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To Brother Newspaper Men 
Chicago Convention 

June 20-24 

The eleventh annual convention of The Associated Advertising Clubs of The 
World will be held in Chicago from June 20-24 inclusive. The Newspaper Conference 
has arranged a programme intended to interest every newspaper man who attends the 
newspaper sessions. Here are some of the subjects on which experts will speak: 

' **The Eff^t of Advertising Censorship on the Cash 
Drawer” 

**The Advertising Agent and The Newspaper” 

“How to Get Church Advertising” 

“How to Interest the Manufacturer in Newspaper 
Advertising” 

“How to Make Your Readers Read Your Advertis¬ 
ing Columns” 

The Newspaper Exhibit will also be interesting and valuable. It will contain 
the largest photographic reproductions of actual newspaper pages ever seen. Samples 
of successful newspaper campaigns and the methods that secured them will be shown. 
A miniature daily paper will be written, set and printed in the Newspaper Exhibit Booth 
every day of the convention. 

Every newspaper man in North America ought to be able to afford the necessary 
time and expense to attend the Chicago Convention. Aside from the valuable informa¬ 
tion to be obtained from the Newspaper Conference and Exhibit, the various commit¬ 
tees in charge have provided instruction and entertainment of every conceivable form 
for the entire Convention. 

We extend a special invitation to all brother newspaper men to visit our plant 
and to. make our offices their headquarters for the receipt and dispatch of mail and 
telegrams. 

The World’s Greatest Newspaper 
(Trade Mark Registered) 

Member Audit Bureau of Circulations 
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PUBLISHERS 
ON TO 

The Third National Exposition of the 

Printing, Advertising, Publishing, Lithographing, 

Engraving, Paper, Business Equipment, 

Stationery, Paper Box Manufac¬ 

turers and all Allied Trades. , 

Coliseum, Chicago, June 19th to 26th, inclusive 

CONVENTION WEEK 
OF THE 

ASSOCIATED ADVERTISING CLUBS OF THE WORLD 
INTERNATIONAL ASSOCIATION OF MANUFACTURING PHOTO ENGRAVERS 
AMERICAN ENVELOPE MANUFACTURERS ASSOCIATION 
THE AUDIT BUREAU OF CIRCULATIONS and 
OTHER AFFILIATED ORGANIZATIONS 

(Special Railroad Rates from all points) 

Do not miss the Biggest Event that has ever happened in the Allied Trades, 
where you can see and study machines, supplies, devices and ideas, the use of 
which will mean the saving of thousands of dollars in conducting your 
business. 

Liberal Allotments of Free Tickets will be given to all Exhibitors for distri¬ 
bution among their regular and prospective customers. 

This Management will also be glad to furnish, free of charge, two tickets to 
any interested person, upon receipt of an addressed, stamped envelope. 

For marked diagrams, space rates and further particulars, address, 

NATIONAL EXPOSITION CO., Inc., 
HARRY A. COCHRANE, President 'I'elephone, Randolph 883 

Suite 1305 Advertising Hldg., Chicago, 111. 
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CANADIAM A. P. MEETS 

John Ross Robertson Re-elected Presi¬ 

dent—Toronto Newspapers Seek a Re¬ 

newal of Working Agreement from 

Typographical Union—H. B. Donly 

Becomes President of C. P. A. 
(Hpevial Uorrespondeitce.) 

Toronto, June 1.—The annual meet¬ 
ing of the Canadian Associated Press 
was held here last Friday. This is the 
organization which handles British news 
for the Canadian press. It was organ¬ 
ized several years ago at a time when 
it was felt that the Dominion was not 
receiving just the sort of news that was 
desired. The Government at Ottawa 
voted it a subsidy to get it started and 
ever since it has been receiving govern¬ 
mental assistance. This year the sub¬ 
sidy is about $3,.')fl0. John Ross Rob¬ 
ertson, the veteran publisher of the 
Toronto Kvening Telegram, lias been 
active in the management of the C. A. P. 
ever since it was established, and indeed, 
it owed its incefdion largely to his ef¬ 
forts. He was its first president and 
was re-elected to tlie office last week. 

!• KSIDENT KOHERTSON’S ADDRESS 

The business of the meeting was of a 
ror.tine order. In his address .Mr. Rob¬ 
ertson (|uoted a report from the Ijondon 
manager explaining some of the difficul¬ 
ties they had to contend with in gettiii'.' 
news past the censor. This was advanced 
as a reason for such defects in the serv¬ 
ice as have been apparent since the war 
began. The following directors were 
elected: P. D. Rosa, Ottawa Journal; 
K. F. Slack, Montreal Gazette; J. S. 
lA>wi8, Montreal Star; W. J. ITouglas, 
Toronto Mail and Empire; J. A. Mac¬ 
donald, Toronto Globe; J. E. Atkinson. 
Toronto Star, and J. Ross Robertson. 
Toronto Telegram. 

The official story of the work of the 
Canadian troops in France is detailed by 
a Canadian eye-witness, Sir Max Aitken. 
His account was cabled across to Canada 
at the expense of the government and 
by them transmitted to the press. This 
l)rocedHre relieves Canadian newspapers 
of the heavy expense of getting these 
important despatches over the cable. 

The Toronto newspapers have been 
negotiating with the local typographical 
union for a renewal of the agreement 
which terminates at the end of the 
month. It is understood that the matter 
has reached the point where an adjust¬ 
ment has practically been agreed upon 
.\a in so many American cities no change 
will be made in the old agreement and 
the men will continue at the former 
rate of wages. 

THE ADVISORY COMMITTEE 

The advisory committee of the Cana¬ 
dian Press Association has selected A. R. 
.•\lloway. editor of the Canadian Printer 
and Publisher, as assistant manager of 
the association to relieve Mr. Imrie, the 
manager, during his absence from t*'e 
office on account of ill-health. Mr. Allo- 
way will take up his new duties on June 
7. Meanwhile, Mr. Imrie has gone to 
Fergus. Ont., for the summer. 

The election of II. B. Donly, Simcoe 
Reformer, to the presidency of the C. 
P. A. for the unexpired portion of the 
term of W. M. O’Beirne, Stratford Bea¬ 
con. left a vacancy on the advisory com¬ 
mittee. The position has been filled by 
the election of W. E. Smallfield, Ren¬ 
frew Mercury, to the committee. 

It is rumored that E. L. McArhtur is 
to be the new advertising manager of 
the Toronto News. Mr. McArthur" has 

NEW YORK, 

had long experience in the advertising 
lield. lie was originally with 1.4i Presse 
of -Montreal, then \\ ith the Toronto News 
under the old regime and subsequently 
on tl'.e stair of the Gibbons Advertising 
Agent y. About six years ago he went to 
N'ancouver to become treasurer of the 
Dominion Trust Company. On the fail¬ 
ure of that institution last fall he re¬ 
turned to the East and since the be¬ 
ginning of the year has been on the staff 
of the Gagnier Advertising Agency, 
Toronto. He should prove a tower of 
strength to the News. 

J. G. W. Clark, younger son of J. T. 
Clark, editor of the Toronto Star, and 
himself a former member of the Star 
staff, is another young newspaperman to 
volunteer for active service. He has ob¬ 
tained a commission as lieutenant and 
will take command of the quota from the 
109th Regiment who will go to the front 
with the Fourth Canadian Contingent. 

Allan McGiffin, a well-known Toronto 
newspaperman, who was connected with 
the Canadian Press Limited and latterly 
was editor of two of the Gagnier trade 
news])apers, has gone into training at 
the Niagara Camp and may go to the 
front later on. 

Edward Grange, Ottawa correspondent 
of the Toronto Globe, was married today 
to Miss Marion McDougall, daughter of 
.1. Lome McDougall, C. ^I. G., former 
.\;iditor-Gencral of Canada. 

\V. A. C. 

WASHINGTON TOPICS 

How ihe News oi me Financial Pan- 
American Congress Was Handled by 

Five Skilled Correspondents with R- 

D. Heinl at Their Head—The Post’s 

Figure Puzzle for $600 in Prizes. 

(Sperial Correspondence.) 

Washington, D. C., .lune 3.—Tae 
handling of the news features of the 
Financial Pan-American Conference was 
so cleverly managed as to create much 
favorable comment. Putting into con¬ 
crete shape the mass of material coming 
out of the conference, so that each news- 
jiaper representative might handle the 
authorized news in his own way and as 
require<l for his particular publication, 
was left to five of Washington’s most 
prominent newspaper men. 

The Press Bureau of the Conference 
was in charge of Robert D. Heinl, associ¬ 
ate editor of the Nation’s Business, which 
is the official organ of the Chamlier of 
Commerce of the United States. Asso¬ 
ciated with Mr. Heinl were James D. 
Preston, superintendent of the Senate 
Press Gallery; Wingrove Bathon and 
Earl Godwin, of the Washington Star, 
and Frank L. Fisher, of the Harris and 
Ewing News Photo Bureau. The con¬ 
ference, which was considered one of the 
moat important of its kind ever held in 
this country, was covered completid.v for 
its news value by these five men. 

Many special representatives were also 
in attendance upon the conference. 
Among those' from out of town news¬ 
papers were .luliiia Moritzen. of the Bos¬ 
ton Christian Science Monitor; Wing B. 
Allen, publisher of The South .-Xmerican. 
New 'Fork Cit.v; Leonard M. Fanning, 
associate editor of Financial America. 
New York Cit.v; Commodore Cordeiro da 
Graca, .Tournal de Cornmercio, Rio de 
.laneiro, Brazil; Arthur A. Chenv. Boot 
Newspaper Association; Edward II. Dar- 
ville, the Hardware .\ge and Iron Age. 
New York, and B. C. Fi.rltes. financial 
editor of the New York .American. 
■ The Washington Post has started a 
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figure puzzle contest in which $690 in 
money is offered in prizes for the bt'st 
solution submitted. The Interchange¬ 
able figure puzzle is a problem of addi¬ 
tion, the object being to draw a continu¬ 
ous chain of ■ circles across the face of 
each figured chart so that the numbers 
within the circles will total the great¬ 
est number of points. The first prize is 
$100 in cash and a dividend prize of 
twelve times the amount paid on sub¬ 
scription. 

A domino tournament that lasted an 
entire month has just been brought to 
a close at the National Press Club of 
Washington where that, popular club game 
has taken an unusual hold. The con¬ 
tests included both singles and doubles, 
alxmt fifty of the club members enter¬ 
ing the former contests, and half that 
number went in for the doubles. 

The title of champion in the singles 
was won by W. A. Schlobohm. corre¬ 
spondent of the Yonkers Herald, and 
the winning team in the doubles was 
composed of Edward R. Padgett of the 
Washington Star and A. G. Plant, an 
associate memlier of the club. The 
names of the champions in the contests 
have been engraved upon two silver cups 
which will remain in the club quarters. 

Dominoes were introduced in the Na¬ 
tional Press Club only a few months ago, 
but with the adjournment of Congress, 
which brought more leisure to the news- 
l>aper men of the capital, the game soon 
became a popular diversion of the club 
members. Representative Kent, of Cali¬ 
fornia. presented the club with half a 
dozen ivory domino sets just before the 
tournament was opened. The tourna¬ 
ment was under the direction of Jesse L. 
Suter. chairman of the committee on 
club games. 

London Times to be Prosecuted 

Under the provisions of the new Eng¬ 
lish defense of the Realm Act, the Ijon- 
don 'Times is to be prosecuted for print¬ 
ing a letter which the French military 
authorities found offensive. Major Rich¬ 
ardson. who wrote the letter, and who is 
also a defendant, stated in the Times that 
the last French resen’es had been called 
up to the colors, and that the Fh'ench 
were looking to England to save them 
from disaster. The purpose of the letter 
was to further the idea of conscription, 
but the English officials feel that it is 
calculated not only to depress the French 
people, but to give valuable information 
to their common enemies. 

Pape Wins Libel Suit 

William J. Pape, editor of the Water- 
bury (Conn.) Republican, has won the 
liliel suit which was brought against him 
b.v Senator .Teames A. Peasely, who 
claimed that Pape used offensive and 
abusive language against him in editori¬ 
als. During the trial of the case on .lune 
3. in the District Court, .ludge Isaac 
Wolfe abruptly told opposing counsel 
that, in his opinion, the state could not 
make out a case against the accused, and 
dismi.“sed the case. 

Mob Attacks Montreal Paper 

B«>cause Jjo Devoir, a French pai>er of 
Montreal, had imputed to Italy unworthy 
motives for engaging in the present war, 
a mob of angry Italians attacked the De¬ 
voir building on the evening of May 27 
and did considerable damage. Every 
window in the building was broken, and 
much damage was done to the interior 
by flying stones. 

10 Cents a Copy. 

CHICAGO NEWS ITEMS 

Tribune Does Good Work Against a 

Baseball Lottery—Plans for Ad Men’s 

Night Pageant—Press Club’s Annual 

Show a Big Success—Bill Passed 

Against Fraudulent Advertising. 

(Special Correspondence.) 
Chicago, June 1.—The recent expose 

by the Chicago Tribune of the operations 
of an alleged baseball lottery through the 
agency of the Allentown (Pa.) Weekly 
World threatens to put the concern out 
of business. Since the Tribune opened 
up on the World’s enterprise six opera¬ 
tives of the concern have been arrested in 
Chicago and one has been convicted of 
operating a gambling device. The syndi¬ 
cate’s operations have ceased here. In 
half a dozen other cities police investiga¬ 
tions have begun and arrests have b^n 
made as a result of the Tribune’s pub¬ 
licity. The case supplies interesting en¬ 
lightenment on the corrective powers of 
a newspajier. 

AVilliani Rupp, the first of the agents 
of the concern brought to trial in Chi¬ 
cago, was fined $200 and costs. It was 
shown that 44,000 people a week were 
paying 30 cents a copy for the World, re¬ 
ceiving in return a chance on a $1,300 
prize. The paper is not circulated through 
the mails. John J. Kiicoyne, of Allen¬ 
town, heads the system. 

In New Orleans rigorous action was 
promised. 'The operation was called a 
replica of the notorious old Louisiana 
lottery. In Milwaukee, Pittsburgh, 
Wilkesbarre, Pa., and Duluth, Minn., po¬ 
lice investigations have been started, dis¬ 
patches say. 

Ii’ranc R. E. Woodward has joined the 
forces of the United Photo-Pltys Com¬ 
pany as assistant to the President, Wil¬ 
bur Wynant. As a newspaper man of 
many years’ experience Mr. Woodward 
is a believer in newspaper advertising. 
He has inaugurated one of the most ex¬ 
tensive and novel publicity campaigns 
ever attempted by a cinema concern and 
says it is bringing results, as he knew 
it would. Mr. Woodward is the man who 
carried the message to Garcia—the very 
man the late Elbert Hubbard wrote the 
piece about. 

Thomas Ballantyne, of the Daily News, 
won the Indestructo trophy at the May 
tournament of the Press Club Golf Club, 
finished May 30, at Park Ridge. His 
score was 84. Howard M. Briceland, 
manager of the Tribune news bureau, was 
second with 97. Richard E. Lee, of the 
Herald, was third with 104 strokes. Since 
1912 Mr. Ballantyne has been the Press 
Club champion. 

The annual Press Club show, Tagore’s 
drama, “The King of the Dark Chamber,” 
was given last 'Thursday night at the 
Auditorium theatre. It was a departure 
from the customary “Scoop Shows” writ¬ 
ten and enacted by members of the club. 
Professionals made up the cast. 'The club 
profited by about $6,(X)0 as a result of the 
entertainment. 

The Little Review, a magazine which 
had ideals, supported Emma Goldman, 
and printed contributions from John 
Galsworthy and an impressive list of not¬ 
ables. has suspended. On Friday Miss 
Margaret C. .Anderson, erstwhile editor, 
appeared in municipal court, sued for 
wages by a printer. 

The seventy-second anniversary of the 
birth of Henry O. Shepard, publisher of 
the Inland Printer, who died in 1901, was 
commemorated on May 24, at the publii* 
school named in his honor. 'The Old 
Time Printers’ Association dedicated » 
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ineniurial window in the sebool. It 
hears the simple legend: “To the Memory 
of Henry Ulendorf Shepard, I'rinter.” 

A bill prohibiting fraudulent advertis¬ 
ing has passed the Illinois House of Rep¬ 
resentatives. It provides a heavy fine or 
imprisonment. 

Jotin I>>e Mahin, who is a native of 
Iowa, went there last week and addressed 
the members of the l>es .Moines Ad Club. 

The newspaper illustrators of Chicago 
t<M)k a night off Saturday and enjoyed 
their annual carnival in the Hotel Sher¬ 
man ball room as only active young 
artists can do. 

The departure of Frederick M. Feiker, 
lately connected with System, for a new 
IHMiitiun in New York was preceded by a 
farewell dinner given by friends. He was 
pn^sented with a diamond-studded watch. 

Henry M. Hyde, of the Tribune, a 
* graduate of Beloit ctdlege, will deliver the 

commencement address there this montli. 
The ‘'011 the Street Club” the advertis¬ 

ing men's charity, will hold its annual 
ball game at Comiskey Park on June 15. 

Mrs. IValter Brewster, of Lake Forest, 
has been made editor of the Garden Club 
Bulletin, the organ of the Garden Club 
of America, It is published in I’hiladel- 
phia. 

The Tribune has broadened its anti- 
mosquito campaign to include as an 
enemy, tlie fly. Tlie enterprise is in 
charge of the public servk*e department 
of the paper. 

The annunl memorial services of the 
Press Club, the Old Time Printers Asso¬ 
ciation and Typographical Union No. Ifi, 
were held jointly at the Garrick theatre 
on Sunday. 

The Herald has secured for its staff 
Lillian Russell, so long a writer for the 
Tribune. She is to start writing Sunday. 

Stanley Clague was ele<‘ted president of 
the Western Advertising .Vgents’ Associa¬ 
tion at its meeting here last week. 

Sidney Willis has left the staff of the 
Tribune to write interviews exclusively 
for the Photoplay magazine. 

Kdward Roberts, formerly of the Chi¬ 
cago Kxaminer and Tribune, has been 
(“ommissioned to manage the forthcoming 
anniversary edition of the rx>8 Angeles 
Kxaminer. 

A. H. Messing, assistant publisher of 
the Examiner, has returned from a con¬ 
ference in New York. 

Henry Barrett Chamberlain, once man¬ 
aging ^itor of the Record-Herald and 
present editor of the Voter has asso¬ 
ciated Stanley Osborn with himself in 
the creation of a new business magazine. 

The engagement of Arthur Park, of the 
Associated Press, to Miss Gladys Russ, 
of Austin, Ill., has been announced. 

.Miss Louise James, fashion editor of 
the Tribune, and Hal Davidson Bargelt 
were married last Saturday evening at the 
Mission House in Ardmore, Ill., which is 
their new home. Marquis James. 

EVENING MAIL TRANSFERRED 

Old Mail and Express Company Con¬ 
tinues as Publisher. 

It is reported that the stock of the 
Mail and Express Co. of New York, of 
which Henrv L. Stoddard is president, 
was on Tuetday taken over by the S. S. 
McClure Newspaper Co., re<-ently incor- 
|M>rated. Tlie Evening Mail will (-ontinue 
to be published by the Mail and Express 
Co., but S. S. McClure becomes the editor 
and Frank Parker Stockbridge, the man¬ 
aging editor. 

The change in management was in¬ 
dicated on the mast-head of the Evening 
Mail on M’ednesday. T. E. Niles, who 
was managing editor of the Mail under 
the old regime, continues as news editor. 
John C. Cook is to remain as business 
manager. It is not probable that any 
changes will be made in the staff except 
as cireumstances may make necessary. 

The only alteration made in the appear¬ 
ance of the Mail during the week was the 
dis<-arding of the double column editorial 
measure for the single column. .4 new 
fealur«>. which promises to become popu¬ 
lar with the Evening Mail’s renders, is 
McCutcheon’s cartoons, which are ex¬ 
ceedingly |>opular in the West, but have 
not heretofore regularly apiteared in any 
yew York newspaper. 
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HOW CURTIS PLAN OF DISTRIBUTION WORKS 

Ideas Adaptable to Newspaper Circulation Departments Promulgated 

at Enthusiastic Three-Day Convention in Philadelphia—Helping 

50,000 Boys to Find Themselves and Later Take Places 

of Usefulness in the Business World. 

(Special Correspondence.), 
P1111.ADEUMIIA, June 3.—Ideas which 

with adaptation could be applied with 
great profit to employers and employed 
alike in the circulation department of 
every newspa|>er in tlie country, were ex¬ 
plained at a three-day convention of 
nearby state circulation agents of tlie 
Curtis Publishing Company, held in this 
city last week. For the first time in the 
East, the latwt development of the al¬ 
ready famous "Curtis Boy Plan of Dis¬ 
tribution” was presented to 200 district 
agents from six states, and each man 
was stirreil to clear vision of what he 
could iiersonally accomplish for the ad¬ 
vancement of his own business interests 
and for the welfare of the community in 
which he lives. The meeting, while ar¬ 
ranged soU'ly for the agents of the com¬ 
pany, was so inspiring—so distinguished 
an expression of the highest business con¬ 
sciousness and of the coming era when 
ideals and practical benefits will march 
hand in hand—that it was a matter for 
regret that the audience should not have 
numliered thousands more of the heads 
and sub-heads of business organizations 
(not excluding both editorial and busi¬ 
ness departments of the newspapers) 
who would have been stimulated and in¬ 
structed by the revelation of ideas and 
methods which have already worked out 
remarkable results in this great publish¬ 
ing house. 

The newest step in the Curtis system 
is a plan to help the 50,000 boys, who 
sell the company’s three magazines all 
over the I’nited States, to find their par- 
li<-ular niche in a world of activities, 
when they are ready to graduate from 
the selling force of the company. It is 
a noteworthy contribution to the voca¬ 
tional education movement which is mak¬ 
ing rapid headway among the leading ed¬ 
ucators and business men of the country, 
and was unqualifiedly praised by an 
“outsider,” Meyer Bloomfield, director of 
the Bureau of Vocational Education in 
Boston, who made a splendid address at 
the convention and viewed the under¬ 
taking as an influential move in the right 
direction and a welcome application of 
his own beliefs. 

A GEADEI) SY.STEM OF TRAINING. 

Briefly, the idea is a graduated system 
by which through various steps, under 
the watchful and sympathetic eye of the 
Curtis Company and its agents, a school¬ 
boy while yet at his lessons may gain 
useful business experience until he has 
reached the highest rank in the Curtis 
I>eague—that of “master salesman,” when 
he will be assisted by the company, act¬ 
ing in co-operation with business and pro¬ 
fessional men everj’where, many of whom 
are already profoundly interested, to go 
directly into the life work which he has 
been heli>ed to select. 

The system includes first the gathering 
in of boys to sell the Saturday Evening 
Post on the streets. This is done by Cur¬ 
tis Company advertisements in maga¬ 
zines. the applicants being later connect- 
e<l with the district agent, and by local 
newspaper ads, “blind” and otherwise 
(and the agents have put themselves on 
record as finding the straight ad product¬ 
ive of the best results). Next follows the 
“P-J-G Ten Club,” open only to boys in 
the neighborhood who regularly sell 10 
copies of the Post. 6 copies of the 
Ijadies’ Home .Tournal, and 2 copies of 
the Country Gentleman. This club has 
membership buttons and games, is treated 
to “movie” parties with refreshments, and 
frequently has a clubroom, under the 
auspices of the district agent. Vouchers 
for certain sales records are also given 
which entitle the boy to cameras, catch¬ 
er's gloves and similar treasures, and 
at times spe<-ial prizes are offered in com- 
jietitions for increased sales. It is plain 
that at once it becomes a distinction ac¬ 
companied by privileges and rewards to 

lielong to the regular Curtis forces, and 
that a healthy rivalry is aroused among 
the young merchants. 

now THE PLAN WORKS. 

