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Make September 23d a Day of 
Real “Team Work” on the Part 
of All American Newspapers 

in Behalf of All 
The time is 

short, but 
not too 

short, for prepar¬ 
ing that special 
issue of your 
newspaper, for 
September 23rd— 
that “TRADE 
EXPANSION” is- 

American Busi¬ 
ness Interests! 

caused by the war 
—and in the re¬ 
turn of all busi¬ 
ness men to the 
tasks that con¬ 
front them. 

Your TRADE 
EXPANSION is¬ 
sue should carry a 
large amount of 

sue through which you may help to restore to 
your locality that old American spirit of business 
confidence and business energy upon which we 
have founded our stability and prosperity. 

The time is not too short for the reason that 
American newspapers are ACCUSTOMED TO 
DOING THINGS QUICKLY AND WELL. 

And to make your TRADE EXPANSION spe¬ 
cial edition, on September 23rd, a memorable one, 
it is only necessary that you set about the task 
with as much energy as you would devote to that 
other daily task of presenting the war news. 

In urging upon newspaper publishers nation¬ 
wide co-operation—on a fixed date—for the res¬ 
toration of normal conditions in business, and 
for giving an impetus to all American industries, 
THE EDITOR & PUBLISHER has simply pre¬ 
sented an obvious and definite PLAN—a plan 
feasible for all publishers, and promising imme¬ 
diate profits and far greater profits in the coming 
weeks and months. These will come in the 
breaking of the tension, of the stupefaction, 

local advertising of goods MADE IN AMERICA, 
and sold by your merchants. These advertise¬ 
ments will not only be profitable investments 
for the merchants, but they will carry to the buy¬ 
ing public much-needed NEWS AND FACTS 
about the conditions of trade, the prevailing 
prices of commodities. 

Let every publisher who appreciates the im- ^ 
portance of “turning the tide” in business affairs 
in this country, and of DOING IT NOW, fall in 
line, on September 23rd, with a special TRADE 
EXPANSION edition—in which the bright light 
is thrown upon all local business opportunities; 
in which the unexampled openings to Americans 
for additional trade are pointed out, and in which 
the absolute fundamental soundness of American 
finances is emphasized. 

“TEAM WORK” WILL WIN—and the 
“power of the press” will be demonstrated in its 
most useful phase—that of rescuing the country 
from the thrall of a foolish and unnecessary busi¬ 
ness depression. 

I 
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WINNING SOUTH AMERICA’S MARKETS GRASTY LEAVES SUN. 

Hu8:h O’Donnell, a Philadelphia Journalist, Tells Some Pbun Truths 
About Our Opportunity and Shows How We Can Win Trade 

for Our Manufacturers. 

RESIGNS FROM PRESIDENCY OF 

BALTIMORE NEWSPAPER BUT 

RETAINS STOCK INTEREST. 

(Mr. O'UoDnell returned this week from an 
extended trip to the several countries of 
South America. At the request of The Editor 
and Publisher he wrote the following ex¬ 
clusive article for the purpose of giving 
newspaper publishers an accurate idea of 
their commercial needs and the exceptional 
opportunity we now have of largely increas¬ 
ing our trade with them.—Ed.) 

The European War will result in 
more co.Tiinercial t'ccd to the United 
States through the opening of the South 
American marxets for our manufactured 
products than any one thing of all of 
our business history 

Heretofore it has been impossible for 
the United States to make any com¬ 
paratively great progress in the selling 
of our goods to the people of the South 
American Republics because each one 
of these countries hale us with surpris¬ 
ing venom, which ha.« been carefully 
nurtu’^ed and fomented for financial 
reasons by the British and German 
colonies there. 

Each couiitry seems to have some 
particular but indefinite spite against us. 
Chili seems to be the worst of the lot. 
But, they all finally argue themselves 
down to some misinterpretation of the 
Monroe Doctrine. Chili believes we 
'lave unjustly made her pay us indem- 
i:.ties on more than one occasion; the 
Columbians believe we have robbed their 
country of the Canal Zone; Argentine 
is jealous and terms us uppish without 
warrant; Peru likes us because she 
wishes our protection and Brazil alone 
is friendly for commercial reasons. 

Without intention, a great stimulus 
was given to the embryo good will there 
toward us by the visit of Theodore 
Roosevelt to these countries a short 
time ago. Whilst his exploration trip 
and lecture tour had no business ob¬ 
ject, they served to create an excellent 
impression of our frankness, honesty, 
directness and daring. For the South 
Americans looked upon him as the per¬ 
sonification of the United States citi¬ 
zen in the aggregate. 

Roosevelt’s experience. 

Of all men in this country they dis¬ 
liked him most because of his activity 
in connection with the getting of the 
Panama Zone from Columbia. As he 
toured through those countries he 
amazed them by the daring with which 
he met their challenges regarding the 
Monroe Doctrine and the frankness 
with which he tactfully but plainly an¬ 
swered them, even though at times they 
aln^ost tricked him through the ugly 
situations which presented themselves 
in the various receptions. 

Indeed, in Santiago, Chili, when he 
was forced to discuss the Monroe Doc¬ 
trine, he amazed and electrified his au¬ 
dience by a sudden eloquence in which 
he declared thai the Panama Canal be¬ 
longed to the world, explained his con¬ 
nection with it, and said that if he was 
in the same position and it was to be 
done all over again, he would do it, 
just as he did do it. With an audience 
of enemies he was given an ovation of 
applause whi.'h thrilled to the core the 
few Americans there. 

Leaving Valparaiso, as he was about 
to embark, his party was surrounded 

"by a number of Colombian students, who 
shouted into his very face and some¬ 
what insolently, “Viva Colombia 
.‘gain Mr. Roosevelt’s tact won him 
enconiums even from the inimical, for 
he promptly answered “Viva Colombia! 
Viva Chili.” The trip seemed to have 
been productive of so much good im¬ 
pression that the British and Germans 
who controlled the business interests 
became fearful of an American invasion 
through which they would be compelled 
to divide the spoils of commerce, so 
the Kaiser, it is said, to counteract the 
effect of Mr. Roosevelt’s trip, sent 
Prince Henry through the same South 
.American countries. The English also 
took means to fortify themselves. 

“made in Germany" goods. 

It is true that through all South 
American countries the traveler sees 
.American windmills. .American automo¬ 

biles, American motor power machines 
and all of those objects of our manu¬ 
facture which are expensive and head 
and shoulders in merit over the same 
articles from other countries. But when 
it comes to the ordinary tools of every¬ 
day life, used by the consumer through¬ 
out the land, the Germans imitate our 
product, stamp it “Made in Germany,” 
uri'ersell us by 50 per cent, or more and 
get it on the market before our original 
product has even been presented in 
South America. When our product ar¬ 
rives, the imitation, through good sales 
organizations, is well established and is 
being sold on a basis that no effort on 
our part can change the tide for us. 

Heretofore the trouble with our 
salesmen in South America has been 
that he is really a peddler instead of a 
salesman. He does not know the lan¬ 
guage of the people there, he does not 
adapt himself to the customs, his firm 
does not permit the long extension of 
credit which conditions there require 
and which Europe allows; he does not 
get on the market in time, he is com¬ 
pelled to make his merchandise sell it¬ 
self, if it sells at all, and his estab¬ 
lishment does not understand the ex¬ 
pense of promotion there due to a high 
hotel rate, railroad fares, long distances 
and baggage taxes. 

And, worst of all, the American man¬ 
ufacturer imagines that he can pack 
goods for South America just the same 
as he does for Europe, forgetting that 
merchandise in Europe is landed on 
excellent wharfs by trained freight men, 
whilst in South America the ports, in 
most cases, are so poor that the steamer 
anchors on the high seas and merchan¬ 
dise is frequently thrown from the deck 
of the ocean liner to the floor of the 
lighter. Imagine what happens to type¬ 
writer machines and goods of that kind 
when handled under such conditions. 
Yet, our typewriters are the best in 
the world and we find them all over 
Soi’ih America. 

One may realize the great opportunity 
there is for our goods when we con¬ 
sider that there are no factories in 
South America. It is an agricultural 
and cattle raising country and conse¬ 
quently they must import virtually all 
manufactured goods. As there are only 
two classes of society there—the very 
rich, rolling in wealth, many of them 
the sons of pioneers who came there 
and got control of farms from 25,000 to 
65,000 acres apiece which have been 
rented out on the half share basis, it 
can be understood what a set of indo¬ 
lent aristocracy has arisen and conse¬ 
quently, there can be but one other 
class. These are slaves in fact though 
not in name. There is no middle class. 

Therefore the purchaser wants the 
best money can buy if he knows it is 
the best and he wants it when he wants 
it, though he is slow to want it. With 
the arrogance of wealth, the high class 
consumer is a showy fellow and dis¬ 
likes anything old. It must have the 
glitter and the flash. He is. therefore, 
quite willing to buy two or three auto¬ 
mobiles in the year. It is a sporty crowd 
with a well developed and exercised in¬ 
stinct for gambling, so much so, that 
the Jockey Club is the exclusive club 
in each city. Its members are the lead¬ 
ers of society. 

IGNORANCE REGARDING THE U. S. 

The South American does not know 
the United States. In his city life he 
imitates London and Paris and has not 
the slightest conception of the tremen¬ 
dous heivht of civilization in our big 
cities. He has learned more during 
the last thirty days about the United 
States than he ever dreamed regarding 
this country during all of his past years. 
As soon as the European War com¬ 
menced. the South American discov¬ 
ered that Europe, on which he so ab¬ 
solutely leaned, was indeed a broken 
reed. The commerce of every one of 
the Republics became instantly par- 
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Continue* a* Director of A. S. Abell 

Company—Van Lear Block Now 

Chairman of Board—Paper Running 

With About Half of It* U*ual Staff 

—Morning and Evening Force* 

Merged—Other Baltimore Change*. 

i Special Corretpondence.) 

Baltimore, Sept. 16.—Charles H. 
Grasty has withdrawn from his active 
connection with the Baltimore Sun and 
from the presidency of the A. S. Abell 
Company, publishers of the Sun and 
the Evening Sun. During the past four 
and a half years Mr. Grasty has been 
the official head of the company, and 
general manager. The announcement 
of Mr. Grasty’s withdrawal was made 
in the Evening Sun of Saturday, Sep¬ 
tember 12. 

Mr. Grasty retains his stock in the 
A. S. Abell Company and will con¬ 
tinue to be a member of the Board of 
Directors. The other directors are Van 
Lear Black, who is chairman of the 
board; Harry C. Black, Robert Garrett, 
James C. Fenhagen, J. J. Nelligan, and 
R. Brent Keyser. 

AMENDMENT TO ARTICLES. 

An amendment to the articles of in¬ 
corporation of the A. S. Abell Com¬ 
pany was filed on August 22 in the 
Superior Court of Baltimore. It bore 
the signatures of F. R. Kent, vice-presi¬ 
dent, and Van Lear Black, Robert Gar¬ 
rett, J. C. Fenhagen and Harry C. Black. 
The amount of the capital stock of the 
company remains unchanged, but the 
amendment, it was explained, was made 
to simplify the voting rights of the com¬ 
mon stock. 

There were formerly three classes of 
common, each of which had different 
voting rights. There is now to be only 
one class. The capital stock is $1,600,000, 
of which $600,000 is preferred and $1,- 
000,000 common. The change was 
agreed upon at a meeting held July 18 
last. 

RETIRED SATURDAY. 

The Sun carried Mr. Grasty’s name 
at the head of its editorial columns up 
to and including the issue of Saturday, 
September 12, but the Evening Sun of 
the same date did not carry it. 

For a number of weeks, in fact since 
midsummer, rumor has had it that Mr. 
Grasty had retired ^from active man¬ 
agement of the Sun. During the past 
two months he was in Europe, but his 
name continued to appear in the pa¬ 
per as president and general manager, 
until his retirement was announced. Mr. 
Grasty returned from abroad last week. 

The Baltimore newspapers have been 
cutting down expenses by letting out 
quite a number of employes. The Sun 
is said to be running with about half 
the force it usually has, and those who 
remain work longer hours. The News 
is reported to have discharged fifty men 
two weeks ago. The American-Star 
has also found it expedient to drop a 
part of its force. 

CHANGES ON PAPER'S STAFF. 

Kalesdoscopic changes have taken 
place in the Sun and the Evening Sun. 
Formerly the working staffs were inde¬ 
pendent of each other; now they are 
merged. Some of the men in the edi¬ 
torial department have been shifted to 
the business department. 

Henry Edward Warner, one of the 
star reporters on the Evening Sun, was 
first made Sunday editor, and after a 
few months was transferred to the man¬ 
agement of the circulation department. 

Paul Patterson, formerly in the com¬ 
posing room of the Sun, is now business 
manager. 

Allan Will, for many years city edi¬ 
tor of the Sun, went to the News as 
editorial writer, but recently left to go 
to Philadelphia. 

Eddie Green, formerly telegraph edi¬ 
tor of the Evening Sun, who was made 
Sunday editor of the Sun. is now said 

to be doing financial. 

Edward L. Conn, formerly State edi¬ 
tor, is now with the Washington Times. 

John Wilber Jenkins, formerly as¬ 
sociate editor of the Sun, is now Sun¬ 
day editor. 

J. H. Adams, formerly managing edi¬ 
tor of the Evening Sun, is now edi¬ 
tor-in-chief of the Sun and the Evening 
Sun. C. M. Purdy, formerly city edi¬ 
tor of the Evening Sun, is now copy 
reader. ____ 

City Editor Reilly Burned Out. 

Thomas F. Reilly, city editor of the 
Brooklyn Citizen, was routed out of ted 
early one day last week by a fire which 
broke out in his son Frank’s room, on 
the top floor of the three-story and base¬ 
ment house at 119 First place, Brooklyn. 
The fire did $1,000 damage. It is be¬ 
lieved that the blaze was due to ^e 
wind from an open window blowing 
some of F'rank’s neckties, which were 
hanging on the gas bracket, against the 
gas. _ 

New Evening Paper for Salem, Ore. 

According to rumors afloat in busi¬ 
ness circles of that city, Salem, Ore., is 
to have another evening paper by Octo¬ 
ber 1. Graham P. Taber, former busi¬ 
ness manager of the Capital Journal, 
will be the manager, according to the 
report. It is said that already arrange¬ 
ments have been made tor a plant and 
a building. Mr. Taber recently sold a 
third interest in the Capital Journal to 
his partners, i^. S. Barnes and Charles 
Fisher. 

Writer* Made Pri*oner* of War. 

The Paris correspondent of the Lon¬ 
don Chronicle, under date of Sunday, 
reports: “In conformity with the gov¬ 
ernment’s rule against correspondents 
accompanying the allied armies, these 
persons were brought into Paris today 
under arrest: Robert Dunn, New York 
Evening Post; John Reid, attached to 
an American magazine, and several cor¬ 
respondents of London newspapers. 
They had asked the British general. Sir 
Horace Smith-Dorrien, for permission 
to accompany his column, and General 
Smith-Dorrien turned them over to the 
h'rcnch staff.” 

Kennington Join* the Color*. 

The Aldwych Club, London, England, 
is actively taking its share in the great 
European war. About thirty of the 
Aldwych members have joined the col¬ 
ors and are now in training for imme¬ 
diate departure for the front. Among 
the list is F. Reginald Kennington, who 
until recently lived in New York, where 
he represented several of Britain’s most 
influential newspapers. Mr. Kenning¬ 
ton is serving with one of the crack 
regiments, the Fifteenth Hussars, which 
regiment has been very actively engaged 
in France during the past few weeks. 

4«ki Receiver on Automobile Account 

The Goodwin-Gallivan Motor Com¬ 
pany, of Newcastle, Ind., has asked that 
a receiver be appointed for the Lewis¬ 
ville (Ind.) Road Traveler, a weekly 
newspaper. The plaintiffs allege they 
sold Robert Peele, editor of the paper, 
an automobile, and that he gave a $550 
mortgage on his printing plant, and has 
failed to make payments when due. The 
amount asked for in the suit is $1,000. 

Officer* of Pre** Tenni* Club. 

.\t a meeting of the recently organized 
Newspaper Tennis Association of New 
York the following officers were elected : 
W. A. Willis, president; F. P. Adams, 
vice-president; R. N. Hyde, secretary, 
and J. Fireman, treasurer. A committee 
was appointed to prepare a constitution 
and by-laws. The association has a mem¬ 
bership of fort>’. 

Will Try Editor for Scare Head. 

Because he announced in large head¬ 
lines, “The Evacuation of the Mili*^ary 
Zone of Paris,” Joseph Besson, editor 
of a Grenoble newspaper, must appear 
tefore a courtmartial. This decision 
was rendered by M. Millerand, French 
Minister of War, who considered that 
a reprimand previously administered had 
proved insufficient. 
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PACIFIC COAST NOTES. 

General Oti* Defends the Open-Shop ' 

Policy Before the Federal Indus¬ 

trial Relations Commision—Papers 

Unite in the Peace MoTement— 

Wedding Bells Ring at Botsford and 

Oakland—Hail Granted New Trial. 

(Special Correspondence.) 

San Francisco, Sept. 12.—Harrison 
Gray Otis, publisher of the Los Angeles 
Times, strongly defended the open-shop 
policy before the Federal Industrial Re¬ 
lations Commission, which recently met 
in Los Angeles for the purpose of tak¬ 
ing testimony. The publisher did not 
refer to the dynamiting of his office, but 
told in detail his plan of dealing with 
employees, saying that he came face to 
face with his men, and they “dickered 
like two men trading horses.” 

Otis testified that when one of his 
employees had a grievance he came to 
him or his foreman, either individually 
or was represented by a committee, to 
state his case. William O. Thompson, 
counsel for the commission, interrogated 
the witness closely on the question as . 
to who became the final judge of the 
merits of the complaints. Otis replied 
that both sides usually found a middle 
ground on which to meet, but that his 
men left his employ if they could not 
adjust their differences with him. 

“Are your workmen better off than 
they would be in an establishment where 
a third party, or an arbitrator, was called 
in to settle disputes?” Thompson asked. 

employer’s good will. 

“Our men are better off than they 
are in any other establishment,” Otis 
said. “You can get that out of their 
own mouths. Our agreements are based 
on mutual respect, toleration and good 
will.” 

Western newspapers have shown 
marked enthusiasm in the plan to hold 
a peace day gathering in San Francisco. 
The F.xaminer has been particularly 
active in the crusade for peace. This is 
one movement in which the newspapers 
are a unit and will work together for 
the several peace meeting^ scheduled 
prior to the big gathering in Golden 
Gate Park, San Francisco. 

Mary Austin, the noted California 
novelist and playwright, has lent her 
aid to the movement, as have many 
other well-known men and women in 
the newspaper and advertising fields. 
California hopes to stand foremost in 
the national peace movement and will 
bend all her energies and resources to 
this end. Alreadv there is talk of con¬ 
certing national effort along these lines 
at the Panama-Pacific International 
Exposition, during the early part of 
1915. 

MRS. strong’s marriage. 

The marriage of Mrs. Isobel Strong, 
daughter of the late Mrs. Robert Txiuis 
Stevenson, and Edward Salisbury Eield, 
artist and writer, took place at Bots- 
wood. the country home of Mrs. Russell 
IT. Cool, of San Erancisco, August 29. 
The news of the wedding came as a 
great surprise to the closest friends of 
the hride and bridegroom, every detail 
of the wedding being kept secret from 
them. 

Botswood. where the marriage took 
place, is the retreat of a group of artists 
and writers who are friends of its mis¬ 
tress. Mrs. Cool, wife of a San Francisco 
dentist, and herself a devotee of letters. 
It was at Botswood that Blanche Bates, 
the actress, attracted attention sometime 
ago by sleeping in a house in a tree, 
while Mrs. Cool was entertaining a 
gathering of celebrities. 

The bride, who is a sister of Lloyd 
Osborne, the author, has a son who has 
written several plays. Edward Salis- 
hnrv Field is hotter known under his 
non de plume of “Childe Harold.” and 
is the creator of light jingles and humor¬ 
ous drawings that are familiar to Amer¬ 
ican magazine readers. The couple are 
enioving a two month's’ honeymoon in 
the mountains near Gilroy. 

'The first issue of the Western Cat 
Fancier, published monthly in the inter¬ 
ests of cat owners and admirers, has 

JOHN S. McCARRENS, 
New Business Manager of the Cleveland Plain Dealer. 

just come out. The editor is Miss Jane 
Marvin. E. Elwyn Willats is the pub¬ 
lisher and manager. The publication is 
neat in appearance, filled with items of 
interest and attractive pictures of pedi¬ 
greed cats. The magazine will boost a 
big cat show for the P. P. I. Exposition. 

hail’s chances better. 

Felix G. Hail, editor of a newspaper 
in Quincy, Plumas county. Cal., who was 
convicted last November of slaying At¬ 
torney John A. Boyle, also of Quincy, 
has been granted a new trial by the 
Third District Court of Appeals. The 
appeal court held that there was no 
conclusive testimony to refute Hail’s 
plea of self-defense, and also that Dis¬ 
trict Attorney W. C. Kerr had prejudiced 
the jury to unwarranted abuse of the 
defendant. 

Hail’s son-in-law. James M. Hanley, 
is endeavoring to have the editor ad¬ 
mitted to bail. Hail is 62 years of 
age; Boyle was 35 years of age. The 
tragedy %yas the outcome of alleged 
“blackballing” on the part of Hail when 
Bovle sought admission to the Masonic 
lodge. 

Miss Eva Loraine. assistant to the 
secretary of the Oakland Chamber of 
Comrnerce, became the bride of R. Por¬ 
ter Giles, reporter on the San Francisco 
Examiner, at a wedding recently solem¬ 
nized in Oakland. The ceremony marks 
the fourth successive wedding of as¬ 
sistant secretaries of the Oakland 
Chamber of Commerce to newspaper 
men. 

