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CHICAGO PRlNTINa 
CLAIM MADE THAT ILLINOIS 

CITY LEADS THE WHOLE 

WORLD IN BIG ORDERS. 

Won Encyclopedia-Britannica Job 

Over New York, London and Pari* 

—Some Think Chicago Will Be 

the Great Magazine Publishing 

Center—$20,000,000 Invested and 

Annual Output $30,000,000. 

The Chicago Tribune last week re¬ 
viewed exhaustively the printing business 
of Commercial Organization declared 
eral branches of the industry. The fol¬ 
lowing artic'e, in which the printing busi¬ 
ness of Chicago is compared with that of 
New York, contains much information 
that has not heretofore been printed: 

Chicago is the greatest printing center 
in the world. The world concedes this 
and sends its largest orders to Chicago 
printing establishments. 

One Chicago house lately has landed 
the bigge.st order ever given to an indi¬ 
vidual house. It is the printing of the 
Encyclopedia Britannica, published by- 
Cambridge University, England. Bids 
on this job came from all over the 
world. The best printers of Louden, 
New York, Paris and other printing cen¬ 
ters entered into competition for the 
work, but a Chicago house, although its 
price was higher than many of the 
others, was awarded the prize. 

WHY CHICAGO LEALS. 

The question is often asked. Why has 
Chicago such a supremacy over other 
cities in the matter of printing? New 
York has more printing establishments, 
the majority of magazines published in 
the United States are published in New 
York, there are large publishing houses 
there or in the vicinity—so why does 
Chicago lead in printing? Because Chi¬ 
cago is the business center of the United 
States. The jobbing houses in Chicago 
exceed those of New York many times 
over, the large mail order houses are in 
Chicago, and the business of the Chicago 
printers which gives it the lead over 
other cities is the catalogue business. 

Figures in regard to the catalogue 
business are surprising and stupendous. 
One of the large mail order houses of 
Chicago turns out daily an average of 
60,000 catalogues, and another house 
probably is turning out a similar amount. 
Every wholesale house has its catalogues, 
which change as frequently as there 
come changes in the business or the 
prices of the articles advertised, or as 
new articles appear on the market. ♦ ♦ * 

COLOR PRINTING. 

In addition comes what is known as 
three color printing. Chicago is the 
headquarters for printing of this nature. 
The invention was made by a Chicago 
man, and since the start there has been 
nothing superior in this line anywhere to 
supplant the business which began in 
Chicago. This includes practically all 
the printing done in colors—calendars, 
catalogues and colored plates of all 
kinds. From New York, with its multi¬ 
plicity of printing houses, come the 
orders from the large carpet and rug 
manufacturers for the printing of the 
plates which are a reproduction of the 
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EXPLOITING CITIES. 
CAMPAIGN TO COMPEL APPRO¬ 

PRIATION OF PUBLIC FUNDS 

FOR ADVERTISING. 

Lawyers Say Municipal Funds Cannot 

Be Used for Advertising, but Asso¬ 

ciations of Commercial Organiza¬ 

tions Would Change Their Opinion 

—Unfair to Let Volunteer Bodies 

Carry the Burden. 

The recent convention at Grand Rap¬ 
ids, Mich., of the American Association 
of Commercial Organizations declared 
that every municipality should pay its 
own advertising bills and that the pres¬ 
ent system of raising funds by popular 
subscription to exploit a city is all 
wrong. 

It is proposed to make a campaign 
over the country with the intent to 
bring about changes of law so as to per¬ 
mit the appropriation of public funds 
for “advertising.” 

According to the officials of this or¬ 
ganization, several attorneys-general of 
different States have expressed the opin¬ 
ion that a municipality may spend its 
money only for “municipal purposes,” 
and so these legal authorities say “ad¬ 
vertising is not a municipal purpose.” 

The association is sending out printed 
arguments against the old-fashioned 
habit of construing the law. The fol¬ 
lowing argument is made: 

INCREASING LAND VALUATION. 

“If advertising brings new industries 
or new citizens, the immediate result is 
an increased land valuation, and the 
property owner—be his property in the 

I center of the city or in the suburbs— 
I is the recipient directly or indirectly of 
resulting advantages. 

, ! “The landlord who rents to the down- 
j town merchant raises the price of the 
1 rental; the merchant pays the higher 

ARTHUR CAPPER. j rent and is happy because he foresees 
NOTED KANSAS PUBLISHER WHO BEGAN HIS CAREER AT THE “cASE” WHEN THIRTEEN | a larger buslneSS. 

YEARS OLD. “The non-rcsident property owner, the 
_ _ _ _ man who cannot be found when the 

~ general subscription fund is being passed 
CANADIAN PRESS LIMITED. SECURES INJUNCTION. around, but who can always be found 
- - when a purchaser is on hand to pay a 

New New* Service for Daily Papers Moline Mail Would Prohibit Publi- high price for his property, enjoys in- 
of the Dominion. cation of Moline Press. creased valuation on his holdings. 

Representatives of the daily press of J* 2aiser, publislier of the ^lo.inc subscription method unfair. 

Canada have completed arrangements (HI-) Mail, has been granted an injunc- “The narrow-minded, close-fisted citi- 
for the launching of the Canadian Press ''Dn restraining the Moline Press from zen, who will not loosen his purse- 
Limited, a co-ojierative organization issuing a newspaper in Moline, Ill. ^ strings, but will burn midnight oil cal- 
which will controll the service of the ^ years ago the Mail purchasec | culating increased profits from an ad- 
Ass'xriated Press in Canada. tl'e Journal, and the Journal owners, it i vertising campaign, paid for by others. 

It was decided that the organization >s said, agreed not to enter the publish j is compelled to pay his share, 
should extend over the entire Dominion, '^g field for five years. Recently they I “And what is this share? Take for 
with subsidiary organizations for han- started the Mo'ine Press and the Mail | instance the city of Schenectady, with 
dling such local or inter-provincial serv- applied for an injunction, with the above. ; 77,000 population and an assessed valu- 
ices as may be agreed upon—in British [ result. ation of $38,000,000. An appropriation 
Columbia, the three prairie provinces of - of one-half mill tax would net $19,000 
Manitoba, Saskatchewan, and Alberta; New Virginia Daily. ^ fund by means of which Schencc- 
Ontario and Quebec as one group, and -ru td . u /•<r . , . , W^y’s advantages might be exploited, 
the three maritime provinces as one Petersburg (Va.) lndex-.\ppeal, --Every man pays his share, and it is 
group. was purchased recently by Walter necessary for any committee to go 

It is proposed that the various groups Hams a well known Washing- | around from door to door on a begging 
shall exchange Canadian news of a gen- correspondent, has launched an j expedition. No professional money rais- 
eral character, which shall be incorpo- ing expert is made necessary and his 
rated with the Associated Press report as Index-.^ppeal will be con-1 compensation of ten or twenty per cent, 
sent out on the various provincial or ^'""cd as a morning paper. Petersburg | raised is saved, 

district wires. The service is to go into ! " hat means “municipal purtose.” 

effect January 1. j “H as a result of the expenditure of 
- The Granfordsville (Ga.) Advocate- ; that $19,000 fund in general advertis- 

L. E. Beau will launch the Radisson Democrat has been sold to Harry Wil- i ing, one factory is secured that will em- 
(Wis.) Courier. son, i ploy 150 hands, with an annual pay roll 

CANADIAN PRESS LIMITED. 

of the Dominion. | 

Representatives of the daily press of | 

Columbia, the three prairie provinces of 
Manitoba, Saskatchewan, and Alberta; 
Ontario and Quebec as one group, and 
the three maritime provinces as one' 
group. j 
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of $150,000, there is £ net annual profit 
to the city of at least $1C,000—a profit 
which it would not liave enjoyed had it 
not been for that advertising campaign. 

“It is a fair estimate that ten per 
cent, of money expended by wage earn¬ 
ers is a profit to the merchant, the land- 
ki.d. and the h.itchvr ami baker and 
candlestick maker. If by expending 
$19,0d0 a city can secure to its business 
interests an annual net profit of $16,0OO, 
is it fair to say that advertising a city 
is not directly a 'municipal purpose?”’ 

KNOXVILLE WORLD. 

New Evening Daily Suspends After 
Thirty-three Weeks’ Existence. 

I'he Knoxville (Tenn.) Evening World 
suspended publication last week, after at 
existence of thirty-three weeks. Re 
garding the susiKMision Gordon Xye, the 
editor and manager, says: 

"The paper made perhaps one of the 
most remarkable records ever made in 
the newspaper world. The company had 
but $13.(XKi cash to buy equipment, in¬ 
stall the plant and publish the paper, yet 
with this small amount of capital the 
paper has existed about thirty-three 
weeks. 

“.\t one time it had a circulation of 
and this large circulation, with 

no advertising, is what caused the sus¬ 
pension.” 

In the last issue the World said edi¬ 
torially, in part; 

“It is a pity that just at this time, 
when the paper was signing advertising 
contracts and winning the confidence of 
the progressive business men of the city, 
it had to suspend publication for the 
lack of a few doTars to meet creditors." 

NEWSPRINT. I 

Great Northern Mill* Turning Out 
More Than SOO Ton* Daily. 

It is said that the two mills of the 
Great Xorthern Paper Co., the second 
largest maker of newsprint in this coun¬ 
try, are making appro.ximately 515 tons 
of newsprint daily. 

The officials of the company state 
that they have on hand about fifty per 
cent, of a normal stock of paper and 
the demand is so great as to preclude the 
possibility of accumulating stock. 

The International Paper Company 
and the Great Xorthern together have 
an output of aliout 'i.lOit tons of news¬ 
print daily. 

Will Edit Sunday Telegraph. 
Frederic Blount Warren, the maga¬ 

zine writer, is the new Sunday editor of 
the Xew York Morning Telegraph. Mr. 
Warren was formerly city editor of the 
Xew York Evening Mail, and for sev- 
e'al years on the editorial staff of the 
Philadelphia Xorth .American and In¬ 
quirer. 

The Ute (la.) Independent has been 
sold to J. W. Downing. 

The Pittsburg 
Press 

LARGEST 
D»ll7 SttAdar 

CIRCUI^ATION 
IN PITTSBURG 

I Ftraif* Mvarthlog lltprMtntatiyM 
I. K KLEIN JOHN GLASS 

MHroaoiitan Towcf.N.Y. People* Ga*BM(.,Chic*t* 

MILLIONS FOR ADVERTISING. 

America Lead* World, Say* Dan A. 
Carroll to Poor Richard Club. 

Dan .L. Carroll, secretary of the Six , 
; Point I..ague i.f Xew Yuik. was the ; 
, chief .cpe.iker at the luncheon of the; 
Poor Richard Club, Philadelphia, last 
Tuesday. Mr. Carroll’s topic was 
"Xewspaiters and General .Kdvertising.’’ 

: He said in part: 
“.\dvertising is a gre;it business, no 

matter whether you are buying or sell- 
i ing. During last year statistics show 
I that over half a billion dollars were 
! spent for it alone, and when this sum 
. is considered as about ten per cent, of 
the actual business obtained through ad¬ 
vertising, an idea can be gotten of the 
country’s business in a year. At that, 
this sum does not represent corporation 
advertising, which in itself is another 
big adjunct. 

“Most rapidly is this country going 
ahead in advertising, and already Amer¬ 
ican merchants have carried their sys¬ 
tems into England and caused a revo¬ 
lution in advertising there. It has been 
the means of the people buying with a 
greater knowledge of goods instead of ■ 
prices, and in my opinion from this fact | 
alone has great educational value. The ! 
palm is handed to the United States as 
the best advertising country. ! 

“During the past ten years there has j 
been a reform among the publishers. | 
Both magazines and papers, used to is- | 
sue false circulation figures and quote | 
bad advertising rates. Lately this has | 
altogether ceased. Now it is under- ; 
stood that advertising is not a false 
proposition, but a legitimate business 
proposition. 

“The national medium gradually be¬ 
ing developed for advertising is the 
newspaper. 1 maintain that newspaper j 
advertis ng can be systematized, first be¬ 
ing taken up by States, and then local¬ 
ized until it is better than the magazines. 
It is just as effective as the magazines 
and less costly. 

"The copy used in newspaper adver¬ 
tising should lie written differently from 
the magazine stuff. It should be straight 
talk with good cuts and not the half¬ 
tones used in magazines. The presses 
of a daily print far better and look far 
neater if a line drawing is used. So far 
na.ional ad\ertisers have not given the 
newspapers the attention they ougltt. b it 
the time is shortly coming when they 
will be appreciated.” 

Those present included; Thomas 
Martindale. Dan Carroll. Ferdinand P. 
Beebcr, Clinton Rhoades, Edwin Moore, 
E. J. Cummings, E. M. Bait. D. E. Wol- 
ley, W. B. Oliver. William Murphy. 
Harry Gatchell, C. H Graves. Robert 
L. McLean, C. V. McLean, Theodore B. 
Cramer, W. Percy Mills. R. H. Durbin, 
George Nowland, W. B. MacKenney, 
E. M. Kadden, C. Chalmer Jones, 
George W. Tryon, Roy .\. Simpson, 
Senator Philip P. Baker, Xew Jersey; 
P. C. Staples, William Simpson, Joseph 
Simpson, Hugh O’Donnell, C. H. Gou- 
diss, W. F. Fell, W. B. Waddell. Lewis 
Gilman, R. H. Dippy, F. G. Holmes and 
G. E. Gables. 

Wood Pulp Production. 
During the whole or part of the cal¬ 

endar year 1!K*9 there were 253 wood 
pulp mills in operation in the United 
States, as against '251 in IHO'^. In 1909 
these mills consmued 4,002,000 cords of 
pulp wood valued at $34,470,030, as 
against 3,347,000 cords in 1903 valued at 
$23,360,000, an increase of about 19 per 
cent. 

Terre Haute, Ind., socialists will .start 
a weekly. 

CHANGES NAME. 

American Newspaper Service Suc¬ 
ceeds Phillip* Newspaper Service. | 

With the granting of a prayer by the j 
petitioners last week the Supreme Court 
of the District of Columbia changed 
the name of The Harold W. Phillips 
Xewspaper Service to the .\merican 
Xewspaper Service, the occasion of the 
change being the retirement of Harold 
W. Phillips from the corporation bear¬ 
ing his name and the taking over of 
his interests in several newspaper enter- i 
prises. 

The new company is composed of 
Gerald Rickard, late advertising man¬ 
ager of the Washington Post; Charles 
Fletcher, until recently cashier of the 
Philadelphia Xorth .American; Charles 
Lanman. of the Lanman Engraving 
Company of Washington, and a number 
of Washington busines.s men who have 
purchased all of the outstanding stock 
of Phillips’ former associates. 

The new location of the .\merican 
Xewspaper Service will be at 1421 F. 
St., X'. W. The ground floor of the 
property is being remodeled for the 
counting rooms of the Washington .Ad¬ 
vertiser and Washingtonia. two local 
weekly newspapers published by the 
concern. i 

Hereafter the .American Newspaper j 
Service will confine its activities to de¬ 
veloping its own newspaper properties. 

INIER-OCEAN VETERANS. 

Old Time Chicago New*paper Men 
Dine in New York. 

inei'ting and dinner was held at 
Baker’s, West Twenty-fourth street. 
\ew t o-k Cit\. 1 huesday, November 
7, for the purpose of reminiscent en- 

joymert by men who have been con- 
.lectcd with the Chicago Inter-Ocean. 
.Melville E. Stone, cf the .Associated 
Press, one of the first editors of the 
Inter-Ocean, acted as toastmaster. Ed¬ 
itors William Penn Xixon and H. H. 
Kohlsaat were present. 

The fol owing also sat at the table: 
I Harry Ballard, of the Xew York 
Evening Telegram; William .A. Taylcr, 
of the .Associated Sunday .Magazine;; 
■’.Art” A'oung, cartoonist; William .A. 
Trowbridge, Ralph Earley, John Wood¬ 
ward, Leander H. Crall, H. E. Cra'l, 
Wesley Sisson, .A. E. Morl’ord, Harry 
E. Church, Guy Patton, Oliver Oliver. 
C. I'. Carter, Howard Wcody and Ed- ! 
ward F'reiberger. 

George J. Burn* Wed*. 

It was a surprise to the many friends 
of George J. Burns, of the Payne & 
Young Special Agency, to learn that he 
was married on Wednesday, November 
23, to Miss Jeannette Geraty. .After a 
brief honeymoon they will be at home to 
friends at 541 East One Hundred and 
Eighty-second street. Mr. Burns wa.s 
for four years cannected with the C. E 
Sherin Company, and later, before join¬ 
ing forces with Payne & Young, was 
with the Frank Presbrey .Agency. 

Dedicate* New Quarter*. 

The new club rooms of the .Adver¬ 
tisers' Club of Cincinnati, in the Ogden 
building at 118 East Fourth street, was 
dedicated last week. Nearly one hun¬ 
dred members attended. Howard Sasby 
acted as toastmaster. The speakers in¬ 
cluded Ren Mulford, J. C. Schaefer, W 
C. Culkins, C. B. Willoughby and C. L. 
Thomas. 

The Spearfish (S. Dak.) Caravan has 
been purchased bv T. I Wright, who 
will continue it. 
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LABOR PUBLISHERS MEET. 

Hold Second Annual Convention in 
St. Loui* and Elect Officer*. 

