“Lively, diverse, intense cities contain the seeds of their
own regeneration ... The task is to promote the city life of
city people.”

Jane Jacobs,
The Death and Life of Great American Cities

A Word From The Museum District Development
Association of Houston

Simply by participating, you are helping the Museum District
Development Association of Houston to create an exciting
and beautiful destination point for Houstonians and visitors
alike —the Museum District.

Qur goal to provide a closed loop transportation system for
the Museum District is accomplished with the inauguration
of the METRO 34-Weekender. For more information about

the Museum District DAH and our other goals, call 526-0808.

A Word From METRO

1
METRO is pleased to participate in the “Raiders of the
Lost Art” Treasure Hunt and to introduce you to the
34-Weekender. Improving area mobility and participating in
economic development are two of METRO's goals.

You can enjoy all the shopping, entertainment and cultural
attractions of the Museum District without fighting traffic

or worrying about parking. Call a METRO information oper-
ator at 635-4000 and let us help you plan your next trip.

We hope you will make the 34-Weekender a regular part of
your weekend.

METRO—You can get there from here.

METRI.
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We gratefully acknowledge the
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Park Plaza Hospital

Browning Ferris Industries
Brown & Root, Inc.

Coca-Cola Foods

Gene Hamon Ford Chrysler
Houston Coca-Cola Bottling Co.
Continental Airlines

Hot Shot Messenger Service, Inc.
The Houston Post

KHOU-TYV, Channel 11
KKBQ-FM, 93Q

KODA 99 FM

McDonald’s

Ogilvy & Mather

Travel Tech
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A The State of Texas,
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