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ADVICE FROM MEN 
WHO KNOW THE FIELD 

Suppose you were considering advertising in a 
Chicago newspaper— 

Wouldn't you consult a Chicago man about the merits 
of the various newspapers rather than some one who 
lived in New York or San Francisco? 

If that Chicago man were an advertiser himself his 
word would carry still more weight. And, if you 
were able to consult hundreds of Chicago advertisers 
who spend millions of dollars annually in newspapers, 
you would be apt to take their combined judgment as 
final, wouldn't you? 

The Chicago Daily Nevvs from January 1 to 
December 31 last year printed more local display 
advertising six days a week than any other Chicago 
newspaper printed in seven. The Figures are: 

The Daily News 
The Tribune 
The American 
The Examiner 
The Herald 
The Journal 
The Post 

(six days) 
(seven days) 
(six days) 
(seven days) 
(seven days) 
(six days) 
(six days) 

5,357,289 lines 
5,016,438 “ 
3,767,628 '' 
3,429,390 '' 
2,645,242 " 
2,395,396 “ 
1,445,199 

Here is proof that Chicago advertisers consider The Daily 
News the best advertising medium in Chicago. 

Are you willing to accept their judgment? 

THE CHICAGO DAILY NEWS over too.ooo Daily 
Member of Audit Bureau of Circulations 
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Ill 

PUBLISHERS 
ON TO 

The Third National Exposition of the 

Printing, Advertising, Publishing, Lithographing, 

Engraving, Paper, Business Equipment, 

Stationery, Paper Box Manufac¬ 

turers and all Allied Trades. 

Coliseum, Chicago, June 19th to 26th, inclusive 

CONVENTION WEEK 

OF THE 

ASSOCIATED ADVERTISING CLUBS OF THE WORLD 

INTERNATIONAL ASSOCIATION OF MANUFACTURING PHOTO ENGRAVERS 

AMERICAN ENVELOPE MANUFACTURERS ASSOCIATION 
THE AUDIT BUREAU OF CIRCULATIONS and 

OTHER AFFILIATED ORGANIZATIONS 

(Special Railroad Rates from all points) 

Do not miss the Biggest Event that has ever happened in the Allied Trades, 
where you can see and study machines, supplies, devices and ideas, the use of 
which will mean the saving of thousands of dollars in conducting your 
business. 

Liberal Allotments of Free Tickets will be given to all Exhibitors for distri¬ 
bution among their regular and prospective customers. 

This Management will also be glad to furnish, free of charge, two tickets to 
any interested person, upon receipt of an addressed, stamped envelope. 

For marked diagrams, space rates and further particulars, address, 

NATIONAL EXPOSITION CO., Inc., 
HARRY A. COCHRANE, President Telephone, Randolph 883 

Suite 1305 Advertising Bldg., Chicago, Ill. 
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SAMUEL SIDNEY McCLURE. 
NEW EDITOR OF THE NEW YORK EVENING MAIL. 

DR. EDWARD ALOYSIUS RUMLEY. 
ONE OF THE PURCHASERS OF THE NEW YORK EVENING MAIL. 

MAIL’S NEW xMANAGERS 

Something About the Men Who Now 

Have Charge of Its Destinies. 

The sale of the New York Evening 
Mail to the S. S. McClure Newspaper 
Company, incorporated last week with a 
capital of .'p.T,t)00,000, was not complete<l 
at the lime of going to press, although 
the board of directors of the old company 
at a meeting held earlier in the week 
had voted to accept the offer made for 
the property. 

The new management, however, took 
charge of the paper on Monday. 

.Tust how much the S. S. Mct’liire 
Newspaper Company will pay for the 
Evening Mail has not been made public, 
hut whatever the amount, the paper is to 
be turned over to the new owners free 
and clear of all indebtedness. 

I>r. Edward Aloysius Rumely, who 
furnished the most of the capital em- 
plo.vcd in the purchase of the Evening 
Mail, and who will take an active part 
in its business administration, was born 
at I>a I’orte, Ind., in 1S82. lie was edu¬ 
cated at the University of Notre Dame, 
Indiana, and the Universities of Heidel¬ 
berg and Freiberg, in (lermany. From 
the latter institution he took his degree 
in medicine. On his return to the United 
States he founded the Interlaken School, 
of which he is president. .Vs he did not 
find the practice of medicine wholly to 

,his liking he turned his attention to the 
luanufactiire of ngri<'uttural impleiuents 
and machinery, in which his father had 
heen engaged in a small way for several 
years. 

Dr. Rumely founded the M. Rumely 
Company which, under his direction, be¬ 
came one of the largest manufacturers of 
agricultural machinery in the world. He 
devoted much attention to the develoi>- 
ment of the tractor as a substitute for 
horsepower in ploughing and built up a 
large business in them. 

.As a writer and speaker on educational 
topics Dr. Rumely is well known. He is 
the author of “To Tench Boys to lave.” 

Samuel Sidney McClure, the new edi¬ 
tor of the Evening Mail, is one of the 
best known magazine and syndicate edi¬ 
tors in this country. He was born in 
Ireland in 18.T7. When he was very young 
he came to this country. In 188.S he be¬ 
came editor and manager of the Wheel¬ 
man, owned by the Pope Manufacturing 
Co. 

From that time on his rise was con¬ 
stant and rapid. He established the first 
uewspa|s>r syndicate in the United States 
in 1S>S4. His success was instantaneous 
as the service it gave was just what edi¬ 
tors had needed for many years. He 
founded McClure's Magazine in I.StCt and 
remained its editor until recently. 

.As a discoverer of literar.v geniuses he 
is une<|UHlled among periodical publishers. 
He it was who “brought out” Kipling, 

(Continued on page 1111) 

ATTACKS ON KITC.HENER “SPITE” 

Northcliffe Papers Fail to Injure His 

Standing With British Public 

The recent hitter atacks by certai!i 
British iiapers on T.r)rd Kitchener, which 
failed to oust him from the British Cab¬ 
inet. or from the AVar Office, or even ap¬ 
preciably to diminish the high esteem in 
which he is held by the English people, 
are held by Lord Kitchener’s supporters 
to be the outgrowth of a feud between a 
corporation known as the .Associated 
Newspapers. Limited, and the War De¬ 
partment. This corporation, which is 
headed by Is)rd Northcliffe. owns the Lon¬ 
don Times, the Daily Mail and the Eve¬ 
ning News, and since the beginning of the 
war it has been trying to compel Lord 
Kitchener to permit its correspondents to 
witness all operations at the front, to 
have access to all sei'rets at Army Head¬ 
quarters and to ptiblish anything they 
liked, regardless of the censorship. Be¬ 
cause “K. of K.” has steadily refused to 
give carte blanche to the Northcliffe 
papers, those pais'rs have vented the spite 
of their owner. 

Something of what it would have meant 
to accede to the Northcliffe demands was 
shown early in the war. In the course 
of the retreat toward Paris, jind at a criti¬ 
cal moment when news of the movement 
was lacking, one of the irresponsible cor¬ 
respondents got a dispatch through to 
Isuidon which said that the English army 

was shattered and in full (light and Paris 
was at the mercy of the (Jermans. When 
it was seen what consternation this false 
report caused, the Times tried to tix the 
Itlame on the Press Bureau. 

.V much reiterated argument for allow¬ 
ing reporters on the firing line was that 
unless the newspapers couhl publish sen¬ 
sational news Ixird Kitchener never could 
raise his aimy. The grievance of the 
Northcliffe tribe against Kitchener has 
been known throughout Ixnulon news- 
paperdom. and many boasts have been 
made in the last six months that Lord 
Kitchener would be forced out. But the 
probability is that with the great mass of 
the British public his reputation is today 
higher than ever before. 

NEW PAPER RATE SUSPENDED 

Interstate Commerce Commission Hold 

Up Increase on Railroad Rates. 

Through an order issued at Washing¬ 
ton on May 22 proposed increased rates 
on wrapping, jirinting, writing and 
newspaper tiled by railroads in otlicial 
classification territory were sttspended 
until September 21. 

It is proposed by the carriers to cancel 
the existing commodity rates applicable 
to the transportation of these articles 
and as a general rule to apply class rates. 

The projiosed increase on the variotis 
kinds of paper will average five cents 
per hundr^ pounds. 
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SCRANTON PAPERS MERGE 

Republican an<] Daily News Consolidate 

to Form only Morning; Newspaper in 

That Field—W. J. Pattison to Be Gen¬ 

eral Manager—John E. Barrett Remains 

as Editor—C. A. Somarindyck Retires. 

The Scranton (Pa.) I>aily News and 
the Scranton Republican have l)oen 
nierjicd into one morning newspaper 
under tlie name of the Scranton Repub¬ 
lican, nnnouncement of wliich fact on 
Wednesday marked the clima.v to tlie re¬ 
markable series of changes that has 
taken place among' Scranton’s news¬ 
papers in the last three or four years. 

.\imouncement was made in Tiik En- 
iToit A.M> Pfiti.isiiKK last week that W. 

W. J. 1*.\TT1.S().\. 

.1. Pattison. of New York, had actiuire*! 
the principal pr<)prietary interest in the 
Scranton Itaily News, having lauight out 
(ieorge R. Markle, of Hazleton, Pa. In 
the consolidation with the Refiiiblican 
Mr. Pattison, as general manager and 
treasurer, Ix'comes the active dir«*<dor of 
the |H>licy and the business of what is 
now the only morning iiewspaja-r in the 
S-rantoTi field, and which starts on its 
new Ieas<" of life with the largest morn¬ 
ing circulation in Pennsylvania, outside 
Pliiladelfdiia and Pittsburgh. 

I 'lider the new arrangement. Col. lauiis 
.V. Watres <-oiitinues to be president of the 
latckawanna Publishing Company, which 
will {uiblish the Scranton Republican. 

A. Somarindyck, recently manager of 
that paper, retires from the management 
t«i devote his attention to his personal 
atlairs, but retains an interest in the 
company as a stockholder. .John E. 
Rarrett will <-ontinue to preside over the 
(siitorial department of the Republican 
as editor-in-chief. For the present, at 
least, the paper will be made in the old 
Republican plant, in North Washington 
a\ eniie. 

Ills AnilRI-^S TO KKAUKKS 

In his adilress to his readers, aiiiioiiiic- 
ing the constdidation, Mr. Pattison said: 
••.V »-areful study of the Scranton field 
has convini'e<l me that the publication of 
one strong, enterprising, self-sustaining 
morning newspaja-r would serve the in¬ 
terests of the city and its [>eople much 
Ipetter than two papers, engaged in an 
unprofitable business rivalry, could pos¬ 
sibly do.” 

For a long time it had been a matter 
of general knowledge, among people well 
informed in the newspaper business, that 
neither of the Scranton morning papers 
was making any profit for its owners. 
The newspaper comjietition in Scranton 
Rpr years had lieen of a ruinous char¬ 
acter: and it did not take long for Mr. 
Pattison to realiz«‘, after securing con¬ 
trol of the Daily News, that two profit¬ 
able morning newspapers, or two profit¬ 
able evening newspapers either, in 
S.-ranton would lie an economic impossi¬ 
bility. Beyond any doubt, the interests 
of the whole community will lie liettcr 
served by one strong and ably conducted 

morning jiaper than they were by the 
old competitive strife. 

