 2,324 .014* 
Public-Ledger (r) 1,560 .009* 

Uiddleboro Pinnacle News (r) 1,326 .014" 

Owensboro •Inquirer (t ) 74,225 .013 
•Sunday Edition (a ) 74,320 .013 

4lssssngsr (A ) +5,727 .02* 
•Sunday Edition (a ) +5,750 .02* 

Paducah News-Demo erat (« ) 6,972 .023# 
Sunday Edition (a ) .028# 

#Suii (r ) +4,685 .oa# 
Richmond Register (r ) 2,700 .014* 
Wlnchsster DsBoerat j .011* 

Sun ( ) 3,020 .021# 

LOUISIANA 
Alsxandria Town Talk ( ) 3,770 .015* 
Baton Rouge Stats-Advocate-Tlmes ( 3,560 .02^ 
Crowley Signal ( ) .014# 

Hammond Hsrald ) .01** 

Jennings Tlsies-Rsoord ( j .01** 

Lafayette Advertiser ( ) 495 .011* 

Gazette (4AA9 stn't) ( ) 486 .014# 

Lake Charlee Aaerican-Press ( ) .018* 

Monroe News-Star ( ) 2,500 .018# 

Morgan City Review ( ) 870 .013# 

New Orleans •ItSB ( ) +74,541 .12* 
•Sunday Edition ( 1) +90,488 .15* 

•Statss ( ') +41,925 .08 
•Sunday Edition ( 1) +37,563 .08 

Tlmss-Picayuns ( ij +76,171 .12* 
- *Sunday Edition 1) +92,360 .15* 

Rustoa Leader ( •) wOOo 

For explanation of key letters and markinga see footnote on page If. 
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Jhrsvsport 
LOCI 8Z ANA—c Ottt inued 

*Joun»l 
News-American 

Sunday Edition 
•Times 

iupitta 

•Sunday Edition- 
(3 mo. 6/30A9 etm' 

MAINE 
Kennabsc-Joumal 

Issgor Commercial 

Beth 
Neve , 
Times 

Biddeford Journal 

Uwiston 
Record 
♦Journal 

Portland 

•Saturday Edition 
•Sun 
Eastern Argue 

htsrvills 

•Express A Advertiser 
♦Sunday Telegram 

(The Telegram is the 
Sunday edition of the 
Express A Advertiser) 

•Press 
Sunday Press A Times 

Sentinel 

timapolie 
MARYLAND 

Advertiser. 

Cubrldge 
'^nb^rland 

Hajtrttow. 

SMtbury 
Utlsbsro 
B»T»rl]r 
Bolton 

Capital t 
*Amerlean 
•Star 

•Sunday 
Herald 

•Hews 
•Sunday 

•Sun(3 mo 
•Sun Btm' 

•Sunday 
Banner 
Neve 
Times 
Neve 
Post 
Globs 
Herald 
!lall 

(r) 
(u) 
(a) 
(b) 
(a) 

(b) 

U) 

(b) 
(a) 
(b) 

(r) 

Uaryland Gazette(r) 
(b) t6l,797) /,) 
It) 733.927) ' ' 

American (a) 
(r) 
(r) 
(a) 

(•) 

iTSnlng 
(b) 795.46*) 

t)(r) 769.221) 
Edition (m) 

(r) 
(b) 
(r) 

^) 
(r) 

<*A/19 etm’t) (b) 
(r) 

UASSACHUSETTS 
Hevs 

•Sun 
Times 
Advertiser 

•Sunday Advertiser t 
American (m) 

♦American (r) 
Christian Science Uonitor (b) 

•Globe it) 
♦Sunday Edition * (m) 

•Herald (b) 7111.829) , , 
•Traveler (r) 7U8,793) 

♦Sunday Herald 
•Post 

♦Sunday Edition 
Record 
♦Tranoeript 

♦Saturday Edition 

(r) 
(r) 
(r) 
(b) 

(a) 
(b) 
(n) 
(r) 
(t) 
(y) 

710,296 
7,109 

715,566 
722,310 

9,894 
14,426 
17,377 
3,672 
3,944 

tU,287 
713,628 
79,575 
5,771 

723,674 
7a,942 

14,092 

5,289 

2,700 

795,724 

789,086 
3,100 

798,089 
790,419 

7164,685 

7124,416 
1,362 
6,399 

11,135 
3,387 
2,192 
2,679 
3,228 
6,509 

2,000 
74,505 
4,710 

353,988 
278,063 
94,390 

282,172 
327,924 

7230,622 

7125,618 
7407,787 
7342,524 

40,392 
29,892 
47,563 

leool.utsr 
lewll 

Alien 
Arlboro 
Alrost 
Ultord 
'ifv Bedford 

Asburyport 

^orth Adams 

Jartha-ipton 

•Tribune (r) ‘ 
Sun-Amerlcon 

Sunday Edition 
•Teioerom 
Enterprise 
Courisr-Cltlzsn 
Sun 
♦Item 
•Telsgraa-Nevs 

♦Sunday Edition 
l.’ewB , 
Enterprise > 

(r) 
(m) 
(r) 
(r) 
(e) 

(r) 
(s) 
(a) 
(r) 
(r) 
(r) 

Hews (r) 
•Mercury (b) 75,0l8) / 1 
•Standard (r) 721,685) ' 

♦Sunday Standard 
Tines 

Sunday Edition (n) 
♦!1st.-s 4 Herald (r) 

(3 no 6/30/19 stmt) 
Herald 

•Transcript 
•Hiuipohire Gazette 
Herald 

Arth Attleboro Chronicle 
^ttsfield 
♦ilncy 

jZlSB 

Sninsfield 

(r) 
(r) 
(r) 
(r) 
(r) 
(r) 
(r) 
(r) 
(r) 

Berkshire Eaj'ls 
Patriot Ledger 
Telegram 

•ileTrs 
(3 no. 6/30/19 stm't) 

•Ropubilean (b) 14,342) 
♦iJows (r) 730.027) ' 

•Sunday Republlcar (m) 

.03^ 

.025* 

.025^ 

.035* 

.045- 

.033)' 

.033)' 

.036)1 

.016) > 

.016) > 

.018# 

.035" 

.035" 

.025# .02* 

.03P 

.03^ 

.018# 

.036t 

.014^ 

.20^ 

.20^ 

.02ti 

.16) 

.16) 

.42^ 

.50* 

.35^ 

.40* 

.35^ 

.25* 
45^ 

.35* 

.15* 

.20* 

.25* 
Brockton Enterprise (r) 17,479 .036* 

Times (r) 10,462 .04* 
Chslisa Record (r) 2,685 .018# 
Qinton ♦Item (r) 2,577 .013# 
rail River Globe i'i 6,227 .02* 

•Herald (r) 9,432 .025" 
•Hewa 6,555 .02* 

Fitchburg •Hews 3,441 .018* 
•Sentinal (r) 77,032 .026# 

Fnnlnghafl News (r) .014# 
Sirdnsr Hewa (r) 3,311 .011" 
Sloucsstsr •Tlnee (r) 76,609 .oaijf 
ATsr'nill •Gazette (r) 713,603 .033# 
Holyoke Telegram (r) 8,960 .02" 

Transcript (r) 12,084 .035# 
Adson Sun (r) .0177 
lesrsnea •Eagle (b/ ♦12.906 .04" 

78,571 
3,551 

16,975 
20,014 

714,855 
16,015 

7,742 
2,860 

4,300 

726,703 

+21,454 
5,102 

75,717 

7,711 
75,705 

1,615 
14,621 

3,918 
1,892 

718,407 

44,369 

18,207 

.02* 

.03* 

.025)f 

.013# 

.035* 

.045# 

.039# 

.04* 

.04* 

.036# 

.014" 

.029# 

.013# 

.05* 

.05* 

.018# 

.018)/ 

.0l9i) 

.011* 

.023# 

.018# 

.018// 

.012# 

.024# 

.014* 

.014* 

.05# 

.08" 

.045’ 

(b) 727,240) . , 
(r) 715,414) 

(a) 

IUS8ACH0SRT8—continued 
Springfield •Onion 

(continued) •Onion 
•Sunday Edition 

Stenoham Intarpriso 
Taunton •Oazatte 
lakofiold Itea 
Waltboa Proa Proso-Tr+bune 

Novo 
Isstfisld Journal (4AA9 ota't) 
Woburn Tines 
■oreootar •Oazotte 

742,654 

729,731 
400 

77,544 
2,578 
3,800 
2,825 
2,543 
3,450 

.08 

.08 

.011* 

.025* 

.011# 

.05** 

.054# 

.014* 

.018* 

.065# 
•Poet (r 7231329 .05*’ Gazette (r) 1,395 
•Telegram b) 733,080 .07# Virginia ‘♦enterprise > (r) 2,026 

•Sunday Edition (m) 736,512 .07)7 Virginian (r) 3,876 
Winona ♦Repubiican*Herald (r) 77,985 

MICHIGAN 
Adrian •Telegram (r) 710,261 .025* MISSISSIPPI 
Albion Beeordar (r) 2,250 .011’ Biloxi Herald (r) 1,005] (r) 
Alpena •Nawe (r) 72,844 .02* Oulfport Herald (r) 1,328] 
Ann Arbor Tlmaa Nawa [*/l/l$ stm't) (r) 7,356 .03* Clarksdala Register 2,250 
Battle Crook •Enquirer A News (t) 710,739 .03* Corinth Corinthian (r) 

•Saturday Edition 77,606 .03* Grsanvlllo Demo c rat-Tine a (r) 1,821 
•Sunday Edition (m) 79,533 .03" Greenwood Commonwealth (r) 1,500 

^oon*JournAl (r) 75,944 .02* Gulfport (See Biloxi) 
Bay.City •Tlmea Trlbuno (r) 716,165 .04 Hattioeburg American (r) 4,034 
Banton Harbor Newo-Palladium (r) 4,050 .02’ Jackson ♦Clarion-Lodger (b) 74,772 
Big R^ldi Pioneer (r) 1,925 .011* ‘♦Sunday Edition (m) 75,271 
Cadlllao News (r) 3,150 .016* (4/1A9 stm't) 
Calumot Nawa (r) 3,127 .014# ♦Hews (r) 75,053 
Cheboygan Tribune (p) 1,724 .01* ♦Sunday Edition (m) 74,591 
Coldwatsr Reporter (r) 3,078 .015’ Laurel Leader 2,482 
Datrolt •Free Press (b) 7150,947 .22* Meridian Diepateh 2,564 

^Sunday Sdition 
*Jo\irnal 

*Sunday Edition 
^imoa 

(a) 
(r) 
(r) 
(a) 
(r) 

7162,579 
107, U2 
220,290 

.25* 

.175 

.30 

.25 

.06 

9K** Dowagiac Nawa (r) 2,051 .01’ 
Eseonaba Mirror (r) .014* 

25" Prose (c) 3,188 .014* 
oil# Sunday Edition (m) .014* 
021" Flint ♦Journal (r) 25,734 .06 

035* Grand Haven Tribune (4/l/l9 etn't) (r) 1,402 .011# 
013" Grand Raplda Herald (a) 31,719 .06 

013" Sunday Edition (n) .06 
018# ♦News (r) 713,193 .04* 
02* •Press (r) 776,129 .11 
02* Greenville Call (r) 1,012 .007* 

Haneook Copper Journal 4,014 .0l6* 
Hillsdale ♦Newt (r) 75,100 .018* 

oil# Holland Sentinel (r) 1,535 .007* 

013# Houghton Mining Gazette jej 7,062 
015’ Sunday Edition (m) .019# 
12* Ionia Sentinel-Standard tr) 1,515 .013* 

Iron Mountain Tribune-Gazette (r) 1,375 .0141 

40* Ironwood Globe (r) .018’ 

Lansing 
Ludington 

Uanlstso 
Marquette 
Marshall 
Usnoalnss 
Uonroo 
Mount Clemens 
Muskegon 
Nilss 
Oeosso 
Petosksy 
Pontiac 
Port Huron 
Saginaw 

St. Joseph 

•Citizen Patriot 
•Saturday Edition 
•Sunday Edition 

News 
Sunday Edition 

•Gazette 
•Saturday Edition 
•Sunday Edition 

(3 mo. 6/30/19 stn’t) 
•State Journal 
•Hews 

•Sunday Edition 
News-Advocate 
4inlng Journal 
Chronicle 
Herald-Leader 
News 
Leader 

•Chronicle 
Star-Sun 
Argus-Press 
News i Resortsr 

•Press A Gazette 
•Times-Hsraid 
•Haws Courier 

♦Sunday Edition' 
Herald-Prsss 

(t) 
(y) 
(a) 
it) 
(m) 
(t) 
(y) 
(a) 

Ir) 
(t) 
U) 

Sault Sto Maris :iovs 
South Haven Trlbuno 
Sturgis 
Three Rivers 
TravsrssCity 
Tpsilantl 

Journal 
•Commercial 
Record-Eaglo 
Tpsllantlan-Pross 

(r 

(r) 
(r) 
(r) 
(r) 
(r) 

(r) 

(a) 
(r) 
(r) 
(r) 

(r) 

720,280 
716,063 
718,94-3 
13,595 

722,555 
718,911 
721,973 

725,621 
72,958 
72,972 

3,109 
6,139 
2,300 

.3,389 
3,171 
3,000 

7U,56i 

5,564 
1,554 

12,039 
711,046 
22,263 

2,850 
4,125 
1,575 
2,550 

72,064 
4,267 
2,096 

.05 

.05 

.05 

.025* 

.025* 

.05* 

.05* 

.05* 

.05* 

.015" 

.015" 

.013# 

.025# 

.014’ 

.016# 

.015" 

.016* 

.03 

.02" 

.019# 

.007" 

.025* 

.029* 

.05 

.05 

.015" 

.017* 

.011* 

.013" 