1 he International Labor Press of 
.\merica held its second annaul conven¬ 
tion in St. Louis last week. Officers 
were elected as follows: Charles W. 
Fear, Joplin (Mo.) Trades Unionist, 
president; Ed Hirsch, Baltimore Labor 
Leader, first vice-president; R. G. Stew¬ 
art, Cedar Rapids Tribune, second vice- 
president ; P. D. Drain, Evansville -\d- 
voc.ate, third vice-president; Jerome 
Jones, Atlanta Labor Journal, fourtli 
vice-president; O. S. Wilson, Oklahoma 
City Labor Unit, fifth vice-president; 
Sam De Nedrey, Washington (D. C.) 
Trades Unionist, sixth vice-president: 
W. J. Kelly, Pittsburg Iron Trades 
Journal, seventh vice-president; Will AI. 
Maupin, Lincoln Wage Reader, secre¬ 
tary-treasurer. 

1 he officers constitute the executive 
committee of the organization, which 
now embraces thirty-six labor newspa¬ 
per publishers and editors. The organi¬ 
zation proposed that the daily press 
throughout the country should be en¬ 
couraged to publish labor news and 
pledged its support to that end. 

OKLAHOMA CITY TIMES. 

New Owner Reorganize* Bu*ine** and 
Editorial Departments. 

The Oklahoma City Times has lately 
passed under the control of Dennis 3 
Flynn, an attorney, who is said to have 
considerable means. Mr. F'lynn has pur¬ 
chased the interest of all the small and 
some of the large stockholders, thereby, 
with his associates, obtaining full owner¬ 
ship of the company. 

H. G. Eastman, who for the past three 
years has been business manager, be¬ 
comes general manager, and has secured 
as news editor J. W. McCammon from 
the Omaha Bee, and as associate editor 
R. S. Graves, for years with the .St. 
Joseph Gazette, but lately of the 
Scripps-McRae League. 

SACRAMENTO UNION SOLD. 

New Owner I* L. E. Boutz, Who Wa* 
Formerly Connected with the Paper. 

Following negotiations extending over 
a long period, the Sacramento (Cal.) 
l^nion has been purchased by L. E. 
Boutz from Sidney M. Ehrman of San 
Francisco. Concerning the future policy 
of the Union, the new owner says: 

“The Union will be broadly progress¬ 
ive in National, State and local affairs, 
suiiporting heartily such policies as it be¬ 
lieves to be for the best interests of the 
people .And whatever its editorial pol¬ 
icy may be regarding men and affairs, 
its invariable rule will be to print the 
news without partisan bias.” 

H. M. Kellogg has purchased a half 
interest in the Fullerton (Neb.) News- 
Journal. 

The New York Times First 

in General Advertising. 
In the ten months of 1910 The New York 

Timet led all other morning newspaper* in 

the volume of advertising (Wants excluded) 

six days in the week. The Timet pub¬ 

lished 4,140,869 lines and the next morning 

newspaper 3,815,647 lines, or over 300,000 

lines lets. The New York Timet hat a larger 

circulation among the money spending 

classes than any other newspaper _ in the 

United States. 
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CHICAGO PRINTING. 
(Continut’d from page 1.) 

colors of the carpets they inamifacture 
and advertise. 

The growth of the printing business in 
Chicago has been one almost of leaps 
and bounds. It has exceeded the growth 
of the city by three or four times in the 
last twenty years, and there are now five 
exceptionally large printing establish¬ 
ments, with any number of smaller con¬ 
cerns, doing a good business in the city. 
.■\nd although New York must be al¬ 
lowed the supremacy in the matter of 
magazine publications there are six or 
seven magazines with large circulations 
published weekly in Chicago, and one 
large New York publishing house recent¬ 
ly has brought one of its most popular 
publications to Chicago, from whence it 
will be issued in the future. In the 
opinion of one of the oldest and most 
prominent printers in the city Chicago 
is destined in the future to become the 
magazine center of the country, because 
of the advantages of its central location 
over the large cities of the East. ♦ * ♦ 

Chicago’s total business. 
A glance at an estimate of the amount 

of business being done in Chicago to-day 
as compared with figures prepared by 
the United States Government in l!)oi 
will give some idea of the tremendous 
importance of the printing industry in 
Chicago. In 1904 it was found that there 
was $16,061,020 invested in Chicago 
printing establishments. To-day the 
minimum estimates put the amount in¬ 
vested at $4,000,000 more, making more 
than $20,000,000 invested in printing. 
The number of employes, all told, in the 
printing business amounted in 1904 to 
14,340. In 1910 there are more than 
16,000 employes. 

Salaries paid to office employes and 
officers of printing establishments were 
in 1904, $2,436,023. In 1910 it is esti¬ 
mated that the amount will be increased 
to $2,500,000, and in the matter of wage 
earners’ salaries the amount increases 
from $6,816,681 to more than $7,500,000. 
The value of production in 1904 was 
found to be $26,200,564, while this year 
i: will be more than $30,000,000. 

These figures represent the printing 
business, exclusive of the newspapers. 
In the newspaper business it was found 
in 1904 that the investment amounted to 
$13,758,199. In 1910 it is estimated that 
there is at least an increase of $2,000,000 
on these figures, and the estimated 
amount of paper used daily in Chicago 
by newspapers is eighty-six tons. * * * 

The voice of the printer is being heard 
in national affairs in such manner that it 
carries weight with the legislators at 
Washington. Nearly every city of any 
size boasts its Ben Franklin club, and 
Chicago has one of the strongest in ex¬ 
istence. There are weekly luncheons 
and meetings where the problems of the 
business are discussed by practical print¬ 
ers. 

all publishers believe that 
good Rollers have any¬ 
thing todo with theattrac- 
tive appearance of a sheet 

Many Do 
That is the reason why 
some are better printed 
than others. Running a 
Roller as long as the com¬ 
position will hang to the 
core is a practice that kills 
the ambition of the best 
pressman. An advertiser, 
of course, selects the best 
looking paper. If those 
responsible don’t care how 
a sheet looks nobody else 
does. 

BINGHAM BROTHERS CO. 
ROLLER MAKERS (EsUbUahsd 18491 

406 Pearl Si.. 
N.Y. 

A21 Cherry St.. 
Philadelphia 

Anted with 
infftHAM S SUVOE, OLETELARD 

NEWSPAPER BEST MEDIUM. 'ENCOURAGE THE LOCAL PAPER. I HOW EDITORS GET RICH. 
_ , _ j QFrom CentreviUe (Mich.) Observer.) 

No Limit to Its Business Bringing 
Power Says Advertising Manager. 

.\dvertising mediums was the chief 
topic for discussion at the regular meet¬ 
ing of the Binghamton (N. Y.) Mer¬ 
chants and .-Vdveriisers’ .\ssociation 
held last week at the Court Inn. 

Concerning the value of the newspa¬ 
per, William McMahon, advertising 
manager of Sisson Bros.-Welden Co 
said in part: 

“In my estimation the handbill and 
the rest of its kind bear much the same 
relation to the recognized best means 
of publicity as the old-fashioned, muzzle¬ 
loading blunderbusses of the past do to 
the rapid-fire magazine guns of the pres¬ 
ent day. If you were going out gunning 
to-day you wouldn't select a blunder¬ 
buss. Then why, in hunting up new 
business, do you use those same meth¬ 
ods? 

"You proliahly want to know by this 
time wliat I consider tlie best means 
of publicity. To my mind, there’s no 
doubt about it—newspaper advertising. 

"It’s the most profitable advertising 
—therefore, the best. There is no limit 
to its business-bringing powers, pro¬ 
vided it is backed up with the right 
merchandise at the right price. It is 
the repeating gun of present-day busi¬ 
ness-hunting methods. It hits hard and 
fast, and you get in six, eight, ten shots 
in the same time that you were firing 
one under the old methods. The man 
who cannot afford to advertise can’t 
afford to waste his time in his business. 
And if he advertises at all, his first and 
last and main reliance should he the 
newspaper.” 

COPYRIGHT CONFERENCE. 

Canadian PublUher* Diacuss Meature 
Now Before Parliament. 

Canadian publishers held a conference 
in the office of the Minister of Agri¬ 
culture at Ottawa last Saturday for the 
purpose of discussing the copyright 
question. 

The bill agreed upon by the Govern¬ 
ment will provide that a British copy¬ 
right will no longer be valid in Canada. 
It must be followed by a Canadian copy¬ 
right. While the British act provides for 
copyright after registration, the Cana¬ 
dian act will require printing, publica¬ 
tion and registration before actual copy¬ 
right. 

The United States will not benefit by 
the proposed British and Canadian legis¬ 
lation. as it is not a member of the In¬ 
ternational Union. It is understood, 
however, that an application for reci¬ 
procity in copyright would be consid¬ 
ered. 

Early Pre«« Restrictions. 

Many of the restrictions that ham¬ 
pered the influence of the press re¬ 
mained in force until the close of the 
eighteenth century in England. It was 
not till that period that newspapers ob¬ 
tained the right to criticize the policy of 
ministers and of the King. Mr. Walter, 
the first editor of the London Times, 
was prosecuted for censuring the Duke 
of York. He was sentenced to pay a 
fine of $250, stand in the pillory for an 
hour, be imprisoned for a year, and give 
security for his good behavior for seven 
years. The order with regard to the 
pillory was cancelled, but he had to 
serve his term in jail.—New York Even¬ 
ing Telegram. 

Sam A. Fife has purchased a half in¬ 
terest in the Des Arc (Ark.) Guidon 
from R. F. Wair. 

Merchants Should Co-operate with It 
to Advantage of Both. 

“Few merchants and corporations 
realize the full value of adequate and 
systematic use of newspapers in adver¬ 
tising their business,” declared Ben S. 
Jacobs, advertising manager for Conrad 
& Co., of Boston, before the Pilgrim 
Publicity Association last week. 

“A local paper ought to be encour¬ 
aged,” said Mr. Jacobs. “It is the most 
powerful agent of public opinion in the 
community and the broadest carrier of 
your own talk about your store. Papers 
should cater to the advertisers and the 
merchants should co-operate with the 
paper to the mutual advantage of both 
The newspaper is usually willing to do 
what it can. A city ought to have civic 
pride in a clean newspaper with modern 
type, neatly printed; and if this is so, the 
advertisements generally pay much bet¬ 
ter. Get in touch with the newspaper 
man. He is generally a mighty decent 
sort of fellow, and he and you should 
be in business together for mutual 
profit.” 

ARBITRATION BOARD. 

Chicago Publishers and Union Of¬ 
ficials Confer in St. Louis. 

The National Arbitration Board of the 
typographical Union met in St. Louis 
last week to fix a wage scale for Chi¬ 
cago. 

The board consists of Harry N. Kel¬ 
logg, commissioner for the -American 
Newspaper Publishers’ Association; E. 
H. Baker, of the Cleveland (O.) Plain 
Dealer; Mr. Reese, of the Springfield 
(Ill.) State Register; James M. Lynch, 
president of the International Typo¬ 
graphical Union; J. W. Hayes, vice- 
president, and Hugo Miller, vice-presi¬ 
dent. Lynch, Hayes and Miller are of 
Indianapolis, Ind. 

In the interest of their respective pub¬ 
lications the following Chicago publish¬ 
ers were in St. Louis during the ses¬ 
sions: L. L. Jones, Chicago Journal; 
H. L. Rogers, Chicago Daily News; 
James Keeley, Chicago Tribune, and A. 
M. Lawrence, Chicago Examiner. 

Chicago union printers recently asked 
for a change in working hours and scale 
of wages. 

Society Paper Assigns. 

The Westchester Life Company of 
-New York, publisher of a weekly so¬ 
ciety iiapcr called Westchester Life, 
made an assignment last week to George 
II. ilinnan. The company was incor¬ 
porated December 1, 1909, with a capital 
stock of $10,000. Lyman H. Weeks is 
president. 

Democrats Want Newspaper. 

Leading Democrats of Columbus, Ind., 
met last week and took preliminary steps 
towards the establishment of a daily 
newspaper in that city. The plans pro¬ 
vide for the organization of a stock 
company. It is said an effort will be 
made to sell $20,000 worth of stock. 

Wisconsin Dailies Meet. 

The .Association of Wisconsin Dailies 
met in Milwaukee last week. .-Among 
the papers represented were the Superior 
Telegram, Oshkosh Northwestern, Ra¬ 
cine Journal, Eau Claire Leader, Mari- 
nett Eagle-Star and the Beloit News. 

Thomas. J. Stable, for many years 
Gettysburg correspondent of the Asso¬ 
ciated Press and a lifelong newspaper¬ 
man, died at his home there last week. 

It is not good policy to give business 
secrets away, but as many people won¬ 
der how editors get rich so quick, we 
give out the following information, re¬ 
marks the editor of the Paxton (Ill.) 
Register, hoping that every one of our 
readers will not take advantage of this 
and engage in the newspaper business: 

A fe’.low terming himself “Gander- 
bone’s Forecast,” located at St. Louis, 
offers to furnish us a lot of poetry and 
other silly stuff, if we will only run an 
advertisement in the Register each 
week. 

A fellow out West wants us to run a 
lot of advertising for him for nothing, 
and if it brings results he may become a 
customer. 

A gun firm wants us to run $19 worth 
of advertising and then send them $10 
in exchange for a shotgun. Such a gun 
would retail at about $6. For running 
$17 worth of locals we can get a $1 
magazine telling us how to do dress¬ 
making at home. By running $50 worth 
of advertising and sending $25 to an 
Atlantic City firm we will be given a 
deed to a lot. When the tide is in the 
lot stands six feet under water. 

A Kansas real estate firm will give 
us a deed to a lot 22 by 60 feet for $40 
worth of advertising and $25 cash. We 
wrote a fellow who knew of the lots 
offered and he replied that they had no 
cash value, but a trading value of 
about $5. 

If we can run a column write-up of a 
doings to be held in North Dakota this 
fall, amounting to about $7, we will 
be sent two $1 tickets. Our railroad 
fare up there and back, for two, would 
be about $60. We can have almost any 
Chicago daily paper sent us free. The 
subscription rate is only $4, but all we 
have to do is to run $36 worth of locals. 

For $40 worth of advertising and $25 
cash we can own a bicycle. The wheel 
sells at just $12. About one dozen firms 
are wanting to give us shares in gold 
mines for advertising. A nursery firm 
will send us a 25-cent rosebush for only 
$5 worth of advertising. For running a 
six-inch advertisement for one year we 
get a gross of pills. 

Composing Room Blown Up. 

The composing room of the Anniston 
(Ala.) Hot Blast, a morning paper, was 
completely destroyed by dynamite last 
week. The loss is estimated at over 
$12,000. 

Why the Philadelphia 
Merchant Is a Generous 
Advertiser in the Con¬ 
solidated German News¬ 
papers. 

He knows that the Consolidated Ger¬ 
man Newspapers alone reach the S60,- 
000 Germans in the city. That these 
Germans represent the very brightest 
type of old-world people, and that they 
are the best housed, best educated and 
most liberal spenders in the City of 
Brotherly Love. 

He knows that for a low combination 
rate he can get into the 60,000 German 
homes. 

He is a far-seeing advertiser who in¬ 
cludes these papers on his list when he 
comes into the Philadelphia field. 

The Consolidated German Newspapers 
usually rank second or third in the 
morning field in volume of display 
advertising. 

Week Ending Nov. 1. 

First Newspaper.98,525 Lines 
Second Newspaper.80,775 ‘‘ 
GAZETTE .TO,T14 “ 
Fourth Newspaper.68,525 “ 
Fifth Newspaper.58,120 “ 
Sixth Newspaper.55,885 " 
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TO CONGRESS BY ONE VOTE. 

Corrected Count Show* Buffalo 
Editor Hat Plurality of One. 

Charles Bennett Smith, managing 
editor of the Buffalo Courier and Dem¬ 
ocratic nominee for Congress in the 
Thirty-sixth District, has been given a 
plurality of one over Colonel D. S. .\1- 
exander. Republican. More than 41,00r 
ballots were cast in the district. 

The face of the returns inuic.atcd a tie. 
Representative D. S. Alexander and Mr 
Smith received 20,684 each. There was 
in error of one in the total on a tally 
sheet from one district. The board cor¬ 
rected the returns, giving Mr Smith 
the one vote necessary to elect him. 

Mr. Smith’s margin of one came from 
the First District in the town of Am¬ 
herst, where the count has been in dis¬ 
pute. 

It was in this district that Norman 
E. Mack, chairman of the Democratic 
National Committee, accidentally voted 
the straight Republican ticket, thereby 
depriving Mr. Smith of a vote he in¬ 
tended to give him. 

C. S. YOUNG. 

New Advertiaing Manager of the San 

Franciaco Examiner. 
C. S. Young, for seven years adver¬ 

tising manager of the Chicago, Milwau¬ 
kee & St. Paul Railroad, has resigned 
to become advertising manager of the 
San Francisco Examiner. 

•Mr. Young was formerly connected 
with the editorial department of the 
Omaha Bee, which position he gave up 
to become advertising manager of the 
Chicago, Burlington & Quincy lines west 
of the Missouri River, leaving the Bur¬ 
lington in 1903 to take charge of the 
advertising department of the St. Paul 
road. 

A farewell banquet will be tendered 
him by his friends to-night at the Chi¬ 
cago .Athletic -Association. 

Warren’s Sentence Affirmed. 
The sentence of F. D. Warren, of 

Gerard, Kan., editor of the -Appeal to 
Reason, to serve six months in the 
federal prison at Le.ivenworth and pay 
a fine of $1,000 imposed by a jury in the 
United States Court in Kansas, was 
affirmed by the United States Circuit 
Court of Appeals at St. Paul Monday. 
Warren was accused of mailing enve¬ 
lopes, on the outside of which was 
printed, “$1,000 reward will lie paid to 
any person who kidnaps Ex-Governor 
Taylor and returns him to the Kentuckj 
authorities." 