From the point of view of public in¬ 
terest, indeed, the only regrettable fea¬ 
ture alKiut the new arrangement is that 
a considerable number of men have InM-n 
thrown out of employment by the stoji- 
ping of operations at the Daily News 
plant. The printing trades were already 
so dull in f^ranton that, at the behest 
of the Allied Printing Trades Council, 
the Scranton Board of Trade had be¬ 
sought the business men of the city to 
help improve conditions by having all 
their jirintiiig done in Scranton. The 
newspajier merger nec'essarily increases 
the numlier of idle men in the printing 
trades. 

The Scranton Republican was estab¬ 
lished in 1867, one year after the city of 
Scranton was incorporated, and it has 
Ikh'II juiblished continuously as a daily 
since that date. A few years ago it ab- 
sorln-d the S<Tanton Tribune, which had 
lieen its morning rival for several years. 
Then, a little later, it took over the 
Scranton Truth, an afternoon pajier. 

The Scranton Daily News was started 
in .August. 1013, and was financed large¬ 
ly by local capital. For some time the 
.Markles, of Hazleton, had held the con- 
troling interest in the propert.v. Mr. 
Pattison. who liought out that interest, 
and who has now merged the News with 
the Kejuiblican. is a newspaper juiblisher 
of ripe ex[»erience. He has lieen actively 
connected with metropolitan journalism 
for twenty-six .vears. and for a ]>art of 
that time was publisher of the New 
York Evening Post. 

The stock in the Ijackawanna Publish¬ 
ing Compaii.v, which now has the morn- 
ing tield to itself, is held by Odonel 
Watres. Mr. Pattison and Mr. Somarin- 
<lyck. It is said that the last named 
holds only a few shares. 

This cons(di<lation was made through 
the firm of Harwell, ('annon & Mc- 
Caithy. who also made an im|>ortant 
consolidation in the Scranton field alauit 
two .vears ago when Truth was com- 
biinsl with (he Tribune-Republican. 
Through the instrumentality of this 
firm’s activities, the field of four Scran¬ 
ton dailies has now given way to two 
important newspajier jiroisTtn-s. 

AGAINST ROCKFELLER PAPERS 

Ivy Lee Opposed Establishment of String 

of Dailies Throughout Country 

Ixdters made public in Washington by 
the Federal (’omniission on Industrial 
Relations indicate that, a year ago, Jidili 
D. Rockefeller, .Tr.. was eonsidering the 
establishment of a string of daily new.s- 
pa|>ers as part of a “broad educative 
campaign of publicity” designed to “clari¬ 
fy the pnblii- mind” on the Colorado <‘oal 
strike. The letters passed b»-tween .voung 
Mr. Rockefeller and Ivy L. Ijee, then in 
the employ of the Pennsylvania Railroad, 
but who has since joineil the publicity 
staff of the Rta-kefeller interests. Mr. 
I^ee did not favor the proje<-t. .Advising 
against it, in a letter dated .Tune R), 1914, 
he said: 

“I am inclosing some corn-siamdence 
from the f’liicago Examiner, which is in- 
diriKdl.v aimed at the new management 
of the (lik-ago Inter-th-ean and Record- 
Herald. .As I understand it, this ]iaiier 
has tMa-n finaneisl by about $1.ri(l0.f)00 of 
money supplied by the leading financial 
interests of Chii-ago. You will see the 
kind of criticism which it has immediately 
called forth.” 

After considering other phases of the 
subject, Mr. Lee concluded his letter with 
these words: “I do not believe, however, 
that I will ever come to the point of 
thinking that you should establish and 
lK>c-ome resjamsible for a string of daily 
newspai»ers.” 

Newspapermen Tee Off 

A score or more of New York news¬ 
paper men ran off a qualifying round at 
the public golf links at Van Cortlandt 
Park on last Tuesday, competing not only 
fi>r the club championship but also for the 
division which will continue for the .lune 
Cup. 

PHILADELPHIA JOTTINGS 

Where the Pen and Pencil Club Members 

Will Spend Summer Evenings—The 

1000 Self-Preservation Society of the 

Evening Telegraph Humorists—N. W. 

Ayer & Sons “Educational Evenings.” 
(.Special Correspondence.) 

Philadelphia, May 26.—The Pen and 
Pencil Club, which has had a lively win¬ 
ter under the presidency of Fred Whitney, 
city editor of the Evening Telegraph, 
will shortly oihui its yard for the al fresco 
dinners which from ii to 8 p. m. have 
l>een an attractive summer feature in 
past years. .lust as soon as the seeds 
are planted, the niblier trees set out, and 
the other bosky surroundings sufficiently 
developed, male newspaix'rdom will again 
repair to the shade of the single but none 
the le.ss imposing “spreading chestnut 
tree” which adorns the rear enclosure of 
the famous old press headquarters at 12th 
and Walnut streets, and forget war news 
and other differences of opinion nearer 
home, while enjoying the relaxation af- 
fordetl by the society of gcxsl fellows and 
an excellent table d’hote. 

That celebrated tree, by the way, re¬ 
cently cost the club the large sum of fif¬ 
teen dollars for upkeep. A new chef has 
been installed who is said to he a corker. 
He was the steward on one of the in- 
terne<] German ships at this |M>rt. and a 
stewani from another ship is now bar¬ 
tender. 

The Saturday night ilinners to which 
ea<-h week was invited some special guest 
of honor, have be«*n dis<'ontinue<l until 
fall. .Among the sis'akers at tlu*se din¬ 
ners have been .lames T. Cortel.vou. Chief 
Postal Insiiector of this district: Director 
of (!it.v Transit Taylor, Weather Fore¬ 
caster Bliss, A.ssistant District .Attorne.v 
.Tosi-ph P. Rogers, City Statistician 
Cattell. Ralph Bingham and Charles S. 
Calwell, president of the Corn Ex<'hange 
Rank. 

’Hiis year, for the first time, a com¬ 
mittee from the club will, on IKs-oration 
Day, place a wreath on the inoniiment in 
.Mount .Moriah Cemete:-y inscribed to 
“The Fourth Estate.” It was ere<-ted 
some ln•>ntbs ago by a group of news¬ 
paper men who turned it over to the club, 
and marks the last resting-place of eight 
men who served their |)ai)ers and the com¬ 
munity t<Hi well to think of actpiiring fat 
bank balances. The coinmitte<> in charge 
of the memorial is com|N>sed of Frank 
.MWIain. of the Press; Si. Neagle Raw¬ 
lins. of the IiKpiirer. and Ben Raleigh, 
of the Evening Is'dger, who is vice-presi¬ 
dent of the <dub. Tlie Sisirting AA'riters’ 
.As.s<K*iation will also deepmte the graves 
of members of their organiz.ation as in 
other .vears. 

The hs-al mom humorists of the Evening 
Telegraph have again broken forth, this 
time to the tune of an*“lddo Self-Pres¬ 
ervation Society,” which will affonl a 
haven of .safet.v to sorely tried reinirters 
in <-ase we go to war with Germany. 
Iddo is in Fulton County. 2o miles from 
the railroad, and .‘50 b.v trolley from the 
nearest town. It is without a daily i>n- 
)H-r but the fishing is gixsl, and an active 
man is in no danger either of starving 
or of being unwillingly drafted as a re- 
••riiit to the cop.v desk or as war corre- 
s|M>ndent. Fn>d AA’hitney, city editor, is 
president ; Reynolds Moorhead, secretary, 
and AA’illiam B. Clark, treasurer, and 
memlmrship is o|H*n to any brain-weary 
news|»ai>er man who prefers to perish in 
the daily round of assignments rather 
than in the gory—I mean gloryous—field 
of battle. 

Harold I). Quicksall, of the North 
American staff and a correspondent of 
the Musical Courier, is being congratu¬ 
lated on the apiiearance of a new mem- 
lM‘r in his family, a young lady whose 
voice already carries to C alt. 

.A club of “Di8<dple8 of the Obvious” 
has lieen formed on one of the evening 
pajiers, and though I do not dare to tell 
which one, it is not hard to guess. 

.Abraham M. Rose, of the Press, has 
ns-ently return.-Hl from a two weeks’ trip 
to Pittsburg. 

Miss May Christie, of the Evening 
lAsIger, a Scotch girl who came to this 
country a year ago, is going back to Ixm- 

don and I’aris for three or four mouths 
to write fashions and war stories. Sh** 
sails on June 19th, and hopes to get to 
the trenches. 

N. W. Ayer & Son, the famous old ad¬ 
vertising house of this city, has been giv¬ 
ing “educational evenings” for its em¬ 
ployes all winter at which well-known 
men were the speakers. At the final meet¬ 
ing of the season. Dr. J. Duncan Spaeth, 
professor of English at Princeton and 
coach of the crews, spoke on the war. 

CuETis Wager-Smith. 

ASSOCIATED NEWSPAPER SESSION 

List of Those Present at the Meeting in 

Chicago 

.A “get together” session of the Asso¬ 
ciated Newspajiers was held at the Hotel 
La Salle. Chicago. HI., on May 2.‘5 and 
24, at which the following jiersons were 
present : C. 11. Denis, Chicago Ihiily 
News; .loseph Garretson, Cincinnati 
Times Star: F. B. Taintor. New A'ork 
Glola*: H. T. AA'arner, Houston Post: 
.1. \\’. .Morrison, Kansas City Star; J. E. 
Langdon. Sacramento Bee; Henry Cami»- 
hell, Milwaukee .Journal; F. AA'. .Joslin. 
Troy (N. A'.) Record; AA'. C. Janiigan, 
D**s Moines Capital; AA’. R. AA'atson, 
Omaha AA’orld Herald; 11. R. Galt, St. 
Paul Dispatch; Jason Rogers, New A’ork 
Globe; H. H. McClure, manager the .As- 
siK-iatfsl NewspaiH*rs. 

.At the luncheon on Monday there were 
jiresent as guests A'ictor F. Lawson of 
the Chicago Dail.V News, president of the 
.Associated Newspapers; AA’alter AVil- 
liaiiis. dean of the D«>partmeiit of Jour¬ 
nalism «)f the University of Missouri, 
and Thornton AA’. Burgess, author of 
"Red Time Stories.” 

New Brunswick Times Changes 

.Announcement lias lieen made of a 
change in the management of the Times 
Puhlishing Comjiany, publishers of the 
New Brunswick (N. .1.) Times. George 
1). .Johnson, who has la-eii eonneeted 
with the pajier for seven years, five as 
associate editor and two as editor, re¬ 
tires from the company. George C. Iiig- 
ling. who has la-en connected with the 
paper for twenty years, as reporter, ami 
for several years as city editor, has been 
maile editor. Charles AA’. Trueman, who 
has been advertising manager, succeeds 
.1. diaries Bogan as general manager. 
The Isiard of directors of the Times Pub¬ 
lishing Company now consists of George 
C. Ingling, Cliarles AA’. Trueman and 
.lohn Strassburger, who will direct the 
jiaper. 

Vancouver World in New Hands. 

