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We All Eat 
And most of us are quite interested in w/ia^ we eat. The wife or 
mother may be the purchasing agent for the family, but the father, 
son, and daughter have considerable to say about what she purchases. 

So the wise food manufacturer addresses 
his copy to the entire family, and places it in 
those mediums which reach and appeal to the 
entire family., 

The Chicago Daily News is just such a 
medium. 

It is an evening paper and is brought into 
the home at night instead of being taken out 
of the home in the morning. It is read at a 
time when the entire family have the leisure 
to read and be influenced by the advertise¬ 
ments. Moreover, its news and features ap- 

THE CHICAGO DAILY NEWSl 
Over 425,000 Daily 

**It Covers Chicago” 

peal to every member of the family. Proof 
of this is the fact that The Daily News is 
read by over 85,000 more families in Chicago 
and suburbs than 'any other newspaper, daily 
or Sunday. 

Sellers of food products appreciate all these 
facts and therefore buy more space in The 
Daily News on its six publishing days a week 
than they buy in any other newspaper on the 
same days. 

If yon want to reach practically everybody 
who eats in Chicago, follow the example of 
the sellers of food products. 



A Master Salesman 
On Your Pay Roll 
OUR selling organization comprises two kinds 

^ of salesmen; if not two kinds, then two func¬ 
tions are performed by the individuals employed. 
There is the work of telling the customer about 
your goods and there is the work of selling him. 
The telling consists in bringing to the attention of the prospect all those facts 
about your product which he wants to know and which you think he ought to 
know. There are questions to be asked and answered. There are comparisons 

to be made, objections to be overcome, cost figures to be presented, and possible 
savings to be pointed out. All this is preliminary to the final operation, the 
selling, when the prospect is brought face to face with the “P.ease-sign-here” line 

and does sign and so becomes your customer. 

Think now what a large proportion of your salesman’s time is consumed in the 

preliminary telling. Suppose you could do all the telling to a thousand, yes, ten 
thousand and more prospects within the next week and that your solicitors need 
only emphasize the points already made and close the deal. Their task is 
shortened. They would see more people in a day. One call would be equivalent 
to two under the system of letting one man perform both functions. 

Put a printer on your pay-roll as your advance salesman. Pay him for the telling 
and your salesman for telling and you will find profit in this separation of functions. 
But the printer must be a master salesman, if the man who follows him is to reap 
a satisfactory harvest. The story of your goods must be in such form that it will 

be read. It must truly represent the character of the house about which it talks. 
It must leave an impression that will be remembered when the salesman calls 
later on. 

THE NATION PRESS is a service organization that will take an interest in 

your own specific problem. It also has had an experience in such matters that 

puts it in the master-salesman class. Consult them today. If they cannot help 
you they will say so, but the chances are that they can. 

NATION PRESS, Inc. 
20 Vesey Street Phone, Cortland 83 

We Also Maintain a Highly Efficient Late Printing Plant 
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44 OHIO FIRST 
Ohio is First in the Central 

Division of states in its 
number of municipalities. 

It has 52 cities and towns of 
over 8,000 population, the most 
important of them being repre¬ 
sented by the “OHIO FIRST’^ 
newspapers whose names ap¬ 
pear bn this page. 

In these 52 cities and towns lie 
the energy, enterprise and 
wealth of Ohio’s 5,150,356 
people, who buy every day im¬ 
mense quantities of such staple 
articles and luxuries as are used 
by progressive American com¬ 
munities, where there is a 
plentiful supply of money. 

These cities and towns throb 
with vitality. 

They and their environments 
are thoroughly covered by 
these “ OHIO FIRST ” news¬ 
papers. 

The system of communication 
and transportation in Ohio, is 
of the most modern character. 

It reaches out like a giant hand 
with thousands of fingers, 
whose tips touch every impor¬ 
tant buying centre in the great 
state. 

Net paid 2,500 10,000 
Circulation lines lines 

Akron Beacon-Journal (E) **29,360 .04 .04 
Canton News (E & S) **12,613 .0214 .0214 
Chillicothe Scioto 

Gazette (E) **2,380 .0057 .0057 
Chillicothe News 

Advertiser (E) 2,451 .0085 .0072 
Cincinnati Commercial • 

Tribune (M) *60,723 .11 .09 
Cincinnati Commercial 

Tribune (S) *26,339 .14 .12 
Cincinnati Moniing 

Enquirer, 5c. (M & S) 56,583 .14 .12 
Cleveland Leader (S) *145,000 .17 .15 
Cleveland News (E) *125,000j .18 .16 

Combination L. & N. *270,0001 .30 .26 
Cleveland Leader (M) *85,000 .15 .13 
Cleveland News (E) *125,0001 .18 .16 

Combination L. & N. *210,000 J .27 .23 
Cleveland Plain Dealer (M)’ <‘*138,023 .18 .18 
Cleveland Plain Dealer (S)’ <‘*192,891 .22 .22 
Columbus Dispatch (E) *75,302 .11 .10 
Columbus Dispatch (S) **71,119 .11 .10 
Dayton Herald** (E) t22,114 .05 .035 
Dayton Journal** (M & S) t22,430 .05 .035 

**Combination (M & S) 6c. per line. 
Dayton Joi rnal (S) 122,000 .07 .045 
Dayton News (E) 33,958 .045 .045 
Dayton News (S) 20,388 .03 .03 
East Liverpool Tribune (M) 4,392 .0115 .01 
Findlay Republican (M) 5,989 .0107 .0107 
Lima News (E) 19,322 .02 .0172 
Mansfield News (E) 17,631 .019 .019 
Marion Daily Star (E) **7,728 .0129 .0129 
Newark American- 

Tribune (E) **6287 .0085 .0085 
Piqua Daily Call (E) 4,012 .0072 .0072 
Portsmouth Daily Times (E) 9,411 .015 .015 
Sandusky Register (M) **4,301 .0093 .0093 
Springfield News (E & S) 12,453 .02 .02 
Steubenville Gazette (E) 3,620 .0143 .0071 
Toledo Blade (E) 51,971 .12 .10 
Youngstown Telegram (E) **17,725 .035 .035 
Youngstown Vindicator (E) 18,658 .03 .03 
Youngstown Vindicator (S) 16,716 .03 .03 
Zanesville Signal (E) **11,452 .02 .02 
Zanesville Times- 

Recorder (M) **17,023 .025 .025 
Totals, • 

fApril, 1916, Gov. statement. 
^Publishers’ statement. 
Other ratings Gov. statement Oct. 1, 1916. 
National Advertisers and Advertising Agents wishing detailed in¬ 

formation in respect to market conditions and distributing facilities 
in OHIO should communicate with The Editor & Publisher, New 
York City. 

April, 1917, Gov. Statement. 

Thus, in Ohio, the question of delivery is definitely settled. 

Because of their definite influence, “OHIO FIRST” newspapers stand 
FIRST in their ability to build reputation for National Advertisers 
and create sales! 
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THE TABLES TURNED 
‘A prophet is not without honor save in his own 
country and among his own people,” saith the 
proverb; but we have reversed this, for now 

SIX 
OUT OF 
EIGHT OF 
PHILADELPHIA’S 
DAILY PAPERS 

Are using the 
MONOTYPE 
Type&Rule 
Caster in their 
Ad Rooms 

And the seventh is 
using two Monotype 
Type^Rule Casters 
to make possible the 
use of other machines 

for display ads 

The Monotype 
Type&Rule 
Caster 

The only 

machine that 

makes column 

rules and cuts 

them to 

measure 

NON-DISTRIBUTION: The system by which each 

compositor is continuously supplied with new type, spacing 

material, high and low leads, slugs, and rules, directly from 

the Monotype Type&Rule Caster, which makes this material 

so economically that whole pages, after use, are melted up 

to make new material; it makes the compositor’s work a 

pleasure by cutting out the drudgery of distribution, leaving 

him free to spend all his time building ideas into type form 

without having to stop and tear down old jobs to get ma¬ 

terial ; it eliminates non-productive time by using all of the 

compositors all the time on constructive work. 

LANSTON MONOTYPE MACHINE COMPANY 
PHILADELPHIA 

NEW YORK, World Building 

BOSTON, Wentworth Building 

CHICAGO, Rand-McNally Building 

TORONTO, Lumsden Building 
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NEWSPAPER MAN SHOULD DIRECT CENSORSHIP 
United States May Avoid Repeating Disastrous Early Blunders of European Censorship 

By Placing Trained Journalist at Head of Bureau, with Full Co-operation of Effi¬ 

cient Army and Navy Officers—Patriotic Service of Newspapers Must Not 

Be Hampered Through Needless Restrictions. 

Hy FKEOKUK'K ItOY MAIITIN, 

A».'<I.‘^TANT (jKNiatAL MANA(iKI£ ()!•’ 

THK ASSOCIATKII Pltl'iSS. 

[l<'rf(lcruk Uoy Martin uprnt the first 
nineteen months of the f/rent imr in 
ropean rairitals, in eontaet with Ilrilish, 
Freneh, and Oermnn censorship. Mo 
.1 nierienn newspaper man is better qual¬ 
ified to speak from personal knoieledf/e 
of the blunders and costly mi.stakes of 
policy committed by the Allied nations 
in their efforts to suppress news which 
mifiht have had military value to ene- 
mie.s. That a sensible ccn.sor.ship may be 
made of inealeulable value to the nation 
at tear, uithout .suppres.sinfr the publiew- 
tion of Icpitimatc nctrs, is clearly .shown 
in .Mr. Martin's article—IOpitorJ 

WITH all wirelo.sa .station.s, cables 

and mail.s under Rovernmental 
control, a pre.ss cen.sorship in the 

I’nited States need not be particidarly 
.stringent to prevent military informa¬ 
tion reaching our enemy, more than 
three thousand miles away. 

Fortunately, also, we liave the trou¬ 
blous experiences of Kuropean nations 

with tiieir cen.sorships to guide us, and 
we should be able to avoid most of the 
.serious biunders they committed in their 
efforts to regulate the press. In time, 
Kngiand evoived from its plethora of 
mistakes a reasonably efficient Press 
Hureau, which is not only a deterrent 
of publication of military information, 
but al.so has become in many ways help¬ 
ful to the newspaper profession, and is 
not, as a rule, offensively drastic. At 
times it Irritates, of course, as in the 
recent action respecting the Nation, luit 
in such instances, the interference of 
politicians speedily reacts. 

The gratlual con.struction of this rea¬ 
sonably efficient cen.sorship in Rnglaml. 
resulting from all the error.s, groping, 
hacking, and filling since August, 1914, 
seems to empha.size the.se basic prin- 
ciides; 

BASIS OK fSKKlU. C'ENSORSUIP. 

(1.) An efficient cen.sorship has as its 
chief aim the prevention of publication 
of military or naval information which 

may fx! of value to the enemy. 
(2.) It must not be so suppressive as 

to minimize public interest in military 

developments. 
(3.) It can be be.st administered by 

trained new.spaper men, and not by re¬ 
tired army and navy officers, who may 
suffer from phy.sical or mental gout and 
antagonize the press at every turn. 

(4.) It must penalize those publishers 

FllFlDEItlCK ROY' MARTIN. 

who insist upon using “good stories” 
against the public intcre.st, possibly with 
the fear that .some other paper wifi score 

a “be.at.” 
(5.) it can do more than suppress in- 

foriuiition; it should cooperate with the 
pre.ss and provide adequate facilities for 
procuring such information as it Is wise 
to publi.sh regarding military develop¬ 
ments, thereby serving the entire nation 

through the press. 
It need not be demonstrated that 

newspaper men as a class need no en¬ 
couragement to render the country any 
po.ssible patriotic service. That their 
judgment to what should be published 
may at times demand correction by the 
otll< ials of the army and the navy, and 
le.ss frequently, by the State Depart¬ 
ment, is equiilly incontrovertible. Those 
who have been conducting recent con¬ 

ferences with Cabinet otlicers in Wash¬ 
ington te.stify that the latter recognize 
the advantage of giving the large.st pos- 
silih' supervision of the ccnsor.ship to 
men who understand the new.spaper 
l)U.sines.s. Upon that principle the whole 
.structure of an efficient, .satisfactory, 
and even benefleient censorship will de¬ 
pend. 

FREE SPEECH CANNOT BE SCI’RESSEI). 

That any wl.se Government will try to 
prevent press discussion of its policies, 
even of its military activities, seems un¬ 
likely. The Ruasian autocracy has failed 
in this, leaving the field to the German 
beaurocrats. 

The IjOindon newspapers have been 
so uniformly ahead of the Cabinet in 
fore.seelng the dangers confronting 
Great Britain—the shortage of muni¬ 

tions and the necessity for conscription, 
for example—that in England no cen¬ 
sorship would be tolerated that attempt¬ 
ed to control the most candid dis¬ 
closures of the mi.stakes of office-hold¬ 
ers. 

Some newspaper men in this country 
have anticipated an attempt to check 
such criticism as grew out of the em¬ 
balmed beef and typhoid-fever condi¬ 
tions in our war with Spain. My own 
experience as an active news-gatherer 
in that war, gained at our Southern 
military cami>s, aboard troopship.s, in 
(’uba, and in Porto Rico, was that no¬ 
body was more anxious than army and 
navy officers to have the breakdown of 
our supply system perfectly understood 
by the .\merlcan people. It was the po¬ 
litical circle that resented criticism. “If 
you criticise the Cabinet, you aid the 
Germans,” was the feeble cry of many 
politicians in England early in the 
war,” but the cry fooled nobody. 

“The duty of the Journalist is the 
same as that of the historian—to seek 
out truth above all things, and to pre- 
.sent to his readers, not .such things as 
statecnaft would wish them to know, 
but the truth as near as he can attain 
it.” And statecraft cannot In these 
democratic days hide its errors under 
the cloak of a .state of war. 

OBOORAPHICAL DIFFICUL.TIBS. 

It may seem that, with more than 
two thousand daily newspapers in this 
country, an efficient press censorship 
would be practically impossible. While 
there are manifest difficulties in our 
geographical extensivenes.s, there are 
compensating advantages. A paper in 
Maine or California may publish a most 
Indi.screet or even dangerous article, but 
it is a long way from Portland cw San 
Francisco to Berlin, whereas the Ger¬ 
mans are almo.st within gunshot of 
Paris, and English papers reach Ger¬ 
man agents In Holland on the day of 
publication. English censors have said, 
speaking carcle.ssly, of cour.se, but with 
con.siderable truth, “In war Information 
a week old as a rule is not ipformatlon 
of value to the enemy.” 

News regarding shipping will prob¬ 
ably be the first kind of Information to 
be suppressed. In passing. It may be 
of-interest to note that the Associated 
Press discontinued publishing the ports 
of arrival and departure before the Gov¬ 
ernment got around to omitting such 
data from Its published Post Office cir¬ 
culars and even before the Government 
discontinued publishing the sailing dates 
of its own ships. (As late as April 9 the 
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PHESS GALLERY GIVES JAMES D. PRESTON AN AUTOMOBILE. 

In recoKnition of hi.s services of twenty years as .suiwrintenclent of the 
Senate press gallery, pre.sent and pa.st inemt)€rs of the gallery presented 
Janies D. Pre.ston with a monogrammed automobile. Left to right in this 
group are William E. Brigham, of the Boston Tran.script; Preston (in the 

car): Richard V. Oulihan, of the New York Times, and Leroy Vernon, of 
the Chicago Oaily News. Leo R. Sack, of the San .\ntonio (Tex.) Light, 
being modest, is hiding behind the windshield. 

War Department orders published in 
New York new.spaper.s gave by name 
eight places where submarine mine ma¬ 
terial is being made.) An experienced 
newspaper man at the head of the vol¬ 
untary censorship could have i.ssued 
effective orders to discontinue the dis¬ 
semination of all such information 
throughout the United States within 
twenty-four hours. Newspaper men 
cannot command battleships, and mili¬ 
tary staff officers cannot conduct news¬ 
papers. 

EFFICIENT OFFICERS, BUT POOR CENSORS. 

Reverting to the “horrible example” 
of the British cen.sorship, one incident 
may Ik? illuminating. When the war 
started Sir Reginald Brade, of the War 
Office, and Col. Churchill, an able Brit¬ 
ish officer, were struggling with the 
I’ensor.ship. Both were capable gentle¬ 
men in their own lines of effort, but 
they were as helpless as Lord North- 
cliffe or Lord Lawson would have been 
in command of the Iron Duke or the 
.Vrethusa. Their censors, mostly super¬ 
annuated officers, followed instructions 
so implicitly that when the Associated 
Press endeavored to cable the Admiral¬ 
ty’s official report of the Heligoland 
fight—which the Government might ap¬ 
propriately have siient much money to 
circulate throughout the world—they 
threw it into the wastebasket. The ex¬ 
planation of this tragic achievement 
given to me by Sir William Tyrrell, of 
the Foreign Office, was that the cen- 
.sor.ship rules prescribed that the names 
of individual ships should not be men¬ 
tioned and the Admiralty report had 
mentioned individual ships. 

Before committing suicide, which 
seemed a more natural explanation to 
render to my superiors in New York, 
I told Sir Reginald and Col. Churchill 
that I could not credit the explanation. 
"Y'ou credit it or you reflect on the 
honesty of my associate?,” said Col. 
Churchill. I withdrew with a.ssurances 
that I credited the honesty of his as¬ 
sociates, but found it impossible to com¬ 
ment on their intelligence. (It is only 
fair to say that both these gentlemen 
were but victims of unpreparedness and 
both contributed materially to the later 
improvement of the Press Bureau.) 

THE ADVEa^T OF COMMON-SENSE. 

When it became apparent that the 
head censor must be in touch with all 
military and Cabinet secrets and must 
possess the confidence of the Govern¬ 
ment, the task was given to Sir Stan¬ 
ley Buckmaster, now Lord Buckmaster. 
He did not understand the newspaper 
business, but devoted himself assidu¬ 
ously to learning it, and is one of the 
most patient men who ever held a pub¬ 
lic office. Scores of us battled with him 
by written and spoken word, by day 
and night. He built up the present sys¬ 
tem with the assistance of Sir Eldward 
T. Ck>ok, who had been editor of the 
Pall Mall Gazette, the Westminster Ga¬ 
zette, and the Daily News, but is best 
known here as the biographer of Rus- 
kln and of Delane, of the Times. Sir 
Frank A. Swettenham also assisted. 

On the day when Lord Buckmaster 
became Lord High Chancellor I met 
him at the hospitable home of St. Loe 
Strachey, of the Spectator, the best 
friend American newspaper men have 
had during this war in London, and 
told him that newspaper men had prob¬ 
ably been a more constant nuisance to 
him than to any man in Great Brit¬ 
ain. With characteristic suavity he as¬ 
sured me that he had only the pleasant¬ 
est recollection of all his relations with 
the press. An American probably 
would have admitted a part of the in¬ 
dictment We do not produce that type 
of urbanity in this country; like the 

color on the walls of St. Paul’s and the 
Abbey, it comes only with the centuries. 

But all the dreadful lapses of the 
British censorship and all its inequali¬ 
ties can be avoided by the United States. 
The mistakes which required months to 
correct are sign-posts for us. Its print¬ 
ed rules reveal its slow growth. Our 
censorship can develop equal efficiency 
in a month if it note the charted pit- 
falls in Whitehall. 

LESS ZEAL FOR SUPPRESSION OF NEWS. 

In England they do not try to sup¬ 
press everything now, for they have 
learned the value of publicity for mili¬ 
tary news. They know in England now 
that it was foolish to endeavor to con¬ 
ceal the loss of the Audacious, and that 
its loss if it had been told to the Brit¬ 
ish people would have stimulated re¬ 
cruiting, just as would the thrilling sto¬ 
ry of the retreat from Mons. Sir Ed¬ 
ward Cook said the Admiralty resented 
the suggestion that we be permitted to 
cable that the Agamemnon had not been 
sunk at Gallipoli, as the Germans claim¬ 
ed, but with time the point of view so 
shifted that, after the Jutland fight, the 
captain of the Warsplte Invited an As¬ 
sociated Press correspondent aboard his 
ship to see for himself that the Ger¬ 
man claim of sinking her was not true. 
Similarly two years ago Mr. Asquith, 
who gave of his time freely to news¬ 
paper men, refused to be quoted in press 
statements: last week he gave the As¬ 
sociated Press a signed interview. They 
know in England now that it was short- 
•sighted to overdo the “savagery” of 
u.sing poison gas to such an extent that 
when the press was ordered to discon¬ 
tinue the elabomtion of its horrors, ev¬ 
erybody knew that the British supply 
of the first poison gas was ready. 'They 
know now that the story of the first 
Zeppelin raids over London might have 
been just as harmlessly told as they 
have learned to tell the stories of the 
lesser raids that followed. It is not 
blaming the British authorities to say 
these things, for they had no modern 
example to guide them. 

The United States need commit none 
of these blunders with the press, blun¬ 
ders of feeding pap to the public that 
needs red meat. It can present its-coin- 
pliments to the Press Bureau in White¬ 
hall, borrow its methods so far as 
adaptable to the American situation, and 
in a few weeks be conducting its cen¬ 

sorship quite as effectively. It will need 
trained newspaper men in charge of its 
censorship, but it will also need the co¬ 
operation of the army and navy, who 
should on the day the censorship is es¬ 
tablished assign active, intelligent, and 
sympathetic officers who know every¬ 
thing that is going on, to assist the 
press, to help it serve the American 
people, and not to endeavor to choke 
it to death, for it cannot be choked. 

F. S.—The head censor, however ef¬ 
ficient he may be, can anticipate what 
will be said about him .six months from 
now by editorial writers, paragraphers, 
cartoonists, and stage comedians, if he 
will look up "detestable” or “odious” in 
any book of synonyms. 

Criticises British Censors 

O. H. W. Massingham, editor of the 
London (Eng.) Nation, has written a 
stinging criticism of the British cen¬ 
.sorship to the Times, (of that city. No 
copies of the recent issue of the paper 
were allowed to be sent abroad. No 
reason was given, he- stated. The Na¬ 
tion circulates extensively, in the United 
States. The Nation, he says, was one 
of the two or three newspapers in the 
United Kingdom that understood Presi¬ 
dent Wilson’s policy and sought to in¬ 
terpret it, "yet the American public is 
now to be debarred from reading one 
of the very few British journals that 
have stood con.slstently for a friendly 
understanding between British and 
,\merican opinion.” 

“Army Luncheon" in Pittsburgh 

The Pittsburgh Press Club gives an 
“Army I.uncheon” to-day. The object 
is to instruct newspaper men how best 
to “do their bit” in the national crisis. 
Major E. L. Hume.s, United States At¬ 
torney for the Pittsburgh Federal Dis¬ 
trict, was scheduled to discuss from a 
war-time viewpoint “How Newspaper 
Men May Cooperate with the Govern¬ 

ment.” 

Discontinues Daily Issue 

Frank Anderson, who has published 
for twenty-one years the Dally Press- 
Argus at Van Buren, Ark., has discon¬ 
tinued the daily edition and will here¬ 
after publish a weekly edition. 

NEWSPAPERS WILL HELP 
PAY WAR INDEBTEDNESS 

House Ways and Means Committee Con¬ 

sidering Various Schemes of Imposing 

Taxes on Advertisements, Gross Re¬ 

ceipts, and Other Revenues, Also In¬ 

creasing Postage Rates. 

Washington, April 12.—The formation 
of amendment-s to the general revenue 
bill which will raise the taxes for the 
r>ayment of the war indebtedness, and 
the part that the newspaper industries 
of the country will play in the pay¬ 
ment of these taxes, are now under con¬ 
sideration in the House of Representa¬ 
tives by the Ways and Means Commit¬ 
tee. \ 

One in a position to know stated»to- 
day that .several methods were being 
con.sidered for the taxation of newspa¬ 
pers. Fir.st, it is being considered 
whether or not it will be feasible to in¬ 
crease the second-class postal rate un¬ 
der which newspapers are mailed. 

Secondly, it has been suggested that 
the length of haul or zone rate may be 
placed in force to collect additional rev¬ 
enue. 

Thirdly, some way of taxing the ad 
.spaces of newspapers: in other words, 
a tax on all advertisements placed in 
newspapers or other publications. 

Fourthly, a tax on the gross receipts 
of all newspapers. 

As an attempt was made in the last 
session of Congress to increase the rate 
on second-class postal rates, it is 
probable that this form of taxation or 
raising revenue from newspapers will 
be the first attempted. In the last Con¬ 
gress the attempt was made to increase 
the rate from a cent to a cent and a 
half and two cents per pound. Of course, 
the war rate would have to be more 
than that. It is estimated by those in 
a position to know that $150,000,000 in 
revenue will be expected to be raised 
from po.stai sources. This would nec¬ 
essarily involve the increased rate on 
drop letters from two cents to three 
cents or possibly four cents a letter, 
and an increase on all classes of mail, 
including second-clasa 

It has always been the general plan 
of Congress to hold public hearings 
in which the public generally arc- 
invited to attend, or at least that part 
of the public directly Interested or af¬ 
fected by the proposed legislation be¬ 
fore the revenue legislation or taxation 
legislation is finally drafted. Of course, 
proposed bills are temporarily drawn, 
and then those interested are invited to 
appear if they have any grievances as 
to why and how the proposed legislation 
should be changed. 

AFTER ALIEN ENEMIES 

New York Evening Telegram Organizes 

Readers to Aid Government. 

The New York Evening Telegram 
la.%t Sunday afternoon printed in a box 
the telephone numbers of police head¬ 
quarters, the United States secret ser¬ 
vice, the United States Marshal’s office, 
the office of the United States Depart¬ 
ment of Justice, the Sheriff’s office, and 
the Fire Department, under the caption 
of “Paste This in Your Hat.” Around 
the box was a story advising Americans 
to listen for plots; and to report any¬ 
thing suspicious to the proper depart¬ 
ment, taking care not to report trivial 
things which would hamper the agen¬ 
cies of Government. All persons who 
are known to be enemies of the Govern¬ 
ment, it was urged, should be reported 
at once. 
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SEVEN NEWS PRINT MANUFACTURERS INDICTED 

Federal Grand Jury, Sitting in New York, Returns Bills Against George H. Mead, Philip 
T. Dodge, Edward W. Backus, George Chahoon, jr., G. H. Gould, Alexander Smith 

and Frank J. Sensenhrenner, Charging Violations of theSherman Anti-Trust Law— 
Allegations of Restraint of Trade—Bail Fixed at $5,000 by udge Cushman. 

CRIMINAL indictments were re¬ 
turned against seven news print 
manufacturers by the United States 

grand jury, sitting in New York, Thurs¬ 
day afternoon, on a charge of engagring 
in a conspiracy in restraint of trade 
and commerce, in violation of the Sher¬ 
man law. 

The manufacturers against whom the 
indictments were found are: 

George H. Mead, of the Spanish River 
I’ulp and Paper Mills, Ltd. 

Philip T. Dodge, of the International 
Paper Co. 

Edward W. Backus, of the Minnesota 
& Ontario Power Co. 

George Chahoon, jr., of the Lauren- 
tide Paper Co., lAd. 

Gordias H. Gould, of the Gould Paper 
Co. 

Alexander Smith, of fbe Abitibi Paper 
Co. 

Frank J. Sensenbrenner, of the Kim- 
l)erly Clark Co. 

George F. Steele, secretary of the 
News Print Manufactu -ers’ Association, 
was not a defendant, having testified 
before the Federal grand jury in re¬ 
sponse to a subpoena. 

When the indictments were accepted 
by Judge Cushman, Special Prosecutor 
Bainbridge Colby asked that bench war¬ 
rants be issued, and that the bail of the 
defendants be fixed at 55,000 each. The 
motion was granted. 

CHAROES ON WHICH THEY WEJRB INDIfTBD. 

The seven men are charged, as man¬ 
aging officers of the companies with 
which they are connected, and their 
subsidiaries, and through the News 
Print Manufacturers’ Association, of 
which they are memliers, of entering 
into a conspiracy in restraint of trade 
and commerce. 

It is alleged in the indictment that 
they planned together not to compete 
with each other, to restrict production, 
that they would keep each other 
posted as to the grade and quality of 
news print they manufactured, and 
simultaneously circulate reports as to 
the alleged increasing cost of materials 
that enter into the manufacture of pa¬ 
per. They agreed, the indictment al¬ 
leges, to discourage the erection of new 
mills, and were in a position to Induce 
and coerce others not to compete with 
them by unfair methods. Production of 
news print, the Indictment states, could 
have been increased, except for the pol¬ 
icy of these men in keeping machines 

on other grades of paper. 

The News Print Manufacturers’ As¬ 
sociation is described as an organiza¬ 
tion without constitution and by-laws, 
which Kept no minutes of its meeting, 
and was in effect a clearing house 
through which the concerns with which 
the indicted men were connected, sent 
information to one another, and by 
means of which they were enabled to 
increase prices, reduce consumption, 
and compel newspapers to accept an in¬ 

ferior grade of paper. 
The grand jury went into the matter 

of subsidiary companies and the selling 
concern of the Canadian mills, 'for all 

paper di.sposed of through it to news¬ 
papers in the United States, and laid 
bare the plan by which, it charges, they 
agreed, among other things, not to al¬ 
low claims for daniaged or waste paper, 
and not to compete with each other in' 
matters affecting credit. 

• PRODUCTION CURTAILED. 

According to the figures shown, it was 
pos.sible for the concerns named to have 
increased the production of news print 
paper by at least 564 tons a day, had 
machines or parts of the plants been 
kept on news print, instead of being 
diverted to the manufacture of other 
grades. 

P. T. Dodge, of the International Pa¬ 
per Company; Alexander Smith, of the 
Abitibi Power & Paper Company, Ltd.; 
George H. Mead, of the Spanish River 
Pulp & Paper Mills, Ltd.; George Cha¬ 
hoon, jr., of the Laurentlde Company, 
Ltd., are four of the seven men who 
signed the request to the Federal Trade 
Commission that that body sot the price 
of news print foi; six months from 
March 1. 

The indictment explains that, since 
December, 1914, back to which time the 
inquiry extends, that news print paper 
has been manufactured in large quan¬ 
tities in the different sections of the 
United States and in Canada. The pa¬ 
per has been sold in this country large¬ 
ly, though some of it has been shipped 
to Europe, South America, and Aus¬ 
tralia. The daily output of this grade 
of paper, in the United States and Can¬ 
ada, the indictment states, approximates 
6,300 tons, worth in the neighborhood 
of $250,000. Of the total amount, 5,600 
tons a day, valued at .something like 
$225,000, was manufactured and shipped 
by the corporations with which the in¬ 
dicted men were connected. 

The corporations the Indictment 
names as news print manufacturers, 
follow: 

The Abitibi Power & Paper Company, 
Belgo-Canadian Pulp & Paper Com¬ 
pany, Ltd., Berlin Mills Company, J. 
R. Booth, Brompton Pulp & Paper 
Company, Crown-Willamette Paper 
Company, Canada Paper Company, Cliff 
Paper Company, Edward Crabtree & 
Sons, Ltd., Champion Paper Company, 
Cleveland Paper Company, Cheyboygan 
Paper Company, Consolidated Water 
Power & Paper Company, Donnacona 
Paper Company, Ltd., Dells Paper & 
Pulp Company, E. B. Eddy Company, 

Ltd., h'inch & Pruyn & Co., Flambeau 
Paper Company, Gould Paper Company, 
Grandfather Falls Company, Hennepin 
Paper Company, Itasca Paper Company, 
Kimberly, Clark Company, Laurentide 
Company, Ltd., Minnesota & Ontario 
Power Company, Nekoosa-Edwards Pa¬ 
per Company, Northwest Paper Com¬ 
pany, Oswego Falls Pulp & Paper Cemi- 
pany, W. H. Parsons Company, Pettl- 
bone-Cataract Paper Company, Powell 
River Company, lAd., Remiagton Paper 
& Power Company, St. Maurice Paper 
Company, Ltd., St. Regis Paper Com¬ 
pany, Spanish River Pulp & Paper Mills, 
Ltd., Taggarts Paper Company, West 
End Paper Company, Watab Pulp & 

Paper Company, and the Wisconsin 
River Pu’p & Paper Company. 

Approximately 1,000 tons of news 
print manufactured daily wore shipped 
by the paper-making concerns to New 
York city.. 

All of the defendants named in it, 
except George F. Steele, who is not a 
defendant, have during the last three 
years engaged in an unlawful conspir¬ 
acy in restraint of trade and commerce, 
the indictment alleges. 

<>eorge H. Mead, it is stated, as presi¬ 
dent, is the directing and managing 
ofilcer of the Spanish River Pulp & Pa¬ 
per Mills, Ltd., and of its subsidiary, 
the Lake Superior Paper Company, Ltd,, 
and also president of the George H. 
Mead Company, of Dayton, O., which 
concern acted as an exchange sales 
agent in the United States for the cor¬ 
porations, and also for the Abitibi Pow¬ 
er & Paper Company, Ltd., which con¬ 
trols the sale in interstate trade and 
commerce the indictment charges. 

CHAROES AGAINST MR. DODGE. 

Philip T. Dodge, president, is also di¬ 
recting and managing officer of the In¬ 
ternational Paper Company, which com¬ 
pany, in addition’to its regular output, 
the indictment charges, could produce 
500 tons of news print daily by utilizing 
certain portions of its plants appropriate 
for the making of news print of that 
grade, but which had been used in the 
manufacture of other grades of paper. 
Mr. Dodge, the indictment goes on to 
say, controlled the sale of approximately 
1,289 tons of paper a day. 

Edward W. Backus, the indictment 
says, is pre.sident, directing and man¬ 
aging officer of the Minnesota & Ontario 
Power Company and its subsidiary, the 
Fort France Pulp & Paper Company, and 
controlled the sales of about 350 tons 
of paper a day. 

George Chahoon, jr., is president, 
.sales and managing officer of the Lau¬ 
rentide Company, Ltd, the indictment 
alleges, and an officer and sales mana¬ 
ger of the Canada Export Paper Com¬ 
pany, which acted as sales agent in the 
United States of the Laurentide Com¬ 
pany, Pirie Brothers, Ltd., Belgo-Ca¬ 
nadian Paper Company, Ltd., Brompton 
Pulp & Paper Company, Canada Paper 
Company, lAd., and the St. Maurice Pa¬ 
per Company, all of which controlled the 
sale of approximately 700 tons of news 
print a day. 

G. H. Gould, as president of the Gould 
Paper Company, the indictment says, 
was also managing officer of that cor¬ 
poration, the Donnacona Paper Com¬ 
pany, lAd., and the St. Regis Paper Com¬ 
pany, all of which corporations con¬ 
trolled the sales of about 330 tons of 
paper daily. 

Alexander Smith is described as a 
leading Imnker who is engaged in the 
flotation and sale of securities in paper 
manufacturing corporations. Mr. Smith, 
and the investors he represents, it is 
alleged, were largely interested in the 
Minnesota and Ontario Power Co., the 
Spanish River Power and Paper Mills, 
Ltd., and its subsidiaries, the Lake 
Superior Pulp and Paper Co., and the 
Abitibi Power and Paper Co. He was 

also vice-president of the Minnesota and 
Ontario Power Co., and the Abitibi Power 
Co. 

Frank J. Sensenbrenner, as vicc- 
pre.sident and managing officer of the 
Kimberly Clark Co., the indictment says, 
controlled the sale of 81 tons of news 
print daily. The indictment says that 
the Kimberly Clark mill could produce 
145 tons of news print a day if necessary. 
Mr. Sensenbrenner, the indictment goes 
on to state was largely interested in the 
manufacture and sale of sulphite, so 
nece.ssary to the manufacturer of news 
print paper. 

MR. STEELE NOT INDICTED 

The News Print Manufacturers’ As¬ 
sociation is described as a voluntary 
organization comprising all of the firms 
mentioned. It has no constitution or 
by-laws and no minutes are kept of its 
meetings. By reason of the fact that 
Mr. Steele testified before the grand 
jury in obedience to a subpoena, be is 
not named as a defendant. 

The defendants and Steele, the indict¬ 
ment continues, by reason of their dif¬ 
ferent interests with the companies with 
which they were connected have 
through the period of time under in¬ 
vestigation, had the active management 
and control of the affairs and business 
of those concerns and because of this 
the defendants and Steele were in 
po.ssession of knowledge of the affairs 
busine.ss of all the companies named 
and it enabled them to carry on, through 
these conditions, 65 per cent of the 
trade and commerce, and they had the 
facilities for carrying on a still greater 
pai-t thereof, or 65 per cent. Mr. Steele 
the indictment says, was able to domi¬ 
nate the listed concerns as to the man¬ 
ner in which they should carry on 
trade and commerce, and the defendants 
and Steele were able through their 
knowledge to submit to the regrulations, 
rules and decisions hereinafter mention¬ 
ed. The seven indicted men, with Steele, 
it is charged have continuously, through 
the period of time under inquiry, consti¬ 
tuted themselves a body for regulating 
the trade and commerce of all the 
companies named, with the object of 
requiring, inducing, coercing each of 

them to carry on its trade and commerce 
-subject to the rules, regulations and 
deci.sions of the defendants. Further 
the indictment says that Steele could 
prescribe and announce from time to 
time regulations, rules and decisions to 
regulate trade and commerce, as fol¬ 
lows: 

(a) To refrain from competing with 
each other or the Great Northern Paper 
Co., of Millinocket, Me., in the matter 
of securing new customers for their 
paper. 

(b) To refrain from competing with 
each other as to the quality of the paper 
to be sold. 

(c) To refrain from competing with 
each other as to delivery of and furnish¬ 
ing storage for paper sold, but not de¬ 
livered. 

(d) To refrain from competing with 
each other as to terms of credit, rate 
of interest on open accounts, dates of 
beginning and ending of contracts, of 

{.Continued on page 44) 
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01/ tfieSide oftfic^ad 
-7 /5y Thomas £>reier 

‘TIkto \n no f»liort-cnt, no patent tram-roail to wladora. After all the centnrl<M« 

of inveotioD, the aoura patli I!os timMijfli tlio thorny wlhlornoss wiiidi must still 

l»e trodden in solitude, with ld(‘ei1iiiK >vith sobs for help, ns it was trodden 

by them of old lime.*’ Oeorjte Kllot. 

ADVERTISING AGENTS 
MUST STUDY CLIENTS 

Solicitors Who Do Not Understand the 

Problems of the Concerns They Ap¬ 

proach Are the Ones Who Lose Con¬ 

tracts—What They Must Know in Or¬ 

der to Succeed. 

Many advertising agents who fail, may 
attribute their fall to the fact that they 
are not acquainted with the problems of 
the concerns whose business they seek. 
Not only that, but they are not always 
posted on their own medium, space in 
which they are trying to sell, said IT. 
W. Nash, advertising manager of the 
(General Chemical Co., in an address to 
the advertising staff of the New York 
Kvening Post at the Hotel Majestic, Fri¬ 
day evening, April 6. After discussing 
the method by which the agency takes 
up an advertising campaign and the sit¬ 
uation is analyzed, Mr. Nash said in 
part: 

THIS solicitor’s UREATiaST HANDICAP. 

“As a solicitor you should sell the 
agent who is the schedule-maker,” said 
Mr. Nash, “if you can sell him you have 
overcome an enormous handicap. Too 
often the solicitor does not understand 
the business of the man whose business 
he solicits. The manufacturer with 
goods to place on the market has intri¬ 
cate problems. The class of the article 
and the class of people who would con¬ 
sume it are factors to be considered. For 
a solicitor to seek a certain class of 
business for his medium tvith no knowl¬ 
edge whatever of the product, or of the 
copy that will tell the story, is a waste 
of time, both for the solicitor and for 
the advertising manager whom he in¬ 
terviews. The sad part of it is that 
there are a great many who do not 
even know their own medium, the class 
of people who read it, and their geo¬ 
graphical distribution. There are only 
three things I want to know about a 
medium," .said Mr. Nash. “Will the 
character of that publication make it a 
good sales medium for me? Is it one in 
which I, as the manufacturer of a cer¬ 
tain product, should advertise? I want 
to .see several consecutive copies. It will 
l»e useless to tell me of its good features. 
I want to see them for myself. I always 
insi.st on seeing a circulation statement 
that is really informing as to the kind 
of people who read it. The third ques¬ 
tion concerns the rate. I wish to know 
whether I can buy space just as cheaply 
as anybody else in proportion to the 
space u.scd. 

“The advertising solicitor of the fu¬ 
ture, as I hope to see him, will be a man 
who can give me definite information on 
how to solve my advertising problems, 
who can give me a definite, acceptable 
rea.son why I can Increase my sales at 
a minimum expense by using his me¬ 
dium. I will welcome him with open 
arms. To lie able to do that he must 
know his own medium and he mu.st 
know my product." 

Many solicitors, Mr. Nash said, never 
approach him until his advertisements 
have appeared in other papers and 
they are unable to give him any reason 
why he should use their medium, except 
the fact that he is using other papers. 
Often a solicitor fails to put up as strong 
an argument for his paper as the adver- 
ti.sing agent did when he analyzed its 
strong points and its weak ones before 
the final rejection. 

The salesman of advertising, like the 
.salesman of other products, said Mr. 
Nash, must approach the subject from 
the “prospect’s” point of view. He must 
appear in the rftle of one who can be of 
grenuine service. 

Ii\ bi'nL or IHL r ACT that Ai- 
thur otter is a iu'e insurance man 
to wnom 1 nave paid inucn good 
money cwiin gladness, too, I eonlessj 
wu ai'o sUU friends. 

lie di'opped in upon me this after¬ 
noon, gave me a big pencil, a calen¬ 
dar, and a note boon, told me some¬ 
thing about what he had been doing, 
listened to my own story, and then 
started to go. 

Just before he left he tm'ued around 
and said, "Here is a story you can 
write. It may help some of those fel¬ 
lows who refuse to give any service 
without getting paid for it immedi¬ 
ately. 

“One of our men down in Hartford' 
did some special work for a New York 
bank three years ago. 'fhey had ask¬ 
ed for some information and he spent 
a month of his time getting it for 
them. 

“When he turned in his report they 
were so pleased that they sent him a 
check fur $500. He returned it with 
a note to the effect that he perform¬ 
ed that work in the regular line of his 

duty and did not want any extra com¬ 
pensation for it. 