.01" 

.017" 

.013* 

Albert Lea 
Austin 
Bemldji 
Bralnsrd 
Crookston 
Duluth 

rairaont 

Faribault 
Fergus Falls 
Hibbing 
International 
Falls 

Uttlo Falls 
Mankato 
Minnsapolls 

yontovideo 
Moorsheod 
Owatonna 

MINNESOTA 
Tribune 
Herald 
Pioneer 
Dispatch 
Times 

•Herald 
•Nows Tribune 

•Sunday Edition 
Martin Co. Independent 
Ssntinol 
News 
Journal 
Trlbuno 

(*AA9 stm't) (r) 
(p) 
(r) 

(r) 
(b) 
(m) 
(r) 

Rad Wing 

Journal 
Transcript 
Free Press 
♦Journal 

♦Sunday Edition 
•News 
•Trlbuns (b) 762,499) 
•Tribune (r) 752.868) 

♦Stmday Edition 
AMrican 
Nows 
Psopls's Prose 

Sunday Edition 
Eagle 

(r) 
(r) 

(r) 

(r) 

2.954 
2,200 
1,074 
1,828 
4,872 

33,845 
720,145 
726,897 

2,658 
2,011 
1,982 
4,140 
3.437 

835 
1,641 
4,737 

793,8391 
786,99^ 
760,839 

7115,367 

7126,147 
1,300 

2,085 

016* 
.009* 
.02* 
.014" 
.025* 
.06’ 
.04* 
.05* 
.006* 
.014* 
.014* 
.014* 
.023* 

.011* 

.014* 

.02" 

.13,7 

.13# 

.09* 

.14)7 

.16# 

.011* 

.006* 

.014* 

.014* 

.014’ 

Rod Wing 
(conti.-iuei) 

Rochester 

St. Cloud 

St. Paul 

MINNESOTA—contlnued 
Republican (b) 594) 
Republican (r) 2,077) 
Bulletin 
Post A Record 
Journal-Press 

•Times 
•Dispatch (r) 772,515) 
•Pioneer Proas (b)759,596) 

•Sunday Edition 
•Hews 

•Sunday Edition (m) 

2,671 

3,112 
3,018 
3,827 

72,529 

7132,111 

781,156 
770,335 
7*0,378 

Sunday Edition 
♦Star 

(m) 
(r) 75.911 

♦Sunday Edition (m) 76,203 
h'atches Democrat (c) 3.325 

Sunday Edition (■) 
Vicksburg Herald (c) 3,278 

Sunday Edition (■) 
Poet (4/1/19 etra't) (r) 3,240 

West Point Tiraes^Herald (r) 

MISSOURI 
Aurora Advertiser (r) 

A^evs 
fioonvillo Republican (r) 
Brookfield Argus (r) 
Butler Democrat (r) 425 
Cameron Hews 

Observer (r) 465 
Cape Girardeau ♦Southeast Missourian (r) 4,548 

Sun (d) 
Sunday Edition (m) 

Carrollton Democrat (r) 
Cartervillo Record (r) 
Carthago Democrat (c) 1,023 

Sunday Edition (m) 
Press (r) 2,521 

Charleston Index (r) 
Chillicotlie Co.nstitution l,b20 

Tribune (r) 2,100 

Clinton i)emocrat (r) 
Coltcobla ♦Missourian (r) U.853 

Tribune (r) 2,748 

Excclcior Spgs Coll (r) 

Fulton Gazette (r) 1,601 

Sun (4/1/19 etn't) (r) 1,030 

Hnnr.lbal ♦Courier-Post (r) 74,646 

Independence ExaiTilner (r) 2,526 
Hews (r/ 

Jefferoon City Capital Howe (c) 1,475 
Sunday Edition (m) 

De.-nocrat-Tribune (r) 1,900 

Poet (r) 2,000 

Joplin •Globe (d) 724,6c6 
♦Sunday Edition (m) 725,680 

(3 no. 6/30A9 atn'tj 
♦;'6W8*HeraId (t) 713,383 

♦Sunday Elltion (m) 713,039 
Kansas City ♦Tfturnal (e) 47,104 

• 'fty 7.'*.ition (m) 

.018* 

.009* 

.015* 

.02* 

.02* 

.18# 

.14* 

.10* 

.09* 

.018* 

.018* 

.016* 

.03* 

.014* 

.025# 

.011* 

.011* 

.025# 

.024# 

.025’ 

.025’ 

.03# 

.03# 

.02* 

.026’ 

.028” 
.02* 
.02* 
.015* 
.015* 
.015 
.015 
.015* 
.007' 

.oiti 

.01*7 

.013* 

.011* 

.007" 

.001* 

.001* 

.02’ 

.014* 

.014* 
‘.005* 
.011* 
.0077 
.0077 
.011# 
.0097 
.011* 
.014// 
,001* 
.018* 
.015* 
.008* 
.007" 
.001* 
.015* 
.013" 
.011* 
.02* 
.02* 
.009* 
.001* 
.06* 
.06* 

.04* 

.04* 

.12* 

.12* 

We saw The Opportu¬ 
nity. 

National advertisers 
wanted complete, up-to- 
date information about 
daily newspapers. 

We sensed the need and 
supplied it. This is an¬ 
other evidence of Editor 

& Publisher’s way of 
making itself indispensable 
to both buyers and sellers 
of daily newspaper adver¬ 
tising space. 

For explanation of key letters and markinge see footnote on page It. 



Editor & Publisher for November 27, 1919 

00 All Aiofrlt0tn0 
AgPOlH:-- 

T^HE unlimited use of totk tlie TelepKone 

and TelegrapK systems is kerety extended 

to you by 

THE y M ION 
without any cost to you whatever, in order 

that the Information Service Department of 

this newspaper skall be at your disposal 

immediately, and at all times. 

This IS your authority to send to us all 

telegrams collect and to reverse all telephone 

charges when seeking Commercial, Industrial or 

Business information concerning Brooklyn, N. Y. 

R. F. R. Huntsman, 
President 
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Kansas City 
(continued) 

Umar 
Laxlngton 
Louisiana 
■facon 
Uarshall 
garyvills 

Uonatt 
Ksoeho 
Ksvada 
Poplar Bluff 
Rich Hill 
St Charles 

lOSSOURI—contlnued 
•Post (r) 

•Sunday Edition (n) 
•Star (r) t214,T26), , 
•Tliiios (b) t210,077r ' 

•Sunday Edition (■) 
E:qprsss (r) 
Nevs ^ (r) 
Democrat (r) 
Intelligencer (r) 
Prsss-Journal (r) 
Chronlcls-Usrald (r) 
Deaocrat-Nsvs (r) 

•Democrat-Forum (r) 
Tribune (r) 
Intelligencer (r) 
Ledger (r) 
Democrat (t/l/l? stm')) (uj 

Sunday Edition (m) 
Itonltor-Index (r) 
Times (r) 
Democrat (r) 
Uail d Post (r) 
American (r) 
Revlev (r) 
Banner-IIevs (r) 
Cosmoe-Uonltor (r) 

•Gaiette (b) 
•Sunday Edition (m) 

•IJoes-Press (r) 
•Clobe-Dcnocrat (b) 

•Sunday Edition (mJ 
•Post-Dispatch (r) 

•Sunday Edition (m) 
•flepublie (b) 

•Sunday Edition (m) 
•Star (r) 
•Tlnee (4/1/19 stm't) (r) 
Capital (t) 

Sunday Edition (m) 
Democrat (4/1/19 stm't) (u) 

Sunday Edition (m) 
Springfield •Leader (r) 913,872 

•Sunday Edition (m) 913,380 
•Republican (d) 910,556 

•Sunday Editior. (n) 910,644 
Trenton Republican A Tribune (r) 1,524 

Times (r) 
Warrsnsburg Star-Journal (r) 
Nsbb City Sentlnil (4/l/l9 8tB*t) (r) 1,000 
West Plains Quill (4AA9 stm't) (r) 804 

MONTANA 
Anaconda •Standard (b) 99,989 

•Sunday Edition (m) 914,541 
Billings Gazette (b) 7,600) 

Gazette (r) 2,944) 
(e) 10,544 

Sunday Edition (n) 9,838 
Bozeman Chronicle (e) 2,400 

Sunday Edition (n) 
Butte Bulletin (4AA9 stm't) (r) 9,255 

•Miner (b) 913,645 
•Sunday Edition (n) 925,025 

•Post (r) 911,174 
Fort Benton River Presc (r) 
Great Falls •Leader (r) 93,384 

•Tribune (b) 911,757 
•Sunday Edition (n) 912,317 

Havre Promoter 
Sunday Edition (m) 

Helena Independent!4AA9 stm't) (a) 
(r) 

4,812 
•Montana Record-Herald 97,569 

Xalispell Inter Lake (r) 2,239 
Lewistovr. Democrat-News (a) 3,400 

Sunday Edition (n) 
Livingston Enterprise (e) 2,100 

Sunday Edition (m) 
Uilse City Star (a) 2,310) 

Montanan (r) 1,215) 
(f) 3,525 

Sunday Edition (n) 
Ulssoulo •Missoullar. (b) 94,022) 

•Sentinel (r) 91,938) 
(e) 95,960 

•Sunday Missoullar. (m) 94,928 

NEBRASKA 
Beatrice Express (r) 2,180 

Sun (c) 3,524 
Sunday Edition 

Columbus News (r) 1.572 
Falls City Journal 2,200 

News (d) 
Sunday Edition (m) 

t6,460 Fremont •Tribune (r) 
Grand Island •Independent (r) 95.763 
Hastings •Tribune (r) 95.514 

(3 no. b/30A9 stm't) 
Kearney Bub (r) 2,640 
Lincoln •tJebr State Jrl. (b) 919,891) 

•Nebr. State Jrl. (r) 910,053) 
929.9*4 

•Sunday Edition (m) 917,509 
929,859 •sn •Star ,06* 

•Sunday Edition (>) 917,759 .06* 
Nebraska City Nebraska Press (c) 2,52* .012* 

Sunday Edition (■) .012* 
News (r) i.513 .01* 

Norfolk •News (r) 98,762 .03* 
North Platte Telegraph (r) .021* 
Onahfi •Bee (b) 942,942) 

•Bee (r) 918,852) 
(e) 961,794 .09* 

^Sunday Edition !7i .09* 
.10* 

•Sunday Edition (>) 65.995 .09* 
•World-Hrld (b) 943,045) 
•World-Hrld (r) 93*,777) 

(s) 977,822 .10* 

•Sunday Edition (m) 970,391 .09* 
Plattsmouth Journal (r) .006* 
lyoore Arbor State b 210 .007* 
York News-Times (r) 2.725 .018* 

NEVADA 
Carson Citw RppesJ (r) 

Carson City 
(continued) 

Oeldfleld 
Reno 

Claremont 
Concord 

Dover 
Keene 
Manchester 

Nashua 
Portsmouth 

Asbury Park 

Atlantic City 

Bayonne 

Bridgeton 

Burlington 
Camden 

Hackensack 
Hoboken 
Jersey City 
Long Branch 
Ulllvllla 

.Uorristovn 
Newark 

N B T A D A—continued 
News (aAA? stm't) (c) 

Sunday Edition (m) 
Tribune (r) 

•Oasstte (r) 
Nevada State Journal (a) 

Sunday Edition (a) 
Benania (r) 
Tines (e) 

Sunday Edition (a) 

Hir BAUPSHIRX 
Eagle (r) 
lienltor (r) 
Patriot (e) 
Foster's Democrat ir) 
Sentinel (r) 

•Under (r) tl2,213) /.» 
•Onion (b) tU,56l) 
Mirror A American (a) 
Telegraph (r) 
Chronicle (b) 
Herald (r) 
Tlaes (r) 

NEW JERSET 
•Press (r) 

•Sunday Edition (a) 
Satstts-Rsvlsw (b) 

Sunday Edition (a) 
Press (b) 12,729) #,) 
Onion (r) 3,6(2) ^ 
Rsvlew (r) 
Timas (r) 
Hews ir) 
Pienser (U 
Enterprise (R 
Courier (r) 

500 .out 
.out 

1,109 .039# 
t4,835 .025" 
5,218 .027# 

.027# 

.0184 
1,285 .012" 

Dansville 
Dunkirk 
Elmira 

Oeneva 
Olens Falls 

JsnalcH 
Jamestown 

Lackawanna 
Little Falls 
Lockport 
Long Island 

City 
Malone 
Medina 
tllddlatown 

NEW YORK—continued 
Journal 

•Leader 
Standard A Boasr 

Republican 
Brsets (4/1A9 stm't) 

•Observer 
Advertiser 
Herald 

•Star-Oatstts 
Journal 
Tines 

•Tines (4AA9 sta't) 
•Post-Star 
Tines 

•Herald 
•Uader-Rspublicon 
Tslegran 
Tribune>Tlass 
Register 

•Republican 
•Journal 

News 
Long Island Farmer 

•Journal 
News 

•Poet 
•Freaman 
Leader 
Journal 
Tince 

•Onion-Sun A Journal 

•Journal (r) 917,516 .041# '^owburgh 
Timas 9,012 .03 New Rochell 
Record 4,868 .018" 

•Hudesn Observe. (r) 9*2,799 .08 York 
•Jersey Journal (r) 936,226 .08^ 
•Record 93,821 .021# 
Ropubllcan (r) 1,700 .014# 
Record (r) 3,603 .014e 
Ledger (a) 31,785 .11# 

Sunday Edition (n) .08# 

Perth Amboy 
Plainfield 
Trenton 

News (r) 
•Star-Eagle (r) 

Home News (r) 
Sunday Tines (m) 

•Herald (r) 
•News (r) 
Call (b) 

•News (r) 
•Press-Ouardian (r) 

•Sunday Chronicle (m) 
•Newe (r) 
•Courier-News (r) 
Stats Gaiette (b) 

•Timea (r) 
•Sunday Tlmes-Advertissr(n) 

Hudson Dispatch (b) 
(P 0. Wsehawken) 

Journal (r) 
Times (AAA? stm't) (r) 

NEW MEXICO 
Albuquerque Herald (r, 

Journal (a. 
Sunday Edition (m! 