After a boy has sold one of the Curtis 
IHiblications for six months, is selling 
all three magazines and has a i>erfect rec¬ 
ord for promptness; if he attends school 
regularly, he is eligible to the national 
organization, the League of Curtis sales¬ 
men. In this, after certain re«iuiremeuts 
are met, he may win, in comi>etition, to 
the place of “eii)ert salesman”—with re¬ 
wards and honors which the district 
agent is duly and fully instructed how to 
make the most of—and at last he may 
attain to the rank of “master salesman,” 
of whom only twenty are elected in any 
one year. This high honor in business 
boydom carries with it several benefits, 
among which is a yearly subscription to 
System, Advertising and Selling, Print¬ 
er's Ink, or Business; but best of all, 
“the absolute confidence of the company.” 

He has now earned the recommenda¬ 
tion and assistance of the Curtis com¬ 
pany, when he is ready to embark in a 
business or profession, and in conse¬ 
quence he gets a “flying start,” as one 
liooklet expresses it. The Curtis train¬ 
ing, it is more than likely, has already 
developed him to the point where busi¬ 
ness men with whom he has come in con¬ 
tact are more than anxious to place him. 
Incidentally and as a single feature of 
the system, there are five or more “house 
organs” carrying the i)ersonal message of 
the company to the various branches of 
the organization, to say nothing of count¬ 
less circular and i>ersonal letters all 
charged at the big electric battery of 
sympathy, enthusiasm and efficiency on 
Indejiendence Square. 

It is interesting in this connection to 
note a paragraph from one of the pub¬ 
lications. It says: “The Curtis Com¬ 
pany does not hold the Boy Problem in 
the hollow of its hand, but is one of sev¬ 
eral big agencies that have taken an in¬ 
terest in boys. The claim has never been 
made that this company was started and 
developed for the sole benefit of young 
America. But the claim is made that 
in the course of its progress this country 
has developed its own lioy plan along such 
lines and in such ways as to help boys 
when and where they most need help. For 
every benefit that this company has de¬ 
rived from boys who sell its publications, 
those boys have derived equal benefits.” 
This is clear, especially after hearing 
some of the letters and reports ,sent in 
by the boys themselves, by the district 
salesmen, parents, teachers, business men 
and mere spectators. 

VALUE OF CO-OPERATION EMPHA.SIZEI) 

The big idea includes, as one of its most 
valuable elements, the making of every 
circulation man into an integral part of 
the educational and business success of the 
whole. His interests are served, since in¬ 
creased sales mean increased profits for 
him. Better yet, he is shown how to 
“look beyond the payroll,” and by carry¬ 
ing out the abundant suggestions fur¬ 
nished him, he sees how he may improve 
his standing and influence in the com¬ 
munity while forwarding the welfare of 
its growing citizens. Most of the men at 
the convention, except those from the 
larger cities, are not making. I am told, 
more than $5 a week out of their agency, 
running it in conjunction with other busi¬ 
ness. 

Yet you would no longer say that 
Americans think only of money if you 
could have watched their intent and in¬ 
spired faces, while they absorbed the larger 
ifleas of public service combined with effi¬ 
cient business management which were 
offered them. Since the co-operation of 
the district men is so imiiortant a part 
of the plan, that deep interest vias a guar¬ 
antee of the success of the movement. It 

is to them that the Company looks for 
first-hand knowledge of the boys, to be 
gained by talks with parents and teachers, 
pastors or priests, and through club as¬ 
sociation and confidential chats with the 
lads themselves. The ambitions, self- 
respect and morale of the young salesmen 
is encouraged by posted bulletins, club 
addresses and newspaper notices, and each 
advance in the business progress of the 
boy means benefit to him, to the agent 
and to the community. 

The expenses of the trip to Philadelphia 
were paid by the Curtis Company, includ¬ 
ing hotel accommodation, tickets t» 
Keith’s, and to see the Athletics play 
ball, and unlimited cigars. Some of the 
delegates were not more than ten or 
twelve years old, who rose when ques¬ 
tions were to be asked, and spoke with a 
self-possession and directness, which was 
in itself the best possible demonstration 
of the value of the Curtis system. 

Cyrus II. K. Curtis W’elcomed the agents 
at the opening session, and M. E. Doug¬ 
las, manager of the sales division of the 
circulation department, presided at the 
meetings. Upon Mr. Douglas’s modest 
brow must be pressed the crown of laurel, 
as the originator of the “Boy Plan.” 

Curtis Wager-Smith. 

COLUMBIA HONORS C. R. MILLER 

Editor-in-Chief of New York Times Re¬ 
ceives Honorary Degree of Lilt. D. 

.\t the 161st commencement of Colum¬ 
bia University, held on Wednesday, when 
the largest class in the history of that 
institution was graduated, Charles R. 
Miller, editor-in-chief of the New York 
Times, was the recipient of the honorary 
degree of Doctor of Letters. In confer¬ 
ring upon him that distinction. President 
Nicholas Murray Butler said; 

“Charles Ransom Miller: Bachelor of 
Arts of Dartmouth College; e<litor-in- 
chief of the New York Times; for forty 
years a potent force in expressing, in 
guiding and in uplifting the public opin¬ 
ion of the American people; never more 
cogent, more wise, or more eloquent lliaa 
when voicing their moral purpose and 
their righteous judgment in these latter 
days when all the forces of evil and de¬ 
struction are let loose to do rapine and 
slaughter among men, I gladly admit you 
to the degree of Doctor of Ijetters.” 

Dr. Miller was born in Hanover, N. H., 
in 1840, and has had a long, useful and 
influential career in newspaper editorial 
work. From 1872 to 1875 he serve<l on 
the staff of the Springfield (Mass.) Re¬ 
publican. Since 1875 he has lieen on 
the New York Times, having held the ish 
sition of editorial writer from 1881 to 
1883, and that of editor-in-chief since 
1883. He is vice-president and a director 
of the New York Times Company, and 
is a member of several of the leading 
clubs of the metropolis and of various 
civic societies. Ilis editorial writing has 
long been noteworthy for clear thinking 
and forceful expression, combined with 
grace of style. These qualities have 
gained for him a nation-wide reputation. 

“THE SUN DO MOVE” 

New York Newspaper to Occupy Its 
New Quarters in Tract Building. 

A beginning has already been made 
in the task of moving the New York 
Sun and the Evening Sun to their new 
home in the American Tract Siwiety 
building, at l.'jt) Nassau street. 

The first thing to be done will be to 
transjMirt one of the big presses to its 
new alKHle in the cellar. The quarters to 
lie occupied will include the cellar, the 
basement, the second, third, fourth, fifth 
and twenty-third floors. Of these the 
business office will have the second, the 
composing room the third, the Evening 
Sun editorial force the fourth, and the 
Morning Sun the fifth. What use is to 
Im’ made of the twenty-third floor has not 
yet been determined. In all. the fl<M)r 
space at the disixisition of the Sun will 
be about ,'»,0(X1 square feet. 

.\s to what shall become of the old 
Sun building, no decision has been 
reached. 
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^ In Greater Boston 
there are 311,809 
families. 

^ In Greater Boston 
the Daily Ameri¬ 
can sells net over 
200,000 copies. 

EVENING AND SUNDAY 

New England*s Greatest Home 

Newspaper 
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NEW FEDERATION FORMED 

Wisconsin Publishers and Printers Organ* 

iae League of Existing Associations for 

Co-operation—Will Employ Traveling 

Secretary to Help Solve Problems— 

Prof. W. G. Bleyer Heads Committee. 

(Special Corretpondence.) 
Madison, Wis., May 29.—First steps 

toward the organization of the Wisconsin 
Federated Printing and Press Associa¬ 
tions were taken at the First State Con¬ 
ference on Printing and Newspaper Pub¬ 
lishing held in Madison May 29, 27 and 
2S. Each of the three associations rep¬ 
resented at the confereno? appointed two 
of its niiinl>er as members of the e\ecu- 
tive committee of the federated aasocia- 

PROF. W. G. BLEYER 

tions, and the committee of six thns con¬ 
stituted elected Prof. Willard G. Bleyer, 
head of the department of journalism at 
the University of Wisconsin, as chairman 
of the executive committee. The mem- 
t)erB of the committee in charge of the 
federated associations are H. L. Hoard-, 
Ft. Atkinson, and C. A. Booth. Madi¬ 
son. Wisconsin Press Association : F. E. 
Noyes, Mariqette, and O. H. Bliss. 
Janesville. Wisconsin Daily I.ieague: 

George Harrington, Ushkosh, and G. 11. 
Van Vliet, Racine, State Franklin Club. 

The new federation will continue the 
plan of holding an annual State confer¬ 
ence, with section meetings for each as¬ 
sociation and a large general meeting for 
all of the associations. The next confer¬ 
ence will be held in Madison in HlltS. 

The federated organizations will raise 
funds to put a traveling secretary in the 
held, who will install cost accounting 
systems in job plants and newspaper of- 
hces, and will assist newspapers in ad¬ 
vertising and subscription problems. The 
department of journalism at the Uni¬ 
versity of Wisconsin was requested to co¬ 
operate with the new federation in pro¬ 
viding the traveling secretary, and will 
provide assistance in connection with the 
university extension division. 

Some 200 editors, printers, publishers, 
and others attended this hrst State con¬ 
ference, the largest number that has ever 
gathered in Wisconsin to discu.ss matters 
Itertaining to printing and newspapei 
])ublishing. The success of the confer¬ 
ence led to the decision to hold another 
meeting at Madison next year and to or¬ 
ganize the federation. The resolutions 
adopted were in part as follows: 

Whereas the success of this conforcpce 
has been due in large measure to the efforts 
of the department of Journalism of the Uni¬ 
versity of Wisconsin to explain aud Institute 
a system of cost accounting for publishers 
and printers in this state ; and 

Whereas this conference has been In¬ 
formed that the department of journalism 
Is eager to co-operate in the matter of the 
practical application of such a system, 
tterefore In? it 

Resolved that this conference encourage 
and aid the said department in Its plan 
to «>stBbIlsh a cost accounting system in the 
offices of printers and publishers throughout 
the state; and further be It 

Resolved that the officers of the three as¬ 
sociations- the Wisconsin I'ress .Associa¬ 
tion. t^-e Wisconsin Pally Ix-ague. and the 
State Franklin Clul)—have the unanimous 
endorsement of this conference In an en¬ 
deavor to secure furf'er co-operation and 
repre-entatlon from printers and newspaper 
publishers of this state and to arouse 
greater Interest In an annual conference of 
printers and newspaper publishers. 

The newly elected officers of the Wis¬ 
consin Press Association are: President. 
Halbert L. Hoard. Ft. .\tkinson; secre¬ 
tary, Miss Lura Dow, Palmyra; treas¬ 
urer, E. .T. Scott. Shawano; representa¬ 
tives on executive committee of Wiscon¬ 
sin P^ederated Printing and Press .\s80- 
ciations. H. L. Hoard, Ft. .\tkinson and 
C. A. Booth, Madison. 

The officers of the State Franklin Club 
elected at this meeting are: President. 
George Harrington. Oshkosh; vice-presi¬ 
dent. C. L. Coward. Tx)di; secretary, C. 
H. Van Vliet. Racine; treasurer. F. C. 
Blied. Madison; Executive Committee, 
H. L. Hoard. Ft. Atkinson. FVank W. 
Cantwell. Madison, and Rudolph Haess- 

ler; members of the Executive Commit¬ 
tee of the new federated associations: 
George Harrington, Oshkosh, and C. H. 
Van Vliet, Racine. 

'1 he conference opened on Weilnesday 
evening with addresses by Governor E. L. 
Phillip and President C. R. Van Hise 
of the Uni vet sit y of Wisconsin. Isaac 
Blanchard, of New York, gave the prin¬ 
cipal address at this first meeting, sjteak- 
ing bn “System, Efficiency aud Cost Ac¬ 
counting.” 

What Kansas editors and publishers 
are undertaking to do in the way of co- 
oi)eration was described in an interesting 
talk by Prof. Merle Thorpe, of the de¬ 
partment of journalism at the University 
of Kansas, on Thursday evening at a 
dinner given for the visiting editors, 
printers and publishers. At the same 
meeting Prof. W. (». Bleyer of the depart¬ 
ment of journalism at Wisconsin gave 
the results of a survey which he made of 
the weekly newspaper publishing condi¬ 
tions in Wisconsin. 

W. .1. Merrill, manager of the merchan¬ 
dising service bureau of the Chicago 
Tribune, spoke at the last meeting of the 
(KHifercnce on “News))aper Co-operation 
with the Manufacturer,” illustratiug his 
subject with lantern slides showing the 
valuable work of the Chicago Tribune’s 
sendee department. 

Cost accounting, system and efficiency 
in newspaper and job plants, advertising 
rates, subscription rates, and other prac¬ 
tical toi)ics relating to the business side 
of printing and publishing were discussed 
by members of the associations at the 
other sessions. 

The “Grown in Wisconsin” luncheon, 
served in Lathrop Hall of the University 
of Wis<-onsin under the direction of the 
young women in the classes in institu¬ 
tional management of the department of 
home economics of the university, was an 
interesting feature of the conference. 
With the exception of pepper and salt, 
every bit of food was a Badger State 
product. For coffee there was a malt 
substitute manufacture<l in Wisconsin, 
and the ice cream was made of malted 
milk, a Wisconsin discovery. The menu 
cards were pronted on paper manufac¬ 
tured from Wisconsin tamarack and 
hemlo<-k at the Unite<l States Forest 
Products laboratory at the University of 
Wisconsin. 

The relation of newspapers to commer¬ 
cial and agricultural development in Wis¬ 
consin, past, present and future, was dis¬ 
cussed at this luncheon and much valu¬ 
able information was presented. 

Heated the Metal Without Gas 

A short time ago the mains su|>|>lying 
Fort W’orth, Tex., with natural gas were 
washed out by a flood. This left the 
Fort Worth Star-Telegram without fuel 
for heating the linotype metal pots, the 

steam tables and the 8te(cotype metal 
furnace. 

With genuine Texas pluck the me<diaii* 
ical department men immediately got 
busy to save the situation. After trying 
plumbers’ blow-pipes, which were found 
unsatisfactory, at the suggestion ot 
Frank Beneke, presto-lite tanks were 
brought in and used on the linotype pots. 
As they proved effective, supplying the 
requisite degree of heat, other presto-lite 
tanks were applied to the stereotype fur¬ 
naces with equal success and the Star- 
Telegram went to press on time. 

Topeka 

Daily Capital 
Average net paid circula¬ 
tion for six months ending 
April 1, 1915 (Sworn) 

33,971 

TOPEKA. KAN. Publisher 

Connecticut'! Biggeit and Best 

Daily Newipaper 

Hartford ?Etmrs 
Hartford, Conn. 

THE TIMES’ circulation ii Sc. circulation 

Home ciiculation 

“One paper in the home it worth 

a hundred on the highway,” 

KELLY-SMITH COMPANY 
Boproiontative! 

2!0 Fifth Are. Lytton Bldg, 
Mew York Chicago 

Deutsches Journal 
The N. Y. German 
Journal is America’s 
Greatest German Newspaper 

THE AUSTRALASIAN NEWS COMPANY 
(Limited) 

THE NEW ZEALAND NEWS COMPANY 
(Limited) 

PUBLISHERS’ AGENTS 
We beg to announce that the above News Agencies have now been in operation almost two years, supply¬ 

ing the news trade throughout the Commonwealth of Australia, including all of Tasmania and the Dominion 
of New Zealand, with American and English periodicals, as well as Literature of all kinds. The Home Office 
of The Australasian News Company, Limited, is at 226 Clarence Street, Sydney, New South Wales, with 
branches at Melbourne, Victoria; Perth, West A-tistralia; Adelaide, South Australia; Brisbane, Queensland, 
and The New Zealand News Company, Limited, at 150 Wakefield Street, Wellington, N. Z., supplying all the 
North and South Islands of New Zealand. 

We are prepared to handle all American publications and anything in our line. 

7.W ZkX'!THE AMERICAN NEWS COMPANY 
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Thomas McLaughlin, business manager 
of the Portland (Maine) Press, informs 
the representatives of Tut: Euitob amu 
I'UBLiBUEK that he has increased liis local 

Against Post Publishing Co. in Equity advertising rates 33 1/3 per cent. The 
Suit Over “Headless Woman” Feature new rate, with the greatly increased cir- 
—Pilgrim Publicity Association Plan- ' “lation of the I’ress uiider the manage- 

lo, Trip ,0 Chico. i!„riSd’''‘S 
(Spctiul Conenpundence.) new addition to the ranks of the Press 

lioston, June 3.—Justice Dodge in the advertisers is the American Clothing 
District Court of the United btates, in Company, a good sized I’ortland concern 
the equity case of the I'ost Publishing that has never before' carried advertising 
Company vs. Postmaster Murray, reu- of any amount. 
dered his decision adverse to the plain- The big thing in news of the P. P. A. 
tiff and dismissed the bill with costs, seems to be the planned “Chamber of 
Appeal will probably'be taken to the Cir- New England Industries” that the P. P. 
ciiit Court. Ibis is the case of tlie A. is booming. This will be a regular 
Post’s “Headless Woman” feature, which man-sized building in the heart of the 
it was contended by the pluintilf was not city, where New England jiroduets will be 
a lottery and not a "scheme” coming on display at all times, 
within the United States statute provis- At a meeting of the P. P. A. at head- 
ions rendering any advertisement of the (juarters, recently, the “sky rocket” cheer 
plan uumailable. ^ given on the roof of the building in 

Justice D^ge in his upiiiion says that front of a movie camera. The movies 
the plan “is not regarded as, in any made will be shown at the big Chicago 
sense, a scheme to defraud,” and that, convention. 
“the^ scheme advertised is neither a ‘lot- About all the advertising men of W’est- 
tery’ nor a ‘gift enterprise’ in the ordi- ern Massachusetts, as well as many from 
nary meaning of those terms.” The Boston, plan to gather at Mt. Tom for 
court fur^er says: “It may well be true, a golf tournament next week. In the 
as plaintiil urges, that it is doing noth- evening a banquet will be given at the 
ing unlawful or wrong, it it makes a j.jub house. 
purely gratuitious distribution of its ‘ Apt alliteration’s artful aid,” was well 
owu property aixording to chance; and illustrated in the Boston Post of June 1. 
that such a distribution is neither a q'lm head-writer in dishing up the story 
•lottery’ nor a ‘gift enterprise,’ nor of the circus did it this way: 
similar in kind within the meaning of the -Colossal Crowds Cheer Circus Clowns 

statutes against such enterprises. It Cutting Chailie Chaplin Capers 
may also be true that it makes no dii- Coy coryphees. Costly lostunied, Cavort 
ference if, in so distributing its own cheerily—Countless comely, Couragi-ous. 
money according to chance, us purpose t'ourtly Couriers come clusslc caprices 

IS to attract public attention to its paper criterion ’’ 

and augment its profits therefrom by an Some head what? 
increased circulation; and that there is q-jjg Boston Record has started a new 
nothing unlawful or wrong in advertising feature. The last page of the paper is 
such a gratuitous distribution of its own gevoted to pictures, with just enough 
money otherwise than through the mails, text or “cut lines,” to tell the story. 
Whether or not such advertisemcnis are qigg feature is called “The Daily News 
mailable, however, is tor Congress to de- pictorial.” The Record is now 14 pages 
termine, and 1 think the provisions ot j,, as a rule. About half a page a 
.•'ection 213 exclude them.' i^ devoted to funny cuts, called 

TBIP OF THE F1L0K1H8. “Scrapple.” ROY ATKINSON. 
The talk of the town in adveitising _ 

circles is the coming trip of the Pilgrim THE GAZETTE’S NEW HOME 
Publicity Association to Chicago to at- The Gazette, of Niagara Falls, N. Y., 
tend the convention of the Associated has crowned its sixty years of progress 
.Vdvertising Clubs of the World, llie and achievement by building for itself 
Pilgrims’ “on to Chicago” party will leave one of the most beautiful and practical 
the South station Tuesday evening, June newspaper buildings to be found any- 
i.'), for its ten days’ journey. On Wed- where in the country. The instructions 
nesday morning the party wiU arrive at given to Chester R. I’helps, the architect 
uochester, N. \. It will breakfast at the who designed the building, were “to pro- 
Seneca Hotel and afterward will tour the duce a building equal to anything of its 
city in automobiles and inspect the build- character in the city; beautiful, dignified 
mgs of the Eastman Kodak Company. —a building that should be a suitable 
The party will take luncheon at Buffalo, temple of the great profession of journal- 
and later in the day go to East Aurora, ism, . . .” and nobly has he carried 
where it will visit the Roycroft shops, out his instructions. 
ill the evening the party will board the The building which is three stories 
S. S. Northland for the trip through high, with a basement of unusual depth. 
Lake Erie, Lake St. Clair, Luke Huron is built of steel, concrete, brick and terra 
and Lake Michigan. cotta, and is as near fireproof as possible. 

Thursday the Pilgrims will celebrate Not only is it a beautiful edifice, but 
the 17th of June and Bunker Hill day every practical device of proven worth 
with fitting ceremonies on the boat, for newspaper work has been installed 
.\lMJut noon the party will reach Detroit, therein. Efficiency engineers have lH*en 
tlie home of the automobile industry, consulted as to the planning of each floor. 
Former Pilgrim Joseph D. Mills, of the in order that there might be no “lost mo- 
I. L. Hudson C!o. department store, will tions.” 
meet the delegation and conduct it about With the increased facilities afforded 
the city. Mackinaw Island will be l>.v this building, the Gazette is in a po- 
reachcd on June 18. In the afternoon sition to enjoy many more years of pros- 
they will stop at Harbor Springs. Satur- perity. 
day, until 4 o’clock, will be spent at Mil- - 
waukee. From there they take train to Tribute to a Publisher’s Wife 
the convention city Pilgrim head- Schermerhorn, wife 
quarters in Chicago will be at the Hotel publisher of tlie Detroit Times. 

i A • • A-11 1 was bnri.'d at Hudson. Mich., a few davs 
Ihe Boston American is still hammer- , that town 

mg away for better streets The mass ^ 
meeting that was brought about through ^ meniorv. 
the American to arouse public interest in Schermerhorn had made maiiv 
better streets was largely attended by ^ residence 
citizens in all walks of life. 

I UN FOR “BEAUTY CONTEST” WINNERS. - 

The five winners of the Traveler’^ Wrecked by Dynamite 
Ueauty contest attracted much atten- 

tion when they arrived at the (Dopley The plant of the Sapulta (Okla.) Iler- 
Plaza hotel Monday night. The young aid was w'reikcd by a dynamite explo- 
wonien come from different parts of New sion on Sunday. The Herald has been 
England. Before they start for the San engaged in carrying on a campaig.n 
Francisco exposition as the guests of the against gamblers and bootleggers, and it 
Traveler they will be entertained royally is siipjiosed that the plant was blown up 
here in Boston. in revenge. » 

HAPPENINGS IN BOSTON 

A:51 11:51claims that there are 
only 149,000 people in the New 

York territory whose incomes are 
$2,500 a year or more. 

This confirms our contention that the 

success of all enterprises in New York de¬ 

pends on the Big Crowd. The NEW YORK 

AMERICAN’S readers represent One- 

Fourth of the 149,000, also One-Fourth of 
the Big Crowd. 

