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INTRODUCTION

BACKGROUND AND PURPOSES

Due to the long-term evolution of Wikimedia brands, they are now
a bit chaotic. We propose a relatively simple solution, that is based
on past success and ideas, and reflects modern trends in branding.
We're going to add effectiveness to the brand value, using a hybrid
approach mostly based on the endorsed brand and monolithic brand
architecture.

On one hand, it should allow to improve communication with users
and donors, and on the other hand, it should retain the feeling of
autonomy which is a key advantage of the Wikimedia communities.
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WHY W

WIKIPEDIA FAVICON

The brand evolution often utilises former solutions, providing them
with a new value. And often a mixture of rebranding and restyling is
more effective than pure rebranding. We propose building a bridge
from chaotic complicated brands to a simple W sign, as indeed it

already unites the values and the specifics of the Wikimedia brands.

W is Wikipedia. W is Wikidata. W is Wikimedia. W is MediaWiki.
W is Wiki-everything. W is even a meme.
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W AS GLOBAL BRAND

WE ARE CHOOSING BRAND SIGNATURE

Modern branding strategies mostly infer
transition from individual brands to a
family brand or a monolithic brand.

Hence, we are proposing all Wikimedia
projects brands should evolve to hybrid
of endorsed brand and monolithic brand
architecture.

The Brand Signature (with Hoefler font):
— Brand icon: W favicon
— Brand logotype: project name
(‘Wikipedia’)
— Tagline:
Endorsment (‘a Wikimedia project’) or
Brandline (‘The Free Encyclopedia’)
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WIKIPEDIA = THE FREE ENCYCLOPEDIA

WIKIPEDIA DYNAMICS
Wiki now means not only “express”, but universally associated
with free knowledge. Everybody knows that Wikipedia is the free OC
encyclopedia, like everybody knows that GNU/Linux is a free WIKIPEDIA
operating system, and so there’s no need to stress it every time. a Wikimedia project
Using “a Wikimedia project” tagline together with Wikipedia name
should quickly and effectively improve people’s awareness about W
Wikimedia.

WIKIPEDIA
On the other hand, it’s a great slogan that could be retained in specific The Free Encyclopedia
contexts, when it’s still important to emphasise the nature
of Wikipedia.
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CORE OF BRAND ARCHITECTURE (B/W) W

WIKIMEDIA CONTENT PROJECTS ABSTRACT
WIKIPEDIA

a Wikimedia project

v o o w W W W W

WIKIPEDIA WIKIMEDIA WIKIDATA WIKIMEDIA WIKINEWS  WIKISOURCE
a Wikimedia project INCUBATOR a Wikimedia project COMMONS a Wikimedia project a Wikimedia project

a Wikimedia project a Wikimedia project

v o w W W W W

WIKTIONARY WIKIVOYAGE WIKIVERSITY  WIKIBOOKS  WIKIQUOTE WIKISPECIES

a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project

AND WIKIMEDIA COORDINATION AND INFRASTRUCTURE PROJECTS

META-WIKI MEDIAWIKI WIKITECH FOUNDATION

a Wikimedia project a Wikimedia project a Wikimedia project free, multilingual content
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CORE OF BRAND ARCHITECTURE (COLOR¥) W

WIKIMEDIA CONTENT PROJECTS ABSTRACT
WIKIPEDIA
*Colors taken from the page: https://meta.wikimedia.org/wiki/Our_projects a wikimedia project

W wo W W

WIKIPEDIA WIKIMEDIA WIKIDATA WIKIMEDIA WIKINEWS  WIKISOURCE
a Wikimedia project INCUBATOR a Wikimedia project COMMONS a Wikimedia project a Wikimedia project

a Wikimedia project a Wikimedia project

wo W W W W

WIKTIONARY WIKIVOYAGE WIKIVERSITY  WIKIBOOKS  WIKIQUOTE WIKISPECIES

a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project a Wikimedia project

WIKIMEDIA COORDINATION AND INFRASTRUCTURE PROJECTS

W
W W WIKIMEDIA

META-WIKI MEDIAWIKI WIKITECH FOUNDATION

a Wikimedia project a Wikimedia project a Wikimedia project free, multilingual content
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WIKIMEDIA MOVEMENT BRAND ARCHITECTURE

BRANDOGRAM (BASE ON HYBRID BRANDYS) IN SCOPE 2030 MOVEMENT BRAND PROJECT

W

l

2

THEMATIC
ORGANIZATIONS

|
WIKIMEDIA
CHAPTERS

Derivative signatures
(brandorgams), based
on the hybrid branding.
They combine the
corporative brand with
elements of a territorial
or thematic symbol.