East Las Vegas Optic (r| 
Roswell News (r 

Record (r 
Santa Fr New Mexican (r 

NEW YORK 
Argus (a) 

Sunday Edition (m) 
•Journal (r) 
•Knickerbocker Press (b) 

•Sunday Edition (m) 
•Times-Unlon(4AA7 stm't) (r) 
•Recorder A Democrat (r) 
Advertiser-Journal (r) 
Cltlien (AAA? stm't) (r) 
Journal (r) 
News (see Saratoga Spgs. Sun) 

97,453 
.03" 
.025# 

97,967 .025# 
15,669 .032# 

910,381 .04# 
911,705 .03 
910,226 .03 
96,312 .03" 
97,7*9 .021" 
10,950 .025 

927,586 .06* 
920,255 .06* 
12,326 .035* 

2,284 .014# 
1.850 .014* 

3,987 .015* 
7,036 .025" 

2,560 
.025" 
.014* 

1,500 .018# 

1,467 
.014* 
.017# 

Amsterdam 
Auburn 

Binghamton 

Brooklyn 

Buffalo , 

Canandaigua 
Catsklll 
Cohoes 

•Hews (r) 
Herald (r) 
Journal (r) 

'N’ress A Leader (r) 
•Sun (b) 

Citlien (s) 
Sunday Edition (a) 

•Eagle (r) 
•Sunday Edition (m) 

•Standard Onion (r) 
•Sunday Edition (m) 

Tlaes (s) 
Sunday Edition (m) 

Commercial (r) 
(exemption claimed in 
giving circulation in 
government statement. 
Publisher advises, II.I58) 

•Courier (b) t43,l6l) 
•Enquirer (r) 932,327) ' 

•Sunday Courier (a) 
•Express (b) 

•Sunday Edition (a) 
•Nows (r) 
•Tines (r) 

•Sunday Edition (a) 
Messenger (r) 
Moll (r) 
Dispatch (r) 
Republican (r) 

tii4,4oo as 
937,189 .08 
964,471 a2 
996,313 .16^ 
957,237 .10* 
970,781 .10* 

4,200 .018# 
2,090 .012F 
3,660 .015" 
3,640 .014* 

Port Chester 
Port Jervis 

Poughkeepsie 

Rochester 

Rons 
Salamanca 
Saratoga Spgs 

Saugertiss 
Schenectady 

Staten Island 
Syracuse 

Tarrytown 

Troj 

Journal (r) 
News (c) 

Sunday Edition (m) 
•Republican-Journal (b) 
•Herald 
Tines ir) 
"Star (b) 
Citizsn-Santlnsl (r) 
Palladium (r) 
Tines 
News (r) 
Union UAA9 stm't) (r) 
PreoB (b) 
Rspublican (b) 
Itom 
Gazetts 
Union (r) 
Eaglo-Newi (b) 

1,211 .018# 
46,878 .025* 

City Star (r) 
Malone Telsgran (r) 
Medina Journal (r) 
Middletown Herald (r) 

•Tlmes-Preso (r) 
M+. Vernor. *Argus (r) 
Nowbtirgh •News A Journal (r) 
New Rochell. Standard (r) 

Star (r) 
New York *Amorican (b) 

•Sunday Edition (m) 
•Call (b) 

•Sunday Editior (a) 
•Cocnerclal (b) 
•Globe A Commercial 

Advertiser (r) 
Herald (a) 

Sunday Edition (a) 
Illustrated Dally Hews (b) 

•Journal (r) 
•Mail ■ (r) 

North Side Hews (r) 
•Post (r) 
•Sun (b) 

•Sunday Edition (a) 
•Sun (r) 
Telegram (q) 

Sunday Evening (a) 
Telegraph (a) 

Sunday Edition (m) 
•Times (b) 

•Sunday Editior (m) 
•Tribune (bj 

•Sunday Edition (m) 
World (a) 

Sunilay Edition (a) 
World (r) 

illagars Fails •Gazette (r) 
North "arrytoiT Mt. Pleasant <8oe Tarrytown ) 
North TonarnndaSNors (r) 
Nomich Sun (r) 
Nyaek Journal (r) 
Ogdeneburg News (c) 

(r) 4,467 .014* 
(r) 1,834 .012# 

9301,9*2 .48 
(m) 9876,09* 1.05 
(b) 929,583 .10 
(n) 919,71* ^10 
(b) 910,988 .18 

(r) 9168,780 .38# 
109,267 .38# 

>) .*8# 
^) .25* 
(r) 9685,428 1.00* 
(r) 155,160 .38# 

(«•) .lOtt 
(r) 929,527 .22# 
(b) 9136,485 .38# 
(m) 998,080 .38# 
(r) 9198,266 *0# 

(4) 181,519 .38#' 
(m) .38# 
(a) 51,610 .18# 
(m) .27# 

9339,858 .49# 

•Star A Enterprise (r) 
•Democrat A Chronicle (b) 

•Sunday Edition (a) 
•Herald (•) 

•Sunday Edition (a) 
Post Express (r) 

•Tiass-Union A Advertiser (r) 
Sentinel (r) 
Republican Press (r) 
Soratoglan (r) 
Saratoga•Sun 
Ballaston Spa N'ews 
Poet (rl 

•Gazette ('>) 
•Union-Star (r) 

Advance (4AA9 stm't) (r) 
•Herald (r) 

•Sunday Edition (a) 
•Journal (r) 
•Post-Standard (b) 

•Sunday Edition (a) 
News 1,685) 
Ut. Pleasant News 340) 

•Record (b) 95,873) /,) 
•Record (r) 917,886) 
Tines (r) 

•Herald-Dispatch (r) 
Sunday Edition (■) 

For explanation of key letters and markinfs see footnote on page II. 



It is now possible to cover the Zanesville, Ohio, 
field of 140,000 people or 33,000 families with 

one daily newspaper combination 

TheTimes Recorder 
In the Morning and 

The Signal 
In the Evening 

With a combined circulation of 30,000, proven by 
A. B. C. audit. The cost is only six cents per line. 

THE SUNDAY 

Times-Signal 
With 10,000 Circulation 

—can bemadded to this combination for an additional two cents 
per line. It can be bought separately at three and one-half 
cents per line flat. 

This greatly simplifies covering this wonderfully productive industrial 
field for which the advertiser or agent will be obliged to make only one 
contract, one order, one schedule, one copy and the entire bill can be paid 
with one check. 

This Zanesville combination makes it one of the easiest fields to cover 
and [covering is as complete as any advertiser could desire because it takes 
his announcement into every home that can afford to buy a daily newspaper. 
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NEW YORK—eontinuad 
ttica *0bi»rvar 

(eor.tlnuad) wPraaa 
Standard 

arinaa 
Raporiar 
Argua 
Racord 
Raportar 
Harold 
Nawa 
Statasaon 

Iitartoan 

IlUavllla 
■ilta Plain# 

Tenkara 

libaTllla 

CoBCord 

Durhoa 

Cltabtth City 
hgrattaTilla 
Sutor.la 

Soldaboro 

Graaneboro 

Haadaraon 

Hickory 

Mgh Point 

Uakavllla 

Sn Barn 

lalaigh 

Rocky Uount 

Itliabury 
Seotlard Hack 
tirboro 

kahington 

Blolngton 

Ulaon 

Knaton-Solaa 

Biaaarck 

Brrila Loka 

NORTH CAROLINA 
wCitiian 

^Sunday Edition 
aTinaa 

aSunday Edition 
aNawa 

aSunday Edition 
aOboorvar 

aSunday Edition 
(3 ao. 6/30A9 

Tribuna (4/l/iy 
•Harold 

Sunday Edition 
(3 BO. 9/30/19 

bun 
Sunday Edition 

Advonea 
Obaervar 
Oocatta 
Argua (*AA9 

aNove 
•Sunday Edition 

Racord 
Nawa 
Raflaetor 
Diapotch 
Racord 
Intarpriaa {4/1/19 
Ifapubllcon 

Sunday Edition 
Fraa Praoa 
Nawa 

Sunday Edition 
Tri-City Oaiatta 
Now Bernion 

Sunday Edition 
Sun-JournolC 4/1/19 

atJawo A Obaervar 
•Sunday Edition 

•Tlmeo 
TelegroB 
Poat 
Coomonwealth 
Southerner (4/l/l9 
Nawa (4/1/19 

BDiepotch 
•Sunday Edition 

Star 
Sunday Edition 

Tlnaa (4/l/l9 
•Journal 

•Sunday Edition 
•Twin-City Santlnal 

(r) 

(r) 
(r) 
(r) 
(r) 
(r) 
(r) 

(r) 

(b) 
(b) 
(r) 
(b) 

(b) 
(b) 

atB't) 

atB't) (r) 

(d) 

atB't) 

(b) 

(u) 
(m) 
(r) 
(r) 

atm't) (r) 
(b) 
(b) 

(r) 
(r) 

(r) 
(r) 

atm't) (r) 

(r) 
(d) 
(b) 

(r) 
(e) 
(m) 

atB't) (r) 
(b) 
(m) 
(r) 
(r) 
(r) 
(r) 

atm't) (r) 
atm't) |ri 

(b) 

atm't) (r) 

(dl 
(b) 

(r) 

JiBOitown 
Hudon 
HUot 
Soa Rockford 
Volley City 

•Ulance 
loUend 

Hhtibule 
Athene 

illltlre 

Rellefontalna 

Rellevue 
•oallng Crean 

hteyrue 

Abridge 
Cotton 

Coline 
®dlUeotha 

Ciaelnnotl 

Cirtloviiia 

NORTH DAKOTA 
•Trlbuna 
Journal (4/l/l9 atm't) 
World 

•Courler-llawa 
•Sunday Edition 

•Forum 
•American 

(3 mo. 6/30/19 atm't) 
•Harold (d) 49,506) 
•Harold (r) 45,471) 

•Sunday Edition 
(3 rao. 6/30A9 atm't) 

Alart 
Pioneer 
Newa A Optic Raportar 
State Center 
Tlmae-Record 

OHIO 
•Beacon Journal 
Preaa 

•Timea 
•Sunday Edition 

•flevlow A Loader 
Tlmee-Oatatta 

•Star A Beacon 
•Ueeeenger 
Indepandent(4/1/19 atm't) 
Leader 
Examiner 
Indax-Rapubllcan 
Gazetta 

•Santlnal-Trlbuna 
Forum 
Talagraph 

•Jeffaraonlon 
Nawa 

Sunday Edition 
•Repository 

•Saturday Edition 
•Sunday Edition 

Standard 
Kewa-Advortiear 
Scioto Sazatta 
Corndrclol Trlbuna 

Sunday Edition 
Enquirer 

Sunday Edition 
Poat 

•Tinea-Star 
Harold 

Unlon-Harald 

416,41? 
420,742 

9,907 
415,725 

1.950 

2,610 
10,155 

3,760 

411,963 
49,704 
47,236 
45,817 

410,516 
49,256 

418,360 
418,557 

1.492 
45.928 
46,063 

5,325 

2,166 
2,205 
1,100 

415.984 
421,167 

4,485 
1,495 
1,*54 

1,461 
2,299 

1.227 

2,530 

2,879 
422,273 
422,210 
43,973 

3,360 
780 
700 

1,575 
4,636 

5,474 
7,577 
2,250 

45,277 
45,642 
46,956 

44,070 
1,925 

413.553 
414,927 
410,996 
48,905 

414,977 

410,722 

1,200 
1,649 

1,100 

431.781 
21,491 
21,254 
20,168 
48.982 

45,887 
7,969 

531 
3,462 
3,369 
2.719 
1,943 

42,447 
1,721 
3,373 

47,614 
15,028 

422,809 
420,034 
419,003 

1,600 
3,081 
2,978 

48,067 

64,598 

176,555 
4154,391 

1.875 

0 H I 0—continued 

.04* Clevaland •News (r) 4136,644 .20" 

.045“ •Sunday Hawa-Laader (m) 4158,388 .21" 

.029# •Plain Dealer (a) 181,480 .26" 

.045* ^Sunday Edition (b) .30" 

.0l'4* Prsaa (r) 188,590 .22* 

.013* Columbus Citizan 71,228 .10* 

.011* Dispatch 75.662 .115 

.015* Sunday Edition (-) 70,492 .115 

.035* Ohio State Journal (a) 49,962 .09 

.025" Sunday Edition (■) .09 

.0364 Conneaut Naws-Hsrald (r) 2,998 .011* 
Coshocton •Tribune A Tines Age (r) 45,749 .018* 

^Sunday Edition (ffl) 45,702 .018* 
.03* Dayton •Herald (r) 424,104 .04" 
.03* ♦Journal b 423,834 .04" 
.025" •Sunday Edition (n) 429,042 .05" 
.025" •Nona (r) 435,856 .065* 
.025" ^Sunday Edition (m) 428;904 .045* 
.025" Dsflonca Creaeent-Newe 2,657 .009" 
.04# Exprees 1,200 .007* 
.05# D«X&var« •Gazette (r) 41,984 .009* 

Journol-Harold (r) 1,222 .007* 
.011* Dslphos Herald (r) 1,343 .006" 
.02" Dsnnlson Paragraph .009* 
.02" Dover Reporter It) .oil* 

East Liverpool *Rovl*w (r) 46,139 .015* 
.02* •Tribuna (b) 45.832 .015" 
.02* (3 mo. 6/30/19 atm't) 
.0l8t East Palastlne Leader (r) 1,350 .009* 
.014'* Elyria •Chronlcla-Talegram (r) 45,898 .025* 
.014# (3 00. 9/30/19 atm't) 
.011* Findlay Courier 3,443 .011" 