C. E. Esselstyne. owner of the Mill 
Valiev Record, Mill Valiev. Cal., has 
sold his interest to A. Morris, of Oak- 
l-ud. who has assumed control. 

The Laurel Bulletin, a semi-monthiv 
ugwsnau»‘r. has .started oublication in 
Santa Cruz. Cal. It will be published 
by George J. McLaughton. 

AFFILIATION SPEAKERS. 

Some of Those Who Will Attend the 

Detroit Convention in October. 

The meeting of the Affiliated Adver¬ 
tising Clubs of Cleveland, Buffalo, 
Rochester and Detroit to be held at De¬ 
troit, October 2, 3 and 4, will be the 
first three days session of the affiliation. 

Among the speakers will be Mark 
Sullivan, editor of Collier’s Weekly; 
James Keeley, publisher of the Chicago 
Herald; Mark Trump, advertising man¬ 
ager of Hart Schaffner & Marx, and 
J. B. Dignam, of Cone, Lorenson & 
Woodman, and James Wallen of Buf¬ 
falo. Wallace Patrick will read “Mak¬ 
ing Your Advertisement a Retail Show 
Window.” 

Cyrus H. K. Curtis, of the Curtis 
Publishing Company, and Stanley 
Clague, president of the Clague Agency, 
of Chicago, and James Wright Brown, 
publisher of The Editor and Publisher, 
will also speak. 

Among others who have been invited 
and who have signified their intention 
of attending the affiliation are W. R. 
Hearst, Conde Nast. W. K. Kellogg, 
Erman Ridgeway of Everybody’s, C. 
B. Hamilton of Barkey & Gay, Furni¬ 
ture Manufacturers of Grand Rapids. 

McGovern Nominated for Collector. 

James L. McGovern, managing editor 
of the Bridgeport CConn.) Farmer, has 
been nominated collector of customs for 
district No. 6, with headquarters at 
Bridgeport. Mr. McGovern is one of 
the best-known newspaper men of the 
state, and is Democratic leader of Fair- 
field county. He began newspaper work 
as a reporter on the Morning Union in 
his twenty-first year, and when that 
paper merged with the Bridgeport Tele¬ 
gram, Mr. McGovern entered the employ 
of the Farmer as a reporter. 

McCARRENS SUCCEEDS MORAN. 

Mercantile Ad Man Become* Business 

Manager of Cleveland Plain Dealer. 

John S. McCarrens, for more than ten 
years advertising and sales manager of 
tlie May Company’s Cleveland store, has 
succeeded George F. Moran as business 
and advertising manager of the Cleve¬ 
land Plain Dealer. Mr. Moran, as re¬ 
ported in last week's Editor and Pub¬ 
lisher, has become assistant general 
manager of the Leader and the News. 

Associated with Mr. McCarrens as 
assistant advertising manager will be 
Dan. Moeder, Jr., for many years a 
member of the Plain Dealer’s advertis¬ 
ing and business staff. 

In his capacity as ad and sales man¬ 
ager of the May Company’s Cleveland 
store Mr. McCarrens has handled one 
of the largest mercantile appropriations 
in the country. He is thoroughly trained 
in both manufacturing and merchandise 
along wholesale and retail lines and will, 
no doubt, add to the Plain Dealer staff 
a knowledge of advertising and its prac¬ 
tical application that will prove highly 
productive of profitable results. 

Concerning Mr. McCarrens’ character 
and business ability, Nathan L. Dauby, 
general manager of the May Company, 
says: 

"Mr. McCarrens’ work has been a 
powerful factor in placing before the 
northern Ohio public the extent and 
worth of May Company merchandise. 
After his long association with the 
house and the quality of his work, we 
regret his going and permit it only be¬ 
cause we believe the business manager¬ 
ship of the Plain Dealer will give him 
a breadth of experience unobtainable in 
any mercantile establishment, no matter 
how large.” 

Edwin A. Nye Left $100,000 E*tate. 

The will of the late Edwin A. Nye, 
former editor of the Des Moines (la.) 
News, was filed for probate in that city 
last week by George E. Brammer, attor¬ 
ney for Mrs. Nye. In his will Mr. Nye 
directs that all his property go to his 
wife, Mrs. Ada F. Nye. At Mrs. Nye’s 
death the will directs that all the prop¬ 
erty be divided equally between his two 
children, Roy A. Nye and Mrs. Muriel 
Nye Harrison, of Chicago. It is be¬ 
lieved the value of the estate will ap¬ 
proach $100,000. Mrs. Nye and the Cen¬ 
tral Trust Company will act as execu¬ 
tors of the will and administrators of 
the estate. 

Wilke* Buy* Llano New*. 

M. C. Wilkes, on the circulation staff 
of the Houston Post, has purchased the 
Llano (Tex.) News. The paper has 
a well equipped plant. Llano is the 
supply point for a rich agricultural and 
cattle raising district. 

Mr. Wilkes is one of the most suc¬ 
cessful of southern circulation men. 
He began on the Houston Post. Later 
he became circulation manager of the 
Birmingham (Ala.) Ledger, and after¬ 
ward of the Galveston Tribune. For 
the past year he has been in charge 
of the city circulation of the Houston 
Post. _ 

Believe* in Trade Expan*ion. 

Austin American, 

Austin, Tex., Sept. 9. 
The Editor and Publisher: 

A copy of your publication of Septem¬ 
ber 5 is before me, urging the news¬ 
papers of the country to publish a Trade 
Expansion number for September 23, 
having for its main purpose the dispens¬ 
ing of optimism throughout the country. 

In reply to this request of yours, this 
is to notify you that you can depend 
upon the Austin American to be one 
of your strongest boosters for a greater 
and more prosperous United States. We 
believe, like you do. that the time is 
fully ripe for the United States and the 
south to come into its own, and any¬ 
thing that we can do to help the cause 
along we will g’ dly do. 

A. G. Smoot, 
General Manager. 
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backing which the sheet possesses, have ered by Opper St. George Joyce, for- H. L. Learoyd, an Englishman, who 
no doubts whatever as to its future. merly of the Ledger, the North Amer- was formerly rnanaging editor of the 

The first edition, issued at noon on ican and E. W. Clark & Co., bankers. _ New York Evening Post, is acting man- 
Monday, was 100,000 copies. This edi- The editor of the woman’s page is aging editor of the Morning Ledger, 
tion carried 16 pages. After that, the May Christie, late of London, a Scotch filling the place left vacant by Mr. Eaton, 
advertising come in so fast that the girl, only four months in this county. Frank J. Price is on the copy desk of 
other four editions were of 18 pages She is quite young, as pretty as a pic- the Morning Ledger, 
each. Thirty-five wagons and twelve au- ture, and in spite of it, holds an M. A. Rbbert Cade Wilson, who has been re- 
tomobiles employed in the delivery to degree from Eldinburgh University. She sponsible for the business management 
news stands paraded that first morning was a free lance in England, contrib- of the Public Ledger since Cyrus H. K. 
in a line two blocks long and attracted uting human interest articles regularly Curtis purchased the paper last year, has 
much attention. to the Daily Mirror, the Daily Scratch resigned from the Board of Directors 

The executive editor is P. H. Whaley, and the Daily Express, and writing of the Public Ledger Company and re¬ 
stories for other publications. Since she linquished the duties of general manager, 
has been in this country she has been Mr. Wilson is succeeded in the manage- 
sending back correspondence to the ment* by John C. Martin, son-in-law 
newspapers, comparing English and of Mrs. Cyrus H. K. Curtis. 
American women and 

five Wagons and Twelve Automo¬ 
biles—"The Executive Editor” New 
Title in Newspaperdom—Changes 
on the Public Ledger’s Staff. 

{Special Correspondence.) 
Philadelphia, Sept. 16.—The town still 

buzzes with talk about the new Evening 
Ledger. It is a sensation, a seven days’ 
wonder, a delight, an unmitigated bless¬ 
ing. Yes, all of that. It is one of the 
liveliest pieces of journalism which has 
gladdened our hearts in this respected, 
if sometimes over-placid and contented, 
community, in many a day, and already 
it is an assured success, as shown by 
its advertising columns and its circula¬ 
tion. Perhaps this is because New Eng¬ 
land men are prominently concerned in 
its making. Cyrus H. K. Curtis, chair¬ 
man of the editorial board, the “silent 

She has had a varied career. Her Su»pen*ion of Journal a Surprise— 
father was a physician. She was born Wat Founded 15 Years Ago. 
in China and has spent some time in {Special Correspondence.) 
Italy and ParU. One of her brothers Montpelier, Vt., Sept. 12.—The sus- 
is a lieutenant in the Royal Artillerjr. pension of the Morning Journal last 

, .‘Mature which she has mtroducM Saturday came as a complete surprise 
which IS attracting attention is a dady editorial 
column of the adventures of one Ellen announcement the Journal management 
Adair, an English girl, visiting Amer- gave as its reason for suspension that 
ica for the first time, which, be it un- "Experience has demonstrated either 
derstood, is by no means a literal re- that the field is too limited or that a 
_ newspaper of this kind is not appre- 

ciated.’’ It was understood here that 
the paper had received fair public sup- 
port and that advertising and circu- 

were on the 
At the Journal office it was stated 

that the machines and presses would be 
shape to 

the 
About a dozen persons are 
by the 

Henry 
has been the paper 

April when Thomas H. Me Elroy gave 
up the on his 

to Worcester, Mass, 
has been 

an evening and six as a morn- 
ing paper. 

./ The Journal was started by the late 
f J Arthur Ropes, editor of the Watch- 

W man, who took over the mailing list of 
r „ ^ the Montpelier Record, a daily started 

> ’by Lieut. Gov. Howe. On the death of 
, ji Mr. Ropes, Mr. Howe took control 
/ , i again and ran it for a time, among 

/ J the editors having been Edwin A. Nutt, 
' <r Walter W. Husband and Charles A. 

t Webb, the latter two being private sec- 
- retaries for Senator Dillingham; How¬ 

ard L. Hindley and Walter H. Crock- 
Miss May Christie, ett. 

Editor of Woman’s Page. Frank T. Parsons was business man¬ 
ager when the change was made to a 

cital of her own life and experiences, morning paper. The paper occupied 
Most interesting of all is the fact that quarters with the Capital City Press, 
she was not anyone’s protege. She just when Col. Harry E. Parker was nomi 
walkeij into the office, asked for a show- nal business manager, succeeding Mr. 
ing, and got it, which does not surprise Parsons, with William E. Poole as as- 
you after you have met her. Emily sistant in charge. 
Carpenter is handling society notes. 

On the business end of the paper, John Application has been made for the 
C. Martin, who is business manager of appointment of a receiver for the Bev- 
the Morning Ledger, holds the same re- * 
lation to the evening issues. So alsc 
does Robert Wilson, advertising man¬ 
ager, who was originally with the Scien¬ 
tific American. ‘ .. 

Henry M. Eaton, 
Managing Editor. 

a Tennesseean, who was an associate 
editor on the Morning Ledger. Frank 
Sparks, of the old Ledger, is head of 
the copy desk, and S. E. Boney, of 
Charlestown, South Carolina, likewise of 
the parent paper, is head of the war de¬ 
partment on the desk. Herbert Johnson 
has also been transferred to the copy 

P. H. Whaley, 
Executive Editor. 

wonder,” as one of his admirers calls 
him, came from Maine. Henry M. 
Eaton, the managing editor, is also a 
New Englander, so is R. G. Fuller, the 
exchange editor, formerly of the Boston 
Transcript, and there are others. 

Everyone on the staff is enthused 
over his task, which is a sufficiently rare 
quality in this Quaker City and among 
local newspaper folk, to call for com¬ 
ment. There is a fine spirit of co-opera¬ 
tion in evidence, which augurs well, and 
there is no question but that the enter¬ 
prise will flourish like everything else 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

,, _ Frank Clark is head of 
reat newspaper publishers circulation. 

All the big ideas ema- Bejj Raleigh, ‘ The editorial offices occupy the fourth 
. according to some who City Editor. floor of the Washington Building, next 
itorial councils, and his door to the Ledger Building. A door 
or, the new term coined desk of the new sheet. “Bradford, who has been cut through the party wall and 
lint of ideas a month ago, writes a column of town talk on the the Morning Ledger’s mechanical and 
; editor-in-chief, and his editorial page, “Passed by the Censor,” photographic departments are being used 
r, are just as remarkable is Edgar Mels, who is the man who ex- by the evening sheet. On the birthday 
and are working in the tracted the confession from the gunmen morning there were congratulatory flow- 
y to secure results from at the Becker trial. ers and messages all around, including 
ourse there are those who McDonough of the Baltimore Sun is a big bouquet of red roses with a good 
nnot* be kept up. but that doing sports. T. Everett Harree, an old luck ribbon, for Ben Raleigh. Mr. Cur- 
seen. Those who know Philadelphian who was connected with tis came in and was photographed and 
of the staff, the ideas Hampton’s Magazine, is handling the then a flash was taken of the entire 
them and the unlimited dramatic column. Financial news is cov- staff. 

WASHINGTON 

C. T. BRAINARD, President. 
Repreaentati ves: 

J. C. WILBKRDING. A. R. KEATOR, 
Bniniwick BMg.. 601 Hartford Bldg,, 
NEW YORK. CHICAGO. 

The success of nearly a thousand Intertypes in daily 
operation is a continuous demonstration of Intertype 

quality. 
Whenever the machine is given a fair and unbiased 

investigation it is chosen in preference to any other- 
even when there are “influences” at work against it. 

A striking illustration of this fact is afforded hy the 
recent sale of twelve Intertypes—seven Model A. five 
Model B—to the Portland, Oregon, Telegram. The 
Telegram made a particularly thorough investigation, 
and the result should be very interesting to ail pros- 
pectivs purchasers of composing machines. 

Intomational Typaaettinc Machia* Co. 

Woiid Building, Now York 

THE ACME OF HIGH QUALITY 
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CHICAGO HAPPENINGS. 

Porter Boomed for Ad Club President 

—O’Hara’s Fight for Senate Seat 

—Bulletin Service Not Up to Mark 

—War Writers and Journalists 

Back from Europe — Examiners’ 

Peace Scheme—Press Club’s Officers. 

(Special Correspondence.) 

Chicago, Sept. 16.—The Advertising 
Association of Chicago will soon elect 
a new set of officers. The following 
slate has been gotten up and is being 
boomed for election; For president, 
Charles E. Porter; first vice-president, 
Sam C. Stewart; second vice-president, 
Burley B. Ayres; third vice-president, 
Joseph Deutsch; recording secretary, 
John A. Tenny; financial secretary, A. 
B. Jensen; treasurer, Robert J. Virtue. 

The Herald scheme for Christmas 
presents for poor children in war-swept 
Europe appears to have struck a popu¬ 
lar chord as the response has been 
prompt and liberal, and there now seems 
little doubt but what the plan will be 
carried out. 

Barratt O’Hara, the journalist and 
lieutenant-governor, who ran for the 
Democratic nomination for United 
States Senator at last week’s primaries, 
made a very poor showing, although he 
made a big fight for the honor. 

LACK OF BULLETIN SERVICE. 

The Chicago papers are notably back¬ 
ward in issuing bulletins giving free.the 
substance of specially important news 
happenings. The evening papers hardly 
ever do it, preferring to save the news 
for extras if it comes within their part 
of the day. The Herald was the only 
morning paper to bulletin the primary 
returns last week. The Herald and 
Examiner are the only papers bulletining 
war news daily. 

The Herald now boasts a staff poet 
whose effusions, while not yet of daily 
appearance, are fairly frequent. He is 
Nicholas Vachel Lindsay. 

George E. Colby, formerly a local 
daily paper artist, has this season been 
doing the Chautauquas as an entertainer 
with his chalk talk. 

Frederic W. Wile, long the Tribune’s 
Berlin correspondent, who is here, is 
writing and talking interestingly on the 
war. He entertained the Indiana society 
with a talk last week. 

John Ford, a special writer on the 
Tribune, and editor of Forest Leaves, a 
suburban weekly, has at last been able 
to get back from Europe, where with 
his wife he was trapped in Germany 
when the war broke out. 

Edna Ferber, the author and news¬ 
paper writer, has returned from Europe. 
She escaped from Germany just before 
their ports were closed. 

examiner’s peace boom. 

The Examiner is booming a scheme to 
try and bring peace to the warring Euro¬ 
pean nations. 

Mr. and Mrs. John Lee Mahin and 
family, who have summered in Lake 
Forest, returned to their city apart¬ 
ments this week. 

P. J. J. McCarthy, a former news¬ 
paper man, now marriage and divorce 
statistician, is continually digging up 
new facts on these important events of 
life which are made public in reports 
by the county clerk. He has found that 
the county alimony bill is approximately 
one million dollars annually. 

Andrew N. Fox, advertising manager 
of the Benjamin Electric Manufactur¬ 
ing Company, has been re-elected presi- 

ECONOMY 
Covering the field at one cost 

through the one great edition 

of The Evening Star is the 

economy practiced by the 

majority of Washingtog, D. C., 

merchants. Many national ad¬ 

vertisers do likewise. 

The Evening Ledger, published 
by the Public Ledger Company, 
will make its appearance next 
Monday, September 14. It will 
be edited by a separate and dis¬ 
tinct editorial and news organi¬ 
zation, of which Mr. Cyrus H. 
K. Curtis will be chairman of 
the Editorial Board and Mr. P. 
H. Whaley Executive Editor. 
The new evening newspaper will 
cover the local, domestic and 
foreign news fields thoroughly 
and will in all respects measure 
up to the Public Ledger stand¬ 
ard. The price of the Evening 
Ledger will be one cent. 

—Editorial from the Public Ledger 
qf September 11th. 

EVENING LEDGER 
Independence Square, Philadelphia 

dent of the Executive Club. The club 
holds weekly meetings to discuss effi¬ 
ciency in business. 

Governor Dunne was scheduled to at¬ 
tend and address the Ainual meeting of 
the Northern Indiana Editorial Associa¬ 
tion at Fort Wayne this week. 

The Press Club, of Chicago, installed 
its newly-elected officers, headed by R. 
R. Atkinson, Sunday. 

There was a slip at the Herald office 
Saturday and a page ad of a catarrh 
cure was printed in part of the Sunday 
edition before it was noticed and ordered 
out. 

The Elgin, Ill., Ad Club opened its 
season with a meeting on Wednesday 
evening, at which R. R. Shuman, presi¬ 
dent of the Shuman Advertising Com¬ 
pany, Chicago, was a leading speaker. 

WANAMAKER ON PROSPERITY. 

Matter Merchant Declare* War 

Opens Field for American 

Manufacturers. 

Confidence that prosperity for Amer¬ 
ican manufacturers is. very near was 
expressed Wednesday by John Wana- 
maker, who after a long and careful 
study of the situation believes that with¬ 
in the next fortnight conditions in this 
country will take a turn for the better. 

“The scaffolding is now up for the 
new building,” said Mr. Wanamaker. 
“This includes the adjustment of the 
cotton situation and the easing up of 
the strain in financial circles. Added 
to that, this country is taking care of 
its foreign obligations, in the way of 
bonds, aJthough the rate of exchange 
is now higher than normally and will 
probably be reduced, And so every¬ 

thing points toward easier times. 
“Even'though the war were to stop 

tomorrow it would be at least two years 
before the manufacturers of Europe 
could turn out their normal output 
again, because of the disorganization 
of their plants and the thousands of 
factory men, many of'them expert work¬ 
men, who will be among the missing 
when the plants reopen. And Euro¬ 
peans, as well as the markets they have 
been supplying, will have to look to 
some one else. There is the opportunity 
for America.” 

Turning to the retail situation as it 
is affected by the war, Mr. Wanamaker 
said that this is the time for the stores 
to make friends. 

“As far as I am concerned,” he went 
on, “I am not going to raise prices even 
though I have to pay from 10 to 20 
per cent, higher for my merchandise. 
I feel that I am obligated to take care 
of my customers, many of whom have 
been dealing with the store for a long 
time.”_ 

World Gains 41,000 in Two Campaigns. 

The New York World is enjoying the 
fruits of two campaigns started this 
month, and already resulting in a net 
Sunday increase in excess of 41,000 
copies. On September 6 a coupon ap¬ 
peared which, on presentation, entitled 
the holder to a week-end outing kit 
containing nine handy toilet articles. 
On September 13 another coupon ap¬ 
peared, primarily intended for the school 
children, and entitling them to a box 
of five hygienic drinking cups, this be¬ 
ing in line with the campaign the World 
has made for the use of individual cups 
in all public places, and being the third 
annual offer of cups at the opening of 
tJie schopj year. 

OUR OPPORTUNITY. 
(Continued 'rom page 262.) 

alyzed; banks closed without notice for 
ten days and then opened only to have 
a run upon them by the frightened peo¬ 
ple. Chili’s money dropped to nearly 
one-half its usual value. Brazil had 
been negotiating with Europe for a loan. 
It is said that the negotiations had been 
put through and that the document was 
only, awaiting the last important sig¬ 
nature when war was declared and, of 
course, the transaction fell through. 
Brazil was in a crippled state before 
the war—^you can imagine the money 
market there now. And the other coun¬ 
tries are not much better off. 

If we had transports, salesmen who 
knew Spanish and Portuguese, banking 
establishments there and an understand¬ 
ing of the Latin temperament, the Unit¬ 
ed States could do a world of business 
in an amazingly short time in South 
America, and get a grip there now that 
no length of time could undo by the 
greatest European effort later. How¬ 
ever, knowing the temperament of the 
people is an essential. They look upon 
us as uncouth, discourteous. When a 
South American writes a business let¬ 
ter a note of tenderness runs through 
it and it reads something like a love 
letter between friends. Our direct-to- 
the-point three liner is an insult. It 
wounds, but brings no reproof, for the 
South American is even too polite to 
acknowledge affront. 

lesson of a fleet. 