They represent one-fourth of the money invested in 

securities— 

One-fourth of the owners of New York realty. 

One-fourth of the deposits in banks and trust companies. 

One-fourth of the money in Savings Banks. 

One-fourth of the automobile owners. 

One-fourth of the attendants at Grand Opera. 

One-fourth of the dwellers in fine houses. 

One-fourth of the memberships in the various clubs. 

One-fourth of the merchants and manufacturers. 

■ One-fourth of the educators. 

One-fourth of the scientists. 

One-fourth of the inventors. 

One-fourth of those who support churches, schools and 

colleges. 

One-fourth of those who travel. 

One-fourth of those who support winter and summer 

resorts. 

One-fourth of those who patronize hotels, restaurants and 

places of amusement. 

One-fourth of the lovers and patrons of music and of art. 

One-fourth of the taxpayers. 

One-fourth of the professional men and women. 

One-fourth of the readers of books. 

One-fourth of the contractors and builders. 

One-fourth of the architects. 

One-fourth of the artists. 

One-fourth of the financiers. 

One-fourth of the writers. 

And one-fourth of those who support and make successful 

every line of business. 

Do you not think you had better con¬ 

sider this fourth of New York in planning 

your advertising investment? You need 

the NEW YORK AMERICAN to become 
successful. 

New York American 
DAILY AND SUNDAY 

MEMBER AUDIT BUREAU OF CIRCULATIOhS 



1124 THE EDITOR & PUBLISHER AND THE JOURNALIST. 

CHICAGO GROCERS IN FIGHT ON COUPONS 

United Grocers’ and Butchers’ Association Regards Such Devices as 

an Encroachment Threatening to Destroy the Retailer’s Business 

—Takes Vigorous Action in Resolutions and Letters to 

Manufacturers Who Pack Coupons. 

In its fight against cuiiih)U8, trading 
stamps and all allied schemes and devices, 
the United (irocers’ and BuU-hers’ Asso¬ 
ciation of Chicago recently addreswHl aa 
open letter to wholesalers, grocery jobbers, 
members of the American Specialty Man¬ 
ufacturers* Association, and the trade 
pyess allied with the gro<-ery and butcher 
interests. The letter reads as follows: 

The ort^anUed retail grocery interest feeis 
that an e|>och in our business has arrived 
and the time has come when we must adopt 
some means to prote<'t ourseives from the 
epcroarhinent of tiiose wiio would destroy 
our business. 

It is obvious to everybody that a detcr- 
iiiind effort is being made to establish among 
our people the retailers, a foothold for all 
kinds of trading stamps, reliate 8<-homesand 
proht-shaiing devices. All these plans have 
in view the creation of an unnecessary third 
party, that materially adds to the cost of 
distribution. 

It Is our practical experience that the mar¬ 
gins are governed by com|M‘tition which has 
ieveit-d the prolits of the middleman to a 
minimum, which will not allow the addition 
of an extra tax upon the necessities of life, 
without working a hardship upon the con¬ 
sumer. 

It is the opinion of everybody conversant 
with good business ethics, that ultimately, 
these parasites operating under various 
aliases, will eliminate the individual re¬ 
tailer who will be replaced by the chain- 
store system, which in turn will sell its 
own private brands of merchandise, thereby 
eliminating those of the manufacturer. 

We believe from the statement of facts 
as set forth herein that this menace which 
threatens our very business existence, 
should again be called to the attention of 
those whose interests are closely inter¬ 
woven with ours. Every local retail gro¬ 
cer's association from the Atlantic to the 
1‘acitic has condemned all coupons, rel>ate 
checks, profit-sharing devices, or so-called 
gift schemes of any type of character, and 
furthermore, resolutions have been adopted 
l>y every state and national convention in 
opitosition to this evil, and we l>clicve that 
these expressions should be paramount. 

Hespectfully, 
United Grocers and Butchers of Chicago. 

JxkiEs G. Beady, l*rc8ident. 
A. G. IIAMBBOC’K, 8t*cretary. 

Along similar lines and in pursuance 
of the same purpose this Chicago associa¬ 
tion had previously sent to several manu¬ 
facturers a protest against their practice 
of packing couitons with their products. 
That protest said: 

Tursuant to a resolution of protest 
adopted by the Chicago Grocers’ and Butch¬ 
ers’ Association, we take the liberty to ad¬ 
vise you of our disapproval of your method 
of packing-couimns with your 
product. 

Our protest is Itased upon these principles : 
hirst, as merchants, we realize that the 
••ost of the coupons employed by you must 
of necessity add to your overhead expense 
without enhancing the value of your 
products. 

We, as dealers, do not care to save tlie 
couiHius and present them for redemption. 
From numerous statements made by our 
customers, the Consumers, we are convinced 
that they too attach little if any value to 
couiwns and like schemes; in fact, some do 
not hesitate informing the dealer that they 
prefer to purchase their supplies without 
any such cout>un8 attached to them. 

Inasmuch ns the organized grocers of 
the United Htates have for years opposed 
the giving of trading stamps and coupons 
by the dealer, and since a continued offer 
of coupons on your part may have the prob¬ 
able tendency to hinder our effort of stamp¬ 
ing out this evil, and knowing that for your 
own t>est interest you of necessity cannot be 
opposed to the best interest of the distribu¬ 
tors of your product, the retail grocer, we 
therefore request that you discontinue this 
practice. 

Respectfully, 
Chicago Grocers' and Butchers' Association. 

(Signed) F. J. Fbakk, Secy. 

Within a few days the United Profit 
Sharing Coritoration, of New York, sent a 
letter to the Chicago Grocers’ and Butch¬ 
ers’ Association accusing the members 
thereof of a conspiracy in restraint of 
trade in violation of the law, and demand¬ 
ing a retraction of the resolution passed 

by the association. When it became ap¬ 
parent that such a retraction was not 
forthcoming, the United Profit Shari ig 
Corimration put the matter in the hands 
of an attorney, who sought to force the 
Chicago asso«-iation by threatening "to 
take legal action unless the situation is 
promptly adjusted.” The corporation had 
accused the Gro<'ers’ and Butchers’ .Asso¬ 
ciation of interfering with its business by 
condemning tue 8iH»cial couimus issued by 
the United I'rofit Sharing Corporation. 

In answer to the attorney's threat to 
bring suit, the secretary of the Chicago 
Grocers’ and Butcliers’ As.sociation sent 
a letter which appears to be the final 
word in the controversy. In that letter 
he said : 

The Clil<'ago Groi-ers' & Butchers' Asso¬ 
ciation passed DO resolution condemning the 
special coupons issued by your client. They 
did pass a resolution condemning the use 
of all coujions. In advising the trade of 
this fact I called the attention of the 
dealer to the fact that they were using a 
particular coupon contrary to the si)lrit of 
said resolution. 

This association believes that it has acted 
entirely within its rights, and if its action 
in passing the resolution which it adopted 
is actionable, you are invited to adopt such 
course as you may be advised will best con¬ 
serve your client's interest. 

NOT POPULAR AT ATLANTA 
Rktail Mekcbants • Association 

.\ti.asta, Ga., May 20, 191.T. 
In our opinion, there is much to be said 

against trading stamps and coupons, and 
very little, if anything, in their favor. 

Some of the reasons we do not believe In 
their use are : 

The relationship between merchant and 
patron should be of the highest type. No 
subterfuge should be used or attempted. 

The merchandise offered by a merchant 
should be exactly as represented. If the 
patron is in the market for that particular 
merchandise, the patron should pay the 
proper and fair price for it. The patron 
should not be forced to buy additional mer¬ 
chandise in order to secure what he or she 
may want at that particular time of pur¬ 
chase. 

Trading stamps or coupons arc mislead¬ 
ing. As a rule, stamp or coupon advertised 
goods try to convey In the same advertise¬ 
ment that the patron is getting “something" 
for nothing. As a matter of fact, the so- 
called premium is paid for by the same 
patron, whether it is ever received or not. 

If the manufacturer turns out honest 
merchandise (of whatever kind) at a fair 
and equitable cost, and if the retailer will 
handle these goods for a fair and legitimate 
profit, there will be no need of trying to 
force the patron into thinking he or she is 
getting “something" for nothing. 

We believe merchandise should be sold 
on its merits at a fair and equitable price. 
If this is done, no “bribe” will be nei'essary. 

Grover Megahee, 
Secretary. 

Another Kind of Coupons 

The c-oiiijon evil aiipears to liave 
broken out in a new plai-e. It lias become 
known that a moving picture concern 
calleil the Universal Film Company is 
about to inaugurate a coupon wlieme 
somewhat similar to that of the United 
Cigars Stores Company, except that the 
stamps or certificates will be good for ad¬ 
mission to the photo plays of the Uni¬ 
versal Film Company. 

New Orleans Fights Billboards 

In an address recently delivered 'Kefore 
the New Orleans (La.) Chamber of Com¬ 
merce, John Nolan launched a crusade 
against ugly, glaring billboards and all 
other unsightly forms of advertising. To 
judge from the many letters received by 
the New Orleans Times-Picayune Mr. 
Nolan voiced the sentiments of all those 
who desire to see New Orleans a “City 
Beautiful.” Women’s clubs have rallied 
to his aid, and the Park Commissioner, 
Dr. Joseph W. Holt, is'in thorough agree¬ 
ment with the plan. 

OF INTEREST TO PUBLISHERS 

The big newspaper ^ campaign on 
“Money Back Bread’’ now being run in 
Kansas City newspapers by the Warneke 
Bakery, started out with a series of clever 
teaser ads. The first ads pictured a small 
boy lettering a sign ; each day he added 
new letters, and in front of the board 
were housewives wondering what it was 
all about. One woman thought it was 
tol)ac<-o, another a picture, and so on. 
Finally when the curiosity of the public 
was properly aroused a large advertise¬ 
ment announced “Money Back Bread.” 

“Josh Slinger,” the new trade char¬ 
acter recently introduced by the Charles 
K. Hires Co., Philadelphia, is being used 
in a popularity plan. The company of¬ 
fers to pay $10 each for forty examples of 
Josh Slinger philosophy—sayings that 
best fit the character and fit the drink. 
The copy says: “The dispensers of soft 
drinks will tell you there is no red tape 
to bother with, and will give you all 
ne<'e88ary information. In case Hires is 
not sold near you write for information.” 
There is also a message to dispensers of 
soft drinks. It reads: "There is a big 
plum in this for you. In case you haven’t 
learned the details of the plan from our 
salesmen, write us for information.” 

'J'he I’ortland (Ore.) Journal has been 
successful in increasing the number of 
advertisers in certain lines by grouping 
the advertisements in headlined depart¬ 
ments. One department appears under 
the caption: “Suggestions for the Trav¬ 
eler,” and here appear the advertise¬ 
ments of railroad companies, dealers in 
trunks, cameras and other traveling equip- 
numt. Another department is head^ 
“Hints for the Hostess.” This depart¬ 
ment is used by engravers, hair dressers, 
daiu'ing schools, caterers and others. 

Trot-Moc shoes for children have re¬ 
ceived good free publicity by a plan 
operated through retail stores. On a cer¬ 
tain day the store advertised a "Trot- 
Mo<‘ Balloon Day.” At .3 o’clock 40 gas 
balloons were liberated in front of the 
store. Attached to each balloon was an 
order for a prize—and the principal prizes 
were Trot-Moc shoes. 

The Aluminum Cooking Utensil Com¬ 
pany, New Kensington, Pa., has started 
to secure distribution on “Wear-Ever” 
aluminum utensils in Chicago through a 
special coupon idea featured in a news¬ 
paper campaign. The introductory ad, 
which measured 900 lines, offered a sj)e- 
cial 45-cent stew pan for 15 cents and 
the coupon jjrinted at the bottom of the 
ad. It was necessary to sign the name 
and address to the coupon, and only one 
was sold to a customer. The coupon was 
good for only seven days. The names of 
all the dealers in Chicago and near-by 
towns selling “Wear-Ever” products were 
piiblishcKl in the ad. 

The new advertisements of the Na¬ 
tional Enameling & Stam|)ing Company, 
Milwaukee, Wis., on Nesco Royal Griii- 
ite Enameled Ware feature an offer of a 
Nesco iKit scraper and a copy of Mrs. 
Rorer’s Book of Recipes for ten cents. 

Kal)o Corset Company, Chicago, in ad¬ 
vertising Kalx) garters make this guaran¬ 
tee offer. “A new pair Free. To any 
mother who buys Kabo Garters tliat do 
not. in her judgment, wear well we will 
send a new pair upon receipt of the un¬ 
satisfactory pair.” 

Daily 
Newspapers 

^ are profiting by the use of 

I WiNTHROP Coin Cards 

I - 
Leu trouble to collect small amounts 

due. 
Remittancea made more promptly. 

Lou tbrough failure to collect reduced 
to a minimum. 

A IrUtr will trimg prices and details. 

THE WINTHROP PRESS 
141 Eaat 2Sth Streat New York City 

The statement that the Winnipeg 
Telegram and the Trihune are to consoli¬ 
date has been denied. The report ap¬ 
peared in various papers in the United 
States and Canada, but the managing 
editor of the Telegram insists that noth¬ 
ing of the sort is contemplated. 

Luke M'Glook 

7-CoIumn strip furnished 
in mat form, contains lot 
of “pep” and really inter¬ 
esting. 

WANT PROOFS? 

World Color Printing Co. 
R. S. Grable, Mgt. 

Established 1900. St. Louis, Mo. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make 
and hold circulation. 

SERVICE 
by experts means material and 
methods that have been PROVED. 

Let us send you samples of our col¬ 
ored cornier, daily and Sunday pages 
in black and colors. 

Newspaper Feature Service 
BC. Koeniatberg, Kanager 

41 PARK ROW NEW YORK 

Sport Service 
Everything for Your Sport Page 

News Pictures 
Letters Box Scores 

DEMAREE CARTOONS 
Write or Wire for Samples and 

Prices 

International News Service 
238 William St, New York City 

USE 

UNITED 

PRESS 
FOR 

Afternoon Papers 

Genertl Offices, World Bldg., New York 

JOSEPH P. SCHILLER SYNDICATE 

Newspaper SUNDAY Supplement 
Schiller Building CHICAOO 

OLYMPIAN SPA FASHIONS 
A regular FEATURE with procretaiye 

Fubliihera. 
A colored pictorial supplement, printed 

from half-tone plates in four eolors on 
coated stoek. 

* CURRENT FASHIONS 
for women and ehildren. 

Dresses, Wraps, and Hats ean be eut out 
md fitted on the lay-figure printed on eaeh 
Supplement. 

OLTMFIAN SPA PATTERNS 
will be largely advertised during 1915-16. 

Write for our proposition and sample 
supplement. 



The editor & publisher and the journalist. 

BIG CONVENTION PLANNED Martin, i^cliool of Journalism, University 
of Missouri. 

Discussion. 
“Standard Advertised Kemedles”—Ervin 

K. Kemp, Editor, Standard Kemedles, Chi¬ 
cago. 

Discussion. 
“I’ulilisliiug a Newspaper in a Town of 

Twenty I’eople”—Miss Due Stanley, Editor, 
Keota (Col.) News. 

Thl’ksuav, Jui.t 1—a :30 A. M. 

Invocation. 
“The Editorial Tage” — Herbert Caven- 

ness. Editor, Cliauute (Kan.) Tribune. 
“The College (!lri and the Newspaper”— 

.Miss Sagle Velle Fenton, Editor, Dogans- 
port (Ind.) Times. 

“The Small Daily as a Klg Fact in 
.\merlcan Journalism”—Jas. O'Flaherty, of 
O'Haherty's Sul)urban Dlst, New York. 

“Sclent itic Newspaper Management” — 
C. II. I’rlsk, Editor, Pasadena (Cal.) Star. 

“Pollti< Ians and Newspapers” — E. B. 
Itrodle, Editor, Oregon City Enterprise. 

“Women in .louriialism”—Dr. Emma E. 
Bower. iMlitor, The I..ady Maccabee, Port 
Huron, Mich. 

Iteport of tile Committee on Constitution 
and lt.v-I.nws. 

.\ liusiness session of the Association 
will he held at the Fair Grounds at San 
•-'ranclsco on July 7. At this meeting oflB- 
cers for the ensuing year will be elected 
and linal reports ol committees will be 
made. 

During the .'issociation’s visit to San 
Franfi.sco tlie International Press Con- 
gre.ss will he in session, with Walter Wil¬ 
liams, Dean of the University of Mis¬ 
souri, in charge. 

From San Francisco side-trips have 
been planned to Oakland and Sacramento 
and the Sacramento Valley. 

Duplex vs. Scott National Editorial Association Meeting in 

California Rich in Promise of Good 

Things, After Journey Through 

the Great Southwest 

For the thirtieth annual meeting of the 
National Editorial Association, to be 
held in Ix)s Angeles from Tuesday, .Tune 
Ul), to Thursday, July 1, with a later 
business session at San Franci.sco on 
July 7, a program rich in its promise ot 
good things has been arranged, and the 
itinerary of the Westward journey sched¬ 
ules lavish entertainment at many stops 
and the delights of lu.viirious travel 
through the Southwestern Wonderland, 
<ertainly among the two or three most 
picturesque and interesting se<-(ions of 
the continent. 

.SPKtTAI, TKAI.N JLNE 23 

The Santa Fe has been designated as 
the otlicial route for this West-bound 
journey. The scenic and historic inter¬ 
est of this route begins in Colorado and 
continues all the way to California. The 
si)eciul train will leave Chicago in the 
evening of June 23. Stops of one hour 
or more each will be made at Topeka 
and Hutchinson, Kan.; at Colorado 
Springs, Denver and Trinidad, Colo.; at 
Santa Fe and Albuquerque, New Mexico, 
and Sunday, June, 27, will l)e spent at 
the drand" Canyon of Arizona. The fol¬ 
lowing day, entering California, brief 
stujis will be made at San Iternardino, 
Uedlands and Riverside. The official 
train will arrive at Los Angeles at 8:30 
Monday evening, June 28. From Los 
Angeles there will be interesting side- 
trips to San Diego, Santa Cruz and San 
Jose. 

The detailed program for the business 
sessions of the convention iii Los An¬ 
geles is as follows: 

Ti ksdat, JtrxE 20—0 :30 A. M. 

Invocation. 
.tddress of welcome on la-half of City— 

Hon. H. H. Hose, Mayor of I^os Angeles. 
Address of welcome on behalf of State— 

Governor Hiram Johnson. 
-Addresses of welcome on la-half of Cali¬ 

fornia ITess- .1. P. Baumgartner of the 
Santa .\nn Kegister, and Friend W. Rich¬ 
ardson, Pres. Cal. Press Association. 

.\ddress of welcome on behalf of Educa¬ 
tional Institutions of California—Bruce O. 
miveii. Dean, College of Journalism, Univer¬ 
sity of Southern California. 

Address of welcome from the Commercial 
Int(-rests of Southern California—Robert H. 
Bulla, Pres., Los .Angeles Chamber of Com¬ 
merce. 

Response on behalf of National Editorial 
.Vssodation — Lee J. Rountree. Editor, 
Georgetown (Texas) Commercial, and Vlce- 
Pr<-sldent of the .Association. 

President's .Annual Address—G. E. Hos- 
mer, Denver, Col. 

.Appointment of Convention Committees; 
Report of .Advertising Bureau Committee; 
Discussion ; Report of Convention ihibllclty 
Committee. 

AVednesday, June 30—9 :30 .A. M. 

“Editing AA’omen”—Mrs. Mary O'Conner 
Newell. Editor of the AA’oman's Section, Chl- 
<-ngo Herald. 

Discussion. 
“Congress and the Newspapers” — Hon. 

Henry A. Barnhart, Member of Congress, 
and Editor. Rochester (Ind.) Sentinel. 

Report of the Ix-glslatlve Committee — 
Sheridan Ploughe, Secy. 

Discussion. 
“.A State Editorial .Association That De¬ 

clares Cash Dividends to Its Members”— 
.Alva .A. Swain, Secy., Colorado Editorial As¬ 
sociation. 

“Building Up and Pushing a State .Asso¬ 
ciation"—Samuel P. Harben, Secy., Texas 
i’ress .Association. 

Discussion. 

2 :00 P. M. 

“How to Get and Hold County Circulation 
for the County-Seat Newspaper”—H. J. Blan¬ 
ton, Paris, Mo., and Jens K. Grondahl. Red 
Wing, Minn. 

Discussion (l.’i minutes). 
“G(-ttlng the National Advertiser Into the 

Country Press”—John la-e Mahln. Pres., 
Mahln's .Advertising Agency, Chicago. 

Discussion. 
“How to Get and Hold Advertising”—Fred 

E. Hadley, Editor, AA'lnneltago (Minn.) En¬ 
terprise. 

Idscusslon. 
Original Monologues and Stories — Mrs. 

Mary Moncure Parker, Chh-ago. 
“The Relation of the Schools of Journal¬ 

ism to the Newspapers”—Hon. Frank L. 

We call your attention to our patents No. 814,510 of March 6, 

1906, and No. 1,139,159 of May 11, 1915, under which we have re¬ 

cently instituted an action, in the United States District Court for 

the District of New Jersey, alleging infringement thereof by the 

so-called “Multi-Unit” press manufactured by the Walter Scott 

Co., of Plainfield, N. J. The issuance of the latter patent was 

delayed by the action of said Company who procured the institu¬ 

tion of interferences Avith said earlier patent and with the appli¬ 

cation for the later patent in the United States Patent Office, 

which interferences, after a contest lasting several years, have now 

been decided in our favor and adversely to the Scott Co. Other 

prior interferences in which said patents or applications therefor 

had been involved were also decided in our favor. 

We have instructed our Attorneys to take such legal action as 

may be necessary to fully protect our rights under said patents. 

Respectfully, 

DUPLEX PRINTING PRESS CO. 

Battle Creek, Mich., June 1, 1915. 

AND JOURNALIST 
HOW HE STARTED IN BUSINESS 

E. A. Snively, one of the oldest mem- 
l)prs of the Illinois Press Association, and 
an ex-president of it, was moved the other 
day to tell how he started in the news- 
l>aper business. 

“It was at Havana, Ill., on the Squatter 
Sovereign, as it was then known,” said 
Mr. Snively, “and moreover it was on a 
Sunday. I helped the editor get out an 
extra announcing the first nomination of 
President Lincoln. A daily newspaper 
happened to drift into the town by freight 
and the editor got hold of it first. He im¬ 
mediately got hold of me, and we put that 
extra out, thus giving the people of Ha¬ 
vana the big news fresh from the press 
shortly after its reaching our office. In 
those days the country editor solemnly 
comi>osed still more solemn editorials at 
the rate of one per week. He expected to 
move the thought of the world with them, 
and could never understand just why it 
was he did not succeed. When I startetl 
in the ‘game’ the country newspaper had 
a circulation which, rashly speaking, hov¬ 
ered about the 8(X) mark. I remember the 
Chicago Daily Journal in the old days. It 
was one of the most conservative sheets 
in the country. See what it is doing 
now. It not only gives the news as a 
real ncwspaix-r, but opens the doors of a 
university every other day for a penny. 
That is a Bjilendid idea—that iiniversity 
extension department. Education means 
more today than it ever did. Your read¬ 
ers will assuredly profit by the oppor¬ 
tunity you are giving them.” 

The Newspaper Advocate 

WORLD BUILDING NEW YORK CITY 

j^VERY MAN interested in advertising can find a vast fund of 

information—^vital, important information in each issue of 

THE EDITOR AND PUBLISHER. 