.035* •Republican (b) 46,546 .015* 

.035" Fostorla Rsvlaw (r) 3,100 .01# 

.02* Timat (r) 3,100 .009* 

.014* Framont Uasaengar (r) 2,618 .014# 

.009* •tiawa (r) 73,545 .011* 

.011* Oallon Inquirer (r) 2,426 .01" 

.012* Qallipolis Tribune (r) 727 .007* 

.014* G«n«va Free Praoa-Tlmas (r) 1,450 .011* 

.018* Orsanville Advocate 3,675 •oil* 

.016* Tribune (4/1/19 atm't ) (r) 1,740 .007* 

.009" Hamilton •Journal (r) 47,351 .018* 

.013# •Nows (r) 6.354 .014* 

.013# Ironton Irontonion (c) 2,950 .011* 

.014* Sunday Edition (b) .011* 

.018# Rsglstar (r) 3,200 .013* 

.018# Ksnton Democrat (r) 2,400 .009" 

.818# Nawa-Rapublicon (r) 2,900 .011* 

.04" Lancaster Eagle 3,964 .014# 

.04" Gazette (r) 3.978 .009* 

.025" Lima •News (r) 411,365 .023# 

.014" •Sunday Edition (a) 411,713 .023# 

.014* •Ropubllcon-Cazotto (d) 49. 265 .02* 

.013" •Sunday Edition (b) 49.335 .02* 

.011* Tlmea-Domocrat (r) 7,131 .016# 

.014* Lisbon Journal (r) 900 .009* 

.02* Lorain •Tlnos-Herald 47,468 .02* 

.02* Janafiald *Nowo(3 mo 9/30/19 atm't) 49,892 .02* 

.02* Sunday Edition (b) .02* 

.02* Uorlatta •Journal (r) 44,047 .Oil* 

.021* Roglstor-Loadar (r) 3,187 .011" 

.03" Tinos (r) 4,862 .015* 

.03" Sunday Edition (b) .015* 

.03* I.Iarion •Star 49,868 .02* 
Tribune (r) 4,687 .015" 

Uartin'f f«rry ^imes (r) 46,656 .015* 
.02" Uorysville Tribune (r) 1,527 .009* 
.018* Uaslllon •Independont (r) 46,247 .02" 
.011* liechonlcsburg Tolagrom b) .Oltt 
.04* Ulddlstown Journal (r) ♦,234 .011" 
.04* •!lew8-Signal (r) t4.492 .014* 

.035* Mount Varnon Banner (r) 2,377 .007" 

.03* •Republic an-Newe (r) 43,236 •oe9* 
Newark •Advocate (r) 45,711 .018* 

American Tribune (r) 6,178 .018* 
New Philadelphia Times (r) 4,379 .013* 

.05" Nllaa News •■I .009* 
Norwalk Reflector-Herald (r) .011* 

.014* Palnaavills Talagraph (r) 2,832 .014* ' ' 

.015" Plqua Coll 4,086 .011* 

.015" Prasa-Dlapateh (r) .03tt 

.012# Pomeroy !Iew8 (r) 1,87b .011* ) 

.011* Portsmouth •Tinea (r) 411,430 .025* 
•Sunday Edition (m) 47,778 .025* 

St. Uorys Loader (rj 2,275 .011* 
.06* Salem •Newa 42,987 .009* 
.04* Sandusky •Regiatar (d) 45.538 .011* 

.035" •Sunday Edition (m) 45,652 .011* 

.035" •Star^Joumal (r) 46,401 .013* 

.02" Shelby Globo (r) 1,900 .007* 

.014* Sidney Journal (r) .oiti 

.018* !Iewe (r) 3,700 .013* 

.02* Springfield ♦ilewa 414,791 .03* 

.0144 •Sunday Edition (m) 411,986 .03* 

.013" •Sun (b) 410,849 .025* 

.009" •Sunday Edition (m) 410,507 .025* 

.009* Steubenville Gazette (r) 4,650 .011# 

.009* Horald-Star (r) 7,108 .015* 

.009* Tiffin ♦Advortiaer (r) 43,093 .014,# 

.01" Tribune A Harold (r) 2,612 .009* 

.011* Blade 86,033 .16# 

.018* Nawa-Bae (r) 78,181 .13* 

.03* Tinas (a) 20,731 .04* 

.03* Sunday Edition (ra) .06* 

.035* Toronto Trlbun# (r) .011* 

.035* Troy Newa 2,652 .009* 

.035* (Tarlchavllle Chronicle (r) 2,673 .009" 

.009* 1 Upper Sanduiky Chief (r) 2,917 .012" 

.01" Union (0) 1,628 .009* 

.0094 Urbana Citizen (b) 1,338) (0) 5,010 '.OlB* 

.10 •Democrat (r) t3#672, 

.13 Bulletin (r) .Oltt 

.13 Timas («> 2,090 .011* 

.30* Sunday Edition (a) .011* 

.21* ffapakoneta !lewe (r) 2,605 .012" 

.21# Chronicle (r) 5,300 .013* 

.016* Tribune (r) 6,200 .018" 

.0144 Washington C. H. Harold (a) 3,012 .013* 

0 H I 0—continued 
Wallaton Santlnal (r) .006" 
Wilmington Nows-Journal (r) 2,720 .015* 
Wooster "Republican A Nawa (r) .018* 
Xenia! "Gozette (r) 43,289) 

"Republican (b) 4 973) 
(a) 44,262 .015* 

Youngstown •Tslsgram (r) 420,950 .06* 
"Vindicator * (r) 423,645 .06* 

"Sunday Edition (») 422,051 .06* 
Zonsavllle •Signal (r) 49,693) (a) 430,390 .06* 

"Tinas Rscordsr(b)420,697) 
Sunday Timas Signal (m) .035* 

OKLAHOMA 
News 

Pioneer (4/1/19 atm' 
Revlew-Courlar 
Ard.Moralta 

Sunday Edition 
Enterpriaa 

•Examiner 
•Sunday Edition 

Newa 

Trlbuna 
Sunday Edition 

Exproea 
Progress (no Thursday 

Issue) 

2,245 
795 

4,200 

4,250 
42,875 
42,942 
1.000 

2,160 
1.300 

Pawhuaka 

Parry 
Ponca City 
Sapulpa 

Tines 
Sunday Edition 

Capital 
Sentinel 
News 
American 

Sunday Edition 
Herald 
Bulletin 
iiews 

Sunday Edition 

tr) 
(r) 
(r) 
(u) 
(m) 
(r) 

(m) 

.014a 

.004a 

.OU* 

.025a 

.025a 

.02a 

.015* 

.015a 

.Olia 

.0l8a 

.0l8a 

.014a 

.0l8a 

Colllnovllla i.'ewa (r) .011* 
Cushing Citizen .Olti 

Newa Ir) .018" 
Drumrlght Derrick (r) .018* 
Durant Democrat (r) 1,720 .014# 
El Reno Democrat (4/l/l9 atm't) 2,850 .014* 
Enid Eagle (u) 4,932 .02* 

Sunday Edition (m) .02* 
!Iewe (u) 6,000 .025* 

Sunday Edition (m) .025* 
Frederick Leader (c) 2,201 .018* 

Sunday Edition (») 
12,418 

.016* 
Suthrla Leader (r) .035 
Henryetta rree Lance (t) .014* 

Sunday Edition (m) .Oltr 
Hobart Democrat-Chief (r) .009" 

Republican (r) 2,447 .007* 
Hugo Newe (u) 1,653 .015* 

Sunday Edition • (m) .015* 
Idabel Newa 
Klngflshsr Free Preaa (A/1/19 atm't) (r) 980 .011* 

Timea atm't) (r) 1,050 .016* 
Laxrton Conatitution 2,453 .021* 

Newa (c) 2,671 .021* 
Sunday Edition (m) .021* 

Uc Alaatsr •Newa-Capital (r) 43,190 .019* 
Uloml Ula.mi District Newe (u) 3,946 .02* 

Sunday Edition (m) .02* 
Record-Herald (u) 3,812 .015* 

Sunday Edition (m) .015* 
Muskogee •Phoenix (b) 413,591 .03" 

•Sunday Edition (b) 413,447 .035* 
•Tloee-Cenoerat (r) 410,696 .03* 

Newkirk Eagle (r) .01** 
Reporter (r) .01** 

Norman Tramaeript (r) .009* 
Nowata Star (Vvl9 etm't) (u) 1.750 .014* 

Sunday Edition (a) .014* 
Oklahoma City Oklahoma !!ews 

•Oklahoman 
•Tinoo 

(r) 23.457 .05* 

Oknulgea 
•Sunday Oklahoman 

Damocrat (4/l/l9 stn't) (u) 4,853 .029* 
Sunday Edition (ra) .029* 

2,100 
4,206 

2,240 

4,155 

.025# 

.025# 

.Oil* 

.009a 

.021# 

.021* 

.021* 

.025# 

.011* 

.025* 

.025* 

Editor & Publisher furnishes 
vital statistics and is the only 
trade paper in the daily news¬ 
paper field furnishing import¬ 
ant information to national ad¬ 
vertisers. 

Service is the keynote of every 
feature in 
Editor & Publisher. 

It pays daily newspaper pub¬ 
lishers. 

It pays National Advertisers. 

It pays us. 
Subscription rate, $3 per year. 

For explanation of key letters and naarking-s aco footnote on page If. 
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Since 1817— 

Connecticut s Greatest Newspaper 

mmmmm 

36,000 tkree-cent circulation to sell and way 

oversold in October and November. 

Looks like standing-room only for December 

and 1920. 

Doing our best to provide news for tbe readers, 

service and results for tbe advertisers, and paper 

for tbe presses. 

We seem to bave something to sell tbat s a 

little better tban tbe other fellow s and our prob¬ 

lem just now IS to deal it out in an equitable 

manner. 

You interests and our interests are mutual, so 

let s give and take! 

KELLY-SMITH COMPANY 

Representatives 

MAR^RIDGE BUILDING 

NEW YORK 

LYTTON BUILDING 

CHICAGO 
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SEMI-ANNUAL LIST OF THE ENGLISH-LANGUAGE DAILY NEWSPAPERS OF THE UNITED STATES 
WITH AVERAGE NET PAID CIRCULATIONS (A. B. C. AND GOVERNMENT REPORTS) FOR SIX MONTHS ENDING SEPTEMBER 30, 1919, AND 

MINIMUM 5,000 AGATE LINE ADVERTISING SPACE RATES IN EFFECT NOVEMBER 1, 1919. 
publiihed for the information and guidance of apace buyers, advertising agents and national advertisers by EDITOR A PUBLISHER, N. Y., and Barbour's Advertising Rate Sheets, Inc., Chicago. 

O1G.A.HO. lA—coatinusa 
Stlllwbter Press (r) .014S 
fulsv ♦Democrat (r) +22,342 .045* 

♦Sunday llditlon (m) +22,582 .145* 
♦C/orld (b) +22,277 .05* 

♦Sunday Edition (n) +22,296 .06* 
Ylalta Journal (r) 1,097 .011* 

0 R E C 0 :i 
Albany Democrat (r) 1,500 .014 

Herald (r) 1,500 .021/f 
Ashland Tidi.igs 

lA .022t 
Astoria Astorian (e) 1,650 .021* 

Sunday Edition (m) .0214 
Budget (4/1/19 stio't) (r) 2,281 .021* 

ftksr Democrat (c) 1,460 .014* 
Sunday Edition (m) .014* 

Herald (r) 2.005 .016* 
Bend ♦Bulletin (r) 817 .011* 
Cervsllie Gaistte-Timee (r) 1,500 .014* 
Dslles 
IU|sns 

(See The DallesJ 
♦Guard (r) 73,059 .014* 
•Register (d) +4,219 .018* 

♦Sunday Edition (m) +4.366 .018* 
greats Pass Courier (r) l,01o .014* 
Qaasth Falls Herald (r) 1,665 .014* 
U Grande Observer (4/l/l9 stm't) (u) 2,125 .016* 

Sunday Edition (m) .018* 
Ihrihf ield Coos Bay Times (r) 2,626 .018" 

Record (r) .02# 
Bedford Jiail Tribune (r) 2,996 .021# 

.018# Sunday Sun (n) 
Oregon City Enterprise 1,220 ,011* 

Sunday Edition (a) .011* 
fsndlston ♦Cast Oregonian (r) +2,727 .014* 

Tribune (u) 2,566 .011* 
Sunday Edition (m) .014* 

fortlsna ♦tlevze (r) +25,928 .04* 
♦Oregon Journal (r) 61,449 .12* 

♦Sunday Edition (m) 63,992 .12* 
♦Oregonian +70,725 .14* 

♦Sunday Edition (n) +93,065 .18* 
♦Telegram 

Hews (4/1/19 stm't) 
(r) +55.010 .10* 

tossburg (r) 1.605 .011* 
Revisw (r) 1.850 .007* 

Stlsn ♦Capital Journal (r) +4,737 .016* 
Oregon Gtateemon (c) 3.750 .02* 

Sunday Edition (ra) .02* 
The Dallss ♦Chronicle (r) +1.336 .014* 

PEHHSYLVAIIIA 
Allintovn ♦Call (b) +23,146 .04“ 

Chronicle t :<’e«s (r) 5,297 .02" 
♦Democrat (b) +3,732) 
♦Item (r) +3,603) 

(•) +7.535 .02* 

Leader (r) 6,215 .013# 
Altoona ♦tiirror (r) +22,197 .05* 

Timso (b) 8,026 .025" 
Tribune (b) 7,500 .02* 

Ashland Hers (r) 1,514 .014# 
Telegram 

•• 
.005)7 

Bangor Haws (r) .007* 
Beaver 'Times (r) +3,642 .015" 
Bsavsr Falls Tribune (r) 5.349 .02* 
Bsrwick Enterprise (r) 2,275 .015,/ 
Bsthlshsn Globe (r) 6,665 .025" 

