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SPOON PLAN HITS HUB. SUN ALUMNI DINNER. PREMIUM ASSOCIATION. CONGRESS DELEGATES 

. r> . j , A • 250 Old Time Sun Men Dine and Tell Interesting Meeting Held Last Week 
American, Post and Globe Are .n on Stories. to Further Interests. 

the Scheme—Coiuiol y ’ ^ J'he Sun .\lumni .\ssociation, an or- The National Preniinm .\dvertising 
Re-elected President of Press Club former employees of the Association. Inc., held a meeting at the 
—Philip Powers Gives to A. P. Ber- Xew York Sun, with about 250 mem- ^lotel Astor, New York, I-ehruary a, 
lin Office—McLaughlin a Success bers, held the annual dinner at the Hotel tor the purpose of e.xplainiug the work 
as Manager of Portland Press. .Martinique on Wednesday evening, at and securing new members 

. which covers were laid for about one ^IcKinnon, president of the 
^ (SpremZ vorrcDi-ondcncc.) huiulred. Talcott Williams, dean of International Circulation Managers 

—; Boston, Feb. 10.—Everything points the Pulitzer School of Journalism, pre- Association; W. C. breeman advertis- 
X to the re-election of Jack Connolly, city sided. .An election of officers was held .’tork Evening 

editor of the Herald, as president of and Chester S. Lord was chosen presi- R- ^.lotchkm, of the Chelten- 
y the Boston Press Club. Up to the pres- dent; Henry W. Odeoii and Stephen B. liam Advertising Service, and others 

' ent time no candidate has appeared Mather, vice-presidents; Richard S. addressed the meeting. ^ ,, *i . 

as Manager of Portland Press. 

(Special Vorrcsi-ondcncc.) 

stars, musicians of note, and prominent tlie executive committee. vvofks, enueo ,.igar :,iores, j ju....- 
men have met the ‘'boys” informally. -Many speeches of an informal char- ^on Soap Co., Larkin & Co Colgate & 

The club election occurs in March, acter were made in which stories of Co., Arbuckle Bros., B. T. Babbitt, Iik , 
and for that reason the political pot the Sun in the early days were related, and otners. . x.-- , 
is boiling with vigor at the present No program had been arranged and N'^man said 
time. There is usually a contest over those called on were in many cases $1-3,CTO,0(» worth of goods are used 
the matter of directors, but it is yet surprised, though all were ready to tell annually for premiums. These goods 
too early to make predictions regard- of their experiences on the Sun. represent two per cent to three per cent 
ing this part of the ticket which would Among those present were: George of gross sak^. Tins means t'jat the 
have value Barry Mallon, formerly city editor; sale of $3,5()0,(XK1,C00 worth of mcr- 

Eddie Reynolds, of the Globe, who Edward G. Riggs, C. V. Van Anda, chandise is directly promoted by the use 
conducts the funny column, is making Collin Armstrong, Charles 1-airbaiiks, of premiums every year, 
a hit in his department. He signs the WilHs Holly, Laurence Hills, Richard .-Mr. Lreeman told the members and 
column “E. R.” and calls for contribu- S. Lord, Cyrus C. Adams, Royal E. T. visitors what procedure to follow in 
tions from his readers. So far the re- Riggs, Chris, bitzgerald, C. L. Sherman, order to become associated as a depart- 
sponse of really humorous stuff has rnanagmg editor of the Hartford Cou- n\ent wU'i A. t,. ot W. 
been gratifying rant; John O’Brien, Frank O’Brien, A. E. McKinnon, president of the 

The sou4nir spoon campaign is on Samuel Hopkins .\dams, Ed. Mott, W. International CirculationManagers As- 
in Boston in full Lst. The American, Churchill, Franklin Matthews, H. W. sociation, told how the Nev^ork World 
the Post and the Globe are carrying Odeon, Father Sill of the Kent School, boosted its circulation 41,000 on a day 
much advertising of the spoons, re- Connecticut; E. Ihomas, and many when they gave a coupon good for a 
demption stations being advertised lib- others, some of whom are still prom- put up by the A. D. S. 
erally and coupons printed in the Sunday ment m newspaperdom and some who 1 he kit cost the makers fourteen and 
editions. Some of the department stores liave drifted into other schools. one-half cents. As a result of the cou- 
have also gone into the spoon business. - - campa^n each of a82 drug stores 

offering cut prices on these necessary ^D CLUB OPPOSES BILL. woTtlf'of the^'T D S. preparations. 

decorated with seals of the various Fighting Pure Ad- papers would soon cease se ling pre¬ 
states. Another firm offers plain spoons vertwmg Bills Before Legislature. miums for cash and competing with 
and states that souvenir spoons are a Many Colorado advertising men, who mercnaiits. 
relic of the past. are said to have the unanimous support ^ ^r taunting, of the Novelty News. 

It is expected that Irvin S. Cobb, of the Uenver Advertising Club, are described the grow o premiii^m a - 
who was a recent guest of Roy Atkin- strenuously opposing the pure adver- vertising, tracing i s ns ory 
son at the Press Club, will be the guest tising hills now before the Legislature, antiquity. Irle mace le 
of the club some time in the near declaring that their passage will work advertising interes s nee no ee 
future. Mr. Cobb met President Con- a hardship on many small newspapers ^^at premium advertising is necessarily 
nolly of the club in Washington recent- by restricting their publishing much fntirely a competitive medium but t a 
ly and informed him that he hoped to revenue producing copy which is highly co-opera ive ovm o a ver i g 
have the pleasure of meeting many necessary to their financial success. " many concerns use m a i i n 
members of the club on his next visit J. F. Reardon, president of the club, ^^her torm^s^_ 
to the Hub. who is an agency man, and who places . ni 

L. C Prior, the new manager of the ,,T‘'vcIv'^hard’’“*'"^**’ A*I^cond"dadv pa^er"to be'pEhed 
Hotel Lenox who vvas confidential man U'l's very harrt^_ Chinese iknguage has been incor- 
to Colonel Henry M. Whitney during . porated in Manila, with a capital stock 
his campaign for governor several years Texas to Have Fraud Ad Law. „£ SIS OOO. The new daily will be called 
ago, has been renewing his acquaintances \ prevent fraudulent adver- the Man Ho Po, and it will support 
among the B(«ton newspaper men. At tising has been introduced in the present the administration of President Yuan 
the time of the opening of the Lenox session of the Texas Legislature. It Shih Kai, of the Chinese Republic. The 
under his management, February 2, ^vas referred to a committee, of which other Chinese daily, the Kong Li Po, 
Mr. rrior gave a dinner to several Kichard H. Burgess of El Paso, was follows the lead of Dr. Sun Yat Sen. 
local newspaper men. chairman, and has been favorably re- The local Chinese colony is liberal in 

H. Lyman Armes is conducting the ported by that body. Friends of the its support of dialect newspapers, and 
“Build Now” campaign of the Post, measure believe that it will pass with local merchants find the Chinese papers 
assisted by George E. Richards, who out serious opposition. an advertising medium that reaches a 
came to the Post from the Worcester -- reading oublic able to buv. 

to Colonel Henry M. Whitney during 
his campaign for governor several years 
ago, has been renewing his acquaintances 

Telegram. Newspaper editors were re¬ 
cent contributors to the columns of the 
Post on the “Build Now” movement. 

Bills of Interest to Ad Men. 

Two bills now in the hands of the 
Alabama’ legislature, which is now in 

an advertising medium that reaches a 
reading public able to buy. 

May Bar Newspaper Men. 

Complaint is beginning to be made T / 11 . AiaDama legislature, wnich is now in compiainr is oeginnmg lo oe niau- 

e Carney Hospifal.^ Mr. Lanen is f fsion. are exciting some considerable fK^inst the presence of 
thp rSiLVnno Comment among local advertising men paper men in Germany. The German 

rT H U state. One is a no-liquor-adver- newspapers declare that American cor- 
U t tising In'V’- ‘he other is a law fixing the respondents are acting for English 

fnrliLll;r.n* A t J *’®‘e ‘o bc charged for “political” ad- newspapers and hint that they are sup- 
°t4 - Id Maguire vvas strick- vertising at 50c. per inch, regardless of plying by mail information of value to 

en ^ Ci^ Hall mid was later treated circulation. In regard to the first, the the English naval and military author- 
by Dr. Edw’ard O Brien, who is also question with local papers is how to ities. It is not charged that they arc 
^ 1 ^ u ** .s . n- fill the liberal space that the liquor men spies, but merely that the information 

lJutch Malian has j tuned the staff hgye been using. .“Vs for the second, it which they send out as news furnishes 
ot. the Journal. Mr. Malian is no thought that it may be defeated yet, the enemy with some facts they desire 
stranger there, having been a reporter amended so as to take cognizance to know about what is going on in 

(Continued on pane fflM.) of the circulation of a newspaper. Germany. 

Governor Dunne of lllinoi* Appoint* 

Several Journalists to Attend In¬ 

ternational Press Convention in San 

Francisco—Newspaper Man Tries to 

Sleep While Roof Burn*—Mrs. Vic¬ 

tor Lawson Left Estate to Her 

Sister. 
(Special Correspondence.') 

Chicago, Feb. 8.—Governor Dunne 
has appointed the following delegates to 
the International Press Congress to be 
held at San Francisco July 5-10: E. D. 
Phillips, Chicago Tribune; .\rthur 
Crawford, Chicago Herald; Richard J. 
Finnegan, Chicago Journal; George N. 
Bruiik, Springfield Register; S. Leigh 
Call, Springfield Journal; H. O. Crews, 
Springfield News-Record. 

The papers and press associations 
have been much bothered by bad wire 
service lately owing to the sleet storms 
and other bad weather that broke many 
lines down. 

.\nother Tribune man, R. R. McCor¬ 
mick, has gone to the scene of the great 
war. He goes to Russia, via London, 
Bergen, across Norway, Sweden and 
Finland, to Petrograd, this time, and 
hopes to get to the firing line. 

James Schermerhorn, editor and pub¬ 
lisher of the Detroit Times, addressed 
the Sunday Evening Club on Sun lay on 
“Testing the Beatitudes, a Newspaper 
.•\dventure.” A special invitation was 
extended to all members of the Press 
Club to attend. 

A blase New York reporter, used to 
fires and such things, tried to sleep in 
the Kaiserhof Hotel the other day dur¬ 
ing a fire that nearly burned the roof 
off. He finally gave it up as a bad job, 
saying that the firemen made too much 
noise. He was George C. Gould, of the 
New York Tribune. 

The Tribune has been exposing Pastor 
Russell, the well-known sermonizer. .As 
a result, the Herald gave notice that it 
had cancelled its advertising contract 
with Russell. No doubt numerous other 
papers will refuse to print his articles 
now. 

Charles N. Wheeler, of the Tribune, 
who has been in the war region, gave 
a talk on what he saw and heard there 
at a Press Cluh luncheon last week. 

“Old Time Newsboys’ Day” has final¬ 
ly been set for February 18, regardless 
of the weather. A committee has l>een 
appointed to make the needed arrange¬ 
ments. 

Miss Christobal Pankhurst. the Eng¬ 
lish militant, addressed the members of 
the Woman’s Press Club last week and 
explained the reason for militancy in 
the English suffrage campaign. 

Irvin Cobb, the war correspondent, 
is to lecture here at the .Auditorium on 
Saturday and Sunday evening, Febru¬ 
ary 20 and 21, and will show pictures 
of European battlefields. 

.An unusual surgical operation has 
been performed on Hugh, son of A. B. 
Adair, foreman of the Daily News 
composing room. A tumor on his skull 
necessitated the removal of part of the 
bone, and it was found the membrane 
covering the brain al.so had to be re¬ 
moved. This was replaced with a web 
taken from his ihigh bone. The hole 
in the skull was protected by a brass 
plate and a skull cap. He is expected 
to fully recover from the operation and 
a niece of bone has been fitted into the 
hole in his skull. 

The late Mrs. Victor F. Lawson left 
an estate of $35,000, according to her 
will, recently filed for probate. It is ail 

(Continued on page 605.) 
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WHY NATIONAL GAS CAMPAIGN FAILED UNIFORM RATE AGITATION. 

Mr. Elcock, Secretary of the Association, Admits That The Editor 
and Publisher’s Arguments Opposing the Magazine Plan Con¬ 

vinced Members That It Should Be Abandoned. 
(Special Corretpondence.) 

Philadelphia, Feb. 5.—That the clos¬ 
ing of the national gas advertising cam¬ 
paign after one year of the.three that it 
was originally planned to run was large¬ 
ly due to the attitude taken by The 
Editor and Plblisher. which opposed 
the plan because the fund was to be ex¬ 
pended in the magazines instead of the 
newspapers, and that such attitude was 
based on insufficient consideration of all 
the facts in the case, is the statement 
made by Thomas I\. Klcock. Jr., chair- 
ifian of the national advertising com¬ 
mittee. member of the Iniard of Com¬ 
mercial Gas .\ssociation. and advertising 
manager of the United Gas Improvement 
Co. of this city, the I', (j. 1. as it is 
familiarly called. 

“The article which appeared in The 
Editor a.vd Pnu.isHER of October 31, 
which was sent to every gas and gas 
supplies manufacturer in the country 
prior to the annual meeting of the 
national association in Minneapolis in 
November, was broadly discussed and 
unquestionably had a vcr\- dampening 
effect upon an enthusiasm which we 
counted on to insure the continuance of 
the campaign for next year ami many 
years,” said Mr. Elcock to day. ‘‘The 
local gas company and the local news¬ 
papers in every city throughout the 
country that 1 have ever heard of, have 
always been on most friendly terms. Gas 
companies very rightly have considered 
the local paper to be their most effective 
means of advertising and the gas man, 
looking on The Editor and Plblisher 
as the mouthpiece of the newspapers 
of the country, felt that its position 
would be reflected to some extent in the 
policies of their local press and they 
hesitated about taking any step that 
would lead toward any unpleasant re¬ 
lations. 

BELIEVE IN' NEWSPAI’1-J<S. 

"The gas association has always felt 
that a publicity campaign showing facts 
alnnit gas and removing from the minds 
of the public many unjust opinions that 
have existed for years in regard to gas 
lighting and gas heating would be 
strongest if carried on in local news¬ 
papers. This fact was brought to the 
attention of The Editor and Plblisher 
several years ago and they claimed that 
with the fund, which was then pro¬ 
posed to be $150,000, it would be im¬ 
possible to divide it up so that it would 
huy sufficient copy in the local press of 
the many cities who were subscribers 
to the fund. 

‘‘Every gas company in the ermntry, I 
think I am safe in saying, expends most 
of their advertising appropriation in the 
daily papers, and our campaign was ar¬ 
ranged so that the copy appearing in the 
national magazines would be changed 
somewhat to suit local conditions, and 
at the time the copy appeared in the na¬ 
tional media, similar copy would be run 
in the local media. Other forms of ad¬ 
vertising were to be distributed and it 
was considered a very strong feature to 
have the weekly and monthly magazines 
coming into a town with copy similar 
to that appearing two or three times 
each week in the daily papers.” 

HAS E.MTH IN ABANDONED PLAN. 
Mr. Elcock, despite di'Couragement, 

is still a firm believer in the original 
plan. He makes a strong point of the 
fact that the total appropriation was 
only $60,000, which would split up into 
infinitesimal nothings if subdivided 
among the many papers entitled to a 
share, while the sum. used as intended, 
in magazines, would increase the local 
advertising and improve results. Fur¬ 
ther, he says, the sum contributed by 
each individual gas company was but a 
very small proportion of its annual ad¬ 
vertising allowance which was all spent 
with the papers. 

‘‘Take Harrisburg, for instance,” he 
says. “That presents the case in a nut¬ 
shell. Their annual appropriation for 
advertising is some $1,500, while their 
share in the national fund was but $22. 

In Philadelphia, we have an annual ap¬ 
propriation of between $50,000 and $60,- 
IXXl, of which $6,000 went to the na¬ 
tional fund, all the rest being spent with 
the local papers. There are certain 
kinds of general advertising which are 
better suited to magazines than to news¬ 
papers. Our idea was to have this spe¬ 
cial advertising supplement and support 
the work in the local papers, schedules 
and proof of copy being sent to the gas 
men ten days in advance of the maga¬ 
zine advertisement, so that local firms 
might and would take advantage of the 
matter being presented through another 
and outside medium. 

THE PHILADELPHIA SITLATION. 
“Consider what happened here. When 

the Saturday Evening Post and the La¬ 
dies’ Home Journal carried big ads, the 
U. G. I. co-operated by carrying 25 per 
cent, increased space in the local papers; 
also the local manufacturers of gas ap¬ 
pliances took advantage of the situation 
liy placing special advertisements. Tliis 
does not look as if the local newspaper 
was getting the small end of things, does 
it? Quite the contrary, national adver¬ 
tising was increasing the local use of 
printer’s ink.” 

Mr. Elcock says he is a very strong 
believer in, and upholder of newspaper 
advertising and regrets that The Edi¬ 
tor AND Plblisher took the position it 
did, which he thinks was the result of 
misapprehension as to the sum raised, 
the individual contributions, and the 
general conditions and working out of 
the idea. He feels that the plan was 
not given sufficient time to prove its 
worth. 

“The campaign started in July, and 
the subscription was made up from 
about 135 gas companies and manufac¬ 
turers of gas appliances. It was im¬ 
possible after only five months had 
passed to say just what effect it had 
upon our business, or how much it had 
influenced the thoughts of the country 
in regard to public utilities, and espe¬ 
cially in regard to the gas industry. It 
was surprising to us that The Editor 
AND Plblisher should have issued at 
that time a very strong article claiming 
that the campaign had been a complete 
failure and quoting an interview from 
a man who had always been antagon¬ 
istic to the idea. For the coming year 
from June on, the national advertising 
will be continued hut on different lines. 
There will be a co-operative advertis¬ 
ing service not requiring subscriptions 
from each company, but advertising 
forms will be for sale by the association 
in quantity prices for the local com¬ 
pany to buy. The buying of space in 
national media has been merely, post¬ 
poned for a short time and I feel that 
unquestionably the campaign will be re¬ 
sumed at no distant date.” 

Fenton Kelsey, former editor of the 
Gas Record and now advertising man¬ 
ager of the Public Ledger, has this to 
say concerning national gas advertising. 

“If a workable plan could be devised 
whereby the newspapers in gas towns, 
participating in a national campaign, 
would receive consideration according 
to the amounts contributed by these 
various towns, there might be some 
chance of working out a nationally 
handled newspaper campaign. I .say 
there might be. Balanced off against 
this is the very evident desirability, so 
far as local public utilities are con¬ 
cerned, for placing direct whatever ad¬ 
vertising they do with their local news¬ 
papers—this not only from the stand¬ 
point of policy but because greater ef¬ 
ficiency will be attained thereby. 

“Climatic conditions, local happen¬ 
ings. etc., for instance, are two of the 
things which can be seized on to put 
news flavor into the advertising of the 
gas. electric and telephone company. 

“Frankly, the opposition of newspaper 
interests to a national magazine cam¬ 
paign would, to my mind, be more suc¬ 
cessful if a constructive plan had been 
presented. 

Further Information Regarding a 

Subject of Prime Importance to 

Publisher*. 

The subject of uniform rates has been 
given added impetus by the action of 
A. W. Peterson, publisher of the Water¬ 
loo (la.) Evening Courier, in proposing 
the following table of rates to the mem¬ 
bers of the .Associated Iowa Dailies; 

aj a; 

i.coo $ .07 $ .07 $ .15 
2,000 .06 .12 .28 
3,000 .O.j .18 .30 
5,000 .04 .20 .50 
6,000 .04 .24 .56 
7,000 .04 28 .56 
8,000 .035 .28 .63 

10,0(K) .028 .28 .63 
12,000 .025 .30 .70 
13,000 .025 .325 .70 
ILCOO .025 .35 .70 
15,000 .025 .375 .70 
20,000 .0225 .45 .84 
45,000 .018 .81 1.12 
55,000 .015 .825 1.19 
♦Local advertisers usini; a "full line 

copy each month" for one year, to receive 
credit at end of year of 15 per cent, to appiy 
on next year's charges. 

In this connection Mr. Peterson re¬ 
cently said; 

“I am pretty well acquainted with 
both the joys and griefs in newspaper 
publishing in small and large towns, 
as it has been my lot to adjust advertis¬ 
ing and subscription rates (upward) 
equitably almost every year for more 
than thirty years. My father was a 
publisher in Iowa more than fifty years 
ago. and he helped me to acquire the 
habit. Starting in a county seat town 
of two thousand inhabitants, in 1875, 
we had all the pleasures of running a 
country weekly. When the county seat 
was moved away, we established a 
weekly in another county scat of six 
thousand inhabitants and acquired a 
circulation of 2,400. (In those days the 
small town daily did not exist, as you 
know.) 

“In 1884 I went to the Indianapolis 
News as advertising and circulation 
manager, where I remained sixteen 
years, afterwards taking up newspaper 
work in New York, Philadelphia and 
Minneapolis, coming to Waterloo in the 
winter of 1897.” 

Mr. Peterson thinks th^t the publish¬ 
ers of Iowa newspapers should co¬ 
operate each with the other in print¬ 
ing articles of an educational nature, 
calculated to enlighten advertisers and 
readers. 

The first article in the proposed series 
is from the pen of Mr. Peterson, and 
entitled “Support Your Own Town; 
Live and Let Live.” 

ADVERTISING BUREAU CREDO. 

A. N. P. A. Ideas Which Appear Sound 

in Every Way. 

Newspaper publishers everywhere 
should appreciate the soundness of the 
following “beliefs” of the Bureau of 
.Advertising of the .A. N. P. .A., and 
should make them a part of the rules 
of business: 

The Bureau of Advertisinn does not 
believe that it is good business for 
a nciespaper to run any free articles 
for any advertiser. 

It does not believe that it is good 
business to donate any space on a 
page for headings. 

It does not believe that it is good 
business practice for a newspaper to 
solicit a dealer to stock up uyith any 
product, as this function belongs en¬ 
tirely to the advertiser and his sales¬ 
men. 

