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rUPREMt/ 
\ THEUIVQUESTIONABLE supremacy of one j 
\ economica] advertising medium simplifies the task of / 
\ the advertiser in The Chicago Territory. The sur- / 
\ passing leadership of The Chicago Tribune was never / 
\ more conclusively demonstrated than during 1922 * 
\ when 

^ THE TRIBUNE printed 36% of all the 
\ advertising lineage appearing in the 
\ six Chicago newspapers. 

\ ^THE TRIBUNE^ai/ierfa /oto/ of 10^671 
\ columns—which was larger than the 
\ combined gains of the other five papers. 

I^THE TRIBUNE’S ^ai/i in display adver- 
j Using was twice that of the other five 
J papers combined. 

J ^THE TRIBUNE printed more want 
advertising than the other five papers 
combined* 

Display Advertising Nat^l Advertising 1922 Advertising 
Display Gain National Cain 

mCtImmm ■ a Ckc.. fvM mCtImmn mCmItmn 

Tribum* 59,917.56 6312.53 31.4 Tribun* 15,118.05 2,400.65 

N*w* 45,931.93 136834 24.1 !S*um 8,498.59 1,10634 

H'ld-Examimer 28326^ 1,75238 153 H'Id-Examiner 8353.13 1,134.84 

Am*riean 26382.99 357.48 141 American 6495.14 80637 

Journal 14336.00 372.09 7.4 Journal 3,135.77 93.02 

iW 1431491 50432 (Umj 73 Po$t 2345.54 36230 

Pm C*m *1 T*ml 

m Chung* Pm0*r» 

Per Cam *t 
TaaaJ 4d»*rtmm$ 
rw^ P*gm* 

Tribune 8737531 10.671.90 

^ew$ 60,74939 2,410.48 

H’Id-Examiner 3531137 .>,092.90 

American 29388.65 1,992.77 

Journal 15,102.93 5TJ.29 

Pori 16391.02 269.61 

57739 6.1 

269.61 73 

National advertisers spend more money in The Tribune 
than in the four Chicago evening papers combined 
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THE SOUTH 
With Numerous Buying Resources Is An Excellent Market 

The South is one of the most in¬ 
viting trade sections in the United 
States. Cotton no longer holds the 
South in its power. Watermelons, 
cantaloupes, strawberries, grapes, 
peaches, tomatoes, apples and other 
fruits are bringing gold and silver to 
the banks of the South. 

Sweet potatoes, lettuce, cabbages, 
peas, corn and other Southern vege¬ 
tables are “selling the South in the 
Northern markets.” 

Cattle that awaken the envy of 
Northern and Western herdsmen 
feed and fatten on alfalfa while 
Northern live stock are expensive 
luxuries in the barnyards of New 
England and New York State. 

National advertisers and space 
buyers should stop to realize these 
conditions all of which added to the 
fast developing Southern manufac¬ 
turing interests are creating wealth 
and prosperity that assure the suc¬ 
cessful marketing of properly adver¬ 
tised products for personal and 
household consumption in “the land 
of opportunity.” 

Come down and see our cities— 
markets and manufacturing centers 
that will surprise and please you. 
Get in touch with the newspapers 
listed on this page and become 
aroused to a genuine constructive 
selling campaign in the South. 

ALABAMA 

CircuU- 
tion 

2.SM 
Unas 

I*,*** 
Ifaim 

t i Birmincbam Naws . .(E) •ijai .U .IS 
tt Birmingham News . .(S) 7S.581 .IS .IS 
*Mobila Naws-Itam . .<E) U.3K M .« 

**Mabik Rapistar . .(M) 21.2*4 .91 M 
**Mobila Repistar . .(S) 32,71S .MS -•M 

FLORIDA 

tJacksonvilla Journal . ....(E) 1S,*M 47 47 

**Florida Timss-Union, Jacksonville (MAS) 3*>m .••(•cS) .WCfcS) 

*Pensacola News . ....(E) 4,ns .« 4S 
.*Penaaoala News . ..^..(S) s.»i 4S .83 

tSt. Petersburp Independent. ....(E) 4,ai 43 .83 

GEORGIA 

**Aupusta Cbronlcla . ....(M) U.M1 44S .84S 

**Aupust Chronicle .. .(S) llpfTS .MS 44S 

**Aupusta Herald . ....(E) u.zn 48 .86 
**Aupuste Herald . .(S) i2.m 48 46 

^Columbus Lsdper . .(EAS) S.7M 44 .M 
**MacaB Tdepraph . ....(M) 2S.M7 48 .88 
**Macoa Talapraph . .(S) 244tS 4* .M 
^Savannah Mominp News . .(MAS) a.S7S 4S5 .86 

KENTUCKY 

*Lexinpton Leader . .(E) 1*.7M 48 .8S 
*Lexinpton Leader . .(S) i*.*n .86 .86 

tLouisville Herald . ....(M) 4431 .88 48 

tLouisville Herald . .(S) S4,1S> .88 48 

NORTH CAROUNA 

'Asheville Times . .(E) 8,883 .M 44 

"Asheville Qtizen . .(M) 12,883 44S .84S 
"Asheville Citizen . .(S) 11,6*5 .84S 44S 

‘'Durham Herald . .(M) 7483 44 .M 
"Greensboro Daily News. .(M) i*4n .85 .85 

NORTH CAROLINA 

‘'Greensboro Daily News. .(S) 2J4S8 4* .M 
"Raleiph News and Observer.... .(M) 24,583 4* 4* 
"Raleiph New* and Observer. .(S) 2*438 .8* .86 

"Raleiph Times . .(E) *475 .M .« 

SOUTH CAROUNA 

'Columbia State . .(M) 2Z,M7 .M .M 
'Columbia State . .(S) 21,7*8 4* 4* 

"Greenville News . .(M) U438 4SS 46 
Greenwood Index Journal. .(EAS) 4,185 .825 .825 

'Spartanburp Journal . .(E) 4,18S .M .M 
'Spartanburp Herald . .(MAS) 5411 .M 44 

TENNESSEE 

"Chattanoopa Newa . .(E) 22414 4* 4* 
"Chattanoopa Times . .(M) 23,887 .91 47 
"Chattanoopa Times . .(S) 04M J9I 47 
tMemphis Commercial Appeal... .(M) *44*2 .1* JS 
tMemphis Commercial Appeal.. .(S) 111,17* .U .U 
'Nashvilla Bmmer . .(E) 41,7*8 jn 47 
'Nashville Banner . .(S) 42431 4* .N 

VIRGINIA 

^Bristol Herald Courier . .(MAS) *4*2 44 44 

tDanville Repister and Bee.. .(MAE) 12,832 .846 4« 
Newport News TImes-Herald.... .(E) *441 46 46 
Newport Nesrs Daily Press. .(SAM) 8,161 46 46 

'Roanoke Times A Worid-News... .(MAE) 21,428 47 46 
'Roanoke Tinses . .(S) 144*6 ^ 47 .66 

CovermcBt StatMMBt, April L US. 

*A. B. C. PubUshara’ Statnaat. April 1, UO. 

**A. B. C. PiibUBhara’ StateoMDt, Oct. 1, HQ. 

Hnchid— BrUtol, Tam. 

tCovcnuBMit StateoMot, Octobar L USL 

ttCovanunant Stataoiant, Dacanbar, ItQ 



(TS/ Scrifips-DIoward ^Newspapers ^ 
Jl\6 ancludin^ fhe ScrippS'^CMeTlae JZeapue ^ 

CLEVELAND P^SS 
DOMINATES GREATER CLEVELAND 1 

New York 

ALLIED NEWSPAPERS, Incorporated 
PUBLISHERS DIRECT REPRESENTATIVES 

Chicago Cleveland Cincinnati St. Louis Atlanta San Francisco 
MEMBER AUDIT BUREAU OF CIRCULATIONS 

THE PRESS regularly publishes more Men’s Cloth¬ 
ing advertising than either The News or daily Plain 
Dealer. 

The figures for the entire year of 1922 are as follows: 

THE PRESS.795,473 Lines 
Plain Dealer..652,259 Lines 
The News.533,716 Lines 

Not only is THE PRESS first in local advertising— 
the local merchant’s first choice—but in total paid 
advertising as well. Here is conclusive, definite and 
authoritative proof of the complete local supremacy of 
THE PRESS. 

79 Per Cent of THE PRESS total 
circulation of 182,548 is distrib¬ 
uted in Greater Cleveland. It is 
significant that THE PRESS 
stands fourth in the entire country 
in the highly important factor of 
intensive coverage. 

^0] I 

rn 
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SMA||BHK»4 

Mexico Cl 

VACPAKXtSOj 

nearly everybody reads 

JheBulletin^ 

Mercator Projection of 
the map of the world. 

Get Philadelphians to ride 
on your ships and trains 
Philadelphians planning pleasure or business trips could be interested in 

routing their travels over your lines if you gave them in their favorite news¬ 
paper—The Bulletin—first-hand information about your facilities and points 
touched by your routes and connecting lines. 

With the turning of people’s thoughts toward the varied interests of 
foreign lands or the lure of other climates, there is increased desire on the part 
of Philadelphians to travel. 

Dominate Philadelphia 
Create maximum impression at one cost by concentrating in the newspaper 

“nearly everybody” reads— 

The Bulletin 
The circulation of The Philadelphia Bulletin is larger 

than that of any other daily or Sunday newspaper pub¬ 

lished in Pennsylvania, and is one of the largest in 

America. 

Net paid daily average circulation for 1922—493,240 

copies a day. 

NEW YORK DETROIT 
Dan a. Carroll C. L. Weaver 
150 Nassau Street Verree & Conklin, Inc. 

117 Lafayette Blvd. 

LONDON, M. Bryans, 125 Pall Mall, S. W. 1 

(Copyright 1923—Bulletin Compeny). 

CHICAGO 
•Verree & Conklin, Inc. 

28 East Jackson Blvd. 

SAN FRANCISCO 
Allen Hofmann 

Verree & Conklin, Inc. 
681 Market Street 

PARIS, Ray A. Washburn, 5 rue Lamartine, (9). 
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NEW YORK, SATURDAY, FEBRUARY 3, 1923 

OLD SIN OF U. S. PRESS AGONIZING THE WORLD 
Secret Treaties Among Allies, Foundation of Versailles Treaty and Responsible for Europe’s Present 

Welter, Were Known in 1917, But Were Printed in Full By Only One American Newspaper 

'T'HE United States accepted the war By IRVING BRANT 
on trust. Defined in its larger as- KHitor of the Editorial Page, St. Louis Star 

pects by the aims and methods of Ger¬ 
man militarism, the cause of the Allies oOc reasons, but they were false to their voluminous records of the Council of 
was so overwhelmingly right that any profession, and they guessed wrong. That Ten and Council of Four at Paris is more 
questioning of collateral motives became act of suppression is responsible for the impressive than the amount of time—in- 
difficult. It would have sullied our high failure of victory to bring peace. valuable time, priceless energy—devoterl 
idealism to have demanded evidence of Tbe rivalry, the greed, the hatred, the to trying to devise methods of getting 
moral health from our associates. We bankruptcy, the chaos of the world to- around or over or through these old 
would have been like an affianced bride day date squarely back to the refusal of secret entanglements.” 
saying to her intended, “George, I trust American newspapers to publish the se- Briefly, the secret treaties were: 
you; show me a certificate from your cret treaties and deal with them as a Agreement with Russia, March 20, 
doctor.” living issue of the war period. 1915, by which Russia ^s to get Con- 

To emphasize the extent to which we Ray Stannard Baker, in “Woodrow stantinople and the Straits; the demands 
took the war, or rather the peace, on Wilson and World Settlement,” has fur- of Great Britain and France “both withiu 
trust, let us suppose that in the summer nished a vivid picture of the part played the confines of the Ottoman Empire and 
of 1917, some American, gifted with l^y these secret agreements. in other places” were to be satisfied; 
supernatural prescience, had made an ex- “Though conditions had radically (ireat Britain was to get oil zone in 
act statement of the condition of the changed in the course of the war,” he Persia. 
world in 1923, as it would result from says, “though .America had come in aad Treaty of London, April 16, 1915, by 
German defeat and Allied victory. Is it American principles had been universally which Italy came into the war with the 
too much to say that with one unani- accepted . . . even though the secret promise of the Trentino, Trieste, Gorizia, 
mous voice all loyal Americans would 
have cried, “To Leavenworth with him”? 
As a matter of cold probability, isn’t it 
likely that the maker of such a prophecy 
would have been convicted of sedition 
and would be in prison at this mgment? 

Such was the American attitude at the 
beginning of the war, and it did honor to 
our spirit, 

REAL ACHIEVEMENT OF A REAL NEWSPAPER 
(An editorial reprinted from the Brooklyn Staodard-Unieti, of February 1, 1923) 

The most comprehensive information about the daily news¬ 
papers of the United States, Canada, Great Britain and Ireland 
ever compiled at one time is contained in the INTERNA¬ 
TIONAL YEAR BOOK edition of the EDITOR & PUBUSHER, 
issued under date of Jan. 27, 1923. 

The EDITOR & PUBLISHER again proves its leadership in 
the newspaper profession with this truly wonderful encyclopedia 
of information. Every fact of consequence about all the daily 
newspapers in the above countries is set /orth in detail with 
the exception of one item. No attempt is made to designate 
the newspapers which are making money and those which are 
not. With this exception, nothing is left to the imagination. 

James Wright Brown, the owner and publisher of the EDI¬ 
TOR & PUBLISHER, is to be congratulated upon'a distinct 
achievement, one far-reaching in its benefits to every daily 
newspaper in the United States and to every advertiser, wher¬ 
ever he may be. 

, if not to our intelligence. 
Knowledge of the secret Macchiavellian 
greed of the statesman and business 
groups who made the peace would not, let 
us hope, have caused the United States to 
contribute to the triumph of the Hohen- 
zollems. That would have been jump¬ 
ing from bonfire to hellfire. But it would 
have forced the Allies to throw out 
every project except winning the war 
for the sake of peace. It would have 
made American ideals supreme at Ver¬ 
sailles. 

We may heap anathema upon a State 
Department which was as criminally ig¬ 
norant as our own in April, 1917, but so 
far as the American people were con¬ 
cerned, they had no means of determining 
the truth, and the newspapers were too 
busy with the surface of the war to bur¬ 
row beneath it 

Today everybody realizes that the . , „ 
frightful condition of the world is the treaties had been in some instances dis- Gradisca, the Tyrol with 200,000 Ger- that after you reached Paris also? 
outgrowth of ambitions which were nur- claimed, yet the demands set forth during mans; the Slav province of Dalmatia, “The President—Yes, the whole series 
tured by Allied statesmen throughout the the peace conference by the various na- .Adriatic islands, African territories and of understandings were disclosed to me 
war, growing constantly in depth and tions were exactly the claims made in an indemnity. for the first time then.” 
scope, defined and redefined in secret these various very secret treaties.” Rumanian treaty of August, 1916, When the President made this amazing 
treaties. And again, says Mr. Baker; promising that country Transylvania, statement, some editorial critic remarked 

The war was fought in the sunihine; the "But without an understanding of having a Rumanian and Magyar poimla- that there was no excuse for his igno* 
peace festered in darkness. these treaties there can be no true imder- tion, and the Banat, a Slav province, ranee, because the secret treaties were 

The curse of the American people is standing of what really happened at This treaty was chiefly to be kept secret published in full in the New York Eve- 
upon those who sold the victory they won. Paris. Two of the great conflicts there, from Serbia, as it involved a territorial ning Post during the winter of 1917-18. If 
If they had but known in time I the Italian and Japanese settlements, intrigue against that valiant member of the President was to be blamed for not 

Now let the newspapers of America turned largely upon the existence of se- the Allies. knowing what was published in the New 
face the plain facts. The secret treaties cret treaties, and the black trail of the Sykes-Picot treaty of May, 1916, giv- York Evening Post, what is to be said of 
were put before them in 1917, and they serpent of secret diplomacy of the earlier ing Syria to France, Mesopotamia to the thousands of newspapers and their 
closed their columns against them. Every days of the war also disfigured the dis- Great Britain, dividing Arabia into Brit- editors, who ignored both the news value 
important secret agreement which rose cussions of the disposition of the Turkish ish and French spheres of influence, and and the significance of what one news- 
up to plague President Wilson during colonies and the settlements in Turkey excluding Italy from any Turkish rights, paper was courageous enough to publish ? 
the peace conference could have been dis- and played a part in nearly every other Sazanov-Paleologue treaty, March, Why was the New York Evening Post 
credited and destroyed if the newspapers important controversy. 1917, giving northern Asiatic Turkey to the only newspaper in America with 
of America had stuck to their business “It was the most insidious single ele- Russia, and southern Turkey to France, enough fidelity to the truth to publish it? 
of printing the truth. ment working against full publicity of the with a line of demarcation to be agreed An understanding of the failure of 

The inescapable truth is that the news- proceedings, for it involved purposes upon between France and Great Britain, .\mericans to appreciate the importance 
papers of America voluntarily censored which the European powers dared not Franco-Russian agreement of March of those treaties may be obtained by com- 
and suppressed the most important dip- discuss in public. It cramped and ham- 11, 1917, giving France the River Rhine paring the attitude of the little New York 
lomatic news given to the world be- pered the experts, it caused the European as “a permanent strategical frontier” and Evening Post, with that of its great coo- 
tween the declaration of war and the councillors themselves to play fast and allowing Russia to annex Poland. temporary, the New York Times, which 
signing of peace. They did so for patri- loose with each other. Nothing in the Japan’s secret treaty, covering the Ger- i> chosen only because its Index to the 
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News and complete files make it most 
accessible of all newspapers to the au^r. 

On November 25, 1917, the New York 
Times put a conspicuous head upon a 
dispatch from Russia telling of the pub¬ 
lication of the first series of secret trea¬ 
ties. The story “played up” some irrele¬ 
vant material about Ambassador Francis, 
then proceeded to describe the Franco- 
Russian agreement on German bound¬ 
aries. 

It quoted the elegram from Izvolsky of 
March 11, 1917, “stating that France 
recoghizes Russia’s freedom to define her 
western boundaries. This was followed 
by a telegram from Sergius Sazonoff, 
former minister of foreign affairs, assur¬ 
ing M. Izvolsky that the agreement with 
France and England in regard to the 
Constantinople straits need not be re¬ 
examined, and stating the willingness of 
Russia to give France and England the 
freedom of defining the western bound¬ 
aries of Germany, in exchange for the 
freedom allowing Russia to define the 
eastern boundary of Germany.” 

That was the extent of the information 
given to the readers of the New York 
Times, and that was far and away more 
t’.ian the readers pf the average American 
newspaper learned, of the secret treaty 
which established the basis for the pres¬ 
ent doom of Europe and the destruction 
of American war ideals. 

The following features of the secret 
treaty were omitted from the New York 
Times story, although they were con¬ 
tained in the document as published in 
Russia: 

1. The agreement aimed “to attain the 
political separation of Germany from her 
trans-Rhenish districts and their organ¬ 
ization on a separate basis.” 

2. The river Rhine was to “form a 
permanent strategical frontier against a 
Germanic invasion.” 

3. The territories on the left bank of 
the Rhine were “to be constituted an 
autonomous and neutral state." 

4. They were to be “occupied by 
French troops until such time as the 
enemy states have completely satisfied all 
the conditions and guarantees indicated 
in the treaty of peace.” 

5. Germany’s western frontier was to 
be fixed “at the discretion of the French 
Government”—not, as the Times story 
said, by “France and England.” 

Take not that this agreement, which 
exactly sets forth the aims of France at 
the Peace Conference and the policies of 
the Poincare government today, was en¬ 
tered into two months after the Allies 
had united in a statement of war aims 
which pledged them to the principle of 
sel f -determination. 

As published by the American news¬ 
papers, this secret paper could be read 
in the light of the Allied war aims state¬ 
ments, and it would seem to be limited in 
application to Alsace-Lorraine. But the 
suppressed provisions proved it a docu¬ 
ment to fasten on Europe the methods 
and fruits of militarism. 

Would the United States have been 
lulled by generalizations if the truth had 
been put before the American people, and 
discussed on its merits by the leaders of 
American journalism? 

On December 1 and 2, 1917, the terms 
on which Italy entered the war were 
cabled to this country from Russia. The 
New York Times’ reception may again 
be considered typical of the attitude of 
American newspapers, or fairer than the 
average. It gave the Italian treaty a first 
page “follow” head, after a main head 
reading, “Assure the Allies Russia Will 
Oust Usurping Reds.” The provisions 
of the treaty were stated briefly, but ac¬ 
curately and completely. This was fol¬ 
lowed by a dispatch from Washington, 
beginning; “Officials here were emphatic 
today in expressing doubt that the pro¬ 
visions of the alleged trea^ with Italy 
contained guarantees of ‘delivery’ of ter¬ 
ritories described in the document. . . . 

“The State Department, it was as¬ 
serted, had no knowledge of such an 
agreement between the Allies and Italy. 
It was suggested in an unofficial quarter 
that the so-called treaty might have been 
forged by the Bolshev^.” 

That was virtually the beginning and 
the end of the news treatment of the 
secret treaties before they became the 
overshadowing issue at the Peace Confer¬ 
ence. Of editorial treatment there was 
nothing, although the silence of European 
governments proved the documents to be 
genuine. Possibly there was a newspaper, 
somewhere in America, that ^ced the 
issue they presented. If so, it should be 
recorded. 

Yet it was not wholly impossible to 
appraise the treaties for what they were. 
Some individuals in America did so, 
when thw had an opportunity. For in¬ 
stance, Prof. Morris Zastrow, Jr., of 
Philadelphia, wrote in the February 7, 
1918, issue of the Nation, that the publi¬ 
cation of these treaties in the New York 
PNening Post “reveals a startling con¬ 
dition of affairs in European chancel¬ 
leries which must be faced frankly if at 
the conclusion of this war there, is to be 
a settlement that will insure the world 
against such another outbreak as has now 
for three and one-half years plunged the 
world in deep sorrow and terrible suf¬ 
fering.” 

Truer words were never spoken dur¬ 
ing the war. But the condition of affairs 
was not faced frankly, because the news¬ 
papers of America suppressed the facts. 

It is easy to frame a defense—“All 
thoughts were concentrated on the win¬ 
ning of the war.” But that is not true. 
Activities were so concentrated; thoughts 
were upon the terms of peace. In De¬ 
cember. 1917, President Wilson had ad¬ 
dressed Congress on the war aims of 
America. The Allies followed on Jan¬ 
uary 10, 1918, with a restatement of their 
war aims. Then came the “fourteen 
points” speech of Mr. Wilson. The en¬ 
tire country, and all of Europe, were dis¬ 
cussing the principles of peace, the rights 
of nations, the formation of a league, the 
abolition of secret diplomacy. And all 
the while, due to the refusal of our news¬ 
papers to publish the hard and disillu¬ 
sioning truth as contained in formal 
treaties and written agreements, the prin¬ 
ciples we believed in were being under¬ 
mined by the very secret diplomacy we 
wanted to abolish. 

What would have happened if the news¬ 
papers had dealt with the secret treaties 
on the basis of their importance? A 
dangerous situation would have been cre¬ 
ated. In order to keep America fervently 
and effectively in the war, it would have 
become necessary for every signatory to 
those secret treaties formally to disavow 
their provisions. And that was exactly 
what was needed, both to win the peace 
and to make the war easier to win. 

The purification of the war would have 
brought liberty-loving people together in 
an unprecedented unity of purpose. As 
it was, the secret treaties were exploited 
to the full in the Central Empires. The 
Italian Treaty and the Rumanian Treaty 
went far to restore the unity of Austria- 
Hungary. They turned countless Slavs 
into supporters of the Hapsburgs. The 
treaties stiffened German resistance. 

It is reasonable to believe that Austria 
would have gone to pieces earlier, Ger¬ 
man morale would ^ve collapsed, the 
war would have been won more quickly, 
and the lives of thousands of American 
soldiers would have been saved if Ameri¬ 
can public opinion had dealt with the 
facts of the secret treaties and knocked 
them out—as knocked out they would 
have been. 

The Versailles Treaty never could 
have been written as it was, if the Franco- 
Russian agreement had been analyzed in 
advance. By that agreement of 1917, the 
French ambition to make the Rhine “a 
permanent strategical frontier” was cov¬ 
ered by a clause providing that the Ger¬ 
man territories on its left bank were “to 
be occupied by French troops until such 
time as the enemy states have com¬ 
pletely satisfied all the conditions and 
guarantees indicated in the treaty of 
peace.” 

This provision for the military occu¬ 
pation of the trans-Rhenish provinces 
was incorporated into the Treaty of Ver¬ 
sailles. with no thought on the part of 
the American public that it was aimed 
at the dismemberment of Germany. Yet 
the present French policy, based on that 

provision of the treaty, is the policy of 
making the Rhine “a permanent strate¬ 
gical frontier.” Looking back at the 
statement dated March 11, 1917, it seems 
that a provision for military occupation 
until the enemy states have satisfied the 
conditions and guarantees of the peace 
treaty is enough to insure the perma¬ 
nence of the military frontier on the 
Rhine. 

In other words, provide for military 
occupation until all of the peace terms 
are satisfied, make some of the terms im¬ 
possible to carry out, and military oc¬ 
cupation will furnish “a permanent strate¬ 
gical frontier.” 

The United States is paying the pen¬ 
alty in mortification, and the world in 
suffering and danger, for the ignorance 
in which the American people were kept 
during the war. The newsiwpers were 
both the cause and the victims of our 
national psychology, which demanded that 
all minds conform to an official stand¬ 
ard. Officialdom is merely running true 
to its standards when it tries to suppress 
facts, but newspapers are false to their 
life principle when they join the con¬ 
spiracy. 

Throughout the war, the newspapers 
of America were agents of propaganda. 
They were moved by high purposes; they 
felt themselves consecrated to a patriotic 
endeavor. But propaganda in the name 
of patriotism differs from other propa¬ 
ganda not a particle, when measured by 
the results ensuing from the suppression 
of the truth. 

The penalty for suppressing the secret 
treaties was the Peace of Versailles, ami 
the penalty for the Peace of Versailles is 
all about us. 

WON’T MEET AT ASHEVILLE 

S. N. P. A. Director* Ask Members 

to Select Other Convention City 

Chattanooga, Tenn., Jan. 30.—The 
board of directors of the Southern News¬ 
paper Publishers’ Association, meeting 
here yesterday, agreed that the 1923 
convention will not be held at Asheville, 
N. C., which has been the meeting place 
for the past eight years. They think it 
will be better to give other cities a 
chance to entertain. Invitations have 
been received from Asheville, Chat¬ 
tanooga. Lexington, French Lick Springs 
and White .Sulphur Springs. Question¬ 
naires will be sent to all members so 
each may express his preference. 

Those present at the meeting were 
Charles I. Stewart, president; A. G; 
Newmyer, chairman of the board of 
directors: Mrs. W. W. Barksdale, Clark 
Howell, Jr., Roy Watson, T. M. Heder- 
man, Maj. Allen Potts and Walter 
Johnson, secretary. 

A part of the meeting was devoted to 
discussing cost-finding, especially as it 
relates to national advertising. The pro¬ 
gram committee for the 1923 convention 
was instructed to prepare a constructive 
program to be confined strictly to busi¬ 
ness with no outside speakers. The 
report of the committee on labor, made 
by Chairman G. J. Palmer, said all 
S. N, P. A. members have made satis¬ 
factory contracts with the unions. 

WOULD BOND TEXAS NEWSPAPERS 

Legislator Feels Libel Complainants’ 

Interests Should Be Protected 

(By Telegraph to Edito* & Publishu) 

Austin, Texas, Jan. 29.—A bill to re¬ 
quire Texas newspapers owning less than 
$10,000 in physical property to furnish a 
$10.(XX) bond for protection of judgments 
secured by persons in actions for libel 
has been introduced in the Texas Legisla¬ 
ture by Representative Jacks, of Dallas, 
and is signed by several other mentbers 
of the lower house. 

.\n amendment will be offered by the 
author of the bill when it is considered in 
committee, to prevent its touching coun¬ 
try or small-town newspapers, the amend¬ 
ment to provide that the regulation shall 
only apply to papers established in cities 
of 20,000 or more population. 

DAILIES MAY JOIN TO 
SELL NEW YORK 

Co-operathre Plan Considared by Ad¬ 

vertising Managers’ Association— 

Buying Power of Entire City 

Ha* Been Surveyed 

The first co-operative movement on the 
part of newspaper advertising salesmen to 
sell New York to the national advertiser 
was discussed in detail at a dinner Janu¬ 
ary 26 by the Advertising Managers’ As¬ 
sociation of New York City at the .Ad¬ 
vertising Oub. A survey of New York 
and its environs as a market for national 
advertisers pr^ared with zoning maps by 
the Research Bureau of New York Uni¬ 
versity was explained. 

Plans were laid to solicit the national 
advertiser, not as now, on a strictly com¬ 
petitive basis, but by presenting, co-opera¬ 
tively, detailed facts about New York; its 
vast purchasing power; its concentration 
of population; its tremendous consump¬ 
tion of staple commodities and luxuries, 
and its complex and cosmopolitan division 
into communities with different buying 
habits. 

Leo E. McGivena, of the New York 
Daily News outlined the progress made 
and plans for future accomplishment. 
He told how every block of New 
York had been completely surveyed and 
the city divided and mapped into con¬ 
venient sections in which wealth and pur¬ 
chasing power were clearly indicated by 
a key color scheme, this to enable a sales 
manager to plan intelligently his cam¬ 
paign for retailing by placing his com¬ 
modity only in sections where its appeal 
to the particular public would be greatest. 

“The New York market,” said Mr. 
McGivena, “has been much maligned as 
a hard market by advertisers who have 
tried it and faiM; but the New York 
market in general is not more difficult 
than a^ new market. It has some pecu¬ 
liar difficulties and some marked advan¬ 
tages. The most difficult aspect of it is 
its size. The failure of many attempts 
to enter the market is traced to one fact 
—that the extent and scope and hugeness 
of the job are not considered and realized 
beforehand, and the effort made is totally 
inadequate to the situation.” 

The difficulties, Mr. McGivena ex¬ 
plained, could be greatly overcome bv co¬ 
operation among the salesmen of the 
various newspapers. This phase of the 
plan is now being worked out by the Ad¬ 
vertising Managers’ Association. 

About 2(X) advertising salesmen of the 
advertising staffs of the New York 
Times, Tribune, Herald, Daily News, 
Sun, Mail, Globe, Telegram, Brooklyn 
Eagle, Elizabeth (N. J.) Journal and 
the Long Island City (N. Y.) Star were 
present, besides the following advertising 
managers; William Homer, Brooklyn 
Eagle; Jerome Vogel, New York Eve¬ 
ning Telegram; Lou C. Payne, New 
York Commercial; Benjamin T. Butter- 
worth. New York Times; Porter 
Caruthers, New York Evening Post; 
U. S. G. Welsh, New York Tribune; 
William Severn, New York Globe; 
William Bums, New York Evening 
Mail; E. A. Sutphin, New York 
Herald, and E. L. Wallace, of the Eliza¬ 
beth Journal. E. S. FriendW, business 
manager of the New York Herald and 
Sun, and C. C. Lane, business manager 
of the New York Evening Post were also 
present. 

False Information Law in W. Va. 

T. N. Read has introduced into the 
West Virginia House of Delegates a 
bill which would make it a misdemeanor 
for any person to furnish false informa¬ 
tion of any kind to newspapers. The 
bill is sponsored by the West Virginia 
Publishers’ Association. 

Monument for Kilmer Grave 

A monument 35 feet high is to mark 
the grave of Sergeant Joyce Kilmer, poet 
and former member of the New York 
Times staff, who died fightin? in France 
as a member of the 165th U, S. Infwitry. 
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NO FUNDS FOR JOINT POSTAL BOARD, 
HOUSE INSTRUCTS CONFERENCE 

Senate Appropriation of $75,000 Turned Down When Light Is 

Flashed on Two-Year Idleness and Expense of the Joint 

Committee—Post Office to Continue Investigation 

By SAM BELL 

{IVashinglon Correspondent of Editor & Pl'BLishek) 

Davis, business manager, New York 
Tribune; David B. Plum, general man¬ 
ager, Troy (N. Y.) Record; Jr’.m F. 
Bresnahan, business manager, N.w York 
World; Raymond F. Gunnison, Brooklyn 
Fagle; and Mortimer D. Bryant, Six 
Point League of New York. 

AUTO MAKERS RELYING 
ON NEWSPAPERS 

W^ASHINGTON, Feb. 1.—The Joint 
” Postal Commission, created in 1920 

for the avowed purpose of investigating 
the ha;.dling and transportation of mail, 
will go out of existence at the end of the 
present fiscal year, if the House dominates 
in its present attitude of declining to 
concur in a Senate amendment to the 
Post Office .appropriation bill providing 
an additional $75,000 for the Commis¬ 
sion. The action in the House in refus¬ 
ing further funds to the Commission has 
the entire approval of the publishing in¬ 
terests which have fought the dilatory 
tactics of the Commission and its pre¬ 
tense of investigating the cost of handling 
second-class mail. Congressional action 
on the proposal to eliminate the war¬ 
time increases on second class mail mat¬ 
ter has been delayed from time to time 
on the pretext that members should 
await the outcome of Joint Commission’s 
investigation. 

The action of the House by a vote of 
212 to 90 in insisting that no more funds 
be appropriated for the commission was 
taken January 25, when House conferees 
on the Post Office bill were instructed 
to refuse to accept the Senate appropria¬ 
tion. Both the Senate and House agreed 
upon the proposal that an additional $500,- 
000 be allotted the Post Office Depart¬ 
ment for extra clerk hire nreessary to 
make the mail weighing investigation. In¬ 
fluential House members, however, in¬ 
cluding Rep. Madden, of Illinois, chair¬ 
man of Appropriations Committee, ex¬ 
pressed the opinion that Joint Commis¬ 
sion was making little effort to complete 
its investigation and a further appropria¬ 
tion meant wasteful expenditures, of pub¬ 
lic funds. 

“If you appropriate the money,” said 
Rep. Rouse of Kentucky, himself a mem¬ 
ber of the Joint Commission by virtue of 
his membership of the House Commit¬ 
tee on Post Office and Post Roads, “you 
will spend about $75,000 on junketing 
trips for employees and avail nothing. 
The Commission ought not to have been 
bom; as it is it should be killed at the 
earliest possible moment.” 

Several Congressmen, including Rep. 
Steenerson of Minnesota, a member of 
the Joint Postal Commission, who had 
consistently opposed consideration of the 
publishers’ request for reductions in sec¬ 
ond-class rates, asserted that abolition of 
the Commission would end the govern¬ 
ment’s investigation of second class mail 
cost. Rep. Madden in reply tainted out 
that the Post Office Appropriation Bill 
carried $500,000 for continuation of the 
work by the Post Office Department, the 
only organization of the government 
really competent to make the investiga¬ 
tion. 

Mr. Steenerson then resumed his at¬ 
tack on the publishers. 

“The periodical publications,” he said, 
“which have been enjoying a bonus or a 
subsidy from the government for years 
and years first said they wanted to have 
this investigation made, but as soon as 
the Commission recommended it they 
turned around and they and their organs 
attacked the CommisMon from one end 
of the country to the other. We are 
being abused by the representatives of 
big journals that are reaping a benefit 
and a bonus at the expense of the postal 
service because we are trying to find out 
what the truth is about the different 
classes of mail.” 

Mr. Steenerson’s position was sup¬ 
ported by Rep. Paige of Massachusetts, 
who inveigh^ against what he term^ 
the "propaganda” against the commis¬ 
sion. 

“For years,” he said, “it has been a 
disputed question whether the govern¬ 
ment was losing $60,000,000 or $70,000.- 
000 in carrying second-class matter. The 

Postal Commission has been investigating 
that question. The second-class pub¬ 
lishers claim there is no loss. The 
Postal Commission is endeavoring to find 
out whether there is a loss or not. There 
has never been such a propaganda put 
up against anything as there has b^n 
on this proposition about second-class 
mail. 