Tines (r) 2,963 .012,/ 
Blooms burg Press (b) 6,274 •025# 
Braddock Hews-Herald (r) 2,100 .013)/ 
Bradford Era (b) 3,511 .01" 

Star i Record (r) 3,831 .034+ 
Bristol Courier (r) 2,107 .014 
Brownsville Telegraph (r) 2,035 .011" 
Butler Citiien (4/1/19 stm't) (b) 6,196 .013* 

Engle (r) 8,014 .016* 
Times (4/1/19 stm't) (r) 2,300 .Oltt 

daaonsburg notes (4/1/19 stm't) (r) 2,364 .014* 
Barbondale Leader (r) 5,622 .05# 
OirUsle Herald (r) 1,350 .007# 

Volunteer (b) 
(The Volunteer le the 
predate edition of 
The Herald) 

Sentinel (r) 2,762 .014* 
Oianboroburg Franklin Kepoeitory 

$'’1 
4,376 .014* 

Public Opinion (b) .015* 

Oisrlsrol 
Valley Spirit (r) .012,/ 
Hail (r) .009* 

Oisstsr ^•Ropublicnn (b) +3,085 .015* 
ni:3ee (r) +11,654 .035“ 

Csarfisld Progreoe (r) 2.838 .016# 
Public Spirit (r) .011,/ 

CHtssville Record (r) 5.265 .021* 
Colunbia ileve 2.555 .025+ 

Connellsville 
Spy (r) 2,494 .014,y 

■••Courier (r) +6,292 .015* 
!.’ev?e (r) 4,455 .011* 

Cerr/ Journal (r) 2,645 .014* 
bcville Hews (b) 2,525 .014* 
tonora Herald (4/l/l9 stm't) (r) 2,744 .011* 
Coylostovni Democrat (r) 2,800 .007" 

Gu Bole 
Intolllgoncer (r) 4,005 .01" 
Courier (b) 3,275 .OiC,;' 

Buton 
Expreoe (r) 3,300 .011,.' 
Express d Argus (r) +12,044 .03* 

I. Btroudsburc 
Free Preoo (r) 14,162 .029" 
Press (b) 1,627 .011" 

Iris ♦Dispatch (b) +9,506 .025 
♦Sunday Edition (m) +12,150 .025 

♦Herald (r) +7,645 .025* 
♦Sunday Edition (m) +9.290 .025* 

ftITsU 
♦Tines (r) +27,079 .06* 

Hera (r) 2,100 .014* 
B+onklln l.'cro'llci'nld (r) 6,667 .03" 
Ctttj’sburg Tine 3 (r) 3.509 .011* 
Cfss.iiburg Record (r) 4,368 .009" 

Rsvier (b) 4,406 .oil* 
Tribu 10 (r) 4,601 .009* 

^nviiie Kseord (r) 1.543 .011* 
kaovsr Rscord-Horuld (r) 2,761) 

Kseord (b) 246) 
(e) 3,007 .009* 

PEI.'::SYLVA."IA—cantlnued 
Hanover Sun (r] 1 3,782 .012// 

(continued) 
Harrisburg ♦•Hews (r) +22,406) 

•Patriot (b) +19,218) (*] 1 741,624 .065* 

♦Tolegraph (r] 1 729,950 .055* 
(3 no* 6/30^9 stm't) 

Hasleton Plain Speaker (r; » 7,409 .02" 
St u ndft r d- Se nt i ne X (b) 7,726 .02" 

Honeatead Uessenger 2,955 .036* 
Huntingdon Journal d New Era (rl .007* 
Indiana Casette (p1 .011* 
Jersey Shore Herald 1,056 .007" 
Johnetown Democrat (bl 10,132 .03" 

Leader (rj 8,224 ,02* 
Tribune I*-! 

23,041 .04* 
Kane Republican (ri 2,367 .013“ 
Kittanning Sinpeons* Leader (r] 3,465 .009* 

Tineo (4/1/19 etin't) (rl 2,410 .014t 
Lane xeter Exominsr (rl 5,2io' .02# 

Intelligencer (r) ll|74l) fa) 22.181 .06* 
News Journal (b) 10.442) 
Now Era (rl 1 10,784 .04* 

Latrobe Bullstln (r) 4,029 .014* 
Lebanon News <*•] 8,319 .018* 

Report (r) 4,40b .015* 
Tlrrws (b) .009# 

Lehlghton Lsadar (4/l/l9 stm't) (r) 1,215 .007“ 
Lewistovn Sentinel 4,838 .01“ 
Lock Haven Express (r) 2,622 .014" 
Ualianoy City Record-.ineriean 3,926 .0l8*' 
Uauch Chunk News 2,140 .011“ 

Tines .007* 
licKeoeport News 

(r) 
(r) 11,342 .032# 

Headville ■••Republican (s) 7,542 .025# 
■*Tribune»Republican (b) 

tJeehanleeburg Journal (r) 
1,382 

.016* 
iliddletovn Journal (r) .006* 
^Iton Standard (r) 3,231 .018# 
Uonenaen Independent (r) 1,830 .013* 
Monongahala Republican (r) 2,863 .011* 
Mount Carmel ■••Item (r) 73,407 .018# 
Natrona Press (r) 403 .009* 
New Brighton Beaver Valley NetTs (r) 1,288 .011* 
::ew Caetle Herald 8,702 .019/7 

*Nare (r) +13,116 .025* 
Hew Kensington Star (r) 2,300 .014* 
Norristown Herald (r) 3,214 .011# 

•Tines (rl 1 +8,175 .03" 
Oil City Blizs.ird (r) 2,831 .018# 

••Derrick (b) 75,426 .024,/ 
Philadelphia Bulletin (rl 1 446,311 .45* 

••Inquirer (b) 7169,194 .30* 
■Sunday Edition (n 1 +350,634 .40* 

^lorth American (b 1 +148,022 .25# 
••Sunday Edition (ml I -+191,014 .30)/ 

••Prase (b) 733,047 .12* 
Sunday Edition (nj I +91,227 .20* 

■••Public Ledger(b) t8l,344) 
•Public Ledcer(r)n09.972) 

(e) 7191,316 .35* 

♦Sunday Edition fra +116,835 .30* 
♦Record (bl +113,064 .25* 

♦Sunday Edition (m 7127,370 .25* 
Star .12# 

Phillipoburg Journal (r! 1,515 .011* 
Phoonixville 
Pittsburgh 

Ropubllctm 
♦Ghronlels 

(rl 2,960 .011* 

Telegraph (r) +88,389) fa) .125“ 
♦Oacette Tlnes(b) 782,3,7) 

1 +76,149 
.125“ 

♦Sunday Oaiotte Ti;;c3 (o] .125" 
♦Dispatch (bi 1 753,859 .09# 

♦Sunday Edition ) 755,210 .16„' 
Loader ) h.24E 

» 
.10* 

Sunday Edition (m, .10* 
•Vost (b) +60,724) 
■•Sun (r) +60,5^7) 

(e] ) 7137,311 
.11 
.11 

■•Sunday Post 1 7101,060 .13 
■•Press It] 1 7111,651 .14 

•Cunday Edition (mi ) 7113,074 .14 
Pittoton Oaxette (4/l/l9 stm*t)(r, » 3,737 .018" 
Pottstown Ledger (r: ) .009“ 

■•tJews (b) 7fr,453 .02“ 
Pottsville Chronicle (r ) .011* 

Journal <r ) 8,076 .02“ 
•Republican (r ) 710,866 .035# 

Punxsutawney Spirit (r ) 4,000 .018* 
Rsading ••Eagle (r > 730,771 .06" 

•Sunday Edition (m ) 721,296 .06" 
Harold (r ) 6,672 .C25* 

•fleve-TiBse (b) +6,018 |(t ) 711,789 .04* 
•Tolcgran (r) 75,771 ) 

.009* Renovo Record (r ) 
Ridgway Record (r 2,712 .013“ 
Sts Ikiry*B Prase (4/1/19 stn*t) (r ) 950 .009* 
Sayrs Tinee (r ) 

) 728,331 
.015" 

Scranton •Republican (b .07 
•Timoe (r 733,735 .07 

Shanokin Dispatch r ) 3,940 .014" 
Herald (r ) .Oltt 
News (r! > 3,-610 .025# 

Sharon ••Herald (r: ) 74,156 ,018* 
•Telegraph (r! > 75,764 .021* 

Shenandoaii Herald (r: ) 4,045 .018# 
Stroudolurg Record i 3,621 

.018* 
Tines ft Democrat (r .02* 

Sunbury Daily 3,086 .018)? 
Item (r, ) 3,476 .013# 

Susquehanna Transcript (4/l/l9 stm*t) (r, ) 1,000 .011" 
Toruiqua Courier ' If, I 3,250 .016# 
Tarentum Tslsgrsn 1,934 .011* 

Valley News r I 1,606 .009* 
Titusville •Herald (b ) 74,729 .018“ 
Towandn Haview (b 5,111 .025# 
Tyrone Herald 

6,253) 
9,339) 

(r 1 1,900 .011)“ 
Ur.iontown Genius (r) 

Herald (b) 
(s ) 15,592 .035# 

Hews Standard (r ) .012“ 
Warren Mirror (r 3,151 .015# 

♦Timas (r ) 73,937 .021// 
Waehington Nov (s ) 4,235 .015“ 

Sunday Edition (m ) .015“ 

PI:!!I3YLVa;;IA—contlr.usa 
Washington •Observer (b)’ +9,297) +13,257 .03" (continued) •Reporter (r) +3,960) 
Waynesboro Prsso » 1,193 .014# 

Record-Hsrold :*) 2,897 .014* 
West Chester Local News » 11,590 .03* 
Wilkes-Barre News 12,207 .025“ 

•fiecord (b) 116,326 .035* 
*rinjs-Losder (r) tl7,505 .04# 

(3 no. 6/30/19 stm't) 
Wlllliunsport Gsistts t Bulletin (b) 10,556 .02* 

♦Sun (p) 115,763 .035 
York Dispatch (r) 13,656 .03* 

Csietts t Dally (b) 14,310 .03* 

Artie 
Nssport 

Psvtuckst 
Providence 

Wsiterly 

Woonsocket 

RHODE ISLAI3) 
Psvtuxst Valley Tines 
Herald 
Hews 

♦Tines 
♦Bulletin 
♦Journal 

♦Sunday Edition 
Hess 
♦Tribune 

♦Sunday Edition 
♦Sun 

♦Sunday Evening 
♦Call t Reporter 

(r) 2,130 ,016* 
(b) 3,463 .016/^ 
(r) 6,260 .026# 
(r) 723,023 .045# 
(r) +52,274 .12* 
(b) +29,645 .075* 
(n) +44,045 .10* 
(r) 21,457 .05“ 
(r) +25,743 .08" 
(n) +12,524 .08" 
(tj 4,309 .015* 
(■1 .015“ 
(r) +12,158 .03 

Anderson 

Charleston 

Colunbia 

Florence 
Greenville 

Gresnvood 

Orangeburg 

Rockhlll 
Spartanburg 

Sunter 
Union 

Aberdeen 

Deadvood 

Huron 

Lead 
Idadlson 

Idltchell 

Piorre 
Rapid City 

Sioux Falls 

Watertown 

Winner 

Yankton 

bhuttanooga 

Clarksville 
Columbia 
Greenville 
Jackson 

Joh.son City 
Knoxville 

Memphis 

Iterrietown 
Nashville 

Abilene 

Amarillo 

Athens 

SOUTH CAROUNA 
Mall r) 4,431 .018* 
Tribune d) .018* 

Sunday Edition ( -) ..018* 
♦American ( a) 7,603 .03* 

♦Sunday Edition mi .03* 
♦flews A Courier *• +10,197 .03“ 

•ASunday Edition ( >) ♦11,392 .03“ 
♦Post ( P) 711,466 .04* 
♦Record ( r) +12,991 .04“ 

♦Sunday Edition ( ■) 712,007 .04“ 
♦Stats (b) 721,228 .05* 

♦Sunday Edition ( m) 720,674 .05* 
Times ( r) 1,600 .014* 
♦News (b) 78,465 .03“ 

♦Sunday Edition ( >) +7,449 .03“ 
♦Piedmont ( r) +6,196 .025* 
Index-Journal ( e) 4,785 .02* 

Sunday Edition ( ■) .02* 
Times A Dsmoerat (d) .02“ 

Sunday Edition ( ■ .02" 
Herald ( rl 1,100 .011“ 

♦Herald (d) 
♦Journal (r) 

+4,416) , 
+2,958) ' 

;•] ♦7,374 .03* 

♦Sunday Herald ( i“| +5,262 .03* 
Item ( >1 1,594 .014# 
Tines ( tI 2,790 .014* 

SOUTH DAKOTA 
♦American ( id) +4,503 .021“ 

♦Sunday Edition ( b] +4,9C4 .021“ 
News ( ri 4,650 .015* 
Plonssr-Tlmse ( dj .014* 

Sunday Edition ( .014e 
Telegram ( 460 .006* 
Huronlts ( r, .016* 

Sunday Edition ( “i .025* 
Call (4/1A9 etm't) ( r] 1,510 .013* 
Leader (4/l/l9 stm't) ( ri 656 .004* 
Sentinel ( ri 706 .007* 
Casette ( ri 2,600 .029# 

•Republican (d) +1,583) (1 ) +5,183 .02* 
•Republican (r) +3,600) 

••Sunday Edition 1 ) +5,210 .02* 
Capital-Journo^ 1 [r, ) .009* 
Journal (d) .032)? 