Magazine Office Romance. 

Parker Thayer Barnes, associate ed¬ 
itor of Suburban Life, was married in 
Springfield, Mass., last Monday, to Miss 
Emma Olive Miller, of Harrisburg. Pa. 
Airs. Barnes was also a member of the 
magazine staff. 

H The San Diego Sun 
covers San Diego County like 
the dew, and carries more 
foreign advertising than either 
of its contemporaries. 

WHY? 

£ 
i: 

Because it has the largest 
circulation and gives the big¬ 
gest results. 

ESTABLISHED 29 YEARS 

THE 

Cleveland Plain Dealer 
ADVERTISING RATES IN EFFECT JAN, 1, 1911 

I'hese rates are based upon a guaranteed averasre net paid circulation of 80.000 copies 
of the Morning Plain Dealer and 110.000 copies of the Sunday Plain Dealer. A pro 
rata refund will be made any advertiser using space at these rates should the Daily 
or Sunday averages fall below the figures guaranteed. 

Display Advertising 
Run of Paper—Per Agate Line 

Daily. Sunday. 
Single insertion. 17c. 20c. 

26 times, or 1,000 lines. 15c. 17c. 
52 times, or 2,500 lines. He. 16c. 

104 times, or 5,000 lines. 13c. 16c. 
156 times, or 7,600 lines. 12c. 14c. 

Position Charges on Display Advertising 
Position, when contracted for, will be charged as follows: 

Next to reading matter.Add 1 cent to each rate 
First following and next to reading matter.Add 2 cents to each rate 

Special Advertising 
Run of Paper—Per Agate Line Daily. Sunday. 

Automobile—52 times, or .5,000 lines.$0.12 
Less than 52 times or 6.000 lines, card rates. 

Mail Order—Strictly mail order advertising with no local busi-1 
ness address included, accepted on open contracts at the 5,000 } 
line rate .J 

Telegraphic Readers. 1-50 
Reading Notices. 1.00 
Local Reading Notices.50 
Hotel, Resort, Publishers, School and College .12J4 
Ocean Steamships and Time Cards.13 
Classified advertising -all classifications.13 

Special Information 
Contracts will be written for one year only 
Minimum display space accepted 7 lines; minimum classified or reading, 2 

lines. If cuts or display type are used in a classified advertisement, the entire space 
occupied will be measured. 

All measurements are on the basis of 14 agate lines to the inch; length of col¬ 
umn 295 agate lines; width, 1254 ems pica, or 2 1-16 inches; 8 columns (2,360 
lines) to the page. 

All pages are made up from the bottom. No advertisement less than 28 lines 
in depth accepted for position. Position on guaranteed page will not be contracted 
for. ... 

The Plain Dealer expressly reserves the right to revise or reject at its option 
any advertisement deemed objectionable in either subject matter or phraseology. 

THE PLAIN]DEALER’PUBL1SHING CO. ^ 
Cleveland, Ohio 

Advertising Representatives 
J. C. WILBERDING 

Brunswick Building 
New York City 

).12 $0.14 

.13 .16 

1.50 1.50 
L.OO 1.00 
.50 .50 
.12J4 .15 

.1254 
.13 15 

JOHN GLASS 
People's Gas BuildiiiK 

Chicaso 

DR. WOODS RESIGNS. J. A. ROUNTREE. 

Noted Poultry Writer Leaves Ameri¬ 
can Poultry Publiaking Co. 

Dr. Prince T. Woods has resigned a- 
vice-president and director of the Amer¬ 
ican Poultry Publishing Company, of 
Buffalo, N. A’., also as managing editor 
of the American Poultry World, also as 
associate editor of the Reliable Poultry 
Journal of Quincy, Ill 

Dr. Woods has been for eight years 
associated with Grant M. Curtis publica¬ 
tions, having been the leading con 
tributor on practical poultry keeping for 
the Reliable Poulfrs’ Journal. He also 
edited the Cyphers Incubator Company's 
series of poultry books, and created the 
.American Poultry World, one of the 
newest poultry publications. 

Dr. Woods will continue to write fot 
the poultrj- press. 

New Chicago Agency. 
.\ new advertising agency has been 

organized in Chicago by Samuel C. 
Stewart and Seward M. Davis under 
the name of the Stewart-Davis .Adver-; 
tising Agency, with temporary offices in j 
the McCormick building and permanent j 
offices in the Kesner building. Mr. 
Stewart has been manager and treas¬ 
urer of the Stack-Parker Advertising 
.Agency, and Mr. Davis has been space 
buyer and secretary of the same agency 
for the past eight years. 

Will Hold Photographic Exhibit 
The Schenectady (N. Y.) Press Club 

will hold a photographic exhibit at the 
rooms of the club on Dec. 8, 9 and 10. 
In connection with the exhibition there 
will be three talks on photography. 

Honorary Life Member National Good 

Roade Association. 

J. A. Rountree, editor Dixie Manu¬ 
facturer, Birmingham. .Ala., has been 
elected as honorary life member of the 
National Good Roads Congress. He is 
also a member of the lioard of directors 
of the National Good Roads .Association. 

Mr. Rountree devotes much space to 
good roads in his industrial journal. The 
Dixie Manufacturer, and takes great 
interest in good roads organizations. He 
is secretary of the .Alabama Good Roads 
Association and has held that office since 
the association was organized fourteen 
years ago. 

Austin Statesman Sold. 
The Austin (Tex.) Statesman, the 

second oldest paper in the State, has 
been taken over by F. A. Petit, who is 
now in charge. The Statesman was es¬ 
tablished in 1871, and in 1903 was ac 
quired by J. H. Kirby, who sold it to 
Mr. Petit. 

D. L. Crellin has purchased the Page 
(Neb.) Reporter. 

SUES POSTUM COMPANY, 

Collier’s Weekly Files Libel Suit 
Against Cereal Concern. 

Robert J. Collier, of Collier’s Weekly, 
has filed a $250,000 libel suit against the 
Postum Cereal Co., of Battle Creek, 
.Mich. 

Collier charges that the Postum Co. 
in the fall of 1907 published a state¬ 
ment that his magazine had run “false 
and malicious articles of and concerning 
the defendant and the defendant’s busi¬ 
ness because the defendant had refused 
to advertise in Collier’s Weekly.’’ 

1 he defendant in answer points to an 
editorial that appeared in the weekly in 
the preceding summer, and contends that 
the company’s statements complained of 
were published without malice in the be¬ 
lief of their truth, and that they were 
“wholly provoked by the said libelous 
attack of said Collier’s Weekly, and 
were published in self-defense and to re¬ 
pulse and reprove such attacks.’’ 

ILLUSTRATED JOURNALISM. 
The recent death of W. St. John Har¬ 

per recalls to the minds of many the 
old Daily Graphic, an ambitious and 
costly essay in illustrated journalism, of 
which he was the art director. The 
Herald had long before printed occa¬ 
sional war maps and pictures, but the 
Graphic endeavored to illustrate the 
news of every day by means of a litho¬ 
graphic process that was too slow and 
expensive for practical use. . The paper 
served its purpose—and an important 
one, too—as a nursery for the budding 
talent of its day. E. .A. Abbey, A. B. 
Frost, E. W. Kemble, W. A. Rogers 
and C. J. Taylor were all graduates of 
this school. 

V. Gribayedoff and Baron de Grimm 
were the pioneers in the form of illus¬ 
trated journalism that has reached its 
finest fruition in the Sunday Herald of 
to-day. Gribayedoff confined himself to 
portraits, but de Grimm’s pictures in 
the Herald and Evening Telegram cov¬ 
ered a much wider field. So accustomed 
are newspaper readers to pictures and 
cartoons in the daily papers and elab¬ 
orate reproductions and colored supple¬ 
ments on Sunday that it is difficult for 
the younger generation to conceive of a 
time when such features were unknown. 

—New York Herald. 

Each issue of the Editor and Pub¬ 

lisher contains something of value. 

Illustrations 
We do good illustrative work 

Df all kinds. 
We are practical. 

We understand engraving. 

Our artists are competent. 

Day and night staffs. 

The EthridgeCompany 
Madiaon Square Building 

2S East 26th St. NEW YORK 

919 
This is the number of a good Black 
News Ink we recommend to small 
publishers who use a flat bed Press. 
6c. F.O.B. New York City. 

American Ink Co. 
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trade journal publishing. 

Chicago Telephone Directory Has 
Names of 421 Publishing Concerns. 

l.oiii.s Eckstein, president of the Red 

Book .Magazine, the Blue Book Maga¬ 
zine and the Green Book .-Mbum, all 

published in Chicago, writes as follows 

in the Chicago Tribune; 

"The amazing development of trade 
journal publishing in Chicago is, as 1 
have said, the result of Chicago’s equally 
amazing growth in trade importance, as 
the metropolis of the greatest buying sec¬ 
tion of this country. In order that the 
reader who happens to be interested 
vitally, if not exclusively, in bee keeping, 
for instance, rather than in publishing, 
may obtain a solid idea of what the pub¬ 
lishing development of Chicago has been, 
1 need only point out that the latest di¬ 
rectory of the Chicago Telephone Com¬ 
pany lists 421 concerns in this city de 
voted to the business of publishing. That 
that number comprises the total there is 
no reason to assume. How many pub¬ 
lishing houses there are here which have 
not as yet risen to that plane of affluence 
permitting the installation of a telephone 
heaven only knows. 

"In a word, Chicago need no longer 
dream of the day when it is to become 
a publishing center. It is that now. It 
has become so, as I have said, as the 
logical result of its own wonderful de¬ 
velopment and due to its location in the 
throbbing heart of this eager, abundant 
midwest life which is the bone and 
sinew of the republic.” 

PRAYERS FOR PRINTERS. 

Roman Catholic Church Provides 

Ritualistic Form of Blessing. 
The Roman Catholic Church has a 

special form of prayer for publishing 
houses. The Roman ritual provides the 
following; 

“O God, fill the authors, directors, and em- 
ployes (scriptores, rectores, et operarios) 
with the spirit of science, prudence and for* 
titude, and possess them with the spirit of 
thy fear so that they may follow faithfully 
the commands of thy church and work 
worthily for the welfare of mankind.** 

Catholic c'ergymcn arc authorized to 
use the following prayer in blessing a 
printing establishment; 

“Lord God, only source of all science, who 
didst illuminate the genius of man and en¬ 
abled the invention of a machine for the art 
of writing by means of types, bless, we be¬ 
seech you, these machines, so that in the 
books printed for our use we may learn, by 
your grace, naught but your science, which 
truly leads to life.’* 

Installs New Goss Press. 

The Hudson (N. Y.) Republican has 
just installed a new Goss Semi-Rotary 
press. It will print four, six, eight or 
ten pages in one operation at a speed of 
4,200 to 5,000 folded copies an hour. 

Candor. 
“In next Saturday’s issue of this paper the 

writer will give the concluding article to this 
series, when the vexed question of whether 
there are or are not tigers in the New Ter¬ 
ritory will be discussed, a subject about which 
so much that is unnecessary and absurd has 
already been written.**—Hongkong Daily Press, 

THE UNITED 
PRESS 

BEST Telegraph News 

Services for Afternoon 

and Sundaj" Morning 

Newspapers. 
General Offices: 

World Bnlldlno. New York 

! MANAGES COLLEGE DAILY. 

Joceph E. Chasnoff at Helm of Uni¬ 
versity Missourian, Students’ Paper. 

Joseph E. Chasnoff. of Sedalia, Mo., 
has been chosen Managing Editor of the 
University Missourian, the daily after¬ 
noon newspaper published by the stu¬ 
dents of the School of Journalism of 
the University of Missouri. Mr. Chas¬ 
noff is a senior in Journalism and will 
be graduated next June. 

The University Missourian is con-1 
trolled by a board of nine directors 
elected annually by the students from 
their own number. This board selects 
the managing editor. .Mr. Chasnoff suc¬ 
ceeds Gordon Fisher, who was acci¬ 
dentally drowned last summer while 
boating on the White River in Southern 
Missouri. 

Each year more women enroll as stu¬ 
dents in the School of Journalism. Dur¬ 
ing the current year twelve young 
women are students in the school out 
of a total enrolment of more than one 
hundred. This number is twice as many 
as the number of women enrolled last 
year. 

The women students are; Misses Amy 
Valentine Armstrong, St. Louis, Mo.; 
Marjorie Caroline .\she, Kansas City, 
Mo.; Ilena Bailey, Columbia, Mo.; 
Mabel Couch, Parkville, Mo.; Helen 
Hammond, Springfield. Mo.; Dottie 
Hewitt, Mt. Washington, Mo.; Mary 
-Alice Hudson, Buckner, Mo.; Heloise 
Berenice Kennedy, Denver, Colo.; 
Florence LaTurno, Belleville, Ill.; Jus¬ 
tine Rhea Lopp, Joplin, Mo.; Rosalie 
McCormick, Richmond, Mo.; Rosalie 
Mellette, Muskogee, Okla. 

MILWAUKEE AD CLUB. 

Plan of Campaign Outlined and 

Committee* Appointed for Season. 
At a meeting of the board of gov¬ 

ernors of the Milwaukee .Advertising 
Club, consisting of Elmer Derr, Edward 
Fresel, Raymond T. Carver, Herman 
Black and W. E. Heller, and the officers 
and chairmen of the committees, a plan 
of campaign was outlined for the com¬ 
ing season. The president of the club, 
A. M. Candee, announced the appoint¬ 
ment of the following standing commit¬ 
tees ; 

Membership—Henry Brockbank, Her¬ 
ald Israel, R. R. Johnstone, W. S. 
Pcarne, Paul Reed, S. F. Schneck. 
House—R. R. Kahn, .A. D. Grider, A. 
1'. Preiissler, W. F. Dunlap, W. C. 
Blieding. Press—Vinton H. Place, J. 
E. Eitzgibbons, C. L. Benjamin, T. T. 
Offutt, Harry Apple, F. P. Kelsey. En¬ 
tertainment— M. 11. Rotier, Roscoe 
.Moon. Program—C. M. Burdick, A. C. 
.McDonald. Speakers and Course—R. 
T. Carver, A. L. Green. Advertising— 
R. T. Carver, Edward Fresel, R. R. 
Kahn, William Reese, Paul Stern. So¬ 
liciting—-R. W. Evans, S. R. Tupper, L. 
■Apple, J. A. Loes. 

It was decided to invite all the mer¬ 
chants representing any line that might 
l)e under discussion in the proposed 
noon meetings, so that the effect might 
be as far-reaching as possible. 

Will Have New Home. 

The Oil City (Pa.) Evening News 
Printing Company will shortly com¬ 
mence the construction of a new news¬ 
paper and job printing plant. The 
structure will consist of one story and 
a basement and will be ready for oc¬ 
cupancy by .April 1. 

The Mt. Pleasant (Tenn.) Record 
will be issued weekly in the future. It 
has been published semi-weekly hereto¬ 
fore. 

composed from 

copy furnished by 

your department 

store Advertisers 
and produced in 

the regular course 

of business are the 

kind which must 
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LINOTYPE AD WORK CONTEST 
This makes it easy for your foreman to 

submit specimens without interfering with 

the regular work in your composing room 

ENTRIES COMINO RAPIDLY—TBERE IS YET TIME FOR 
YOUR OFFICE TO BE REPRESENTED 

Contest Does HOT Close Till Nov. 30 

MERGENTHALER LINOTYPE COMPANY 
TRIBUNE BUILDING, NEW YORK 

CHICAGO 
521 Wabash Ave. 

SAN FRANCISCO 
638-646 Sacramento St. 

NEW ORLEANS 
332 Camp Street 

TORONTO. Canadian Linotype, Ltd., 35 Lombard St. 

YALE ALUMNI WEEKLY. DETROIT ADCRAFT CLUB. 

Transferred from Private Ownership 
to Representative Management. 

The Yale Alumni Weekly, published 
ac New Haven, announces that it has 
changed from private ownership to rep¬ 
resentative management. 

The owners, George Parmley Day, 
treasurer of the university; C. S. Day, 
ot New York, and Edward Oviatt, of 
New Haven, have transferred the stock 
of the publication to a graduate cor¬ 
poration called "The Governors of the 
Yale Publishing Association, Incor¬ 
porated.” The holding company will 
own the Weekly, which will be under 
the management of Edward J. Phelps, 
’8(), of Chicago; Frank L. Bigelow, '81, 
and Edwin Oviatt, ’96, of New Haven, 
three of the governors who were elected 
directors. 

The object of the transfer, it is stated, 
is to make the publication purely an 
alumni organ. 

B. F. Dillon Dead. 
B. F. Dillon, general superintendent 

of the Southern division of the Western 
Union Telegraph Co., died last Monday 
night at Atlanta, Ga., stricken with 
apoplexy. 

Will Start Advertising Agency. 
Thomas M. Bowers, for many years 

advertising manager of the Hub Cloth¬ 
ing Company of Chicago, will open an 
advertising agency in that city January 
1, with headquarters in the Rector build¬ 
ing. 

Harry Wilson has purchased the By¬ 
ron (Okla.) Republican. 

Members Enjoy Second Meeting of 
“Target Talk” Series. 

The Detroit Adcraft Club held the 
second meeting of its “Target Talk” 
series in its club rooms November 17. 
The special feature was Maurice Saun¬ 
ders’ lecture on the art of lithography, 
which proved instructive. 