PRIMARILY, of course, THE EDITOR AND PUB¬ 

LISHER is a newspaper, and brings to you, every week, the 

news of the field. 

gECONDLY, THE EDITOR AND PUBLISHER is an 

advocate of newspapers for advertising purposes—believing, 

first, last and all the time that the daily paper is the closest, most 

intimate and most effective way of reaching the buying public. 

yniRD, THE EDITOR AND PUBLISHER believes in 

honest advertising, and that means for square, straightforward 

honesty—the kind endorsed by the A. A. C. W. 

pOURTH, THE EDITOR AND PUBLISHER believes in 

fighting for its principles—fighting fair, but fighting hard— 

calling a spade a spade and going after things in a big way. Wine Eugene Field Scholarship 

Ralph H. Turner of Bartlesville, Okla., 
a junior in the School of .Tournalism of 
the University of Missouri, has been 
awarded the Eugene Field scholarship for 
next year, offered to the member of his 
class showing the greatest promise in 
newspaper work. The scholarship, which' 
is wortli about !fl00, was established at 
the university in 1013 as a memorial to 
Eugene Field, a former student of the 
institution. . Money for tlie foundation 
was subscribed largely as a result of the 
efforts of J. West (ioodwin; a veteran 
Missouri newspaper man of Se<lBlia. This 
is the first year the scholarship has been 
awarded. 

r)URING THE CONVENTION THE EDITOR AND 
PUBLISHER will maintain headquarters in suites 320-22-24 

Auditorium Hotel, just over the headquarters of THE ASSO¬ 

CIATED ADVERTISING CLUBS OF THE WORLD, and 

you will find a welcome, and possibly other things there for you. 

Subscriptions will be taken, of course, 

but they will not he solicited. 

It will cost you $2.00 a year to have THE EDITOR AND 

PUBLISHER delivered to you every week for a year. 
The Junior Ad Club of Buffalo, at its 

niimial ch’ction, on May 25, elected the 
following otiicers: President, Lloyd 
Mansfield; vice-president, E. I. i.iangley; 
•secretary. George l>rew; treasurer, Ray¬ 
mond Wander; directors, Joseph H. 
Mayne. Ralph N. Brett, Harry O. 
Mitchell. 

The first year’s subscription is solicited—renewals generally follow 

automatically. 
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The Editor & Publisher 
and The Journalist 

FOR NEWSPAPER MAKERS, ADVERTISERS 
AND ADVERTISING AGENTS 

• Entered at tecood clan mail matter in the 
New York Port Ofice 

Issued every Saturday, forms closing one o’clock on Friday 
preceding date of publication, by Tbe Editor and Publisher 
Co., Suite -I! 17 World Building. 63 Park Row, New York 
City. Private Branch Telephone Exchange, Beekman 4330 
ai.d 4331. 

The Journalist, Established 1884; The Editor and Publisher, 
1901; Tbe Editor and Publisher and Journalist, 1907. 
James Wright Brown, Publisher; E. D. DeWitt, General 

Manager; Frank Leroy Blanchard, Editor; 
George P. LefBer, Business Manager. 

Western Office: 332 South Michigan Ave. 
Ryan & Inman. 

San Francisco Office: 742 Market St. R. J. Bidwell, Manager. 
Telephone, Kearney 2121. 

S. J. Waggaman, Jr., Special Representative. 

See Publisher’s announcement for subscription and adver¬ 
tising rates. 

New York, Saturday, June 5, 1915 

THE NEWSPAPER CONFERENCE AT CHICAGO 

The program arrangetl for the Newspaper Confer¬ 
ence to be held at Chicago in connection with the 
Convention of the Associated Advertising Qiibs of 
the World, June 22 and 23, which will lie found else¬ 
where, indicates that newspa|*er advertising will Ik* 

more thoroughly discussed than at any similar gath¬ 
ering in the history of the business. The sjteakers 
who have been selectetl are representative men and 
well qualified to speak upon the topics assigned them. 
The program has not been hurriedly thrown together, 
but is the result of patient and careful thought. It 
is full of good, strong meat, and will furnish healthy 
nourishment to all who are fortunate enough to Ik* 

able to attend the convention. 
One of the most important subjects to be taken 

up is the relationship of the newspajws to the A. 
C. W. It is a well-known fact that up to last year 
newspaper men were not very much in eviden'*e at 
the annual gatherings of the latter IkmIv. Hut the 
few who attended the Boston, Dallas, Baltimore and 
Toronto conventions were so impressed with the im¬ 
portance of the work that the organization is carry¬ 
ing on that they have l)een doing missionary service 
among their friends and ac-quaintances in the news¬ 
paper field in an effort to awaken their interest in 
this powerful advertising factor and to point out to 
them its tremendous possibilities for helpfulness. 

.As a resulP. last year the Toronto convention ha 1 
a larger newspaper representation than had ever Ire- 
fore attended an ad club gathering—enough to hold 
the first newspaper conference. The papers and <lis- 
cussions presented on this oc<‘asion were printed in a 
special edition of Thk Kpitor and Pi blishfii on 
July 8. Not a journalist or advertising man who was 
present at the several sessions or who read the pub¬ 
lished report of the procee<lings failed to lie im|iresst>d 
with the unusual and imjKirtant character of the in¬ 
formation brought out. 

It is gratifying to learn that a still larger numlicr 
of newspaper men will attend the Chicago^ conven¬ 
tion and take part in the work of this year’s con¬ 
ference. The opportunity is so im|>ortant that many 
publishers and advertising managers who have here¬ 
tofore been indifferent to the ad club movemcMt have 
liecome innoculated with the ad club spirit and will 
go to Chicago with lianners flying. 

By all means newspaper publishers everywhere 
should drop business and take advantage of this un¬ 

usual chance to hear the vexing problems of news- 
pajier advertising discussed by men of experience. 
The actual dollars and cents value of the information 
they will take away with them when they return to 
their homes will be such that they will never want 
to miss another convention. 

MR. HOWE’S PATRIOTIC SUGGESTION 

'1 he siiggestiiin sent broadcast by Frederic C. Howe. 
Commissioner of Immigration at New York, to make 
.Inly 4 a nation-wide “.Americaniziitioii Day,” and so 
make it mean more t«) newly-made .Americans and 
those in process of making, has already met with 
gratifying response throughout the East and bids fair 
to develop into a movement of national 8<‘0Jh* and im¬ 
portance. The idea, which arose in Cleveland last 
year when a "Sane Fourth Committee” gave a jia- 
triotic reception to men admitted to citizenship in 
the course of the preceding year, was promulgated by 
Commissioner Ilowe on May 22, and within a w’eek 
twenty-three cities had reported to the National 
.Vmcricanization Day Committee their intention to 
celebrate Independence Day with some form of spe¬ 
cial demonstration or public exercises specifically for 
new .Americans. In addition to Mr. Howe’s letter to 
city ofl’cials, Dr. Claxton, Federal Commissioner of 
Education, has sent a letter to school superintendents 
suggesting the use of the public schools wherqver pos¬ 
sible as the fitting place for a citizenship celebration 
designed to reinforce the fact that .Americans, 
whether native or foreign-born, have common inter¬ 
ests and common loyalties. 

The idea of this addition or renewal of sigtiilicance 
to the first .American holiday is rich in jjotentialities 
of civic value, and we believe all .American news- 
jiapers will lie quick to see those jwssibilities and 
eager to support all worthy and dignified effort to¬ 
ward the success of .Americanization Day celebra¬ 
tions. There can be no doubt that, taken collect¬ 
ively, the ]H*ople of whatever race or nation in this 
land, are loyal to .America, but we need to know 
one another better. If American ideals, purjioses and 
ojqiortunities are to Ik* fully realized, all barriers 
that rise lietwecn thq newly naturalized citizen and 
the native Iwrn must Ik* broken down. In education 
lies the hope for the nation’s life. More and more 
the public schools must be utilized for adult educa¬ 
tion, as well as for child training. And next to the 
public schools, the newspapers form America’s great¬ 
est agency for that education which is the safeguard 
of lilierty. 

ONE RESULT OF ANTI-COUPON CAMPAIGN 

If you have any doubts as to the effectiveness of 
the campaign that is being carried on against the 
use of manufacturers’ wuiions by The Editor and 

Publisher, read the following letter sent out to the 
trade last week by the manufacturers of the Boston 
Garter after the management had read the first 
three instalments of articles appearing in our 
columns: 

Georoe Frost Compant, 
.'5.T1 Tremont street, Boston, Mass. 

May 29, 191.1. 
To tile Trade : 
To continue the United Profit-Sharing Plan of Adver¬ 

tising under present conditions, would involve two forms 
of packing—with and without coupons. To omit coupons 
from any part of the product would materially affect this 
system of adviTtising. We therefore have decided to 
discontinue packing United Profit-Sharing Coupons with 
Boston Garters on and after June 1, 1915. 

Tub Gbokue Frost Company. 

.\s the Boston Garter has lieen one of the most 

important manufacturers’ coiijKin accounts its aban¬ 

donment of the use of these alleged trade promoters 

is. to say tile least, significant, as it shows that the 

rej)re8«*ntative manufacturers are doing some earnest 

thinking on the snbjeet. 

The highest court in the State of Alabama lias now 
ri*h*d that tbe .Alabama Legislature lias the right to 
prevent the. sale ia that State of all newspapers and 
magazines containing certain classes of advertising 
banned by .Alabama statute. But that ruling cannot 
conceivably lie final. When the United States Su¬ 
preme Court comes to consider this new and remark 
able assertion of “States’ rights,” tbe probability is 
that a totally different decision will be enunciated 

_in no uncertain terms. It makes no difference what 
may be the nature of the advertising affected. No 
State in the Union has any police powers over the 
rights of persons in other States in interstate com¬ 
merce. The regulation of interstate commerce is the 
exclusive prerogative of the National Government, 
and it assuredly looks like an attack on that preroga¬ 
tive for any court of law to uphold an attempt to 
apply freak legislation to control the making of pub¬ 
lications outside the home State, on penalty of stop¬ 
ping tbe sale of those publications within tbe State. 

TO.M W. JACKSON’S ALONG THE ROW 

MORE PROOF. 

Miss Mary was a pretty girl 
With hair of golden hue; 

She used a want ad for a job, 
And Mary got it, too. 

The lioss be fell in love with her 
And she became his bride; 

A motor car, soon after that, 
Jumped on him, and he died. 

-And Mary got a million plunks— 
The third of his estate. 

Said she: “It pays to advertise 
No matter what the rate.” 

WITH THEIR SPAOETTI. 

The Evening Telegram lias made a hit publishing 
war news in Italian for the benefit of the people of 
that race. They buy it when they quit work, and 
read it in the twilight as day goes. 

WORKS OF ART. 

The Tribune lielieves in the naked truth, .and its 
new illustrated supplement has a leaning to pretty 
actress ladies who -well, who don’t wear an awful 
lot of clothes. 

LOTS OF ACTION IN IT. 

Wonder why some film concern don’t feature a desk 
man reading war copy. 

WHEN THE FUN BEGAN. 

There was an annual banquet of a Board of Trade 
in Brooklyn the other evening at which a public of¬ 
ficial sjioke. Ill describing the affair one of the re¬ 
porters said: “At tbe conclusion of Commissioner 
-’s speech the real enjoyment of the evening 
began.” Which was probably true. 

I OR saiety's sake. 

Perhaps Mr. Bryan will not release the next mes¬ 
sage to n foreign government until after its npiiearnnce 
in 'I'lie Commoner. 

IMPARTIAL. 

The linotype is neutral—it would just as leave set 
up the II Progresso as the Staats Zeituiig. 

FROM THE SKINNERSVILLE SIGNAL. 

“Every person in a town should subscribe to and 
read tlieir local paper. It keeps them posted up to 
(late ard gives them many a good tip. We have al¬ 
ways felt sorry for Adam because there was no paper 
publi.-Iieil in the Garden of Eden or its stihurhs. If 
there had been a paper there in those days it would 

4iave given .Adam warning that a big snake was run¬ 
ning around louse, and put him on his guard against 
the reptile and its famous apple stunt, which caused 
Mr. and Mrs. Adam to be disposessed. Personally, we 
do not think that the family lost much by moving 
away—any place with thirty-foot snakes fooling 
around an orchard cannot be considered a desirable 
place of residence. A good newspaper w’ould have inr 
formed .Adam where he could have obtained an A1 
snake exterminator for the garden and a reliable worm 
medicine for the children and enabled him to retain 
his happy home. Our first papa was bodily handi- 
(ap’'ed. Compare yonr advantages with him. Now 
is the time to subscribe.” 

WAR MATERIAL. 

We don't lielieve the report that some of the Ger¬ 
man newspaper offices in this city are equipped with 
combination type-setting and cartridge-making ma¬ 
chines. Next thing some one will he springing a 
story that they are making cannons in roller-casting 
macliines. The only war material printing jiaraplier- 
nnlia is manufacturing is found on the editorial 
pages. 

THE MARCH OF PROGRESS. 

Slowly, hut surely, the onward march of progress 
is lieing felt along the Bow. Dolan has added lamb 
stew to his bill of fare, but lieef and— still retains 
its place as top liner, with sinkers for place. 
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PERSONALS 
I’radford Merrill, publiislier of the New 

York American, haa returned from a trip 
to the Pacific coast, lie came back by 
way of Seattle, the Canadian Kockies 
and Montreal. 

Janies 11. Potts, editor of the Troy (N. 
Y.) Times, delivered the memorial ad¬ 
dress at' the Oakwood Cemetery, that 
city, when Troy Typographical Union No. 
Till commemorated its dead on Sunday. 

The Rev. Dr. Charles Fiske, who has 
recently been appointed coadjutor bishop 
of the Episcopal diocese of Central New 
York, was at one time a newspaper re¬ 
porter in^New York City. He be^an his 
newspaper life on the Sun, and subse- 
ipiently went to the Times and tlie Eve¬ 
ning I'ost. 

.Major K. P. lloiix, editor of the Mexia 
(Tex.) Evening News, has been commis¬ 
sioned by Oovernor Ferguson as a dele¬ 
gate to the International Press Congress 
at San Francisco July 5-10. 

Edward Beck, editor and publisher of 
Beck’s Weekly, has become managing 
editor of the Winnipeg (Man.) Morning 
'I elegram. 

Charles A. Pilsbury, for 37 years editor 
of the Belfast (Me.) Republican Journal, 
announces that he intends to retire from 
active service, after 57 years in news¬ 
paper business. Previous to going to the 
Journal Mr. Pilsbury worked on news¬ 
papers in Washington, D. C., New Or¬ 
leans and Baltimore. He believes he is 
the only survivor of members of the 
staffs of the papers upon which he 
worked in his younger days. Mr. Pils¬ 
bury is still in good health and spirits. 

O. 1). Brandenburg, editor of the Madi¬ 
son (Wis.) Democrat, who holds the in¬ 
tercollegiate record of throwing a base¬ 
ball 382 feet, 3 inches, on Tuesday enter¬ 
tained at dinner the “Agric” baseball 
team, members of j,he intercollegiate 
tournament at the University of Wis¬ 
consin. 

Dr. Ng Poon Chew, editor of Chung 
f-'ai Yat Po, a San Francisco Chinese 
newspajH-r, and one of the best known 
Cliinese in America, is preparing to start 
early in June on his annual Chautauqua 
lecture tour. 

Harry Hetherington, manager of the 
Detroit Journal, who underwent a majoi 
o|)cration alamt two weeks ago, is hold¬ 
ing his own at the hos|)itul, and the 
physicians think the chances are in favor 
of his recovery. 

Nelson Shepard, son of Chief Justice 
Seth Shejiard, of Washington, 1). C., who 
has la-eii connected with the Dallas 
(Texas) .Morning News, has become 
editor of the Brenham (Tex.) Banner- 
Press. 

Bruce Calvert, journalist and special 
writer, has located at Ixmg Eddy, Siilli- 
Min County', N. Y’., where he is to con¬ 
tinue his little magazine. The Open Road. 
His articles breathe with the spirit of 
the woodland and purling brooks. 

Wilbur (1. Miller, of the editorial staff 
of the Syracuse (N. Y’.) Journal, and 
Mrs. Miller are spending a few days at 
.\thuitic City. 

First Lieutenant YVilliam Niver, 
N. (i., .S. N. Y’., Deputy Adjutant General 
of the State under De Witt Hamilton, 
has joined the staff of the New York 
Herald. Lieutenant Niver was at one 
time managing editor of the Schenectady 
Gazette. He was city editor of the 
Knickerlxicker Press when he resigned to 
accept office in the Glynn administration. 

Brent YY’illianis, formerly with the 
Kansas City Journal, Chicago Tribune 
and several California dailies, and for the 
(last year with the St. Ixniis Republic, 
has lieen a()|>ointed assistant to Leon J. 
Y'an Laeys, manager of the St. Ixiuis 
Star. 

Lieut. E. F. S. Mather, city editor of 
the YY'innipeg (Ylan.) Telegram, has re¬ 
signed to liecome a member of the Forty- 
fourth battalion of the Canadian ex- 
ixalitioiiary force. Ilis former associates 
tendered him a banquet on the eve of his 
departure. 

IN NEW YORK TOWN 

The illness of 11. B. Swope, city editor 
of the World, proves to be more serious 
than was at first supposed. He has Imumi 
ill at home with a very severe attack 
of rheumatism, and thus fur has been 
unable to see visitors. In his absence 
his duties have been taken over teni- 
jiorarily by A. C. Clarke, assistant man¬ 
aging editor. 

N. P. Beasell, one of the World’s “star” 
rejioiters, has been calleil to Pittsburgh 
by illness in his family. 

8. R. South, better kyiown as “Skipper” 
South, ship news man for the World is 
back from a two weeks’ vacation at 
.Ytlantic City. 

'J'hoinas R. Libby, city editor of the 
.-\mericun, is ■ away on a three weeks’ 
vacation. 

Secretary Wheeler, Mr. Brisbane’s as¬ 
sistant, is enjoying a vacation on Ixmg 
Island tennis courts. 

His fellow workers on the Ilearst pa¬ 
pers are unanimous in saying that T. A. 
Dorgan, better known as “Tad,” is a 
meek and chastened man, since the col¬ 
lapse of his campaign against race track 
gamblers. 

Randolph Marshall, news editor of the 
Herald, has gone to Annapolis to attend 
the graduation of his son from the U. S. 
Naval academy. 

John Odell Hauser, assistant musical 
critic of the Times, received the degree 
of Bachelor of Music at the Columbia 
University commencement on YY’ednesday. 

WASHINGTON PERSONALS 

Parker R. Anderson, YVashington cor- 
rcs]iuiideiit of the Greensboro (N. C.) 
News, and other papers, will make an 
auto tour of the State of North Caro¬ 
lina next month. 

Arthur B. Krock, chief of the Louis¬ 
ville Courier-Journal Bureau, has re¬ 
turned to Washington, after a visit to 
Louisville and Glasgow, Ky., his home. 

Robert Halsey Patchin, former chief of 
the New Y'ork Herald Bureau, and now 
connected with South American trade 
interests, was a delegate to the Pan- 
American Financial Conference held here 
last week. 

YValter Kibla'y, of the Boston Globe 
Bureau, has accepted a position at Cor¬ 
nell University. 

N. O. Messenger, chief of the Capitol 
staff of the Washington Star, has re¬ 
turned from a visit in the Miildle West, 
where he made [Kilitical observations for 
his paper. 

Frank P. Ylorgan, widely known as a 
YVashington correspondent, is one of the 
promoters of the new “jitney” bus line 
in this city. 

Chas. S. Smith, of the Associated 
Press, who has recently returned from 
London, has Ikumi assigned to the Pekin 
(China) oflh-e of the Associated Press. 

A son has lieen born to W. E. Yelver- 
ton, of the Raleigh News and Observer, 
and Mrs. Y’elverton. 

Jackson Elliott, formerly of this 
city, and now manager of the Eastern 
division of the .Yssociated Press, and 
YIrs. Elliott were visitors to YY’’ashington 
last week. 

Frank B. LofM, president of the Na¬ 
tional Press Club, who accomjianied the 
Congressional (larty to Hawaii, has re¬ 
turned to San Francisco, and is ex|)ected 
in Washington shortly. 

David R. Francis, owner of the ^t. 
I.ouis Republic, and YY*. A. Hildebran l. 
publi-her of the Greenslairo News and 
I ther North Carolini (lapers, were visit¬ 
ors to YY'ashington last week. 

James Hay, Jr., well-known corre- 
s|)ondent. is the author of an interesting 
novel entitled “The Man YYJio Forgot.” 

WEDDING BELLS 

Merle M. Ijord, of Dorchester, Mass., 
advertising manager of the Boston Jour¬ 
nal, was married on May 23 to Miss 
Helen Gardner Stowell, of Wakefield, 
Mass., at the home of the bride’s 
(larents. 

George D. Shay, of the reportorial 
staff of the Utica (N. Y.) Observer, and 
Yliss Kathryn T. Tierney, of Utica, were 
married Ylay 2!) at the Church of St. 
Francis de Sales, that city. After a 

wedding trip to New Y’ork, Mr. and Mrs. 
Shay will reside at Utica. 

Herbert H. Everett, paymaster of the 
Hearst papers. New Y'ork, and Miss 
Catherine Russell, daughter of Ylr. and 
Mrs. YV. C. Russell, of Paterson, N, J., 
were married on June 2 at the home of 
the bride’s parents, 453 Union avenue, 
Paterson. YIrs. tiverett was ofhee as¬ 
sistant to Mr. Everett in the Journal 
office. 

DENISON HERALD’S BENEDICKS 

Marriage of A. De Bemardi, Jr., Pre¬ 
serves Its Unique Record. 

For several months the Denison (Tex.) 
Herald has enjoyed the distinction of 
having, with one exception, editorial and 
advertising staffs compost of married 
men. 'Iwo months ago, however, when A. 
De Bernardi, Jr., joined the staff there 
was considerable speculation as to 
whether there would be an end to the 
previous benedick record. All doubt was 
dispelled on June 1, when Miss Stella 
A. Ellis, of Denison, became Mrs. De 
Bernardi, and the office force again has 
regained its equilibrium, feeling that the 
old standard is being upheld. 

The new Mrs. De Bernardi was the 
winner of a scenario contest recently 
conducted by the Associated Advertising 
Clubs of the YVorld, in which a prize of 
$100 was offered for the one-reel film 
which would best impress upon the pub¬ 
lic the value of consistent advertising. 

The name of the film is “You YVant 
Something,” and it deals with a farmer 
who, after believing for many years that 
advertising was a waste of money, was 
so thoroughly converted as to advertise 
for a wife. 

LAFAYETTE YOUNG RETURNS 

Editor of Des Moines Capital Had Some 
Interesting Experiences Abroad. 

Ex-United States Senator Lafayette 
Young, editor and publisher of the Des 
Moines (Iowa) Capital, arrived at New 
York on the Holland-American S. S. Rot- 
terdaui. May 20, from a trip to all the 
European nations at war, except Russia. 
One of^the strongest impressions he re¬ 
ceived was that of the bitter feeling in 
Germany against Americans. 

“1 wish the American people generally 
realized,” said the Senator, “that we have 
no friends in Germany, and that even 
our naturalized fellow-citizens there are 
not our friends. 

“The Germans think that if the ship¬ 
ping of ammunition from America were 
discontinued the war would end in sixty 
days with a German victory. When 
speaking to Americans, they will talk 
of nothing but ammunition.” 