Sunday Edition 1 (a. ) .032)? 
•Argus-Leader (r ) +15.557 .04* 
wprese (d ) +8,814 .025* 

•Sundriy Edition (a ) +10,460 .025* 
Mews (4/1/19 etm’t) ^ (r ) 1,959 .018* 
Public Opinion (g) 5,214 .02* 

Sunday Edition 1 [a ) .02* 
Journal (d) .015* 

Sunday Edition (a ) .015* 
Press ft Dakotan (r ) 2,174 .014* 

Ti^NIiESSEX 
•Her.o (r/ +14,339 .04“ 

(3 mo. 6/30/19 stm't) 
•Tines (b ) +26,201 .07* 

••Sunday Edition (m ) +23,404 .07* 
Loaf-Chronicle (r ) 2,025 .016* 
Herald (4/1/19 stm't) (r ) 2,001 .016# 
Sun (r j .021" 
Sun (u ) 3,843 .02“ 

Sur.day Edition (m 
Staff ■ (r ) 5,385 .025# 

♦Jo^urnal ft Tribune (b ) +19,064 .045- 

••Cur,day Edition (m ) +19.833 .045“ 
•Sentinel (r ) 21,290 .045" 

Bee (r ) .025* 
••CoBccreial Appeal (b ) +78,214 .12 

••Sunday Edition (1 ) +109.031 .15 
•Hews-Scimitar (r ) +41,961 .11 
Preso (r ) 29,298 .04* 

Mail (r ) 1,834 .018* 

•A.nerican (r; +16,110) (0 ) +42,157 .06" 
•Tennosrean (b) +26,047) 

••Sunday Tenneseean 
) +29,570 .08" ft American (a 

■•Baj'.ncr (r ) +42,921 .06" 
) +43.358 .09" ••Sunday Edition (■ 

TEXAS 
Reporter (u) 3.789 .025* 

Sunday Edition (n 1) .025* 
News (c ) 4,392 .029* 

Sunday Edition (m 1) .032* 
Paniuindle (r ■) .014* 

Uevisr (r ) .007* 

For oxplonation of key letters and markings sea footnoto on page It. 



Editor & Publisher for November 27, 1919 

ATerritory W orthWhile 
This news item from a recent issue of the Star-Telegram means 

much to discriminating national advertisers and 
agencies in making up their lists for 1920 

NEW WEALTH PRODUCTION OF 
WEST TEXAS THIS YEAR WILL _ 

TOTAL $600 FOR EACH PERSON 

I According to the most conservative data 
now available, West Texas shall have pro¬ 
duced new wraith during the year 1919 

to the following staggering total: 

45,iOO,OOU bushels of wheat at $2 

per bushel .$ 90,000,000 

10,0(10,100 bushels of oats, at $1.14 

per bushel . 11,400,000 

5S,000,00'1 bushels of kafhr-milo, 

at 85c per bushel. 46,750,(00 
1,500,(00 bales of cotton, with seed, 

at $230 per bale, with seed. 450,000,(XO 

4,010,0(0 bushels of corn, at $1.45 5,800,000 
146,iOO,(XO barrels of oil, at $2.09 

per barrel . 305,140.(XO 

8,600,000,(00 cubic feet of salable 

gas at 4ViC per l,0iX) cubic feet 

at well . 377,0(0 

1(0,000 tons of alfalfa and other 

hay at $t5. 4,500,(00 

5<>,000 tons of beef cattle. 29,9(0,0(0 

27,(00 tons of sheep and goats.... 13,487,(XO 

50,0(0 pounds of pecans. 130,000 

90,000 tons of peanuts. 4,890,(0<J 

30,(XO tons of vegetables. 2,350,000 

15,(00 tons of manufactured gyp¬ 
sum . 580.(00 

Value of manufactured outputs in 
leading towns and cities, not 

including refined oils, estimat¬ 

ed at. 50,000,001 

20,000 head horses and mules. 2,135,000 

Other crops, including fruits. 1,100,000 

Total .$1,019,529,000 

This vast total of new wraith, the greatest 

ever produced in the history of West Texas, 

represents a total new wealth of more than 
$600 per capita, or more than $2,400 per family, 

figuring the present population of West 

Texas at approximately 1,6S0,(X)0 persons, 
which is conservative. 

The above figures were compiled by the 

Service and Research Department of the 

West Texas Chamber of Commerce, who claim 
that no other region of the United States has 

such a large per capita production of new 
! wealth. 

IN THIS BILLION DOLLAR TERRITORY 

FORT WORTH STAR-TELEGRAM 
{Largest Circulation in Texas) 

is absolutely supreme with 60% more daily—50% more Sunday Circulation 
than any other TWO papers combined 

CIRCULATION NOW 
70,000 Daily 80,000 Sunday 

Sunday Rotogravure—8 pages, green and brown, super-calendered paper 

FORT WORTH STAR-TELEGRAM 
MEMBER A, B.C 

AMON G. CARTER, Vice Pres. Gen. Mgr. A. L. SHUMAN, Adv. Mgr. 
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T B X A S—continuad 
Auatin •Ancrlean (4/l/l9 eta't) (b) t6,lJ3 .03* 

*Sund:iy Edition (a) •)8,3:r .03* 
Stutesnan !e) 7,973 .03./ 

Sunday Edition (a) .03.. 
Texan (t) .0200 

Sunday Edition (m) .o:-* 
;.allir.3Cr Ledcer etn't) (r) 5 DO .007* 
Say City Tribune (r) .00^, 
Eeaursr.t ^r.torpriee (b) +19,506* .05*' 

^uncLy Edition (n) +73,855 .05* 
♦Journal (r) +7,6EO .025* 

♦Sunday Edition (n) +7,1A9 .025* 
Bolton Novm (r) .013" 
Bonhan Favorite <r) 1,703 .011* 
iranhsn Banner-Preso (r) b:7 •ul,,' 

Leeeon^cr (b) .014* 
Protr.Bvllle Herald (e) 2,123 .0:1" 

Sunday Edition (m) .021/,^ 
Erownwooi Bulletin .025* 
Irynn Eai;le (r) 1,250 • 013;,' 
Cleburne Enterprise (u) 1,860 .016" 

Sunday Edition (m) .016" 
Reviev (c) 1,960 .014* 

Sunday Edition (n) •014* 
Cornerca Journal (r) .007* 
Corpua Chrlatl Caller (a) 3,155 .025" 

Sunday Edition (n) .025" 
Tioee (r) .016* 

Coralenne Sun (r) 2,102 .011* 
Cuoro Record (t) •oil" 
Oellaa Dispatch (r) 24,101 .06* 

♦Jourr.eil (r) +32,926 .08# 
♦l^eva (b) +58,166 .14# 

♦Sunday Edition (a) +89,336 .16# 
Tir^eo Herald (a) 45,233 .07 

Sunday Edition la) .0; 
Derdaon Gazette .014* 

Sunday Edition (oj .014* 
Herald (r) 3,858 .016* 

Denton Record-Chronicle (r) 1,916 .Diet 
Electra liSader (t) .021(f 

Sunday Edition (n) .021# 
El Paoo ♦HerUd tr) 24,504 .07* 

♦Tioee (b) +12,143 .05* 
♦Sunday Edition (-} +15,649 .06* 

E.nla Hewa (P) •Oil* 
Fort Worth ♦Record (b) +25,404 .08" 

♦Sunday Edition la) +27,664 .06" 
♦Star-Telegras (r) +64,242 .17* 

♦Sunday Edition (») +66,298 .12* 
Coineeville Hesperian (1) .01* 

Sunday Edition la) .01* 
Register (r) 1,650 .011" 

Galveeton ♦News (b) +9,146 .09# 
♦Sunday Edition (n) +14,443 .10# 

•Tribune (r) +6,211 .04# 
Contalec Inquirer (r) 461 •Oil* 
Greenville Banner (r) 3,879 .021ff 

Herald (d) .02^ 
Sunday Edition (n) .02# 

Hilleboro Uirror * (r) 1,127 .007* 
Houaton ♦Chroraicle (ri +50.737 .09" 

♦Sunday Edition (0) +58,021 .10" 
♦Post (b) +43,906 .09* 

♦Sunday Edition Im) +46,690 .09* 
Proos It) 15,299 .C3*, 

Jackacnville Progress (r) .0:# 
Kaulnan Harold \t) .006* 
Laiqpaaaa Leader (r) .007* 
Laredo Record (d) .011" 

Sunday Edition la) .011* 
Tioes .01+* 

Longvlev Leader (r) 1.328 .011* 
Tines-Clarion (r) .011* 

Lufkin Haws .01*+ 
BcAllen Rio Grande Sun (d) .01** 

Sunday Edition la) .01** 
EcKlnney Courier-Gazette (r) 1,342 .011* 
ilarlln Democrat (r) .014* 
Maraliall Uessenger (r) 1,275 .0:1* 

Hews (e) 2,7W .016* 
Sunday Edition (n) .018* 

Itrt Herald (r) .009* 
Dexia Hews (r) .007* 
Dinaral Welle Index (r) 667 .011* 
Nacogdochee Sentinel (A/1/19 ato't) (r) 900 .009* 
llavaaota Kxunlner-Raviav (r) 650 .007* 
Grange Leader (r) .014" 
Paleatlne Herald (r) 1,326 .009* 

Viator (r) .007* 
Poria Dinner Horn (r) .036* 

Kara (c) 4,160 .02" 
Sunday Edition la) .02" 

Port Arthur :iewa-Rocord (r) .02* 
Sunday Edition In) .02* 

Ranger Tiueo la) 4,327 .035" 
Sunday Edition In) .035" 

(A no. 9/30/19 etn't) 
San Angelo Standard (u) 2,351 .016* 

Sunday Edition (n) .016* 
San Antonio ^xproce (b) +29,030 .07" 

*Sunday Edition In) +43,785 .06" 
*Ligl.t t) +19,177 .07 

•Seturday Edition ly) +13,812 .07 
eSunday Edition (n) +23,839 .07 

Novra (A/I/19 atm't) (P) 18,533 .06" 
San Benito Light .009* 
Skernan Courier (f) 2,566 .021* 

Sunday Edition (n) .021* 
Democrat (P) 2,583 .0111/ 

®ulphup Spring* Gazette (t) .011* 
Sunday Edition In) .011* 

llere-Telcgrao (p) .009" 
Taylor Democrat (p) .011* 

Preee (••I 942 .011* 
Tenple «Tolegram bj +6,031 .0:5* 

•Sunday Edition In) +6,452 .03* 
Terrell Tranacrlpt (a) 1,771 .016* 

Sunday Edition In) .016* 

T B X A S—continued 
Tarpell Tribune (e) 2,027 .011" 

(continued) Sunday Edition [n) .018* 
Texarkana Four States Press |a) 6,127 .025* 

Sunday Edition In) .025* 
Texnrkunian (see Tex¬ 

arkana » Arkansas ) 
Timpeon Tines (no Thurs* issue) (P) .006* 
Tyler Courier Tines •• 2,121 .018* 

Tribune {i/l/lj stn't) |e) 1,785 .014* 
Sunday Edition In) •014* 

Victoria Advocate stn't) (p) 800 .011* 
Vaco Colored Observer (Hegro) (b) .004* 

♦Hewe-Tribune (a) 11,037 .035* 
♦Sunday Edition In) .035* 

Times-Heral^ (•) 7,220 .03# 
Sunday Edition In) .03(f 

Vaxahacl'.ia Light (p) .025* 
Weatherford Herald (4/l/l9 etn’t) (p) 1,110 .007* 
Wiehlta Falla Record Hews (a) 4,507 .035" 

Sunday Edition 
(7 wka. 9/30/19 etn’t) 

In) 

(sj 

.035" 

Tlchita Times 7,419 .035* 
Sunday Edition |n) ,035* 

Yoakum Herald (4/l/l9 etn't) (P) 660 .007# 
Tines (Ho Saturday issue) (c) 510 .01** 

Sunday Edition (n) .01** 

UTAH 
Logon City Journal (P) 1,595 .014* 
Ogden ^xaniner (b) t5,469 .021* 

♦Sunday Edition (n) +6,016 .021* 
♦Standard (p) +7,921 .03* 

Salt Lake City *Deeeret Hewe (t) +17,116 .04 
♦Saturday Edition (y) +19,164 .05 

Herald (b) 25,008 .06* 
Sunday Edition (n) 33,944 .07* 

♦Telegram 24,379 .07* 
♦Tribune lb) +35.943 .07 

♦Sunday Edition In) +64,173 .09 

V E R U 0 N T 
Barra ♦Tiioeo (p) +6,678 .023# 
Bennington Banner (p) 2,869 .015# 
Brettleboro Reformer (4/1/19 etm't) (r) 2,619 .01* 
Burlington ♦Free Prase (b) +10,552 .025* 

Neve (p) 7,980 .02" 
Uontpaliar Argue (p) 2.960 .014# 
Rutland ♦Herald (b) +7,628 .025* 

Nows (4^^9 etn’t) (p) 3,653 .013# 
St. Albana Deassnger (P) 3,612 .014# 
St. Johnabury Caledonian A Newport 

(P) Record 2,230 .013" 

VIRGINIA 
2,750 .016# Alexandria Gaietts (P) 

Brlitol •Herald>Courler (d) +8,540 \04* 
•Sunday Edition In) +9,722 .04* 

Charlottaavilla Progreta (p) 3.243 .018# 
Clifton Forge Review (p) 1, 057 .011* 
Covington Virginian (p) .013# 
Danville Bee (r) 5,063) 

Register (e) 4,496) (g) 9,541 .03# 

Sunday Edition .03# 
Frederlckaburg Star (p) 

0
 

0
 

0
 

0
 

Haarlaonburg Independent (b) 5,407 .014" 
•News-Record *’ +7,221 .021" 

Hot Springe Day Letter Ip) .05* 
Lynchburg •Advance (r) +6,158) 