“More than $200,000 already has been 
expended by the commission and to stop 
it now would be to waste all that has 
been spent in the past. It is simply a 
question of whether the government 
wants to have this investigation made 
as to the cost of second-class mail. If 
the publishers of second-class matter be¬ 
lieve what they claim, that they want to 
know the actual cost, they would not 
put any hindrance in the way of the 
ascertainment of that fact, but 1 know 
they are trying to hinder it by protest¬ 
ing against this $75,000 proposition.” 

In summing up the position of the vast 
majority of the House that wanted the 
commission abolished. Rep. Madden 
said: 

“If the House believes the statement 
of these gentlemen literally, the House 
will be deceived. These gentlemen try 
to make you understand that no pro¬ 
vision is being made in this bill for the 
ascertainment of the cost of handling the 
mail, and they further try to make you 

. understand that the Joint Commission 
which we are seeking to abolish is going 
to make that ascertainment. The Joint 
Commission is not going to make that 
ascertainment and the ascertainment is 
going to be made. Who is going to make 
it? Why the Postmaster-General; and 
we have provided $500,000 in this bill to 
enable him to do it. 

“1 do not know anything about what 
the publishers want. But whether they 
want it or not. it is going to be made.” 

Realize Rising Costs Can Be Offset 

Only by Keeping Plants Going 

100*; f —Chicago Show Adver¬ 

tising Threatens Records 

A. P. NOMINATIONS MADE 

Committee Names Ten Candidates for 

Board of Directors 

The Associated Press nominating com¬ 
mittee this week made the following nom¬ 
inations to succeed the five directors 
whose terms expire in 1923, the rule re¬ 
quiring at least ten nominations: 

E. P. Adler, Davenport (Iowa) Times. 
Benjamin H. Anthony, New Bedford 

(Mass.) Standard. 
H. V. Jones, Minneapolis (Minn.) 

Journal. 
Frank Knox, Manchester (N. H.) 

Union. 
•.\dolph S. Ochs, New York Times. 
Stuart H. Perry, Adrian (Mich.) Tel¬ 

egram. 
Paul Patterson, Baltimore Sun. 
Frederick I. Thompson, Birmingham 

f-Ala.) .\ge-Hera1d. 
*W. L. McLean. Philadelphia Bulletin. 
*F. B. Noyes, Washington Star. 
The elections will take place at the A. 

P. annual meeting to be held in New 
V'ork April 24. Those marked with an 
asterisk are renominated. 

A. N. P. A. Convention, April 25 to 27 

The American Newspaper Publishers’ 
.Association will hold its annual conven¬ 
tion at the Waldorf-Astoria, New York. 
.April 25, 26 and 27. There will be no 
luncheons or dinners in connection with 
this convention save the one to be held 
under the auspices of the Bureau of .Ad¬ 
vertising of the .A. N. P. A. The exact 
date of this dinner and the names of the 
speakers will probably be announced next 
week. The committee for the dinner con¬ 
sists of Louis Wiley, business manager. 
New York Times, chairman; Howard 

By James T. Sullivan 
(By Telegraph to Editor & Purlisher) 

Chii'.sgo. Feb. 1.—That the deluge of 
advertising, which started with the New 
York Motor Show is gomg to con¬ 
tinue for some time, is indicated by the 
fact that in the three days here of the 
Chicago show or perhaps four days, there 
iiave been 314,481 lines of motor car ad¬ 
vertising used in five Chicago papers. 
When it is considered that this has just 
lieen for cars, and that accessory adver¬ 
tising made the figures roll up to some 
.125.000, at least, it is going some. 

Another comparison shows that in 
1922, in New York last month, with 13 
papers getting advertising during motor 
show week the figures for all combined 
totalled some 650,000 lines. That cov¬ 
ered a period of about eight days. If 
five Chicago papers in half that time can 
run up a total of some 50 per cent or 
thereabouts of the New York total it 
gives some evidence of what is in sight 
for 1923. 

Here are the lineage figures for the 
Chicago papers, beginning Saturday and 
taking in part of today: 

Tribune. 95,424. 
Herald-Examiner, 71,278. 
Evening Post, 60,574. 
Daily News, 49,878. 
Journal, 32,565. 
.American. 24,762. 

It is very easy to sec that the motor 
manufacturers are contining all along the 
line, to tell their story to the world by 
means of the newspapers. 

There are two things beginning to 
worry the manufacturers now. These 
are production and prices. They are 
planning a big production again, more 
than 2,.500.000 cars. If they can all keep 
going at 100 per cent it means overhead 
can be kept down. That will have a 
tendency to hold the prices about where 
they are. * 

However, while the orders, so far in 
as a result of the shows held to date, 
guarantee to keep the factories going 
full tilt until after the summer, the ex¬ 
ecutives are beriming Jo wonder if the 
demand will still keep bp. They do not 
like to admit that they are not quite so 
optimistic as they were at New York. 
Not that they have shifted materially to 
the pessimistic side, but they have been 
through the changes in the past and now 
arc ready to adrnit that there may have 
too much over enthusiasm in the early 
days of 1923 following the big 1922 sales. 

There is a little cloud appearing on 
the California horizon. The Pacific Coast 
was one spot where there had been no 
slump. Just now there are rumors that 
one is showing up. December made new 
records, but it may have been an orgy 
of over-buying. .At any rate some of the 
big men at the Chicago show are slipping 
away for the West to get first hand in¬ 
formation. They are sending subordi¬ 
nates to the Northwest to look over that 
field and bring it back potentially to 
make up for any slowing down in Cal¬ 
ifornia between now and the return of 
the winter tourists. 

So much for production. Eyerything 
going into the cars is climbing. Tires 
arc being quoted at higher figures to the 
motor makers. The rubber market seems 
to be cornered at London. Lumber is 
going up. Leather began going up some 
time ago. Steel advanced with the other 
things. Now these arc all important 
factors. If they continue to climb, cars 
may have to go up. The 1923 models 
were based upon prices quoted last fall. 

and the makers today are not going 
ahead with long orders for a supply to 
cover a year. Therefore they will run 
out of their materials shortly, and the 
new orders will cost more. Unless pro¬ 
duction can be kept high the overhead 
will mean an impossibility to continue 
along at present price levels. Yet no 
one wants to advance. If there is a slow¬ 
ing down of orders some companies may 
cut prices to be the first to get rid of 
their stock. It does not take more than 
a few hundred cars to run a value, of 
stock up to a $1,(XX),000 or more. That 
is why they are pouring out their ad¬ 
vertising copy to sell the idea of buying 
to the public. 

The creating of a demand for quick 
sales through newspapers is recognized 
now as a big factor. 

This, then, is the story of the Chicago 
show, and the reason why papers here 
are creating new records m the number 
of columns carried both in show is-Mies 
and during the week. 

And schedules are being made up now 
for spring campaigns to run into the 
millions. 

There have been some interesting meet¬ 
ings of advertising men here since the 
show started. The N. A. C. C. Factory 
Managers’ Council got a lot of the ad¬ 
vertising men from the car plants to¬ 
gether Monday. It was a closed session. 
President E. S. Jordan of the Jordan 
.VIotor (Zar Company presided and kept 
things moving. There were some inter¬ 
esting discussions on all phases of ad¬ 
vertising problems, including publicity. 

The following day there was a session 
of the truck advertising men. This was 
well attended also, and some of the fac¬ 
tory men had some good ideas to ad¬ 
vance to try to bring the trucks back 
into their own again. 

Wednesday t,he advertising men identi¬ 
fied with the accessory trade held an all 
day session, at which a program of some 
very excellent papers were prepared and 
read under the direction of Qiairman 
Ezra W. Clark. 

MATS FOR SMALL PAPERS 

Uie Urged in Minneaota to Encourage 

National Advertising 

Red Lake Fall.s, Minn., Jan. 28.-— 
Herman Roe, editor of the .Northfield 
(.Minn.) News and president of the 
Country Newspapers, Inc., speaking at the 
annual convention of the . Northern 
.Minnesota Editorial Association held 
here January 26 and 27, urged publish¬ 
ers to join the co-operative movement 
for foreign advertising and suggested the 
installation of a casting box permitting 
the use of mats, costing the advertiser 
much less than electros, as a means of se¬ 
curing more business. . 

The association which adopted a new 
constitution and by-laws elected the fol¬ 
lowing officers: E. M. Denu, general 
manager, B^idji Daily Pioneer, presi¬ 
dent ; Martin Widsten, Warroad Pio¬ 
neer, vice-president; and Dr. A. G. Rut¬ 
ledge of Minneapolis was re-elected sec¬ 
retary-treasurer for the 18th successive 
term. J. P. Groth, Roseau Times- 
Region; Grove Wills, Evelette Oarion, 
and Carl Carlson, Melrose Beacon, were 
selected for ^ executive committee. 

The association endorsed the work of 
the Ten Thou.sand Lakes .Association 
which spend a large amount of money in 
advertising the state throughout the 
United States. 

Mr. Denu, the new president, spoke on 
the problem of giving direct advertisers 
the same discount as advertising agencies 
and concluded that under present condi¬ 
tions the advertising agency could not be 
done away with, and consequently must 
be protected. C. C. Peterson, a Grand 
Rapids merchant, said that merchandise 
IS the necessity of the little man and the 
press and business men should co-oper¬ 
ate. Grant Utley, of Cass Lake, advised 
the publishers to co-operate in advertis¬ 
ing their own wares. 

Labor Daily Now a Tabloid 

The Seattle Union Record January 22, 
changed to a tabloid 5 column. 16 page 
paper The regular departments are con¬ 
tinued and more pictures are being used. 
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PRESSMEN DEMAND A WEEK’S NOTICE 
OF SHIFT HOURS AND OVERTIME 

New York Union Asserts It Will Enforce Ruling of Judge Hand 

in Election Night Walkout Case—Publishers Offer to Ask 

Both Manton and Hand for Clarification of Decisions 

VOTE AGAINST SUNDAY WORK 

A referendum of newspaper men has 
been taken in Belgium on a proposed 
law forbidding all work on the prepa¬ 
ration of newspapers from Sunday 
morning until Monday morning. It 
resulted in a strong vote in favor of 
the proposed law. 

NEWSPRINT BUREAU MEETS 

1~|EMAND that the New York cision of Judge Manton, on several dis- 
newspaper publishers give notice in pu^ed points. 

advance of the shifts they will work 
during the succeeding wdek, including 
any proposed overtime, was served this 
week by David Simons, president of New 
York Newspaper Web Pressmen’s Union 
No. 25, upon the Publishers’ Associa¬ 
tion. This demand followed several 
weeks of correspondence upon one phrase 
in the recent decision of United States 

The union, the publishers declared, 
had refused to join the publishers in a 
request to Judge Manton to interpret 
these issues, which both sides had agreed 
to arbitrate, and the publishers saw no 
reason, in the circumstances, to return to 
Judge Hand for a further decision on 
issues which the publishers did not sub¬ 
mit to him. The publishers, however. 

PAPER MEN SEE NEED 
OF RESEARCH 

Canadian Manufacturer* Plan to Ap¬ 

point Director and Eatablish Plant 

Next Year—Look for New 

Outlets for Product 

Judge Learned Hand, in the case of the expressed their willingness to join the 
walkout of the pressmen on Election 
Night, that “the newspapers must, under 
Article II (of the Manton Award) give 
the men notice during each week of what 
the shifts will be during the succeed¬ 
ing week, including any proposed over¬ 
time, except in cases of sudden emergen¬ 
cies, not then known, of which they shall 
give notice as soon as they are known.’’ 
The union in meeting this week instructed 
President Simons to notify the publishers 
that “it would abide by Judge Hand’s 
interpretation of the Manton decision.’’ 
The publishers had not replied on Febru- 
ary 2. 

Efforts of union officers to institute a 
o>mpulsory “savings plan’’ among the 
members to “meet conditions which will 
arise on September 1, 1923, when the 
contract with the publishers expires,’’ 
met with no success at the meeting. The 
proposal was left to a referendum of the 
entire membership. 

Following Judge Hand’s decision, 
which appeared in Editor & Publisher 
of December 23, 1922, the union presi¬ 
dent notified the Publishers’ Association 
of its contention that the newspapers 
must give notice during each week of 
wdiat the shifts will be during the suc¬ 
ceeding week, with allowance for sudden 
emergencies, which President Simons de¬ 
fined as “breakdowns or sudden newspa¬ 
per scoops.’’ 

This letter of the union, dated January 
6, was answered by the publishers _ the 
following week, after several meetings 
of the Committee of Eight, which has 
die pressmen’s dispute in charge. They 

union in a request to both original ar¬ 
bitrators to interpret respectively their 
views more clearly on the disputed 
points. 

The union’s latest statement, after its 
meeting, asserted that it would abide by 
Judge Hand’s decision as to the interpre¬ 
tation of Article II of the Manton award. 
It reiterated that the union was willing 
to go before Judge Hand again and have 
him state in plainer language to the satis¬ 
faction of the publishers what his de¬ 
cision meant The union insisted that 
the continuous refusal of the publishers’ 
committee to carry out the decision of 
Judge Hand, sitting as the fifth member 
of die joint standing committee, was a 
positive violation of the Manton award 
and that the union will treat it as such, 
and that one week frtun January 29, the 
decision of Judge Hand will be put into 
effect by the union. President Simons 
declared that the union intended to carry 
out the Manton award, whidi has only a 
few months to nm and that it would ex¬ 
pect the publishers to do the same. 

No reply to this communication had 
been made by the Publishers’ Associa¬ 
tion when Editor & Pubusher went to 
press. 

Article H of the Manton award, ren¬ 
dered last February, provides for work¬ 
ing hours as follows: 

“Eight consecutive hours, exclusive of 
the luncheon period hereinafter provided 
for, considered between the hours of 
7 a. m. and 7 p. m., shall constitute a 

Montreal, Que., Jan. 27.—The matters 
of appointing a director of scientific and 
industrial research and the establishment 
of a research plant at a cost of $30,000 
were outstanding among the matters dis¬ 
cussed at the annual meeting of the Ca¬ 
nadian Pulp & Paper Association which 
closed here yesterday. The importance 
of research work was generally ad¬ 
mitted, but the general feeling was that 
it was premature to launch the associa¬ 
tion into so heavy an expenditure. Con¬ 
sequently it was decided to drop the ques¬ 
tion and to continue the committee 
studying the matter for another year. 

Another matter discussed at length was 
that of Australian trade, a complaint be¬ 
ing raised that Australia was discriminat¬ 
ing against Canadian paper in favor of 
the British product 

The election of cheers resulted in the 
choice of H. F. E. Kent as president, and 
George Carruthers, vice-president, Ed¬ 
ward Beck remaining secretary. 

Mr. Beck, reading the president’s re¬ 
port in the absence of George McKee 
who retired from office about a month 

George M. McKee Named President— 

One New Member 

The Newsprint Service Bureau held 
a brief annual meeting at the Hotel Ritz 
Carlton, Montreal, January 26, at which 
only business matters. and the election 
of officers were considered. 

The officers elected are president, 
George M. McKee, Algonqum Paper 
Company, Ogdensburg; vice-president, 
Louis Bloch, Crown-Willamette, San 
Francisco; and R. S. Kellogg, secretary- 
treasurer. The following were elected 
to the executive committee, Pctct B. 
Wilson, Spanish River Pulp & Paper 
Mills, Ltd.; W. E. Haskell. International 
Paper Company; and J. L. Apedaile, 
Price Brothers, Ltd. The Oswegatchie 
Paper Company were elected to member¬ 
ship. 

PRINTERS’ WAGES INCREASED 

New Contracts in Pittsburgh, Scranton, 

Oklahoma, Mt. Vernon and Haverhill 

New agreements between publishers 
and typographical unions have been con¬ 
cluded in Pittsburgh, Scranton, Oklahoma 
City, Mt. Vernon, N. Y., and Haverhill, 
Mass. All carry increases in scales, ef¬ 
fective at once or at stated dates in future. 
Their details follow: 

Pittsburgh—Contract effective Janu¬ 
ary 8, 1923, to January 7, 1924, with a 
wage for night work of $56.50 for jour¬ 
neymen; $51.50 for proofreaders, and 
$44 SO for machine tenders; for day work, 
$53.50 for journeymen; $48.50 for proof¬ 
readers and $41.50 for machine tenders. 
Apprentices on night work receive from 
$21 to $33, and on day work from $20 to 
$32. The 45-hour week is provided. The 
contract calls for local arbitration of dif¬ 
ferences arising under the agreement only. 

, ^ , The old scale was $1.50 less per week, 
ago, reviewed the great progress made except for the apprentices, whose pay is 
by the pulp ^ paper indhstry during unchanged. 
the ten years that the association has been 
in existence. Newsprint and paper pro¬ 
duction had increased from 350,000 to 1,- 
090,000 tons per year, about 60 per cent 
of it produced in Quebec province. The 
immediate outlook of the industry fa¬ 
vored optimism but there was danger par¬ 
ticularly in newsprint, of overrunning 
the permanent demand of the market. 

Grorge Chahoon, Jr., president of the 
Laurentine Company and chairman of 

Scranton — Contract effective from 
January 1, 1923, to October 1, 1924, with 
a night scale of $49 and a day scale of 
$46. Machinist-operators, in charge of 
two or three machines, get $1 above the 
scale. Machine learners get $26 to $W. 
The old scale was $45 nights and $42 
days, with $15 for machine learners. 
Hours remain at 48 per week. 

Oklahoma City—Agreement effective 
“declined to accept the union interpreta- regular days work. Any eight conMCU- Newsprint Seetkm, presented the report from January 5. 1923, to January 5, 1926, 
tion, which w;ould be mis^ievous in its tive tours, exclusive of the luncheon section, which read, in oart. as with provision for opening wages only on 

60 days’ notice prior to January 5, 1924, results and which has no basis in Judge period provided for, between 7 p. m. 
Hand’s decision.’’ They stated that they and 7 a. m., except on Saturday, wl^ 
intended to continue, in their own in- the hours shall be in eight consecutive 
terest, as well as that of the union, the hours between 5 p. m. and 5 a. m., shall 
reasonable practice of the last 30 years, constitute a regular night’s work. Work- 
that the present practices of overtime men called for duty between 5 a. m. and 
and notice to shifts have been in common 7 a. m. for day work shall receive $1 
use in every newspaper office in New extra. Reasonable notice shall be given 
York for over 25 years and are recog- by the publisher to the workmen for the 
nized throughout the United States and hours it is desired that they labor. Men 
elsewhere. It was added that neither the working on Saturday and Saturday night 
pressmen nor the publisher could not on Brooklyn papers shall receive the 
and cannot now tell when and tow much regular Saturday night scale for Satur- 
overtime will to necessary on any given day night and a bonus of $1.50, provided 
date in the future, and that he had never at least four hours elapse between the 
been asked to do so by the pressmen or 
any other of the 16 unions with which 
he had contractual relations. 

The union’s reply to this on January 
16 disagreed with the publishers and re¬ 
quested that the joint standing commit¬ 
tee of publishers and union consider fhe 

two shifts.’’ 
In Judge Manton’s comments upon this 

article, at the time, no reference was 
made to the provision for reasonable 
notice of shifts. 

When the walkout of the Evening 
World pressmen at 7 p. m. Election 

matter and refer it back to Judge Hand Night was referred to Judge Hand for 
as to just what his decision meant. arWtration, he discussed at length the 

In the publishers’ reply, on January mutual responsibilities of employer and 
22, it was pointed out that the only ques- employe. He found that the Evening 
tion submitted to Judge Hand for de- World pressmen had violated their con¬ 
cision was whether the Evening World 
pres.smen violated the working contract 
when they refused to work after 7 p. m. 
on Election Night, and that Judge 
Hand’s decision as to that violation had 
been clear and unequivocal upon the sole 
question submitted to him. It was stated 
that there were ambiguities in Judge 

tract by refusing to work overtime be¬ 
yond the hour of 7 p. m. set by Judge 
Manton as the end of the day shift. As 
a part of his discussion, he stated: “I 
find further that the newspapers must, 
under Article II, give the men notice 
during each week of what the shifts will 
be during the succeeding week, includ- 

Hand’s expressions about reasonable no- ing any proposed overtime, except in 
tice of overtime, a question raised by 
the union at the hearing and which had 
to be left unanswered by the publishers 
because the union objected to submission 
of further briefs. There were also am- 
biguit'e?, it was stated, in the earlier de¬ 

cases of sudden emergencies, not then 
known, of which they shall give notice 
as soon as they are known. I do not find 
that the award requires the newspapers 
not to change the hours of a shift from 
week to week.’’ 

of that section, which read, in part, as 
follows: 

“There has been tj^rounhout the year a 
gradual improvement in business generally, and 
the improvement has been reflected in a greater 
demand for the product of our mills. The re¬ 
turn to more normal conditions has gone further 
in the United States than in Canada and as 
that country consumes over 80 per cent of our 
production of newsprint paper, our mills have 
henefited accordingly. 

“While we still had competition from 
European countries, that competition was not so 
great or so keen as in the previous years. The 
rising exchanges together with an increased de¬ 
mand for newrsprint from other countries re¬ 
sulted in smaller quantities of European paper 
coming into our market and the increased de¬ 
mand for Canadian paper has enabled our mills 
to run very nearly to capacity throughout the 
year. Our production this year will be close 
to 2,100,000 tons or nearly 25 per cent above 
the production in 1920, the previous record 
year. 

“Of our total exports in 1923, 887,835 tons 
went to the United States, 33,693 to Australia, 
12,029 to New Zealand and the rest mainly to 
Great Britain and South America. 

“The production capacity of Canadian mills 
was increased during the year by the addition 
of four new machines, bringing the total daily 
capacity up to 3,825 tons. For the coming year 
there are new machines under construction 
which will increase this daily capacity for 1923 
by 490 tons, giving a total capacity per year of 
about 1,294,500 tons. There will also be other 
extensions which will not come into operation 
in the nea.' fu’ure, but which will ultimately 
have to be reckoned with in estimating the 
future of the industry.” 

Means of COTserving the forest wealth 
of the Dominion were the main matters 
discussed by the forestry association, 
which recommended a special forestry 
police force. Reduced freight rates on 
lumber were the main point of argu¬ 
ment at the lumbermen’s convention. 

and January 5, 1^5. The scale is $45 
nights and 42 days. Machinist-operators 
and monotype keyboard men caring for 
caster machines receive 50 cents per day 
or night for each machine cared for, above 
the regular scale. Machine learners are 
paid $15 to $30, and apprentices from 
$17,50 to $37.50. The ratio of apprentices 
is increased from 1 to 7 to 1 to 5. Hours 
remain at 48 per week. The old scale 
was $43 nights and $40 days; machine 
learners, $8 to $18, and apprentices, $10 
to $16. 

Mt. Vernon, N. Y.—Contract effec¬ 
tive from January 1, IS^, to January 1, 
1926, with the following scale: First 
year of contract, $48 for journeymen; 
$53, foremen; $50, machinist; $31 to $36, 
machine learners; apprentices, $20 to $38: 
second and third years of contract, $2 
increase over above rates. Night work 
not less than $5 above day scale. Hours 
are 48 per week, day, and 44 night. Arbi¬ 
tration of all differences is provided, in¬ 
cluding those relative to a new contract. 
The old scale was $48 for night work, 
and $45 for day work; machinists, night. 
$.50; dav, $47: machine-learners, $34 to 
$39 nights, and $31 to $36 days. Ap¬ 
prentices received from $22 to $39 night, 
and $19 to $36 day. Hours were 48 per 
week, day or nieht. 

Haverhii.l, Mass.—.Agreement effec¬ 
tive from January 1, 1923, to December 
31. 1923, with a scale of $44.50 night, and 
$41.50 day. Apprentices receive from 
one-half to three-fourths of journeymen’s 
jiav. .\rbitration of all differences is pro¬ 
vided. The old scale was $41 night, and 
$38 day. with the same proportion for ap¬ 
prentices. Hours remain at 48 per week. 
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ill, if it works on this cnmrd hs*s (ood. Emilo Coud, Frsnch exponent of autooudestion, 

de himself ri^ht at home up at the National Press Oub during bis visit to Washington. 
warned Washington newspaper men that his famous sentence should not be allowed 

become an obsession. 

tSM reward! William P. Green (left), 
director of the work of the Nation^ 
Vigilance Committee of the Associated 
Advertising Oubs of the World, while 

apparently delirious disappeared Janu¬ 
ary 22. A nation-wide search is now 
being made for him and the A. A. C. 
W. has offered $SM for informatian 
that win lead to his whareebouts. He 
had bean doing vigilance work for six 
years and is weU known as a public 

speaker. An 34 years; weight 12S 
pounds; danc hair, somewhat thfai; 
gray eyes, had many fillings in teeth. 

The call of Palm Beach is annually answered. William J. Conners, owner of the Buffalo 
Courier and Enquirer and Mrs. W. J. Conners, Jr., wife of the publisher of those news¬ 
papers (below), are among the regular visitors making msiTy at that resort this season. 

Off on a European honeymoon. Herbert 
F. Gunnison, publisher of the Brook¬ 
lyn Eagle, and his bride (right), who 
before her marriage was Mrs. F. E. 
Munroe Baldwin, sailed recently on the 
Volendam. 

OUn W. Kennedy has other duties than just managing editor of the Miand Herald. In 
the winter time he entertains the newspsqier men who journey down that way; In the 
group below we have, David S. Tarbell, for many years editor of Scilpps MrWse news¬ 
papers in Ohio; Ed. W. Howe, Sage of Potato Hill, and Mr. Kennedy, hcwt at a recent 

outing. 

Nothing harsssed-looking about this crowd. They call it **falr Mexico.’* In the group 
above we havA left to right. F. John Wri^t, New York Herald; Alfred C. B. Hart, 
London Times; C. B. Travis, International News Service; Frederick G, Neumsier, Unit^ 
Press. All are located at Mexico City. 
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GRAPHIC OILDAG ADS TURNED TRICK 
FOR CHICAGO DISTRIBUTOR 

Intensive Newspaper Campaigrn of Eight Weeks Quadrupled 

Number of Sellers of High Priced Lubricants—Copy 

Shows Teeth in Polished Metal of Automobiles 

By HAMMOND EDWARD FRANKLIN 

'T'HE man who makes a success as 
an advertising man has to have some 

of the same qualities peculiar to an 
editor. He has to know what will in¬ 
terest people and how they may be made 
to think his way most readily. 

If a big idea can be found in a product 
and presented dramatically, yet cwivinc- 
ingly, a big step has been taken in the 
problem of causing the public and dealers 
to sit up and take notice. It goes a 
long ways in overcoming sales obstacles. 

The use of a big, graphic idea has had 
much to do with the increase in sales in 
the Chicago market of what is claimed 
to be the highest price motor oil there. 
There are numerous motor oils offered 
for sale, many being strongly advertised, 
and the outlook for a new oil, especially 
where high in price, does not encourage, 
off hand, the thought of any material sale 
in any large city market. 

The Acheson Oildag Company of 
Niagara Falls, N. Y., manufactures Oil¬ 
dag, the motor oil in question, and Gre- 
dag for cups and gears. These products 
are for motor and factory use. Its Chi¬ 
cago distributor, Hunt, Wallis & Co., 
last year wished to increase the volume 
of business being done. Several methods 
had been tried, but they had not worked 
out well. 

It was decided to conduct an intensive 
effort of eight weeks directly centered 
on the city itself. What could be said 
about the highest price oil to make the 
motorist willing to pay the price and 
want the product? 

Careful study by the David C. Thomas 
Company Advertising Agency resulted in 
a decision to show, enlarged as under 
the microscope, the highly polished sur¬ 
faces of pistons, bearings and crankshafts. 
When thus enlarged, the surfaces showed 
sharp, uneven teeth. The teeth idea was 
used to put teeth into the copy. 

The teeth diagrams were featured in 
each advertisement. How the dag of oil¬ 
dag covers the teeth of metal and sur¬ 

rounds them with a film was shown, il¬ 
lustrating the key idea of the copy. 

The copy itself might have had its 
headlines written by a Sunday feature 
editor and its copy prepared by a special 
writer of Sunday stories, so skillfully 
was the treatment handM. The cok^ 
was concrete and it hit close home to 
various points of interest of the average 
motorist in his car. 

One advertisement said: 
“HOW MUCH IS YOUR CAR WORTH 

TODAY? 
“Your first ride costs from $100 up. What 

the others cost depends a good deal on taking 
the teeth out of your motor. 

“When you buy a new car for $900 and drive 
it a few blocks to an insurance office you will 
find its value has gone down to $750. It has 
become a used car; a purchaser wouldn’t pay 
more than that because he can’t tell what has 
happened to the motor and its bearings in that 
time. 

“Whether he knows much about the teeth in 
metal or not, he does know that there is such 
a thing as wear and that oil protects only 
partially against it. What your car will be 
worth one or more years later will depend a 
great deal on how well you guard against wear. 

“No matter how smooth the cylinder walls 
and piston rings of your motor may be, they 
have teeth like those shown in the illustration. 
An oil-film can cover them, but whenever the 
motor works hard enough the best oil-film 
breaks. That is why your motor heats on hills 
or when driven improperly or hard. Heat 
means wear, means that the teeth of the metal 
are chewing. 

“By using oildag instead of oil, the teeth of 
all the bearings surfaces are sheathed with a 
film of graphite, a fine slippery film. This film 
is only five-millionths of an inch thick where it 
covers the teeth—much thinner than ordinary oil 
film. But it is thousands of times stronger— 
so strong that after it has been formed you can 
drive your car as much as an hour without 
‘heating’ the motor. 

“The oil of oildag is pure, straight run oil— 
nothing else. The dag is Deflocculated Ache- 
son Graphite invented by Dr. Acheson, the 
world famous inventor of carborundum and 
made electrically in his laboratories at Niagara 
Falls. 

“Dag constitutes only one-fourth cf one per 

Every Motor Has Teeth That 

Chew Up Metal 
When the Oil Muzzle Slips Off, They 
Bite—Sheathing Them Properly With 
“Dag’’ Protects the Bearing Surfaces, 
Increases Power, Decreases Repairs 
and Oil-Costs. 
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cent of oildag—but that is enough to make a 
crank case full of oildag last from 1,000 to 
1,200 miles. A filling of exceptionally good oil 
generally lasts only 500 miles. This makes 
oildag much cheaper than oil—even though it 
costs a few cents more per quart.. 

“Send for ‘Why’—or Call Calumet 0999. 
Send for names and addresses of tbe 100 and 
more garages and filling stations in Chicago who 
supply oildag on demand. Ask also for our 
free booklet, ‘Why’—or just call Calumet 0999 
and ask us.’’ 

The name, Oildag, was featured in 
huge type, with below it the slogan, 
“Muzzles the teeth of your motor.” 

Under the headline, “Why today’s gaso¬ 
line makes repair bills run high” and the 
sub-head, “How a dag film, only five- 
millionths of an inch thick, keeps bear¬ 
ing surfaces from biting each other,” anr 
other advertisement stated: 

“The gasoline of today is seldom vaporized 
completely in your motor. It is too heavy. 
More or less of it runs down the cylinder walls 
and into the crank case, cutting the oil-film 
much as kerosene does. 

“When the oil film is cut, the teeth of the 
motor—shown in the illustration—start to chew. 
.MI you notice is that your motor ‘heats up* 
quickly. But that heating means friction, fric¬ 
tion means wear, and wear means repair bills 
sooner or later. Oildag prevents this kind of 
wear because it provides a lubricating film that 
gasoline can’t cut.” 

The advertisement then described the 
product and how it works. 

“What makes you car grow old so 
fast?” “How to muzzle the teeth of your 
motor” and “What makes your motor 
heat on hills?” were among other pieces 
of copy used. 

Under the main head, “Every motor 
has teeth that chew up metal,” and the 
sub-head, “When the oil muzzle slips off, 
they bite—sheathing them properly with 
Dag protects the bearing surfaces, in¬ 
creases power, decreases repairs and oil 
costs,” a piece of copy in large space 
pointed out: 

“If metal surfaces, however ptlished and 
smooth, didn’t have teeth, your motor would 
ne\-er wear down or out. If oil-films could 
really be depended on to keep the teeth muzzled 
at all times, there would never be any wear, 
either. But everyone knows that cylinders, pis¬ 
ton rings and bearings wear down and out. 
Kven the toughest oil-films break frequently. 

“The teeth in your motor can always break 
through the oil-film when the motor works bard 
enough. Every one knows how motors heat on 
hills when driven improperly or hard. Heat 
means friction; friction means the oil-film has 
broken and the teeth are chewing at each other 
—and that means that a bill for repairs and de¬ 
preciation is being written. 

“In new cars and repaired motors, the teeth 
show even more often because the pistons and 
bearings fit more closely even on the level. The 
Dag film is .000005 of an inch thick. That it 
why many car dealers and motor rehaulers rec¬ 
ommend filling your motor’s crank cate with 
oildag instead of with oil. 

“Oildag does everything that oil can do and 
in addition muzzles the teeth of metal as no oil- 

film can. Oildag actually sheathes the teeth 
of bearings surfaces with a non-metal film, an 
unctuous film, a film of graphite, thinner than 
of oil and thousands of times stronger. 

It is so smooth and strong that after it has 
been formed in a motor, tbe car can be driven 
as long as an hour with the crank case ab¬ 
solutely dry.” 

The copy then told of the inventor, 
Dr. Acheson, and explained why ffie 
product lasts much longer than regular 
oil. 

A car, with the name Oildag painted 
on it in giant letters, was shown in sev¬ 
eral advertisements, with the note, 
“Cars marked like this have been run in 
scores of official tests in Chicago, New 
York and other cities to show the tougdi- 
ness and the wonderful lubricating qual¬ 
ity of the “dag” film. Records of 15 
to 20 miles, with the crank case abso¬ 
lutely dry, are the usual average.” 

Sub-heads were scattered through the. 
text to break it up and make it easier 
to read. 

That the work of the salesmen in going 
after outlets made progress as the ad¬ 
vertising appeared is shown by references 
made in various pieces of copy. One ad¬ 
vertisement said that the names of a htm- 
dred or more garages and filling stations 
handling Oildag would be furnished by 
telephone, another in a sub-head said, 
“Why today’s gasoline makes repair bills 
run high—^nd why 200 garages now 
carry a lubricant better than oil," and an¬ 
other “Send for the names and addresses 
of the hundreds of garages and filling 
stations in Chicago whidh supply Oil¬ 
dag on demand.” The advertising ap¬ 
peared in the Chicago Daily News. 

As a matter of fact, the campaign 
proved valuable in its moral effect on 
the dealers as well as influence on the 
public. Hunt, Wallis & Company, the 
distributor, states that with the cam¬ 
paign as a powerful factor the number 
of dealers was increased 260% in Chi¬ 
cago and immediate suburbs and sales in¬ 
creased 400%. In fact, some of the ef¬ 
fect of the copy still is being felt al¬ 
though the last insertion appeared last 
August. 

It is planned to conduct another cam¬ 
paign this year. 

Metropoli* Broadcasting Again 

The Miami (Fla.) Daily Metropolis re¬ 
sumed broadcasting daily radio programs 
from its station, WF.\W, January 28, 
with new apparatus with a 2,000-mile 
radius. The Metropolis station has been 
out of commission for about six weeks, 
due to damage to the equipment. 

Ad Chackera Move 

The Advertising Checking Bureau, Inc., 
has moved from 448 Fourth avenue, New 
York, to 15 East 26th street. 
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BUFFALO 
The Wonder City of Ameriea! 

Buffalo has often been called the Wonder City of America. The reason for this 
descriptive and well earned title is found in Buffalo’s fortunate location on Lake Erie, 
the cheap, abundant and accessible electric power from Niagara Falls and its extraor¬ 
dinary transportation facilities—lake, canal and rail. 

Its unexcelled Lake Erie location explains why Buffalo has become one of the world’s 
great ports. The port of Buffalo is third in the United States in tonnage. A tremen¬ 
dous lake commerce and an immense grain trade figure largely in Buffalo’s prosperity. 

An unlimited supply of low cost Niagara Falls power plays a part in the romance 
of Buffalo’s industrial development. Coal, iron and limestone are so easily assembled 
at Buffalo that it has become the second city in the United States in the manufacture of 
iron and steel products. 

These advantages of location and industrial opportunity are making Buffalo one of 
the world’s great cities, the population at the present time exceeding a half million. 