“Target Talks” were given by K. P. 
Drystdale on “The Advertising Man;” 
J. B. Schlotman, on “The Breadth of 
View of the Advertising Man,” and by 
W. H. Sanderson on “The Realignment 
of the Advertising Manager in the Sell¬ 
ing Organization.” 

"The Preparation of Copy” was dis¬ 
cussed by C. C. Winningham, Henry 
Edwald, L. .A. Pratt and others. 

Now Sir George Riddle. 

George Riddle, managing director of 
the News of the World (London), was 
knighted recently. 

q “Our European contests will 
positively increase your circulation 
over 25% in two months. They 
finance themselves. Let us tell you 
about it.” 

Publishers 
Circulation 
Service Co. 
9S1 Marbridge Bldg. 

NEW YORK 
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RECOGNIZED AGENTS. 
Li»t •> Compiled by American News¬ 

paper Publishers’ Association. 

Revised and Corrected Down 

to Date. Numbers Two 

Hundred and Six¬ 

teen Agents. 

Below is printed a !ist of advcrtisiiis 
agents recognized by the American 
Newspaper i’ublishers' .Association. It 
i.- revised and corrected practically down 
to date. 

This list was printed in the Editok 

.A.vii Fliiilishfk of October 8. The de¬ 
mand for copies was so great that the 
edition was quickly exhausted. It is re¬ 
printed at the request of a number of 
persons who were unable to obtain 
copies; 

A. 
.Alden, Edwin, Co., 131 E. 4th St., Cincinnati, 

Ohio. 
Allen Advt. Agency (Inc.), 45 West 34th St., 

N. Y. City. 
American Sports Public Co. (Inc.), 21 War¬ 

ren St., N. Y. City. 
Amsterdam Adv. Agency (Inc.), 1178 Broad¬ 

way, N. Y. City. 
Armstrong, Collin, Adv. Co. (Inc.), 25 Broad 

St., N. Y. City. 
Ayer, N. W., & Son, 300 Chestnut St., Phila¬ 

delphia Pa.; Fifth Ave. Bldg., N. Y. City. 
Ayers, H. E., & Co., 164 Federal St., Boston, 

Mass. 
B. 

Ballard & Alvord (Inc.), 1328 Broadway, N. 
Y. City. 

Bankers and Merchants Agency Co. (Inc.), 
6 Wall St., N. Y. City. 

Barber, J. W., Adv. Agency (Inc.), 258 Wash¬ 
ington St., Boston, Mass. 

Bates Adv. Co. (Inc.), 15 Spruce St, N. Y. 
City. 

Bates, J. D., Adv. Agency, 202 Main St. 
Sprin^eld, Mass. 

Batten, Oo., Co. (Inc.), Fourth Ave. Bldg., 
N. Y. City. 

Benson & Easton, Com Exchange Bank Bldg., 
Chicago, Ill. 

Blackman-Rcss Co. (Inc.), 10 E. 3Sd St, X. 
Y. City. 

Blaine-Thompson Co. (Inc.), Fourth Xat. 
Bank Bldg.. Cincinnati. O. 

Blum, Charles, 807 Chestnut St.. Philadelphia, 
Pa. 

Bond, Arthur T.. 16 Central St, Boston, Mass. 
Boston Financial News Adv. Agency, lOv 

State St.. Boston, Mass. 
Boston News Bureau, 17 Exchange PI., Bos- 

to'n. Mass. 
Bromfield, P. B.. Fifth Ave. Bldg., N. Y. 

(jity. 
Burt International Adv. Agency, White Bldg., 

Buffalo, N. Y. 
C. 

Calkins & Holden (Inc.), 250 Fifth Ave., N. , 
Y. City. , , 

Carpenter & Corcoran, 26 Cortlandt St, N. Y. ' 
City. 

Chambers Agency, (jodchaux Bldg.. New Or¬ 
leans. La. 

Chapman Adv. Co. (Inc.), Third and Oak 
Sts., Portland, Ore, 

Cheltenham .\dv. Service, 150 Fifth Ave., N. 
Y. City. 

Chesman, Nelson & Co. (Inc.), 1127 Pine St.. 
St. Louis. Mo.; Trude Bldg., Chicago. Ill.; 
Brunswick Bldg., N. Y. City; Times Bldg.. 
Chattanooga. Tenn. 

Clague-Painter-Jones Co. (Inc.), First Xat 
Bank Bldg.. Chicago, Ill. 

IS HRST CHOICE 
Whenever m. Special Representa¬ 

tive comes to Milwaukee co investi¬ 

gate local conditions, for a big 

prospective advertiser, he is sure 

to find that the leading business 

houses recommend 

THE EVENING WISCONSIN 
Because it is Milwaukee’s leading 

newspaper and reaches over 40,000 

HOME daily, and they represent 

^ the best buyers in the City and 

I State. It appeals to the women of 

the home, because they believe in 

the integrity and the honesty of 

this paper. 

Rigid examiBrntion of circulation con- 

plotod hr tho Association of American 

Advertisers. Oct. S, 1910. 

JOHN W. CAMPSIE. Buiaett Maaafcr. 
CHAS. H. EDDY, Foreign Representative. 
New York Office, 1 Madison Ave. 

Chicago Office: 150 Michigan Ave. 
(Robt. J. Virtue, Mgr.) 

Clark, C>eo. K., 927 Chestnut St, Philadel- 
I pliia, i*a. 
! ( larke, E. H., Adv. Agency (Inc.), 112 Dear* 
i born St, Chicago, Ill. 
Cochrane, Witt K., Adv. Agenc'’, Boyce Bldg., 

Chicago, III. 
Colton, Wendell P., 220 Broadway, N. Y. City. 
Cone, Andrew, (jen. Adv. Agency (Inc.), 

Tribune Bldg., N. Y. C^ity. 
Cooper Adv. Co. (Inc.), Ombsen Bldg., San 

Francisco, Cal. 
Corning Adv, Agency. 633 Ryan Bldg., St. 

Paul, Minn. 
C'owen Co. (Inc.), John Hancock Bldg., Bos¬ 

ton, Mass. 
Cramer-Krasselt Co. (Inc.), 854 Milwaukee 

St., Milwaukee, Wis. 
Crockett Agency, Maison-Blanche Bldg., New 

Orleans, La. 
Crosby-Chicago, Pullman Bldg., Chicago, Ill. 
Curtiss, L. Roy, Adv. Co. (Inc.), Commerce 

Bldg., Kansas City, Mo. 
D. 

Dake Adv. Agency (Inc.), 12 Geary St, San 
Francisco, Cal. 

Darlow Adv. Agency (Inc.), Bee Bldg., Oma¬ 
ha, Neb. 

Danielson & Son, 96 Westminster St, Provi¬ 
dence, R. I. 

D’Arcy Adv. Co. (Inc.), Fullerton Bldg., St 
Louis, Mo. 

Dauchy Co. (Inc.), 9 Murray St, N. Y. City. 
Deimel, Adolph, 785 Bushwick Ave., Brooklyn, 

N. Y. 
Decker Henry, Ltd., Fuller Bldg., N. Y. City. 
Debevoise, Foster, Co. (Inc.), 15 W. 36th St, 

N. Y. City. 
Desbarats Adv. ,^ency. Ltd., 42 V'ictoria Sq., 

Montreal, P. Q. 
Diig, Will H., 12 State St, Cuicago, Ill. 
Dobbs, William F., Danbury, Conn. 
Dollenmayer Adv. Agency (Inc.), Tribune 

Bldg., Minneapolis, Minn. 
Doremus & Co. (Inc.), 44 Broad St. X. Y. 

City. 
Doremus, H. W., Adv. Agency, 50 Pine St., 

N. Y. City. 
Dorland Adv. Agency, Atlantic City, X. J. 
Doughty, Cbas. L., 519 Main St., Cincinnati, 

Ohio. 
Dukelow & Walker, 246 Washington St., Bos¬ 

ton, Mass. 
Dunne, Desmond, Co. (Inc.), 176 Montague 

St, Brooklyn, N. Y. 
Dyer, (Jeo. L., Co. (Inc.), 42 Broadway, X. 

Y. Citv. 

E. 
Eddy, Louis O., Marshall F'ield Bldg., Chicago, 

Ill. 
Elliott, A. R. (Inc,), 62 W. Broadway, X. Y. 

City. 
F'llis, A. W., Agency, 10 High St, Boston, 

Mass. 
Erickson, A. V\^., Adv. Agency (Inc.), Fourth 

Ave. BI^. N. Y. City. 
Erickson, E. N., Adv. Agency, 24 Park Row. 

X. Y. City. 
F. 

F'airfax, H. W., World Bldg., X. V'. City. 
Finch, L. J., 1364 Broadway, N. Y. City. 
F'oley, Richard A., Adv. Agency, Bulletin 

Bldg.. Philadelphia, Pa.; Temple Court, N. 
Y. City. 

Fowler-Simpson Co. (Inc.), 500 Schofield 
Bldg., Cleveland, Ohio. 

Frank. .Albert, & Co. (Inc.), 26 Beaver St., 
N. Y. (Tity. 

Frowert, Percival K., 1115 Stephen Girard 
Bldg., Philadelphia, Pa. 

Fuller, Chas. n., Co. (Inc.), 378-88 Wabash 
Ave., Chicago, Ill.; Morgan Bldg., Buffalo, 
N. Y. 

Fuller & Smith, Williamson Bldg., Cleveland, 
Ohio. 

a 
Gardner Adv. Co. (Inc.), Kinloch Bldg., St. 

Louis. Mo. 
Gould, M. P., Co., 81 E. 22d St., N. Y. City. 
Goulston. Ernest J., 17 Milk St. Boston, Mass. 
Grata, Alfred, 1001 Chestnut St., Philadel¬ 

phia, Pa. 
Gray, F. A,, Adv. Co., Dwight Bldg., Kansas 

City, Mo. 
Guenther-Bradford Co. (Inc.), ino Randolph 

St., Chicago, Ill. 
Guenther. R., 115 Broadway, X. Y. City, 
(lundlach Adv. Co. (Inc.), Tribune Bldg., Chi¬ 

cago, 111. 
Greve, S.. Adv. Agency, Sixth and Minnesota 

Sts., St. Paul, Minn. 
H. 

Hamblin, \\’. F'., & Co. (Inc.). Fifth Ave. 
Bldg.. X. Y. City. 

Hartzell. .1. H., Co., Bulletin Bldg., Philadel¬ 
phia. I^a. 

Haulenbeek, G. H., Adv. Agency (Inc.), 31 
Union Sq., N. Y. City. 

Havs Adv. Agency, 196 Main St., Burlington, 
Vt. 

Hedge, Homer W., Co. (Inc.), 366 Fifth Ave.. 
X. Y. City. 

Hibson & Bro., 220 Broadway, N. Y. City. 
Hicks Newspaper Adv. Agency (Inc.), 132 

Nassau St.. N. Y. City. 
Hill Adv. Agency, Forsythe Bldg.. F'resno, 

Cal. 
Hill & Stocking. May Bldg., Pittsburg, Pa. 
Iliil. W. S., Co. (Inc.), 323 Fourth Ave., 

Pittsburg, Pa. 
Honie Adv Service, 177 Post St, San Fran- 

ebra, CaL 
HfojKfs, t. M., 516 Market St, Wilmington, 

Del. 
Horn-Baker Adv. Co. (Inc.), Commerce Bldg., 

Kansas Citv, Mo. 
Hornberger, H. L., Adv. Agency. Fidelity Mu¬ 

tual Life Bldg., Philadelphia. Pa. 
Houghton, Walter L., 828 Broad St, Newark. 

X. J.. and 225 Fifth Ave.. N. Y. City. 
Howard. E. T.. 'Iribune Bldg.. N. Y. City. 
Hull, W. H. H., & Co., (Inc.), Tribune Bldg., 

N. Y. City. ^ 

Ireland Adv. Agency (Inc.), 925 Chestnut St, ! 
Philadelphia, Pa. 

Ironmonger, C., 18-20 Vesey St, X. Y. City. 

Johnson-Dallas Adv. Co., Empire Bldg., At¬ 
lanta, 

Jones. Wylie B., Adv. Agency (Inc.), Bing¬ 
hamton, N. Y. 

K. 
Kastor. H. W'., & Sons, Adv. Co, (Inc.), La- 

cleilc Bldg., St. Louis, Mo.; First Nat. Bank 
lUdg., Chicago, 111.; Guml^l Bldg., Kansas 
City, Mo. 

Kcaiic, N. W., 99 Nassau St, N. Y. City. 
Kienian, F'rank, & Co., 156 oroadway, N. Y. 

(. ity. 
kliin, Chas. T., 151 W. 96th St, N. Y. City 
Knopf, Samuel, Co. (Inc,), 32 Union Sq., N. 

Y. City. 
Kiich, Otto J., Adv. Agency (Inc.), University 

Bldg.. Milwaukee. Wis. 
Kollock, Edward D., 201 Devonshire St 

lloston. Mass. 

L. 
Lawyers’ Adv. Co. (Inc.), 128 Broadway, N. 

Y. City. __ , 
Lesan, 11. E., Adv. Agency (Inc.), 527 Fifth 

.\ve., N. Y. City; Old Colony Bldg., Chicago, 

Levin, Charles D., 1269 Broadway. N. Y. City. 
I^wis, Louis. Adv. Agency, 220 Broadway, N. 

Y. City. , ^ 
lA'wis, \Wltcr C., Co., Equitable Bldg., Boston, 

Mass. 
Long-Critchfield Corn. (Inc.), Corn Exchange 

Xat Bank Bldg., Chicago, Ill.; Fuller Bldg., 
N. Y. City. _ . 

Lord & Thomas (Inc.), Trude Bldg., Chicago, 
Ill.; 250 Fifth Ave., N. Y. City. , . 

Lyddon & Hanford Co. (Inc.), Granite Bldg., 
Main and St. Paul Sts., Rochester, X. Y. 

M. 
McFarland Publicity Service (Inc.). Crescent 

and Mulberry Sts., Harrisburg, Pa. 
.Mejunkin, Wm. D., Adv. Agency, 167 Dear¬ 

born St., Chicago, Ill. , n 
McKim, A., Ltd., Star Bldg., Montreal, P., Q. 
McMullen. Robert M.. Co. (Inc.). Cambridge 

Bldg., N. Y. City. ^ * 
MacIntyre Adv. (To., Times Bldg., Los An¬ 

geles, Cal. 
MacManus-Kelley Co. (Inc.), Ford Bldg., De- 

troit, Mich.; Nicholas Bldg., Toledo, O. 
Mahin Adv. Co. (Inc.), 125 Monroe St., Chi¬ 

cago, III. ,,, . . 
Mallory it Mitchell (Inc.), 160 Washington 

St.. ‘Chicago, III. x «« 
.Manufacturers’ Publicity Corp. (Inc), 30 

Church St, N. Y. City. ^ ^ tiu 
.Massengale Adv. Agency (Inc.), Candler Bldg.. 

Atlanta. Ga. • 
Mathews, R. A., Agency, 134 Monroe St., Chi- 

Meaf. Geo. H., Marquette Bldg., Chicago, Ill. 
Metropolitan Adv. Co. (Inc.), 6 Wall St, N. 

Meyen^&^Co., Tribune Bldg., N. Y. City. 
.Miller Ad\. Co. (Inc.). Nicholas Bldg., To- 

Mitch°dl, Geo. L., & Co., 421 Chestnut St.. 
Philadelphia, Pa. 

.Morgan, f. W., .^dv. Agency, 44 E. 23d St.. 
N Y ('ity. 

Morris, Herbert M., Provident Bldg., Phila¬ 
delphia. Pa. ^ ... 

Morse Adv. Agency, 35 Milwaukee Ave., We-it. 
Detroit, Mich. 

Morse International Agency (Inc.), Dodd- 
Mead Bldg.. N. Y. City. ^ ^ 

Moscssohn Adv. Agency (Inc.), Portland, Ore. 
Moss,* J. C., Adv. Agency (Inc.). 110 Franklin 

St.. Buffalo, N. Y. 
Muller, T. P., & Co. (Inc.). 1570 Bro-dway, 

Mumm-Romer Co. (Inc.), Spahr Bldg., (o- 
luinbus, O. 

Murray Hill Advertising Agency, 650 Third 
.\ve., X. S’. City. 

N. 
National Adv. Co. (Inc.), 423 Quincy Bldg., 

Denver, Colo. 
Xewitt Adv. Co.. 314 W. First St., Los An¬ 

geles, Cal. , 
Xichols-Finn Adv. Co. (Inc.), Heyworth Bldg., 

Chicago, Ill. . , 
Noble Adv, Ag^nev, Ltd., Molson’s Bank P*ldg., 

Vancouver, B. C. 
Xolley Adv. Agency (Inc.), Light and Baldev- 

ston Sts., Baltimore, Md.; Knabe Bldg., X. 
\\ City. 

Northwestern Adv. .Xgency, Dis))atch Bldg., 
St. Paul, Minn. 

O. 
O'Keefe, P. F., 43 Tremont St.. B oston, Mass. 
Oman & Bub .Adv. Agency, Bulletin P»ldg., 

Philadelphia, Pa. 
P. 

Pearsall, W. Montague, 203 Broadway, N. X. 
City. 

Philadelpliia Adv. Bureau, Harrison Bldg., 
Philaaelphia. Pa. 

Planner, M., 93 Nassau St., N. Y. City. 
Pomeroy, Persis M., Brunswick Bldg., X. V. 

City. 
Powning, Geo. G., New Haven, Conn. 
l*resbrey, Frank, Co. (Inc.), 3 West 29th St., 

X. Y. City; 120 Boylston St., Boston, Mass. 
Proctor & Collier Co. (Inc.), 15 W. 6th St., 

Cincinnati, O. 
R. 