The Steuben Daily Herald, a morning 
paper recently started at Hornell, N. Y., 
has temporarily suspended, being forced 
to seek new quarters, as their huilding 
was inadequate. 

TRADE NAME DECISION. 

Will Have Effect on Many Lines of 

Industry—An Important Ruling. 

More than 100 manufacturers of 
breakfast foods are affected by a de¬ 
cision of United States District Judge 
Tuttle, of Detroit, Mich., in which he 
held that the term “toasted corn flakes” 
could not be monopolized by anyone and 
therefore held against the Kellogg 
Toasted Corn Flakes Co., of Battle 
Creek. Mich., which had brought suit 
against the Quaker Oats Co., of Chi¬ 
cago, asking a permanent injunction re¬ 
straining that concern from using the 
phrase. 

.Attorneys for Kellogg declared the 
decision would mean the loss of mil¬ 
lions spent in advertising by their clients 
and declared they would appeal the 
case. The court based its decision on 
the fact that the term “toasted corn 
flake.s” was not a technical phrase and 
that its use was open to anyone. 

MacLennan Entertains Staff Heads. 

Frank P. MacLennan. editor and pub¬ 
lisher of the Topeka (Kan.) State Jour¬ 
nal, last month gave a dinner to the 
heads of the various departments of the 
newspaper. On the last page of the 
menu was a seating diagram, the name 
of the individual at whose plate it was 
placed being underscored in red ink. 
Mr. MacLennan’s guests were O. D. 
Wolff, C. S. Legerstrom, Oscar Beeler, 
E. J. Early, Ben. Cohn, Carl Bolman, 
W. P. Snyder, E. C. Fable, K. U. Whit- 
ted, Clarence Lodge and .Arthur Car 
ruth. _ 

International Film Service, Inc., is 
the title of a new company recently 
formed by tbe Star Company, of New 
A’ork, to handle the syndicate and photo 
rights of the “Exploits of Elaine.” Ed¬ 
ward MacManus, of the International 
Service, has been made general manager 
of this new company. 

SPOON PLAN HITS HUB. 

(Continued from first page.) 

of that paper from time to time in the 
pa.st few years. 

Eustis .Adams, a former Boston news¬ 
paper man, is leaving for Paris to join 
the .American ambulance staff. Mr. 
.Adams, after quitting Boston newspaper 
fields, went to New York, where he 
tried his hand at soliciting advertising 
for a metropolitan journal. He expects 
to send back from the front some inter¬ 
esting stuff regarding his experiences. 

Philip Powers, former rewrite man 
on the Herald, has left for Berlin, 
where he has a position on the staff 
of the Associated Press. Mr. Powers 
is well fitted for this position, through 
his knowledge of the language, ac¬ 
quaintance in Berlin, made during his 
college days, and his ability to write 
accurately and well on any subject. 

Word comes from Portland, Maine, 
that Thomas McLaughlin, formerly of 
the Post, is making a hit as business 
manager of the Portland Press. Since 
Mr. McLaughlin has been managing the 
affairs of the Press he has reduced the 
price of the paper to one cent per copy. 
The subscription list and sales have 
gone upward with a rush. 

Owen Flanders,’ who has been cover¬ 
ing a district for the Post, has been 
taken on the city staff. Mr. Flanders 
states that he is well pleased with the 
change. 

John B. Wheeler, a Worcester news¬ 
paper correspondent, who was formerly 
an ensign in the navy, has given up 
his newspaper work and re-entered the 
navy with the rank of lieutenant. 

Roland Thomas, the new city editor 
of the Herald, is the author of “Fagan,” 
the story that won the $5,000 prize 
offered some years ago by Collier’s for 
the best short story. Mr. Thomas has 
had his first experience in daily news¬ 
paper work on the Herald, but report 
says that he is making good. 

Walter Adams, publicity representa¬ 
tive of the Boston & .Albany, is plan¬ 
ning an early spring fishing trip to 
Maine. Mr. .Adams says that he once 
hated Maine and that he now loves the 
Pine Tree State. 
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AWARDED GOLD MEDAL 

Glenn S. Williamson I« Awarded the 

Scientific American Prize for a 

Safety Device for Elevators— 

This Is His Third Impor* 

tant Mechanical In¬ 

vention. 

The American Museum of Safety at 
its annual meeting, Wednesday, Febru¬ 
ary 11, held in the United Engineering 
Societies Huilding in West d^th street, 
awarded the Scientific .\merican medal, 
for the most efficient safety device in¬ 
vented within a certain number of years 
and exhibited at the Museum, to Glenn 
S. Williamson, mechanical superintendent 
of the New York World, and the Shur- 
loc Elevator Safety Company, Inc., of 
New York. 

Ill presenting the medal to Mr. Wil¬ 
liamson, president of the company. Pro¬ 
fessor Frederick R. Hutton, Emeritus 
Professor of Mechanical Engineering at 
Columbia University, enumerated the 
general principles on the basis of which 
the Museum recognizes successful 
achievement as follows: .\pplicability, 
practicability, simplicity, reliability, dur¬ 
ability and commercial availability. 

After alluding to the fact that the 
Scientific American medal, which was 
established in 1908, was the first to be 
awarded in the history of the Museum, 
Professor Hutton said: 

NATI RE OF THE INVENTION. 

“The award this year is given to an 
individual, and the company which he 
has created to give permanency to his 
undertaking, for a device which shall 
secure safety to the general public 
which makes use of the elevator sys¬ 
tem in our great office and other build¬ 
ings, stores and hotels. It meets the 
rerjuirements of the conditions of award 
?nd is made, in addition, to command 
the special approval of the jury because 
it involves in a most simple and direct 
way the application of what safety calls 
“the interlocking” principle, that is, a 
construction which makes it mechani¬ 
cally impossible to open the hatchway 
door, either from within or without, 
until the car is at the landing or with¬ 
in four inches above or below it. 

“Secondly, it is impossible to start 
the car from the landing until the 
hatchway gate is closed entirely or so 
nearly closed that no part of the human 
frame can be forced through the open¬ 
ing. Eor its attainment of mechanical 
safety, and the prevention of obstinate 
or reckless humanity from doing what 
it ought not to do, the Museum awards 
the Scientific .\merican medal to the 
Shurloc Elevator Safety Company, Inc., 
and to Mr. Glenn S. Williamson, the 
designer.” 

The device has been in use in the 
New York World Building for a year 
and a half, and was recently adopted 
by the city for the elevator openings 
in the new Municipal Building. The 
importance of such an invention lies 
in the fact that during the last eight 
years there have been in New York 
City 4.17 deaths caused by the movement 
of elevators while doors were open or 
ajar. This is an average of 54 a year. 

MR. WILI.I.^MSON’s C.VREER. 

Mr. Williamson is superintendent of 
the mechanical department of the New 
York World. He was born in Colum¬ 
bus. Ohio, forty-six years ago. He was 
studying law in the Boston University 
I.aw School when he decided to go to 
Chicago and put into operation on the 
Daily News a scheme for handling 
classified advertisements by telephone, 
which he had originated, and which 
appealed to S. S. Rogers, the business 
manager of the paper at that time. 

During the first year $100,000 worth 
of classified ads were taken over the 
telephone, payment for which was later 
made at the office or sent in by mail. 
The loss due to non-payment of charges 
was only one-half of 1 per cent. 

In 1898 Mr. Williamson ioined the 
staff of the New York World. He de¬ 
signed the mechanical and electrical ar¬ 
rangements of the present Pulitzer 
Building. The first of his inventions 

GLENN S. WILLIAMSON, . 
Mechanical Superintendent of the New York World. 

that proved to be of signal value was 
the pneumatic stereotyping table, now 
in general use in newspaper offices. Fol¬ 
lowing this he invented an automatic 
paper splicing machine which is em¬ 
ployed to conserve waste in the press¬ 
room by pasting together the strips of 
the paper left on steel cores at the end 
of the run. For instance, last week in 
one pressroom twenty-one full rolls of 
paper were obtained from 234 stubs. 
The saving effected in time and waste 
is about $150 a week. 

P. P. I. E. ADVERTISING. 

Progress Report of Committee to 

Raise Funds for Campaign. 

From present indications the Pacific 
Coast newspaper and magazine men’s 
“concerted and enthusiastic action" 
wherein they resolved to raise a mighty 
sum of real money for advertising the 
Pacific Coast and the Panama-Pacific 
International Exposition; and which 
was exploited in The Editor and Pub¬ 
lisher October 17, was a remarkably 
cagey piece of work but bearing a strik¬ 
ing resemblance to the far-famed Pali¬ 
sades of New Jersey, so justly admired 
by all but which, in last analysis, is all 
a bluff. 

Following a meeting which was held 
at the Palace Hotel, San Francisco, M. 
H. De ^'oung was made chairman of 
a committee to put into active opera¬ 
tion a huge money-raising plan. The 
committee was composed of C. B. 
Blethen. Seattle; J. E. Chilberg, Se¬ 
attle; Scott Bone. Seattle; Edgar B. 
Piper. Portland; C. S. Jackson, Port¬ 
land : C C. Chapman, Portland; Sam 
Perkins. Tacoma; W. H. Cowles. Spo¬ 
kane; Harry Chandler. Los .Angeles; 
Paul Shoup. Los .Angeles; L. M. Cole, 
president Los Angeles Chamber of Com¬ 
merce; F. J. Belcher, president San 
Diego Chamber of Commerce: James 
McMwllen, San Diego; H, C. Cspwcll, 

Oakland; J. F. Conners, Oakland; Owen 
E. Hotle, Oakland; D. W. Carmichael, 
Sacramento; F. W. Kellogg, San Fran¬ 
cisco; George T. Cameron, San Fran¬ 
cisco. 

This emphatic action at once placed 
the press in a receptive mood, instead 
of one of antagonism. 

After six months of watchful waiting 
some have asked to know what has 
been done, and all available data points 
toward the conclusion that the news¬ 
papers have been done, and done to a 
hard boiled finish. 

The A. N. P. A. !^ireau of Advertis¬ 
ing Bulletin, dated February 6, carries 
a brief announcement that the joint 
committee made a report last week 
which contains the interesting informa¬ 
tion that various plans have been sub¬ 
mitted to the board but have failed of 
indorsement; the prospect of raising 
money for a campaign seems remote; 
the Panama-Pacific Exposition has no 
funds available for advertising, and that 
not a dollar has been spent on any me¬ 
dium by the Panama Pacific Interna¬ 
tional Exposition. 

Outside of this, however, things look 
bright. 

Analytically it would appear that the 
“emphatic and enthusiastic action” here¬ 
tofore referred to was merely a quiet, 
comparatively painless way of letting 
the press down easy, avoiding the dull 
sickening thud which is so disquieting to 
sensitive nerves. 

Under date of February 4. 1915, M. 
H. De Young wrote The Editor and 
Publisher as follows; 

“In answer to your inquiry as to what 
has been done about spending the money 
for advertising, I desire to state that 
nothing has been done as yet. No ad¬ 
vertising of the great International 
Exposition in San»Francisco has been 
given to any paper as yet. Whenever 
the board of directors make up their 
minds to act, T shall take great pleasure 
in personally advising yoit/’ T. C. 

CONGRESS DELEGATES 
(Continued from front page.) 

personal property and was left to her 
sister, Anna M. Bradley. 

An idea of the enormous mail daily 
received by the Tribune is .shown by 
the statement that during the past year 
it received 200,000 letters from its read¬ 
ers regarding various matters, such as 
discussions, prize competitions, etc. This 
total does not include answers to blind 
ads, which run high into the thousands. 

J. C. St. John, advertising manager 
of the Live Stock World, is laid up as 
a result of injuries sustained on Friday 
of last week when he was hit by a street 
car that jumped the track while he was 
standing near waiting for it. He was 
bruised and hurt internally; 

The .Advertising -Association of Chi¬ 
cago has arranged a plan by which stu¬ 
dents of advertising will be given junior 
memberships and will be taught, with¬ 
out charge, by the business men com¬ 
posing the organization. Lectures will 
be given on Saturdays and the privileges 
of the club on certain evenings. .A 
membership of 500 in this department 
within a year is looked for. 

The Press Club of Chicago gave its 
annual artists’ dinner at its rooms last 
week, Friday night, entertaining mem¬ 
bers of the Pallette and Chisel Club. 
Mark Hayne acted as toastmaster and 
numerous honored guests spoke briefly. 

Troy (N. Y.) Standard Pres* Quits. 

The Troy (N. Al.) Standard-Press, 
the organ of the Democratic party in 
the city of Troy and county of Rensse¬ 
laer, publi.shed by the Troy Publishing 
Company, suspended publication on 
Monday of this week. When the ed¬ 
itorial, reporting and mechanical forces 
of the paper appeared at the office in 
the morning, they were met by the vice- 
president, Edward .A. Connors, with the 
statement that the paper had suspended 
and that the services of all employees 
were no longer required. Mr. Connors 
stated that so far as he had knowledge 
there was no prospect of resumption 
or a reorganization of the company. 
Want of profitable support was. he said, 
the only cause for suspension. The 
officers of the Troy Publishing Com¬ 
pany, publishers of the Troy Standard- 
Press, are: President and treasurer, 
Thomas J. Connors; vice-president, 
Edward A. Connors: secretary, Fred¬ 
erick H. Bushouse. This company was 
formed three years ago, at which time 
the Troy Standard was united with the 
Troy Press under the above name. 

VANCOUVER WORLD CASE. 

Mayor L. D. Taylor, of Vancouver, 
former editor of the Vancouver World, 
in a night wire to The Editor and 
Publisher, tinder date of February 10, 
states that: “Negotiations very favor¬ 
able. Notwithstanding court orders, all 
large creditors of the Vancouver World 
except one have accepted reorganization 
plans. Hope to land them this week. 
Receiver doing utmost to ruin busi¬ 
ness. Have applied for stay of pro¬ 
ceedings. Decision next Tuesday.” 

A very interesting fight is t.aking place 
in Vancouver between the majority of 
stockholders and the debenture bond¬ 
holders of the Vancouver World. It is 
alleged that the bondholders, having se¬ 
cured a friendly receivership, are en¬ 
deavoring to foreclose and force the 
Vancouver World Company into liqui¬ 
dation. Mr. Taylor and his attornevs 
state that the trust mortgage to the 
bondholders does not cover the paper’s 
franchise and its good will. These facts 
were related at some length in The 
Editor and Publisher for February 6. 
Mr. Taylor’s wire would indicate that 
his plans for a reorganization of the 
company are about matured. 

The Peoria (Ill.) Herald Transcript 
Building is undergoing alterations which 
will entail a cost of $25,000 to $30,000, 
which will modernize it, giving the pa¬ 
per more room and greatly irnproved 
facilities. 
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A Nation-Wide ement 

ON NEWSPAPER MAKING 

Closer co-operation between compet¬ 
ing newspapers would add materially^ to 
profits without in any way jeoparding 
possibilities for growth and success. 
Too many newspapers are conducted by 
men of narrow and small vision for 
them ever to get together until by dem¬ 
onstration somewhere at some time they 
are shown how foolish and insane has 
been their foolish competition in many 
details. 

Like some of the professions, such as 
the doctors with their prescriptons writ¬ 
ten in Latin and code of ethics which 
prevent red blooded men acting like hu¬ 
man beings, imagine themselves sur¬ 
rounded by imaginary restrictions and 
policies which if trangressed will spell 
ruin. 

For instance nearly every newspaper 
man has been brought up on what I will 
call the “beat” route. He was born that 
way, nursed that way, weaned that way, 
and raised that way. From the office 
boy to the managing editor, all have for 
time immemorial been fed on the beat 
stuff. 

To get the paper out on the street 
first, to publish a piece of news first, to 
carry more lines of advertising than a 
competitor, to sell more papers and a 
dozen other points, have all been thought 
to be worth more money than to have 
the money in the till to be used to make 
a more complete and more interesting 
newspaper and to promote its power and 
influence. 

Millions and millions of dollars have 
been gladly burned up before the speed 
god in a hopeless endeavor to beat a 
competitor. Years ago when news was 
handled by antique methods real beats 
were possible. Today with wires giving 
all papers practically simultaneous serv¬ 
ice, and with mechanical facilities which 
enable any newspaper to lift news from 
another with only a few minutes of de¬ 
lay. news beats are not worth all the 
money we spend to try and score one 
once in a while. 

The quest for mere lineage in ad¬ 
vertising between rival newspapers has 
made them the easy prey of clever buy¬ 
ers of space who by playing one against 
the other more often than not prevent 
the publishers advancing rates on in¬ 
creased circulation to a point where they 
will show a similar percentage of added 
profits. 

The struggle for mere circulation fig¬ 
ures has likewise induced certain news¬ 
papers to lower the dignity of their pa¬ 
pers by the cheapest phases of guessing 
contests, coupon schemes and other gift 
enterprise devices. It has also induced 
them to put on circulation at distant 
points where it is carried at a loss and 
is practically valueless to the majority 
of their advertisers. 

These are not overdrawn statements. 
They are a cold-blooded dispassionate 
summary of the newspaper situation in 
many important cities expressed by a 
man who has seen them in operation and 
who knows the moves of the game, as it 
were. 

Through co-operation the newspapers 
of any town could free themselves from 
the unfair extortions of the labor 
unions, they could combine their deliv¬ 
ery systems, secure a fixed and reason¬ 
able rate per line per thousand for their 
advertising, and by taking the added rev 
enue compete on the quality of their 
product rather than in seeing how rap¬ 
idly they can exterminate a contem¬ 
porary. 

There is basicly no more reason why 
a newspaper should expect to get addi¬ 

tional advertising because it, by broken 
or very cheap rates, is carrying more 
lineage than another newspaper, than for 
a department store to expect new trade 
by blowing about the number of yards 
of silk, or spools of thread they sold 
on a single day, in any month or for 
a year. 

Make the newspapers better, and elim¬ 
inate the antique effort to “beat” the 
other fellow in throwing away your dol¬ 
lars. Northcote. 

HE’S A REAL BUSY EDITOR. 

Sketch of H. T. Warner, Managing 
Editor of Houston Post. 

By A. P. Goodman. 

I’ve found in some of the cities I’ve 
visited and in some of the offices where 
I’ve been domiciled working men. But 
in this office of the Houston Post I’ve 
found the man who is a real worker. 

Harry T. Warner, the managing ed¬ 
itor of the Post, is his own Sunday 

touch with each of them; on the side 
an ardent sportsman who finds time for 
a day with the gun and the dog each 
week during the three months of the 
hunting season, raises chickens and a 
garden as a matter of keeping down the 
cost of living and not because he is a 
fancier, and who speaks and is spoken 
to by at least 25 per cent of the men he 
meets on the street—all sorts of men of 
all professions and trades and of none. 

He is the managing editor of the 
Post, which is some job in itself; a di¬ 
rector of the Rotary Club of Houston, 
a director of the NotsuOh Association, 
which pulls off Houston’s annual carni¬ 
val show; a director of the Humane So¬ 
ciety, a director of the Press Club, vice- 
president (active) of the Inner Circle, 
which is the name for an organization 
locally known as the Red Roosters and 
which was organized by Mr. Warner; 
vice-president of the Texas Field Trials 
Club, a member of the park committee 
of the Chamber of Commerce, an active 
and not a passive committee; a director 
of the Houston Playground .Association, 
a member of the statistics committee of 
the Anti-Tuberculosis League, a mem¬ 
ber of the executive committee of the 

Boy Scouts, which he assisted in or¬ 
ganizing in Houston; a member of the 
board of control of the Harris County 
School for Girls, where the delinquents 
of the county are cared for; a member 
of the advisory board of the Houston 
Art League, honorary member of the 
Houston Symphony Society, which is 
not an honorary position, but involves 
work; a member of the advisory board 
on prison reform and Hope Hall, where 
the discharged convicts are cared for; 
a member of the committee on municipal 
entertainments, which has concerts each 
Sunday afternoon for seven months in 
the year and incidentally on all holi¬ 
days; a member of the Houston Press 
Club, of the Houston Turnverein, of 
the Houston Motorcycle Club of 
the Houston Irish-American Club, hon¬ 
orary member of the State Saenger- 
fest Association. He lives on the out¬ 
skirts of the city and gets home to din¬ 
ner five days out of the seven and gives 
the chickens and the children the once 
over. Incidentally, he is some “jiner.” 

James Strasburg has been appointed 
general manager of the Detroit Satur¬ 
day Night, taking the position left va¬ 
cant by the death of W. R. Orr. 

He.nry T. Warner. 

editor, keeps a personal supervision over 
the State news department, knows not 
only what is coming over the Associated 
Press wire but also the shape it is com¬ 
ing in and why, keeps in touch with 
every move in the local field, makes 
more after dinner speeches (none of 
them more than ten minutes in length, 
however) than any other man in the 
city, mixes into more things than any 
other two men in the town and keeps in 

The New York Evening Post 
has reported for its readers 
the history of the United 
States since the close of the 
Revolution. It is accurately 
reporting history in the 
making today. 

The Audit Bureau of Circulations is the 
result of a nation-wide movement to 
put circulation on a commodity basis— 

to secure uniformity and standardization. 
It is a purely co-operative organi- # ration—not for profit. 
Its membership consists of 878 lead¬ 

ing Advertisers, Advertising Agents 
and Publishers of newspapers, mag¬ 
azines, farm, class, trade and technical 
journals, forming the most powerful 
and influential organization in America 
—it is growing all the time. 

' The A. B. C. is. the only organiza¬ 
tion that audits, analyzes and verifies 
circulation figures and facts. 

It benefits Advertisers by giving 
them facts instead of claims. It pro¬ 
tects the Agency in its judgment of 
mediums. It puts the Publisher’s cir¬ 
culation on a “known value" basis. 

The members of the Audit Bureau 
of Circulations are pledged to buy and 
sell circulation as a commodity—both 
as to quality and quantity. 

Complete information regarding the service of 
the Bureau furnished on request. Send for 
“StandardizedCirculation lnformation"address- 
ing Russell R. Whitman, Managing Director. 