•News (d) +9,040) (g) +15,198 .035 

•Sunday Edition (n) +10.779 1035 
tlevport Hana •Prose (d) +6,182) 

•Tinee-Herald (r)+10,354) 
(g)^ +16,536 .04* 

♦Sunday Press (n) +8,237 .04* 
Norfolk ♦Ledger-Dispatch (P) 38,494 .06* 

♦Virginian-Pilot (b) +32,041 .06" 
♦Sunday Edition In) +38,267 .07" 

Petersburg lndex-App6al(4/l/l9 it&'t)(c) 3,122 .018* 
Sunday Edition (n) .016* 

Progrsea (p) 6,888 .0^" 
Portsmouth Star (p) .025" 

Sunday Edition In) .03* 
Pulaski Southwest Tinso 

A News Review (p) 1,260 .014* 
Rlchaond Journal (p) 19,535 .05 

•Hews Leader (p) +44,951 .08* 
•Tlnee-Dlspetch +23,808 .07" 

•Sunday Edition la) +40,420 .08" 
Virginian (a) 14,021 .035 

Sunday Edition (m) .035 
Roanoke •Tines (d) +6,960 ] 

•World-News (r) +10,315 ] (g) +19,295 .04 

•Sunday Tinea (n) +13,113 .04 
Staunton •Leader (P) +4,915 .018* 

News 3,569 .012# 
Sunday Edition (n) .01^ 

Vlncheeter •Star |p) 3,825 .011" 

VASHIHCTOH 
Aberdeen •r,'orld 6,478 .02* 
BslllnghaB Amerlcan-Reveille U) 9,269 .03 

Sunday Edition In) 10,279 .03 
Herald {«•> 11,722 .03 
Journal u) 5,110 .021# 

Sunday Edition (n) .021# 
Centralis Chronicle (P) 2,753 .014* 

Hub (u) 2,625 .015* 
Sunday Edition In) .015* 

Ellensburg Record (p) 1,635 .014* 
Everett •Herald +12,158 .03* 

Tribune (4/1/19 etn’t (c) 3,142 .025* 
Sunday Edition (n) .025* 

Hoqulaa Washingtonian 2,485 .018# 

Sunday Edition (n) .018# 

Olynpin Olynpian (c) 1,150 .015 
Sunday Edition (■i .015 

Hocordor *• 
1,295 .015 

Port Angeles Herald (p) .013" 
News (p) 1,225 .014* 

Port Tovneead Leader (4) .01** 

Sunday Edition In) .01** 

«ASHI!!0T0N~eontlnuad 
Seattle •Post-Intelligencer b) +48,854 .10 

•Sunday Edition (>) +62,877 ‘.12* 
*St4ur (p) 50,163 .095* 
•Tines (p) +68,188 .13 

•Sunday Edition (■) +95,378 .17, 
Union Record (p) .09# 

Spokane •Chronicle (p) +35,139 .08 
Frees (p) 6,402 .03* 

•Spokeenan-Rsvisw +39,240 .085 
•Sunday Edition w ♦50,962 .119 

Tacoma •Ledger 
)A +12,083 .05* 

•Sunday Edition (>) ♦32,456 ,.07* 
•News-Tribune ♦31,000 .07* 
Tines (p) 13,427 .035* 

Vancouvep Coluabiaa (p) 1,733 .014* 
Walla Walla •Bulletin 

h ♦4,876 .025* 
•Sunday Edition 

■ ■ +4,875 .025* 
♦Union (b) ♦3,316 .02* 

•Sunday Edition (■) ♦3,374 .02« 
Wenatchee •World 5*‘l 6,170 .025* 
Yakima •Herald +4,836 .02* 

•Sunday Edition In) ♦5,856 .02* 
•Republic (p) +4,806 .02* 

Valley Anerleen (u) 3,750 .019# 
Sunday Edition 

VEST VIRGINU 

In) .019# 

Bluefield Telegraph (e) 4,768- .025# 
Sunday Edition (n) .029# 

Charleston Gacette 11,918 .03* 
Sunday Edition (n) .03* 

•tlail (p) ♦8,184 .025" 
Clarksburg Exponent (4/l/l9 etn' t) (c) 8,167 .02# 

Sunday Edition (■) .02# 
•Telegroa 6,825 .02* 

♦Sunday Edition In) 7,730 .02* 
Elkins Inter-Uountain (P) 1,475 .014* 
Fairmont Times 

5*1 
6,056 .02# 

Sunday Edition In) •02# 
•West Virginian (P) ♦4,916 .023* 

Grafton Sentinel 2,050 .014* 
lilnton Independent Herald (r# .011* 

News .004* 
Huntington •Advertiser Ip) +8,067 .03* 

•Sunday Edition (n) ♦8,056 .03* 
•Herald-Dispatch (b) ♦10,608 .03" 

♦Sunday Edition (■) +10,950 .03" 
Keyaer Uineral Hews 

lA 
1,346 ,001* 

Uamdngton Telegram .011* 
I'^rtlneburg •Journal (p) +3,163 .013* 

World (p) 2,931 .009# 
Uorgantown New Dominion (b) 2,527 .018* 

Post (p) 3,153 .014* 
lioundsvllle Echo (p) 1,733 .011* 

Journal (P) .007* 
Parkersburg N'we 5,522 .02* 

Sunday Edition (m) .02* 
•Sentinel (p) ♦5,646 .017# 

Princeton Frees (p) .02** 
Sietervllle Review (p) .014# 
Wellaburg Herald (p) 820 .014# 
IThealing ♦Intellicencer (b) 10,364 .03^ 

•News (•) 15.315 .04# 
•Sunday Edition In) .06* 

Register (a) 15,146 .03" 
Sunday Edition (a) .035" 

Telegraph (p) .014# 
Villionaon News 

WISCONSIN 

(p) 1,800 .013* 

Antlgo Journal (p) 2.625 .012# 
Appleton ♦Crescent (p) +2,873 .014# 

•Post (p) ♦4,713 .014# 
Ashland Press (p) 2,650 .007* 
Baraboo News (.•) 1,420 .007* 

Republic (p) 1,000 .006* 
Beaver Dam Citlien (p) 2,078 .011# 
Beloit ^aSWS ♦6,691 .025" 
Berlin Journal |p) 686 .007* 
Cfciprrwa Falls Chippewa Herald (p) 2,347 .013" 

Independent (p) 1,250 .01* 

So far during 1919 Editor & 

Publisher has spent over two 

thousand dollars for statistical 

data proving daily newspaper 

advertising to be superior to 

and less expensive than any 

other form of advertising. It 

costs money to be of real ser¬ 

vice, but it pays, for national 

advertisers have found Editor 

& Publisher an absolute ne¬ 

cessity. 

For oxplanatioa of bay lattara and marldnga aao footnoto on paga U. 



XVIII Editor & Publisher for November 27, 1919 

FIRST IN 
SERVICE 
How 
The Milwaukee Journal 
Helps Advertisers 
Secure Distribution 

f 

1 

s 

If The JOURNAL is “First in 
Circulation,” First in Advertising, 
and First in the Hearts of Mil- 
waukeans, it is also first in service 
to its advertisers. 

In its Promotion Department The 
JOURNAL has what we are told 
is one of the most helpful and 
thoroughly equipped organizations 
of its kind maintained by any 
newspaper. 

Journal Service to Advertisers includes: 
Preliminary Investigation and Re¬ 
port of the Market without charge, 
for any commodity which it is 
proposed to advertise. 

Route Lists showing name and 
address of every Milwaukee dealer 
in nearly every line of business. 

Personal introductions by the 
members of The JOURNAL staff 
to selling agents, jobbers, and deal¬ 
ers and other assistance in making 
the proper local connections. 

Direct Promotion Consisting of: 
Portfolios containing proofs of pro¬ 
posed campaign. Circulars and 
letters to selected local list. 

The JOURNAL does not under¬ 
take to sell an advertiser’s goods by 
personal solicitation, but so far as 
we are able to learn, it goes farther 
than any newspaper in co-operating 
with sales crews personally and 
by mail. 

The JOURNAL’S Promotion De¬ 
partment has made an intensive 
study of Milwaukee merchandising 
conditions; is conversant with every 
anglfe of this market, and is con¬ 
stantly in touch with developments. 
It is always ready to supply with¬ 
out charge, such information as 
may be needed to assist the adver¬ 
tiser in an intelligent analysis and 
handling of his appropriation in this 
field, and welcomes an opportunity 
to do this. Confer with us on your 
individual problems. 

THE MILWAUKEE JOURNAL 
Supreme in Milwaukee : Dominant in Wisconsin 

H. J. GRANT, Publisher R. A. TURNQUIST, Advertising Manager 

Special Representative.': 
O’MARA &TORMSBEE, Inc. 

New York Chicago 

LONDON OFFICE: 
34 Norfolk Street, Strand 
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List of Busines3, Trade and Professional Dailies of United States 
(Omitted from Main Tabulation) 

WITH AVERAGE NET PAID CIRCULATIONS (A. B. C. AND GOVERNMENT REPORTS) FOR SIX MONTHS ENDING SEPTEMBER 30, 1919, AND 
MINIMUM 5,000-LINE ADVERTISING RATES IN EFFECT NOVEMBER 1, 1919. 

Published for the information and guidance of space-buyers, advertising agents and national advertisers by EDITOR A PUBLISHER, N. Y., and B2urbour’s Advertising Rate Sheets, Inc. 

bu Claire 
nSCONSIN—oontlnued 

■•Leader (d) t5i533) (g) t8,500 .027# 
•Telegram (r) 

•Sunday Edition (>) +5,61* .027# 
r«nd du Lac •Commonwealth (r) t6,003 .02* 

■•Reporter (r) t*,*90 ,018* 
Grand Rapids Leader (r) .ou# 
Green Boy •Prese-Oasette. (r) H0,311 .025" 
Jenesvllls •Oaietts (r) t7,9l8 .03* 

Newe .02*t 
Sunday Edition (>) .02tt 

Kenosha Herald (r) .2,302 .011" 
•News (r) tA,593 .02" 

Le Croees •Tribune d Leader Press (r) +12,507 .03* 
•Sunday Edition (m) +12,095 .03* 

Hsdlson •Capital Times (r) +10,811 .03* 
(3 mo. 9/30A9 •*»’*) 

•Sunday Edition 1.) +6,127 .02* 
•Vleconsln State Journal (r) +13,729 .035* 

•Sunday Edition (», +10,650 .035* 
llsnltowoc •Herald-News +5,021 ,021" 
Hixlnstte Eagle-Star Ir) 3,474 .018" 
llenasha Record (r) 1,074 .011* 

lerrlll Herald 2,456 .013" 
lUlwaukss •Journal +101,994 .16* 

■•Sunday Edition (■ +93.918 .16* 
Leader (r) .07 

•Sentinel (b) +45,493) 
(•) +74,434 .11# 

•Sentinel (r) +28,941) 
■•Sunday Edition (m +59,213 .11# 

•Vlsconeln-Nsws (r 59,779 .12* 
Vonroe Journal (r 875 .004* 

■•Times (r +2,702 .013# 
Ntensh Newe r 1,448 .013* 
Oshkoek •Northwestern \r +13,250 .035" 
Portage Register-Democrat (t 1,700 .015* 
Racine •Journal-News (r +7,625 .025" 

■•Tlmes-Call (r +6,274 .024“ 
Rhinelander Newe (r 1,378 .011" 
Sheboygan ■•Press +6,719 .025" 

Telegram (r 1,061 .01 tt 
Stever.e Point Journal (r 2,150 .018* 
Sto^oghton Courier-Hub (r 1,285 .011# 
Superior •Telegram !*■ +15,937 .04* 
letertown Times (r 2,700 .014* 
laukecha Herald (r 1,700 .02# 
lausau •Record-Herald (r +5,291 .018" 

W Y 0 U I N G 
Herald 

■•Tribune 
Stats Leader 

Sunday Edition 
•Vyomlng State Tribune 
Post 
Boooerang 
Republican 
Enterprise 
Poet 

Sunday Edition 

BUSIMESS, TRACE ARC PROFESSIONAL DAILIES 

tiskersflsld 
Los Angeles 
Oakland 
Sacramento 
San Diego 
Sar. Francisco 

California 
Report 
Journal 
Inter-City Express 
Recorder . 
Transcript 
Automotive News 
Connerclal News 
Journal of Commerce 
News Bureau 
Pacific Builder 
Recorder 
Report 

Colorado Spgs. 
Denver 

Colorado 
Transcript (r) 
Ulnlng d Financial Record (t) 

Saturday Edition (y) 
Record-Stockman (r) 

District of Columbia 
OoCktell's Transct'lpt (b) 

Georgia 
Fulton County Report 

1 BUSINESS. TRADE AND PROFESSIONAL DAILIES 
(continued) 

Illinois 
38,043 .10* Chicago Drovers Journal (r) 

Law Bulletin (r) .lot 
Uunlclpal Court Record .lot 
National Hotel Reporter (b) 

.143# Racing Form (d) 
Sunday Edition (m) .143# 

National Stock 
Yardo Nat'l Livt Stock Reporter (r) 10,171 .05* 

Indiana 
(b) 1,300 .05* 

3,308 .071# 
Indianapolis Commercial 

Live Stock Journal (r) 
(4/1A9 etm't) 

Iowa 
Dos Koines Record (4/lA9 etm’t) (b) 828 .021# 
Sioux City Live Stock Record (r) 5,300 .025# 

K a n s a e 
(b) Topeka Legal News 

.036# Wichita Stockman (r) 

Kentucky 
(b) Louisville Record 

Louleiana^ 
(b) New Orleans Offlcal Court Record 

Uaryland 
(b) Baltimore Record .071 

Uassachusetts 
2,087 .213# Boston Financial News 

Newe Bureau (e) 14,125 .255# 

Ulchlgan 
2,020 .0 46# Detroit Legal News (b) 