Added impetus to Buffalo’s growth is lately given by Dunlop Tire, General Motors, 
Bethlehem Steel Corporation and the newly located Buffalo plants who have spent or 
will spend upwards of $75,000,000 in construction and expansion of their Buffalo Es¬ 
tablishments. 

This high grade, prosperous and responsive zone can be successfully appealed to 
and dominated by the sole use of the Buffalo News. 

As an example—the six leading department stores of Buffalo, whose copy is a daily 
test of a newspaper’s worth to a local advertiser, place in the News 46% of the total copy 
placed by them in Buffalo’s six daily newspapers. 

Dominate by concentrating in the News. 

Circulation—Net Paid—Now 115,000 

BUFFALO EVENING NEWS 
EDWARD H. BUTLER 

Editor and Publisher 

KELLY-SMITH COMPANY, Representatives 

Marbridge Bldg. 
New York, N. Y. 

Lytton Bldg. 
Chicago, 111. 



12 Editor & Publisher for February 3, 1923 

EDITORS GIVE LIE TO PRESS AGENT 
WHO SAYS MOVIES CONTROL PAPERS 

Church Conference Publicity Man’s Charges That Washington 

Post Refused Advertising and That All Ignored or Played 

Down News Refuted by Indisputable Evidence 

WASHINGTON, D. C. Feb. 1.— 
” Washington editors and newspaper 

managers were aroused to fighting pitch 
this week by the intimation of Dr. 
Charles Scanlon, general secretary of 
the Presbyterian Board of Temperance 
and Moral Welfare, that the in¬ 
fluence of the motion picture industry 
in Washington had brought about the 
suppression of news. In a statement 
issued for Dr. Scanlon by Walter I. 
Clarke, manager of the publicity depart¬ 
ment of the Presbyterian Church, Wither¬ 
spoon Building, Philadelphia, the virtual 
charge was made that Washington news¬ 
papers “possibly with negligible excep¬ 
tions,” not only ignored a recent inter¬ 
denominational conference on proposed 
legislation for a federal movie censor- 

Ir 

Conference on 
Federal Control of 
Motion Pictures 
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terian-diwch, 
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This is a facsimile reproduction of the adver¬ 

tisement Rev. Dr. Scanlon charfos was sup¬ 
pressed by the Washington Post. Exactly as 
shown here it was published by the Post on 
January IS, page 2, first column. 

ship, but “actually suppressed paid ad¬ 
vertising in connection with it.” 

Without exception the Washington 
newspapers denied Dr. Scanlon’s imputa¬ 
tion and Arthur D. Marks, business man¬ 
ager of the Washington Post, against 
whom the Rev. Mr. Scanlon’s assertions, 
as quoted by his publicity man, Mr. 
Qarke, were directed particularly, pro¬ 
duced the advertisement in a copy of the 
Post of January 18, which Dr. Scanlon 
said was suppressed. Several other of 
the Washin^on newspapers carried ad¬ 
vertisements of the conference and news 
notices as well, but it was apparent that 
the conference did not attract the news¬ 
paper interest or publicity that its pro¬ 
jectors had hoped. 

The attitude of at least two of the 
Washington newspapers, the Times and 
the Herald, was frankly stated by Avery 
Marks," Jr., managing editor of the Times, 
who said; 

"We wouldn’t refuse to print any kind of 
news, as news. We do not carry propaganda, 
however, and certainly mt this kind of propa- 
panda, for we are apainst federal contrcl of 
the" movies. An advance notice of the con¬ 
ference did appear in the Times. As for Dr. 
Scanlon’s specific charges, I know nothing.” 

The failure of the Washin^on Post to 
run the advertisement submitted for its 
issue of January 17, Arthur D. Marks 
explained, was due to the fact that it was 
given over the counter to a new man who 
did not know the organization had an ac¬ 
count with the Post and held it up to find 
out if it would he paid for if accepted. 
It was ordered run the next day by E. S. 
Joh ’s’on, advertising manager, after he 
had communicated 'on the telephone with 
Dr. William Sheafe Chase of New York, 
who promoted the conference. The 3- 
inch advertisement in question was 

printed in the Post of January 18, page 2, 
bottom of first column. 

Following receipt of Mr. Clarke’s ver¬ 
sion of Eh". Scanlon’s charges, Editoe & 

Publisher secured copies of the Wash¬ 
ington newspapers of the dates in ques¬ 
tion and requested the managing editors 
of the Washington newspapers to state 
their answer to the allegations. 

The Times and Herald answer is given 
above. 

The Post, as Arthur D. Marks stated, 
carried the advertisement on January 18, 
at the foot of the first column on the 
second page, first following and next to 
reading matter. In connection with the 
advertisement, E. S. Johnston, advertis¬ 
ing manager, reported as follows to Mr. 
Marks: 

“This ad was brought into the office on Tues¬ 
day night, the 16tb, for publication Wednesday, 
January 17. At that time there was only a 
new man and a messenger boy, and not know¬ 
ing that these people had an account with us. 
held the copy up. Upon learning (the next 
day) when this was bimi^t to my attention, 
I immediately called Dr. Chase on the ’phone, 
md later in the day when we were able to 
catch him. he gave us the order for the ad 
to run the next day, January 18, and it was 
pulilished as instructed.” 

The Star, concerning which Dr. Scan- 
• Ion said it carried a “short announcemrat 
for which I paid,” did print the advertis¬ 
ing, as such, and it also printed an ad¬ 
vance notice and three-quarters of a 
column reporting the meeting. ^ The story 
was played on page 5 and carried a regu¬ 
lar top-of-column head. Rudolph Kauff- 
mann, managing editor of the Star, gave 
Editor & Publisher the following state¬ 
ment : ^ 1 

"Dr. Scanlon’s charges about Washington 
papers are absolutely untrue. So far as the 
Washington Star is concerned, on January 17 
an announcement of the conference with a de¬ 
tailed program was published in the Star's news 
columns. On January 18, the conference was 
covered by a Star reporter- and three-quarters 
of a column report of the proceedings was pub¬ 
lished in the news columns. A paid announce¬ 
ment was publiAed in the advertising col¬ 
umns.” 

Lowell Mellett, editor of the Washing¬ 
ton News, was just as emphatic in his 
repudiation of the press agent’s charges. 
He said: 

“The Washington Daily News carried an ad¬ 
vance announcement of the Interdenominational 
Conference and a comprehensive news story of 
its sessions prominently displayed under the 
headlines 'Says Magnates Control Hays.’ No 
advertising was offered or refused. Dr. Scan¬ 
lon’s charges are utterly baseless so far as this 
newspaper is concerned.” 

Briefly Dr. Scanlon’s recital, as told by 
Mr. Clarke, was as follows: 

"Two days preceding the conference. Dr. 
William Sheafe Chase, who was actively pro¬ 
moting it, called at the offices of a Washing¬ 
ton newspaper, and, being unable to secure the 
publication of any news nctice, submitted a 
paid advertisement simply announcing the time 
and ’^ace of the conference and the agencies 
by which it was called. 

**The advertisement did not appear as agreed 
upcsi .and in company with him I called the 
following day to make inquiry. 

“One of the assistants in the advertising de¬ 
partment told us the advertising manager had 
instructed him not to admit the advertisement. 
Inquiring why, be said that the manager simply 
stated it would ‘hurt the paper.’ 

“Dr. Chase and I then went to the business 
manager of the paper. He insisted that we 
were mistaken and accompanied us to the ad¬ 
vertising department where the young man con¬ 
firmed, in our presence, what he previously had 
told us. The manager then said he would then 
take it up with the advertising manager. That 
evening some one called Dr. Chase on the 
’phone, claiming to represent the paper, and 
raid they had reconsidered and that the ad¬ 
vertisement would appear the following morn¬ 
ing—that is, on the day of the oonference— 
hut it did not appear.” 

The newspaper referred to, Mr. Qarke 
informed Editor & Pubusher, was the 
Washington Post. Arthur D. Marks, its 
business manager, said flatly today that 
he had never received a visit from Dr. 
Scanlon and Dr. Qiase and knew nothing 
of the incident until it was called to his 
attention by Mr. Clarke’s publicity notice. 
He offered the explanation made above 
and gave the correspondent of Editur & 

Publisher a copy of the Post of Janu¬ 
ary 18 containing the Ccwiference adver¬ 
tisement which Dr. Scanlon said did not 
appear. 

Dr. Scanlon acknowledged that a 
“small” notice did appear in another 
newspaper, also “a short announcement 
for which I paid in the Washington Star.” 
Dr. Scanlon said: 

"As chairman of the conference, I publicly 
stated just what had occurred and aaaured the 
gathering that we would be heard in everv- 
part of the country, notwithstanding the cin- 
spiracy of lileuce imposH upon the public press 
by the motion picture interests. 

“The 'fieedom of the press,’ of which we 
have beard so much, is a farce, a delusion 
:‘jid a snare, when any business for sinister 
motives can prevent announcement of public 
welfare endeavor such as this. The liquor traf¬ 

fic in its worst days never ecoeeded, if indeed 
equalle-t, such methods. 

“Whatever may have been the suspicion of 
people before that the motion picture interests 
were subaiduin^ the press, here is plain and 
unmistakable evidence.” 

BUT THE PRESS AGENT PUT IT 

THIS WAY— 

First in Home 
Ownership 

Of the twenty-five largest cities 
in the United States, Baltimore 
ranks first in home ownership, 62 
per cent, of the homes in the city 
being owned by the families occupy¬ 
ing them. 

And into the great majority of 
these homes, located in every sec¬ 
tion of the city, the Sun-papers— 
morning, evening and Sunday— 
are ready to carry your message, 
for 

Everything in Baltimore 
Revolves .Ground 

T^R. SCANLON’S version of his treat- 
^ ment by the Washington Press, as 
retailed for editorial consumption from 
Walter I. Qarke’s Philadelphia office, is 
as follows: 

Released on receipt for immediate publication. 
■ITie question whether the motion picture 

industry uses its influence in the supf^ession 
of news in the American press is raised by 
Dr. Charles Scanlon, general secretary of the 
Presbyterian Board of Temperance and Moral 
Welfare. 

At his offices in the Columbia Bank Build¬ 
ing, Pittsburgh, today. Dr- Scanlon related 
his cxi)ericnce with the newspapers in con- 
necticn with an interdenominational conference 
called by him at Washington to consider fed¬ 
eral control of the movies. This conference 
was authorized by the Presbyterian General 
Assembly, which delegated to Dr. Scanlon’s 
committee authority to co-operate with other 
denominational and social welfare organizations 
in an attempt to make united effort toward 
lessening film abuses. 

Advance news announcements of the Con¬ 
ference were sent tr. the Washington news¬ 
papers and an attempt was made to insert 
raid advertising concerning the conference. 
Twenty-seven different national organizations 
were represented at the gathering, which ap¬ 
proved a bill for submiaion to Omgreas in¬ 
corporating the principles of federal cuntrnl of 
the motion picture industry. Despite the nation¬ 
wide iwrticipatic/n and the repn-esentation of 
other great religious bodies besides the Presby¬ 
terian Church, Vf ashington lepers are accusM 
by Dr. Scanlon not only of ignoring the event 
hut also of actually suppressing paid advertis¬ 
ing in connection with it. 

“So far as I know,” said Dr. Scanlon to¬ 
day, “the Washington papers ignored the com- 

{Continued on page 22) 

THE 
Evening 

DetroitsRetail Boaness 
Ina«asc$9iowh»$iiaita 

The Retail Dealers’ Association in Detroit, report¬ 
ing on the volume of business transacted in December, 
1922, as compared with December, 1921, showed an 
average increase of 31.11 per cent in all lines of retail 
trade for this city. 

This is the ninth consecutive month that retail 
sales in Detroit have shown an increase over the cor¬ 
responding month of the preceding year. 

In Detroit the retail stores spend from 60 to 80 
per cent of their total advertising appropriations with 
The Detroit News, this being a most important factor 
in maintaining the wonderful position of The Detroit 
News among the newspapers of America. 

Increased business is the rule in Detroit, where 
there is no unemployment and where the factories are. 
working night and day. 

Take advantage of this situation through The De¬ 
troit News which reaches practically every home in 
Detroit and vicinity. 

The Detroit News 
Greateat Circulation Daily and Sunday in Michigan 

"Always in the Load" 



Editor & Publisher for February 3, 1923 13 

The Only Authorized Service of News and Pictures 

Of the Tomh of Tut-ankh-Amen 
(King of Egypt 3,000 Years Ago) 

From Tho London Timoo, January 10, 1923 

THE TO^OF THE 
KING 

CONTRACT GIVEN TO 
“THE TIMES” 

EXCLUSIVE SERVICE OF NEWS 

LORD CA^ARVON’S 
PLANS 

We are able to announce 
that Lord Carnarvon, with 
the cordial concuirence of 
Mr. Howard Carter, has 
entered into an exclusive 
agreement with The Times 
for the distribution through¬ 
out the Press of the world 
of all news and (Aotographs 
of his discoveries in the tomb 
of Tut-anlch-Amm. Both 
Lord Carnarvan, since hia 
return to Ijondon, and Mr. 
Howard Carter, at Luxor, 
have found it an impossible 
task to supply the Press 
individually with . news and 
illustrations of their dis¬ 
coveries. Accordingly they 
have agreed for the futuie 
to employ a single agency 
for this purpose. 

The Times was enabled, by 
the courtesy of Lord Carnar¬ 
von, to punlish the first ac¬ 
count of the discoveries in 
the Valley of the _ Tombs of 
the Kings, which have 
aroused a world-wide inter¬ 
est never befote approached 
in the annals of excavation 
in Egypt or in any other 
land. I^d Carnarvon has 
now accepted the offer of 
The Times to place its or¬ 
ganization at his disposal for 
the purpose of supplying a 
service of news and illustra¬ 
tions of the discoveries to 
every newspaper, magazine, 
or other periodical publica¬ 
tion in the world which _ 
wishes to have it. He has' 
therefore placed in our hands 
the whole of the serial puh- 
Ucation rights of his ex]^i- 
tion, and these rights include 
all news of discoveries, spe¬ 
cial articles, interviews, and 
photogiaphs relating to the 
several chambers of the tomb 
of King Tut-ankh-Amen, 
opened and yet to be opened. 
Neither Lord Cantarvon nor 
any member of his party will 
supply news, articles, oi 
photographs to any other in¬ 
dividual, newspaper, or agen¬ 
cy. No other service will be 
authorized. 

The Times will supply the 
Press of the world with the 
material obtained under this 
agreement by means similar 
to those used in the arrange¬ 
ment which it made last year 
with the Mount Everest Ex¬ 
pedition. Arrangements have 
already been made in Egypt 
and in London by which the 
whole of t^ material supplied 
by Lord Carnarvon and Mr. 
Tioward Carter will be dis¬ 
patched to The Times Office 
in I.ondon for simuftaneous 
release to the Pi ess of the 
world. The Times will make 
its own arrangements for 
this service direct with oth^ 
newspapers, not only in this 
country, but throughout the 
world. All news matter and 

photographs published under 
this agreement will bear the 
following acknowledgment : 
“The Times world’s copy¬ 
right by arrangement with 
the Earl of Carnarvon.” 
Both The Times and Lord 
Carnarvon will take every 
piecaution to prevent any 
infringement of this copy¬ 
right. 

Lord Carnarvon will leave 
London at the end of next 
week for Luxor. During his 
absence Mr. Howard Carter 
has been engaged in remov¬ 
ing and preseiving the ob¬ 
jects found in the first 
chamber. Soon after Lord 

. Carnarvon’s arrival at Luxor 
the most important task of 
all wrill be undertaken. The 
mystery of the north wall 
of the outer chamber, 
guarded by gigantic statues 
of King Tut-ankh-Amen, will 
be solved. Nobody can yet 
say what will be discovered 
behind that wall, but Lord 
Carnarvon has made public 
his conjecture in the special 
article which he contributed 
to The Times on December 
11. He then said: 

“There is little doubt that 
- behind this wall there exists 

a chambei or chambers, and 
in one of these probably 
reposes, in his coffins and 
saicophagus, the body of 
King Tut-ankh-Amen. 
Should this Royal burial- 
place prove to be untouched, 
then the sight to be revealed 
will prove to be absolutely 
unique in the experience of 
any living archaeologist, and, 
as far as I know, in the his¬ 
tory of archaeology.” 

It is possible that there 
may be a further chamber 
or chambers beyond this 
central one. In any event it 
is certain that the excava¬ 
tions will by no means be 
completed at the end of the 
present season. The work 
will have to be discon¬ 
tinued some time in April 
because of the heat. It will 
be resumed in the middle of 
October, and will probably 
be continued through the 
whole of next winter. It 
should be emphasized that 
The Times scheme embraces 
the work not only of the 
present season but of such 
future seasons as may be 
used for the completion of 
the exploration of all the 
chambers of the tomb of 
King Tut-ankh-Amen._ 

As it is desirable in the 
general interest that the 
scheme should be put into 
operation without delay, all 
who are interested in The 
Times service are asked to 
communicate immediately 
w-ith the Manager at Flint- 
ing House-square. 

^ The discovery of the tomb a few weeks ago aroused world-wide 

interest. People from all parts of Europe and America are already 

flocking to the scene. Only the ante-chamber has been opened, but 

it was found to contain treasures unrivalled in the annals of Arch¬ 

aeology. The inner chambers, containing presumably the mummies 

of Tut-ankh-Amen and his queen, and probably also many further 

examples of the art and handicraft of one of the oldest civilizations, 

are now about to be opened. 

It is proposed by the Earl of Carnarvon, under whose concession 

for exploration the tomb was discovered, to permit henceforward 

only authorized news, articles, and pictures relating to the discovery. 

^ These will appear at frequent intervals in the daily and Sunday 

editions of 

5Ihf ■Nfui fork ®imfa 
Q The pictures will appear chiefly in the Sunday rotogravure sec¬ 

tions, where full justice can be done them. The articles will be 

prepared by competent writers and Egyptologists. Many pictures 

are on the way to New York and hundreds more will be taken. 

The service will probably run through several months. 

The New York Times is always sold out early. 

Order of your newsdealer in advance. 

Notice to Editors and Publishers 
C] The New York Times, i)y arraiifienient with The London Tunes, has 

undertaken to distribute t«t the newspaper.s and periodicals of the United 

States and Canada the service of news, articles, and pictures relating 

to the tomb of Tut-ankh-.\nien, prepared under the sanction of the 

Karl of Carnarvon. 

€I N ewspapers and j)criodicals desiring all or any branch of this service 

are requested to apply at once to The New York Times, Egyptian 

Service I )ei)artnient. 
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READERS AND DEALERS SERVED WITH 
FUEL THROUGH CLASSIFIED COLUMNS 

Indianapolis News Has Carried Special Section in Its Want>Ads 

for Several Years—Satisfactory Method of Com¬ 

paring Classified Lineage Is Needed 

By C. L. PERKINS 
Executive Secretary, Association Newspaper Classified Advertising Managers 

I ACK of vision is undoubtedly one veloped. That this is true is shown by 
■*-' of the greatest handicaps in evep^ Mr. Barringer’s statement: 
line of business. Certainly this is true in “All the dealers of the column are get- 
the business of selling classified advertis- ting wonderful results. The big dealers 
ing. who up to this time have been holding 

The average person whose business is out on us are gradually being forced in 

pers when referring to classified mean and the next day he may want an auto- 
what are cornmonly termed want-ads. mobile. No one can tell when newspaper 
Many others include in their classified readers will have some specific want, 
such lines of business as Auctions, Isn’t it then a bit unreasonable to expect 
Schools and Colleges, Resorts and that an advertiser can always select one 
Travel, etc. certain day of the three Hundred and 

Do your part toward creating a stand- sixty-five and expect to reach his best 
ard system of measurement. Send your prospect on that day? 
ideas on the subject in this column for How much better it is to speak to this 
publication. ever shifting audience five or seven times 

* * * —even if you speak in a whisper—for 
0NCE a young business man approach- the whispers are heard and understood 

_ ed a theater manager and asked per- just as plainly as the one-time shouts, 
mission to talk to the audience. “It will Simply on a theory of getting a better 
cost you $5.00 to whisper and $25.00 to price when there are two or three pros- 
yell,” said the manager. “I’ll take five pective buyers, it is better to advertise 

line of business. Certainly this is true in ‘ All the driers of the column are get- whispers,” said the young man, acting on an article for several days. Or if the 
the business of selling classified advertis- ting wonderfuj results. The big dealers George Ade’s moral that—^“even the best advertiser wants help or something else, 

been holding can’t win the medal every time.” isn’t it better for him to have a choice 
Ihe average j^rson whose business is out on us are gradually being forced in There is, in this illustration,, a very of four or five applicants or articles, as 

selhng and devdopmg want-ads realizes for the reason that they have been losing significant point for classihed salespeople, the case may be, than be limited to one? 
that they are efhcient m selling real es- considerable business to the dealers who Followed, it will help them, their news- Just as ham makes restaurant business 
tate. He will that classihed ad- have been represented these past two papers, and their advertisers. better; cloudy days are bad for dentists, 
verttsing offers the TCst ch^nel of em- ye^s. The point is simply this: that three and cigar sales are affected by the news vertising offers the best channel of em¬ 
ploying help. He will admit that want- “About the last of December one of and seven time advertisements are much in the morning newspapers; want ads are 
ads will do all the things ^t they have the largest dealers m the city started to more effective and productive than those affected by one and a hundred outside 
done for many years but he doesn t see advertise. He tells us that he did more of one insertion, even if the one time conditions—which neither the salesman 

fhe undevelo^d possibihtin. cash business the first five days of Janu- copy is larger. nor the advertiser can foresee. 
Want-ads will accomphsh sucussfully ary than during the entire month of De- This does not reflect at all on the pull- The classified salesman will, therefore, 
many things—many new tasks if given cember. This is certainly a very good ing power of a newspaper or its value as find it better for himself, the advertiser 

... tesUmonial. ’ an advertising medium. Salesmen do and the newspaper, to urge the use of I- tesUmonial. an advertising medium. Salesmen do and the newspaper, to urge the use of 
1 his IS not an mmctment against Other newspapers will do well not not expect everyone they visit to give five or seven time advertisements instead 

cussihed managers. They are juM like only to follow the plan of Mr. Barringer them orders. They visit many to land of one-time flash insertions, 
the great majority of human beings in developing a coal column but also in few. Now consider the large one time ___ 
lacking in sufficient imagination to en- building up new fields of usefulness for 
able them to venture out of the beaten the want-ad. 
path. Qassified managers are undoubt- « * 

building up new fields of usefulness for advertisement and the same copy, in less 
the want-ad. space, if need be, run seven times. Freight Rate Reduced 

The Western Classified Committee has 

classified has not been greatly enlarged 
in the last ten years. 

* * * Every day a great army of people read The Western Classified Committee has The following letter from C. A. the want-ad pages of newspapers to reduced the freight rate west of the Mis- 
Sternberger classified advertising satisfy their wants. But these wants and sisr.ippi on type setting machines from 

manager of the San Francisco Examiner, ‘I’’® readers are constantly one and one-half times the first class 
nres^ts an interesting siihiert changing. Today Jones wants a position, rate to the first class rate. This reduc- dne of the ereat Questions of the dav presents an interesting subject; cnanging. loaay jones wants a position rate to me nrst ciass rate, inis 

is COM. Coal Snes?co^ strikJ? S “How can we develop a satisfactory Tomorrow he has no immediate want, t.on hecame effective February 1. 

eral coal investigations, state coal bu- ipethod for comparison of classified 
reaus, empty coal bins, high coal prices, lineage? • „ , 
and claims of coal profiteering are seen Some papers use small hidings, 
daily in the news columns and heard in others take up as much as an inch of 
conversation. Coal is one of the topics space with line drawings or poster type 
of the day and has been for some time displays. The gross figures given out 
on account of its importance in our lives. ^ newspaper, therefore, may not rep- 

Yet coal and want-ads have never been resent the actual lineage. Variance in 
considered together—at least not seri- even the leads used in making up the 
oiisly until H. G. Barringer, classified pages will amount to a CMisiderable dif- 
advertising manager of the Indianapolis ference in a month’s time. 
News, had a vision. He believed that “Why not put the classified lineage 
consumer and dealer would both be bene- tabulation on a net line basis? That 
fited if coal and other kinds of fuel were seems to me to be the most adequate 
advertised in the want-ad columns of method of reaching an honest compari- 
the daily newspaper. Having this idea son between newspapers. We all want 
he started to prove it. \ couple of years to show the greatest lineage possible but 
ago he established this classification on we surely want to show it in an honest 
the News and secured a few advertise¬ 
ments which produced some results. “Take the San Francisco Examiner, 

Since then he has endeavored to build for instance: . . , • 
tliis classification. Advertisers have been “We use 8 point heads and 1 point cut- 
called upon. They have been sent direct off rules and we justify our columns 
by mail campaigns, and at the same time without the use of the leads whenever 
the readers of the News have been edu- possible. Yet we must stand comparisons 
cated to buy their fuel through want- with newspapers which employ 2 point 
J^(ls cut-off rules, make up their columns 

The result is that today the Indianapo- loosely and use extra large headings, 
lis News is printing three and four col- The tabulation by the gross linea^ 
umns of coal advertising a day. The me^od, therefore, does not supply a fair 
advertisements range from 2 to 75 lines basis of comparison, 
and all quote prices for the various “I should like to see some expressions 
grades and kinds of coaL As a result from other classified managers and wish 
the people of Indianapolis know the that we might work toward a definite 
prices of coal—a greedy dealer cannot standard for classified measurement.” 
charge exhorbitant prices—the reliable Mr. Sternberger’s contention concern- 
dealer can impress upon the public his ing various sizes of headings and ,^t-off 
reliability and create good will Both rules is correct. Furthermore, different 
dealers and public are benefited by hav- papers included in their classified figures 
ing this new method of marketing de- ‘ various kinds of advertising. Most pa- 

Ci^woqdVoung 

'he Detroit News prints 

Clarence each week. 

The Story Advertising Tells 
And the Conclusion to Which It Leads 

You can judge the community-influence of a newspaper 
by the volume of advertising it carries. 

Not only does The Washington Star day after day print 
more advertising than all the other local papers combined; 
but year after year the total of its lineage places it among the 
first in all the larger cities of the country. 

SIXTH IN THE UNITED STATES 

Figures showing the total advertising in fifteen Daily and 
Sunday newspapers in fifteen of the principal cities of the 
United States for the year 1922. 

Talren from ■tatistics compiled by the New York Evening Post. 

Los Anfeles Times . 2>,7IS,244 
Chicago Tribune . 2S,2124a 
Detroit News .   2S,7n,8M 
New York Times . Z4,142:^Z22 
Baltimore Sun . 2ZJSSJ2I 

WASHINGTON STAR . Zl,(S»,tS* 
St. Louis Post-Dispatch . M4n,l» 

Philadclpbia Inquirer .   lsi211,2M 
Cleveland Plain Dealer .   17,1M,12S 
Milwaukae Journal. l(,2Mjn 
San Francisco Examiner . 1S,5M,SM 
New Orleans Times-Picayune . lS,4S4,ltl 
Minneapolis Tribune . I4478.S7> 
Boston Glob# . 12,*SS,47* 
Cincinnati Times-SUr . U,M*4M 

Total volume of advertising in six of the greatest dailies 
having no Sunday issue: 

Chicago Daily News . U,2Z4417 
Philadelphia Bulletin . I7,37*3* 
Indianapolis News . I^4M,17S 

Los Angeles Express . I4,788,71t 
Cleveland Press . 12,t^42S 
Buffalo News . 12^^723 

Pittsburgh and Newark papers do not report their figures. 

83f)e Suentng 
WITH SUNDAY MOBNING EDITION 

WASHINGTON, D. C. 
Write us direct or through our 

New York Office 

Dan A. Carroll 
m Naseau Street 

Paris Office 
S Rue Lamartine 

Chicago Office 
J, £. Lutx 

Tower Building 
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The 

Seattle Times 
—Seattle’s Only 

Seattle Newspaper 

—Carried nearly as 

much advertising 

in the year 1922 

as all of its com¬ 

petitors put to¬ 

gether. 

Ask Beckwith, 
World Building. 
He Knows ! 

1 
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OHIO DAILIES SEE BUMPER BUSINESS 
IN 1923, WITH RATES GOING UP 

Associated Dailies, Select List, and Ohio Scripps-Howard 

Papers in Joint Session at Columbus, Give Special 

Emphasis to Community and Farm News 

(hy Telegrath to Euitor & Publisher) 

^’OLUMliUS, Ohio, Feb. 1.—With 200 material. First prize, West Union Peo- 
newspaper men attending, the Ohio pie’s Defender; second, Archbold Buck- 

Newspaper Convention, comprising joint eye; third, Medina County Gazette; 
sessions of associated Ohio dailies, select mention, Hillsboro Gazette, Chagrin 
list of Ohio dailies and Ohio Scripps- Falls Exponent, Madison Press, Ada 
Howard pamrs was successfully held at Herald, Brookville Star, Barnesville En- 
Columbus, January 29, 30. 31. The tone terprise. New Paris Mirror, 
of the conference was optimistic, with Class 3.—Best editorials, to be judged 
prp^jccts 'for a hnancially successful on subject, content and typographical pre¬ 
year ahead voiced by delegates. Adver- sentation. First prize. Port Qinton Pro- 
Using prospects, as outlined by Harvey gressive Times; second, Putnam County 
R. Young, advertising manager of the Vidette; third. Liberty Center Press; 
Columbus Dispatch, and corroborated by mention, Circieville Democrat-Watch- 
mcssagcs from many advertising firms man, Morrow County Sentinel, Syca- 
and newspaiKirs, are much better than more Leader, Barnesville Enterprise, 
last year’s. Hillsboro Gazette, Washington C. H. 

Business is on an upward trend, prices Record-Republican, 
of commercial products will prcSiably Class 4.—Dailies in towns of less than 
rise and a bumper advertising year is 25,000, judged on best local, farm, home 
predicted. Many Ohio newspapers are and community news. First prize, Find- 
incr^sing advertising rates, and their lay Morning Republican; second, San- 
pubiishcrs are confident lineage will not dusky Register; third, Xenia Republican; 
shrink as merchants are realizing the mention, Coshocton Tribune, 
pulling power of advertisements. Class 5.—Cities above 25,000, to be 

Afternoon and evening sessions on Jan- judged on farm page department, in 
uary 29 were devoted to the community light of content, make-up and degree of 
newspaper. Circulation, country corre- local flavor maintained. First prize, To- 
spondents, farm news and makeup of ledo News-Bee; second, Toledo Daily 
the comtnunity newspaper were the prin- Blade; third, Sandusky Register (Spe- 
cipsrl topics of discussion. Most speak- cial). 
ers felt that circulation of community Judging was done by Prof. Bristow 
newsjiapers could lie greatly increased by Adams of the New York State College 
better selection of correspondents, and of Agriculture. Prize ribbons will be 
J>y placing them on a paid rather than a made up as zinc etchings and will be 
subscription basis. Closer contact with sent to winners for publication. This 
correspondents has been secured by ar- display attracted widespread interest 
ranging dinners periodically for corre- throughout the state. Held as an experi- 
spondents at which all may gather to dis- ment this year, it will be made again next 
cuss new values, news-writing and get year, as officials feel such competition to 
in closer touch with the editor. Instruc- be of great value in stimulating better 
tion sheets for correspondents have publications. 
proved their value, while farm news is of Tuesday morning was taken up with 
undoubted attraction to rural subscribers, a business session and an address by 
However, farm news must be such as George U. Marvin of the Ohio Depart- 

gates newspapers should be well housed, his regent in not being able to attend. 
Comfortable quarters will give a paper Gov. A. V. Donahey of Ohio also sent 
Klf-resi^ct and will help to inspire con- regrets. 
fidence in it from subscribers. A shab- Mr. Bickel, speaking on “Combing the 
bily housed newspaper, reflecting meager World for News,’’ declared the hardest 
returns and lack of prosperity, exerts task is to comb the news for truth. For- 
the same influence as a shabbily dressed eign news is more difficult to get, as most 
tramp giving advice on financial matters, countries color their reports with propa- 
A show of prosperity will gain both cir- gaiida, with the result that distorted 
culation and advertising, he said. Plans viewpoints are often presented to the pub- 
for a modern newspaper home were pre- lie. Every effort is made by the gp'eat 
sented and talks were made by publishers international services to get the facts in 
who have recently gone into new quar- these reports. He also stated American 
ters. newspapers are far in advance of any 

“Giving the Readers What They Want” others, due to retardation of other na- 
was discussed by Prof. Adams, who tions by the recent war in Europe. High 
showed the fallacy of believing news- tax rates in foreign countries handicap 
papers printed a superabundance of them greatly, making it more difficult for 
crime news. Actual tests show that four them to come back, 
per cent of the reading matter is crime An entertaining account of the growth 
news, and it is only those people who and death of newspapers was given by 
hungrily devour every morsel of this Mr. Colver—it is given at lengBi in an- 
kind of news who feel it is emphasized, other column—while Mr. Bennett gave a 
Business and finance news constitutes an general outline of present libel laws. At 
average of 28 per cent of news space in the concluding session Wednesday morn- 
several metropolitan papers with sports, infe, Mr. Young outlined advertising 
forei^i, educational, government and prospects for next year, and a round 
political, labor, crime, disaster, courts, table discussion of successful newspaper 
liquor, society, agriculture and miscel- practices was held. 
laneous news following in the order Officers of the Buckeye Press Asso- 
named. Prof. Adams thinks a survey of ciation announced their state meeting 
each paper, if made and published, would would be held March 1 and 2. 
be of great educational value to subscrib- Election of officers by the Associated 
ers and would help circulation problems. Dailies resulted in choice of the follow- 

The evening session began with a ban- ing: President, R. C. Snyder, Norwalk 
quet at Deshler Hotel, followed by talks Reflector-Herald; first vice-president, E. 
from Karl A. Bickel, president of the E. Cook, Columbus Citizen; second vice- 
United Press; William B. Colver, di- president, George Taylor, Portsmouth 
recting editor of the Scripps-Howard Sun-Times; secretary, Fred Wallace, 
newspapers, and Smith Bennett, Ohio at- Coshocton Tribune and Times-Age; 
torney. Greetings from President Hard- treasurer, Alfred Haswell, Bowling 
ing were read, expressing his pleasure in Green Sentinel-Tribune. The next meet¬ 
being a member of the organization and ing has not yet been arranged. 

Gain of Half Million Lines of Advertising 
by Richmond (Va.) Evening Dispatch 

Figures for 6 months ending Not. 30, 1922, 25^ better than 1921 

By J. F. Finley 

will interest the general public. 
The how-to-do-it farm news has a 

place in farm papers but not in the news¬ 
paper, the editors agreed. Large crops 
and unusual successes should be given 
special mention, and grange and other 
agricultural activities should be faith¬ 
fully reported. The farmer wants to be 
treated just as any other individual and 
a special heading for his news is no more 
necessary than special departments for 
grocers, blacksmiths, and dry goods mer¬ 
chants, one speaker declared. 

A feature of these sessions was a dis¬ 
play of 100 Ohio newspapers, with 
awards for the winning papers in five 
classes. Prize winning publications fol¬ 
low: 

Clas.s 1.—Best local farm, home and 

ment of Agriculture on “Marketing Ser¬ 
vice and the Press,” who emphasized pos¬ 
sibilities of the press for great service in 
marketing. F. W. Bush, president of the 
Associated Ohio Dailies, presided. Car¬ 
lisle N. Greig of the Cleveland Plain 
Dealer, declar^ that newspapers do not 
advertise their wares sufficiently, in his 
talk on “Merchandising a Newspaper.” 
Newspapers, he said, are constantly 
seeking advertisers, preaching to them 
the gospel of advertising values, but sel¬ 
dom practicing what they preach. Cir¬ 
culation can be built up if the editor lets 
his readers know in advance what fea¬ 
tures to expect. He should tell them 
throughout the week what to expect in 
the Sunday edition. He should run ad¬ 
vertisements for those who patronize the 

community news, judged on quality, 
quantity and manner of presentation. 
First prize, Millersburg Republican; sec¬ 
ond, Hill.sboro Gazette; third, Wester¬ 
ville Public Opinion; mention. West 
Union Peoples Defender, Archbold Buck¬ 
eye, Hillsboro News-Herald, Richland 
County Leader, Circieville Democrat- 
Watchman, Madison County Democrat, 
Hancock County Herald, Putnam County 
Vidette. 