The V’'ancouver (B. C.) AVorld Printing 
and Puhlishing Company, J.iniited, which 
has l>een publishing the Vancouver 
AA'orld has finally passed out of existence 
after a protracted period of business 
losses, strikes and receiverships. Here¬ 
after the AVorld will be published by the 
AA'orld I.iimit**d, a new corporation or¬ 
ganized for that purpose. A long and 
complicated history of business reverses, 
disagreements and lawsuits lies back of 
the transfer. The property was adver¬ 
tised for a week in New A’ork, Chicago, 
'I'oronto, AVinnip«‘g, AVashington and San 
Francisco by court order, and the present 
company was the only bidder. It is 
hopisl that now the stormy days for 
the AVorld are over, and that the new 
management will be able to get the 
paper on its feet again. New quarters 
have been leased on Hastings street, 
where the mechanical equipment will be 
moved at once. The AVorld has an As¬ 
sociated Press franchise. 

Strike in Rockville 
Compositors and other mechanical em¬ 

ployees of the Rockville (Conn.) Leader 
went out on strike last week when their 
demands for a .TO-hour week, a deiTease 
of five hours, was refused b.v T. F. Rady 
& Co. 

The newspaper men and newspaper 
women attached to the Baltimore (Aid.) 
<laily papers were hosts at a dance given 
at the .Academy of Music in that city 
on May 20. 
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xTkfX BOSTON 
A MARKET 

south station, boston, daily receives and 
y - discharges more passengers than any other railway 

terminal in the world. The North Station also handles 
over 90,000 people every day. This is stated merely as 

of the evidences of the commercial importance of 
Boston and its relation to the rest of New England. 

POSTON, as the social, civic and commercial center of New England, sets the styles and 
standards of the rest of this thickly populated and most prosperous section of the 

United States, which is another way of saying that in winning Boston you win New Eng¬ 
land. 

^EW ENGLAND is one of the most thickly populated and richest parts of the country. 
But it does not and cannot produce sufficient food to keep its own population. 

POSTON, the real Boston, has a population of 1,500,000 people who must look to the 
outside for most of the food they eat. Just think what a market this affords for the 

manufacturers of food products alone. 

P*OR such manufacturers there is no better, no more concentrated market than New 
England, and in establishing a foothold in Boston one is enabled to reach into the 

adjoining territory with a good introduction, a good base of supplies and every facility 
for the prompt and efficient covering of New England. 

New England’s Greatest Home Newspaper 

BD ICAN 
can render important assistance to food manufacturers in introducing and popularizing 
a product in this territory, and is in a position to co-operate intelligently and efficiently 
in doing this work. 

The DAILY circulation, now over 400,000, is the largest evening circulation in New 
England. Greater than that of all of the other Boston evening papers combined. The 
Sunday circulation, now over 330,000, is the largest Sunday circulation in New Eng¬ 
land. 

The Boston American gets into the homes and stays there. That is where food stuffs 
find a market—in the homes. 

The Boston American is the Baedeker of sports and the market, which accounts for its 
tremendous street sales—sales that naturally result in increased home circulation, as The 
Boston American is taken to the home rather than from the home. 

Just as Boston is the gateway to New England, The Boston American is the key to Bos¬ 
ton. Unlock the gate with the key and enter the most fertile field in the United States. 

New York Office 
1789 Broadway 

80 Summer Street 

Boston, Mass. 
Chicago Office 
504 Hearst Building 
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DO COUPONS TEND TO INCREASE THRIFT? 

A Correspondent Maintains That They Do Not—Says Poorer People 

Are Led to Buy Things They Do Not Need Just to Get Them— 

Experiences of the Retail Merchants of Providence 

With Trading Stamps. 

I The follotrimi Irttrr from ihr nvt-rrtary 

of the Hr toil IHvition of thr ProrHItticv 

I'homhcr of Commerrr tg a gtroni/ iiidU't- 

mcHt ai/oingt mnnufarturerg’ rotipons, and 

ig irorthy of rarrful iierusal by all tcho are 

ill ferret) d in thr guhjert.— BD.] 

THE rKOVII>EXC’E CII.VMUEU OF 

COMMERCE. 

May 1!», 
The Kditor ax» I’i iili.suek: 

The merchants <»f Providence, with one 
exception, are and always have Ix-eii, op- 
|>osed to trading stamps and alleged 
profit-sharing coupons, more especially 
those which are issued and redwmed by 
some other than the manufacturer who 
packs them with his goods. 

The members of the Retail Division of 
the Providence Giamber of Commerce 
l)elieve that it is an infringement upon 
their rights, as retiiil merchants, to make 
them the unwilling distributors of an 
allege<l advertising projwsition which 
they know from experience has little 
real value, and which tends to break the 
balance and harmony of their merchan¬ 
dise. They ladieve that the adoption, 
by manufacturers, of any style of trad¬ 
ing stamp, whether or not it be identi¬ 
fied by the name profit-sharing coupon, 
is subversive to the sound business jirin- 
ciples of merchandise competing upon its 
merits. In other words, the merchants 
of Providence cannot see the lienefit of 
a scheme which requires of an already 
successful product that it carry with it 
a second jiroduct which does not add to 
its value, which does not give it greater 
publicity with the public, and which is 
simply designed to rouse the cupiility in¬ 
herent in many people. 

the THRirT ARGl’MEXT. 

For some time past those arguing in 
favor of the coupons have been empha 
sizing the allegation that coupons tend¬ 
ed to increase thrift in the peojde. Con¬ 
sidering the fact that the profits of the 
coupon companies are derived, not from 
the sale of their paper to manufacturers, 
but from the very high percentage of 
unre<leeme<l coujions, it would apjiear 
that the original assertion of this or¬ 
ganization. namely, that the scheme is 
“an imposition upon the public” was 
surely justified. It has been found by 
the merchants of this city that, instead 
of promoting thrift, any sort of a trad¬ 
ing stamp scheme has destroyed thrift 
to a certain extent. In other words, it 
has lieen found that the poorer people 

who need to practice thrift more than 
any other class in our community will 
freipiently jnirchase goods for which they 
have no immediate use in order to secure 
the stamps or cou|miiis. After doing thi“ 
once or twice (and it is most frequently 
done in order to round out a certain 
numlier of stamps or cou|>oiis), there is 
aroused a certain antagonism in the 
minds of the j)eo|de, who blame the 
scheme an.l not their own actions, and 
as a result business is hurt. 

I.N.II RIOI'.S TO SO.ME RETAILING. 

The menilK-rs of the Chamber of Com¬ 
merce would Ik- the last persons to at- 
temjit to tell a manufacturer of mer¬ 
chandise how to conduct his business ex¬ 
cept under circuinstanci-s such as those 
connected with the alleged profit-sharing 
coupons, a scheme that will hurt the re¬ 
tailer if it is allowed to grow, and a 
scheme that was recognized as lieing in¬ 
jurious to sound retail methods when the 
so-called j»rofit-sharing coupons were 
first thought of, as is evidenced by the 
packing of “merchants’ ” coupons, which 
is in the nature of a brilie. 

As the merchants of Providence have 
Ix-en all through the trading stamp 
proposition, they know it did not give 
them increased advertising, and they 
know it did cost them thousands of dol¬ 
lars. They cannot see any real adver¬ 
tising merit in the packing of the cou¬ 
pons. Certainly the coupons do not cre¬ 
ate any new demand for goods, and after 
the coujKin has been taken from a pack¬ 
age there is nothing to indicate from 
whence it came save the memory of the 
jiurchaser of the giHids. inid it is an ail- 
mitted fact that the American public 
forgets more quickly than any other 
liody of people. 

The coupon in itself, liearing no indi¬ 
cation of the manufacturer who packed 
it, does not advertise the goods, but 
rather the manufacturer is compelled to 
advertise the coupon, and so is jilaced in 
a position of buying a so-called advertis- 
ing proposition which makes it necessary 
for him to pack with his goods the jirod- 
I'ct of some other manufacturer, and' 
then to use up at least one-eighth of his 
advertising appropriation in setting be¬ 
fore the public that his goods are carry¬ 
ing the other manufacturer’s yirodiu-t. 
This, in the minds of our meniliers, is 
not good advertising and the money 
spent for it could lie used to a much liet- 
ter advantage in some other form. 

QUESTION OF COST. 

And then there is the question of cost. 
It has lieen argued repeatedly that in 
every form of advertising, more espe¬ 
cially that [ilaced through the agencies, 
a certain percentage is paid gladly for 
the service rendered, and that the cost 
of doing business under the coupon 
scheme is based on the same principle. 
The proponents of the coupon scheme, in 
making this argument, apjiarently hojie 
that the manufacturer and the public in 
general, will not know enough of the 
two jiropositions to realize the vast dif¬ 
ference la-tween them. 

In the one you are paying for a staff 
of expert advertising men and the serv¬ 
ices they render. Under the coujion 
scheme it is necessary to maintain an 
advertising forie by the manufacturer 
and then [lay, not for advertising ex¬ 
ports, alone, of coupon companies, but 
for a staff of high-salaried salesmen, for 
the rental of innumerable stores and the 
necessary employees to conduct those 
stores, and for the purchase of nu-rchan- 
dise to slock them. This cost for AD- 
VERTlSIN'li would apjiear, on careful 
analysis, to be excessive, and for that 
reason the Retail Merchants’ Division 
holds that it will, in the long run, seri¬ 
ously affwt the manufacturers and the 
retail stores which carry their jiroduct. 
This la-cause the cost must be included 
in the jirice of the goisls by the manu¬ 
facturer, and this excessive overhead cost 
must be jiaid for by the ultimate con¬ 
sumer. 

In conclusion, it will not be amiss to 
call att(-ntion to tin- fact that manufac¬ 
turers can only jirotit by the past ex¬ 
perience of the merchants using the twin 
brother scheme of so-called jirofit-shar- 
ing coujion; i. e., the trading stamji, and 
to remind them that everyone of the 
large department stores -which has failed 
r*H-ently in Xew York and other cities 
has been a trading stamp store including 
the Siegel. Oreenhut and Matthews stores. 

CHARLES S. COULTER. 

Secretary Retail Merchants’ Division. 

STATE LAWS ON COUPONS 

One Thousand Dollar License Required 
of Those Who Use Them in Indiana. 

Fidlowing are the laws in different 
States dealing with the coupon plan: 

The gift enterprise bill has been signed 
by the Covernor of Colorado and soon 
iM-cornes a law. The drafting and suc¬ 
cessful jiassage of this bill is credited to 
the efforts of the Retail Association of 
the Denver Chamber of Commerce. The 
act siinjdy stijiulates that it will be un¬ 
lawful for “any jierson or jiersons to en¬ 
gage in any manner in any gift enter- 
jirise business” and yirovides a “fine of 

not to exceed $1,000 or imprisuiiinent for 
not exceeding 50 days, or lioth in the 
discretion of the Court.” The law is 
ajiparently ambiguous because of its lack 
of definition of the term “gift enter¬ 
prise.” However, its advo<-ates claim 
that it has lieen copied from the only 
law of its kind ujiheld by the Siijireme 
Court of the United States, and that it 
has been successfully enforced. 