“Last month they sent him some 
business upon which his commissions 
were $33,000. 

“That shows that it pays to do 
good work, even when you don’t ex¬ 
pect to get paid for it.” 

* * • * 

THERE ISN’T ANYTHING MORE 
POWERFUL than an example. And 
it is interesting, as a friend of ours 
pointed out the other day, how the 
example of those at the top of a bus¬ 
iness set the standards of the em¬ 
ployees below them. 

Two business houses recently en¬ 
gaged in a bowling contest. When the 
members of one team appeared their 
breaths smelled of liquor. They were 
boistrous and indulged in a great deal 
of rough-horse playing. 

A man who knows this business 
house said that these young fellows 
drank because the men at the head 
of the business drank. The execu¬ 
tives not only indulge in intoxicants 
at night, but have their cocktails at 
luncheon, so, naturally, their employ¬ 
ees should be effected by their ex¬ 
ample. 

The executives at the head of the 
businc.ss of the other team, however, 
have little time for Intoxicating li¬ 
quors, knowing that Intoxicants and 
efficiency do not go together. 

The result is that, although nothing 
has ever been said to the men against 
drinking, they do not drink. This is 
probably due to the fact that they 
have discovered that the men at the 
top whom they respect are teetotalers. 

If you want to reform your em¬ 
ployees, reform yourself. And until 
you have reformed yourself you bet¬ 
ter leave your employees alone. You 

will only afflict them with your own 

bad habits. 
It is easy to judge the quality of 

the men at the head of a business by 
the quality of its employees. 

* - • • • 
A NEW DEPARTMENT WAS GREAT- 

ED in a big corporation, and the 
man in charge was authorized to or¬ 

der the equipment he needed. 

“You certainly aie buying good 
stuff,” said an associate who accom¬ 
panied him on a buying expedition. 
“You don’t care what money you 

spend, do you’?” 
The department head admitted that 

he was spending what looked like a 
great deal of money. Hut when he 
analyzed his purchases for his com¬ 
panion, the latter saw that the money 
had been invested wisely. 

“Kquipment that will save my time 
and energy, even if it does cost mon¬ 
ey now, will more than pay for it¬ 
self the first year. Cheap equipment, 
ineffleient and insufficient equipment 
cost too much no matter what price 

you pay. 

“Experience has shown me that it 
is foolishly expensive for a man to 
do what a machine will do for him. 
It is easier to manage a machine than 
a person, and good mechanical de¬ 
vices cut down the number of em¬ 

ployees needed. 

“You will also note that I bodght 
desks, chairs, bookcases, and other 
furniture that looks* good. I paid 
more for it than I would have had 
to pay for furniture of a cheaper 

grade. 

"It happens that I have to live with 
that furniture for eight hours or so 
every working day of the year. I 
want pleasant surroundings. I want 
to be satisfied with the appearance 
of my office. The result of this sat¬ 
isfaction will be more and better 

work. 

“You can see that my apparent ex¬ 
travagance is not what it seems to be. 
It is really efficient buying.” 

The manager who does not pay 
some attention to the appearance of 
his surroundings, who works In a 
dirty, disorderly, unorganized office, 
need not be surprised if he finds that 
his employees are dirty, disorderly, 
inefficient. 

Physical surroundings affect the 
minds of people. An orderly office 
advertises an orderly mind. And if 
the head of a department demands 
cleanliness and order and beauty, his 
associates will give him what he de¬ 
mands and will then demand the .same 
thing for themselves. 

• • • * 
SATISFACTORY SERVICE must ex¬ 

ist Inside a business institution before 
it can be sent outside. 

PLANS FOR CONVENTION 
DOINGS OF PUBLISHERS 

Gathering of Newspaper Men in New 

York During the Week of April 23 

Promises to Be One of the Most Im¬ 

portant Assemblages in the History of 

the A. N. P, A. 

Plans for the American Newspaper 
Publishers convention, to be held at 
the Waldorf-Astoria Hotel during the 
week of April 23, are maturing rat)idly. 
The committee having the matter in 
charge has not yet announced the list of 
speakers who will address the publish¬ 
ers at the conclusion of the banquet to 
be held Thursday evening, April 26, and 
will not, until the complete programme 
has been arranged. 

The publishers’ convention will open 
at ten o’clock Wednesday morning, 
April 26. On the first date, reports will 
be presented, the most important of 
which will be that of the paper commit¬ 
tee. The subject of paper will attract 
more attention than anything else, and 
will draw a larger number of publish¬ 
ers to New York to attend the conven¬ 
tion than has been the case on the occa¬ 
sion of any other similar gathering in 
the past. The election of officers will 
be held Thursday, and the annual din¬ 
ner will take place that evening, ’rhe 
final session will be held Fiiday. 

The directors of the A. N. P. A. whose 
terms expire are, Jason Rogers, of the 
New York Globe; Hilton U. Brown, of 
the Indianapolis News and D. D. Moore, 
of the New Orleans Times-Picayune. 

The Bureau of Advertising luncheon 
will be held Wednesday noon, when the 
annual report will be read, the progress 
made by the Bureau in increasing the 
volume of national advertising for the 
newspapers during the past year will be 
announced. 

MKN WHO WILL SPEAK AT LUNCHE»N. 

Among those who will address the 
publishers at the luncheon will be 
Henry V. Brown, as.sistant general 
manager of the Victor Talking* Machine 
Company; Pcrcival S. Hill, president of 
the American Tobacco Company; 
George W. Perkin.s, formerly of the firm 
of J. P. Morgan & Co., and Pomeroy 
Burton, editorial chief for Cord North- 
cliffc. There will be present, also, as 
guests, prominent officials from Wash¬ 
ington, who will have a great deal to 
do with the matter of advcrti.sing, ns 
well as the heads of the prominent ad¬ 
vertising organizations of the United 
States. National advertisers of promi¬ 
nence who have been invited have gen¬ 
erally accepted the invitation. 

The Associated Press di'.eetors will 
meet in the Chambers Street office Mon¬ 
day, April 23. The annual luncheon 
will be held at the Waldorf-Astoria 
Tuesday noon, April 24, and the elec¬ 
tion of directors will take place in the. 
Chambers Street office April 25. 

Following the annual dinner of the 
A. N. P. A. Thursday night, the Even¬ 
ing Mail will entertain 700 publi.sbers 
at the Ziegfeld-Dillingham Frolics, atop 
the Century Theatre, at midnight. 

Ralph Pulitzer Enrolls 

Ralph Pulitzer, head of the New York 
World, has enrolled at the naval train¬ 
ing station at Newport, R. I., as a lieu¬ 
tenant in the Coast Defence Naval Re¬ 
serve. He will be assigned to scout 
patrol work in the Second Naval Dis¬ 
trict. 

Plant Destroyed By Fire 

The plant of the Arapaho (Okla.) 
Bee. owned by J. W. Lawton, was 
burned to the ground last week. The 
loss was covered by insurance. 
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NEWSPAPER MEN ENTER 
RESERVE ARMY CORPS 

Writers on New York Dailies Train for 

Course, and a Number Have Been 

Commissioned as Reserve Officers for 

the War with Germany—Some De¬ 

barred Owing to Imperfect Teeth. 

A number of New York newspaper 
men have been commissioned as officers 
in the Keserve Officers’ Corps, and are 
ready to serve in the army which Uncle 
Sam will raise for the purpose of carry¬ 
ing on the war with Germany. Some 
have l)een notified thiit they have been 
accepted, and others are in training, 
or have finished the course, and are 
awaiting word as to whether or not they 
have passed. Philip Hoyt, of the Times, 
has been notified that he has passed his 
examination and has been commissioned 
fir.st lieutenant; H. G. Telford, of the 
Sun, as second lieutenant; Sidney Rich¬ 
ardson, of the Herald, as captain, and 
Hozeman Bulger, of the Evening World, 
as major. 

There aie two cla.sses, one for the 
morning and the other for the evening 
newspaper men, at the Sixty-ninth Regi¬ 
ment Armory, at East 26th Street and 
I.,exington Avenue. The attendance for 
each cla.ss is about 100. 

The first classes were organized in the 
fall of 1916, a number of the news¬ 
paper men of New York taking the mat¬ 
ter up with Gen. Leonard Wtood, who 
appointed two officers. Major Harrison 
Hall and Capt. Phillip Matthews, to take 
charge of the course of Intensive train¬ 
ing. Drills were held once a week, lec¬ 
tures were given and trips were made to 
one of the near-by forts, where they 
were given the kind of instruction re- 
Quired. Last summer about thirty of 
the writers went to Plattsburgh, and 
after their return, continued their stud¬ 
ies at the Sixty-ninth Regiment. Armory. 
There is a class for morning newspaper 
men held every Monday and Friday 
morning, from 11 to 1. The classes for 
the evening men are held at night, on 
Wednesdays. 

SUBJECTS STUDIED. 

The men are required to take up seven 
subject.s—administration, tables or or¬ 
ganization, infantry-drill regulations, 
field-service regulation.s, military law, 
toi)ography, and small-arms firing. Men 
up to forty-five years of age are wanted, 
but those who are beyond forty-five are 
not denied admittance to the course. A 
number who cannot be accepted as of¬ 
ficers of the Reserve Corps may find 
service in the Quartermaster’s Depart¬ 
ment, others as cen-sors. Some, who 
have had experience on the frontier of 
Mexico and in Aiaska, in packing ani¬ 
mals for transportation, find niches. 
Men who have special knowledge along 
any particular line are needed. 

William C. Muschenheim, proprietor 
of the Hotel Astor, has offered, without 
charge, the use of a meeting-room in 
the hotel for lectures on Tuesdays, Wed¬ 
nesday.s, and Thursdays, from 11 A. M. 
to 12:30 P. M. Uniforms are not neces- 

.sary for the lectures. 
A number of the newspaper men who 

have passed all the necessary require¬ 
ments have been debarred from service 
because of some physical conditions— 
such as imperfect teeth or vision. 

Press Club Dues Raised 

The by-laws of the Boston Pre.ss Club 
have been lio amended that the dues of 
active members are now $16 a year, in¬ 
stead of $12, as formerly. Associate 
members now pay $20 a year, with an 
initiation fee of $5. 

By E. J. S. 

“ARTHUR BRISBANE!’’ 

“Oh, yes, you mean the fellow who writes editorials for the Hearst news¬ 
papers. Do you know he is paid more for his work than the President of the 

United States?” 
“I wonder who that fellow is who writes the editorials for the Hearst 

newspapers. I wish that I could write as simply and as directly as he does.” 
So it goes every day. 

Here is an “inside” story of ARTHUR BRISBANE, a man who has made 
more people think—THROUGH THE NEWSPAPER—than any one man in 
America. 

Arthur Brisbane is fifty-two years old. He was born In Buffalo, N. Y., 
December 12, 1864, the son of Sarah White Brisbane and Albert Brisbane, the 
great disciple of Charles Fourier, French teacher of Socialistic doctrines. 

With only a country school education—most of It acquired in Fanwood, 
N. J., and finishing it with a short time abroad—this man commenced his work 
as a humble “legger” (legger in newspaper parlance means small-salaried re¬ 
porter) with the New York Sun in 1883 at the age of nineteen, and at this writing 
is drawing the princely salary of $82,000 a year, and is the editor of the news¬ 
paper having the largest circulation in the United States—^the New York Eve¬ 
ning Journal. 

When he began his work under Charles Dana, then proprietor of the Sun, 
he was told that his success depended upon himself and not upon the fact that 
he was the son of Albert Brisbane, one of Mr. Dana’s best friends. 

Three years after beginning his work with the Sun, he was editor of the 
Sun—and this at the age of twenty-two. 

The secret of his success lay in the fact that he wrote what he saw—made 
the reader see and feel what he had written. 

One instance described by him to-day runs as follows: 

“I was sent on an assignment—a fire in an orphan asylum. The police re¬ 
port sjiid, nobody hurt, nobody missing. 1 .saw a small boy .standing on the 
corner looking at the ruins of the fire. He was crying. I a-sked him what his 
trouble was. He told me that his little sister and brother, at the time the fire 
oroke out, were in the sore-eye ward, and that he could not find them. I 
knew that the .sore-eye ward was directly above the boiler room. The fire¬ 
men went there, and surely enough, far down in the cellar, were the charred 
bodies of ALL the children who happened to be in the sore-eye ward. The 
floor had caved in, and they were all trapped.” 

His small assignments did not last long. He was sent to London as cor¬ 
respondent. His weekly letters instantly became famous. 

His career with the Sun was short-lived—seven years in all. He was editor 
of the Evening Sun when Joseph Pulitzer, of the World, held out an at¬ 
tractive offer, which was accepted by the young man Brisbane. 

His stay with the World lasted seven years. Under his editorship the World 
became the paper with the largest circulation, due to Brisbane’s methods. 

Then William Randolph Hearst, son of Senator George Hearst, of California, 
came to New York with dollars to invest. 

Many newspapers were for sale, but one, the Morning Journal, tempted him. 
Tills was in 1896. When the evening edition, the New York Evening Jour- 

{Conclude.d on page 45) 

PROVIDENCE JOURNAL 
WARNS PROPAGANDISTS 

Long Object of Hatred by German Sym¬ 

pathizers, Newspaper Gives Sound 

Counsel to Those Who Have Made 

Threats of Violence Against It—No 

Further Temporizing with Disloyalty. 

Providbnct.;, R. I., April 12.—In an edi¬ 
torial published in both the columns of 
the Providence Journal and Evening 
Bulletin, the Journal for the first time 
since the European war started com¬ 
mented on incidents connected with its 
publication of news relating to the war 
.situation abroad and the German pro¬ 
paganda here. 

The editorial in part is as follows: 
“Of the many thousands of threaten¬ 

ing letters that the Journal has received 
since the beginning of the war—and to 
which it has never before this time 
made any public reference—the most 
rabid and indefensible have reached us 
during the past week. A number of 
these, we are sorry to say, have been 
traced to German, ‘Gernian-American,’ 
and Fenian propagandists who live in 
our own State. The language and the 
subject matter of these communications 
prove conclusively that they are not the 
vaporings of detached individuals, but 
part of a general and concerted scheme, 
operated from a single headquarters and 
in obedience to specific instructions. 

NOT WORRIED BY THREIATS. 

“The Journal is amply able to take 
care of Itself, but this proof of collusion 
opens up a subject of grave Importance 
to all Rhode Islanders. While the great 
majority of our people of Irish and Ger¬ 
man birth are patriotic Americans, and, 
we are confident, are entering into the 
war which confronts us with sentiments 
of loyalty and affection for their adopted 
country no less sincere than the emo¬ 
tions of our native-born population, 
there are in this State a number of trait¬ 
orous propagandists, some of them oc¬ 
cupying more or less well-known posi¬ 
tion.'! in the commercial and social life 
of the community, who must decide, 
and at once, whether they propose to 
further outrage public sentiment or to 
keep their mouths closed and their 
hands and minds from plotting treason 

against this republic and its citizens. 
“Every man to-day must stand up and 

bo counted, and first of all tlio forces of 
order and safety in the State must see 
to it that the mad dog of disloyalty can¬ 
not any longer bark its treachery or dis¬ 

gorge its'venom in Rhode Island. 
“Mayor Gainer’s proclamation of yes¬ 

terday is put forth in sane language, and 
at the right moment. Most of the sus¬ 
pects referred to are known to the Jour¬ 
nal, and their names are now in the po- 
.session of the authorities. It may be 
well for them to heed the warning of 

the Mayor.” 

“The Story of the Sun” 

"The Story of the Sun” is to be print¬ 
ed, and Frank M. O’Brien, a Sun man, 
is to write it. Of course, it is the New 
York Sun, the paper of Dana, that is to 
he written about. For nearly a century 
the Sun has shone in journalistic circles 
and the “Story of the Sun” will prac¬ 
tically be a condensed biography of 
journalists of New York. It will appear 
in the Munsey Magazine, published by 
the pre.sent owner of the Sun, Frank A. 
Munsey. 

“Confidence is the basis of stable busi¬ 
ness,” James J. Hill said. “If you do 
not trust yourself, who will? But be 
sure of your ground for confidence.” 
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JOURNALISM TEACHERS’ 
ANNUAL CONFERENCE 

I)r. Fred Newton Scott, of the University 

of Michigan, Is Named President of 

the American Association of Teachers 

of Journalism—Organization to Meet 

at Milwaukee During Xmas Holidays. 

Seventy-five teachers of Journalism, 
t<-Hchera of advertising, teachers of agri¬ 
cultural journalism, and college news 
editors, attended the .seventh annual 
conference of the American A.s3ociation 
of Teachers of Journalism.held in Chi¬ 
cago Thursday, p-riday, and Saturday of 
last week. Despite the tenseness of the 
hour occa.sioned by the war situation, 
which made it impossible for many of 
the speakers to keep their appointments, 
a splendid programme was given, and 
all who attended the different sessions 
agreed that their vl.sit to Chicago was 
indeed a profitable one. 

The first session of the conference was 
held Thursday evening at the La Salle 
Hotel. James Melvin Lee, director of 
the department of journalism at New 
York University and president of the 
A.ssociation, called the meeting to order, 
and after the usual business had been 
disposed of, gave his annual address in 
which he outlined the history of the 
teaching of journalism in the colleges 
and universities. Mr. Lee was followed 
by Carl H. Getz, of the Ohio State Uni¬ 
versity, secretary of the Association, 
w ho presented his annual statistical re¬ 
port. Following the routine business, 
1 >f. Fred Newton Scott, of the Univer¬ 
sity of Michigan discussed the censor¬ 
ship. Dr. Scott said he disliked the term 
censor. He explained that it conveyed 
a negative idea. It is understood that 
the work of the censor is to keep out 
of the newspapers certain information. 
Dr. Scott said that this Government 
should adopt a positive policy, that it 
should establish a department of^ub- 
licity, whose duty it was to .see that cer¬ 
tain information was made available to 
the press as well as see that certain 
news was withheld for military reasons. 
Dr. Scott said also that only a trained 
newspaper man, known nationally in his 
profession, rather than a military man, 
was the man who should )>e appointed 
censor. 

The second session was held Thursday 
morning, also at the La Salle Hotel. W. 
J. Merrill, manager of the merchandis¬ 
ing service department of the Chicago 
Tribune, was the first speaker. Mr. 
Merrill explained the methods employed 
by his department in analyzing market¬ 
ing conditions in Chicago. Mr. Merrill 
also discussed the Tribune's retail mer¬ 
chants’ service bureau, and in the course 
of his remarks said that in opening up 
a new market, 60 per cent, of the re¬ 
st >on.sibility for the success of a cam- 

Iiaign rested upon the salesman and 40 
I>er cent, upon the advertising. Mr. 
Merrill emphasized the importance of 
the part played by the retail salesman 

in marketing a new product. 

THE DAT OF EDITORIAI. INFLUENCE. 

Tiffany Blake, chief editorial writer on 
the Tribune, who spoke on “The Edi¬ 
torial,” declared that the art of edi¬ 
torial writing was to-day in a state of 
n-v'ival because these are days when 
n>cn and women are thinking seriou.sly. 
Mr. Blake said that the strength of an 
editorial page increased and decreased 
a.s the people’s Interest in life arose and 

Ml 
“This is a creative period,” said Mr. 

Blake. "People to-day are thinking. 
People are reading. The editorial pages 
of our newspapers are exerting a real 

influence.” 

it , . . , 

1 NEWS FROM THE SCHOOLS AND DE- 
1 PARTMENTS OF JOURNALISM IN THE 
I COLLEGES AND UNIVERSITIES 
1 Edited by CARL H. GETZ, 

ii Secretary, American Association of Teachers of Journalism 

p Attached to Ohio State University, Columbus. 
- - - -- -- -- 

Mr. Blake insi.stcd that a good edi¬ 
torial page mu.st be human. He said 
that the New York World had one of 
the most effective editorial pages in the 
world, but quickly added that the writ¬ 
ers never said anything about squash 
pie. 

“The World’s editorial page lacks that 
human element which I think is essential 
to a good editorial page,” said Mr. Blake. 
“The reader mu.st be made to feel that 
the men who write the editorials are 
human.” 

Dr. Robert E. Hieronymous, commu¬ 
nity adviser of the University of Illinois, 
was the la.st speaker. 

A. H. Messing, publisher of the Chi¬ 
cago Examiner, was the first speaker 
at the afternoon session. Mr. Messing 
pointed out that years ago the problem 
of the publisher was to get the news. 
To-day it is a problem of what news to 
eliminate. Mr. Me.ssing said in the course 
of his remarks that he believed the 
newspapers of Chicago as a group rep¬ 
resented the best products of journal- 
i.stic effort in the world. 

Russell Whitman, managing director 
of the Audit Bureau of Circulations, ex¬ 
plained the work of his bureau. 

Wright Patterson, cditor-ln-chlef of 
the Western Newspaper Union, talked 
for a few minutes about publicity meth¬ 
ods. 

APPRAISING THE REPORTER. 

Charles Wheeler, political editor of 
the Chicago Tribune, took time to burn 
up all newspaper men who were not re¬ 
porters and followed with the remark 
that after all there were but two jobs 
on a newspaper: police reporter and po¬ 
litical reporter. Mr. Wheeler said there 
was no greater man on a newspaper 
than the reporter. He said that the 
trouble with so many reporters is that 
they wish to be editors when they 
should realize that to be a reporter is 
the greatest of all newspaper accom- 
pli.shments. 

Paul -T. Gilbert, managing editor of 
the Cartoons Magazine, read a scholarly 
paper on what he called “Wordless 
Journalism.” Mr. Gilbert was very crit¬ 
ical of American cartoonists, and said 
that many Americans could not appre¬ 
ciate the better European cartoons be- 
cau.se they did not know enough about 

history and literature 

The first session Saturday was helo 
in the Harper Memorial Library on the 
campus of the University of Chicago. 
Frank B. White, managing editor of the 
Agricultural Publishers’ Association, 
talked about the importance of agricul¬ 
tural preparednes.s, and discussed the 
importance of rural journalism in the 
community life of the American people. 

Miss Josephine L. Peabody, managing 
editor of the Popular Mechanics Maga¬ 
zine. said that the purpose Of Popular 
Mechanics was to trauislate and visualize 
the world’s progress in science for the 
great mass of people. Miss Peabody 
described photography as the universal 

langruage. 

Martin Johnson, publisher of The Dial, 
outlined what he regarded as the neces¬ 
sary education for a critic, and then add¬ 

ed that the field of criticism in America 
was very limited. 

Hiram Moe Green, editor of the Wo¬ 
man’s World, was the last speaker. Mr. 
Green described himself as a manufac¬ 
turer, and said that he was turning out 
the kind of magazine that his readers 
wanted, not the kind he necessarily 
would like to edit. 

Saturday noon members of the Asso- 
I'iation had luncheon together at the 
Quadrangle Club, the University of Chi¬ 
cago faculty club. The final session was 
held also at the Quadrangle Club. 

URGES NEWSPAPER MAN FOR CENSOR. 

The question of censorship was again 
taken up at the last session, and a com¬ 
mittee consisting of Dr. Talcott Wil¬ 
liams, director of the School of Journal¬ 
ism at Columbia University; Walter 
Williams, dean of the Missouri School of 
Journalism, and Dr. Scott, of the Uni¬ 
versity of Michigan, introduced resolu¬ 
tions addre.s.sed to President Wilson, 
Secretary of the War Baker, and Secre¬ 
tary of the Navy Daniels, asking that a 
newspaper man of national reputation, 
rather than a military censor, be ap¬ 
pointed censor. The resolutions were 
adopted. 

The following officers were elected for 
the coming year; President, Dr. Fred 
Newton Scott, of the University of 
Michigan; vice-president, J. S. Smith, 
of Marquette University, Milwaukee; 
secretary-treasurer, Carl H. Getz, of the 
Ohio State University, Columbus; mem¬ 
bers of the executive committee. Grant 
Milnor Hyde, of the University of Wis¬ 
consin, and H. F. Harrington, of the 

University of Illinois. 
The Association will hold its next 

meeting during the Christmas holidays 
this year at Milwaukee ^ 

Friday night members of the Associa¬ 
tion inspected the Chicago Tribune 

plant. 
During the conference men and wo¬ 

men engaged in college publicity work 
organized the American Association of 
College News Editors. T. T. Franken- 
berg, of Columbus, O., who is publicity 
counsellor for the Western College for 
Women, Oxford, O., president; E. W. 
Smith, of Leland Stanford Junior Uni- 
ver.sity, vice-president, and Bernard So¬ 
lid, of Purdue University, .secretary- 
treasurer. This new organization, which 

is es.sentially a division of the American 
A.ssociation of Teachers of Journalism, 
will meet again in Milwaukee. 

The As.sociation of American Schools 
and Departments of Journalism, which 
was organized during the conference, 
will hold its annual meeting during the 
Christmas holidays this year at the Uni¬ 
versity of Wisconsin. 

Journalism Week In Missouri 

The 1917 Journalism Week of the 
School of Journalism of the University 
of Mi.ssouri, is to be held at Columbia, 
Mo. May 7 to 11. During the week, 
meetings of the Missouri Press Associa¬ 
tion, the Intercollegiate Press Associa¬ 
tion, the Association of Afternoon Dailies 
and of other press associations will be 

held.. 

SCHOOLS OF JOURNALISM 
FORM NEW ORGANIZATION 

First Steps Toward Preliminary Stand¬ 

ardization of Instruction in Journalism 

Taken When Representatives of Ten 

Universities Organize Separate Organ¬ 

ization. 

Schools and departments of journal- 
i.sm in colleges and universities which 
wish to become members of the Asso¬ 
ciation of American Schools and Depart¬ 
ments of Journalism, which was organ¬ 
ized in Chicago Thursday, must meet 
certain definite requirements according 
to the constitution adopted by the or¬ 
ganization. 

First of all, journali.sm must be organ¬ 
ized as a school or department, and 
there must be at least two men with the 
lank of at least an instructor, giving 
full time to journalism. The education 
in preparation for journalism must con¬ 
sist of at least a four-year course, of 
which at least two years must be spent 
in residence. The majority of the stu¬ 
dents enrolled in the school or depart¬ 
ment must be regular candidates for the 
bachelor’s or master’s degree. 

The constitution of the new Associa¬ 
tion also provides that each school or 
department before becoming a member 
of the organization, must offer at least 
twenty-four hours of journalism, of 
which six must be devoted to reporting 
four to copy-editing, two to the history 
and principles of journalism, and two to 
either editorial writing or feature writ¬ 
ing. It is also required that the instruc¬ 
tion in the professional courses include 
lalioratory work of a practical kind, 
done under the immediate direction of 
instructors in journalism. The Associa¬ 
tion adopted a resolution that this lab¬ 
oratory work include publication of as¬ 
signed work. This was not made a part 
of the basic law of the organization, but 
was adopted merely in the form of a 
resolution. 

The charter members of the Associa¬ 
tion were represented as follows: Uni¬ 
versity of Missouri by Dean Walter 
Williams and Frank L. Martin; the Uni¬ 
versities of Washington, Oregon, and 
Montana, by Ralph Casey, of the Uni¬ 
versity of Montana; the University of 
Texas by Walter Williams; Columbia 
University by Dr. Talcott Williams; In¬ 
diana University by J. W. Piercy; Uni¬ 
versity of Kansas by L. N. Flint and W. 
B. Brown; University of Wisconsin by 
Willard G. Bleyer and G. M. Hyde, and 
the Ohio State University by Carl H. 
Getz. 

Praises Country Field 

In an address delivered before the 
women of Louisiana State University 
at the time of a recent vocational-guid¬ 
ance week, Hugh Mercer Blain, profes¬ 

sor of Engli.sh and director of the Loui¬ 
siana department of journali.sm, de¬ 
clared that the real opportunity tor wo¬ 
men who contemplated ^ new.spaper ca¬ 
reer was in the country field. Profe.ssor 
Blain .said that the opportunities for 
women in city newspaper work were 
limited, but that there was no limit to 
the genuine opportunities in country 
newspaper woik for the woman of abil¬ 
ity who was willing to work. 

Walter Mattison, assistant city attor¬ 
ney of Milwaukee and for eleven years 
a newspaper man, recently addre.ssed 
the .students of journalism at Marquette 
University, Milwaukee, on “The Law 
of label.” 

Every man ought to be doing some' 
thing more than making a living. 
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The evening paper is the NEWS paper. Eighty- 

five per cent, of the day’s news breaks for evening 

papers. There is but one news service in America 

that is 100% interested in covering 100% of the 

day’s news for evening papers and that has no interest 

in morning editions. It is 

THE UNITED PRESS 

A press association cannot serve two masters—one 

day and one night—and serve both well. Through 

serving one, and that one well, the United Press has 

become the world’s largest and greatest evening news 

service with a clientele today of 

728 
Newspapers 

All the news in time to print—TO-DAY 
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DINNER OF SPHINX CLUB MARKS END OF 
SEASON OF BRILLIANT ENTERTAINMENTS 

Ban(|uet in Grand Ball Room of Waldorf-Astoria Featured by Notable 

Addresses by Hon. Job Hedges and A.C. Reiley—President Preston 

P. Lynn and Other Officers Unanimously Re-elected — 

Treasurer Huntsman Presented with Mystic Ring. 

APRKTTY little Incident of the 

one hundred and fifty-second din¬ 
ner of the Sphinx Club, on Wed¬ 

nesday evenlnR. In the Grand Ball Room 
of the Waldorf-Astoria, aside from the 

minstrel show, the plft to R- F- B. 
Huntsman, the slnglnp of Mr. Gilroy, 
the reflection of the officers and execu¬ 
tive committee, and the chorus singing 
of E. D. Gibbs's composition “Our Own 
lAnd—the U. S. A.,” was the fine spirit 
of appreciation manifest by the din¬ 
ers for the manly qualities and .ster- 
Ung worth of President Preston P. 
Bynn, and Oscar Tschirky; and of 
what is .still more important. appre<ia- 

tion of their MOTHERS. 
Mrs. T.schirky was present in one of 

the first tier boxes, and when Job 
Hedges told the diners that she had 
reached the age of 82, she was given 

an ovation. 
Preston P. Lynn, genea^ manager of 

the John Wanamaker store, and men¬ 
tioned prominently as the prospective 
mayoralty candidate of the Business 
Men's l^eague; who, for the past two 
years has guided the club through the 
most successful years in its history, 

reelected Pa'esident for a third 
term. This is the first time in fifteen 
years that such an honor has been 
confened ui>on a Sphinx Club Presi- 

dant. ^ ^ 
Edmund L). Gibbs was reelected secre¬ 

tary and K. K. R. Huntsman was re¬ 
elected treasurer for the eighth con- 
aecutive year. The secretary's report 
showed an increase in membership of 

about thirty during the year. The trea¬ 
surer’s report .showed a cash balance of 
about $1,000 with all hills paid. 

The executive committee Includes W. 
R. Hotchkln, .Tames O’Flaherty, Clark - 
.son Cowl. Samuel Moffltt, George Eth¬ 
ridge. Corbett McCarthy, and Inidwlg 
Nis5»en. 

SPHINX RINO FOR HHNTSMAN. 

One of the big surprises of the feast 
of good things provided by the commit¬ 
tee on arrangements was the presenta¬ 
tion to Robert F. R. Hunt.sman, adver- 
ti.sing manager of the Brooklyn Stan- 
dard-t^nion, treasurer of the club, of a 
.special hand-carved Sphinx ring, carved 
in 18-karat green gold, a sphinx mount¬ 
ed on a platform of platinum, with a back¬ 
ground of three carved pyramid.s, on 
each .side, al.so of platinum, in the cen¬ 
tre of which was a green tourmaline 
in which were cut the initials, Jt. F. R. H. 
The pre.sentation was made by H. H. 
Good, of Carter'.s. 

Mr. Gibbs was interlocutor of the min¬ 
strel show, the finals being his own copy¬ 
righted conii>o.sition, for which he had 
written words and mu.sic. It was sung 
by the chorus o.f sixty voices, and the 
words were thrown upon a screen al¬ 
ternately with the American flag, so 
that the diners had the impulse to sing 
and to cheer. 

The words are: 
orit OWN ut.M)—tiik'u. s. a. 

<;<>I>!rrlglit, K. n. (;U>b«. 

I'lu.re'll a IhihI wlieiV! tlie InrtSi of triitli Is 
burulng. 

, YIiok'h ■ laud tbat'a tti« bouia ot liberty. 

n'licrp’* a land where oiir thonghta are ever 
turning, 

It's the land of the hrave and free. 
There'll a land that true hearts are ever 

era Ting, 

Tliere’a a land that grows fairer evi'ry da.i. 
Tliiiv’s a land where the Stars and Strljies 

are waving. 

If.s our own land—Ithe U. S. j. ’. 

The guests of honor were the Presi¬ 
dents of these constructive agencies in 
advertising: A.ssociation of National 
Advertisers. A.ssociation of Advertising 
Agents of New York City, Six Point 
League, Pilgrim Publicity Association 
of Boston, New York A/lvertising Club, 
Poor Richard Club of Philadelphia, 
and The Editor and Publisher. Messrs. 
Alan C. Reiley, Collin Armstrong, J. 
P. McKinney, Roy Atkinson, Harry 
Tipper, Rowe Stewart, and James W. 
Brown. 

The speakers were Alan C. Reiley 
and Job E. ITedges. Mr. Lynn was 
toastmaster. 

MR. REILEY’S address. 

Mr. Relley’s theme was “Putflic 
Opinion on the Relation of .\dverti.sing 
to Prices." He said in part: 

"’riie eld su.vlug that 'sIiiHSiHikprs' children 
!i'w:i.\.i Bci harcfoiit' Iws a aias'lal apidhailimi to 
advertlHiiig men. While we have labored to 
develop advertising as an instituttou until it 

has lieronie one of the greatest sales and mar¬ 
keting forces of modern times, we have done 
little to idiK’ate the pitldic on the ‘ri«»on wtiy' 
of this Institution. While we have made bun- 
ilreds and even thousands of commodities favor- 
alily known to tlie public through advertising, 
we have done little to make favorably known 
to the public the institution of advertising itself. 

“I eonfiais that until a few months ago, I 
was Just as somnolent on this subject as the 
average advertising man was and is—and for 
the same reason. 1 continued to see all aronnd 
me the nmliminlshed snccesa of advertising cam¬ 
paigns, and it was hard to realize that the 
erronimns lieliefs on this subject, widespread as 
they are, would ever assume a phase which 
might constitute a real menace to advertising 
and advertising luterests. 

MENACING LEGISLATION. 

“The thing which finally awoke me from my 

contented slnmhers was a mere symptom of the 
cause. It was recent legislation. State and 
national, present and proposed, affecting adver¬ 
tising Intereets. Do we appreciate as we 

should, the significance of the fact that during 
the last rongr(.ss it was seriously proposed to 
revise the second-class postal rates on a basis 
which would discriminate against those pub- 
Iloatlon.s oarryiiw a major quantity of adver¬ 

tising? It was even proposed to tax adverttstnf. 

Such a measure would not only be vlcions, but 
stupid. It would not he a revenue producer, 
but a revenue reducer. It would be as aenslble 
to tax the seed with which the farmer plants 
Ms soil a.s It would tie to tnx any means what¬ 
ever by which and through which taxable values 
are created. 

“But it Is not the possibility of the passage 
of such laws that need trouble us. Before anch 
wlwiird iiriiisisltlons ever reacheil the lawmaking 
stage, the lawmakers will be certain to zigzag 
back to sanity and common-senae. It la not 

these propositions In themaelvea; it la pnbllc 
opinion which may Inrk behind them, which is 
for UB to consider. 

“Why Is It that these erroneous ideal on the 
subject of advertising, long chronic, have ind- 

(lenly become acute? The reason, aa I gee it. Is 
the recent enormous rise in the cost of living. 
The pnbllc feels this Increased cost, feela It 
acutely. And naturally, holding the views they 
do, ilH'lr tendency Is to hold advertising roepon- 
sihV as one of the ranees of It. .And the 
Job of educating them out of these erroneous 
views, the Job of making them nnderstand the 
real function of advertising, and how it operates 
III reinli.Ill to iMdllug coet and prlcen, is the 
task which we advertising men must assume. 

“This, gentlemen, explains the pnrpoie of the 
Advertising Promotion Bnrean recently estab¬ 
lished by the Association of National Adver¬ 
tisers. 

“Tlie records of the 260 prominent national 
advertisers who conatltnte the memberablp of 
the A. N. A. afford a mine of Information on 
this subject which is not available from any 
other source. 

“I would like to say a few words in closing 
as to what the data already collected by the 

Association of National Advertlsera has proved 
and demonstrated. It baa proved that the almost 
universal rise in prices has bad only one notable 
exception—that of the prominent natitmally ad- 
rertLsi.d proilucti. It has proved tliat among all 
the exarnides of economic waste which surround 
us tn-ilay, there la one conspicuous exception— 

iContinued on page 24) 
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''OLD GLORY LOAN” IS 
PROPOSED BY AD MEN 

National Advertising Advisory Board 

Suggests Plan for Selling Five Billion 

Bond Issue Through Spending a Mil¬ 

lion for Advertising During "Old Glory 

Week”—Will Stimulate Patriotism. 

With a proposition to the national 
Government to save it $25,000,000 on the 
proposed $5,000,000,000 loan flotation, 
through an expenditure of $1,000,000 
through the newspapers, the National 
Advertising Advi.sory Board started its 
work for the Government at a two-day 
session held in Chicago this week. In 
addition to the saving in money to be 
effected, the Board also suggests the 
floating of the big loan in one week’s 
time, designating that week as "Old 
Glory Week” and “thus stimulating pa¬ 
triotism as it never was stimulated be¬ 
fore.” 

The members of the Board, and those 

who acted in an advisory capacity 
at the meeting, were: Herbert S. 
Houston, William H. Uankin, Major K. 
E. Critchfleld, Harry W Ford, Mac'Mar- 
tin and Louis Bruch, S. DeWitt Clough, 
Hopewell L. Rogers, James Keelcy, C. 
H. Stoddart, R. T. Stanton, A. F, Con¬ 
nelly, Earl E. Rowe, Chailes Daniel 
Frey, James O’Shaughnessey, D. E. 
Towne, Thomas M. Ball, Wilbur D. Nes- 
bit, and M. W. Cresap. This body met 
for two days and went into the matter 
of floating the loan thoroughly, .^.'i a 
result of their consultation they de¬ 
cided to recommend to the authorities 
that the loan be put out at a per cent., 
instead of as at first propo.sed; 
that it be floated during one week to be 
known as “Old Glory Week,” and that 
the loan be known as an “Old Glory 
Loan.” The saving of the % per cent, 
per year on the loan would result in a 
saving to 'the Government of a total of 
$25,000,000 in interest, .and the proper 
enthusiasm could be worked up through 
the “Old Glory Week.' by means of ad¬ 
vertisements in the newspapers, at a 
cost not to exceed $1,000,000. 

A MEItCHANDISINO PROPOSITION. 

Wilbur D. Nesbit, one of those in at¬ 
tendance at the confert’nce, speaking of 
it to a representative of The Editor and 

Fitbi.isher, says: “This is a merchan¬ 
dising proposition pure .and simple, 
wherein we propose, by the expenditure 
of $1,000,000, to save to,the Government 
$25,000,000, through one continuous 
week of patriotic meetings all over the 
country. This would stimulate patriot¬ 

ism as nothing else would. We are in a 
position now to differentiate lx.tween the 
business of patriotism and the patriot¬ 
ism of business. It is the duty of the 
Government to help every business man 
to be successful, as Harry Ford, of the 
Saxon Company, says; because, through 
the successful business man comes the 
sinews of the country. America to-day 
is the kitchen and the work.shop of the 
world. It is supplying everything to 
the entire world, and ‘everything’ nuans 
money, munitions, food, clothing, etc. 
We are the producing centre of the 
world, and, as a result, our markets are 
in a very healthy condition. Confer¬ 
ences will be held in New York this 
week and will be continue.l with the 
national authorities at Washington next 
week. 

“Of the $1,000,000 we propose to be 
spent in advertising,” Mr. Nesbit con¬ 
cluded, “over 56 per cent, will go to the 
newspapers.” 

At the conclusion of the session, a 
telegram w:;s sent to Sacretary McAdoo 
at Washington, stating the proposition 

for “Old Glory Week,” and saying, in 
supi)ort of the plan, that “the National 
Board, after thorough conference, i.s 
fully convinced that this loan can be 
floated on a 3 per cent, basis threugh 
the use of advertising along the .same 
lines as those followed in the Bonar Law 
victory loan, which saved Great Britain 
1 per cent., or $50,000,000 per year. 
This was accomplished through the eco¬ 
nomic use of advertising. ’The people 
will subscribe through banks and other 
agencies to Old Glory loan at 3 per cent 
instead of per cent., and thus save 
the nation $25,000,000 per year for term 
of loan. 

SEE SUCCESS OP PLA.N. 

“The members of the National Ad¬ 
vertising Advisory Board invest mil¬ 
lions annually in advertising to secure 
economic distribution of merchandise, 
and they unite in giving it as their de¬ 
liberate judgment that a cost of not to 
exceed $1,000,000 for paid advertising 
this loan can be fully subscribed; in 
fact, oversubscribed. This should be 
done in connection with “Old Glory 
Week,” wliich can be made the greatest 
patriotic demonstration ever seen in the 
United States, and stir the nation to 
such sacrifices as you so forcibly de¬ 
scribed when we were in conference 
with you at Wa.shington. Every adver¬ 
tising club, every other club, every 
church, every lodge, every labor organ¬ 
ization, every manufacturer.s’ and agri¬ 
cultural association, as well as cham¬ 
bers of commerce, will be called upon to 
make this our greatest patriotic demon¬ 
stration for the support of the Pre.sl- 
dent and the United States Government. 

“In 1862 Jay Cooke used advertising 
extensively to place $500,000,000 of 
bonds at 5 per cent., and he did it suc¬ 
cessfully. The efliciency and economy 
of advertising has again bee.a confirmed 
by the recent ‘victory loan.’ This proved 
conclusively, in our judgment, that 
your $5,000,000,000 loan can be floated to 
millions of people through advertising 
at from one-half to 1 per cent, less in¬ 
terest than without advertising. At five 
day.s’ notice from you we will deliver 
advertisements and complete plan for 
the successful handling of this ’Old 
Glory Loan’ in connection with ‘Old 

Glory Week.’ 