Indeed, there are so few people from 
the United States in the South Amer¬ 
ican Republics, the people there do not 
know us. Their first great surprise of 
admiration for us was when the Gov¬ 
ernment sent our fleet around the 
world. This was an advertisement 
which struck home in these quarters so 
much that the people almost lost their 
eycj in the wonder of the merchandise 
and service we were presenting. Their 
next applause for us came when we beat 
the nations of '.be world in open com¬ 
petition f.or the order from Brazil of 
a couple of warships. The specifica¬ 
tions we submitted offered lower prices, 
offered better warships and promised 
delivery in shorter time. And the ful¬ 
fillment of the order met these require¬ 
ments. Brazil’s navy is now the pride 
of that country and has created whole- 
sop'e fear among other South American 
Republics, reflecting much credit upon 
our people. 

Our business men in South America 
also forget that the Latin does not re¬ 
spond to advertising as the people in 
the United States, who are trained to 
lead advertisements and have faith in 
the character of the people back of the 
merchandise. Nevertheless, it is a mat¬ 
ter of pride to find in the most pro¬ 
gressive houses in South America large 
numbers of United States products. 
Take, for instance. La Prensa, the 
laigest newspaper of Buenos Ayres, and 
for that matter, in South America. Al¬ 
most everything in the building, from 
the roof to the basement, has been made 
in the United States, beginning with 
the Mergenthalers, the elevators, most 
(.f the printing paper, the cash regis¬ 
ters ami even the cash in those cash 
registers. As a result, the newspaper 
is the most progressive one among 
‘.(rong competitors there. In fact, after 
the election of one of our presidents, it 
published the news in its city three min¬ 
utes after the election was known in 
New York, even taking the difference 
of time between Buenos Ayres and 
New York into consideration. 

There are thousands of intelligent people 

in New York and in other cities in 

America who read hut one daily news¬ 

paper. They place their faith in The 

New York Evening Post. 

The price of The Evening Post is 3 cents 
—and worth it. 
People who read it comprise a restricted 
clientele that cannot be reached through 
the advertisements in other publications. 
Many New York advertisers now make 
exclusive use of its columns. If you 
are Interested in the market-place for 
quality goods, make Inquiry about 

The New York Evening Post j 
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A GREAT NEWSPAPER OPPORTUNITY 

By A Veteran Editor. The European war and its effect up¬ 
on the United States opens for the 

enterprising newspapers of this country 
such an opportunity as never conies 
twice in the lifetime of an editor. It 
has two or three great phases: It is an 
opportunity to point out to business en¬ 
terprise avenues for great profit; to sug¬ 
gest great economical benefits for the 
people, who are now extremely nervous 
and apprehensive and ready to accept 
for their future a very pessimistic view; 
and to help that true national view that 
will look for very great benefits to flow 
from this most lamentable war—for the 
world in general and especially for this 
country. 

Consider the volume and variety of 
imports into this countrj’ that have 
never really benefited us and have al¬ 
ways limited the extent of our own 
manufactures by just the amount of the 
importations. Total imports for the 
fiscal year of 1913 were $1,812,978,234. 
Exports were, all told, domestic and 
foreign goods, $2,465,884,149, leaving an 
excess of exports of $652,W5,915. Of 
the exports, $37,377,791 were foreign 
goods, of which about two-thirds were 
duty free. 

PREPONDERANCE OF LUXURIES. 

I have not the figures at hand to show 
what proportion of these imports are 
luxuries, or substitutions for goods we 
ourselves make, but the proportion is 
undoubtedly large—more, I would guess, 
than one-half. If it should chance to be 
just one-half, it is seen that the unneces¬ 
sary imports would amount to approxi¬ 
mately $10 for each inhabitant of this 
country—nine hundred millions plus. 

But such an academic view would not 
greatly impress readers of newspapers. 
Let the editor drop into a drug store, 
for example, call for a box of Pears’ 
soap, and be politely told that he can 
have but one cake, as the soap is im¬ 
ported and it is uncertain when more 
of it can be obtained. Because he will 
not wish to take one cake and have to 
return for another in the course of a 
few days, he may run over in his mind 
the various American makes of toilet 
soaps, and take a box of one of them. 
Then he will, if he is a good editor and 
anxious to benefit his readers as well 
as print interesting articles, assign a 
writer to make an article about foreign 
and American soaps, showing the rela¬ 
tive quality of the two for toilet pur¬ 
poses, their comparative economy—wear¬ 
ing economy, cleansing economy, as well 
as cash economy—and something about 
the growth in America of the toilet soap 
industry. 

He will also require his writer to show 
what the war will mean to the makers 
of toilet soaps in America in terms of 
increased sales and income. He will see 
the best soap expert he can get at and 
secure many interesting facts and sta¬ 
tistics. 

SOAPS AND OTHER TOILET ARTICLES. 

If it is thought best, this article may 
branch out and include all toilet prep¬ 
arations that are imported, and be fol¬ 
lowed by an article dealing with import¬ 
ed drugs. It is easy to see that the 
series may be expanded almost indef¬ 
initely, and every article will show great 
advantages to accrue to .\merica as the 
direct result of the war in Europe. The 
editor may, and of course will, editorial¬ 
ly deplore the war and denounce the 
barbarity of the monarchs who have pre¬ 
cipitated it. It is not necessary to glory 
in the war to be able to see the ad¬ 
vantages that must come to America 
through it—if we are able to keep out 
of it. 

A little study of this matter in this 
light and in the light of the manufactur¬ 
ing character of the field of the paper 
will uncover for the vigilant editor 
topics for a long series of articles, every¬ 
one of which will not only be informative 
and interesting, but really inspiring and 
helpful. Finally, the whole may be 
summed up by an article making a care¬ 
ful and frank statement of the probable 
cost of the war to the people of the 
city, and placing against it a carefully 

figured estimate of the possible advan¬ 
tages the war will bring to the city. 

LOSSES COMPARED WITH GAINS. 

It would probably be found that the 
losses would in some places overbalance 
the gains, but, even so, it is very com¬ 
forting to know what is what with ref¬ 
erence to the biggest and most unwar¬ 
ranted war of modern times. Readers 
would be found adjusting themselves lo 
the facts as shown, and there would be 
better local trade conditions at once. 
There would be a permanent benefit, for 
when the war is over people will con¬ 
tinue to buy the domestic goods that 
they have found to be so satisfactory. 
There will remain in America for a very 
long time a strong repugnance for Ger¬ 
man goods, and even if we are saved 
from fighting Germany, we will never 
go back to the use of many of the Ger¬ 
man goods that the war has temporarily 
deprived us of; and that incidental ben¬ 
efit of the war for Americans will persist 
for many years. 

I have always found that if a way to 
indirectly encourage home industries in 
the columns of the local paper could be 
found, free from the taint of advertising 
puffery, it pays the paper to do it. One 
of the first things I did when I became 
attached to a small city daily was to 
help make a business Who’s Who of the 
city, mentioning every business man, 
with his nativity and two or three lines 
about his business. It was a great suc¬ 
cess and tied the paper to those men 
for many years after. 

Nowadays the newspapers do not pay 
enough attention to the constructive 
business of their fields, thereby sacri¬ 
ficing much good reading matter and 
much good will of business men. There 
are most interesting stories in this field 
in every city and town; and this war 
gives the papers the best chance in the 
world to utilize them—and the best pos¬ 
sible excuse. It is not often that such 
a fine opportunity opens to the editors 
of about all the papers in the country 
for the big city dailies to treat the mat¬ 
ter on broad, general lines and the small 
city dailies to localize it. 

Ban on Foreign Newspapers. 

The English government has issued 
an order restricting the circulation of 
certain newspapers amongst aliens. It 
reads as follows: 

“(1) The circulation among alien ene¬ 
mies of any newspaper, wholly or main¬ 
ly in the language of a state, or any 
part of a state, at war with his Majesty 
is prohibited, unless the permission in 
writing of a Secretary of State has been 
first obtained, and such conditions as 
may be prescribed by the Secretary of 
State are complied with. 

“(2) Any person publishing any 
newspaper for circulation in contraven¬ 
tion of this order shall be deemed to 
have acted in contravention of this or¬ 
der, and where a Secretary of State is 
satisfied that any newspaper has been, 
or is about to be, published for circula¬ 
tion in contravention of this order, he 
may authorize such persons as he thinks 
fit to enter, if needs be by force, any 
premises, and to seize any copies of the 
newspaper found thereon, and also any 
tyfe or other plant used or capable of 
being used for the printing or produc¬ 
tion of the newspaper, and to deal with 
any articles so seized in such manner 
as the Secretary of State may direct. 

“(3) In this article the expression 
‘newspaper’ includes periodical.” 

Regina Editor Retire*. 

J. K. Meinnis, the owner of the Re¬ 
gina. (Sask.) Daily Standard, in which 
he moulded public opinion for twenty- 
three years or more, has sold the pub¬ 
lication. Mr. MeInnis was a pioneer 
editor of the Standard, which was the 
fust daily published in Saskatchewan, 
and was counted as one of the most 
forceful editorial writers in the Can¬ 
adian West. Three of his sons, Tom, 
Walter, and Bond, were associated with 
him in the conduct of the Standard. 
He is rated as a millionaire. 

National Advertisers Are Waiting for 

“War News” From Your City! 

The men who spend money ifi Nation-wide adver¬ 
tising campaigns are more interested, just now, in 
“war news” from your city than they are in dispatches 
from over-seas. 

They want to know how the European war condi¬ 
tions affect the buying capacity of YOUR PEOPLE. 

They want to know the extent to which your local 
industries are affected, favorably and adversely, by 
the trade conditions growing out of the partial stop¬ 
page of exports and imports. 

If the readers of your paper are as well prepared, 
or better prepared, than ever before to buy the things 
they need, or the things which appeal to them, you 
should hasten to so convince the National Advertisers. 

For, in this war-year. National advertisers are a 
little more careful than usual in avoiding unfruitful 
fields; and a little more eager than usual to cultivate 
those where returns are assured by the favoring local 
conditions. 

You realize that your paper must print war news 
from Europe—even at a large expense. Why not 
realize, too, the need to print—in The Editor and 
Publisher—“war news” from your local field of action, 
keeping the National advertiser POSTED AS TO 
CONDITIONS IN YOUR CITY? For this sort of 
“war news” will influence your REVENUES DUR¬ 
ING THE WHOLE YEAR, and will help to keep your 
financial war-chest from unnatural depletion because 
of the unusual burden placed upon it by the events 
over-seas. 

THE EDITOR & PUBLISHER wants to carry a 
full line of this LOCALIZED WAR NEWS to its 
readers in every issue. If the FACTS FAVOR YOU, 
GET THE FACTS “OVER” TO THE MEN WHO 
OUGHT TO SPEND MONEY WITH YOU. 

THE EDITOR & PUBLISHER, through its SER¬ 
VICE DEPARTMENT, will render expert assistance, 
without charge, to managers of newspapers who de¬ 
sire such service, in the way of preparing striking 
and convincing advertising copy, utilizing effectively 
the FACTS AND FIGURES you are able to furnish. 

WITHOUT DELAY, get your “war news” before 
the men who are INTERESTED IN IT—the men who 
are anxious to spend money in your advertising 
columns IF CONDITIONS IN YOUR CITY FAVOR 
IT. 

Use the Newspaper Advocate 

\ 
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One Paper 
Leads 
In Every 
Field... 
Every Advertiser 
Knows That... 
IN Meriden 

Connecticut 

THE RECORD 
Leads in Circulation, 
In volume of both ^ 
local and foreign 
advertising; 
In want ads... 

Meriden is distinctively 
‘‘A Morning 
Newspaper City.” 
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WORKING FOR TRADE EXPANSION. 
Next Wednesday, September 23, is the day for the 

newspapers to print a Trade Expansion and “Made 
in America” number. Have you made preparations 
for such a special issue, as suggested in these col¬ 
umns three weeks ago, or have you decided to lay 
back on your oars and do nothing to help along 
the movement for more business? 

From what we have been told by our correspond¬ 
ents, quite a number of the live newspapers will 
observe the day. There is certainly no lack of 
material on the subject of trade expansion. 

Hugh O’Donnell, of Philadelphia, a trained news¬ 
paper man of long experience, who has just returned 
from South America, says that practically nothing is 
manufactured in that country, the only products 
being those of the soil. Now that the European 
supply of manufactured articles is cut off, it only 
remains for the United States to step in and meet 
the resultant demand. 

He says there are three obstacles that must be 
overcome before this can be done: There must be 
American boats to carry the merchandise; American 
banks to transact the business (there are no Ameri¬ 
can banks to mention in South America now) ; and 
the American merchants must be willing to sell their 
products on an easier credit basis than they are 
accustomed to give. 

Tjie people of Buenos Aires, of Rio de Janeiro 
and of Montevideo, he says, have plenty of money 
to buy our products and are eager to buy them. 
Already our agricultural implements, our sewing 
machines and our automobiles are seen everywhere. 
Without Germany and England to compete against 
it will now be easy to make the sight of our smaller 
manufactured articles, such as tools of all descrip¬ 
tions, just as common. 

They need a medium-priced automobile in that 
country, and the low-priced cars made here arc 
quite the thing for city use, though they are not 
strong enough for country work. Nearly all the 
farming implements are from this country; so is all 
the machinery in the newspaper offices. The cash 
registers, too, including the money in them, are 
made in this country. 

South America last year purchased $50,(XX),000 
worth of machinery in Europe. Why should not 
the United States be able at this time to capture 
much of this business? 

Merchandise, which heretofore has been shipped 
from New York in only small quantities, is begin¬ 
ning to feel the effects of the war in Europe and 
is going out in larger orders than ever known, 
according to a statement made this week by the 

Merchants’ Association of New York. While the 
character of the goods shipped is as varied as in 
former years, and while at present the volume is 
much smaller than usual, in certain lines it is show¬ 
ing a remarkable jump. 

This is taken as a true indication that it will be 
only a few weeks now before there is a marked in¬ 
crease in many other lines to make up in a great 
measure the losses in other directions. 

But it is not South America alone that offers a 
promising market for our products. Percy G. Don¬ 
ald, an English dealer in iron mongery, in an address 
before the Hardware Club stated that Germany 
has been selling to England 20,(XX),(XX) tons of small 
hardware every year. “The trade that six months 
ago would have cost American manufacturers hun¬ 
dreds of thousands of dollars to capture can now 
be had for nothing but the activity of going after 
it,” said Mr. Donald. 

“More South American buyers are in New York 
at this moment than ever before,” says the New 
York Evening World editorially. “They are eager 
to place here the orders that Europe can no longer 
fill. 

“Already the demand for cotton hosiery manu¬ 
factured in this country has taken an amazing jump. 
Last week New York City alone shipped hosiery 
representing nearly one-half the value of similar 
shipments from the whole country for the entire 
year ending June, 1914.” 

The Department of Commerce is making special 
efforts to help the American manufacturer who is 
anxious to extend his trade in South America, and 
in the next few weeks five special investigators of 
the department will go there for the purpose of 
digging up information that will be helpful. 

These are only a few of the straws that show 
which way the wind is blowing. The question is: 
Are the newspapers doing what they can to awaken 
our manufacturers and others to the opportunity 
that confronts them at this moment? It seems to 
us that publishers will be derelict in their duty to 
the business public if they do not, with hearty enthu¬ 
siasm, sound the tocsin that shall call into activity 
the country’s best efforts to seize some of the great 
commercial markets of the world and make them 
our own. 

EDITORIAL COMMENT. 
The amount of local news printed in the large 

daily newspapers is now very small because of the 
dominance of the foreign war news. City, state or 
national events that would usually be worth a col¬ 
umn or a column and a half are dismissed with a 
paragraph. The Mexican disturbance is almost for¬ 
gotten, and the correspondents have nearly all been 
recalled and either sent abroad or assigned to desk 
work at home. As many as six issues of leading 
New York newspapers have been printed that con¬ 
tained no mention of Theodore Roosevelt’s name. 
As the result of prevailing conditions, space writers 
are getting their dinners at Dolan’s, instead of 
Whyte’s, and are hanging up their landladies for 
their room rent. 

In metropolitan cities the neighborhood or dis¬ 
trict newspaper is rapidly coming to the front as 
an attractive business proposition. In New York 
and Brooklyn there are several publications of this 
class, some of which have been in existence fifteen 
years, and all seem to be prosperous. For example, 
the Home News, of New York City, a semi-weekly, 
is published in four editions, known as the Bronx, 
with a guaranteed circulation of 80,000; Harlem and 
the Heights, 60,(XX); Yorkville, 50,000, and West 
Side, 40,000. 'These figures indicate a wide distri¬ 
bution in the territories named. The special advan¬ 
tages of these neghborhood newspapers is that they 
offer the small storekeeper an opportunity to reach 
the people who would be most likely to patronize 
his establishment, at moderate cost. They cont^n 
the kind of news the big papers do not touch: 
reports of church, club and society happenings, per¬ 
sonals, articles on movements for neighborhood 
improvement, etc. In this regard they are like the 
country newspaper that reflects the life of its com¬ 
munity. 

MR. GRASTY’S RETIREMENT FROM SUN. 
Baltimore, Sept. 15, 1914. 

The Editor and Publisher: 
You size the situation correctl> when you speak 

of the increased success opening before the Sun. 
While this condition has been brought about under 
my active, and sole, management, it is due chiefly 
to the strong financial support extended by my col¬ 
leagues through the critical periods of rebuilding a 
historic old morning newspaper. 

I have exercised entire control over a property 
for the developntent of which my colleagues have 
furnished practically the entire financial support. 
By an amicable re-arrangement the paper is now in 
charge of the people who have their money in it. 
I believe with you that it is “at the threshold of a 
new era of prosperity and wide influence.” 

Please accept my best thanks for your expressions 
of good will and believe me 

Sincerely yours, 
Charles H. Grasty. 

AMONG THE NEW BOOKS. 
Writing to Sell, a textbook of literary crafts¬ 

manship, by Edwin Wildman; the Wildman'Maga¬ 
zine and News Service, publishers. New York City. 

The number of people who write for the maga¬ 
zines and newspapers in America alone is large— 
probably more than two hundred and fifty thousand. 
In addition to these there are almost as many more 
who want to contribute to them but lack the neces¬ 
sary training. Any book that will aid beginners to 
a better understanding of what editors want to buy 
is heartily welcomed. 

Mr. Wildmans little book on “W'riting to Sell” 
contains many helpful hints on the subject, and al¬ 
though not exhaustive or as full as it might be, 
should find favor with young writers. It deals with 
the gathering of the material, the method of work¬ 
ing for structural form, how to hold the reader’s 
interest, analysis of popular appeal in writing; on 
using the imagination, the feature story, magazine 
specials, the choice of words and phrases; the dia¬ 
logue and making the human appeal. The sugges¬ 
tions Mr. Wildman makes are not alone valuable to 
the young writer; the older and more experienced 
authors may find some suggestions from which they 
may profit. 

What an Advertiser Should Know, by Henry C. 
Taylor, Browne & Howell Co., publishers, Chicago. 

The advertiser in these days needs to know a lot 
about publicity. In fact he ought to have knowledge 
of so many things that the wonder is when he can 
find time to learn them. The schools, clubs, and 
Y. M. C. A.’s are doing a great service for the busi¬ 
ness world in acquainting young and old men with 
the basic principles of the art of advertising. The 
merchant who thinks the issuing of a handbill now 
and then is all there is to advertising is as ignorant 
as a child in the things that make for success. 

Within the pages of a ninety-six page book Mr. 
Taylor has assembled a large amount of data that 
will aid a business man in obtaining a very fair 
idea of the fundamentals of advertising. It con¬ 
tains chapters on “The General Forms of Adver¬ 
tising,” “The General Construction of an Adver¬ 
tisement,” “What an Advertiser Should Know About 
Printing” and other topics. 

ANSWERS TO CORRESPONDENTS. 
Utica Observer, E. P. Bailey & Co., 

Utica, New York, Sept. 5, 1914. 
Can you give us the names of manufacturers of small 

enameled iron signs? we wish to supply some of our 
news agents with them. 

The Passaic Metal Ware Co., 2 Rector street. 
New York. The American Art Works and the 
Novelty Advertising Co., Coshocton, O. 

Middletown, O., Sept. 8. 
What chance has a young man to secure a position on 

the reportoriai staff of a New York City newspaper? 
A. A. W. 

Very little, at present. The local staffs of several 
of the newspapers have been reduced because of the 
war and no new men are being taken on. Quite a 
number of experienced newspaper men are waiting 
patiently for the war to end so that they can gc to 
work again. 
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PERSONALS. 

Gov. Martin H. Glynn, editor of the 
Albany Times-Union, appears to be in 
the lead for the Democratic nomina¬ 
tion for Governor. It may be recalled 
that Mr. Glynn, who was Lieutenant- 
Governor, succeeded William Sulzer, 
after the latter’s impeachment last year. 

Frank A. Munsey sailed from Lon¬ 
don on the Olympic Wednesday. Pre¬ 
vious to his departure he subscribed 
$25,000 to the fund being raised by 
American women in England to equip 
a surgical hcfspital and ambulance ship. 

Col. W. F. Stovall, editor of the Tam¬ 
pa (Fla.) Tribune, is confined to his 
room by illness, but his family and 
friends are confident that he will be out 
again within a few days. His condition 
shows considerable improvement. 

Robert J. Collier, the publisher, who 
has been seriously ill for the past month 
from uremic poisoning, is now convales¬ 
cing at his home in this city. 

Arthur Brisbane, editor of the New 
York Evening Journal, is scheduled as 
one of the speakers at the annual meet¬ 
ing of the Pennsylvania State Editorial 
Association in Pittsburgh the latter 
part of this month. 