Remington, E. P.. Jenkins Bldg., Pittsburg, 
Pa.; Y. Life Bldg., N. Y. City. 
Richards, J. A., Tribune Bldg., N. Y. City. 
Roberts & MacAvinchie, 114 Dearborn St., 

Chicago, Ill. 
Ruland, O. W., 90 Bible House, N. Y. City, 
Rosenbaum, Irving (.Adver*isers’ Publicity 

Service), 1123 Broadway, N. Y. City. 
Rubincam Adv. Agency (Inc.), Drcxel Bldg., 

Philadelphia, Pa. 
S. 

St. Clair-Edwards Co. (Inc.), 774-76 Drexel 
Bldg., Philadelphia, Pa. 

Sandlass, L. A., 205 Clay St., Baltimore. Md. 
Savage, Geo. M., Newberry Bldg., Detroit, 

Mich. 
Seaman, Frank (Inc.), 30 W. 33d St., N. Y. 

City. 
Securities Adv. .Agency (Inc.), 44 Broad St., 

N. Y. City. 
Seeds, Russell M., Co. (Inc.), Claypool Bldg., 

Indianapolis, Ind. 
Shaffer, J. Albert, Star Bldg., Washington, 

D. C. 

Sharpe, W. W., & Co., 99 Nassau St,, N. Y. 
City, 

Shaughnessy, M. J., Temple Court, N. Y. City. 
Sherin, C. E., Co. (Inc.), 452 F'iftli .\ve.. N. 

V’. City. 
Sherman & Bryan (Inc.), 79 F'ifth .Ave, N. Y. 

City. 
Sherwood, B. R., 367 Fulton St., Brooklyn 

N. Y. 
Shumway, F. P.. Co. (Inc.), 373 Washington 

St, Boston, Mass. 
Siegfried Co., 50 Church St., N. Y, City 
Simpson, W. F\ Adv. Agency (Inc.), 38 Park 

Row’, N. Y City. 
Smith, C. Brewer, Adv. Agenev, 85 Devonshire 

St, Boston, Mass. 
Smith, E. Everett, Mutual Life Bldg., Philadel- 

phia, Pa. 
Snitzler .Adv. Co. (Inc.), Hunter Bldg., Chi 

cago, 111. 
Sommer, Fred. N., 794 Broad St., Newark. 

SpalTord .Adv. Agency, John Hancock Bide 
Boston, Mass. ' 

■''‘o'ij' ^ Contractor (Inc.), Heyworth 
Bld^.. Chicago, Ill. 

Standish G. ts., Adv. Agency, Lapham Bldg 
^ Providence, R. I. < •- s-. 
Slff''t>erg, H. Summer, .Adv. Service, 12-14 \V 

32d St., N. Y. City. 
Stevens, Herman W., Agency, Globe Bldg 

Boston, Mass. ’ 
StBes, William A., 303 Dearborn St., Chicago, 

Storm, .1. 1>„ Marbridge Bldg., N Y Citv 
finney (Inc.), 43 \Vest 34th St., N 

1. City. 

T. 
Ihompson, J. VValtcr Co. (Inc.), 44 East 23d 

n The Rookery, Chicago, HI.; 
201 Devonshire St., Boston, Mass. 

Ihorne Adv. Service (Inc.), American Bank 
Iddg., Seattle, Wasn. 

Tohi.-is Bros., 258 Broadway, N. Y. City. 
Joseph, Co., Provident Bank Bldg 

tincinnati, O. 

Crmy. Louis V.. 41 Park Row, N. Y. City. 

.Haasen Adv. Agency, 1420 Chestnut St.. 
J*hiladclphia, Pa. 

\ an Loon, W. C, 6th and Vine Sts., Cincin- 
nati, O. 

\ olknmnn, M., Adv. Agency, 5 Beckman St., 
.V. Y. City. 

N rcel^d, E. E. (Inc.), 113 West 31st St., N 
». City. 

W. 
\\ ade, Albert G.. Manhattan HIdg., Chicago Ill 
Uagncr-hield Co., 1780 Broadway, N. Y City' 
Walker Adv. Agency (Inc.), Claus Spreckels 

nldg., San Francisco, Cal. 
\yallace Adv. Agency, Atlantic City, X. J. 
Walton Adv, and Ptg. Co., 15 Exchange St 

Boston, Mass. 
Wchb, Henry, U. B. Bldg.. Dayton, O. 
W cthcrald, Jas. T., 221 Columbia Ave., Boston 

Mass. 
White Adv. Bureau (Inc.), Hancock Bldg.. 

Seattle, Wash. 
r'red. C., 108 Fulton St., N. Y. City 

Williams & Cunnyngham (Inc.), Heyworth 
Bldg., Chicago, Ill. 

Wineburgh, M. & Co., 576 Fifth .-Xve., X. Y 
City. 

Wood, Putnam & Wood, 161 Devonshire St 
Boston, Mass.; 299 ITroadway, N. Y. City' 

W oods-.Norris, Ltd., Mail Bldg^, Toronto, Can 
Wyckoff .Adv. Co. (Inc.), 14 Ellicott St., Buf¬ 

falo, X. \.; 79 Milk St., Boston, Mass. 

Alcohol from Paper Mill Waste. 

Consul General E. D. Winslow, of 
Stockholm, reports that a Swedish com¬ 
pany is now making ethyl alcohol from 
lixivium of sulphite. The invention will 
enable the refuse of paper mills to be 
utilized, and the sulphite waste, hereto¬ 
fore thrown away and which polluted 
streams, can now be turned into a 
profitable by-product. The invention is 
patented in most countries, including 
the United States. 

To Wholesale Bookbinders, 
Publishers, Librarians,&c. 

Under the Title of 

THE BRIIISH & COLONIAL BOOKBINDER 
A special illustrated trade section will be 

commenced in the BRITISH & COLO¬ 
NIAL PRINTER & STATIONER (estab 
ished 1878) in the issue for November 3, 
and continued thereafter in the first issue 
of each month. 

CONTRIBUTIONS of matter of interest 
to the trade, news items, etc., will be 
welcomed. 

SUBSCRIPTIONS for 12 issues, cover¬ 
ing a year, 75 cents, including postage. 

ADVERTISEMENTS.—The BRITISH 
& COLONIAL BOOKBINDER will form 
an excellent medium for the insertion of 
trade announcements, as its circulation will 
cover not only users of bookbinding, pub¬ 
lishers, librarians, etc., but also the trade 
binding houses and the bookbinding indus¬ 
try in general. 

Rates and free specimen copy on appli¬ 
cation to the Publishers, 

W. JOHN STONHILL & CO. 
58. Shoe Lane, London, E. C. 



November 26, 1910. 

SENATOR YOUNG DINED, 

THE EDITOR AND PUBLISHER. 7 

ADVERTISING SAN ANTONIO. 

Averane Number of Complete Coplea Printed of the 

DAILY XRIBUNE 
(KTenlnii:) 

Greensbarg, Westmoreland County, Pennsylvania 
for the period eoverlni; Six Months, EndlnK June 30. IBIO. 

A.ctual Distribution—JULY, 1910 
Town Copies Town Copies Town Copies 

AdamsburK. 13 Irwin. 74 Penn Station. 25 
Aroiia . BO Irwin, Rfd 1. O Pleasant L’nity... • 30 
Aiverton . 13 Irwin, Hfd 2. U Hillton. 3 
Armbrust. 30 Irwin, Rfd 3. 13 Rullsdale ........ 87 
Beatty .......... 3 Jeannette ....... 188 Rullsdale, Rfd 1. . lO 
BatCK'aley . 8 Jeannette, Rfd 1.. 30 Rullsdale, Rfd 3. . lO 
Bolivar . O Jeannette, Rfd 3.. 7 Rullsdale, Rid 3.. 14 
Bradenvllle . 7 LlKonler. 44 Saltsburic. 7 
Blairsvllle . U LiKonier, Rfd 1.. . H Saltsburtc, Rfd 3. . 3 
Crabtree . lO i.lirunier, Rfd 3. . . 13 SaltsburK, Rfd 4. . lO 
Calumet . 36 l.iaonier Rfd 3,. . . b Saltsbura, Rfd 6.. 7 
Uarraifh . 33 l.atrobe. bO Salemvllle . O 
Uelmont. M8 batrobe, Rfd 1.,.. O Southwest . 34 
Derry . 80 batrobe, Rfd 3.,.. 13 Smithtnn ......... b 
Donahue . lO batrobe, Rfd 3.... lO Scottdale . OO 
DoueKal . 6 buxor. 4 SutervlUe . 8 
Rxport . 87 blvermore, Rfd 3. lb Stahlstown . 3 
Export, Rid 1.... lO Manor. b7 Stahlstown, Rfd 1. 7 
Export, Rfd 3.,.. O Monessen . lO Tarr. 31 
Everson . 3 Mt. Pleasant. 3b7 Trallord City. 4 
UreensburK .3430 Mt. Pleas’nt, Rfd 1. 38 Trauifer . O 
Ureeusbnrir, Rfd 1. 30 Mt. Pleas’nt, Rfd 3. 3b United . 31 

43 .Mt. Pleas’nt, Rfd 3. 1 Vandergrlft. 4 
3b Mt. Pleas’nt, Rfd.4. 3 West Newton. lO 
35 Mammoth. 30 Welty . 13 
4b Madison. 4b Wllpen . 1 
30 New Stanton. 83 Weddell 

UreeusburK, Rfd 3. 
Ureeiisburi^, Rfd 3. 
CireensburK, Rfd 4. 
Greensbarg, Rfd 5. 
Greeusburg, Rfd O. 
Greensburg, Rfd 7. 3b New Stanton, 
Grapevine . b3 llfd 1. 
Hunker . 20 New Florence.... 
Hunker, Rfd 1. .. . 16 New Kensington.. 
Harrison City.... 36 New Alexandria.. 
Herminle . 37 N. Alex’drla, Rfd 1, 
Hillside. 12 N. Alex’drla, Rfd 3. 

Youngwood. 346 
37 Singles In Connty. 07 
12 Packages out 

4 County. 164 
67 Singles out 
6 County. 324 

33 

Grand Tothl CIRCUbATED for six months. 
Ending June 30, lUlO. 

Grand .Average CIRCUbATION for O months. 
Ending June 30, 1910.. 

896900 
68 26 

.. . .. . _ ._ _ u of pub 
correct accordiug tu the records on lilc in this office. H. L. ALL«EK» Business Manager. 

Sworn and subscribed before me, at Greensburg, Pa., this 31st day of October, A.D., 
1910. (SEAL) WILLIAM F. WEGLEY, Notary Public. 

My Commisston expires April 21, 1913. 

Representative Circulation In Rural Routes 

Flat Display Rates 
In effect since 
Sept. 1, ltM>0. 

Set Matter per Inch......16c. 
Plate per inch.12c. 
Matrices at plate rate.. .... • • • 12c. 
Classified....le. a Word 

8 pages, 7 columns, 21^ inches, 13 ems. Every advertisement alongside reading. 
News set In U point. No trade propositions. 
Stereotype perfecting press. Bills payable monthly 
4 Linotypes. New accounts cash with order. 
Do nut mount plates. t^l00,00l> plant at your service. 

No special representatives. 
(ireensburg, county seat (pop. estimated). 15.0C0 
Westmoreland county (pop.). 20J.0C0 

Largest and richest county west of Alleghany Mountains, exceeded only by Pittsburg 
and Allegheny county. 

Westmoreland county realty is assessed at $135,000,0)0, representing an actual value 
of l$2iK>,OiHMHKi. Greensburg Is the distributing point. 

The Daily Tribune covers this rich field. It carries 90 per cent, of local, mail order 
and national advertising allotted to Westmoreland county. 

RATE CARD REVISED JtLV« 1910. 
No Increase In Rates Since Septeinner 1, 10041. 
Almost 2>(H>0 increase in circnfation. 

If yon are not convinced we are tellings the whole truth about 
The Tribune which merits consideration as an advertisings medium, 
make your ow'u investigation. Absolutely nothings concealed—Circu- 
Ifition, Distribution and Rate Records always open for investigation. 

TRIBUNE PRESS PUBLISHING CO. 
CROHBIE AbbEN, Editor. H. b. AbbEN, Manager. 

GREENSBURG. PENNSYLVANIA “The City with the Canh.” 

Des Moines Press Club Gives Dinner | 

in His Honor. 

Senator Lafayette Young was the 
guest of honor at an informal banquet 
last Saturday night given by the Des 
Moines Press Club, of which he is a 
member. The function was attended by 
many prominent newspaper men and 
politicians. 

.\t a meeting of the Press Club 
earlier in the week resolutions were 
offered expressing the pleasure of the 
club over the appointment of Lafayette 
Young as United States Senator. The 
resolutions are as follows: 

“Whereas, Governor B. F. Carroll has 
appointed Hon. Lafayette Young, of the 
Des Moines Capital, to the position of 
Senator in the Congress of the United 
States, be it 

“Resolved, by the Press Club of Des 
Moines, That we extend to Governor 
Carroll our heartiest thanks for this 
great honor conferred upon a member 
of the club; and, be it further 

“Resolved, That we extend our con¬ 
gratulations as a club to Senator 
Young. His appointment to one of the 
greatest and most influential posts in 
the Government of the United States is 
a signal and just recognition of his 
merits as a citizen of splendid character 
and brilliant attainments in his life’s 
work and journalism. The Press Club 
of Des Moines, composed of more than 
two hundred active newspaper men in 
this city and State, feels highly honored 
in this recognition of one of its active 
working members. 

“Resolved, That these resolution? bo 
engrossed on the minutes of the club 
records, that a copy be given to the 
newspapers for publication, and that a 
copy be forwarded to Senator Young.” 

NATIONAL PRESS CLUB | 

Entertains Forbes Robertson, the | 

Noted English Actor. 

"When I made my first trip to Amer¬ 
ica as an acting manager,” said John¬ 
ston Forbes-Robertson, the English 
actor, in • an address at the National 
Press Club last week, where he was the 
guest of honor, “a young lady of my 
acquaintance inquired, upon the eve of 
my departure from England, where I 
would begin my tour. I replied, ‘In 
Buffalo.’ ‘How very interesting,’ she 
said, ‘for you will see all the cow¬ 
boys !’ ” 

Forbes-Robertson took this anecdote 
as the basis for his talk, in which he 
prophesied a closer spirit of amity and 
oneness of interest between the two 
great Anglo-Saxon races. 

Rabbi Abram Simon followed Mr. 
Forbes-Robertson with an eloquent ad¬ 
dress, in which he spoke of the com¬ 
munity of interest between the pulpit 
and the stage. 

J. Adam Bede enlivened the club with 
one of his characteristic talks. 

Spokane, Wa.h,, Oct. 29,1910. 
Tbo.. Wildes’ Son, N. Y. City. 

Dear Sir:—Kindly ship us at your 
earliest convenience one hundred 
pounds of Oxodio, and oblige yours 
respectfully, 

The Spokesman-Review, 
J. P. Young, Bus. Mgr. 

PREVIOUS ORDERS. 
anuary 27, 1907_ 25 lbs. 
lay 15. 1907. 50 " 

September 18, 1907.100 " 
June 28, lOOS.100 “ 
May 11, 1909.100 “ 
May 17, 1910.100 “ 
October 29. 1910.... 100 “ 

Total date.575 lbs. 

NEWSPAPERS AS EDUCATORS. 

Portray Real Life, Says Director of 

Carnegie Technical Schools. 

Speaking on “Present Tendencies in 1 
IMucation” before the pedagogical sec¬ 
tion of the Academy of Science and Art 
at the Carnegie Library, Pittsburg, last 
week, Dr. Arthur A. Hamersch’.ag, di¬ 
rector of the Carnegie Technical School, 
declared the American newspaper and 
magazine far above the “best selling” 
novels as exponents of deep thought 
and true literature. 

Both the newspaper and the magazine, 
he said, teach the real character of life, 
while the manufactured fiction teaches 
nothing. He also lauded the American 
illustrated as being far ahead of the 
European artists. 

New York Press Club. 

At the monthly meeting of the New 
York Press Club on Tuesday, Nov. 22, 
forty-seven new members were elected, 
of whom thirty-four are active, nine as¬ 
sociate, and four non-resident members. 

NEW COLUMBIA (S. C.) DAILY. 

Nine Trustees Will Vote the Stock 

for Twenty Years. 

The Columbia (S. C.) News Publish¬ 
ing Company, which will launch a new 
morning daily in that city, has been au 
thorized to increase its capital stock 
from $50,000 to $200,000. Nine trustees 
will have a twenty-year voting trust 
upon the stock. 

The trustees are Joseph Norwood, of 
Columbia, and J. E. Norwood, of New¬ 
berry; Thomas Wilson, of Sumter; W. 
W. Barre, of Lexington; Lester Webb, 
E. 0. Black and George R. Koester, of 
Columbia; Frank Watkins, of Ander¬ 
son, and James Moss, of Calhoun. 

Augusta Chronicle Buys Farm Paper. 

The Augusta (Ga.) Chronicle has re¬ 
cently purchased the Georgia-Carolina 
Agp-iculturist, which is the official or¬ 
gan of the Savannah Valley Farmers’ 
Club and the Augusta Poultry Associa¬ 
tion. 

I Alamo City Using Display Space in 

Northern Newspapers. 