Senator Y’oung brought back many in¬ 
teresting mental and written notes of his 
experiences abroad, not the least of which 
was his detention at Innsbruck, Austria, 
bci-ause he was speaking English. When 
he demonstrated that the English lan¬ 
guage was his only medium of communi¬ 
cation with the outside world, with the 
possible exception of a few words in the 
deaf and dumb sign language, he was re¬ 
leased. 

New President of “Big Six” 
Leon H, Rouse was elected president of 

Typographical Union No. 6 of New York 
—better known as “Big Six”—at the 
annual election. May 28. Mr. Rouse has 
been identified with “Big Six” for more 
than twenty-four years, and in that time 
has held many important posts in local 
chapels. Tie is at present a linotype 
operator on the New York World. Mr. 
Rouse has long lieen known as an advo- 

, cate of arbitration in all difficulties, and 
his election is held to lie largely due 
to that fact. 

Jackson's “Along the Row” 
Tom W. Jackson's “Along the Row” 
Is a jo.v to all readers here lielow. 
The E. & P. Is never slow. 
But T. YY'. J. Is full of “Go!" 
He knocks out woe. 
Yea iKi. that's so! 
He keeps our spirits in a glow. 
Yours truly. Old Pro Bono Publico. 

Boston, Mass., May 25, 1915. 

A Visitor From Far Jerusalem 
Eliezer Ben Jehuda, editor of the Haor 

(which, being Englfshed, means “The 
Light”), a newspaper published in 
Jerusalem, arrived in New York last 
Saturday on the new Greek steamship 
Y'asilefs Constantinos from Patras. The 
Haor publishes four editions a year, and 
Mr. Jehuda told the ship news rep<irters 
on landing that he is on a rush assign¬ 
ment to get a story for his October 
dlition. One inquirer was disappointed 
to learn that there are no vai'oucies on 
the staff of the enterprising Jerusalem 
paper. 

Music Critic Upheld 
The publishers of the News Times, a 

morning paper, and the Telegram, an 
evening paper, of Reading, Pa., have won 
the suit which was brought against them 
by a violinist, in which he asked for 
$10,000 damages for injury to his reputa¬ 
tion. The phrase which brought the vio¬ 
linist to invoke the law was “he mim¬ 
icked the mannerisms of a well-known 
violinist.” 

In Memory of Herbert Stone 
Memorial services for the late Herbert 

Stuart Stone, who lost his life on the 
Lusitania, were held at the Fourth Pres¬ 
byterian Church, Chicago, on May 20, 
which would have been Mr. Stone’s 
forty-fourth birthday. The services were 
conducted by the Rev. Dr. John Timoth.Y 
Stone, the pastor of the church. 

Among those present were Mr. and 
Mrs. Melville E. Stone, parents of the 
decedent; Mrs. YY’illiain G. McCormick 
of Baltimore, mother of Mr. Stone’s 
widow: other relatives and friends and 
many Chicagoans. 

OBITUARY NOTES 
Jerome Joseph YVatson, a newspaper 

man who had served on the New York 
American, YY'orld, and Evening Journal, 
died on May 27 at Flushing, aged 36. 

Jacob C. Knauber, a member of the 
Albany Legislative Correspondents’ Asso¬ 
ciation, well known for thirty years in 
central New York newspaper circles, is 
dead at Syracuse, N. Y. 

George Kauung, for the last nineteen 
years employed in the news department 
of The Brooklyn Daily Eagle, died on 
May 30 at his residence, 342 Marion 
street, Broklyn, aged 34 years. 

Frank E. Vaughan, publicity agent cf 
the New York State Democratic Commit¬ 
tee, died on June 1 at the Albany Hospital 
after a lingering illness. He was at one 
time on the staff of the New York Herald, 
and later represented the New York 
Globe at Albany as legislative corre¬ 
spondent. 

Edward Tietz, one of the best-known 
German-American journalists of Brook¬ 
lyn, N. Y., died at Baltimore—where he 
had gone for his health—on May 2r». 
aged 72. He was on the staff of the 
Brooklyn “Freie Pressc,” a memlier of 
the Brooklyn Quartet and Turn V'ereiii, 
and a leader in the German-American 
Cleveland Democracy. 

Andrew J. Huntress, for more than 
a generation a prominent newspaiier man 
of New England, and a friend of the 
poet, YVhittier, died on May 20 at his 
home in Groveland, Mass., ag^ 89. YVheri 
still a boy of sixteen, he began to save his 
earnings that be might attend the dedica¬ 
tion of Bunker Hill Monument to hear 
the oration of Daniel 'Webster, and -see 
John Tyler, then Vice-President of the 
United States. To earn the money that 
would permit him to make this trip he 
turned a grindstone for a neighbor, and 
earned six cents a day. In 1877 he be¬ 
came correspondent of the Associate*! 
Press and several Boston papers. Sub¬ 
sequently he became attached to the edi¬ 
torial staff of the Ilaverhill Bulletin and 
the Haverhill Gazette. 

Jacob M. Wiest, prominent in Detroit 
advertising and newspajier circles, died 
on June 1 at Saginaw, Mich., in his 
thirty-sixth year, of injuries received in 
an automobile accident. For many years 
he was attached to the editorial staff of 
the Detroit Evening News, and five years 
ago joined the J. Walter Thompson Ad- 
verti-sing Agency. 
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PACIFIC COAST NOTES BROOKLYN PRESS CLUB DOINGS 

E. H. Palmer of the Standard Union is 

Chosen President. 

Plans for many and varied activities 
have Ihhmi made liy the new lK>ard of 
oflicers in the Brooklyn Press t'liih, 
eliosen at the animal meeting held on 
dune 1. More than fifty new members 
will lie enrolled dnrinjt the next three 
months. The new president is Eric H. 
Palmer, jiolitical reporter of the Staiid- 

San Francisco Examiner is Presented a 

Bronae Plaque By Exposition Manage¬ 

ment — Stanford University Depart¬ 

ment of Journalism to Publish a Daily 

The Bulletin's Startling Story Wakes 

a Lively Interest Among Readers. 

{.Sficrial Vomtpondcnce.) 

Ban Francisco, May 25, 1915. 
The Examiner, represented by C. S. 

Stanton, managing editor, and C. S. 
Young, business manager, and members of 
the staff, was officially presented a bronze 
plague by the management of the Panama- 
Pacifii- F]xiH)sitiun at the recent May Fes¬ 
tival. iitfld on the ExiKtsitiun grounds. The 
(eremoiiy was included in the series of 
events, assembled under the general head 
of “Examiner Day.” The remainder of 
the program was designed for the enter¬ 
tainment of the children of the city, who 
were admitted to the Exintsition free, as 
guests of the Examiner. tliarles S. 
Young, chairman of the day, made brief 
introductory remarks and then intro- 
<luce<l F]x|K>sition Direi-tor K. J. Taussig, 
who, in the presentation of the |>laque, 
complimented the Examiner for its as¬ 
sistance to the exploitation department 
of the ExfHisition. The sjieech of accept¬ 
ance was made by Managing Editot 
Stanton. A vaudeville program for the 
delectation of the many thousands of 
children followed the plague ceremony. 

CALIFOKNLA. PRESS CONVENTION 

A large party, composed of members 
of the California Press Association and 
their ladies, mobilized at San Francisco 
on May l.>, and left for San Diego by 
rail to attend their convention. 

On May 18 the visitors participated in 
a celebration on the “Isthmus” at the 
Panama California Exposition in San 
Diego. The entertainment during the 
day comprised a launch ride on the bay 
and tri|>s to the army aviation camp and 
Fort Kosecrans. At the aviation camp 
exhibition flights were witnessed by the 
newspaper men and at the fort Col. W. 
C. Davis, commandant, addressed them 
dll “National Defenses.” 

The Palo Altan, a weekly pa|)er pub¬ 
lished at Palo Alto by the Times Pub¬ 
lishing Company, has been taken over by 
Professor Everett W. Smith, head of the 
Stanford University department of jour¬ 
nalism, and it will lie t^ited by that de¬ 
partment, serving the whole community 
around Palo Alto. The students in the 
classes in journalism at Stanford will 
ns-eive credit for work on the weekly 
and lie granted a degree in journalism at 
the end of a four-year course. l*rof. 
Smith says: “We shall run the Palo 
.\ltan as a newspaper, not as a play¬ 
thing.” 

nilXETIN’S SENSATION 

The Bulletin is running daily instal¬ 
ments of a startling true story, entitled 
“Confessions of a Physician,” as one of 
its series of human interest articles with 
uplifting tendencies. The details were 
obtained and edited by Lucy White, a 
versatile San Francisco writer, who has 
done some excellent work on San Fran¬ 
cisco dailies ^during recent years. Some 
\ery intimate details of modern medic-al 
practice are given, with a considerable 
amount of space devoted to the seamy 
side of it. The retired physician who 
fiiinisheil the data told of his early his¬ 
tory as a student in San Francisco and 
of some missteps during his early career. 
Now he has reacheil a more philosophical 
attitude of mind and be candy discusses 
his own mistakes and those of the medi¬ 
cal profi-ssion with some of the reasons 
therefor. 

PER.SONALS 

>lr. and Mrs. Gilson Gardner, of Wash¬ 
ington, D. C., arrived in the city on May 
19 on the big steamer Finland, which is 
the first vessel of the International Mer¬ 
cantile Marine to complete a trip 
through the Panama Canal and enter the leading space buyer of the Middle West 
regular passenger trade lietween New and for ten years with Lord & Thomas, 
York and San Francisco. .4mong the of Chicago. The other is W. E. Cameron, 
hundreds of Exposition excursionists on of the N. W. Ayer & Son -\geiicy, Pbihi- 
Uiard was John Oliver I.* Groce, asso- delphia, who prepared copy for the Na- 
ciate editor of the National Geographic tional Biscuit Company’s extensive advcr- 

Pacific Coast Represaotalive 

Coa Attgrlra Xinira 

Portlanll Oragonian 

Orattlr Ipaat-fntrUiganrrr 

9pokana Opobraman-Krutaui 

Ctfr Ellitor anil l^ubliatfrr (sr. 1.) 

{lortlanli Srlapram 

Clftrago Sribunr 

#t. Couia (Blobr-firmorrat 

Ifanana iCity #tar 

Omatfa lira 

Srnurr Nruia 

Oalt Cakr Hrralb-Srpubliran 

Pittsburgh, Pennsylvania 

HOUSEWIVES ERIC H. P.\LMER. 

l.ook iipou tbe GAZETTE TIMES, morning 
un.1 Sunday, CHUONICI.E TELEGRAPH, 
evening except Sunday, as tlie two greatest 
I'ittHburgb newspapers publiatieil. Every 
niemlier of tbe fauiiiy dependa upon them en¬ 
tirely to solve tbe buying problem. They are 
good teachers, because they stand for tbe 
bigbeat ideals in public and private life. 

They flil all reguirementg of a newspaper. 
I‘opulation of MetroiioUtan District, 

1,042,855. 
Number of dwelling bouses, 172,294. 
Number of faiiiilies, 207,747. 

The flat combination rate ii 22Vic. per 
agate line. 

For further information or co-operation write 

URBAN E. DICE, Foreign Adv. Manager, Ftttsburfh, Pa. 

J. C. WILBERDING, lU Fifth Ave., New Fork City 

THE JOHN H. BRANHAM COMPANY, HaUers’ Bulld- 
Inil, Chicago; Chemical Building, SL Louis 

ard L'nion, who succeeds John N. Har¬ 
man, editor and general manager of the 
Brooklyn Times. 

Mr. i’almer entered the newspaper pro¬ 
fession at the age of seventeen. He was 
28 years old on ilay 10. At one time he 
was a well-known scholastic athlete. 
Mr. Palmer is also treasurer of the Bor¬ 
ough Hall Reporters’ Association and a 
member of the City Hall Association. 
He has served on various committees in 
charge of social events of magnitude 
belli ill Brooklyn during tlie jiast year. 

Tlie other officers chosen were: Bicli- 
ardson Webster, vice-jiresident, who is 
president of the Anvil Chorus, tbe fa¬ 
mous dinner organization, and also presi¬ 
dent of tlie Borough Hall Association; 
Charles G. Milbain, secretary; and John 
F. I.Ane, treasurer and financial secre¬ 
tary. The new nienibers of the board 
of governors are John N. Harman, Clar¬ 
ence A. Hebb, Harold .1. Blackford and 
Edward Bieueliiiann. The election was 
the first in wliieb tbe regular ticket won 
by unaiiiinous vote. 

Additions to the Nichols-Finn Agency 

The Nichols-Finn Advertising Com¬ 
pany, New Y’ork and Cliicago, announce 
the addition of two new men to their 
organization. One is R. N. Cushing, a 

TUP 

ORANGE 
LEADER 

ts tbe only Pally (Evening) and Weekly 
Paper published In 

ORANGE, TEXAS 
and Orange Cfounty, and tbe only pajier that 
covers the richest sertlon of Southeast Texas 
and Southwest Louisiana. 

“Circulation books open to all” 
THE LEADER PRINTING CO. 

Orange, Texas 
W. H. Stark, Owner. 

Hngb K. Taylor, Mgr. 
Foreign Representatives 

Robert W. Sykes, Jr. Walter U. Clark 
1 Madison Ave., Advertising Bldg., 
New York. Chicago, III. 

Women's Ad League Picnic 

The League of Advertising Women 
will wind up their season Saturday, June 
12, with a jiicnic dinner at the Beau 
Rivage Hotel. Slieepsliead ]5ay. -Ml men 
and women in the advertising field, an 1 
their friends are invited. The cost will 
lie .$2 ])er jierson, and everybody is as- 
sured a good time. There will be danc¬ 
ing, souvenirs and some interesting en¬ 
tertainment. Reservations should be 
sent in early (not later than Saturday 
nioriiintr in any event) to the secretary, 
^liss Effie Archer, M. Heniiaway & 
Sons Silk Co., 890 Rroadwav. 

THE NEW HAVEN 

Times-Leader 
is tbe leading one-cent dally newspaper of 
Connecticut and the only one-cent paper In 
tbe State which baa the full Associated 
Press leased wire service. 

The only eveiiing paper in New Haven, 
member of Audit Bureau of Circulationa. 

Bryant, Grif&ths and Fredericks 
226 Fifth Ave. 716 Peoples Oas Bldg. 

New York Chicago 

American Institute of Graphic .Arts 
The plans for next fall, and the fol¬ 

lowing spring, of (he American Institute 
of (iraptiie Arts call for a meeting No¬ 
vember 3, on the o|H*iiing niglit of an ex- 
bilution of woisl engravings; a meeting 
in Di'cemlier. at wbicb addresses will lie 
made on “Color in Photography,” ac¬ 
companied by a small exhibition: a 
stereopticon address in .Tanuary on “Il¬ 
lustrations”; two exhibitions early in 
191(> of “Etchings” and “Periodical Cov¬ 
ers,” and an elalmrate exhibition in 
April or May of “Printing.” 

A delegation of tbe Society of Printers 
of Boston was entertained at a dinner Tbe bust of Jean Baptiste Ijcseur Fon- 
Tuesday night. May 25, at the National taine, luiblisber of Le Moniteur, tbe first 
Arts Club, New York. Tbe members newsjiaper in Louisiana, has In'en pre- 
were delighted with tbe attention shown sented to tbe Louisiana State Musemn 

them. by Mrs. Reed, a direct descendant. 

Colorado Springs 

THE TELEGRAPH 
J. p. McKinney son 

New York Chicego 
R. N. CUSHING. 
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COPY “THE SOUL OF ADVERTISING’ 

$5,000 CASH ON NEWSPAPER MAKING 

buys substantial interest in dominant 

daily of city of 20,000. Owner prefers 

man competent to act as business 

manager, advertising solicitor or news 

editor. Proposition L. Y. 

M.ANi years ago, 
eye-teetli, as it 
jiaper business, 

iiiade me, 
seating weekly 

ere, in tlie news- some time. Whil 
, my granilfatlier news is ubtaiuabf 

as a boy, copy tigures repre- the pmier, whicli 
, e.xpenses into a large daily, will have si: 

book, earrying the dilFereiit items down and later, if ein 
the front of the page, with thirtiHMi eol- twelve or more, 
umiis across the double page, to inelude large job iiriutin 
the thirteen weeks of each quarter. Ohio, until such 

1 well remember how useless the work secured and mad 
then seemed to me, aud how diflicult it ('astle. Jack Gai 
was to make the up and down and cross the N'ew Castle 1 
additions balance, but he rigidly.kept itor of the new ] 
me at the task until 1 proved every col- j exinoton N 
unm. He had kept such a personal rei- \,.ill ‘ makt 
Old of his business for years, and crude y| 
as the method now seems, it provided tlie ^ coriHiratk 
iiio.Ht valuable comparative figures. aid Publishing t 

When I assumed an executive imsition „„ a, 
on a daily newspaper with its more or ,,oo, of which $b, 
less complicated accounting system, I , : a, 
was frankly at a loss to bring the figures , 
into the same subjection of understanda- ii„r„r:ive (' t' 1 
hility as I had those on the old weekly, q;. j G. 
The aceountaiits laughed at me behind -ii j,. Crn'c 
iiiy hack when I arranged the various ’|{,.Vlwiiie InU 
items of distribution of expense and in- 
come on separate pages of a loose-leaf " ' .' 
Iiook, and started establishing compara- ,, . 
tive figures of my own. ^ rince George 1) 

W ithin six months’time I had such an reived. It is a 
accurate reflection of the transactions of carrying tl 
that business for several years back, that *" estern A 
my common-sense, hand-me-down book ^fcJ.eod, former.}' 
was always trott^ out and called for *** 
when making estimates of departmental formerly of L 
expense or estimates of probable earn- News the onl, 
ings. In a short time copies of this lountry i 
hook were made up for the use of those Trunk Pacific I 
concerned in the figures in various ca- Prince Kupert. 
pucities. 

For the benefit of those who desire to NEW IN( 
establish such a record of their business Seattle, W’as 

I will endeavor briefly to outline a few lishiug Coinpany 
pages of the book. The first page was A. Otis, J. Y. ('. 
arranged with the year at top of a col- W’iestling. Filet 
unm starting January, February, March, Central building, 
etc. It was marked at top “Total Ex- TYienton N. J 
pense.” On this page a total item rep- pany, I’assaic, 
resenting the total operating expense for y’yy \ j 
each month was set down. Slaff all of I’ass 

The second page was headed “Total x-. v - n 
Editorial Expense” treated in the same .* 
manner as above, with the followimr printer, binder. 

C. M. PALMER 
Newspaper Propertii 

$25,000 CASH 
Balance* deferred will buy con¬ 
trolling interest in New York 
State Evening Daily newspaper. 
This property is located in one of 
the best cities of the state and has 
a fine physical equipment. 

HARWELL, CANNON 
& McCarthy. 

Newspaper & Magazine Properties, 

Times Bldg., New York. 

SITUATIONS WANTED 

Advertisements under this classification ten 
cents per line each insertion. CoHMt six 
words to the line. 

PCBUCTTY writer capable of building up a 
department and making It pay botb Inside and 
uatalde. Independent work considered. Cor¬ 
respond with D 14ai, care Editor and Pnbllsber. 

ADVERTISING MANAGER desires change. 
Have bad many years’ experience with Chicago. 
Middle West and Tdciflc Coast papers. Mr. 
Publisher, I can convince you that I know the 
advertising and business end of the newspaper 
game by showing you credentials of my past 
record. Give me a chance and I will increase 
your advertising receipts to where they should 
be. Address Box D 14S4, The Editor and Pub¬ 
lisher. 

FOR SALE 
Sale of Paris Beacon 

C. P. Hitch, of Paris. Ill., for many 
years United States marshal, and at pres¬ 
ent clerk of the fetleral court, has sold 
his paper, the Paris Beacon, to U. S. _ . 
Truitt of Noblesville. Ind. The transfer 
was made through the agency of H. F. 
Ilenrichs, newspaper broker, of Litch- 
fieltk 111. 1‘aul P. Shutt, one of the most 
capable newspaper men of Illinois, was 
part owner and manager of the Paris 
Iteacon and also retires. Mr. Truitt, the 
new owner, was formerly publisher of a 
paper in Noblesville, Ind. 

Advertisements under this classification fifteen 
cents per linr, each insertion. Count six 
words to the hne. 

FOR QUICK SALE. 

Two M'idd 3 Linotype Machines, seven extra 

mag-ixines, one No. 5 linotype with water 

cooled disk, extra magazine and complete equip¬ 

ment, sixteen fonts matrices (Old Style and 

Roman). Two Motors, several Mergenthaler 

Co.’s Universal and Recess lino. Molds. I.ot 

Spacebands, liners and ejector blades. Two Mono- 

tyi>e Casters, and a one tun Melting Furnace 

(Gas), all in perfei't condition. Address D 140.1, 

care Tlie Editor and Publisher. 

The following newspapers have been 
transferred from the associate to the 
active class of membership in the Ameri¬ 
can Newspaper Publishers Association: 

.Ymsterdam, N. Y., Evening Recorder. 
Jamestown. N. Y., .Toiirnal. 
Asbiiry Park, N. J., Press. 

While a reporter was telephoning his 
story from Sing Sing early one morning, 
a convict hammering on the floor made it 
hard for the reporter to hear. 

“Would you mind stopping for a few 
minutes,” asked the reporter. “iTan’t liear 
a word they're saying at the other end.” . 

“All right, boss,” said the convict; “go 
to it. I got twenty years to finish thU job.” 

MISCELLANEOUS 

Advertisements under this classification, ten 
cents per line each insertion. Count six 
words to the line. 

WANTED. 

Every Editor who desirea to get tha rtgbt 
dope on Billy Sunday, tha great evangelist, who 
hits Pateroon April 4tb. to send 29 cents for a 
five weeks’ subscription to the Paterson Press, 
tbe city’s most Inflnentlal newspaper. 

HELP WANTED 
One of our clients would buy a goml general 

magssine having about lOO.fKO clrcnlatton. 
Harrls-Dlbble Company, 171 Madison Avenue, 
New York, N. Y. 

Advertisements under this classification fifteen 
cents per line, each insertion. Count six 
words to the line. 

REAL EDITORIAL SERVICE. Not doped out 
printed stuff, but original Mss. on any subject 
you wish by many different authors. Exclusive 
territorial rights. Make your paper a power 
editorially. Addreaa Literary Bureau, EP2, 
Hannibal, Mo. 

WANTED—Advertising Man¬ 
ager for big New York daily. 
Addn'ss Box D 1490, care Fklltor 
and I’iil>lisher. 

“NORTH COUNTRY ADVANCE,” a live 
weekly covering most prosperooa towns in 
Nortliern New York. Paying Job department 
In connection. Eetablished 11 yearn and has 
lllieral advertising patronage both local and 
foreign at good rates. An opportnalty to take 
np established country weekly In paying Held. 
I’rice $3,900. Aldrich Printing Company, Phila¬ 
delphia, Pa. 
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PROFITABLE NEWSPAPER ADVERTISING 
HOW THE NEW YORK EDISON CO. HAS STEADILY INCREASED USE OF NEWSPAPER SPACE 

In Ten Years This Public Utility Corporation Has Raised Its Appropriation for Newspaper Adver¬ 
tising Alone from $7,000 to $90,000 a Year—Has Put Personality Into Its Copy, Preached Courtesy, 
Fairness and Service to Others, and Made “The Edison Man" Known to Everybody in New York. 