A. C. Rowsey, publisher of the Austin 
(Tex.) Statesman, is in New York, 
where he will spend the next three 
weeks in calling on the general adver¬ 
tisers and advertising agents in the 
eastern field. Mr. Rowsey reports con¬ 
ditions in Mexico to be in good con- 
ditioni 

Henry White, for years editor of the 
Sacramento (Cal.) Star, is the author 
of “Little Face,” a comedy of the cave 
man age, which is to be produced in 
New York this winter. 

One of the publishers visiting New 
York this week was Wyche Greer, gen¬ 
eral manager of the El Paso Morning 
Times. Mr. Greer states that El Paso 
is enjoying the greatest prosperity in 
its history owing largely to the settle¬ 
ment of the trouble in Mexico. Tlie 
Morning Times has shown great in¬ 
creases in both circulation and adver¬ 
tising* during Mr. Greer’s administra¬ 
tion. 

Mrs. Whitelaw Reid, who has been 
spending the summer in the Adiron- 
dacks, will return this week to her es¬ 
tate, Ophir Farm, at White Plains, N. Y. 

F. D. Caruthers, assistant business 
manager of the New York World, has 
returned from a trip to Montreal and 
Quebec. He visited the military camp 
at Valcartier where 35,000 soldiers were 
assembled preparatory to embarking for 
Europe to join the British army in the 
field, and was much impressed by the 
patriotic spirit and earnestness they dis¬ 
played. 

E. E. Salt has succeeded J. Swerling 
as editor of Printing, published in New 
York City. Mr. Salt has been a con¬ 
tributor to the magazine ever since it 
was established and is well known 
throughout the trade. 

John Benjamin, who recently sold 
his interest in the Nevada (la.) Jour¬ 
nal to his brother, George, is now busi¬ 
ness manager of the Des Moines Regis¬ 
ter and Leader. 

R. N. Blakeslee, formerly business 
manager of the Bridgeport (Conn.) 
Post, has identified himself with the 
Candlestick Publishing Company, of 
Springfield, Mass., as treasurer and gen¬ 
eral manager. Mr. Blakeslee retired 
from the Post when it was merged with 
the Telegram. 

Max Binheim has been appointed bus¬ 
iness manager of the Denver Herald, a 
German newspaper. He was formerly 
editor of the Aberdeen (S. D.) Freie 
Presse and secretary of the Aberdeen 
Press Club. 

P. T. Dodge, president of the Mer- 
genthaler Linotype Co. and the Inter¬ 
national Paper Co., returned home this 
week after a trip abroad. 

J. R. Robertson, of the Toronto Tele¬ 
gram, arrived from Europe on Thurs¬ 
day. 

Charles Arnold, a newspaper man of 
wide experience, has been appointed in¬ 
structor in Journalism and advertising 

at the University of Pittsburgh. Mr. 
Arnold is a graduate of both the Col¬ 
lege of Liberal Arts and the School of 
Journalism of the University of Mis¬ 
souri. He has had newspaper expe¬ 
rience all the way along the line from 
reporter to city editor, advertising so¬ 
licitor, editor and manager. For sev¬ 
eral years he was copy reader on the 
St. Louis Globe-Democrat and resigned 
from a similar position with the new St. 
Louis Star. He has also been man¬ 
aging editor of the Pittsburgh Press. 

GENERAL STAFF PERSONALS. 
A. S. Bailey, of the Shenandoah (la.) 

Sentinel, is probably the oldest reporter 
in the United States in active service. 
He is 80 years of age and begins work 
at 7 a .m. He spends most of the day 
on the street gathering local news, and 
once a week he visits a town twenty-two 
miles distant in search of items for the 
readers of the Sentinel. 

Ralph Walcott, who has been doing 
the railroad news for the Chicago Trib¬ 
une, sailed on September 15 for Shang¬ 
hai, China, where he will be professor of 
English in the American College. 

Philip Sampson, late of the Chicago 
Examiner, has enlisted for the war with 
the Queen’s Own now in camp at Val¬ 
cartier, Quebec. 

T. M. Smissen, “Ted” to those who 
know him familiarly, has been appointed 
city circulation manager of the Houston 
Post to succeed M. C. Wilkes, who re¬ 
cently left that newspaper to become 
publisher of the Llano News. 

E. B. Hattrick, of the International 
News Service, New York, is spending a 
three weeks’ vacation at Delaware Water 
Gap. 

Alfred J. Rorke has been licensed by 
the British government to go to the 
front to represent the Central News, 
Ltd., of London, and the Central News 
of America. 

N. W. Major, who has been on news¬ 
papers in Reading, Pottsville and other 
Pennsylvania cities, is now on the Erie 
(Pa.) Times. 

E. E. Payne, for several years tele¬ 
graph editor of the Milwaukee Senti¬ 
nel, has taken a similar position on the 
Green Bay (Wis.) Gazette. 

Alfred J. Hinz has succeeded Ken¬ 
drick Kimball as city editor of the 
Neenah (Wis.) Daily News. 

C. Maxwell Hunter has resigned as 
city editor of the Waynesboro (Pa.) 
Evening Herald to join forces with the 
Uniontown (Pa.) Daily Record. 

George A. McClellan, publisher of the 
Jacksonville (Fla.) Metropolis. 

John Stewart Bryan, publisher of the 
Richmond (Va.) News-Leader. 

Clayton P. Chamberlin, manager of 
the Hartford (Conn.) Times. 

PUBLISHER’S NOTICE. 
Subscription: Two Dollars a year in the 

United States and Colonial Possessions, $2.50 
a year in Canada and U.OO foreign. 

It is suggested that the publication should 
be mailed to the home address to insuto 
prompt delivery. 

The Editor and Publisher page contains 
672 agate lines, 168 on four. 

The columns are 13 picas. 
Advertising will not be accepted for the 

first three pages of the paper. 
Advertising Rates: Transient Display 25c. 

an agate line. 
Liberal discounts are allowed on either 

time or space contracts. 
Small advertisements under proper classi¬ 

fication will be charged as follows: For Sale 
and Help Wanted fifteen cents a line; Busi¬ 
ness Opportunity and Miscellaneous ten cents 
a line, and Situations one cent a word; see 
classified pages. 

The Editor and Publisher can be found on 
sale each week at the following newsstands: 
• New York—World Building, Tribune Build¬ 
ing, Park Row Building, 1% Nassau street. 
Manning’s (opposite the World Building), 33 
Park Row: The Woolworth Building, Times 
Building, Forty-second street and Broadway, 
at basement entrance to Subway; Brentano’s 
Book Store, Twenty-sixth street and Fifth 
avenue, and Mack’s, opposite Macy’s on 
Thirty-fourth street. 

Philadelphia—L. G. Rau, 7th and Chestnut 
streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
street. 

Washington, D. C.—Bert E. Trenis, 511 
Fourteenth street, N. W. 

Chicago—Morris Book Shop, 71 East Adams 
street; Post Office News Co., Monroe street. 

Cleveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Office. 

Detroit—Solomon News Co., 69 Lamco 
street, W. 

San Francisco—R. J. Bidwell Co, 742 Mar¬ 
ket street. 

available for first payment on at¬ 

tractive newspaper property. Loca¬ 

tions at least 500 feet above sea level 

preferred. Proposition K. I. 

225 Fifth Ave., New York 

Olril^TIrilAI^ 

We have just completed a sale of the 
Chatham (N. Y.) Republican. The number 
of announcements made in the past few years 
of successful newspaper transfers, consoli¬ 
dations, absorptions, etc., engineered by this 
firm, should appeal to publishers and pros¬ 
pective buyers alike as being decidedly sig¬ 
nificant. 

HARWELL. CANNON A McCARTHY 
Brokers in 

Newspaper and Magaxine Properties 

Times Bldg., New York 

SITUATIONS WANTED 

Advertisements under tM$ eUu$iAoa$tim, ten 
cents per line, each insertion. Count 
seven tcords to the lin*. 

Chicago — New York — Phila- 
THB BLACK delpma, for 20 years the coal 

DIAMOND trades’ leading journal. Write 
for rates. 

IN NEW YORK TOWN. 
Alfred J. Frueh, the quaint caricatur¬ 

ist, creator of “Gabe,” formerly of the 
St. Louis Post-Dispatch, and later of 
the World, returned to New York on 
Monday last from Paris where he has 
been studying and painting for about 
two years. Frueh’s peculiarly simple 
style of drawing, at the same time re¬ 
taining all the salient points of a picture 
or cartoon, has caused him to be dubbed 
“The Master of the Shorthand of Cari¬ 
cature.” 

George F. Weston, for two years 
marine reporter of the Galveston (Tex.) 
News, has joined the staff of the Asso¬ 
ciated Press. Mr. Weston wiU be sta¬ 
tioned at the quarantine station and will 
report the arrivals and departures of 
ships for the newsgathering agency. 

Adrian Machefert, the illustrator, for¬ 
merly of the World’s art .staff, returned 
last week from Paris with a whole skin 
and many tales of experiences in the 
French capital during the past few ex¬ 
citing weeks. 

F. M. Knowles, city editor of the Eve¬ 
ning Globe, is taking his vacation on a 
hunting and fishing trip. 

Don Marquis, who runs the Sun Dial 
column in the Evening Sun, has re¬ 
turned from a spell amidst green 
fields, etc. __ 

VISITORS TO NEW YORK, 
Victor H. Hanson, publisher of the 

Birmingham (Ala.) News. 
B. F. Lawrence, manager of the In¬ 

dianapolis (Ind.) ^Star. 

THE FAIRBANKS (ALASKA) DAILY 
NEWS-MINER, the oldest paper in Interior 
Alaska, where the gold comes from, reaches 
the highest-paid class of workers in the 
world. There are only 16,000 people in the 
News-Miner’s district, but they produce and 
spend from $5,000,()()0 to $10,000,000 a year. The 
smallest piece of money there is 2Sc. piece— 
which is the price of a newspaper, cigar or 
drink.* One million was sent out of Fairbanks 
in one year to mail-order houses. The aver¬ 
age per inhabitant annually is $135 freight 
paid. Everything is dear except advertising 
—advertising agents take notice—and the 
people buy whatever they want when they 
want it. 

BUSINESS PPPORTUT^ITI^ 
AdvertUement* under thte chuii/lcaMon ten 

cent* per Une, eaeh ineertton. Count 
teven toorde to the Une. 

FREE USE OF OFFICE WITH 
PHONE. 

in World Building to New York news¬ 
paper correspondent or free lance 
writer in exchange for slight services. 
Address C. P. A., care The Editor and 

Exceptional opening for investment in 
newspaper property located in southern 
Michigan. Paper old established, exclusive 
field, has splendid plant, including No. 5 
linotype. Net profits to owner last year 
$3,395.91. Location ideal for business and as 
a place of residence. Has patronage from 
six small towns and two large cities, is on 
electric and steam roads, and near beautiful 
lakes and river. $5,000 cash ($5,000 on terms 
which can be paid from the profits, $1,000 
a year) will buy this property. If you are 
looking for something worth whife, this 
proposition will please you. B. J. Kingston, 
Newspaper Broker, Jackson, Mich. 

START NOW in the Publishing Business 
and enjoy the boom about to begin. We 
have several good propositions. Harris-Dib- 
ble Company, 71 West 23rd Street, New York 
City._ 

MISCELLANEOUS 
Advertisements under this oUutifloaHon ten 

cents per Une, each ineertion. Count 
seven toorde to the Une. 

Advertisements under this elaeetfloation one 
cent per word each Insertion. 

I WANT A JOB. 

Am not conceited, hesitate to talk about 
self, and yet, it seems to me I ought to 
know circulation work pretty well, because 
I have spent practically all my business life 
struggling with circulation problems. I know 
the small town “game,” and have had a wide 
experience in metropolitan fields; in fact, just 
now I am in charge of the promotion de¬ 
partment of the New York American, but will 
be free October Ist to accept other employ¬ 
ment. I like the East. Prefer to stay in 
New York. Am perfectly willing to take the 
management of the circulation department 
of a daily or to establish a promotion depart¬ 
ment. During the past few years I have 
managed to run my department at a profit 
and will be pleased to show some aggressive 
publisher how it can be done. .\ddress 
CYRIL G. PERRY, 555 West 173rd Street, 
New York City. 

Somewhere there is a good newspaper in a 
good town that wants me. I've been a news¬ 
paper man for years: Sunday Editor, City 
Editor, Managing Editor, Special Writer on 
metropolitan papers. Am familiar with all 
branches of editorial work. Including make¬ 
up. I want to find some smaller town than 
Chicago or New York where there Is a good 
paper where I can have a good field for my 
ability as editorial executive. Am 38 years 
of age. Virile, energetic and have a good, 
clean record. I am not a "cheap” man, but 
would not be unreasonable In my demands. 
I am not looking for Just a “job.” Never 
had to. 1 want to find a place to make a 
home; to get an interest eventually If pos¬ 
sible. Where’s the place? Address C. L. H., 
care Williams & Cunnyngham, 59 E. Madison 
Street, Chicago._ 

If you need a cartoonist who is essentially 
a cartoonist, but is capable of doing any 
kind of work with a pen, pencil or brush, 
and you are willing to pay $40 a week to a 
young man of twenty-six, who will work con- 
scienticusly and is entirely dependable, and 
who is credited with real ability, write to 
Omar, Box 1306, care The Editor and Pub¬ 
lisher. 

FOREMAN—Stereotyper, extended experi¬ 
ence on large newspapers, familiar with all 
branches, conservative, able, reliable, show¬ 
ing made to determine salary. Box 1306, care 
The Editor and Publisher. 

Editorial Writer.—Any publisher wishing 
editorial writer of snap and ability, young 
and now drawing a good salary, but wants 
to step higher, write D 1298, care Editor and 
Publisher. 

City Editor.—Thoroughly experienced on 
metropolitan as well a* small newspapers, a 
good developer of features, reliable, ener¬ 
getic, able to assume full charge of the edi¬ 
torial department, will consider cha^e. Give 
full particulars in answer, D 12W, care 
Editor and Publisher. 

Thoroughly trained news writer and copy 
reader desires a position on some live after¬ 
noon daily. At present employed as city 
editor on morning daily of 45,000 circulation. 
Married and 31 years old. Could invest a 
small sum in stock, where dividends could 
be guaranteed. Would expect $30 a week sal¬ 
ary to start. Address D 1305, The Editor 
and Publisher. 

DAILY NEWS REPORTS. Herbert M. Peet, editor of the Alle- 
Special and Chicago news. YARD’S NEWS gany County News, at Coudersport, Pa., 
BUREAU, 167 W. Washington St., Chicago, >5 the Democratic candidaffe for member 
HL of the Assembly from his district. 
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New Englanders Understand the Lan 
They are not accustomed to frills, froth or buncombe. They v 

the man who wants to sell them something. 

integrity as well as that of the 

A New England man or woman, while very proud of America 
as a whole, believes that the greatest section of the country is 
embraced by the states of Maine, New Hampshire, Vermont, Mass¬ 

achusetts, Rhode Island and Connecticut. 

A Presentment by Willi 

One Million Five Hundred and Thirty-tw 

While the inhabitants of this section realize that they represent 
about 1/15 of the total inhabitants of America, nevertheless they 

think that because the other 14/15 do not live in New England they 
are not competent judges as to where or how to live. 

The same number of people in New York City and vicinity feel 

that those who live in New England can’t quite appreciate what it 
means to live in the Garden Spot of America. 

So it goes. 

In every town, every city, every State, every section, the people 
are drawn together by pride and loyalty. 

What helps or harms any considerable number of the people 
is regarded as helpful or harmful to all of the people. 

I 

They stand together. 

The Advertiser making a broad, general, national appeal for 
business does not get as close to the people as if he advertised in 
sections with an understanding of the habits and thoughts of the 
people in each section. 

In other words, the shrewd advertiser addresses himself to the 
people of a section in their language and according to their view¬ 
point. 

It is intelligent salesmanship—that’s all. 

Method of approach in advertising is the same as the method 
emplo)'^ed by the salesman who calls on different people to sell his 
goods. 

If all people were approached in like manner, sales would not 
be made in great numbers. 

The good salesman studies and understands the various types 
of mankind and womankind and uses his power to effect sales. 

Newspaper advertising, besides being more economical and 
more timely than any other form of publicity, offers opportunity 
for special salesmanship in a section. 

CONNECTICUT. 

Paver CitcaktiM 2.SMI. lO.OM 1. 

Bridgeport Farmer (E). ”10,429 .0285 .0175 N< 

Bridgeport Post (E). •12,735 .035 .025 

Bridgeport Post (S). 7,000 .025 .02 Nt 

Bridgeport Standard (E). ”8,244 .035 .015 

tBridgeport Telegram (M). . 11,394 .02 .02 Ni 

Danbury News (E). 6,168 .0118 .0118 tN 

Hartford Courant (M). 16,535 .06 .035 •P 

Hartford Courant (S). .. 16,000 .06 .035 Sa 

Hartford Post (E). 15,856 .025 .02 fS 

Hartford Post (S). 5,000 .025 .02 ts 

Hartford Times (E). ♦22,085 .06 .04 Si 

tMeriden Journal (E). {7.000 .03 .015 Si 

Meriden Record (M). ”7.000 .0357 .015 T 

tNew Haven Journal-Courier (M). 12,727 .03 .025 {' 

New Haven Union (E). ••16,913 .05 .03 Vi 

New Haven Union (S). 8,821 .0285 .02 Vi 

New London Day (£). ♦7,783 .0285 .0157 Vi 

fNorwich Bulletin (M). 8,771 .04 .018 {V 

Waterbury American (E).. 7,300 .0357 .0235 

Waterbury Republican (M). 8,385 .0285 .02 ' 
Population 1,114,756b n 

MAINE. 

{Portland Argus (M). 7,389 .0178 .0143 Pi 

Portland Express (E). . •17,849 .0535 .0375 Pi 

Portland Telegram (S). 12,220 .0393 .0321 Pi 

{Portland Press (M).. 11,740 .025 .02 Vi 
Portland Press (S). 5,500 .0393 .0321 V 
Waterville Sentinel (M). 7,000 .0285 .0143 

' Population 742,371. 

MASSACHUSETTS. 
{1 
B 

Boston Globe (ME). 259,000 .30 .30 B 

Boston Globe (S). 318,783 .30 .30 R 

Boston Herald-Traveler (ME)_ ♦155,777 28 .25 

Boston Herald-Traveler (S).. ♦60,663 23 .20 

{Boston Journal (M). 80,000 .16 .125 

{Boston Post (M). . 404,927 .35 .35 

{Boston Post (S). * 342,712 .35 .35 

{Boston Transcript (E). 31,404 .15 .15 1 
Gloucester Times (E). 7,500 .0214 .015 

Haverhill Gazette (E). 10,800 .0214 .0185 4 
HaverhiU Herald (E). •9,490 .02 .0171 

Lynn Item (E). 18,338 .0535 .0357 

Lynn News (£). 8,560 .0357 .0207 

21 Leading Magazines Charge $6.29 a Line for 1,339,006 C 

Times the Rate of the Above Listed Newspapers for Nei 

General advertisers seeking further light in respect to mark 
England territory, and the degree to which the important newspa 
operation,” are requested to communicate with THE EDITOR k 

Advocate, Suite 1117 World Building, New 
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4NGUAGE OF NeW ENGLAND—TALK IT! 
ley want facts. They want truth. They want to understand 
n^. They must be convinced of his own 
[ the article he offers for sale. 

William C. Freeman 

irfy-two Thousand at $2.37 per Line 
MASSACHUSETTS—(Continued). 

PaMr CircakliM X.SOO 1. le.t 00 
New Bedford Standard and Mer- 

cury (ME) . *19,458 .03 .03 
New Bedford Standard and Mer- 

cury (S) .. . *13,839 .03 .03 
Newburyport News (E). 5,601 .0178 .0125 
tNorthampton Gazette (E). 5,411 .021 .014 
♦Pittsfield Eagle (E). *11,874 .02 .0157 
Salem News (E). 19,198 .042 .03 
fSpringfield Republican (M). 17,008 .075 .0625 
tSpringfield Reoublican (S). 18,463 .075 .0625 
Springfield Union (ME). 28,430 .075 .06 
Springfield Union (S). 18,576 .075 .06 
Taunton Herald-News (E). 5.404 :.025 .0178 
fTaunton Gazette (E). 6,044 .0215 .015 
Worcester Gazette (E). *20,661 .0425 .032 
Worcester Telegram (M). 28,275 .05 .05 
Worcester Telegram (S). 31,726 .05 .05 
tWorcester Post (E). 13,135 .0285 .0221 

Population 3,336,416. 

NEW HAMPSHIRE. 

fManchester Union & Leader (ME) 25,000 .08 .05 
Population 430,572. 

RHODE ISLAND. 
Providence Bulletin (E). tt47,620 .09 .09 
Providence Journal (M).. ttl9.002 .07 .07 
Providence Journal (S). tt30,567 .08 .08 
Westerly Sun (E). 5,630 .0178 0128 
Woonsocket Call & Reporter (£) 12,183 .0357 .0214 

Population 542,610. 

VERMONT. 
fBarre Times (E). 6,210 .0215 .015 
Burlington Free Press (M). 9,418 .025 .0157 
Burlington News (E). 5,976 .0214 .0171 
Rutland Herald (M). 5,475 .0214 .0171 

Population 355,956. 

Total for New England.1,531,378 $2.8788 $2,371 

*Net paid figures supplied by publisher. 
4 ‘Government Report. 
' **Net paid figures certified by A. A. A. auditor. 
I fPublishers’ signed statement of average gross figures 

on file in Oiis office. 
. ttNet paid averages for 1913 attested by N. W. Ayer & 

Son. 
Other circulation ratings are from Nelson Chesman’s Rate 

Book for 1913 and 1914. 
Population New England, 6,552,681. 

In New England, by using the newspapers mentioned on this 
page, the advertiser can talk to them in the plain, direct, common- 
sense way that New Englanders themselves talk. 