An extensive advertising campaign 
was launched last \yeek by the Publicity 
League of San Antonio, Tex. More 
than $25,000 will be spent and news¬ 
papers will be used almost exclusively, 

i Among the papers that will be used 
are the Chicago Record-Herald, Chicago 
Tribune, Chicago Kvening Post, Chicago 
Examiner, St. Louis Globe-Democrat, 
St. Louis Republic, Minneapolis Tribune, 
St. Paul Dispatch, Milwaukee Sentinel, 
Detroit Free Press, Cleveland Plain 
Dealer, Buffalo Courier, Cincinnati En¬ 
quirer, Pittsburg Dispatch, Montreal 
Standard, Toronto Saturday Night, In¬ 
dianapolis Star, Muncie Star, Terre 
Haute Star, Louisville Courier-Journal. 
Kansas City Journal, Des Moines Reg¬ 
ister and Leader. 

ADVICE TO BOWLING GREEN. 
From Bowling Green (Ky.) Journal. 

If the merchants of Bowling Green 
j followed this example they would make 

money: 
The merchants of Manhattan, Kan., 

have decided to turn down all fake ad¬ 
vertising schemes, and will make all 

; their announcements through the local 
I papers. 

The oily-tongued stranger who goes 
to Manhattan to issue a livery-stable 
directory will receive no encourage¬ 
ment. The man who offers to plant 
advertising on trees or barb wire fences 
at so much a letter will be thrown 
through the transom. 

The merchants of Abilene have fol¬ 
lowed suit and will hereafter spend no 
more money to have their names printed 
on the town sows or on toy balloons 
or on woodchucks. 

The movement is spreading and the 
merchants will adopt the safe and sane 
plan and do their advertising in the 
newspaper. 

It is the only way to reach and in¬ 
terest the people who buy things. The 
people read their home newspapers, but 
they don’t read telephone poles, or 
cows, or barbed wire fences. You never 
yet saw a man seated by his fireside 
reading a board fence or the side of a 
barn to his children. 

There’s a Reason. 

“Senator,” ventured the reporter, "as you 
look back over the campaign, now that you 
can view it in perspective, does it not seem 
to you there was—er—something lacking in 
the general management of it?” 

“It does, young man.” 
“Well, what was it, may I ask?” 
“Votes,” thundered the eminent statesman. 

—Chicago Tribune. 

THf mm ii[i)iLD 
OF 

EUREKA, CALIFORNIA 
NET PAID CIRCULATION, 4,500 

DAILY, AND GROWING LIKE A WEED 

Only afternoon newspaper in Humboldt 
County carrying Associated Press Dis¬ 
patches. 

Largest circulation in Eureka of any news¬ 
paper, morning or evening, by fully 100 
per cent, over its nearest competitor. 

Circulation Guaranteed by $5,000.00 
in Gold. 

Advertisers wanting action on their money 
will use the Herald. 

THE EUREKA HERALD 
EUREKA, CALIFORNIA 

A. K.. STONE. Editor and Gen’l Mgr. 
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paper, the “filler” will fill its place and 

will continue to amuse and stimulate 

even the highbrow readers of the Post. 

Neither shall there be any authority to 

say whether the “filler” shall be a joke, 

a verse, an epigram, a motto, or a 

didactical three-line statement. 

It may be that the “filler” well shows 

the manner of the man who publishes or 

edits. 

Issued every Saturday. Subscription, $1.00 per year. Foreign, $2.00 per year. 

Established The Journalist 1884. The Editor and Publisher 1901. 

J. B. SHALE, President ident T. J. KEEN.\N, Secretary. 

GEO. P. LEFFLER, Treasurer and Business Manager. 

ADVERTISING R.A.TES. 

Display, 15 cents per agate line. 

ClaMified, 1 cent per word. 

Reading Notices, 25 cents per agate line. 

Liberal discount for time contracts. 

A ladies’ magazine advertises a “check 

blotter” as a nice present to give to a 

man. The picture shows how clean the 

bank check looks after the blotter has 

been used. The check blotter will be a 

valuable addition to newspaper office 

paraphernalia. 
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TOLSTOY. 

William Dean Howells says of the 

dead Tolstoy: 

"It is a mistake to consider Tolstoy 
the man and the creative artist as two 
separate entities that may be divorced 
from each other. Who attempts to di¬ 
vorce art and life makes a grave error.” 

All the world is now considering Tol¬ 

stoy the man. Tolstoy the writer was 

but a part, a phase or expression of the 

man; this attitude of the world is like 

to be significant to editors and pub- 

rishers. 

Consider what Oscar Wilde wrote: 

“The fact of a man being a poisoner is 

nothing against his prose.” 

Wilde was writing an essay about 

Wainwright, the Englishman, who was 

a painter, poet, antiquarian, lover of 

beautiful books and friend of Charles 

Lamb; he poisoned his uncle, wife’s 

mother, sister-in-law, and many others. 

He wrote beautiful prose, and Oscar 

Wilde tried to make people see that 

the prose was good and beautiful, no 

matter what the man was. But still the 

world remembers Wainwright as one 

“skulking with poison in his pocket.” 

And why do we so often put a modi¬ 

fying adjective before the name of Os¬ 

car Wilde? Who considers the “Bal¬ 

lad of Reading Gaol” and “De Pro- 

fundis” as poetry and prose, apart from 

the character of the man who wrote 

them? It may well be admitted that 

greater beauty and truth would be seen 

in the writings of Wilde if it were pos¬ 

sible to blot out of print the story of 

his trial and condemnation by civiliza- 

the world believe that Tolstoy was a 

good man, and because of this his books 

are good and great. 

It has been said, “No great or lasting 

literature was ever written without 

strong and earnest conviction.” 

The personal characters of the pub¬ 

lisher and the editor and the editorial 

writer, and all the other writers, are 

of concern to the readers of the news¬ 

paper they put out. 

OBITUARY. 

C. Bruce McDougall, owner and pub¬ 
lisher of the Moncton (N. B.) Vindi¬ 
cator, died at Sydney, C. B., last week 
as the result of a f^l. 

STRIKE ON LONDON TIMES. 

The London Times, which habitually 
reprints from its issue of the corre¬ 
sponding day 100 years ago, recently re¬ 
produced the account of its case against 
pressmen and compositors who had been 
indicted “for combining and conspiring 
together maliciously to injure their mas¬ 
ters and employers by quitting their 
work on account of their demands for 
an increase of wages not being acceded 
to.” That was in October of the year 
1810. 

The evidence against the strikers was 
intended to prove that they had at¬ 
tempted to prevent others from working 
at the accustomed prices. The prosecu¬ 
tion addressed the jury thus: “The 
gentlemen of the jury must know that 
the Times is a diurnal newspaper, and 
that an incalculable injury might be 
done to the establishment by the work¬ 
men refusing to work for a single 
night.” 

The jury returned a verdict of guilty 
against all the defendants—twenty-one 
persons—though it recommended mercy 
for eleven of them. 

1 

Dougal D. Doggett, for some time 
past market reporter for the St. Louis 
Times, died last week at his home. He 
was forty-eight years old. 

Allen G. Tripp, one of the publishers 
of the Highland Falls (N. Y.) News, 
died last week at Stamford, Conn., of 
nervous collapse. He was fifty-eight 
years old. 

The New York Evening Post, in an 

editorial headed “Reading for Want of 

Thought,” prints the following examples 

of bits “lying in wait for the unwary 

reader at the ends of newspaper col- 

Leslie E. Brooks, editor and formerly 
president of the National Board of 
Trade, and prominent in Alabama poli¬ 
tics, died at Mobile last week. He was 
seventy-four years old. 

The number of horses in the United States, 
January I, 19IU, was 13,975,432. 

In Norway people who are not vaccinated 
cannot vote at an election. 

Of the three thousand automobiles in 
Argentina, two thousand are in Buenos 
Ayres. 

The militia of Canada numbers 54,000 men. 
The highest telegranh and telephone sta¬ 

tions in Europe are on Monte Rosa. They 
are connected with the general Italian system. 

The sewers o the largest 157 cities of the 
United States, if laid end to end, would girdle 
the earth at the equator. 

Columbus James Hamilton, formerly 
a well-known newspaper man of Balti¬ 
more, died last week at his home in that 
city after a short illness. He was fifty- 
eight years old and retired from news¬ 
paper work seven years ago. At the 
time of his retirement he was connected 
with the News. He also served for a 
number of years as a member of the 
staff of the Sun. .\t one time he was 
connected with the Associated Press. 

JAMAICA GINGER. 

Once when Charles Michaelson, ed¬ 
itor of the Chicago American, came up 
from the West Indies he brought a 
bright young Jamaica negro with him 
and kept him as a servant for a year or 
two. 

Then the Jamaica boy drifted away. 
Not long ago word came into Mr. Mich¬ 
aelson from the anteroom of his office 
that a young colored man would like to 
see him. Mr. Michaelson had him shown 
in. It was the Jamaican, who was 
dressed to the nines in plaid clothes and 
looked very prosperous. 

“Lord, Mr. Charley,” said the visitor, 
“it’s kind of different now than what it 
was in the old times, ain’t it? We’re 
both doin’ pretty well an’ got along in 
the w'orld considerable. Here you is 
editor of a newspaper an’ I'm rubber 
for Jack Johnson.”—.S'a/Krrfoy Evt'itiits 
Post. 

It is not to say that the world is al¬ 

ways keener alxiut the personal charac¬ 

ter of the writer than about his writing. 

But if the masses condemn a man be¬ 

cause of his personal character, they 

will have none of his teaching, no 

matter how wondrously beautiful and 

forceful may be his prose. 

Great novels are “War and Peace," 

“Anna Karenina,” “Resurrection.” A 

few persons, in print, only last week 

flung their favorite word “fakir” at 

Tolstoy. They say that the beauty of 

Tolstoy’s prose has nothing to do with 

his real character. But the masses of 

The Post editorial writer admits that 

his own paper has this alleged bad habit 

of printing these short bits of informa¬ 

tion or exposition at the bottom of 

columns. He mildly deprecates the habit 

of magazine editors who print three or 

four lines of verse at the bottom of 

the page. He also calls attention to 

the Westminster Gazette, of London, 

which leaves blank its half column 

headed “The Latest News” whenever 

the editor thinks there is no justifiable 

stuff to put there. 

It is a whimsical suggestion that space 

in a paper should be left blank rather 

than fill it with a “filler.” I 
Even so intellectual a paper as the 

Post has been made up for a hundred 
years with the aid of “fillers.” Shall 

we have a paper, brave and brainy, 

whose editors will scorn the “filler” that 

is intended for emptyheads? The ques¬ 

tion is intended to amuse. The entire 

Post editorial is nicely amusing, and 

perhaps was so designed. 

In fact and in practice the well se¬ 

lected “filler” is a “tid-bit,” pleasant and 

useful. So long as printers make up the 

King of New»ie» to Wed. 

Jack Sullivan, “King of the News¬ 
boys,” and founder of the New York 
Newsboys Home at 74 Elast Fourth 
street, will be married next Sunday eve¬ 
ning to Miss Sarah Siegel. More than 
20o newslxjys will attend the wedding. 
Sam H. Harris, the well-known theatri¬ 
cal manager and a former newsboy, will 
he best man. 

AN ALPHABETICAL AD. 
The following remarkable alphabetical 

ad appeared in an issue of the London 
Times away back in 1842; 

“To Widowers and Single Gentlemen 
—Wanted, by a lady, a situation to sup¬ 
erintend the household and preside at 
table. She is agreeable, becoming, care¬ 
ful, desirable, English, facetious, gen¬ 
erous, honest, industrious, judicious, 
keen, lively, merry, natty, obedient, 
philosophic, quiet, rosy faced, sociable, 
tasteful, useful, vivacious, womanish. 
Xantippisli, youthful, zealous, etc.”— 
St. Louis Republican. 

Ad Departments Consolidated. 

The advertising departments of the 
New York, New Haven & Hartford, 
the Boston & Maine and the Maine Cen¬ 
tral Railroads were consolidated this 
week under the management of Charles 
E. Farnsworth, who for several years 
has been chief of the advertising de¬ 
partments of the Boston & Maine and 
the Maine Central. 

Machine Does Work of Fifty. 

.•\ device for wetting down paper has 
been perfected at the Bureau of En¬ 
graving and Printing at Washington. 
It performs the work which twenty men 
and thirty women have heretofore been 
employed to do. 

Will Give Matinee Dance. 

The Times Square Newspaper Club 
will give a matinee dance next Sunday 
afternoon at Liederkranz Hall. Manhat¬ 
tan avenue and Meserole street, Brook¬ 
lyn. 

Four Editors Deported. 

President Estrada of Nicaragua has 
deported four newspaper editors, all 
members of the Liberal party, for pub¬ 
lishing alleged incendiary articles. 

No Reason for Pride. 

“We won’t print any such stuff as that!” 
said the editor loftily, as he handed back the 
manuscripL 

“Well, you needn’t be so haughty about it.” 
retorted tne irregular contributor, “you’re not 
the only who won’t print it” 

—London Tid-Bits. 

Changes to Evening Field. 

The Pottsville (Pa.) Journal is now 
an evening newspaper, the change be¬ 
ing made last week. The make-up of 
the paper has been changed, and the full 
leased wire report of the New York 
Sun is a feature. 

Elach issue of the Editor and Pub¬ 
lisher contains something of value. 
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PERSONAL. 

Walter H. Page, editor of World’s 
W ork, will deliver the first lecture in 
the Ropes series at the University of 
Cincinnati on Dec. 5. He will discuss 
journalism. 

Drwell C. Riddle, chairman of the 
Iteinocratic State press bureau of Ohio 
for the past two years, with head- 
qtitirters in Columbus, has resigned and 
will return to newspaper work. 

.Mian N. Drake, chairman of the com¬ 
mittee on circulation of the Association 
of American .Advertisers, was the chiel 
speaker before the Buffalo -Ad Club at 
its weekly dinner last Saturday. 

.Albert E. Parmelee, who resigned as 
city editor of the Omaha (Neb.) W^orld- 
Herald to become manager of the North¬ 
western School of Taxidermy, was gi\en 
a farewell dinner by Omaha newspaper 
men last week. 

Howard Pyle, the well-known illus¬ 
trator, sailed with his family on th< 
Eabre liner Santa .Anna, Tuesday, for 
Italy. 

Charles A. Alden, assistant circulation 
manager for the Curtis Publishing Co. 
of Philadelphia, addressed the Omaha 
Ad Club last Tuesday on ‘‘Publicity and 
Patriotism.” 

J. S. Cowper, formerly connected with 
the staff of the Toronto (Can.) Globe, 
has been appointed managing editor of 
the Prince Rupert Optimist. 

W’illiam B. Allen, for the past year 
editor of the Harrisonburg (Va.) Daily 
Times, has resigned to accept the man¬ 
aging editorship of the Front Royal Im 
partial Reporter. 

Chas. W. Flodin has recently been 
made advertising manager of the Sac¬ 
ramento (Cal.) Weekly. 

Fred Kelly, for the past five years 
connected with the editorial staff of the 
Cleveland (Ohio) Plain Dealer, will be 
stationed at Washington during the com¬ 
ing session of Congress. 

Denman Thompson, a member of the 
editorial staff of the South Bend (Ind.) 
News for the pa.st two years, has re¬ 
signed to become telegraph editor of the 
Springfield (Mo.) Republican. 

Scott C. Bone, editor of the Washing¬ 
ton (D. C.) Herald, will be one of the 
speakers at the annual dinner of the 
Indiana Society, w-hich will be held at 
the Waldorf-Astoria on Dec. 2. 

Howard Welch, one of the editors of 
the Mount Union (Pa.) Times, was 
married last week to Miss Esther Evans 
Fuller, also of Mount Union. 

C. Harrison Green, business manager 
of the Seattle (Wash.) Star, and who 
has been connected with the paper for 
eleven years, has resigned. Mr. Green 
was the oldest employe of the Star. 

C. C. Harvey, editor and proprietor 
of the Fort Fairfield (Me.) Review, is 
a candidate for clerk of the Maine 
House of Representatives. 

Albert L. Westerhagen, manager of 
the Western Newspaper Union at Fargo, 
N. D., was married in St. Paul recently 
to Miss Helen Gray, of that city. 

G. M. Simonson, of the Associated 
Press, addressed the members of the 

Men’s Guild of the Arlington Avenue j 
Presbyterian Church, Brooklyn, last I 
Tuesday. 

Frank O’Donnell, for several years 
assistant advertising manager of the 
Wilkes-Barre (Pa.) News, has resigned 
to become connected with the Elmira 
(N. V.) Telegram. 

Elton Lower, for several years con¬ 
nected with the staff of the Chicago 
Evening Post, will edit the official news¬ 
paper to be published by the Chicago 
Civil Service Commissior.. 

John Glyde Oswald, publisher of the 
•American Printer and president of the 
American Trade Press Association, was 
the chief speaker at the dinner of the 
Cleveland .Advertising Club last week. 
Mr. Oswald spoke on “The .Advertiser’s 
Opportunity.” 

John Lee Mahon, the noted advertis¬ 
ing expert of Chicago, addressed the 
South Bend (Ind.) Knife and Fork Club 
last week on “Does Salesmanship Create 
Value?” 

Vincent S. Cooke, of Blanchard & 
Cooke, Fifth Avenue building, New 
York, returned from Cleveland, Ohio, 
last week, where he conducted a seven 
weeks’ advertising campaign for the 
East Ohio Gas Co. 

Thomas F. Flynn, of the New York 
office of the S. C. Beckwith Special 
Agency, has returned home after a trip 
through New York and Pennsylvania in 
the interest of the papers represented by 
that agency. 