Class 2.—Best front-page make-up 
judged on typography, balance, display 
and the suitability and arrangement of 

LED THE WORLD IN 
ADVERTISING GAINS. 

1922 OVER 1921 

"3,493,854' 
KEPRESENTATIVES 

H. W. HBlmey. e04 A. 1. Narrii Hill, 
Tlae* 6ld|., New 710 Hearet Bldf., 
Virk. San FraneiseB, Cal. 

t^G. Latan Pasma Ca., 401 Tawer Bldf. 
C N. MltliltaR Am., Chicata. 

advertising columns, educating them to a 
fuller appreciation of returns from this 
source, and teaching them some of the 
psychology of successful advertising. 

Guy E. Newark, Columbus, told dele- 

WHF.N the Evening Dispatch can 
show a gain of more than 25% 

for a six months period it is a very 
sure sign that important changes in 
the newspaper situation in Richmond 
are taking place—changes that should 
be highly interesting to advertisers. 

June to December 1921, 
2,149,000 linet 

June to December 1922, 
2,692,928 linet 

Taking the six months beginning 
with June in 1921, and comparing 
these with the same months in 1922, 
shows that the Evening Dispatch has 
made a gain of 543,928 lines ot adver¬ 
tising. This includes local, foreign 
and ckassified. 

F.ssential to Cover Territory 

Local advertisers were not long in 
discovering that the use of the 
Evening Dispatch was essential for 
properly covering the Richmond mar¬ 
ket. The result is that every lar§:e 
local store is carrying full copy in 
this newspaper. What is true for 
local merchants is equally true for 
every advertiser entering this fertile 
territory. It is impossible to reach 
Richmond buyers^ on an efficient 
basis without using the Evening 
Dispatch. 

Service Department Useful 
to .Advertisers 

An example of the co-operation 
given to advertisers by the 
Dispatch papers is shown in the Serv¬ 
ice Department maintained for their 

benefit. This service 
comprising complete 

lisjHdcliH surveys of market condi- 
siiia'ji’.'ssf tions and data on any 

article or line of busi¬ 
ness is rendered without 
charge. It is an indi¬ 
cation of the broad pol¬ 
ice of the management 
of the Dispatch papers. 

Combination Rate 
for 

Evening Dispatch 
and 

-Times-Dispatch 
mbrr 1922, „ . , . 
3 linet Space in the Evening 

Dispatch may be bought 
at a flat rate of nc. in combination 
with the Times-Dispatch daily edition 
or individually for 7c. on a contract 
for 3,000 lines. 

The Evening Dispatch goes into the 
homes of Richmond by carrier, over 
regular routes. Your advertising 
message goes into the homes not by 
chance of purchase, but by systematic 
delivery, rain or shine. 

This is One of a Series of 
Advertisements 

which will appear in this publication 
giving advertisers the facts about the 
newspaper situation in Richmond, Va. 

Dispatch Papers are Members 
of A. B. C. 

Story, Brooks & Finley, 

Special Representatives 
New lORK- Chicago* Philadelphia 
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EMPIRE STATE LEADS NATION 
WITH 

MORE THAN MILLION CARS 
Figures show an increase of nearly twenty-fi\ e per cent in the 
number of automobiles registered and an increase of more than 
twenty per cent in the total receipts collected by the Motor 
V^ehicle Bureau. 

The automobile bureau showed that there was a total of 1,007,617 
motor cars in use throughout the State. Passenger cars repre¬ 
sent 779,616, trucks 185,359. 

New York State is the richest and most populous market in the 
world. The 10,385,227 people forming the population of New 
York State have a variety of needs which together with the vol¬ 
ume of their purchases, constitute the nation’s largest business 
market. 

New York State is the vanguard of the Nation’s purchasing 
army. “As goes New York, so goes the Nation.” 

Concentrate your advertising efforts in this exceptional market 
through these New York Daily Newspapers and win New 
York’s approval as this means nation-wide approval. 

***Albany Knickerbocker Frees.(M) 
'"Albany Knickerbocker Press.(S) 

tAubum Citixen .(E) 
‘Brooklyn Daily Ea(U.(E) 
‘Brooklyn Daily Easlo.(S) 
‘Buffalo Courier and Enquirer...(MAE) 
‘Buffalo Courier .(S) 
‘Buffalo Evaninf News .(E) 
‘Buffalo Evening Times.(E) 
‘Buffalo Sunday Timas.(E) 
Cominc Evaninf Leader.(E) 

**‘Elniim Star>Gaxette .(E) 
Geneva Daily Times. (E) 

‘"Glens Falls Post-Star.(M) 
*"Gloversvilla Leader Republican.(E) 

(^ovarsville Morning Herald.(bO 
‘Ithaca Journal-News .(E) 
‘Jamestown Mominf Post.(M) 

•"Middletown Times-Praao .(E) 
"‘Mount Vomoo Daily Arrus.(E) 
•"Newburgb Daily News.(E) 

tNew York Globs.(E) 
tNow York Evening Mail.(E) 

Cfarcu- 
lation 

33^ 
47.4M 
•.433 

*1X1 

7$X* 
iSX7 

1»,SM 
1M,M« 
S5,*M 

1«ZX* 
7X* 

S,7S4 
•.41S 
7.41* 
«X7 
S,717 
7,4M 
•.S2S 

1,91S 
ltX3 

1*1,IM 
inxs 

2X* 

J* 
.11 
M 
J» 

.u 
M 
J1 
JS 
.IS 
M 
M 
M 
M 
M 
MS 
J$4 
JS 
.*3 
A4 
JS 
JS 
M 

IMM 
Linas 

•M 
J1 
J3S 
J» 
JS 
.1* 

J1 
M 
M 

M 
JU 
M 
M 
M 

Circu- 2X* 
latioa Unas 

tTbe New York Herald.(M) ITS.*** M 
rThe New York Herald.(S) 17*,*** .4* 
The Sun, New York.(E) 1*^442 .4* 
New York Timas .(M) 
New York Times .(S) ^ 3S*,*T1 

‘New York Tribune .(M) 137,*11 .4* 
‘New York Tribune .(S) 141X3 M 

"New York World.(M) 3S1X* S*S 
"New York World.(S) S7S.77* .S*S 
"New York World . (E) 27Z,4n .SM 

"‘Niacara Falls Gazette.(E) 14,*14 M 
‘"Olaan Times .(E) *.423 J9 
"‘Poufhkeepsie Star and Enterprias. .(E) 11X3 X 

tRoebestar Timas-Union .(E) (SX* X 
Saratoga Springs Saratogian.(E) tJ3A X 

‘‘‘Staten IslaiMi Daily Advance.(E) I*,l** X 
Syracuse Journal .(E) 4M14 .1* 

tTroy Record ..(MAE) 77,m .K 

Government Statements, April 1, 1*22. 
‘A. B. C. Publishers’ Statement, April I, 1*22. 
tGovamment Stateneent, October L W2. 
•"A. B. C. PuUishera’ Statement. October 1, 1*22. 
"A. B. C. Annual Audit, Sept. 3A 1*22. 

.72TS 
X 
X 
X 
.s* 
X 
X 
X 
X 
J* 

X 
X 

I 
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WED CIRCULATION; WOO ADVERTISING 
AND GO BROKE ON ALIMONY 

So William B. Colver Sees One Phase of a Newspaper, Consid’ 

ered as Folks, in Fitting Its Existence to the Seven 

Ages Made Famous by William Shakespeare 

By WILUAM B. COLVER* 
Editorial Director, ScrippsHoward Newspatiers 

A NEWSPAPER has come to appeal 
to me as though it were a person¬ 

ality—a man, a woman, or a child—and 
I have come to think that I could see 
in a newspaper those same traits and 
vices and virtues and strengths and 
weaknesses that I see every day in the 
human beings around me. To be high¬ 
brow for a moment, let us say that we 
will address ourselves to a Biological 
Theory of Newspapers. To be low-brow, 
let us consider newspapers as folks. 

Taking Shakespeare’s seven ages of 
man, let us see if the span of life of a 
newspaper will not fit fairly into the 
poet’s seven periods in the life of man. 

“At first the infant 
Mewling and puking in the nurse's arms.” 

Those of you who have stood by at 
the first day’s publication of a baby 
newspaper will agree that that is a pretty 
good description of the first age of a 
newspaper. 

Like the human infant, brought into 
an uneager world without its consent 
being asked, it finds itself “mewling and 
puking in its nurse’s arms,’’ its baby 
brain bewildered and its parents won¬ 
dering w'hether it will live long enough to 
prove that the second summer is the 
hardest. 

Friend Shakespeare describes the sec¬ 
ond stage in the life of man 
"And then the whining school-hoy, with his 

satchel 
And his shining morning face, creeping like 

snail 
Unwillingly to school.” 

So the baby newspaper, if it did sur¬ 
vive the second summer, having gotten 
its little stomach settled and eased off 
on the mewling stuff, enters upon the 
boyhood stage. It is going to the School 
of Experience. It is too big by now to 
command the pity and sympathy to which 
it was entitled as an infant, and, like a 
l)oy, it takes advantage of this fact and 
the fact that it is not big enough and 
old enough to be held accountable for 
its whining, for its reluctance to go to 
the School of Experience. I suppose the 
line, “creeping hke snail,’’ means the in¬ 
grained reluctance of a newspaper in its 
earlier age to go to press on time. 

These are the childhood years when 
the newspaper is likely to be noisy and 
rude and unmannerly. To be, generally, 
a little rowdy. The exception, of course, 
is the flaxen-haired, blue-eyed, little 
angel, dressed all-the-same Lord Fauntle- 
roy and who never, never tells a lie or 
gets its bands dirty. As between the 
mollycoddle and the rowdy, give me the 
rowdy. For he, however unwillingly, is 
learning in the School of Experience 
where, if he has red blood enough to 
be a rowdy, he will be able to survive 
the polishing process which will prepare 
him for his next and quite interesting 
age, when, according to Shakespeare: 

“And then the lover. 
Sighing like a furnace, with a woful ballad 
Made to his mistress’ eyebrow.” 

Here is the newspaper with the down 
beginning to show on its upper lip and 
its voice beginning to seek the lower 
.'egisters—cracking occasionally—turned 

lover and “sighing like a furnace” as it 
WOOS its necessary mate. 

There are always two of these gals. 
One is a coy miss, shy and bashful, but 
very, very canny. The lover “sighing 
like a furnace” will make small progress 
with this prl unless she knows all the 
time that his intentions are honorable and 
that he is a he-man. This girl’s name is 
Circulation. 

The other girl is a vamp. She is all 
for the jazz. She will have no dealings 
with our young lover unless she is per¬ 
fectly certain that she will get the big 
end of the bargain. She won’t stand 
by him in adversity. She won’t nurse 
him when he is sick. I am not saying 
anything against this girl, except—that 
she is not exactly of a generous dispo¬ 
sition. Her name is .Advertising Copy— 
call her Addie for short. 

It is at this point in life that many 
newspapers wreck promising careers by 
electing to lead Miss Circulation to the 
altar (thereby thinking they have her 
tied for life), while their real affections 
are given to the other girl—Addie. And 
the more the newspaper gallivants around 
with his mistress the more certain it is 
that his jealous wife. Circulation, will 
effect a separation even if she has to 
take the road to Reno. And when she 
does separate—the alimony is something 
awful. 

Well, if the newspaper gets through 
this rather perilous point in its career, it 
finds itself happily married to Circula¬ 
tion, who, on her part, fulfills her duty 
and provides him with a plenteous prog¬ 
eny, while the vamp girl is what we used 
to call the “hired girl” and now call the 
“maid.” She is out in the kitchen pre- 
jiaring nourishing food for Mamma Cir¬ 
culation and all the little Circulations. 
Then everything is fine, and our hero, 
thinking pretty well of himself, passes to 
Shakespeare’s fourth estate, which is de¬ 
scribed : 

“Then a soldier. 
Full of strange oaths and bearded like the 

pard; 
Jealous in honour, sudden and quick in 

quarrel, 
'teekinjj the bubble reputation 
Even in the cannon’s mouth.” 

And here you have the newspaper in 
the prime of young manhood, inclined, 
perhaps, to be sudden and quick in quar¬ 
rel, though in most cases not his own 
quarrel, but rather the quarrel of his 
community and of his own fellow citizens, 
and jealous of the honor and integrity 
of his town. This is the period and these 
are the years that decent living, courage, 
honesty, temperance, charity and loyalty 
will prolong, almost indefinitely. And 
these are the years when the newspaper 
pays back, or should pay back, to its suf¬ 
fering fellow citizens, for the inconveni¬ 
ence and the bother that it has inflicted 
upon the community during those years 
that it has been “mewling and puking” 
and “whining” and “sighing like a fur¬ 
nace” and being guided, generally, by the 
selfishness and egotism of extreme youth. 

Four of the seven periods are passed. 
These are the periods of growth and 
achievement. So the fifth one: 

Population 67,000 Trading Center for ISO.OOO 

Brockton, Massachusetts. The Great Shoe City. Brockton shoes 
18,0(X),000 people. Paper established 1880. 

IBrocktott l^nterurtsc 
Printing 22,000 Dafly 

Flat Commarcial Rataa 
6j4'ets. par Lina 91 ct*. par Inch 

Aftamoon Paper, Sells for 2 cents 

Arerages nearly 2 pages of want 
adrertisements 

“And then the justice. 
In fair round belly with good capon lined. 
With eyes severe and beard of formal cut. 
Full of wise saws and modern instances.” 

There is your newspaper, no longer 
militant, no longer fighting on foot, the 
comrade and equal of his fellow citizens, 
but with “fair round belly” lined with 
dividends. Plant all paid for, money in 
the bank, member of the best clubs, 
director in the bank; from the height 
of his own self-esteem judging his 
humbler fellow citizens with “eyes 
severe.” 

“Beard of formal cut”—some of the 
jazz gone out of the make-up. Getting 
sobered down now. A bit conservative— 
eh, w'hat? And “full of wise saws and 
modern instances.” The wise saws being 
its own particular inspired-from-on-high 
judgments on its fellow man and on na¬ 
tions, and considerable less emphasis laid 
on “modern instances,” which along back 
in the second, third and fourth periods 
of the newspaper’s life, were the much- 
prized, but now vulgar news items. 

Well, that can’t last. Growth is ended. 
The decline begins. The wife. Circula¬ 
tion, is either dead or growing extremely 
feeble and all the little Circulations have 
married and left home. .Addie, no longer 
a vamp, thin and feeble, only works a 
few days at a time, and the meals she 
cooks are not nourishing. Which, of 
course, brings us to Shakespeare’s sixth 
age, described thus: 

“The lean and slipper’d pantaloon. 
With spectacles on nose and pouch on side; 
His youthful hose, well saved, a world too 

wide 
For his shrunk shank; and his big manly 

voice. 
Turning again toward childish treble, pipes 
.\nd whistles in his sound.” 

Lean, hungry, spindle-shanked and too 
small for his socks—that means the fine, 
big building and the great plant are too 
big for the dwindling product. The lusty 
voice of former days turned to “a child¬ 
ish treble” which commands neither at¬ 
tention nor respect but which, in the na¬ 
ture of a querulous whine, annoys the 
neighbors and becomes a public nuisance. 

And the burden of the old man’s plaint is 
that “things are not as they used to be.” 

These years are few. For the descent 
once started is rapid, and, none too soon 
for the comfort of the poor old man and 
for the pleasure of the community, the 
newspaper slips swiftly and unnoticed 
into the seventh stage, which is the 

“Last scene of all. 
That ends this strange eventful history. 
Is second childishness and mere oblivion. 
Sans teeth, sans eyes, sans taste, sans every¬ 

thing.’’ 

One more job for the undertaker. 
Eyes too dim to see injustice or oppres¬ 
sion; no teeth to bite into the problem 
of the day; no taste wherewith to savor 
the lust of battle and the joy of victory. 
“Sans evervthing.” 

So you see, the newspaper life cycle fits 
fairly well with the Shakespearean life 
of man. 

Here you see the paper thait reminds 
you of the withered old maid who takes 
her solace with the office cat. .Again we 
see the boob. Soft and credulous. Again 
we see the shrew, fault-finding, scolding. 
Again we see the bully, uncharitable, 
domineering, intolerant. Again we see 
the snob, arrogating to himself omnis¬ 
cience and superiority over his fellow citi¬ 
zens. Again we see in turn the grafter, 
the hypocrite, the sycophant, the toady. 
We see the miser, the glutton, the seeker 
after flattery and praise or the chronic 
invalid. The neurasthenic filled with 
phobias. .And, too, we see the newspaper 
which takes its place as a simple, indus¬ 
trious, patriotic citizen. The kindly, un¬ 
derstanding neighbor. The one who is 
repaid for his good deeds by the mere 
satisfaction of doing them. 

That is enough. These newspapers arc 
all just folks. And just as we love folks 
in the mass and like or hate them as 
individuals, we like or dislike individual 
newspapers but love them in the mass 
and devote our lives to their service. And 
if we choose our masters well, there is 
no more honorable service under the sun. 

An address delivered before the Ohio news¬ 
paper conventions. January 30. 

Not a Miracle 
But an Accomplishment 

Fort Wayne Journal Gazette, Exclusive, 

Morning and Sunday 

Year 1922 .9,470,668 Agate Lines 
Year 1921 .8,822,520 Agate Lines 

I - - 

Gain over 1921 648,148 Agate Lines 
These figures include local, national and classified advertising. 

It is doubtful if any paper in .America in a city of 100,000 has 
such a record. 

The FORT WAYNE 
JOURNAL GAZETTE 

is an Exclusive Morning Paper in a field all its own and sells its 
spiace, placing at the forefront of its arguments the fact that it 
Is a Morning Newspaper with a distinctively loyal following 
whose readers buy nationally-advertised goods displayed in its col¬ 
umns. 

There is a reason for this unparalleled record! 
Ask Our National Representatives 

Whyf 
The Journal Gazette Co., of Fort Wayne, Ind. 

L. G. Ellingham, President A. Schaefer, Advertising Director 

National Adi>ertising Representatives 

Chas. H. Eddy Co. 
Chicago New York Boston 



IS YOUR 
NEWSPAPER 
COMPOSED OR “ASSEMBLED”? 

I? 
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(—LINOTYPE—) 
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Is your composing rcnmi a componing room 

or an “assembling” room ? Are your composi¬ 

tors half compositors and half errand lM)ys? 

How much walking around, how much going 

to get something, how much fetching and 

carrying is there in your “assembling” room ? 

Think of the absurdity of a full-grown man 

walking 25 feet to get a line of a certain 18- 

point type and walking 25 feet to bring it 

hack, and of somebody else taking the same 

journey the next day to put that line of type 

hack in its case. 

Multiply this by several times and you have 

composition as it exists in many plants to¬ 

day. It is not composition at all — it is 

“assembling.” 

Straight-line production is as profitable in a 

newspaper or job plant as in any industrial 

plant, and the only way to get straight-line 

production of combination text-and-display 

matter is,on a Text-and-l)isplay Linotype. 

An operator may sit in his chair and bring 

down several sizes of different kinds of type 

just as they are marked on the copy, from 

small text to full :i() point — in an uninter¬ 

rupted, continuous, straight-line stream — 

all in one galley, ready for the make-up 

man — no walking at all. Kvery minute is 

prcKluctive time,' and there is no distribution 

tomorrow. 

Whether it is a country office or a big city 

plant there is a Text-and-l)isplay Linotype 

to meet your needs— Models 21, 22 or 24. 

MERGENTHALER LINOTYPE COMPANY 
29 liyerton Street, Brooklyn, ,V. Y. 

SAN’ FRANCISCO CHICAGO NEW ORLEANS 

646 Sacramento Street 1100 South Wabash Avenue .>49 Baronne Street 

Cakadiak Linotype Ldiited, 119 Adelaide Street, West, Toronto 

Compoted entirely on the I.ixotype in Scotch Seriee 



20 Editor & Publisher for February 3, 19 2 3 

BRITISH ADVERTISING INTERESTS BUSY 
ON AD CLUBS CONVENTION PLAN 

Delegation Will Attend A. A. C. W. Meeting at Atlantic City 

to Work for Favorable Final Decision—Pre¬ 

liminaries Take Concrete Form 

London Underground Railways; Lord 
Riddell, representing Newspaper Pro¬ 
prietors’ Association; Sir William E. 
Berry, London Sunday Times, and Cas¬ 
sell & Co., Ltd., &c.; H. Gordon Self¬ 
ridge, Sir Sidney Skinner, John Barker 
Stores; Sir Harold Mackintosh, Mackin¬ 
tosh’s Toffee; W. S. Crawford, and 
others. Their support at this juncture 
promises well for the convention. 

RATHOM OFF TO EUROPE 

By HERBERT C. RIDOUT 

(.London Editor, Editor & PcBLisiitR) 

Londo.n', Jan. 23. 
^PHE suggestion put forward by Sir 
^ Charles F. Higham, representing 

the Thirty Club of l^ndon last year at 
the .Associated .Advertising Clubs of the 
World convention, that in 1924 British 
advertising men would welcome an In¬ 
ternational Convention to be held in Lon¬ 
don, has just taken firm root. Up to 
now advertising men and publishers have 
been too busily occupied with the activ¬ 
ities of the big advertising season to de¬ 
vote time to much more than informal 
discussion of the idea, but with the slow- 
up after the year-end there have been 
shown many signs of active interest in the 
project, and various bodies are now en¬ 
gaged in dealing with its preliminaries in 
a concrete form. 

It is understood here in London, of 
course, that definite acceptance of the 
Thirty Club invitation cannot be looked 
for until the A. A. C. W. meet in con¬ 
vention later on, but despite this it is 
intended that every step be taken to make 
it thoroughly apparent that the proposed 
convention shall be wholly representative 
of British interests, and every confidence 
is expressed, first by John Cheshire, di¬ 
rector, Lever Bros. Ltd., who is presi¬ 
dent of the Thirty Club of London, and 
also generally that these serious efforts 
to convince our .American friends of an 
assured welcome will find the right re¬ 
sponse. 

It will be recalled that Sir Charles 
Higham bore letters of commendation of 
the scheme for the I>ondon convention 
from the late Viscount Northcliffe, whose 
support in itself would have ensured its 
success. It was thought that by his 
death such support might not easily be 
found elsewhere, but it is gratifying to 
know that Sir Charles Higham has re¬ 
ceived from Viscount Rothermere, now 
the head of the Daily Mail and associated 
companies, in which he states that all 
possible assistance will be rendered by 
his associates, thus generously providing 
a significant assurance of much desired 
co-operation. 

Mr. Cheshire, as head of the Trinity 
Club of London, states that it is the in¬ 
tention of the club to arrange for the 
attendance of a fully representative dele¬ 
gation at the .A. A. C. W. Convention 
this year at .Atlantic City to pull all 
their weight in influencing the final de¬ 
cision in favor of London. 

Meantime, -the honorary secretary of 
the Thirty Club has been getting after 
the various associations in and allied with 
advertising interests, with the result that 
the following organizations have agreed 
to appoint delegates to a general com¬ 

mittee for the consideration and arrange¬ 
ment of the London convention plans: 

Newspaper Society: Sir James Owen, 
Valentine Knapp and Sir George Toul- 
min. 

Newspaper Proprietors’ Association: 
Lt. Col. E. F. Lawson, B. F. Crosfield 
and Thomas McAra. 

Weekly Newspaper Proprietors’ Asso¬ 
ciation : George Springfield, C. R. John¬ 
son and S. H. Perrian. 

Scottish Daily Newspaper Society: H. 
Thompson Clark, H. J. Lees and J. W. 
A. Mudie. 

Association of Advertisement Manag¬ 
ers of London and Provincial Press: H. 
C. Patterson, F. Osborne and Shewin 
Thomas. 

Publicity Oub of London: Robert 
Thornberry, Roy Hardy and Andrew 
Milne. 

Federation of Master Process Engrav¬ 
ers: A. Dargavel, Alfred Craske and 
F. H. Vaus. 

British .Association of Display Men: 
E. Willins, L. Ferie and W. G. Rowe. 

Incorporated Society of British Adver¬ 
tisers: N. F. Kingzett, J. A. Kenning- 
ham and H. G. Humphries. 

The .Association of British Advertising 
-Agents, the Incorporated Society of .Ad¬ 
vertisement Consultants, the United Bill¬ 
posters’ Association and the Federation 
of Master Printers are also expected to 
appoint delegates. 

Doubtless, part of the reason for this 
special activity may be attributed to the 
presence in London of F. A. Wilson- 
Lawrenson, the chairman of the Ameri¬ 
can On-to-London Committee of the A. 
.A. C. W., w'ho i« looking around to find 
out whether we are really serious about 
it. Mr. Wilson-I.awrenson has been re¬ 
ceived with open arms, and his enthusi¬ 
asm on A. .A. C. W. affairs has proved 
mightily impressive to all who have met 
him. The big affair at which he talked 
to advertising men on the subject was 
the dinner being given by the Thirty 
Club on January 18, at which Sir Phil¬ 
ips Lloyd-Gracme attended as president 
of the Board of Trade. After that there 
was probably little doubt left in Mr. 
Wilson-Lawrenson’s mind as to the sin¬ 
cerity of advertising men here concern¬ 
ing the London Convention, and his re¬ 
port to his executive can hardly fail to 
be of an emphatically affirmative char¬ 
acter. 

Prominent advertising, newspaper and 
business men who have expressed the 
greatest warmth in the project already 
include Viscount Leverhulme, Lever 
Bros., Ltd., Viscount Burnham C. H., the 
I.ondon Daily Telegraph; Lord Ashfield, 

For Copyright Revision 

,A two-day conference between the in¬ 
ternational printing unions and the Au¬ 
thors’ League of America and its various 
guilds held in New York, January 23 
and 24, resulted in the completion of 
plans to revise the copyright law to per¬ 
mit the United States to join the Inter¬ 
national Copyright Union. Proposed 
amendments to the law, soon to be pre¬ 
sented to Congress, have been sent to the 
International Copyright Union at Ber¬ 
lin. Among those attending the confer¬ 
ence were Matthew Woll, president of 
the Allied Printing Trades Union; Peter 
J. Brady, of the Allied Printing Trades 
Council of Greater New York, and F. W. 
Hume of the National Publishers’ Asso¬ 
ciation. 

Congratulated on Return to Health by 

Fellow New England Publishers 

John R. Rathora, editor and general 
manager of the Providence (R. I.) Jour¬ 
nal and Bulletin, and Mrs. I^thom sailed 
on the Berengaria for Europe, January^. 

The board of governors of the New 
England Daily Newspaper Association 
passed the following resolution congrat¬ 
ulating Mr. Rathom, who is president 
of the association, upon his recovery from 
his recent illness: 

“The members of the Board of Governors of 
the New England Daily Newspaper Association, 
who have learned with great pleasure of the 
continued improvement in the health of Presi¬ 
dent Rathom, with whom they have sympathized 
constantly during his long illness, oner to him 
their sincere congratulations on being so far 
recovered as to contemplate a trip abroad; and 
they hereby express to him their heartiest good 
wishes for a pleasant journey, a restful and 
helpful period of recuperation, and a safe return 

* to bis home and to the work in which for many 
years he has been so successfully engaged.*’ 

The St. Regis Paper Company 
and the 

Hanna Paper Corporation 

NEWSPRINT 
Daily Capacity 425 Tons 

» E SOLICIT YOUR I^QUIRIES 

GENERAL SALES OFHCE 

30 East 42ncl St., New York City, N. Y. 

Chicago Pittsburgh 

643 McCormick Bldg. 1117 Fanners Bank Bldg. 

Seek to Extradite Roberts 

Extradition from Canada of John H. 
Roberts, Montreal editor now serving a 
year in prison for violating the privileges 
of the Legislative Assembly, is being 
sought by the New York police on 
charges of having stolen $415 from the 
British 5z Colonial Press, Inc., of New 
Y ork. 

Baltimore Times Quits 
(By Telegraph to Editor ti Publisher) 

Baltimore, Md., Feb. 1.—The Times, 
a one-cent tabloid, which has been pub¬ 
lished in Baltimore for several weeks, 
suspended publication January 28. Re¬ 
ceivers were named for the corporation 
last week. 

Fox Left $3,000,000 

The late Richard K. Fox, publisher of 
the Police Gazette, who died December 
14 last, left an estate of more than 
$3,000,000 according to the attorneys who 
are making an inventory. 

Semi- Weeklies! 
Magyar HIRLAP, Detroit, a semi¬ 

weekly newspaper in the Hungarian 
language, is now printing all display 
above 12 point from Ludlow slugs. This 
puts their paper on an all-slug basis, from 
6 ptoint to 60 point. 

8-Column Heads on Slugs 

Their equipment consists 
of an electrically heated 
Ludlow, 27 fonts of ma¬ 
trices (including special ac¬ 
cents) and three 20-case 
matrix cabinets. One of the 
long-line (112^$ pica) 
sticks is included for use 
in casting 8-column heads 
when needed. 

There is also an outfit of 
auxiliary matrices, such as 
superior figures and a spe¬ 
cial offset stick to set them 
in. These will be of assist¬ 
ance in setting snappy ad¬ 
vertising display, and for 

use in their job depart¬ 
ment. 

Mr. Anton Feder, owner 
of this publication, is plan¬ 
ning a large extension in 
the business. VVe under¬ 
stand he has also bought a 
36-page Duplex press. 

The Ludlow system, 
which has enough capacity 
to serve such big papers as 
the Cleveland Press and 
Detroit News, is yet sim¬ 
ple enough and low enough 
in cost and upkeep to be 
within the reach of semi¬ 
weeklies. 

THE LUDLOW 

Ludlow Typograph Company 
2032 Clybourn Avenue, Chicago 

Ejttern Office: World Building, New York City 

LUOLOW QUALITY SLUG COMPOSITION ABOVE 10 PT. 
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by William Johnston, the rotund member 
of the editorial staff of The New York 
World (Little, Brown and Company, 
Boston), is a nice “fat take” from the 
season’s humorous books. With a bold 
face, Mr. Johnston asserts with all the 
weight of his two hundred and fifty 
. ’ ■’ ‘ 'a. The only 
criticism I would make of the book is 
that it is too thin. A man the size of 
Mr. Johnston—mentally speaking, of 
course—ought to be able to write a thick 
volume. Yet thin as his book is, it made 
my wife good natured one night when I 
was very late for dinner. 

What interests me in the book is not 
so much its humor as its philosophy. 
Newspaper work is apt to make one 
cynical. By way of cure, I would pre¬ 
scribe a chapter or two of this volume— 
to be repeated as often as necessary. A 
good tonic for continued use is Mr. 

‘Old aphorism, “What happens 
doesn’t count. It’s what you think about 
what happens that counts.” \ note on 
the jacket of the book says, “If you 

waiii a have enjoyed reading this book or have 
'all the gained anything from it, won’t you make 

it known to your friends.” That is pre- 
What took the place of the newspaper cisely what I am trying to do in this 

in ancient Israel? Dr. Burrell answers paragraph, 
the question: 

And the King said unto Ahimaaz, “How Soeth the battle in the wood of Ephraim?” 
ind Ahimaaz answered, “I saw a great tumult 

but I knew not what it was." Then said 
David, “Turn aside and stand here; thou art a 
poor newspaper man.” 

Usually when the pulpit speaks about 
the press, the sermon consists of destruc¬ 
tive criticism. Here is a sermon which 
is constructive. It contains excellent ma¬ 
terial for editorial comment. 

OUR OWN WORLD OF 
LETTERS 

Edited by James Melvin Lee 

.. -j T wcujiii IMS two nunorea 
pOR years Reverend David James pounds that he likes to be fat. 

Burrell, Pastor of the Marble Col- ••• • » 
legiate Church, New York, was the high¬ 
est paid minister in the United States. 
Even today, no minister draws a larger 
salary. (Zonsequently, his sermon. 
Wanted—A Newspaper, is worth a wider 
ai^ience than that which assembled in his 
Fifth Avenue Church. The sermon in 
pamphlet form may be obtained through 
a postal card request sent to the Marble 
Collegiate Church, Fifth avenue and 29th 
street. New York. 

Dr. Burrell thus points out what is 
wanted of newspaper men: 

We want a newspaper that shall publish the Inhnstnn' 
news. All the news? Well, hardly. If “Old 
Soak” and the Co-respondent should come hic¬ 
coughing by your home arm in arm and vomit 
on your doorstep—which they do every day— 
that would be news of a sort; but you would 
scarcely care to publish it. ... We want a 
newspaper, therefore, that will print “i.1' 
news that’s fit to print,” and nothing more. 

U. H. 0’HAR.\, publisher of the Syra- 
^ cuse Herald, has just issued “The 
World War and Its Climax.” The book L-, o . . l?>'cw out of an official visit which Mr, 

N. FLINT, Director of the School (j’Hara and other members of the Amer- 
• of Journalism, University of Kan- ican Committee of Editors made to the 

sas, has compiled a circular which gives war scenes just prior to the signing of 
ten tests on the value of an advertise- the armistice, 
ment. The first five tests cover the adver¬ 
tisement as a whole and deal with the 
task that a successful advertisement must 
perform. They are: 

1. Will the ad be seen? Not necessarily by 
everybody, but by the people you are after? 

2. Will the ad be read? Is it newsy, timely, 
interesting? < 

3. Will if be believed? Is it sincere and 
convincing? 

4. Will it create desire? Is it plausible, au¬ 
thoritative? 

5. Will it get results in action? Is it all 
pointed towards one decision? 

The Other five tests deal with details 
determining whether or not each part of 
the advertisement has been made to do its 
full share tbward the desired end. These 
are: 

6. Are the headings as effective as possible? 
7. Are illustrations and ornament properly 

used? 
8. Is the arrangement of text matter satis¬ 

factory? 
9. Is the white space effectively distributed? 
10. Are border lines and other lines managed 

so as to attract and direct the eye? , 

Many Kansas editors have published 
these tests either in their newspapers or . . 
on blotters for distribution among adver¬ 
tisers. The circular giving these tests ^ 
may be obtained gratis upon application ., 
to L. N. Flint, School of Journalism, , ‘ 
University of Kansas, Lawrence, Kans. Iir 

Th* HochTa Magnificant New Bufldiog Joat rian|4a»ad in dia Haswt af Tokyo 

]gRNEST ELMO CALKINS, senior 
member of the advertising agency of 

Calkins & Holden, New York, has writ¬ 
ten extensively on the technique of ad¬ 
vertising. He has evidently given as 
careful attention to the technique of being 
deaf as his charming essay in the current 
is.sue of The Atlantic Monthly will show. 
He offers a valuable suggestion in the 
matter of a personal inventory of oneself 
in which formal lists of liabilities and as¬ 
sets are set down. He wonders, for ex¬ 
ample, whether the mellowed and sunny 
philosophy of E. S. Martin, “who so 
nobly filled the editorial chair of Life,” 
is not due to deafness. It may be said 
that this essay by Mr. Calkins radiates 
the same mellowed and sunny philosophy. 

Japan’s Oldest Evening Newspaper 
With Large Morning Edition 

The Hochi Shimbun was established in 1872 by the late 
Marquis Okuma, and continuously since that early date 
has lent all it^ influence to the support of its great founder’s 
lofty ideals. 

In the foreign news field the Hochi has built up a service 
which is unexcelled, and 
which has earned for it j----------------------- 

many readers who are in- i 
tensely interested in per- i . . . . t. 
son, and avent, abroad, j Advertising Rate, 

This interest ha, been | .^ ^ 25 
found to exert consider- • 
able influence on their • Per Column. .Y 170.00 

taste in the purchase of | Per inch_Y 12.50 
imported commodities and • „ -vo nru\ aa 
unLbtedlyhasincrea^d \ Per page.... Y2,000.00 

their consumption of prod- • 
ucts from abroad. 