New Englanders are not accustomed to frills, froth or bun¬ 

combe. They want facts. They want the truth. They want to 
understand the man who wants to sell them something. They 
want him to give them details that will convince them of his own 
integrity as well as that of the article he offers for sale. 

In a general medium, it is impossible to give the color and touch 

to an advertisement that will especially appeal to New Englanders. 

The newspapers are the only media that enlist their steady 
interest and attention because they touch on the things that are a 

part of their daily life. 

And if advertisements are written for them—the writer keep¬ 
ing in mind the touch that editors and reporters give to editorials 

and news—they will read them and respond to them. 

Anything appearing in their local paper is regarded by the New 
Englanders as belonging to them. They forthwith give it their at¬ 
tention. It makes a direct personal appeal to them. It will make 
them customers almost immediately. And then if it makes good, 
permanent sales are maintained. 

The New England section is marvelous in opportunities to 
general advertisers. 

Why not select the advertising route that will reach New Eng¬ 
landers in the most intimate way—through their newspapers? 

Just look over the rates that the newspapers on this page 

charge. 

Think of the circulation you get. 

Think of the homes into which your message will be carried 
with confidence in it already secured because it is in the home paper. 

9,006 Circulation in New England, Over Two and One Half 

s for Nearly Two Hundred Thousand Less Circulation. 

t to marketing conditions and distribution facilities in the New 
it newspapers listed above will aid and assist with ''local co- 
DITOR AND PUBLISHER AND JOURNALIST, The Newspaper 
Dg, New York. Phone, Beekman 4330. 

Then think of the kind of homes! 

Then think of the trivial cost per annum to get into these 

homes. 

It figures out so that the cost in any community—by employ¬ 
ing newspapers—is only about one cent per inhabitant per annum! 
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PRESS ASSOCIATIONS. 

The Chicago Press Club has elected 
these officers for the ensuing year: Pres¬ 
ident, R. R. Atkinson, night editor of the 
Herald; first vice-president, Herley H. 
Boone, night city editor of the Tribune; 
second vice-president, Hon. Frank Com- 
erford; treasurer, Charles E. Schlytern, 
president of the Union Bank of Chicago; 
financial secretary, Edwin F. Clipson, 
formerly of the Inter Ocean; recording 
secretary, P. F. (Jim) Lowder, of the 
Herald; librarian, William Lightfoot 
Visscher; directors. Former Judge 
Michael F. Girten, Thornton L. Smith of 
the Associated Press, H. Percye Millar, 
Chicago Correspondent for the New 
York Times; Stanley B. Mitchell, of the 
Herald; Robert Rhode, of the Tribune. 

Open house was kept by the Baltimore 
Press Club during the week of the Star 
Spangled Banner Centennial. The club 
was headquarters for visiting newspaper 
men from all over the country. For 
their convenience 50 typewriting ma¬ 
chines were installed in .the club rooms, 
together with programs, directories and 
other reference books, and telegraph 
messengers w'ere in constant attendance. 
On Saturday, the last day of the week 
of festivities, the club was the host of 
the newspaper men working in Washing¬ 
ton, who went to Baltimore in a body. 

The first fall meeting and smoker of 
the Brooklyn Press Club brought a num¬ 
ber of members to the club house, Ful¬ 
ton street, last week, at which plans 
for the coming season were made. New 
quarters for the club were talked over 
but no action taken. The treasurer’s 
report showed the club to be in excel¬ 
lent financial condition. John N. Har¬ 
mon, president of the club, was in the 
chair. 

The annual meeting of the Pennsyl¬ 
vania State Editorial Association will be 
held in Pittsburgh September 29 and 30. 
Practically the gntire membership of the 
association is expected to be present. 
The convention headquarters will be in 
the Hotel Schenley. The speaking pro¬ 
gram, aside from professional papers by 
members of the association, will be fea¬ 
tured by addresses by Arthur Brisbane 
and Chancellor S. B. McCormick of the 
University of Pittsburgh. An elaborate 
program for the entertainment of the 
visiting editors is being arranged. 

Organization of the South Bend 
(Ind.) Press Club was completed last 
week by the election of the following 
officers for the ensuing year: Rudolph 
W. Horst, president; Irvin Dolk, vice- 
president, nad Wilbur R. Armstrong, 
secretary-treasurer. 

OBITUARY NOTES. 

Lee Oppenheimek, 66 years old, who 
for many years was the publisher of the 
Long Island Reporter and the Long 
Island Central Zeitung, died September 
11 at his home at College Point. He was 
born in Germany and came to this coun¬ 
try forty years ago. He leaves a wife 
and a son. 

John T. Robinson, 46 years old, one 
of the best known lawyers of Queens 
county, died September 11 at his home 
in Elmhurst, after a stroke of apoplexy. 
Mr. Robinson was a newspaper writer 
on Brooklyn and New York papers for 
several years. 

The Jewish Morning Journal 
; NEW YORK CITY 

(The Only Jewish Morning Paper) 

The sworn net paid averafpe daily circulation of 

^e Jewish Momlnd Journal for |A| ipo 
six months ending June 30, 1914, IvlyIdO 

I The Jewish Morning Journal enjoys the dls* 
' tmction of having the largest circulation of any 

j Jewish paper among the Americanised Jews, 
^ which means axpong the best purchasing els> 

ment of the Jewish people. 

The Jewish Morning Journal prints more 

HELP WANTED ADS. 

than any paper in the city, excepting 
r the New York World, 

j I. S. WALLIS & SON, Wcst'n Representatives 
I " 1144 First National Bank Bldg., Chicago 

Daniel Weld Baker, for years one of as the representative of tSe firm and has the one position on a newspaper 
the leading newspaper men of Boston, not of the employes. where age is an advantage. Good edi- 
died last week at the age of 82. He Many small dailies have a job print- torials will no longer sustain a poor 
had retired from active literary work ing department, and this is very valua- newspaper, but they are a great help 
for almost 20 years. Mr. Baker, as a ble when properly managed. It should to a good newspaper. Bad ones, spe- 
reporter, was accounted one of the most be entirely under the jurisdiction of cially if they are unfair, illogical or 
efficient newspaper men in Boston. He the business manager, who will usually colored by personal or private interest, 
took up more and more special work, and find some difficulty in preventing its will ruin even a good newspaper, 
for many years contributed special arti- requirements from crippling the news- approximate expense. 
cles to the Boston Advertiser and the paper, especially where machine facil- Finally, a most important and most 
journal, especially dealing with astron- ities are limited. Where a newspaper often neglected part of the organization 
omy. is large enough to afford a mechanical of a newspaper is the distribution of 

Thomas H. Records aged 37 a well- superintendent, he should have charge revenues to the various departments so 
known newspaper man of Pittsburgh, of the job department, so far as its act- as to bring the larg«t return. In actual 
died Seotember 10 He had been suf- ual operation is concerned, because on experience, it will be found that on a 
fering from heart trouble for several such a paper the business manager will well balanced newspaper, the expense 
weeks. He had been city editor of the need all the assistance he can get. will be located approximately as fol- 
Chronicle Telegraph for some time, but The business manager on one of the lows : 25 per cent in the business and 
of late had been connected with the smaller dailies is the most important circulation departments (exclusive of 
Po5t and usually the most worried of any white paper bills, which should be 

of the staff; In the Hght of this fact charged against the circulation account 
Nelson H. Thurb^, one of the ol^ their amount, at least, realized 

est newspaper men in Western Nw them are always anxious to spend part from it); 35 per cent in the editorial 
York, and a P'oneer publisher of Spring- ^heir time in the editorial depart- department, and 40 per cent in the me- 
H ’ tur "lent and insist on doing work which chanical department. The general ex- 
He was 74 years old. He launched the ^^^ht to be left to others. This is pense account should be charged, of 

T^r generally the work of a business man- course, against all of these departments 
years, l%5-66, published that pa^r. For outgrown him, and its amount deducted pro rata from 

or who cannot adapt himself to changed their appropriation. Tins will vary on 
h iinlc fnr T. conditions. The business manager different papers, and on papers of dif- 
WJntvillp inH na«t ^ 19 should have a voice in the selection of ferent circulation and importance. The 

nan^ ^ every employe on the paper, even the larger the paper and the wider its field, 
years has published ffiat paper. managing editor, but he the greater will be the cost of the edi- 

J. E. Valjean, editor of the Orange should let it go at that. If he cannot torial department, on account of more 
County Plaindealer of Anaheim, Cal., have at the head of the departments extensive telegraph service, special cor- 
for seventeen years, died at his home ^ho are more competent in each respondence, and many other things 
in that city recently after an illness of ^^h more time for the work of which must increase in cost and qual- 
many months. Before going to Cali- ^g^h than he has, he might as well quit ity with a newspaper’s circulation. The 
fornia he was engaged in the newspaper j^oyway for he cannot achieve success, payroll on a paper with 5,0(X) circula- 
business at Portsmouth, Ohio. ’ ^ ' tion should never exceed $2,000 per 

Max Lowenthal, one of Rochester’s business manager s position. month, while on a paper with 50,000 it 
best-known citizens, is dead, aged 71. Be- Under the business manager directly may be as high as $7,5(X) per month 
fore he founded Max I^wenthal & should be the circulation manager, the without causing undue alarm. 
Brothers, manufacturers of knitted foreman of the composing and press The newspaper owner who is losing 
goods, he had engaged in editorial work rooms, and the advertising manager, money should look first into his field, 
for Harper, the Methodist Book Con- The latter is the gentleman who will and next, with considerably more care, 
cern and Theodore De Vinne, and at demand most of his attention, for he into his organization. Nine times out 
one time was editor of the Beobachter, will need constant assistance and en- of ten he will find that the troubles 
a German newspaper published in Roch- couragement, as well as instructions, lie there. The newspaper business is 
ester. The press room, also, should be given no longer the simple proposition of 

Horace G Myers president of the special attention by the business man- twenty years ago, but a complex, highly 
Myers Advertising 'Agency died in A good managing editor will developed enterprise, requiring special 
Rochester recently following’ an opera- keep a composing room in shape with knowledge and special ability of a high 
tion for appendicitis Mr Myeis was efficient foreman, but he order. This is the day of the specialist 
born in New Boston, lil. April 20, 4o little with a press room. in all things, but particularly in the 
I860. He went to Chicago’ at the age editor, whose proud position was newspaper business, where a few years 
nf IS anH aHv#*rtisincr Hp- once the highest pinnacle, needs now have eliminated all sentiment on the 
partment of the A. T. Kellogg News- only to be a forceful writer, with a part of readers and publishers alike, 
paper Company. It was about 20 years I^rge fund of information and a judicial and introduced exactly the same ele- 
ago that Mr. Myers first went to Roch- temperament which will enable him to ments that make for success or failure 
ester. He accepted a position in the ad- public questions from all sides. He in all other lines of enterprise, 
vertising department of the Post Ex¬ 
press, where he remained for five years. 
He then established the agency which 
bears his name. He was one of the 
first to use the country newspapers on 
a big scale. Mr. Myers was instru¬ 
mental in organizing the Rochester Ad 
Club. 

Arthur Frank Francis, editor of 
the Cripple Creek (Col.) Times, and a 
pioneer newspaper man of the state, 
died at the Colorado sanitarium, Boul¬ 
der, of acute nephritis last week. Fran¬ 
cis had entered the sanitarium for treat¬ 
ment only a few days before. 

SMALL DAILY PROBLEM 
(Continued from page 267.) 

Not of least importance is the me¬ 
chanical department. The most im¬ 
portant man in this is the foreman, and 
as in every other department, on his 
ability will depend very largely the ef¬ 
ficiency and smoothness of this depart¬ 
ment. The managing editor should be 
given a voice in the selection of a fore¬ 
man wherever possible, because his 
force comes into contact with that func¬ 
tionary at every turn. A foreman who 
does pot work in harmony with the edi¬ 
torial department can do a great deal 
of harm before he is detected by the 
business department, which hires and 
pays him, and to which he is always 
sure to be very obs^ulous. The fore¬ 
man of a newspaper composing room 
should know how to get the best re¬ 
sults from the smallest payroll, but he 
should also know how to make up a 
newspaper without some one standing 
over him constantly with instructions. 
Above all, he should not fraternize with 
his help outside of the office, and on 
the floor should always be recognized 

BUILD YOUR CLASSIFIED MEDIUM RIGHT 

Increased volume, impVoved service to readers and advertisers, 

efficient constructive sales organizations, and additional increased 

revenue, are the results of our methods for several of the largest 

classified mediums in the United States. 

THE BASIL L. SMITH SYSTEM 

will build for you a perfect end profitable 

classified medium. 

Cost of our service entirely dependent on 

increased business. 

Philadelphia Address, BASIL L. SMITH, Haverford, Pa. 

Did You Ever Hear the Story 
Of how the utility man on a daily newspaper in a town of 15,000 was called to the 

position of circulation manager on a Boston daily and saved the publisher $40,000 

before he was a year on the job? It may sound like a dream, but the man it still 

living and holding down the same job. 

How Did He Do It? 
Very simple! As a publisher he knew the value of co-operating with independ¬ 

ent newspaper distributors. Therefore, instead of making his own distribution he 

called upon independent wholesalers. 

DUHAN FOR DISTRIBUTION 
Write—'Phone—or Wire 

DUHAN BROTHERS 
Newspaper distributors who 

have made good aince UtZ. 

Telephone: 35M Beekman TRIBUNE BUILXtING NEW YORK CITY 
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I^AKE plea for honest ads. T. C. M. A.’S New president. Portugal Editor in American Field. 
I , With his printing office in Portugal 

Speakers at Retail Merchants Con* A. P. Goodman of Houston Post blown to atoms and his life threatened 
vention Urge Intelligent Publicity. Gained Experience in Chicago Black Hand letters because of edi- 
Intelligent and truthful advertising is and Cleveland. 

a^ necessary for the growth of the small . ^ . dethroned King Manuel, Albert Costa 
business as for the large according to Goodman, circulation manager Nunes Morrow is now in this country, 
speakers at the convention of the Retail Houston Post, and new president and intends to launch a newspaper at 
Merchants’ Association of Pennsylvania o* ‘"e. Texas Circulation Managers As- Bedford, Mass. Morrow, while m Eu- 
in Philadelphia last week. sociation, is a product of the Chicago rope, conducted a paper known as A 

Nearly 900 delegates attended. Wil- receiving his early experience on Verdade (The Truth). At the time 
Ham Smedley, organizer for the asso- Chicago Tribune under Mr. W. T. Manual was forced to abdicate the 
ciation told the merchants advertising Adair. He later associated himself with throne Morrow wrote several stinging 
should’be coupled with good organiza- Mr. Adair and others in forming a pro- editorials against the people of Lis- 
tion The methods employed by great motion company. When Dan R. Hanna bon, condemning them for their action 
business houses should be copied by the purchased the Cleveland Leader Mr. against the crown. 

PICTURES 

Unequalled service. 
Moderate prices. 
Splendid daily war 
layouts in matrix 
form. Special signed 
cables day and night. 
For details and prices 
write or wire to 

International News Service 

238 William Sr. New Y ork City Weekly Children’s Page 
Lately placed with Minneapolis 

Journal. “Nuff Sed.” 

The International Syndicate 
Features for Newspapers, Baltimore, Md. 

A Great Feature 
Service 

in mat form — eight pages — the 
output of The Philade’phia Press 
organization. Every feature is 
high grade and a puller. 

Beauty — Health — Home — 
Housewife — and other strong 
pages — See for yourself — Send 
for sample pages! 

Local Editorials 
You can’t afford to neglect your local ed¬ 

itorials lor foreign war comment. 

We help you look after the home field 
while you’re busy with war. 

BRUCE W. ULSH 
Prestige Promoter Wabash, Indiana 

TEXAS CIRCULATION MANAGERS AT GALVESTON, 

Goodman was placed in charge -of the F. P. Clarkson Buys Santa Ana Blade, 
promotion department of that paper and n- t n .-t i 11 

after a short time became cir^^ulation p Clarkson who recently sold 
manager of the Cleveland Leader and Pioneer to J- H, 

Moist after twelve years as its editor, 
Mr.' Goodman went to Texas two has purchased the Santa Ana (Cal ) 

years ago as assistant general manager Blade, an evening paper. Mr. Clark- 
of the Fort Worth Record, going from h^s already taken charge. His re- 
Fort Worth to his presen position as I- California was caused by his 
circulation manager of the Houston •'heumatism which fo/ced him to seek 
Pqjj a different climate. Mr. Clarkson is a 

His recent selection as president of P’ flarkson editor 
the Texas Circulation Managers’ Asso- many years of the Iowa State Reg- 
ciation was unanimous, as the mem- Des Moines. 
bers looked upon him as the logical man_..... . 
to carry out some important reforms in 
the Texas The new car- 

the secur- 
the 1. C. M. A. meeting 

Texas, a matter which will ex- 
tensive detail as well as executive plans. 

The Timet Star of Cincinnati aayt: 

*The Winthrop Coin Card 
it a mighty force 

as a Selling Agent 
for it uaually 

Comes Back with the Coin. 
We have been using these cards for 
quite a while and are very well pleated 
with the tervice rendered.” 

Are you profiting by the ute of Win¬ 
throp Coin Ctrdt? If not, we’ll gladly 
explain how you can—at very little coat. 

ff'rite today for samhles and details. 

THE WINTHROP PRESS 
141 Bast 2Sth Street New York City 

World Color PrintiDg Co. 
ST. LOUIS, MO. 

Established 1900 R. S. Grable, Mgr 

UNITED 
PRESS 

Creditors After Asbury Park Timet. 
Involuntary proceedings in bank¬ 

ruptcy have been instituted in the Unit¬ 
ed States District Court at Trenton, 
N. J., against the Asbury Park Pub¬ 
lishing Company, which formerly pub¬ 
lished the Times. The complaining 
creditors and the amounts of their 
claims are the International Paper Com¬ 
pany, New York, $371; the Great North¬ 
ern Paper Company, New York, $190; 
George H. Chandler, Asbury Park, $58. 
The petition stated that officials of the 
company had admitted that it was with¬ 
out funds to meet these obligations. 

FOR 

Afternoon Papers records are in dire danger of show¬ 
ing slumps. The wise publisher 
keeps them up hy puttina on a trade. 

THE TEST JOHN B. GALLAGHER & CO. 

Tulane-Newcomb Building 

NEW ORLEANS, U. S. A. 

Eastern Office i Equitable Buildina 
Baltimore, Md. 

CIRCULATION is the big asset. To 

earn it and HOLD it you must “deliver 

the goods.” RESULTS are the true test. 

ASK OUR CLIENTS what the output of 

Newspaper Feature Service has done and 

is doing in the way of circulation-making. 

LET US SEND YOU samples of our col¬ 
ored comics, daily magazine pages and 

Sunday magazine pages in black and 

colors. 

J. B. Pound Buys Savannah Hotel. 
The control of the Hotel Savannah, 

of Savannah, Ga., lately completed at 
an expenditure of $1,(XX),000, has been 
taken over by J. B. Pound, who has 
purchased all the stock of the Newcomb 
Hotel Company. This hotel is the fifth 
that has been added to the Pound syn¬ 
dicate, the others being the Ansley, in 
Atlanta: the Henry Watterson, at 
Louisville, Ky.; 'the Patten, at Chatta¬ 
nooga, Tenn., and the Seminole, of 
Jacksonville, Fla. Mr. Pound has been 
unusually successful in his hotel ven¬ 
tures. Up to six years ago, he was a 
well-known newspaper publisher, own¬ 
ing for a number of years the Mem¬ 
phis News, Chattanooga Daily News, 
Knoxville Evening Sentinel and Knox¬ 
ville Daily Tribune. 

Newspaper 
Correspondents 

Increase your list of papers by register¬ 
ing in the forthcoming ecNtion <3 the 
Newspaper Corroqxmdents Directory. 
A stamp will bring you information 
which should be of material hdp to you. 

National Aasociatioa Nawapapar 
Corraapandanta 

Oormania Saving* Bank BuUdlng 

PITTSBURGH, PA. 

A. P. Goodman, 

New President of the Texas Circulation 
Managers’ Association. 

M. Koenigsberg, Manager. 

41 PARK ROW. NEW YORK 

We receive the complete cable dispatcher of the Central Newa, Ltd. of London, 

The Agence-Foumier of Paris, The Telegraphien-Union of Berlin, in addition to our 

own special correspondents. 

CENTRAL NEWS OF AMERICA, 24-28 BEAVER STREET, NEW YORK 
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STOPPED RATE CUTTING will result in great benefit both to the 
_ advertiser and the foreign papers. Not 

_ o only does it minimize the work of the 
How Clyde Glenn, of Tampa, Sue- newspaper, but it saves the advertiser 

ceeded in Organizing the South time and money as no matter how many 
Florida Newspaper Publishers and papers he desires to use in the territory. 
Put an End to an Evil Practice- he has only to advise Mr. Glenn s uffice 
.„ . . . . . u and all the detail work is attended to. 

All Foreign Advertising Now Han¬ 
dled Through a Single Agency. 