Arthur Brisbane, editor of the New 
York Evening Journal, will be the guest 
of honor at the Rochester Ad Club din¬ 
ner on Dec. 1. 

John W. Newbern, for the past two 
years city editor of the Birmingham 
(Ala.) Ledger, has resigned to become 
city editor of the Oklahoma City Daily 
Oklahoman. 

A. L. Fenton, who is well known in 
newspaper and advertising circles, has 
joined the staff of the S. C. Beckwith 
Special Agency, New York office. 

T. E. Andrews, advertising manager 
of the St. Paul (Minn.) Dispatch, has 
resigned. Mr. Andrews’ successor has 
not yet been named, and he will prob¬ 
ably remain with the paper until Jan. 1, 
1911. 

Emery A. Odell, publisher of the 
Monroe (Wis.) Times, has been ap¬ 
pointed postmaster at Monroe. 

F. E. Forshaw has been appointed 
office manager of the New York office 
of the S. C. Beckwith Special .Agency, 
succeeding C. H. Miller, who recently 
resigned to accept the advertising man¬ 
agement of the Home Magazine. 

Lafayette Young, United States Sen¬ 
ator and editor of the Des Moines Cap¬ 
ital, will be the principal speaker at a 
banquet to be given by the Industrial 
Club of Chicago on Nov. 26 

The Mobile Register 
MOBILE ALABAMA 

"The Mohilc Reiiitc for over eiihir rcort hot 
been the principol oewtpaper of Mobile tol at to 
adveititini mediam canoot be tarpatted.' 

The Baak of Mobile. N B. A. 

C. F, KELLY & CO. 
Publisheia' Repreaentativea 

New York Chicaso 

$6,000^ CASH 
available for first payment on daily 

newspaper property. Independent 

or Republican evening properties 

preferred. Willing to consider badly 

managed or run down properties in 

good fields. Central West or Pacific 

Coast locations preferred. 
Proposition No. 71. 

C. M. PALMER, 
Newspaper Broker, 277 Broadway, New York 

NEW TOBK HEBALD SYNDICATE 
Cable aad Feature Service 

Addreaa 
Herald Sunare Canadian Branch 
New York City Desbarata Bldd.« Montreal 

THE INTERNATIONAL SYNDICATE 
FEATURES FOR NEWSPAPERS 

NO CONTRACT—Our subscribers may come 
and do on notice. 

Baltimore 'daryland 

ADVERTISING MEDIA 

ILLINOIS. 

CHICAGO EXAMINER 
The largest Morning and Sunday News 

paper west of New York, and the great 
Home Medium of the Middle West. 

NEW YORK. 

THE BUFFALO EVENING NEWS 

it read in over 90% of the homes of Buffalo 
and its suburb^ and has no dissatisfied adver¬ 
tisers. Write for rates and sworn circulation 
statement. 

WASHINGTON 

THE SEATTLE TIMES 
The wonder of Northwestern journalism; an 

eye opener to the whole field of American 
newspapers. Without a rival in its vast terri¬ 
tory. Its success is paramount to that of the 
great city where it is published, 
CiacuLATioii—Daily, 64,>»; Suhoat, 80,700. 

SITUATIONS WANTED 

Adv^rtiJitmfnts undtr this classificaHon will cost 
0ns Cent Psr IVord 

PUBLISHER’S ASSISTANT AND 
PRIVATE SECRETAR\ 

Twelve years’ experience with business man¬ 
ager large New York daily and editor and 
publisher influential Boston newspaper. Gen¬ 
eral knowledge all departments big metropolir 
tan paper; have worth-while ideas, initiative 
and executive capacity of high order. Wide 
experience newspaper cost accounting and 
compiling extensive analyses departmental and feneral records. Address "S. R.,“ care The 

Iditoh and Publisheb. 

WANTED 
Editorial position on daily paper in growing 
city. Fifteen years’ experience as city editor, 
news editor, night editor and on Sunday sup¬ 
plements. .Address “SUPPLEMENTS,” care 
The Editor and Publisher. 

WANTED 
Opportunity by man of 45 trained in news¬ 
paper work, all positions. Live Eastern city 
where owner of daily or weekly wants to be 
relieved. Address "E.XSTERN,” care The 
Edito* and Publisheb. 

HELP WANTED. 

EDITOR-WRITER WANTED 
Experienced newspaper man who can write 

special and magazine articles. Excellent op¬ 
portunity on Pennsylvania publication for high 
grade man. State experience and ability. Ad¬ 
dress “XXX/* care The Editor and Publisher. 

LINOTYPE INSTRUCTION; 
SPECIAL RATE.—Twelve weeks thorough 

operator-machinist course, $80. Write for pros¬ 
pectus. EMPIRE MERGENTHALER LINO¬ 
TYPE SCHOOL, 419 First Ave., New York. 

WANTED—AN EXPERIENCED 
Linotype machine operator on a weekly country 
newspaper on straight news items and some 
advertisement matter. No boozer need apply. 
Good weekly wages to a reliable married or 
single man and a steadv position. Apply at 
once. DUNDEE TOURNAL PRINTING 
COMPANY, Dundee, N. Y. 

POSITIONS OPEN 
In all departments of advertising, publishing 
and printing houses, east, south and west; high 
grade service; registration free; terms mod¬ 
erate; established 1898; no branch offices. 
FERNALD’S NEWSPAPER MEN’S EX¬ 
CHANGE, Springfield, Mass. 

MISCELLANEOUS 

PIANO CONTESTS ARE 
SUBSCRIPTION BUILDERS. We furnish 
all prizes on commission of business produced. 
Write us. MALBAR MUSIC CO., 21 Quincy 
St., Chicago, Ill. 

DAILY NEWS 

Reports for events papers, league ball scores 
daily, special and Chicago news. Yard’s News 
Bureau, 100 Waihington at, Chicago, III. 

BUS. OPPORTUNITIES 

NEWSPAPER MEN 

Desiring to buy or tell can do to to bett ad¬ 
vantage and without publicity by writing to 
H. F. HENRICHS, Newspaper Broker, Litch¬ 
field. III. 

MANY CHOICE NEWSPAPER 
PROPERTIES. Write us if you want to buy 
or sell. No publicity. BARkYMORE, News¬ 
paper Broker, 21 Quincy St., Chicago, III. 

STOCKHOLDERS’ MEETING. 
Notice is hereby wven to stockholders of 

The United Contest Company that the annual 
meeting will be held at the company’s office. 
1739 E. 21st St.. Cleveland, Ohio, on Dec. lo, 
at 9 P. M., for the purpose of electing officers 
and transacting suen other business as may 
come before the meeting. 

FRANK HICKS. President. 
G. F. HICKS. Sec. and Treas. 

WILBERDING 
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THE ADVERTISING WORLD 
TIPS TO BUSINESS MANAGERS. 

H. W. Kastor & Sons, St. Louis, are 
placing 108 lines t.f. in Southern papers 
for the Martin Distilling Co., of Kan¬ 
sas City, Mo. 

Frank B. Kiernan .Agency, 156 Broad¬ 
way, New York, is placing 5,000 line 
contracts in Kentucky papers for the 
L>r. Sanden Electric Drug Co., 1151 
Broadway, New York. 

Harper Brothers, Pearl street. New 
York, are placing .‘lliO lines generally for 
Hibson & Bros. 

The VVylie B. Jones Agency, Bing¬ 
hamton, N. Y., is placing some mail or¬ 
der advertising for the S. T. Delano 
Co., Syracuse, N. Y. 

The D’.Arcy .Agency, St. Louis, is 
placing 520 lines two times for George 
■A. Dickel & Co., Nashville, Tenn. 

The Long Critchfield Corporation. 
Chicago, is placing 5,600-line contracts 
in Southwestern papers for the St. Louis 
& Frisco Railway Co., St. Louis. 

The Pepsin Syrup Co., Monticello, 
Ill., is placing 5,000-line contracts direct. 

Lord & Thomas, Chicago, are placing 
5.000-line contracts generally for the ad¬ 
vertising of the Hudson Motor Car Co. 

West Thirty-ninth street. New York, is 
placing orders for the Chattanooga 
Knitting Mills, Chattanooga, Tenn. 

Calkins & Holden, 250 Fifth avenue, 
' New York, is placing orders in a list 
1 of Sunday papers for the advertising of 
i the Edison storage battery. 
I _ 

The Wyckoff Advertising .Agency, 
■ Buffalo, N. Y., is placing 10,000-line con- 
\ tracts for the Stetson Shoe Co., South 
i Weymouth, Mass. 

J. W. Davis, Railway Exchange build¬ 
ing, New York, will shortly place orders 
in New A’ork City and vicinity for the 
Hartford Suspension Co., Jersev City, 
N. J 

The Federal -Advertising Agency, The 
Rookery, Chicago, III., is placing orders 
for 2,000 lines in Southern papers for 
the Friedman, Shelby Shoe Co., 900 
Washington avenue, Chicago. 

Albert Frank & Co., 26 Beaver street. 
New York, is placing orders in New 
York City, Boston, Philadelphia, Pitts¬ 
burg and Hartford papers for Wabash 
Pittsburg Terminal Railway bonds. 

The Charles H. Fuller Co., 378 Wa¬ 
bash avenue, Chicago, is placing orders 
for fourteen lines three times in West¬ 
ern papers for the Cedar Hill Sani¬ 
tarium. 

The Dr. Blosser Co., .Atlanta, Ga., is 
placing orders for 552 lines in the larger 
Sunday papers. 

Henry Decker. Ltd., Flatiron building. 
New York, is placing seventy lines six 
times in Sunday papers for the United 
States School of Music. 

The Frank Seaman Agency, 30 West 
Thirty-third street. New York, is placing 
new contracts for 5,000 lines in South¬ 
ern papers for the E. M. F. .Automobile 
Co., Detroit, Mich. 

Coupe & Wilcox. 261 Broadway, New 
York, are placing eighty lines five times 
for the Onoto Pen Co., same address. 

The Foster Debevoise Co., 15 West 
Thirty-eighth street. New York, will ] 
send out copy on contracts after Janu- | 
ary 1, for the De Miracle Chemical Co., I 
1905 Park avenue. New York. 

The Guenther-Bradford Agency, Chi¬ 
cago, is placing orders in Southwestern 
papers for Charlotte Christopher, 7 
Randall street. Chicago. 

The' Frank Seaman .Agency, 30 West j 
Thirty-third street. New York, is placing 1 
new contracts for fourteen inches nine ! 
times for the American Tobacco Co.,, 
Turkey Red Cigarettes, 111 Fifth av- ' 
enue. New 'V'orlt. This agency is also 
beginning a campaign in Ohio papers for 
the Egyptian Luxury Cigarettes, a prod¬ 
uct of the .American Tobacco Co. 

The Blaine-Thompson .Agency, Cin¬ 
cinnati, is placing two inches seventy- 
eight times in Southern papers for the 
Evans Chemical Co., same city. 

The Charles H. Fuller Co.. Chicago, 
is placing three and one-half inches e.o.s. 
until May 1. for Mark H. Jackson, 
Syracuse, N. A’. 

The Federal .Advertising .Agency, 231 

H. W. Kastor & Sons’Advertising Co., 
Equitable building, St. Louis Mo., is 
placing orders for 100 lines, Tuesdays 
and Fridays, t.f., in Southwestern pa¬ 
pers for the St. Joseph Supply Co., St. 
Louis, Mo. 

H. B. Kirk & Co.. 156 Franklin street, 
New York, is making a few contracts 
with New York State papers. 

I H. H. Levey, 45 West Thirty-fourth 
I street. New York, is placing orders in 
j a* selected list of papers for the Fifth 
I .Avenue Auction Rooms, 341 Fourth av- 
1 enue. New York. 

^ Lord & Thomas, 250 Fifth avenue, 
I New York, are placing orders in Cana- 
I dian papers for Carreras & Marcianus, 
' Ltd.. Black Cat Cigarettes, London, Eng¬ 
land. 

Herbert M. Morris, 400 Chestnut 
street, Philadelphia, is placing contracts 
with Pennsylvania papers for S. B. Goff 
& Sons' Co., 217 South Second street, 
Camden. N. J. 

Charles Scribner’s Sons, Scribner’s 
j Magazine, 153 Fifth avenue. New York, 

is placing orders for the December edi¬ 
tion through various agencies. 

The Special Advertising 
Repr esc niatives 

who come to New Orleans and thoroughly 
investigate the local field, invariably use 
The Item and often us it excluaively. 

THE ITEM 
oes into over tS,000 New Orleans homes 
ally, and also has over S.OOO circulation in 

Louisiana and Mississippi, covering the dis¬ 
tricts most valuable for foreign advertisers 
more thoroughly than any other New 
Orleans paper. 
ELMER £. CLARKE, Business Manager. 

SMITH & BUDD 
Foreign Representatives 

NEW VOBK CHICAGO ST. LOUIS 

ROLL OF HONOR 
List of Publications examined by the Association of American Adver¬ 

tisers, of which a COMPLETE EXAMINATION of the various records of 
circulation was made and the ACTUAL CIRCULATION ascertained. 

1-: 

1 ALABAMA. NORTH DAKOTA. 

NORMANDEN .. (Cir. 9.4S0I .. Grsnd Forks 

OHIO. 

CALIFORNIA. 

PLAIN DE\T*^p .Cleveland 
(Anarnst, D.. 01,900—S., 118,606) 

INDEPENDENT.Santa Barbara 

BULLETIN .San Francisco PENNSYLVANIA. 

EXAMINER .San Francisco TIMFS .Cheater 

FLORIDA. 

MFTROFOlslS .Jacksonville 

sfOURNAL .Johnatown 

DISPATCH .Pittsbnrq 

GERMAN GAZETTE ..Philadelphia 

GEORGIA. 

ATLANTA JOURNAL 
(Cir. 63,163) Atlanta 

; PRESS .Plttaburq 

TIMES-LEADER ..... .Wilkes-Barre 

DISP.ATCH AND DAILY .York 

GAZETTE    . ..York 

CHRONICLE .AoKnsta 

HERALD .AuKUSta SOUTH CAROLINA. 

ENRUIRER-SUN ...Colnmbns 

LEDGER ..^..Colnmbns 
DAILY MAIL .Anderson 

DAILY RECORD .Columbia 

ILLINOIS. 

POLISH DAILY ZGODA.CblcaKO 

SKANDINAVBN .Chicagro 

THE STATE .Columbia 
(Cir., D. 14,047—S. 14,163 

DAILY PIEDMONT .Greenville 

TENNESSEE. 

NEWS-SCIMITAR .Memphis 

HERALD-TRANSCRIPT .Peoria 

.TOURN.AL .Peoria TEXAS. 

INDIANA 
RECORD.Fort Worth 

chronicle: .Honaton 

JOURN.NL-GAZETTE ....Ft. Wayne 

NEW'S-TRIBUNE .Marfon 

SEMI-WEEKLY TRIBUNE ....Waco 

TIMES-HERALD .Waco 

THE AVE MARIA.Notre Dame WASHINGTON. 

IOWA. MORNING TRIBUNE.Everett 

EVENING GAZETTE . . . . Bnrllnirton 

CAPITAL ..Des Moines 

REGISTER A LEADER Des Moines 

THE TIMES-JOURNAL _Dnbnqne 

KANSAS. 

WISCONSIN. 

EVENING WISCONSIN.... Mllwankce 

CANADA 
GAZETTE .Hatebinson j 
CAPITAL .Topeka | ALBERTA. 

KENTUCKY. HERALD .Calvary 

COURIER-JOURNAL .LonlsvlIIe ' 

TIMES .Louisville ' 
BRITISH COLUMBIA. 

LOUISIANA. 

1 

WORLD .Vancouver 

TIMES ...Victoria 

ITEM .New Orleans i 

STATES .New Orleans { 

TIMES DEMOCRAT. .. .New Orleans; 

ONTARIO. 

EXAMINER .Peterboronfih 

MAINE. I 
FREE PRESS .London 

QUEBEC. 
JOURNAL .Lewiston 

MASSACHUSETTS. 
l..\ PRESSE .Montreal 

LA PATRIE  .Montreal 

FARM and HOME.Sprlngrttcld | 

MICHIGAN. 

GET THE BEST ALWAYS I 

Pittsburg JSispatrli 
Greater Pittsbur|{*s Greatest 

Newspaper 

Wallace G. Brooke Horace M. Ford 
Brunswick Bldg. Peoples Gas Bldg. 

New York Chicago 

PATRIOT..Aug. 10.740: S. 11.8SS..Jackson 1 

MINNESOTA. | 

TRIBUNE.Morn, snd Eve.Minneapolis | 

MISSOURI 

DAII.Y AND SUNDAY GLOBE. Jopltn 

POST-DISPATCH.St. Lonis 

MONTANA. 

MINER .Bntte 

NEBRASKA. i 

FREIE PRESSE . . (Cir. 142.440) . . Lincoln | 

NEW JERSEY. 

JOURNAL .Ellxabetb 1 

TIMES . Elisabetb 

COURIER-NEWS . . ..._Plainfield 

NEW BEDFORD TIMES 
Ths paper that has mad# New Bedford, 

Maas., the fasteit growing city 
In the world. 

Average to July 1,19lfi 

■vfiniBg, 7,840 Smndfijr, 18,756 
ALFBED B. LUKEH8 Tribune Bldg. 

New York Eepreientativ# New York 

FBANK W, HEHKELL 150 Michigsn Ave. 
Western Kepreeentative Chicago 

NEW MEXICO. 

MORNING JOURNAL . . AIbnqnerqne ' JORNAL DO CONNERCIO 
NEW YORK. ! OF RIO DE JANEIRO, BRAZIL 

A leading daily paper read by all pur¬ 
chasing classes. Its circulation covers an 
area with 60% of the population of South 
America. 