The Indiana I>egislature has enacted 
a lew requiring each merchant who de¬ 
sires to dispense trading stamps or cou¬ 
pons with merchandise to take out a 
license at an annual cost of $1,000. This 
act also requires a separate license from 
the treasurer of the county for each 
store or jilace of business in the county 
iK-fore coupons, premiums, etc., may 1k- 

fiirnished, sold or used. 
Utah has passed a law requiring all 

coupon and trading stamp companies 
doing business in the State to file a 
bond of .$.50,000 and establish an office 
within the boundaries of the State. The 
act also imposes a tax of .50 cents on 
each I.IKK) stamjis, which must be paid 
■«-hen the stamps are placed in the hands 
of the merchant. Provision is also made 
that all the Ixioks relating to business 
transacted in Utah must be kept within 
the State and that merchants who use 
stamps and coujions must keep a record 
of all tran.sactions. A jienalty of S.'lOO 
or six months imprisonment, or both, is 
imposed for violation. 

The law in Oregon levies ujion the 
merchant who gives out stamps or cou¬ 
jions a tax of 5 jier cent, on the gross 
receijits. 
\ bill has been introiluced in the Penn¬ 

sylvania I.K*gislature making it unlawful 
to disjiense stamps or coujions, except to 
the extent of carrying out existing con¬ 
tracts. This bill contains penalties of 
$1,000 fine or six months imprisonment, 
or both. 

California has a bill which necessitates 
the taking out of a county or city license 
by any person, firm or corporation using 
or furnishing stamps, coujions. etc., to 
any other person, firm or corjKiration to 
use in connection with the sale of mer¬ 
chandise, at a cost of $6,fK)0 annually. 

It has lieen the practice of the trad¬ 
ing stamp companies to test the consti¬ 
tutionality of a law soon after its birth, 
and this phase of the situation will be 
watched with interest. 

CICAR DEALERS AGAINST COUPONS 

Pass Resolutions Demanding Legislation 
Against the Evil 

Nothing could have been firmer or 
more determined than the stand taken 
against the coujion evil, by the Western 
Retail Cigar Di-alers at their fourth an- 

(Coiitinurfl on par/r lOflO.) 

ji-:-^- 

I THE AUSTRALASIAN NEWS COMPANY 
(Limited) 

THE NEW ZEALAND NEWS COMPANY 
(Limited) 

i PUBLISHERS’ AGENTS 
* We beg to announce that the above Xevvs Agencies have now been in operation almost two years, supply- 
|l ing the news trade throughout the Commonwealth of Australia, including all of Tasmania and the Dominion 
( of New Zealand, with American and English periodicals, as well as Literature of all kinds. The Home Office 
I of The Australasian News Company, Limited, is at 226 Clarence Street, Sydney, New South Wales, with 

branches at Melbourne, Victoria; Perth. West Australia; Adelaide, South Australia; Brisbane, Queensland, 
and The New Zealand News Company, Limited, at 150 Wakefield Street, Wellington, N. Z., supplying all the 

I North and South Islands of New Zealand. 
j We are prepared to handle all American publications and anything in our line. 

^"""'""'’•VrpaJrpucr'New THE AMERICAN NEWS COMPANY 
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BOSTON NEWS ITEMS 

American Starts Campaign for Better 

Streets—Post Against Botanical Hall 

Project—Traveler Working for Pardon 

• for Frank—Whitney Will Contest Is In¬ 

teresting Many Newspapermen. 

(I^pecial Correspondence.) 

Boston, May —For the last week 
I lie Boston American, with characteristic 
energy, has been cuiulucting a better 
streets cain|iaign. Many columns of 
matter regarding tlie admitteilly poor 
condition of the streets of this city have 
been printed, as well as illustrations from 
photographs showing bad sjxits in the 
asphalt and other iiavements. Today the 
American calls for a mass meeting of 
citizens for Friday to discuss this ijues- 
tion. 

In a recent editorial the Post referred 
to the expresseil desire of Mayor Curley 
for a Botanical Hall to be erected in the 
Fenway at an exjiense of $'J.")0.(K)0, and 
suggested that no "frills'’ should be in¬ 
dulged in at this time, but that money 
should be spent for bettering the streets 
and other much-nei'ded municipal iin- 
provemeuts. 

Several times the Post has carried ad¬ 
vertisements calling attention to the New 
York Herald as an advertising medium. 
These Herald ads have been set in single 
ciduinn measure. Now the New York 
World is using the columns of the Post 
and the Traveler to call tlie attention of 
New Knginnd advertisers to the advan¬ 
tages of luiblii'ity in the World. 

The Boston Traveler has lieen conduct¬ 
ing a vigorous camjiaign for the pardon 
of Leo AI. Frank, convicted of murder 
in Atlanta. Aluch sjiace is devot<>d to 
this campaign, and petitions for a ]iar- 
don for Frank have been circulated, some 
of the leading men of Alas-achusetts 
signing them. 

The Traveler “beautiful girl contest” 
has grown to monumental |>roportions. 
Kvery day a page of photographs of the 
girls in the contest is run. .-At the close 
of the contest a number of young women 
will be sent to the San Francisco Kx- 
position at the expense of the Traveler. 
The contest has developed the fact that 
there are many stunning beauties in New 
Kngland. 

Paul Waitt. who covered Billy Sun¬ 
day's meetings in Paterson. N. .1.. for 
six weeks, returned home Alnnday. Air. 
Waitt apjieared to la* in abounding good 
health, but he did not report that he had 
hit the trail. Airs. Waitt was with her 
husband for four weeks of his sojourn in 
Paterson. 

At the court house the Whitney will 
contest is attracting much attention. 
Tom Phelan, of the American, who is 
doing the story for his paper, is the of¬ 
ficial humorist at the jiress table. .Ar- 
tlmr Parker is covering the story for the 
Post. Norman Ritchie is drawing the 
cartoons for the Post. Thayer, of the 
(dolie. is writing the storv for his paper. 
Parry Putnam is doing the Herald story 
and Fi nest .Tackson. a Post man. is work¬ 
ing. on leave of absence from his ])aper. 
for the contestants. The HTonnell 
brothers, former widl-knowii newspaper¬ 
men. are handling the ca-e for the con¬ 
testants. They arc .lames, .loscph F. 
Hii'l Daniel T. O’Coiinell. .loseph F. 
O'Connell IS a former Congressman. 

UoY .Atkinson. 

NIEBUHR WAS ON THE JOB 

United Press Man a Passenger on the 

Ryndain When Rammed, 

The ramming of the llollaiid-.American 
laner Ryndam by the freighter .loseph 
.1. Cuneo off Nantucket early Wednesday 
morning was one of those rare occasions 
when a newspaper man was actually on 
the scene of a big story. 

Walter Niebuhr, editor of the Lincoln 
(111.) News-Herald, and a special corre¬ 
spondent of the I’nited Press, was on 
board the Ryndam enronte to Rotter¬ 
dam. He was aroused from his slumbers 
bv the crash which sent, the liner listing 
to port. Niebuhr was one of the first 
on deck, and he observed the calm man¬ 

ner in which the oflicers and crew of the 
Ryndam succeeded in preventing any 
serious jianic. He was not so favorably 
impressed by the actions of the crew of 
the Cuneo. to whiidi he, along with all 
the other passengers, was transferred. 
Later when the battleship South Caro¬ 
lina appeared on the scene, Niebuhr was 
transferred to that vessel. 

Through the courtesy of Captain Rus¬ 
sell. of the South Carolina, Niebuhr was 
permitted to send his story by wireless 
to the Cnited Press in New A’ork, and 
thereby he s-ored a beat for his service. 
His story was the first account of the 
details of the accident received in New 
A’ork until the Ryndam arrived, con¬ 
voyed by the battleship, late Wednes¬ 
day night. In his wireless story Nie¬ 
buhr said: 

“The South Carolina arrived alongside 
the Cuneo at 7:.3<) a. m. after making a 
record run. Under forced draft, she de¬ 
veloped more speed than on her ofllcial 
acceptance trial. AYhen she appeared 
the refugees from the stricken liner gave 
her a rousing, heartfelt cheer of wel¬ 
come. The Stars and Stripes never 
looked better. Captain R. L. Russell, 
commanding the South Carolina, im¬ 
mediately arranged to transfer the jias- 
sengers and those of the crew who had 
Ik'CIi taken aboard the Cuneo to the bat¬ 
tleship. The work of the sailors from 
the South Carolina in handling the small 
boats by which the transfer was ctTectcd 
was a joy to witness.” 

Syndicate Plan for Small Town Papers 

Sale has just been made by Henry F. 
Harris. |iublisher. of the Riidimond 
(Mich.) Review, to Ridaut R. Biiek. a 
Detroit advertising expert, with consid¬ 
erable newspaper experience. Air. Harris 
retires after nearly live years’ exjierieiice 
in .Michigan, all of which time was passed 
on the IJeview. For some years he has 
been jmblishing newspaiiers in his otl'ce 
for the villages of New Haven and Km- 
mett. which have been successful. He is- 
a firm believer in this syndicate com¬ 
munity (dan for publishing jiapers for 
the smaller towns, which would Ik* de¬ 
prived of a local newspa|)er were it 
necessary fo install a jilant. He is jil,in¬ 
ning to loiate in the suburbs of Pbila- 
delphia. 

COUPONS INCREASE THRIFT 
{Concluded from /'age 1098.) 

nnal convention held rei-ently at San 
Francisco. It is probable that no class 
of men have suffered more from the cou¬ 
pon than the independent dealers, and if 
is not surprising therefore to find them 
voicing their o))inion of the coupon evil 
in no uncertain tones. 

Strong resolutions were adopted call¬ 
ing for national legislation to deal with 
the evil, and a permanent committee of 
three was apiiointed “to consider and re- 
IHirt niMin all matters relating to coupons 
and to take such action ns is necessary 
in that regard.” 

A committee of two was also appointed 
to confer with the executive committee of 
the .Nation-il Wholesale (Jrocers’ .Associa¬ 
tion. then in session at San Fran<-isco. 
with the ohject of attaining its assistance 
toward legislating against the use of 
cou|)ons and gift enteriu'ises. In the same 
way steps were taken to urge' toe Wlude- 
sale Druggists’ .Association of .America to 
use its influence towards the iiassage of 
such legislation. 

The secretary was instructed to thank 
.Marshal Field & Co. for the position they 
had taken against the “vi<-ious, deceptive, 
mouoiMily-creating coupons.” 

Thanks were voted to the Hon. ()s"ar 
AA’. Underwood “for the interest he has 
taken in the welfare of the retail dealers 
of the United .^ttates in the matter of 
legislating against the monopoly-creating 
coupon.” 

Newspaper .Ads Cancelled 

It is rumored that over !|<4t)(l.(M)U of 

Tuxedo tobacco advertising has liecn can¬ 
celled in the daily newspapers liecause of 
the expense of packing profit sharing 
coupons in the packages. Fatima cigar¬ 
ette advertising has been curtailed, it is 
said, for the same reason. 

Four First Aids 
The NEW YORK AMERICAN is doing 

everything it can at all times to establish a 
relationship of mutual benefit between ad¬ 
vertisers and itself. 

The NEW YORK AMERICAN’S inter¬ 
est in advertisers does not cease with receiv¬ 
ing contracts. 