' WILL EDUCATE COUNTRY. 

“In addition to successfully floating 
the loan, this tremendous national pa¬ 
triotic week will educate the country as 
to why we are at war, thus mobilizing 
enthusia.sm for national defence and ag¬ 
gressive action abroad. This will at 
once result in increasing enlistment for 
army and navy and strengthening the 

nation in every way. We confidently 
promi.se vigorous support of the press 
and of every organization listed above 
in making success of ‘Old Glory Loan’ 

and ‘Old Glory Week.’ ” 

Boston Papers on Guard 

Boston, April 10.—The various Bos- 
tion newspaper offices are carefully 
guarded again.st. attack by people hos¬ 
tile to the United States. At the Herald 
office, especially elaborate precautions 
have been taken, as the presses in the 
basement are exposed to the view of 
pas.sers-by on Avery Street. Steel nets 
protect the windows, and to gain admis¬ 
sion to the building a pass is necessary, 
signed by Editor Robert Lincoln O’Brien. 
The doors of the Post Building are kept 
locked, .and various precautions are be¬ 
ing taken by other newspapers of the 

city. 

“A laugh is worth a hundred groans 
in any market.” 

Up-to-Date Facts About the 

Newly Awakened South 

People think about the 
South as a big, bounti¬ 
ful farm. And it is. Its 

farm products in 1916 amount¬ 
ed to the stupendous and un¬ 
precedented sum of $4,650,- 
000,000. But, besides— 

The South is a vast store¬ 
house of precious minerals—a 
mammoth stretch of valuable 
forests—a maze of interlock¬ 
ing bays, lakes, rivers and 
gulfs swarming with millions 
of fish, oysters and clams. The 
South is an empire of live, 
thriving towns, full of big fac¬ 
tories and mills, working full 
time and overtime manufact¬ 
uring products valued at over 
$3,690,000,000 annually; with 
important ports that exported 
$1,137,891,807 worth of mer¬ 
chandise in 1916—nearly half 
the entire export output from 
New York, one of the great 
ports of the world. The South 
is the home of 35,000,000 
liappy people, a large portion 
of whom are classed as well- 
to-do, if not wealthy, and roll¬ 
ing in prosperity to an extent 
they have never enjoyed be¬ 
fore. 

Conservative estimates based 
on accurate statistics show 
that the South is adding annu¬ 
ally OVER TEN BILLION 
DOLLARS to the wealth of 
the Nation in its 'production 
of lumber, coal, iron and other 
minerals, marble, granite, fer¬ 
tilizers, petroleum, sulphur, 
diamonds, and the output of 
its factories, streams, farms, 
market gardens and fruit 
orchards and groves. 

Five years ago cotton was 
the Southern man’s bread and 
meat, his necessities. Today 
cotton is his automobile, his 
luxuries. Cotton is still an all- 

important crop, but the South’s 
cotton for 1916 was only about 
one-third the value of South¬ 
ern crops. The Southern 
planter is rapidly learning that 
it pays him to diversify his 
crops. 

The South today is Amer¬ 
ica’s best publicity field for ex¬ 
ploiting special brand or trade¬ 
marked merchandise for per¬ 
sonal or domestic use—foods, 
household goods, farming im¬ 
plements, garden tools, hard¬ 
ware, motor boats, motor cars, 
motor trucks, musical instru¬ 
ments, heating systems, paints, 
proprietary preparations, etc. 
The Southerner needs all these 
things and buys them liberally 
in response to a well-directed 
advertising effort. 

The most effective way to 
reach the Southern people is 
thru their daily newspapers, 
which circulate almost ex¬ 
clusively among the buying 
element and which enjoy the 
Southerner’s confidence to an 
extent that cannot be claimed 
by any other class of periodi¬ 
cals published. Being strictly 
local in their respective fields, 
there is no waste or duplica¬ 
tion of circulation. News 
stand sales are meagre. Nearly 
every copy goes right into the 
home of some family that may 
be listed as a purchasing pos¬ 
sibility. It is certainly the gilt- 
edged circulation of Dixieland. 

If you are interested, Mr. 
Manufacturer, in knowing how 
your proposition would “take” 
in the Southern field, write to 
some of the newspapers listed 
below. ■ All of them are mem¬ 
bers of the Southern News¬ 
paper Publishers’ Association. 
Any of them will give you sug¬ 
gestions as to sales possibilities 
in their respective sections. 

ALABAMA 

BlrmiUKliaiii Age Ilernld 
Ririningliam l.(!(1ger 
Illniiingham News 
Ga.Isclen Journal 
Mnlille Uogister 
.Montgoiiier.v AUvertlsor 
.Montgiimery Journal 

ARKANSAS 
Little Rnrk Arkansas 

Iieiiioerat 

FLORIDA 
Jaeksonville Florida Times 

Union 

GEORGIA 

Albany Herald 
Atlanta Constitution 
Atlanta Georgian American 
.Atlanta Journal 
.Augusta Chronlele 
Augusta Herald 

GEORGIA (Cont.) 

-Afacon News 
■Macon Telegraph 
Savannah Morning News 
AVayeross Journal-Herald 

KENTICKY 

I/niisvIlle Courier-Journal 
laniisville Herald 
Louisville Times 

XORTH CAROLI.\A 

Asheville Citizen 
Charlotte News 4 

Evening Chronicle 
Cliarlotte Observer 
Greenslioro Dally News 
italeigh 'rimes 
Wilmington Dispatch 
Winston-Salem Twin City 

.Sentinel 

SOUTH C.4ROLIXA 
Anderson Daily Mail 
Charleston Evening Post 
Columbia Record 
Columbia State 
Greenville News 
Spartanburg Herald 

TENNESSEE 
Chattanooga News 
Chattanooga Times 
Knoxville Journal 4 

Tribune 
Knoxville Sentinel 
Memphis Commercial 

Appeal 
Nashville Banner 
Nashville Tennessean 4 

American 

TEXAS 
Galveston News 

A'IRGINIA 
Lynelduirg News 
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An Exhibit demonstrating? the principles, advantages, and 
economies of the All-Slug System of Composition, including 
a showing of Multiple-Magazine Linotypes and the Ludlow 
Typograph, and the latest labor-saving Linotype accessories, 
will be made in the East Room of the Waldorf-Astoria Hotel 
during the Convention of the American Newspaper Publish¬ 
ers Association 

April 23 to 27, 1917 

Pul)li.sli(‘rs and their representatives attending the Convention 
will find in this exhibit a valuable means of measure¬ 

ment and comparison with which to estimate 
their present or future needs 

A CORDIAL WELCOME AWAITS YOU 



i 

FOR APRIL 14, 1917 

LINOTYPE 0 TRADE 

We want to acquaint all who attend the A. N. P. A. Con¬ 

vention with the skill and accuracy employed to make the 

Linotype ‘ ‘the machine that lasts. 

An invitation is therefore extended to any. ^i^roup or indi¬ 

vidual who will honor us by accepting? it, to visit the works 

of the Mer^^enthaler Linotype Company in Brooklyn. 

Register at Linotype Headquarters in the East Room, 

and arrange for conveyance to the plant and for proper guid¬ 

ance through it. 

LINOTYPE COME AND 
SEE THE 

IN THE 
MAKINC 

Mergenthaler Linotype Company 
TRIBUNE BUILDING, NEW YORK 

!li 
ni 

■ 
■ ^ 
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:C 
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PUBLISHER LAFAYETTE YOUNG, JR., TELLS 
HOW HE FIGHTS FREE PUBLICITY 

Says That Elimination of Press Agent Stuff from the Columns of His 

Paper Has Not Been an Easy Task and Has Cost Some Good Ad¬ 

vertising, Mostly from Automobile Concerns—To Offset This 

the Capital Has Gained In Standing and In Self-Respect. 

Hy l-AKAy^nTE Young, jr., 

MxiiAfC''''. Des Moines Capital. 

The HtJverti.siriK nianaRor of the larg¬ 

est life in.suranee company in De.s 

•Moines ret^tmtly sent the I>?s Moines 

t'apital a half-F)age advertisement of 

their annual statement, and with it a 

reciue.st for a half-column free reading 

notice. The half-page advertisement 

was not to be run unle.ss the free read¬ 

ing notice was al.so run. The De.s Moines 

t'apital refu.sed the free reading notice, 

:ind the half-pttge advertisement was 

withheld. 

In .Vugust, the Des Moines Capi¬ 

tal cut out the press agent forever. The 

alM>ve experience is (grpical of the ex- 

IK-riences which the Capital has had 

since that time, and that any other 

newspaiH'r will have which eliminates 

the press agent. The alatve experience 

Is the biggest rea-son for the elimination 

of fre<. publicity. 1 cannot conceive how 

.iny pultlisher can maintain his self- 

re.s|>ect. or how he can have the re- 

siM-ct of readers and the public, when 

advertisers can dictate what shall go 

inui the new.spaper in conjunction with 

advertising campaign.s. 

rrevious to last August, the Des 

Moines Capital was giving away thou- 

.sunds of dollars' worth of free publici¬ 

ty annually. I*ractically all advertisers 

who sought free publicity were receiving 

it in a greater or less degree. Those 

who .sent their advertising in with the 

threat. “Crint this or don’t run the paid 

ativertising." received the greater quan¬ 

tity of free publicity. 

The rpasons why the Capitai elim¬ 

inated the press agent may be summar¬ 

ized as follows: It is absolutely unfair 

to run press agent matter for one ad¬ 

vertiser and not run it for another. The 

great mass of jiress agent material has 

little value to the advertiser or to the 

reader. It has little value to the ad- 

vcrti.s*-r U'cause it is usually carelessly 

writte n e»n uninteresting topics. It has 

little value tee the reader leecau.se in most 

e u.se s he- eles-s not read it. Of course, the 

pre-ss age nt use-s U|» gooei white Jiaper, 

and crowds out legitimate new.s. 

Kvery eme re-e-eegnizes the grt-ed with 

wlueh the automoliile indu.stry has 

seeiight fre-e space, anel yet the largest 

lea al re-tail aeivertise-r of the Des Moines 

e'epit'I, in iyi6, iKjught more .space in 

the Capital than all of the automobile 

ele-alers and acce.s.sory dealers combined 

Iseught in the Capital during the same 

pe-rie»d. -And yet this large retailer re- 

e-e-:ve-ei neit etne line of free publicity: nor 

eliel he se-e-k it. 

IA)ST SO.Mt; ArTO.MOIiII>E APS. 

lil t, what have Is-e-n the results of the 

<';p til’s iHjlity’? The Capital has lo.st 

a fi w pi<-ces of i.solated copy, as indi- 

ci-t<d by the insurance incident related 

; Im)\<-. but in the main the loss of copy 

h s iM-en entirely from the local auto- 

mobiie dealers. In ju.stft-e to the auto¬ 

moliile liealers it perhaps must be said 

that the Capital was partly to blame for 

this loss of liusiness. Our friends in the 

i.utomoliile business tell us they objected 

to the way we announced our policy, 

and the way we reiterated our policy to 

«iur renders, and not to the policy / it- 

s«lf; and that we so per.si.stently named 

tlie atitomoiiile dealers as offenders and 

st-ekers of free publicity as to make 

thent the goat. There is some justice 

in their claim. Nevertheless, if they 

.should liuy new.spaper space on its ad- 

verti.sing productivity, they have no 

grounds for complaint. If any news- 

imper eliminates the press agent, that 

newspaiver must inform its subscribers 

of the fact, and keep informing them. 

newspaper mu.st let the reader know 

he is receiving a better new.spaper than 

those competitors which regularly fall 

for press agent material. With relation 

to local automobile copy our competitors 

were very as.siduous in fanning the 

bn-ezes of jirejudice against our efforts, 

and turned on unusual .streams of free 

.stuff on their own part. 

OutMde of the automobile field the 

Capital has suffered little lo.ss of busi- 

ne.s,s, has gained a tremendous amount 

of sj/ace for new.s, and certainly must 

have received incre.ased respect from the 

reader. Al.so, the ('apital has attained 

a greater self-respect, and feels that tills 

newsiiaper is owned and conducted by 

its tuiblisher, and not by its advertisers. 

The Capital has received innumerable 

compliments on its policy, and the big¬ 

gest regular adverti.sers in Des Moines 

have endorsed the policy unqualifiedly. 

ELI .MlNATION BRINGS TROUBLES. 

From an editorial .standpoint, the 

elimination of the press agent brings 

considerable difficulty. Every one rec¬ 

ognises that there is a tremendous in- 

tere.st in moving-picture shows and the¬ 

atricals. How far shall a newspaper go 

in giving notice to the.se attractions? 

The Capital does not accept press agent 

material from movies, nor from theatri¬ 

cal managers, but does assign its own 

staff memlx!rs to the handling of these 

amusement enterprises, and gives such 

material as we believe will be of interest 

to reader.s. And there will be quite a 

few incidents in a year's time presented 

to the managing editor in which it will 

lie difficult to decide as to what shall lie 

done. The Capital attempts to decide all 

of these cases on their merits, has no 

intention of leaving out the legitimate 

new.s of the theatre or the new.s of the 

automobile world. The t'apital handled 

the news of the recent auto show in the 

.s;ime news way that it regularly handles 

the State fair. 

Tho.se who are acquainted with the 

adverti.sing and the newspaper business¬ 

es, of course, understand generally what 

constitutes press agent matter, and it 

is this that the Capital has attempted 

to eliminate. We do believe that readers 

when once educated to the fact that the 

newsiiaiK-r plai-es a high value upon its 

space and its material, and does not 

give it away, will have a very much 

higher resjiect for such publications. We 

do not believe a new.spaper can buy ad¬ 

vertising with the bait of free publicity 

in those quarters where the advertisers 

are .sound .students of publications. Giv¬ 

ing away space is destructive of news¬ 

paper value, without very much gained 

in the way of increased business. Strong 

newspapers in every field will win on 

their merits. The great fear possesses 

the average newspaper man that to 

eliminate the press agent means a loss 

of bu.siness. We believe it means a 

temporary loss of business, but a very 

big permanent gain in advertising value 

and advertising patronage. 

FOUND PUBLIC SERVICE 
FOR INVESTMENT NEWS 

Trumbull White and Frank Parker 

Stockbridge, With Corps of Train id 

A.ssistants, Establish Syndicate to Meet 

Demand for Certain Kinds of Financial 

Information. 

Trumbull White, formerly managing 

editor of Everliody’s Magazine, and 

Frank Parker Stockbridge, formerly 

managing editor of the New York Eve¬ 

ning Mail, have established Investors 

Public Service, Inc., with headquarters 

at 149 Hroadway, New York. A.ssociated 

with them is a staff of experienced 

writers and collectors of financial news 

and information. 

The service has been created especially 

to fit the broadened interest on the part 

of the lay public in financial affairs 

and to make it readly possible for any 

newspaper, small or large, in any sec¬ 

tion of the country, to furnish, at a cost 

commensurate with the value of the 

.service to itself, special features on 

business subjects and prompt respon.ses 

to any inquiries relating to financial 

and commercial matters. As the public 

has been turning more and more to the 

newspapers as sources and mediums for 

such Information, it is felt that the new 

service will definitely solve a modern 

newspaper problem. 

The fact that this service will be 

available to newspapers even of the 

most moderate resources, plus the ex¬ 

perience and record of its beads and 

general staff, is considered as a virtual 

guarantee of its popularity. 

.Mr. Stockbridge, vice-pre.sident and 

general mahager of Investors Public 

Service, points out that the service 

will enable newspapers not only to take 

advantage of an unquestioned medium 

for increasing circulation and advertis¬ 

ing, but also to assist effectively in 

guarding the public against the army 

of those who, through crooked specu- 

If’the press-agent was a producer of 

busine.ss and a producer of readers, the 

Curtis Publishing Company, and pub¬ 

lications like Successful Farming and 

the Philadelphia Farm Journal, would 

make room for him. There is no more 

reason for newspapers giving away free 

.siiace than there is for Mr. Curtis giving 

a reader for every double-page spread in 

the Saturday Evening Post. And the 

ridiculoiLsness of the pre.ss agent matter 

is readily st-en when that suggestion is 

made. 

While the elimination of the press 

agent is definitely an individual prob¬ 

lem for each publication, it is most im- 

Iiortant to newspapers in the aggregate, 

and Mr. W. A. Thomson, director of the 

Hureau of Advertising of the A. N. P. A., 

gives it as his definite conclusion, after 

several years of service as manager of 

the Bureau, that free publicity is the 

one thing that stands between news¬ 

papers and more advertising. 

The Des Moines Capital does not at¬ 

tach any specific blame to advertising 

agents and advertisers who seek free 

publicity. Most newspapers give it. Ad¬ 

vertising agents are compelled to seek it 

in self-defence. The party that is to 

blame is the newspaper that is sucker 

enough to give it. 

We very much hope that the forth¬ 

coming convention of the A. N. P. A. 

will have a full debate and an "ex¬ 

perience” meeting that will bring con¬ 

verts to the cause of the elimination of 

the press agent! This is certainly the 

reformation period in newspaper offices, 

and the biggest advance that could be 

made in the year 1917 would be a suc¬ 

cessful offen.sive against the press agent. 

lative venture.s, are preying upon thou- 

siinds at a time when funds seeking 

investment are in larger amount than 

ever before. 

WILL PROTECT THE PUBLIC 

‘Tfive.stors Public Service," said Mr. 

Stockbridge, “has only one end to serve, 

and that is the education of the public 

along wi.se and intelligent Investment 

lines, and the protection of the unwary 

against fraud and reckless speculation.” 

Not an inconsiderable part of the duty 

of newsi>apers during the period of the 

war, Mr. Stockbridge feels, will lie in 

providing their readers with informa¬ 

tion and advice as to the new bond is- 

.sues, taxes, etc., involved in the war 

financing. Investors’ Public Service will 

present these matters in a way which 

newspapers will find popular among 

their readers and useful in serving the 

purposes of the Government. Of in¬ 

vestment conditions which will make 

the service of special value, Mr. Stock- 

bridge said: 

“There is no cause for apprehension 

of hard times as a result of the war. 

The heaviest financial burden we can 

be called upon to assume is far lighter, 

proportionately, than that of any of 

the Allies. Canada and Japan are en¬ 

joying the highest period of prosper¬ 

ity in their history, just as the United 

States did in and after the Civil War. 

Commodity prices will go up probably 

in many instances above present high 

levels, but wages will also go up, fac¬ 

tory outputs and profits will be increas¬ 

ed, as will railroad earnings, and there 

will be even larger surpluses, looking 

for investment, than at present in the 

hands of every one, from wage-earner 

to capitalist.” 

MEN OF EXPERIENCE. 

Trumbull White is a native of Iowa, 

a graduate of Amherst College, and was 

for a number of years on the staff of 

the Chicago Record, nriost of the time 

as a private correspondent in Europe, 

Asia, Africa, and Latin America. Ho 

was largely responsible for building up 

the Record's foreign news service. When 

the Red Book was established in Chi¬ 

cago Mr. White became its first editor, 

and left there to come to New York as 

editor of Appleton’s Magazine, from 

which he went to the Rldgway Company, 

founding the Adventure Magazine, and 

later becoming managing editor of 

Everybody's. Mr. White is the presi¬ 

dent and principal owner of the Bay 

View Reading Club, of Detroit, publish¬ 

ers of educational magazines and books. 

King.sley Moses, well known as a 

writer of special articles for various 

magazines and newspapers, has joined 

the staff of Investors’ Public Service, 

as has also Klrtland Wilson, who has 

resigned from the position of manag¬ 

ing editor of Daily Financial America. 

Ad Agency Changes 

The Corning Advertising Agency of 

St. Paul has been succeeded by the 

Corning-Firestone Advertising Agency, 

Inc. Leavitt Corning is president and 

treasurer, Allan L. Firestone vice-presi¬ 

dent, and George H. Moeller secretary. 

J. W. G. Curti.s3, C. F. Ryan, and Louis 

Melamed are associated with the new 

agency, and S. R. Thompson has charge 

of the movie department. 

Roastfest Night in Rochester 

Rochester, N. Y., newspaper men will 

enjoy their annual banquet this eve¬ 

ning in the Powers Hotel, when the 

Newswriters’ Club will hold its roast- 

fest. This is an event to which promi¬ 

nent men from all parts of the State 

look forward. Modern Arabian Nights 

will be presented for the edification and 

entertainment of the guests. 
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IMPORTANT 
ANNOUNCEMENT 

undersigned are pleased to announce to Pub- 
lishers and the trade in general, that the matter of 

conflicting patents relating to the so-called Scott “Multi- 
Unit” and the Duplex “Low-Down” construction of 
Rotary Printing Presses, which has been pending for 
some years in the United States Patent Office and the 
Courts, has now been adjusted to their mutual satisfac¬ 
tion, and licenses under their several patents referred to 
below have been exchanged. 

This arrangement enables both the Duplex Printing 
Press Company and Walter Scott & Company to furnish 
publishers with these modern types of newspaper presses. 

Warning 
‘TT/je patents above referred to are: 

Scott Patents • Duplex Patents 

No. 819,813, May 8. 1906 No. 814,510, March 6, 1906 
No. 1,074,699, Oct. 7, 1913 No. 1,139,154, May 11, 1915 

The above patents absolutely control certain styles 
of newspaper press Construction, which can only be law¬ 
fully obtained from either the Duplex Printing Press Co. 
or Walter Scott & Co., and notice is hereby given that 
all rights under these patents will be fully protected 
by the undersigned. 

Walter Scott & Company Duplex Printing Press Co. 
DAVID J. SCOTT, General Manager I. I.. STONE, Chairman of the Board 

PLAINFIELD, N. J. BATTLE CREEK, MICH. 
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TELLS HOW ADVEKTISING 
REDUCES SELLING COST 

Ai>M>rialion of National Advertisers, Inc^ 

Shows Thai Prices Have Been Low¬ 

ered or Quality of Goods Improved 

Through Publicity Campaign Which 

Created Demand. 

The .\.s.<>ueiation of National Advertis- 
er.s. Inc., with headquarters in New York 
city, i.s circulating- some interesting facts 
to show that advertising lowers selling 
co.st. The arguments advanced by the 
AHs<K-iation are these; 

"The rising cost of living is the great 
universal hardship of the present day. 
So great and .so many have these rises 
t>een that few' people stop to realize that 
there have iieen any exceptions to the 
general lule. Mut the fact Is that there 
have IwM-n numerous exceptions, and all 
of these exceptions l>elong to the same 
great class—that of nationally adver¬ 
tised goods. 

"The old idea that the cost of adver- 
ti.sing rai.ses prices dies hard. But the 
business man knows better. He knows 
that selling goods is costly buslnes.s—no 
matter what the goods oi what the sell¬ 
ing methods. And he knows that any¬ 
thing which creates demand on a large 
scale, and thus makes selling easier, is 
liound to reduce selling costs and thus 
helps to reduce prices. 

THE PROOF OF THE Pt’DDINO. 

"But evidence is better than argu¬ 
ment ; facts are better than theories. The 
.\ss(K'iation of National Advertisers, an 
organization of 260 of the leading adver¬ 
tisers of the country, has been at great 
pains to collect the facts. It has se¬ 
cured an immense body of data from its 
members which proves that advertising 
does reduce selling co.sts and thus tends 
to reduce the selling price of advertised 
goods. "The proof of the pudding’ is the 
argument that settles everything. 

"To present all the evidence, in.stance 
by instance, is impossible within these 
limits. A few' representatives cases w'ill 

suffice. 
"The makers of a famous photograph¬ 

ic camera, w'hen they began advertising 
tw'pnty-eight years ago, made one cam¬ 
era which took a 2*4-inch picture and 

which sold at $25. To-day they make 
a far better camera, which sells for $10. 
.\nother, which took a 4x5 picture, sold 
for $60. To-day they sell a far better 
one for $20. And so on through the 

line. 
"A prominent hat manufacturer has. 

by means of advertising, reduced his 
selling cost sev'cn cents per hat. Result; 

the buyer gets a hat of better quality 
at no lncrea.se In price; this despite in¬ 
creased cost of raw material and work¬ 

manship. 
"When the manufacturer of a fam¬ 

ous breakfast food specialty began ad- 
verti.sing. his goods sold at 15 cents a 
l>ackage. To-day the package is 50 per 
cent, larger and the price has been re¬ 
duced to 10 cents. Again advertising 
did It, the same causes producing the 
same results. 

"The producer of another well-known 

food specialty Is selling his goods at 25 
per cent, less to the wholesale grocery 
trade than four years ago. 

WHAT AnVERTlSlNC HAS DONE. 

“Twenty years ago a nationally adver- 
ti.Hed shaving stick was sold in a cheap 
metal leatherette-covered box. To-day a 
stick containing 20 per cent, more soap 
is sold in a handsome nickel box at the 

same price. 
"Then take the most conspicuous ex¬ 

ample of them all—the automobile busi¬ 
ness; and compare tbs $5,000 or $10,000 

cars of ten years ago with the equally 
good cars of to-day, selling for a frac¬ 
tion of the money. 

"And .so on through a long list. In 
every case, the manufacturer either ha.s 
l)een able to low'cr the price or improve 
the quality at no increase in price. 

“How has he done it? By means of 
advertising, which has created demand 
on a larger scale and thus permitted pro¬ 
duction and distribution on a large scale. 
Re.sult—improved manufacturing ef¬ 
ficiency and reduced selling costs. And 
all of this in the face of a steady in- 
crea.se in the cost of labor and raw ma¬ 
terials which, with advertising elimin¬ 
ated, might in many cases have fairly 
doubled the price of goods. 

" ‘A triumph of economical marketing’ 
is the only po.ssible verdict for advertis¬ 
ing in the face of these facts.” 

POSTMASTER GENERAL 
STRIKES AT PREMIUMS 

Premiums or (Commissions Paid to Ob¬ 

tain New Subscriptions Must Not Be 

in Excess of 50 Per Cent., to Be En¬ 

titled to the Cent-a-Pound Postal 

Rate. 

The methods of a publisher in fixing 
the price of his paper or in soliciting 
new subscriptions by the giving of 
premiums, prize.s, or other considera¬ 
tions as an inducement, or by commis¬ 
sions paid to agents, is to be carefully 
scrutinized by the Post Office Depart¬ 
ment in the future. Per.sons whose sub¬ 
scriptions are obtained at a nominal rate 
cannot be included as a part of the 
legitimate list of subscribers required by 
law, according to order No. 189, issued 
by Postmaster-Oeneral Burleson, on 
March 30. Sub.scriptions, the order says, 
are regarded as at a nominal rate when 
obtained in connection with the methods 
or offers affecting a reduction of the 
regular advertised annual subscription 
price, when it is more than 50 per cent, 
of the regularly adverti.sed annual price 
for a single suljscription, whether the 
reduction by a direct discount, or ef¬ 
fected through a rebate, premiu.n offer, 
clubbing arrangement with other pub¬ 
lications, or otherwi.se, and whether the 
full premium is paid at one time or in 
instalments. The actual cost of a pre¬ 
mium given w'ith the sub.scription, to¬ 
gether with the premium-subscription 
offer, mu.st be filed by the publisher 
with the Third Assistant Po.stmaster- 
(leneral, division of clas.siflcation, and in 
determining the value of a premium, not 
only the cost, but the retail value and 
worth, or value represented to the sub¬ 
scriber, will be considered. 

Commissions paid to agents or agen¬ 
cies must not be for more than 50 per 
cent, of the advertised price. 

Publishers w'ho have outstanding sub¬ 
scription offers or other arrangements 
effecting a reduction in the regularly ad¬ 
vertised price, are notified to revise such 
offers at once. No copies of publication 
■sent in fulfilment of subscriptions ob¬ 
tained under such arrangements made 
in the future will be accepted at the 
cent-a-pound rate for postage. They 
W'ill be chargeable with the transient 
second-class rate of one cent for each 
four ounces or fraction. Postmasters 
are required to report all subscription 
offers which contravene the provisions 
of the postal laws and regulations. 

"What we think or what we do, or 
w'hat we believe, is in the end of lit¬ 
tle consequence. The only thing of con¬ 
sequence is what we do." 

When a man quits smoking and then 
slips back, he tries to catch, up again. 

CONVENTION OF TEXAS EDITORS 

Many Vital Topics to Be Discussed at 

Galveston Meeting in June. 

Sam P. Harben, of the Richardson 
(Tex.) Echo, secretary of the Texas 
Press .Association, is making arrange¬ 
ments for the annual convention of the 
Texas editors to be held in Galveston 
June 14, 15, and 16. 

Features of the programme, as ar¬ 
ranged by the special committee and 
announced by Secretary Harben, are; 

"The Publisher, the Advertising Agent 
and the Advertiser,” W. C. D’Arcy, pres¬ 
ident D’Arcy Advertising Agency, St. 
Louis. 

“Is It Good Policy to Give Free Read¬ 
ers in Order to Secure Display Adver¬ 
tising?" Henry Ellis, Herald, Denison. 

’’.Are Special Trade Editions Real 
Trade Boo.sters?” C. C. Watson, Report¬ 
er, .Midland; James Howerton, Herald, 
Hallettsville. 

“Editorial Fearle.s.sne.ss,’’ Will H. 
Mayes, dean. School of Journalism, 
.Austin; Lloyd P. Lochridge, Austin. 

"Does the Typesetting Machine Pay 
in a Small Office,” Harry Koch, Tribune- 
('hief, Quanah; H. F. Schwenker, Stand¬ 
ard, Brady. 

"Should the Country Newspaper 
Withhold Deplorable Local News?” B. 
F. Harigel, Journal, La Grange. 

“Does the High Price of Paper Justify 
the Severance of Exchange Courtesies?” 
Joe J. Taylor, New.s, Dallas; Col. Frank 
P. Holland, Holland’s Magazine, Dallas. 

“Facts About the Paper Situation,’ 
Lee J. Rountree, Commercial, George¬ 
town. 

TURN-OVERS NOW TABOO. 

Toronto Star Makes New Rule Regard¬ 

ing First-Page Articles. 

The Toronto. Star has recently put into 
effect a rule that there shall be no turn¬ 
overs of front-page articles, except in 
special emergencies, when one article 
may he continued over to the second 
page. The change has lieen made in the 
intere.sts of readers of the paper. Dis- 
cu.ssing the matter with a representa¬ 
tive of The Editor and Pi'ui.isher, John 
U. Bone, managing editor of the Star, 

stated that he had had the idea in mind 
for .some time, but had been impelled 
to carry it into effect after reading an 
article on Canadian journali.sm w'ritten 
by ('. F. Hamilton, once a well-known 
new.spaper man, but now in the civil 
.service. 

Mr. Hamilton harl attacked the cus¬ 
tom of indiscriminate continuation of 

articles most vigorou.sly, on the ground 
that it was exasperating to readers of 
newspapers to hav'e to turn Imck and 
forth chasing up the tag-ends of ar¬ 
ticles. He .saw no valid reason for the 
custom. Mr. Bone thought he would see 
if the matter could not be remedied so 
far as the Star was concerned. The 
new rule was put into effect, and so 
far it has worked successfully. 

Poppendeirk Succeeds Park 

John Poppendelck, jr., managing edi¬ 
tor and business manager of the Mil¬ 
waukee Sentinel, has been elected presi¬ 
dent of the Milwaukee Daily Newspaper 
fhiblishers’ Association, to succeed Wil¬ 
liam Park, who has held the office for 
many years. Michael Krutzka, of the 
Kuryer I’ol.ski, was elected vice-pre.si- 
dent, and V. J. Zai.ser, busine.s8 manager 
of the Milwaukee Free Press, was nam¬ 
ed as secretary-treasurer. IMr. Park 
resigned as president following his re¬ 
tirement as half-owner and business 
manager of the Milwaukee Daily News. 

Women and Newspaper Work 

.Addressing 500 young women attend¬ 
ing the vocational conference at the 
University of Minnesota, Miss Helen M. 
Bennett, of the Chicago Intercollegiate 
Breau of Oc'cupations, .said; “Girls, do 
you want to be new.spaper reporters or 
journalists? Then study the art ol 
judicious flattery, especially when deal¬ 
ing with the male sex, if they won’t 
’kick in’ with the material for a news 
story.” 

Miss Bennett advised aspirants for the 
newspaper profession to begin In a small 
town. She impressed the fact that the 
girl reporter’s salary Is small and the 
work arduous. 

The World’s Biggest Flag 

.At noon on April 4, while all San 
Francisco was aw'aiting the formal dec¬ 
laration of war by Congress, the Ex¬ 
aminer added the most spectacular fea¬ 
ture of the enlistment campaign by un¬ 
furling across the junction of Market 
and Third Streets, the largest American 
flag in the world. Participating in the 
ceremony were a company, each of the 
regular army, the navy, the marine 
corp.s, and the National Guard. The 
immense flag is suspended from a ca¬ 
ble, stretched between the twelfth floor 
of the Hearst Building and the roof 
of the Mutual Savings Bank Building. 

A. McKim, Ltd., Reorganized 

The new executive of A. McKim, Lim¬ 
ited, advertising agency of Montreal, To¬ 
ronto, Winnipeg, and London, Eng., has 
been announced. The staff, comprising 
140 employees in four offices in different 
cities, remains the same. The personnel 
of the executive as now organized is J. 
N. McKim, president and treasurer; Mrs. 
Ansom McKim, vice-president; W. B. 
Somerset, general manager; H. E. Steph¬ 
enson, secretary; C. T. Pearce, manager 
at Toronto; Thomas Bell, manager at 
Winnipeg; W. Keeble, manager at Lon¬ 

don, Eng. 

Old Time Printers Elect 

The Old Time Printers’ Association, 
of Chicago, last Sunday elected Peter 
M. Balkan, president, and William A. 

Cahill, vice-president. The following 
directors were chosen; Nels Johnson, 
S. K. Parker, Michael Colbert, Prosper 
D. Finn, William Sleepeck, and Wil¬ 
liam C. Hollister. Charles S. Peterson 
has been appointed chairman of a com¬ 
mittee to represent the Association at 
exercises to be held May 11 In the 
Shepard School, Chicago, In commem¬ 

oration of the sixty-third anniversary 
of the birth of Ottmar Mergenthaler, 
inventor of the linotype. 

Hope Ads Will Find Heirs 

From .Atlanta, Ga., in the hope of find¬ 
ing relatives of Gen. D. C. McCallum, 
Civil War hero on the Union side, a na¬ 
tion-wide campaign of advertising is 
now being conducted, in order that rail¬ 
road securities and other stock worth 
more than $100,000 and papers of his¬ 
torical value may be turned over to the 
proper owners. 

To Help Red Cross Work 

The Buffalo Ad Club has adopted 
resolutions, pledging the support of Its 
meml)ers to President Wilson. At the 
la.st meeting President William P. Good- 
si>eed announced that the directors of 
the organization have decided to pro¬ 
vide two beds for the base hospital be¬ 
ing organized by the Buffalo chapter of 
the American Red CroM Society. 
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A Newspaper Problem Definitely Solved 

Trunihiill White, formerly Managing Editor of Everybody’s Magazine, and Frank 
Parker Stockbridge, formerly Managing Editor of the New York Evening Mail, announce 
Investors’ Public Service, Inc., formed for the purpose of supplying accurate, unbiased 
financial news and information to newspapers throughout the country. 

The position of newspapers as servants of the public has been strikingly emphasized 
in recent years by the increasing demand upon them for specific and expert information 
and advice on investment topics. 

INVESTORS’ PUBLIC SERVICE, Inc., offers a daily and Sunday feature 
serviee that combines interest, reader service and advertising stimulus. One paper in each 
city can obtain this service at a cost based upon actual value to the paper. 

A plan has been worked out whereby tlie newspapers, at practically no cost to tbem- 
selves, can provide information service demanded of them and thus take prompt advantage 
of the business-getting op])ortunities before them. 

There is today more surplus money, among all classes of people, looking for invest¬ 
ment than ever before. One result of this is that a larger and more ferocious horde of 
financial wolves is on the trail of the unwary puhlie than at any time in recent history. 

INVESTORS’ PUBIjIC SERVICE is not connected with any stock brokerage 
bouse or other market interest. It has no interest to serve exeept that of the investing 

])ublic», but is working in close co-operation with banking and business interests that realize 
the growing'tendency to reckless speculation and the dangers that confront the investing 

public. 

DonH let the fact of war frighten you into thinJdng about "Hard Times” We are 
entcrmg on a new era of prosperity, in which the demand for financial advice and informa¬ 
tion will he greater than ever. Canada and Japan are now enjoying the highest prosperity 

in their history, just as the United States did in the Civil War. 

Newspapers using tbis service will be in a position to give patriotic service in laying 
before tbe people tbe facts in regard to tbe new bond issues, taxes and other means of war 

financing. 

Prompt inquiries from publishers are invited 

INVESTORS’ PUBLIC SERVICE, Inc. 

149 BROADWAY, NEW YORK 

Trumbull ^VllITE, 

President 

Frank Parker Stockbridge, 

Vice-Pres. and Gen. Mgr. 
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PROPOSED CENSORSHIP 
BILL READY TO SUBMIT 

Final Draft Said to Meet with Approval 
of Sub-Committee Representing the 

A. N. P. A.—Will Probably Be Intro¬ 
duced in Congress at an Early Date— 

Details of the Bill. 

Washington, April 12.—The proposed 
Censorship bill as finally drafted by the 
several departments interested, and 
which is .said to meet with the approval 
of the sub-committee representing the 
American Newspapes Publishers As¬ 
sociation, and which, in all probability, 
will be introduced in Cong'^ess at an 
early date, reads as follows: 

"Section 1. That when a state of 
war exists, the President may prohibit 
the publication or dissemination of any 
and all information, fact^ rumors, or 
speculations referring to the armed 
forces of the CJovemment, materials, or 
implements of war, or the means and 
measures that may be contemplated for 
the defence of the country, except when 
such publication or dissemination shall 
have Ijeen duly authorized, and he may 
issue .such regulations as may be nec¬ 
essary to render such prohibition effec¬ 
tive. 

"Sec. 2. That after the President shall 
have issued .such regulation.s as author¬ 
ized by Section 1 of this act, it shall 
l)e unlawful for any person or corpora¬ 
tion in his capacity or as such within 
the jurisdiction of the United States, 
to publish or disseminate or cause or 
procure, or willingly or through negli¬ 
gence permit to be published or dissemi¬ 
nated, or to as.sist in the publication or 
di.s.semination of any information, facts, 
rumor.s, or speculations prohibited by 
the terms of the regulations is.sued un¬ 
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der this act, except when such publica¬ 
tion or dissemination shall have been 
duly authorized under such regulations, 
and any person who so offends may be 
punished by a fine of not more than 
ten thousand dollars, or by a term of 
imprisonment of not more than three 
years or both. Any corporation which 
so offends shall be punished by a fine 
of not more than twenty thousand dol¬ 
lars, and any officer or director or agent 
of any corporation who shall consent to, 
connive at, or through negligence per¬ 
mit any violation of the provisions of 
this act by such corporation or by any 
of its agents or agencies, shall be pun¬ 
ished by a line of not more than ten 
thousand dollars, or by a term of .im¬ 
prisonment of not more than three 
years, or both. 

NO RESTRICTION OF OPINION. 

"Sec. 3. That nothing in this act shall 
be construed to limit or restrict, nor 
shall any regulation herein provided for 
to limit or restrict, any publication of 
discussion, comment, or criticism of the 
acts of policies of the Government or 
its representatives, provided no discus¬ 
sion, comment, or criticism shall con¬ 
vey information prohibited under the 
provisions of section 1. 

"Sec. 4. That the regulations and the 
pains and penalties authorized by this 
act shall continue only during the ex¬ 
istence of a state of war, and shall 
cease to be operative with the cessa¬ 
tion of military operations, except for 
pains and penalties for violation of com¬ 
mitted prior to the cessation of military 
operations.” 

It is thought that the enactment of 
such a bill as here outlined would give 
general satisfaction to all concerned. 

All cats look gray—in the dark. 

PEACE AD MONEY, TO SOLDIERS 

Spokane Daily Refuses to Profit by Space 
Sold to Pacifists. 

In its issue of March 31, the Spokane 
(Wash.) Spokesman-Review carried a 
full-page advertisement of the Emer¬ 
gency Peace Federation, urging the 
Americans of the West to keep the 
country out of war. The advertisement 
was printed in spite of the fact that its 
appeal is out of harmony with the stand 
the Spokesman-Review has taken. 

The points made in the ad were an¬ 
swered, one by one, in a long editorial 
in the Sunday Spokesman-Review, this 
being reinforced with interviews of 
.similar temper from prominent citi¬ 
zens, and the money secured from the 
advertising was turned over to the Na¬ 
tional Guard of Spokane or for the use 
of their dependents. 

W. H. Cowles, publisher of the 
Spokesman-Review, is a member of a 
committee of Spokane citizens who are 
backing a movement to guarantee each 
man who enlists in the United States 
army the same or a better position 
upon his being mustered out of service, 
and during his absence to care for his 
dependents. 

ASKS FOR ADVERTISING SPACE 

A. A. C. W. Copy Submitted to Publish¬ 

ers for Use on Last Year’s Plan. 

other pieces of copy are entitled: "Bring 
Tour Facts and Figures to St. Louis 
June 3d to 7th," "Advertising Visual¬ 
izes the World’s Work,” "Advertising 

Is Americanism,” "St Louis—Grand 
Headquarters of the Advertising Arm¬ 
ies of the World, June 3d to 7th.” 

Founder Pulitzer Honored 
Following a custom inaugurated two 

years ago, the third year class of the 
Pulitzer School of Journalism at Colum¬ 
bia University on April 10 marked the 
anniversary of Joseph Pulitzer’s birth¬ 
day by placing a wreath on Rodin’s bust 
of the founder of the school which 
stands in the lobby of the Journalism 
Building. The annual dinner of the 
school, at which Mr. and Mrs. Ralph 
Pulitzer are expected to be present, was 
planned for Tuesday night, but the 
fourth year men are working every night 
this week on their newspaper, the News, 
and the dinner will be held April 19. 