T IFE begins the new year with an 
^ anniversary number. Among the 
features of press interest are The Staff 
of Life, Forty Years—a historical sketch 
by Brander Matthews, and a double-page 
cartoon in colors of “Life’s Birthday 
Party.” Among the caricatures portrayed 
in the last feature are those of several 
men prominent in the newspaper world 
such as Arthur Brisbane of the New 
York Evening Journal and William Allan 
White of the Emporia Gazette. Those 
interested in the history of periodical 
literature in this country will want to 
preserve this fortieth anniversary number 
of life. As a former editor of Judge, I 
would like to pay a fine tribute to those 
worth while editorials continually found 
in the pages of Life from the pen of 
Edward S. Martin. Life is frequently 
a constructive critics of the press in this 
country. 

* V * 

■JVEWSPAPER men who have 
learned their business at the case 

will know exactly what I mean when I 
say that The Fun of Being a Fat Man 

Write 
SEND for free 24 page booklet, "Guide 

to WritinR Advertisements,” en¬ 
dorsed by faculty of New York adver¬ 
tising men as the best thing of its kind 
ever written. Tells why good writers 
ram as much as $200 a week, opportuni¬ 
ties in advertising firms and stores, what 
writers have to know, the best method 
for learning. 24 pages of professional 
advice and information. Advertising 
offers an opportunity for every beginner, 
as well as for experienced persons of 
either sex in any profession or business. 

SEND TODAY—NO OBLIGATION 

Advertising Writers League 
71-G West SSth Street, New York City. 

Please send your free 24 page booklet, 
“Guide to Writing Advertisements.” 

TOKYO, JAPAN Name 
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WEST 
VIRGINIA 

West Virginia is basically a farm¬ 

ing and fruit growing state, not¬ 

withstanding its leadership among 

the mineral and timber states. 

It ranks high as a state that has free 

and clear farms worked by the 

owners. 

West Virginia is an active market. 

You can be a BIG advertiser among 

these prosperous people by a com¬ 

paratively small expenditure in 

daily newspaper advertising. 

The following list of .daily West 

Virginia newspapers cover this ter¬ 

ritory and sell merchandise. They 

offer to discriminating advertisers 

the least expensive and most effec¬ 

tive method of making their trade 

mark a greater asset. 

lUu 

for 

Circa- S.MI 

Ution Unao 

BhaMd 

tITolatrapb .(M) 1S,1U M 

Charlnston 

**Gazatto ... .(M) 1M20 .H 

**Gazette ... .(S) ZSfiU M 

Clarksburg 

** Exponent ...(MAS) 8,2IS .ns 

**T«l«graiB .(E) i;m JUS 

•M'ologmm .(S) B,7B2 JUS 

HuatiiiitoB 

ntAdvartiMr .(E) U.2M 43S 

**H«ralil-I>tepateh 

(M) 13.4M .ns 

**Hcr«ld-I>ioaatch 

(S) 12.79 .ns 

Rato 
for 

Orcra- t.NS 

ladoai Hnee 

Msuriinaburg 

•ejoumal .... ..(E) S,M2 A3 

Parkersburg 

tNow* . ..(M) s,s« AS 

tNews . ...(S) AS 

**Saatiiid . —(E) ■.«4 AO 

Wheeling 

**Intolligencar -(M) 12,7t7 ASS 

**News .. ...(E) 13,117 AS 

“Newe . ...(S) UJK A7 

tGovanunont StotooMBt, Afril 1. 
1122. 

ttPubUriuro’ StotonMot. 

tttCoivaniiMat Stotomoat, Oct. 1, 
lt22. 

**A. B. C. RofMtrt Oct. 1, lf22. 

ERNEST BROSS IS DEAD 
IN INDIANAPOLIS 

Eighteen Year* Managing Editor of 
Star, He was Editorial Dean 

of Shaffer News¬ 
papers 

{By Telegraph to Editor & Publisher) 

Indianapolis, Ind., Feb. 1.—Ernest 
Bross, managing editor of the Indianap¬ 
olis Star for the last 18 years and Vi¬ 
toria! dean of the Shaffer group of news¬ 
papers, passed away at the Methodist 
Hospital January 31. Bronchial pneu¬ 
monia, following a year of ill health, was 
the immediate cause of his death. He 
was 62 years old, more than forty of 
which had been spent in newspaper work. 

The break in health which now has ter¬ 
minated in his loss to the community and 
to the Shaffer group of papers, came in 
February, 1922. At that time a change 
in climate during the severe weather was 
advised and he went to Seabreeze, Fla., 
where he spt'iit two months. Another 
month at Asheville, X. C., brought fur¬ 
ther improvement for a time. In June, 
Mr. Bross started to Chautauqua, N. Y., 
but his condition became suddenly worse 
and made his return to Indianapolis im¬ 
perative. During the past year, editorial 
as well as general business management 
has been with B. F. Lawrence and will 
so continue. 

Mr. Bross was born September 1, 1860, 
at Xewago, Mich., of Revolutionary War 
stock. His education was received at 
Doane College, Crete, Neb., from which 
he was graduated in 1881 with the De¬ 
gree of A. B. and by which he was hon¬ 
ored in 18% with the degree of A. M. 
He worked his way through college by 
teaching short terms of school, and with 
much amusement he used to tell of other 
days when he sold trees for an Omaha 
nursery. Immediately upon graduation 
he went to Omaha and worked as an ac¬ 
countant. There he made the acquaint¬ 
ance of W. J. Cuddy, with whom he 
later was associated on the Portland 
Oregonian, then on the Omaha Bee. Mr. 
Cuddy induced him to join the staff of 
the Bee, for which he did reportorial 
work and later editorial work. 

Soon thereafter Mr. Bross joined Mr. 
Cuddy in Portland as a member of the 
Oregonian staff. He remained there 
seventeen years, graduating from repor¬ 
ter and editorial writer to managing edi¬ 
tor, a position which he held for eight 
years, 1897 to 1904, writing editorials 
side by side with the late Harvey W. 
Scott. ' 

In the latter year, he came to Indian¬ 
apolis as managing editor of the Star, 
when John C. Shaffer assumed direction 
of the paper upon its sale by George F. 
McCulloch. 

Shortly after he came to Indianapolis, 
Mr. Bross requested B. F. Lawrence, 
with whom he had been associated <m 
the Oregonian for five years, to join 

him and the association of the two re¬ 
mained unbroken for twenty-three years. 

Mr. Bross was married to .Anne Dick¬ 
son Parker in Baltimore, September 12, 
1894. 

EDITORS GIVE THE LIE TO 
PRESS AGENT 

(Continued from page 12) 

iTumications which were sent tc them on this 
subject, pi'ssibly with negligible exceiitions. 

“Two days preceding the conference. Dr. 
William Sheafe Chase of New York, who was 
actively promoting it, called at the office of 
a Washington paper, and, being unable tc se¬ 
cure the publication of any news notice, sub¬ 
mitted a paid advertisement simplv announc¬ 
ing the time and place of the conference and 
the agencies by which it was called. This ad¬ 
vertisement did not a|'i»e.ir as agreed upon, and 
in company with him I called the following 
day to inquire the reason. One of the assistants 
in the advertising department tcld us that the 
advertising manager had instructed him not 
to admit the advertisement. Inquiring why, he 
said that the manager simply stated that it 
would ‘hurt the paper.’ I asked how a con¬ 
ference calleil by agencies representing millions 
of church members could he detrimental to a 
news agency or to the public welfare. He 
professed igm ranee, but said he was under 
instmcticfi from the advertising manager not 
to admit it and could not do so. 

“Dr. Chase and I then went to the business 
manager of the paper. He insisted that we 
must be mistalten and accompanied us to the 
advertising depa’tment, where the young man 
confirmed to him in our presence what he had 
previously told us. The manager tl«n said he 
would take it up with the advertising man. 
ager, who was absent at the time frem the 
office. That evening someone called Dr. Chase 
cn the telephone, claiming to represent that 
paper, and said that they had reconsidered and 
that the advertisement would appear the fol¬ 
lowing murning-pthat is, on the day of the 
conference—but it did not appear. 

“A small news notice did appear in another 
I'aper, also a short announcement, for which 
I paid, appeared in the Washingti n Star. I 
remarked to the manager of the jtaper vhich 
lefused to print our ad, that his refusal to an¬ 
nounce the cmference on a subject of such 
large public interest, that refusal being evi¬ 
dently because the motion picture people paid 
large sums for advertising, Wfuld defeat its 
own ends. 

“As chairman, in opening the conference, 1 
publicly stated Jiist wh.it had occurred and as- 
sur»l the gathering that we would be heard in 
every part of this country, notwithstanding the 
conspiracy of silence imposed upon the public 
press by the rarticn picture interests. 

“The ‘freedom of the press’ of which we 
have heard much is a farce, a delusion and a 
snare, when any business, for sinister motives, 
can prevent announcement of a public welfare 
en<leavor such as this. 

“The liquor traffic in its worst liays never 
exceeded, if indeed it equalled, such methods. 

“Whatever m.ay have been the suspicion of 
people before, that the motion picture interests 
were subsidising the press, here is plain and 
unmistakable evidence. % 

“In spite of the attitude of the newspapers, 
the conference was highly successful, 27 dif¬ 
ferent national organizations being represented 
by the delegations present. _ We never planned 
nor desired a mass meeting in this instance, but 
instc.id held exactly what we desired, :■ con¬ 
ference of representative people who had studied 
this subject, and were interested in some form 
of '"de-al control 

“Resolutions were passed and a bill was 
approved for submission to Cengress in which 

principle- i f federal c i.lrol are definitely 
included and emphasized.’’ 

RdeascU for immeJiatc publication by ll'olter 
J. Clarke, manager publicity department. Pres- 
hyferi'ati Church in the V, .S’. A., Witherspoon 
litiilding. Philadelphia, Penna. 

LEDGER SYNDICATE 
NEWS AND FEATURE SERVICES 

Maintain Prestige—Create Circulation—Attract Advertising 
NEWS SERVICES; 

(Via leased wire or laid down in Now York, WosUngtoii, Chicago, 
Dallas, Seattle or Son Francieco) 

PUBLIC LEDGER COMBINATION NEWS SERVICE. 
PUBUC LEDGER FOREIGN NEWS SERVICE. 
PUBLIC LEDGER DOMESTIC NEWS SERVICE. 
PUBUC LEDGER BUSINESS NEWS SERVICE. 

FEATURE SERVICES: 
FEATUKE PAGES IN MAT: Daily—Binaii Interest Pam., Weekly—Personality Pije. Spei^ 

Sctence Pege, Short Story Pafe, Fashion Ptfe. DAILY HOME PAGE FEATUBra: 'w* Domtto Dlx 7^, JTtm 
Eternal Queiiuon,’’ by Frilec Darli; “Brotukaste,’’ by Lora Kelly: "A DsughUr .^5*.*^**^ .llffS 
Faehlone), "Bone Csoklng,*’ by Queen VletorU'e cook; “As ffonum to Woman. Dreamland l^nhiree. Di^T 
PERSONALITY FEATURE: “Three Minutes with a Headliner," by Frederick U Collin*. CWHCS: Boitobodn 
Stenof." (Hiywerd). Dally Strip and Weekly Page; ’’Biifni McOoofns’’ (Ctmnln^), *^*7 
Kollmn" (Beth), "Tlafi DUTerent’’ (Bach), "Dunib-Belle," The Ooestnf (kg) (Win). CARTOONS; ftrW D^. 
•The Human Zoo" (C. D. Batchelor), Dilly; "Folllee of the Paalng Show' (Han)on), Tfte^. nCTKW: D^ 
and Weekly Deteetlre end Mystery Sertoli; Haiel Deyo Betebelor’e DbRt 
Short Stortee. RADIO FEATURE: ’’Radio In the Home" (Dally). MIDGET FEATURES of lUck Jenith; MUMy 

LEDGER SYNDICATE 
INDEPENDENCE SQUARE PHILADELPHIA. PA. 



A Startliu^ / 
CoiupariSf^ 

This chart shows graphically The Kaneas City Star's city circulation as 
compared ivith the patrons of the various public, utilities 

If you had a message for the people of Kansas 
City, it would be worth a whole lot to deliver it to 
all the families and business houses who use electric 
lights, wouldn’t it? Or to all the persons who have tele¬ 
phones in their homes, shops or offices? Or to all the gas 
users? Or to all those who have the convenience of city 
water ? 

And yet, it you were to reach all of any one of these 
classes, or all of them put together, you would have fallen 
short of getting vour message before everybody in Kansas 
City. 

There are districts in Kansas City to which electric 
lights have not yet penetrated. There are homes without 
telephones. There are thousands of housewives who for 
one reason or another do not use gas. Water mains have 
not yet reached all the newly pioneered residence sections 
of Kansas City. 

But there is no district in all of Greater Kansas City 
which is not served by The Star’s carriers. The home in 
which The Star is not read twice a day would be as hard 
to find as the proverbial needle in a haystack. 

Look at this chart. A graphic presentation of the 
thoroughness of The Star’s circulation. More Star readers 
by 22,000 than there are electric light users; more by 36,000 
than there are telephone subscribers; more by 37,000 than 
there are natural gas users; and more by 48,000 than there 
are water rent payers. 

Analysis of The Kansas City Star's Circulation 

Carriers . 125,818 
Newsboys . 14,474 

Total City . 140,292 
Suburban . 21,640 
Country . 74,238 

236,170 

Ciri-ulation of The Star's Morning Edition, 229,6.S9 

Total Daily Circulation, 465,829 
Gain over a year ago 21.818 

THE KANSAS CITY STAR 
NEW YORK OFFICE: 15 East 40th Street CHICAGO OFFICE: 1418 Century Bldg 
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WHAT OUR READERS SAY 

Cheap at $10 

January 31, 1923. 
To Editor & Publisher; The best ever. 

You are showing the whole trade paper world 
how to get out annual numbers which are not 
only wonderfully constructed, but must be very 
profitable from every angle. 

Ten dollars a copy for your annual number 
would be cheap to the man of concern who 
wants all possible data regarding the news¬ 
papers of the Anglo-Saxon countries. 

Before you started bringing out this basic 
data the whole industry labored under the 
handicap of being hidden under a cloud as it 
were. Some few knew a few of the men on 
the newspapers, but no one could find a way to 
know them all. 

The new comers into the newspaper and ad¬ 
vertising industries do not realize the wonder¬ 
ful strides toward maximum efficiency that have 
been made possible through the efforts of the 
Editor & Publisher. 

Our friends the advertising agents do not 
apparently realize that nearly every worth-while 
advertiser reads and swears by the Editor & 
Publisher, and do not give you the share of 
their own advertising which they should. 

The people of this old world of ours are not 
as openly appreciated as they should be when we 
are among them. Lillies and bouquets after we 
have passed on may be all well enough, but you 
certainly are entitled to maximum recognition 
when with us. 

JASON ROGERS, 
Publisher, New York Globe. 

Of Inestimable Value 

Brooklyn, N. Y., January 31, 1923. 
To Editor & Publisher: I have just been 

looking over the Editor & Publisher Inter¬ 
national Year Book for 1923 and congratulate 
you on this splendid piece of work. It is full 
of information and data which I am sure is of 
inestimable value to the newspaper of the 
country, and to those who have any business 
dealings with them. 

II. R. SWARTZ, 
President, Intertype Corporation. 

Worth Real Money 

New York, January 31, 1923. 
To Editor & Publisher: I have just re¬ 

ceived my copy of your 1923 Year Book, and 
want to extend my congratulations to you and 
your staff for the splendid achievement. It 
certainly reflects an untold amount of hard work 
and a strong desire to render service, that I 
am sure will be appreciated by your subscribers. 
I find information contained in it that is worth 
real money to me. 

CECILE PRESTON, 
Editor, The Business Woman. 

i- 
Plan for Journalists’ Home in Colorado 

Denver, Col., January 20, 1923. 
To Editor & Publisher: The American 

Journalists’ Gub has been formed to provide a 
home for those who have become incapacitated 
in newspaper cr periodical service. The club¬ 
house and camp are intended also for the use 
of active journalists, who may require a rest 
or a few weeks of health building. 

Twenty acres—a superb site overlooking 
Denver—has been donated for the uses of the 
club. The executive committee having the work 
of organization in hand, gives its services with¬ 
out compensation. A board of regents, com¬ 
posed of publishers and editors of national 
reputation, will in July next relieve the present 
committee and appoint an executive staff which 
will have charge of the institution. 

Funds fer the support of the home will be 
provided by memberships and by a foundation 
subscribed by those who recognize the import¬ 
ance of this work. Each $1,000 membership 
held by a publisher or press club entitles the 
holder to send one guest to the clubhouse or 

camp. A room is proviiled for this guest with¬ 
out charge and the meals will be provided at 
actual cost. 

A journalist retiring with a small income or 
pension, will find a home here amidst very 
delightful and most healthful surroundings and 
but forty minutes’ distant from the libraries, 
theatres and hotels of a large city. An in¬ 
come of a few hundred dollars will go as far 
at the clubhouse as three times the amount 
expended in a city. 

An active journalist in danger of breaking 
down can be restored to health and vitality as 
a guest of the publisher holding the member¬ 
ship, at an expense that is almost nominal. 

The co-operation of publishers, press clubs 
and all interested in the men and women who 
make American newspapers and periodicals is 
,'isked. An immediate subscription of one or 
two memberships by each of the leading peri¬ 
odicals and press clubs will insure the opening 
of the club during 1923. 

The executive committee will appreciate your 
careful consideration of these plans and your 
early co-operation; and it will be thankful for 
all criticisms and suggestions intended to aid 
in the development of this too long delayed 
project. JOHN BRISBEN WALKER, 

412 Boston Building, Denver. 

Jefferson Quotation Verified 

Culpepper, Va., January 29, 1923. 
To Editor & Publisher: 

Answering this query: 

Pittsburgh, Pa., January 6, 1923. 

To Editor & Publisher: When one sees 
a notable quotation, attributed to some per¬ 
son of distinction, he is usually inclined to 
verify its accuracy. Here are three quota¬ 
tions of great interest to the newspaper pro¬ 
fession; 

“I would rather live in a country with 
newspapers and without government than 
in a country with a government but with¬ 
out newspapers.”—Thomas Jefferson. 

Thomas Jefferson, writing to Col. Eklward 
Carrington, of Virginia, from Paris, under date 
of January 16, 1787, says: 

“The basis of our government being the 
opinion of the people, the very first object 
should be to keep that right; were it left to 
me to decide whether we should have govern¬ 
ment without newspapers, or newspapers without 
a government, I should not hesitate a moment 
to prefer the latter. But I should mean that 
every man should receive those papers and be 
capable of reading them.” 

Col. Carrington was a Virginia member of 
the Continental Congress 1785-86. In 1789 he 
was appointed by President Washington, Mar¬ 
shall of the United States District Court of 
Virginia. In 1807 he was foreman of the 
jury in the trial of Aaron Burr. Col. Carring¬ 
ton died October 28, 1810. 

R.M.EIGH T. GREEN, 

Editi.r, Culpepper Exponent. 

Newspaper Work Gives Women 

Square Deal 

Hastincs-on-Hudson, N. Y., 
January 22, 1923. 

To Editor & Publisher; Enclosed find $4 
for my subscription to your valuable paper, 

I enjoy best the column of personals about 
editorial people, staff changes, etc.; also stories 
like the recent one with pictures announcing 
changes in the United Press and Scripps; also 
the interview with Gare Sheridan, in fact any 
stories which keep us newspaper folk in touch 
with the rest of the clan. 

I like the way you stress the fact that news- 
p.apering is a fine and exalted calling, too. Such 
emphasis keeps the newspaper fraternity “pepped 
up,” and inspires them with new love of the 
game. 

I notice some poor “skirt” out in Ohio com¬ 
plains about women not having any chance in 
“the g.ime,” kept back by men, etc. She doesn’t 

know what she is talking about. If a women 
can deliver the goods, there’s no profession 
under the sun where she is given better oppor¬ 
tunity and gets more chivalrous help from men 
than in newspapering. At least that’s been 
my experience. I’ve been Sunday editor, star 
feature writer, taken assignments to Panama, 
Washington to write special war stuff, was 
smuggled aboard President Wilson’s special by 
a good scout of a newspaper man. and got a 
dandy story—I could give you yards of such 
instances. If that woman in Ohio hasn’t bad an 
even break, it’s because she can’t write. If 
you ever want an article giving a different angle 
iin a woman’s opportunities in newspapering, let 
me know. 

SUE McNAMAR.A. 

KANSAS EDITORS VOTE 
FOR FIELD SECRETARY 

Clymer Made President at Topeka 

Meeting—Little Re-Elected Secre¬ 

tary—Federal Free Publicity 

Condemned 

Decision to employ a field secretary 
to handle association and service work of 
the association and condemnation of the 
policy of the federal government in trying 
to depend on free publicity to advertise 
projects which compete with privately 
owned business were outstanding features 
of the annual convention of the Kansas 
Editorial Association at Topeka January 
26 and 27. 

Rolla Clymer, editor of the El Dorado 
Times, was elected president of the asso¬ 
ciation; W. F. Hill, Westmoreland Re¬ 
corder, vice-president, and O. W. Little, 
of the Alma Enterprise was re-elected 
secretary. E. A. Pinkerton, of the Glasco 
Sun, treasurer for the last year, was elect¬ 
ed recorder, and J. H. Barley of the Re¬ 
publican Register of Washington, was 
elected treasurer. 

The following resolutions were adopted; 
Restilved: That the association commends 

the practical training given by the department 
(i journalism and printing at the Agricultural 
College, and urges that these departments re¬ 
ceive state support commensurate with their 
importance. 

Resolved: That we rwommend to the manu¬ 
facturers of plates a rigid adherence to the 
point system thereby saving many hours time 
in the composing rooms. 

Resolved: That in view of the unselfish 
service of the Kansas editor not only during 
the war time but in peace—a real service to 
his town, his county, state and nation—we 
resent the insinuation of certain politicians 
during the last campaign that the newspaper 
men of Kansas are less intelligent, less patri¬ 
otic, or give less of their service for the 
general good than other class of citizens, and 
we condemn as absolutely untrue and entirely 
uncalled for the charges and insinuations by 
certain interested parties. 

Resolved: That we protest against the 
persistent attempt of government officials 
to secure free advertising in the columns of 
the newspapers, and respectfully represent that 
the government is as able to pay the regular 
.advertising rates for its publicity as are the 
banks, building and loan associations and other 
institutions bidding for the patronage of the 
people, and that we hereby recommend to all 
publishers when solicited tor free publicity by 
government paid press agents or officers to 
definitely decline the same and courteously in- 

IMTERTTPE 
Standardized and interchangeable typesetting machines 
for all composition, from 5-point text up to full width 
36-point bold, and 60-point bold condensed, on slugs up to 
42 ems wide. See our full page next week. 

INTERTYPE CORPORATION 
General Offices: 805 Terminal Building, Brooklyn, N. Y. 

form the sender that the government will be 
required to pay the same rate for its publicity 
as is collected for the same class of nutter 
coming from private or corporate institutions; 
and be it further. 

Resolved, That a copy of these resolutions 
be forwarded to the Hon. Lew Wallace, Jr., 
director of government savings and to each 
of the senators and representatives from 
this state, with the request that an adequate 
appropriation be made for legitimate newspaper 
advertising, to the end our government may 
no longer be placed in the attitude of a beggar 
in this matter. 

It is the plan to finance the work of 
the field secretary this year by voluntary 
subscription. The dues of the association 
will remain unchanged. In 1924, however, 
it is proposed to put the dues on a sche¬ 
dule according to the circulation of each 
paper. A tentative schedule calls for $1 
for every 100 subscribers, with a mini¬ 
mum of $5 and a maximum of $25. 

During 1923 the field secretary, it is 
planned, will devote the major portion of 
his time to increasing the membership of 
the association, presenting the organiza¬ 
tion to every editor in the state. The 
association will be advertised. 

The executive committee of the associa¬ 
tion has called for subscriptions for the 
support of this work. The job of field 
secretary has been offered to O. W. Lit¬ 
tle, of the Alma Enterprise. 

Members elected from each district to 
the executive committee are: First dis¬ 
trict, George Harman, Harman Publish¬ 
ing Company, Valley Falls; second dis¬ 
trict, Drew McLaughlin, Miami Repub¬ 
lican, Paola; third district, Charles Beebe, 
of the Neodesha Daily Sun; fourth dis¬ 
trict, John Redmond, of the Burlington 
Republican; fifth district. Fay Seaton, of 
the Manhattan Mercury; sixth district, J. 
H. Hale, of the Western Advocate, Man¬ 
kato; seventh district, Adna Palmer, of 
the Kingman Leader-Courier; eighth dis¬ 
trict, John Mack, Newton, Kansas. 

One of the feature talks was that by 
B. H. .Rogers on how to get a page of 
want ads in a country weekly. His paper 
carries such a page every week and he 
declared dominating circulation was the 
most important factor in putting want ads 
across. 

“We have never solicited a want ad,” 
said Mr. Rogers. “They are brought to 
the office or telephoned in. Rural sales 
are numerous in our county. Much poul¬ 
try is bought and sold and the spring sea¬ 
son usually finds our want ad page filled 
for three months or more. Several men 
in Olathe make their living largely 
through the want ad pages, following 
sales, buying and selling, handling all 
their advertising to buy or sell through 
the want ad columns. These include live¬ 
stock buyers and sellers, dealers in used 
articles and automobile and accessory 
salesmen.” 

Makes Book Section a Tabloid 

The book review section of the Chicago 
Evening Post has been changed into a 
tabloid supplement of eight pages each 
week. 

Boston Globe 
First 

During 1922 the Boston Globe printed 575,082 

Want and Classified advertisements, more than 

double the number printed in the next three Boston 

papers (having Daily and Sunday editions). 

Write to Advertising Manager, Boston Globe, for 

information about the Boston territory. 

The Globe Should Be 
First on Your Boston List 
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®faituarg 

William L. Eaton, aged 72, an edi- 

WiLLiAM J. G. Prest, aged 68, at one 
time an employee of the Detroit Free 
Press, and active in the Detroit Typo¬ 
graphical union, is dead. 

James H. Dunn, aged 61, owner and 
torial writer and exchange editor on the editor of the Sutton (W. Va.) Braxton 
Rockford (I|10 Register-Gazette, died Central for 36 years, died last week. 
January 29. Mr. Eaton was editor of the t r\ t r 
Kalamazoo (Mich.) Telegraph from John D. Lively for many yrars a 
1876 until 18^. In 1891, with Edgar E. Richmond (Va.) News- 
Bartlett and Eugene McSweeney, he be- Leader, died January 27. 
came one of the owners of the Register- John Young, aged 78, formerly of the 
Gazette. In 19(X) he sold his interest in advertising staff of the New York World, 
the paper to Mr. Bartlett and for a short died last week at Geneseo, N. Y. 
time was identified with other interests, Mrs. Annabelle Bartlett Caulkins, 
but returned to the Register-Gazette as aged 59, wife of Frederick J. Caulkins, 
an editorial writer and exchange editor, for 30 years editor of the Lumberman’s 

John A. Corwin, aged 75, at one time Review, New York, died January 26. 
on the staff of the Chicago Tribune and Kenneth W. Keith, aged 31, former 
for the past 20 years a special agent of correspondent for Boston and Brockton 
the United States Treasury, died last papers, died January 23. 
week in Los Angeles. Roscoe P. Ham, for over 30 years em- 

Thomas a. Sindel.ar, aged 55, of the ployed on newspapers in Bath, Me., died 
Patterson-Andress Company, Inc., New suddenly in Washington January 25. 
York advertising agency, died January William B. Craddock, aged 60. vet- 

eran Kansas City (Mo.) press operator 
Mrs. Susan Plummer Randolph, for nearly ten years manager of the 

who was formerly connected with news- Western Union office in the Kansas City 
papers in Pasadena and Los Angeles, died Post Building, died January 20. 
January 20. George W. Tracy, aged 55. former 

founder of the printer on the Wichita (Kan.) ^gle and 
Southern (Jalifomia Christian Advocate, for 15 years with the Western Newspa- 
a former publisher of the California In- per Union at Wichita died January 21. 

ary 19. 

Dan Cloud, aged 54, former editor of 
nal of Commerce, died January 16. 

V. Hutchins, aged 65, for 25 years the Montpsann f Wash I Vidette who ''' agco oj, lor £.d years 
Jkir editor and publisher of the Smith Countv gave up newspaper work last September \ ts- j- j t i-? 

^cause of failffig health, died Januarv 24. ) d>ed January 17. 
He was for five years city editor of the Robert J. Blythe, aged 19, son of E. 
“ ■ N'. Blythe, chief of the copy desk of the Tacoma News. 

Mark W. Madge, aged 72. at one time Portland- Oregon, Journal, died January 
publisher of the Toledo Independent, died 
January 27. 

.\lfred L. Campbei.l. aged 80. pioneer 
Chicago printer, died last week in Glenn 
Ridge. N. J. 

Joseph Z. Wilkins, aged. 69, feature 
writer on the Wilminj^on (Del.) Every 
Evening died this past week. He has 
been in newspaper work in Wilmington 
for 40 years starting as an apprenticed 

Morris D. Wii^ins, ag^ 71, for years printer on the old Wilmington Repub- 
connected with the Goss Printing Press ji(^_ 
Company, Chicago, died January 24 at 
Syracuse, N. Y. 

W. H. Peter, aged 56, at various times 
editor of the Weekly Kansas City Jour- 

James W. AunsoN, aged 73, for 41 
years a Washington newspaper man and 
for 31 years a member of the editorial 
staff of the Washington Star, died Janii- 

nal; city editor, Guthrie (Okla.) State after an attack of the grippe. Mr. 
9,^?'.*^V’ publisher,^ Pawnee Allison went to Washington as corres- 
(Okla.) Courier and on the circulation 
staff, Kansas City Star, died January 20. 

William Rheem Lyton, aged 67, a 

pondent for the Louisville Commercial, 
later representing the old New York 
Star, New York World and New York 

former editorial writer for the Omaha Tribune. He was a member of the Grid- 
(Neb.) World-Herald, died January 26 iron Club and the National Press Qub. 
at Hollvwood, Cal. _ 

onril^l"(N'i)*sr“e’jrrai:’dS «■ >■ 

suddenly in Chicago January 31. The stock in the New York Journal 
Joseph F. Deggendorf, aged 67, for 37 Commerce and (^ommercial Bulletin, 

years a proofreader in St. Paul and owned by the late Michael J. Dodsworth, 
Minneapolis, died January 22. vice-president of the paper at the time of 

T. c’ bls dcath and son of William Dodsworth, 
WhitP Vmitul Demorrat founder of the paper, was appraised Janu- 

diS^anialy^ ^ Democrat, 33 53^ 543 a fraction 
shares, or $800 a share. Mr. Dodsworth 

Clarence A. Bell, aged 56, for the past left his estate to his wife, Emily Y. Dods- 
30 years a Pittsburgh newspaper man, worth. The Appraisal report shows- that 
was found dead in bed January 27. the corporation has $700,000 stock and 

WiLi.iAM V. Prybeski, aged 66, found- $112,000 bonds outstanding and that the 
er and for 15 years editor and publisher assets in 1919 were valued at $1,464,642 
of the Ray City (Mich.) Prawdo, a Po¬ 
lish newspaper, died January 25. 

of which $1,065,744 was estimated as the 
value of the good will and $71,631 the 

Joseph S. Pribyl. aged 65, editor for a 
number of years of the Omaha (Neb.) 5^9,500. 
Pokrok-Zapadu, Bohemian paper, died 
January 25. 

Mrs. Lucinda C. Scott, aged 76. 
widow of John Scott, long owner and 
editor of the Peterboro (N. H.) Tran¬ 
script, died January 29. 

Eliott G. Leathers, aged 83, for many 

Ottley Left $7,902,222.08 

The late James H. Ottley. formerly 
president of the McCall Publishing Com¬ 
pany, Inc., New York, publisher of Mc¬ 
Call’s Magazine, who died March 3, 1922, 
left an estate valued at $7,902,2^.08, ac- 

years connected with the business depart- cording to a transfer tax appraisal which 
ment of the Worcester (Mass.) Daily 
Spy, died last week. 

has been filed at Mineola, N. Y. The 
gross estate was appraised at $8.2.56.- 

or .r 1-!* _ • .1 
Mrs. Mary I. Greene Holland, wife 202 85. of which his holdings in the Mc- 

of W. W. Holland, business manager of Call Company. Inc., were valued at $138.- 
the Spartanburg (S. C.) Herald, died 7.33.33. 
January 19. - 

G. A. Hervey, farm journalist and edi- A»Ic* $10,000 for Newsboy’s Death 

tor of a number of such periodicals in -j-^e owners of the Salt Lake Citv 
Omaha, died January 21. Telecram buildinc are beinir sued fr.r 

tier ot suen perionicais in -j-^e owners of the Salt Lake Citv 
anuary Zl. Telegram building are being sued for 
Selby, secretary to Mayor $10,000 damages by the parents of a 

Des Moines, Iowa, and Telerram newsboy who was killed on a 
[itorial department of freight elevator in building while wait- 

[fal. died January 26. ing ffir papers. 

ILLINOIS 
PEOPLE BUY IN 

ILLINOIS 
Illinois is the center of merchandise and 
manufacturing distribution and practically 
the center of population. Geographically 
Illinois is central. Farmers, stock raisers, 
merchants from the West go to Illinois. Some 
go to sell, but all go to buy. 

Manufacturers and importers have headquar¬ 
ters or important branch houses in Illinois for 
the distribution of their wares. 

As Illinois buys, so buys the West—Illinois 
standardizes the West as New York standard¬ 
izes the East. 

If you would reach in Illinois alone 6,485,280 
people; if you would get the full benefit of the 
almost limitless market that Illinois offers, you 
must use these Illinois Daily Newspapers. 
They and they alone put you in direct touch 
with the market. 

These Illinois Daily Newspapers are the fac¬ 
tors in their'eommunities. Use them. 

Rato for Rato (or 
Z.SM IMW 

Circulation Lines Lines 

'Aurora Beacon-News. ....(E) 15,249 .055 .055 

Bloomington Pantagrapb. . . . .... (M) 17,841 .05 .05 

Chicago Herald-Examiner. . . 395,861 .55 .55 

Chicago Herald-Examiner. . ....(S) 729,735 .85 .85 

Chicago Daily Journal. .... (E) 117,483 .26 .24 

fChicago Tribune . ,...(M) 517,184 .70 .70 

yChicago Tribune. ....(S) 790,552 1.00 1.00 

''Moline Dispatch . ....(E) 9,391 .04 .04 

J Peoria Journal-Transcript. . . (M&E) 33,182 .10 .09 

Peoria Star. ....(E) 24,580 .075 .06 

"Rock Island Argus. ....(E) 10,704 .04 .04 

fSterling Gazette . ....(E) 5,149 .03 .03 

Government Statements, April 1, 1922. 

fGovernment Statements, October 1, 1922. 

**A. B. C. Publishers’ Statements, October 1, 1922. 
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E D I 
THE BROTHERHOOD OF SH-SH The French have clamiied on a censorship in the 

Ruhr and under its protection secret diplomacy, 
the greatest foe of peace and human advance¬ 

ment, will carry on its work in full confidence that 
its crimes will not be known until it is too late; Brit¬ 
ish statesmen speaking in England give Americans 
their first infijrmation about the terms laid down by 
the United States for the settlement of the British 
debt; the German Government, through its Embassy, 
is already whining of atrocities. It has been a big 
week for secret diplomacy; it has been a menacing 
week for the people who are going to continue to pay 
the bills in blood and gold. 

With the full realization that the American people 
must depend upon the old world masters of secret 
diplomacy for the little news they are permitted to 
have about their own activities in international affairs, 
the weekly press conferences with Secretary of State 
Hughes have become utterly worthless and should be 
altolished by order of American editors. 

The men now assigned to those time-wasting gather¬ 
ings could be employed much more profitably on 
assignments where there is at least a chance to get 
new.s that is dependable. The American people have 
been fed up on the other kind. 

In the meantime, American correspondents in Eng¬ 
land, France, Germany, Italy and other countries will 
continue to dig out the story of this nation’s part in 
the affairs of the world, even though it does carry 
a foreign flavor and comes late. 

Secret diplomacy is the white sheet behind which 
nations go ku kluxing. and ku kluxing among nations 
is just as great a danger to established government 
as ku kluxing among races or religious faiths. 