Audit Bureau of Circulations 
330-334 Railway Exchange Bldg., Chicago 

INTERTYPE 
BUSINESS CONTINUES AS USUAL 

Notice to Publishers 
During the friendly Receivership under which this Com¬ 
pany is now operating, pending reorganization, our machine 
and supplies business is being continued without interrup¬ 
tion. 
The two injunctions which our competitor is advertising 
so extensively DO NOT prohibit the manufacture of Inter¬ 
type machines, and they do not affect Intertype users in 
any way whatever. Publishers interested in further details 
regarding these injunctions are invited to write to Inter- 
nationaJ Typesetting Machine Co., foot of Montague St., 
Brooklyn, N. Y. 

'i : 



February 13, 1915 THE EDITOR AND PUBLISHER AND JOURNALIST. 

Gains Both in Advertising 
and Circulation 

FACTS AND FIGURES OF INTEREST TO ADVERTISERS USING 
NEWSPAPER SPACE IN NEW YORK 

CIRCULATION 

Average net paid for Jan., 1915... 178,054 

Average net paid for Jan., 1914. . . 141,144 

Gain . 36,910 

Average for full year ending 

January 31, 1915 . 178,557 

Average for full year ending 

January 31, 1914.\ . 144,227 

Gain. 34,330 

Constantly increased service to advertisers 

wdthout any increase in rates 

ADVERTISING 
Number of lines of advertising 

carried January, 1915 . 407,993 
Number of lines of advertising 

carried January, 1914 . 372,407 

Gain . 35,586 

During a period when nearly all other New 
York evening newspapers lost. 

Here are the lines of advertising for January as reported 
by the Statistical Department of the New York Evening 
Post: 

•' 1915 1914 Gain LOSS 
Evening World. 437.829 543,446 105,617 
Bklyn Standard Union. 411,021 516,617 105,596 
Evenftig Journal. 557,814 629,044 71,230 
Brooklyn Eagle. 684,441 731,303 46,862 
Evening Mail. 374,475 421,021 46,546 
Evening Post. 285,426 298,302 12,876 
The Globe. 407,993 372,407 35,586 
The Telegram. .*. 512,269 502,403 9,866 
Evening Sun. 384,706 373,298 11,408 

THERE ARE REASONS 
Among them are: 

1—Absolute frankness regarding all circulation information; 

2—The production of a newspaper which has won the confidence of its large army of 

readers; and 

3—Proved definite results to advertisers in a way that is far ahead of anything of its 

kind ever done. 

O^MARA AND ORMSBEE 
Special Representatives 

NEW YORK 
Brunswick Bldg 

The Globe is a member of the Audit Bureau of Circulation 

CHICAGO 
Tribune Bldg. 
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JERUSALEM HERALD. 

THE EYES OF THE NEWSPAPER. 
(From the Pittsfield (Mass.)^ Enqlc.) 

A change has come over ideals in 
newspaper making in the last few years. 
Instead of regarding it as just so much 
labor in a sawmill, we accept it as the 
highest form of professional service. 
Tell us. what higher form of profes¬ 
sional service can any endeavor take 
than that of observing what the world 
is doing and truthfully recording it for 
the benefit of mankind? 

Our mooern reporter strives to make 
whatever he does a finished product. He 
exercises pains in the preparation of 
even his minor items. He tries to have 
his stories stand out from all the rest 
while, at the same time, conforming so 
far as in his power lies to the style of 
the newspaper for which he writes. He 
dresses his items in attractive verbal 
clothes. Have you ever read a paragraph 
over twice or even thrice saying to 
yourself the while, “That’s unusual.” 
A reporter's genius has “got to” you— 
that is all. 

Far more important than the duty of 
the editor is the duty of the reporter. 
The reporter is the eyes and ears of 
the newspaper. Thos* at the desk rely 
upon him absolutely for the opinions 
upon which they are to base their edi¬ 
torial conclusions. Through their men in 
the street the editors look out upon the 
broad expanses of the world. 

MR. INGRAM 

ON THE RIGHT SIDE 
OF THE LEDGER 

One Year Old and 
on a Paying Basis 

WHAT DO YOU THINK OF 
THAT? 

A complete news service, foreign 
and domestic, of highest quality, at 
the lowest price. 

Central News of America 
26 Beaver Street, New York 

Tolbert R. Ingram. BIGGEST NEWSPAPER STORY. 
, . , , . , Here is a storv told bv Frederick E. 

as I can ascertain, started this way: I jarman. telegraph editof Kif the Daily 
was working on the Leaf-Chronicle at Oklahoman 
Clarksville and the sole member of the Preston McGoodwin. United States 

minister plenipotentiarv to Colombia, 
had not managing editor of the Daily 

n t f ^ my duty Oklahoman, started his newspaper career 
to keep tlie three printers in copy a task ^ ; Cincinnati. Late 
which was very uncertain as to the out- • u. i • ti... fVi» 
come. One morning I ran out-there "iLtl 
wasn’t even a dog fight. The old files inquirer where 
seemed to be the onlv possibility and I gathered and the talk turned 
wrote half a column on what Clarksville newspaper scoops and big stones. A 
was doing fifty years ago. Since then veteran New York writer who was pres- 
most every daily in the country has ^n* ^^hed to detail the biggest pos- 
used the feature at some time or other, sible newspaper story which could 

“One other thing I did, of which I „ ^7■ i r. 
am proud, was to start a daily newspaper the New Yorker, after 
with 35 cents capital, run it for a year thinking a minute, the story^ would 
and make enough money to pay my way bave to break in New York; it could 
to Colorado and leave me with ,S.I5 in not occur anywhere else. I believe that 
bank. Joe Wilson, brother of President the biggest possible story would follow 
Wilson, was running a weekly news- the collapse _ of the Brooklyn Bridge 
paper at Clarksville. He met me on the oyer East River some morning or eve- 
street one morning follow'ing my re- ning while the residents of Brooklyn 
turn from a trip out West, and suggested were crossing to or from work, hurling 
that I start a morning paper. I told its thousands of occupants hundreds of 
him I didn’t have any money and he feet into the river.” 
replied that it wasn’t necessary. He said Everyone was duly impressed except 
he could have the paper printed in his McGoodwin. “Huh,” he said, almost 
office and could use the type for his sarcastically. “I can think of a lot big¬ 
weekly. I obtained enough subscribers ger story than that.” 
in advance to make a showing with the “Let’s hear from you, then,” responded 
advertisers and through the contracts the Gotham man; and this was Mc- 
booked was in a position to start the Goodwin’s reply: 
paper. Of course, it was only a small “Just suppose that Lillian Russell 
daily in a small town, should elope with the Pope,” 

MANY YEARS IN MIND, - 

“Regarding the Jerusalem Herald—I Batavia, N Y,—The Times, after Feb- 
don’t know just how, or when I got the ruary 14 will suspend the Sunday edi- 
idea, but it has been in my mind for a tion. This in no way affects the daily 
great many years, possibly as an out' edition. 

These war times 
records are in dire danger of 
showing slumps. The wise pub¬ 
lisher keeps them up by put¬ 
ting on a trade, industrial or 
feature edition. We believe 
that once you have put on an 
edition of this sort, using the 
GALLAGHER SERVICE, you 
will become one of our regular 
clients. 

JOHN B. GALLAGHER & CO. 
Western ofEce: UOS Cass St., Joliet, Ill. 

You Would Enthuse Too 
at many publiahert do, over the in¬ 
creased buaioeaa and efficiency of your 

Classified Ad Department 
if you were using the 

Wintbrop Coin Card Method 
of coilacting snd soliciting. 

Prices, ssmples snd full detsils of how 
other pspers sre using our coin cards 
successfully will be mailed on request. 
Or better still, send us your trial order 
now. 

Whtn yee writs ms, memtien this ad. 

THE WINTHROP PRESS 
HI East 2Stb Street New York City 

A Real, Funny, Comic 
Supplement 

is what your readers want—not 
merely a “Comic.” 

High class humor gets and holds 
circulation in the HOME and that’s 
where a paper MUST go to get 
RESULTS. 

OUR COMIC 
SUPPLEMENT 

Is different—really funny—WELL PRINT¬ 
ED and clean. 

Printed Parts—1 colors outside pages— 
3 colors inside. 

Mats—4 colors—Black and Red or black 
only. 

20 or 21 inch 

Ask us to send Proofs and Prices TODA Y. 

WORLD COLOR PRINTING CO. 

Est. 1900 R. S. Grable, Mgr. St. Louis, Mo. 

ATTENTION 
Publishers and Business Managers 

The International Circulation Managers' 
Association from time to time have com¬ 
petent members who are desirous of mak¬ 
ing a change or are temporarily out of 
employment. It is the desire of the Asso¬ 
ciation to have publishers or business 
managers correspond with the General 
Welfare Committee of the Association. 
You will find this an excellent way to 
secure the services of Class A men. In¬ 
vestigate, 

Address 

General Welfare Committee 
I. U. Sears, Chairman, Davenport, Iowa. 

WAR NEWS 
and 

PICTURES 
Unequalled service. 
Moderate prices. 

Splendid daily wsur 
layouts in matrix 

form. Special signed 

cablet day and night. 

For details and prices 

write or wire to 

INTERNATIONAL 
Z3S William St. 

NEWS SERVICE 
New York City 

UNITED 
PRESS 

FOR 

Afternoon Papers 
General Officae, World lldg.. New York 

THE TEST " 
CIRCULATION la the big eeset. To 

earn it and HOLD it you mutt "deliver 

the goods." RESULTS are the true tett. 
ASK OUR CLIENTS what the output of 

Newspaper Feature Service hae done and 

ia doing in the way of circulation-making. 

LET US SEND YOU tamplet of our col¬ 

ored comict, daily magaxine pagea and 
Sunday magazine pagea in black and 
colort. 

NEWSPAPER FEATURE SERVICE 
M. Koenigtberg, Manager. 

« PARK ROW. NEW YORK 

Announcement. 
To Better Serve Our Patrons, We Have 

Changed Our Location to New Albany, 
Ind., and Will Continue Our Business in 
Connection with Publishing The Daily 
Tribune of That City. 

BRUCE W. ULSH CO., 
New Albany, Ind. Wsibaab, Ind. 
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MAKING A NEWSPAPER. 
Description of the Work of Mechan¬ 

ical Department of a Mod¬ 

ern Daily. 

IThe Uprinyjicld (Aliws.J Republican re¬ 
cently printed an article on a modern news- 
yuper a meeiianical equipment tnutj because 
Of its citameas and comprehensiveness, is 
wormy of reproduction in the publications 
ownea by the readers of the Editor and 
1‘ubiisher. As the public has oniy a hazy 
idea of the subject, this article will be of 
yreut help.—Ed.] 

As was evident, however, in the in¬ 
dustrial exposition in tiie Auditorium 
wiien the Kepublican exhibited a lino¬ 
type in lull working order, the general 
public is not taiiiiliar with such terms 
as "matrix,'' "stereotyping process” ai\d 
"press plate.” 'Ihe linotype is what is 
commonly called a "type-setting” ma¬ 
chine, because it takes the place of Uie 
old-fashioned method of setting indi¬ 
vidual type by hand, it is operated 
from a lettered keyboard and casts the 
Imcs of type in solid metal strips each 
the width of a newspaper column. These 
lines or slugs ot metal are "made up” 
in forms which are the size of the 
newspaper page. 

Alter the proofs have been corrected 
and the larger type of the headings 
placed in the form the latter is locked, 
i^ocking a form means tightening the 
type in the form so that none of it can 
move during the later processes througli 
which it will go. 

MAKING TUE MAT. 

A specially prepared mat tlie size of 
the form and resembling a sheet of 
blotting paper is now laid, in moist con¬ 
dition, on the form and run through a 
rolling machine, which presses the mat 
heavily on the type, so that an impres¬ 
sion of the entire page is made on the 
soft surface of the mat. ihe result is 
the so-called "matrix.” A llour paste 
is used 111 preparing the mat and gives 
the matrix a iiarU, literally baked, sur¬ 
face, when both torni and matrix are 
placed on a steam-table under great 
heat. The matrix, still Hat, is then sent 
to the stereotype tlepartmeiit and in¬ 
serted in bent, or semi-circular shape, 
into the casting box ot the seini-auto- 
plate. 

it is in this stereotyping process tliat 
the advantage ol the benii-Autoplate 
over the old method is apparent. At¬ 
tached to the casting box of the semi¬ 
autoplate is a tube running to the fur¬ 
nace, which is tilled with muiten stereo¬ 
type metal. One stroke of a lever puiiips 
the correct amount ot liquid metal 
through tlie tube into the casting box 
and against the prepared suriace of the 
matrix. The result is a curved metal 
plate about one-halt inch thick, 1/ inches 
oroad and 21 inches long, with an exact 
reproduction on its convex surface ot 
the original type form. This is the 
press plate. Under the former stereo- 
typing process three separate machines 
were used m preparing the plate for the 
press after it came Irom the casting 
box. 

WORK 0» THE SEMI-AUTOPLATE. 

The Semi-Autoplate was invented to 
do away with the necessity of removing 
the plate from the casting box while 
still hot, as well as to perform more 
quickly the task of preparing the plate 
lor the press. Coming Iroin the casting 
box, the plate slides down against the 
shaver, which trims the plate to the 
exact length, cutting off the rough edges 
and smoothing out the concave side 
so that the plate will lit snugly to the 
smooth cylinders of the press. Auto¬ 
matically, several streams of cold wa¬ 
ter are ejected against the under side 
of the plate, cooling it, so that it may 
be dried, ready to be clamped to the 
press cylinders. Thus a process which 
formerly took three men hve minutes to 
perform is now done by one man in 
less than a minute. 

ADVANTAGES OF THE WEB PRESS. 

No one unfamiliar with the steps in 
the evolution ot the modern web press 
can appreciate the great importance of 
the process now so easily and quickly 
performed by the Semi-Autoplate. Of 
the many inventions which have made 
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possible the terrific speed in the produc¬ 
tion of the modern daily newspaper, the 
cylinder, or web, press is easily the 
most important Were it not for the 
matrix and stereotype plates the pres¬ 
ent cylinder press would be impossible. 

In the early days of newspaper mak¬ 
ing papers were printed one sheet at 
a time from a flat-bed press, the type 
remaining horizontal, as in the present 
type form. The next step in the at¬ 
tempt to accelerate production was in 
placing the type, as set by hand, in a 
slightly curved form on the perimeter 
of a huge cylinder, which revolved, 
pressing the type against many smaller 
impression cylinders. 

THE STEREOTYPING PROCESS. 

The invention of the matrix and 
stereotyping process enabled the type 
form to be reproduced in sharply- 
curved press plates which could be 
clamped to a swiftly revolving cylinder. 
Over these plates cylinders runs an 
endless ribbon of paper at great speed, 
taking the impression from each plate 
as it passes over. By using the matrix 
an unlimited number of casts can be 
made from the one original type form, 
only one setting of type being neces¬ 
sary. This multiplication of stereotype 
plates means that not one press, but ten 
or more, can all be turning out papers 
at the rate of 1,000 a minute and the 
rapidity of production multiplied indefi¬ 
nitely. 

The Semi-Autoplate expedites the 
very important stereotyping process and 
saves valuable minutes in going to 
press. It is one of the machines de¬ 
signed and developed by Henry A. 
Wise Wood to secure more rapid and 
accurate newspaper production. 

GAZETTE TIMES MOVES. 

Pittsburgh, Pa., Paper in New Home 

—New Dress and Size. 

The Pittsburgh (Pa.) Gazette Times 
has moved into its new eight-story 
building, in Gazette square, Grant boule¬ 
vard, from which location the first num¬ 
ber was issued last Monday. 

A new mechanical equipment has been 
installed and the paper has a new dress, 
being made eight columns wide and 
being set in leaded eight point instead 
of nonpareil as heretofore. 

The composing roorn contains eight 
quadruple magazine, quick change Alod- 
cl 9 and twenty-two, two-magazine, 
quick-change Model K Mergenthaler 
linotypes as well as a lead and rule 
caster. 

Two Goss octuples, one Goss quad¬ 
ruple and one Hoe quadruple press, 
with a combined capacity of 120,000 
sixteen-page papers printed, cut, folded, 
pasted and counted per hour furnishes 
the pressroom. 

Four double junior autoplates and 
two auto shavers have also been in 
stalled in the new building, making the 
mechanical equipment thoroughly up-to- 
date. __ 

Another Ad Faker Caught. 

Robert Shulman, manager of a rain¬ 
coat company, was fined $50 and costs 
on January 16 by Judge Collins, of the 
Criminal Court, at Indianapolis, Ind., 
for causing a false advertisement to be 
published in a local newspaper. Shul¬ 
man had been fined $1(X) in Police 
Court, l)nt appealed to Criminal Court. 
The case is the first of its kind to be 
tried in Criminal Court. A grand jury 
in 1913 indicted some persons for al¬ 
leged false advertising, but for some 
reason the cases never were tried. 

CHANGES IN INTEREST. 

Tuscaloosa, Ala.—The Times-Ga- 
zette, one of the oldest daily papers in 
Alabama, has been purchased by the 
New.s, and the two consolidated into one 
morning paper, under the name of News 
and Times-Gazette. 

Oswego, N. Y.—The Palladium and 
the Times have been purchased by out- 
of-town interests who, it is said, pro¬ 
pose consolidating the two papers. They 
are both evening papers, the Palladium 
having been established in 1819 and the 
Times in 1846. 

John Wanamaker 
has renewed for 
another five-year 
term his con¬ 
tract with the 

Brooklyn 
Standard Union. 

Do you know of 
an advertiser 
who makes fewer 
mistakes? 

Are You Contented and Happy 
About Your Composing Room? 

If you are, the THOMP¬ 
SON TYPECASTER will 
make you more so. If you 
are not happy the way things 
are going in that department 
of your business, a THOMP¬ 
SON TYPECASTER will 
right things for you. 

It is just as profitable to 
make your own display type 
as it is to set your reading 
matter on a linotype. You 
use the latter for the sake of 

economy, and you can use a THOMPSON 
TYPECASTER for the same reason. You 
will save more than fifty per cent, on your 
type bills, and the machine will pay for itself 
within a short time. 

There are so many good things about this 
machine. Ask us to tell you about them. 

Thompson Type Machine Company 
Charles H. May 

Western Sales Manager 
312 Chicago-Herald Building 

Chicago, Illinois 

John Murray 
Eastern Sales Manager 

Tribune Building 
New York 
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FOR NEWSPAPER MAKERS. ADVERTISERS 
AND ADVERTISING AGENTS 

Enlared m leoand cIam mail matter in the 
N«w York Poal Ofice 

(■anad wYtTj Saturday, forme closinc one o'clock o« Friday pre 
oaras data of publication, ^ The Emtor and PnbUiher Co., Suite 
1117 World Buildiac, 63 Park Row New York City. F^vate 

Branch Telephone Eachance, Beekman 4330 and 4331. 

The Jouroalltt. Ertabliabed 1884; The Editor and Publiiher. 
1001: The Editor and Publiaher and Toumalist. 2007. lamei 
Wriffht Brown, Publiaher: Frank LeRoy Blanchard. Editor, 

George P. LefiRer, Busioeai Maiuger. 

Weatem O£Boe:601 Hartford Bldg.. Chicago.A.R.Keator, Managtr 
Telephone, Randolph 6068 

San Franciaco Ofllce: 742 Market St. R. J. Bldwell, 
Manager. 

Telephone. Kearney 2121. 

8. J. Waggaman, Jr., Special Repreaentatire. 

See PnbUtker'a anneuncemeot for anbacription and adTcrticlng rate,, 

New York, Saturday, Feb. 13. 1915 

THE RELIGIOUS PRESS AND FREEDOM. 
Probably there will never be a close approach to 

unanimous decision as to where the line of freedom 
of the press should end and the line of restriction 
of liberty begin. Many men of many minds honestly 
differ on the question. A safe and proper con¬ 
servatism is condemned by some as cowardly, and 
broad license is often applauded when it should be 
severely denounced. The courts may continue to 
settle individual cases of grievance, but no hard 
and fast rules for the guidance of editorial and 
news pens can be laid down as a sure path to the 
avoidance of lacerated feelings. 

The Editor and Publisher believes, however, 
that every fair-minded newspaper man in the United 
States regrets a printed display of bigotry in religious 
matters and is ever ready to accord to everyone 
the privilege of freedom of worship without criti¬ 
cism, and of exemption from vituperative attacks 
by those whose church affiliations do not accord 
with their views. 

It must be said to the credit of the denominational 
religious press of the United States that with a few 
exceptions it is eminently fair, even when argu¬ 
mentative as to dogmas. When discussion of creeds 
occurs, it is pacific and instructive, and, in matters 
of common spiritual interest, there is unity. But, 
unfortunately, there are exceptions to this general 
amity. 

Some of the papers of the vitrolic type, doubt¬ 
less not unaware of the value of sensational and 
free advertising, have recently loomed large in the 
public prints. Nominally defenders of Protestantism 
but actually devoid of the characteristics of true 
Christianity, their assaults on the Roman Catholic 
Church have led to the introducing of a bill in 
Congress to suppress their activities and to prevent 
newspaper criticism of any religious denomination; 
to an accusation by a prominent Roman Catholic 
clergyman of New York that the Associated Press 
suppressed news; and to the calling, by a leading 
Protestant clergyman and editor of New York, of 
a conference of leading clergymen of the Roman 
Catholic, Presbyterian, Protestant Episcopal, and 
Methodist Episcopal denominations “as a means of 
solving the problems growing out of the anti- 
Catholic activities of certain organizations and 
publications.” 

It goes without saying that The Editor and 

Publisher has no religious axes to grind. To it 
Jew and Gentile, Protestant and Roman Catholic, 
Christian Scientists, Free Thinkers, Mohammedans, 
Buddhists, sceptics and agnostics are all entitled 

to their opinions. But they are not entitled to 
bring discredit, through their denominational news¬ 
paper organs, upon the temperate sectarian papers. 
Nor are they privileged to become so violent and 
vicious that it should be deemed essential by any 
church to seek Congressional relief and thus bar 
by national statutes any proper criticism of any 
denomination. The freedom of the press must be 
preserved, but unbridled license must be sternly 
dealt with when it is found masquerading under 
the cloak of freedom. 