Entertained Fellow Scribes 
J. Wilson Gibbes, clerk of the South 

Carolina House of Representatives, him- 
.self a newspaper man, entertained a 
dozen newspaper staff men at dinner, in 
compliment to two men of the craft who 
have recently taken up new work, John 
Elliott Puckette, of the State, becoming 
private secretary to Gov. Manning and 
William J. Cormack, of the Record, be¬ 
ing promoted to managing editor of that 
paper. 

William C. D’Arcy, of the D’Arcy 
Advertising Agency, St Louis, will have 
charge'of the coming convention adver¬ 
tising campaign of the A. A. C. W. 
Newspapers and magazines and other 

publications are to be asked, as for¬ 
merly, to carry this copy free. The 
first piece of copy is headed, "Advertis¬ 
ing Lower Costs of Distribution,” while 

Agency Oilers Aid to Baker 
The E. P. Remington Advertising 

Agency, of Buffalo, through Carl J. Bal- 
liett, managing partner, has offered to 
Secretary of War Newton D. Baker to 
give the Government any kind of ser¬ 
vice it may be called upon for to help 
win the war. 

CONVENTION FLOOR PLAN FOR WEEK OF APRIL 23 

A. P. and A. N. P. A. Convention Arrangements for Waldorf-Astoria with Diagram 

Showing Location of Exhibits. 
THIRTY THIRD STREET IMUICUAIIMK KOU THK 

WKKK. 

Mo:i.Ia.v. .\pril 23—AIpcHiik 

<>f tlw* Klrwtoiw of the 
Trees In the 

l.Kirvt-rooni of the Cliaiuhei 
Slre<-t otBee. Meettnx of 

tlie Itlreetoni of A. N. P. 
.\. In the office of the 
I.iMtnn Globe, World Bldg., 
«3 Park Row. Al*o meet 
ing Board of Director! A, 

X. P. A. Bnrean of Ad 
Tertt-Ing. World Bldg. 

Tiw«Uy. .April 24—Anniiall 
PinctM-on of the .\s-«cl.ited| 

I-rees. it the Waldorf An 

torla. at noon. 

\V.-.liie»lay. .\pvll 2.".—Opcniii; 
K<««k>n of tlio Amcrl-»i> 
X<'weTtaT>er Puhllahera 
wkriation. at the Waldorf 

.\sforUi Hotel. 
l.iincheon of tlie Bnrean of| 
AdrertMng. at noon. 
Election of dlroctOra of thel 
Asaoclated Pre«. at tbe| 
riiamlmrs Street office. 

Thiiradar. April 26—^Election 
of officers of the .ImcvlcEn 

Newspaper Pabllabert As^ 

aoclatlon, followed by the' 

annoal dinner at 7 P. M 
Ereiilng Mali's Midnight 
Frolic atop Century The 

atra. 

Friday, V;«.-U 27—Final aes-' 
akio of the American 
Newapaper Publigbers Aa- 

•niclatlon. 1 

siu # 
r 

131-152 

cp r ■■ — - ■ - ■ 3 I- 

ASTOR- GALLERY 

/iUTBRTYPE C OAT V'CN r/ o/vs 

CORPORAT/ON A*. P AND A N. PA. 

153 l54-l65-i56 

THE Waldorf-Astoria THIRTY FOURTH STREET 

L UCH E ONS 

A.P anoAD. bureau 

BANQUET 

A N PA. 

FIRST FLOOR PLAN 
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HENRY C. JANN. 
Chicago 

H. W. BEYEA, 
New York 

R. J. BUELL, 
Detroit 

> 
VV. J. DELANEY, 

New York 
O. G. DAVIES 

Kansas City 
GEO. M. KOHN, 

Atlanta 
H. C SCHRYVER 

Chicago 

A. F. LORENZEN, 
Chicago 

Cone, Lorenzen & Woodman 
New York Detroit Atlanta Kansas City Chicago 

E. S. CONE, 
New York 

A. H. YOUNG, 
New York 

A. C. BUNN. 
New York 

E. E. PATTON, 
New York 

W. E. HASKELL, 
New York 

J. E. WOODMAN. 
Chicago 

CONDITIONS TODAY 
NOW IN PITTSBURGH 

CHAS. MAY. 
Chicago 

H. 1. SHAW. 
Chicago 

Surely prove The People prefer 
'I'he Evening Sun at two cents per copy; 
The Morning Post at two cents and 
The Sunday Post at six cents. 

Note the following, circulation figures, sworn net paid averages: 

For March, 1917. The Evening Sun, 60,409 
The Morning Post, 54,862 (week days) 
The Sunday Post, 95,623 

April 3, 1917. The Evening Sun, 74,282 Paid 
The Morning Post, 68,195 Paid (week days) 

April 1, 1917. The Sunday Post, 95,726 Paid 

April 1st, Government Report, for six months preceding. 
The Evening Sun, 61,695 
The Morning Post, 51,079 (week days) 
The Sunday Post, 94,558 

Note your Government report shows six months, part at old penny price, part at 
increased price. It does not give the figures NOW. Get the average paid for 
March, 1917, and know what circulation you are buying NOW. 

LOCAL DISPLAY 
.Advertising in The Post and The Sun increased 50% for the month of March, 
1917, over March, 1916. WHY? Because the advertising managers of the local 
stores found on investigation that the increase in subscription price helped the 
circulation of The Post and The Sun: because they are the best newspapers 
published in Pittsburgh: the cleanest and most complete in news, features and 
advertising and the greatest value for the money to the reader. 

.\t the new increased price Quality counts with the reader. Big type, “Bull” and 
“Bunk” don’t go at two cents per. Daily and six cents Sunday. 

Remember, any information you want about The Post and The Sun any time 
is yours on demand and it is guaranteed to be up to the minute and true. 

Put The Post and Sun first on your list for your Pittsburgh advertising. It will 
pay you to do so. 

The Foreign Advertising gain in The Post and Sun for March, 1917, was over 
25%. It will be 100% each month hereafter if the foreign advertisers and agents 
will get the NOW circulation figures and conditions in Pittsburgh. 

Note the circulation of The Post and Sun is paid for in cash. No “Tin Sign” 
circulation ; no copies bought by small town papers and given away as premiums. 

H. (i. .SOMMERMAN 
Chicago 
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TRYING TO REGULATE 
POLITICAL ADVERTISING 

(Corrupt Practices Act, with Ob¬ 

jectionable Features Retained, Rein¬ 

troduced in Congress—Seeks to Im- 

l>ose Mandatory Business Policies, 

Limiting Freedom of Action. 

Washington, April 11.—The superior 
advantages of newspaper advertising 

are recognized by the Owen Corrupt 
I’ractices act, which has just been re¬ 
introduced at this session of Congress, 
.and which specifically states that it 
will not be unlawful to advertise od Jib 
in newspapers or otherwise; and money 
spent for such purpose is one of the 
few exemptions made by the law for 
which there will have to be no account¬ 
ing. Certain provisions of the Corrupt 
Practices act make new regulations gov¬ 
erning newspapers that handle cam¬ 
paign news stories and advertisements. 
The provi.sions of the bill relating to 

the pre.ss are as follows: 

“Any newspnper, maKBZlne, periodical, bulle¬ 
tin. or other publication In wblcb during a 
rampaign ahall be printed any Information, spec¬ 
ific or general, concerning any bet or wager 
nr the aale of pools on any such election shall 
lie nonmailable, and shall be excluded from 
the lualla by the Postmaster-General, but this 
shall not be construed to prohibit the piiWlca- 
tlnn of Information regarding the violation of 
the law, or of legal proceedings on account of 

such violation, 

HAm>siiip Fon "constant readesi,” 

■•nurlng any campaign no newspaper or other 

■■erlodlral shall publish any letter or communl- 
cailon on any political subject, composeil by 
any person not an officer, editor, or emplo.vee of 
siH'h newspaper or other periodical, unless the 
real name of the author thereof be ap|>ende<l 

thereto and puhllabed with such communication. 
“So publisher of any newspaper or other 

Iieriodleal shall Insert, either In the adver¬ 
tising columns of such newspaper or other 
perlorllcal or elsewhere therein, any matter paid 
for or to he paid for directly or Indirectly, 
which Is Intended to or tends to Influence, di¬ 
rectly or Imllrectly. any voting at any election 
or primarlee, nnless at the bead of said matter 

Is printed In twelve-point caps the word* ‘Paid 
Advertlsesnent,’ and unless there la also a 
statement at the head of said matter of the 
name of the candidate or political committee 
In whose behalf the matter Is Inserted, and un¬ 
less also the price paid or contracted to be 
l>aid for such advertisement Is stated at the 
head of said matter. 

"\o such publisher shall charge for political 
advertising In excess of his usual and customary 
chargee for commercial advertising. If such 
publisher shall accept any political advertise¬ 
ment he shall thereupon be bound to accept and 
pnhllsb upon equally favorable terms the po¬ 
litical advertisements of all candidates and 
political committees, provided the advertise¬ 
ments tendered are not libellous, scurrllona, or 
Indecent. 

EDITORIAL INFLUENCE. 

“No owner or publisher of any newspaper or 
other periodical, no agent or employee of such 
owner or publisher shall, directly or Indirectly, 
solicit or receive or accept any pa.rment, prom¬ 
ise. or compensation, nor shall any person pay 
nr promise to pay or In any manner compensate 
any such owner, publisher, agent, or employee, 
directly or Indirectly, for the purpose of In¬ 
fluencing or attempting to Inflncnce, through any 
printed matter In such newspaper or other pe¬ 
riodical, any voting at any primary or other 
election thrmigh any means whatsoever, except 
through the matter Inserted In such newspaper 
or other periodical at ‘otW advertisement’ and 
so designated as provided by this act. No 
person shall withdraw or threaten to withdraw 
his pstronage or advertising from such publica¬ 
tion for the purpose of Influencing It* attitude 
on political questions. No person shall pary the 
owner, editor. onUtsher, or agent of any news- 
paiier or periodical to Induce him editorially to 
advocate or oppose any candidate for nomina¬ 
tion or election, and no such owner, e<lltor, 
publisher, or agent shall accept such payment." 

Seaman, Inr., in Chicago 

rVank Seaman, Inc., New York city, 
have discontinued the Detroit office and 
opened an office in Chicago. 

THE EDITOR & PUBLISHER FOR APRIL 14, 1917 

LITTLE TRAGEDIES OF A NEWSPAPER OFFICE 

Just as the Editorial Writer Got a Nibble for a Big Idea, After Much 

Concentration, the Cub Reporter Starts a Campaign of Musical Fright- 

FiTLNBBS. Unable to Stand It Any Longer, the Editor Takes the Situa¬ 

tion iN’TO His Own Hands. 

D. K. Fitzpatrick, cartoonist of the St. Louis Post-Di.spatch, belongs to 
the new school. He puts over his idea in the fewe.st possible lines. He 
tries to bring a single thought to the reader. That he is succes.sful may 
be judged from the way he has illustrated the thought (and belligerent 
attitude) of the editor in the above. The cub i.s a goat-getter on general 
principles. But he adds to the enormity of his crimes by whistling (an 
unpardonable sin in a newspaper office) while others are working. 

Fitzpatrick started with the Chicago Daily News, where he worked 
three years on comics and sports, and nine months on cartoons, during the 
illness of the late Mr. Bradley. He received his training at the'.Vrt Institute 
in Chicago. He is twenty-six years old and married. 

NEWSPAPER MEN THANK 
BAKER AND MacARTHUR 

Washington Correspondents Pay High 

Tribute to Offirials Who Have Made 

the Voluntary Censorship Feasible - 

War to Bring Many Changes in As¬ 

signments of Men at Capital. 

Washington, April 11.—Newspaper 
men at the State, War, and Navy Build¬ 
ings have sent a letter of thanks to Sec¬ 
retary of War Baker, and to Major 
Douglas MacArthur for the treatment 
accorded them .since the establishment 
of a censor of military news: It fol¬ 
lows: 

“It seems quite likely that the days 
of action before us will see many 
changes in the corps of newspaper cor¬ 
respondents who have been assigned to 
the War Department for many months 
past. Some of us will go a-.soldiering 
and others into other fields of activity 
connected with the war. Changes will 
come, too, in the assignment of army 
officers whom we have learned to know 
here in the Department, and, before 
that time comes, we wish to express to 

you, and through you, to Major Doug¬ 
las MacArthur, our appreciation of the 
way he has dealt with us for all the.se 
months in his trying po.sition as mili¬ 
tary censor. 

HAVE kept the FAITH. 

“Our nced.s have compelled us to tax 
Ills patience at all hours of the day and 
night. We have never failed to receive 
courteous treatment from him. Al¬ 
though the cen.sor.ship imposed was Viut 
a revolutionary obligation upon the 
press, it ha.s lieen kept faithfully, and 
we feel that it has been largely liccau.sc 
of the fair, wise, and liberal way in 
which Major MacArthur exercised his 
functions that this was possible." 

The letter is signed by Edwin M. 
Hood, As.sociated Press; George N. vJar- 
vin. International News S.rvice; Carl 
1). Groat, Cnited Press Associations; 
Kiehard V. Oulahan, New York Times; 
I.,awrenoe Hills, New York Sun; A. N. 
Jamieson, Central News; Grafton S. 
Wilcox, Chicago Tribune; Ix.‘wellen 
Brown, Now York Herald; Frank W. 
(Connor, New York World; Irwin Bar- 
Ixmr, New York American; L. W. Mof¬ 
fett, Cleveland Daily Iron Trade; L. 
Ames Brown, Philadelphia Record; 

SCHERMERHORN SEES 
WORLD PEACE PROSPECT 

Urges Early Assembling of Press Con¬ 

gress of the World to Devise Plan for 

Preventing Further Bloodshed Presi¬ 

dent Williams in Sympathy With De¬ 

troit Editor’s Purpose. 

James Schermerhorn, editor and puh- 
li.sher of the Detroit Times, in a recent 
letter to the Hon. Walter William.s, 
dean of the Department of Journalism 
of the University of Missouri, and presi¬ 
dent of the Press Congre.ss of the World, 
said: 

“Diplomacy and the good offices of 
neutrals having failed to effect a stay 
of warfare, why not permit the pres.s 
of the world to try its hand at devis¬ 
ing a scherne for preventing further 
bloodshed, wastage, and suffering, and 
of bringing all nations of the earth in¬ 
to a covenant of enduring peace. 

"I beg to propose that, instead of 
postponing the assembling of the Pres.*- 
Congress of the World, until 1919, the 
date to be set ahead one year, thus mak¬ 
ing it possible for the delegates to meet 
this summer, or just as soon as all the 
national association can convene, and 
select their representatives. Have It 
understood that the sole purpose of 
this Congress is to have the best 
equipped leaders of all Christendom for¬ 
mulate a basis upon which the warring 
powers can subscribe to an armistice 
pending the adjustment of difference.^ 
and the perfection of a permanent plan 
of International tranquility, to which all 
have already as.scnted in principle." 

In a leading editorial on the front 
page of the Detroit Times of April 9, 
Mr. Scliermerhorn quotes the immor¬ 
tal words of Bulwer Lytton: “Beneatli 
the rule of men entirely great the pen 
is mightier than the sword." 

In response to Mr. Schermerhorn's 
letter. President Walter Williams wired 
as follows from Columbia, Missouri, 
under date of April 9; 

“Dear Mr. Schermerhorn: Beg to 
acknowledge, with appreciation of your 
high motives, your eloquent message 
invoking the aid of the pre.ss congress 
of the world toward the abolition of war 
and the promotion of peace. I am 
transmitting it to-day to the members 
of the executive committee who, un¬ 
der the Constitution of the Congress, 
must determine what action if any, shall 
be taken in response thereto. I will 
communicate further with you when I 
have heard from them. Permit me to 
thank you personally for your noble 
and inspiring message.” 

Stephen I. Early, Associated Press; Hal 
H. Smith, New York Times; Albert W. 
Fox, New York Sun; Matthew F. 
Tighe, New York American; T. Hol¬ 
man Harvey, United Press; Arthur 
Swcotser, As-sociated Press; It. M. 
Boeckel, International Nows Service; K. 
L. Simp.son, Associated Press; .1. K. 
Dougherty, Washington Times; Ijcroy 
T. Vernon, (’hicago Daily News; W. E. 
Brigham, Boston Evening Tran.script: 
R. A. Zachary, Brooklyn Daily Eagle: 
Harry B. Hunt, Scripps-McRae New.s- 
papers; Alfred J. Clarke, Washington 
Star; E. I.,. Sonn, Foreign Affairs News 
Service; O. McKee, jr.. New York World 
and, Aaron B. Rosenthal, Milwaukee 
Journal. 

Wa»ihingloii Herald Two Cents 

The Washington (D. C.) Herald, 
which ha.s formerly sold for one cent, 
has found it neees.sary to lncrea.se its 
sales rate to two cents per copy. 
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Canada^s Growth 
There is no need to give the figures of Canada’s Agricultural 

development. It is the feature of the twentieth century in that line. 

Canada’s industrial progress is almost as great. Cities in the 

United States are justly proud of iheir increscence; but Canadian 
cities of equal size outrival them in proportionate growth. 

Here is the industrial record for the past five years: 

Toronto, Canada - 82% Detroit, Mich. - 59% 
Hamilton, Canada - 111% Bridgeport, Conn. - 30% 
Ottawa, Canada - 69% Rochester, N. Y. - 25% 
London, Canada - 50% Portland, Ore. - 19% 

Baltimore, Md. - 15% 

lll|l The standard of wages is as high in Canada as in the United 
States. Canadian workmen are well paid. They can buy the 

things that make life worth while, and their prin- 
_ cipal reading is the daily newspaper. 

province: of Ontario 

Topulatiou 2,523,274. 

Circulation. 
Net Paid : 

UraiitfurU Expoadtur (K) 7,50U . 
ItruQttord Courier (E) 4,8U2 
Cliatbau News (Ei 2,25U . 
ilamiltou Spectator (E) 28,200 . 
tlamiltuo ilerala (E) IG.IMH) 
Kiugstun UrltlsU Whig (E) 5,439 
)x>D<Jun Advertiser (M. N, A E.) 31,7IK> .< 
Loudon Eree Press (M. N. A E.) 38,059 .1 
Ottawa Citizen (M. A E.) 29,039 
Ottawa Journal-Press (Al. A E.) 31,100 
Ottawa Le Urult (E) 15,125 . 
Peterborougb Examiner (E) 4,900 
St. Thomas Times (E) 0,330 
St. Catherines Standard (E) 7,800 
Toronto Glohe (M) 86,900 . 
Toronto News (E> 49,000 . 
Toronto Star (E; 97,045 . 
Toronto World (Al) 46,926 . 
Toronto World (S) 92,996 . 
Windsor Itecord (Ei 9,650 . 

Lines. 
2,500-10,000 

.0175 .015 

.0105 .0085 

.01 .007] 

.0425 .04 ' 
'.04 .033 
.015 .01 
.045 .035 

.0281 .0188 

.0131 .01 

.0125 .01 

.025 .0125 

.12 .09 

.06 .05 

.11 .085 

.085 .06 

American Manufacturers! Canadian imports for 1916 
were double those of 1915, and much of this increase was 
in the things you make and sell. Are you getting your share 
of this good business ? If not, it is because you are not adver¬ 

tising in Canada’s daily newspapers. 

Ill Seven-eighths of Canada’s Manufacturing is 
llllll district covered by the daily papers listed 
yim\ on this page. 

province: of ri;e:ue:c. 

population 2,002,731—Eiigliah 397,392 
EreucU 1,095,339 

Aiuiitroai Unily Alali (Al) 22,928 ,05 
Aluntreai tiazotte (Al, (2c-30yr.) 24,388 .06 
Aluutreal iai Patrio (E) 35,827 .06 
Muutroal La Preaae (E) 149,990 ,10 
Aluutreal Le Uevolr (E> (2c-55 yr.> 13,959 .U5it 
Aluntreai Star (E) 199,009 .11 
tjuehec Le 8uleil (E] 35,990 .05 
8hvrhroolie itecord (E) 10,684 .03 

The Hewtpaperi luted on thU pope offer olS'i'OU 
average Circulation at a total cooihttiid coal of $1,14 
per line, or a /ruction lee* than one and one-half tenthe 
of a cent per line per tkoutaud. 

Hake your own deduction a$ to whether that U not 
Low Loet advertising, bearing in mind that the terri¬ 
tory U covered most inteneivety, and that it covert 
fourteen of the principal Vitict of the most populout 
portion of protperout Canada and their tuburbt, and 
covert them: well with Hewtpapert of High Standing 
and Ueputation. 

Suppose you had this tremendour Publicity Force 
working for you; oon’l you think you would toon feel 
I he benefit f 

//u d s on 
W I 

-s a 

W"' 

4,500,000 
of CaBoda’t 

8,075,000 
Total Popala- 

tion ii Cco- 

tered Here. 
cenStHP * •S^TMCnmc Prepared and Written by 

George F. Hobart 

Hamilton Adv. Agency 
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DINNER OF SPHINX CLUB 
(Continued from page 12) 

««n4' exaiir;>]e of economic efficiency 
«im1 its name i« A.I>VIDim>SlXti. It Itaa prored 

lliat adeertisiDK, because It is a more efficient and 
successful metbod of marketinc, is an important 
factor in the reduction of marketing costs, wblcb 

In turn tends to a reduction in prices. It bas 
proTed that advertising, because it opens wider 
markets, helps also to reduce manufacturing 
costs, because it permits iranufacturicg on a 
larger and mure scientlflc scale. It baa proved 
that tbese results have been attained, despite 
tile recent riee in tbe cost of labor and raw 
iiinlerial. Tliese fiacts can be proved by one 
example after another, taken from nearly all 
tbe liues of industry represented by the u:.Hn<i- 
freturing and advertising interests of this 
country.” 

HKItGE’S SPEECH A CLIMAX. 

Mr. Ue<lges's speech came last, and acted as 
a climax. His subject was “National Adver¬ 
tising.” He said that when the “scrap of 
paper was lighted which illumined tbe Kaiser 
across tbe Itelgian border, it inflamed tbe moral 
Indignation of mankind.” It was certain then, 
be said, that sooner or later this country had 
to get into tbe war or admit she bad no morals. 

“If there were not to-day a British and 
Krencb fleet, we would have paid the price of 
this war by now,” declared Mr. Hedges. 

Mr. Hedges, who got a big reception, said: “I 
came sumewbat under tbe direction of Mr. I^nn, 
iliiT). Iieing a n-latiousbip between bis siiKKes- 
tioiM iind my appearance. And yet I can forgive 
him fur much be bas done to and for me. 1 
can forgive him because we have much in com¬ 
mon in a way. He bas a good mother some 
eighty years old up in Allentown, whom be 
looks after with the tenderness of a brother, 
and that appeals to me. (Applause.) I have 
often wondered wbat it was that made my good 
friend Oscar appear to me as be does, and it 
is the fact that be bas a mother whom be has 
brought here to-night. (Rising applause.) Con- 
flih-ntially, you should never speak of a woman's 
age, yet she is a few minutes above eighty, 
and if 1 am able to go around when I am eighty 
and l>e as well received as she was to-night, 
I hope that my maturing years will be accel- 
eratiKl. At every banquet there are speakers 
who know tbe subject that they discuss, and 
those who do not (laughter), and one who knows 
has spoken (laughter), and one who does not 
know aliout advertising is about to speak (laugh¬ 

ter). 
"I really do not know much about adver¬ 

tising, but a thought bas occurred to me in 

leiLiir.l to tlM' topic of tbe gentkmian wb« has 
■•receded me on tbe public opinion In relation 

i.i a<lv«Tlislng and l>riceB. If the public ever 
expresscil Its opinion of everyday prices there 
would tie no manufacturing, and if this passion 
of truthfulness of the advertising man was 
synchronised and expressed here with confidence 

in his belief be would know more than be now 
does. If you do not believe that live at a hotel. 
(Laughter.) 

“Some years ago lawyers were very much 
engaged in going through the affairs of tbe 
Knickerbocker Trust Company in order to get 
them out of the hands of tbe receivers, and so 
to-day if advertisers would give a little thought 
in this Governmental crisis on tbe advantage 
merely of selling at the same rate that they 
sell to the public it certainly would be a big 
help and greatly appreciated. I suppose tbe 
public bas to take wbat is offered them in tbe 
way It is given to them, or let it go at that. 

“Some day the public will let it go at that 
and many people will have to work by tbe day 
as they should. (lAughter.) As I understand 
tbe iisycbology of an advertising man, it is a 
mao with an undoubted passion to demonstrate 
that someone wants something he does not need 
and dues not care for, and tbe intensity of his 
emotion in persuading iJeople to, that sometimas 
results in a contract and sometimes breaks 
friendship. There is one thing that appeals to 
me, however, about an advertiser, and we are 

all advertisers in a way, and that is that con¬ 
fidence that he has in himself. Of course. In 

these days of efficiency it is more Important 
for advertisers to be careful how they do it, 
because they have to be careful how they go 
about it. There is a great deal of difference 
in expressing an opinion and a fact. (I.ou(rhter.) 

“The stumbling blocks of a race are the fact 
that the realiiatlon enables a man to enter and 
those realizations are the opinions of the people. 
The result is a liappy or discontented public, and 

yet the public is every man who is not in th* 
profession of the man who is working. Ths 
■•Ublic is all the rest of tiie men who talk. With 
the undertaker it Is tbe family of tbe deceased, 
to the doctor it is tbe estate of the deceased, 
and the few who yet remain. To the lawyer 
it is tlie mail who has not yet experienced the 
advantage of a contest with somebody where the 

prices of the fee is Indicated in the heat oi 
anger. To the business man It is any one who 
has tbe price to buy anything from some one 
who can iicrsuade him he can be convenienced, 
which would indicate to the casual mind that 
I know something about one side of advertising 
that has not been reported. One thing that 
tr.iubles me about advertising is that I have 
never seen anything advertised that was normal 

in its character. 

MUST HIE NORMALLY HUMAN. 

“It is always the best and only thing of its 
kind, and it is accompanied by a sort of a 
moral valuation, so much so that if yon do not 
jiurchase now, when it is the accepted time of 

salvation it may lie too late, and you cannot 
even put it off for a purpose of arriving at a 
means of conclusion. 1 often wonder what an 
udver.iKiiig Ilian thinks wlnm he la alone (nim-li 
applaiieei. One thing 1 know, lie does not 
think out aloud. In these days, it is undesir¬ 
able to think out aloud. And I often think 

National Advertising 
Record 

OF eight leading newspapers in the eight 
largest cities of the United States (ex¬ 

cept Philadelphia, figures not available) 
The New York Times published the greatest 
volume of National advertising in 1916: 

Agate linos. 

The New York Times. 3,496,514 
Boston Post. 3,253,136 
Chicago Tribune . 2,933,115 
Detroit News, News-Tribune. 2,519,077 
Cleveland Plain Dealer . 2,497,250 
Baltimore Sun . 2,307,218 
St. Louis Post-Dispatch... . . 2,130,800 
Pitt.sburg Chronicle-Telegraph .... 1,502,256 

what an advertising man must think when he 
is alone, and what be thinks of the construction 
and means and wealth of morals and laws. 
But you all look prosperous, which reminds me 
tlial ii|*innraiic<t< are deceiving, and 1 am won¬ 
dering right non wliotlier you could caali In 
on your iipiiearances. and I am wondering atao 
wlnit .volt think tlie public tliinlcs of .vou and 
your advertising, and whetlier you think the 
Iiirtdh- gets it right and gets it good.” 

In the Public Interest 
Two New York newspapers were in- 

sstrumental during the past week in 
placing- before the people at large full 
and correct information on the ■war 
situation. The New York American 
publishetl in pamphlet form the address 
of the Presideijt to Congress on April 
2nd, on the sitvtation, and the Eve¬ 
ning Post iSrinted the record in -wliat 
it termed “The case of the United 
States Government against the Im¬ 
perial Government of Germany,” giv¬ 
ing a summary of the entire corres- 
pondencer between America and Ger¬ 
many leading up to the war situation. 
Both of these pamphlets were -widely 
distributed by the newspapers named. 

Ifs an old mathematical principle 
that nothing can contain something 
greater than itself. 

INVESTIGATING A “LEAK.’ 

N. Y. Paper Prints San Francisco Ship¬ 
ping News, which Is Suppressed There. 

Somewhere around the San Francisco 
(■■ustom House there is a “leak,” and 

an inve.stigation is being carried on by 

Collector of the Port J. O. Davis and 
other Federal officials. 

A month ago, following the severance 
of diplomatic relations between the Unit¬ 
ed States and Germany, instructions 

were issued from Washington to divulge 
no more shipping information. Since 
then clearances, entrances, and the con¬ 
tents of the manifests on steamers have 
V>een carefully suppressed. The mani¬ 
fests before that were copied by local 
newspapers and statisticians for big cor¬ 
porations, who kept tab on outgoing 
shipments. The local press and persons 
interested submitted to the rule in good 
grace. But to-day they are indignant. 

A weekly publication printed in New 
York, it has been discovered, is printing 
San Francisco exports. They are as 
complete and as accurate as, in the past. 
For two weeks successively they have 
enumerated the cargoes of outgoing 
.ships. 

The Illinois Staats Zeitung . 
of Chicago, an American newspaper in the German language, has for 
70 years guided and directed the Germans in America to good citizen¬ 
ship. It is distinctively an American newspaper for America under all 
circumstances and at all times. At this critical time it is one of the 
most potent newspapers in the Middle West. The following editorial 
in its issue of April 6th, very clearly defines its attitude: 

The Congress has adopted the 
so-called war resolution by an 
overwhelming majority. Presi¬ 
dent Wilson will surely sign it 
and then the United States will 
be officially at war with Ger¬ 
many. 

True to its principles to the 
very last, this newspaper en¬ 
deavored with untiring energy, 
unfaltering determination and 
convincing argument to keep 
this country in its first pro¬ 
claimed course of strict neutral¬ 
ity. It was not to be. Many 
other loyal American news¬ 
papers and very many patriotic 
American citizens will bemoan 
the decision of our Congress to 
plunge oui^beloved land into the 
European maelstrom of blood 
■and carnage. Whatever the 
forces are that brought America 
into the war, we will not now 
analyse them. 

Our countiV is in war. This 
newspaper abides by the de¬ 
cision of Congress and supports 
war. 

God grant that our participa¬ 
tion in it will be limited to de¬ 
fense. 

God grant that entering the 
European war will not prolong 
the titanic struggle abroad. 

God grant that our arms will 
be crowned with victory—the 
victory of a just and humane 
cause. 

God grant that peace may 
come to all the warring nations, 
that their peoples may be spared 
further blood.shed, suffering, pri¬ 
vation and sacrifices. 

God grant that the awful 
hatred of Christian against 
Christian will give way to a re¬ 
vival of true Christianity: "Love 
thy neighbor as thyself.” 

This newspaper candidly ad¬ 
mits that the German govern¬ 
ment sinned against the United 
States and condemns again, as it 
has heretofore condemned, the 
German government, for tho.se 

sins. The United States was 
justified in declaring war against 
Germany, in the opinion of our 
Congress and our administration. 

Heavy tho the heart may be. 
dazed tho the brain may feel, 
there is only one possible course 
of thought and action for every 
loyal American and that is to 
stand by the stars and stripes 
and support our duly elected 
officials in their efforts to direct 
a successful war. 

The "unthinkable” thing has 
happened. Germany is the 
enemy of our country. We are 
at war with the Fatherlknd of 
millions of our citizens. 

It will not do to clench fists 
and breathe smothered oaths. 
VVe are all citizens of one re¬ 
public, the greatest, the freest 
republic on earth, and our 
legally elected representatives in 
whom we reposed our trust to 
lead us right, have decided that 
Germany is our enemy and we 
will abide by that decision and 
accept it. We will go our regular 
ways, live in peace with our 
neighbors and obey the laws of 
our land. We will do our full 
duty as citizens. We will heed 
our country’s call. Our country 
needs men for every branch of 
the service. It will cast credit 
upon Americans of Teutonic de¬ 
scent if they join the army and 
the navy of the United States. 

The United States has been at 
war with Great Britain on 
several occasions. Americans of 
Anglo-Saxon descent joined the 
army and the navy of their 
adopted country and fought 
their own kin. It was the proper 
and the loyal thing to do. 
Americans of Teutonic descent 
fought at their side. 

No one can read the future. 
No one can tell what the future 
holds. The Ignited States may 
be at war with Great Britain or 
Mexico before another twelve 
months roll by. 



THE EDITOR & PUBLISHER FOR APRIL 14, 1917 

Covering the Great South for $3,046 a Line 

MORE THAN FOUR MILLION 

FAMILIES WAIT TO HEAR FROM YOU 
PAPERS WELCOMED IN SOUTHERN HOUSEHOLDS 

ALABAMA. Net Paid 2.500 10,000 
Circulation llnea llnea 

Blriiilnsrhani Ledsrer (K> 33.250 .OO .00 
UiriuliiKbam Akc- 

Herald (M) 17.000 .07 .05 
BlrminKbani Akc- 

Herald (S) 28.000 .08 .06 • 
BiriuinKham Nevra (El 40.000 .07 .07 
BirminKham Nevra <s) 42.600 .08 .08 

KeKiater (M) 10.500 .04 .04 
Mobile KeKlater (S) 22.000 .05 .05 
Mobile Mewa-Item (B) 8.500 .03 .03 
MontKomer7 Ad-) (M) 18.213 .05 .04 

vrrtlaer ( (S) 20.783 .OO .05 

KENTUCKY. 

LonlHv’Ie Conr.Joar . (M) 20.294 .lO .07 
Loalnv’le Conr.Jonr . (S) 40.058 .12 .09 
I.oniHvllle Tlmea (E) 43,805 .lO .08 
Loniaville Herald (Ml 40.000 .07 .07 
Loniavllle Herald (S) 42,403 .07 .07 
I.exliiKton Herald (M) 8.230 .0170 .0170 
1 exinKton Herald (S) 8,230 .0170 .0170 

TENNESSEE. 

ChaltanoOKa Nevra (E) 14,000 .03 .03 
ChattanooKa Tlmea (M) ( ̂ 25,815 .OO .06 Chattanooga Tlmea 
Memphia Nexra- 

Sclniltar 

(S) ( 

(E) 45,000 .11 .lO 
Memphia Commercial 

Appeal (M) 71.000 .12 .lO 
Memphia Commercial 

Appeal (S) 113,000 .14 .12 
Naahvllle Tenneaaeean 

& American (M) 30,005 .05 .05 
Naahvllle Tenneaaeean 

& American (S) 30,120 .00 .06 
.\aKhville Banner (E) 60,657 .07 .07 
Knoxville Sentinel (E) 10,058 .06 .04 

NORTH CAROLINA. 

Aahevllle Tlmea (E) 7,140 .015 .016 
Charlotte Obaerver 12 309 .055 .025 
Greenaboroi (M) 11,500 .03 .026 
Dally Netvaf (S) 15,000 .03 .025 

SOUTH CAROLINA. Net Paid 2,.'',IIO 10,001) 
Circulation llnea llnea 

Colombia Record (E) 11.326 .025 .025 
( olumbia Record (S) 0.216 .025 .025 
Columbia State (M) 18,601 .05 .04 
C«;reenville Pledinont<K) 4,700 .0143 .0143 

GEORGIA. 
Atlanta Georgian (E) 60,010 .08 .07 
Atlanta Sunday 

American (S) 81,557 .12 .lO 
Colnmbii'i Ledger IE) 7,200 .0216 .0178 
Augnata Chronic. (MAS) 8,000 .035 .025 
Macon Telegraph (M) 22,309 .04 .04 
Macon Telegraph (S) 22,263 .04 .04 
Augnata Herald (E) 13,124 .03 .03 
Augnata Herald (S) 11,805 .03 .03 
Savannah (M> 14,037 .04 .03 

FLORIDA. 
Penaacola Newa (E) 4,028 .0138 .0130 
1‘rnaacola Journal (M) 5,300 .0172 .'0172 
Pcnaaeoln Journal (S) 5,300 .0172 .0172 
Jackaonvllle Tlmea 

Union (MAS) 26,714 .06 .05 
Jackaonvllle Metropolla(E) 18,185 .04 .04 

LOUISIANA. 
New Orleana Item (E) 65,043 .lO .lO 
New Orleana Item (S) 08,875 .12 .12 
New Orleana Tlmea 

Picayune ’(M) 55 330 .lO .lO 
New Orleana Tlmea 

Picayune * (S) 68,200 .12 .12 
New Orleana Dally 

Statea (E) 37,402 .08 .00 
New Orleana Dally 

Statea (S) 30,560 .08 .06 
VIRGINIA. 

Richmond Newa 
Leader (E) 30,401 .08 .06 

Newport Newa Preaa- 
Timea-Herald (MAE) 

Newport Newa Dally 
10,355 1 

.035 .035 
Preaa (S) 6,003 J 

Norfolk Virginian 
Pilot (M) 25,001 .05 .05 

Norfolk Virginian 
Pilot (S) 33,010 .06 .06 

In a territory of 458,972 square miles—more than twice 
the area of the German Empire—lives and prospers a pop¬ 
ulation estimated to have been 

20,872,497 on January 1, 1917 
This is about Twenty Per Cent of the inhabitants of the Continental 
United States, assuming that the rate of growth between 1900 and 1910 
has been kept up since the latest Federal census. 

By the same reckoning the Great South sustains about 

4,132,258 Families 
The population of the Great South is only a trifle less than that of the 
entire United States in 1850. Through the newspapers here named, national 
advertisers address the prospering and responsive South at the rate of 

$3,046 a Line 
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NEW ENGLANDERS HAVE 
ANOTHER CONFERENCE 

(lirrulators of Eastern Slates Hold Meet¬ 

ing at Worcester and Discuss Prob¬ 

lems of Making Papers More Useful to 

People Membership of Association 

Shous Healthy Growth. 

When t’residont MoXeil, at the Hotel 
llancroft, Worce.ster, Ma.ss.. on Wed- 
nes4lay. .\i)ril 11. called the .second quar¬ 
terly iiM-etiiiK of the New Kngland As¬ 
sociation of Circulation Managers to- 
trether, al«>ut twenty-ilve memlters re- 
s|H>nded. 

.\fter the .secretary’s report, .Mr. Key- 
nold.s announced receipt of a teleKiam 
from K. MacKinnon, director of cir¬ 
culation, Philadelphia North American, 
who was to address the meetins in the 
interest of the I. C. M. A. convention 
at Atlanta, Ga., in June, regretting his 
inability to attend. There was keen 
disjippointment, as every one an¬ 
ticipated hearing Mac's speech, well 
knowing his abilit yto get it across in 
good shape. 

Distinct features of the session were 
the general discussions of circulation 
topics and problems, less time being de¬ 
voted to the reading of papers. While 
it was agreed that prepared papers were 
of value, it was believed that they did 
not bring out as many points as in¬ 
formal discussiona The value of a 
home garden-page, as a circulation pro¬ 
motion venture, was commented upon. 
Quite a number of New England pa¬ 
pers have -adopted this feature, and find 
it profitable, some of the publications 
going to the extent of combining with 
the City Beautiful Commisbions, print¬ 
ing a map showing the vacant lots, so 
that efforts could be made to improve 
them. It was very interesting to note 
the different angles from which this 
problem could be handled. 

A general discussion followed on sav¬ 
ing of paper, mailing devices, cost re¬ 
sults obtained from the non-return 
ijasis, and the advantage or disadvant- 
:ige of the independent carriers as com¬ 

pared to office carriers 
During the morning session an auto¬ 

matic newspaper seller was , demon¬ 
strated, also a new metal bulletin board 
was exhibited, and the liapid Address¬ 
ing Company representative, C. K Mor¬ 

ris, of Bo.ston, gave a short talk. 
At the request of President McNeil, 

Edward Gan.s, of The Eoitok and Pub- 
i-isHEK, gave a short talk on the value 
of open discussions of circulation prob¬ 
lems and cooperation. 

MEMBERSHIP REACHES J-ORTV-ONE. 

.\t one o'clock a recess was taken for 
luncheon. During the afternoon ses¬ 
sion, F. E. Leeda of the Lynn Tele¬ 
gram, was admitted to membership, 
making the forty-first member now en¬ 
rolled on the roster. 

It was decided during the afternoon 
se.ssion that at the future meetings a 
regular schedule would be arranged, 
and a definite time would be allotted to 
each subject, various members lieing 
a.ssigned a topic allowing about three 
minutes, and leaving the balance of the 
time for open discussion. 

One of the main features of the meet¬ 
ing was a miniature newspaper, pub- 
h.shed by H. A. Wenige, of the Worces¬ 
ter Evening Post “The Baby Post” 
contained the programme for the cur¬ 
rent meeting, and matter of interest 
as to the next meeting. It also con¬ 
tained advertising for the annual con¬ 
vention of the I. C. M. A., which will ^ 
be held at Atlanta, Ga., June 12, 13, 14, 
as well as an application blank for 

membership. 

.4. E. MacKinnon. Ghxj. H. Kevnoi-ds. 

“A LITTI^E TK.VGEDY OF A NEWSP.4PEU OFFICE.” 

Tn last week’s issue of The Editor aRd Pi'blisher, through one of those 
lapses which are inevitable, and without which life in a newspaper office would 
be a thing of pleasurable monotony, captions lionoath two cuts were transjMj.sed. 
Thus we pictured A. E. MacKinnon, the director of circulation of the Philadel¬ 
phia North American, as George H. Reynold.s, circulation manager of the New 
Bedford Standard; and, of course, presented Mr. Reynolds as Mr. MacKinnon. 

It is due to these gentlemen to state that neither has entered any comidaint 
about this “little tragedy of a newspaper office”; but The Editor and Pi bi.isiier 

is Impelled, for the sake of accuracy, to reprint the photos herewith, properly 
identified: 

At the invitation of the Worcester 
Post, Gazette, and Telegram, the mem¬ 
bers visited and Inspected their plants 
following the afternoon session. 

The next meeting of the Association 
will be held at New Bedford, July 11, 
an invitation having been extended by 
Benjamin J. Anthony, publisher of the 
Standard and Mercury, to have the 
members come to that city as guests 
of those papers. 