First: We try to help advertisers get the 
best possible type effects in their advertise¬ 
ments so as to make them inviting to 

readers. 

Second: We try to make up the adver¬ 
tising pages so as to give as great a variety 
of business news as possible to each page. 

Third: We try to place each advertise¬ 
ment as advantageously as possible so as to 
increase its influence upon the reader. 

Fourth: We try to arouse the interest of 
readers by printing daily articles asking 
them to read the advertisements and give 
their trade to advertisers. 

These are four important first aids to 
advertisers. 

Readers of the NEW YORK AMERI¬ 
CAN are very responsive. 

^ There are so many of them that adver¬ 
tisers cannot fail to receive profitable re¬ 
turns. 

Please, bear in mind that NEW YORK 
AMERICAN readers are One-Fourth of the 
reading and buying population of New York, 
and One-Sixtieth of the reading and buying 
population of the United States. 

How can any business man overlook an 
opportunity to make his appeal for trade to 
so many people who earn and save and 
spend and invest one-fourth of the money 
earned and saved and spent and invested by 
New Yorkers? 

The New York American 
DAILY AND SUNDAY 

MEMBER AUDIT BUREAU OF CIRCULATIONS 
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NEWSPAPER ADVERTISER CO-OPERATION 

Plan Originated By The Centralia (111.) Sentinel For Serving The 

Manufacturer of Food and Other Grocery Products—Seventeen 

Dealers Sign Agreement to Stock Goods Advertised 

in That ISewspaper. 

Just how far a newspaper sliould go in 
m-rving the general advertiser is a siib- 
jiK't fiequently discussed at editorial and 
ad club meetings and conventions. Ihe 
experiences of some of the newspapers 
in their efforts to co-operate with the 
advertiser are always interesting, some¬ 
times amusing, and often protitable. 

A most illuminating instance of what 
may be done by a newspaper in a small 
city is that of the Centralia (111.) Eve¬ 
ning Sentinel, published by Verne E. 
Joy. Although Centralia has a ]>upula- 
tion of only 10,000 people, Mr. Joy is 
thoroughly alive to his opportunities, 
and is right on the job of publishing a 
good paper and getting advertisers in¬ 
terested in it. 

After studying the subject of co¬ 
operation with national advertisers Mr. 
Joy originated and put through a plan 
that is attracting favorable attention 
throughout the Middle West. The larg¬ 
est advertising agency in Chicago, and 
one of the leading baking powder con¬ 
cerns, agree that Mr. Joy has gone a 
step further than any other newspa[>er 
w ith which they are acquainted, and that 
he is entitled to a lot of credit for what 
he has done. 

DISTRIBUTION GUARANTEED. 

Under his plan the manufacturer and 
jobl»er of food and other grocery store 
products is guaranteed a distribution 
of his products in seventeen of the 
leading grocery stores the instant he 
signs an advertising contract with the 
Evening Sentinel for sufficient space to 
assure the movement of the goods. Mr. 
Joy believes that the plan offers the 
final solution of this co-o|)erative ques¬ 
tion that is demanding the attention of 
publishers and advertisers everywhere. 
At any rate the Evening Sentinel is will¬ 
ing to act as a try-out for the plan in a 
prosperous industrial field located in a 
large fruit-growing and dairy section. 

The scheme worked out by Mr. .Joy 
and (lacked by the retail grocers of Cen¬ 
tralia is as follows: 

.After many conferences with the mer¬ 
chants in which Mr. Joy explained his 
ideas on marketing conditions, and as to 
what might be done through co-operation 
lietween the Sentinel and the retail 
grocers, the following agreement was 
drawn up and signed hv them; 
AGKEEMEXT OK CO-OrERATIOX. 
Ry the Grouebs of Centralia, III., 

FOR THE MaNFUACTURER.S AND JOB¬ 
BERS OF Food and Grocehy I’rod- 
uuts Who Will Advertise Ixx'al- 
LY IN THE Centralia Evening 
Sentinel. 

FOR MUTUAL PROFIT, we, the 
undersigned leading gro^-ers of Centralia, 
III., realizing that it requires much less 
sales effort, produces a quicker turn of 
stock, and makes more for our customers’ 
satisfaction to sell products for which a 
ready sale is being influenced bv local ad¬ 
vertising. AGREE TO PUSH THE 
SALE IX OUR STORE OF SUCH 
PRODUCTS AS ARE IJJCALLY AD 
VERTISED in the Centralia Evening 
Sentinel, and co-operate in every legiti¬ 
mate way with the Manufacturer or .lob- 
her who will place his advertising in our 
local newspaper, where we can secure 
the benefit of concentrated local circula¬ 
tion in the territory from which we se¬ 
cure our business. 

TT'OX NOTICE FROM THE CEX- 
TRALIA EVE.XIXG SE.XTIXEL that 
sufficient local advertising has been con¬ 
tracted for in the largest daily circula¬ 
tion in south Illinois to create a local 
demand— 
WE FURTHER AGREE— 

To place in stwk an initial order of 
such advertised products, and keep in 
stock a quantity sufficient to meet our 
demand. 

We reserve the right to omit from said 
list and decline to keep on sale any of 
such articles as we may deem exorbitant 
in price or inferior in quality. 

To occasionally fjunect up such gen¬ 
eral local advertising with any we may 
do ourselves, by nieutiouiug that we have 
the advertised products for sale. 

To make at least one window display 
every three months for such advertised 
products. 

To display in our store a reasonable 
amount of advertising matter which may 
be furnished. 

To permit store demonstration of any 
Sentinel advertised product upon some 
date mutually convenient. 

Obviously the most striking feature 
about all this is that it is not a beaute¬ 
ous dream discussed over the coffee cups 
at some Ad Club dinner. It really ex¬ 
ists, and it really works. Grocers are a 
singularly unromantic lot of men, and if 
the Sentinel plan was not commercially 
advantageous, it would still remain a 
radiant mirage. 

In a circular addressed to the manu¬ 
facturers and jobbers of food and gro¬ 
cery store products Mr. Joy puts it in 
this somewhat figurative fashion: 

“The grocers of Centralia and Cen- 
tralia’s one big newspaiier have joined 
hands, and both extend those hands to 
you in a solicitation to come in where the 
water’s fine, where certain initial dis¬ 
tribution is assured, and where there is 
a certain and mighty force to bring the 
customer to the doors of your Centralia 
dealers.” 

.Mr. Joy ahso insists vigorously that 
“of Centralia’s 2,845 homes 84 2/3 per 
cent, of those which get a local daily 
get the Sentinel, as do over 70 per cent, 
of all homes worth reaching at all.” 

Centralia is about sixty miles east of 
St. Ixmis, Mo. It has railroad repair 
shops, foundries, machine shops, envel¬ 
ope, cigar and overall factories, a bottling 
plant, window’ glass works, a creamery, 
flour and rolling mills, a t-iol handle fac¬ 
tory, four coal mines, oil and gas wells, 
etc. The 00001:7 round about is noted 
for its fruit. The population of Orange 
County is above 35,<X)0, with few foreign¬ 
ers or negroes. 

These facts are cited merely to show 
that Centralia is an average .Middle AVest 
town, and that enterprises like the Sen¬ 
tinel’s might be counted upon to produce 
restilis elsewhere. 

Early Newspaper Cartoons 

.Tames Melvin I..ee, head of the de¬ 
partment of journalism at New York 
University, in the current issue of Car¬ 
toons. gives an interesting account of the 
“Fashion IMate” cartoons which flour¬ 
ished in the United States after the War 
of 1812. These cartoons were published 
on separate sheets at prices from five to 
twenty-five cents and were lithographed, 
giving them something of the effect of the 
fashion plate. Mr. Lee describes several 
of the more notable cartoons of this 
period. .Another feature of Cartoons this 
month is an article on .Japanese election 
cartoons and the work done by native 
cartoonists in the recent momentous gen¬ 
eral election. “Forgotten Cartoonists” is 
another article by Mr. I^ee. 

Great Britain's Pulp Supply 
The question of pulp supply is re¬ 

ceiving considerable attention in London. 
At a meeting of the Colonial Section of 
the Royal Society of Arts, S. Charles 
Phillips urged, as a matter of supreme 
importance, that Great Britain should 
endeavor to supplement its foreign sources 
of raw materials for the making of paper 
with those awaiting development within 
the empire. He showed that the present 
dependence on Xorway and Sweden might 
involve serious consequences if either of 
those countries should be<‘ome a foe. 

.Jacob Vogel, advertising agent, form- 
erlv in Park Row. has moved to 220 
I'ifth avenue. New York City, joining the 
uptown colony of advertising agencies. 

NEW INCORPORATIONS 

Tallahassee, Fla. — The Florida 
Record Publishing Company, Tallahes- 
see, Fla., capital stock, $5,000. T. J. 
Appleyard, president; George R. Miller, 
secretary and treasurer; J. P. Clarkson, 
manager. 

Owensboro, Ky.—The News Publish¬ 
ing Company, Owensboro; capital, $5,000. 
Incorporators: Claud E. Abshier, Frank 
B. Posey, Fred A. Heuring. 

Poughkeepsie, N. Y.—Arthur .A. 
Parks Publishing Company, Inc., printing, 
publishing newspaper, etc.; capital, $100,- 
000. Incorporators: A. A. Parks, R. 
Brown, M. F. Duhamel, Poughkeepsie. 

New York City.—Sinclair Tousey 
I’ublishing Company, Manhattan; $20,- 
000. John T. Parkerson, W. H. South- 
wyck, Manhattan; Sinclair Tousey, 
Yonkers. 

Boston, Mass.—South Shore News¬ 
paper Company, Boston; John D. 
Murphy, Walter Shuebruk; $30,000. 

Albany, N. Y.—Jefferson Advertising 
Agency, Islip; $10,000. G. R. Lovell, 
Port Richmond; R. A. Young, F. T. Pace, 
Brooklyn. 

Xew’ York City.—Joseph Ellner Com¬ 
pany, Limited, Manhattan; general ad¬ 
vertising; $10,000. Josejih Ellinr, 
Charles D. Isaacson and Ernest Cook; 
Schlesinger, Davidson & Harris, No. 20 
Broad street. 

State Journal Celebrates 

The State Journal of Lansing (Mich.) 
celebrated its sixtieth anniversary on 
Tuesday. May 11. with a handsome spe¬ 
cial edition setting forth the wealth and 
importance of Lansing, and the State 
.Journal’s part therein. Lansing was a 
small tow’n back in 185.5, but it has grown 
amazingly since then, and the State 
.Journal has kept pace with it all the 
way. Not the least interesting part of 
the celebration was the formal opening 
of the State .Toumal’s fine new building 
at fXtowa street and Grand avenue. 

Hudson County Today 

The Hudson Dispatch, of Union, Hud¬ 
son County (N. .7.) has issued an at¬ 
tractively bound and illustrated history 
of Hudson County entitled “Hudson 
County Today.” The book, which is 
compiled by Robert R. Stinson, and edit¬ 
ed by Robt. Rieser, treats of the history, 
people, trades, commerce, institutions 
and industries of Hudson County, and 
has. moreover, many excellent portraits 
of Hudson County notables. This is a 
book which might be especially recom¬ 
mended to those persons who think that 
Hudson County is merely a place from 
which one takes boats; or trains to some¬ 
where else. 