NEWSPAPER CRITICISM OF COURTS. 
The extent to which, newspaper criticism of the 

courts is justifiable has long been a mooted ques¬ 
tion. There is no reason, of course, why judges 
should be immune from attack when incompetence 
or corruption can be proved and the interests of 
justice are suffering. In such cases it becomes the 
duty of the newspapers to vigorously tell the truth, 
for there is neither sanctity nor dignity to an un¬ 
fair court. On the other hand, respect for our 
judicial system should make some editors think 
twice before they print a thing once. 

Toledo, Ohio, has just come to the front with a 
court procedure which is of interest to all news¬ 
paper men. Holding that a newspaper is guilty of 
contempt of court for the publication of cartoons, 
news items and editorials relative to a pending case. 
Federal Judge John M. Kiliits fined the Toledo 
News-Bee $7,500 and its editor, N. D. Cochran, 
$200 because of the newspaper’s comments on Kil- 
lits’s handling of the street car fare case in Toledo. 
The issue was three-cent all day fares, for which 
the newspaper was fighting. “Mr. Cochran is an 
employee, not a principal,” said the judge. “This 
is his first offense, so the fine will be made lighter.” 
Both Cochran and the newspaper company were 
given until April 15 to pay the fines. 

Without pretending to pass upon the merits of 
this particular case. The Editor and Publisher 

cites it as an example of the risks newspapers run 
when they assail the bench. It is always within 
the power of a sensitive judge to make criticism 
expensive and troublesome for an editor. 

EDITORIAL COMMENT. 
It has been charged that the Catholic Church does 

not, like the Protestant Churches, use the adver¬ 
tising columns of newspapers to attract people to 
its services or to increase its membership. This is 
a mistake. While it is true the Catholic Church 
has not used publicity as freely as the Protestant 
Churches, nevertheless here and there instances may 
be found that indicate that some of the more pro-i 
gressive priests appreciate the value of advertising 
and use it to advantage. In New York City the 
Church of St. Paul the Apostle, for the past two 
weeks has advertised in the daily newspapers a series 
of special services that are being held by the Paulist 
Fathers. In. Narberth, Pa., the pastors of both 
the Protestant and Catholic Churches have united 
in carrying on a campaign to arouse public interest 
in church going. Advertising, it may be remarked 
in passing, is non-sectarian and works for any creed. 

A box of oranges grown in the Land of Sun¬ 
shine and sent to The Editor and Publisher by 
the Los Angeles Times through the Williams, 
Lawrence & Cresmer Co. was turned loose in this 
office this week. Everyone from office boy to pub¬ 
lisher as he stuck his teeth into the golden pulp 
and tasted the delicious and refreshing juice as it 
trickled down his throat felt grateful to the pub¬ 
lishers of the Times for their very acceptable gift. 

We have heard a good deal these past months 
about the south being “all shot to pieces” because 
of failure to promptly market its cotton crop; but 
the results secured by the W. N. Hudiburg organ! 
zation in issuing feature editions at Jacksonville, 
Augusta, Charleston, Columbia and Tampa belie 
these mournful tales. The last issue put out by 
this firm was for the Tampa Times, the regular 
rate of which is 35 cents an inch. For this edition 
the Times received $3.00 per inch, $300 a page, and 

carried nearly $19,000 worth of business. During 
the past nine months, Hudiburg’s forces have writ¬ 
ten over $90,000 worth of new advertising, which 
would rather indicate that well directed labor will 
.accomplish anything. Most publishers make their 
own hard times by reducing their advertising staffs 
in times of stress or cutting the heart out of the 
organization by reducing salaries—a sure enough 
way to reduce earnings. 

Another attempt will be made to secure the passage 
of a bill by the Georgia Legislature relating to 
fraudulent and misleading advertisements. It will be 
introduced by Representative George W. Thombs, 
of Lincoln. A bill of this kind was passed by the 
last Legislature but was vetoed by the Governor, but 
for what valid reason no one seems to know. What 
possible objection there can be made by any State 
Governor to such a measure is difficult to imagine. 

ALONG THE ROW. 
IT IS TO SING. 

The New York Press Club is organizing a sing¬ 
ing society composed of members of the club. It 
should be a go, and a great success. For the open¬ 
ing performance we suggest the following selec¬ 
tions: “Hark the Herald Angels Sing,” “Press Me 
to Your Heart Again,” “I Want to Telegraph My 
Baby,” “Hard Times Come Again No More” and 
“The Other End of the World.” 

YES RATHER. 
One thousand newspapers in Germany have been 

forced to suspend publication on account of the 
war. This should offer some consolation to the 
Staats Zeitung for being published in America. 

UP THE RIVER. 
The Legislative Correspondent is now in full 

bloom. He is a busy man making trips between the 
Albany Capital and the Tub, where most of him 
boards. The Legislative Correspondent is told every¬ 
thing in confidence so his stories say. The Governor 
takes him up behind the Executive Mansion near 
the garage and whispers things to him. So does 
the Secretary of State, the Speaker of the Assem¬ 
bly, the leaders and the bartenders in the Ten Eyck. 
Once a week the correspondent comes to New York, 
gets more money and goes back again and makes 
forecasts. He knows just what will happen. When 
he doesn’t know he says he does just the same, and 
as a rule he gets away with it. The correspondent 
is a good fellow and a good mixer. He has to be 
to hold his job. He never gives away a secret when 
told not to. The sad thing about being a Legislative 
Correspondent is that he has to live in Albany and 
wear ear muffs, because the mercury up there is gen¬ 
erally about 20 degrees below zero while the law 
makers are in session. 

UP AGAINST it. 
Oh, awful names of Poland, 

You’re making desk men gray: 
When paste is on the flimsy 

And sections torn away. 
Oh, awful names of Poland, 

All full of z’s aad y’s. 
We rather edit tanglefoot 

That’s caught a thousand flies. 

increased space. 
They are going to push the cowshed which acts 

as the Manhattan terminal for the Brooklyn Bridge 
back a couple of hundred feet and give it a concrete 
front. TTiis will give newspaper delivery wagons 
and newsdealers more room and will bring great 
relief during rush hours to their patrons. 

TO be continued. 
Yes better times are coming 

For all the fourth estate. 
And things they will be hummin’ 

But we can’t fix the date. 
Tom W. Jackson. 

Down and Out at Forty-five. 

BY WILLIAM B. DBLANCY. 
He Is shivering with the cold this wintry weather, 

Down and out and on the streets at (orty-flve; 
And he finds it mighty hard to get together 

The little bit be needs to keep alive. 

Little use to ask how rough the road be traveled 
To reach bis present most unhappy state; 

Lite’s tangled skein for some is ne’er unraveled. 
Put the causes all together—call them Fate. 

He is here, food, warmth and shelter he requires. 
Faithful, honest, be was never known to shirk. 

He has Charity’s cold crust, but he desires 
That which every able-bodied man wants, work. 

His feet never learned to find the easy places, 
And his wages, scarce sufficed to keep alive; 

You may read Life's saddest story in the facst 
Of poor men, down and out at forty-five. 



February 13, 1915 THE EDITOR AND PUBLISHER AND JOURNALIST. 

HELP WANTED PERSONALS. , HELP WANTED 
u- u • .i:. , appointed to a position in the New York AdyertxttmmU 

Max Bmheitn manager and editor of Building at the Panama-Pacific In- 
the Colorado Herold, of Denver, has .„rnational Exoosition at San Francisco . *<» *»• _ 
resigned his position. He will go to ^ ip_y- nlace dur- Wanted—Editor for semi-weekly; must be 
t..o nf a L-al., and will leave lor tnat place au eood “local” man. a man who is not afraid 

«ev«n words to th€ Une. 

California as state representative of a j 
well-known news service and as special 
exposition representative for several Harold M. 
newspapers and magazines. position as the 

Cal., and will leave for that place dur- ^ ^ood'Mocai”‘man? a mrnw“o‘‘'is’nTafra^d Available for first payment on 
mg the month. of work. Salary $1,200 per year. Must invest small daily Or CfOod weekly nCWS- 

. ... $1,000 in stock of company. A beautiful town i ° t 
Harold M. Harvey, has resigned his to live in and healthy climate. Address The paper property. Locations within 

position as theatrical man on the Grand Mountain City Printing Company, Frostburg, 25 miles of Boston oreferred. 
\ n_ u-f___ Marvland. _ . . _ " G. A. Bolden, editor of the Charles- R^pids (Mich.) Press. Before resum- aryland. _ --Proposition L. H. 

ton (W. Va.) Mail, has been chosen, jrs newsaper work he will devote his CITIIATIONS WANTFD 
to take charge of the West Virginia time to play and short story writing. bllUAIIUlNb WAWILU ^ «« lajjJiniiySillS’R 
building at the Panama-Pacific Exposi- Edward Lyell Fox, representing the Adv^rtUem^nU under thU oloMeifioaiUm ofw liwila U ZralallwulBlrU 
tion. Wildman Magazine and News Service cent per word each ineerUon. n p i 

Kussel Kent, managing editor of the j*? Germany, recently secured the first Experienced rewswriter, present telegraph _ « , p*p**' 
New Orleans (La.) Times-Picayune, big interview ever i^tained from King editor morning paper, inland city iSoooo, 225 Fifth Ave., NsW York 
has gone to Memphis, Tenn., where he The ^.Mman Serv- ’ * _ 
becomes managing editor of the Mem- sold it to the Hearst papers and the _—__________---- 
ohis News-Scimitar Mr Kent former- Harmsworth papers in England, and it Circulation Manager, fifteen years expert- 
pnis XNewS acimitar. Mr. J\.e l O nnhliehoH eimnltanpmislv nn Feh- ence, wishes to make change. Has up-to-date II INI II ill II.M^inl 

Newspaper Properties 

ly^as City editor Of the News-Scimitar was published simultaneous^ on Feb- ^^0^^ 

and also has held that position on the /. Mr. rox is now at tne easi- circulation. Now holding position as circula- 
Times-Picayune. On the Times-Pica- ern war front with the German army, t.on manager^n Daily and Sunday ^aper m balance deferred, will buy New 
„i,nA lUr ie QiircppHed as manao- He left New York in November. “V, over WOWW. Age JZ years, married. 
yune, Mr. Kent is succeeaea as manag Address K. E. A., care The Editor and Pub- Ynrlr PvaninCT Oailv cVinw 
ing editor by W. M. Steele, formerly Clarence A. Noble, until recently con- lisher. 
city editor. C. P. Jones, former tele- nected with the News-Times of Read- Advertising Man-Modem business meth- ing adequate r 
graph editor, succeeds Mr. Steele as ing, Pa., has purchased a substantial ods, broad experience and good salesman; , 
city editor. Charles Mawry succeeds interest in the Borough Publishing Co purchase price 
Mr. Steele as telegraph editor. which publishes and prints the Record, Publisher. nn /a nn/i rp n 

A. G. Osoniach has been made editor ?f Richmond Hill, N. Y. Mr. Ni^le p.ot-oontst of real ahiiitv wants nosition uu ® iTO W £ L 

of the Gulfport (Miss.) Daily Herald, oif aVt STA^F?^ Lately^^^^^^^ M c 
succeeding H. W. Bierhorst, who will y* -bleath retains his active connec with the Landon School. Cleveland, Ohio, and ^ IK/ll ^ 
chnrtlv acentric Arlif/^rchin of a new tion itt this busmCSS. Thc transfer was anxious to secure work. Am entirely de- 

Slj: pTprat‘"4t“‘" effected through Harwell. Cannor. & Newspaper & 

, Governor FerrU has .appointed H. P. Sdin^’NerYork'cUv " ’ Ohio."*’ Washington C. H.. Time. Bldg 
Hethenngton, of the Detroit Journal; _^ ' ====z= 
E. G. Pipp, of the Detroit News; Wil- .wET.r.ixir' mri 1 c CIRCULATION MANAGER 
ham J tnen of the Grand topids WEDDING BELLS. AiWElim 
News; Stuart E. Perry, of the Adrian William H. Field, Jr., of Boston, son in cities of 100,000 to 850,000: best of references. 
Telegram, and F, F. Rowe, of the Kala- of the business manager of the Chicago Knows business ‘horourtlv. Write or w^^^ 
mazoo Gazette, as Michigan delegates to Tribune, is now a benedict, having re- the editor and publisher. 

the convention of the International ceived in marriage the charming Miss kTSd QaYc 
Press Association to be held in San Dorothy Moore, of New York City. _rUK SALE_ •even iwa* to 

CARTOONIST of real ability wants position 
on ART STAFF. Lately completed studies 

CIRCULATION MANAGER 

Seeks change for best of reasons; energetic. 

York State Evening Daily show¬ 

ing adequate net earnings on full 

ELL, EAiaKI 
iclSAISTInlV 

Newspaper & Magazine Properties 

Time. Bldg., New York City 

FOR SALE 
AdverMaMMiit. iMHter Ntte eUuMetMom. $m 

oentt per li»e. each intorHoo. Comtt 
seven toordt to the Mn*. 

Francisco July 5. The marriage took place in the gold and Advertitemente under thi$ eintetfloation fit- 
... ^ ^ -TV . 1 rr^t snsMt** UmM in. /'eMse. < William J. Noole, formerly city hall white room of the Hotel Plaza. The *n»ertion. Count Chicago—New York—Phil.- 

reporter of the Warren (O.) Chronicle, ceremony was Performed by the Rev. —_■■■■ ^^ mAMOND coaf tmdel^’ieadinrfouniS.' 
has accepted a similar position with the George Ashton Oldham and was fol- ,?9* SAL^At tn exceptional bargain, Write for rate*. 
Alliance (O.) Leader. lowed by a supper and reception. The Du*p'e* p&g"pre.‘.^ - 

James H. Moore, who has been edi- bride s attendants were her sister, Mrs. dition. Owners having consolidated and us- niann n isat/satn ist 

WHIE^E the 60LO 
bia this week to take charge of the edi- of Boston, cousins cn the bridegroom. „ . /A fAHI fl? 

pas. oiKnox..,. cr.„., b„. CiliES FROM! 

Frank B. Powers. United Press tele- Mendelsohn of New York, and Robert complete stereotyping outfit, and full equip- the FAIRBANKS (ALASKA) DAILY 
vraoh ooerator on th!. MinntannlU Pruyn, Arthur Damon and Horatio ment for publishing daily newspaper; in good NEWS-MINER, the oldest paper in Interior 
graph operator on the Miimeapolis, Newhall, of Boston. The guests in- ^‘Xwml Alaska, where the gold come. from, reaches 
Minn., Journal, has been elected general 1 j-j and Mrs William H Field TV. G. Newman, Box 663, Zanesville, O. highest-paid class of workers in the 
chairman of the United Press division ./t a \/i tv _'..i _ ... world. There are only 16,000 people in tke 
of the Commercial Telecranhers Union Mrs. Daniel Buckley, Mrs. John Six Point League Luncheon. New.-Miner’a district, but they produce wd 
of Am..rioa c g ap ers Uuion vvhelan, Mrs. Charles Jenkins and many jhe Six Point League will hold a •P*“? ‘"“I W.ooaooo to $10,poo,(M a year.. The 

THE BLACK 
DIAMOND 

Chicago—New York—Phila¬ 
delphia, for 20 years the 
coaf trades’ leading joumaL 
Write for ratea. 

HERE the @0L0 

Six Point League Luncheon. Newt-Miner's district, but tb» produce and 
The Six Point League will hold a ‘""I »S.<Wja» ‘o 

i.._ t. a. a.i_ -K/t T' TT a. 1 _a. ftiiiaUest Dtccc of moBev there ie 25c. Biecc— 
luncheon at the Martinique Hotel at vhkch ie the price of a newepaper. ciBar or 
12:30 p. m., Tuesday. drinke Oae mulioB wae eeot out of rairoanke 

George W. Hopkins, vice-president, « «»« yew to ^ihorder touwe. The aver- 

Alaska, where the gold cornea from, reaches 
the highest-paid class of workers ia the 
world. There are only 16,000 people ia tke 
Newa-Miner’s district, but they produce aad 

of America. 

Harris L. Walsh, news editor of the ;; . , , • . . 12^ o m Tuesday 
Brantford. Ont., Courier, has qualified L. Frost assistant city eddor 12„^^P_m Tuesday 
?? 3 lieutenant in the Thirty-eighth of the Dunkirk (N- Y.) Evenmg Ob- G g W. H ^ 
Dufferin Rides and wTirgo”to"the~*front server, and Miss Bessie E. Burton were sales and advertising manager of the pfid.^ Everything is dear except ^dvertiawg 

•.K ^ 1° u • “ ^ married recently Lbose-Wiles Biscuit Co., will deliver a -advertiaiag agent, take notice-aad the 
wi^ the third contingent which is now y- “Efficiency in Newspaper Adver- people buy whatever they want when they 
being recruited. Samuel S. Blair and Miss Myra Mig- tjsjng from the Viewpoint of the *'*“* 

C. W. Mason, for five and a half non Hall, both of the New Orleans National Manufacturer.” =z= 
years city editor of the She^ygan (La.) Item, who fell in love while work- - 
(Wis.) Journal, has resigned. ing together, were married in that city Col. Markey in Buaineaa for Himaelf. (Wis.) Journal, has resigned. ” ing together, were married in that city Col. Markey in Buaineaa for Himaelf. MISCELLANEOUS 

Edward Morrison has resigned as ed- recently. Colonel E. L. Markey, for many years- 
itor and general manager of the Bridge- Charles H. Welch, editor of the sales manager of the Duplex Printing Advertiemnentt under thU otoeeiftemtlon ten 
port (Conn.) Standard. He has not Mount Union (Pa.) Times, and Miss Press Company, has been appointed SZd^‘th^^vLe****^***^ 

Colonel E. L. Markey, for many years- 

announced his future plans. Clementine Canton were married in 
William Doyle, news editor of the that city a few days ago 

VVashington (D. C) Times, is the new T Sitlinirfnn nf t 

general manager of the Shur-Loc Ele¬ 
vator Safety Company, of Illinois, in 
which he owns a controlling interest, 

cente per Hue, each ineertton. 
teven uiorde to the Hne. 

a tnj n,w ^ j Sitlington, of the Little Rock and has oDened Chicaio offices in the . ■ , VTL. 
sidard (Co«n.) (Ark.) Dentoftat/ and .Miss. Mayme StinentKnd 

DAILY NEWS REPORTS. 
ind Chicago aewa. YARD’S NEWS 

anrlarH v-*-*"-/ i^oimneniai anu c^ommcrciai ivaiionai ntTUKAfi i<t7 w 
V inr I. ri-. r Greencastle, Ind., have an- Bank Building, 208 South La Salle 

J. E. Elliott, news editor of the nounced their engagement and ap- street. __ 
Bridgeport (Conn.) Standard, has been proaching marriage, 
made legislative correspondent and po- , , t . 
litical writer. J- I*- A. Jackson, J. F. A. Jackson, a Philadelphia, Pa., 

The new company has been organized 
to handle exclusively the Safety Inter- 

r ’r-11 ur u f .u newspaper man, and Miss Harriet A. H. locking System for ekvators which was 
James (i. Gmespie, publisher of the c-iptphpr vnerp married parlv this tnnnth introduced in the New York World 

LeMars (la.) Sentinel, has been elect- at Philadelphia. ~ -f • - ' * Building about a year ago and has since 
• ®T the LeMars Commer- , ^ been adopted by various other buildings 

cial Club. J. Arthur Gary, city hall reporter of New York and Brooklyn. 
James C. Williams, editor of the Grand ??P‘ds ^ress, was Col. Markey’s many friends in the 

Greensboro (Ga.) Herald-Journal, is niarried to Miss Leah Kilts, a stenog- publishing business wish him all kinds 
confined to his home with smallpox. His J^Pner, jan. oO. Mr. Gary is the first of success in his new field. 
_J*..*. • • • > •. iVnntHc navirer\or\Av* Ha __ 

Fletcher were married early this month 
at Philadelphia. 

condition is not regarded as serious. Grand Rapids newspaper man to be mar- 

J. C. Sullivan, of the Columbus (O.) ^ 
Citizen, recently underwent an opera¬ 
tion for hernia. The operation was sue- Nobler Advertising Director, 
cessful and he expects to be out shortly. ATi<rKit.K *,1,1 

The International News Service has 
sent out a letter of warning to its cli¬ 
ents, stating that certain persons are 
visiting their members announcing that 

PACIFIC COAST 
NEWS CORRESPONDENT 

For 

Eastern Trade Journals 
CLARENCE P. KANE 

268 Market Street, San Francisco 

BUSINESS OPPORTUNITIES 

Advertieemente under thie elouifUaHom ten 
eente per tine, eesR tneertton. Count 
leuen worde to the Une. 

LcbSlui ailCl nc eXpeCtS lO DC out SHOrtiy* a » li t_i_ a * « $1 OOO will buv sm&ll tcclinic&l niontlilv 
C M Wilkinson formerlv a metnher appointed ad- after next August they will control the whidi will earn^ liv^rfor adve^^^^^^ 

rxT \ ^ vertising director of the New York publication of the comic strip known as from the start. HarrilDibble Company, 71 
01 tne bt. John (N. B.) Evening Globe, the position previously occupied “Mutt and Jeff,” produced by Bud 23rd Street, New York. 

JnmnL joined the by W. C. Freeman. Mr. Kobler will Fisher. It is stated that the copyright - 
company of the battle liner Eretria and ^ork in conjunction with G. F. Bailey, for “Mutt and Jeff” is owned by the , CONTROLLING STOCK in only newspaper 

h“l,h’ “* “i. K”';'" 1“' §<" Publishins -Company, of whiih S. 
been associated with the Globe for over S. Carvalho is president and treasurer 

growing Central States city of 6000. Coi 
circulation of both papers over 3000. 