LIST OP .MEMBERS. 

The following shows a complete ros¬ 
ter of the Association to date: 

L. M. I.aing, the I.,awrence (Mass.) 
Telegram: H. M. Wheeler, the Hartford 
(Conn.) Times; Roger Christy, the 
Worcester (Mass.) Telegram; W. S. 
Mitchel, the Portland (Me.) Express; 
Benjamin Madowsky, the Fall River 
(Ma.ss.) Globe; Sidney J. Sibley, the 
Fitchburg (Mas.s.) Sentinel; Wayne C. 
Smith, the Meriden (Conn.) Record; 
Charles W. Palmer, the Woon.socket 
(H. I.) Call; Frank J. Chapman, the 
Providence (R. I.) Tribune; J. P. 
Barry, the Providence (R. I.) Journal: 
Seth J. -Moore, the Ix>wiston (Me.) 
Journal; P. F. Viets, the Hartford 
(Conn.) Courant; J. A. McNeil, the 
Bridgeport (Conn.) Po.st; D. F. Minna- 
man, the Waterbury (Conn.) Republi¬ 
can;-H. A. Wenige, the Worcester 
(Mass.) Post-Telegram; George H. Rey- 
nold.s, the New Bedford (Mass.) Stand¬ 
ard: C. M. Schofield, the Worcester 
(Ma.ss.) Gazette; L. M. Hammond, jr., 
the Boston (Mass.) Transcript; D. T. 
Williams, the North Adams (Mass.) 
Transcript; Thomas J. Moroney, the 
Meriden (Conn.) Journal; F. E. John- 
.son, the Taunton (Ma.ss.) Gazette; R. 
H. Gillespie, the Stamford • (Conn.) Ad¬ 
vocate; Lydia H. Ludden, the North¬ 
ampton (Mass.) Gazette: O. E. Has¬ 
tings, the Lynn (Mass.) Item; Harry 
Stock.s, the IjOwcII (Mass.) Citizen: J. 

'W. Nolan, the Springfield (.Mass.) 
Union; E. P. Maxson, the We.sterly 
(R. I.) Sun; M. J. Saletra, the I.aw- 
rence (Mass.) Sun-American; C. F. 
Hosley, the New Haven (Conn.) Regis¬ 
ter; H. E. Duncan, the Fitchburg 
(Mass.) News; C. M..Stanlels, the I’rov- 
idence (R. I.) Journal; Edward J. Mc¬ 
Hugh, the New Bedford (Ma.ss.) Times; 

Henry M. Willis, the Fall River (Mass.) 
News; S. L. Shaw, the Brockton (Mass.) 
Times; F. W. Hawkins, the New Haven 
(Conn.) Times-I.,cader; Robert O. Black, 
the Pawtucket (R. I.) Times; H. R. 
Frickenhous, the New Haven (Conn.) 
Journal-Courier; Roy Webster, the 
Hartford (Conn.) Courant; P. I>ynch, 
the Waterbury (Conn.) Democrat; 
R. H. Beach, the Springfield (.Mass.) 
Republican, and F. E. Leeds, the 
Lynn (Mass.) Telegram. 

Exhibit of Old Newspapers 

A rare collection of about 300 early 
newspapers of the United States has 
been deposited in the Missouri State 
Historical Library in the Jefferson 
Memorial Building in St. Louis, through 
the courtesy of T. W. Chamberlain, of 
the St. Louis Union Bank. They will 
tie acces-sible to patrons and visitors of 
the library for some weeks. The earli¬ 
est paper in the file is an issue of the 
Pennsylvania Gazette, printed in 1768. 
There are copies of the New York 
Weekly Herald of 1841; the Wa.shlng- 
ton National Intelligencer, 1842; Dun¬ 
lap's Pennsylvania Packet, 1774; the 
New England Palladium, 1809. The col¬ 
lection was gathered from Ea.stern book- 
dealers. Few of them are found in any 
other institution save the Library of 
Congre.ss in Wa-shingt.on. 

Star’s Movies Aid Rerruiting 

With the band of the President's 
yacht, the Mayflower, playing patriotic 
and popular airs, the Washington Star 
Inaugurated its movie exhibition in the 
interest as recruiting for the navy. The 
free movie show was gdven on the 
screen in front of the Star building and 
the motion-picture programme includ¬ 
ed several reels of pictures prepared 
under the direction of the Navy De¬ 
partment, showing something of the 
life in the United States Navy. Big 
guns were shown in action and then. 
were pictures shown of submarines and 
destroyers in operation. Other Intprest- 
ing pictures of a patriotic nature will 
lie shown by the Star to the pu’ollc In 
the intere.st of obtaining recruits for the 
army and navy. 

MISS RANKIN OBJECTS 
TO NEWSIES IN STREET 

Quo ed As Saying That They Are In a 

School of Duplicity Which Teaches 

Sharp Practice and Makes Them Lose 

Self-Respect—An Editorial Protest and 

a Defence. 

In an interesting editorial about Miss 
Jeannette Rankin, of Montana, our first 
Congre.s.swoman, the Memphis (Tenn.) 
Commercial-Appeal dis.sents from her 
views concerning newsboys. It says: 

“But she has one fad—or perhaps it 
is a real principle—with which people 
as a rule will not altogether agree. She 
thinks there should be no newsboys sell¬ 
ing papers on the public streets. She 
says it is ‘a school of duplicity, which 
teaches sharp practice and brings on a 
loss of self-respect.’ 

“That the life of a city newsie is not 
angelic is a fact, but certainly it is not 
as dark as ('ongresslady Rankin paints 
it. We presume the ‘duplicity’ cximes 
in the coloring up of the news to at¬ 
tract buyers. But is not that what the 
big advertisers do? Exactly what the 
‘sharp practice’ is is not clear. A newsie 
seldom short-changes you, though there 
are di.shonest people in all trades, and 

he gives you all the paper, using no 
fal.se measures or weights, as some oth¬ 
er callings use. He learns many things 
he ought not to know, swear words and 

slang and untidy habits. But along with 
these he learns self-reliance, quickness 
of thought and action, and a splendid 
lesson of the give-and-take of life. The 
weak ones, physically or morally, go 
down, just as they go down in all call¬ 

ings, whether of juveniles or of grown 
men; but, on the whole, there are, per¬ 
haps in proportion just as many who 
come honorably to the top of life’s wave 
as are thrown up by the gentler tides 

of a more private training. 
“Miss Rankin’s ideas are extreme. 

The newsie’s life is a hard one, but it 
has graduated some splendid leaders of 
thought and builders of business 
throughout the country.” 

NEWSPAPER ACTIVITIES 

The St. Louis Times has just an¬ 
nounced the winners in its “What is 
Ixive?” contest, which created wide¬ 
spread intere.st. The answer, whose 
author received first prize, stated that 
“love is the .spring that freshens our 
lives with sympathy, self-sacrifice, ten- 
dernes.s, devotion and affection, one to¬ 
ward another, and makes life worth 
while.” 

The St. Louis Star’s Annual Easter 
Egg Hunt was held in Forest Park on 
the afternoon of April 7. Many thou- 
^■ands of candy egg.s, 5,000 of which 
were donated by one wealthy citizen, 
were found by many hundred children. 
There were also genuine dyed eggs and 
golden egg.s, the latter being redeemed 
with cash prizes. This public affair 
grows larger each year, until now it is 
an event anxiously looked forward- to 
by both young and old. 

The St. Louis Globe-Dispatch has 
again, at the request of the officials of 
many cities and towns, placed its news- 
paper-making reel on the road. This 
reel, which has been shown free to 
hundreds of thousands within the pa.st 
year, is still as popular as ever. It rep- 
re.sents the methods of producing a 
newspaper from the counting room, 
through the editorial departments and 
to the type-setting and press room.s, all 
In moving pictures. 

There is a difference between a lead¬ 
er of men and a good talker. 





THE 

GEO. H. MORRILL CO. 
Years Ago STANDARDIZKD the Manufacture of 

BLACK INKS 
by erecting and operating its own CARBON BLACK Plants. To 

safeguard its customers it has two plants 

BARREN CREEK, W. VA. 

SHREWSBURY, W, VA. 

The Company has now STANDARDIZED the manufacture of 

COLORED INKS 
by erecting at its main factory at Norwood, Mass., a plant equipped 

with the latest and most advanced type of chemical apparatus to make the 

DYES 
used in the manufacture of the dry colors necessary for colored inks 

THIS IS SERVICE 



THE 

CHICAGO TRIBUNE 
has recognized the 

QUALITY 
AND 

UNIFORMITY 
of the products and the 

SERVICE 
of the 

GEO. H. MORRILL CO. 

by placing in its hands the largest order for black and 

colored inks both in tonnage and value ever placed in the 

history of the printing industry 



GEO. H. MORRILL CO. 
CHIEF PRODUCTS 

PRINTING INKS 

LITHOGRAPHIC INKS 

PLATE INKS 

DRY COLORS 

VARNISHES 

HEAD OFFICE AND MAIN FACTORY 

NORWOOD, MASS. 

BOSTON NEW YORK CHICAGO 

WESTERN REPRESENTATIVES 

E. J. SHATTUCK CO. 
SAN FRANCISCO LOS ANGELES 

AMERICAN TRADING CO. 
REPRESENTATIVE FOR 

AFRICA FAR EAST OCEANICA 

NATIONAL PAPER AND TYPE CO. 

LATIN AMERICA 
REPRESENTATIVE FOR 

MEXICO 
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TWO-CENT PRICE HELPS 

PITTSBURGH PAPERS 

Several Show a Gain Over Statements 

Made to Post Office Six Months Ago, 

One Over April 1, 1916 Figures, and 

None Record Loss of More Than 9 

Per Cent. 

Kaisins the price of the daily news¬ 
papers of Fittsbnrgrh from one to two 
( ents a t ojiy has not affected circulation 
to any appreciable extent, according to 
the I’ost Ottlce statements filed with the 
(iovernment for April 1. The falling off 
is less than was anticipated. In several 
lases there were gains over the corre- 
.sponding period one year ago, and in one 
over the statement made on October 1, 
1916. 

For the six months prior to the mak¬ 
ing of these .statements in no case is 
there a loss of more than approximately 
9 per cent. The same holds true, where 
losses are showm, for the corresponding 
period in 1916. 

The effect of raising ^he price in Pitts¬ 
burgh, as in other citie.s, means that cir¬ 
culation revenue has been practically 
doubled, and that the loss occasioned by 
the advance is gradually being closed up. 
In Httsburgh, as in other localities, the 
initial loss was caused by the timidity of 
dealers, who are constantly ordering a 
larger number of papers to meet the in- 
crea.slng demand. 

The figures showing the Post Office 
statements of April 1, 1917, compared 
with October 1 and Aj)ril 1, 1916, fol¬ 
lows: 

Apr.l,’17. Apr.l,'16. Oct. 1,’16. 
Press . 117,274 120,270 121,035 

OhroDicIe-Xel .. 01,680 93,548 09.663 
Sun . 61,695 60,066 63,476 
I>eader . 76,750 84,036 85,193 
Gazette . 7,692 77,481 82,365 
Post . 57,291 61,486 63,328 
niKiatch . 58,503 59,264 62.169 

EAKIN SEES IMPROVEMENT 

Noted Ad Man Tells How Newspaper 

Situation Has Changed. 

W. S. Kakin, advertising manager for 
the Swift Specific Company and Brad- 
lield Regulator Company, will be in New 
York from April 17 to April 30, in the 
interests of the big concerns with 
which he has sjtent sixteen years, four¬ 
teen of them on the road from coast to 
coast. Seven of these trips took two 
years each, without being in the same 
town twice in that period except in 
Chicago and New York. He has made 
nine round transcontinental trips. 

Mr. Kakin says that in the last eigh¬ 
teen years he has seen a wonderful 
change in the newspaper situation from 
coast to coast all of which was for the 
l)etter, the standard of the daily news¬ 
paper gradually being raised until to¬ 
day it is a far different proposition 
dealing with the publisher and his 
claims on circulation, etc., than it was 
even eight or ten years ago. The A. B. 
C. and government reports on circula¬ 
tion have been a wonderful help to the 
space buyer and an addition of phe-‘ 
nomenal value to the newspaper busi¬ 
ness. 

The Southeast, says Mr. Kakin, is 
one of the United States’ coming and 
most successful sections. The prospect 
throughout this section is phenomenal 
and without an equal during the past. 
Money is cheaper than it has ever been 
and more plentiful. All publications 
are carrying more space with better re¬ 
sults to the advertiser. 

AGAINST TRADING STAMPS 

Merchants’ Association of Newburgh, N. 

Y. Refuses to Sanction Coupons. 

At a meeting of the Board of Direc¬ 
tors of the Merchants’ Asociation of 
Newburgh, N. Y. a few days ago in 
the Ohamiber of Commerce rooms, the 
matter of whether the merohants shall 
introduce trading .stamps in connection 
with their business was discussed. It 
was the unanimous ojidnion of the mer¬ 
chants that the original agreement of 
the as.sociation shall be adhered to and 
no trading stamps used. Representa¬ 
tives of the Sperry & Hutchinson (k). 
have .seen merchants and have attemp- 
t(Hi to induce them to take up the mat¬ 
ter of trading stantps individually. 

"I think the greatest compliment ev¬ 
er paid to the Merchants’ Association,” 
said George Peck, president, in discuss¬ 
ing the matter, “was the statement of 
the representative of the Sperry & 
Hutchinson Co. that not one of the 
merchants would take up the proposi¬ 
tion without placing it before the as¬ 
sociation as a whole first and taking 
joint action upon it!” 

Members of the Merchants’ Associa¬ 
tion felt that if there is anything good 
to be given to their customers they will 
give it themselves rather than let an 
out-of-town concern step in. Trading 
stamps would mean a great expense 
to local merchants and do not really 
conpensate for the time and trouble to 
maintain the .system, it was felt. 

HASTINGS HERE, A PRISONER 

Former New York Reporter Returns Un¬ 

der Arrest from Holland. 

Charles Ha.stings, at one time an oc¬ 
casionally employed newspaper reporter 
in New York city, returned on the St. 
Louis a prisoner in the custody of Leslie 
E. Reed, American Vice-Consul at Lon¬ 
don. Hastings was one of the men em¬ 
ployed in New York by Albert Sander to 
act as spies on the war activities of 
Great Britain. 

Hastings’s post was in.Holland. His 
duties were to receive reports written in 
invisible ink from Sander’s agents in 
England and transmit them to a Ger¬ 
man spy, who smuggled them across the 
Dutch border. When the clumsily con¬ 
ceived and executed plot collapsed, Has¬ 
tings was arrested in Holland and hur¬ 
ried to l..ondon. 

There he made a confesdon. He 
claims to l>e an innocent victim of mis¬ 
placed confidence. Hastings was turned 
over to the Federal authorities. It is 
l)elieved his evidence against certain 
agents of Germany now under suspicion, 
but not under arrest, will be more ef¬ 
fective than was that of George Vaux 
Bacon, his fellow conspirator, who es¬ 
caped execution in the Tower of London 
only by his offer to return to New York 
and te.stify against Sander. 

War Prevented Dinner 

The outbreak of war caused the Brook¬ 
lyn Press Club to call off the patriotic 
dinner it was to have last Tuesday night 
in honor of its members who did service 
at the Mexican border. Arthur G. Dore, 
chairman of the dinner committee, de¬ 
clared the dinner off after he had re¬ 
ceived reports that most of those who 
were to be honored had been again 
called to the color.s. The Club will make 
refunds to all purchasers of tickets for 
the affair. 

The way to the purse strings is al- 
mo.st always by way of the heart strings. 

When you get time to take a vacation 
you can’t think of any place to go. 

A Self-Evident Gain 
vs. 

An Undisputed Loss 
In the regular six months’ sworn statement 
required by the (jovernnient and published both by 
d'he Republic and The Globe Democrat on I’ues- 
day, April 3d, are the following figures, which rep¬ 
resent the average daily net paid circulation from 
October 1st, 1916, to April ist, 1917, and with them 
are the figures from the statement made one year 
ago of the figures from October ist, 1915, to April 
1st, 1916. 

REPUBLIC GLOBE-DEMOCRAT 

. 151,908 
134,324 

April 1916 - 98,972 
April 1917 - 101,466 

Average Daily O >| A >| 

GAIN ilBsl 17,584 
On August 1st, 1916, the price of The Daily 

Republic and Daily Globe Democrat was advanced from one 
cent to two cents a copy. The mail subscription rate of the Daily 

and Sunday was later advanced from ^6.00 to #7.50 a year; the city and 
suburban carrier rate from $y70 to Jiy.Soa year and the rate through out¬ 

side carriers from jiy.So to ^9.00 a year. 

This increase in price had the effect of causing many peo¬ 
ple who were in the habit of buying two morning papers to read only 

one—iheir faoorile newspaper. 

While the Globe Democrat lost 11^% of its total 
circulation The Republic made a gain of 2^%. 

Reader interest and reader confidence are the moving forces 
behind the gains made by The Republic. People want it and are willing 

to pay more for it. 

"A newspaper which holds its readers’ confidence so 
steadfastly can be most efficiently and effeclively used by 

' any advertiser.” {Globe-Demoeral. April 9, 1916.) 

The Republic’s average daily net paid cir¬ 
culation for March, 1917, was— 

102,859 
or 1,393 copies greater each day than the average for the six 
months’ period for which the Government statement was made. 

For 15 consecutive months The Republic has also made 
continuous and consistent gains in the amount of paid advertis¬ 
ing carried. 

For the Year of 1916 For the First Quarter of 1917 

634,452 149,667 
Agate. Lines Agate Lines 

The newspaper that is demanded by the 

reader is in demand by the advertiser 

THEST.LOUIS REPUBLIC 
BRINGS RESULTS 
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EDITORIAL 
CENSORSHIP 

HE Editor and Publisher believes that, under 
a strict construction of the Constitution, any 
censorship of the press in the United States, 

even in war-time, is illegral. 
The founders of this nation conceived the func¬ 

tions of g-ovemment on novel lines. They realized 
that a free government could not exist without free 
speech and a free press. When they forbade the 
enactment of any laws which should restrict the 
freedom of the press they did not provide that this 
fundamental principle should be set aside under 
stn-ss of w'ar. 

A patriotic pres.s, such as we have, nnmuzzled, 
fre«' to print the news of events, and to hold to 
public accountability Government officials who may 
l>e lax in their duty, is the strongest factor for na¬ 
tional .security. The American people do not thrive 
on half-information. They are accustomed to hav¬ 
ing the n< w'S. 

A censorship, even if based upon what may be 
generally conceded to be a wise national policy, and 
in the interest of the national security, may easily be 
turned into an effectual press muzzle. That would 
Im‘ a calamity l>e.side which temporary reverses in 
the war would lie relatively unimportant. 

.V cen.sorship bill mu.st provide for the freedom 
of the press. If it does not—if it opens the way to 
a re.stricticn of that freedom—it will violate the 
mo.st important provi.sion of the Constitution. 

Editors and publishers of newspapers are eager 
to olKserve all sensible regulations in the suppres¬ 
sion of news which would have military value to 
the enemy. They do not want .such regulations, 
however, to make it possible for Government offi¬ 
cials to exercise over the press a re.strictive and op¬ 
pressive control. 

In the tentative regulations, issued recently, for 
the guidance of the new.spapers pending the enact¬ 
ment of a censorship law, item number six would 
oi>erate to make a farce of the freedom of the press. 
In »lu- proposed .statute on censorship this regula¬ 
tion, it api>ears, will have no place; but .section 
three of the proposed ’aw will distinctly jeatfirm the 
constitutional guarantee, and provide for unham¬ 
pered criticism of either policies or officials. 

The .Kmerican pre^ is the third arm of defence 
agaln.st the country's enemies. It must not be crip¬ 
pled. nor w. i.kened. through over-anxiety about petty 

things on the part of public servants. THE PRESS 
•MIST BE STRONGER IN W.\R THAN IN 
PE At 'E. 

The Editor and Publisher is in a mood to cheer 
lu.stily for the publi.sher of a newspaper whose 

patrioti.sin impels him to offer such aid as he can 
give to the Government in these war days. But 
we suggest that such contributions should not take 
the form of a proffer of free advertising space. A 
publisher will do better public service through sell¬ 
ing such space as he might contemplate giving to 
the Government, and contributing the proceeds of 
that sale to the Red Cross. Uncle Sam will buy 
and pay for his advertising. Gifts of space will 
merely emliarrass him. He uses a great variety of 
commodities, and pays for them all. He prefers to 
carry* on war in a businesslike way. The impulse 
to give is laudable, and the Red Cross welcomes 
contributions. Let your g;ifts be made in money— 
and -sell your advertising space. 

B.\SEBALL news and gossip are supposed to ap¬ 
peal esiiecially to the class of young men whose 

thought should now be turned to the problem of bow 
to .s*Tve the country. Cut baseball news down to Its 
relative value and utilize the space thus saved in 
printing war newa War is the "national game" this 
wason, and the newspaper which cuts down on its 
war news in order to pad out its baseball matter will 
commit an unpardonable offence. The reader who 
would prefer baseball news at this time to news 
of the nation’s mobilization of its strength is a man 
with whose allegiance any newspaper may well 
afford to disiien.se. 

‘*It is by presence of mind in 
untried emergencies that the 
native mettle of a man is tested/* 

—Lowell. 

QUO VADIS, SENATOR HITCHCOCK? 

ENATOR GILBERT M. HITCHCOCK, puhlisli- 
er of the Omaha World-Herald, succeeded in 
eliminating from the Regular Army Appropria¬ 

tions bill a provision authorizing the emtdoyment 
of an advertising agency to prepare and place Gov¬ 
ernment advertising for recruits. 

The Senator also succeeded in putting the Gov¬ 
ernment in a position of “receptiveness" in regard 
to donations of advertising space by newspapers, 
and of service by advertising agents. He a.ssured 
the Senate that "any newspaper worthy of the 
name would gladly give free advertising to recruit¬ 
ing." 

Does Senator Hitchcock apply the same rule to 
others who have commodities to sell which the Gov¬ 
ernment needs? Isn’t it equally true that any 
packer, worthy of the name, would gladly give free 
meat to the Government with which to feed re¬ 
cruits? Or that any miller would gladly donate free 
flour, and the manufacturers free munitions? 

Of course, they would—^in limited quantities. 
They would also donate the equivalent of these 
commodities, money, if the Government stood in 
dire need of such gift, too. 

That the Government does need to buy advertis¬ 
ing space for a recruiting campaign was eloquently 
set forth by New York’s able young Senator, James 
W, Wadsworth. He cited the great volunteer army 
raised by Ei'gland through advertising for recruit^, 
and refuted the sentimental reasoning of Senator 
Hitchcock with some sUtements of actual fact. 

If the Government is to profit by the experience 
of its allies in this war, it will brush aside visionary 
policies and will about its grim task with com¬ 
mon-sense. If advertising is NEEDED, the Gov¬ 
ernment should not rely upon gifts of space. In 
the news columns—a sensible censorship permitting, 

and the news print manufacturers concurring—the 
newspapers will give all the assistance to recruiting 
WHICH THE NEWS OF THE EVENTS OF THE 
WAR CAN AFFORD. But this appeal will be the 
appeal of events, strengrthened by editorial inter¬ 
pretation. The day-by-day appeal for recruits may 
be made fully effective only through the advertis¬ 
ing columns. 

Happily, in the consideration of the Appropria¬ 
tion bill for the emergency army, wiser counsels 
may prevail in Congress and Uncle Sam may be 
permitted to demonstrate, in his own affairs, that 
“adverti.sing jiays.” 

More than two hundred leading daily news¬ 
papers, and a still larger number of small dailies 

and weeklies, have contributed valuable space, with¬ 
in recent months, to “publicity copy" sent to them 
by the secretary of the National Association of Ice 
Cream Manufacturers. The copy was intended to 
show the necessity for raising the selling price of 
ice cream. The secretary of the Association be¬ 
lieves that it has been worth millions to the manu¬ 
facturers—and it was “put over” as news matter. 
NO RAID ADVERTISING HAS BEEN DONE, nor 
is any contemplated, as it is not necessary. Does 
not this instance illustrate the importance of more 
vigilance on the part of editors in this direction? 
Every line of this ice-cream copy should have been 
paid for as advertising. Not a line of it was paid 
for. If editors are free to give away space to askers 
who formulate strong methods of appeal for it, how 
is the advertising manager to solve his problem of 
SELLING space for cash? 

The only people who are not yet known to fa¬ 
vor the appointment of a trained newspaper man 

to direct the censorship are the officials who will 
finally decide the matter. 

CLOTHE THE FEDERAL TRADE COMMISSION 

WITH AUTHORITY 

HE present intolerable plight of the newspa¬ 
pers as regards their supply of news print 
would not have been possible if the Federal 

Trade Commission had been vested with authority 
to enforce its rulings. 

Having determined, through a thorough inves¬ 
tigation of the paper industry, that the existing 
prices were based upon an artificial shortage, and 
having fixed a fair and reasonable price for the com¬ 
modity, the Commission finds itself utterly power¬ 
less to enforce upon manufacturers the adoption of 
their recommendations. 

A Federal grand jury has found Indictments 
against seven different manufacturers of news print, 
charging violations of the Anti-Trust law. It is not 
now proper that any comment should be made on 
the merit of these indictments, nor any prediction 
as to the effect this development may have upon the 
economic phases of the situation. Economic relief 
must come, we believe, through the means here urg¬ 
ed—the enactment of needed laws by which the 
Federal Trade Commission will no longer be a board 
of conciliation only, however helpful it may be in 
that direction, but a Government agency of real 
power and potency, armed to act in a crisis of this 
kind in the public interest. 

As at present constituted the Federal Trade Com¬ 
mission has no more legal authority to enforce its 
rulings than has a committee of a Chamber of 
Commerce. This condition is farcical, and should be 
ended quickly through legislation clothing the Com¬ 
mission with adequate power to enforce adherence 
to its mandates. 

Having such power, the Commission would be in 
a position to not merely enforce fair prices for news 
print, but to see that production is not curtailed for 
the purpose of continuing the shortage of supply. 

Such legislation would be wholly Justified as a 
war measure. It is rendered imperative under pres¬ 
ent conditions, which threaten the existence of a 
free and prosperous newspaper press in America. 

Every editor and publisher should see to it that 
his Representative in the Congress is advised of the 
necessity for such legislation. Delay means irre¬ 
parable loss and impairment of the capital invest¬ 
ments in newspapers. 

The rate for baseball advertising in the New York 
Evening Post hereafter is to be $2.50 per agate 

line. As the baseball magnates seldom use more 
than two or three lines of space in a New York 
new.spaper, the problem of establishing a compen¬ 
satory rate for this class of business would be dif¬ 
ficult to solve. When great space is given to a 
business enterprise, without cost to the owners of 
such enterprise, there is small inclination to use 
paid advertising. Amusement enterprises are grad¬ 
ually coming into the field of real advertising. When 
baseball ceases to command no more space than its 
news value warrants, baseball will be advertised. 
When that time comes there should be no penalty- 
rate imposed. 

PUBLIC opinion is created through newspaper 
appeal. When Secretary Daniels wanted to get 

the ITesident’s call for men for the navy direct to 
the people he did not confer with the billboard and 
car-card men. He asked the editors of the news¬ 
papers to print this appeal on the first page. It was 
natural that Secretary Daniels should turn to the 
newspapers when he had a message of vital im¬ 
portance to the iieople—for the newspapers are the 
accepted channel of communication with the people. 

THEItE are not many Americans who do not 
respond, without mental reservations, to the 

sentiments expressed by the President in his address 
to the Congress. Those who dissent might easily be 
segregated on a very small island—and there are a 
good many red-blooded Americans who would vol¬ 
unteer to find a suitable island for such a colony. 
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PERSONALS 
**I judge people by what they might he—not are, 

nor will he.**—Browning. 

NKVV YORK.—lialph Pulitzer, of the 
New York World, with Mrs. 

Pulitzer and Mr. and Mrs. Carl W. 
Ackerman, will be guests at the annual 
dinner of the Columbia School of Jour¬ 
nalism April 19. Mr. Ackerman, who 
was United Press correspondent at Ber¬ 
lin, was graduated from the school in 
1913. The dinner is to be held in the 
clubroom of the school. It will be the 
first big gathering of alumni and the 
largest turnout of students in the history 
of the school. 

Charles Frederick Speare, financial 
editor of the New York Evening Mail, 
is in Washington regarding special 
financial matters now being considered 
by the Government. 

On April 14, Harry Riemer will sever 
his connections as editor of the Ameri¬ 
can Stationer and Office Outfitter to 
become associated with the editorial 
staff of the Fairchild Publishing Com¬ 
pany, of New York. Mr. Riemer was 
for some time associate editor of the 
Paper Trade Journal. 

Arthur Goshen, who has been con¬ 
nected with Pittsburgh newspapers for 
more than twenty-five years; has been 
assigned to the New York Times in 
New York. The Times news service 
has recently been secured by the Pitts¬ 
burgh Gazette-Times. 

E. N. Williamson, who conducts the 
Saturday page of the New York Eve¬ 
ning Post devoted to organists and 
choirs, has been made an honorary as- 
.sociate of the American Guild of Or¬ 
ganists. 

OTHER CITIES.—S. S. Williams, 
owner of the Chisago County News 

of Center Oty, Minn., has .sold his paper 
to a.ssume his duties as a -lieutenant in 

the militia. 
Miss Lorena Hickok, late of the Mil¬ 

waukee Sentinel, has joined the local 
sUiff of the Minneapolis Evening Tri¬ 

bune. 
Yale Squire, night sporting editor of 

the Minneapolis Morning Tribune, will 
soon sail for France with an ambulance 
crew outfitted in the Minnesota city, and 

will be a driver. 
H. B. ('urrie, William Powell, and 

Robert Strong have left the editorial end 
of the St. Paul Pioneer Press and Dis¬ 

patch. 
Frederick A. Bush, a Silver City, 

N. M., publisher, who.se life was de¬ 
spaired of recently, is now reported to 
be slowly recovering. He had not been 
well for seme time, and finally suf¬ 
fered a physical collapse. 

Capt. Fred A. Marriott, a son of the 
proprietor of the San Francisco News 
Ixdter, is in command of the machine- 
gun company of the Fifth California 

Regiment. 

Ren H. Rice, a well-known newspaper 
man of Spokane, has been appointed as¬ 
sistant secretary of the Spokane Cham- 

l»er of Commerce. 
A. W. Shaw, of “System,” Chicago, 

'has been made Chairman of the "Com- 
meroial Economy Board” of the Coun¬ 
cil for National l>efence. Mr. Shaw’s 
department will solve the problem of 
wartime distribution of all commodities 
through the civilian population of the 

United States. 
Charles P. Taft, owner of the Cin¬ 

cinnati Times-iStar, and a brother of 
former President W. H. Taft, is im¬ 
proving, following a serious injury 
from a fall through an elevator shaft 
at the home of a friend in Cincinnati. 

Kent Watson has resigned as news 
editor of the Port Arthur (Tex.) Rec¬ 

ord and will hereafter be connected 

with the Dallas office of the Associated 
Press. 

Harry F. Landon, telegraph editor of 
the Watertown (N. Y.) Standard, has 
l>een appointed secretary to Congress¬ 

man Luther W. Mott, and has taken 
up his new duties at Washington. 

William G. Uoelker, advertising man¬ 
ager of the Providence (R. I.) Journal 
addressed the student body of the 
Rhode Island State College last week 
on the work of the naval coa.st defence 

reserve. 
I. K. Fretz, editor of the Canton 

(Kan.) Pilot, i-eceived a present from 
his wife recently of a son and heir. 

George H. Scruton, editor of the Se- 
dalia ('Mo.) Daily Democrat, has re¬ 
ceived a commission from President 
Wilson, as captain in the officer’s re¬ 
serve corps of the United States Army. 

R. I). M. Decker, who went from Syr¬ 
acuse eight years ago to the London 
(Ont.) Advertiser, is now circulation 
manager for the Telegram and News- 
Times of Reading. Pa. 

t T r asHINGTON—W. Sinkler Man- 
VV ning, of the New York Times Bu¬ 

reau, and Stephen A. Early, of the As¬ 
sociated Press staff, are the first two 
members of the Washington corps of 
correspondents to be assured of com¬ 
missions in the army since the dec¬ 
laration of war. Mr. Early will be as- 
.signed to the cavalry, as he is an ex¬ 
pert horseman. 

Earl Godwin, of the Washington Star, 
and the newly elected secretary of the 
standing committee of Washington cor¬ 
respondents, is receiving the condol¬ 
ences of his many friends over the loss 
of his nine-year-old son. 

Edwin A. Halsey, for many years as¬ 
sistant superintendent of the Senate 
Press Gallery, has been elected captain 
of the first Home Guard company to 
be organized here, which is composed 
of officials and employees of the Senate. 

Walter H. Schulz, formerly Wash¬ 
ington correspondent of the Oklahoma 
Oklahoman and other prominent West¬ 
ern papers, and I’ccently stationed as 
Consul at Berne, Switzerland, has re¬ 
turned to Washington and is tempd- 
rarily assigned to duty in the State De¬ 
partment. 

James D. Preston, for twenty years 
superintendent of the Senate Press Gal¬ 
lery, was presented on Monday, in the 
presence of the members of the I’re.ss 
Gallery, with a handsome automobile 
and a substantial sum of money to 
operate it, by the Wa.shington corre¬ 
spondents, in recognition of his faith¬ 
ful services. Presentation was made 
by R. V. Oulihan, of the New York 
Times. 

Will H. Parry of the Federal Trade 
Commi.s.sion was operated on at a 
Washington hospital Wednesday, for 
gall stone.s. He is reported to be im¬ 

proving. 

Boston—Harold W. dark has tak¬ 
en examinations for a commission 

in the United States Army Re.serve. He 
attended the Plattsburgh camp in 1915- 
16, and last year went from Platts¬ 
burgh to El Paso as correspondent for 
the Herald with the Ma.s.sachii.setts 
troops. 

George S. Decker, of the Boston 
American, has been appointed ensign 
in the United States Naval Reserve, 
and has been assigned to duty at the 
Charlestown navy yard. Ensign T. P. 
Harrison, of the Reserve, also assigned 
to the yard, is another newspaper man 
in the service, having been New Eng¬ 
land correspondent for the New York 
Sun for many years. 

Among the Boston newspaper men 
in service in the Massachusetts troops 
now under arms is Walter C. Mahan, 
of the Post, who is a member of A 
Company of the Ninth Infantry. 
“Dutch” says guarding bridges in a 
snowstorm is harder work than digging 
ditches in Texas. 

Jack Harding and Lyman Armes, of 
the Post city staff, have formed an al¬ 
liance for the purpose of maintaining 
an apartment in the Back Bay, where 
they hope to spend a pleasant summer. 

Reuben Greene, of the Traveler, and 
Hazel Canning, of the Record, went to 
New York to report the Easter opening 
of the Billy Sunday campaign. The 
result was more than mere signed 
stories, for their papers ran their pho¬ 
tographs as well. There was a great 
demand for New York papers among 
the Boston newspaper men last Mon¬ 
day, for the reporters who had covered 
Billy in Boston were anxious to see 
how the trick was turned by their 
brothers of the Metropolis. 

PHILADELPHIA—William Simpson, 
business manager of the Bulletin, 

has returned from a brief and well- 
earned rest at Atlantic City. 

Herman Bernstein, editor of the 
American Hebrew, of New York, and 

special writer on the Times, spoke at 
the Contemporary Club, the monthly 
salon of Philadelphia intellectuals, this 
week, on the Russian situation and the 
dethroned Czar. He drew a dramatic 
picture of the man whom he held re¬ 
sponsible for the oppression of the 
Jew.s. 

Harvey M. Watts, of the editorial 
staff of the Public Ledger, was chair¬ 

man of the committee of the Society 
of Arts and Letters, which adjudged the 
annual literary competition among the 
members for essays, poems, stories, and 
plays. 

William G. Kreighoff, Paul McGahan, 
and Fred Whitney, president of the 
Club, formed the committee which had 
charge of the Old-Fashioned Night in 
Bohemia, given by the Pen and Pen¬ 
cil Club this week for the “Have a 
Heart” Company. Ralph Bingham was 
“ringmaster.” 

Fullerton L. Waldo, musical editor of 
the Ledger, contributes a striking 
poem, "Down and Out” to the cur¬ 
rent number of Contemporary Verse. 

Chicago—C. G. McMaster has join¬ 
ed the Chicago Tribune reportorlal 

staff. 
R. W. Mason, former newspaper man, 

has become fiscal agent of the Boone 
Tire & Rubber Co., of Chicago. 

A. W. Shaw, editor of System, Chi¬ 
cago, has been made chairman of the 
commission to mobilize commercial in¬ 
terests. The commission was appointed 
by the Council of National Defence, and 
will be known as the Commercial Econ¬ 
omy Board. 

J. B. Woodward, advertising mana¬ 
ger of the Chicago Daily News, left for 
New Y^rk during the week to take up 
matters connected with the convention 
of the American Newspaper Publishers 
A.ssoclatlon. 

. Anton Novak claims the credit of be¬ 
ing the first “newsboy” to enlist after 
the call for volunteers was i.s.sued. 

James Keeley, editor of the Chica¬ 
go Herald; Hopewell Rogers, business 
manager of the Chicago Daily News, 
and D. E. Towne, business manager of 
the Chicago Evening Post, took an im¬ 
portant part in assisting the National 
Advertising Advisory Board In formu¬ 
lating its recommendations. The Board 
recently met In (Chicago. 

Parke Brown, of the Chicago Tri¬ 
bune; John Buttman, of the Dally 
News; Frank Gardiner, of the Herald; 
J. L. Spellman, of the Examiner, and 
William McCormick, of the Evening 
American, have accompanied an Alder- 
manic committee to Florida. 

Make a note to call on 

Frederic J. Haskin, 

Room 107, The Waldorf, 

during the 

Publishers’ Convention. 
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PFtOVIDKNOK.—Frederick E. Bar- 

<-lay. Federal Building- man for the 

Providence Journal, -will soon go to 

the Worcester Telegram, where he has 

a position on the night desk. 

t'harles B. Coppen, sporting editor 

and Charles A. Donelan, sporting car- 

tm»nlst of the Journal have returned 

from Frederick. Md., where they cover¬ 

ed the spring training of the Grays. 

PITTSIsrutiH—l>‘o O’l-oughlin, a 

newspajM-r reporter of New Castle, 

enlisted in the aviation service at the 

Ihttsiturgh naval recruiting station. 

Joseph S. Myer.s, head of the jour¬ 

nalism department at Ohio State Uni¬ 

versity, will l>e the principal .st)eaker at 

the journalism se.ssions held at the Uni- 

ver.sity of Pittsburgh early in Mav- 

Charles F. ]..«‘wis, copy-reader of the 

Ihttsburgh Sun, is in charge of the re¬ 

cently added U. P. service at the Frank- 

iin News. C. J. Wehrle, lately of the 

Pittsburgh Chronicle-Telegraph, is 

reading copy at the Sun. 

Col. C. A. Book, president-editor of 

the Ihttsburgh Dispatch, is in New 

York for the annual A. P. meeting. 

Percy Preston, golf exi)crt of the 

Tri-State .News Bureau, has enten-d 

the oil busine.ss. The Bureau’s golf 

servic*' is now bandied by Joseph F. 

Huhn and W. A. White. W. Wil.son, 

formerly with the Pittsburgh Press, has 

joined the editorial force of the Bureau. 

MII.WAUKEE, VVTs.—Alfred Harvey 

has resigned as night editor of the 

.\lilwaukee Free Press to join the city 

staff of the .Milwaukee Sentinel. He wiM 

l>e succeeded on the Free Press by 

l.ynn Kredenburg, who has been on the 

copy desk »>f that paper for several 

iiKinths. 

James J. Colby, a reporter on the 

Free Pre.ss, heard the call to the colors 

ami decided that he might be of some 

ii.se to Uncle Sam. He joined the naval 

n-serves, and no sooner had he passed 

the physical examination than he was 

called out to do recruiting duty. He 

will aasist Ensign Daniel Coleman, an¬ 

other newsi>a|K'r man, who has been 

i-alled. 

.Miss Francis I.rfjrrimore, .star of "Fair 

:tnd Warmer," was a ladie.s’ night dinner 

giie.st at the Milwaukee Press Club 

Thursday night. 

John Kols-rts. formerly of the Daily 

News, has returned from Waterford, 

Wis., where he has Ijeen editing the 

Waterford Po.st during the illne.ss and 

abs<-nce in the South of Editor Edward 

.Mab)ne. Mr. Malone has recovered and 

is again at his de.sk after an absence of 

five months. 

Theadore de Mores and Ernest 

Neltxke. ls)th well-known Milwaukee 

newspaper men. have de.serted the ed¬ 

itorial rooms to become stock salesmen. 

D\F>U.\S, Tex.—Karl K. IVdti.s. for¬ 

merly sjKirting editor of the Dallas 

<Tex.) Morning News and later tele¬ 

graph editor of the Galve.ston New.s, 

has resigned and has returned to Fort 

Worth as 8j)orting editor of the Fort 

Worth Star-Telegram. 

Guy D. Wibson, reporter for the Fort 

Worth (Tex.) Hecord, has enlisted in 

the United States navy at Fort Worth. 

.Marcus E. Si>erry, correspondent of 

the IP-aumont (Tex.) Enterpri.se at 

Port Arthur, has resigned to accept the 

position of news editor of the Orange 

(Tex.) I>aily I>!ader. Mr. Sperry is 

succeeded at Port Arthur by C. W. 

Bradley. 

.Mi.ss Maud J. Allen, a new8par>er 

worker and writer of State-wide repu¬ 

tation in Texas, has been employed to 

prepare material for a .special edition 

of the Mineral Wells (Tex.) Daily 

Index. 

Liouis J. \Yortham, editor and pub¬ 

lisher of the Fort Worth (Tex.) Star- 

Telegram, i.s recruiting a regiment of 

infantry to be trained and then offered 

to the Government as a unit in the 

500,000 army to l)e rai.sed. Mr. Worth¬ 

am is a veteran of the Spanish-.Ameri¬ 

can War and a former colonel of the 

Texas National Guard. 