By G. W. Harris 

Just US the New York Kdison Coiii- 
|iiiiiy, which serves Manhattan and lirun.v 
l{uruu'>hs of Xew York City witli elec¬ 
tric light and power, has the largest 
single company ele<'tric lighting liiisines- 
in the world, so also it is the largest 
advertiser in the world among electric 
lighting companies. The one fact is a 
c*>roll<fry of the other, whichever way 
the profiosition Ik‘ stated, lutckward or 
forward. This colossal electric^ lighting 
company is advertising all the time and 
advertising in a great many ditferent 
ways, advertising hrainily and well, ad¬ 
vertising artistically and taking advan¬ 
tage of the newest and best advertising 
devites as fast as they approve theni- 
Mdves as adaptable to the purimses of 
the giant concern that does not deal in 
commodities but does have a liighlv 
valuable service to sell. 

BIU INCREASE IN’ SPACE- 

That the men who direct the business 
]>ulicies and the management of the Xew 
York Edison Company liriuly believe in 
the efiicacy of newspaper advertising, 
not alone in a general way but speci- 
lii-ally for increasing the business of ele.‘- 
tric lighting and power supply, is abun¬ 
dantly proved by the fact that, wlierea- 
ten years ago the company was spend¬ 
ing for newspaper advertising in Xew 
York City the modest sum of $7,000 to 
$8,0(K) a year, the company’s yearly ap¬ 
propriation for newspaper advertising 
alone (exclusive of all other forms of 
advertising) has been gradually but 
steadily increased until today that ap¬ 
propriation is $90,000—and the probabil¬ 
ity is that within a short time it will 
lie still further increased. Of a surety 
herein is a fresh exemplification of the 
Inith of the old adage that “money 
talks." 

Kor newspaper publishers this steadil3’ 
iiii-reus:ng use of newspaper space by 
this Xew York public utility corpora¬ 
tion is a noteworthy and significant fact, 
liecause hitherto, taken the country over 
an.I indeed the world around, electric 
lighting companies have not b^n large 
ailvcrtisers in the newspapers. For the 
most part managers of such companies 
have lieen slow to see the direct advan¬ 
tages to them and to their business of 
any newspaiier advertising at all. They 
have lieen skeptical of any direct ad¬ 
vantages. And where, as in perhaps a 
majority of cases, they do not sell elec- 
tiical devices and appliances, but con¬ 
fine themselves to the providing of elec¬ 
tric st-rvice for light and power (which 
in its«-lf is a large enough contract for 
anylKidj’), it is certainly true that direct 
retui ns from newspaper advertising are 
exceedinglj- hard to trace. 

AND IT PAYS, TOO. 

But the Xew Y'ork Edison Company 
I as provedeto its complete satisfaction 
that newspajier advertising for the elec- 
tri- lighting companj’ does pay and pay 
Well in jionderable if not always ae 
curately measurable returns contributing 
to the growth of its business. Today 
that company makes usd of practicalU’ 
all the newspapers in the two boroughs 
of the citj- in which it operates, and 
this iii'-liides liesides the leading dailies 
|irinted in the English language some 27 
newspapers printed in foreign tongues. 

The Edison Company publishes a 
monthly magar.ine of its own for general 
distribution called the Edison Monthly, 
which now has a circulation of 30.900 
copies, and also a weekly “containing 
mostly matter relating to the commer¬ 
cial growth of the Xew York Edison 
Company and printH for private circu¬ 
lation among the Edison people”—that 
is, the emploj’pes of the company. For 
the editing of these publications and 
the preparation of the company’s adver¬ 
tising copy, the company maintains an 
(siitorial and advertising bureau enijiloy- 
ing a combined staff of ten people, and 

it has an elaborate photographic depart¬ 
ment requiring the services of nine addi¬ 
tional workers. 

PUTS PERSONALITY IN ADS. 

Cyril Nast is the head of the com¬ 
pany’s advertising department, and he 
has demonstrated his understanding of 
the basic fact that its content is the 
all important thing in an advertisement, 
that c<»py is the soul of advertising, and 
has succeeded in a notable way in im¬ 
buing the Edison advertising with a 
human element. His birthright of humor 
and artistic sense from his father, 
Thomas Nast, the most eminent and in¬ 

fluential American cartoonist of his gen¬ 
eration, gives zest and personality to 
the output of this advertising depart¬ 
ment. 

In this direction Mr. Nast is ably 
seconded bj- F. G. Cooper, the artist 
whose quaint design of “The Edison 
Man” always “at your service” has long 
been a conspicuous feature of every ad¬ 
vertisement of the Edison Company. 
Mr. Cooper invented these odd little men 
carrj’ing incandescent lamps on trays 
with the caption “At j-our service” in 
1905. and submitted his first design to 
the company in March of that j-ear. It 
was recognized at once as being novel 
and apfM'opriate for advertising purposes, 
and lias lieen used continuouslj’ ever 
since, though often in some slightly 
modified form. Indeed, the modifications 
would provide an interesting study in 
the ingemiitj’ of the artist. The Edison 
Man has developed into a genius of ver¬ 
satility. In one advertisement he is of¬ 
fering j’ou for your comfort or con¬ 
venience some sort of electrical device, 
in another he is showing you how to 
use some other ele<-trieal appliance; in 
one he gloats in the enjoyment of the 
breezes from an electric fan, in anothc" 
he is reading under an electric table 
lamp, in j’et another he is serving a mea! 
cooked by electricitj’. The telling point 
is that be is always in action, is always 
doing something and doing it electrically. 

CONTINUOUS USE OF NEWSPAPERS. 

When Mr. Nast began his service with 
the New Y’ork Edison Comp^iy ten 
years ago, the company’s newspaper ad¬ 
vertising was spasmodic and small in 
amount. Today the effort is to keep it 
continuous, or as nearly so as possible. 
When the large number of -mediums 
useil is taken into consideration it may 
lie stH*n that at times the advertising has 
to lie spread rather thin to keep within 
even as large an appropriation as $90,001 
a year. On special occasions of course 
and for special purposes advertising dis¬ 
plays of striking size are used. That 
showing the increase in the purchasing 

jiower of a cent (reproduced herewith) 
was a noteworthy example. This occu¬ 
pied a half-page in all the leading New 
Y'ork daily papers, and was productive of 
immediate and directly traceable returns 
in the business of the company. An¬ 
other similar half-page advertisement 
that was seen and not^ by every news¬ 
paper reader in New York City a few 
weeks ago announced the Edison Oom- 
pany’s reduction of its base rate for 
electric lighting service to eight cents 
a kilowatt-hour. And this again was 
unmistakably responsible for an imme¬ 
diate and considerable gain in new busi¬ 
ness. 

At its handsome new headquarters and 
showrooms at Irving place and Ffteenth 
street the Edison Company frequently 
holds special exhibits of electric lamps 
or other electrical appliances. These are 
loan exhibitions, since the company does 
no merchandising. In its advertisements 
of such exhibitions, as well as its holi¬ 
day advertising of electrical devices, the 
company prints the names of the manu¬ 
facturers or those of the dealers where 
the goods can be bought; and thus many 
of its advertisements serve the double 
purpose of advertising the other fellow 
as well as the lighting company and are 
helpfully co-operative in effect. 

Oftentimes the Edison Company’s ad¬ 
vertising is of an educational character 
—educational in r broader sense than 
that of educating the public to a realiza¬ 
tion of the benefits and advantages of 
doing things electrically—for the domi¬ 
nant note of all this advertising copj’ 
is the importance of courtesj', fairness, 
and service to others. 

The New Y’ork Edison Company’s 
steadilj’ increasing use of the daily news¬ 
paper for its advertising—which h;is 
steadilj’ increased liecause that gre-it 
public service corporation has found that 
it pays—should be a powerful argument 
toward inducing other electric light an 1 
|)ower companies throughout the coun¬ 
try to make more lilieral use of the 
newspapers than they have heretofore 
lieen willing to do. 

How to Advertise Advertising 

Advertising and Selling has printed in 
pamphlet form for distribution among 
the members of the New York Trade 
Press .Yssociation the addresses delivered 
liefore that body by II. E. Cleland. ad¬ 
vertising manager of the Hill Publishing 
Co., and A. C. G. Ilarmmesfahr. adver¬ 
tising manager of Collier’s W’eeklv’, on 
“YY’hy and How to Advertise .Ydvertis 
iug.” Tliese addresses are well worth 
reading. Copies may lie had free by ad¬ 
dressing Advertising and Selling Maga¬ 
zine. 95 Madison avenue. New York. 

1^ you are intending to do 
some national advertising, 
the Promotion Department 

of the Shaffer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

THE SEAHLE TIMES 
“Tbe Beit Tluit Money Can Buy” 

Daily, 73,000 
Sunday, 90,000 

57,000 in Seattle 
A copy to every family. 

Largest circulation by many tbouaanda of 
any daily or Sunday paper on the North 
I'aclflc Coast. 

During 1914, the Times led tbe P. I. 
Iiy ;i,SOO,OOU agste lines. Tbe Times gained 
.'13,000 lines and P. I. lost 650,000 lines. 

Largest Qaaatily Beat Qaality Circnlatioa 

The S.C. Beckwith Special Agency 
Sole Foreign Representatives 

New York Chicago St. Louis 

S>an J^ranriaro Examiner 
1 IN INFLUENCE 

FIRST ; IN CIRCULATION 
MN ADVERTISING 

Covers Greater San Francisco 
more completely than any 
other American city is covered 

by one newspaper 
Sells at 6o. per copy, or |9,00 a year 

Circulation) sundav 

M. O. HUHXON W. H. WILSON 

2*20 5th Avenue Hearat Bldg. 
New York Chicago 

98,000 Possible Customers Are 

Getting Away From You 
There are 98,000 foreign speakit^ Ameri¬ 

cans who are daily readers of II Progresso 
Italo Americano who do not see your ad- 
verti.sements in the English papers. 

Yet they are eager purchasers of every 
good American product that is advertised to 
them in their mother tongue—the language 
they love and understand. 

We can give you further information 
tega-ding this thrifty, energetic and com- 
fcr ahle body of people. 

IL PROiiRESSO ITALO AMERIUhO 
42 Elm Street New York 

THE 

PROVIDENCE 

JOURNAL 

use a Scott Multi Unit Double 
Quadruple Press. It suits their 
requirements and would suit yours 
also. 

Let Us Figure It Out for You. 

Walter Scott & Co. 
Plainfield, N. J. 

Increasing the Purchasing 

Power of a Cent 

The New York Edison Company 
At Yo«r Service 
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CIRCULATION NEWS, VIEWS AND OBSERVATIONS 
Being a Department Edited by a Regular Circulation Man and 

Designed to be Helpful to Circulation Managers Everywhere 

By Harvester 

MARVEL AT CIRCULATION 

Commerrial Commissioners 

succ-ess has come from his real under¬ 
standing of and sincere friendship for the 
human boy. 

Tlif Philadelphia (Pa.) Press has in¬ 
augurated a "Musical Bureau” which 
will be primarily a re<-ord of the names 
and addres.ses of musicians and musical 
organir.atiuns, including vocalists, teach¬ 
ers, instrumental and vocal trios, quar¬ 
tets and larger bodies of singers and in- "Kvery Chitiese who has an opportu- tied for second and third places respec- tets and larger bodies of singers and in- 

nity to know America admires the edu- tively, that this year forty-five prizes strumentalists. According to the Press, 
cation and character of the American were given instead of the nine at first Philadelphia has never had a register of 
people. China and the United States intended. There were, for example, just this character, although one has long 

rhink Newspaper Distribution One of have many bonds of friendship. While twetity-three boys against whom there needed. 
the Wonders of America—Chairman we in China wish to -keep what is best were no complaints whatever. All that is necessary for the vocalist. 
Chang Says Our Schools of Journalism Chinese civilization, we want to add At first the prizes were $5, $2.50 and musician, vocal or instrumental organiza- 
c«n Teach ('hinese Students. I essons " extern culture $1.25, respectively, but later, cameras ,ion or vocal and instrumental teacher 

and knowledge. As a republic the \,ere selected as first prizes, fountain pens jg to call at the library of the Press and 
The enormous circulation of American United States is a great example set for for second and fielder’s gloves for third register the names or the name of the 

newspapers—the way in which everybody us. And particularly in matters of edu- prizes. This year, in addition to these, organization they represented and such in- 
in every city of the land reads the news- cation we ninst look to America for wise "100 per cent, efficiency medals” were dividuals or organizations will be classi- 
paiM-rs—is prominent among those feat- leadership, as we have been doing to given to the twenty-three boys who had 
un's of American life which have most some extent for many years.” perfect records. A bar is to be added to 
surprised the honorary commercial com- Mr. Chang said that so far as his these medals each year in the case of boys 
uiissioners of the Republic of China, who personal knowledge goes, there are at who duplicate their perfect records. 

dividuals or organizations will be classi¬ 
fied and their name or names furnished 
to any one who may desire them. 

The Audit Bureau of Circulation’s 
are now touring the principal cities of present only two or three Chinese stu- The eighty-eight boys of the Globe’s revenue the past four years amounted to 
the United States, according to Cheng dents in American schools of journalism, city delivery staff were tendered a ban- $123,497.86, all of which, with the ex- 
llsun Chang, the chairman of the com- but he believes tliat training in such (;uet recently at which the prizes were Jeption of $2,225..57, has been collected, 
mission, in an interview given to a rep .schools will be invaluable for Chinese (listributed. Speeches were made by W _’ 
resenta'tive of The Kditok and Publish- students intending to engage in news- G. .laffray, president; J. F. MacKay, MEET US AT THE PRINTING AND resentative of The Kditok and Publish- students intending to engage in news- G. .laffray, president; J. F. MacKay, 
ER. Those members of the commission, paper work in China, whether on papers business manager, and Lindsay Crawford, 
at least, who had not been familiar with printed in Chinese or in English. Not the least interesting feature of this 
American customs and conditions of life "Certainly the making of newspapers plan is that it has gone far to solve the 
from former visits here or sojourns at is one of the things in which America problem of securing efficient distribution 
American colleges, have been deeply im- can teach the Chinese most valuable les- of papers during the winter months. It 
prc'ssed by the universality among us of sons,” he said. “We have daily • papers is not to be wondered at that small boys 
the newspaper-reading habit and have in China. Oh, yes; and some of the)n are not enthusiastic about getting up in 
talkcHl much about it and marveled at it are big and influential and powerful the early hours of a Canadian winter 
among themselves. publications. But none circulates among morning to deliver papers. Even this, 

oiUECT OF VISIT J’our American paiiers do. however, has been effected, and the com- 
It will take a long time and much edu- plaints have dwindled down to an aver- 

1 lie sixteen honorary cioinmercial cxnn- cation to bring that about.” age of nine a day, as against thirty be- 
mi.ssiouers, officially di’signated by tlie Asked how, in his opinion, American fore this plan was put into operation, 
t hinese Republic to visit Americ’a to newspaiH'rs could best help in fostering h’urthermore, the Globe now has twi<?e as 
study business methods and conditions friendship and increased commercial re- many delivery boys as before, and more 
here, to foster a friendly understanding lations between the great republics cf than twice as much circulation, 
between business men of the two repub- tii,. East and the West, Mr. Chang said : Mr. Shortt, who worked out the plan. 

OtUECT OF VISIT. 

The sixteen honorary commercial coni- 
mi.ssiouers, officially designated by tlie 

here, to foster a friendly understanding 
between business men of the two repub- 
li(s, and thereby to promote better trade 

MEET US AT THE PRINTING AND 
ADVERTISING EXPOSITION 

June 19th to 26th, 1915 
AT THE COLISEUM, CHICAGO 

Cline -Westinghouse 

MOTORS FOR 
PRINTERS 
ON YOUR RIGHT as you enter 

le East and the West, Mr. Chang said: Mr. Shortt, who worked out the plan, 
“I think most of all by giving your has recently resigned, after twenty-five 

lerchants more information about busi- years as superintendent of circulation. and financial relationships, have been merchants more information about busi- years as superintendent of circulation, 
spending the current week in New York nt'ss conditions in China, about how to Ue is actively interested in work for hoy 
City and have been hospitably enter- do business with the Chinese and about • elfare in the Y. M. C. A. and other 
tained by a special committee named bj tim specific neeils of China for gowls asrercies, and lielieves that much of his 
the .Mayor and by the leading trade as- which Americans can supply. For sue- 
sociations of the metroiHilis. There have cessful trade with China there must be 
beiui luncheons and dinners and sight- understanding of the Chinese mind and 
seeing trips in abundance; but the com- imagination and knowledge of Chinese rr’M Ik 
uiissioners are here to do business, us commercial methods. In those directions I ^ \y 
well as to partake of entertainment. I am sure American newspapers can help JL AT 
Since May 9, when they lauded in San greatly. Trade between the two countries 
Francisco, they have placed orders with js sure now to grow larger and faster T g g— —^ d- 7- 
American manufacturers for approxi- than it ever has in the past.” | .<1 Tl I 11 V Titir ’ 

Cline Electric 
CHICAGO 

IVlIg. NEW YORK 

.Vmericaii manufacturers for approxi¬ 
mately $.">.0(8),000 worth of gootls—this 
liefore reaching New York. In the 
I'ourse of their stay in this city it was 

TORONTO GLOBE’S NEW IDEA 

exiK>cted that further orders for exports j, Lovalty and Service 
111 mauv huiidmls of thousands of doi- « *ii tx 
lars would be placed. ,, Delivery Boys. 

The chairman of the commission, ^ I'® problem of the pronii>t and aeon- 

The Multiple 
Linotype Way Is The 

Modern Way 
Cheng Ilsun Chang, a man well past •'u*® delivery of newspapers in those 
middle life, is a prominent and success- towns and cities where distribution is 
ful merchant, having branch establish- mainly aeeomplished by carriers is one 
meuts in Straits Settlements, Sumatra lluit has long^ engaged the attention of 
and .lava; is proprietor of a large winery uinny^ circulation managers. The chain 
at Cliefoo; is a member of the National Diat is made up of drivers, handlers and 
Council, Peking, and a representative of delivery boys has so many weak links in 
the Canton Chamber of Commerce. 

MR. CHANO’S VIEWS. 

it that breaks are likely to occur at any 
point. To find some way to strengthen 
these weak links, and to weld them into 

.Mr. Chang does not speak English, hut one coherent whole has never been an 
to a representative of The Editor and easy task. 
PuiiLisiiER, who asked his impressions 
of American newspapers, he said, speak¬ 
ing through an interpreter: 

One of the most noteworthy attempts 
to solve this knotty problem is that of 
the Toronto (Ont.) Globe. Three years 

“I do not understand the English ago I. E. Shortt, the Globe’s circulation 
language, and therefore, uufdrtunately, manager, impressed by the fact that the 
I cannot read your American newspa- Globe was receiving more than thirty 
IH*rs. But I have seen them everywhere complaints a day for poor delivery, or for 
I have been in the United States, in the no delivery at all, evolved the following 
hands of everyliody. On our journey plan; 
from the Pacific Coast, in each of the He divided the staff of boys into three 
many great and flourishing cities we have sections—boys who delivered less than 
visited, my fellow commissioners and my- fifty papers being in one class, those de¬ 
self have been amazed at the circulation livering between fifty and eighty papers 
of the newspapers. That universal dis- 
Iribiitioii of newspapers, in every city. 

in another class, and those delivering 
more than eighty papers in a third class. 

lias impressed us as one of (he marvels He then promulgated a system of reward- 
of .\inerica—quite as much a wonder to ing these boys according to their record 
us ns any of the great buildings we lias'c of efficiency in delivery, based on the 
seen or any of the great organizations number of complaints received from snl)- 

There Is a Linotype for Every Purpose 

MERGENTHALER LINOTYPE CO. 
we have come in contact with. 

"Such newspaper eireulation. or any- 
seribers. 

He planned originally to give a first. Tribune Building, NEW YORK 
thing at all like it, is of course impossible second and third prize in each of the 
with us in China, because of the lack of three classes, but the boys themselves 
education among the mass of the people, surprised him by making that plan iii- 
In the Unltetl States, we find, everybody adequate. There were so many hoys 
can read and everybody does read the whose re<'ord8 showed no complaints 
newspapers. against them, and so many more who 

CHICAGO SAN FRANCISCO NEW ORLEANS 

CANADIAN LINOTYPE. LIMITED, TORONTO 
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LONE STAR STATE NEWS clubs and press associations 

- Final arrangements have l)een made 

Advertising Campaign Planned for Gal- the forthcoming annual meeting of 

veston Cotton Carnival Next Month- 

An Editor in Senatorial Rare—Dallas Among the subjects to lie discussed are: 
to Send Big Delegation to Chicago “Methods for Arriving at the Value of 
Convention—Personal Notes. Newspaper Space,” “The Value of a 

Pretty Make-Up,” “IIow to Get and Hold 
{Special Corrc*pondcncc.) Subscriptions,” “What Does the Pub- 

Daixas. Tex., .Tune 1.—Tlie Galveston I'sher Owe the Advertiser?” etc., etc. 
Seventh Annual Cotton Carnival execu- The Northern Minnesota Editorial As- 
tive committee is planning an extensive sociation is perfecting plans for its an- 
advertising campaign for the carnival nual'summer outing which this year is 
which is to be held at Galveston, July to be to Diduth, Minn. August 6-9. 
22 to August 1, inclusive. Newspapers. nieeting of the directors of the 
billboards, moving picture theatres and Kast Tennessee Press Association, of 
street cars will lie utilized, and the tenta- Ellsworth Wilson of the Athene 
tive budget of $2..TO0 was apportioned as Post is president, at Chattanooga, Tenn., 
follows: Newspajiere, $1,000; billboards, jj ■v^-ug decided to hold the annual con- 
$1,.100: moving picture theatres and vention at Chattanooga, August 13-1.5. 

The editors of the Arkansas Press As- 
'U**. **JT-,*^ c sociation at their recent annual conven- 

^^ave^lev Briffps. editor of the Galveston .. . tt /a i v • i x- 
News; George Sealy, Steven Sgitcovich V"" <A*;k » resolution 
and Chares E. Sass^n. opposition put 

themselves squarely on record as favor- 
Eriends of Col. r.iOui8 J. Mortham, Ionian suffrage. The following 

vice-president of the P’ort Mortli (Texas) ofl'cer.s were then elected for the ensuing 
Publishing Company and editor of the vear. Claud Mann, of the Malvern 
E-ort Worth Star-Telegram, have lanuch- Tiines-.lournal, president; C. A. Berry, of 
ed a boom for the colonel for the United the Huttig News, first vice-president; 
States Senate to succeed Senator Charles -p. P. Pound, of the Danville Democrat, 
A. Culberson. Colonel M ortham has gpcond vice-president, and L. B. White, 
lieen prominent in Texas iwlitics for some of the Benton Courier, third vice-presi- 
time, being now a member of the Texas dent. Other officers elected were: Secre- 
Housc of Kepresentatives, and it is of State Earle W. Hodges, corre- 
known that he is considering seriously gponding secretary; E. C. Funk, of the 
the requests of his friends that he enter Rogers Democrat, recording secretary; 
the senatorial race. ■\V p. Turner, of the Atkins Chronicle, 

'Pile “Oii-to-Chicago” movement of the financial secretary. 
Dallas Advertising I.«ague received new q'lip Texas State Press Association will 
impetus at the regular weekly meeting meet at (’orpiis Christi. June 10, 11 and 
of the league, at which 2."> members for the convention have lieeii 
signed up for reservations on the Texas g^nt out to all members by Sam P. Ilar- 
Speiial that will leave E'orth Worth to pp,, of Richardson. Tex., secretary. 
carry the Texas ad men to the Chicago __ . 