.\merica was sincere when she went to war to put 
an end to war and abolish secret diplomacy, the cause 
of past wars; America still holds to those ideals, and 
a frightened “Sh-sh” is not going to prevent it from 
finally finding the truth and doing its part in rebuild¬ 
ing the world on it. The press of the nation must be 
the agency through which the people work to the 
better future and it is to the extent the press functions 
as that agency that it will profit in public confidence 

in the future. 
The world will get back to normal, so far as the 

individual is concerned, just as soon as there is frank, 
open discussion and settlement on the basis of truth 
and justice. There can be no lasting peace so long 
as the truth goes into dark recesses of confidential 
tiles and our own Secretary of State turns his back 
to all demands for information on every question vital 

to the future peace of our jKoplc. 

With all the blunders of the peace that was written, 
we were, nevertheless, traveling the highway that 
would lead to a brotherhood among men yesterday. 
But today w'e are in the grip of the Brotherhood of 
Sh-sh. manikins dangling in the dark. 

ETHICS IN JOURNALISM There is a growing demand among newspaper 
men who honor their profession to place it upon 
a higher plane. This is shown in the increas¬ 

ing interest that is being taken in the subject of 
ethics. 

The Arkansas Press .Association is the latest to fall 
into line by adopting an ethical code for the guidance 
of its members at a recent meeting held in Little 
Rock. A standing committee on ethics was appointed 
to serve for a period of five years, and there is every 
indication that the mc-mbers intend going into the 
matter thoroughly. 

Journalistic ethics will be one of the subjects dis¬ 
cussed at the Xew York State Conference to be held 
at Ithaca on February 12 and 13. The Newspaper 
Club of New York adopted a code in the early days 
of its organization and is now redrafting it. 

Editor & Pi'blisher welcomes this wide interest 
in a subject of such great importance to the profes¬ 
sion, but it feels that a code in itself is not enough. 

With it there must be a pledge for the individual 
based on the first amendment to the Constitution of 
the United States. That amendment means more to 
journalism than most newspaper men realize and bet¬ 
ter acquaintance with it would be a good thing for 
everybody. 

I A L 

AN AMERICAN’S CREED 
Compiled by Charles W. Miller 

Vicksburg (Miss.) Herald 

r^F/0 is he that saith, and it cometh to pass, 
Fw when the Lord Tommanded it notf Out 
of the mouth of the most High proceedeth not 
evil and good? wherefore doth a living man 
complain, a man for the punishment of his sinsf 
Let us search and try our ways, and turn again 
to the Lordf Let us lift up our heart with 
our hands unto God in the heavens. We have 
transgressed and have rebelled: Thou has not 
pardoned.— {Lam. Hi : 37-42.) Therefore by 
their fruits ye shall know them. Not every 
one that saith unto Me, Lord, Lord, shall 
enter into the kingdom of heaven; but he 
that doeth the will of My Father which is in 
heaven.—(Matt, vii : 20, 21). Ye hypocrites, 
well did Esaias prophesy of you, saying. This 
people draweth nigh utUo Me with their mouth 
and honoureth Me with their lips; but their 
heart is far from Me.—{Matt. XV : 7, 8). If 
any of you lack ivisdom, let him ask of God, 
that gh’eth to all men liberally, and upbraideth 
not; and it shall be given him.—{James i : 5) 

B 
KULTUR” AND NEW YORK’S PRESSMEN 

ERNSTORFF of 1916 and the German Reich of 

TAPS FOR THE POSTAL COMMISSION INVESTIGATION of second-class mail costs and 
methods by a joint postal commission, composed 
of Senators and Representatives, met its just fate 

the other day. It was killed by the House and awaits 
only a decent burial. With economy, economy, econ¬ 
omy, shouted in its ears by White House and nation, 
the House is in no mood to listen to requests for 
$75,000 from a commission which has spent four times 
that amount in two years and has accomplished ab¬ 
solutely nothing, not even the preliminary steps which 
would enable it to spend more money with some 
prospect of results. .And the answer is that investi¬ 
gation of postal costs is again placed where it belongs 
—with the Post Office. 

That is promising. It is encouraging for the pub¬ 
lishers. .And, like all proposals of Congress, it needs 
to be watched closely for jokers. It must be made 
to be what it seems to be. The $500,000 that Congress 
is willing to vote for additional Post Office clerks and 
inspectors for the investigation may be plenty if the 
clerks and inspectors are chosen for the job in hand. 
It may be only pork if politicians are selected and 
turned loose on an investigation without specific in¬ 
structions and limitations. There is no doubt that an 
honest, thorough investigation of the costs of handling 
publications in the mails would be productive of good 
not only for the publications but for the Government. 
.And there is likewise no question that a political in¬ 
vestigation would be as useless as has been the career 
of the joint postal commission composed of members 
of Congress. 

Sight should not be lost, however, of the fact that 
an investigation of postal costs has no bearing on the 
publishers’ demands for and need of relief from 
charges that were imposed by haters of the press 
under cover of war legislation. This relief has been 
granted to every other industry. It was promised to 
the publishers before last Election Day. It was re¬ 
fused after the people had given their biennial rebuke 
to the men who had misrepresented them in Congress. 

Politics placed the burden on the newspapers and 
magazines, and politics has kept it intact. If politics 
can impose it, politics can also remove it and should 
do so immediately. The relief can be temporary, sub¬ 
ject to such amendment as the postal investigators find 
necessary, but it should be made effective before the 
next fiscal year of the Government is ended. If it is 
too late to expect the present Congress to keep the 
pledged word of its members, it is not too early to 
bring the light of reason to its successor. 

1922 would seem to be the models chosen by 
New York web pressmen in their relations with 

the newspaper publishers. The tactics of stall and 
whine which have made the German diplomats a 
stench in the nostrils of civilized peoples find an ex¬ 
cellent counterpart in the actions of President David 
Simons and his union during the past two years. 

There is no need to retell the story of the negotia¬ 
tions throughout 1921 which led to arbitration one 
year ago after the publishers had declared themselves 
finished with the union’s quibbling and evasion. Nei¬ 
ther is there need for lengthy treatment of the union’s 
tactics since last February when Judge Manton handi-d 
down his award of wages and working conditions. 
The union could not make effective its unreasonable 
demands upon the publishers and it has spent the entire 
year since then in making unpleasant the task of the 
newspapers in enforcing the contract. No spirit of 
co-operation has been evident. Dispute has followi-d 
dispute. The publishers’ committee have spent al¬ 
most as much time listening to futile union quibbles 
as they have in the conduct of their newspapers. 

When the union chiefs egged on the Evening World 
pressmen to a walkout on Election Night and induced 
the publishers to arbitrate the point they raised on 
whether overtime could be required under the contract, 
they lost their case at arbitration. Their latest is to 
take an obiter dictum of that arbitration award and 
make of it a supreme provision of their contract with 
the publishers. That contract plainly provides that 
“reasonable notice shall be given by the publisher to 
the workmen of hours it is desired that they labor.” 
Judge Hand, in the later case, discussing the general 
question of industrial relations, observed “that the 
newspapers must . . . give the men notice during 
each week of what the shifts will be during the suc¬ 
ceeding week, including any proposed overtime, except 
in cases of sudden emergencies.” The union makes 
the week’s notice of overtime paramount. 

Of course, the publishers have refused to be bond 
by the union’s interpretation of Judge Hand’s inter¬ 
pretation of Jixlge Manton’s award, as being totally at 
variance with trade practices of the past thirty years. 
Its folly need not be pointed out to anyone conversant 
with the newspaper business, probably not even to the 
pres.smen themselves. The union demand is not pre¬ 
sented in sincerity, but with the idea of bartering an 
impossibility for some other concession that is not 
theirs under their present contract. It is the German 
idea throughout. 

It is not the province of Editor & Publisher to 
advise the New York publishers or the pressmen as 
to the conduct of their business, but the obvious can¬ 
not be avoided. Germany wasn’t beaten by writing 
notes and it isn’t likely that the pressmen will be 
brought to their senses by continuing the weekly ex-, 
change of letters that has marked the past year. 

I 
HNISHED PRODUCT ONLY? 

RVING BRANT makes a serious charge against 
the .American press in the leading article of this 
issue of Editor & Publisher. This is not a bomb 

hurled from the outside. Brant is inside. He is the 
editor of the editorial page of one of the country’s 
big newspapers. 

In reading this article one cannot help but ponder 
whether or not the editorial executive personnel of the 
L’nited States must not assume responsibility for the 
condition that existed in 1917 and today. 

If the treaties and agreements, secret but binding, 
that were the ruling factors in the peace that was 
written at the close of the World War, had been 
sent out by a recognized news service or had beei 
offered by a feature syndicate, we wonder whether or 
not they would have been printed? 

A shell-shocked press can be excused for its mis¬ 
takes and blunders, but certainly there is no alibi for 
a press that has ceased to function on its own initiative. 

The charge has been made that less than twehc 
men are doing the thinking for the press of the nation; 
that managing editors have become buyers of a fin¬ 
ished product, and not originators of nei^ 

Whether this is true or not the faj^ 
so-called “big news” comes by wij 
rapidly liecoming a lost art. 
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: 

' H. B. Crozier, assistant managing cdi- missiuner, continues to represent the tising manager of the St. John (N. B.) 
DCDCrMMAI Q Dispatch-Pioneer the newspaper in political matters. Telegraph. 
rlLlOUINALO Press, resumed work too soon after his j, q Safley, a one-time telegraph E. S. Woodruff and A. N. McKay, 

recent illness and has had a relapse, being editor of the Moline (III.) Dispatch, and general managers, respectively, of the Salt 
TAD uriWDT T TD u K conhncd to his home. now publisher of the Grangerville Idaho Lake City Deseret News and Salt Lake 

^LARK HOWELL, JR., has been ap- Charles A. Roberts, court reporter for County Free Press, a weekly paper. City Tribune, have been appointed mem- 
pointed business manager of the At- the Springfield (Ohio) Daily News, is the recently purchased the plant and sub- bers of newspaper, magazine and bill- 

lanta Constitution, succeeding E. Stowe, father of a daughter bom January 27. scription list of the Grangerville Globe board committee of the advertising de- 
who becomes auditor and secretary- Charles Lang has resigned as police re- *”*1 merge the two papers. partment of the Salt Lake Chamber of 
treasurer of the paper. porter for the Springfield (Ohio) News, Mrs. Lena Falk Gjertsen, formerly on Commerce. 

Herbert B. Swope, managing editor to take a post-graduate at Denison Uni- the staff of San Diego (Cal.) Tribune, William S. Cady, advertising manager 

CLARK HOWELL, JR., has been ap¬ 
pointed business manager of the At- 

of the New York World, left January versity, Granville, Ohio. 
28 for Palm Beach. vr:.. 

Col. Charles A. Rook, editor and pub- Evening Post staff has taken a month’s 
lisher of the Pittsburgh Dispatch, has leave oY absence for a trip to Florida, 
been apjiointed director of public safety HnwarH \fann cnnrt. nf thP 

rsity, Granville, Ohio. has returned to the paper as society edi- of the Hutchinson (Kan.) News for sev- 
Miss Peggy Derrough of the Chicago ^or. eral years, has become a member of the 
I’ening Post staff has taken a month’s Sumner N. Blossom, assistant manag- advertising staffs of the Oklahoma City 
ive o? absence for a trip to Florida. ing editor and Sunday editor of the New Oklahoman and Times. 
Howard l^fann snorts editor of the York News, has resigned to become edi- Harry B. Adsit, assistant manager of 

by Mayor Magee. He assumed office Chicago Evening Pos^has returned from ‘o'" Popular Science Monthly. the Pawtucket (R. I.) Times, and Mrs. 
bebruar> 1. Florida G. W. Loomis, for the past year on Adsit are thejMrents of a second son 

-W.H Ukers. j^blisher of the T«a^^ Zeke Lake, formerly with the Chicago W a' . 
Coffee Trade Journal, N^ City News Bureau, is now a reporter on has bought the Lebanon Criterion and C. W. Parker has resipied ^secre- 
been anointed to represent the Asso- ,he Springfield Illinois State Re^ster. took possession February 1. tary of the Marshfield (Ore.) Chamber 
ciated Business Papers, Inc., on the Na- F. Ethridge, for two years city of Commerce to assume the management 

ri,b?rg®(^^NlS ? to compIS " m »' •I’.' Telegraph, of ,he Marshfield Daily News, 

cidentalll Mr LW r^entlf years of service in various branches of ^ cidentall>. Mr. Ukers r^entiy puoiisnea ^ "i Washington, D. C. Malcolm D. manager of the Wilmington (Ohio) 
book. “All About Coffee,” is being hailed newspaper work in Harrisburg. .-\insworth, who has been city editor of Daily News-Journal. 
by critics as the ^st work of its kind Halbert Crews forrner managing editor Ihe Macon News, succeeds him on the vj Varnev ireneral manager of the 
issued in the past 20 years. of the Springfield (Ill.) News-Record, Teleeraoh c. Aik' manager ot the 

A«_\xr _—gt... vrio ha.s become Snrinefield leeislative rorre- _ . ‘ _ _ . .^t- Albans (Vt.) Messenger for the last A^a W. Butler, president of the Mis- bas become Springfield legislative corre- 
souri Press .Association, has been ap- spondent for the United Press. 

Douglas K. Miller, formerly city hall two years, has resigned and will be suc- 
reporter on the Schenectady (N. Y.) ness department of the Messenger. 

pointed state oil inspector of Missouri Eugene Kessler, for the past year with rninn-<;tar i-s now thp wret-irv of x_ i? c r ^ • .i 
a7a salary of $3.^ a year. He has for the edfforial department of the . South ^"00?" A.*' vXtm'yrV ' mSo7 of the^Xr Jfield ReZbli 
20 years been editor of the Albany Bend Tribune, is now sports editor of Schenectady. .L. eAu-M'-o-__ M years been editor ot me Aioany 
Capital. 

S. H. Robie, publisher of the (Thelsea 

Bend Tribune, is now sports editor 
the Danville (Ill.) Commercial-News. 

Paul Steinberger has resigned as Rochester, N. Y. 
joined the Schaefer-Ross Company, Inc., 

S. H. .Robie, publisher of the Chelsea Mp Emily Burke, of the Omaha Rellefontaine (Ohio) correspondent of Hermot Fitzeibbon has returned to 
(Mass.) Record, celebrated his twenty- (Neb.) Bee editoral staff, and Grenville ,he Springfield Morning Sun. to go into v-gw York ffter so^ndi^* s^verS 
fifth anniversary as publisher of the T. Anderson have announced their en- the job printing b-isiness at New Carlisle. * onths in ciernianv and on FehrmrV 4 
Record ast week bv enterta nine his staff easement. rxu:L montns in uermany and on 1 eDruary 4 Record last week by entertaining his staff gagement. 

at dinner. Orville A. Welsh, formerly on Cleve- 
will take charge of the Sunday book 

at dinner. ^ . (Jrville A Welsh, formerly on Cleve- j. L. Sheppard. Jr., formerly city section of the Herald. Before going 
Charles S. \oung. publisher of the land and Philadelphia papers, has resigned editor of the Ciiero (Tex.) Daily Record abroad, he had been advertising manager 

Oakland (C:al.) Post-Enquirer, and Miss as swing man on the New York Daily has taken the commercial run on the of the Sun, the Telegram and the Ameri- 
Gladys Meyer have announced their en- News to go on the copy desk of the New Saii .Antonio Express, and Ben Meyer, can. He is now recovering from a major 
gagement. York .American. of the Express staff, succeeds him on operation, which he underwent shortly 

Thomas Rees, publisher of the Spring- Herbert H. Pfahler, managing editor the Cnero Record as city editor, 
field Illinois State Register, has sailed of the Charleston (W. Va.) Gazette, was Michael J. Reidy, well known telcg- 
from San Francisco for an extended tour guest of honor at a banquet given by the rapher, for a long time a member of the 
of the Orient. 

Theodore T. Ellis, publisher of the 
staff last week. national executive board of the Com- 

Ilalstead Worth is now on the copy mercial Telegraphers’ Union and pres- 

beforc leaving Germany. 

WITH THE AD FOLKS 
1) G. KOETHER, formerly sales 

manager of the Hyatt Roller 
Worcester (Mass.) Telegram and Ga- desk of the Charleston (W. Va.) ident of Boston Local No. 4, has been Bearing Company, has been made sales 
zette, is one of the incorporators of the Gazette. nominated by Mayor Curlej^f Boston as ;,f„j advertising manager of the General 

street commissioner at $4,000 a year. Motors Corporation. 

IN THE BUSINESS OFFICE I-dwin L. Andrews, for the past seven 
. , , . years with the publicity department of 

LEVICH has resigned as head the VVestinghouse Electric & Manufac- 
• of the St. Paul Dispatch-Pioneer timing Company. East Pittsburgh, Pa., 

T’rcss classified advertising department to has been appointed assistant. 

Worcester Baseball Club. Inc., which re- Uenry Cavendish formerly a reporter commissioner at $4,000 a year, 
ceived its charter of incorporation last for the Charleston (W. Va.) Gazette, has oimiMrrc'Mirfir-c 
week. . .„ne to the copy desk of the Cincinnati THE BUSINESS OFFICE 

David Atwood, formerly editor of the Fhiquirer. A LEVICH has resigned as h( 
Janesville (Wis.) Daily Gazette, has been Tom Rose has been named vicinity Paul_ Dispatch-Pion 
renamed editor of public printing for ,,^^5 editor of the Buffalo Times. ’’*■'** classified advertising department 
Wisconsin by Gov. Blaine 

Edward H. Butler, publisher, and J(^- foe (he Buffalo Evening News, now has 

take the post of director of advertising on 

eph Melia, advertising manager, of the ^ 
Buffalo Evening News, are members of Times, 
a committee which is making plans for ri-^i 

Alex Watson, formerly police reporter ;hrDes Moines"(IoTa)"cSV“’‘i^^^ mSTr'for^^the H mSmDan'!?''BSuf 

rSjDe°:»ov MBu?: 
mes ^ falo. 
ri,,i, r-Raymond Bissell has resigned as busi- r h. Harvev. ri^i'ontlv aH- a committee which is making plans tor resigned from the city ^^y'^ono »<sseu nas resignea as ousi- l h. Harvey, recently assistant ad- 

the formation of a Better Business Bu- Buffalo Commercial to join e7*wfth%he Cutler^^°sk^^mmuv manager of Pratt & I.,ambert, 
reau in Buffalo. Buffalo Times staff ^ Cutler Desk Company, ^ Buffalo, varnish makers, has joined 

■-Joe Berdel, formerly of the Buffalo advertising shiff of the Pierce-Ar- 
IN THE EDITORIAL ROOMS Times city staff, is now with the Roch- V/w"m Newl (Mass.) row Motor Car Company. 
. T T^TT f L J cstcr (NY) American leitgram-i'sews. \ivicn R. Bretherton, of the ad- 

r^dutr^NW Clarenw Leighton, city hall man on vertising department of the Meier & 

Tribune Buffalo Evening News, has been " 
r- T,. r- • f 1 made assistant financial editor of the “ "■ ■■ ■ 
C. K. Streit. Rome correspondent of the Xg^s 

Strelt*a'r7the^^rent<!^f^7’son'^i^*in ^aul Bowen has been appointed tele- 
Paris ^ Buffal^imes. sue- 

_ ' ^ . ceeding his brother, John Bowen, who is 
Frank A, Hunt, for a numb^ of years Albany (N, Y.) Knicker- —^ « - 

a reporter on the Salt Lake City Tele- bocker Press. _- 4.L ^ 

reau in Buffalo. 

IN THE EDITORIAL ROOMS 

"DALPH RAYMOND has been made 
city editor of the Duluth News- 

Tribune. 

gram, has been made head of the newly , . 
organized t^k department. 

-Ashton Stevens, drama critic of the established 
Chicago Herald & Examiner, has com- iibotirranher 
pleted the writing of a book, which will 
be off the press soon. 

I.angdon Drennan, former staff photog¬ 
rapher of the Buffalo Commercial, has 
established himself as a commercial 

Charles B. Spurway, lately one of the 
editors of the Hibbing (Minn.) Daily 

L. L 'Trumbull, fomerly of the copy Tribune, has bought the St. Louis 
desk of the (^lago Daily News, is now County Journal and will move the plant 
on the staff of the Chicago Journal. 

Raymond Kinze, assistant financial edi¬ 
tor of the Chicago Journal, is ill at his 
home with influenza. 

to North Hibbing. 

E. C. Norlander. assistant city editor 
of the Chicago Journal, was the guest 
of honor at a dinner of the paper’s staff 

George Putney, managing editor of the just before going on an extended leave 
Danville (111.) (Commercial-News, has re- of absence for his health. Guy Housley 
signed to go to the Kokomo (Ind.) Dis- will take Mr. Norlander’s place while 
patch as managing editor. he is away. 

Charles I. Parsons,, athletic star of the Frank E. Butzow has Joined the 
University of Iowa, until recently Colo- Chicago 'Tribune staff and relieved Ted 
rado College football coach, has been Phillips, in Springfield. Ill. The latter 
named sports editor of the Denver (Col.) has returned to work in Chicago. 

Rost- - A. C. Veach has returned to the 
Walter M. Leggett has resigned as Hitorial staff of the Newkirk (Okla.) 

managing editor of the New York Call Democrat-Herald. 
and has been succeeded by David Kars- Joseph Salkcd, political editor for the 
ner, for the past six years Sunday editor CTiicago Journal, and recently appointed 
of the Call. as a Cook County Civil Service com- 

During tke 3?ear 1922 the 

nex^spapers represented by 

Frederic J. Haskin distrib¬ 

uted to their readers free 

educational literature that 

cost nearly $200,000. 
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Frank dtpartmcnt store, Portland, Ore., art department of the Chambers Agency, advertising agency, joining its plan de- cently was with the Wm^ H. Rankin 

Howard P. Connable. for the past five 

[wrtment. Gaylord Kurtz has been made Company, has been appointed secretary of 
manager of production. the company, and chief of the copy de- 

has a story in the current number of Me- New Orleans. [wrtment. Gaylord Kurtz has been made Company, has been appointed secretary of 
Call’s. Howard P Connable for the nast five '"aiag^r of production. the company, and chief of the copy de- 

Willard G. Stanton has been appointed years with Erwin Wasev & Co Chi- Chappelow, president of the partment. Mr, Hinman will be space 
advertising manager of the Central Ci- ^go. advertising agency, has joined the fhappelow Advertising Comi»ny St. buyer and business manapr He was 
gar Manufacturing Company, New York, Francis Fox Institute, xk- York, as ad- elected a director in previously with Gilman, Nicoll & Ruth- 
manufacturer of Na-Bocklish. Manhattan vertising and sales manager. the Dorris Motor Car Company, St. man. 

and Elm cigars. He was formerly ad¬ 
vertising manager of the International 
Cigar Machinery Company. 

George F. Whitsett, formerly with the ^a-Lo Service, Inc., New York, a di¬ 
copy staff of Gpdner-Glen Buck Com- rect-mail advertising organization, has 
p.py. IS now with adverti^ng department ^een formed with B. B. Katz, formerly 

Helen Woodward has joined the V-C 
Ka-Lo Service, Inc., New York, a di- Advertisers Service Corporation, New 

rect-mail advertising organization, has York, as account executive. Mrs. Wood- 
Frank M Ronk has been annointed ad- f r’ *1 R o, anvcrii^ng aepanmem formed with B. B. Katz, formerly ward was recently with the Harry Por- 

of G Nagel »' •.I’.' .O'ivi Oil Cooipagy. Nei York. 

Electric Company, Toledo, wholesale Company, as president, and Lester A. 
William G. Schaeffer, recently with Loeb, as secretarv-treasurer - , • 1 t 1 TiV He was vviiudui icLciuiy wiu 

formerly'lithVdedo Ediso^^^ Bsi^ng^geScy^N^w York^’^haf jL^d'^the k Francisco, has joined the Sterling Furni- 

James W. Critchfield. recently with the S?' V4T':;ffice s^ff 

H. M. Munroe, recently advertising 
manager of W. P. Fuller & Co., San 

advertising department of the Chesapeake Richardson. 
& Potomac Telephone Company. Wash- ^ 

pfno r York omce of Campbell-Ewald Comity Samuel E 

for the Federal Agency, New York, has same capacity, 
resigned. She has not yet announced her a HoJ] 

S.anv°Va^rktta'‘oTio ^ as account ^ecutive, He suaeeds 'Ste- Te^ryhave joined’The s"eiling’w^aniza- MulfeV C^mp 
c,ompai v, -ipieua, i phen M. A^ry, resigned Mr, Bridges tion of the M. P. Gould Agency, New tising agency. 

C. W. Peck, recently advertising man- was formerly assistant advertising man- York. p o c 
ager of the L. E. Waterman Company, ager of the Tide Water Oil Company. 
v#*w York Waterman’s fountain nens . r- . , . Sigmund Margon, president, the Mar- added to its 
1 C0I..C anft r>rr.Hiirtinn^HeI A. Schulte. president and secretary gon-Robinson Company, Louisville, Ky., Brooke Farlei 

^ ’ r c Her Rf Rla^ Tnr lithoff Schulte-Tiffany Company, Qeve- advertising agency, has been elected to F Coggin, an 
par ment of Snyder & Black, Inc., lithog- Advertising Agency, has disposed the board of directors of the Advertis- AddlL F 
raplurs. New York. of his interest in that agency. ing Qub of St Louis. ^na^; 

• re Stumberg has joined the Robert T. Willigan, of the production Company, ad 

resigned. She has not yet announced her j^hn A. Holland, formerly director of 
future plans. publicity for the Canadian Consolidated 

Samuel D. Pelham and Ansley D. Rubber Company has joined the R. Sykes 
Terry have joined the selling organiza- Muller Company, Ltd., Montreal adver- 

partment of Snyder & Black, Inc., lithog¬ 
raphers, New York. 

F. Kohl, formerly with the advertis¬ 
ing staff of Perry Dame & Co., has been 

was lormeriy assistant advertising man- York r? 1 c 1 xt v 1 u 
n:i lum. Frank Seaman, Inc., New York, has 

^ ^ Sigmund Margon, president, the Mar- added to its production staff Francis 
W. Schulte, president and secretary gon-Robinson Company, Louisville, Ky., Brooke Farley, John S. Barlor, Thomas 

of the Schulte-Tiffany Company, Qeve- advertising agency, has been elected to F. Coggin, and Arthur Witt Ramsdell. 
land .Advertising Agency, has disposed the teard of directors of the Advertis- Addison F. Vars has been made gen- 
of his interest in that agency. ing Qub of St Louis. gj.^] manager of the E. P. Remington 

Robert T. Willigan, of the production Company, advertising agency, Buffalo, 
I ig sp o • • • _ printing production department of the department of the H. K. McCann Com- N. Y. E. K. Emerson has also joined 
appointed production manager of the {;;hamlxTs Agency, Inc., New Orleans. pany. New York, has been made assist- that agency. 

t^"p’ V^nhv'T^^nnw in charire of ^^^rry C. Mar«:halk and Edward M. 
■ i' '■ “■ „ j y_._„r .v..,. Pratt have formed an advertising agency Samuel A. Moss has been elec 

Katherine Powell has become asso- 
elected ciated with the World Wide Advertising , I rail nave lurmcu an auvcrusing agency .i. haicu wiin uic ««uiiu ¥» lut 

the advertising department of the Ford Mars- vice-president of Campbell & Campbell, Corporation, New York, as office man- 
Motor Company, of Can^a, Ltd^ under ^ Marschalk was re- >Jew York advertising agency, and the ager. Mrs. Powell was secretary to 
the direction ot H. b. Britchard. sales Frank Seaman, Inc., New name will be changed to Campbell- Emil M. Scholz, president of the agency, 
manager. ^ ^ ^ York, as vice-president. Mr. Pratt was Moss, Inc. when he was publisher of the New York 

James O. Duffy, assistant advertising also a vice-president of the same agency. T. A. Ballantyne and D. J. Hinman Evening Post and was assistant to D. 
manager of E^rhard Fa^r B^^^^ John A. Holland, recentiv account have joined the staff of Campbell & E Town until recently general manager 
N. Y., has ^en made advertising man- St j Advertising Campbell, Inc. Mr. Ballantyne, who re- of the Shaffer newspapers. 
ager of that organization. and Publishing Companv, London. Eng- _ _ 

lister Brozman. formerly with the land, has joined the R. Sykes Muller | 
Chatham Advertising Agency, Inc., has Company, Ltd., Montreal, advertising 
joined the staff of Frederick Hasse, New agency £ £ W ^ W W l^\ a 

York advertising agency. William M. Baldwin, recentiv with the ' It H i I iH it 
advertising department of the Pierce-Ar- ** ^ ^ 

MARRIED row Motor Car Company, has joined the 11 I 

QAM P. HALL, sports write/ on the staff of Henri, Hurst & McDonald. Chi- W 
o H.rald g, Fv.miier and cago advertising agency. f f C' Chicago Herald & Examiner, and 
Miss Catherine Hughes were married last The Washburne-Flarsheim Company, 
week. They will leave shortly for Los Cincinnati, advertising agency, has been 
.Angeles, where Mr. Hall will join the reorganized and its name changed to the 
sports staff of the Los .Angeles Examiner. 

Nathan S. Sodekson, of the Boston 
Globe circulation staff, and Miss Emma 
H. Kurlansky have announced their mar- 

Henry B. Flarsheim Company. Henry 
B. Flarsheim is president. 

Webster Wa^er, formerly with the 
Wales Advertising Agency, New York, 
has joined the Lyon Advertising Agency, 

Miss Margaret Russell, society editor ^ . 
of the San Diego (Cal.) Tribune, and Philip W. Lennen has resigned as vice- 
Lieut. James C. Lough, U.S.N., have president of the Royal Tailors, Chicago, 
been married. which he has been connected more 
_ than IS years and will join Erwin, Wa- 

sey & Co., Chicago, advertising agency. 
NOTES OF THE AD AGENCIES The advertising department of the Royal 

HARRY J. RIKER has been ap- ^^'lors will 1^ under the manapircnt 

pointed third vice-president and 
executive director of William T. Mul- * ’ y > • 
lally, Inc., New York advertising agency. Fred W. Janvrin, acquired an interest 
Mr. Riker started with this agency as an 'u the Hunt-Luce Advertising Agency, 
office boy less than seven years ago. In Boston, and has become vice-president of 
1*520 he was made assistant secretary of *hat agency. 
the company. 

Willard D. Humphrey, formerly adver¬ 
tising manager of the Burroughs Adding 

John E. Finneran, recently with the St 
Louis office of the Gardner-Glen Buck 
Comnany, advertising agency is now a 

Machine Company and business manager member of its New York office staff, 
of tlie company’s publications, has been Thaddeus B. Dayton, formerly New 
appointed vice-president of the Power, York staff representative of the business 
.Alexander &. Jenkins Company, Detroit, news section. Philadelphia Public Ledger, 

-A, V. B. Geoghegan was placed in has joined the staff of Edwin Bird Wil- 
charge of media department of the Fed- son, Inc., New York. 
eral .Advertising .Agency, Inc., New York, 
E'chriiary 1. 

Roi B. Woolley, recently with Grandin, 
Dorrance, Sullivan, Inc., has been ap- 

Frank Presbrey, head of the Frank pointed vice-president of Goldman-Carri- 
Presbrey Company, has been elected one gan. New York advertising agency, 
of the executive committee of the Union Edward S. LaBart, formerly advertis- 
I^ague Club, New York. ing manager of Wilson & Co., Chicago, 

C. S. McElwain has resigned from join the sales and merchandising 
Brooke Smith & French, Detroit adver- staff 9f George Enos Throop, poster ad- 
tising agency, and is now promotion sales vertising, Chicago, February 1. 
manager of the Yellow Cab Manufactur¬ 
ing Company, Chicago. 

H. Gardner McKerrow, formerly ad¬ 
vertising manager of the National Ana- 

Ernest J. Goulston, head of Goulston’s Bne & Chemical Company, New York, is 
.Advertising Agency, Boston, was the with the staff of the Hazard Ad- 
guest of honor at a ffinner January 25 to vertising Corporation, New York. 
celebrate his fortieth birthday. He was Palmedo has been appointed 
presented a completely equipped traveling manager of the New York office of the 
hag. Hancock Payne Advertising Organiza- 

Qarence Reeder, who had been on tion, Philadelphia, 
the Commercial art staff of the New Or- Clayton C. Grandy has returned to 
leans Item for 11 years, has joined the the Powers-House Company, Cleveland 

**lf He Can Do it, 
I Can** 

A Michigan publisher, hearing of the way the 
Alpena News sold a series of church advertisements 
to the Episcopalians, w'ants to try the same thing in 
his town. 

There is a mine of unworked possibilities for ad¬ 
vertising in the churches of your town. The path 
to its, discovery does not lie through classified an¬ 
nouncements or small ads asking people to hear a 
particular sermon. 

Give the churches a big idea to work toward. 
Help them to make their advertising pay biggest 
returns. 

Show them that other churches are uniting their 
appeal in space proportioned to the importance of 
the churches in the community. 

Series No. 3 consists of 52 ads designed for use 
for or by all the churches in your city. Write for 
free proofs and see how you can use the matter. 
Price for use averages three dimes a week. Address 
Herbert H. Smith, 518 Witherspoon Bldg., Phila¬ 
delphia, Pa. 

CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 

Editor and Publisher is helping the cause by donating this weekly space. Why 
not do likewise for your biggest community asset—the churches? 
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An Accounting 

and 

Federal Tax Service 

for Publishers 

References on 

A pplication 

CLIFFORD YEWDALL 
33 West 42n<l Street 

New York City 

Introducing 

“PUTNAM OHVER” 
by 

Charles Gordon Saxton 

Formerly CartoonUt of 

N. Y. WORLD 
DAILY & SUNDAY 

COMICS 

C-VXNewspaper Service 
Borden Bldy. New York City 

The 

Syracuse Herald 
SYRACUSE, N. Y. 

Is first in Syracuse leading 
the second paper by 2,158,- 
316 lines for total advertising 
for 1922. 
First in total; local; national 
lineages. 

Special Representatives 

PRUDDEN, KING &PRUDDEN. Inc. 
ZM Fifth Ave. 

N. Y. aty 

Clobo Bldy. 
Boston, Mass. 

Stsfer BI^. 

Chicago, in. 

NEWS OF ASSOCIATIONS 

AND CLUBS 

PUBUSHING 

He has also appointed the following rep¬ 
resentatives on the National Advertising 
Commission: Dr. O. F. Ball, Modern 
Hospital, Chicago; Frank Bruce, Ameri¬ 
can School Board Journal, Milwaukee; 
and W. H. Ukers, Tea and Coffee Trade 
Journal, New York; and Fritz J. Frank, 
Iron Age, New York, the representative 

THE BOSTON 
AMERICAN 

Is showing two gratifying re¬ 
sults of its three-cent price: 

It has the Largest Circulation in 
New England at that price. 

It is taking on a Higher Grade 
of Advertising every month. 

QUALITY and QUANTITY 
Go Hand in Hand. 