W. W. Gibbs has succeeded Harry G. three years and has specialized in the and that the International Service will advertising patronage at good rates. A rare 

White as city editor of the Stanton development of advertising of local spe- continue to issue under this copyright o?^ank5)irsMu?hie2-*'siritabll*t^s^S^^^ reVt^ 
<Va.) News. cialty shops, milliners and dressmakers, the “Mutt and Jeff” feature. D 1400, care of The Editor and Publisher. 
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j In 1914, as Usual, 
I THE WORLD Led 
I with 

10,647,816 
I Agate Lines of Advertising, 

this, according to the statis¬ 
tical department of the New 
York Evening Post, being 
1,482,889 The Times 
l,611,387‘^‘"^Lr*The Herald 
1,759,034 The American 
4,853,312 lines more than 
the three closest competi- 

i tors. 
I 

Such showings are made every d 
every year, but the regularity 



CTION 

January, 1915, as 
usual. The World 
Led with 

836,862 
Agate Lines of Advertising, 
this, according Ito the statis¬ 
tical- department of the New 
York Evening Post, being 
62,657 The Times 
78,933 The American 
108,432 The Herald 
250,022 lines more than the 
three closest competitors. 

month, 
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PROFITABLE NEWSPAPER ADVERTISING 
For Foreign Language 

Publications through¬ 

out United States and 

Canada consult 

MODELL 

ADVERTISING AGENCY 

ISO Nassau Street 
New York City 

Telephone Beekman 1142 

THE AEOLIAN COMPANY HIGH CLASS ADVERTISERS. 
Newspaper Copy That Sets a Very High Standard in Every Way, and Which, Carefully Followed for Twenty-five 

Years, Has Done Its Share Toward Making the World’s Foremost Musical Instrument Producing and 
Distributing Business. 

By Harry R. Drummond. 

..^ 11 iij~' case. Magazine advertising is valuable 
.g^yg^tising is valuable) and it 

lias a very important place in the scheme 

NO ECONOMICAL FALLACIES. 

Contrary to most institutions, the pol¬ 
icy of the Aeolian Company has al¬ 
ways been to see how much advertising 
the business could stand, rather than 
how little it could get along with. 

Inasmuch as Aeolian advertising is 
and always has been constructive, rather 
than destructive, the money spent for it 
has always been considered an invest¬ 
ment, rather than an expense. 

The seriousness of Aeolian advertis¬ 
ing is never lost sight of, either by the 
writers or the readers, but, inasmuch 
as the merchandise advertised runs into 
enough money to make transactions 
worthy of serious consideration, per¬ 
haps this is the proper course to pursue. 

It is interesting to know that the 
1915 advertising appropriation carries a 
much heavier per cent, for newspapers 
than heretofore, which is an indication 
that the Aeolian Company are going 
to cash in on their publicity copy by 
more direct sales work. 

Five branch houses, located at Cin¬ 
cinnati, Ohio, Dayton, Ohio, Indianap¬ 
olis, Ind., Rochester, N. Y., and bt. 
Louis, Mo., whose advertising has been 
handled locally, have had that work 
taken to New York where it will be 
handled in the future. 

There is no use arguing as to whether 
it is good advertising or not. in adver¬ 
tising, as in anything else, “the proof of 
the pudding is in chewing the string,’’ 
and as this is the largest business of 
its kind in the world it would seem that 
the string chews pretty well. 

This company, so it is said, was the 
lirst to adopt the one price policy in 
selling pianos and kindred musical in¬ 
struments, and by so doing elevated the 
industry. 

TYFUGRAPUICALLY EXCELLENT. 

Typographically this advertising is in¬ 
teresting. The advertisement herein re¬ 
produced occupied 2b0 lines on live col¬ 
umns. They are not pikers. When they 
use space they use space. They also 
permit a bit of white space to show here 
and there, which, after all, is no crime, 
although it does cost money. 

stands the Aeolian Company, the great- The best copy writers, best illustrators Of course it would be foolish, indeed, 
est musical instrument producing and and best of everything go to make this to say that the Aeolian advertising 
distributing organization on earth. copy what it is. would be good for any kind of business. 

It was more than twenty-five years hut there are many different lines where 
ago the Aeolian Company started in great care taken. such methods could be pursued profit- 
business, occupying one floor and base- Just as an illustration of the great ably. It is a fair reflection of the busi- 
ment of a building on Broadway just care given to the advertisements, it ness. Dignified, informative, very high 
south of 13th street. Today Aeolian might be remarked in passing that the class in every particular, one instinc- 
Hall, on 42d street, between Fifth and announcements of the introduction of tively associates Aeolian products with 
Sixth avenues, is the headquarters, and their new sound reproducing instrument culture, refinement and good taste, 
branch houses and agencies are scattered which they have called the Vocalion It might be interesting to note that 
throughout the civilized world, also in were started eight months before the these people have a large factory in 
Europe. first one appeared. England and, until recently, another one 

The present president of the company No attempt has ever been made to in Germany, which, at the present writ- 
was the first general manager, and was cheapen this advertising in any way. ing, is being used as a repair shop for 
in charge of the advertising, writing Originally this was a newspaper ac- the German army, but will, of course, 
all the copy for a number of years, count exclusively, as it was a local prop- resume regular business at the _ conclu- 

We can increase your business 
i want H increased. THE AEOLIAN COMPANY 

ORIGINATORS AND SOLE MANUFAC 

TURERS OF THE PIANOLA TAKE 

UNUSUAL PLEASURE IN PRESENT 

INCA NEW AND WONDERFUL DEVEL 

OPMENT OF THAT INSTRUMENT 

You have thought of press clippings 
yourself. But let us tell you how 
press clippings can be made a busi¬ 
ness-builder for you. THE DUO^ART PIANOLA 

BURRELLE The Pianola, the first successful •nstroment of its type, 
given to the public fifteen yeais ago. the hitherto mac- 

fc • A- I cessit^ Aft of Musk: was literally thrown open to the world 

Pkiff'iW The Piarx>la made the pianoforte available to everyone 
It conferred on alt the mestimable privilege of musical self'expression 
with music's noblest instrument 

Many and notable have been The Pianola developments during 
miervening years Every forward step m what has now become a 
^eat world'tnd'jstry. has ongma'ed m this famous instrument. Today. 
The Pianola offers to every musiC'lover. trained or otherwise, the ideal 
means for playing the pianoforte 

THE r^EW PRINCIPLE IN THE DUO ART PIANOLA 

In The Duo An Punol* s sddrd s new and an euraordmarv elemeni of mieresi lo ihai 
which The PttnoU already posseiwd Nc« only can « be played by hand, or rhiwc roll kf 

IT WILL PLAY ITSELF. WITH PERFECT ART 
Throii|h the medium of a new eleciric pneumatic action and specially prer«red 

musK-rolb. Duo Art Piartola wdl reproduce the actual performances of emmeni 
piarwts. with al the charm and mdividualKy of the ongirul rendition Every sliest 
varuiion of tempo every subtle tone shade every nuance, every elusive rubato a portrayed 
with a hdeky tiUi is ama/mg and has never before been even approached 

The Duo An Pianola is undoubiedh' the greaie« achievcmeni m the hsiory of the 
puno industry it has aroused the utmost enthusiasm m all to whom r has already been 
^sown The Aeolun Company is desirous that every preserM owner of a Pianou or a 
Player-nano of other make as weM as the pubhe m general, shafl have an opponumiy to 
see arsd hear this great mvendon It has th^cforc arranged for 

INFORMAL DEMONSTRATIONS 

Every afierrsoon. at Three o'clocL.The Duo Art Pianola wiH be played m the Stem- 
way Salom at Aeokan HaR 

In addition nivaie demonstrations wdl be given at any hour durmg the business day. 
lo aR who cal These demonstrations are free and attendarKc wdl entail no obligation 
of any kmd 

60-62 Warren Street, New York City 
Establishtd a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CUPPING BUREAU 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

218 East 42nd Street New York 

The Pnee of The Siemway Duo An 
Pianola IS SI500 Convemem terms 
nwolving a riKxleraie initial paymerM 
artd subsequeru moniMy paymerus may 
be arrang^ Liberal allowances wj 
be made on Pianolas player-piarsos of 
other make and regular pianos m cx 
change for The Duo An Piarsola 

CeuuuHan Preaa dippings 

The problem of covering the Canadian 
Field !■ answered by obtaining the lervlce of 

The Dominion Press 
Clipping Agency 

which gives the clipplnn on all matteis of 
interest to yoa, printM in over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every foot of Canada and New¬ 
foundland at our head ofiSce. 

74-76 CHURCH ST.. TORONTO. CAN. 

Price of service, re^ar press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

THE AEOLIAN COMPANY. AEOLIAN HALL, N. Y. 

TAKE IT TO 

]) OPEN 

' S4 HOUPS 

OUT or 341 

PHOTO CNCfcjm 

THE 
PROVIDENCE 

JOURNAL 
use a Scott Multi Unit Double 
Quadruple Press. It suits their 
requirements and would suit yours 
also. 

Let Ua Figure It Out for You. 

Walter Scott & Co. 
Plainfield, N. J. 
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PRESS ASSOCIATIONS. 
The annual winter session of the 

Western Iowa Editorial Association 
will be held, as is customary, in the 
auditorium of the Public Library in 
Council Bluffs, Friday, February 26, an 
all-day session filled with addresses 
and papers of more than usual interest 
to the editors. W. D. Jamieson, of the 
Shenandoah World; P. S. Junkin, of 
the Creston Advertiser; W. P. Wort- 
man, of the Malvern Leader, and W. F. 
Budd, of the Anita Tribune, are among 
the speakers scheduled. 

The Kansas Daily League, an organi¬ 
zation of newspaper representatives— 
one from each town—met at the Throop 
Hotel, Topeka, recently, with an at¬ 
tendance of fifteen of the twenty mem¬ 
bers present. An object of the or¬ 
ganization is a united effort with a 
view to advertising the resources of 
Kansas for the enlightenment of the 
national advertisers. 

George W. Marble, of the Fort Scott 
Tribune-Monitor, is president of the 
league. Clyde Knox, of the Inde¬ 
pendence Reporter, is vice-president. 
A. M. Clapp, advertising manager for 
the Fort Scott Tribune-Monitor, is 
secretary. _ 

The annual meeting of the South¬ 
western Association of the Associated 
Press was held in Knoxville, Tenn., 
Monday and Tuesday, February 8 
and 9. 

This meeting was attended by editors, 
copy readers and publishers of Asso¬ 
ciated Press newspapers in the states 
of Tennessee, Kentucky, Georgia, Ala¬ 
bama, Mississippi and Louisiana. 

With almost its entire membership 
present, the West Tennessee Press Asso¬ 
ciation, on January 15, at Jackson, 
Tenn., held its first quarterly session 
since its organization in Jackson, last 
October. All the newspaper men were 
enthusiastic in their reception of the 
addresses that were made and expressed 
themselves as being highly benefited by 
the meeting. 

The next meeting will be held in 
Martin in April. 

C. T. Harrell, of Humboldt, president 
of the West Tennessee League of Busi¬ 
ness Men’s Clubs, addressed the editors 
on “Co-operation.” He urged them to 
aid the commercial clubs of their towns, 
saying that fifty per cent of the re¬ 
sponsibility for the success of such clubs 
depends upon the support that is given 
by the newspaper. 

The remainder of the program was as 
follows: Welcome address, H. C. Ross, 
Jr.; “Should Advertising Rates Be Uni¬ 
form Among the Members of the West 
Tpnessee Press Association?”, J. D. 
Gilbert, Huntingdon Democrat; “Coun¬ 
try Correspondence, How to Procure 
and How to Hold; Does It Increase 
Circulation on Rural Routes?”, J. L. 
Holbrook, Dresden Enterprise; “News¬ 
paper Problems,” W. T. Loggins, Fayette 
Falcon; “Price of Job Work; Should It 
Not Be Uniform in All Printing 
Offices?”, T. L. Turner, Martin Mail; 
“Should Foreign Advertising Be Taken 
at a Less Rate Than Home Advertis¬ 
ing?”, Chas. Smith, Trenton Herald- 
Democrat ; “Cost System in Country 
Offices,” R. H. Holt; “A Country News¬ 
paper as a Business Institution,” G. W. 
Boucher, Dyer Reporter. 

The following committees were ap¬ 
pointed : Resolutions—G. W. Boucher, 
W. T. Loggins and J. L. Holbrook; 
Minimum Advertising Rates—J. R. 
Rison, Jr. J. B. Gilbert and W. T. 
Loggins; Legislation—J. B, Gilbert. J. 
L. Holbrook and John R. Rison. Jr.; 
Job Printing Prices—T. L. Turner, J. 
C. Rigers and Chas. Smith. 

At a meeting of morning paper pub- 
li.shers of the Prairie Section of the 
Western .Associated Press. Limited, held 
at Calgary. Alta., a number of impor¬ 
tant questions relating to the service 
were satisfactorily dealt with, particular 
among these being the rearrangement 
of the circuit, following the loss of two 
morning papers at Winnipeg and Regina. 
W. M. Davidson, of the Calgary Albert- 
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an, presided, and among those present 
were Hon. Frank Oliver, Edmonton 
Bulletin; B. Sutherland, Nelson News; 
J. B. Kenrick, Medicine Hat Times; W. 
G. Gates, Moose Jaw News; W. F. 
Kerr, Regina Leader; J. Cruikshank, 
Saskatoon Phoenix; E. H. Macklin and 
J. W. Dafoe, Winnipeg Free Press; J. 
H. Woods, chairman of the news dis¬ 
tribution committee, and J. F. B. Live- 
say, manager of the W. A. P. 

The eleventh annual banquet of the 
Sporting Writers’ Association of Phila¬ 
delphia, Pa., which will be held in the 
Hotel Majestic, Tuesday evening, Febru¬ 
ary 16, promises to eclipse all former 
efforts of the association. 

The invited guests are “Wild Bill” 
Donovan, Pat Moran and Nap Lajoie, 
who are not only well known to the 
followers of sport but have a place in 
the hearts of Philadelphia fans that will 
no doubt insure them a warm welcome. 

The New Hampshire. Press Associa¬ 
tion will hold its annual meeting and 
banquet at Concord, February 20. 

Toronto A. A. C. W. convention. The 
cup is to be given to the club whose 
member submits the most constructive 
paper expressed in the smallest number 
of words, before the next Convention 
of the Associated Advertising Clubs of 
the World, to be held in Chicago this 
year. The medal goes to the winning 
member. Both are to be won outright 
this year. Mr. Higham offers them as 
a slight inducement to those who pre¬ 
pare papers which contains facts of val¬ 
ue to advertisers to express their plan 
as briefly as possible and thus enable 
newspaper and periodical editors to find 
room for many of them in their col¬ 
umns and not extracts from them as in 
past years. Obviously a good paper 
should have wide publicity that its argu¬ 
ments may get a hearing and be put into 
effect. It is part of the business of the 
advertising man to say much in a few 
words so that the task should not be a 
difficult one. 

At the annual meeting of the North 
Star Daily Press Association at St. 
Paul the following officers were elected: 
President, Fred Schilplin, St. Cloud 
Times; vice-president, C. W. Blakely, 
Rochester Post and Record; secretary, 
W. Gaspard, St. Cloud Journal-Press; 
treasurer, E. H. Denu, Bemidji Pioneer; 
executive committee, all officers and L. 
S. Whitcomb, F'. J. Rucker and R. W. 
Hitchcock. _ 

The Kansas State Editorial Associa¬ 
tion held its annual meeting at Topeka, 
January 29 and 30, with an attendance 
of over 200. Hugh J. Powell, of the 
Coffeyville Journal; J. B. Cain, of the 
Belle Plaine News; J. L. Papes, of the 
Mulvane News; H. J. Richmond, of the 
Independence F'ree Press, were among 
the speakers. 

These officers were elected: President, 
J. L. Napier, Newton; vice-president, 
W. L. Markham, Baldwin; secretary, 
O. W. Little, Alma; recorder, Keith 
Clevenger, Osawatomie; treasurer, J. 
Byron Cain, Belle Plaine. 

The annual meeting of the Eastern 
Press Association was held at Halifax, 
N. S., February 2. The following offic¬ 
ers were elected: President, C. C. Black- 
ader, Recorder, Halifax; vice-president, 
H. V. MacKinnon, Standard, St. John; 
secretary-treasurer, G. Fred. Pearson, 
Chronicle, Halifax. 

P. S. Florea, secretary and treasurer 
of the Associated Advertising Clubs of 
the World, with headquarters at In¬ 
dianapolis, writes The Editor and Pub¬ 
lisher to say that both the Congress 
and Auditorium Hotels and the Audi¬ 
torium Theater will be used for the 
convention. The general sessions will 
be held in the Auditorium Theater, and 
the departmental sessions will be held 
in the different rooms of the two hotels. 
The general headquarters and the of¬ 
fices of the secretary and treasurer and 
general manager of the Associated Ad¬ 
vertising Clubs and where the general 
registration will take place will be on 
the second floor of the Auditorium 
Hotel. 

Beaumont Journal to Have New Home 

The Beaumont (Tex.) Journal Pub¬ 
lishing Company will shortly have a 
new home. 

A $9,000 lot at the corner of Liberty 
avenue and Alamo street, in the heart 
of the city, was bought by M. Guiter- 
man, president of the Journal, who will 
transfer it to the Beaumont Journal 
Building Company, to be organized 
later. 

The building and lot together will 
represent an investment of $25,0(X), and 
work of construction will begin within 
the course of a few months. 

The Boston Herald, morning and 
Sunday, and the Traveler-Herald, eve¬ 
ning, which has been represented in 
the general advertising field during the 
past year by O’Meara & Ormsby, will 
return, on February 15, to the S. C. 
Beckwith Special Agency. 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
Greatest German Newspaper 

Alabama Liquor Law. 

A special dispatch to the Sun from 
Mobile, Ala., under date of February 
10, states that the veto of the anti-liquor 
advertising bill by Governor Henderson 
on the ground that it is unconstitutional 
was overridden in the Alabama senate 
this afternoon. The article goes on to 
say: “The bill becomes effective at once 
and prevents all newspapers or periodi¬ 
cals from carrying advertisements re¬ 
garding the sale of liquors. It also 
prevents newspapers and magazines 
from coming into the state that carry 
the advertisements of whiskey houses.” 
The governor says the bill will keep 
any newspaper publishing liquor adver¬ 
tisements from being distributed in the 
state. Already newspapers are taking 
steps to fight the bill. 

Topeka 
Daily Capital 
Average net paid circula¬ 

tion for six months ending 

October 1, 1914 (Sworn) 

32,917 

TOPEKA, KAN. PubUshar 

A My of aOh* Nnnyay*'■bf’nMnlaliyti silk ta Nfli York City.-rtnlM lor dV r«ryw> of oMuJiM Ikt 
of lb* yp»-9HiinPWl vatM of newtpoftr ado9rHMn$. 

TRADE PRESS FIELD. 

El Commercio, the oldest export 
paper in "New York, on F'ebruary 10, 
moved to new quarters on the eighth 
floor of 114 Liberty street, where it 
has more room to accommodate its 
increasing business. The paper will be 
forty years old in April, when it will 
get out a special number in celebration 
of the event. The J. Shepherd Clark 
Company are the publishers. 

Safety Engineering, 80 Maiden Lane, 
New York, has absorbed Protection 
Engineering, a magazine devoted to fire 
prevention and allied subjects, of Louis¬ 
ville, Ky. 

The forty-sixth anniversary number 
of the Jewelers’ Circular, dated Febru¬ 
ary 3, is a good antidote for that down- 
in-the mouth feeling that is prevalent 
among some business men. It contains 
3(X) pages and an artistic cover in light 
blue and yellow. There'is not a pessi¬ 
mistic line in the entire issue. Every 
advertiser, and there are nearly 300 
represented, is prepared to take care of 
all the trade he can get. There is no 
letting down of effort discernable in 
any direction. 

The Higham A. A. C. W. Prize*. 

C. F. Higham, the advertising special¬ 
ist, of London, has forwarded to the of¬ 
fice of Printers’ Ink, New York, the 
Higham silver cup and the Higham gold 
medal which he offered as prizes at the 

Il«ir fork, February 2nd, lOlS, 

Bdiior k Publisher, 
World Building, 
New York City. 

Genllement 

It may probably Interest you to know that as 
a result of the little notice you pave The Six Point 
League Book ot Advertisers and Advertising Agents, we 
have reoeived a great nisaber of inquiries for the Book*. 
The notice appeared over a month ago, and they are 
still coming in today* This is certainly exceptional 
evidence of the pulling power. 

U/BT 
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CIRCULATION NEWS, VIEWS AND OBSERVATIONS 
Being a Department Edited by a Regular Circulation Man and 

Designed to be Helpful to Circulation Managers Everywhere. 

By Harvester 

An “old timer” in the circulation game recently employed 
a young fellow to help with the country circulation 

detail of his newspaper. Principal among the new attache’s 
duties was the care of correspondence. The country distri¬ 
bution was a big factor in the newspaper’s total circulation 
and the young man’s dictation r^uired the continuous serv¬ 
ice of two stenographers. A third was assigned to his de¬ 
partment but her hours were occupied largely with the dicta¬ 
tion of a detail clerk charged with caring for the routine 
work connected with a subscription list of about 8,000 sub¬ 
scribers. 

Despite his best efforts, the unanswered letters piled up 
in the wire baskets on our young friend’s desk. Try as he 
would, he could not make the combined efforts of his two 
stenographers match the flood of mail that came to him 
daily. The third girl was necessary. He was equal to the 
task of keeping her copy book filled. But she was not avail¬ 
able, her work on the subscription routine making it im¬ 
possible to give more than a meagre share of her time 
toward reducing the contents of the wire baskets. 

The “old timer” recognized his dilemma and sympathized 
with him, but had long ago given up the idea of overcom¬ 
ing the difficulty. The employment of another girl was not 
to be thought of. Pay roll costs were to be reduced, not 
increased. Form letters for the subscription work had been 
tried, but hadn't helped much, since the object sought was 
the separation of that girl stenographer from any part of 
the subscription routine. 