R
W

RU-SPB

the Wikimedia movement
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WIKIPEDIA BRAND PROBLEMS

BRAND CHOICE BEHAVIOUR

No doubt, Wikipedia is by far the best known
Wikimedia brand. But at the same time
Wikipedia is an extremely negative brand for
many organisations (including some scientific
institutions and governments), many famous
people and scientists, etc. Clear distinction
between the Wikimedia organizations

and Wikimedia projects is very important.
Wikipedia without Wikimedia has a limited
brand power.

The Wikimedia brand itself is neutral and has
a big perspective. Yes, most people don’t know
what Wikimedia is, but they understand that
‘media’ is something modern and interesting
for partnership and cooperation.
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BRAND LOYALTY

WIKIPEDIA AND WIKIMEDIA CORPORATE BRAND POTENTIAL

A corporative brand
needs not only
recognizability, but
also high brand loyalty:
brand allegiance and
brand insistence. We  Brarecoson
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WIKIPEDIA # WIKIMEDIA

NOW WIKIMEDIA STRONG SUPPORT WIKIPROJECT

Wikimedia is a much broader
entity than Wikipedia. Wikimedia

movement includes a lot more e
values, ideas, approaches, people,
organizations and communities
than the Wikipedia encyclopedic
project and its community.

Entes support he project volunteers,
but have no say on th content
unerst

Narrowing Wikimedia movement
to Wikipedia would mean more b
misundestanding for its users and wmgiifi“:f:ﬂw
others about our movement’s

activities that are not relating
directly to Wikipedia project.
Also it may bring us to a loss
of multiple contributors not

thematic
organizations.
o Funds thematische
Zonrae Irarsproene Disseminating Vereine

Committee
‘Spandenvartoitngs-

Wikimedia user groups.
Wikimedia-Benutzergruppen

WIKIMEDIA ENTITIES
° WIKIMEDIA-VEREINE
. ()]

WIKIMEDIA
FOUNDATION

Affiliation Committee
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staff
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: i _ @\ THE WIKIMEDIA MOVEMENT
agreeing with the downgrading @ DIE WIKIMEDIA-BEWEGUNG
Of their ContribUtion- Graphics by Ziko van Dijk, 2013, @ BY-SA 3.0
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DERIVATIVE BRANDS

WIKI AWARD EXAMPLE

Wiki Laureate Lapel Pins
of Wiki Award and Wiki-
Tolmach Award 2020

Photo by Slava Zamyslov, 2020, @ BY-SA 4.0
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PATTERN VARIANTS

W BRAND PRIMARY BACKROUND COLOURS @a

&%
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W FLAGS

WIKIPROJECTS PUZZLE FLAG VARIANTS
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*
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WIKIMEDIA MOVEMENT PERIODIC TABLE

BASE ON PREFIXED INTERNAL LINK STYLE / AS SNOHETTA HONEYCOMB

We propose using prefix codes
for short linking to projects.

A system of short-handed link
labels may also be used for
supergraphic.

The periodic table and
honeycomb may have variants
concerning texture, colours, etc.

For example, the prefix codes for
the infranstructure projects like
Meta and Phabricator may be
put left of W and for the content
project right of W. Also there
may be used a superscript for the
projects and a subscript for the
organizations.
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EXAMPLE AND GLYPHS FOR SUPERGRAPHIC

WIKI SCIENCE COMPETITION BRAND IN SOCIAL NETWORK, ETC.

Characters are

Wiki Science from the
Competition Logo Wikipedia
with supergraphic. puzzleglobe for
supergraphic.
Y,

o T | e
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16 » Wikimedia Brands Evolution and New Brand Guidelines Vladimir Medeyko, Nikolai Litvinov / Wikimedia RU / Aug 2020


https://www.facebook.com/ScienceAndWiki

AUTHORS AND CONTACT

BRAND NETWORK COLLABORATION

This proposal is a personal
work of the authors.

The authors’ positions

do not imply approval

or endorsement of the
respective organizations.

The authors do not claim

N (‘ any intellectual rights in this
Photo by Semyon Borisov, 2019, @ BY-SA 4.0 Photo by Slava Zamyslov, 2020, @ BY-SA 4.0 work. They agree to pI'OVi de

respective formal statements

Nikolai Litvinov Vladimir Medeyko or issue necessary licenses in
Huxomnait JInTeunos Bragyumup Meneiixo form required by Wikimedia
Mikohj Livintw Nownen, il
HE e R P S T
Member of Wikimedia RU Director of Wikimedia RU

Member of OTRS Team Brand network affiliate liaison

Brand Management Lecturer of

HSCM RANEPA

Nikolai.Litvinov (at) Wikimedia.RU  Vladimir.Medeyko (at) Wikimedia.RU


https://www.wikidata.org/wiki/Q50233421
https://www.wikidata.org/wiki/Q50248216