H. W. Phillip.s, of New York, editor 

and publisher of the American Hotel 

Hegister, was in Galveston, Tex., last 

week investigating hotel condition.s. 

B. C. Utecht. well-known newspajHjr 

man of Fort Worth, Tex., who has seen 

service with Villa's, Carranza’s, and 

Penshing’s armies in Mexico, has been 

apiKiinted a major in the regiment now 

being recruited by Col. Louis J. Worth¬ 

am at Fort Worth, to be known as 

Wortham’s Texas Bangers. 

C. M. Meadows, who has been con¬ 

nected with the Galveston (Tex.) Trib¬ 

une for some time, has resigned to 

accept the position of telegraph editor 

of the Shreveport (La.) Journal. 

ST. LOUIS—^J. It. Wheeler, publish¬ 

er of the (Juincy (Ill.) Journal, was 

in St. Louis this week m business for 

his publication. 

Wilbur Wood is now tri-State base¬ 

ball editor of the St. Louis Republic. 

J. B. Sheridan, Dent MeSkimming, 

and Charles Bartley, all veteran base¬ 

ball writers, have been assigned to cov¬ 

er the amateur field in St. Louis by the 

sport editor of the Globe-Democrat. 

John C. Boberts, president and own¬ 

er of the St. Louis Star, has just re¬ 

covered from a severe attack of grip. 

He has returned to his office after a 

week’s absence. 

DENVEB, Col.—Bobert Seymour, who 

has had charge of the Denver bu¬ 

reau of the International News Service, 

which has l>een discontinued, has lie- 

come telegraph editor of the Po.st. 

Arthur Chapman, managing editor of 

the Times, has brought out his famous 

poem, "Out Where the West Begins,” in 

Ji liook published by Houghton Mifflin. 

Included with his mo.st popular poem 

are some fifty others which were first 

publi.shed in the old Republican while 

Chapman was a "column conductor.” 

Boliert Courtney has succeeded the 

late F. W. White as dramatic critic of 

the Post. 

H. Armand de Masi, formerly with 

the Chicago American, has been brought 

to the Post from Chicago to handle State 

.stuff and get out the sporting extraa 

Lute H. Johnson has been put in charge 

of the mining department. 

William Morrissey, for years labor re¬ 

porter on the Post, has been appointed 

State Ivilior Commissioner, and Sam J. 

I>‘wi.s becomes State (Jommi.ssioner of 

Printing. Morrts.sey, who has been play¬ 

ing the Wyoming oil stocks for a com¬ 

fortable fortune, is known as the 

"Ibs-kefeller of the Denver Press Club.” 

SA.N FRANCISCO.—S. S. McClure, fa¬ 

mous New York writer and publish¬ 

er .sailed from San Francisco, during the 

pa.st week, for the Orient, with the in¬ 

tention of going to Russia to make ob- 

.servations on conditions in that country 

under the new regime. Mr. McClure 

came to San Francisco some weeks ago 

and was almut to embark for the Orient 

when the news of the revolution in 

Bu.ssia was received. This caused a 

change in his plans, and he made a 

ha-sty trip to New York to arrange some 

bu.siness matters before resuming his in¬ 

terrupted transpacific tour. 

Fred V. Williams, star reporter of the 

San Francisco Daily News, who is run¬ 

ning, in serial form, his account of his 

winter experience while "hoboing” it 

through several of the counties north 

of this city, will bring out his story in 

a l)ook. During the past year, Williams 

has l)een devoting most of his time to 

doing incognito stunts for the Daily 

New.s. He has masqueraded success¬ 

fully, in turn, as a fireman, a fi.sherman, 

a |)oliceman, a .student of movie acting, 

and a hobo. 

Be.s.sie Beatty, of the San Francisco 

Bulletin’s staff of special writers, sailed 

last Tuesday on the steamer Siberia 

Maru for Bus.sia, via Japan and the 

Trans-SilMjrian Railroad. Mi.ss Beatty 

i.s to make a hazardous war-time trip 

around the world for the benefit of the 

Bulletin’s readers. Mi.ss Beatty will try 

to secure a close-up view of Russia’s 

new and amazing experiment in democ¬ 

racy. 

M. B. I^evick has resigned his position 

on the staff of the San Francisco Call, 

in order to handle the publicity of the 

Burge.ss Company. 

Al. Wunstorf, who had been on the 

copy de.sk of the San Francisco Exam¬ 

iner for .some time, has gone to the Call, 

where he has a similar position. ’ 

H. W. Fredericks, who was connected 

with the Pacific News Service here for 

sevefal months, has gone to the Los 

.Angeles office of the same organization. 

C.ANADA.—J. E. Atkinson,president of 

the Toronto Star, is spending a few 

weeks in Bermuda for the benefit of his 

health. 

John M. Imrie, manager of the Ca¬ 

nadian Press Association, returned on 

Tuesday from a six week.s’ trip to we.st- 

ern Canada, made in the intere.sts of the 

.A.s.sociation. 

Jack Hanam goes to Ottawa on Mon¬ 

day to repre.sent the Toronto Mail and 

Empire in the Parliamentary press gal¬ 

lery. He succeeds William Wallis, who 

Vtecomes resident corre-spondent of the 

Mail and Empire at the capital. 

Harry W. Anderson has been in 

Washington and New York, covering 

recent happenings in the United States 

for the Toronto Globe. His dispatches 

were very favorably commented upon in 

Canadian newspaper circles. 

Feather for Evening World 

The .Americanization Forum bill ha.s 

pas.sed both houses of the New York 

State I.rf'gi.slature. It passed the Senate 

last Monday night and the Assembly 

Tue.sday morning by a vote of 118 to 11. 

The bill opens all the public .schools of 

New York to the Americanization move¬ 

ment under the direction of the Board of 

Education. It was advocated by the 

New York Evening World. It extends 

the community centre idea, and gives 

municipal recognition to the American¬ 

ization movement which has been car¬ 

ried on by the Evening World. 

Navy Wants Compositors 

The Navy Bureau of Publicity, for 

Commander Upham, enrolling officer at 

the Brooklyn navy yard, has issued a 

call ?or type compo.sitors for the service. 

It will be nece.s.sary for those who qual¬ 

ify to enroll in the Naval Re.serve. The 

.salary is approximately $82. 

Wood Adds to His List 

Bol)ert E. Wood, special representa¬ 

tive of New York and Chicago, is now 

representing in the national advertising 

field the (Sazette and Republican of 

.Xenia, O. 

PUBLISHERS AID RECRUITING 

Major McCormick and Lieut. . Patterson 

Do Good Work in Chicago. 

The unusual spectacle of two news¬ 

paper editors and publishers actively 

engaged in soliciting recruits for nation¬ 

al service has been presented in Chi¬ 

cago for the last few days. WhUe all 

the Chicago newspapers, including those 

printed in German, have been urging 

their readers to enlist, it remained for 

Bobert B. McCormick and Joseph Medill 

Patterson, of the Chicago Tribune, to 

take personal charge of a recruiting 

station. Mr. McCormick is a major in 

the Illinois Guard Cavalry and Mr. Pat- 

ter.son i.s a lieutenant in the artillery. 

Major McCormick and Lieut. Patter¬ 

son opened a recruiting station on the 

first floor of the Tribune building. For 

several days they published full-page 

advertisements in the Tribune calling 

for volunteers, with the result that 

hundreds of applicants have come to 

the Tribune building to enlist. Major 

McCormick and Lieut. Patterson spend 

much of their time directly supervising 

the work. 

The Chicago Herald and the Chicago 

Examiner have also opened recruiting 

.station!?, with the cooperation of the 

military authorities, and scores of vol¬ 

unteers have enlisted at these stations. 

Both the editorial and business of¬ 

fices of the CTilcago newspapers will be 

greatly depleted when mobilization 

takes place. The burden of directing 

the Tribune will fall on Managing Edi¬ 

tor E. 3. Beck. The business manage¬ 

ment of the Dally News may lose the 

services of Hopewell Rogers, business 

manager, though Mr. Rogers is under¬ 

stood to have resigned from the Nation¬ 

al Guard after the return from the bor¬ 

der. 

EDGAR GUEST 

If you want a feature that will 
go straight to the hearts of the 
good, old - fashioned, clean- 
minded, home-loving people 
that make up the bulk of your 
circulation — give them the 
daily poems of Edgar Guest. 

“This sweet-tempered, lov 
able, philosophising lad from 
Detroit is one of the country’s 
greatest assets. His poems 
are religion, inspiration, re¬ 
freshment and education all 
rolled up in one.”—Grand 
Rapids Herald. 

He will do more to make your 
paper a home paper than any 
feature you ever ran. 

He will WIN the people of 
your city just as he has won 
the people of Detroit and doz¬ 
ens of other cities. 

There are mighty few features 
like Edgar Guest’s poems. 

the 
GeorgeMatthew Adams 

Service 
8 W. 40Ui ST., NEW YORK 
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SUNDAY ON FIRST PAGE 
FOR JUST THREE DAYS 

Famous Evangelist Still Gets Big News¬ 
paper Spare But Has Been Relegated 
to Inside Columns - His Message 
Rearhes From Six to Ten Million 
People Daily. 

"Billy” Sunday held the flr.st page of 
the New York newspapers for just three 
days, his war on the devil as representa¬ 
tive of many New York institutions 
standing out side by side with the great 
Kuropean* war and the American war 
with Germany. Then he dropped back 
to the inside pages, and from present 
indications, unless some unfore.seen cir¬ 
cumstance should bring him out on the 
first page again, there he will remain for 
the balance of his engagement. For 
after that third day "Billy” ceased to lie 
a novelty to the bias# New Yorker, and 
the newspapers thereupon relegated him 
to the in.side. 

The papers have not by any moans 
dropped the Irrepre.ssible "Billy” alto¬ 
gether, because while the novelty has 
worn off, he is still con.sidered "good 
news value.” On the inside pages he 
carries from three columns to a full 
page and every action, movement and 
word is carefully reported. Every New 
York new.spaper has from two to five 
men covering the Sunday meetings, both 
in the Tabernacle and in outside build¬ 
ings. Every place that Sunday speaks 
has its quota of reporters and while 
others may be dismis.sed with the line 
“among those present,” the only “Billy” 
is fully reported, words, .actions and 

all. 

EOlTOniAt- WRITER ASSISTS 

The week .started out with two rou.sing 
meetings in the Tabernacle on Sunday. 
t)n Monday, at a meeting of clergymen 
of New York and surrounding town.s. 
•Mr. Sunday spoke and introduced his 
entire .staff of workers. .Among those 
introduced at this meeting was A. B. 
Macdonald, editorial writer on the Kan- 
.sas City Star, who is in New York for this 
campaign to help the Sunday forces 
to look after the newspaper men. Re¬ 
sponding to his introduction Mr. Mac¬ 
donald said in part: “One of the great 
factors for the success of a religious 
campaign like this is newspaper pub¬ 
licity. For In.stance, yesterday (Sunday) 
Mr. Sunday .spoke to 40,000 persons in 
the Tabernacle, hut bis message in the 
newspapers of New York city was read 
bv from .six to ten million per.son.s. New 
York never before saw such a thing; the 
whole world at war, America ju.st enter¬ 
ing into that great conflagration, and 
still the religion of Jesus Christ crowd¬ 
ed the war news off the first page and 
running over into the in.side. 

“You clergymen may reall7e what a 
factor that is to have Christ upon the 
flr.st page of the metropolitan news¬ 
papers. So these new.spaper men are 
helping you and other men and women 
of God in New York to preach the Gos¬ 
pel. One of my duties is to make it 
ea.sv as po.ssible for these repre.sentatives 
of the press to attend the meetings and 
then go back to their offices, and while 
you are asleep in your beds, they are 
writing out the mes.sage ‘Billy’ Sunday 
has delivered, .so that the millions who 
were not present might read and know 
what was said.” 

That Mr. Macdonald is making good 
with the new.spaper men is the testimony 
of all. 

Repre.sentatives of newspapers in 
Bo.ston, Buffalo, Philadelphia and many 
of the nearby cities are also covering 
the meetings. 

.Mr. Macdonald and his as.sociates are 
trying to make arrangements through 
which Mr. Sunday will speak at the A. 

P. and the A. N. P. A. sessions during 
the week of April 23, and also to have 
the editors of the country in attendance 
at thest> se.ssion.s, attend a special se3.sion 
at the Tabernacle. These arrangements 
have not as yet been completed. 

TO SAFEGUARD GERARD 

P. P. A., of Boston, to Take Unusual 
Precautions at Coming Banquet. 

Boston, .Vpril 11.—Many Secret Ser¬ 
vice men and special plain-clothes po¬ 
lice officers will guard James W. Ger¬ 
ard. former United States .\m.bassador 
to Germany, during the time that he is 
at the National Defence Dinner at the 
South Armory, on the evening of Wed¬ 
nesday, April 18. 

This dinner, given under the auspices 
of the Pilgrim Publicity Association, will 
be the biggest affair that the Associa¬ 
tion has conducted since the Boston 
Convention. It is for the reason that 
many Germans reside in and about Bos¬ 
ton that such elaborate precautions are 
being taken to safeguanl Ambas.sador 
Gerard. 

.\t the dinner there will be at least 
four Governors present and a dozen 
Mayors, as well as many other distin- 
gui.shed persons. While there will be 
other .speakers in addition to Mr. Gerard 
they will not be allowed to trespa.«s on 
the time that has bet n allotted him. The 
affair will be state-wide in its scope, the 
State having granted permi.ssion for the 
u.se of the great South .\rmory for this 
purpo.se. It is believed that the armory 
will be filled to its capacity of 2,000 
people. 

Typical "P. P. features which will 
not be divulged will help to enliven the 
occasion. The net proc'ceds of the din¬ 
ner will be devoted to iiatriotic pur¬ 
poses. 

MORE INCREASES IN SCALES 

Many Printers Are Benefited by Raise.s 
in Wages. 

Among the recent increases in scales 
in newspaper offices of the United States 
are the following: 

The New Bedford (Mass.) Standard 

and the Times have voluntarily increas¬ 
ed the wages of their printers $1 per 
week for day work and $2 for night 
work. 

New.spaper publishers of St. Joseph, 
Mo., have signed a new .scale with No. 
40. which carries an Increase of $1 per 
week until February 9, 1919, with 50 
cents pe.’ week additionil the third year, 
which will make the wage $25.50 for day 
work and $28 night.s. 

A new wage scale, dating from Jan¬ 
uary 1 la.st, has been signed by the pub¬ 
lishers of the five dally newspapers of 
Los Angeles, Cal., which operate union 
composing rooms. The agreement will 
1)0 in force for two years and carries an 
increase of $1 per week all around. This 
makes the scale $33 per week for night 
work and *30 day. Each shift will con- 
.sist cf seven and one-h.ilf hour.s, which 
is the same that jirevailed under the old 
contract. 

Advertisement on I.arge Scale 

Still another large advertisement, ex¬ 
ceeding in size even the .six-page bank 
ad. referred, to in last week's Edi¬ 

tor AN’i) PrBi.isHKR, wa.s published this 
week, this time the Trenton (N. J.) Eve¬ 
ning Times Is'ing the paper to shine. An 
eight-page ad by a dealer in seeds and 
garden imiilements, carried by the 
Times April 11. is believed to be the 
large.st ad ever publisheil by any news- 
jiaper for a dealer In sewls and garden 
Imiilement.s. The ad has attracted much 
favorable comment. 

The Government Statement 
of the 

Los Angeles 
Times 

for the six months ending- 
April 1st,1917,shows an aver¬ 
age net paid circulation of 
67,907 copies. Circulation for 
same period, Sunday only, 
105,410 copies. This is an 
every day gain of 3,199 copies, 
and a gain for the Sunday edi¬ 
tion of 5,633 copies for the 
same period of 1916. 

During the first three months 
of 1917 the TIMES printed 
3,398,276 lines of advertising, 
which is a gain of 151,424 
lines over the corresponding 
period of last year. 

The high quality and remark¬ 
able purchasing power of the 

Los Angeles 
Times 

circulation,and the profitable¬ 
ness of its columns to its ad¬ 
vertising patrons, enables the 
TIMES to print more adver¬ 
tising every day in the year, 
year in and year out, than 
any other newspaper on the 
Pacific Coast. 

FOREIGN REPRESENTATIVES ' 

Wii.i.iAM.s, Lawrence & Cresmer Co., Brunswick Bldg., New York City. 
Harris Trust Bldg., Chicago, 111. 

R. J. BinwEi.i. Co.. 742 Market St., San h'rancisco. Cal. 
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GIFTS OF AD SPACE TO 
(iOVERNMENT APPROVED 

111 PaA!>ing Regular Army Appropria- 

lionii Bill, Senate Fails to Provide for 

F’aid Advertising for Recruits—Hitch- 

rork Opposes, While Wadsworth Fa¬ 

vors Purchase of Newspaper Space. 

WASHi.NcrroN, April 12.—The patriotic 

I1ICS.S of the country will be depiended 

by the War Department for its ad- 

vertisinK for recruits. In the regular 

army appropriation bill, just passed by 

the S«-nafe, the Secretary of War is au¬ 

thorized to accept the gratuitous ser- 

xiei-s of advcrti.sing agencies; and, in 
connection therewith, such free ser- 

viii-s and free advertising space as pa¬ 

triotic new.spapers and magazines may 

lie willing to give to .stimulate recruit¬ 

ing. This provision in the Army bill 

was insertisl at the instance of Senator 

tiillH-rt M. Hitchcock, of Nebraska, in 

lieu of the provision reported to the Sen¬ 

ate by the committee authorizing the 

Secretary of War to employ the services 

of advertising agencies for monetary 

consideration. In the debate Senator 

•lames W. Wad.sworth, of New York, 

.strongly advocated the policy of paid ad¬ 

vertising, and cited England's great feat 

in raising a volunteer j'lmy through its 

u.se. 

Thi.samendment probably will not set¬ 

tle the <|uestion of advertising for the 

army, as this is the .'•egular army ap- 

l>ro|>riation bill and would ordinarily 

hav«- pas.se<l at the regular session of 

I'ongresi, but failed owing to the con¬ 

gestion of tmsine.ss in the closing hour.s. 

si*r:nAi, a's.mv bii.i, may coijrbx:t blunder. 

The sias ial army bill, which will pro- 

\ idc for the large incrca.se in the army 

and which increa.se will have to be se- 

cur<id immeiliately, is jet to be intro- 

ducisl. and this bill may contain some 

s|»e, ial provi.sion i>ertaining to advertl.s- 

ing or .idvertising agencies handling the 

uuestion of literature appealing for re¬ 

cruits for the army. 

The provi.sion as reported by the Com¬ 

mittee read as follows: 

"That the Sei-retary of War be, and 

he is hereby, authorized to employ the 

.services of one or more advertising agen¬ 

cies in adverti.sing for recruits for the 

army under such TEUMS and conditions 

as he may dc-em to be most advantage¬ 

ous to the interests of the Government.” 

In pre.senting the provision of the 

• 'ommittee S<-nator Chamberlain, chair¬ 

man of the Committee, said: 

"It is very difficult for the Secretary of 

War to know the different papers all 

over the country where the best results 

might Is- obtained from adverti.sing. Bj' 

taking It up with one or more adver¬ 

ti.sing agencies who make a specialty of 

it he can form an opinion as to where 

would l>e the iK-st place to insert these 

advertisements and make the contract 

for the (lublication of them.” 

.s5< nator Warren, a prominent member 

of the Military Committee, stated that 

the .S«.cretary of War would furni.sh the 

advertisements, but thought it was best 

to .si-c-ure the .si-rvices of regular adver¬ 

tising agencies to place them as the 

agencies would get l>etter returns than 

the War IX-partment could probably do 

in dealing with individuals. Senators 

.Icnes and Chamberlain expressed the 

opinion that the Government ought not 

to hold out the inducements that were 

offer«-d by advertisements such as have 

appeared in the past. Senator Jones 

said: 

"I hope that hereafter the War De¬ 

partment will pretty carefully see to It 

that special inducements are not held 

out and special representations are not 

made to induce men to enlist in the 

army.” 

Senator Smith, of Georgia, opposed the 

provision for paid agencies and said: 

“Why, Mr. President, there Is not one 

paper out of fifty that will not publish 

anything the Secretary of War furnishes 

on the subject. Instead of employing 

papers to publish advertisements, fur¬ 

nish the facts, and the great bulk of the 

papers will publish them with great 

freedom now. The situation is entirely 

different from what it was a week ago. 

Advertisements might have been proper 

a week ago, but to-day to say that you 

have got to pay for advertisements, that 

you are advertising and paying for it, is 

to lessen the publicity rather than to 

increase it.” 

BELIEVES IN ADVERTISING. 

Senator Wadsworth, a member of the 

Military Committee, in speaking in be¬ 

half of adverti-sements, said in part as 

follows: 

"I am in entire agreement with Sen¬ 

ator Chamlierlain on the proposal that, 

if we are to let men know that they are 

wanted in the army—and, be it remem- 

liered, this bill is not an emergency mea¬ 

sure at all, it is merely for ordinary 

peace-time usage—we must advertise for 

them. May I suggest to the Senator 

from Georgia [Mr. Smith] that even in 

time of war there are other great coun¬ 

tries that do not regard it as an assault 

upon the patriotism of their young men 

to insert adverti.sements in newspapers 

or elsewhere? 

“The Senator is undoubtedly aware of 

the fact that Great Britain has raised an 

army of 4,500,000 soldiers by extensive 

advertising—the most strenuous cam¬ 

paign of advertising ever attempted in 

private or public endeavor. No English¬ 

man thought it was an attack upon the 

patriotism of the young men of England, 

and it was wonderfully successful. No 

nation in all the world’s history has ac¬ 

complished as much in the organization 

of a volunteer army as has England In 

the last two and a half j'ears. Were we 

to accomplish as much in proportion to 

our population as England has accom¬ 

plished, we would have to raise an army 

of 10,000,000 volunteers. 

“So this matter of adverti.sements is not 

one that can be looked upon lightly. It 

has its value, as has been proved by the 

experience of England in this war. It 

is possible, by advertisements properly 

used in this country, to help our War 

Department. . . . So in time of peace, 

in order to keep your regular army full 

or anywhere near its authorized quota 

you must authorize the Secretary of War 

to adverti.se, and adverti.se liberally. That 

is all I have been contending for.” 

SENATOR Hm:ilCOCK’S CONTENTION. 

The Nebra.ska Senator said the Gov¬ 

ernment could expect with confidence 

that any newspaper worthy the name 

would gladly give free advertising to 

recruiting. In lieu of the section, he 

submitted the following amendment, 

which was substituted in the bill; 

“Provided, That the Secretary of War 

is hereby authorized to accept the gra¬ 

tuitous .service of one or more adver¬ 

tising agencie.s, and in connection there¬ 

with, such free service and free adver¬ 

ti.sing as patriotic newspapers and mag¬ 

azines may be willing to give in stimu¬ 

lating recruiting.” 

Senator Hitchcock spoke with such 

confidence of the newspapers’ patriotism 

that Senator Pomerene asked if the Ne¬ 

braskan had made an inquiry into the 

percentage of papers which would re¬ 

spond to the Government's requests. 

“1 have not, but I will gamble on it," 

answered Mr. Hitchcock. “I have been 

a newspaper man for thirty years and 

1 have never found In any community 

of any size the lack of some paper that 

would stand up for the public Interest 

in an emergency. 

“The section would be a serious mis¬ 

take. There is not enough of an appro¬ 

priation in the first place. It would 

only be a drop in the bucket. And to 

advertise in some newspapers would in¬ 

evitably result in diminishing the spirit 

of the others. To-day the newspapers 

are giving thousands of dollars’ worth 

of .space gratuitously and enthusiastical¬ 

ly. Ten million dollars would not suf¬ 

fice to pay for the publicity which can 

be got free in the next six months.” 

Senator Chamberlain said it was hu¬ 

miliating for “the richest Government 

in the world” to have to appeal to the 

newspapers for free advertising matter. 

Senator Hitchcock said he did not 

want to see a single dollar paid out for 

publicity for recruiting. 

Victor Company Loses 

The Supreme Court of the United 

States has decided against the Victor 

Talking Machine Company in its ef¬ 

forts to devise means for enforcing uni¬ 

form retail prices. The Court holds in 

unmistakable language that nothing in 

the nature of a “license contract” or a 

“license notice,” used as the Victor Com¬ 

pany has used this expedient, will be 

sanctioneil as a means of price main¬ 

tenance. 

Moved to South Bend 

The Studebaker Corporation has mov¬ 

ed the sales and advertising depart¬ 

ments from Detroit to South Bend, Ind. 

If the boss doesn’t quit advertising in 
that Editor Publisher, he’ll have to 
give me a raise or get me a truck. 

Time to send that 
adv. to DeWitt 

THE EDITOR & PUBLISHER CO. 
World Building New York City 

A. P. Number Apr. 21 

A. N. P. A. Number Apr. 24 
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ILLINOIS 
First in farm land value—$ 3,905,■ 

312,075. 

First in packing industry. 

Largest grain market in the world. 

Largest railroad center 
in the world. 

Most centrally located 
for water and rail 

transportation. I 
Second in railroads— 

11,878 miles. ^ 

Third in popular J 
tion—5,638,- 

591. J 

Third in manu- w 
factures—val- I 
ue $1,919,- I 

277,000. I 

Third in coal \ 
mined and pig 

iron produced. 

Value ' of farm 

and dairy pro- 

ducts $500,- 
000,000. I 

Bank deposits $2,007,918,000 \ 

Automobiles, over 250,000. 

2^00 10,000 
Lines Lines 

Aurora Beacon News (E)_....♦16,008 .04 .04 
Bloomington Pantagraph (M).♦16,733 .03 .025 
Champaign Daily News (E)t. 6,593 .015 .015 

t< hainpugne-l’rlmna .'I0.(K)0. 

Chicago American (E).♦392,279 .40 .38 
Chicago Examiner (M).192,414 .28 .23 
Chicago Examiner (S).516,460 .50 .46 
Chicago Herald (M).♦207,015 .36 .25 
Chicago Herald (S).-.♦241,177 .40 .28 
Chicago Journal (E).♦122,699 .24 .21 
Chicago Daily News (E) .♦452,204 .43 .43 
Chicago Post (E). 61,879 .25 .12 
Chicago Tribune (M).392,483 .40 .30 
Chicago Tribune (S).619,023 .53 .42 
Elgin Courier (E). 6,577 .0143 .0143 
Freeport Journal-Standard (E)_ 6,154 .015 .015 
Galesburg Evening Mail (E). 8,208 .0129 .0129 
Moline Dispatch (E). 8,280 .025 .025 
Peoria Star (E). 19,261 .045 .035 
Quincy Journal (E). 7,131 .02 .02 
Rockford Register-Gazette (E) .... 11,758 .025 .025 
Rock Island Argus (E). 6,400 .015 .015 
Springfield News-Record (E) .10,054 .025 .025 
Springfield State Register (M)... ) „ i -0^5 .035 
Springfield State Register (S).... ( \ .035 .035 

t Government Circulation Statement, October 1, 1916. 
♦ Government Circulation Statement, April 1, 1917. 

ILLINOIS 
A STATE OF 

OPPORTUNITY 

So fertile, so well drained, so uniform in its 
topography, so centrally located is Illinois, that 
from the days of the earliest settlements to the 
present time it has been the Queen of the Miss¬ 
issippi valley—the empire of agriculture, the 
main highway of trade. 

Who has not heard of the far famed rolling 
prairies and vast fields of waving grain of Illinois? 
In spite of the newer fame of others the Great 
Central State—Illinois—is still dominant in agri¬ 
cultural supremacy, with farm lands valued 
at $1,000,000,000 more than those of any other 
state. 

The transportation facilities of Illinois are 
unexcelled. Its location makes it the axis for 
all through lines both east and west and nprth 
and south, and besides ample water ways it has 
more miles of railroad than any state except one, 
nearly five times greater in area. 

In its northeast corner—Chicago—is the 
greatest grain market and the largest railroad 
and packing center in the world. 

•In manufactures, in coal and the R^f pig iron, Illinois ranks 
as it does in population and 

advertiser Illinois offers a 
he richest quality— 
:eof wealth, industry 
ure and an even bal- 
^n urban and rural 

The newspapers of 
Illinois form a key to J 
that rich field in city, ^ 
town and country r 
alike—a key that % 
opens the doors of the ^ 
homes of nearly 1 
six million pros- ^ 
perous inhabi- 
tants of this 
Great Central State, m 

Prepared by 

Walter G. Pietsch 

Chicago 
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BELIEVE WAR WILL HELP 
ADVERTISING BUSINESS 

NeH>pai*er l)ivii>ion of Ad (dub of 

New York Sees No Possibility of a 

Slump in Spare Sellinfc Because of 

This Country Having Been Drawn 

into (rreat Strugfile. 

Taking: time ))y the foi'elock, the 

iiuintKTs of t'he Newspaper Division of 

thn Advertising Clul) of New York met 

Wednesday at lunch and discussed the 

IHisHCbility of a slump in advertising 

generully on account of the war. As 

a result of the meeting and discussion 

a distinct note of optimism was struck 

and it was the consensus of opinion 

that instead of a slump in advertising 

there will iie a great forward move¬ 

ment and that the coming year will 

l)e a greater advertising year than ever. 

An excellent luncheon was serv'ed to 

the meml)ers at 12:30 and at the com- 

jiletion of the last course, Daniel Nic- 

oM. <'hairman of the Promotion Com¬ 

mittee of the Newspaper Divi.sion took 

charge of the meeting. Mr. Nicoll is 

the New ' York representative of cer¬ 

tain Canadian newspapers and he was 

fu'l of optimism as to the outcome of 

adverti.sing affairs in this country. He 

advised that the newspaper divi.sion 

get together and work out .some com- 

pr<'hen.sive plan of aciion. He stated 

that some .\merican advertisers in Ca¬ 

nadian npwspai>ers had “(luit cold” 

when the war broke out, while others 

“stuck.” The latter have l)enefitted by 

.sticking bocau.se Canada is to-day in 

the mo.st pro.sperous condition it ever 

was. Hank dejwsits have increased 

greatly and everylKMiy is pro.sperous. 

Th<‘re are many reasons to account 

for this increased pro.sperity, he said, 

and he thought it ^would be wise 

to appoint a c-ommittee to make an ex- 

hanstiv«‘ study of the subject, based 

on what is heard at this meeting. The 

committee should get together with the 

adverti.sing agents and newspaper rep- 

ri'sentatives. 

.» UKSSON FROM CANADA. 

.Mr. klsk, formerly of the Montreal 

Ctaxette, announced that when the war 

broke out he knew this country was 

going to have the greatest period of 

prosperity ever known in its history. 

The .Mlies needed money, ammunition, 

an<i food, not men. Now it is the duty 

of this country to place itself in the 

po.sition to furnish these three to the 

.\IIie.s. When the war first broke, the 

iiH'rchants of Canada were panic strick- 

«'n and the bottom fell out of every¬ 

thing. The newsi)apers, he thought, 

were as jiuch to blame as anyone, be¬ 

cause they did not get together with 

the merchant and show him the fal¬ 

lacy of withdrawing his ads from the 

papurs. The (k)vcrnment made one 

mistake in its adverti.sing at that 

tiiiu'. It advi.s<-d the people to conserve 

the money, food etc., and instructed 

them to buy only what they needed. 

That, he thought, was a mistake, as 

the people should be allowed to spend 

their money and keep it in circulation. 

The speaker then referred to the scarc¬ 

ity of men, to the imi>orts and exports of 

<’anada and then stated that when the 

advertising started up again in the 

hew'spapers, it was in greater volume 

than ever. The merchant who drops 

out once must spend a much larger 

amount to get back than the ' man 

who keeps going. He thought that 

the rnenVlH'rs should got together 

and formulate reasons why merchants 

should not curtail their advertising. 

CREATE MORE, SAYS WOODWAIU). 

The question was raised as to 

whether the members should raise the 

cry of wolf. Would it not bring to 

the attention of the advertiser the pos- 

.sibility that he should curtail? This 

brought Mr. Woodward, of the New 

York Tribune, to his feet with the as¬ 

sertion that he was apposed to any 

talk to stop advertising. His idea was 

that they should talk of going out to 

create more advertising. The members 

should be increasingly optimistic. Ad- 

verti.sers should be told to get busy 

and take advantage of the good times 

and good things coming. “Don’t neg¬ 

ative advertising, start a wave of ad¬ 

vertising optimism” he said. 

'Several memibers took i)art in the 

discus.sion and their remarks were all 

along practically the same lines. There 

was a unamity of opinion that was 

very pleasing to all present. A mo¬ 

tion direc-ting the pre.'fident of the di¬ 

vision to apix>int a committee to work 

along the lines suggested was unami- 

mously adopted. 

Keator as a Booster 

A. It. Keator, the well-known Chicago 

special representative, is chairman of a 

“Joe Tinker Hooster” committee, or¬ 

ganized for the purpose of personally 

conducting a "Joe Tinker Hooster” spe¬ 

cial de luxe train from Chicago to t.'o- 

lumbus, O., on the occasion of the open¬ 

ing game of the Columbus baseball sea¬ 

son. Ihe Mayor of the city of Colum¬ 

bus and a special committee of leading 

Columbians are scheduled to meet the 

train on its arrival. There will be a 

“grand parade” to the special headquar¬ 

ters. In the afternoon the “boosters” 

will boost the Chicago baseball talent, 

and in the evening they will be enter¬ 

tained with a special athletic pro¬ 

gramme. 

Hamntier home your facts. 

Tlip iiiaiiufacttirrr of a ptpular priced article 
appealing for wide distribution in impula- 
tiiiii ceiitera will diid an inviting market in 
lialtiiiiiire. tile |>rogn-ssire city at tbe gate¬ 
way of tile Siiiitb. 

BETTER 
BUSINESS 
in Baltimore 

CONCENTRATE IN THE 

RALTIMORE 

News 
Net Daily Circulation rj-j Ai O 

MARCH yO,U10 

GAIN over MARCH | o aaa 
1916, OVER lOjUUU 

Special Heprcieniatiiet 
DAS A. CARROLL 

Trihunr RaUiHng, SKW YORK 

J. E. LUTZ 
EiiKf Xaliunal Bank Building, CHICAGO 

Up 100)118 Daily 

Up 26)582 Sunday 
The following figures explain themselves: 

(Sworn statements of the average net paid circu¬ 
lation of the Boston Daily and Sunday Globe as 
required by the Act of Congress of August 24, 
1912, for the six months periods noted below.) 

For the six months ending 

March 31, 1914 - 

For the six months ending 

March 31, 1915 - 
For the six months ending 

March 31, 1916 - 

For the six months ending 

March 31, 1917 - 

NET PAID DAILY 

156,711 

226,823 

243,459 

256,829 

NET PAID SUNDAY 

276,010 

289,437 

298 993 

302,592 

In considering the Boston field, the purehasing power 
of the Globe’s circulation should always he considered. 

The Glohe is read hy the best ])eople in all walks of 
life in the territory in which it circulates. The hulk 
of the Daily Globe circulation and a large proportion 
of the Sunday Globe circulation is in the Boston 
Shopping District. 

Over 268)000 Daily 

Over 314)000 Sunday 

March Breaks All Records 
The circulation of the Globe for the month of JMarch 
was greater than that of any other month in the 
paper’s history., 

The net circulation of the Boston Daily and Sunday 
Globe as returned to the Audit Bureau of Circu¬ 
lations for March, 1916, was— 

PAID . . . 
UNPAID . . 

Total NET 

268,505 
3,121 

271,626 

SUNDAY 

314,473 
1,541 

316,014 
During the three months period, January 1 to March 
31 inclusive, the Globe 

1. Printed 2,162,961 lines of all kinds of advertis¬ 
ing. This was larger than the total of any other 
Boston paper. 

2. Printed 316,763 lines of automobile and acces¬ 
sory advertising. The second paper printed 
263,685 lines. 

3. Printed 111,977 want and classified advertise¬ 
ments. This was 70,947 more than were printed 
in the second Boston paper. 
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PRESIDENT HOUSTON IS 
SATISFIED WITH PLANS 

Visits St. Louis and Finds There Fever¬ 

ish Activity Among Ad Men Who Are 

Preparing for the A. A. C. W. Conven 

tion There Will Be Room for All 

Who Attend. 

The visit to St. Louis on Wednesday 
of this week of Herbert S. Houston, pres¬ 
ident of the .\. A. C. VV^, on which date 
he addressed the members of the Ad- 
vertisinK Clul) of St. Louis, was an oc¬ 
casion of mutual benefit to both the head 
of the world's advertising clubs and the 
various committees, whose chairmen 
are feverishly active every day now in 
the preparation for the annual conven¬ 
tion in that city, June 3 to 7. 

President Hou.ston found conditions in 
St. Louis highly satisfactory, and de¬ 
parted thoroughly inoculated with the 
St. Louis spirit of determination to 
make the approaching world event the 
biggest in the history of the Association. 
The greatest demonstration of this spirit 
is .seen in the cooperation of the mu¬ 
nicipal authorities with the Convention 
Hoard, and the very active assistance of 
Mayor Henry Kiel and other city offi¬ 
cials in the determination to make the 
convention the greatest thing of the kind 
ever held anywhere. Mayor Kiel has 
ju.st been reelected with the biggest ma¬ 
jority ever accorded a mayoralty candi¬ 
date in the history of the city, and his 
per.sonal interest and continuous boost¬ 
ing of everything good for his city had 
much to do with it. Especially active 
has he been in the preliminary work for 
the advertising convention, in the bring¬ 
ing to St. Louis of which he had a very 
prominent part. 

PRESIDENT HOUSTON SATISFIED. 

Besides a satisfied expression from 
•President Houston over the general con¬ 
ditions, he mentioned 'n his talk to the 
club members the offer he has made, on 
behalf of the A. A. C. W., of the ser¬ 
vices of the National Advertising Ad¬ 
visory Board to the Government, which 
without cost to the nation, shall formu¬ 
late and execute plans to mobilize either 
men or money, or bo*h, through the 
great power of advertising. 

M. E. Gordon, exhibit specialist, who 
has had charge of the installation of ex¬ 
hibits at the conventions for the past 
seven years, is now in St. Louis confer¬ 
ring with the heads of the various de- 
partmentals. He has not only charge of 
the big national exhibit, but will install 
each of the departmental exhibits as 
well. The national exhibit will be in¬ 
stalled in the marble rotunda of the 
nty Hall. The newspaper departmental 
will publish a daily paper in their ex¬ 
hibit, which will give the news of the 
convention and notes of the exhibit, as 
well as personal mention of the dele¬ 
gates and vi.sitors in .attandance. The 
biggest spectacle of the. entire conven¬ 
tion will be the big parade Monday 
night. The interest taken in this page¬ 
ant by other cities is shown by their ex¬ 
pressed intention of pa.-ticipating. Phil¬ 
adelphia and Cleveland are having ten 
floats built in St. I.iOuls; Toledo will ex¬ 
hibit twenty floats, and the Des Moines 
delegation has arranged for 100 horses 
for this parade. Each marcher will car¬ 
ry an American flag. It is expected 
that twice the number of floats will be in 
the St. Louis parade as were in the 
Philadelphia parade last year. As to 
the expected attendance, there is a big 

e.stimate given out. 

NO LACK OF ACCOMMODATION. 

Already more than a thousarid rooms 

at hotel.s and nHxniiig bouses have been 
I'ontracted for in advance, but the sup¬ 
ply will be greater than the demand, and 
no matter how many visitors there are, 
the entertainment committee gives as¬ 
surance that all will be comfortably 
hou.s<>d. Among other entertainments 
to be provided is that of the St. Louis 
Grand Opera Committee which will pro¬ 
duce the opera “.‘Vida” in the open-air 
municipal theatre in Forest Park, the 
Board of .Vldermen having issued the 
necessary permit. 

The design for the official badge of the 
convention is said to be the most unique 
and arti.stic badge of any previous con¬ 
vention. The emblem of the A. A. C. W., 
signifying “T ruth,” and that of the Ad¬ 
vertising Club of St. lyOT'is, “Forward St. 
1/Ouis,” are prominent in the design. 
The national colors are there to signi¬ 
fy the patriotic spirit, which, according 
to the plans, will dominate the conven¬ 
tion. The badge will be given only to 
delegates. 

More Definite’ Lift-Lines 

.Voting on a suggestion made by one 
of its carriers, the Birmingham (Ala.) 
News has adopted the plan of denoting 
not only of the page, but also the col¬ 
umn of the page, to which a story is 
carried over from one page to another. 
Speaking about the improvement, \V. 
S. Dun.ston, circulation manager of the 
News, .sJiys: "This suggestion was made 
to our managing editor by .some of our 
carriers about two months ago, in one 
of our regular monthly meetings. A 
te.st was made next day, and the page 
and column reference met with such 
I>opular approval that our managing 
editor adopted it promptly in his regular 
make-up. We could not change it, not 
if we would, as it saves so much time 
and annoyance on the part of readers 
hunting for continuation of news sto¬ 
ries.” 

Displaying War News Bulletins 

The-Pittsburgh Dispatch has installed 
the Central News of America Day Bulle¬ 
tin Ticker Service. The office being cen- 

r 

Letters to 
Suecessful 

Publishers 
.Mr. Leon Brown, 

Managing Editor, 
Evening Tribune, 

De.s Moines, Iowa. 
Dear Mr. Brown: 

When you decided about 
March 1 to buy our illus¬ 
trated .service for your up- 
and - coming, bright - and- 
lively paper, you paid us a 
compliment that we ap¬ 
preciated. 

When one says De.s Moines 
to most folks they are apt 
to think first of the famous 
old Register, in whose con¬ 
duct you have had an im- 
|>ortant part. 

Rut while we 'ike the con¬ 
servative, successful, and 
widely quoted Register, we 
must confe.ss to a bit of 
preference for the virile, 
ze.stful Tribune, with its 
.snappy makeup. It’s a 
paper well worthy of a half- 
million city. 

We always did like to he 
in good company. 

Your friends. 

The Central Pre.s.s Ass’n. 
New York and Cleveland. 