VASCO ABREU, ReprcBantative 
Tribune Building - New York 

BUFFALO EVENING NEWS ..Bnfialo! 

LESLIE'S WEEKLY (Cir. 275,000) 
New York 1 

MESSENGER OP THE SACRED 
HEART..New YORK 

RECORD .......Troy 



Vthe^ 
Heart of thei 

W Printing A 
^Trade X 

Ni^PAPER Work 

TAKE IT TO 

THE FASTEST 

ENGRAYEils' 

ION EARTH 

I) OPE>lS 
' 24 HOURS 
OUT OF 24{ 

a(»<TiJiEAiLmTre|;|^ 

;K,spmENQRm€ 

uSt\f\f^Voi ““ "The Kohler System” 
We have put in one million five hundred thou¬ 

sand dollara worth of machinery for the eleetrkal 
control of printinf presses. , „ ,, . 

Manufactured and Sold by the 

CUTLER-HAMMER MFC. CO. 
MILWAUKEE. WISCONSIN 

Philadelphia Cleveland San Ptanciaco 
New York Boston Flttabarf Chicago 

The Garwood Electric System 
Permits the press to be run constantly and economically at 
any point in the speed range. These are only a few reasons 
why the GARWOOD ELECTRIC SYSTEM leads all otbets. 

Garwood Electric Company 
Now York. Philadelphia. Chicado. .Si. Louts. Pittshurd 
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DIRECTORY OF ADVERTISING AGENTS 

General Agents 
“advertiseks* service 

d Beekman St.* New York 
Tela Cortlaodt 3153 

AMERICAN SPORISFUB. CO. 
i21 Warreo St.* New York 

Tel. Barclay 7095 

ARMSTRONG. COLLIN ADV. CO. 
Broad Exchanda Bldd.. New York 

Tel. Broad 6148 

CARPENTER A CORCORAN 
26 Cortlandt St., New York 

Tel. Cortlandt 7800 

CONE. ANDREW 
Tribune Bulldind. New York 

Tel. Beekman 2792 

DEBEVOISE. FOSTER CO. 
15.11 West SStta SI., New York 

Tel. Murray Hill. 5235 

FEDERAL ADVERTISING AG’CY 
231 West 39th St.. New York 

Tel. Bryant 4770 

FRANK. ALBERT & CO. 
26-28 Beaver SI., New York 

Tel. Broad 5745 

GUENTHER. RUDOLPH 
115 Broadway. New York 

Tel. Broad 1420 

HOWLAND. HENRY S.. Adv. Aifeiicy 
20 New St.. New York 

Tel. Rector 4398 

KIERNAN. FRANK. A CO. 
156 Broadway, New York 

Tel. 1233 Cortlandt 

HEYEN. C. & CO^ 
Tribune Bldd., New York 

Tel. Beekman 1914 

SECURITIES ADV. AGENCY 
44 Broad Si.. New York 

Tel. Broad 1420 

THE SIEGFRIED COMPANY 
50 Church Si.. New York 

Tel. Corilandi 7825 

PENNSYLVANIA 

FROWERT. PERCIVaI K. 
Stephen Girard Bldd-* Philadelphia 

Tel. Filbert 5137 

MEXICO 

THE PUBLICITY COMPANY 
San Diedo, 9, City of Mexico. Mexico 

ADDITIONAL AD TIPS. 

ERTISING AGENTS j 
Has a New Information Bureau Which 

Publishers’ Kepresentalives Is Popular. I 

ALCORN. FRANKLIN P. I . Sun recently estali- ' 
Flatiron Bldd.. New York lishetl The Sim Information Bureau. 

Tel. Gramercy 666 and it has already become a popular 

ALCORN, GEORGE H. institution. Here are some questions 
405 Tribune Bldg., New York asked last week ; 

Tel. Beekman 2991 "W here is Edwin Booth buried?” | 

BARNARD & BRANHAM "A hoy is calling an extra about a ter- , 
Brunswick Bldd..^New York rihle lire in New York. My husband is 

TeTj^MadUon’^^eSio *’1 New York and 1 am dreadfully wor- i 

KFIIY r F jTTvi- Is there a tire?” 
Meir^poUian^Vd'd.. New York Bohemian | 
People's Gas Bldd-# Cbicado Girl. 

Tel. Gramercy 3176 -Is the play at-'1 heatre this j 

KRUGLER, FRED’K M. week suitable for children ? ’ . 
*®9_^***““ *••• York "Do you know of a mild brand o. . 

Tel. Beekman 4746 .. 
_ Cigarettes.' 

NORTHRUP. FRANK R. How can I grow sweet violets ?” 

^fel.''Mlditons2!2042‘‘ there a cast of the statue of Gen. 
„ __ _ James Shields on exhihiticn in Balti 
PAYNE & YOUNG more?" 

747-8 Marquette Bldg.. Chicago 
30 Weal 33d SI.. New York -;- 

Tel. Mad. Sq. 6723 A Puzsie in Punctuation. 

PUTNAM, C. 1. (From New York Times.) 
30 W. 33d Si.. New York A i're York Tiiiu's Saturday Review of 
Tel, Madison Sq. 3613 Hooks' 

SMITH & BUDD tO. How is the unfortunate precisionist to 
punctuate an exclamati\e-iuterrogative 

Tel. Madison Sq. 6187 5 t . i .u . 
_ sentence? Let us say, tor example, that 

THE FISHER AGENCY he is criticizing Poe's use of the re- 

*506 “o>?f‘hldd:.'cMc\do'‘ the raven. Nevermore !' ” 
Tel. Madison 8556 and wishes to express himself inter- 

VERREE CONKUN: Inc. negatively. He might punctuate thus: 
225 Fifth Avenue. New York '' hat need to reiterate Quoth the 

Tel, Madison Sq. 962 raven, ‘Nevermore!'"—which asks no 

WAXELBAUM, BENJAMIN (luestion—or thus: 'What need to re- 
189 East Broadway, New York Iterate, 'Quoth the raven, ‘Never- 

Tel. Orchard 53(i0 mere?'”—which transforms the bird’s 
- sombre dictum into a cheery, almost 

Omega Oil, o7G Fifth avenue. New playful, insinuation. To the discerning 
York. '^ ar this would sound almost like; 
- "Quoth the raven, 'Oh, you ki-id!’” Is 

J. Walter Thompson Co., 44 East it not high time that "!” and ”?” were 
Twenty-third s'.reet. New York, is mak- combined to form a new typographical 
iiig contracts generally for two and one- -i tn endowed with an exclamative-inter- 
half inches e.o.d. for one year for the ogative value? 
Horlick h'ood Co., Horiick's Malted Melville Chater. 
Milk, Racine, VVis. k.nglewood, N. J., Nov. Id. 
- IWliy not put the interrogation out 

The Erowert Advertising Agency of side (beyond) the quotation marks— 
Philadelphia will place the advertising thus: "Quoth the raven, 'Never- 
of the Perth Amlmy Chemical Company, more !' " 1 

Become* Morning Paper. 

The Jackson (Tenn.) Democrat has 
entered the morning held. It has been 
an evening paper heretofore. 

Tracy-Parry Co., Lafayette building, , use a list of farm papers, this 

Philadelphia, is placing orders in Scran- spring. 
ton papers for the .American Macaroni ^ , 
Qq The same agency is sending out orders 

_ for the Quaker City Flour Mills in 

M. Wineburgh & Co., 576 Fifth av- ‘•'outherii pa- <*-__ 

enue. New York, is adding new cities 
to list for the Omega Chemical Co., 

NO ADVERTISER can overiook the clientage of 

“THE PANHELLENIC” 
New York’s Da tv Grttk Ntwspapertf or there 
is no other way that you can i each the 300.000 
Greeks in the U.S.whoare a frugal andtnrifty 
class of people. For rates, etc , address 

-the PANHELLENIC •• 
50 Church Street* New York* N* Y« 

[ _*Phone 7623 Cortlandt 

AUGUSTA HERALD 
Audusta* Ga. 

Proven circulation is what you get in 
the Herald, Circulation books audited by 
Association American Advertisers. 

Benjamin & Kentnor Co. 
Forel^Q Represenlatives 

CHICAGO and NEW YORK 

Mahin Company to Move. ! 

The Mahin .\dvertising Company of 
Chicago has rented the entire tenth 
floor of the new Monroe building, a 
feurteen-story stnicUire to be erected 
next year at Monroe -treet and Michi¬ 
gan b:nilevar;l. 

Will Urge Immigration. 

It is said that 1S4 Nebraska newspa¬ 
pers will suggest to the State legisla¬ 
ture this winter the estaldishment of a 
State immigration Imreau, to get new 
settlers into the State, 

Will Go South for Winter. 

S. M. Stouffer, editor of the Sac City 
(la.) Sun, and family have gone to 
Florida for the winter. Mr. Stouflfer is 
in poor health as the result of close 
application to business. 

PIFTIBTH YBAR OP ISSUE 

I Published 
Monthly $1.80 Per Annum 

Post Free 

Advertisement Rates and Specimen 
Copy Sent on Applicatian 

160a FLEET ST., LONDON, ENQUND 

Srory phMa of tho printer’s Activities Is treated In a practical 
way in the pa;es of 

THE AMERICAN PRINTER 
Rerular departments in Typorraphy. Presswork, Commercial 
Art. Desirninc, Photo-EoyraTioc. Lithoyraphy, Oftice Ac- 
coantiny and Bookbindiny are conducted by masters of these 
subjects. The best work of the best printers, illustrators and 
enyraversis reproduced~<>fteninft.’WizeandcoIor. Newpro- 
cesses are described—new waysof doin; old thinys suyyesteii. 
The subscription price of Ths AiicatCAR Priv^ :b is 12.00 a 
year. Advertifinc rates will he furnished on application. 
Suiwerihe for it—study fW-advertise in it. 

Oswald PubllBhlnrCo.* S5 City Hall Plac«*I<f*Ya 

PRESS CLIPPINGS 

BURRELLE 
45 Lafayette Street 

New York 

WRITE FOR INFORMATION 

EstablLvhed 25 Years 

A. J. Ferguson will launch a paper 
It Coon Valley, Wis. 

To Keep in Touch with 

BRITISH TRADE 
Subscribe to and Advertise in 

Cbc 

Stationer 

THE LOVEJOY CO. ■»t«bli*hed 1853 

ELECTROTYPERS 
and Manufacturers of Electrotype Machinery 

444-446 Pearl Street New York 
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THE RISE OF CAPPER. 

Noted ICan«a» Publisher Began His 

Career at the “Case.” Made 

Good on His First Job and Has 

Made Good Eyer Since. 

Plain Story of Success. 

The Kansas City (Mo.) Journal, in 
a recent issue said in part, concerning 
Arthur Capper, owner and publisher of 
the Topeka Capital and other publica¬ 
tions : 

Thirtj’-two years ago, when Arthur 
Capper was 13 years old, he made up 
his mind that he wanted to be a printer. 
He was living at the time in Garnett, 
his birthplace. Dr. George W. Cooper, 
owner, editor and proprietor of the 
Garnett Journal, was a noted newspaper 
man of that day. To him the 13-year- 
old boy applied for a place. 

“What can you do?” asked Cooper. 
“I can learn,” replied Capper. 
His first lesson at the “case” he took 

from the vantage point of a cracker box, 
for he wasn’t big enough of his own 
height to reach into the boxes. He 
made good on that first job, as he has 
made good ever since. 

With the help of that cracker box 
and the “case” .Arthur Capper finished 
the high school course at Garnett in 
1884. He determined to go to Topeka. 
He was 19 years old. Immediately he 
went to the Topeka Daily Capital office. 

He hunted out the foreman and asked 
for a job at setting type. It was Mon¬ 
day night. Liquor could then still be 
bought very readily in Topeka. Mon¬ 
day afternoon had been pay day. The 
foreman had hardly enough men on 
hand to get out the paper. 

He looked at the slender 19-year-old 
who asked for a job. “Try you for 

to-night,” he said, and the boy went to 
work. .-Vgain he made good. 

Major J. K. Hudson was in command 
of the Capital at the time. Capper 
worked along until he was drawing a 
pay check of a little better than $20 a 
week for "sticking type.” 

The boy wanted to know something 
about the “local room” of a newspaper. 
So he walked in on Major Hudson one 
r.ight and told him he wanted a job as 
reporter. 

“Maybe 1 can give you a chance,’ 
said the major. month later he 
called Capper into the office and told 
him he could go to work the next day 
gathering “locals” in North Topeka. 

“How much will you pay me?” asked 
Capper. 

“We will start you at ten dollars a 
week,” was the reply 

“I’ll take it,” was the conclusion of 
the interview. 

He went to work and made good on 
North Topeka. Hudson had a city 
editor who didn’t suit him exactly. One 
Sunday the city editor was “fired.” 

“Capper,” said Hudson, “you can be 
city editor.” 

That was a jump, but the boy de¬ 
served it. It was a whole lot of work, 
but Capper was equal to it. For sev¬ 
eral years he stuck to that job. All the 
while he would save a little out of each 
week’s salary check and buy stock in 
the paper. 

Several years later he walked in on 
Major Hudson one night and said: 
“Major, I want to know something 
about New York newspaper work. I 
would like a six months’ leave of ab¬ 
sence to go to New York and get a job 
on one of the big newspapers there.” 

Capper went to New York. It was 
the first time he had been east of Kan¬ 

sas City. But he got a job and made | 
good and learned. 1 

Major Hudson decided that he would 
like to have a Washington correspond- j 
ent for the Capital at Washington. So | 
he wired Capper in New York and ! 
asked him if he would lake the job. | 

He took it, and again he made good. | 

After serving at Washington for a 1 

time, he came back to Topeka and re¬ 
turned to the city desk of the Capital, j 
.\bout that time the North Topeka Mail j 
was for sale at a price of $2,100. Cap-; 
per had $700 in cash. He went to Peter 
Smith, a North Side banker, and asked ; 
for a sufficient loan to get the paper, j 
Smith agreed, and Capper owned his 
first newspaper plant. It wasn’t long j 
until he had paid it out. Along about i 
that time Frank Montgomery and Tom j 
McNeal wanted to sell the Kansas 
Breeze. Capper bought it for $2,500. j 
He combined the two and made the i 
paper over into the Mail and Breeze.' 

He held stock in the Capital right i 
along. The Capital was having rather | 
hard sledding. It changed owners sev-1 
eral times. John R. Mulvane, the well- j 
known Topeka banker, was interested in I 
it: he had loaned money to some of the 
previous owners. Mulvane had been i 
observing Capper closely. One day he 
sent for him. 

“Capper,” said Mulvane, “I would like 
to sell you the Capital. You can have ' 
it at almost your own terms.” I 

Capper got together $5,000. That was i 
what he paid in to start with. The ; 
price of the paper was $56,000. Tha' 
was in 1896. I 

To-day the Topeka Daily Capital is | 
estimated as worth a quarter of a mil-1 
lion dollars. The new building in which I 

j it is housed—and one of the best news-1 

paper homes in the West—cost $175,000. 
Capper to-day owns six publications. 

There is something mighty likable 
about Capper. He is just 45 years old. 
No one dreamed, when he asked for a 
job at the “case” on the Topeka Capital 
that some day he would be its owner. 
Across the short space of a quarter of 
a century he has wrung from life’s op¬ 
portunities a splendid success by hard 
work, courage, faith and manliness. He 
is still slender and almost boyish look¬ 
ing. His face is smooth shaven. He 
knows how to smile and always has time 
to be polite. He does a prodigious 
amount of work. Seated between a flat 
desk and a roller-top desk in a big, well 
lighted office, with stacks of work con¬ 
fronting him, he burrows away and, 
without apparent effort, accomplishes 
wonders. For details he is a marvel. 
He has hundreds of employes and they 
like him. His office door always swings 
“in” for them. Their suggestions are 
welcomed. He likes “push” and “loy¬ 
alty,” and rewards it. He does things 
quietly and he says things quietly. But 
he gets things done, and what he says 
“goes.” He has that faculty of a great 
leader—he does not command; he di¬ 
rects. He is a field marshal in the 
newspaper business. 

Big Six to Have Big Night. 

The sixty-first annual reception and 
ball of Typographical Union No. 6 will 
be held at Madison Square Garden next 
Monday night. Printers from all parts 
of the United’ States and Canada are 
expected to be present, as well as many 
editors and publishers. The proceeds of 
the affair will be devoted to the hospital 
fund. 

Aguila (Col.) Record has just been 
established. 

The New GOSS Hi^h Speed Sextuple Press 
Is built and guaranteed to run at a speed of 36,000 
per hour for each delivery, for the FULL run 

Prints 4-6-8-10-12-14-16-18-20-22-24-28-32-36-40-44-48 pades 
All products up to 24 pades can be made in one section (book form) 

SPECIAL FEATURES: 
Plates can be pnt on without removing ink rollers No ribbons whatever when collecting 

Patented ink fountains, screws all at one end of fountains Design prevents breaking of webs 

(regular piano key action) Entirely New HIGH SEEPD PATENTED FOLDING AND 

All roller sockets automatically locked DELIVERING DEVICE 

New York Office: 
*1 Madison Avenue 

Metropolitan Butidind 

NEW YORK CITY 

Patented and Manufactured by 

•raE GOSS PRINTING PRESS CO. 
16th Street and Ashland Avenue, Chicado, Ill. 

London Office : 

93 Fleet Street 
LONDON . E. C. 

ENGLAND 
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