A little more than five years ago Clyde 
Glenn started an advertising agency in A Remarkable Man Is W. H. Hodg- 
Tampa, Fla Being the first and only Chester News, 
agency south of Atlanta, Ga., he found 
the business public densely ignorant as One of the best-known small town 
to the value of an advertising agency, newspapers in Pennsylvania is the West 
and almost as ignorant of the value of Chester I.ocal News, of which W. H. 
persistent and intelligent advertising. So Hodgson is president and sole owner, 
at the start his efforts were largely and Typographically, and from a news stand- 
are still in a large measure educational, point, it stands head and shoulders 
that is, educating the people of the value above many newspapers published in 
of advertising. He soon became con- cities of 50,000 and upwards, 
vinced that it was inexpedient for a Mr. Hodgson, although now eighty- 
mercantile concern to spend all of its four years of age, is at the office every 
advertising appropriation in the lo^l ^- 
newspapers, as Tampa is the commercial ■■lA'-it 
center of the Entire South Florida dis- ■. 
trict. Mr. Glenn therefore bent his en- / \ 
ergies to the task of persuading the / \ 
merchants to use outside newspapers in / \ 
this territory. / \ 

He discovered that the average rural / ' \ 
paper had no established rate, and would / '.X 
accept advertising at almost anything / \ 
that was offered. In fact, in calling / ' A 
personally upon the newspapers in this / 
territory, he found many oj them car- 
rying advertising for as little as 2 cents 
per inch, which did not pay for the 
white paper upon which it was printed. 
The consequence was that after he had 
laid out a prospective advertising cam- / 
paign the advertiser would write to a 
number of the papers he contemplated / 
using and secure rates direct, in many / 
instances lower than had been quoted to 
him. The cons^uence was that the ad- 

immediately presumed that he 
was overcharging him and he was un- 
able to make the contract. 

INSISTED ON FAIR RATE. 

Mr. Glenn endeavored to overcome H. Hodgson. 
this condition by securing contracts from 
the papers individually which would day, and takes as much interest in his 
compel them to maintain a legitimate work as he did seventy years ago, when, 
rate. He was as insistent that the pa- at the age of fourteen, he first started 
pers charge a legitimate rate for their on the paper, which was then owned 
space as he was that the advertiser pay by his father. 
a legitimate rate. This naturally re- The Local News, which is never over 
suited in the loss of considerable for- six pages in size, is a good example of 
eign business that had been carried at a a tabloid newspaper, all the news being 
less rate and a few of the papers got cold condensed and made especially attrac- 
feet and violated their contracts. tive by neat, condensed heads. 

He did not think that it was good policy In a talk with a representative of 
on his part to compel the papers to live The Editor and Publisher, Mr. Hodg- 
up to their contracts by the use of legal son stated that years ago he decided 
measures and so the first of this year, that from a general news standpoint he 
1914, he wrote a series of letters to all could not compete with the newspapers 
of the editors in South Florida asking in the larger cities, and that the print- 
them to meet in Tampa on a certain ing of much outside news was a mis¬ 
date, as his guests, for the purpose of take. He therefore concluded to make 
talking over the advisability of the or- the News a home paper, filled with an 
ganization of the South l^orida Press abundance of live town news. 
Association, whose purpose would be to Mr. Hodgson has cultivated the field 
establish legitimate rates and arrange so thoroughly and has made for his 
for their maintenance. This meeting was paper so many friends that today it has 
well attended and Mr. Glenn went into a circulation of over 15,000 copies. The 
full details as to the organization and wonderful part of it is that West Chester 
its purpose. Two weeks later another has a population of only 13,000 people, 
meeting was held in Lakeland, Fla., Not only is West Chester itself thor- 
which resulted in a permanent organi- oughly covered by the distribution, but 
zation and the adoption of a constitu- the outlying district as well. The estab- 
tion and by-laws. Two weeks from that Hshing of rural routes and the employ- 
date the first regular meeting of the ment of hustling canvassers make this 
South Florida Press Association was possible. It quite frequently happens 
held in Arcadia, Fla., and at this meet- that several persons in one house will 
ing the Clyde Glenn Co. agency was each subscribe for the paper. It is said 
designated as the official clearance house that the Local News is one of the best 
of all foreign advertising in the papers paying papers in the United States. 
which were members of the South Flor- - 
ida Press Association. PitUburgh (Pa.) Paper in Movies. 

CENTRALIZING the WORK. Carrick Park] Pittsburgh, Pa., a 
1 he result is_ that South Florida now few nights ago, the entire process of 

has an organization which absolutely making a modern metropolitan daily 
provides for the maintenance of legiti- newspaper, including the gathering and 
mate rates. All inquiries received are writing of the news, the preparation of 
immediately sent to the agency and all the illustrations, the setting of the type 
correspondence concerning foreign ad- and the printing, was described to an 
vertising carried on by it. This arrange- audience of over one thousand persons 
ment_ centralizes the work and relieves by D. T. Jonas, assistant managing ed- 
the individual newspaper of a lot of itor of the Pittsburgh Leader, with the 

performed by the agency, aid of motion pictures. The motion 
w hile nie proposition has only been at pictures were made in the publishing 

work a few weeks, it is proving to be plant of the Leader, and show in graphic 
very successful, and in my estimation detail the employees at work. 

The Seattle Times 
“THE BEST THAT MONET CAN BUT“ 

Circulation for June, 1914— 

Daily, 69,152 Sunday, 89,318 

47,000-In Seattle-50,000 

Hob AngrlEB OlintEB 

Portland (Drr^onian 
^rattir Pnol-Jntrlll^Mirer 
t^pokanr t^pokraman-finiirai 
(Tlir Editor Sc Publiolfrr (N. i.) 

Portland Qlrlrpram 
^l^ago (Hribunr 

CnniB (l6lobr-9rmorrat 

ICanoaB ^itp t^tar 
(Dntalfa Srr 
Brnttrr Nemo 
i^alt Eakr Ijrrald-Erpubltran 

SEVENTY YEARS ON ONE PAPER. 

Larfeat circulation of anj dally or Sun¬ 
day pap?' on the North PaelBc Coast 

During June, 1014, The Time* gained 1,480 
inches, leading nearest paper by 23,400 inches 

—Total si>ace 64,138 inches. The foreign ad¬ 
vertising gained 364 inches over June, 1013. 

LARGEST quantity- 

best QUALITY CIRCULATION 

Buy the best and you will be contaait 

The S.C.BECKWITH SPECIAL AGENCY 
Sole Foreign Repreeentntivee 

NEW YOKK CHICAGO ST. LOUIS 

Seven strong newspapers— 
each wields a force in its 
community that honest ad- 
vertisera can employ to advantage. 

THE CHICAGO EVENING POST 
(Evening Daily) 

I INDIANAPOUS STAR „ i (Mamins Daily and Sunday) 

c-i, ) TERRE HAUTE STAR 
• ^ (Mamins Daily and Sunday) 

*^**“'’ MUNCIESTAR 
1 (Morning Daily and Sunday) 

THE ROCKY MOUNTAIN NEWS 
(Moming Daily and Sunday) 

THE DENVER TIMES 
(Evoning Daily) 

THE LOUISVILLE HERALD 
(Morning Daily and Soaday) 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publlther 

“The only Buff^c newspaper that 
censors its advertising columns. Many 
<rf our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

The Shaffer Group 
(M% in Nebraska) 

OMAHA July Average 

Los Angeles Examiner DAILY 
NEWS 

PivMilnlinn I Week Days, 60,660 Net 
GirCUlailOn I Sundays, 144,979 Net 

The only non-returnable news¬ 
paper in Los Angeles. Over 90 % 
delivered by carrier into the 
homes. Reaches 78% % of fami¬ 
lies listed in Blue Book of Los 
Angeles, 

M. D. HUNTON W. H. WILSON 

229 Filth Ave., New York Hears! Bldg., Chicago 

Has 20,000 More Circulation than any 
Other Nebraska Paper. Largest Sun¬ 
day Circulation. First in Quality Cir¬ 
culation. 

C. D. Bertolet 
Boyce Building, Chicago 

New York Representative: 
A. K. Hammond, 366 Fifth Ave. 

Detroit Saturday Night 
guarantees the reliability of every 
advertisement appearing in its 
columns. 

Whiskey, Beer, Cigarette and 
Patent Medicine advertising it 
tabooed. 

The publiabero reserve the right to 
rejoct any advertising which in their 
opinion is undesirable or doea not con¬ 
form to the general policy of the paper. 

Foreign AdveiUeing Reyrseentaiivee 

CHAS, SEESTED F. STANLEY KELLEY 

41 Park Row Psmies Oae BI4f. 

,:f loriba illetropoltfii 
FLORIDA’S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER- 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 220 Fifth Ave. 

Chicago, Lytton Building. THE NEW HAVEN 
Times-Leader 
Is the leading one-cent daily newspaper of 
Connecticut and the only one-cent paper in 
the State which has uie full Anociated 
Preit leased wire service. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign KepresenUtiTee 

New York Giicii|o SL Lonit 

YOU MUST USE THE 

LOS ANGELES 

EeXAMINEsK 
to cover the GREAT SOUTHWEST 

150.00( 
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Third Patent Suit 
Linotype vs. Intertype 

We desire to announce that we have instituted a third action in the United States District Court of the Eastern 

District of New York against the International Typesetting Machine Company (manufacturers of the Intertype) for infringe¬ 

ment of the following United States Letters Patent: 

W. S, Coe.No. 619493 

Iteiak Hall.No. 665412 

Uaiah Hall .No. 665,326 

J. R. Rogers.No. 740,470 
J. M. Cooney and H. L. Totten.No. 759401 
P. T. Dodge ..No. 761489 

H. A. Agricola, Jr.No. 789,646 
J. R. Rogers.No. 792,851 
P. T. Dodge..No. 797,412 
T. S. Homans.No. 825,054 
D. S. Kennedy.No. 888,176 
J. R. Rogers.No. 945,608 
D. S. Kennedy.No. 1,104,512 

We have recently announced a first and second action, now pending, in the United States District Court of the 

Southern District of New York, brought by us against the International Typesetting Machine Company for infringement 

of the following United States Letters Patent: 

No. 614429 
No. 614430 

Reissue No. 13,489 
No. 586437 
No. 619,441 
No. 630,112 
No. 643489 

No. 661486 
No. 718,781 
No. 719,436 
No. 734,746 
No. 739491 
No. 739496 
No. 746,415 

No. 757,648 
No. 758,103 
No. 759401 
No. 787,821 
No. 797,412 
No. 797,436 
No. 824,659 

No. 826493 
No. 830,436 
No. 837426 
No. 848438 
No. 888,402 
No. 925,843 
No. 955,681 

MERGENTHALER LINOTYPE COMPANY 
Tribune Building New York N Y 

SCHOOL FOR PROOFREADING. 

Free Course of Instruction Estab¬ 

lished by Board of Education. 

The Board of Education of New York 
City announces a free course of eve¬ 
ning instruction in proofreading, copy 
editing and typography for job compos¬ 
itors, linotype and monotype operators, 
proofreaders and editorial workers at 
the Stuyvesant Evening Trade School, 
15th street near First avenue. 

The course consists of the following 
subjects: 

I. LECTURBS (Monday and Wednesday). 
60 Eveninss—120 Hours. 

1. Proofreaders’ Marks (2 lectures). 
2. Punctuation (8 lectures). 
3. Marks of Reference and Accents (2 lec¬ 

tures). 
4. Capitalization (4 lectures). 
5. Division of Words (8 lectures). 

(a) English; (h) German; (c) 
French; (d) Spanish; (e) Italian. 

6. Abbreviations and Contractions (3 lec¬ 
tures). 

7. Compounds (7 lectures). 
(а) Compound Words. 
(б) Compound Nouns. 
(c) Compounds Other Than Nouns. 
(d) Interrupted Compounds. 
(e) Solid Compounds. 
(/) Miscellaneous Compounds. 

8. Grammatical Divisions and Subdivisions 
ot the Book (1 lecture), 

n. Making Up a Book (2 lectures). 
10. Copy-Editing (1 lecture). 
11. English In Modern Typography (3 lec¬ 

tures). 
(а) Simplifled Spelling. 
(б) Distinction Between American 

and English Spelling. 
12. Orthography (9 lectures). 

(«) Derivatives; (6) Pinal Conso¬ 
nants; (c) Plurals; (d) Miscellan¬ 
eous Rules. 

13. Synonyms and Antonyms (1 lecture). 
14. Homonyms (1 lecture). 
15. Rules of Geographic Board (1 lecture). 
16. Indexing (1 lecture). 
17. Computation of Space (1 lecture). 
18. The Practical Procedure in the Proof¬ 

room (2 lectures). 
(а) Proofroom Rules and Regulations. 
(б) Methods of Procedure. 
(c) How to Consult Reference Hooka. 

19. The Typographical and Editorial Con¬ 
struction of the Magazine and Book 
(2 lectures). 

20. Modem Methods of Typography (1 lec¬ 
ture). 

11. PRACTICAL WORK (Tuesday gnd 
Thursday). 

60 Evenings—120 flonrg, 

1. Galley Reading (16 hours). 
2. Ad Reading (% hours). 
3. Proofreading by Copy (16 hours). 
4. Revising (10 hours). 
5. Page Reading (10 hours). 
6. Final Reading (10 hours). 
7. Editorial Reading 10 hours). 
8. Proof Criticisms (20 hours^lO lec¬ 

tures). 
9. Preparation of Manuscript (8 hours). 

10. Question Box. 
The course is conducted by Arnold 

Levitas, a member of Typographical 
Union No. 6. The sessions are on 
Monday, Tuesday, Wednesday and 
Thursday evenings from 7:30 to 9:30. 

This is an excellent opportunity for 
printers to increase their efficiency and 
to acquire that necessary training which 
will make it possible for them to, ad¬ 
vance in their respective lines. 

Students may start at any time dur¬ 
ing the year and continue the following 
year until the full course is completed. 
Certificates of proficiency are issued on 
completion of the course at the end of 
the year. Those desiring to take the 
course should register at the Stuyvesant 
Evening Trade School, 15th street near 
First Avenue, during the first four eve¬ 
nings of the week. The school opens 
September 21. 

Pringle Heads Toronto Rifle Club. 
On account of some of the officers 

of the Toronto Newspaper Rifle Asso¬ 
ciation having left for the front a spe¬ 
cial meeting last week was held in the 
Globe office for the purpose of re-organ¬ 
ization. Representatives from all of the 
papers, and from trade and other pub¬ 
lications were present and a large num¬ 
ber of new members 'were enrolled. The 
membership will soon reach the 100 
mark. The following officers were elect¬ 
ed : Captain, A. Pringle, Mail and Em¬ 
pire; lieutenant, T. A. Smith, Globe; 
secretary, J. W. Lester. Telegram; 
treasurer, E. V. Corbett, Telegram; ex¬ 
ecutive committee, T. G. Graveley, 
Globe; W. Dyer, Mail and Empire; 
Hubert Evans, World; G. W. Bowles, 
Telegram; J. Frise, Star; T. Little, 
News; Fergus Kyle, allied publications; 
R. G. Smith, trade journals, and G. W. 
Fowler, Saturday Night. 

BETTER BUSINESS FEELING. 

Jobn N. Willy* of Detroit Find* Con¬ 

fidence Returning and Condition* 

Much Improved. 

A renewal of confidence in the sound¬ 
ness of business conditions in this coun¬ 
try has set in, according to John N. 
Willys of Toledo, president of the Wil¬ 
ly s-Overland Company, who is in New 
York looking after the extension of the 
automobile business. Mr. and Mrs. 
Willys and their daughter recently re¬ 
turned from France, where they were 
caught in the stampede of refugees fol¬ 
lowing the declaration of war. 

“There is nothing to 'stop this coun¬ 
try’s quick advance to the foremost place 
in the world’s industries,” says Mr. Wil¬ 
lys, “unless it be the psychological ele¬ 
ment, the tendency in some quarters to 
halt just because Europe has halted. All 
nations are looking for us to assume 
the aggressive in trade. They will look 
to us more and more to supply their 
demands for most of the necessities. 

“We are not seeking business in Eng¬ 
land, France or Germany now, but we 
are losing no time in going after the 
trade in South America, Australia and 
South Africa, which had been practi¬ 
cally preempted by the German and 
French makes. 

“As I conceive it, it is the patriotic 
duty of every citizen to cease the hoard¬ 
ing of gold. Some of the savings bank 
depositors, fearing the enforcement of 
the sixty-day clause, have shown a dis¬ 
position to put their cash in safe de¬ 
posit boxes. Naturally this constricts 
the lending power of banks and tends 
to limit business extensions which are 
necessary if the country is to take ad¬ 
vantage of the greatest opportunity since 
the Civil War to build up its commerce. 
The great class of small depositors can 
help the situation by meeting the plain 
duty of increasing the gold circulation. 

“Competent heads are working out 
the foreign exchange situation. This is 
imperative and financiers are rising to 
the occasion.” 

GETTING AFTER THE GROCERS. 

Senator Oliver'* Pitt*burgh (Pa.) Pa¬ 

per* Are Conducting a Live 

Campaign. 

The Gazette Times and the Chron¬ 
icle Telegraph, Senator Oliver’s Pitts¬ 
burgh papers, are distributing an eight 
page paper to the grocery trade of 
Greater Pittsburgh and vicinity. The 
first page contains a number of talks 
to the merchants and dealers with ref¬ 
erence to window displays and co¬ 
operation. 

The advertisements of sixty national 
advertisers are reproduced. The dealer 
is asked to display the advertised goods 
in windows and show cases and to fa¬ 
miliarize himself with the selling points 
of the national advertising campaign. 

The last page is devoted to the repro¬ 
duction of a map of the Pittsburgh 
district, and to an appeal to those who 
appreciate, “local co-operative service,” 
“maximum advertising efficiency,” “cir¬ 
culation that circulates,” “modern pro¬ 
gressive newspapers,” and to considera¬ 
tion of the claims of Alleghany County, 
Pittsburgh, and its “two leading news¬ 
papers.” 

Urlean E. Dice, foreign advertising 
manager of these papers, believes in 
safe and sane co-operation. 

WilUden'* War Atla*. 

S. Blake Willsden & Co.. Chicago, 
announce a new edition of “The Euro¬ 
pean War Atlas.” It contains a list 
of cities in the war zone, with pronun¬ 
ciation and population, maps of the sev¬ 
eral countries of Europe, list of forti¬ 
fied towns, portraits of members of 
royal families, etc. 

Wi*con*in Editor Mi**ing. 

Herbert Schiebel. for the past two 
years editor and proprietor of the Cass- 
ville (Wis.) Record, left that city last 
week and since then has been heard 
from just once, at Savanna, Ill. A 
search is being made for the missing 
editor. 
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IN WESTERN PENNSYLVANIA 

You will make no mistake by using 

The Johnstown Leader 
The only newspaper between 

Philadelphia and Pittsburg print¬ 
ing an eight-page two color Satur¬ 
day Feature Magazine Section, 

S. G. LINDENSTEIN, INC. 

Special RcpreaaatatlTa 

118 East 28tli Straat New York Gitr 

Why England 
and Germany 
Went to War 

The Official “White Papers” of both 
countries in pamphlet form. Full text of 
the White Paper of the British Foreign 
f)ffice and the Memorandum issued by the 
German Government, both of which were 
p^rinted exclusively in The New York 
Times. Of inestimable value to all who 
wish to form a coherent and unprejudiced 
opinion of the relative position of Great 
Britain and Germany in regard to respon¬ 
sibility for the war. Price Ten Cents by 
mail. 

THE NEW YORK TIMES 
Times Square, New York. 

If your Product or 
Proposition is Worthy, 
tell about it in the 

NEW YORK 
TRIBUNE 

and be fully assured of 
Satisfactory Response. 

reaches more of the better clau 

people in Greater New York than 

any other Evening paper. 

Set paid circulation for year 

ending August jl, 1914 

161,321 
Net paid circulation for August jo, 1914 

213,768 

(Jllobp 
grp»qrtMiMr3ldbrrtt»rre 

: SUCCESS 
! has followed The Evening Mail’s policy 

i of refusing unreliable advertising. 

'■ The Evening Mail carries more adver¬ 

tising than any other New York evening 

paper in its class. 

The Evening Mail combines quantity 
j with quality in circulation. 

I The Evening Mail 
I New York’s Great Home Paper. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid circulation of any New 

! Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chlniip) St. LasUa 

LIVE AD CLUB NEWS. 

The Ad Men’s Club of Atlanta on 
September 10 held its first meeting of 
the season. President St. Elmo Massin- 
gate announced the program for the 
year and named the members of the 
special committees. A movement was 
started to bring the Seventeenth United 
States Infantry back to Fort McPher¬ 
son from the Texas border. The club 
commended and pledged co-operation to 
the southwide movement to encourage 
everybody in the buying of distress-cot¬ 
ton at 10 cents. The following new 
members were elected: George W. 
Simms, Massengale Advertising Agency; 
J. H. L. Janson, Armour and Co.; C. E. 
Littleton, Multigraph Service Co.; W. R. 
Massengale, Massengale Advertising 
Agency; Charles G. Day, Hotel Ansley; 
R. M. Dodson, Atlanta Georgian-Amer- 
ican; E. W. Ramspeck, Lowry National 
Bank; Gordon B. Massengale, Massen¬ 
gale Bulletin System; Milt H. Saul, 
Southern Golf Magazine; and W. T. 
W’aters, Atlanta Journal. Rabbi David 
Marx, the guest of honor, who was 
the principal speaker, related his expe¬ 
riences, humorous and otherwise in es¬ 
caping from the war area in Europe. 

“The Future of the Specialized Store” 
was discussed at the weekly luncheon 
of the St. Louis Advertising Men’s 
League by W. Appleton Ferree of Nel¬ 
son Shesman & Co. After comparing 
the specialized stores with the depart¬ 
ment stores, Mr. Ferree took up the 
character of the specialized store and 
of the advertising that should be used 
by it. Among those who participated in 
the informal discussion following the ad¬ 
dress was Flint Garrison, editor of the 
Drygoodsman. W. S. Donaldson, vice- 
president of the National Printing and 
Engraving Company, presided. 

C. J. Zaiser, advertising manager of 
the Houston Telegram, addressed the 
members of the ad club of that city on 
“Why Is Newspaper Advertising the 
Most Effective Kind of Advertising for 
a Retail Store?” Mr. Zaiser brought 
out the following points: That newspa¬ 
per advertising is superior to magazine 
advertising, that billboard advertising 
and cards in street cars are not effective 
unless backed up by newspaper adver¬ 
tising, and, lastly, that it is exceptional 
for a merchant to get anything like 
“what otherwise ought to be coming to 
him” without using newspaper adver¬ 
tising. General discussion followed the 
address. 