^ EORGE D. LINDSAY, editor of the in the U. S. Chamber of Commerce. 
Marion Chronicle, was chosen head Twenty southern Illinois editors met 

of the Indiana Republican Editorial As- in East St. Louis, 111., recently and 
rodation at the annual meeting held in formed an organization to work for the 
Indianapolis January 27. The other of- establishment of a state park in south- 
ficers elected are: Vice-president, George ern Illinois, which would center around 
Elliott, publisher, Newcastle Courier; the Cahokia Mound District. A. T. 
treasurer, Herbert C. Willis, Waterloo, Spivey, editor and publisher of the East 
and secretary. Will O. Feudner, general St. Lou-s Journal, presided, and John 
manager, Rushville Republican. Vogt, of the Granite City Republic, was 

The annual winter meeting of the secretary. 
South Dakota Press Association will be Twenty-five newspaper publishers and 
held at Sioux Falls February 15 and 16. editors, members of the Texas Senate 

The Star Club, composed of employees and House of Representatives, have or- 
of the Washington Star, will revive its ganized the Webster-Franklin Club and 
banquet, which has been allowed to lapse will hold weekly sessions during the 
for the last two years, some time in Feb- legislature. The newspaper men will talk 
ruary. The date will be determined at shop and discuss legislation affecting the 
the convenience of President Harding, publishing business. F. M. Cowen, of 
who is expected to attend. Houston, is president; F. B. Russell, 

The dinner committee of the New York E. Faubion, Mar- 
State Legislative Correspondents’ Asso- 
ciation has changed the date of the annual ^ryan. chaplain and Will C. Edwards, 
dinner at the Ten Eyck Hotel from Denton, sergeant-at-arms. 
March 29 to .April 5. O. C. Freeman was elected president 

The following legislative committee to Connecticut Editorial Associ^ion 
draft measures which it considers desir- ‘"V* ^ 
able to have come before the present ses- 
sion of the Alabama Legislature has been The other officers elect^ a e. Vice- 
appointed by W. T. Sheehan, of the Presidents Miss Shir ey Putnam Grecn^- 
Montgomery Advertiser, president of the 
Alabama Press Association, and an- L, Pramm. Deep River, and W. Stem- 
nounced by F. W. Stanley, of Greenville. , ^torrs ; and secretary-treasurer, 
secretary; Ed Doty, Lafayette Sun, chair- ^'’‘^rett T. Hill, Hartford, 
man; H. S. Doster, Prattville Progress; The Associated Professional Photog- 
W. T. Hall, Dothan Eagle; Harry Ayers, raphers of St. Louis recently organized. 
Anniston Star; Dr. Hugh McKinnon, with O. C. Conkling as chairman; Wil- 
Troy Messenger; Mack Wyatt, Clanton so" Todd, vice-chairman, and John A. 
Banner; Webb Stabley, Greenville Advo- secretary-treasurer. The associa- 
cate, and D. D. Norman. Union Springs ‘'o? will inaugurate an advertising cam- 
Herald. The committee will meet shortly P^'^n shortly. 
in Montgomery to outline its full program The Texas Press Association will hold 
for this session of the legislature. its annual convention in Austin, Tex., 

Thomas J. Walker, of the Philadelphia February 8 and 9. 
Evemng L^ger, was elected president of 

.Advertising 

^HE Baltimore .Advertising Club will 
hold its fifteenth banquet at the Hotel 

the Pennsylvania Legislative Correspon¬ 
dents’ Association at the biennial meeting 
at Harrisburg. He succeeded E. J. Hart, 
of the Scranton Times. W. I. Grundish, 
Pittsburgh Gazette-Times, was chosen Emerson February 13. 
vice-president; Charles G. Miller, Harris- The Women’s Advertising Club of E>e- 
burg News, secretary; Harold Myers, troit was organized at a meeting Janu- 
Scranton Republican, treasurer, and Wil- ary 26. The first formal meeting of the 
Ham R. Etouglas, International News dub will lie held in Hotel Tuller Febru- 
Service, sergeant-at-arms. ary 2. Mijs Marie Veats, assistant ad- 

The personnel of committees appointed vertising manager of Berry Bros., has 
by the Newspaper Representatives’ As- been appointed temporary chairman, 
sociation of Chicago for 1923 follows: Working committees have been formed. 
Agency and credit, Robert. J. Virtue, and the following temporary committee 
chairman, Horace M. Ford and Sylvester chairmen appointed: constitution. Miss 
Blish; entertainment, H. K. Gark, R S. Katherine Cornell, the .Chevrolet Motor 
Wells and Robert Gaherty; finance, W. Car Company; membership. Miss Clara 
H. Stockwell, H. E. Scheerer and Berry Moser, advertising manager of Himel- 
Stevens; membership committee, J. E. hoch’s; house. Miss Margaret Wirt, ad- 
Lutz, Robert Flaherty and P. L. Henri- vertising solicitor. Masonic News, and 
quez; agency relations, H. W. King, P. L. publicity, Mrs. M. E. Adamson, the Sav- 
Henriquez and J. E. Lutz; resolution, J. age .Advertising .Agency. Miss Hazel 
E. Middleton. W. F. Kentnor and H. E. Boxley, president of the Toledo Women’s 
Scheerer; publicity, W. H. Stockwell, E. .Advertising Club, and Miss Marion Pow- 
S. Wells. John .A. Dickson, Walter Mer- ell, vice-president of the 'Toledo club, at- 
rill and J. K. Byrne, and publications and tended the organization meeting and 
records, W. H. Stockwell, Horace M. helped to get Detroit club starteil. 
Ford and C. J. .Anderson. Advertising Men’s Post 209 of the 

The winter meeting of the Second Dis- American Legion will entertain at a 
trict, Minnesota Editorial .Association, luncheon February 5 at the Pennsylva- 
was held February 2 at Mankato. nia Hotel. National Commander Alvin 

F. H. Price, of Newman Grove, Neb., *1’'' American Legion, will 
has been elected president of the North- be *he principal speaker. Other guests 
east Nebraska Editorial Association. 

.A. O. Backert, president of the Asso- 

will include State Commander, .Albert 
.S. Callen, County Commander, Thomas 
J. Brady and members of the national 

dated Business Papers, Inc., has ap- executive committee. This will be the 
pointed the following committee chairmen 
for the current year; .Advisory, H. M. 
Swetland, United Publishers Corpora¬ 
tion, New York; standardization, John 

only public appearance of Commander 
Owsley in New York. 

The Erie (Pa.) .Advertising Club held 
N. Nind, Jr.. Periodical Publishing Com- ^ P-enjamm Frankhn anniversary dinner 
panv. Grand Rapids. Mich.; trade prac- .January ^9. e ^ n’<;halicrh 
tices, E. E. Haight. Motor Age, Chicago ; president, and James ^ Shaugh- 
agenev relations, Harry Tipper, AutoL- exectibvc Ai^^r^es' 
tive Industries. New York; surplus prop- Association of .Advertising Agencies. 
erty. Mason Britton, .American Machin-- 
ist; mem^rship. Fred D. Porter Build- Traveler Add. Saturday Roto Section 
mgs and Building Management, Chicago; 
educational, 11. M. Swetland, and copy The Boston Traveler has started a 
and service, R. Bigelow Lockwo<xl. Me- four-{>age rotogravure supplement as a 
Graw-Hill Company, Inc., New York, feature of its Saturday edition. 

In Washington 

ONE 

COMBINATION 

Two Newspapers 

Morning HERALD 

Evening TIMES 

ONE RATE 

115,000 Circulation 

More circulation in Wash¬ 
ington than there are homes. 

The Washington Times 
and 

The Washington Herald 
G. Logan Payne, Pub. 

National AdvortisiaT RopraaontaUvoa 

G. Logan Pagma Cn. 

Chicago, Dotrolt, 

9t. liiida, and Loa Angoloa 

Payna, Bama tk Saoltb 

Naw York and Boaton 

81|i IpitUburgI) 

A newspetpar of charac¬ 

ter, integrity cmd enter¬ 

prise which has earned 

the confidence of the peo¬ 

ple of the world*s greater 

industrial district. 

DAILY Md SUNDAY 

“The African World” 
AND 

“Cape-tthCairo Txpress” 

Publiahod every Saturday in 
London. 

Wa can incraaM your huaimao— 

you want it IncrMuad. 

You havo thouchr of prass cli|ipiaTS 

yourself. But let us tell you bow press 

rUppinas can be made a businaas-buUd- 

er for you. 

BURRELLE 
145 Lafayette St., N. Y. City 

Eatabliabad a Quarter of a Cantnry 
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Features by 

Irvin S. Cobb 
Fontaine Fox 
Rube Goldberg 
Ed Hughes 
T. L. Masson 
O. O. McIntyre 
Frederick Palmer 
Will Rogers 
Chas. HansonTowne 
H. J. Tuthill 

and others 

TW McNusbt SjBdjeale,lic. 
Times Building, New York 

N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Placing account for the Con¬ 
gress Cigar Company, Philadeli^ia, maker of 
“La Palina” cigars. 

YOU USUALLY FIND 
THAT THE PROGRESS¬ 
IVE NEWSPAPER IN A 
CITY IS AN— 

NEA CLIENT 
EVERY FEATURE NECESSARY 
FOR THE UP-TO-THE-MINUTE 
PAPER IS INCLUDED IN THE 
DAILY NEA FULL SERVICE. 

Ask for Samples and Rates 

NEA SERVICE, INC. 
1200 W. Third St., Cleveland, Ohio 

in MILWAUKEE 

Let your advertis¬ 

ing grow with Mil¬ 

waukee’s fastest 

growing daily— 

REPRESENTATIVES— 

6. LI6AH PAYNE CO.. Chlcsfe. OetrMt 
St. LSI It. Lit Asfsiet. 

PAYNE. BURNS t SMITH. Ntw Ysrk, Bsstrn. 

Success! 
Only 20 Weeks Old—and 
its circulation is more than 

170,000 

DETROIT 
Sunday 

TIMES 

Biow Company, 116 West 32nd street. New 
York. I*lacing account for the J. Bulova 
Company. New York manufacturer of Bulova 
wrist watches. 

Blaine-Thompson ComiMmy, Fourth Na¬ 
tional Bank Bldg.. Chicago. Sending out 
orders foi Keller Laboratory. 

Brandt Advertising Company, 7 South Dear¬ 
born street, Chicago. Planning extensive 
newspaier campaign for Boraxetine. Placing 
account for the Masol Laboratories, Oiicago 
manufacture! s of Masol Tooth Paste. 

Emil Brisacher A Staff, Flood Bldg., San 
Francisco. Placing account for the Magnus 
Fruit Company. 

Burnet-Kuhn Company, 60S North Michi¬ 
gan avenue, Chicago. Using 2 columns one 
time for the Chicago Tribune. 

Campbell-Ewald Company, General Motors 
Bldg., Detroit. Making 5,000 line contracts 
foi the General Motors Corporation. 

Chambers Agency, Inc., Maison Blanche 
Bldg., New Orleans. Has been employed by 
the Biloxi (Miss.) Chamber of Commerce and 
the Biloxi Resort Hotels to put on a campaign 
of advertising for tourists to the Gulf Coast. 
Northern and Eastern newspapers will be 
used. 

Nelson Chesman A Co., 500 North Dearboin 
street, Chicago. Issuing orders and contracts 
on Dodd Medicine Company. 

Dake Advertising Agency, 121 Second 
street, San Francisco. Making yearly con¬ 
tracts with newspapers for the Cutter Lab- 
oi atories. 

Dorland-English Company, Philadelphia. 
Sending out orders for Carlside’s Iron Rust 
Soap Company. 

George L. Dyer Compemy, 42 Broadway, 
New Yoik. Making 4,0(10 line contracts for 
the Edison Electrical Appliance. 

Erwin, Wasey A Co., 58 East Washington 
street, (Chicago. Making 10,000 line contracts 
for Goorlycar Tire & Rubber Company. Ad¬ 
ding new towns on Forhan’s Toothpaste. 

Federal Advertising Agency, 6 East 39th 
street. New York. Making 4,500 line con¬ 
tracts for Tobacco Products Ckjmpany. Using 
newsp.niiers in five states for English Oval 
cigarettes. 

Ferry-Hanly Advertising Company, Hi¬ 
bernia Bank Bldg., New Orleans. Planning 
newspaper campaign for Pitcher Syrup, 
manufactured by the Ihinbar Molasses & 
Syrup Company, New Orleans. Will start in 
a few weeks with page coi)y in metropolitan 
newspapers. 

Ferry-Hanly Advertising Company, 1110 
Gland avenue, Kansas City, Mo. Making 
10,(XO line contracts for J. A. Folger & Co. 

Albert Frank A Co., 332 South LaSalle 
street, Chicago. Placing account for the 
Gillman Wrench Orporation of (Chicago. 
Placing account for Brokaw & Ck>., Chicago, 
investment securities. Placing account for 
W. L. Ross & Co., investment secuiities. 

Albert Frank A CA, 14 Stone street. New 
York. Placing account for J. P. Morgan & 
Co. 

Charles H. Fuller Company, 623 South Wa¬ 
bash avenue, (Thicago. Making 5,000 line con¬ 
tracts for the Channell Lliemical Company. 
Contracts being issued on Apex Manufactur¬ 
ing Company. 

Guenther-Bradford A Co., 7 South Dearborn 
street, diicago. Making yearly contracts with 
newspapers for Dictograph Products Corpora¬ 
tion. Sending out contracts and copy on 
Newman. 

_W. S. Hill Company, 8 West 40th street. 
New York. Making 5,000 line contracts for 
Waid Baking Company. 

Hill-Winslen Company, 25 West 44th street. 
New York. Placing account for the Bernhard 
I'lmann Company. “Bear Brand” yam, 
“Bucilla” cottons, and “Glossilla” rope. 

Hoop# Advertising Agency, 93 Huron street, 
Chicago. Making 40,0(X) line contracts with 
Middle West newspaper fer the Sefton Manu¬ 
facturing Ckimpany. 

James Advertising .^ency, 120 West 42nd 
street. New York. Using 42 lines 3 times in 
newspapers for Sanitol. 

Johnson-Dallis Company, 136 Marietta street, 
Atlanta. Sending out oiders for Hill’s Mix¬ 
ture. Sending out orders for Motor Parts 
Corporation. 

Lord A Thomas, 366 Madison avenue. New 
York. Making 10.000 line contracts for J. T. 
Castle Ice Cream. Making 10,000 line con¬ 
tracts for the Auto Strop Safety Razor. 

Lord A Thomas, 400 North Michigan ave¬ 
nue, (3iicago. General orders and contracts 
on Mary T. Goldman. 

Massengale Advertiaing Agency, 127 West 
Peachtree street, Atlanta. Sending out orders 
for Swift & Co. 

MeJunkin Advertising Compwy, 5 South 
W.-iba«h avenue. Chicago. losing Southern 
papers on French Lick Springs. 

Robert M.^ McMullen Company, 522 5th ave¬ 
nue, New York. Making 5,000 line contracts 
for the products of F. F. Dailey Companv, 
2 In 1 Shoe Polish. 

Newell-Emmett Company, 120 West 32nd 
street. New York. Making 3.CI00-line contracts 
for the American (Thiele Company. 

Frank Presbrey Company, 4.'6 4th avenue. 

New York. Placing account for the Swiss 
Federal Railway. 

Roberts A MacAvinche, 30 North Dearborn 
street, Chicago. Have issued orders to a list 
of mail order mediums for the Stiand Tailor¬ 
ing (Company. Orders issued to mail order 
publications for the Walter Field Ci>. Orders 
being issued daily for the Banner Tailoring 
Company, Knickeibocker Tailoring Company, 
Park Tailoring (Company and Goodyear. Issu¬ 
ing copy and contracts for the Pendergast 
Fence (Company. 

John Ring Advertiaing Company, Victoria 
Bldg., St. Louis. Using 175 lines by 4 columns, 
twice for St. Louis (Chamber of Commerce. 

F. J. Ross Company, 119 West 40th street. 
New York. Making 12,000-line contracts for 
Consolidated Cigar (corporation. 

Sacks Company, Georgia Savings Bank Bldg., 
.\tlanta. Making 35,0(X)-Iine contracts for the 
International Proprietaries, "Tanlac.” 

Allen C. Smith, Davidson Bldg., Kansas City. 
Making 3,0(X)-line contracts for the Melton 
Laboratories. 

Snitzler-Wamer Company, 225 North Mich¬ 
igan blvd., Chicago. Sending out 33 time 
orders for Fould’s Milling Company. 

Walter B. Snow A Staff, 60 High street, 
Boston. Placing account for the Lane Manu¬ 
facturing (Company. Montpelier, Vt. Featur¬ 
ing the new Lane Portable Saw Mill. 

Stewart-Davis Advertising Agency, 400 North 
Michigan avenue, Oiicago. Using 250 lines 
once a week in newspapers for Wrigley Chew¬ 
ing Gum. 

J. Walter Thompson Company, 244 Madison 
avenue. New York. Will use full pages in 
Sunday newspapers in ten cities, and other 
space in metiopolitan newspapers for Lamont, 
Coiliss & Ci>., Pond’s Vanishing Cream and 
Pond’s Cold Cream. 

Thresher Service Advertising, 136 Liberty 
street. New York. (Conducting newspaper cam¬ 
paign in New York, New Jersey and Penn¬ 
sylvania for American Molasses Company, 
featuring Rosemeie Molasses. 

Wales Advertising Company, 141 West 36th 
street. New York. Placing account for Kohler 
Manufacturing Company, Baltimore, Kohler 
.\ntidote and Kohler One-Night Com Cure. 

Watts, Scott A Beutell, Alfriend Bldg., At¬ 
lanta, Ga. Sending out ordeis for the Orr 
Shoe (Company. 

C. C. Winningham, 10 Peterboro West, De¬ 
troit. Making 10,000-line contracts for Hudson- 
Essex Motors. 

Vredenburgh-Kennedy Com^ny, 171 Madi¬ 
son avenue. New York. Making 2,(X)0-line con¬ 
tracts for the Arrow CTiemical Company. 

Perry Takes Over Minneapolis News 

(By Telegraph to Editor & Publisher) 

.Minneapolis, Minn., Feb. 2.—John 
II. Perry arrived in Minneapolis yester¬ 
day to formally take over the Minneap¬ 
olis Daily News, which he and Richard 
Lloyd Jones recently purchased. Mr. 
Lloyd Jones, who is now ill in New York, 
is expected to come here shortly for a 
three months’ ^tay to reorganize the 
paper. No personnel changes of any 
kind have been announced to date. W. 
A. Frisbie continues in charge. Mr. Perry 
said there was no statement he wished to 
make at present. The News appeared 
yesterday with the line—“One of the 
Perry-LIoyd Jones Newspapers” on the 
editorial page masthead. 

Northcliffe Will Settlement 

The settlement effected in the dispute 
over the will of the late Lord Northcliffe 
was sanctioned by the courts February 
1. according to a cable from London, 
(hough no details were announced. Sir 
John Simon stated the compromise “left 
no l(X)phole for further controversy.” 
Counsel appeared in behalf of the infants 
whose interests are now protected under 
the will. Lord Justice Duke pronounced 
against the wills dated July 8 and July 
21 and the alleged codicil dated October 
S. 1922, and confirmed the other will and 
codicil, which made bequests to the 
infants and to charities. 

Charge Newsdealer with Fraud 

The United States Post Office Depart¬ 
ment has issued a fraud order against 
Rafael Gonzales, of Orzaba, Mexico, 
who has been writing publishers asking 
them to send him 50 or 75 copies of their 
Sunday papers, for which he promised 
$100 upon receipt of the first shipment. 
■According to the post office he never 
remitted, hut disposed of the papers at 
such profit as he was able to make. 

The Daily News 
Leads the second paper In Passaic 

in Advertising Lineage for the year 

(1)22, as follows: 

Local Advertising . 1,63!> '.>:;(' 

National Advertising . 2.'>iK):i 

Classified Advertising . CILSU 

Total Advertiaing .l,728.4ri.’( 

Lineage Figures by 

De Lisser Brothers. 

DAILY NEWS 
Passaic, New Jersey 

KNICKIRB^OCKIR PRESS 
(Moralng aad Sundaijr) 

and 

ALBANY EVENING NEWS 
COVERS 

ONE BIG MARKET 

Albanyt Troyt Schenectady 

AND 

The Capitol District 

w. 

NATIONAL REPRESENTA’nVE 

John M. Branham Co. 

F«w Psvora — (if any) — iisninaa thn 

TRENTON TTMIT^ 
NEW JERSEY ^ UYUltO 

AS 

A Food Medium 
A recent reader survey indicates that 
among the housewives of the dty our 
Thursday Food Feature Department- 
upward oi four pages devoted to food 
recipes and news umI food advertiaing 
—is the best feature carried by the 

Tlmea 
Circulation J0,237 Member A. B. C 

KELLY-SMITH Ca 
MarbrMge BUg. Lytten BUg. 

New Yark Chleago 

The great 
TRI-STATE DISTRICT 

embracing Western Pennsylvania, 
Eastern Ohio and West Virginia, offers 
the advertiser a rich maiket for his 
wares. 

iai0patc]^ 
is unquestionably the best medium 
through which to reach this market 
most advantageously. 

Sole National Represenitathree 
THE S. C. BECKWITH SPEOAL 

AGENCY 
New York, Chicago, Detroit, SE Louis, 

Kansas City, Atlanta, Los 
Angelas, San Francisco 

/n 

QrJeai 
its 

THE 
ITEM 
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natr or rvauc aurici 

TTie World and the Ere- 
ning World have a^ com¬ 
bing circnlatkm, daily, of 
650,000 for $1.20 per agau line 
groaa, tubject to contract 
diacoontf. They carry more 
high claas dry gooda adver- 
tiaing; are read by more 
jobbera. department and 
chain atore buyera, and by 
more retailera; offer more 
circulation per dollar and a 
more concentrated circula¬ 
tion; a reader and a dealer 
influence more localized than 
any other morning and 
evening combination. 

Advtrtu! i« Nemifp*ri 
by tkt Ytmr 

ntotto 
Pulitxer Building, New York 

Bar') OeUdtae, Tm* Beildtag. 
Chh Battel! 

By every test 
of daily cir- 

culation The 
News leads — by 
volume, by char¬ 
acter, by distribu¬ 
tion, by reader in¬ 
terest, by proved 
results for adver¬ 
tisers. 

The Indianapolis 

NEWS 

NEW 
tiutti-Mailtr Adaptaticn at InstaUatian 
and Mainttnance Cost of 4c to 9c a 
Subscriber a year. 

For mail lists of 1,500-5,000. Imprints 
addresses direct. Provides for daily 
correction of mail list. Eliminatea pre¬ 
ventable complaints. Makes Circulatioa 
Manager independent of Composing and 
Galley Rooms. Permits use of time and 
labor-saving methods. Gives subaeribcra 
infinitely better mail delivery service. 
Write today for details. 

^peedwinafic 
Cornpam/ 

MA»BUMCTulBiMa 

THE MULTI-MAILER SYSTEM 
SI7-SaS WASHINSTON BLVO. 

CHICAGO 

THE 

NEW ORLEANS STATES 
In two years has increased 

Daily otrar 17,000 
Sunday over 41,000 

Present averages are 

Daily over 54,000 
Sunday over 77,000 

Rate 12c flat Daily 
I 5c flat Sunday 

Advertising gain for 1922 

1,025,432—Greatest in the South 

Represented by 

THE S. C. BECKWITH 
SPECIAL AGENCY 

NEW YORK 

JOHN M. BRANHAM CO. 
CHICAGO 

pOiXAR PULLEl?s 
Advertising and circulation managers are always on the lookout for new 

ideas that will increase advertising^ receipts and win new circulation. Your 
idea for increasing adverting or circulatton may not appeal to your manager, 
but it may be just the thing that some other manager wants. Editos & Pub¬ 
lishes will pay $1 for each idea printed under this head. The fact that 
the idea is now being used in your city does not bar it from the department. 
Address your communication to the Dollab Puller Editor. When they 
appear dtp them and mail them in and receive payment. Unavailable ideas 
wtll not be returned. 

'T'HERE is a tip for live circulation managers 
in towns rightly situated, in a stunt put 

over last year at Billings, Mont., the Gazette 
benefiting. The manager of the Keefe, Auto¬ 
motive Supply Co., each morning made a trip 
out to the tourist camping grounds, reaching 
there about 6.30. The grounds are a mile from 
town. He gave to each visitor a morning paper, 
the Gazette, with a sticker attached. “Good 
morning, Mr. Tourist,” wishing the visitor pleas¬ 
ure while visiting Montana. The same stunt was 
put over at Livingston, Mont. There are thou¬ 
sands of towns and cities which have their auto 
camp ground, and this would be a good stunt 
at any of them. It boosts the town, the news¬ 
paper and the enterprising advertiser.—J. T. B. 

the end of two weeks.” At the end of two 
weeks the solicitor retumetl to the dentist's 
office; the dentist opened his ledger and read: 
“Four sets of teeth, $120; nine crowns, $36; 
pulling teeth, $15; a total of $171, so I owe 
you $8.50 for this little ad.” “Thank you,” 
said the solicitor, “shall I run the ad again 
on this basis?” “No,” said the dentist, “just 
run it at your regular rates,”—B. F. C, 

Spring cleaning time will soon be here, and 
it would be a good stunt for the paper to get up 
a page of ads of concerns dealing in vacuum 
cleaners, and to use some such line as this over 
the page: “A Vacuum Cleaner Will Make Your 
Spring Cleaning Easier.” Spring housecleaning 
time can be made a big business building time 
for the sale of vacuum cleaners, and so many 
concerns dealing in vacuum cleaners would be 
glad to come in such a page as this.—F. H. W. 

A Missouri newspaper recently conducted a 
“Want Ad Week,” and increased the patronage 
of its classified department. For ten days pre¬ 
vious to the week set, it put on an advertising 
campaign, acquainting the public with the value 
of Want Ads, the opportunities they offer, the 
interesting reading they afford, etc. It used 
newspaper space, direct by mail and picture 
slides in this campaign of publicity. A special 
price of six insertions for the price of five 
was made for the week. The motor car deal¬ 
ers came across with fine lists of used cars, 
the real estate men increased their space, and 
dealers in poultry and eggs came in from the 
country. On the first day of “Want Ad Week” 
this newspaper set twice its usual number of 
Want Ads and came out with tbe largest classi¬ 
fied section it had ever run.—F, W. R. 

It is much harder to get an advertiser started 
than it is to hold him after once started. One 
Oregon newspaper has made regular advertisers 
out of a number of business houses of the 
city by getting them started with two-inch sur¬ 
rounded (island position) ads. Several who 
had repeatedly said that advertising could do 
them no good, and who were started this way, 
have been every-week advertisers for years, and 
of course, now take much larger space than 
that used as a teaser. ..\nother business man 
who said he would advertise if the newspaper 
could prove that anyone read his ads, and who 
left it to the advertising solicitor to write tbe 
copy, was immediately made an every-week ad¬ 
vertiser, The teaser used in this case was in 
news story form, and the advertiser himself 
read it down to his name before he realized 
that it was a piece of advertising.—E. B. 

The St. Louis Star, which has been giving 
free travel accident insurance for the death or 
injury of any reader during the term of bis 
subscription, is taking display space in its own 
paper to advertise the payment of insurance in 
each case that arises. There have been 350 
such cases since tbe Star inaugurated tbe policy 
about three years ago, an average of two a 
week; however, only five deaths have resulted 
from these accidents. The name and address 
of the injured man or woman to whom the 
insurance is immediately paid is published. 
This makes a' very favorable impression on all 
of the injured person’s friends and acquaint¬ 
ances, bringing many new subscriptions.—D. R. 

A hardware merchant here is using space to 
advertise a stove. He offers the stove at the 
regular price the first day and then reduces 
it one dollar each day until someone buys it. 
The first one went at a very slight reduction.— 
H. J. W. 

The Cornwall (N. Y.) Ftess is sending to 
all its advertisers and agents a telephone memo¬ 
randa book, thumbnail indexed and bound in 
blue pinseal leather, with the name of each 
recipient imprinted in gold on the lower right 
hand corner of the cover. The inside front and 
back covers each carry a dignified service an¬ 
nouncement of the Cornwall Press. Indeed 
the book is handsome enough to grace tbe par¬ 
lor tf any home. Irwin Ronk, editor of the 
Press, reports that clients of the Press are 
showing their appmiation of the gift.—R. 

Why not run a state campaign to increase 
circulation? The Cheyenne (Wyo.) State Tri¬ 
bune is running a campaign from January 15 
to June 1. They claim it is not a contest but 
merely a bit of friendly rivalry between in¬ 
dividuals, clubs or societies in the incorporated 
towns of Wyoming. Every cent collected on old 
subscriptions will be counted as one vote. Every 
cent collected on new subscriptions will be 
counted as two votes. On June 1, the person or 
club having the most votes will receive $150; 
sec( nd largest, $100, and third largest, $50.— 
A. R. 1). 

An Ohio newspaper is now urging its readers 
to have their cars overhauled and ready for 
spring. Co-operating with local dealers whose 
display advertisements are carried on tbe page, 
it invites them to visit any of these dnUers 
for an inspection of the car at the newspaper’s 
expense. While they are not required to have 
any needed repairs done at that shop, the suppo¬ 
sition is, they will. Under the agreement with 
the dealers, this inspection is made at a very 
minimum cost to the newspaper,—B. A. T. 

Many people like a little variety in the breail 
they eat every now and then, but they are en¬ 
tirely unfamiliar with all tbe varieties baked 
by the various concerns in thjir city. It would, 
therefore, be a good stunt for the paper to get 
up a page of ads of local bakeries in each of 
which ads the bakery would tell about tbe differ¬ 
ent kinds of bread it bakes. An appropriate 
heading urging people to try different varieties 
of bread, would help to sell the page.—F. H. W. 

The Boulder News-Herald, putting over with 
local merchants a fashion show, originated a 
secret slogan containing twenty-odd letters. One 
different letter from the slogan, on a card, was 
displayed in tbe window of each of an equal 
number of News-Herald advertisers. A $10 
prize was offered for the first correct slogan 
submitted, together with a list of the stores 
in which the letters were displayed. The con¬ 
testants were not told which stores participated 
—they had to search and find them. The slogan 
incorporated the “Buy at home” idea. This 
good stunt helped put over the fashion show, 
and in addition pleased advertisers.—J. T. B. 

CIRCULATION 
-I BUILDING^ 

SUPREMACY 
Start 1923 with a Big 

Gain 

The St. Louis OIobe-Democrat recently se¬ 
cured from Washington University, which is 
located just outside the city's limits of St, 
Louis, a display advertisement soliciting part 
time employment wanted by students earning 
their way through college. Business men and 
others needing help of various kinds were asked 
to call upon the Board of Recommendations of 
the university for needy students. Tbe avail¬ 
able labor supply which was listed included al¬ 
most everything between a tutor and a janitor, 
or between a stenographer and a housemaid. 
This should suggest a Geld for new advertising 
from your local college as well as a good fea¬ 
ture story about tbe many different and perhaps 
unusual ways that students in your city are 
earning money to pay for an education. Writ¬ 
ing Hunches and Dollar Pullers might be one.— 
D. R. 

An advertising solicitor called on a dentist 
who said he didn’t believe it paid to adver¬ 
tise. After having several of his propositions 
turned down, tbe solicitor said: “Just let me 
run this ad for you two weeks, and pay me a 
five per cent commission on the new business 
it brings you.” “All right," said the dentist, 
“I’ll keep account of the new customers it brings 
me, and pay you a five per cent commissioa at 

ISa CAMPAIGNS 
Los Angelea Timea 3rd 
San Francisco Chroniclo 

Indianapolis News 
Baltimore American 
LouisviUe Herald 
Now Conducting 
Washingtoa Post 

2nd Campaign 

MOLUSTERS CIRCULATION 

ORGANIZATION 
har^iimtke Umt94Sfafm 

SOO MeminT BtDO, Los Aw«cLes,CAu 

The Paris (Texas) Morning News guarantees 
tbe results of its want ads. That is, if there is 
no result, there is no payment. By result is 
meant that the News want ad will put the ad¬ 
vertiser in touch with prospects, and not that 
the entire deal will be consummated. If there 
is no response to the want ad, then there is 
no payment. At intervals, the News runt ad¬ 
vertisements giving instructions as to the writ¬ 
ing of want ads, and outlines the information 
that should be contained in each claas of such 
ads.—W, L. M. 

Westchester County*s 
Greatest Advertising 

Medium 

THE 

DAILY ARGUS 
Mount Vernon, N. Y. 

Carried 

Over 7,000,000 
Lines in 1922 

This ia the Greatest Amount of 

Advertising Carried by Any 

Paper in This Important County. 

Npui Haupn 
SpsiBtrr 

ia New Hawea's 
Dominant Paper 

Circulation over 35,000 Average 

Bought every night by More New 
Haven people than buy any other 
TWO New Haven papers COMBINED. 

Kpul Hauen 
Tha Julius Mathews Special Agency 
Bosten — New York — Detroii — Chicega 

The 

NEW YORK 
EVENING JOURNAL 
hat the leirgest 
circulation of 
tny daily newt- 
paper in Amer¬ 
ica. 

The 

Pittsburgh Press 
Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

roRlfD Adwrtlilof KepreaeotsUvM: 
I. A. KLEIN 

50 East 42ad tt.. Hsb Ysrt 
76 Wnt Msarst tt., Ckltags 

A J. HtlllS RILL, Niartt RMt., taa Fraashas 
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THE MECHANICAL SIDE 

pHARLES H. BROWN, son of 
Charles S. Brown, for the past 12 

years Chicago manager of the Duplex 
Printing Press Company, has l)een ap¬ 
pointed traveling representative for the 
Dnplex Company. lie will cover the 
Western ami Northwestern States. His 
headquarters will be in Chicago, 

The Duplex Printing Press Company 
has appointed Horace tj. Samson and 
Bruce M. Phelps as special representa¬ 
tives in Canada. Mr. Phelps started as 
a press boy on the Sarnia (Ont.) Post 
and was later conected with the press¬ 
rooms of the Port Huron (Mich.) Her¬ 
ald. Flint (jlobe and .Adrian Telegram. 
Since then he has been an erector and 
instructor for the Dttplex Company. Mr. 
Samson began as a fly-boy on the Winni¬ 
peg (Man.) Telegram and has been me¬ 
chanical superintendent of the Montreal 
Daily .Mail and the Winnipeg Tribune. 

Henrv Boddiker head machinist of 
the Chicago Tribune composing room, 
reccntlv retired on a pension after more 
than a quarter of a century with the 
Tribune. 

b. .A Bryce has been apixiinted man¬ 
ager <)f the commercial printing depart¬ 
ment of the Ynsilanti (Mich.) Press. 

Harn’d \'ahl, chief mechanic of the 
Marsbtield (Ore.) Daily News, was 
called to Boise. Idaho, Tanuary 6 by the 
<leath of a sister. Mrs. F. C. White. 

Harry S. Rossiter. special newspaper 
representative of the I.anston Monotype 
Machine Company. Philadelphia, has 
disposed of his interest in the trucking 
and rig.ging business operated in New 
^'ork as the John H. Muller Company, 
by Mr. Rossiter and R. H. Rosen. 

The Boston Globe recently installed 
three electrically driven automatic self- 
inking and feeding proof presses. 

The engraving department of the 
Boston Post has installed a Dino planer 
and a Monorail beveling machine. 

rite Mergenthaler Linotype Company 
recently sold the following newspapers 
slug casting machines: New York 
Tribune. 17 machines: Boston Globe, 14 
machines: New York Times, 6 ma¬ 
chines: Cincinnati Post, 6 machines; 
Butte (Mont.) Daily Post. 5 machines; 
and South Bend (Ind.) News-Times, 5 
machines. 

The Bc'wling Green (Ky.) Park City 
Daily News has changed from seven 
columns, 13 ems, to eight columns, 12 
ems 

The Owensboro (Ky.) Inquirer has in¬ 
stalled a new Duplex tubular press and 
changed from a 7-column 13-em page to 
an 8-column 12-em page. 

NEW INCORPORATIONS 

New York City—Kurycr Corporation; 
capital stock, $50,000; directors, S. 
Rysiakiewicz, Rockaway road, Jamaica, 
N. Y.; Gervase Kubec, 392 Adelphi 
street, Brooklyn; and F. I. Drobinski, 146 
Dupont street, Brooklyn. 

Duo-Art Press, Inc., of New' York 
County; capital stock, $10,0(X); directors, 
-Alex Tauber, 220 Audubon avenue. New 
York; and H. Steinberg and .S. Stein¬ 
berg, 997 Morris avenue. New York. 

Sporting Cioods Buyer Company, Inc.; 
capital stock, $6,000; directors, E. F. 
W arner and I. T. Myers. 25 We'-t 45th 
street. New York and 1. .M. HoiTman, 
373 4th avenue. New A’ork. 

Marschale & Pratt, Inc.; capital stock, 
$100,(XX); directors, G. K. Simonds. 47() 
Main street, Fitchberg. Mass.; H. C. 
Mar.shchalk. 197 Coligan avenue. New 
Rochelle, N. Y. and F.. M. Pratt, 33 Oak- 
wo id avenue, Rye, N. Y. 