..T-, 1, ... I . Some of the addresses that are sidied- 
convention. “Dallas will have the largest . j .. 
, , j. ,, , uled are as follows: 
delegation attending the convention mim . , . . , 
a Texas city,” said L. A. Whittier, of the , .Methods of .driving at 
Dallas Ad licague, “and I lielieve we will Newspaper Space, Harry Koch, Tribune, 
have the largest delegation that has ever Qnanali. 
attended an ad convention from Dallas.” “Publicity Through I-egislation,” .Tames 

.V movement has been launched by the American Type Eounders Coin- 
newspaper men of Texarkana, Ark.. Memphis, Tenn. , 
among whom are M'. TV. Thornton, of , 1 *?!■*' iV ^ 
the Ilaily Texarkanian. and C. E. Palm- University, ’ the Hon. Mill H. Mayes, 
er. of the Four States I’ress. to have the Brownwoc^-Austin. 
Texas Press Association and the Arkan- M hat Does the I ublisher Owe f*' J''® 
sas Press Association meet in joint con- Advertiser. Malter B. M hiteman, Hol- 
vention in Texarkana in 1916. The pro- ® Magazine, Dallas. 
I)o.sal will lie laid before the Texas Press . “Is the Establishment of an A^ociation 
Assoi-iation at its coming convention in -Vdvertising Bureau iMcticable. M. C. 
Corpus Christi. The Arkansas Press E-dwards. Record and Chronicle, Denton. 
Association has already selected Texar- The T,o8 .Angeles Press C3ub held its 
knna as its next fneeting place. annual election on May 23 with three 

Students at the Universit.v of Texas, tickets in the After an excite^ 
at .Austin, cast more than 1..500 votes in vanvass the Mlowing were electM of- 
the election of editors for the various R. T. Tan Ellisen, president; 
universit.v publications, just held. The 'Tohn B. Elliott, vice-president; H. H. 
voting resulted in the choice of Daniel 'Tones, secretarj’-treasurer; \\. E. Mc- 
M'illianis. of Childress, for editor-in-chief T-ernon, director and librarian; AA. M. 
of the Dail.v Texan, the newspaper Barr, term director; H. J. AA ambold, term 
issued under the university’s department director; AA. D. Green, term director 
of journalism; Pendleton Howard, of The elected officers were duly installed 
Dallas, for editor-in-chief of Tlie Cactus, "'th apjiropriate ceremonies, 
the universit.v year Imok; and E^. P. Hib- The following were elected officers 
bard, of .Austin, for editor-in-chief of the the Springfield (Mass.), Publicity 
I'niversit.v of Texas Magazine. Club, at its annual meeting at the 

..,1 T^oiio^ i,o» Hotel Kimball, on Mav 25: President, Home and State, of Dallas, has been nr-. ,, • -j i. /->v, i_ 
, 1 I t o 1 T f Harrv H. Caswell; vice-president, Charles 
based bv the Anti-Saloon I>eague of " 
rr. r' X- It 1 H. Hall; secretary, Robert E. AA’ood; Texas from the National Anti-Saloon : ’ ,, ..t- 
T 1 'll 1 Jill treasurer, (Juv AI. Peterson; executive I>‘ngue. and will be conducteil hereafter ^ .* it 
as the official organ for the league in conimittee. the officers and E. H. Marsh 
Texas. Dr. A. J. Barton will be editor ''®T’ster and Ernest Biigbec. A 

1 It- r ti 'll I luncheon preceded the business session, and AA . J. Herwig will serve as general 
manager of the publication. A. AA’. Per- Thursda.v, .Tune 17, which is the date 
kins, former editor of Home and Stave, set for the annual frolic of the St. Louis 
has been transfernal to the National head- Press Club, is to lie a semi-official holiday 
quarters of the Anti-Saloon I^eague at in St. T^ouis. Governor Major of Missouri, 
Columbus, tlliio, where he will engage in and his staff, in all their glory are fx- 
editorial work. pwted, together with the Alayor of St. 

George F. Robherts. of the llitohcoi'k T^uis and Speaker Champ Clark. .A 
(Okla.) Vanguard, and Miss-Jessie M. tailitary review, a cabaret entertainmtMit, 
Roper, of Guthrie, were married at Gutli- ® Baby Tango Con^test for you.ig- 
rie on Mav 24. sters under ten years of age, are among 

T Tj XI 1 e 1 1 II the feature.^ on the program. .T, Benjamin Mabry, formerly ol the 
I'ity staff of the E'ort AA’orth Record, has —--- 

be^n •iPIK'intcd to dirert the publicity Publishers’ Supplies Market 
work of the “Buy It in Texas movement 
launched by several ad clubs and com- .Antimony . .tE.^iO-S.i 
mercial organizations of Texas. Mr. ,.'. 
Mabry will have office at .Austin and ..... 18.R7'/.-It* 
has gone to that city to take up his print".'.'.'.'.'.'.'.'.'.'!!'.'- 2.09-2'.”.'i 
duties. J. E. King. Ceaft paper . 4.75-5.25 

THE PITTSBURG 
PRESS 

Has the LARGEST 
Duly and Sunday 

CIRCULATION 
IN PITTSBURG 

Fakers and Crooks 
The Evening Star, Wash¬ 

ington’s great home neAvs- 
paper and advertising me¬ 
dium, makes every effort to 
bar fakers and crooks from 
its advertising as Avell as 
neAvs columns. Fakers are 
not helped to exploit their 
wares on an unsuspecting 
public. L A. ELEIN, MetropoUtui Tower, N. T. 

JOIN GLASS, Peoples Gu Nd^n fUca^o 

“A world of fact! lips oatsidp 
■nd bpjond tbp world of words.” 

froTiiic its oirenlstion ts be tbs larsest of 
tbs bettsr kind in the Mew York ETsaiac 
Ssld, THE GLOBE tslli it strictly ss n oora- 
modity and baa forced many of ita oom- 
petitora to do the aamo. 

That ia why THE GLOBE coata 

leia par line par tbonannd. 

Arpngp npt paid circulation for 
ypar pudpd April SO. 1915. 184.9t9 

Npt paid circulation for April, 1015 ISt.SOO 

New York Times 
Current History 

A monthly magazine devoted to the 
Europiean War. 

Complete history, month by month, 
beautifully illustrdted. 

All Newsstands 

Twenty-five cents a copy—$3.00 a year 

Times Square, NeAv York 

®Ije |[0rk 

lEuEntng mail Get the Best Always 

Pittsburg Blsgatrlj 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE O. BROOKE. 

Brunswick Bulldinf, New York 

HORACE M. PORD, 
PpoplpH Gas Biindine, Chicago 

II. C. ROOK. 
Real Estate Trust Building, rblladelphla 

enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for April was in excess of 

156,000 
A deiirable adyertiaing medium. 

DETROIT 
SATURDAY NIGHT 

Only 3 out of 17 New 

York newspapers sItoaa- 

a g^ain in advertising dur¬ 

ing 1914—one of them 

is The Evening Post. 

refuses to accepc advertising that docs 

not hold out honest value to the reader. 

AA'e include in this generalization, beer, 

whiskey, cigarette and patent medicine. 

Also DISHONEST MERCHANDISE, 

DO matter by whom it is offered for sale. 

Foreign Advertising Representatives 

G. LOGAN PAYNE CO. 

T4*> Msrquettc Building. Cbicsgo 

200 Fiftb Avt., New York City 

Publicity Building, Boston 

NEW YORK CITY 
(The Only Jewish Hornisg Paper) 

The eworn net paid average daily circnlatton 
of 

The Jewieh Morning Journal for || O ACH 
six mouths riidtugi March 31,1915, 11 “>»»««» 

The Jewish Morning Journal enjoys the dis¬ 
tinction of having the largest circulation of 
any Jewish paper among the Americanised 
Jews, which means among the best purchas¬ 
ing element of the Jewish people. 
The Jewish Morning Jounial prints more 

HELP WANTED ADS. 
tbau any paper in the city, excepting 

the New York World. 
I. S. WALLIS A SON, West’n Representatives 

1246 First National Bank Bldg., Chicago. 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publlaher 

“The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 
?20 Filth Avenue Lytton Building 

NEW YORK CHICAGO 

Accepts advertising on the ab¬ 

solute guarantee of the largest 

net paid circulation of any New 

Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chicago St. Louis 

YOU MUST USE THE 

LOS ANGELES 
EXAMINER 

to cover Uio GREAT SOUTHWEST 

Siaday Ciscwlatioa I AAA 
MORE THAN - . lOUyUUU 



THE EDITOR & PUBLISHER AND THE JOURNALIST, 

taller's Viewpoint on National Advertising As Saturday is always a lijtht busi- 
and Nutionaily Advertised Goods.” ness day, esneciallv in summer, it is 

John 8. Hart, Hon. Sec., Itrltish Assoeia- i^iJeved that an unusually large number 
<■; n..» „iU .i.U .he;n.;lve, 

A. u. Ncinjor, bu.lnoM nianagtr. Sew "t the opiKirtnnity of going to Chicago 
Oricans Item, New Orleans, La. “A I’uh- on the laeague’s special, the accomoda- 
llsher’s Experiences with Advertising Cen- tions on which are available not only to 
sorship.” the memlters of that organization, but 

-- members of any other advertising 

SUNU.4Y SERMONS BY AD MEN organization. 
. . . . The One Hundred Dollar Prize Con- 
•\d\ertising will be preached, literallj, Chicago Convention copy to be 

from two-score of Chicago pulpits on ^^„ied in newspapers was won by 
Sunday, .June liO. 1 hat many Uncap clarence W. Payne, of the Cincinnati 
pstois hove agreed to resign their tasks Knquirer. The judges were Joseph W. 
for the day to delegates to the cpven- (jaiiiion, advertising manager. Royal 
tion. Some of the best known editors, Company; W. A. Thom- 
lyriters, advertising and business men in director. Bureau of Avertisiiig, 
the cpntry have accepted the invitation American Newspaper Publishers Asso- 
to deliver lay sermons on Advertising William C. Freeman, adver- 
that day. 'lliose who will occupy the adviser. 
pulpits are: w , \r i- „ "I'*'® United Cigar Stores will again dis- 
Gavle Alkon. Jr., Adv. Mgr. Maison Blanche , . ' a ,.1 u a au tt -a 1 

Company, New Oricans, Iga. y throughout the United 
Stewart Anderaon, Springfield, Mass. States and Canada there are more than 
C. A. Brownell, Adv. Mgr. Ford Motor Com- 1,000—Truth window posters calling at- 

pany, Detroit, Mich. tention to the convention. Merchants 
Joe Mitchell Chappie, Editor The National elsewhere will join in the distribution. 

Magazine, Boston, Mass. Headed by the Advertising Men’s League 
George Vt. Coleman, Director of Publicity, New York, local newspaper advertisers 

-r "a- V; Company all over the country will donate their 
T. A. DeXteeso, Adv. Mgr. Shredded Wheat . 1 • • j • j 

Company, Nikgara Falls, N. Y. t® prwlaiming and urging readers 
John Temple Graves, New York American, 8® t® Chicago, there are in prepara- 

New York. tion 25,000 copies of a booklet descriptive 
Hiram M. Greene, Editor Illustrated Sunday of the convention and what it stands for 

Magazine, Buffalo, N. Y. to business men, prepared by Richard 
A\lfred Hanchett, Adv. Mgr. F. A. Patrick a. Foley, of Philadelphia. Great magu- 

& Co., Duluth, Minn. zines and weeklies of the country, to say 
N. A Hawkins, Coramorolal Manager, tord nothing of the street car, billboard and 

G.WWIoSnsCommerd^^^^^ Manager. Loose- interests, will proclaim Truth 

Wiles Biscuit Company, Brooklyn. from coast to coast. 
George C. Huhbs, Adv. Mgr. Dodge Brothers, William XVrigley, Jr., the chewing gnm 

Detroit, Mich. man, has sent his check for $1,000 to the 
Edward Hungerford, Adv. Mgr. Wells, Fargo committee in charge of the arrangements 

& Co. Express, New York Cltj. for the great convention of the aAssocI- 
Dr. J. U Keeler, Dean Baylor University. Advertising Clubs of the World, at 

n,."®,'®' A A , Chicago, June 20-24, with a request that 
Theoilore MacManus, Dunlap-Wavd Adv. , , a 11 j au_ t 

\gency Detroit mIcIi **®^P defray the expenses of 
william it. Malone, Postal Life Insurance entertaining the visiting delegates. 

Company, New York City. The Chicago Ad Club men will be at- 
Mnc Martin, President Mac Martin aXUv. tired in Palm Beach suits when they 

.\gcncy, Minneapolis, Minn. march in parade in the Night Pageant, 
Charles W. Mears. .\dv. Mgr. Winton Motor convention Week. 

Car Company, Cleveland, O . Thousands of cards bearing the follow- 
Hen Mulford, Jr., \ .-P. The Blaine-1 homp- inscription are to be distributed 

ytrHn'r'ne’rVe 'phm^ Institute. ««>®n»f ^he merchants of Chicago, to be 
displayed in the windows of their stores, 
calling attention to the fact that during 
convention week Chicago will be the ad¬ 
vertising center of the universe : 

Canadian Pm* Clipping* 

The problem of covering tho Canadian 
Field la aiuwered by obtaining the tervtce of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to yon, printed In over 9S per cent, 
of the newspapers and pablleatlons of CAN¬ 
ADA. 

We iwer every foot of Canada and New¬ 
foundland at OUT head oOce. 

74-76 CHUBCH 8T., TOBONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

The following is the program of the 
Newspaper Conference arranged by the 
committee of which W. H. Field, of the 
Chicago Tribune, is chairman, which is to 
he held at Chicago during the A. A. C. W. 
convention: 

Tuesday, June 22.—Morning Session. 
10 :00 a. m.—Opening of session. Address, 

“Why Newspapers Should Become More 
t'losely Affiliated with the A. A. C. of W.” 
Win. H. Ingersoll, marketing manager, 
Koliert H. Ingersoll & Bro. 

10 ::10 a. m.—Discussion by newspaper 
meinhers of the subject matter of the above 
address ; 

Topics for such discussion— 
(a) Should newspapers adopt a “Standard 

of Practice?” 
(h) What support can newspapers give to 

A. A. C. of W. ? 
(c) What beneflt is A. A. C. of W. to 

newspapers ? 
(d) What definite form of organization 

can newspapers adopt to give them proper 
representation in A. A. C. of W. and its 
National Commission? 

(e) What financial support should news¬ 
papers give to A. A. C. of W. ? 

12 :30 p. m.—Adjournment. 
Afternoon Session. 

2 :00 p. m.—Paper, “The Newspaper ^Xd- 
verllslng Rate Card.” Ijafa.vctte Young, Jr., 
hnsinoss manager, the Des Moines Capital. 

2 r.^n p. m.—Paper, “The Effect of Ad¬ 
vertising Censorship on the Cash Drawer.” 
Lulls XX'iley, husiness manager, the New 
York Times. 

;{ :00 p. m.—Paper, “The Advertising 
.Xgent and The Newspaper.” Joseph H. 
Finn, president. The Nlchols-Flnn AXdv. 
Agency. 

i.'lO p. m.—I’aper, “How to Get Motion 
Picture Theatre Advertising.” XX’iilt Bloeser, 
manager motion picture adv. division, the 
Chh'ngo Tribune. 

4 :oO p. m.—Motion I’ictnres, “Racing the 
Deadline.” 

4 ;45 p. m.—AXdjournmpiit. 
Wednesday, June 23. 

!) :.30 a. m.—Paper, "What Newspaper Ad¬ 
vertising Has Done for My Business.” Geo. 
.M. Brown, president. General Roofing Manu- 
fiieliirlng Company. 

10 :00 a. m.—Paper, “How a Newspaper 
Can Sell More Space to the Ixieal .Xdver- 
tlser.” W. H. Hotchkin, of the Cheltenham 
AXdvertlsing Service. 

10 :30 a. m. - I’aper, “How to get Church 
.Xdvertlsing.” Wm. T. Ellis, of 1‘hihidolphia E 
North American. 

11 :00 a. ni.—Motion Pictures, “How to In- j, 
lerost the Manufacturer In Newspaper Ad¬ 
vertising.” J, 

11:30 a. in.—Paper, “Newspapers and 
National .Xdvertlsing.” Wra. A. Thomson, j.. 
director, Bureau of Advertising, A. N. 1*. A. 

12:00 M.—Paper, "How to Make Your j,. 
Renders Read Y'oiir Advertising Columns.” 
Walter G. Bryan, of The XX'. G. Bryan Or- .. 
ganization. 

12 :30 p. m.—Adjoiirninont. .. 

We can increase your business— 
you want it increased 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern tn Existence 

ATLAS PRESS 
CUPPING BUREAU 

CHARLES HEMSTREET. Manager 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

Successful 
Men In every walk of life are aU familiar 

with 

Romeike’s Press Clippings 
Among onr patrons are professional and 

bnalncM men and women, public peraonages 
and the leading Banks, Trust Companlea and 
Corporations. 

Rom^e Clippings 
are an Indispensable adjnoct in every busi¬ 
ness, if yon have never need them, write 
for Information and terms today. 

HEiniT ROKzncz, arc., 
104-110 Baventh Ava., Hew York City. 

I ADVERTISING WEEK. 
I Buy 
I adxt.rtised goods 

I Because of 
I GUARANTEED QUALITIES. 

The Poor Richard Club of Philadel¬ 
phia now has 178 members, of whom 1.57 
are active and 21 non-resident. Tlie dele¬ 
gation to the Chicago Convention will 
leave Philadelphia on a special train over 
the Baltimore & Ohio Railroad Saturday 
morning, .Tune 19, and will arrive in Chi¬ 
cago Sunday morning. 

GENERAL ADVERTISERS SESSION 

The program arranged for the General 
Advertisers’ Department of the Associa¬ 
tion of National Advertisers, lire., at the 
Chicago convention, June 22 and 2.3, is as 
follows: 

Ghalrman : Harry Tipper, president of As¬ 
sociation of National Advertisers, Inc. 
Tuesday Hominy, .tune 22—9 a. m. to 12 

A'oon. 
In .Xudltorlum Theatre—General session 

devoted to presentation of National t'om- 
mission IMan. 
In General Advertisers' IVpartment Room: 

Call to order. 
-Xddress by chairman. 
Roll call of voting meinliors. 
Election of represenlntlvcs of Dcpnrlment 

on National Commission. 
<>. C. Harn, advertising manager, National 

L'ad Company, New York. hTx-presldent, 
.Xssociatlon of National Advertisers. Inc. 
“X'niiie and Necessity of Circulation Audits 
from the Advertiser's Standpoint.” 

A. C. G. Hammesfahr. advertising man¬ 
ager, Collier's XVeekly. New York. Presi¬ 
dent, Quoin Club. “Value and Necessity of 
Circulation Audits from the Publisher's 
Standpoint.’’ 

C. W. Patman, secrelary-trensiirer. Asso¬ 
ciation of National Advertisers, Inc., New 
York. “I’raotleal Investigation Into Mar¬ 
keting.” 
iV< dnrsdoy Hominy, .tune 23—9 ;.30 a. m. to 

12 Noon. 
James M. Dunlap, Dunlap-XX’nrd Adver¬ 

tising .Xgency, Chicago, 111. "XX'hat a Mod¬ 
ern .Xdvertlsing .Xgency Ought to Do and 
XX’hat It Cannot l>o.” 

T. L Combs, president, American Relnll 
Jewelers’ Association, Omaha, Neb, ■ “Ke- 

cmpire orate 
Engraving Co. 

(Pholo-Ensraveis) 

Designing Retouching 

Open Day and Night 
Telephonn 

3S80 - 388I 
BEEKMAN 

gram, rorr worm, lex. n 1. x- . R. h. R. Huntsman; executive ci 
■" tee, W. R. Hotchkin. James (PKI 

CONVENTION NOTES 

As President Wilson will deliver the Beale, .Tr.; speakers committee, 
prineijial address at the mass meeting O’Flaherty, chairman; .Terome A. 
Sunday afternoon, .Tune 20, provided he Richard IT. Waldo. John Irving 
can leave Washington, the On-to-riii:‘ago A. C. G. Hammesfahr, Henry C. 
Committee of the New York Advertising William Berri. 
^Men’s I>>agiie has decided to change the ^Membership committee, R. S. 
time of the departure of its special train hiirgh, cliairman; Thomas A. T 
from-Saturday afternoon to 10:,30 o’clock Ricliard W. T^awrence, Oorliett 
Saturday morning. June 19. thy, R. R. Hey wood. F. XVallis 

According to fliairnian Sullivan the strong, .T. Wade McGowin; pi 
New 5’ork delegation going to Cliieago comniittoe, Walter Hamniitt, cha 
will 1m* a large one. The train will lie W. R. Hotchkin, Samuel Brill, F, 
made up of drawing room and 12 section Fletcher. .T. Frank Beale, Jr., 
sleeping cars, an observation ear. dining Rosenlierg, A. J. Meston; enterta 
car, and a ImlTet smoking and lilirary eomniittee, R. F. R. Huntsman, 
ear. 1’. V. D. Txockwood, advertising mar; Kinar F. Meyer, .Joseph Poti 
manager of the New York Central Lines, E. A. Westfall, Samuel E. Leith, 
will be in personal charge of the train. P. Gillroy, Paul Meyer. 

165-167 William Street 
NEW YORK 
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TIPS FOR THE AD MANAGER 

Blackburn Advertising Agency, Patter¬ 
son building, Dayton, O., is placing sum¬ 
mer schedules for the Blackburn Prod¬ 
ucts Company of Dayton, O. 

Ihinlap Ward Advertising Company, 
123 Madison street, Chicago, Ill., is 
making contracts with some Western 
newspapers for the Niani Pure Food 
Company. The copy is to start in the 
fall. 

Philadelphia, Pa., New York City, Chi¬ 
cago, San Francisco, etc., with news¬ 
papers ill Philadelphia. 

L. S. Goldsmith Advertising Agency, 
Philadelphia, Pa., is issuing 20 in. G t. 
orders to a few papers for I‘alm Beach 
Suits. 

The following newspapers are members of the Audit Bureau of Circula¬ 
tions and grant the right to the organization to examine, through qualified 
auditors or independent"auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which it is secured, and where it is dis¬ 
tributed. 

Nelson Chesman &. Company, 200 Fifth 
avenue. New York City, are placing or¬ 
ders with newspapers for the Valitone 
Company, Binghamton, N. Y., in New 

Gundlach Advertising Company, Peo- and Ohio, 
pies Gas building, Chicago, Ill., is send¬ 
ing out some orders to Pacific Coast 
news|iaper8 for the D. D. D. Company, 
143 W. Michigan street, Chicago, Ill. 
■Mso placing orders with some Western 
iiewspi^iers for the Globe Soap Com- 
|>any, “Yankee Doodle Soap,” and Grand¬ 
ma’s Powdered Soap and Borax, Cincin¬ 
nati. O., and for Burke & James, Inc., 
■‘Bexo ifeveloping Paper,” 240 E. On¬ 
tario strwt, Chicago, Ill., with Pennsyl¬ 
vania newspapers. 

lyouis Brown, 09 Nassau street. New 
York City, is issuing orders to news¬ 
papers in New York City and vicinity 
for Midland Beach, Staten Island, New 
York. 

NEW JERSEY. ALABAMA. 

NEWS .".Blrmlnghsm I'BESS (Circulation 7,945) 
Average clrculatioo for 1914; Ilally, 36,235; - 
Sunday. 37,762. Printed 2.207,834 lines more ad- JOURNAL . 
verttslng than Its nearest competitor In 1914. - 
-PBESS-CHBONICLK _ 

.Asbury Park 
Cliarles J. Johnson, ;>2 Broadway, New 

York City, is forwarding .50 1. 20 t. or¬ 
ders to a 8electi“d list of newspapers for 
the Hamburg-American Coffee Company, 
24 Stone street. New York. 