An entertaining program with a num¬ 
ber of novel features has been arranged 
for the first banquet of the season Of 
the South Rend (Ind.) Ad-Sell League, 
which will be held on September 24. 
William R. Woodhead, president of the 
Associated Ad Clubs of the World, and 
publisher of the Sunset magazine at 
San Francisco, will be one of the prin¬ 
cipal talkers. He will speak upon “The 
Future of Advertising.” Major Charles 
T. Cahall, advertising manager of the 
United Shoe Machinery Co. of Bos¬ 
ton, Mass., will also be one of the speak¬ 
ers on the topic, “The Story of the 
Shoe.” 

The El Paso (Tex.) Ad Club started 
preparations at last week’s luncheon for 
sending a big delegation to Dallas next 
spring to make an effort to capture 
the 1916 state convention. It was as¬ 
serted that sufficient pledges from other 
cities have already been secured to al¬ 
most assure the convention for El Paso. 
R. E. Sherman was elected vice-presi¬ 
dent of the local club today to fill a 
vacancy. 

Members of the Advertisers’ Club of 
Milwaukee elected the following officers 
last week: President, Vincent M. Pace, 
Gimbels; vice-president, E. C. Hoe, Fay- 
Lewis; secretary, Herbert G. Schmidt, 
Journal Co.; treasurer, Frank J. Bruce, 
School Board Journal; board of govern¬ 
ors, A. M. Candee, National Enameling 

& Stamping Co.; R. T. Carver, Cramer- 
Krasselt Co.; Henry Brockbank, Atlas 
Flour Mills; the Rev. E. J. Copus, Mar¬ 
quette university, and F. J. Benjamin, 
Milwaukee-Western Fuel Co. 

“How Shall the Advertiser Compete 
With the War News?” was the subject 
for discussion at the weekly luncheon 
of the Birmingham (Ala.) Ad Qub. A. 
O. Lindsay and Joe K. Saks faced each 
other in the discussion of the subject, 
and strong pionts were brought out. A 
large attendance was on hand. 

An address on “W'oman—The Great¬ 
est Buyer” featured the weekly meeting 
of the Advertising Club of Denver last 
week. A special educational campagin 
will be conducted by the club this fall. 
This work is in charge of O. J. Baum 
of the educational committee. 

The Young Men’s Christian Associa¬ 
tion of Fort Worth, Texas, has asked 
the Ad Club of that city to assist it in 
establishing a night school for training 
young men to become solicitors and 
writers. 

A club has recently been organized in 
Toronto by the producers and creators 
of advertising, with the purpose in view 
of affording the members mutual as¬ 
sistance in dealing with advertising 
problems. No name has as yet been 
selected for the organization, but it will 
probably be modeled on the lines of the 
Thirty Club of London. 

Local buyers of advertising space are 
al.so considering the formation of a 
Canadian Advertisers’ Association, 
which will deal with the securing of 
standard circulation statements, etc. 
Some such organization has been much 
needed, and its existence should do a 
good deal towards making the whole 
business of buying and selling advertis¬ 
ing run more smoothly. 

TORONTO NEWS NOTES. 

Owing to the increasing cost of pro¬ 
duction and the heavy expense of get¬ 
ting out war editions, the Toronto Star 
and the Toronto News are increasing 
their out-of-town subscription rate on 
October 1 from $1.50 to $2.00. 

For the first time since Labor Day 
was established, the Toronto evening 
papers got out their regular editions 
on the holiday this year. 

The Toronto Telegram issues a 10 
P. M. edition each night giving the last 
war news of the day. This “Watchfire 
Edition” is much appreciated by those 
who are following the course of the 
campaign closely. 

Two hundred and fifty newspaper 
men attended the luncheon to the press 
at the Toronto Exhibition, last Friday. 
They assembled from all over Ontario 
and listened to inspiring speeches from 
the Hon. Sam Hughes, Minister of 
Militia, and the Hon. G. P. Graham, 
both veteran press men themselves. 

JOURNALISTIC CHRONOLOGY. 

Anniversaries of Interest to Newspa¬ 

per Folk During the Coming Week. 

Sept. 20.—Lloyd Brice, editor and 
author, long editor of North American 
Review, born at Flushing, N. Y. (1851). 

Sept. 20.—Kendall Banning, manag¬ 
ing editor of System, Chicago, since 
1903, born in New York City (1879). 

Sept. 21.—Clark Howell, long editor 
of Atlanta (Ga.) Constitution, born in 
Bard well District, S. C. (1863). 

Sept. 22.—Henry Theophilus, general 
editorial writer and musical critic on 
the New York Post and The Nation 
since 1881, born at Bethel, Mo. (1854). 

Sept. 24.—Walter Romeyn Benjamin, 
editor and publisher of The Collector, 
born at Guilford, Conn. (1854). 

Sept. 25.—Samuel Selwyn Chamber- 
lain, editor-in chief of New York 
American, born (1851). 

Sept. 25.—John S. Sleeper, editor of 
Lowell (Mass.) Daily Journal and other 
papers, bom (1794). He died in 1878. 

THE PITTSBURG 
PRESS 

Has the Largest 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign Advertising EepreseBtatives 

I. A. KLEIN. Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldg., Chicago 

There ia no Duplicatitm or Substi- 
tuticKi in 

Pittsburg Leader 
Circulation 

Ask us about die Pittsburgh Terri¬ 
tory and in wdiat way the Leader is 
the important paper. 

VERREE. & CONKLIN 
Foraian Repreaentativaa 

Stegrr Building, Chicago 
Brunawich Bldg., New Yorh 

Reach the men and 

Women Who can affrod to 

buy advertised products 
through 

THE PITTSBURGH POST 

CONE, LORENZEN & WOODMAN 

Foreign Reinwentatives 

New York, Kansas City, Chicago 

Get the Best Always 

mt 

^itttsburg BiiSpatcii 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE G. BROOKE, ‘ 

Bruntwlck Building, New York 

HORACE M. FORD, 
People's Gaa Building, Chicago 

H C ROOK 
Real Batate Trust Building, Phlladalphia 

New Jersey*• 
Leading 7 Day Paper 

Trenton Times 
Motc circulation than cor¬ 
responding period in 1913 

U. S. Report, 23,985 Paid 
and 200,000 more lines of 
display advertising 

Kelly-Smith Co. 
CHIC AGO NEW YORK 
LyttoaBUg. 220PlftbAve. 

The Peoria Journal 
"Guarantees a largw bona fide circulation 

than any other Peoria newspaper and also 
guarantees as much city circulation, in Peoria 
and Peldn, at both other Peoria newspapers 
combined." 

H. M. Pindell, Proprietor 
Chas. H. Eddy. Fifth Avc. Bldg., New York 
Chat H. Eddy, Old Sooth Bldg., Boston 
Eddy S Virtne, People's Gaa Bldg., Chioage 
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TIPS FOR THE MANUFACTURERS OF SUPPLIES 

NEW PUBLICATIONS. 

Princeton, N. J.—A new paper, the 
Post, has made its appearance this week 
and was favorably received by the mer¬ 
chants and townspeople in general. Tay¬ 
lor Cook of Princeton Township, Ed¬ 
ward F. Connelly of Pennington, and 
Peter E. Wurfflein of Trenton are the 
owners of the new weekly publication. 
Charles F. Latourette of Princeton, is 
connected with the publication in an 
editorial capacity. 

Wilkes-Barre, Pa.—Copies of first 
issue of a paper called Free Poland are 
being distributed in this city. The pub¬ 
lication, its editor announces, will be 
devoted to “the truth about Poland and 
her people.” The editor takes care to 
state that he, as an American citizen, 
will observe the President’s neutrality 
proclamation. 

Beckley, W. Va.—A movement is on 
foot to start a Republican newspaper at 
Beckley. Charles A. Honaker, for some 
time with the Daily Telegraph, will be 
the editor and business manager of the 
new venture. The new company that 
is being organized will put in a modern 
plant. 

Lehighton, Pa.—William Mortheimer 
proposes to establish a Progressive 
newspaper in this city. 
.Paterson, N. J.—Another newspaper 

was added to Passaic County’s already 
long list last week. The publication is 
the Szabad Sajto, a Hungarian daily, 
to be circulated in the county by the 
Cosmopolitan Publishing Company, fnc. 

Shenandoah, Pa.—There is a story 
afloat that the new paper to be estab¬ 
lished at Tamaqua, is being backed by 
Robert Heaton, the coal operator, and 
who is the Republican candidate for 
Congress. TTie paper is to make its 
first appearance in the course of another 
week. 

Pittsfield, Mass.—I. H. Potter, pub¬ 
lisher of the Sunday Morning Call, has 
decided to issue a daily paper beginning 
this week. It is understood that the 
paper will be issued afternoons and that 
J. B. O’Hearn, now associate editor of 
the Sunday paper, will be its editor. 

Bemidji, Minn.—This city has a So¬ 
cialist newspaper. It will be known as 
the Plain Facts, and John G. Zeizler will 
be editor. 

Richmond, Mo.—George A. Trigg will 
start the publication of a semi-weekly 
newspaper, the Richmond News, this 
week. _ 

CHANGES IN INTEREST. 

Atchison, Kan.—Lieutenant Governor 
Sheffield Ingalls has taken editorial 
charge of the Champion, succeeding 
Eugene Puliam, who retired on account 
of ill health. Ingalls is Progressive 
candidate for Congress, which means a 
shifting of the Champion’s political pol¬ 
itics from Republican to Bull Moose. 
Ingalls was editor of the Champion 
several years ago and his father, the 
late John J. Ingalls, was also connected 
with the paper at one time. 

Alvinston, Ont.—Tfie Free Press has 
been bought from J. W. Kedwell by 
Mr. Harold Ketch. Mr. Ketch’s father 
established the paper in Alvinston and 
built up the business. 

Fort Klamath, Cal.—Miss Catherine 
Prehm, publisher of the Merrill (Cal.) 
Record, has bought the News. She 
will hereafter issue both papers. 

Sebree, Ky.—R. H. Royster of this 
city has purchased the plant and good 
will of the News from R. B. McGregor, 
who has published the paper for the 
past two years. 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed 

F. E. OKIE CO. 
PHILADELPHIA. PA. 

Doixieville, Wis.—James A. Orrock, 
a newspaper man of Wabasha, Minn., 
has become the sole owner of the Sun- 
Republic. He takes possession Oct. 1. 

Clay City, Ky.—M. P. O’Mara of the 
Winchester (Ky.) Sun has purchased 
the Times from J. C. Burgher. The 
Times will probably be printed in Win¬ 
chester or Lexington. 

Braddock, N. U.—F. B. Streeter, who 
purchased the Linton Record a year ago 
from his father, has just bought the 
News of this place from James and 
Mamie McCormick. He will have a lo¬ 
cal editor in charge and continue to con¬ 
duct his home paper as formerly. 

Cassville, Wis.—The Record was 
sold last Saturday to Clinton F. Bud- 
worth. He will take charge of his new 
enterprise at once. 

Fenville, Mich.—The Herald was 
purchased last week by Rex R. Royal of 
Shelby, Mich., who will succeed Jay 
Palmiter as editor. The new editor is 
a son of Harry Royal, editor of the 
Oceana Herald. 

Ovid, N. Y.—J. \\’. Shaw, of Erie, Pa., 
has purchased the Gazette and Inde¬ 
pendent and took possession this week. 
Since the tragic death of Editor Charles 
Garnett last spring the paper has been 
published by Manager Harry Swarthout. 

Garrlson, Ia.—The Independent, edit¬ 
ed and published for many years by F. 
M. Springsteen, has been sold to C. A. 
Knapp of Marble Rock. Possession 
will be given October 1. 

Lebanon, Tenn.—Dixon C. Merritt, 
formerly on the editorial force of the 
Nashville Banner, has purchased the 
plant of the Democrat from E. E. 
Adams. 

Hillsboro, III.—Charles S. Betz, who 
has edited and published the Farmers- 
ville Post for the last eleven years, has 
sold the paper to T. P. Dunn. 

Seaford, Pa.—The News, formerly 
owned and edited by the late William 
H. Stevens, has been purchased by Wood 
1). Stevens, his son. 

NEW INCORPORATIONS. 

Chester, W. Ya.—Courier Publishing 
Company; to publish a weekly news¬ 
paper known as the Courier; capitalized 
at $5,000; incorporators: Gr. L. Barn- 
brick, J. R. Plattenburg, James L. Mc- 
Fadden, of New Cumberland, and T. T. 
Brambrick, of Chester. 

Onond.aga, N. Y.—Star Publishing 
Company ; capital stock, $175,000; gen¬ 
eral publishing and printing business; in¬ 
corporated by Charles T. Hurst, G. A. 
Gallinger, A. J. McGuire, J. M. Seism, 
F. P. Costigan, W. H. Buhl and A. M. 
Hoffman. The stock is divided into 
7,000 shares at $25 each. There are 
4,000 shares preferred, and 3,000 com¬ 
mon stock. 

Waverly, O.—Republican Herald pub¬ 
lishing Company; capital stock, $5,000; 
incorporated by Lloyd Gehres, J. W. 
Logan, H. McKenzie, G. E. Hill and 
F. E. Doughtery. 

Passiac, N»J.—Cosmopolitan Publish¬ 
ing Company; capital stock, $10,000; in¬ 
corporated by Joseph Rosenberg, Her¬ 
man Virig and D. H. Butz. 

San Diego, Cal.—The Labor Bulletin 
Publishing Company; capital stock, $10,- 
000; incorporated by Schuyler C. Kel¬ 
ley and others. 

Sphinx Club’* First Dinner, Oct. 13. 
The Sphinx Club of New York will 

inaugurate its eighteenth year this sea¬ 
son by an initial dinner at the Waldorf- 
Astoria, October 13. President H. C. 
Brown, with the co-operation of the 
various committees, is arranging for a 
series of banquets during the coming 
sea.snn that will prove a pleasurable 
djversion and also broaden the members’ 
views on the subject of advertising and 
merchandise distribution. Says Mr. 
Brown: “Our idea is that the speakers 
of the evening, followiM promptly the 
coffee and cigars of (Jscar’s famous 
menus, should talk to you on subjects 
that are paramount in modern business 
building: and that two, and two speakers 
only, will be called upon to address the 
members during any one evening. These, 

with incidental, yet necessary, intro¬ 
ductory remarks from the president, 
will not hold the diners in restraint for 
an unreasonable length of time, and 
should make it easily possible to sound 
the closing gavel on the sunny side of 
eleven o’clock.” 

FAILURE OF MOLINE MAIL. 

Illinois Evening Paper, Taken Over 

a Year Ago, in Charge of a 

Temporary Receiver. 

A petition in bankruptcy has been 
filed against the Moline (Ill.) Evening 
Mail. The paper suspended last week. 
The liabilities of the publishing com¬ 
pany are said to be $10,000 current 
debts, and $21,5(X) on bonds issued. The 
plant is valued at $25,000 and there are 
said to be other assets amounting to 
$2,000. 

The Mail Publishing Company was 
formed less than- a year ago, when the 
plant was purchased from the Rock 
Island Mail Company. The officers of 
the company were Woodworth Clum, 
president; Charles Rosenfield, secre¬ 
tary and treasurer, and T. J. Van Du- 
zen, vice-president and manager. When 
the bondholders took over the concern 
last June, Mr. Rosenfield and Mr. Van 
Duzen resigned and it was continued 
under the direction of Mr. Clum. Mr. 
Roy A. Sears was then put in charge 
of the editorial end. 

The paper has been put in charge of 
A. L. Talbot, advertising manager of 
the mail. There are rumors that two 
of the former owners may buy the plant 
and re-establish a newspaper in Moline, 
but these rumors are indefinite and lack 
confirmation. 

“ON THE FIRING LINE.” 
Wilfred Patterson, the New England 

manager for Frank A. Selah, of the 
United Sunday Magazines, writing from 
Boston under date of the sixteenth, says: 
“An ad which the Shumway Agency 
promised me of ‘Serpentine Crepe’ is 
off for a new reason but one I find now 
prevailing here, viz., that the mills are 
flooded with orders—three times what 
they can fill in many months! I also 
heard today that English and French 
buyers are here buying up all the blan¬ 
kets they can get at any price; also a 
shoe factory in Manchester has a foreign 
order for 300,()(X) pairs of shoes—cash on 
shipment.” 

To a representative of The Editor 
AND Publisher Selah said that his in¬ 
formation is that New England manu¬ 
facturers are busier today than at any 
time in the past fifteen years. 

J. C. Wilberding, he well-known New 
York special representative, said: “The 
depression, if there is a depression (and, 
I confess, I have been unable to find it), 
is purely psychological. The eastern 
foreign advertising of the papers I 
represent show a nice gain in August 
last, as compared with August, 1913. 
During the week we have received re¬ 
newals on Scott’s Emulsion, Hoyt’s 
Shoes, and American Tobacco, and a 
new contract with Schloss Clothing; 
Waterman Fountain Pen will soon be 
out, and Educator and La Frenche 
Shoes. Business certainly looks good 
to me. From where I stand I can see 
the nations of Europe journeying to our 
shores to secure ‘Made in America’ 
goods, to supplant some of those ‘Made 
in Germany.’ The Editor and Pub¬ 
lisher is doing great work. Keep it 
up!” 

Mr. Wilberding represents the Minne¬ 
apolis Tribune, Cleveland Plain-Dealer, 
Pittsburgh Gazette-Times, St. Joseph 
News-Press, Louisville Post, and others. 

Prea* Ads Popular in India. 

Even in India merchants know the 
value of newspaper advertising. News¬ 
paper advertising, even though it reaches 
only a small proportion of the total 
population, is probably the best general 
medium for advertising such articles as 
are used by the most well-to-do and well 
educated persons with a high standard 
of living. In proportion to circulation, 
Indian newspaper rates are high as com¬ 
pared with the United States. 

Executive Position 
on a daily paper in a city of 35,000. 

Circulation 15,000, is offered to a young 
man of ability who can make an invest¬ 
ment of $10,000. This proposition is posi¬ 
tively one of the best in the newspaper 
held for an able newspaper man who can 
show ability by past results, and who 
can make the investment. 

Are You the Man? 
Write at once concerning yourself and 

we will treat all confidentially. 

Proposition D.-3SD. 

AMERICAN NEWSPAPER EXCHANGE 
Rand McNally Building, Chicago. 

FOR SALE. 

Duplex, Twelve Page, Flat 
Bed Perfecting Press 

prints four, six, eight, ten and 
twelve pages from type ; speed, 4500 
per hour; length of page, 
folds to half and quarter page 
size. Press is in good condition 
and can be shipped quickly. 

WALTER SCOTT & CO. 
Plainfield, N, J. 

We can increase your business — 
you want it increased. 

You have thought of press clippings 
yourself. But let us tell you how 
press clippings can he made a busi¬ 
ness-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CLIPPING BUREAU 

CHARLES HEMSTREET. Manager 

We furnish everythin)! that looks 
like a press clipping from all over 
the world. 

Our Motto-RF.SULTS.COUNT 

218 East 42nd Street New York 

Canadian Press Clippings 

The problem of coveriny the Canadian 
Field Ii answered by obtaining the service of 

Tht Dominion Press 
Clipping Agency 

which gives the clipping on all mattos of 
interest to you, printed in over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head office. 

74-76 CHURCH ST., TORONTO. CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade rates—special rates am 
and Newspapers. 

TAKE IT TO 

i) OP BIN 
'j 34 HOURS 
OUT or 3^ 

TffiPXSTCSTn 
I CNGRAVEftS^ 
I ON EARTH I 

I esHusauSUnr T«I. SNMBeshaa 



THE EDITOR AND PUBLISHER AND JOURNALIST 

TIPS FOR THE AD MANAGER. campaign of advertising for the Varsity 
The Dunl^Ward Co.. Chicago. Ill.. Underwear Company, of the same city. 

is making 5,000-line contracts for Dodge *...•• a 
Bros, with Western papers. Wylie B. Jones Advertising Agency, 

^ ^ XT yj *e> veeiiiner /^v>/iAre ^f\ 

Publication* examined by the A**ociation of American Advertisers, of 
which a COMPLETE EXAMINATION of the various record* of circulation 
was made and the ACTUAL CIRCULATION ascertained, with later figures 
in some instance* furnished by the publisher. 

... B C r-u- „ Til lo a lew new lorx siaic papers lur uic 
Kastor & Sons, Chicago 11 are is- qjj Company, Binghamton, N. Y. 

suing Anti-Kamnia copy z7 times in a 
selected list of papers. c u n -u 

_ Mumm-Romer Company, Spahr Build- 
T'l A M V iog. Columbus, O., is sending out orders 
The Menter Co., Rochester, N. western weeklies for the American 

IS making contracts m cities where they products Company, “Ambrew Beer,” 
have stores through the Genesee Cincinnati, O. 

NEW JERSEY. ARIZONA. 
GAZETTE—Av. Gross Cir. Mar., 
Government Statement, Apr. 1, 
1914. 

Gross . 

PRESS . 

7Si JOURNAL ...^ 

— COURIER-NEWS 

Asbury Park 

.... Elizabeth 

.... Plainfield Gundlach Advertising Company, - 
People’s Gas Building, Chicago, Ill., is 
placing fourteen-line two-time orders _^_ 
with western weeklies for the Burns THE NEWS 
School of Wrestling, Chicago, Ill. 

Lord & Thomas, 341 Fifth avenue. 
New York City, are placing orders with 
papers in small New York state towns 
for the Eckerson Company, “Gold Coin 
Oleomargarine,” Jersey City, N. J. 

NEW YORK. Santa Barbara 

San Francisco BUFFALO EVENING NEWS.Buffalo 
- BOLLETTINO DELLA SERA. 