The young man finally hit upon the very simple expedient 
of a t>riitlcd form letter. Not an imitation of typewriting, 
mind you. but a neatly printed form, six inches wide by 
six and one-half inches long, with blank spaces for filling 
in dates, amounts, etc., in the handwriting of the detail 
clerk who had previously dictated the subscription letters. 
Under the new plan she could write in the necessary data 
in less time than was formerly consumed in dictating. 

He argued that fully 90 per cent, of this subscription mat¬ 
ter was of a routine nature; that it was recognized as such 
by the subscriber or subscription agent; that, therefore, a 
personal letter could not be more effective than the printed 
form. 

The results fully justified his expectations. With the 
series of priiite<l letters, one girl has done the work that 
formerly required two. The second girl has been available 
for the more important work, and the pile of unanswered 
letters in that office is smaller now than ever before. 

We reprint, below, copies of the .seven letters that make 
up the series. The real name and address of the newspaper 
have been replaced by an imaginary one. Otherwise they 
are exact reproductions. Perhaps they will suggest some¬ 
thing of value to you whose desk baskets stay full even 
though you labor hard and “stay late.” 

THE EVENING NEWS Subscription Rates. 
, , , . Payable in Advance 

Newdelphia By Mall In U. S. By City 
or Canada. Carrier. 

When ordering change of ad- One month..$0.25 $0.30 
dress always give old and Three months .75 .90 
new address. Six months.. 1.50 1.80 

One year_ 3.00 3.00 

.191.. 

Dear Sir: Mail subscriptions for the News are payable 
in advance. We cannot carry accounts with subscribers. 

Will you, therefore, please send us $. by return 
mail, in payment for the subscription order you recently sent 
us for: 

Name Address Term 

To prevent delay in the subscriber’s receipt of the paper, 
we have entered the order for five days. We would appre¬ 
ciate the receipt of your remittance before the expiration of 
that term. 

Please return this notice with your remittance. 
Yours very truly, 

(Sub. Form 1) .Supt. Sub. Dept. 
Dear Sir: This to remind you of the need for your im¬ 

mediate remittance for $. if we are to continue the 
subscription you recently sent us for: 

Name Address Term 

We have advised you that we carry no accounts with 
subscribers. We will be compelled tc discontinue the sub¬ 
scription, unless we receive your remittance by return mail. 

Yours very truly, 
(Sub. Form 2) .Supt Sub. Dept. 

.191.. 

Dear Sir: Effective with the issue of.191.., we 

will send you our.edition, instead of the edition 
you have been receiving. 

Your paper should now reach you . 
If you have further cause for complaint, we would thank 

you to promptly advise us. Yours very truly, 
(Sub. Form 3) .Supt. Sub. Dept. 

.191.. 
Dear Sir: Wc acknowledge, with thanks, receipt of your 

order for the following subscription: 
Name Address Term 

Your newsdealer apeount has been charged $. for 
the above. This charge will appear on the next monthly 
statement we send you. 

Enclosed find agent’s subscription blank, showing gross 
and net rates. Yours very truly, 

.Supt. Sub. Dept. 
Note—Subscriptions are not renewed unless renewal order 

is given us at time of expiration. 
(.Sub. Form 4) 

.191.. 
Dear Sir: We credit your account as follows: 
For amount remaining after charging against your recent 

remittance of $., the following subscription: 
Name Address Term 

Please return this credit memo with your next order for 
subscriptions. It will be accepted as cash. 

Yours very truly, 

(Sub. Form 5) .Supt. Sub. Dept. 
...191.. 

Dear Sir: We have changed the forwarding address for 
your copy of the Evening News— 

From . 

To . 

To be delivered by . 
If you do not receive the paper regularly at the new ad¬ 

dress, please advise us promptly. 
Yours very truly, 

.Supt. Sub. Dept. 
NOTE difference IN SUBSCRIPTION RATES. 

City Rate—delivered by carrier.3U tents per month 
Out-of-Town Rate—delivered by mail_25 cents per month 

Change from out of-town to city address SHORTENS 
subspiption term. Change from city to out-of-town address 
LENGTHENS subscription term. See expiration Hate on 
address label of your paper. 

(Sub. F'orm 6) 
.191.. 

Dear Sir: We regret that we are unable to supply you 
with the back numbers of the News you recently asked for. 

We do not keep a stock of back numbers on hand. 
Your remittance for $. is herewith returned. 

Yours very truly, 
(Sub. Form 7) .Supt. Sub. Dept. 

* * * 

WE are indebted to Oscar S. Stein, the newspaper pre¬ 
mium specialist, Penn Building, Pittsburgh, Pa., for 

a handsome set of sterling silver rim and initial tumblers. 
Mr. Stein writes that he is using the sterling silver rim and 
initital tumblers as a premium on a number of newspapers. 
The Providence (R. I.) Evening News, the Pittsburgh Sun, 
the Meadville (Pa.) Messenger and the Wheeling (\\'. Va.) 
Register. The Providence News offers one-half dozen of 
these tumblers with six consecutive coupons and 48 cents. 

The tumblers are of the finest thin blown glass and are 
decorated with a very dainty sterling silver initial design 
and silver banded rim. 

* * * 

MOSE REICHER, suerintendent of newsboys and news¬ 
stands for the Houston Post, has his stable of four 

bang tails at the New Orleans race meet. 
* * * 

Ha. WENIGE, circulation promoter for the Spokane 
• (Wash.) Spokesman Review, has resigned that posi¬ 

tion to take up active duties as president of the .Salt Lake 
Circulation Construction Company. Mr. Wenige was for¬ 
merly in Salt Lake, and he and G. L. Geiger organized the 
company of which he will now take active control. 

IF you are intending to do some 

national advertising, the Promo¬ 

tion Department of the Shaffer 

Group of newspapers will gladly 

assist you with information regard¬ 

ing the trade territories in which 

these newspapers are located. 

Chicago Evening Post 

Indianapolis Star 

' Muncie Star 

Terre Haute Star 

Rocky Mountain News 

Denver Times 

Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

THE SEAHLE TIMES 
“The Best That Money Can Buy” 

Daily, 73,000 
Sunday, 90,000 

57,000 in Seattle 
A copy to every family. 

Largest circulation by many thousands 
of aiw daily or Sunday paper on the North 
Pacific Coast. 

During 1914, the Times led the P. I. 
by 3,800,000 agate lines. The Times gained 
33,000 lines and P. I. lost 650,000 lines. 

LARGEST QUANTITY 
BEST QUALITY CIRCULATION 

The S, C. Beckwith Special Agency 
Sole Foreign Representatives 

New York Chicago St. Louis 

^an IFranriaro Examiner 
(IN INFLUENCE 

FIRST J. IN CIRCULATION 
(in ADVERTISING 

Covers Greater San Francisco 
more completely than any 
other American city is covered 

by one newspaper 
Sells at 5c per copy, or $9.00 a year 

rimilnf iftnll-2'000 DAILY 
l/irCUlallOIl)22ti,000 SUNDAY 

M. D. HUNTON W. H. WILSON 

220 5th Avenue Hearst Bldg. 
I New York , Chicago 

Jfloriba illetropoUfii 
FLORIDA'S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER. 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 220 Fifth Ave. 

Chicago, Lytton Bnildiag. 

YOU MUST USE THE 

LOS ANGELES 
ErXAMINErK 
to cover the GREAT SOUTHWROT 

150,000 

IN 

Colorado Springs 
ITS 

THE TELEGRAPH 
J. P. McKINNBY A SON 

New Tarli Chiaago 
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THE PITTSBURG 
PRESS 

Has the Largest 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

/orei^n Adyertisinf Repreaentatiyes 

I. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldf., Chicago 

There is no Duplication or Substi¬ 
tution in 

Pittsburg Leader 
Circulation 

tory and in what way the 
the important paper. 

VERREE. & CONKLIN 
Foreign Repreaentatiyes 

Steger Building, Chicago 
BrunawicH Bldg., New York 

In Pittsburgh 

The Post 
First in Quelity of Circulation for 7S Yeara 

is growing so rapidly in quantity that we 

predict it will be first in both quality and 

quantity within a short time. The com¬ 

bination of energy, experience, money 

and force now pushing the circulation ia 
producing wonderful resulta. 

CONE. LORENZEN A WOODMAN 

Special RepreaentaUvee , 

New York Detroit Kansas City Chicago 

Get the Best Always 

triie 
Pittsburg IBifipatci) 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACB G. BROOKS. 

Brunswick Building, New York 

HORACB M. FORD, 
People's Gas Building, CUcego 

H C ROOK 
Reel Bstatc Trust Building, PhUadsIphla 

In 1914 
New Jersey’s leading Food Medium 

carried 6,681,626 lines of advertising 
Evening and Sunday 

502,064 Lines Food 
Advertisements 

30 Grocery Stores on Thursdays 

A TWO CENT PAPER 

23,000 net Sc. flat rate 
150,000 pop. 75 Suburban Towns 

KELLY-SMITH COMPANY 
Z2S 5th Ave., N. Y. Lytton Bldg., Chicago 

The Peoria Journal 
"Guarantees s larger bona fide circulation 

than any other Peoria newspaper and also 
guarant es as much city circuiaUon, in Peoria 
an n, ss both other Peoria newspapers 
oombined." 

H. M. Pbidell Propriator 
Chaa. H Bddy, Fifth Are. Bldg., New Yotk 
Ckas B. Bddy, Old South Bldg., Bngton 
Bddy A Vktaa, PuopIs'sGss Rdg., CblrSfO 

A’ TOP O’ THE WORLD IN WESTERN PENNSYLVANIA 

Being observations, pertinent and impertinent, principally about 
newspaper advertising suid advertisers. 

SUIT HAS BEEN BROUGHT AGAINST THE NEW YORK TRIB¬ 
UNE for $250,000 damages hv Isiac and Mever Liberman, who. under ^ UNE for $250,000 damages by Isaac and Meyer Liberman, who, under 

the name of Stewart & Co., run a suit and cloak emporium on Fifth Ave¬ 
nue at Thirty-seventh street. 

They base their claim on the statement that on January 22, the Tribune 
published a few of Samuel Hopkins Adams more or less pointed observa¬ 
tions regarding the business methods pursued by that institution, and, inas¬ 
much as Mr. Adams’ observations were couched in plain unvarnished words, 
and were not any too complimentary, the business has been damaged and 
their feelings have been hurt something awful. 

This story of Mr. Adams, this left-handed ad for Stewart & Co., which, 
it might be remarked, was exclusive copy for the Tribune, occupied 1,140 
agate lines of space, and a couple of followups were somewhat smaller but 
equally pointed in their wording. They were all of them masterpieces of 
good copy. 

This is the first suit for real money which has been brought to our at¬ 
tention, that has been filed against the Tribune on account of Mr. Adams’ 
comments which, from time to time, have been given space in that paper, 
although the New York Globe and Brooklyn Eagle have been sufficiently 
peeved to come back at them in the columns of their papers. 

It might be remarked, in passing that Stewart & Co. have retained Mar¬ 
tin W. Littleton to look after their interests in this matter, and Mr. Little¬ 
ton is attorney for the Globe. This, however, is probably a mere coinci¬ 
dence, as Mr. Littleton doubtless has many clients. 

It is understood that Stewart & Co. either cannot, or will not, use the 
Tribune columns but, if they figure that less than 2.000 lines of space can 
damage them to the tune of *250,000, it would seem that, perhaps 2,000 lines 
of space, equally as well filled, could benefit any other advertiser in a like 
manner, and that such newspaper space should be a mighty good “buy” for 
merchants. 

ANENT the SAMUEL HOPKINS ADAMS STORIES on advertising, 
it is said that they have served to increase the circulation of the Trib- ■i*. it is said that they have served to increase the circulation of the Trib¬ 

une something enormous, both locally and out of town. 
Another thing quite apparent to observing people is that the local ad¬ 

vertising, not only in the Tribune, but in all other New York papers has 
improved wonderfully during the last two months, while reports from re¬ 
tail stores are more than encouraging, showing that it is not impossible to 
get results from cleaner copy. 

Here is something for the fellow who is trying to do 
something which, at times, seems impossible. It came to “A Top o’ IT something which, at times, seems impossible. It came to “A Top o’ 

The World” from a very dear friend, it cheered us up a whole lot, and, al¬ 
though we do not know who wrote it, it is good enough for you to save, and 
read every time you begin to feel down in the mouth and think that “nobody 
loves a fat man.” 

There is only one kind of people that nobody loves and that is the quit¬ 
ters. 

Somebody said that it couldn’t be done. 
But he, with a chuckle, replied 

That “maybe it couldn’t,” but he would be one 
Who wouldn’t say so till he tried. 

So he buckled right in, with a trace of a grin 
On his face. If he worried he hid it. 

He started to sing as he tackled the thing 
That couldn’t be done—and he did it. 

Somebody scoffed: “Oh, you’ll never do that; 
At least no one ever has done it,” 

But he took off his coat and he took off his hat. 
And the first thing we knew he’d begun it; 

With the lift of his chin, and a bit of a grin. 
Without any doubting of quiddit. 

He started to sing as he tackled the thing 
That couldn’t be done—and he did it. 

THE TRENTON TIMES 

There are thousands to tell you it cannot be done; 
There are thousands to prophesy failure; 

There are thousands to point out to you, one by one. 
The dangers that wait to assail you. 

But just buckle in with a bit of a grin. 
Then take off your coat and go to it; 

Just start in to sing as you tackle the thing 
That “cannot be done”—and you’ll do it. 

A READER OF ATOP O’ THE WORLD, v/ho is advertising manager 
of a retail store, writes to say that he not only enjoys reading the 
column, but that he takes particular delight in putting it on his 

employer’s desk so that it will be noticed by “the man higher up.” 
There are advertising men aplenty who are compelled to do things 

they know to be wrong, but who dare not protest, because they are paid 
to follow orders or get out. 

The publisher of this paper puts no curb on the writer of this column, 
and comments arc written without any fear of consequences; provided, of 
course, that they are honest and fair. 

Any advertising man who has a grievance to air, or who wishes to 
get anything before the boss, may write to this department and get quid: 
and emphatic action at any time. 

rp ARNEST ELMO CALKINS, WHO KNOWS ADVERTISING 
COPY and how to produce it, in speaking before the Ad Men’s League 

of New York last week, said, among other good things, that most of the 
mediocre copy which is so ordinary is n’ed'oere becar''e the conv writer 
is not permitted to do his best. He said that we will get better ads 
throughout when men who are trained in the production of copy are per¬ 
mitted to do their best, without having to have their work piteously man¬ 
handled by everybody from the boss to the office boy. 

You will make no mistake by using 

The Johnstown Leader 
Member A. B. C. 

The management of this news¬ 

paper believes in co-operating 

with national advertisers. 

S. G. LINDENSTEIN, INC. 

Special Representative 

IS East 28th Street New York City 

ECONOMY 
in advertising consists in reach¬ 

ing the ma.ximnm number of 

responsive readers at the mini¬ 

mum cost. The New York 

Times, with its daily and Sun¬ 

day sale of more than 300,000 

copies, offers the most eco¬ 

nomical means of covering the 

New York market, thoroughly. 

The Jewish Morning Journal 
NEW YORK CITY 

(The Only Jevrish Morning Paper) 

The nrotn net paid average dally citxrulation o 

The Jewlah Monolng Journal for 1 in COA 
six months ending Sept. 30, 1914, * 

The Jewlah MonUng Journal enjoyt the dia- 
tinetkm of having UieTargeat circulation of any 
Jewish paper among the Americanized Jewa, 
which means among the best purchasing ele¬ 
ment of the Jewish people. 

The Jewish Morning Journal prints more 

HELP WANTED ADS. 
than any paper in the city, ezccpelng 

the New York Wond. 

I. .S. WALLIS & SON, Wcet’n Repreeentatrvea 

1M6 Flrat National Bank Bldg., Oileedo 

Connecticut’s Biggest and Best 
Daily Newspaper 

5|artforb Cimesi 
Hartford, Conn. 

THE TIMES* circulation is 3c. circulation 

Home circulation 

“One paper in the home is worth 

a hundred on the highway.” 

KELLY-SMITH COMPANY 

Representatives 

221 Fifth Ave. Lytton Bidg. 

New York Chicago 

“One paper in the home 

is worth a thousand on the highway*' 

THE 
EVENING MAIL 

goes into the home. Its readers have 
confidence in it and in the advertising it 

prints, which is one reason why advertis¬ 

ing in its columns brings ready results. 

THE EVENING MAIL 

203 Broaiiway, New York 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 

solute guarantee of the largest 

net paid circulation of any New 

Orleans newspaper or no pay. 

THE JOHN BODD COMPANY 
AdWrtla ng RapaaaanWSivea 

New YoiA Qkiwai St. La 

- ( 

(.■ ■ 
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THE 
••If 

DEVELOPMENT OF ADVERTISING. 

By H. L. Holungwoeth, 

Professor of Psychology in Columbia University. 

(From on Address delivered beftyre the Poor 
Richard Club of Philadelphia.) 

Advertising is grounded in the funda¬ 
mental constitution of human beings, and 
animals as well. You are familiar with 
Darwin’s theory of sexual selection, ac¬ 
cording to which the colors and the mu¬ 
sical ability and the many feathers of 
the lower animals develop, because of 
their advertising value in the mating 
processes. 

Well, now, it is interesting that even 
clear down there in the animal series 
advertising materials are a sign of 
progress. For instance, the birds de¬ 
velop the elaborate colors as an adver¬ 
tising device. 

If you go to the early histories of 
advertising *n human life you find the 
same relation holding. Take, for in¬ 
stance, the first form of human ad¬ 
vertising. It was merely displaying 
your goods on a blanket along the road, 
or in front of a tent, and see how that 
reveals at once without any other com¬ 
mentaries the sparsity of population, all 
the needs and wants of the people of 
that time, and the primitive nature of 
the means of transportation and locomo¬ 
tion. Everybody came down that road 
slowly enough to see those goods, and 
that was the only type of advertising 
that was needed. 

FAIRS AND BAZAARS AD MEDIUMS. 

Go a little further, and you find the 
development of fairs and bazaars as an 
advertising device. 

Then come on down to the time of 
the public town crier, who represents 
the next step. What does the public 
town crier signifv? What do we know 
about his time if we had nothing but 
the knowledge of the town criers as 
an advertising device? Well, it shows 
at once the geographical limitations of 
trade. The trade of a given merchant 
was limited to the sound of a man’s 
voice. One man could shout that the 
tea had arrived, and the trade of that 
merchant was limited geographically to 
the area covered bv the sound of that 
man’s voice. It alone shows vou the 
condition of the illiteracy the time. 
It was impossible to communicate news 
by print, or bv writing. Only speech 
was underst.ood at that time. 

It shows the lack of strenuous com¬ 
petition. because each merchant was will¬ 
ing to trust his publicity to the impartial 
announcements of the public town crier. 
It shows the official control of trade at 
that time, because primarily the town 
crier was an officer of the king. It 
was his main duty to announce the 
levying of taxes and the declarations 
of war, and onlv incidentallv and for 
certain stipend did he make these other 
announcements. 

It shows also the undifferentiated 
study of our social activities. As a 
matter of fact, it is not only recently 
that advertising has become an organ of 
religion. It is true away back in the 
times of the town crier. There are in¬ 
stances on record where one could bv 
paying a fee to the town crier bring it 
about that after he had announced the 
various official notices, and had an¬ 
nounced the arrival of cargoes, he also 
declared that. “Great is Jehovah.” or 
votes for women, or any sort of propa¬ 
ganda that one wanted considered. 

THE PRIVATE CRIER. 

The next step of course is that of the 
private crier, in which each individual 
merchant secures a man who goes out 
and makes his announcements. What 
does the private crier tell us about the 
condition of the epoch? He shows us 
at once the multiplication and the in¬ 
creased independence on the part of 
competitors. He shows the diverse be¬ 
tween trade and government, because 
these private criers, being in that day 
burdened no more with messages from 
the king. He shows the aggressive 
modes of marketing, because the private 
crier goes out and makes bis announce¬ 

ments in different places. He carries 
content on the part of women, and oc¬ 
casionally of the aggressive desire to 
actually come out and stand on their 
own feet economically and socially. 

Coming down further we get the de¬ 
velopment of the woman’s leagues, and 
the fact that women are allowed here 
at this advertising meeting, mainly in 
the gallery, of course, although in part 
actually on the floor. 

AGAINST FRAtJD ADS. 

Then take the fraudulent advertising 
campaign of recent years. What a 
.sign it is of just the opposite situa¬ 
tion which was portraved in Shift in 
Johnson’s character. There you get the 
growing of socialist conscience, and the 
feeling that people ought to work to¬ 
gether in a sort of economical and 
social co-operation. You could have no 
better indication of that growing social 
conscience than you would find in the 
fraudulent advertising campaign. 

Then finally take the rising develop¬ 
ment of advertising along scientific lines. 
The tendency to develop studv courses, 
the tendency to develop research fellow¬ 
ship courses in the universities, in which 
the subiect is taught, the doctors of 
philosophv being granted the disserta¬ 
tions under the faculties of philosophv 
on those whose title, for instance, is 
“Relative merits of advertisements.” 
There is a department of psycholoeTr 
for research bv the American Philo¬ 
sophic .Association in it. and bv the Ad¬ 
vertising Men’s I.eague, and the Asso¬ 
ciation of National .Advertising Manag¬ 
ers. to investigate by the experimental 
method in the laboratory the problems 
of advertising. 

THE SCIENTIFIC MOVEMENT. 

■All of those tendencies are a sign 
of what we might call the scientifica- 
tion of all of our life. In bur present 
epoch there can he no better commen¬ 
tary on that general tendency to scien- 
tification of all aspects of life than 
the modern scientific movement, or mod¬ 
ern phase of advertising. We are com¬ 
ing to believe that everything poes by 
law. and if you discover the law vou 
have almost evervthing vou need. Even 
samples, takes orders. The survival in 
our own dav is. of course the traveling 
salesman, iust as the survival of the 
blanket is the window display, the sur- 
vivnl of bazaars, the exposition, etc. 