Appel to Speak to Many Clubs 

Joseph H. Appel, advertising manager 
of John Wanamaker, left Saturday on a 
trip to the Pacific coast. Several of the 
advertising clubs in the various cities 
along the way have arranged, through 
the efforts of Lewellyn E. Pratt, chair¬ 
man of the educational committee, to 
have Mr. Appel stop and address them. 
On Thursday evening. May 27, Mr. Appel 
will speak at the Pacific Coast Adver¬ 
tising Men’s Convention with Governor 
Hiram .Johnson, of California. He spoke 
in Denver Wednesday, and will speak in 
San Francisco during the first week in 
.Tune, in Portland, Ore., on June 7, and 
in Seattle, Wash., on .Tune 8. 

j .-r»--— T 

Daily j 
Newspapers 

are profiting by the use of 

WiNTHROP Coin Cards 

Lcm trouble to collect imall amounti ■ 
due. 

Remittance* made more promptly. 

Loa* through failure to collect reduced 
to a minimum. [ 

A lettir mill iring pricet and Jttaih. 

THE WINTHROP PRESS 
141 Eaat 2Sth Street New York City 

Governor Charles Henderson, of .Ua- 
bama. Senators Oscar W. Underwood 
and Frank S. White and about 250 other 
prominent men from all parts of the 
state will attend the annual Gridiron 
dinner of the Birmingham Newspaper 
Club on May 30. 

Expenses 
must be reduced in many news¬ 
paper offices for GOOD and suf¬ 
ficient REASONS. 

Why 
pay fancy prices for so-callcd 
high-class syndicate service when 
you can buy our DAILY and 
SUNDAY mat features for less 
money than your present appro¬ 
priation. _ 

Let us send you proofs 
and convince you. 

World Color Printing Co. 
R. S. Grable, Mgr. 

Established 1900. St. Louis, Mo. 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make 
and hold circulation. 

SERVICE 
by experts means material and 
methods that have been PROVED. 

Let us send you samples of our col¬ 
ored comics, daily and Sunday pages 
in black and colors. 

Newspaper Feature Service 
M. Koenigaberg, Manager 

41 PARK ROW NEW YORK 

Joseph P. Schiller S'pndicate 
Newspaper Sunday Supplement 

Schiller Building, CHICAGO 

Pollps Paper Playmates 
again make their bow to the Sunday Newa- 
paper Publlabera. 

A colored, pictorial aupplemcnt, SxlO In 
alae. printp<l from the very beat half tone 
platea In four color* on coated atock; each 
supplement baa printed thereon a coupon 
caillng for a ten rent pattern. The money 
received by the publlabera for the patterns 
pays a margin of TtO per rent, to tbe news¬ 
paper. We mail and pay iioatage. Write 
or wire for aaniplc in colors. 

Till* Is a gipat CIRCULATION producer 
and maintalner. 

Sport Service 
Everything for Your Sport Page 

News Pictures 

Letters Box Scores 

DEMAREE CARTOONS 

Write or Wire for Samples and 
Prices 

International News Service 
238 William St., New York City 
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Afternoon Papers 

General Offices, World Bldg., New York 
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the modern editorial 

N. A. Huse of the Norfolk (Neb.) Daily 

News Tells Its Chararteristics. 

'J'lie editorial in the American news- 
|)ii|ior is, of course, undergoing a radical 
cliaiige, but a change which, it seems to 
Ill!', will bring with it more power than 
has lieen attached to this department of 
the paper in recent years. We are 
swinging from the extremely personal 
and bitterly partisan editorial of the past 
into an impersonal, carefully considered 
interpretation of news and conditions 
uhing unbiased lines—an interpretation 
which will appeal to the whole public 
rather than to one partisan faction, and 

N. A. Huse 

one which, on the whole, will lend more 
ilignity and compel more widespread re¬ 
spect from the readers. Along with the 
change in tone is coming a marked 
change from the long, argumentative, 
passionate plea to the shorter, cleaner- 
cut presentation, and with it all is an 
ever-increasing toucli of humor, which 
was lacking in the old days, and which is 
the saving grace in so many instances. 

The tendency of the public is un¬ 
doubtedly toward the shorter editorial. 
.Vs a people we’re keyed up to a 
pretty high tension and w’e haven’t time 
to wade through the old-time, two- 
column lambasting that the editor dished 
out to his despised contemporary or to 
the yellow dog running for office on the 
opposing party’s ticket. And yet, with 
it all, the great mass of citizens have a 
longing for intelligent, logical interpreta¬ 
tions of the important events, presented 
in condensed form. The public enjoys 
itself most when it can analyze in some¬ 
thing of a satisfactory way the causes 
and the effects of things that happen, 
and very naturally there is a longing for 
a trustworthy guide in exploring the ab¬ 
stract avenues of thought and imagina¬ 
tion that are opened up by each day’s 
news. The newspaper must furnish this 
guidance and the one that performs this 
function the most sanely, the most calm¬ 
ly and with the least bias, is the one 
which is bound to command prestige and 
esteem. 

The sparkling paragraph is to the edi¬ 
torial page what salad is to the dinner, 
and the paper that gives this spice is 
tlie one that will attract greatest atten¬ 
tion to its more serious discussions. 

Just as in the news pages, so in the 
editorial page that discussion which gets 
down to brass tacks in regard to local 
affairs—the affairs in which the readers 
have a direct personal interest—will cre¬ 
ate the greatest impression. Col. Nelson 
devoted only a column a day to general 
editorials in the Kansas City Star, but 
he put editorials concerning local affairs 
on the front page—and they had much 
to do with the building and shaping of 
Kansas City. The little city of Norfolk, 
Neb., has paved its streets and lighted 
its streets, and has passed a pure milk 
ordinance, and has done many other 
things along the line of public improve¬ 
ment. because of intensive, hard-hitting 
editorial campaigns in The News. The 
editorial page of a paper must take the 
lead in its community in arousing senti¬ 

ment for public improvements—and there 
is no question that these local editorials 
are read as eagerly as the front page. 

I Indieve that the development of col¬ 
leges of journalism, which will turn out 
men trained by education in history and 
logic and literature and economics and 
philosophy, and at the same time in 
writing crisply, is destined to increase 
the prestige of the editorial and that its 
power will grow during the next twenty 
years, in small papers as well as in the 
larger ones. 

WHAT THE PAPERS PRINT 

Analysis of Six National Newspapers 

Shows That They Publish Something 

Else Besides War News. 

An analysis, perhajts the first of its 
kind, has just been made of the contents 
of six of the country’s leading news¬ 
papers by students at the ITiiversity of 
Maine. 

The results have been given out, not 
as proving general conclusions but rather 
as indicating general trends. 

One interesting result was the dis¬ 
covery that whereas, to the casual read¬ 
er, the papers may sometimes have 
seemed to print little but war news, the 
war really ranked fifth in the classified 
list of items printed. An unexpected 
circumstance was that the three Eastern 
])apers analyzed print a great deal more 
war news than the three Western papers 
used, despite the heavy population of 
Europeans in the Western field. Of a 
total of 906 war stories printed in the 
six papers in six days, the Eastern pa¬ 
pers carried 648, or slightly more than 
two-thirds. 

CLUBS AND PRESS ASSOCIATIONS 

An e.xcellent program has been pre¬ 
pared for the midsummer meeting of the 
Kentucky Press Association which wilt 
be held at Olympian Springs, that State, 
June 7 to 11. Among the interesting 
items on the program are: “Alechani- 
cal End of Newspaper,” round table, led 
by Charles R. Nelson, of tlie Winchester 
Democrat. “Getting the News for a 
Daily Paper,” by Jack Salles, of the 
Louisville Courier-Journal. “Evil of 
Price Cutting,” by Bruce Miller, of the 
Paris Kentuckian-Citizen; “Things 
Women Like to Read in a Newspaper,” 
by Miss Louise Babbage of the Clover- 
j)ort News. “How to Get Circulation,” 
round table, led by William Henry Jones 
of the Glasgow Republican. 

An endowment fund to send a girl 
each year to the Scliool of Journnlisin 
of the University of Texas was started 
at the recent meeting of the Texas 
Women’s 1‘ress .Vs.sociation in Waco. 
Tlie plan was adopted at the suggestion 
of .Mrs. J. .V. Jackson, of Austin, and 
more than .SKK) in cash was raised by 
those present at the meeting. Mrs. .lack- 
son is confident that not le.ss than ^.’LtRM) 
will be raised as an endowment fund. 
Just liow tliis scholarship will be 
awarded has not been definitely decided, 
but it is probable that it will be given to 
some girl in the College of .Vrts of the 
University who desires to enter the 
School of Journalism. The delegates to 
the meeting were invited to meet in 
.Vustin next .vear as the guests of the 
ScluMil of .Tournalisni. 

At the regular monthly meeting of the 
New York Press Club recently, the 

financial secretary’s report showed the 
club to be in better condition than it has 
been for years, with a most encouraging 
outlook. Since the closing of the club’s 
restaurant a saving of $600 per month has 
been effected and the small grill service 
which has been installed is proving very 
satisfactory. Keets Speed, managing edi¬ 
tor of the Press, was recently elected a 
member 

The Texas Panhandle Press Associa¬ 
tion in annual convention at Plain view, 
'Texas, elected the following officers: J. 
M. Adams, Plainview Herald, president; 
L. D. Waggoner, Miami, vice-president; 
Miss Ida M. Farrel, Galzier, secretary- 
treasurer. The next convention will he 
held in Amarillo in 1916. 

The annual summer outing of the In¬ 
diana Editorial Association will be held 
at Corydon on June II and 12. 

The Southern Iowa Editorial Associa¬ 
tion has elected officers for the coming 
year as follows: President, David Brant, 
Iowa City Republican; vice-president, W. 
P. Wortman, Malvern Leader; secretary, 
0. E. Hull, Leon Reporter. 

The members of the South Carolina 
Press Association and the Master Print¬ 
ers are looking forward to holding a 
joint meeting with the North Carolina 
Press Association at Montreal on July 
1, 2 and 3. 

The Toronto Globe has been fined 
$.‘50 and costs in a Toronto Police Court 
for publishing a Sunday edition, which 
was considered a violation of the “Lord’s 
Day” act. 

now ITEMS WERE (LASSIHED. 

Because there is no standard of news 
classification, the following abitrary clas¬ 
sification was used: 

I. —“Spot” news, covering unexpected 
events; 

II. —Politics, in broadest sense; 
III. —Finance, in broadest sense; 
H'.—War news; 
V.—Recreation, including sports; 
VL--Education, including religion, 

science, etc. 
'The measurement adopted was the 

count of individual stories. Community 
items and classified groups uiuier boxed 
or group lieads were taken each as one 
item. Only news items were counted. 

Six papers were analyzed, being the 
New York Times, the Springfield Re¬ 
publican, the Boston Transcript, the 
Chicago Tribune, the Indianapolis News 
and the Kansas City Star. 