The largest farm paper in the 

world is The Farm Journal. 

It is also highest-priced, and 

every copy is sold to the sub¬ 

scriber on approval—money 

back any time to any unsatis¬ 

fied subscriber. 88.7 of its 

circulation is concentrated in 

the states where there are 

most buyers, most wealth and 

most dealers. 

There’s Only One 
Door to a Million 
Country Homes! 

Only one latclistring that will 
open the doors of a million 
better-class country homes— 
only one key to a million 
pockethcK.ks. 

And that is The Farm Jour¬ 
nal. of Philadelphia — the 
only nationally - circulating 
country-folks magazine — the 
one that never conflicts in an 
advertising way with the 
newspapers. 

The Farm Journal has gained 
its distinction hecan.se it is 
built upon the solid founda¬ 
tion of “Fair Play,” both to 
its readers and to its adver¬ 
tisers. 

It was the original paper 
guaranteeing every one of its 
advertisements. Since 1880 it 
has thus protected its hun¬ 
dreds of thousands of trust¬ 
ing readers; and by the same 
means kept out all undesirable 
advertising. This has made 

The Farm Journal the one 
entrance to a million firesides! 

Of course, the big thought is 
that your friends, the manu¬ 
facturers whose goods are ad¬ 
vertised in the newspapers, 
should also be using The 
I'arm Journal to get national 
consumption of their goods. 

The stores which use your 
paper can’t get along efficient¬ 
ly without this rich country 
trade — they need it to hold 
down the overhea.l an:l hold 
up the volume—and the ONE 
good way to reach the farm¬ 
ers is to use The Farm 
Journal. 

So that you may be fully 
posted, read “Full Quotas in 
the City.” Yon can have a 
copy FREE by writing to 

Ryan & Inman 
.McCormick Bldg. Evening Post Bldg. 

CHICAGO NEW YORK 



40 THE EDITOR & PUBLISHER FOR APRIL 14, 1917 

CUDAHY PACKING CO. TO 
LAUNCH BIG CAMPAIGN 

Advertising for “Puritan” Hams, “Rex,” 

and Other Foods, as Well as “Old 

Dutrli (deanser,” to Be Pushed by Fa¬ 

mous Chicago Firm Tips for the 

Advertising Manager. 

The (T’dahy Fackinu Co., 11.1 We.st 
Monroe Street, Chicago, will inaugurate 
an aclverti.sing campaign for their new 
"Ihiritan" hraiul of ham.s. I.rftrge copy 
will lx- u.stHl, under the din^ction of It. C. 
.lohnson, the manager of the company’s 
ham deis'irtmont, the contracts going 
tiut through the Oooley-Brennan 
.\g«'ncy, of Chii-ago, under tlie personal 
direction of Hugh Brennan. “Rex” and 
«>ther brands of food, as well as “Old 
Outeh Cleanser” will l>e handled by the 
advertising manager. It. K. Moorhead, 
through the Williams & Cunnyngham 
.Vgency, of Chicago. 

Shekman & Bkyan, 79 Fifth Avenue, 
New York city, handle the agency ad¬ 
vertising for B. V. L). underwear. 

The ATI.AS Advertising Agency, 450 
Fourth venue, New York city, will use 
newspa|H-r.s in New York city for A. 
.Mendel.son’.s Son.s, “Acme Ijrnc,” 120 
Broadway, New York city, and placing 
orders with New York city newspapers 
for the Faiilic Coast Borax Company, 
“Twenty Mule Team Borax Soap Chips," 
New York city, Chicago, 111., and Oak¬ 
land, Cal. 

The Aijiert Frank Co., 26 Beaver 
Street, New York city, is making 6,000- 
liiu- contracts with newspapers in select¬ 
ed .sections for the Canadian Pacific R. 

It. Co. 

N. W. Ayer & Son, 300 Chestnut 
Street, Philadelphia, Pa., are sending 
out orders to newspapers in selected sec¬ 
tions for the Atlantic Monthly, 17 Madi¬ 
son Avenue, New York city, and also 
idacing one full-page one-time copy 
with new.spapers, in selected sections, for 
the Curtis Publishing Co., Saturday 
Kvening Po.st, Philadelphia, Pa. 

The Tho-mas E. Basham Co., Inter- 
Southern I,ife Building, Louisville, Ky., 
is n‘ported to have secured a new food 

account. 

The Fisher-Smith Advertising Co., 
122 hkist 25th Street, New York city, is 
again placing orders with newspapers 
gi-nerally for Dr. D. A. Williams, medi¬ 
cal, Ka.st Hampton, Conn. 

Wendki.i. P.. Colton, 165 Broadway, 
.New York city, is again sending out 
copy to newspais'rs in selected sections 
for the Agwi Lines, New York city. 

Calkins & Holden, 250 Blfth Avenue, 
New York city, are handling the ad¬ 
vertising of Huyler’s Candies, 64 Irving 
Place, New York city. 

The Toba(iy) Products Corp., 1600 

Brimdway, New York city, will probably 
iLse new.spaper space again later on 
through the Van Cleve Company, 179 
Broadway, New York city. 

The Creenleaf Co., 185 Devonshire 
Stn-et, Boston, Mass., is again placing 
onlers with some newspapers in select¬ 
ed sections for the Foster Rubber Co., 
“Spring Step Rubber Heels,” 105 Fed¬ 
eral Street, Boston, Mass. 

Henri, Hur.st & McDonald, Peoples 
Has Building, Chicago, Ill., are sending 
out orders to newspapers in selected sec¬ 
tions for the Royal Chair Co., “Royal 
Easy Chairs,” Sturgis, Mich. 

The Martin V. Kelley Co., 171 Madi¬ 
son Avenue, New York city, is placing 

new s<-hedules on contracts. 

J. P. Muller, 220 West 42d Street, 
New York city, is placing orders with 
.some Pennsylvania newspapers for the 

New York American, “Billy Sunday Ar¬ 
ticles,” Broadway and 59th Street, New 
York city. 

H. H. Levy, Marbridge Building, New 
York city, is again sending out some 
newspaper copy in selected sections for 
the Michelin Tire Co., “Michelin Tires,” 
Miltown, N. J. 

Lyddon & Hanford Co., 200 Fifth Ave¬ 
nue, New York city, and Cutler Building, 
Roche.ster, N. Y,, are making contracts 
with some Ohio newspapers for the 
Pamgin Co., “Health Builder,” medical. 
Wheeling, W. Va. 

Thko. F. MacManus, Inc., Kre.sge 
Budding, Detroit, Mich., is handling the 
advertising of the Republic Rubber Co., 
“Republic Tires,” Youngstown, O. 

Marx & Angus, 8 West 40th Street, 
New York city, are sending out orders 
to a few newspapers in Eastern States 
for Van Zile Co., “Vans-No-Rub,” 593 
Summit Avenue, West Hoboken, N. J. 

C. W. Page, American National Bank 
Building, Richmond, Va., is making 
2,000-line one-year contracts with some 
Southern newspapers for the Nelson 
Manufacturing Co., medical, Richmond, 
Va. 

The Ma.ssengale Advertising Agency, 

Candler Building, Atlanta, Ga., is placing 
.idvertising with .some newspapers 
for the Bee-Kay Motor Lock Co., Atlan¬ 
ta, Ga. 

The A. M. Sweyd Co., 347 Fifth Ave¬ 
nue, New York city, is placing orders 
with newspajH'rs in selected .sections for 
the .\ubry Si.ster.s, Inc., Toilet Prepara¬ 
tions, 104 East 25th Street, New York 
city. 

The j. Walter Thompson Co., 242 
Madison Avenue, New York city, is 
.sending out orders to new.spapers in 
large cities for the Lamont, Corliss & 
Co., “O’Sullivan Rubber Heels,” 131 
Hudson Street, New York city, and pre¬ 
paring a newspaper list for Julius Kay- 
ser & Co., “Kayser’s Silk Gloves,” 45 
East 17th Street, New York city. This 
company is also again using newspaper 
space in selected sections for the Odo- 
rono Chemical Co., “Odorono,” Ilian 
Avenue, Cincinnati, O. 

The j. Walter Th()Mi>son Co., 44 

Ea-st 23d Street, New York city, will 
put out a campaign for the Depi>e Motor 
Corporation, 34 Pine Street, New York 
city, advertising their new automobile. 

The Horlick Maltoat Biscuit Co., 312 

Broadway, Milwaukee, Wis., maker.*! of 
“Maltoat Biscuits,” a new food product, 
will place advertising direct, through 

Arnold A. Horlick. 

The George L. Dyer Co., 42 Broadway, 
New York city, will handle the advertis¬ 
ing campaign for Simmons Co., of Keno¬ 
sha, Wis., which will probably spend 
$200,000 in advertising their beds. 

Street & Finney, 171 Madi.son .\ve- 
nue. New York city, will jiut out the 
advertising for the Silverberg Import 
(Y)., 239 Fourth Avenue, New York city, 
“Slip-Pon” veils. 

The j. H. Cross Agency, of Philadel¬ 
phia, will place contracts for the 
Strou.se-Baer Co., makers of children’s 
wear, Baltimore, Md. 

The Singleton-Hunting Co., Citizens 
Building, Cleveland, O., will place adver¬ 
tising for the Peterson Manufacturing 
Co., makers of agricultural implements, 
of Kent, O., during the month of May. 

N. W. Ayer & Son, Philadelphia, will 
place copy for “Peterman’s Roach Food,” 
manufactured by William Peterman 
Manufacturing Co., 200 Fifth Avenue, 

New York city. 

Thh R. a. Matthews Advertising 

Co., of Chicago, will handle the motor 
advertising of the Go Motor & Speed 
Co., Three Rivers, Midi. 

The Corona Advertising Co., Denver, 
(’ol., handles the account of the Con¬ 
solidated Rubber Manufacturing Co., 
auto supplies, and the Orchard Products 
Co., soft drinks, Denver, Col. 

Churchill-Hall, Inc., 50 Union 
Square, New York, handles the land and 
mortgage account of the Daniel Hayes 
Co., Rock Island, Ill. 

Henri, Hurst & McDonald, Inc., Chi¬ 
cago, handle the poultry remedy ac¬ 
count of the Walker Remedy Co., Wa¬ 
terloo, la. 

Wood, Putnam & Wood, Boston, han¬ 
dle the slipiier account of the Bickford 
Wiley Sweet Co., Worcester, Mass. 

'I’HB Luce Trunk Co., 1026 Main 
Street, Kansas C'ity, Mo., places its ad¬ 
vertising through L. Luce, president. 

H. Walton Hbbgstra, Inc., Chicago, 
places the Puritan flour account of the 
Wells-.A-bbott-Nieman Co., Schuyler, 
Neb. 

The Ranier Motor Corporation, of 

Flushing, N. Y'., places its advertising 
through 1’. M. Lineberger, advertising 
manager. 

Jos. E. Baer, Inc., handles the H. 
Milgrim & Bros., ladies tailors’ account, 
122 Second -■Vvenue, New Y'ork city. 

The Irwin Jordan Rose Agency, 112 

West 32d Street, New York city, has 
acquired the account of the Hasbrook 
Patents Co., patentees and manufac¬ 
turers of a coin device called “Prest- 
O-Change.” The machine facilitates 
tile handling of change. 

The Southern California Publicity 

Board is said to be planning to Invest 
$500,000 annually for five years to make 
known the advantages of Southern Cal¬ 
ifornia as a place of residence and to 
attract tourists. 

Martin & Martin, of Chicago, man¬ 
ufacturers of E Z Stove Polish, have 
recently placed their advertising ac¬ 
count with Mock & Hardy. 

W. F. FowLiai, vice-president of the 
Superior California Farm Land Com¬ 
pany, Willow, Cal., is said to be favor¬ 
able to an extensive advertising cam¬ 
paign to acquaint the public with the 
food value of rice. It Is said that the 
Sacramento Valley of California is de¬ 
veloping this into a considerable Indus¬ 
try, and that in 1916 more than 65,000 
acres were planted to rice, as compared 
with 34,000 cars In 1915(. 

C. Thorpe, secretary and manager of 
the California Walnut Growers’ Asso¬ 
ciation, states that the Association Is 

attempting to perfect a machine which 
will brand each individual walnut. This 
is thought to be the only way around 
the increase of 100 per cent, in cost of 
paper products, cartons, containers, 
etc. 

The Ractne Rubber Company, of Ra¬ 
cine, Wis., through Nichols-Finn, Ad¬ 
vertising Agent, Chicago, is planning an 
extensive newspaper campaign on 
“Country Road” Tires. 

The Richard A. Foley Agency, Inc., 
of Philadelphia, is now in charge of the 
advertising account of Fels & Com¬ 
pany, of that city. 

Scott & Scott, Inc., 144 East 32d 
Street, New York city, are making up 
li.sls of new.spapers for summer appro¬ 
priations of Korein Company, 118 Ea.<?t 
28th Street; 1^. W. Sweet & Company, 
2 Maiden I^ane; Edward J. Wood.s, Inc., 
534 Sixth Avenue, and Elizabeth King 
Institute, of Station F, all New York 
city. 

Geo. L. Dyer Co., New York and Chi¬ 
cago, have been made adverti.sing agents 
for the Simmons Company, of Kenosha, 
Wis., makers of Simmons metal beds. 

The j. Walter Thompson Co., 44 Ea.st 
23d Street, New York city, handles the 

account of the Tidewater Oil ’Co., 11 
Broadway, New York city; also the 
t'assco pump account of the West Side 
Foundry Co., Troy, N. Y., and the Citi¬ 
zens’ Motor Car Co., Cincinnati, O.; the 
Witt Cornice Co., Cincinnati; Hooven 
& Alison, Xenia, O.; Union National 
Bank, Cleveland, O.; the paint account 
of the Detroit Graphite Co., 1 Twelfth 
Street, Detroit, Mich.; auto accessories 
account of the Motor Products Co.; Jef¬ 
ferson & Brush Street, Detroit, Mich.'; 
the auto account of the Strasberg, 
Miller Co., Detroit, Mich.; the spark¬ 
plug account of the Wolverine Spark 
Plug Co., Detroit, Mich.; the food prod¬ 
ucts of the Robeson Preserving Prod¬ 
ucts Co., Port Huron, Mich., the fer¬ 
tilizer account of the Solvay Process Co., 
Wayne, Mich., the cream of barley ac¬ 
count of the American Barley Co., Min¬ 
neapolis, Minn.; the Derryville linens 
account of the Derryville Linen Co., 25 
West 22d Street, New York city, and 
the Irving National Bank, New York 
city. 

Southern Advertising Assn. Formed 

The Southern Advertising Agents’ 
Association was formed at Atlanta la.st 
week. E. St. Elmo Massengale, adver¬ 
tising agent, Atlanta, Ga., was elected 
president; Jefferson Thomas, of the 
Thomas Advertising Agency, Jackson¬ 
ville, Fla., vice-president, and E. E. 

Dallis, of Atlanta, secretary and trea¬ 
surer. Representatives of seven South¬ 
ern advertising agencies are members. 

New Orleans States 
Member Audit Bureau of ClrculatloDs. 

Snrorn Net Paid Clrcnlation for 6 
Montba Ending Oet. 1, 1816 

36,660 Daily 
We guarantee the largest wblte borne 

(lellrered eTenlng circulation in tbe trade 
territory of New Orleans. 

To reach a large majority of the trade 
prospects In the local territory the States 
Is the logical an<l economic medium. 

Oirculatlon data sent on request. 

The S. C. BECKWITH SPECIAL 
AGENCY 

Sole Foreign RepresentstlTcs 
York CkIcaKO St. Lonla 

Advertising Agents 

COLLIN ARMSTRONG, INC., 
Advertising and Sales Service, 

1457 Broadway, New York. 

FRANK, ALBERT & CO., 
26-28 Beaver St, New York. 

Tel. Broad 3831. 

HOWLAND, H. S., ADV. 
AGENCY, INC., 

20 Broad St., New York. 
Tel. Rector 2573 

LEVEY, H. H., 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 

Publishers’ Representatives 

CONE, LORENZEN & WOOD¬ 
MAN. 

Brunswick Bldg., N. Y.: Advtg. 
Bldg., Chic.; Gumbel Bldg., Kan¬ 
sas City. 

GLASS. JOHN, 
1156-1164 Peoples Gas Bldg., Chic. 

O’FLAHERTY’S N. Y. SUB¬ 
URB LIST, 

22 North William St., New York. 
Tel. Beekman 3636 
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H. Fuller & Co., and for a time he was 
with the H. K. McCann Coqapany. 

Euwaru E. Launier has been made 
advertising manager of the Associated 
Motors, Inc., at New Biitain, Conn. He 
was one time connected with the ad¬ 
vertising department of Colgate & Co. 

Russell T. Gray has joined forces 
with the Shuman Advertising Company 
of Chicago. Mr. Gray was for some 
years advertising manager of the 
Haynes Automobile Company of Koko¬ 
mo, Ind. 

Aluekt H. Hurkins has been made 
advertising manager of the Wisconsin 
IJaily l..eague, with headquarters at the 
main ottice of the League, Janesville, 
Wis., and with a branch ottice at Mil¬ 
waukee. Mr. Hopkins was for some 
time in the special representation held 
in Chicago. The League comprises 28 
daily newspapers published in the State 
of Wisconsin. 

Lewis E. Delson has been made di¬ 
rector of service for financial institu¬ 
tions in the advertising agency of Frank 
Kiernan & Co., of New York. He was 
formerly assistant general manager of .mbrcuuy-iiehald 

the Chicago office of Albert Frank & Co. I’o-'ft otiicc .sinteuipiit 

Horaci-; E. Kinu has opened an of¬ 
fice in Uoche.ster, N. Y., as general man¬ 
ager for the Van Cleve Advertising 
Agency of New York. 

AD FIELD PERSONALS The Following Newspapers are Members of 
li. M. I’owERS, formerly of the staff 

of the Gibiiey Tire & Rubber Company, 
has been appointed chief of the Adver¬ 
tising Bookkeeping Department of The 
New York Times, replacing R. B. 
Yarnell, who resigned recently to be¬ 
come associated with The Fox Film 
Corporation. 

R. V. Tobin has joined the advertising 
.staff of the Newark (N. J.) Morning 
Ledger. 

J. Wn.soN ItoY, representative of the 
Goss I’rinting Press Company in the 
New England States, spent the Easter 
vacation at his home in Sidney, O. 

Mi.ss Eiiith Crandell. for five years 
connected with the advertising depart¬ 
ment of the Emery, Bird, Thayer Dry 
Goods Company, Kansas City, has ac¬ 
cepted the management of one of the 
most important advertising depart¬ 
ments of the John Wanamaker store, 
Philadelphia. She has her own corps 
of artists and assistant ad-writers. 

Everett K. Smith has joined the 
Manternach Company, advertising 
agents, of Hartford, Conn., to take 
charge of their agricultural advertising 
interests. Mr. Smith for the past two 
years has been in charge of advertising 
and sales for the Cutaway Harrow 
Company, of Higganum, Conn. Pre¬ 
vious to that time he was connected 
with the Providence (R. I.) Bulletin and 
Journal, and business manager of the 
Journal-Courier for live years. 

C. J. Euan, of the advertising depart¬ 
ment of the St. Ijouis Republic, address¬ 
ed the St. Louis Chamber of Commerce 
this week on “Building Up a t^ty from 
the Inside Through Practical Advertis¬ 
ing.” He urged the banks to iLssist the 
merchants to enlarge their businessi's 
through newspaper advertising. 

F. L. Craft, advertising manager of 
the St. lAjuis Star, recently 'addressed 

the Junior Advertising CHub of St. I.iOuis 
on “The Training of a Newspaper So- 
liiTtor.” 

A. B. Moses, until recently advertising 
manager of the St. laniis Furniture 
New.s, has accepted the po.sition of rej)- 
resentative of the Kahn Mirror Platt 
Company, of St. Louis. 

• H. C. Sayre, formerly space buyer for 
the Frank Presbrey and other promi¬ 
nent advertising agencies, is with the 
American Ambulance Corp.s, “some- 
whei-e in France.” His friends have 
been favored with interesting letters, 
recounting his experiences, but the 
censors have made it necessary for him 
to omit mention of his exact where¬ 
abouts. 

Gustave Gudb has been made East¬ 
ern representative of the Chicago Amer¬ 
ican, with headquarters in New York 
City. He has been connected with the 
Hearst organization for a number of 
years, having been associated at differ¬ 
ent times with the American Weekly 
Magazine, the New York American, and 

the foreign service. 

Russell T. Gray, formerly advertis¬ 
ing manager of the Haynes Automobile 
Company, has resigned, and will here¬ 
after be connected with the Shuman 
Advertising Company of Chicago, Ill. 

John H. Hilton, who went to Detroit 
to engage in the advertising business 
ten years ago, has returned to Chicago 
to become advertising manager of a 
large mail order house with which he 
was formerly connected. 

R. J. Sherman has joined forces with 
the Fred M. Randall Company of De¬ 
troit. Mr. Sherman was formerly as¬ 
sociated with the Toledo Scale Com¬ 
pany and the Detroit office ot Charles 

THE AUDIT BUREAU OF 

CIRCULATIONS 
And grant the right to the organization to examine, through qualihed auJ 

itors or independent auditing concerns, who are certified public accountants, 

any and all bills, news-agents’ and dealers’ reports, papers and other rec¬ 

ords considered by the Board of Control necessary to show the quantity of 

circulation, the sources from which it is secured, and where it is distributed. 

ALABAMA MONTANA 

NSiVVS .Blrmlngbam 

Average clrculatiun for December. Daily 41,675; 
Sunday, 42,687, Printed 2,801,112 linea more 
advertising than its Dearest competitor io 1916. 

MINBR .Butt. 

■Average daily 12,470. Sunday, 20.371. for 6 
montiis ending September 30, 1910. 

CALIFORNIA 
NEW JERSEY 

DXAMINER .Los Angeles 
At. B. C. Audit reports show Isrgest Horning 
and Sunday circulation. Greatest Home Deliv¬ 
ery. 

JOURNAL .Bllsabetb 

PURS.S CHRONICLB Paterson 

San Jose COUlllKU-NBWS 
...11,4.34 _ 

PUInttelu 

NEW YORK 
GEORGIA 

OOUltikR A BNQUIKBK journal (Clr. 67,631) BuHalo 

Augnata PKOQRESSO ITALO-AMERICAN..New York CHRONICLE 
FIRST CKNSORKD NEWSF.4PER 

DAY . 
ITie National Jewish Dally tbat 

advertlaer should overlook. 

.New York 
DO genera) ILLINOIS 

Milwaukee Free Press Requested to Kill 

Story on Army Bill. 

The Milwaukee Free Press is the first 
newspaper in the country to show real 
signs of censorship. The night the na¬ 
tional House of Representatives passed 
the war resolution, the Free Press car¬ 
ried in its State edition, going to press 
about 2 A. M., a story oJi the Army bill. 
.4ftcr the presses had started, the In¬ 
ternational News Service flashed a kill 
on the story, stating that it was the 
request of the censor in Washington. 
The Free Press stopped its presse.s, 
chi.selled out the first-page story, and 
ran the balance of the State edition 
with a blank first column. The paper 
was made over for the city edition and 
a story written exi)lainiiig the censored 
early' edition. 

nERAI.J>-NBWS (Circulation 15,190)_Juliet 

IOWA OHIO 

THE REGISTER AND TRIBUNE... Des MoincH VINDICATOK 
Circulation, 85,000 Dally, 70,000 Sunday. Youngstown 

SUOCDSSPUL FARMING .Dee Moines 
More than 700.000 circulation guaranteed and 

proven or no t*y' Member Audit Bureau of 
Circulations. 

PENNSYLVANIA 

HMES 

DAILY DSaiGCUAT, KENTUCKY .Jobnatowo 

TIMES LEADER Wilkes-Barre 
MASONIC HOME JOURNAL_Louisville. Ky. 
i'Seml-Monrtbly, 32 to 64 pages.) Guaranteed 
largest circulation of any Masonic publication In 
tbe world. In excess of 90,000 copies montbly. 

TENNESSEE 

LOUISIANA 
BANNER Nashville 

TIMBS-PICAYUNB New Orleans 

MICHIGAN 

PATRIOT (No Momiay Issue).Jackson 
lA.st Gov. Statement—Ifaily, 11,403; Sunday, 
12.668. Member A. B. C. and A. N. P. A. 
Elat Rates—One time ads. 60 cents Inch; yearly 
contraets, 35 cents Inch; position 20% extra. ADVERTISING! 

TJ ERE'S just the book on Advertfs- 
Ing that you need to be your 

always-ready assistant* to answer 
your many questions, to be your 
memory for details about the rules 
and practices, tools and accessories 
of the Advertlslns business. It will 
broaden your knowledge; It will 
save you days of time each year; it 
will help you to keep a tight check 
on advertising and printing expen¬ 
ditures; It will familiarize you with 

UTAH 
MINNESOTA 

IIERAJ.D RBPUBI.ICAN 
TRIBUNE. Morning and Evening.. .Minneapolis 

MISSOURI VIRGINIA aditures; It will famtUa^e you with 
the technical details of the Adver¬ 
tising and Printing Arts. 

The Advertiser's Handbook 
explains the Principles of Advertialng; how to 
write good " Copy"; how to plan and lay out 
Advertiaemeotsi Type and Printing Styles, 
llluatrationa. Engraving, Prinfiog Metboda, 
proper cuta for different papera. Electrotyping, 
Stereotyping, etc. It teachca Advertlalng for 
Storea, Mail Order Boainesaea, Technical and 
TradaPapera; Street-Carand Outdoor Publicity; 
Designing and Preparing "Copy" for Clrculara, 
Cataloga, Bookleta, Foldera, ^les-Lettera. It 
tclla bow to plan and conduct amall sad larga 
Campaigns; now to Judge Mediums; bow to 
read Proof; bow to Key and Check Advertlac* 
meats andPrblicatioiia; tbe work of the Adver- 
tlaing Agency, etc. 

The t. C. S. Advertiser's Handbook has the 
contents of a full-size book condensed Into 
pocket size, ready to go with you anywhere and 
be at your Instant command. Every statement 
is clear and concise, every principle Is made 
easy to understand and to apply. It is boiuid in 
doth, red edges, gold-leaf stamping, printed 
from new, clear type on good book paper, elab¬ 
orately illustrated and completely Indexed. 

The regular price la $1.29, but 
fora LIMITED TIME vou can Sll)^ 
get a copy, postpaid, for only w v 

You run no risk I Your money back If desired 

International Correapondence SchooU, 
Box 7080, Scranton, Pa. 

ROST DISPATCH.St. Louis 

Daily Evening and Sunday Morning. 
Is the only newspaper In Its territory with the 

l)pantlful Rotogravure Picture Section. 
The POST-DISPATCH sells more papers In 

St. I/uils every day In the year tlian there are 
iiomes In tbe dty. 

Circulation entire year, 1916; 
Sunday average .356.193 
Daily average .204,201 

DAII.Y NEWS-RECORD .Harrisonburg 
In tbe famous Valley of Va. only paper in 

the rlclieat Agricultural County In United States. 

WASHINGTON 

Pf>ST-1NTBIXIGBNCBR Seattle 

ROLL OF HONOR 
NEBRASKA Tlie following publlaliera guarantee cirrulatiun 

anil willingly grant any advertiser the privilege 

of a careful and exhaustive investigation. ERBIE PRESSB (Clr. 128,384) Lincoln 

NEW YORK ILLINOIS 

Chicago BOELLETTINO DEIJ.A SERA SKANDINAVEN 
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NKWSPArKR MKN FOR CKNSORS 

Frank P. Sibley, of Boston Globe, Cites 

Tbeir Sperial Qualifications for Task. 

Bosto.v, April 11.—Frank P. Sibley, of 
the Itoston Olol)e, .spent^ .some time on 

tile Mexican border as a “war corre- 
.spondent” a few months ago. While 
there he had an opportunity to find out 
many things about war-time censor¬ 
ship, with the result that he has writ¬ 
ten an article for Le.slie’s entitled "A 
«”«>mmon-Sense Censorship.” In sum¬ 
ming up Mr. Sibley says in part: 

“Cen.sors must be in every important 
telephone exchange, and listen in at the 
•sugge.stion of operators, cutting off the 
connection if any attempt is made to 
<'onvey forbidden information. Here 
again the fiexible, quick judgment of the 
newspaper man is probably better than 
the rigid, rule-of-thumb order of the 
army man. Incidentally, a newspaper 
man would not .stop at cutting a con- 
iHM'tion; he would set secret-service 
forces in motion to catch the offenders. 

"T he plan then contemplates a na¬ 
tionally organized censorship by news- 
pap<-r volunteers, given army rank if 
necessary, and having central controls 
at Washington. New York, Chicago, and 
other great news centres. Under these 
central cffices would be the cen.sor'.s of- 
li<-es in every city having dailies; the 
<■en.sor.ship at telegraph relay points, 
telephone exchanges, and post office.s. In 
the last two 2. large force of men would, 
of course, be required.” 

Mr. Sibley advises th.'jt the army men 
take the newspaper men into their clos- 
e.st confidence and tell t’;em frankly why 
this or that must l>e fc.rbidden. “The 
army mu.st meet the censor more than 
half-way—and if newspaper men are 
given the censor’s duty, they will come 
out so far in the other direction that a 
margin of safety will overlap.” 

In concluding Mr. Sibley says that the 
public must be prepared to accept a cen- 
sor.ship far more strict that it has ever 
before known. 

MORNING PAPERS MISSED STORY 

“(Jooil Night” to Boston Reporters Ten 

Minutes Before Big News Broke. 

Hoston, April 12.—Twelve Boston 
newspapr-r men, represtntatives of the 
morning paF)ers, are still discussing their 
di.satipointment in being cheated out of 
one of the biggest .stories in yeans, by 
only ten minute.s, la.st I'riday. 

The reporters, after two all-night 
vigils, waiting for the first act of war, 
the seizure of the four interned Her¬ 
man liners e.t Fast Bo.ston, received en- 
oouragement with the news that the 
Hoiise had ac< ei>ted the President’s dec¬ 
laration that a state of war existed. The 
i:nxiou.=: waiting was tran.sformed into 
eager exi»cctancy. .-Ml cf them awaited 
l»ig developments and lots of copy, only 
to have their expectations blasted with 
“good night" from the papers at 4:15. 
Ten minutes later the bluejackets and 
<-u.stoms men apjx'ared to capture the 
ships. It was too late. Not a news¬ 
paper in town would r.' plate. 

Despite the "good night,” the boys 
stuck to see the fun—but only as spec¬ 
tators. One afternoon paper man, who 

had api>eared at the rendezvous of the 

Colorado Springs 
and 
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reporters—a young men’s club, near by 

—had the story all alone in his mid¬ 
morning edition. 

1 he morning papers, on the street 
.several minutes before the Story devel- 
op<'d, carried brief mention of the seiz¬ 
ures, but the real story, with its many 
features, did not appear until the after¬ 
noon. The fact that the morning men 
were “in” at the fir.st act of war was 
partial payment for their disappoint¬ 
ment. 

To Keep Trade at Home 

The lietail Merchants’ Association of 
Canada employed largo display adver- 
tis<-ments in Toronto newspapers April 
2. appealing to Canadians to buy mer- 
<•handi.se in Canada and not to patron¬ 
ize American department stores, partic¬ 
ularly those of New York and Buffalo, 
which in the past have used space in 
Toronto papers urging Torontoans to 
<-ombine bu.siness with pleasure by mak¬ 
ing .seasonal purchases while visiting 
during Faster, Christmas, and other hol- 
i<lay.s. The advertisement of the Mer- 
chant.s’ A.ssociation _ of Canada in the 
Toronto papers urges Canadians to 
sr>end money in Canada “because money 
spent in Cana<la benefits Canadians, 
while money spent abroad profits stran¬ 
gers to the detriment if Canadians.” 

ficially designated “A bill to protect the 
public against dishonest and false pre¬ 
tences in merchandising." 

WANT JOURNALIST AS CENSOR 

Teachers of Journalism Favor Appoint¬ 

ment of Newspaper Man. 

A resolution favoring the appoint¬ 
ment of a man of newspaper experi¬ 

ence as Government cen.sor was adopt¬ 
ed at the meeting of the American As¬ 
sociation of Journalism fTeachers in 
Chicago, April 7. The report was, in 
part, as follows: 

“Censorship must discriminate be¬ 
tween news of military act.s, orders, 
movements, and organization, which 
should be rigidly cen.sored and will be 
willingly suppres.sed, and incidents of 
human interest arousing emotion with¬ 
out revealing the military .situation. 
The publication of the latter will .stim¬ 
ulate attention, awake loyal cooperation, 
and promote recruiting. A wise censor¬ 
ship will make provision for supplying 
news of this character to our press.” 

Members of the Committee are Tal- 
cott Williams, director of the Pulitzer 
School of Journalism, Columbia Univer¬ 
sity; Prof. F. N. Scott, of the Univer¬ 
sity of Michigan, and Walter Williams, 
of the University of Missouri. 

Pearson’s Magazine on Defensive 

The question of how far a publisher 
may go in publishing court proceedings 
and records of a court is involved in 
the summoning of Frank Harris, editor 
of Pearson’s .Magazine of New York, 
to the Court of Special Ses.sions this 
week. In the May numl)er of Pear¬ 
son’s there is an article entitled: "The 

Night Court Inquisition.” It is claimed 
by representatives of the Society for 
the Prevention of Vice that the arti¬ 
cle is obscene and all copies of the 
magazine that coultl be found were 
seized. Fditor Harris claims that the 
article is privileged, in that it is a ver¬ 
batim copy of a policeman’s testimony 
as given in the night court. The Dis¬ 
trict Attorneys office is prosecuting. 
Both sides were directed to present 
briefs yesterday, on this ■point of priv¬ 
ilege, and the Court adjourned the ca.se 
until Monday. 

S:ephen.s Bill Reintroduced 

Representative. Stephens, of Nebras¬ 
ka, has reintroduced the Stephens bill 
that occupied so much attention of the 
Sixty-fourth Congress. The new mea¬ 
sure is known as H. R. 212, and Is of- 

The New Orleans Item 
Large*! Circulation of any Louisiana 

Newspaper 

Largest afternoon Circulation in the 
entire South 

(Octuber Pont Office SUtemeot) 

Sunday 68,942 
Daily 55,365 
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LOUIS OILMAN 
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Tribune Building CHICAOO 

CULTIVATING BETTER RELATIONS 

La Nacion, of Buenos Aires, Printing 
Big Volume of North American News. 

A cable of congratulation was sent 
to President VV’ilson last Saturday 
by Jorge Mitre, editor of I..a Nacion at 
iiuenos Aires. The action was taken, 
according to a press dispatch, in the 
hope of offsetting to some degree the 

THE PER CAPITA 
BUYING POWER 

of Detroit is great. Progressive ad¬ 
vertising WILL secure results. Use 
the Free Press and realize your share 
of Detroit’s prosperity. 

iiie Betroit Jfree 
"MicMgatt't OraatMt Vfwtpovtr.” 

VERREE & 
CONKLIN 

Faraign , 

KagrasaatstlTci 

Haw Tark 
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The 
PITTSBURG PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

L A. KLEIN, Metropolitan Towar, N. Y. 
John Glass, Peoples Gas Bldg., Chicago 

Foreign A<lTertlting Repreaentatives 

The Evening Star 
with one edition daily, 
has a greater circu¬ 
lation in Washington, 
D. C., than that of 
all the other Washing¬ 
ton papers combined. 

cooliies.s of the Argentine Itepublic’s 
attitude toward the United States in 
the ■ present crisis. 

The incident is of interest to Amer¬ 
ican newspaper men through its rela¬ 
tionship to the South American new.s 
distributing efforts of the United Press 

which is new supplying La Nacion with 
a complete world news service. It is 
said that La Nacion has spared no 
expense in the present crisis to ac¬ 
quaint its readers with news of North 
America, and that its cable volume is 
the largest and its bills for tolls sim¬ 
ply enormous. 

Mr. Mitre is the grandson of Bar- 
tholom6 Mitre, a former President of 
the Argentine, and is regarded very 
highly as a progressive publicist. 

Advertising Women to Dine 

On April 17 the League of Advertis¬ 
ing Women of New York will hold the 
last dinner and meeting of the season 
at the New York Advertising Club, 47 
Fast 25th Street. There will be a spe¬ 
cial exhibition of movies, with an ad- 
drc'ss by John Sullivan, secretary of the 
.Y. N. A., and by J. Charles Davis, jr. 

The only thing that comes to him 
who waits is infirmity. 

The 
Pittsburgh Post 

ONLY 

Democratic 
Paper In 

Pittsburgh. 

CONE. LORENZEN k WOODMAN, 
Spcdsl ReprtssnUtiTM 

New York, Detroit, Kaosas City. CUoAgo 

Buffalo News 
EDWARD H. BUTLER 

E<litor an<l Publisher 

“The only Bufel# Aewspeper iImI caa- 
sers its advertising columns. Many of 
our advertiser* use our column* esclusivo- 
ly. Tho above is one of iho maay roa- 
s<«s tvhy.” 

MEMBER A B. C. 

Pertign Advtrtiting Rtprutniativtt 

KELLY-SMITH COMPANY 
ISO Fifth Avenue Lytton Buil<ling 

NEW YORK CHICAGO 

211; F 

fittaburQ iiapatrl; 
Possesses a clientele all its own, 
representing incomes above the 
average. It reaches the actual 
buying power, therefore best for 
advertisers. 

WALLACE G. BROOKE 
Brunswick Bailding, New York 
THE FORD-PARSONS CO.. 
People* Gas Building, Chicage 

H. C. ROOK. 
Real Estate Trust Buil<ling, Philadelpkia 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clipping can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren St., New York City 

Established a Quarter of a Century 
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TIPS FOR DEALERS 

New Concerns and Old That Are or Will 
Be In the Market for Supplies. 

]>ALLAS, Tex.—The A. J. Showalter 
Company, of Dalton, Ga., publishers of 
music, music books, etc., has been grant¬ 
ed a permit to do business in Texas, 
employing $100,000 capital, and with 
headquarters at Dallas. 

Fort Worth, Tex.—The I.owdon Com¬ 
pany, incorporated with $10,000 capital 
.stock. Printing, publishing, and sta¬ 
tionery business. Incorporator: K. K. 
Ijowdon, K. K. Ixiwdon, G. D. Babcock, 
and others. 

CoDEi.n, Kan.—The Codell News is the 
name of the new paper started here, 
with E. R. Powell as editor. .John Ford, 
of Plainville, is printing the paper. 

SiKRRA Blanca, Tex.—The Hudspeth 
County News is the name of a new pub¬ 
lication here, with H. Wyatt publish¬ 

ing it. 

Si’Li’HUR Si'RiNOS, Ark.—A. C. Veach, 
of Joplin, Mo., has i.ssued the first num¬ 
ber of the Sulphur Springs Echo, a new 
paper here. 

Burlington, Kan. — The Burlington 
Christian is a new monthly publication, 
edited by J. L. Thompson. It is devoted 
to advancing the cause of Christianity. 

PoTEAU, Okla.—A New paper is to be 
.started in Poteau soon, to be known as 
the Poteau Her.ald. (Name of owner 
not given.) 

Mexia, Tex.—The Mexia Daily Press, 
an afternoon paper carrying the Asso¬ 
ciated Press report, has been establish¬ 
ed at Mexia by N. D. Petty, editor and 
publisher. 

New York.—World Patriots Company, 
publishers and printers; capital, $10,000; 
directors, H. A. Busch, D. B. Browne, 
G. W. Stair, 489 FMfth Avenue. 

New York.—McCartney Prihting Com¬ 
pany, printing and publishing; capital. 
$6,000; directors, H. W. Webb, M. M. 
Eisner, W. McCartney, 364 West 35th 

Street. 

New York.—Hendrickson Publishing 
Company, publishing and advertising; 
capital, $5,000; directors, E. J. Done- 
gan, R. Gray, P. P. Hendrickson, Hotel 
St. George, Brooklyn. 

New York.—Weed Publishing Com¬ 
pany, printing and publishing; capital, 
$35,000; directors, N. H. Weed, Mont¬ 
clair, N. J.; P. L. Randall, New York, 
and W. O. Balanzatesul, of Brooklyn. 

New York.—Independent Advertising 
Publishers, general advertisers; capital, 
$3,000; directors, Jacob P. and Jonas 
Levinson, Joseph B. Boudin. 

Nirw York. — Wall Street Statistics 
Corporation, publishers; capital, $100,- 
000; directors, C. P. Crosby, C. H. and 
L. H. Cooke, 74 Broadway. 

Boston, Mass.—James T. Wetherald 
Advertising Agency; capital, $25,000; 
James T. Wetherald, president and trea¬ 
surer; A. K. Hardy, secretary. 

Arouse The 
Patriotism 

of the readers of your paper by print¬ 
ing our big war features—The Best 
On The Market Today. 

THE NEWSPAPER ENTERPRISE 

ASSOCIATION 
1279 West 3rd St. Cleveland, Ohio 

Trenton, N. J.—Interstate Advertis¬ 
ing Company; capital, $10,000; direc- 
tor.s, F. D. Kerr, Leslie Broomfield, Al¬ 
fred N. Kerr, all of Trenton. 

Canandaioua, N. Y.—Messenger Asso¬ 
ciation, publishers; no capital stock, but 
250 share.s, no par value; directors, B. B. 
Weldy, W. D. Packard, W. Patton. 

CHANGES IN INTEREST 
,\LUEN, Kan.—Frank C. Brooks is the 

new editor of the Journal. 

Strong City, Kan.—W. C. Howerton 
is the new editor of the News-Courant, 
succeeding William M. Knapp. 

News-Journal, of this city, has been sold 
by Korns & Son, publishers for twenty 
years, to J. Harry Jones and Edwin C. 
Conger, of Unionville, Mo., who took 
charge April 1. 

McGregor, lex.—C. B. Hall and H. C. 

Connally have purchased the McGregor 
Mirror from Ed. E. Talmage, and took 
charge April 1. Mr. Talmage will as¬ 
sume editorial management of the Bry¬ 
an Daily and Weekly Eagle, on or be¬ 
fore Apiil 15. 