Then much about this same time there 
was another development in advertising 
material that also is significant on the 
side of progress, and that is the develop¬ 
ment of trade and professional svmbols; 
such trade svmbols as the barber’s pole, 
the red bottles in front of the drug 
store, and such professional svmbols as 
the doctor’s beard, the frock of the 
clergyman. What are they a symbol of? 
•A symbol of the illiteracy of the time. 
People could not read, and so they had 
to have these concrete svmbols. 

But thev are a symbol of more than 
that. Thev show us at once that trade 
has been developed bevond personal ac¬ 
quaintance. so that you do not neces 
sarilv know vour butcher, but you have 
to have a sipn which represents where 
meat can be boupbt. It shows the habit 
of strangers passine through the com¬ 
munity as traveling back and forth, so 
that total strangers can still identify 
trade, and it shows the standards of the 
beginnings of the principles which we 
now have in the form of trade in pack¬ 
ages or containers. 

ADVENT OF POSTER. 

Then comes the period of_ posters. 
Now the poster is an interesting step. 
Psvchologicallv it represents the substi¬ 
tution of vision for hearing. You no 
longer rely on the ear but on the eye. 
That means at once the rapid growth 
of education and educated literature 
The public is now able to at least read 
♦he graphic signs on the posters. Mar¬ 
kets have become extended, and it is 
only a short step from the poster to 
the news book. The news book—the 

magazine—is just a collection of posters 
Well, what does the news book serve 

us as a sign of progress? It tells us 
at once about the invention of printing, 
about the increase in news interest. It 
also indicates the rise of the newspaper 
and the magazine. 

Then in the person of “Shift” the 
first advertising man on record is spoken 
of in one of Ben Jonson’s plays, and 
in that we get another interesting side¬ 
light on the conditions of the time. 
Shift was a scoundrel. There you get 
a crafty unscrupulous character por¬ 
trayed, which advertising men ever since 
have been trying their best to live down. 
You also get portrayed in Shift a 
purely individualistic notion of social 
organization. Shift was out to get what 
he could get and in any way he could 
get it. 

Then we come later down to the de¬ 
velopment of the magazines as we now 
know them, to those of the Spectator, 
the Tatler. and the Idler, and you find 
Tohnson and Addison writing essavs on 
showing the significance of advertising 
as reflecting the customs of their time, 
and Lewis in an interesting book on 
the advertisements of the Spectator he 
shows how the reign of Oueen .Anne is 
better portraved in the advertisements in 
the .Snectator than it is in much more 
imposing documents. Whv? Merely 
b^'cause thev did not intend to do that. 
Thev are but straws, trivial forces, but 
straws show which wav the wind b'ou"- 

better than bricks, and unintential signs 
are often more effective than board 
signs. 

In going over the advertisements of 
that time one gets interesting sMelights 
of the conditions of the time. The con¬ 
dition of women, the history of women 
for instance is verv nicely portraved in 
the history of advertising. You need 
hard'v know anything more about it. 
Go clear back to the time when woman 
was looked upon as the wreck of a 
man. which she was called on the tomb¬ 
stones. Her career began when a man 
stopped. If vou go back through the 
advertising of that time you get in 
teresting indications of the growing dis- 
our dreams, thev tell ns. are not mere 
random chance of affairs. Thev follow 
definite lines. Thev all mean something. 
Even our blunders, otir mistakes, our 
niicstpos are all significant. 

Not onlv does advertising contribute 
to nrogress; not onlv has there been 
progress in advertising in enJte of Sam¬ 
uel Johnson’s statement 200 years ago 
that advertising bad then reached such 
a stage of nerfection that it seemed 
unite imnossible to suggest anv modi¬ 
fication or imnrovemetjt. but it is also 
true that advertising is a sign of prog¬ 
ress. __ 

AN EARACHE FOR NTCUTCHEON. 
fPr''m the Wnshinnton (Tn I Ht'morrntA 

This is. our day for writing omerv 
items, so we will write this one. A d 
what wc are going to sav is. that we do 
not believe that John T. McCutc’’''on 
of the Chicago Tribune can write for 
sour apples, on the other hand, he can¬ 
not draw like he once did. He has lost 
heart in his work. He is a sour o’d 
bcch"lor. with no interests in the world. 
He has no kiddies to get the earache at 
night and keen him awake so he feels 
like the devil the next dav Nobodv is 
there to bother him or hinder him in 
wbatci'cr he wants to do. and. therefore, 
his life lacks the salt and the pep and 
whatever it is that makes life worth 
'iving. 

He gads around too much. also. An 
-^rdinar” man who gads around as much 
as he does, couldn’t hold a iob on the 
Washington Democrat, let alone on a 
paner worth while. 

He is not on the iob enough 
He wants to do big thin"- and we 

tl at old Kti. How'e o- I afe Young 
do better work right on their little old 
dung hill dav bv dav than McCutcheon 
can in fort” leven years, running around 
over the country or rather, over the 
wide world. McCutcheon is not satis¬ 
fied with being a wonderful cartoo .ist, 
but he tries to write. Mist like so many 
chorus leaders do at Chautauqua who 
trv to make speeches and we wapi to 
shoot cyery last one of them. 

THE NEW HAVEN 

Times - Leader 
ia the leading one-ceat daily newspaper 
of Connecticut and the only one-cent 
paper in the State jrhlch has the fnll 
Associated Press leased wire service. 

The only evening paper in New Haven, 
member of Audit Bureau of Circulations. 

Bryant, Griffiths and Fred ricks 
22S Fifth Ave 71< Peoples Gas Bldg. 

New York Chicago 

Buffalo News 
EDWARD H. BUTLER 

Editor and PubUshar 

‘^hc only Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

Porsitn AdpsrUsing Rsprsssntstisss 

KELLY-SMITH COMPANY 

320 Fifth Avenua Lytton Building 
NBW YORK CHICAGO 

The Business Condition 
in Washington is normal. The 
United States Government is 
employing just as many people 
or more than ever and the pay¬ 
roll is regular. Foreign adver¬ 
tisers, knowing this, used more 
space in the Star during the 
past year than ever before. 

DETROIT 
SATURDAY NIGHT 

gets results 
because its readers have learned that they 
can depend on every representation made 
in its advertisements. 

GUARANTEED ADVERTISING 

so far as Detroit Saturday Nijrnt ia con¬ 
cerned, means that the'pufiiishera will 
make good if the advertiser doesn’t. 

Foreign Advertising ReprssentatiTss 

G. LOGAN PAYNE CO. 

748 Marquette Building, Chicago 

200 Fifth Ave., New York City 
Publicity Building, Boston 

R.J.BIDWELLCO. 
PnciBc CosMt [Reprsnsef live 

at 

Cob Att^rUa UftattB 
PortUinlt (irfgontiin 

PoBt-JtttsUiQntrfr 

^tiokrBittktt-CBtrtntt 

Cittor S: Publl0f|pr (». l.) 
Portlonii QfrUeram 
(]U|tF80o nirniunr 
^ Couia (Hlubr-imorrat 
ICanaoa (Stty i^r 
(PmaifB Sr» 

finttirr Nrttta 
Caha %raUi-Crtntblfnm 

742 Market Street 
SAN FRANCISCO 
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CHARLES SEESTED 
DIRECT REPRESENTATIVE 

41 Park Row New York 

Telephone 569 Cortlandt. 

by its friends, and their confidence is “copy” from some of the most noted 
in no wise shaken by the statement of and highest-paid ad writers in this coun- 
some one else that it will not do what try; an exhibit showing the process of 
is claimed for it. Indeed. I am reliably book-making, carrying a 1,100 page book 
informed that package medicine busi- through practically every stage of the 
ness in New Orleans is just as good work for its production; a very ex- 
as it was when the Item took medicine tensive array of advertising novelties, 
copv. including street car cards, electric signs. 

The contention that worthless medi- etc., and the special “Made in Dallas” 
eines are soon out of business is cor- exhibit of advertising products. 
rect. absolutely. In a commercial sense _ 
age is absolute proof of merit—without . ,,, ^ 
merit no advertised article can live. You 
know that is so and Mr. Ballard knows The Poor Richard Cluh of Philadel- 

AMBITION to do something bigger 
and better than I had ever done, 
prompted me to go after more papers 

to represent in the foreign field. 

I have spent sixteen years cultivating 
this field, learning where the business is 
and how to get it, making and cementing 
friendships and standing with advertisers, 
and equipping myself in every way possi¬ 
ble to get and keep business for papers I 
represented. 

The kind of representation I have to offer 
is high-class, business-like and productive. 

I want to hear from publishers who can 
use this service advantageously. 

it is so. Every other man who knows ph'a has served notice that jt intends 
anything about advertising and merchan- Associated Advertising 
dise knows it to be true ® convention to the Quaker City 

Medicines are alwavs the subject of 1916. Here's the way the matter is 
controversv. The Allopath and the seated in a circular sent to members 
Homeopath and the Eclectic disagree as 
“schools” and as individuals. They all , Will Philadelphia get the convention 
agree that “patent” medicines are get- o* Associated Advertising CTubs of 
ting money that the doctors would get World in 1916. It wll. T^e en- 
'f the “patent” medicine business could thusiastic meeting at the Adelphia 
be put out of business. Hotel last Wednesday shows that the 

T believe newspapers should apply the advertising men of this city want it, 
same rule to package medicine advertis- and that they are simply chafing at the 
Ing that thev applv to other advertising bit to lend a helping hand to bring this 
—and no more. I do not believe Mr. big conclave here. It is becoming tire- 
Rallard would permit a vegetarian to some to hear Philadelphia constantly 
-ensor the Item’s meat product advertis- being called slow. Philadel(>hia is the 
ing or would he let one department store Uvest city in the country, and we mean 
censor the advertising of another. Mr. to visualize this in June, 1916, to five 
Ballard mentions flour and overcoats, thousand of the leading advertisers and 
Some people who pass as intelligent say advertising men from all parts of the 
that manv of man’s ills are due to white world.” 
flour. Mr. Ballard would not let them —- 
“censor” his flour or bread advertising Sphinx Club Ladle.’ Night, 
because they are not strong enough nii- o l- v t j- . xt" 

mericallv to constitute a class worth . , Club Ladies Night spe- 
trving to please, while, in his iudgment. will be run according to the follow- 
‘doubtless. the doctors do constitute such mg time table: 
a c1a»;s. Manv people believe that liquors Tuesday, February 16, assem- 
and beer and cigarettes are not legiti- P- , . , _ „ 
mate articles of commerce. Mr. Ballard Dinner—Served precisely at 7:30. 
would not let them censor his heer. 
whiskev and cigarette advertising. Yet 

Place—The Waldorf Apartments. 
The balance of the information, as 

_ . be lets a doctor censor his package medi- usual, is a profound secret, but, like the 
I cine advertising Very truly. far-famed and now defunct borax ad- 
I ■ I p' p Kf.mp vertising, “there are surprises coming.” 

_1—■ President Brown’s announcement 
TEXAS ADVERTISING EXHIBIT. Promises music, mirth, frivolity, sou- 

*■ ■ ■ ■ mnj ^ . . p i> xt. venirs, son^s, sociability, dancing, dam- 
One of the features of the hfth an- epic demicods of advertisinc besides 

ABOUT PATENT MEDICINE ADS. used it say it will. Its manufacturer, nual convention of the Texas Ad Clubs ti,e 

The Proprietary Association, who can judge by the experience of held at \yaco this w^^k was the first - 
iTaK % 101« thousands of users, says it will and Texas Advertising Exhibit. The dis- 

~ n ’ spends his money to advertise it, know- plav occupied nearlv 4 000 satiare fed * 
I HE noiTOR ANP Publisher. jf ^yon’t live up to its ad- of space and included snecimens of a young lady was dining with some 

Mr. Marshall Ballard, of the New vertising he will lose his money. advertising from the leading agencies. Evpnmg“^8t^'The°ho8t*ffi oonccwf^ Mine 
Urleans Item, objects to my definition Is Mr. Ballard the better judge? and printing and engraving houses in seductivo cocktails and she had Joined the 
of a “patent medicine”: “A patent medi- Medical values are not determined as different parts of the country. The ex- others in drinking to his health. Before the 

cine is any medicine put up in uniform are overcoat values or flour valu«. bibit was made un of newspaper ads. wobbly’'"feer^^^^^ 
packages under a distinctive name. There is no exact science in therapeutics from "copv to the printed page, in- follow a cocktail. 
That definition is right, in spite of Mr. and there is but one criterior—experi- chiding proofs, tvpe. matrices, and nress While coffee was being serred In the 
® Ir a' • • 1 • ,'Therefore, an article of medi- nlates^ Original “copv” from W. R. 

rurtner, Mr. Ballard is seriously in cinal claim cannot survive if the ex- Hotchkin. who was ten vears advertis- young guest insisted on holding him. 
error in his statement that a medicine perience of its users is unsatisfactory or ing manager for John Wanamaker. and "I am surprised that he Is so contented 

is a “patent” medicine because it is shows that it will not reasonably per- three years with Gimbel Bros New i" ^'11'^ e" ’for‘“Aan^^^^ 
patented. Nothing further from the form the service claimed for it. If it York; an exhibit from Lord & Tbomas. ‘'Weli. you may not know itf" was the re¬ 

truth. Very few compounded medi- will perform, its merits will be spread and other leading agencies; magazine ply, "but he Is being rocked." 
cines are patented—Castoria was, but the • 
patent expired years ago. In most cases 
the distinctive names are protected. Mr. 
Ballard, who is a chemist and has had r*w« • M Jf i* Off! 

The Printer as a Manufacturer bhoula 
rations named by him were at one time 
“patent medicines” under my definition. w w Y¥7ff« ^ a 

Look Well to Production Lost 
a “patent” medicine, the distinctive name 
IS owned, and it is “put up in uniform „ . , i -i. * u.. \Za.,i,aa. wtuu 
packages under a distinctive name.” Mr. 'There is no economy possible when you compel your compositors to be Yankee Wnit- 
Ballard simply splits hairs. tiers, your stonemen experts in driving the Dutchman home and your pressmen Scotland 
and°perhaproT'Mr'°BaliLd°mV^I^er graduates in ferreting out the hieroglyphics sent in from the composing room. 

of tke terin “patent These men kick on the lost time of these make-shift methods, and YOU pay the freight, 
ing oT“patents’’^ oTV^vTge?^^^ and will continue to pay it until you install a Miller Saw-Trimmer equipment. 

soml^of whomfyea^s a’S’cfntuHes’a^i The Miller will standardize every piece of material used in your composing room. Re¬ 
granted patents to subjects to engage duce cuts to exact points and plane them type high at the rate of one a minute. It will 
in the exclusive manufacture of a medi- accomplish anything in the field of routing, jig sawing, inside or outside mortising, reduce 
oHand o?*what nor*"T^eItem’’*linotype slugs to labor-saving spacing material, make 32 low-slugs per minute and 101 other 
medicine” has survived. A better term operations that will save dollar after dollar—every operation being controlled by micro- 
is “package” medicine. meter gauges. 

Mr. Ballard admits that a man who 
advertises a medicine, truthfully, is o* i i 

Miller Saw-Trimmer Company - Pittsbarfh, Pa. 
determined? 

Mr. Ballard, who has never used it, 501 FUker Building **25 World Bldg, 
who doesn’t know what it contains and Chieaao III. York, N. Y. 
who can’t analyze it, says a certain medi- ■ • • 
cine won’t do what is claimed for it. A 
hundred or a thousand people who have ■ .. ' ■ ... . ■ n ■ i ■ i mi' i ■ i m • 

I exas rtOVerilsinK r.xmiiu. 1 nc m-'- _ m* 
play occupied nearlv 4 000 satiare feet Thing. Were Moving, 
of space and included snecimens of A younx lady was dlnlne with some 

_i-ViA lAoAi’nrr oo-ATiAiAe friends at their home, says the New York 
advertising from the leading agencies. ^he host had eoneocted some 

“ , 
' i 

’ 

J. 

The Printer as a Manufacturer Should 
Look Well to Production Cost 

•There is no economy possible when you compel your compositors to be Yankee Whit- 
tlers, your stonemen experts in driving the Dutchman home and your pressmen Scotland 
Yard graduates in ferreting out the hieroglyphics sent in from the composing room. 

These men kick on the lost time of these make-shift methods, and YOU pay the freight, 
and will continue to pay it until you install a Miller Saw-Trimmer equipment. 

The Miller will standardize every piece of material used in your composing room. Re¬ 
duce cuts to exact points and plane them type high at the rate of one a minute. It will 
accomplish anything in the field of routing, jig sawing, inside or outside mortising, reduce 
linotype slugs to labor-saving spacing material, make 32 low-slugs per minute and 101 other 
operations that will save dollar after dollar—every operation being controlled by micro¬ 
meter gauges. 

Miller Saw-Trimmer Company - Pittsburgh, Pa. 

501 Fi.ker Building 
Chicago, Ill. 

1125 World Bldg. 
New York, N. Y. 

I ^ 
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TIPS FOR THE AD MANAGER. 
The Earnshaw-Lent Company, 80 

Maiden Lane, New York City, is placing 
some new orders for Andreas Saxleh- 
ner, “Hunyadi Janos,” 130 Fulton street. 
New York City. 

George L. Dyer Co., 42 Broadway, 
New York City, is issuing orders to 
some eastern newspapers for the Corn 
Products Refining Company, “Karo 
Corn Syrup,” 17 Battery place. New 
York City. 

Humphrey’s Homeopathic Medicine 
Company, “Humphrey’s 77,” 156 Wil¬ 
liam street. New York City, is putting 
out new copy. 

It is reported that the advertising for 
this year of the White Mountain Freezer 
Company, Nashua, N. H., will be placed 
by the Walker-Longfellow Co., 565 
Boylston street, Boston, Mass. 

Maclay & Mullally Bros., 60 Broad¬ 
way, New York City, are forwarding 
56-line 1-time orders to a selected list 
of newspapers for the Home Life In¬ 
surance Company, 256 Broadway, New 
York City. 

The Federal Advertising Agency, 231 
West 39th street, New York City, is 
issuing 30-line 3-times-a-week for two 
months’ orders to Pacific Coast news¬ 
papers for the Falk Tobacco Company, 
“Tarryton Cigarettes,” 56 West 45th 
street. New York City. 

J. Walter Thompson Co., Lytton 
Building, Chicago, Ill., is making 9,000- 
line contracts with some western news¬ 
papers for Libby, McNeil & Libby, of 
Chicago. 

E. E. Vreeland Agency, 350 West 38th 
street. New York City, is handling the 
advertising account of the Vulcan Met¬ 
als Company, Inc., “Hydra Vacuum 
Cleaner,” 148 West 23d street. New 
York City. 

It is reported the Mahin Advertising 
Company, 104 South Michigan street, 
Chicago, III., will shortly start a spring 
campaign with a selected list of large 
city newspapers for Lowe Bros., 
“Paints,” Dayton, Ohio. 

Frank Presbrey Co., 456 Fourth ave 
nue. New York City, is sending out or¬ 
ders to large Sunday newspapers for 
the Hendee Manufacturing Company, 
“Indian Motorcycle,” Springfield, Mass. 

The Honig Advertising Service. Wells 
Fargo Building, San Francisco, Cal., is 
again placing copy with large city news¬ 
papers for the California Fruit Can- 
ners’ Association, “Del Monte Canned 
Fruits,” San Francisco, Cal. (North & 
Dalzell, agents. 111 Hudson street. New 
York City.) 

Pincard & Co., Inc., 286 Fifth avenue. 
New York City, are making 3.000-line 
contracts with large'city newspapers for 
the United Shirt and Collar Company, 
“Lion Brand Collars and Shirts,” Troy, 
New York. 

New Orleans States 
Sworn Not Paid CircuIatioD for C Montfao 

Eadfoc Oct. 1. 1*14 

33,271 Daily 
Par P. O. Statement 

Local paid circulation aTcraRcs over 
24,000 per iatue. We guarantee the largest 
white homo circuIatioD in New Orleans. 
It is less expensive and easier to create 
a new market in a limited territory by 
using concentrated circulation. The 
States fills that need in New Orleans. 

THE S. C. BECKWITH 
SPECIAL AGENCY 
Sole Foreign Representatives 

New Yarii Chicago St. Louis 

Frank Presbrey Co., 456 Fourth ave¬ 
nue, New York City, is placing the fol¬ 
lowing: 28-line 26-time orders with 
southern papers for the Greenbrier 
White Springs and 432-line 1-time with 
a selected list for the Equitable Life 
Company. 

It is reported the Tracy-Parry Co., 
Lafayette Building, Philadelphia, Pa., 
will handle the advertising account for 
Dobbins Soap Manufacturing Company, 
“Dobbin’s Electric Soap,” 119 South 4th 
street, Philadelphia, Pa. 

Witt K. Cochrane Advertising 
Agency, Boyce Building, Chicago, Ill., 
is making 10,0(X)-line contracts with a 
few papers for the Universal Film Com¬ 
pany. 

Picard & Co., Inc.. 286 Fifth avenue. 
New York City, are handling the adver¬ 
tising account for Phillips, Jones & Co., 
Girard & Co., “Olus Underwear.” 346 
and 1195 Broadway, New York City. 

Van Cleve Co., 1790 Broadway, New 
York City, is placing orders with large 
city newspapers for the Revere Rubber 
Company, “Spring Step Rubber Heels,” 
Boston, Mass. (U. S. Rubber Company, 
1790 Broadway, New York City.) 

Sehl Advertising Agency, Chicago, Ill., 
is now handling the advertising accounts 
for the Calumet Baking Powder Com¬ 
pany and the Pabst Brewing Company. 

“ABOVE BOARD CIRCULATIONS” 
The following newspapers are members of the Audit Bureau of Circula¬ 

tions and grant the right to the organization to examine, through qualified 
auditors or independent auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which It is secured, and where it is distri¬ 
buted. 

ARIZONA. 
GAZETTE—Av.Cir. 6,125.Phoenix 

CALIFORNIA. 

Examiner .Los Angeles 
A. B. C. Audit reporte show largest Morn¬ 
ing and Sunday circulation. Greatest Home 
Delivery. _ 

BULLETIN .San Francisco 

OBOROIA. 