Ulnnssota 
Duluth Financial Record d 

(r) Law Bulletin 
925 .03# Ulnneapolls Fiance t Commerce (b) 

(4AA9 stn't) 
Market Record (r) 2,500 

(4/1/19 etm't) 
(r) South Sta Paul Reporter +6,133 .025# 

Ulssourl 
(r) 35,968 .07* Kansas City Drover'e Telegram 

Grain llarkst Review 
(b) Western Contractor 

(no Vedneeday ieeue) 
7,315 .025* St. Joseph stock Yards Journal 

St. Louis Record (b) 1,984 .04" 

Nebraska 
24,558 .06* Omaha Drovers Journal-Stockman (r) 

Record (b) .007* 

New York 
Buffalo Live Stock Record .021* 

Racing Fora (d) .143# 
Sunday Edition (■) .143# 

New York Amerloan Uetal IJarket d (t) 5,812 
Dally Iron d Steal Report 

Dond News (b) .25* 
Bond Buyer (b) .254 

•Commercial (b) * +10,988 .18# 
Financial America (s) 1,869 .15# 
Garment News (b) .11# 
Cheoiealg Color & Oil Daily (b^ 
Journal of Commerce d 

23.682 .225# Commercial Bulletin (b) 
(4/1/19 etm't) 

Law Journal(4/1/19 ita't) (b) 3,658 .15* 
Uarlna Record (b) 
Metal Reporter (t) 

9,411 .19# ^ewe Record (b) 
Reporter (b) .107t 
Wall Street Journal 18,168 .20# 
Wld's (4A/19 etm't) 3,154 .02t4 

Sunday Edition 
Women's Wear 

w .lOtt 
(r) 16,645 .19# 

Rochester Record (b) .014# 

EXPLANATION OF KEY-LETTERS AND MARKINGS IN 
FOREGOING LISTS 

'T'lIE list of papers is corrected to November 15, 1919. The circulation figures are the 
* average net paid for the 6 months’ period ending September 30, 1919, as reported to 

the Audit Bureau of Circulations or to the Government under the Act of Congress of 
August 24, 1912. The agate line rates (14 agate lines equal 1 inch) are the 5,000-line 
space rates applying to general “foreign” advertising in effect November 15, 1919, and 
include all changes in rates received by Barbour’s Advertising Rate Sheets up to that 
date. 

—Every morning. 
‘(H)”—Morning except Sunday. 
“(C)”—Morning except Monday. 
“(D)”—Morning except Sunday and Monday. 
“(E)”—Morning and evening weekdays. 
“(F)”—Morning and evening weekdays and Sun¬ 

day morning. 
“(G)”—Morning except Monday and evening ex¬ 

cept Sunday. 

“(H)”—Morning except Monday and evening ex¬ 
cept Saturday and Sunday. 

“(I)”—Morning except Sunday and Monday and 
evening except Sunday. 

“(M)”—Sunday exclusively. 
“(Q)”—Every evening. 
“(R)”—Evening except Sunday. 
“(S)”—Evening ex. Sunday and Sunday morning. 
“(T)”—Evening except Saturday and Sunday. 

Oklahoma City 

Uamphis 
Naihvlll* 

Dallaa 
Fort Worth 
San Antonio 

5S, TRADE a;N) PROFESSIONAL DAILIES 
(continued) 

Ohio 
American Racing Record (b) 
Court Index (b) .036t 

*Iron Trade d Uetal Market 
Report (t) 4,678 .061# 

Legal News d Recorder (b) .05t 
Live Stock Newe (t) .05# 
Bueineas d Law Journal (b) .04# 
Reporter d Legal Newe (b) .05* 
Legal News (b) 

Oklahoma 
Legal News (r) 
Live Stock Nows .029* 
Oil Record W) .06# 

Ponneylvanla 
Law Bulletin (b) 
Live Stock Jo’urnal Ir) .029t 

Court News (4A/19 stn't)(b) 2,500 .025# 
Commercial Dally Record (r) .029# 

T 0 X a a 
Commercial Dally (r) 
Live Stock Reporter (r) 3,084 .025 
Comnercial Recorder (b) .03‘6t 

Washington 
Bulletin (b) .043 
Product Nows (r) 1,540 .029# 
I.ndax (r) 421 .025t 

Wisconsin 
Rsportar (b) .036# 

Oregon 
Record Abstract (b) 

“(U)”—kivening except Saturday and Sunday and 
Sunday morning. 

“(Y)”—Saturday exclusively. 
The asterisk (*), preceding the name of a paper 

indicates membership in the A. B. C.; following a 
rate, the asterisk (♦) indicates that the rate is flat 
and not subject to time or space discounts. 

All figures represent the average net paid circula¬ 
tion for the six months’ period ending September 
30, 1919, except where otherwise stated. 

As a further service four characters are used with 
the rate figures to indicate the rate basis. 

Where the minimum space rate is the 5,000-line 
rate no character is used. 

If the rate is flat, the asterisk (*) so indicates the 
fact. 

Where the minimum rate is based on less than 
5,000 lines the ditto (“) indicates the fact. 

Where the minimum rate is based on more than 
5,000 lines, the number character (jt) indicates the 
fact. 

Where the publisher’s card does not give space 
rates but does give insertion rates the open rate is 
used and the fact that lower insertion rates may be 
earned is indicated by the double dagger (i). 

Two double daggers (1^:) indicate that the rate 
has been estimated. 

Rebause there is no question as to what the A.B.C. 
figures actually represent, A.B.C. figures are used 
in preference to Government figures whenever avail¬ 
able. 

The dagger (f) indicates that the figfures have 
been taken from A.B.C. statements. 

SPECIAL SERVICE FEATURES 
This and similar original and constructive ser¬ 

vice features that have appeared in the columns 1 vice features that have appeared in the columns 
of the Editor & Publisher during the past year, 
have made the paper absolutely vital to the men who 
are seeking light with respect to newspaper markets 
and the cost of a newspaper advertising campaign 
in any section, zone or territory. 

Having surveyed the entire country, from the 
Hudson I5ay country to the Gulf and from the At¬ 
lantic seaboard to the Great River, we are in pos¬ 
session of data of incalculable value to newspaper 
publishers, advertisers and advertising agents com¬ 
prising our community. 

It is not to be wondered at, therefore, that Editor 
& Publisher is the recipient of an increasing num¬ 
ber of requests from important “Specials,” “Man¬ 
agers” and “Agents” for information as to the aver¬ 
age rate per line per thousand per city, state “mar¬ 
ket group” and, nationally, and as to joint rates and 
circulations of newspapers and magazines by States, 
territories and nationally. 

We are at your service, prepared to respond at 
once on call, and hope that you will not hesitate to 
phone Beekman 4330 whenever you feel we may be 
of service. 

' V 

For explanation of key letters and marking see footnote on page 19 



Keeping Up With the Times 
Bits of information illustrating the development of The Washington 

Times — Selected from recent issues of The Times and here reprinted 

Keeping Up With 
The Times 

A FACT A DAY 

An auditor whose newspaper 
experience covers a good many 
years and a good many cities 
is making the customary pe¬ 
riodical examination of The 
Times’ books, including the cir¬ 
culation records. 

“One of the things that sur¬ 
prises me about The Times,” he 
says, “is the unusually large 
numi)er of hack copies that you 
sell. I don’t know any other 
newspaper that sells so many.” 

\aturally, that comment is 
particularly gratifying. A pa¬ 
per that is in demand after date 
of publication for copies that 
have been missed and for copies 
to send to friends must have 
a pretty substantial character. 

Keeping Up With 
The Times 

A FACT A DAY 

Random comment on The 
Times across the business office 
counter in the past few days; 

“No trust owns it.’’ 
“I like the Heard and Seen.” 
“Brisbane is not afraid to say 

what he thinks. I don’t always 
agree with him, but I believe 
he is honest.” 

“My kids like the comics.” 
“It’s the only paper that has 

the nerve to fight tlie street car 
companies.” 

“I want to read the continued 
story.” 

“It stands up for the poor 
man.” 

“The Washington page is the 
best thing of its kind in the 
city. 

Keeping Up With 
The Times 

A FACT A DAY 

Would you believe it if you 
were told that 

One Washington news¬ 
paper, in its most recent 
.Automotive Section—not a 
special issue, just the regu¬ 
lar day of the week for news 
and advertising of this sort 
—printed 45 separate dis¬ 
play advertisements and 1(16 
separate advertisements on 
the directory page. 

A year ago, up to this 
time in November, the same 
paper had published 3,128 
lines of automotive adver¬ 
tising—a bit more than 11 
columns; so far in Novem¬ 
ber this year it has published 
40,326 lines of automotive 
advertising—more than 165 
columns. 
It's true—and the paper is 

The Times. 

Keeping Up With 
The Times 

A FACT A DAY 

“Your advertising rates are 
too low.” That was the com¬ 
ment of a visiting metropolitan 
newspaper publisher in The 
Times office yesterday. 

“Your volume of circulation 
warrants higher rates; the char¬ 
acter of your circulation justi¬ 
fies them; your relative position 
in the field makes it possible to 
get them; the results to the ad¬ 
vertisers from a concentrated 
circulation like yours — more 
than 90 per cent within shopping 
distance—are bound to be big; 
your recent marked increase in 
circulation alone would support 
increased rales; your inevitable 
mounting expense of publica¬ 
tion, including the jump in white 
paper cost, demands them.” 

Nevertheless, The Times has 
no present intention of raising 
its advertising rates. It prefers 
the big volume, small margin 
business policy. 

Keeping Up With 
The Times 

A FACT A DAY 

Yesterday the story was on 
the subject of the development 
of The Times as an automotive 
advertising medium. Today — 
and <leservedly—it is on the 
growth of The Times during the 
past year as an advertising 
medium for real estate. 

In ONE issue — last Satur¬ 
day—a regular issue of the 
paper, by tlie way—The Wash¬ 
ington Times carried MORE 
Real Estate advertising than it 
did during the entire month of 
November, 1918! 

During November. 1918, The 
Times carried 3,670 lines of real 
estate classified advertising and 
1.6fi0 lines of real estate display 
advertising, or a total of 5,.kW 
lines—19 columns. 

1 Last Saturday The Times car- 
I ried 3,100 lines of real estate 
I classified advertising and 3,925 
I lines of display real estate ad- 
I vertising, or a total of 7,115 lines 
I —more than 25 columns. 
I ON THIS ONE DAY The 
! Times carried 1,785 lines MORE 

advertising (real estate) than 
it did during the whole month 
of November, 1918. 

I So far this November (1919), 
. up to and including November 

I 22, The Times has carried 48,5()0 
: lines of real estate classified ad- 
! vertising and 14,715 lines of real 
1 estate display advertising, or a 
' total of ((3,275 lines of real es- 
I tate advertising for 22 days— 

220 columns. 

Keeping Up With 
j The Times 
i - 
, A FACT A DAY 

It’s too bad that the name of 
the store cannot be printed 
with this statement, hut the 
proprietor prefers to remain un- 

j identified when relative merits 
of newspapers are involved. At 
any rate, here are the circum- 

I stances: 
One of Washington’s most 

i prominent stores, which sells 
j sewing machines, among other 

things, set out to determine 
which newspaper would give the 

I best results to the advertising 
j of this article. All papers were 

tried out caretully and tho¬ 
roughly. 

greater number of sales of 
sewing machines were made 
through the advertisements in 

! The Times than through any 
other paper. 

When it is kept in mind that 
j sewing macfhines particularly 
I inteiest the housewife and 

home dressmaker, the special 
value of Times circulation is 

: emphasized. 

Keeping Up With 
The Times 

A FACT A DAY 

; In one of the desirable sec- 
' tions of the city a new manager 

of Times’ home delivery has re- 
i cently been appointed to fill a 
; vacancy—a man who has had 

much similar newspaper expe¬ 
rience elsewhere. 

I He is surprised to find on his 
; list so large a number of women 
' who subscribe to The Times in 
j their own names and have it 

delivered at the house every day. 
I As a matter of fact, the 

Times’ records show that it is 
a rapidly growing custom in 
Washington for the woman of 
the family to have her own 
newspaper, ordered by her and 
brought to her regularly at a 
time of day when she has un¬ 
interrupted leisure to read it. 

Keeping Up With 
The Times 

A FACT A DAY 

To the Editor of The Times : 
If what I hear among my 

friends is an index of the whole 
city, you must have thousands 
of subscribers to whom your 
special presentation of music 
news appeals most gratefully. 

But I wonder how many of 
them have told you so. 

At any rate, here’s one, who 
is appreciative and says so. I 
look forward to your Thursday 
issue and now your Sunday 
issue also with keen anticipa¬ 
tion. I know I am sure to get 
all the news of the music world 
of Washington intelligently told, 
and in addition, columns of 
general musical information of 
value and interest. 

Sincerely, 
(Miss) A. T. C- 

Washington, Nov. 5, 1919. 

Keeping Up With 
The Times 

A FACT A DAY 

On the subject of character¬ 
istic Times co-operation with 
its clients, let Mr. Edelhrock, 
president of the Security Signal 
Sales Corporation, testify. It 
is in a letter from him to Mr. 
Faulkner, The Times Automo¬ 
tive Editor, Mr. Edelhrock says : 

“We wish at this time to 
express our appreciation of 
the manner in which you 
have been, and are, hand¬ 
ling our advertising cam¬ 
paign. 

“Your service is excep¬ 
tional. Many things you do 
are individual and original. 
We have been able to check 
up conditions and results 
through you, that we could 
not have done any other 
way. You are getting us 
results, more than we 
anticipated. 

"We now fully realize 
your statement ‘that you buy 
advertising instead of sell 
it.’ ” 

THE WASHINGTON TIMES Washington, D. C. 
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