INTERTYPE 
Model A 

Singk 
iXCagazint- 

$2100 

Model B 
Two 

^XCagaztna 

$2600 

Model C 
Three 

^XCagazintt 

$3000 

Crandall, Tex.—Mr. Roland Bush has 
sold the Star. The name of the pur- 
cha.ser is not given. 

Tbxhoma, Okla.—W. E. Kreiger, edi¬ 
tor and publisher of the Times, has sold 
that paper to Roland Bush. 

West Mineral, Kan.—The Mineral 
Cities Times, published here, has been 
sold by E. H. Ehrman to J. Robb Brady, 
editor and publi.sher of the Caney Chron¬ 
icle. The plant will probably be moved 
to Caney. 

New'kirk, Okla. — The Republican 

Don’t you wish that your single-maga¬ 
zine machines of other than Intertype 
manufacture could now be converted 
into two- and three-magazine models? 

If your single magazine machines were 
standardized Intertypes you could at 
any time convert them into two- and 
three-magazine models—at small expense 
and in your own composing room. 

This is one of^ the adz’antages of In¬ 
ter type Standardization. 

INTERTYPE CORPORATION 
Terminal Bldg. BROOKLYN, N. Y. 

The 
Ault $ Wiborg Company 

sf NEW YORK 

News Ink 

57 Greene St. New York City 

Write Us— 
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SEVEN NEWS PRINT 
MAKERS ARE INDICTED 

(Cnnlitmrd from page 7) 

making salos of paja-r tJirouKh salcstncn, 

• k'alors and jolda'rs, for the payment of 

return freight on the cores upon which 

their paja-r was wrapi>ed. payment of 

eharKPs for cartage, and allowing of 

claims for waste or damaged paper. 

(e) To engage in .simultaneous repre¬ 

sentations to the public, to their custo¬ 

mers and to each other, of the alleged 

increa.sed cost of manufacture and of 

the alleged shortage of news print 

pap«-r, and to the manufacturers of 

insuflicient quantities of such paper, 

with the object of concertedly working 

for materially higher itrice.s. 

<f) To coiiiK'rate in discouraging the 

erection of new mills or the in.stallation 

of new machines for the manufacture 

of news print; to coiiperate in i»revent- 

iug new concerns from competing with 

them by tran.sferring orders and con¬ 

tracts for par>pr to new concerns on 

condition that such new companies 

should not compete with them. 

(g) To furnish from time to time to 

the .N'ews I’rint Manufacturers’ Associa¬ 

tion. at Xo. 18 Ka.st 40th Street. New 

York city, for the information of the 

defendants and of Steele, full and com- 

l>!et«‘ information concerning contracts 

with their customers and the quality of 

the |>aper manufacturered, carried in 

sto<-k or .sold by them, al.so the capacity 

of their various plant.s, and other detaiU 

of their business. 

The concerns named it is charged 

vs ere to Im- required to submit to such 

regulations, and rules concerning the 

carrying on of their trade and com¬ 

merce. .Notwithstanding the fact that 

tlu'y were indeisendent of each other, 

they shoiihl, and but for .said unlawful 

conspiracy, they would have comfseted 

with each other, the indictment charges. 
liainbridge Colby, one of the si>ecial 

I nitisl States Di.strUt .Vttorney’sas.sl.s- 

tants. appointed to have charge of the 

investigation, gave out a .statement 

Thiir.sday evening in which he .said: 

"The news print combination is a 

souu-what loos<‘ly articulated one. but 

in my opinion clearly and obviously 

de.signed to circumvent the prohibitions 

of the Federal laws again.st combina¬ 

tions in re.straint of trade. The a.s.soci- 

ation gathered from its memVters not 

only data as to their capacity and out- 

fiut, but copies of outstanding contracts 

with the publishers of newspapers, of 

every menjber of the Association. The 

.VssfHiation thus had information as to 

how every newspaper in the country 

stfXMl as to its supply of news print pa¬ 

per, and the date of expiration of every 

contract. The members of the A.sso- 

ciution frequently refused to give quo¬ 

tations on news print paper to any 

tuibli.sher who had a contract with any 

other memb<‘r of the Association. 

‘‘.\.s the dates of the expiration of 

.su< h contmets approa<'hed, the newspa- 

IMTs were obliged to renew contracts for 

their current .supiiHy, but on asking 

question.s as to pri<'e were met by the 

Food Medium 
of 

New Jersey 

Trenton Times 
A. B. C. 

2 c_1 2c Per Week 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 
NEW YORK CHICAGO 

refusal of manufacturers of news print 

paper to deal with each other’s cus¬ 

tomers. The result remitted the pub¬ 

lisher to the concern with whom his 

expiring contract was made, and left 

him helpless l)efore the exactions as to 

pri<-e and other conditions dictated by 

the manufacturer. 

“The prices charged by members of 

the Association are greatly in excess of 

prices which independent producers, 

even under war conditions, are content 

to receive. There has been a relative¬ 

ly slight advance in the cost of mate¬ 

rials entering Into the manufacture of 

news print paper, but nothing compara¬ 

ble ^o the advance in prices which has 

been made through the concerted ac¬ 

tion of the members of this combination 

and under restricted competitive con¬ 

ditions brought about by the Associ¬ 

ation whose purposes and methods are 

now directly challenged by the action 

of the Federal grand jury. 

“The News Print Manufacturers’ As- 

.sociation was unincorporated. It had 

no articles of association, no by-laws. It 

kept no minutes of its meetings, nor 

was any record kept of the proceedings 

of its executive committee, which held 

meetings nearly every month. The in¬ 

formality of its procedure marks the 

latest phase in the progressive effort 

to invent some moans of evading the 

Sherman Anti-Trust law. It was clear¬ 

ly the effort of the Association to .se¬ 

cure all the benefits of illegal combina¬ 

tion without exposure to the risk of 

pro.secution.’’ 

From Washington comes word that 

the indictments have given the Federal 

Trade Commission much concern over 

the possible effect on the plan proposed 

by the manufacturers under which the 

Commission was to fix paper prices. 

The manufacturers, it is understood, 

have threatened to withdraw from the 

price-fixing agreement if indictments 

came from the investigation by the De¬ 

partment of Justice. Their proposal was 

made to the Trade Commi.ssion after the. 

Commission had turned over to the De¬ 

partment of Ju.stice evidence it had 

gathered pointing to violations of the 

law by the maniifacturers in setting up 

high prices under an alleged combina¬ 

tion. Officers of both the Department 

of Ju.stice and the Trade Commis.sion 

have declared no inducements of im¬ 

munity were held out to the manu¬ 

facturers as a reward for their offer- 

The Evening Mail 
New York 

Last year GAINED 

178,965 lines 
of 

Dry Goods Advertising 

Only one other N. Y. evening 
paper exceeded this record, and 
three of them showed losses. 

The New York Evening Mail 

The McClure Method 
Our feature* are aoM on tndlTldnal merit. ' 
Any service may be ordered alnitly. 

. THIS MEAN'S: 
The (rreatext possible variety from vrhicli 

to ehooa*. 
Tlie submitting of each feature to yoiir 

own editorial Indyment. 
The opportunity to order a budfcet con- 

alvHny only of what yon want. 
A material reduction from Individual priced 

on hndeet*. 
Write ue for eamplet of our Buttday Col¬ 
ored eoiMoi, daily eomiet, women’e fra- 
tarei, bedtime etoriee, fletlon. etc. 

Tkc McChre Newspaper Syadkale 

120 West 32im1 Street. New York Gly 

ing to put the marketing of their prod¬ 

uct into the hands of the Trade Com¬ 

mission at prices to be set by the Com- 

ini.ssion. 

Ihiblishor.s, it is said, are divided in 

their attitude in the Department of 

Justice’s investigation. Some have in- 

.sisted. it is said, that indictments lie 

brought, believing no price-fixing plan 

would offer permanent relief from pro- 

liibltive prices, and that the only sure 

remedy would be a prosecution that 

would break up the alleged news print 

trust. Others—and it is said a part of 

the membership ot the Trade Commis¬ 

sion concurred in the view—have held 

that the price-fixing plan would have 

.solved all difficulties. 

Some publishers are hopeful the 

price-fixing plan still may be put 

through and that prosecutions will not 

be pushed if the manufacturers evince 

a willingne.ss to observe strictly the 

law in the future. As only one man, 

they declare, ever has gone to jail for 

violation of the Anti-trust act, and he 

through pleading guilty, they believe 

the interests of the public would be 

better served by permitting the Trade 

rommi.s.sion to proceed with the dis¬ 

tribution of news print than by prose- 

cution.s. 

Officers of the .American Newspaper 

Puhlisher.s’ A.ssociation have been here 

for more than a week in an effort to 

prevent failure of the distribution plan. 

The Trade Commission dropped work 

on it when the Department of Justice 

let it be known that indictments would 

l>e brought despite the manufaoturer.s’ 

propo.sal. Whether negotiations would 

bo re.sumed no one would .say to-night. 

We are in the world to provide for 

others, and that is the basis of econ¬ 

omy. 

1} k pT!C Full or Half 

1 AuE J 6, 7, 8 Col. 

Comic, Fasliion, (’liildrcii’s 
Feature 

Weekly or on special order. 

The International^ Syndicate 

f. aiures and Newtpaperg 

EttablUhed 188) Bal imore. Md. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make and 
hold circulation. 

SERVICE 
by experts means material and meth¬ 
ods that have been PROVED. 

Let us send you samples ef eur cel- 
ersd comics, daily and Sunday 
pages in black and colors. 

Newspaper Feature Service 
M. KOENIGSBERG, Manacer 

87 WEST 3»TH ST., NEW YORK 

The True News 

—FIRST— 
A Iways-Accurately 

loteniatioDal News Service 
38 William St., New York City 

FAVORS INCOME CONSCRIPTION 

E. W. Scripps, Rich Publisher, Says We 

Should Pay as We Go in War. 

San Diexk). Cal., April 7.—E. W. 

Scripps, millionaire owner of the Qeve- 

liind Press, Cincinnati Post, Scripps- 

MeUae League, and the Scripps news¬ 

papers, to-day telegraphed President 

Wilson, as follows: 

“I strongly urge that we should pay 

as we go in the war with Income and 

inheritance taxes. All Incomes of over 

$100,000 a year should be conscripted. 

The minimum cash pay of soldiers and 

sailors should be not less than $3 per 

day during the war. Such legislation 

would cost mo much more than half 

my present Income.” 

Herald and Telegram Figures 

The April statement of circulation for 

the New York Herald, showing the ave¬ 

rage circulation for the previous .six 

months, gives the circulation of that 

newspaper as 133,918, compared with 

99,597 on October 1, 1916. For the Eve¬ 

ning Telegram the figures were 215,282 

average for the six months that closed 

.April 1, 1917, compared with 218,463 on 

October 1, 1916. 

To our Flag Customers 

SPECIAL NOTICE 
Sold np. Flnj? ortlors nc^opted Riibjpct to 
provnllliiK prices and Indefinite date of deliv¬ 
ery. 

FiipreciNlented demand cause f4ir tills comli- 
tion In the flag market. Fan supply Fliiu 
plctiire<!. Wilson’s flrent Mossajje ami a new 
War Atlas. Iiiunediate delivery. 

Write to-day for prices an>l sanihles. 

S. BLAKE WILLSDEN 

1‘rimium and Advertising Specialties. 
HUHt lleynortli Illilg., Chirnico 

Emergency 
Pages 

If you have occasion to use Spe¬ 
cial EMERGENCY PAGES, don’t 
insult the intelligence of your readers 
by giving them the oft repeated office 
ad. We furnish a series of Special 
Emergency Pages,containing the best 
fiction and illustrated pictures obtain¬ 
able. All pages made up with a 
home-like flavor, free from the New 
York style. Subje t matter more 
timely and interesting. 20 inches or 
21 inches. 

Send for , roofs and our special low 
quotation. 

World Color Printing Company 
R. S. GRABLE, Mgr. 

EstabUshed 1900 ST. LOUIS, MO. 

251 4 253 WILLIAM ST. COP NEW- 
CHAMBERS ST, NEW YORK. 
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ARTHUR BRISBANE 
(Continued from page 9) 

nal, was launched, and Hearst began 
looking around for a man to head it, 

Brisbane was the man. 
Brisbane revolutionized the business. 

He jnade type as big as the page ooii' 1 
stand. The papers at that time were 
printed in very beautiful type, nice to 

look at, but very hard to read. With 
the big scare heads Brisbane got atten¬ 
tion. The newsboys put the Hearst 
paper on top, because the headlin'es 
compelled attention, and soon the cir¬ 
culation of the Hearst paper exceeded 
that of the other New York papers. 
The circulation went up so rapidly, un¬ 
der Brisbane’s watchful eye, that his 

•salary also went up at the same time in 
leaps and bounds, until the figure of 
$50,000 per year was written in a con¬ 

tract. 
Brisbane is the father of the edi¬ 

torial which Is READ. His editorials 
are published in two millions of Hearst 
newspapers, and in several millions 
more that take the service. 

He leads people to think, which is the 
primary essential of an editorial. 

Of late years ALL his writing is done 

Of the patents at issue, Scott pat¬ 
ent 819,813 covers a plurality of drives 
for rotary printing presses, and Doll 

patent 1,074,699 (also owned by the 
Scott Co.) covers a double line of fioor- 
operated units, accessible from all sides, 
arranged with their cylinders end-to- 
end, a plurality of folders, and means 
for driving these units, and folders In 
varying Independent groups. 

Bechman patents 814,510 and 1,139,- 
154, owned by the Duplex Co., covers 
generally the low-unit press construc¬ 
tion with cylinders closely adjacent end- 
to-end, with angle bars over the print¬ 
ing units and with folders at the ends 
of the printing cylinders. 

The above patents are acknowledged 
to broadly cover all unit presses em¬ 
bodying the features of design used in 
Scott “Multi-Unit” and Duplex “Met¬ 
ropolitan” types of presses, and these 

companies have full control of these 
dominant patents, and the exclusive 
rights to manufacture such presses dur¬ 
ing the life of these patents. 

The Duplex and Scott Companies an¬ 
nounce that they have arranged to 
jointly protect all their rights under 
these patents against Infringement. 

SPECIAL 
SERVICE for 

NEWSPAPER 
PUBLISHERS 

M>\ HKTISIW, 
\ti:riIAM<AL 
IlUCHLATIOX 

Mr. I ic/or F. Fau-grm, reftrred In by ptr- 
midnioH. writfs to an infiuiring puhlinhei :— 

■'I cdiisWw liiiii I'XPfptiiinnlly well in- 
furiiic'd in the iletiiiU of iiewspiiiK'r adininis- 
tratioii. He dhl some very satisfactory work 
tor us.” 

Cl IAS. S. P.Vn'KSON 
Urince GtHirpe Ilotul, Now York City 

Chance to Purchase 
lliffh-Arntle monthly labor piihlicatlon. Growing 

rapidly, now piiyin}? own way with unaolU'itod 
advertisinj: ami Rubscriptions. April issue car¬ 
ried nearly 2(>0 inchcR of advortlRinj?. Excellent 
field for development with pracUcally no coin- 
l>etition. No indebtedness. Owner must Roll 

on account of itoin^ into other business. T’n- 

usnal inducements made to ready purchaser. The 
rlpiit man can make several thmisnnd dollars 

per yenr and can buy mairazine with good will, 
advertising eontraefs and snbRcriptlons for 

$2,000. Offer open for sliort time only. Write 
for full particulars. Wention No. 4019. 

FERNALD’S EXCHANGE, Inc. 
Third Nathmal Rank Rldk.. SpiinKftpld. Maas. 

with the aid of the business phono¬ 
graph. Two hundred thousand dollars 
could not purchase the machine tic 
uses, if another one could not be pro¬ 
cured. 

Dictating, hour after hour, to the pho¬ 
nograph would Indeed seem laborious 
work to the average man, but Brisb.auc 
talks to the phonograph just as he 
would talk to an Individual in ordi-.iary 
conversation—hence the ea.sy style if 
his writing. 

'Two thousand volumes are In h!s li- 
Itrary. Every one of them with a 
“paster” on it to show that it has been 
read and marked. Every marked 
pa.ssage_ln the books being as clear In 
his mind to-day as the day it \yas first 
read. 

Brisbane is of nervous temperament. 
He has blue eyes and a head that once 
seen is never forgotten. He is five foot 
ten; can run, jump, drive, swim, in fact 
do all the things that a college hoy of 
twenty-one might do—and this a*, the 
age of fifty-two. 

His real estate holdings are large. 
Recently he purchased the entire village 
of Allaire, N. J. At this vlll.ige the 
iron which went into Robert Fmton s 
steamboat, the Clermont, was smi'lVd 
out of bog ore. 

He lives at Rye, N. Y. His famMy 
consists of his wife, Phoebe Cary Bri.s- 
bane, and two children, a girl and a 
boy. 

So, that is Arthur Brisbane. The 
man who has made millions think. 

From $15 a week on the Sun to $82.- 
000 a year in thirty-three years isn’t 
so bad for a boy with nothing bu- a 
common-school education and .sense 
enough to make the most of oppor¬ 
tunity. 

LONG PATENT FIGHT ENDED 

F)uplex-Seott Patent Ca.“es Are Settled 
Out of Court. 

The Duplex Printing Press Company, 
of Battle Creek, Mich., and Walter 

Scott & Company, of Plainfield, N. J., 
have settled out of court the exten.slve 
patent litigation, which has been pend¬ 
ing for years In the United States Pat¬ 
ent Office and the courts between them 
and the suits and countersuits have 
been disposed of by an exchange of 
licenses under the various patents In¬ 
volved, and other valuable considera¬ 

tions. 

“When we fail to build for the fu¬ 
ture, our pain is often expres.scd in the 
agonies of others.” 

SITUATIONS WANTED 

STATFIMEN’T OP THK OWNERSHIP. MAN- 
AGRMENT. CiRCrLATTON. ETC., RROriR. 

CONGRF^RS OF^ AI - 
GI’ST 24. 1012. of 

TIIK KniTOR Axn VUBI.1SHER, 
rubllslKvl wookly at New York N Y fop 

April 1. 1917, 

State of New York. Connt.v 4»f New York as • 
l^fore me. a Notnry Publio in and ‘for ’the 

State and aforesaid, p^'rsnnallv appearwi 
F^lw’in D. DeWItt, who. liaving N'en dnlv sworn ' 
areording to law. deposes and snvs that ne is 
the piiMis'her of THE EDITOR AND PEBLISUT- 
ER, and that the following Is. to beat of hla 
knowledge and belief, a tme statement of ttio 
ownership, management fnnd If a daily paper 
the elrculatlon). etc., of the aforesaid puhlleatlon 
for the date shown in the above eaptton re¬ 
quired by the Act of August 24. 1912. embodle.i 
In section 443. Postal Laws and Regulations 
printed on the reverse of this form to wit: 

1. Tliat the names and addresses of the pub¬ 
lisher. editor, managing editor, and huainess 
manager are: 
Ihibllsher. E<lwln D. DeWitt. 

37 South Mapte Ave., East Orange. N. J. 
Editor. .Tames Wrieht Prown. 

234 Valentine Tjane. Yonkers, N Y 
Managing Editor. W. D. Showalter. 

Richmond nill, L. I. 
PusInpBs Manager. Oe'>rgo P. Tieffler. 

21 Pennett Ave.. N. Y. City. 
2. That the owners are: tOive names and ad¬ 

dresses of Individual owners, or. If a eorporatlon. - 
give Its name and tlie names and addresses of 
stockholders owning or holding 1 per cent, or 
more of the total amount of stoekl : 

THE EDITOR AND PUDLISHER CO.. 93 
Park Row. N. Y. CItv. James Wright Prown. 
'’34 Valentino Lnne. Yonkers. N. Y. : Edwin D. 
Do Witt. 37 So. Marie Ave.. East Orange. J.: 
FrnnJ^ Leroy P^nnchnrd. 103 E. 13th St.. New 
York CItv: T. .T. Keenan. Keenan Pidg.. Pitts¬ 
burgh. Pa.: Martha Jane .T/'tflor. 21 P**nnett 
Ave.. New York CItv: .Tohn Hulderman. Harrls- 
ville. W. Va. : Fred C. Hunter. SO Mald^'n T*an«. • 
New York City: .Amelia A. MeReynolds. SO 
Msfden Lnne. New York Dty. 

3. That the known bondholders, mortgagee*, 
and other security holders owning or holding 1 
?>er rent, or more of total amount of bonds, mort¬ 
gages. or other seenrltles are: None. 

4. That tl>o two paragraphs next al>ove. giving 
the names of the owners, stockholders, and so- • 
eiirltv holders, if any. contain not only the list of 
stockhoMers and security holders as they nnpenr 
nnon the hooks of the company, hnf also, in eases 
where the stockholder or securlt.v lioider aroea’‘s 
tm^'n the books of the company ns trustee or In 
nnv other fiduelarv relation, the name of th« 
person or corporation for \v1>om such trustee Is 
acting. Is given: also that the said two nnra- 
rraphs contain statements embracing affiant’s full 
knowled*»'' and belief ns fo the circumstances 
.and conditions under which sfoekholders and se¬ 
curity holders who do net appear upon the hooks 
of P'o company as tnistees. hold stock and securi¬ 
ties in a capacity other than that of a bona-fide 
owner: and this affiant has no reason to bep^vyD 
that anv other pereon. association, or cornoratlon 
has anv Interest»dlrcct or indirect In the said 
stork, bonds, or other securities than as «n stated 
by him. EDWIN D. DeWTTT. 

(Signature of publisher.! 

Sworn to and snbserlhed before me this 3d 
day of .April. 1917. 

(Seal.! E. A. PRATT. 

(My commission expires March 30th, 191S.) 

Advertisementg under this clnssification. ten 
cents per line, each insertion. Count 
trorrf# to the Hne. For those unempJoued. 
not to erceed 30 words, two insertions FREE. 

WOMAN WRITER, (27). freelance, wants 
i>oslfion. Human interest, humorous and ar¬ 
ticles. Address P. 3230. care E4lltor and Pub¬ 

lisher. 

riUrULATION MANAGER with excellent 
ref(‘rences. up-to-date Uleas. 17 years’ oxp<*ri- 
once, wishes iHisitioii as such with live pai>er. 
country’ preferre^l. .Address P;»x P. 3207, care 
Editor and Publisher. 

PUSINESS AND ADVERTISING MANAGER 
s(‘eks posltioiu Now einploved In eharge of 
spieiiilid j>ap4sr In hustling city luit wants |)osi- 
tion where a larger salary- can In' paid. Has 
refenuices from num of highest standing and a 
record of business snceess. f’nn liandlc entire 
plant from end to end, in fact has d4»ne so for 
.years, (’liance to procure unnsmill.v high grade 
man. Address P. 320."i, care Editor Sc Publisher. 

EDITORIAL MAN, experienced ns house organ 
editor or associated on some live business Jour¬ 
nal: strong, rlean-out writer: familiar with 
printing, engraving, make-up: five years’ expe-ri- 
once on several big papers: highest recommenda¬ 
tions from well known editors; available now. 
.Address P. 32.30, care Editor and Publisher. 

HELP WANTED 

A Canadinn (French) dally newspaper seeks 
a representative for New York C'it.v and the 
Eastern States. One who thoroughly knows 
Canada aiitl the Importance ef the buying en- 
pnclty of Fnuich (’nnadians in the Province of 
Quebec preferred. The publisher will personallv 
receive mail during convention week if addressed 
t4) Pox P. 32dS. c-'To The E4lit4»r and Publisher. 
World Pullding, New York •city. 

FOR SALE 

Advertisements under this classification, fifteen 
cents per line, each insertion. Count sijr 
U'ords to the line. 

LINOTYPFy—Model No. 3. Serial No. 10109, 
luagnTlne. assortment of matrices. Fort Wayne 
Printing Co., Fort Wayne, Ind. 

TJNOTYPFi—M*>del No. 1, Serial No. SOlO 
Hn*l Mcvlel No. 1. Serial No. SOU, with 1 mnga 
^ine. liners, ejector blades, font of matrices 
(for each machine). Tribune Printing Go.. 
Charleston, W, Va. 

LINOTYPE—Model No. 4, Serial No. 110.90. 
nmgasine. matrices. spnrel>ands. liners, and 
blades. Winston Printing Co., Winston-Salem, 

I.INOTITPF/—Three Model 1 machines with 
complete equif^ment of molds, magaxlnes and mat¬ 
rices New Haven Union Go.. New Haven. Conn. 

F(tR SALK.—Two single steam tables and 1 
4ionhli' stuim talde. Pnrgnln. Good as new. 

l iilon Sen A Journal. lockiK>rt, N. Y. 

GOSS'HIGH SPEED FIVE ROLL STRAIGHTLINE 
FOUR” PAGE WIDE PRESS with Two Folders 

For .sale hy 

WALTER SCOTT & COMPANY, Plainfield, New Jersey 

$50,000 cash available for first 

payment on a newspaper prop¬ 

erty actually worth $150,000 or 

more. Buyer wishes to cease 

occupying high salaried positions 

and become an owner. Propo¬ 

sition O. T. 

CHAS. M. PALMER 
Newspaper Properties 

Fifth Ave., New York 

$100,000 Cash 
We have available $100,000 in cash 

as first payment on a desirable Even¬ 
ing newspaper property. Eastern or 
Middle Atlantic States preferred. 
Customer may he met in our office by 
appointment. 

HARWELL & CANNON 
Newspaper and Magazine Properties 

Timet Bailding, New York 

EASTERN PAPER 
City of 30,000, evening paper 

established nearly 100 years; 
assets )^47,ooo, indebtedness 

13,000, circulation 5700. Earn¬ 
ings in 1916, )?32,989.92, expenses 
)^27,038.91, profit )45,95i.oi. Ex¬ 
penses include owner’s salary of 
$3,400. Price, f interest for 
$18,000. Proposition 433x. 

H. F. HENRICHS 
N 'U Mpaper Proper ies 

LITCHFIELD. ILL. 

PUBLISHERS’ NOTICE 

The Rdltor anti Pablinher maintains 
an elllclpnt ctirps of paid rorrrsiioiidents at the 
fiillowinft important trade centres: Itoston, Plilla 
delphia, Detroit, Cleveland, PttfshiirKh. Clncln 
nati, St. Louis, Clilcafto, Atlanta. N.-w 
Orleans. Dallas, Indianapolis, Wasl'lnftton. Italtr 
more, and San Francisco. Other tornspondents 
will he adiled from time to time. Adverti*'rs 
and newspaper men will And a reaily market for 
atorlea of adveriisine achlevemenia, news l«eats. 
etc., hy addresslnit the main ofllcc, 1117 World 
Itnlltiinft, New York City. 

Branch ollice San Franclsct. 742 Market St., 
R. J. Bldwell, manager, 'phone Kearney 2121. 

The Utlitor nnit Pnbliaher paite contains 
672 aftate lines, 168 on four. Colnmns are IS 
picas wide and twelre Inches deep. 

Adyertislng Rate ia 2Bc. an agate line, $100 
a pntte. $75 a half page and $42 a quarter page. 
Position extra. Time, space and cash discounts 
arc allowtNi on contracts. 

Small adycrtlsemcnts nnder proper classiflca 
tion will he chareetl as follows; For Sale and 
Help Wanted. Ofteen cents a line; Biistnesa Op- 
liortiinlty and Miscellaneous, fifteen cents a 
line, and Situation Wanted, ten cents a Iti.e. 
count six words to the line. For those unem 
ployed a fifty-word or eight-line advertlsemenl 
will be pnhllshe<l two times FREK. 

Readers are urged to have the paper mailed to 
the home address. This will Insure prompt de 
livery. 

The Filltnr nntl PnhIlMher sells regnisrij 
at 10c. a copy. $2.00 per year In the T’nlte<1 
Slates nn,l Colonial Possessions. $2.50 In Can 
nda and $4.00 forelcn. and Is on sale each week 
at the following newa stands; 

New York—World Building, Tribune Building, 
Park Row Building, 140 Nasssn Street, Man 
ring's (opposite the World Building), 22 Park 
Row; The Woolworth Building. Times Building, 
l-orty second Street slid Brosdway, at hasement 
entranee to Subway; Brentano’s Book Store. 
Twenty-sixth Street and Fifth Avenue and 
Mack's. Macy's corner, at Thirty-fourth St. en 
trance. 

Baltimore—B. K. Edwards, American BnIMing. 

Philadelphia—L. O. Ran, 7th and Chestnut 
Streets; Win. Sobel, Bulletin Building News 
Stand. 

Boston—Parker House Sews Staml. 

Pittsburgh—PaTia Book Shop, 418 Wood 

Street. 

Washington. D. C.—Bert K. Trenla, 511 Four¬ 
teenth Street, N. W.. Riggs Bldg., Newa Stand. 

Chicago—Powner’a Book Store, 37 N. Clark 
Street: Post OOlce News Co.. Monroe Street; 
Chns. I/eyy (Tire. Co.. 27 N. Fifth Avenue. 

Cleveland—Schroeder's News Store, Superior 
Street, opiioalte Post Oflice; Solomon News Co., 
1111 Walnut Street. 

Detroit—Solomon News Co., 69 laimed St.. W, 
San Pranclaco—K. J. BMwell 0«., T43 Maitot 
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OBITUARY NOTES 

Akthtk W. MKRKiAM.a Malden (Mass) 

news|»a|H»r man, die<l April 4 at his home 

in Malden. aRed flfty-.seven years. He 

had been a.ssoeiated with the Malden 

Mirror sin<-e 1895. 

.loHN \Vai,i.,ack, for many years promi- 

tient in newst>aper circles in Troy, N. Y., 

iliwl .\pril .3 at his farm home, where 

he has re.sid«-d for two years since hi.® 

retirement from active duty. He start¬ 

ed work as a reporter on the Cohoes 

1 Hsiiatch, later became city editor, and 

then i>art owner. 

Wiij.iA.M J. Hiiowne, for many years 

puldisher of the Richmond County 

(N. Y.) Democrat-Herald, and recently 

('lerk of the t'hildren's Court, died April 

8 at his home in Stapleton, S. I. He 

was fifty-nine years of aRC and leaves 

live .sons and three daughters. 

Kiiank DrmjoY. formerly a newspa¬ 

per man in New York, and later city 

(slitor of the Fairmont (\V. Va.) Time.s, 

die<l in a hotel tire April 5 in Frankfort, 

Ky. He was buried in Bath, N. Y. 

.Miss I>ii.lian MAfXJMBUit, thirty-three 

years old, a former newspaper woman, 

taken to Bellevue Hospital on Sunday 

frotn the West 47th Street police station, 

die<l in that institution -Ajiril 12 from a 

comidication of di.seases. At the time 

of her admittance Miss Macomt)er was 

unable to tell anything aljout herself. 

I turing lucid moments, however, she .said 

she had worked at one time on the New 

York Kvening World, on a Canadian 

news|>aper, and al.so on the Bo.ston Post. 

She gave as her neare.st friend a Mrs 

Paale, of Bay Ridge, Brooklyn. The )>ody 

was removed to the Morgue. 

■Mrs. Robert Kuhin h'liEEMAN, of Rich¬ 

mond, Va.. died at the home of her .son- 

in-law, J. P. <”ohan, a well-known news- 

pa|«er man, of Pittsburgh, Pa. Mrs. Free¬ 

man was the daughter of Col. John 

Richard IJewellyn, founder of the Vir¬ 

ginian-Pilot and the Ledger, in Nor¬ 

folk, Va., and afterwards the editor and 

owner of the Danville (Va.) Ledger. 

For a numlier of years following his 

d<‘ath Mrs. Freeman conducted the pa- 

P«T. She is survived by her hu.sl)and, 

two sons, and three daughters. 

Lee Cerrincer. for several years fore¬ 

man of the composing-room of the Kan- 

.sas City Star, and formerly connected 

with the St. Paul News and the St. 

F’aul I’ioneer-Pre.ss, died March 31 in 

St. Paul. 

John M. Val'ghn died at his home at 

Butler, Mo., April 3. At the close of 

the C'ivil War he began publication of 

the Warrensl>urg Journal. Later he 

was editor of the Lt^xington Intelli- 

geni-er, the Independence Sentinel, and 

was one of the fir.st editors of the Kan- 

•sas Oty Times. 

Cou WiujA.M T. Jenkins, editor of 

the Platte City I>andmark for twenty- 

.seven years, died at his home in Platte 

City. .Mo., April 5. 

Chester S. Horton, son of the late 

C. S. Horton, (Thief Inspector of the 

F’rovidence Police Department, Is dead 

There is always room for the best 

feature 

Goldberg’s 

Cartoons 
for example 

The ETening Mail Syndicate 
203 Broadway, New York 

at his home in Providence. He was 

formerly head bookkepi>er and pay¬ 

master for the Providence Telegram 

and Providence Tribune. He is sur¬ 

vived by a wife and mother. 

A. L. Rai'e, former editor of the Mount 

Hope Clarion, died at his home in .Maize, 

Kan., .\pril 4. 

Editor Meets Death by .Accident 

Nicholas C. Pickard, aged forty-eight, 

retired newspaper editor and former 

owner of the (Ireen Bay (Wis) Ga¬ 

zette prior to its con.solidation with the 

Green Bay Free Press, was killed when 

a freight train ran into a taxicab in 

which he was riding in Green Bay. 

Victor Rowart, driver of the cab, also 

lost his life in the accident. 

Mr. I^ckard went to Green Bay sev¬ 

enteen years ago, and purchased the 

Gazette. Previous to that time he nad 

Ix'en employed on papers in Michigan, 

Texas, and Iowa, He is survived by his 

widow, one son, and two daughter.s. 

Max Jaegerhuber 

Max Jaegerhuber, who died at his 

home, in Harriman, N. Y., on 4(unday, 

.■\l)ril 8, was one of the best-known fig¬ 

ures in trade-paper circles in the coun¬ 

try. He was at one time an assi.stant 

editor on the New York Herald, and 

from 1898 until, illness overtook him last 

fall was publisher and editor of Dry 

Goods. He came to New York in 1874. 

,\t one time he owned the American 

Machini.st and the Dry Goods Econo¬ 

mist, and was one of the founders of 

the .American Exporter. He is survived 

by a wife and seven children. 

BUFFALO BILL\S PAL DEAD 

Old Time Friend and Later Publicity Man 
for Famous Showman Passes Away. 

Major John M. Burke, array scout, 

showman, publicity agent, for many 

years or .since 1 65 close friend and as¬ 

sociate of the well-known Buffalo Bill, 

died at Washington Thursday in his 

.seventy-fourth year. He was bom in 

the old Seventh Ward of New York In 

1844. Because of the death of his par¬ 

ents while he was still a child, he was 

adopted by relatives in Maryland and 

reared by them. In 1865 he accom¬ 

panied General Green Clay Smith, of 

QUALITY 
CIRCULATION 
BUaUER 
National Editorial Service, Inc., 

Fifth Ave., New York. 

Kentucky, on a trip to the West, which 

was held up by Indians and on this 

trip he met Col. William F. Cody, then 

a Government scout. A friendship was 

then cemented that lasted for life. 

When “Buffalo Bill” organized his 

Wild West Show, Major Burke was as¬ 

sociated with him. He was the chief 

promoter and most conspicuous work¬ 

er for the .show and became widely 

known throughout two continents 

I/oyal and subordinate to those in con¬ 

trol of the .show, he was recognized 

l»y them as the most active and efflcienl 

factor in its organization. He was 

the press agent for the show and was 

known personally to almo.st every 

newspaper man in the United States 

and In the larger cities of Europe. He 

was recognized as one of the greatest 

press agents in the business. 

WEDDING BELLS. 

-Alfred Henning, editor of the .\thol 

(Kan.) Record, and Mi.ss Vera Lewis, 

of Smith, Center, Kan., were married 

March 29. Miss Lewis was a sc-hool 

teacher. 

Announcement was made last week 

that on February 8 C. C. Winchester, 

editor and publisher of the Social ('irjt'le 

(Ga.) Pre.s.s, and Miss Norma Lou Gay 

had been married at the (.’entral Bap¬ 

tist Church in Atlanta. For reasons of 

their own, the young couple decided 

not to make the marriage know'n until 

they were ready to .start housekeeping. 

James O’Flaherty, jr., of The Bronx, 

Harlem, and New York Home News, an.i 

Miss Kathleen O’Mally were married in 

•Now York on April 9. Mr. O’Flaherty 

is one of the best known publishers 

in The Bronx .section of New York city. 

Ralph E. Bailey, police local man for 

DOMINATES 
ttii field Id purchSKlng nbility 
per family ami jet at lowest 
advertUlnit eoRt per tbouMtid 

“TO-DAY’S HOUSEWIFE” 
GEORGE A. McCLELLAN 

Oenerai Manui^er 
New \ urk 

Canadian Preu Clippings 
The problem of corerinc the Canidlaa 

Field ia answered by obtalnlnf the aerviee 
of 

The Dominion Press 
Clipping Agency 

which alvea the clippinga on all mattera of 
Interest to you, printed in over 95 per cent, 
of the newspapers snd publications of 
CANADA. 

We cover every foot of Canada and New¬ 
foundland at our bead oIBce. 

74-76 CHURCH ST.. TORONTO. CAN. 

I^lce of service, regular press eilpplug 
rates—special rates and discounts to Trade 
and Newspapers. 

the Pi-ovidence (R. I.) Tribune, and a 

member of Troop B. Cavalry Squadren, 

was married last week to Miss Mar¬ 

garet Helen Suba, of Plainville, Conn. 

Mr.s. Bailey is the State’s first warbride. 

Tevis Takes a Bride. 

Friends of ('harles Virgil Tevis, of 

the Newspaper Feature Service, of New 

York city, are congratulating him upon 

his wedding, his bride l^elng Miss 

Clementina Marinelli Chatfleld. The 

ceremony was performed in the Central 

Pre.sbyterian ('hiirch of New York by 

the Rev. Dr. Hugh Black, after the 

morning Ea.ster .services in the church. 

breakfast at the Vanderbilt followed 

the ceremony. Mrs. Tevis was born in 

Scotland and educatel In England. She 

is an accompli.shed musician, and is lit¬ 

erary in her ta.stes. 

You MUST Use the 

LOS ANGELES 
EXAMINER 

to cover the GREAT SOUTHWEST 

l{SS¥^il5S}r^!"..150,000 

HE sound of The 
Herald as it 
thumps against 

our door, sounds like 
the knock of an old 
friend:* 

That’s the way most of 

our readers feel toward “the 

paper that goes home ’’ in 

Kentucky and Southern 

Indiana. 

Largest net paid daily cir¬ 

culation in Kentucky. 

THE LOUISVILLE HERALD 
Kentucky’s Greatest Newspaper 

R.J.BIDWELLCO. 
Pacific Coast Repreaantativa of 

DAILY 
NEWSPAPERS 
SAN FRANCISCO OFFICE 

of the 

Editor and Publisher 

742 Market Street 
SAN FRANCISCO 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

Hemstreet's 

PRESS CLIPPINGS 

Tenth Avenue At 45th Street 

New York 

POWERS^ 
OPltFI 

M HOUBS 
iOfrroT 

CMoral Otem. Wary Bld|„ Now Yark 



Old Man “Pep” 
IJE is wanted by National Advertisers and 
^ ^ Manufacturers, who would climb the hard, 
long hills to their very summits. 

When his service is ONCE ENLISTED, he 
GOES AFTER THE COIN AND GETS IT. 

He gives life and snap to business. 

He transmutes waste metals into gold. 

He works with his coat off and his shirt sleeves 
rolled up. 
He never tires, never grumbles, never asks for 
more pay, though he’s always on the job! 

Old Man “Pep” is the dominating spirit of 
the New York State Newspapers. 

That explains their potential influence. 

Let Old Man “Pep” show YOU what he can do. 

Let him show you today! 

Albany Knickerbocker Press (M). 

I’aid 

Cir. 
*.37.117 

2,.500 

l.ine.s 

M 

10.000 

Lines 

.06 
Albany Knickerbocker Press (S). t34.219 .06 .06 
Brooklyn Eagle 3c (E) . 
Brooklyn Eagle 3c (Sunday). 

• ( 44.332 .16 .16 

Binghamton Press-Leader (b') 27,541 .06 .05 
Buffalo Courier-Enquirer (M & E)_ *84,000 .14 .12 
Buffalo Courier-Enquirer (S) . *107,251 .14 .12 
Buffalo News . *92,763 .15 .15 
Corning Evening Leader (E) *7,.363 .0193 .015 
Elmira Star-Gazette (E) _ .. t22,097 .04 .0.35 
Gloversville Herald (M) .... *6,062 .02 .015 
Gloversville Leader-Republican (E) ... *6,179 .0179 .0129 
Ithaca Tournal (E) . • *7,012 .0357 .025 
Jamestown Post (M) . 8,751 .025 .0207 
Middletown Times-Press . *4,462 .0107 .0107 
Mt. Vernon Daily Argus (E) 6,888 .0214 .015 
Newburgh Journal (E) . *5,047 .01071 .01071 

New York .\merican (M) . 

Paid 
Cir. 

.. *.36l,7i2 

2,500 

Lines 
.40 

10,000 

Lines 
.39 

New York American (S) .... .. *727,154 .60 .585 
New York (ilobe (E) . .. *204.1.38 .3.3 .31 
New York HOrald (M). 

■■■; *1.3.3,918 
.40 .40 

New York Herald (S) . ..30 .50 
New York Evening Post (3c) (E)... *23,682 .19 .17 
New York Sun (.M). 

■■ ; *150,4.39 
.39 .36 

New York Sun (S). ..39 ..36 
New York Sun (E) . ... *186,185 .34 .32 
New York Telegram (E)_ 

■■ ( *215.282 
.342 .315 

New York Telegram (S). .246 .225 
New York Times (M) . 

•• ( *344,436 .50 .45 
New York Times (S) . 
New York World (M) . 
New York World (S). 

■■ 1 *.387,.549 .40 .40 

New York World (E) . *423,810 .40 .40 
Rochester Union & Advertiser (E)... *40.768 .10 .06 

RatiiiRS Government Circulation Statements, October, 1916. 
* Ratings Government Circulation Statements, April, 1917. 
t Statements to A. B. C. 
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