Wylie & Sutton, Inc.; capital stock, 
$13.f)(X); directors, Thomas Wylie and F. 
M. Sutton, Jr., 45 East 17th street. New 
't'ork and R. S. Benedict, 14 Wall street. 
New York. 

Keilson & Waxelbaum, advertising, 
capital stock $20.(X)0; directors. M. Keil¬ 
son. B. Waxelbaum and W. A. Roths¬ 
child. 

Edmund Walker & Co., auditing; cap¬ 
ital stock, $20,000; directors, E. Walker, 
E. D. Hayward and L. T. Manus; at¬ 
torneys, McKercher & Link, 40 Rector 
street. New York. 

Hatoflf Printing Company, printing; 
capital st<Kk, $20,(X)0; directors, 1. Hat- 
off and E. Singer; attorney, S. Hatoff, 19 
East 4th street. New York. 

Holston, Tex.—C. C. Young Printing 
Company, Inc.; capital stock, $35,000; in¬ 

corporators. C. C. Young, H. G. Bastian 
and R. L. Cole. 

Rein Printing (Company, Inc.; capital 
stock, $60,000; incorporators, D. Rein, 
H. Rein and FL Rein. 

Mc.Alester, (i)KLA.—Patriot Publish¬ 
ing Company; capital stock, $^.0(X); in¬ 
corporators, J. A. Steele, E. B. Galloway 
and Mattie Steele. 

SvR.vcfSE, N. —Motor Bus .Advertis¬ 
ing. Inc.; capital stock, $1,0'.I0; directors, 
(ieorge 11. Smith, 334 Montgomery street; 

Tracy Tuttle, 103 East Adams street and 
M. C. Morrison, 408 Beattie street, Syra¬ 
cuse. 

Abilene, Tex.—Abilene Paper (3om- 
pany; capital stock, $15,000; incorpora¬ 
tors, O. A. Hale. C. W. Barnes, Lloyd 
B. Mc(iiarty and others. 

Sweetwater, Tex.—Sweetwater Re¬ 
porter, Inc., publishes the Daily and 
Weekly Reporter; capital stock, $30,000; 
incorporators, Houston Harte, H. Q. 
Taylor and Mike Shutt. 

SUPPLIES and EQUIPMENT 
For Newspaper Making _ 

FOR SALE 

6c A WORD ior advertlMments under this 
cUssificalion. Cash «rith order. 

Sixteen Page Potter. 
Rotary newspaifer press for sale. Splendid 
condition, compicte stereotype equipment with fress. also electric motor and contiol system, 
nquire the Daily News, Cumberland, Mary¬ 

land. 

Harris 
Two color lotary press, bed 29x42, sheet 28 
X 40. .-Vutomatic Art Delivery Kxceptional Press 
for long runs. Price, terms, etc., C. F. & Co., 
‘•6 Heckman St., N. Y. City. 

Bargains in Power Paper Cutters. 
70" “.New Idea” Automatic damp Sheridan. 
64" “New Model,” Automatic Clamp Sheridan. 
50" “Dayton” -Automatic Clamp Seybold. 
50" “20th Century” Automatic damp Seybold. 
45" “New Mraiel” .\utom.atic Clamp Sheridan. 
44" “Oswego” Auto and H.and Clamp, Oswego 

Mach Works. 
44" “Keystone” Automatic Clamp, Standard 

Mach. Co. 
44" “Kent” Semi-Auto Clamp, Thos. Ryan. 
3R" “Holyoke” Automatic Clamp, Seybold. 
38" “Oswegi” Automatic Clamp. Oswego Mach. 

Works. 
38" “White” Hand and Auto Clamp, White. 
36" “New Idea” Automatic Clamp, Sheridan. 
36" “Sheridan” Hand Clamp, Sheridan. 
34" B. & C. Hand Clamp, Brown & Carver. 
34" “White” Hand ana Auto Clamp, White. 
32" “National” Hand and Auto Clamp, Atlantic 

Mach Co. 
32" Seybold Hand Clamp, Seybold. 
Prices, Terms and particulars of Conner, Fend- 
ler & Co., 96 Beekman St., New York City. 

Take It Te 

POWERS 
Open 24 Hours out of 24 

The Fastest EngraTers on 

the Earth 

Powers Photo Engraving Co. 
154 Nmmu Sl, Tribune Bldg. 

Nmr dtr 

■ Nvwspapar Plsait Eqatpenats ■ 
I Establishad hi MU I 

PECKHAM MACHINERY CO. 
MARSaiOQK BLDQ, S4th a Sway 

NSW VOMK CITY 

24-page Straightline Web, with 25 h. p. 
motor., press erected on yonr foonda- 
tion .$12,500.00 
64-page multi-color, 22 in. cut off, 
erected .$17,500.00 
2-16 page Tabloid sise webs $3,000.00 

Get onr List No. 27—16 pages. 

Stereotyping Machinery 

FOR SALE 

Hoe Metal Pot, 6,0(X) lbs., with pyro¬ 
meter, pump and casting box. 

Hoe Plate Finisher and Cooler. 
Double Steam Table, Trimming Block. 
Double Tail Cutter, Casting Box. 
Hoe Curve Plate Shaver and other 

stereotyping equipment. 

For prices, write 

OBSERVER-DISPATCH, Inc. 
Utice, N. Y. 

For Sale 
Hoe Quad Newspaper Web Press, printing the 
usual combinations up to 32 pages, rebuilt by 
the manufacturers, and packed for shipment to 
Russia, together with complete new stereotype 
equipment and large amount of stereotype mate¬ 
rial. all new. Press arranged to print pages of 
seven columns, 13 ems, but can lie changed at 
small expense to take eight columns, \2'^ ems. 
Has been stored in New York since the revolu¬ 
tion of 1917, prevented shipment, accumulatui" 
charges for storage, etc., of $18,000—will be 
sold for less than these charges to close out. 
All new or equal to new for all practical pur- 
jioses. Complete itemized list of the outfit sup¬ 
plied on request, with price. (Refer to our No. 
401.) Baker Sales Company, 200 Fifth Ave., 
New York City. 

USED NEWSPAPER PRESSES 
SCOTT QUADRUPLE FOUR DECK PRESS 

Prints four to thirty-two pages. Can be 
teen in operation every afternoon in the 
week at Hoboken. 

HOE CONDENSED SEXTUPLE PRESS 
with color cylinder, two tapeless folders and 
in excellent condition. Prints from 4 to 
24 pages. 

HOE DOUBLE SEXTUPLE PRESS 
available in the near future. Can be 
operated as two single Sextuple Presses if 
desired. Can show press in operation. 

WALTER SCOTT & CO. 
Plainfield, New Jersey 

NEW YORK CHICAGO 
1457 Broadway 1441 Monadnock Block 

FOR SALE 

Newspaper aaii Job Printiag Plant 
of the 

NEWBURGH (N.Y.) 
DAILY STAR 

consisting of 

3 Linotype, machines, Ludlow 
Typograph, matrices and cabi¬ 
nets, Goss Comet Perfecting 
Press. Printing Department 
and Newspaper equipment com¬ 
plete in every way. 

For particulars address 

A. W. BENNET 
Trustee in Bankruptcy, 

Brewster Building, 
Nevdiurth, N. Y. 

Huber’s 

ROTOGRAVURE 
INKS 

Are now made in our 
new Rotgravure fac¬ 
tory. A better ink 
at the same price. 

HUBER'S Color. In 

uoo olnoo 1780 

0;\V:H'ubev' 
Main Offloo 

68 W. HOUSTON ST., NEW YORK 

Printer.* OutflttM. 
Printing Plants and business bought and 
sold, American Typefoundera’ products, print¬ 
ers’ and bookbinders’ machinery of every de¬ 
scription. Conner, Fendler & Co., 96 Beekman 
St., New York City. 

HAVE YOU TRIED 
HOE PRESSROOM 

SUPPLIES? 
In the field of Small Supplies as well 

as Large Machinery, Hoe Quality is 
Supreme. 

We carry a complete line of Plate 
Making Machinery, small tools and 
supplies, including 

Blanketing Chemioala 
Matrix tissue Router bits 
Paste powder Jig saw blades 
Brushes Metal saws 

Gauges, etc. 

H'rite for prices 

R. HOE & CO. 
504-520 Grand Street 

New York, N. Y. 
7 Water St. SZ7 Tribune Bldg. 

Boaton, Maaa. Chicago, III. 

Speed Up the Mailing and 

Make the Wrap Secure With— 

“QUICK STICK” 
For Every Patting Purpose 

“Quick Stick” is a vegetable gum, 
which when mixed with cold water, 
forms a tenacious, quick-drying, white 
paste. Because of its unexcelled ad¬ 
hesive strength, “Quick Stick” is fre¬ 
quently used in place of hot glue. 

Mixes Quick 

Sticks Quick 

Dries Quick 

Guaranteed to not Sour or Mold. 
Can be obtained in 125 lb. bags, 50 lb. 
and 25 lb. kegs and barrels. 

■ ■    WRITE TO    I ■ 

THE COMMERCIAL PASTE CO. 
Columbus Dapt. 123 Ohio 
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Introduction to Employer and Employee 

SITUATIONS WANTED SITUATIONS WANTED 
O- A WORD lor advertiMiaeiits under this 

classificMtkm. Cash with order. For Copy Writer—Reporter 
those unemployed one insertion (adv. not to 2 years* newspaper experience, 1 year asso- 
exceed 50 words) FREE. ciate editor of weekly maeazine. Qualified fo: 

SITUATIONS WANTED 

Reporter 
with an inclination for facts. 15 years’ experi- 

Advertising Manager 

Extensive experience. Salary start 
$85.00 week. Box A-758, Editor & 
Publisher. 

Advertising Manager 

Thorough executive who knows how to handle 
men successfully and a big personal producer. 

ciate editor of weekly magazine. Qualified for cnce on daily and trade paj^rs, would like 
leiKjrter. copy writer, or house organ work, connection with trade publication. A-848, 
24. college graduate. At present employed. 
Addiess A F02, Efiitor & Publisher. 

£Ulitor & Publisher. 

Young Man, 

geneial metn>poUtan newspaper exi)erience. 
of exceptional abilitv and well qualified feature college training, now with night press service, 
writer, desires to affiliate with larae weekly pub- dsy work. \\ ill consider worth while 
licati.n or tr.nle journal having plant sulficienily trade publication. A 842, Eilitor & Publisher. 
well equipped to b.andle monthly magazine 

is seeking a more piofitable and iiermanent owned by applicant. Profits from publishing ** Years Experience 
cmnection. Over IS ye.-irs’ successful expen- of magazine and attendant job work sufficient to repoiting, copy reading two biggest Eastern 
ence, local and National in both provincial and meet salary expected. If you are looking for dailies; also have secretarial and executive 
metropolitan cities. Reputation for resource- a high class man who knows every phase of the training; 32 years old, healthy. Want day 
fulness and getting maximum results. Now newspaper game from a publisher’s standpoint, work not less than $65 weekly. .\ 844, Editor 
l<x;ated in one of tjie larger Eastern cities, address Box .\-830, Editor and Publisher. & Publisher. 
Must be at least $5,000 proposition, snlaiy and - 
tmnus arrangement preferred. Address Box Experienced Newspaperman, - 
A-846, care tiditor & Publisher. ___ t_ gin r» sxraai-ve'n 

Advertising or Business Executive 

Thoroughly experienoed executive and stiong 

Experienced Newspaperman, 

widely travelleil, age twenty-four, at present 
free, seeks to connect with daily or weekly 
publication where intimate knowledge of 
Europe (or Great Britain) would be an es- 

wrsonal producer, now located in imrartant sential. Have been on daily news eilitorial 
Eastern city, is seeking a more desirable op- three years. A-843, Editor & PublUher. 
portunity. ioung married man, with long __ portunity. ioung married man, with long 
successful record as Advertising Manager, 
Business M.-inager and Associate Publisher. 
Not merely seeking a change, but a real per¬ 
manent proposition, salary and bonus or profit 
sharing basis preferied, and possibly an op¬ 
portunity to secure financial interest after 
reasonable periotl. Metropolitan and provin¬ 
cial exnericnce. Unquestionable record. Ad¬ 
diess Box A-84S, care Editor & Publisher. 

HELP WANTED 
A WORD far advw tianmim undar thla 
claaaification. Caab with ordar. 

City Editor 

Small Florida evening daily wants news editor 
who is good he.ad writer and layout man. Feature Writer is good he.id writer and la; 

and humorist wants good connection. Wide ex- Address A-8U3, Editor & Publisher 
perience. Give details. A-828, Editor & Pub- --—-- 
tisher. Fast and Accurate Copy-Reader Fast and Accurate Copy-Reader 

now on New York daily, can give four hours 
each day to other work. A-841, Editor & Pub¬ 
lisher. 

reasonable penotl. Metropolitan and provin- Mailing Room Foreman each day to other work. A-841, Editor & Pub- 
dal experience Unquesthmable record. Ad- ^ position. Nine years practical experi- 
diess Box A 84S, care Editor & Publisher, ^nce. knbws business end of the department, can .-—- 
. ._handle help and give service to publisher. Ex- "*’**•« Western Daily, 
Advertising Manager or Solicitor cellent reference furnished from several large nearly 90,000 circulation, wants advertising 
warts connection with newspaper in small city, daily newspapers. Any sized shop, organized or salesman who can sell special pages. Will pay 
Prefer southern territory. A man of ability, unorganized, considered. Address A-820, care liberal commission. Want a man who has proven 
personality, level business head, who can pro- of Editor and Publisher. his ability along this line. Unless you are good 

enue. Knows ousinrss enu oi inc ur)>anrncn(, cdn xat a rv •$ 
handle help and give service to publisher. Ex- "*’**•* Western Daily, 
cellent reference furnished from several large nearly 90,000 circulation, wants advertising 

personality, level business head, who can pro- of Editor and Publisher. 
duce results. Highest qualifications. A-825, _ 
r.ditor &• Publisher. RHitnr ■ Qiior a- i-iioiisncr._ Managing Editor 

Advertising Salesman and Copy Writer f'f O"' »*>« *>'»* papers in the southwest, de 
a J ... ... _ . sires to return to the middle western states. 
A good positi.m w^ a well known newspa^ in unu»,^l record of success with no failures 

and know you are good, don’t apply. This is 
a job for a real salesman Address D. P. Slay¬ 
ton, 601 S. 17th St., Omaha, Netir. 

lake city of 275.0OT population. Write, stating Thoriughly experience.! in all departments of "'"^Paper in ea.stern town of 60.0M is 
exi^ience. age and salary expected. Box A-839. newspaper iame, a good organiier and fully solicitor and copy writer. Must 
Editor & Publisher.__ competent to take complete charge of editorial appearance and 
o »J , w end of a progressive newspaper. Contemplated A-821. .rare of Editor ft 
Busily or Advertising Manager j, entirely volunt^y; Address A-823. ‘'“W'sh'r, giving references, stating experience 
P.—!_a progressive newspaper. v,umenipiaicti 
Business or Advertising Manager change is entirely voluntary. Address A-823, a , . . - - 
Offering services, quality of which has been de- Editor & Publisher. ^a'afy expected. 
veloped by 4 years in retail general merchandise _ ~ ~ -- 
on own acrount; 4 years with large daily in ^ Managing Editor Wanted. „ „ . 
city of 300,000 working up as accountant, .. . . nt. “7 evening daily newspaper near New York, 
cashier, auditor, business manager; 3 years pub- *ho doesn t know it Ml, but who dorj know jp assistant in the advertising and circulation 
Ushers’ representative, including lots of ad-writ- bo* 8^* the kind of paper that sells, is departments. Want young man of good habits 
ing experience; 9 years newspaper circulation 'ot position where he can prove his worth, anj willing to work, and who has had experi- 
promotion; 1 year in financial and high grade From cub to managing editorship in ten years ence. Address, giving particulars as to age, 
investment bond field. Married, 41. good health, t'Hs my story. Experienced on papers in towns experience and salary. Box A-826, Editor & 
high schod, commercial school and college edu- of from 75.(W to six millions Lniversity man. Publisher, 
cation. Now on advertisine and sales nromotion Christian, 36, married. A-822, Editor & Pub- 
with largest morning paper in city of 700.000, hsher. — 

c",r’i..%to'.‘'A“3rEd5r»‘p,b.i^^^^^ business opportunities 
--;-—-—- .assistant foreman and head make up, would like A WORD (or advortiacments undrr thU 
Advertainf Office Men to correspond with publisher needing composing VW cleesificetiono Cash with order 
Age 33, experienced on local and foreign copy r®?"* Address A-83S, Editor & Pub- --- 
desks. Can take charge service but eau. bsher._ Splendid Weekly Newspaper lor Sale 
Steady, thorough and reliable. A-1 references. » -t- •. » 
Address A-782, Editor 4 Publisher. ^ Newspaper Man, Ten miles from Central Pennsvivania city. In 
- ' '- ■ ■ ■ ■— i - ■— who is 51 years old, wants a Job as managing Rrowing town,amidst industrial activities. Big 
Circulation Manager editor and editor, combineil. or either j<A li*- 1,'^'*“* P®riy. Address A.827, 
Have had wide range of exwrience in every newspaper in town Editor 4 Publisher._ 
phase of circulation work. Desire to become ^''7,"’ 40.000 population. Coiild take Maaaxino Prindne Plant foe Sola 
located with growing newspaper, where compe- charge of small town daily, including «««•*» Pitting Plant for Sale 
fency and initiative in handing circulation prob- business end. if an attractive proposition were Located m fastest growing city in America; 
lems is demanded. Box A-816, Editor & Pub- made. Not broke nor out of a job, but eir- magazine in third year, with 10,000 circulation: 
jisher. cumsfances make a change desirable. Good wonderful opportunity to devdop large national 
- — ■ health, good spirits, esteemed best editorial JJ!?*®,*'’'?’ **** plant costing•$20,000; did $52,- 
Circulation Manager writer in state where I now reside. Have business last year: for sale because adver- 
• ta 15 nt tnlninir built a daily paper now two years old from t>»er lacks capital to develop; controlling inter- 

desire’to l!lcate in town^of 100.000 or morl: beginning to second paper in the state. "*ments’’-%his‘‘comrM'Trries*^ 
Now Circulation Manager of an evening daily *">•»'" love the news- -.’u 
in a town of 42.000. Previous ten years with 1**°'.'^ later on Cli,"nesS^ IhoSfd have $20 
large metropolitan daily in city of over two of b^incM should have ^ 
million, l^nderstand all phases of circulation Address A 815, care. 
work: thorrughly familiar with A. B. C, re_cord. Editor 4 Publisher._ eillrience n7d mria 

Circulation Manager 

&'*p!ibl,"her"’"’*’' ^ To Buay Executive., lepartment. Address Magazine. 329-331 N. W. 
—- University-trained accountant is willing ,0 Ave . Miami, Fla. 

Orculation Manager locate anywhere. Widely travelled, honest r~ 
Somewhere in a city of 5U.0O0 to 100,000, a pub- "o'! loy®'. Middle-aged, Protestant, married. 
lisher has an openinR for a live circulation Have initiati\’c, gnt and pei severance. SalsT^ SPECIAL EDITIONS 
manaser. This ad is written to get me in direct start $4,0iD. \\ ill save more than this 
connection with that publisher. Several years amount for your concern yearly. Best refer- 
experience on larpe and small dailies. Age ences. A W7. Editor « Publisher. _ 
30; have a clean p.ast record and can furnish - T’HE Phoetlix (Ariz.) Republican is- 
A»l references. I am willing to start at any Wanted J ^ ...._ 
figure you set and wilt prove within six months Desk job in town not larger than 25,000 in mid- . ,1“*^ ^ -Midwinter Resource edition 
that I am entitled to an increase. Available ijie west. I have h.xd eight years’ experience m to sections, totaling lUo pages, on Ue- 
Febriiary 15th. Address Box A-838, Editor & .-iH desks and as reporter. Married, 28 years ccmber 31. 
Publisher. eld. A-834, Editor & Publisher. , /xe \ T 1 

experience in editorial, business or job printing 
lepartments. Address Magazine, 329-331 N. W. 
First Ave., Miami, Fla. 

Orculation Manager 

Somewhere in a city of 5U.0O0 to 100,000, a pub 

SPECIAL EDITIONS 

'T’HE Phoenix (Ariz.) Republican is- 
■* sued a Midwinter Resource edition 

. Lcwiston (Me.) Journal on De- 
Circulation Manager Wanted cember 30 issucd a 7^page special edi- 
Have had twelve yeara’ experience in all P^itiqn as foreman of daily newsp.-iper plant tion. it being the 75th anniversary of the 
branches civculation work. Am now connoted with linotype and web press equipment; efficient fmindino of the naner 
with one of the largest papers in the East, and reliable; union; Great L^es states ore- 0* 1'*^ paper. 
Past five years in present city with two ferred. I>onjt experience with medium sized The Rochester (N. Y.) Herald, Jan- 
papers. Do not care to. connect with paper papers carrying heavy advertising has taught iiiirv 14 included two sections of 32 naces 
that uses premiums or expects to double its the writer just where to cut the corners to best I'.i. . i-i An oo 
circulation with office conferences. If you are advantage to keep things going all the time, and devoted to automoliile and One section £- 
looking for a world beater, you can find getting the paper to press at the same hour pages to motor trucks on the occasion of 
plenty of wind jammers, but, if you want a each day has become second nature. Do you jjie 15th Rochester automobile show, 
man that knows he knows circulation, I am want to unload the composing mom end of ~ 
sure it would be to our mutual benefit to it? Write P. O. Box 209. Ann Arbor, Mich. To sell to the home folks and the OUt- 

The Rochester (N. Y.) Herald, Jan- 

address Box A-806, Editor 4 Publisher. 

Column Man, 
Well Known Columnist 

of distinction; writer of satires and 

PACIFIC COAST 
INVESTMENTS 

We have a number of unusual news¬ 
paper investment oppoitunities on the 
Pacific Coast. Chances for enterprising 
newspaper men to become publishers 
in fa>t growing centers where living 
conditions and climate are ideal. 

PALMER Dewitt & PALMER 
Sales and Apprasals of Newspopora 

225 Fifth Avenue New York 
Business Founded 1(M 

Unusual Opportunities 
Daily & Weekly 
N E WSP APERS 

TRADE PAPERS 

HARWELL & CANNON 
Newspaper and Magazine 

Properties 

Times Building, New York 
Established 1910 

WE CONNECT THE WIRESl 

Youb advertisino btait— 
Does it lack a rosourosful 

director, poriuattvo aaletmaa, 
clover copy writer, olsstlilod 
builder, or dealer roioaroli and 
tales aid mant A chain Is no 
stronger than its weakest link, 
and the spring tug-of-war is on! 
Ko charge in made to employen 
for our service. Wire ns. 

FERNALD’S ExCHAN6t.tNC 
TWiao NarY-BLD'eM SaaiNsvif ld. Mean 

pages to motor trucks on the occasion of 
the 15th Rochester automobile show. 

To sell to the home folks and the out¬ 
side world the big new gusher oil field 
that has just been brought in six miles 
of the city, together with the other Now conducting column on sm-ill town daily, which appeared on the editori^ page of New CIIV, togemer wnn tne Otner 

wishes position on larger daily, as a column V’ork’s most distinguished evening paper; writer many resources, the Corsicana (Tex.) 
man. Present column is going big and is of literary articles and book reviews, recently Dailv Sun through the Corsicana Ad- 
being favorably commented on by the leaders, engaged in writing a norel, now desires a col- ...-rri’cincr Clnh Viac rontrihntwl fiacrps 
Samples of work being com;>iied will be mailed iimn again. Write immediately. .\-840. Editor ' * rttsing Club, has Contrihutwl 4f( pages 

litor 4 Publisher. of free space. These are to he used im- 

Talented, experienced, and highly eUB- 
cient men, each a apecialist in hia own 
line, ready to solve yonr problema. 

\W>DUILD£R5orNtW5R\PERS 
IbROKAN^ BlDC 42w«sf BROADWAY 

mew YORK 

mediately. 12 pages being distributed to 
each of the following clubs: Advertis¬ 
ing Club, Chamber of Commerce, Lions 
Chib and Rotary Club. 

The VV'infuld (Kan.) Courier cele¬ 
brated its iiOth anniversary Januarv 11. 
The front page of the Courier carried a 
reprotluction of the first issue of the 
paper, that of January 11, 1873. 

W. A. Dealey Heads Texas Publishers 

The Texas Newspaper Publishers’ .\s- 
sociation held its third annual conven¬ 
tion at the Hotel Gunter, San Antonio, 
January 22. The officers elected for the 
ensuing year were; President. Walter 
.-\. Dealey, Dallas News and Dallas Jour-^ 
nal; vice-president, A. L. Shuman, Fort 
Worth Star-Telegram; and secretary- 
treasurer, .\. E. Clarkson, Houston Post. 
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A New Series of 

WANG FOO 
STORIES 

by 

Sidney C. Partridge 

Firat Publication 

Released weekly beginning 

February 4 

Thirteen Full-Page Illustrated 

Stories 

Tlie_McCliire Newspaper 

Syndicate 
373 Fourth Avenue, New York Oty 

PICTURES 
An exclusive feature 

story of 250 words with 

two- or three-column 

layout of pictures in 

mat form, mailed fresh 

six days a week. Ask 

for samples. 

'"SB® 
N. A. HUSE, General Manager 
World Bldg., New York City 

(By Science Service) 
Means: 

INTERESTING 
READABLE 
ACCURATE 
RELIABLE 
POPULAR 
SCIENCE 

NEWS STORIES 

THE DAILY SCIENCE 
NEWS BULLETIN 

Write or wire for territory and rates. 

SCIENCE SERVICE 
1115 Connecticut Ave. 

Washington, D. C. 

Million 
Dollar 

Hearst 
Features 

The World’s Greatest Circulation 
Builders 

International 

Feature Service, Inc. 

' New York 

fiUNCHES 
Managing editor and city editors are always on the lookout for news; and 

feature ideas that can be used locally. Eoiroa & PusLiSBsa will pay $1 for 
each hunch published under this head. The fact that the hunch it not being 
worked successfully in your city does not bar it from this department. Address 
your contributions to the Hunch Editos. When they appear, clip them and 
mail them tn and receive payment. Unavailable hunches will not be returned. 

IF your vicinity has been subjected to a good 
amount of snowfall this year, you have an 

opportunity to get some good features by look¬ 
ing around town for snow artists, not the kids 
who build the common snow man, but real 
down and out would-be sculptors who take de 
light in creating snow statuary about their 
grounds. Papers in Rochester, N, Y,, have 
found snow lions and other animals, in addi¬ 
tion to many genuine Eskimo igloos. Cuts 
should feature the stories.—J. R. E. 

rus departments of the municipality. Good 
educational stuff which readers appreciate—and 
which make friends for the newspaper in the 
city offices.—A. D. B. 

A British publication calls attention to the 
effort being made by the Cape Argus, South 
Africa, to assist in the solution of the housing 
proposition in the Cape Province. It has in¬ 
vited competitive designs for a model house of 
from three to five rooms for which it offers 
a premium of 100 guineas for the first selection 
and SO for the second. Arrangements have been 
made with a local building firm to erect the 
houses selected, and with capital to secure build¬ 
ing loans on easy repayment plans, the Argus 
serving as intermediary between all parties con¬ 
cerned. The Argus is giving much publicity to 
the undertaking, and it is attracting attenti< n 
all over South Africa, it is said.—W, H. M. 

To what city do the greatest number of long 
distance phone calls from your town go? What 
propr rtion of the long distance phone calls from 
your town go to places within a radius of fifty 
miles? What proportion go to places within 
a radius of 100 miles? What are the longest 
calls from your town within the past three 
months? Where were these calls to? What 
are the busiest hours of the day in the long 
distance department of your local phone com¬ 
pany? A story along this line would be novel 
and very interesting—F. H. W. 

Symbol of Fascinating Fiction 

“Your Service Has Them All 
Beat”—b'. D. Moffett, Sunday 
Editor Milwaukee Journal. 

METROPOLITAN 
NEWSPAPER • SERVICE 

Maximilian Elser, Jr., Gen'l Mgr. 
ISO NASSAU ST, NEW YORK 

How strongly do you dwril on the particular 
industry or business that is the mainstay of 
your community? The Boston Transcript de¬ 
votes much space to peculiarly New England 
industries and businesses. Papers in automo¬ 
bile cities too frequently give their space to 
“canned publicity," instead of to real news and 
views of the industry. The same may be said 
of papers in mining towns, farm immunities 
and others. Real news of the vital local in¬ 
dustry and conditions affecting it is strong stuff. 
—R. M. F. 

How qpany old buildings are there in your 
city which were originally erected as churches, 
and which are now utilized for some i ther pur- 
l>ose? To what various uses have they been 
|iut since being abandoned as churches? We 
find one which was changed from a church to 
a boarding house, and is now a granite shop. 
.\nother is now a screw fatcory, and so on. A 
little investigation will show up plenty of ma¬ 
terial for a good story.—C. E. L. 

The William.sport Sun recently carried a hu¬ 
man interest story relating to the mail received 
by prisoners in the county court house, that 
city. It developed that one morning delivery- 
included several seed catalogs and various bul¬ 
letins from mail order houses as well as other 
answers to advertisements. Investigation by 
a reporter revealed that the prisoners liked to 
receive mail, and resorted to various means that 
their desires along this particular line might be 
gratified. Interesting is the fact that while the 
prisoners gave as their address the number and 
street of their involuntary abode, they failed to 
mention “County Jail.” Perhaps a similar fea¬ 
ture could be developed in your city.—H. E. R. 

.\Iong with a half a column article on the 
use of fuel oil for industrial purposes which 
was published in the St. Louis Star recently 
with credit to a trade journal in that particular 
field from which the article was clipped, there 
appeared in the Star 13 small advertisements 
ti taling a little more than a quarter of a page 
from local dealers in fuel oil, fuel oil burners, 
pumps, tanks, etc. This same idea can be 
worked with many fields that have not as yet 
been exploited by your local papers. Technical 
articles of merit and authority are easily avail¬ 
able from technical journals or can prepared 
by one of the men in the trade of your city. 
—D. R. 

t/bomcis 

Compcing^ 
HeadQuariers 

Memphis, — Tenn. 

We serve Publishers 
in U. S. and Canada 

Wi'ife for particulars 
of our 

Pern ? an en 
Weeklij Business 

Review Page 
Ordinarily dry stuff from the municipal treas¬ 

urer’s office in cities from 20,000 to 150,000 can 
be worked into a daily feature by running, un¬ 
der the head “Where Your Money Goes,” brief 
facts regarding payments made by the office. 
Every check of more than $10,000 has some in-- 
teresting fact behind it. One paper under this 
beading told of a payment of $60,000 on a water 
loan bond, giving the date of construction of the 
works for which the money bad been borrowed, 
the total cost, the total amount paid to date 
and the amount remaining due.—M. T. 

Commercial paper is little understood by a 
large number of people—perhaps, even, by a 
majority—in spite of the fact that most of them 
have more or less frequent occasion to use one 
or more forms of it. Even sueh simple things 
as ehecks and drafts are mysteries to a sur¬ 
prisingly large number. WTiy not run a series 
of non technical, yet authoritative and thorough 
articles, describing the various more common 
forms? The first article might deal writh checks, 
the second with bank drafts, the third with 
promissory notes, and so on. If the small town 
paper could get some well known bank official 
or employee to write them, and if the paper in 
the larger place could secure the services of 
someone connected with a prominent bank, so 
much the better. If that plan were impracti¬ 
cable, some member of the editorial or reporto- 
rial staff could handle the assignment, being 
careful, however, to check up with some bank 
official or employee capable of detecting errors 
or ambiguities.—T. A. H. 

“Who’s Abroail in Town from Midnight to 
Four A. M.,” was the title of an interesting 
story recently run by a Michigan paper. They 
did not take somebody else's word for it, but 
put a reporter on the street during those hours 
to see for himself. Some interesting and amus¬ 
ing facts can be brought out, especially in the 
sm.aller cities where the average person would 
probably say that no one was on the street at 
those hours. In the larger cities, of course, 
there is much interesting and little appreciated 
work done during the night.—C. E. L. 

In many public schools nowadays the prin¬ 
cipals examine new pupils to see just what their 
mentality is and just where they belong. Why 
wouldn’t it be a good idea to write a resume 
of these tests and then urge all the adult readers 
of the paper to try the test on themselves and 
see just how they’d stack up in such a test? 
Of course, with the tests it would be a good 
plan to show which grades the pupils are put 
into according to the answers they give to the 
tests.—F. H. W. 

Hundreds of “human interest items,” not 
considered in the general course of the day’s 
news, are passed over every day by newspaper 
editors and reporters. By using just such little 
items a certain Western Missouri newspaper 
editor has built up a very interesting and popu¬ 
lar department. Under the heading “Escaped 
the Waste Basket,” he gives each week spiey 
paragraphs—sometimes it is a bit of conversa¬ 
tion he has had a part in, sometimes an inter¬ 
esting incident, often the cute sayings of his 
neighbors’ children, but everything in this col¬ 
umn comes out of bis own experience. It has 
local flavor.—F. W. R. 

America’s Best 
Magazine Pages 

Daily and Sunday 

Newspaper featare Service 
241 WEST 58TH STREET 

New York City 

Lessons in Boxing 
by 

SPIKE WEBB 

THE INTERNATIONAL SYNDICATE 

213 Guilford Ave., BALTIMORE, MD. 

In the comic pictures we are often shown the 
clever methods of serving summonses to unwill¬ 
ing summonees. But near San Jose, CaL, a 
summons was recently served by dropping it 
down from an aeroplauie in front of an auto. 
The motorist stopp^, picked it up, and then 
found that it was just what he was trying to 
run away from. Talk with your local sum- 
moners, and write up some of their interesting 
expriences.—P. E. M. 

Throughout the United States at the present 
time the youth of the country is being inter¬ 
ested in calf club work. It is usually started 
in the rural school when the teacher teaching 
dairying, explains the need of better blood in 
herds. Usually an adjacent county is taken 
as an example. This is followed by a sense of 
jealousy on the part of the local pupils. The 
result is the formation of a calf club and the 
securing of herd animals that will mean in 
future years dairy cattle, registered, tuberculin 
tested and of purer stock.—L. J. J. 

“How Your City Is Run”—A series of 
articles dealing with the functions of the vari- 

What is the daily life of a high school senior 
in your city like? What does be study? When 
does he study it? What athletic activities does 
he engage in? What are his social recreations? 
The answer to all these questions would make 
a very interesting and novel story.—F. H. W. 

mmE! 
NEW/ 
FsrSnn/ttg and&aiiflkti^sftts 

fatcmafianal New* Service 
a Sprac* St., New Ystli 
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Ready For Business 

^ —NOW 

EDITOR & PUBLISHER INTERNATIONAL YEAR BOOK— 
the hook that answers 50,000 everyday (juestions of the newspajier 
and advertising world—is now off the presses. For the conveni¬ 
ence of the newspaper, advertising, equipment and supply execu¬ 
tives who will use their copies constantly during 1923 there is now 
available a limited cloth hound edition that sells for $2 in the 
United States, plus 20 cents for postage in Canada and foreign 
countries. The paper-bound edition of this necessary book goes 
only to annual subscribers. • All extra copies are cloth-bound and 
sell for $2. Make checks or money orders payable to 

THE EDITOR & PUBUSHER COMPANY 
63 PARK ROW NEW YORK 
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The New York, Globe 
NOW SELLING MORE COPIES PER 
DAY AT THREE CENTS PER COPY 
THAN BEFORE THE WAR AT ONE 

CENT PER COPY 

A REMARKABLE DEMONSTRATION 

OF READER INTEREST 

The reader gets a bigger and better newspaper and the ad¬ 

vertiser gets a greater value for every dollar spent for space. 

A WONDERFUL BUY AT PRESENT RATES 

The cost of no other commodity going into the manufacture 

and sale of merchandise is so closely back to normal as news¬ 

paper advertising in The Globe. , 

The New York Globe 
Member 
A.B.C. 

JASON ROGERS, Publisher. Ni ember 
A.B.C. 

LORENZEN AND THOMPSON. Inc. 
Special Representatives 

CHICAGO :: NEW YORK :: ST. LOUIS :: DETROIT :: SAN FRANCISCO LOS ANGELES 
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