Six issues of each were analyzed, as 
follows: For Monday, February 1; for 
Tuesday, h’ebrnary 9; for Wednesday. 
February 17; for Thursday, February 
25; for Friday, March 5; and for Sat¬ 
urday, March 13. 

WHAT THE COUNT SHOWED. 

c 
_o 

Class m A (0 
^ a 
£ f 

3 
r2 

s 
s 
CU CQ 

H H H 
“Spot” ... 255 202 151 208 199 106. 
Politics .. 357 145 158 167 99 149 
Finance .. 194 282 231 210 110 140 
War . 90 258 244 118 140 110 
Recreation 269 251 112 121 133 102 
Education. 124 58 198 72 1.34 72 

Totals.. 1290 1 1176 1094 890 831 769 

Ave rage 
items a 
day .... 215 196 182 149 138 P28 

Composite ranking of papers 

News ...1 1 1 1 3 4 6 — 17 
Times ... 1 1 2 2 3 5 6 - 20 
Trans. ..1 2 2 3 3 5 6 - 22 
'Tribune .2 2 3 4 4 4 4'/*- 23'/* 
Repub. . .2 3 3 4 5 6 6 - 29 
Star .... 4 4Vg 6 6 5 6 6 - 35*/* 

Comparative news ranking: 

“Spot” . 1212 
F'inance . Ilfi7‘ 
Politics . 1075 
Recreation . 988 
War . 966 
Education . 668 

“If You 
Want Your 
Goods in 
Philadelphia’s 
Homes— 
Do as Ivins Did” 

Ivins’ succeeded largely because 
they carefully investigated the 
ing and selling possibilities of 
delphia, as well as the local newspaper 
situation. 

Ivins’ analysis showed that “In Philadelphia 
nearly everybody reads‘The Bulletin,”’and they 
made “The Bulletin” the B.\CKBONE of their 
Philadelphia advertising campaign. 

THE RESULT: Most every grocer in and about Philadelphia now 
sells Ivins’ Cakes and CTackers. 

If you want to get thorough dealer distribution and place your goods 
in most of Philadelphia’s 358,129 homes—■ 

“Do As Ivins Did’’ 
Concentrate your advertising in 

_The Philadelphia 

Bulletin 
Net paid daily average for April 

356,814 
“The Bulletin’s” circulation figures are net; all damaged, unsold, 

free and returned copies have been omitted. 
William L. McLean, Publisher, City Hall Square, Philadelphia 

Win and hold the Philadelphia market 
the way the Ivins Bakery did 
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I 
' NEWSPAPER MAKING 

Advertisiug is tlie news of the business 
World. Advertising has been developed to 
the point where it is more iuii>ortaut to 
those who buy uud read uewspa|>ers thau 
the ordinary routine news which they 
print. Tliis is probably more true iu a 
comiHirative way thau as an actual con¬ 
dition. Uiven two pai>ers printing ap¬ 
proximately the same news, the one carry¬ 
ing mure advertising will find a larger 
sale. 

In the past mf»st newspapers have been 
run as newspaiters, letting the advertising 
grow as fast as it could be stimulated by 
s<dicitors who did little more than sell 
space. Hec-ent exiierieuce has shown that 
the possiblities of advertising have not 
yet Iteen approximated. Through intelli¬ 
gent stimnlation and service, which can 
l)e easily and economically rendered, ad¬ 
vertising can l)e made to grow beyond any¬ 
thing previously dreamt of. 

.Vny newspaper hy the gradual prot-ess 
of creating increased interest in its ad¬ 
vertising, and branching out so as to add 
different phases of business activity in its 
Held of daily treatment in its new col¬ 
umns, can attract lines of advertising 
never previously exploited except in pro¬ 
grams and other forms of wasteful ex¬ 
travagance allege<l to be advertising. 

Our modem HXf-jier-cent.-effective so- 
licdtor is not a copy-chaser, he is a con¬ 
st rm-tive salesman, ready and able to ap¬ 
ply the iK>wer of publicity as a selling 
agent to almost any line of btisiness en¬ 
deavor. The |K>ssibilities for such devel¬ 
opment are so limitless as to be bewilder¬ 
ing. The trouble with the newspais-r 
business in the past has been that it has 
adhered too closely to beaten paths. 

Our newsi>ai)er8 have lieeu too ready to 
devote space—which means money—to 
almost any enteri)rise coming their way 
so long as it did not look like ready ad¬ 
vertising free of charge. They have been 
profligate with their resources, and not 
used the sjmce which they were willing to 
give away to develop their own futtire 
business. 

Those of us familiar with mo<lern busi¬ 
ness conditions know that many a na¬ 
tional camimign is awarded to the agency 
which »-an offer most in the way of free 
publicity, and that the newspa|>ers have 
l»een worked for alanit as much free space 
as they sell. In some ca.ses ageiu-y men 
have laughingly said that they si)end real 
money in the magazines and work the 
news|ia|K‘rs for fifty-fifty. 

Space in a newspa|M‘r not sold for ad¬ 
vertising belongs to the publisher and 
that part previously given away to i)ress 
agents and agencies which urge their in¬ 
fluence in getting free space as business 
efficiency can better be devoted to the in¬ 
telligent cultivation of new lines <»f pos¬ 
sible advertising activity. 

There is hardly a line of local business 
that can not l>e made to l>e productive of 
advertising to the profit of the newspaiter 

Successful 
Men In every walk of life are all familiar 

with 

Rotndke’s Press Clippings 
Among oar patroua are profeaalonal and 

Uaainesa men and women, pnblic peraonagea 
and tbe leading Banka, Truat Companlea and 
Corpora tlona. 

Romeike Clippings 
are an Indlspenaable adjunct In every bual- 
neoa. If yoa have never uaed them, write 
for Information and terma today. 

UEWRT BOMEIXE, DIC., 

lOd-lld Seventh Ave., New York City. 

Jacob Friedman. 
Ij1W7£R 

302 Broadway New York. N. Y. 
Telephone, Worth in76. 

ADVZRTISIMO ACCOtHTTS COLLECTED. 
Probably tO% or more of your auapenae 

accooata are collectible. 
Pleased to have yon send them to me. 

Refenenoea: Publiahers, Advtag. Agta., etc. 

and the cu.stomer. Intelligent editorial 
stimulation first, to interest those in the 
business in the enterprise, and then to 
awaken the interest of the general reader 
in the line of endeavoi’ is hound to show 
results. 

For instance, a series of articles on 
bake shoiis. showing the wonderful imal- 
ern sanitary e<niipment that is use«l to 
pnaluce bread and cake, will awaken a 
new interest on the part of readers and 
a greater demand for such pnalucts, and 
bakers can easily lie induced to use space 
to cash in on the publicity. They will 
certainly get results and many of them 
will stick as regular advertisers. 

In many cities ciml dealers do not ad¬ 
vertise. A series of short articles show¬ 
ing the advantage and economy of buying 
coal when it is cheapest, can lie utilized 
to stimulate interest and 1h- made the 
basis of securing some advertising from 
dealers, who will get results and some 
of whom will continue as regular adver¬ 
tisers. 

Iu other words, the newspapi'rs have 
it within their iiower to use their news 
columns for trade stimulation more prof¬ 
itably than to throw away the same space 
on those who are merely working them 
for something for nothing. Disputes re¬ 
garding rates and ne<*essities for conces¬ 
sions will rapidly l)e niinimize<l as our 
newspafK'rs are able to prove definite ami 
profitable results.—Nokthcotk. 

TEXAS NEWS BUDGET 

Waco and Fort W'orth Ad Clubs En¬ 

dorse Herbert S. Houston for 

.\. A. C. W. President. 

(Xiicciiil ('iirrmitonilencr.) 

Dallas, Texas, .May *JU.—A verdict in 
the lilad suit brought by H. F. Issuiey, 
attorney general of Texas, against A. II. 
Helo & Co., publishers of the Dallas- 
(lalveston News and alliial luiblications, 
awarding the plaintilf damages of |12,r)<Xt 
was returned at (Jreenville, Texas, on the 
morning <»f .May 24. after trial lasting 
one wwk. lasmey brought suit alleging 
libel through editorial comments by the 
Helo publications based on the compro¬ 
mise iu the suit brought by the State of 
Texas again.st the .Missouri, Kansas ami 
Texas Itailway Comi>any of Texas, 
known as the "Katy Consolidates! Suit.” 
He asked damages of $Kkl.(HKi. The 
damages were jiwjirded by the jury on 
instriK'tions from the c<»urt to find for 
the plaintiff on six counts. 

At a meeting of the Dallas Advertising 
Ceague, held last week, Herbert S. Hous¬ 
ton, of New York, was endorsed as a can¬ 
didate for iiresideut of the A. A. C. \V. 

TTie San .\ntonio (Texas) Kxpre.ss on 
-May 2(1 celebrateel its fiftieth anniversary 
with a mammoth 2(t(l-page editibn. The 
eilition was profu.sely illustrated, i>ho(o- 
graphs from all imiairtant cities and 
towns in Southwest Texas, with compre- 
himsive stories regarding that se<-tion Im‘- 
ing repnaluced. Telegrams of felicitii- 
tions from state and national officials 
were also prominently displajasl. 

Miss Frt'dda Streight, daughter of the 
late T. K. Streight, editor of the Mc- 
(Jregor (Texas) .Mirror, who was shot 
and kilbal by his wife several years ago. 
has just re<-eived notice that she is made 
the sole heir to the estate of her great 
uncle, Willis Mrauiey, who recently die<l 
at San .\ntonio, Texas. The estate is 
valued at alaiut $2.'>(),(NK). 

(leorge F. Thompson, formerly finan¬ 
cial reporter on the Dallas (Texas) 
Morning News, who is mtw serving a 
S4‘ntem-e in the Fnited States prison at 
lA'avenworth, is to Ik* brought back to 
Dallas in the near future to stand trial 
in the state courts on a charge of theft 
by conversion in conne<‘tion with the al- 
li‘g<Hl misappropriation of some cotton 
warehouse receipts. Thotni).<on was in¬ 
dicted in the Federal court on a charge 
of using the ITiitetl States mail with in¬ 
tent to defraud about the same time he 
was indicted in the State court, and on 
trial was convicterl of the charge. As the 
state had first call on the pri.soner, but 
was not ready for trial, he was given to 
the Federal authorities on condition (hat 
he would be returned to the state au¬ 

thorities for trial when they were ready, 
and it is on that condition that he is to 
be returned to Dallas for trial now. 

The Fort Worth .Vd Club has adopted 
residutions endorsing llerlxrt S. Houston, 
of New York, as a candidate for the 
presidency of the .\sso<-iate«l -\dverlising 
(Tubs of the World. The club also pass<*d 
resolutions upon the death of Kllaut 
Hubbard, who was well known in the 
advertising circles of Texas. 

The San .Yntonio (Texas) Press Asso¬ 
ciation has ju.st perfected its organization 
and elected officers as follows: I’resi- 
deut, (leorge D. Armistead; vice-presi¬ 
dents, Yories P. Krowu, Robert S. Israel 
and Robert Coulter; treasurer, Col. F. A. 
Chapa. These officers w'th the following 
constitute the l)<»ard of governors: .Mose 

Harris, Ix>uis DeNette and M. M. 
Harris. The new club has fifty charter 
members on its rolls. 