JOURNAL (Cir. 57,531).Atlanta 

CHRONICLE . Augusta 

LEDGER .Columbus 

_ILLINOIS. 
HERALD .Joliet 

HERALD-TRANSCRIPT .Peoria 

JOURNAL .Peoria 

STAR (Circulation 21,5891 .Peoria 

IOWA 

_NEW YORK. 

EVENING MAIL.New V'orK 

OHIO. r 

PLAIN DEALER.Clevclanu 
Circulation for December. 1914. 

Daily .131,517 
Sunday .162,709 

VINDICATOR .VoungstoMii 

PENNSYLVANIA 

DAILI DEMOCRAT.. 

TIMES-LEADER. .. Wilke>i- HHrrt 

SOUTH CAROLINA 

DAILY MAIL. 

THE STATE. 
(Sworn Cir. Mcb, 1014. D. 22,850; B. 28.444) 

TENNESSEE. 

BANNER . 

The Rheuma Company, Buffalo, N Y.,' 
is issuing 3(X)-inch 1-year contracts to 
Pennsylvania papers direct. 

(k‘orge H. Mayr, manufacturing chem¬ 
ist, Chicago, informs us that the bulk of 
his newspaper advertising is placed di¬ 
rect; that most of the balance goes out 
through Victor H. Young, and the re 
mainder through Roberts & MacVinche, 
both of Chicago. 

Dudley Walker & Co., People’s Gas 
Building. Chicago, III., are making con¬ 
tracts for the summer advertising of the 
Grand Trunk Railway Company. 

NEW INCORPORATIONS. 
Philadelphia, Pa.—The Fair Pub¬ 

lishing Company; $100,000. C. I. Wil¬ 
son, T. F. Thompson, A. Brooks. 

New York.—Giles Printing Company; 
$15,(XX). Clarence M. Giles, Henry B. 
Corey, Wildey F. Smith, 290 Broadway. 

New York.—The Denker Publishers; 
$5,000; Walter W. Storer, Edward 
Kamm, Sidney Green, George A. Mc- 
Glove, 35 Wall street. 

Chicago, III.—The Hamming; gen¬ 
eral publishing; $25,000. A Hamming, 
M. A. Whitman, A. F. Hamming. 

Lakewood. N. J.—Mutual Publishing 
Company; $1(X),000. Archibald D. Davis, 
George P. Woodruff, Samuel S. Taylor. 

New York.—Graham & Matlack; gen¬ 
eral printing; $100,000. Leon R. Mat- 
lack, Charles E. Graham, M. E. Irwin, 
251 West 19th street. 

Plainfield, N. J.—Fischer Advertis¬ 
ing Company; $50,000. Louis Fischer, 
Perth .\mboy; Edward J. Way, James 
Cahill. Plainfield. 

Springfiei.d. III.—Practical Advertis¬ 
ing Company: $100,000. C. E. Depew, 
L. Kapes, F. E. Baker. 

Boston. — Massachusetts .Advertising 
and Sales Company; $50,(XX). P. S. 
Marks, J. .A. Cunningham, Cambridge; 
M. .Atwater, Boston. 

REGISTER & LEADER...Des Moines 

THE TIMES-JOURNAL.Dubuque 

_LOUISIANA_ 

TIMES-PICAYUNE ....New Orleans 

_MARYLAND._ 

THE SUN .Baltimore 
Has a combined net paid circulation of 135,- 
copies dally, 100,000 of which go Into homes 
In Baltimore City and suburbe, 

MICHIGAN. 

PATRIOT (No Monday Issue'.Jackson 
Average 9 mo. 1914; Daily 11,042; Sunda* 

12,117. Member "American Newspaper 
Pub. Aaa’n.” "Gilt Edge News- 
_papers." and A. B. C_ 

_MINNESOTA_ 

TRIBUNE. Mon. & Eve_Minneapolis 

MI8SOUKI. 

POST-DISPATCH .St. Louis 

_MONTANA_ 

MINER .  Butte 
_NEW JBMlKY._ 

PRESS (Cir. 7,945).Asbury Park 

PRESS .Asbury Park 

JOURNAL ... Elizabeth 

PRESS-CHRONICLE. Paterion 

TEXAS._ 

SI AR-IELEGRAM .Fort V/onu 
Sworn circulation over 80,000 dally. Oalj 
dally In Fort Worth that permitted 1012 ex 
amlnatlon by Aaaoclatlon of American At- 
vertlaera. 

CHRONICLE .Houston 
The Chronicle guarantees a circulation of 
30,000 dally and 45,000 Sunday. 

POST.Houston 
Over 02% city circulation to regular sub¬ 
scribers by carrier. The "Home Paper" of 
South Texas, 30,000 guaranteed. 

WASHINGTON. 

POST-INTELLIGENCER 

WISCONSIN. 
PRESS . Sheboygan 

WYOMING. 

LEADER . .Cheyenne 

CANADA. 

BRI'nSH COLUMBIA 

WORLD. .Vancouver 

ONTABIO. 

FREE PRESS. ... .Londoa 

' mum 

Why Lazarus Wat a Beggar. 
.Andrew Carnegie when before the 

United States Commission on Industrial 
Relations, last week said he was re¬ 
minded of the minister who posted a 
notice that in his next sermon he would 
answer the question, “Why was Laza¬ 
rus a beggar?” “Now we had all sup¬ 
posed.” continued Mr. Carnegie, “that 
question was answered long ago. The 
reason was he didn’t advertise. I be¬ 
lieve in advertising.” 

The following publiahera guarantee circulation and willingly grant any 
advertiaer the privilege of a careful and exhaustive investigation. 

ILLINOIS NEW YORK ~ 

POLISH DAILY ZGODA.Chicago EVENING NEWS.Buffalo 

ru- BOLLETTINO DELLA SERA, 
SKANDINAVEN .CJhicago jjew York 

PENNSYLVANIA 
INDIANA —— -—- 

__ __TIMES .Chestei 
THE AVE MARIA.Notre Dame - 
- GAZETTE .York 

NEBKAIKA _QUEBEC._ 
__ __I ^ PRESSK Motttrtfti 
FREIE PRESSE (Cir. 128.384) .Lincoln Ave. dr.*Wjn 

Corners the Ink Supply. the leading Roumanian newspaper. His 
.A German diplomat has been in mission proving a failure, he has cor- 

Bucharest for a fortnight, according to nered all the printing ink in the coun- 
the Morning Post correspondent in that try, and the suspension of several of 
city, endeavoring to buy the support of the newspapers is threatened. 
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MERCHANTS WHO KILL TOWN. Piiblisher*s Representative AD FIELD PERSONALS. LIVE AD CLUB NEWS. MERCHANTS WHO KILL TOWN. 
George MacCormack, advertising di- The Newark Advertising Men’s Club 

rector the Houston Post, is giving a old fashioned beef steak dinner Non-Advertiser* and Untruthful Ad- 
course of twenty-six lectures on adver- last week as the guests of C. W. Feigen- vertiser* Drive Business Elsewhere, 
tising to his shopmates in the Post’s span. About sixty advertising men were , n • i f 
business department. Attendance is op present. After the beef steak repast , J- F- Powell, instructor m adver is- 
tional to Post employes. The lectures and during a lull in the merrymaking, mg at the University of Missouri bchool 
are intensely interesting. More than officers were chosen. Theodore S. Fet- of Journalism, gave an entertaining talk 
thirty employes from the Post’s auditing tinger, the first president of the club, at the weekly luncheon of the Uom- 
department, the advertising and circula- was again elected to head the association, mercial Club ot Columbia last week. 
tion departments make up the class. G. J. Other officers are: Vice-president, “There are two kinds of merchant^ 
Palmer, the Post’s general manager; Charles F. Hanser; secretary, Morris said Mr. Powell, ‘who hold back the 
E. Clarkson, business manager; A. P. Scheck, and treasurer, Louis Hannoch. development of a town. One does not 
Goodman, circulation manager, and Roy Members of the executive committee advertise at all, the other advertises un- 
Watson, son of the founder of the Post, are Clarence Chatfield, John F. Betz, truthfully. The merchant who adver- 
are in regular attendance. T. J. Kelly, Eugene W. Farrell and Mr. tises judiciously takes no more chance 

_ Koenig. than lie takes when he walks down to 
. . , • • his .store in the morniiicr. Advertising 
R. M. Nicholson, former advertising - • . . „ tc Bccentinl mrt I .1 !.-• 1 1 r-1 1 IS not a chance, it is an essential part 

manager for the Kimberly-C ark Paper Lewellyn Pratt, of New York, chair- of business. 
Company, Neenah W is., and also for- ^ ^ (j Committee on o,aii order man has the assist- 
iner space buyer for the Lramer-Kras- - - . . . « 

manager tor the Kimberly-uark raper Lewellyn Pratt, of New York, chair- of business. 
Company, Neenah W is., and also for- ^ ^ (j Committee on o,aii order man has the assist- 
mer space buyer for the Lramer-Kras- xilducation, was greeted by the largest of the chain stores now in taking 
selt Company, Milwaukee, has been ^tendance of members of the Birming- ^way the smaller towns’ business. I'he 
placed in charge of the advertising of _ ^d Club this season, when he x’nited Cigar Stores have taken nearly 
the Stark Rolling Mill Company, Can- gpoke before that body two weeks ago. all the business of the independent re¬ 
ton, Uliio. _ His address was upon cooperation be- ,ailers in New York and Chicago. It 

tween the clubs and between civic or- these stores come 
R. L. Harriman, formerly of the ganizations of all kinds. • to the small cities. Twelve per cent. 

Frank Presby Company, has been ap¬ 
pointed advertising manager of the 

■en the clubs and between civic or- be long until these stores come 
lizations of all kinds. • to the small cities. Twelve per cent. 
- of the retail business of the country is 

Illustrate Your Advertisements” will conducted through the mails and the 
Hendee Mfg. Co., of Springfield, iMass. the subject for the February meet- percentage is increasing yearly. The 

ing of the League of Advertising chain stores always have the choice lo- 
W. Blanchard Bancroft, late of the Women to be held on Tuesday, the cations in the cities and follow up-to- 

Strand Magazine of London, is now jfgh, in' the Rose Parlor of the Prince date methods of business and advertis- 
publicity manager for the British-.\meri- George Hotel, 14 East 28th street, at ing. 
can War Relief Fund, of 200 Fifth ave- eight o’clock. The s'veakers will be “Marshall h'iehl and Company in Chi- 
nue. Mr. Bancroft recently bought the Alexander Popini, the popular magazine cago does an annual business of $40,- 
rights, title and good will of T. P. illustrator; Norman Pierce, of the Nor- 000,000. Two per cent, of this amount 
O’Connor’s former paper, “M. A. P.” man Pierce Co., who will talk on the is spent on advertising. Some of the 
(Mainly About People) and will re- tendency of art in advertising, and department stores in New York City 
publish the same in London after the Arthur Wiener, president' of the Inter- spend 6 per cent, of their total sales in 
war. “M. A. P.” has had a romantic national Art Service, who will illustrate advertising. The Proctor and Gamble 
history, and at one time was a very with slides the posters so successfully Company buys more than $21X),(X10 worth 
widely quoted paper. produced in this country. f>f a(lvertising A year in the Saturday widely quoted paper. 

W. J. Bold, who was auditor of the 
System Magazine for six years, has 
been appointed general manager of the 
Sunset Magazine. 

C. R. Erwin, who resigned the presi¬ 
dency of Lord & Thomas, of Chicago, 
recently, has been elected president of 
Wasey & Jeffer.son, which firm will 

NAME FOR CHICAGO “FEDS.” 

“Whales,” Suggested by an Advertis¬ 
ing Man, Selected Out of 

350 Other*. 

r)f advertising A year in the Saturday 
Evening Post to sell 5-ccnt cakes of 
soap. Other manufacturers advertise 
according to similar methods, and to 
equal extent. This advertising is not 
an expense, but it is a means of in 
creasing business 

“.\ccording to the last census, nearly 
six thousand towns in the Middle West 

WARD, ROBERT E. 
Brunswick Bldg., New York 
Advertising Bldg., Chicago. 

ANDERSON, C. J, SPECIAL 
AGENCY 

Marquette Bldg., Chicago, IlL 
TeL Cent. 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N. Y.; Mailers Bldg*, 

Chic.; Chemical Bldg., St Louis. 

BROOKE, WALLACE G. & SON, 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN, COMPANY 
Brunswick Bldg., N. Y.; Tribune BMg., 

Chic.; Chemical Bldg., St. Louis. 

CARPENTER-SCHEERER COM¬ 
PANY 

Fifth Ave. Bldg., New York. 
People’s Gas Bldg., Chicago. 

CONE, LORENZEN & WOOD¬ 
MAN 

Brunswick Bldg., N. Y.; Advtg. Bldg., 
Chic.; Gumbel Bldg., Kansas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Avo. 
New York Office, 1 W. 34th St 

KEATOR, A. R. 
601 Hartford Bldg., Chicago, lU. 

Tel. Randolph 6065. 
171 Madison Av., New York. 

NORTHRUP, FRANK R. 
225 Fifth Ave., New York. 

Tel. Madison Sq. 2042. 

“Whales,” suggested by a Chicago ad- popul.ation during the last ten 
vertising man, is tlie new name chosen >^ar period. In Missouri were 540 of 

hereafter be known as Erwin, Wasey & for the Chicago Federal League base- towns. Many of them perhaps 
Jefferson, 168 North Michigan Boule- ^Jall team. The suggestion made by small right to e.\i.stence. But for 
vard, Chicago. D. J. Eiciioff, advertising manager of P’any inore the reason for the decrease 

—- the .\merican Lumlierman, won over 350 money of that 
Provress in Tont>lci> Other monikers. That “Whales” would '‘^8'Ob >s going out by every mail in 
i-rogress in iopeKa. . . miitnlile mine wns -lO response to mo(;ern advertising and 

The Topeka (Kan.) State Journal has , ;Mr;Eic‘hoff with the follow- T.fi" of conducting bnsincss_ 
recently installed four double magazine, jj reasons* Advertising, with an honest line of 
Model K linotypes, which replace four The best commercial whales are found KOO''®, a";* courteous treatment, is the 
Aloclel Is. 1 he Journal s equipment now *i,„ Nnrth rNorth remedy for preventing the cncroach- 

other monikers. That “Whales” would region is going out by every mail in 
be the most suitable name was ad response to mo(;crn advertising and 
vanced by Mr. Eichoff with the follow- of conducting business 
ing reasons • -Advertising, with an honest line of 

The bc.st commercial whales are found Rood's and courteous treatment, is the 
ill the North t North .Sidp'i remedy for preventing the cncroach- iviuuci IS. 1 lie journal s equipment now t|,(. North (North Side) rcmeciy lor preventing tnc cncroacfi- 

consists of six multiple magazine lino- “\Vhale”-to lash so as to mark with k'rgcr chain stores and mail- 
types, including one Model 9, or four- .trines to whale thmsh dmh CNee- f'*'<Jer houses on the small city and town 
magazine machine, and two single ma- ^^akc everything about a busi- 
chines or eight in all. 

essary in pennant winners.) eveiyimig aooiu a uusi- 
“Whaler”—one who whales or beats; up-to-date, make the advertising 

■" hence anything extraordinary, especially campaigns long, earnest and honest, and 
PUBLISHER’S NOTICE. in size, a whopper. (What the North ^ unit^l effort for a better Co- 

Subscription: Two Dollars a year in the Aiders want the Feds to be.) Inmbia, and Columbia will be the town 
United States and Colonial Possessions, $2.S0 “Whale ’em out”—“harpoon ’em;” vvill. withinten years, dominate 
* “Kive ’em what Jonah got.” .\re we f-^ntral Missouri, 
be mailed to the home address to insutb in the month. Ask Jonah, 

'‘'.'•'’ery. (We’ve got to have a few slogans of Students Study the E. & P, 
.-i"' h-ditor and Publisher page contains our own I t'u i r c- , , r 
672 agate lines, 168 on four. , 1 , • The senior class of the School of 

The columns are 13 picas. order to make his suggestion ap- Journalism of Notre Dame (Ind ) Uni- 
The senior class of the School of 

The columns are 13 picas. order to make his suggestion ap- Journalism of Notre Dame (Ind ) Uni- 
firlfVhree’pfge’^^of ?he of the team- versity reviews each issue of the'Editor 

Advertising Rates: Transient Display 2Sc Eichoff, who IS also an PuMI-ISUKR. John M. Cooney, the 
*"i ‘t?'- ardent fan, submitted a pen-and-ink director of the school, writes concerning 
iml^^spaw cSmr*acu' o^he wSle^ niightiness the practice: ‘"'We ffiul it well worth 
Small advertisements under proper classi* 

fication will be charged as follows: For Sale 
and Help Wanted fifteen cents a line; Busi¬ 
ness Opportmtity and Miscellaneous ten cents 
* hne, and Situations oxie cent a word: sec 
classified pages. 

The Editor and Publisher can be found on 
saU ea^ Y'*w,**,fol'owinR newsstands: 
. New York-World Building, Tribune Build- 
ing. Park Row Building, 140 Nassau street 
Manning s (opposite the World Building), 33 

The Woolworth Building, Times 
Building, Forty-second street and Broadway 
at basement entrance to Subway: Brentano’i 
Book Store, Twenty-sixth street and Fifth 
avenue, and Mack’s, opposite Macy’s on 
Thirty-fourth street. 

Philadelphia—L. G. Rau, 7th and Chestnut 
streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
street. 

Washington, D. C—Bert E. Trenis, 511 
Fourteenth street. N. W. 

Chicago—Post Office News Co., Monroe 
Street. 

Oeveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Office. 

Detroit—Solomon News Co., 69 Larneu 
street, W. 

San Francisco—R. J. Bidwell C^o. 742 Mar¬ 
ket street. 

A PUBLICATION ON THE NEWS-STAND 
SAVES MANY FROM THE JUNK PILE 

DUHAN BROTHERS 
Distributing 

WHOLESALE DEALERS IN 
Circulation 

Specialists NEWSPAPERS AND Builders 
Daily 

Weekly 
PERIODICALS Bill 

Posting 

Monthly TRIBUNE BUILDING Advertising 
Display 

Periodical Newspapers NEW YORK CITY 
Periodicals Telephone 35S4 Beekman Promotion 

O’FLAHERTY’S N. Y. SUBURB. 
LIST 

22 North William St., New York. 
Tel. Beekman 3636. 

PAYNE, G. LOGAN, CO. 
747-8 Marquette Bldg., Chicago; 200 

Fifth Ave., New York; 40 Brook¬ 
field St., Boston. 

VERREE & CONKLIN, Inc. 
225 Fifth Avenue, New York. 

Tel. Madison Sq. 962. 

Advertising Agents 
AMERICAN SPOF.TS PUD. '^O. 

21 Warren St., New York. 
TeL Barclay 7095. 

COLLIN ARMSTRONG, INC. 
Advertising & Sales Service, 

115 Broadway, New York. 

BRICKA, GEORGE W.. Adv. AgmaA 
114-116 East 28th St., New York. 

Tel. 9101-9102 Mad. Sq. 

FRANK, ALBERT & CO. 
26-28 Beaver St, New Korl:. 

Tel. Broad 3831 

HOWLAND, H. S. ADV. AGCY, 
Inc. 

20 Broad St, New York. 
Tel, Rector 2573, 

GUENTHER-BRADFORD & CO, 
Chicago, IlL 

THE BE RS ADV. AGENCY, 
Latin-Amcrican “Specidists.** 
Main Offices, Havana, 'luba. 
N. Y. Office, Flatiron Bldg. 

THE EXPORT ADV. AGENCY 
Specialists on Export / Lertiaiiic, 

Chicago, IlL 
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OIt|trag0 iatlg ©rthunf 
Over 500,000 

SUNDAY 

The World’s Greatest Newspaper 

ADVERTISING BULLETIN Over 300,000 
DAILY 

VOLUME 1. SATURDAY, FEBRUARY 13, 1915 NUMBER 2. 

1,800,000 REPLIES 
The fact that The Tribune has a greater 

circulation on Sundays than any other Chi¬ 

cago paper, morning or evening, enjoys on 

any day of the week, does not entirely 

account for the unique producing power of 

advertising in The Tribune. 

Although the circulation of The Tribune 

on week days is nearly equal to the week 

day circulation of the other Chicago morn¬ 

ing papers combined, there is yet another 

reason for The Tribune’s leadership in 

bringing replies from advertising. 

This other reason is the responsiveness of 

Tribune readers. 

For years The Tribune has told its read¬ 

ers of the economic value to them of reading 

and buying from Tribune advertising. 

For years The Tribune has maintained a 

censorship of its advertising columns that 

has bred confidence in those advertisements 

that are accepted and appear in The Tribune. 

And now we have an actual measure of 

this responsiveness of Tribune readers—a 

definite expression of their activities in con¬ 

nection with but one of the many phases of 

their relations with their favorite news¬ 

paper. 

During the year 1914, The Tribune’s Busi¬ 

ness Office, on the ground floor at the cor¬ 

ner of Dearborn and Madison Streets, has 

received from readers of The Tribune and 

distributed to “Want” Advertisers in The 

Tribune more than 

1,800,000 Letters 
These letters were either received by mail 

or delivered by hand in response to the so- 

called “Blind Ads” only. These are the 
“Want Ads” bearing no signature except 

The Tribune box number assigned to the 

advertiser at the time he places his ad. They 

are less than one fourth of the total number 

of “Want Ads” placed in The Tribune. 

If less than one fourth of all The Tribune’s 

“Want Ads” bring more than one hundred 

and fifty thousand replies a month, figure 

for yourself the tremendous response to all 

these “Want Ads.” 

The Tribune’s Business Office frequently 

handles, on a single day, as many letters as 

the number of pieces of first class incoming 

mail at the post office in the City of Spring- 

field, the capital of the State of Illinois. 

Eastern Advertising Office: 1216 Croisic Bldg., 220 Fifth Avenue, New York City 

Pacific Coast Advertising Office: 742 Market Street, San Francisco. 

Member Audit Bureau of Circulations 