.Elisabeth 

, Paterson 
ARIZONA. 

COURIER-NEWS .PlalnSeld 
.Phoenix QAZBTTE 

(Average Clrc. Oct. 1, 1914, 6,125) 
NEW YORK. H. W. Kastor & Sons Advertising 

Company, Mercantile National Bank 
building, St. Louis, Mo., is sending out 
orders to some Western newsjiapers for 
the Bauman-Massa Jewelry Company, 
St. Ixiuis, Mo. 

Andrew Cone General Advertising 
Agency, Tribune building. New York 
C5ty, is now in charge of the advertis¬ 
ing of the Fitz Chemical Company, “Dri chronicle 

Foot Waterproof Dressing,” Phillips- 
burgh, N. J. No advertising will go out 
before the fall. 

CALIFORNIA. 
COURIER & ENQUIRER.BulTalo 

EXA.MINER .Los Angeles IL PROGRESSO ITALO AMERICANO.New York 
A. B. C. Audit reports show largest Morning and 
Sunday circulation. Greatest Home Delivery. OHIO, 

.San Erancisco BULLETIN 
PLAIN DEALER .Cleveland 

Circulation for Harcb, 1915; 
__Dally 

Atlanta JOURNAL (Clr. 57.531) 

VINDICATOR Youngstown 
.Augusta 

PENNSYLVANIA. .Colnmbus I.EDOER 

Iloller-Barnham, 432 Fourth avenue. 
New York City, will shortly place orders 
with newspapers in New England cities 
for .las. C. CYane, “Elcaya CYeam,” 108 
Fulton street, New York City. 

ILLINOIS. TIMES 

.Johnatown .Joliet DAILY DEMOCRAT HERALD Modell .Advertising Agency, 150 Nas 
sail street. New York City, is sending star (Circulation 21,589) 
out 3 in. 2 t. a. w. 1 mouth orders to a 
selected list of newspapers for the Amer¬ 
ican European Raincoat Company, New 
York City. 

M. Volkmann Advertising .Agency, 5 the times JOURNAL. 

Beekman street, New Y’ork City, is mak¬ 
ing contracts with newspapers in cities 
where the population is 1(V0,000 or over 
for the John I. Thompson Sons Com¬ 
pany, “Thompson’s Eye Wash,” 101 
River street, Troy, N. Y. 

.Wllkea-Barre Peoria TIMES LEADER 

SOUTH CAROLINA. Frank Seaman, 116 West Thirty- 
MH-ond street. New Y'ork City, is for¬ 
warding 2,800 1. orders to a few selected 
uewspa|ters for Riinkel Bros., Inc., “Run- 
kid's Iced Cocoa,” 451 West Thirtieth 
street. New York City. 

REGISTER A IJCADER.De* Moines 
EVENING TRIBUNE.Des Moines 
Essential to covering Des Moines and vicinity. 

Auderson DAILY MAIL. 

Dubuque _ _ 

SUCCESSFUL FARMING.Dee Moines ®^NNER 
700,000 circulation guaranteed or no pay. 
Reaches more farmers In the North Central 
States than are reached by any other publica¬ 
tion. 

Nashvllh 

Street & Finney, 171 Madison avenue, 
.S'ew York City, will handle the adver¬ 
tising account of the Lappin Tea Com¬ 
pany, “I>appin’s Irish Tea,” 190 Duane 
street. New Y’ork City. 

.Ana tin AMERICAN 

KENTUCKY, ENTERPRISE .Beaumont 
Covers East Texas and West Louisiana 

MASONIC HOME JOURNAL.LoulsvIUe. Ky. 
(Semi-Monthly, 32 to 64 pages.) Guaranteed 
largest circulation of any Masonic publication In 
the world. In excess of 90,000 copies monthly. 

C. Brewer Smith .Advertising Agency, 
85 Devonshire street, Boston, Mass., will 
place the advertising in newspai'ers in 
Northern New Y’ork and New England 
for the Pacific Coast Borax Company,_ 
“Twenty Mule Team Borax,” 100 Will- TIMES PICAYUNE 

iam street. New Y'ork City and Chicago, 
Ill. The New Y’ork State advertising 
will be placed early next week and the 
New England orders will proliably follow 
soon after. The .Atlas .Advertising 
.Agency of New York City, will continue 
to place the balance of the Pacific Coast 
Borax Company’s advertising. 

STAR-TELEGRAM .Fort Worth 
Net Paid Circulation, 35.000 daily. Over 50% 
more net paid city circulation and over 6,000 
more net paid Sunday circulation than any other 
paper In Fort Worth. 

New Orleans CHRONICLE .;.Houston 
The Chronicle guarantees a circulation of 35,000 
daily and 45,0(X) Sunday. 

Jones Morton, 348 Main street. Johns¬ 
town, Pa., is gradually extending the 
newspaper orders of the National Radia¬ 
tor Company of the same city. 

fliamlrers Agency, Maison Blanche 
building, New Orleans, I.a., is in charge 
of the advertising campaign of the 
Thunderbolt Manufacturing Company, 
:131 Carondelet street. New Orleans, La. 

MARYLAND, 
THE SUN .Baltimore 
Dsil.v net paid. 146,451 
Suniia.v net paid. 88,161 

Tlie Sun goes Into over 110,000 homes In Bal¬ 
timore eil.v and suburbs. 

POST .Houston 
Over 80% city circulation to regular snbscrib 

era by carrier. I'he “Home Paper” of South 
Texas, 30,000 guaranteed. 

TELEGRAM Temple 
W. S. Hill Company. Vandergrift build¬ 

ing. Pittsburgh, Pa., is asking for rates 
in .Atlanta, Ga., newspapers. 

MICHIGAN. Net paid circulation over 6.000. 

PATRIOT (No Monday Issue).Jackson 
Average three months ending March 31, 1915: 
Dally. 11.349; Sunday, 13.104. Member "Amer¬ 
ican Newspaper Pub. Ass’n.” "Gilt Edge News- HERALD-REPUBLICAN 
papers,” and A. B. C. - 

UTAH, Wood, Putnam & Wood Company, 111 
Devonshire street, Boston, Mass., is is¬ 
suing orders to some Connecticut news¬ 
papers for R. L. Perry Company, “Samo- 
s«>t Chocolates,” Boston, Mass. 

Salt lAke City CTieltenham .Advertising S«*rvice,- 11 
East Thirty-sixth 8tn“et, New York 
City, is again placing large one time 
copy generally for the Packard Motor 
Car Companv, Detroit, Mich. . . , ... , ... * * IT. E. T^esan .Advertising .Agency, 440 

Fourth avenue. New York City, is for¬ 
warding orders to Newspapers in selected 
sta tions for J. llungerford Smith Com- tribune. Morning and Evening... .Mlnncapolla 

piuiy, “Royal Purple Grajie Juice,” 410 
North Goodman street, Rochester, N. Y. 

WASHINGTON. THE STATE JOURNAI.Lansing 
leading afternoon dally of Central Mlehigan; 

three editions two eeiita. 
Guaranteed net eircniatlon. 16,000. 

POST INTELLIGENCER . Seattle 

CAiIkins & Holden. 2.50 Fifth avenue. 
New Y’ork (Sty, are issuing orders to 
Paeific coast newspaja-rs for the Kelly- 
Springfield Tire Company. Spriiigtield, 
Ohio, and Broadway and Forty-eighth 
street. New York City. 

CANADA. 

BRITISH COLUMBIA. MISSOURI. 

,St. Louis WORI.n rOST-DISPATCH ■ Vancouver 
.Alliert Frank & Company, 20 Beaver 

stre<*t. New York City, are handling the 
larger portion of the newspaper adver¬ 
tising for the Traymore Hotel, .Atlantic MINER 

City, N. ,1. The lialanee is lieing placed 
by the .Atlantic Advertising .Agency of 
.Atlantic City, N. .1. 

Morse International .Agency, Fourth 
avenue and 'rhirtieth street. New York 
('ity. is placing orders with (’’oniiei’tieut 
newspapers for the Conneetieut Brew¬ 
eries Company. Bridge|>ort, Conn., and skandinaven 

t. f. orders with a seleet<*d list of news- 
jiapiTs for fTias. N. Crittenton Company, 
•‘Glenn’s Sulphur Soap,” ll.t** Fulton 
street. New York City. 

ONTARIO, MONTANA. Herbert ]8. Morris Adverti-'ing .Vgeii"y, 
400 Chestnut street, Philadelphia, Pa., 
is handling the advertising iu-«uiiit 
of the S. S. White Dental Manufacturing 
Company, “S. S. White Tinitli Paste,” 

, London Butte FREE PRESS 

ROLL OF HONOR 
The fallowing publisher* guarantee circulation and willioglr grant any advertise 
the privilege of a careful and exhaustive investigation. 

NEW YORK. ILLINOIS. 
Swera Wot Pai4 Circalation for 6 MMtlu 

Eading Marck 31, 1911 
Buffalo BVE.VING NKW8. 

, Chicago 
BOLI.ETTINO DEU.A SERA 

INDIANA. PENNSYLVANIA. 
■ester Notre Dame Osin ovsr October 1, 1914 . 535 copiee 

Koraiag pepar LOST.7,045 copiee 
Otker eveaiag paper LOST.7,373 oepiae 

We guarantee tbe largest white borne de¬ 
li ven-d evening clrcolatioa in tbe trade ter¬ 
ritory of New Orleans. 

To reach a Urge majority of tbe trade 
proupects In U>e local te^tory tbe Statee U 
the logical and economic medium. 

Circulation data sent on request. 

THE S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign Repreaentatlvea 

Mew York Chisago St. Lenis 

THE AVE MARIA 

QUEBEC. NEBRASKA. 
The Spokane (Wash.) Chamber of 

Commerce has appointed a (Nimmittee to 
,qct with the Spokane Ad Club in the 
advertising censorship eanipaign which 
the club has lieen conducting. The new 
joint committee will be known as the 
Spokane Ad Club-Chamber of Commerce 
Censorship Committee. The three -tiem- 
hers from the CTiamber of Commerce . re: 
George H. Greenwood, assistant eash^r 

Montreal 
Lincoln Av. clrc.. 1912. 114.371: "13. 127,722: ’14. 140.342 F'RKIR PRE«SE (Clr. 128..384I 

of the Old National Bank; Fred K. Jones, Ivii Evening High School for Men on 
»>f tlie Fred B. Griiniell Company, and -Iniie 12. 
.Mex Green, advertising man for the - 
Crescent store. The S«)uthern Newspaper Publishers’ 

- .Ass(K‘iatioii will hold its annual meeting 
The Brooklyn Eagle is to l>e host to at Grove Park Inn, .Asheville, N. C., June 

the .Alumni Association of the Brook- 13, 14 and 15. 
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Publisher*! RepresentatiTe tuu. lu the begiiiiiiug the owner of the 
store, wherever it was, wrote Itis own 
ads. Then he promoted a elerk to do it. 
Then he gave it out to some advertising JOHN M. BRANHAM CO. 
agent. Now the big stores are gathering ~ 
into their advertising departments the 
livest newspaper men they can find, pay¬ 
ing them well, and telling them to run 
the advertising of the store as they would 
run a live newspaper. For advertising, 
projierly handled, is news, and wheti the 
stores and mannfaciurers handle it that 
way it pays, and |)ays always." 

HANDLES ADS AS NEWS AD FIELD PERSONALS 

'ananiaker’s Philadelphia advertisin'' Joseph H. Appel Addresses Denver Ad 
,atr. and lately associateil with D. Ap- Club on Wanamaker Publicity Meth- 
leton & Company and E P. Dutton & xhem His Department 
uiupain’ in their editorial and publuity . ^ . i w .i o. 
.■partinents, is now acting in u similar ** Organized Like News Staff o. 
ipacity in Hearst’s International Li- Metropolitan Daily, 
rary Company. -'Its. Prichard was the Qj, fnincisco and the 
rigiiiiitor and editor of lo-Da.vs Hooks Panama-Pacific Exposition, Joseph II. 
ltd the Book Baedeker advertising the Apitel, director of publicity of the John 
'utton publications. Wanamaker store.s. a few days ago 
Alfred O. Dunk, president of the Puri- stopiied off in Denver, long enough to de¬ 

nt Machine Company, Detroit, Mich., liver a lecture on advertising to the me.li¬ 
as engaged the services of trank M. jl,g Denver Ad Club and their 
lldredge as advertising manager for his f,.lends in Y. M. C. A. Hall. 'I'he reiwrt 
jncern. 'Ir. Eldredge has had a wide from the Uocky Moiintain capital is that, 
\perieiice in the advertising field, hay- though the night was had. tlie hall was 
ig managed advertising agencies in erowiled because of Denver's knowledge of 
.ew- York and Denver, Colo. yjp Appel's reputation for having made 
Walter C. Cole, secretary of tlie Ad- (1,^ Wanamaker ailvertising distinctive, 

raft Club of Detroit, has wen appointed l„ telling his hearers how that adver- 
ssistant secretary of the Detroit P.oard i,,,,] ,„,„i^ distinctive, and liow the arms, something that has been 

‘...... . Wanamaker publii ity department is brought about bv the popularity of the 
II. 1. Evans, foimeily with Williams & <oi.du<te<l. .Mr. Appel said: tango and kindred dances, where the arms 

unu.vngham, of Chicago, has bemi ap- -Our advertising department is as defi- .^,0 thrown wildly akimbo. The Dver 
iointed manager of the Chicago olhce of „i,eiv organi/ed as any other department Agency, of New York, has the contract 
he-Vssociated 1'aim 1 aiiers. ^Jf ynr business; not as a mere adjunct, for nlaciin' this advertisiin/ 

A. E. Dixon, formerly with the Packard jt is organized like any metropolitan Tile (irwnleaf Company ^of Boston, is 
. o or ar onipany, is now **** newspaiier. jilacing good sized ordeVs with news- 
opy in the service depaitment of the “d has i,s managing editor, its city ,f,agazines for "Kvaiiize,” a 
lupp Motor Car Company, editor, its reporters. It has its copy desk, varnish. 

Selden D. Maddox is directing the ad- i, i,„s its proofreaders. And it goes to ^vooti, Putnam and Wood are placing 
■ertismg of the I^troit .Motor bpe^way. the public wi.h its news of the Wana- yan Nostraiid advertising. 

W tlham btarr Bullm^k, vylio has bwii a ,„„ker stores through its advertising space -phe Walter Baker Company, of Dor- 
pecinl partner iii the Maclay At Mullally ^ ,he newspapers, just ns those news- Chester, Mass., chwolate iimnufacturer, 
Advertising Agency has bwu appointed papers go with the news of the happen- making up a large list of newspapers 
lus.ness manager of ITie feperry Maga- jngs of the day. „,agazines for large copy, 
ane. , “You see. from the Wanamaker point jhe Eastern Steamship Company is 

George Coleman former president of of vievv, advertising is news, and it is j^^iiig good sized orders in newspapers, 
he A. A. C. \y, has recently been put- news of a kind that must be searched for jHipiilar with the 
mg in a lot of time as acting mayor of and written and played up for the enter- ^ advertisiiiit man 
Boston during the absence of Mayor Cur- tainmeut and information of the people The aiiti-sutrragists are about to launch 
ey. He fits the job as easily as if he just like any other news. ^ ^ ^ a campaign of mlvertising, using uews- 
yasborntoit. ^‘bemads of the de- 

hranklm P. Sbumwaj head of the ,mrtinent fo interfere with our advertising ITViacing this advertising in New l-b.g 
shumway Advertising Agency of Bos- m Wanamaker’s. John Wanamaker newsnauers 
:on, has been re-elected president of the never sees our full page stuff until it * " ' _ 
Ymphion Club of Melrose. He has been appears in the papers. The heads of de- r>- i n aj • i 
^resident for the past fourteen years. partinents don’t give us lists of what they Fire Insurance to Be Advertised 

Carroll J. Swan, one of Boston’s most want to sell. It is not done in that way From Atlantic City, N. J., where fire 
[xipular Pilgrims, will have charge of the at all. Instead, here’s how it’s done. underwriters from all parts of Virginia, 
mobilization of the Boston Chamber of ______ Bie Carolines, Georgia, Florida and Ala- 
Dommerce at Nantasket Beach July 8. ‘ ' bama recently attended the annual con- 

Tilton Bell has been appointed Boston “First of all, each morning the manag- veution of the Southeastern Underwrit- 
representative of the Muusey publica- ing editor and the city editor confer about ers’ Assoi-iation comes the interesting 
tions. conditions in the morning. Then the city announcement that nation-wide advertis- 

Stanley Clague, of the 'Taylor-Critch- editor assigns his men and women re- ing for fire insurance companies—on a 
field-Olague Company, was elected vice- porters to all the several departments of mure extensive scale than ever before— 
president of the Western Advertising the store. Those reporters go about and is planned for the near future. The rea- 
Agents’ Association, at its annual meet- interview the heads of the departments sons given for this are that properly 
ing in Chicago on May 27. and some of the leading salesmen and placed publicity pays dividends, shatters 

L. YY’. Ellis, late sales promotion man- saleswomen. Then they go back and re- public prejudice and inspires confidence 
ager of the Holt Manufacturing Com- port to the city editor the things they at one and the same time. Many of the 
pany, of Stockton. Cal., is to open an have found out. These reporters tell the big compaoies are using magazines and 
office in Cleveland for the H. K. McCann city editor what the departments have for other periodicals, and several have found 
Company, of New York. sale, and how sales were on the previous that it pays substantially in promoting 

Robert B. Buck, formerly of the Pratt day, and how things look in the store, new business in unexpected quarters, as 
Advertising Company, of Detroit, has They must have an eye for local color well as having the effect of a campaign 
bought the Gazette, of Richmond, Mich., and straight news and feature stuff, of education. 
and will devote his time to it in the And the city editor, conferring sometimes This attitude of the companies is hav- 
futqre. with the managing editor, tells his staff ing the effect of creating a closer relation- 

C. Louis Allen, general sales manager just how much to give each story.” ship between underwriters and schedule- 
of the Pyrene Manufacturing Company of “I am the managing editor,” said Mr. rating experts on the one hand and 
New York, has been placed in charge of Appel in parenthesis. municipal building and fire officials on 
the Pyrene advertising. “Well,” he went on, “when the copy is the other. In their future publicity the 

YValter S. Goodnow, formerly of the all in and read, the news editor confers insurance corporations will emphasize the COLLIN ARMSTRONG, INC. 
William MeJunkin Advertising Agency, with me about the values of the story great importance of sprinkler systems in Advertising ft Sales Servic 
has joined the Dooley Brennan Company, and we design our pages for the papers reducing fire losses and insurance pre- 115 Brosaway, New Yoflc 
Mr. Goodnow was at one time connected and have them made up accordingly. For 
with Marshall Field & Co., of Chicago, advertising is not only character, it is 
and later was vice-president of. the John- only the voice of business, it is news, 
son Advertising Corporation. and as news we send it ouG” 

Frank I. Carroll, advertising manager Explaining that advertising pages built 
of the Indianapolis News, was in New ®a that principle are read because they 
York this week on business. contain a part of the news of the day, 

Bertram N. Garstin, of the advertising Mr. Appel continued: “This is so because 
department of the Baltimore News, on business Is an* elemental thing. It is as 
June 14 becomes manager of the Cum- elemental as human nature. It deals 
berland Press. eternal needs. 'The day may come 

when there will be no more wars. 'The 
-- day may come when people will b« eo 

... TWT • • . w’ell educated and so philosophical that 
A Letter Wnttng Contest inanition. But the day 

The Chicago Tribune’s Movie Directory will never come when there will be no 
is being boosted through a letter-writing ‘business,’ because business deals with the 
contest. The three people who write the everlasting needs of man, and it will go 
most interesting letters of not over 150 on so long as the earth is peopled. That’s 
words each about any “Motion Picture why the advertising columns of a news- 
Play” advertised in the 'Tribune’s Movie paper can be made as interesting as the 
Directory by the theatre showing the ordinary news columns. It’s because real 
play, between May 8 and June 21, will advertising is as much ‘news’ as the rest 
each receive a trip to California on the of the paper; when it is gathered in as 

BROOKE, WALLACE G., 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN, COMPANY, 
Burrill Bldg., N. Y.; Tribune Bldj 

Chic.; Chemical Bldg., St. Louis. 

CONE, LORENZEN ft WOOD¬ 
MAN, 

Brunswick Bldg., N. Y.; Advtg. Bldg. 
Chic.; Gumbel Bldg., Kansas City. 

GLASS, JOHN, 
1156-1164 Peoples Gas Bldg., Chicago. 

KEATOR, A. R., 
601 Hartford Bldg., Chicago, IlL 

Tel. Randolph 6065. 
171 Madison Ave., New York. 

NORTHROP, FRANK R., 
225 Fifth Ave., New York. 

Tel. Madison Sq. 2042. 

O’FLAHERTY’S N. Y. SUBURB. 
LIST, 

22 North William St, New York. 
Tel. Beekman 3636. 

WARD, ROBERT E. 
Brunswick Bldg., N 
Advertising Bldg., ( 

Advertising Agents 

AMERICAN SPORTS PUB. CO. 
21 Warren St, New Yoric. 

TcL Barclay 7095. 

BRICKA, GEORGE W., Adv. Agent, 
114-116 East 28th St, New York. 

Tel 9101-9102 Mad. Sq. 

Decision for B. V. D. Company 

On the opposition of the B. V. D. Com¬ 
pany, the Patent Office at Washingtpn. 
has refused the application of Charles 
H. Holtzman, for registration of a trade¬ 
mark including the letters “P. V. D.” for 
use on certain medical preparations of 
manufacture. In its ruling the Patent 
Office quotes a decision of the Court of 
Appeals that “where the name of an 
individual, firm, corporation, or associa¬ 
tion is sought to be registered, as in this 
instance, the right of opposition is statu¬ 
tory, and proof of actual damage is not 
required.” 

FRANK, ALBERT ft CO.. 
26-28 Beaver St., New Yoric. 

TeL Broad 3831. 

HOWLAND. H. S.. ADV. AGENCY, 
INC., 

20 Broad St., New York. 
TeL Rector 2573. 

LEVEY. H. H. 
7soek rrUdauiB, 

LawTsa. 
SOS Broadway New York, N. T. 

Talephooe, Wortb 16TS. 

Asvxamnro Aoooxnrra ooluoteo. 
Probably 90% or more of your auapenae 

aecoonta ara collectible. 
Plaaaed to hare yoo aend them to me. 

Boferaaoea: Vabliaheos. Advtag. Agta., ate. 

Marbridge Bldg. 
TeL Greeley 1677-78. 

THE BEERS ADV. AGENCY. 
Latin-Americaa “Spedalista." 
Main QScca Ha’'?***. 

N. Y. Oaee. FMpm BMg. 

Selig-Polyscope 17-day special train. All carefully and displayed with the same 
expenses wilj be paid by the Selig Poly- care. 
scops Company. “Recognition of that fact la growing, 
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HAVE RECENTLY ORDERED FOUR 

HIGH-SPEED STRAIGHTLINE 

SEXTUPLE PRESSES 

The Most Efficient Newspaper Press Built 

NEW YORK OFFICE 

Metropolitan Building, No. 1 Madison Ave. 

MAIN OFFICE and WORKS 

16th St. and Ashland Ave., CHICAGO, ILL. 

THB nCBRICAL FBB88, NEW TOEK. 
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