New York 

BULLETIN 

Genesee Advertising Agency, Roch¬ 
ester, N. Y., is making contracts with 
papers in cities where the Menter Com¬ 
pany, clothing, of Rochester, N. Y., have 
stores. 

Taylor-Critchfield Company, Brooks 
Building, Chicago, Ill., is issuing ISO 
inches to be used in one year to some 
western papers for the Black Silk Stove 
Polish Work^. Sterling, Ill. 

GEORGIA. 

ATLANTA TOURNAL (Cir. 57,531) EVENING MAIL 
Atlanta 

CHRONICLE .Augusta 

Columbus 

OHIO. 

PLAIN DEALER.Cleveland 
Circulation tor August, 1914. 

Daily .129,59.-1 
Sunday .154,9^ 

VINDICATOR .Youngstown 

T.. ,, . . A _ T tiann-Metzger, yo iviaaison avenue, 
Dollenmayer Advertising Agracy.Li - York City, is issuing new schedules 

coin Building, Minneapolis, Minn is p ^ Company. “Beacon 

!o S"”-" Manch..,.., N. H. 

Artificial Limb Company, 12 Washing- _ — „ j n Ato t? 
ton avenue north, Minneapolis, Minn. toward Company, 432 _ Fourth 

_ avenue. New York City, is again plac- 
o. . o T7. i-Ti AA ing orders with papers in selected sec- 
Street & Finney, 171 Madison avenue, ^^e country for L. E. Water- HERALD 

New Yorlc (^ity, a e epo Company. “Waterman’s Ideal Foun- 
ni^ing 5,0(W-line contracts with large j p */, J73 Broadway, New York HERALD 
City papers for the Briscoe Manufactur- p.. 
inor f'rk Aiitn/* Detroit. Mich. TOTTPMAl 

ILLINOIS. 

POLISH DAILY Z(X)DA 

SKANDINAVEN ... 

Chicago 

Chicago 

...Joliet times 

•Peoria DAILY 
., Peoria 

DISPA' 
.. Peoria 

PENNSYLVANIA. 

Chester 

Johnstown 

. Pittsburgh 

. Pittsburgh 
Peris M. Pomeroy Advertising 

Agency, 225 Fifth avenue. New York 
City, is again placing copy on contracts 
for Warner Brothers, “Warner’s Rust- 
Proof Corsets.” Bridgeport, Conn. 

It is reported that L. A. Sandlass, 7 
Clay street, Baltimore, Md., will shortly 
make renewals for Schloss Bros. & Co., 
“Schloss Fine Clothing,” 500 West Bal¬ 
timore street, Baltimore, Md. 

GERMAN GAZETTE.Philadelphia 

TIMES-LEADER Wilkes-Barre 

Hollyday’s Advertising Service, Boyce 
Building, Chicago. Ill., is forwarding or¬ 
ders to some western weekly papers for 
Daniels Woolen Mills, Chicago, Ill. SOUTH CAROLINA. 

Keech & Beck, 1269 Broadway, New 
York City, are sending out 33-line 12- 
time orders to some southern papers for 
Pace & Pace School, 30 Church street. 
New York City. 

DAILY MAIL Anderson Charles Advertising Service, 23 East 
26th street. New York City, is handling 
a few orders with New Jersey papers 
for the Standard Paint Co., 100 William 
street. New York City. 

THE STATE.Columbia 
(Sworn Cir. Hcb. 1014. D. 22,850; S. 23,444) 

Albert D. Samuel Advertising 
Agency, 118 East 28th street, New York 
City, is again placing orders for H. D. 
Comb Company, 118 East 28th street. 
New York City. 

N. W. Ayer & Son, 300 Chestnut 
street, Philadelphia, Pa., are sending out 
orders to western papers for the Bower- 
stock Mills & Power Company, “Zephyr 
Flour,” Lawrence, Mass. 

NEWS-SCIMITAR Memphis 

Nashville BANNER 

Charles W. Hoyt,. 120 West 32d street, lllTevonshiTe street Boston 
New York (Ti^, is issuing orders to issuing orders to papers in cities 
New York state papers for the Gold Emerson Shoe Company, 
Com Stoves Company, Troy, N. Y. “Emerson Shoes,” Rockland. Mass., have 

stores. 
The Anti-Vaccination League of - 

.America, Charles M. Higgins, treasurer, f ‘ ‘ ' ^ 
271 Ninth street, Brooklyn, N. Y., is Building. Chicago, lil 

STAR-TELEGRAM .Fort Worth 
Sworn circulstion over 80,000 dally. Only 
daily in Fort Worth that psrmlttsd 1012 sx- 
amlnatlon by Association of Amerioan Ad- 
Tsrtlssrs. 

HE SUN.Baltimore 
has a combined net paid circulation of 

127,0()0 copies daily, 80,000 of which 
are served In Baltimore homes. 

CHRONICLE.Houston 
The Chronicle guarantees a circulation of 
36,000 dally and 46,000 lunday. 

SnitzlerAdvertising Company, Hearst 
, . , .. CI.Lcfiv., Til., is again sending 

orders generally for the American 
Croxone Company. “Avron” and “Dela- 

- tone,” Qeveland, O. 
Charles H. Fuller Company. 623 South . v.,v. .j 

Wabash avenue, Chicago, Ill., is for- Volkmann Advertising Agency, Average 1st qu. 1914.: Dally 10,9^: Sunday 
warding 224-line three-time orders to a Temple Court, New York City, is for- ”” 
few western papers for the Northern warding orders to New York state 
Milling Company, Wausau, Wis. papers for Dad’s Breakfast Food Com- 

- pany, Watertown, N. Y. This agency 
1. • .1 .u . .L /- T place orders shortly for the 
It IS re^rted that the Green-Lucas Vapo Cresoline Company, 62 Courtlandt 

Company 21 West Fayette street, Balti- street, New York City, 
more, Md., is planning the next spring s __ 

Morse International Agency, Fourth 
avenue and 30th street. New York City, 
is making new contracts where they have 
expired for B. F. Allen & Co.. “Beech- 
am’s Pills,” 417 Canal street. New York 

York state papers. 
WASHING'TON. MICHIGAN. 

Seattle 

CANADA 
BRITISH COLUMBIA. MINNESOTA. 

Minneapolis WORLD Vancouver 

MISSOURI ONTARIO. 

New Orleans States 
Sworn Net Paid Circulation for 6 Months 

Ending April 1, 1914 

28,427 DAILY 
Per P. O. StateoMnt 

earner circolatlon averages over 19,000 
PfK issue. We guarantee the largest car¬ 
rier and the largest while home circula¬ 
tion in New Orleans. It is less ezpen<ive 
and easier to create a new marlcet in a 
ttmited territory by using concentrated cir¬ 
culation. The States fills that position in 
New Orleans. 

The S. C. BECKWITH SPECIAL AGENCY 

Sole Foreign KepreaontaHTea 

New York Chicago SL Lonia 

POST-DISPATCH 
London 

MONTANA- QUEBEC. 
MINER 

Montreal LA PATRIE 

H. W. Kastor & Sons Advertising 
Company, Lytton Building, Chicago, Ill., 
is forwarding 1,000-line one-year con¬ 
tracts to Pacific coast papers for the xt v 1 • j- . -r 1 uc u /- d 1 ' 
Mercantile Trust Company. avenue. New York City, is sending out Taylor-Critchfield Company, Brooks 

_’ schedule to western papers for the Amer- Building, Chicago, Ill., is issuing fifty- 
ican Tobacco Company, line six-time contracts to farm papers 

Metropolitan Advertising Company. 6 - for the Kalamazoo Stove Co. 
niif Snitzler Advertising Agency, Hearst - 
out October schedule for George P. Ide. Building, Chicago, Ill., is making 5,000- Louis E. Anfenger, Holland Building, 

- line one-year contracts uith western St. Louis, Mo., is placing copy in the 
Frank Presbrey Company, 456 Fourth papers for the Canada Mills Company, middle weft fpr ^ay°er DisL (Company. 

Montreal 
FREIE PRESSE (Cir. 128.384) .Lincoln 

INDIANA. 

THE AVE MARIA. Notre Dame 

IOWA. 
REGISTER & LEADER.. • Des Moines 

THE TIMES-JOURNAL. .... Dubuque 

KANSAS. 

CAPITAL . 

KENTUCKY. 

COURIER-JOURNAL ... .. .Louisville 

TIMES . .. .Louisville 

LOUISIANA. 

DAILY STATES. New Orleans 

ITEM . New Orleans 

TIMES-PICAYUNE ..!.New Orleans 

MARYLAND 
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AD FIELD PERSONALS. 

H. L. Strange, general manager of 
the Honolulu (Hawaii) Gas Company, 
and secretary of the Honolulu Ad Club, 
IS in San Francisco. 

William E. Haskell, Jr., has joined the 
advertising department of the New 
York Herald. Mr. Haskell is well 
known in the newspaper and advertising 
held, having been associated with the 
advertising staffs of the Boston Herald, 
New York American, and more recently 
as advertising and mail order manager 
of the Simpson-Crawford store. He 
left the latter to take his present posi¬ 
tion with the Herald. He is the son 
of Col. Haskell, formerly proprietor of 
the Boston Herald and several western 
newspaper properties. 

C. H. Eldredge, who for the past three 
years has been covering a part of the 
Chicago territoiw of the Capper Publica¬ 
tions under J. C. Feeley, has been pro¬ 
moted to the management of the St. 
Louis territory, comprising Missouri, 
southern Illinois and the south, with 
headquarters at 1106 Chemical Building, 
St. Louis. 

C. F. Kelly, of the Kelly-Smith Co., 
publishers’ representatives, accompanied 
by Mrs. Kelly, returned home after a 
tour of Europe, last Saturday. 

Charles N. Moore, advertising man¬ 
ager of the Robeson Process Company, 
Trenton, N. J., has gone to Columbus, 
Ohio, on a vacation. 

Harry C. Goodwin, president of the 
Rochester (N. Y.) Ad Club, and one 
of the best known advertising and pub¬ 
licity men of that city, has become gen¬ 
eral manager and active head of the 
Myers Advertising Agency. Horace G. 
Myers, president of the agency, died 
several weeks ago and his widow de¬ 
cided to continue the business with Mr. 
Goodwin in direct charge. 

William D. Stewart of Akron, O., who 
has been connected with a number of 
the leading newspapers of the country 
and who formerly was engaged in mer¬ 
cantile lines, has become advertising 
manager of C. H. Yeager & Co., Sharon, 
Pennsylvania. 

H. T. Sigwalt has become advertis¬ 
ing manager of the Federal Motor 
Truck Company, Detroit, Mich. 

F. J. Baum, of the Baum Advertis¬ 
ing Agency, Los Angeles, Cal., is on 
a trip in the East. 

WASHINGTON PERSONALS. 

James B. Nevin has been named as the 
Washington representative of the Atlanta 
Georgian. 

Charles R. Adams, managing editor of the 
Minneapolis Journal, was a visitor to the 
city this week. 

Ralph Graves, for many years Sunday 
editor of the Washington Post, who has 
been writing special articles from London 
to the Post since the European War began, 
has sailed for home. 

Roscoe E. Mitchell has arrived in Wash¬ 
ington to represent the Philadelphia Evening 
Public Ledger. 

Ambrose Bierce, for many years connected 
with the New York American, is reported 
missing in Mexico. His friends have asked 
the State Department to help find him. 

Mrs. Frank I. W^hltehead, wife of the 
popular representative of the Washington 
Post, on the Senate side of the Capitol, who 
with her daughter has been residing in 
i'arls for the last five years, has returned 
to Washington. 

Robt. J. Mooney, formerly of the Chicago 
Inter-Ocean, has been a visitor in Wash¬ 
ington recently. 

Norborne Robinson is now the Washington 
representative of the Buffalo Evening News. 

H. Parker Willis, a well known flnancial 
writer, has been named as secretary of the 
Federal Reserve Board, and Sherman Allen, 
formerly of the New York Herald bureau, 
and more recently Assistant Secretary ot 
the Treasury, has been named as assistant 
secretary of the board. 

Dr. George Barthleme, Washington repre¬ 
sentative of the Cologne Gazette, is visiting 
in New York City. 

George Garner, of the Washington bureau 
of the Boston Globe, has taken over also 
the correspondence of the Elrmlngham Age- 
Herald and the Mobile Register, formerly 
handled by C. E. Stewart. Mr. Stewart has 
been appointed chief clerk of the Depart¬ 
ment of Justice. 

Guv McLaughlin, of Houston, Tex., a con¬ 
tributor to the Houston Chronicle, was a 
visitor in the Press Galleries of Congress 
this week. 

PIreotory of Advertisers Aid*. 
Publishers’ Representatives Advertising Agents 

Cbxystal Herne, 

The Well-Known Actress, Who Married 
Harold Stanley Pollard, of the 

New York Evening World. 

ALLEN ft WARD 
Brunswick Bids., New Yock 
AdTcrtisinK Bldg., Chicago 

ANDERSON. C. J.. SPECIAL 
AGENCY 

Marquette Bldg., Chicago, lU. 
TeL Cent 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N. Y., Mailers Bldg., 

Chic.; Chenacal Bldg., St Looia. 

BROOKE. WALLACE G. ft SON. 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN, COMPANY 
Brunswick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chenucid Bldg., St Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN SP. AGENCY 

Fifth Ave. Bldg., New York. 
People’s Gas Bldg., Chicago 

AMERICAN SPORTS PUB. CO. 
21 Warren ''t. Now Yock 
TeL BarcUy 7095 

COLLIN ARMSTRONG 
Incorporated 

Advertising & Sales Service 
115 Broadway, New York 

ARMSTRONG, COLLIN ADV. CO. 
115 Broadway, New York 

TeL 4280 Rector 

BRICKA. OBOROB W.. Adv. AgoM. 
114-116 Baat 28th St, New Yort 

TeL 9101-9102 Mad. Sq. 

C. R. Macauley Writes Peace Play. 

C. R. Macauley, for many years car¬ 
toonist on the New York World, and 
author of “The Red Tavern,’’ has writ¬ 
ten a symbolical spectacle called “The 
Prince of Peace,’’ which is to be pro¬ 
duced at an early date in a New York 
theater by David Belasco. The play, 
it is announced, is financially backed by 
Andrew Carnegie, and is in line with 
the peace advocate’s propaganda to put 
an end to war. In “The Prince of 
Peace’’ a history of the world will be 
epitomized and unfolded in a series of 
stage pictures that will be realistic in 
their revelations of bloodshed, of tyr¬ 
anny, of selfishness, and of the tragic 
misery and devastation following in the 
train of wars. 

CONE, LORBNZBN ft WOOD¬ 
MAN 

Brunswick Bldg., N. Y.; Advtg. Bldg. 
Chic.; Gumbel Bldg., Kansas City. 

DE CLEROUE, HENRY. 
Chicago Office. 5 S. Wabash Ava. 

New York Office, 1 V/. 34th 8t. 

HENKEL, F. W. 
People’s Gas Bldg., Chicago 
Metropolitan Bdg., New Yo k. 

FRANK, ALBERT ft CO. 

26-28 Beaver St, New York 
TeL Broad 3831 

KBATOR, A. R. 
601 Hartford Bldg., Chicago, IlL 

TeL Randolph 6065. 
171 Madison Av., New York. 

HOWLAND. H. S. ADV. AOCY., 
Inc. 

20 Broad St, New Yoik 
TeL Rector 2573 

northrup. frank R. 
225 Fifffi Ave., New York 

TeL Madison Sq. 2042. 

J. E. Sullivan, Athletics Dean, Dead. 

James E. Sullivan, dean of amateur 
athletics in America, and former pub¬ 
lisher, died Wednesday at Mount Sinai 
Hospital, New York, after an opera¬ 
tion for intestinal trouble. Mr. Sulli¬ 
van was born in 1862. As president of 
the American Sports Publishing Com¬ 
pany Sullivan had been in the same 
business since 1878, when he went to 
work for the publishing house of Mrs. 
Frank Leslie. For a while he ran a 
department entitled the “Boys’ and Girls’ 
Weekly,” the first department of its 
kind attempted in America by a home 
weekly. Early in the ’80s Sullivan start¬ 
ed the Athletic News, and in 1887 and 
1888 was athletic editor of the Morn¬ 
ing Journal. About that time he con¬ 
tributed regular athletic notes to the 
Sun. A little later he became business 
manager of Mrs. Frank Leslie’s pub¬ 
lishing concern, but resigned in 1889 to 
become editor of the Sporting Times. 
Soon afterward the Sporting Tirnes 
moved to 241 Broadway, where it died 
in the winter of 1893. In its stead Sul¬ 
livan started the Spalding .Athletic Li¬ 
brary, which has continued successfully 
ever since. As a traveler and official 
at athletic games Sullivan easily held 
the record. He officated at 40,000 sets 
of games, and in covering the distances 
more or less not long ago computed 
that he had traveled 197,000 miles. 

O’FLAHERTY’S N. Y. SUBURB. 
LIST 

22 North William St, New York 
TeL Beekman 3636 

GJBNTHER-BRADFORD ft CO., 
Chicago, IlL 

PAYNE, G. LOGAN, CO. 
747-8 Marquette Bldg., Chicago; 200 

Fifth Ave., New York; 40 Brom- 
field St, Boston. 

THE BEERS ADV. AGENCY, 
Latin-American “Specialists.” 
Main Offices, Havana, Club. 
N. Y. Office, Flatiron Bldg. 

VERREE ft CONKLIN, Inc. 
225 Fifth Avenue, New York 

TeL Madison Sq. 962 

DALLAS AD CLUB ACTIVITY. 

(Special Correspondence.) 
Dai.las, Tex., Sept. 11—In response to 

a request from Gus W. Thomasson, 
president of the State Association of 
Ad Clubs of Texas, Tuesday, October 
27, has been named as “Advertising 
Men’s Day” at the State Fair of Texas 
at Dallas. President Thomasson is 
planning a program of unusual interest 
and some noted out of town advertising 
men will be invited to come to Dallas 
and make addresses to the ad men of 
Texas during their day at the State Fair. 

At a meeting of the Texas Ohio As¬ 
sociation September 8. Byron W. Orr 

was elected as one ^f the vice-presi¬ 
dents, and as chairman of the publicity 
committee and authorized to arrange 
for “Texas Ohio Day” at the fair. 

The Dallas Ad League at its meeting 
last Tuesday at the Oriental Hotel voted 
to join the “Buy-a-Bale” movement and 
a bale of cotton was immediately bought 
from the Texas Industrial Congress. Mr. 
Brady, president of the Temple (Tex.) 
Ad Club, the baby club of the State, 
was among the visitors at the luncheon 
meeting. 

NATIONAL DISPLAY WEEK. 

Bureau of Advertising Makes Valua¬ 

ble Suggestions to Newspapers 

About It. 

The Bureau of Advertising in a recent 
bulletin gives some good suggestions to 
the newspapers of the country on how 
to prepare for National Newspaper 
Window Display Week, October 19-24. 
It points out that the local dealer is 
prone to neglect his opportunity to sell 
nationally advertised goods by not bring¬ 
ing to the attention of his customers 
the fact that he handles these goods; 
that the national advertiser can adver¬ 
tise until he is “blue in the face” with¬ 
out any results for the local dealer un¬ 
less the dealer, himself acquaints the 
people in his community that that par- 

THE EXPORT ADV. AGENCY 

Specialists on Expo.: Advertising 
Chicago, III. 

ticular brand of goods can be bought 
in his store. 

In answer to many questions from 
the newspapers as to how they can stim¬ 
ulate interest for this event, the Bu¬ 
reau offers the following suggestions: 

First—Make out a list ot national adver¬ 
tisers who advertise in your newspaper. 
Write to them that you purpose to urge deal¬ 
ers to make displays during that week. Ask 
them to eo-operate with you. Of course, the 
suggestion for additional advertising pre¬ 
ceding or during display week li permis¬ 
sible. 

Second—Make out a list of some of the 
manufacturers who have distribution In your 
community but who have not yet used your 
newspaper.' Write to them along the same 
lines, and point out that this Is the time to 
start the goods moving from the dealer's 
shelves. 

Third—Get in touch with the local dealers 
by letter or otherwise and arouse their In¬ 
terest. Some of these may be sble to give 
valuable suggestions as to products that 
might be influenced. 

Fourth—Keep the Bureau Informed of any 
specific cases where we can he)p you. 

The Bureau this week sent out letters to 
all national advertisers telling them about 
this proposed display and the splendid way 
In which the newspapers were co-operating. 
This was a preliminary letter no worded as 
to bring back immediate answers and give 
us a list of active prospects. 

That the plan Is already attracting the at¬ 
tention of advertisers is evidenced by letters 
that are eoming in. For Instance, Armour & 
Fompany, who aro at present using large 
newspaper space and who are conducting an 
experimental newspaper campaign In a large- 
way In several cities, have written In to the 
Bureau saying that they wanted to co-oper¬ 
ate In this movement and asking for particu¬ 
lars 
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NOTICE! 
We respectfully caution all those who intend installing 

JUNIOR or SEMI-AUTOPLATE machines that orders 

are now reaching us so rapidly that we shall shortly be 

obliged to accept them only upon condition that no date 

for delivery is named. 

In order to meet the pressure that the war has put upon 

us we have already taken extraordinary precautions 

to prepare a large number of machines for quick 

shipment, but we now foresee that we shall be wholly 

unable to meet this demand unless we have suf¬ 

ficient advanced information of what is to be expected 

of us. 

Under the circumstances we shall deem it a favor if 

publishers will kindly inform us whether or not they 

are likely to increase their stereotyping equipment 

during the present year. 

WOOD NEWSPAPER MACHINERY CORPORATION 
HENRY A. WISE WOOD President BENJAMIN WOOD, Vice-Pres. and Treas. 

This Corporation is the Successor of the 
AUTOPLATE COMPANY OF AMERICA 