The Waco (Texas) .Vd Club has elect¬ 
ed delegates to the convent ion of the .vs- 
sociated Ad Clubs at Chicago, .Iiine 20-24, 
as follows: I’resident, C. H. Harman, 
W. V. Crawford, J. W. Carlin, E. C. 
Hlomeyer, W. 11. HolTman and .lohii 
Wyche. It is exi»ected that about 20 
memiMTS of the VYaco club will attend 
the convention, going on the Texas .Vd 
.Men's special train. 

DINNER TO W. A. TAYLOR 

William A. Taylor, until recently 
editor in chief of the Associated Sunday 
.Magazines, was tendered a genuine sur- 
l)rise dinner May 24 at the Waldorf. 
A1k)UI ninety of the leading writers and 
magazine editors of the country attended. 
Robert 11. Davis, of Munsey's, presided. 
.Mrs. Ethel Watts Mtinford (irant pre¬ 
sented a gold watch to .Mr. Ttiylor. .Mrs. 
(Jrant, iu her si»et*ch of presentation, said 
she had never known ^Ir. Taylor except 
through his courteous Utters of rejection. 

J. Thompson Willings presented a 
drawing by .Mr. Coll, which embodied all 
the principal characters of fiction made 
famous by .Mr. Taylor’s editorship. 
.\inong those lu'esent were : 

John S. I’hillips, Charles Hanson 
Towne, Herbert Kaufmau, (ieorge Harr 
.McCuti-heon, (Ieorge O’Hara Cosgrove, 
Kate Jordan, Mrs. Wilson Woodrow, 
Carolyn Wells, Hartley Davis, John H. 
Hawley, Paul West, I’aul R. Reynold.s, 
(Ieorge (libbs. Oilman Hall, Franklin P. 
.Vdiims and William H. Meloney. 

Will He Sign The Bill '{ 

If the Governor of California signs the 
bill against fraudulent advertising re¬ 
cently passed by the State legislature, 
(.'alifornia will be the twenty-ninth Slate 
to adopt this kind of V)rotective legis¬ 
lation. 

.An informal contest is going on among 
the Maine newspajK-rs to produce the 
oldest newspajterman of that state now 
in harness. The favorite at present is 
W. A. Pidgin, of the lA!wistan Journal, 
who has lH*en engaged in active news¬ 
paper service for (15 years. The .lournal 
claims that Air. Pidgin ptits in more 
hours than any other man in the office. 

Austin Tribune Sold 

.Vustin, Texas, May 22.—The States¬ 
man Publishing Company has announced 
that it has luirchased the .Vustin (Texas) 
Tribune, an aftermsm paper published 
here, and effec-tive after Sunday, .May 2ii, 
will issue ladh morning and afternoon 
im|H‘rs. The morning pai)er will con¬ 
tinue as the Austin Statesman and the 
aftern<M)n pajier will be the .Austin Trib¬ 
une. The afternoon pajjer will be pub- 
lishe<l each weekday afternoon and on 
Sunday morning consolidated with the 
morning pajM-r. A. C. Haldwin, who has 
been editing the Tribune, has retired from 
ar-tive newspaiM*r work. 

The New York Times Social Club, an 
organization of employees of the New 
York Times, had an excursion to Hear 
MoiiNtain on the Hudson on May 2.'1, 
where the baseball team of the adver¬ 
tising department beat that of the cir- 
oidation department: score 10 to i'l. 

Canadian Press Clippings 
- The problem of covering the Canadlau 
Field la auHwered by obtaining the aervlre of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
Interest to you, printed In over 95 per cent 
of the newapapera and publications of CAN¬ 
ADA. 

We .‘over every foot of Canada and New¬ 
foundland at our bead office. 

74-76 CIIUKCH ST., TORONTO, C.VN. 

Price of aorvlce. regular press clipping 
rates—Bpe<'ial rates and dlacounta to Trade 
and Newspapers. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 

BURRELLE 
60-62 Warren Street, New York Ci*y 

Established a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CUPPING BUREAU 

CHARLES HEMSTREET, Manager 

We furnish everything that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

218 East 42nd Street New York 

THE 

EMPIRE STATE 
ENGRAVING 
COMPANY 

165 WILLIAM STREET 
NEW YORK 

Open Day and Night 

Tel. 3880 Beekman 

TAKE 17 TO 

OPI&N 

M HOURS 

I OUT OF 

TBASreSTl 
ENQRAViaS) 

ON EARTH 

QNTTNCALLTHtlTCl 

I B« lUsaau SLIX TeL 4200-4 Beekman 

THE 
PROVIDENCE. 

JOURNAL 
use a Scott Multi Unit Double 
Quadruple Press. It suits their 
requirements and would suit yours 
also. 

Let Us Figure It Out for You. 

Walter Scott & Co. 
Plainfield, N. J. 
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(.hk:a(;o ivews let i er 

Evliibitii At Assorialed Adverti.siiit( Clul»* 
Convention to Be Novel, ItleyiiKtie and 
Helpful—Many Special Conferences 
Scheduled—New Officers Elected By 
the Illinois Press Association. 

(Hiiei-uit ('om’apuniU’ni-e.) 

Cnit'ACiO, May 2-1.—The exhibits at 
the eleventh aiiiiiial convention of tlie 
.As-i(K-iated Advertisino Clubs of the 
W'orhl, which is to convene here June 20 
for six days, will be distinct from any 
ever shown heretofore at a f'atheriiig of 
iid men, aceordiiij; to Irvin F. I’aschall, 
of Philadelphia, who addressed a Iniich- 
eon of the Advertisin'; Association of 
( hiea;;o today. Mr. Paschall is an ad¬ 
vertising; man, and is chairman of the 
national exhibit committee of the con¬ 
vention. 

'The exhibits,” he said, “will Is* as 
nearly idealistic as we know how to 
make them. They will not l)e made in 
the interest of any tirm or corj)oration. 
They will not advertise any tirm or cor¬ 
poration. They will l>e made in the in¬ 
terest of the consumer alone. We are 
seeking to visualize in these exhibits the 
■fair play’ idea that is now one of the 
lii;; ideas ol modern business. 

•‘The exhibits will differ from those 
made at other conventions not only in 
size, but in ideals—for the exhibits of 
this year have been planned not so much 
to extend the use of various kinds of ad- 
vcitisino media as to increase the re- 
Niilts to the advertiser. 

TO GIVE NEW IDEAS. 

"The exhibits have been prepared with 
the idea that the business man will oet 
actual ideas for improvino and enlaro- 
iiio his own individual sales and adver¬ 
tising, and 1 will say llatly that any 
hesiness man interested in the selling of 
■roods will l»e sure to f;et ideas that will 
help him from these exhibits. All we 
ask business men to do is to come ami 
s*e these exhibits and brino their brains 
and their fin"ers alon;; with them. 
We'll furnish the notelrooks and the 
pencils. 

".lust to show that our aim is toward 
the ideal let me say that in the farm 
journal exhibit the name of no farm 
journal will be mentioned or will he 
seen. The same thin;; holds true of the 
specialty advertisin;; and of other de¬ 
partments. We want to show that each 
advertisin;; medium—not any jvarticular 
pa|»er or journal or product—is of hene- 
lit for certain kinds of business. And 
we will take (aw* that only the truth is 
spoken from these exhibits.” 

There will l)e eighteen sections of the 
exhibit, which will be housed in the gold 
and Kli/.abethan rooms of the Congress 
Hotel. The sections include newspapers, 
magazines, farm papers, advertising 
agencies, retail storekeepers, billboards, 
business printing, novelties, street car 
advertising, signs, English and foreign 
advertising, trade papers and religious 
papers. 

The business printing exhibit will 
show everything from the maiiuscriiit to 
fvrinted st(K*k. The newspapers will re¬ 
produce a daily paper. The retail store 
section will show how the stores are 
supervising the welfare of their em¬ 
ployees and how they are making Irntter 
salespeople of them. 

SPECIAL CONFERENCES. 

-More special and departmental confer¬ 
ences of enterprises linked with the ad¬ 
vertising profession will Ik* held in Chi¬ 
cago in convention week than ever were 
assembled at one time. \ jvartial list, 
snpfdied at convention headcpiarters, fol¬ 
lows : 

Affiliated Association of Advertising 
.Agents; chairman. Major E. E. Crltchflelcl, 
president, Taylor-Crltchfield-CIaguo Com¬ 
pany, Chicago. 

.Agricultural Publishers' .Association : 
chairman, T. AV. l.e Quatte, advertising man¬ 
ager, Successful Farming. Dcs Moines, la. 

.Associated lletall Advertisers; chair¬ 
man, Frank .A. Black, advertising man¬ 
ager, William I'Tlene's Sons’ Company, 
Boston. 
Price & Ijce Company. New Haven, ('onn. 

AsKociation National Advertisers; chair¬ 
man. Harry Tipper, advertising manager, 
Texas Company, New A’ork. 

Association .American Directory Publish¬ 

ers : chairman, Wilson 11. bi'c, president. 
(trapliie .Arts Association ; chairman, ii. 

il. Cooke, New A'ork. 
.Natlouai .Association .Ativertising SiK- 

cialty .Assoi iation ; ciniirmnn. C. Ic ('niver, 
I 'hicago. 

Dllt-lioor .Advertising .Association : ciinir- 
inan, Charies F. itryan. Tims. Cusack (Nim- 
paiiy, Cieveiand. < i. 

i’osti r .Advertising .Asscxiatlon ; ciiair- 
man. .A. .Al. Briggs, pri'sident, -A. .\I. Briggs 
Company, Ciiicago. 

(jnohi Ciub : ciiairman, ,A. C. <i. llammes- 
falir, advertising manager. Collier's Weekiy, 
New A'ork. 

Ueiigious i'ress .Association ; ciiairman, 
.lohn D. Emerich, Chiiago. 

Business i’ress ; chairman, J. 11. Mc- 
(iraw, iiresident, .Metiraw Puiilishing Com¬ 
pany, New A'ork. 

dull Organs; Carl Hunt, editor, .Associ¬ 
ated .Advertising. Indianapolis. 

(lull Secretaries: ciiairman, Norman .Al. 
Parrott, secretary, advertising Club of 
Baltimore. 

Community Advertising; ciiairman, Ed. 
F. Trefz, National Chanilier of Commerce, 
Chicago; assisted liy 11. E. M.vers, Chicago. 

Direct By .Alail .Advcrllslng; ciiairman, 
Homer .1. Buckley, Biicklcy, Dement Coni- 
pany, Chicago. 

House Organ Editors: ciiairman, (Jiorge 
Walker, .Atnltiples Display Fixtures Coni- 
|iany, St. Eonls. 

Newspaiier: ciiairman, AA'iiliam H. Field, 
business manager. The Triliune, Ciiicago. 

Premiums; ciiairman, C. E. Barker, presi¬ 
dent, I'nited Protit Sliaring Corporation, 
New A'ork. 

Teachers of .Advertising; ciiairman, Harry 
Tipiier. president. .Advertising Men's l.eaguc 
of New A'ork. 

The I’r.-ss Writers' Club oavc a tea 
Sunday afti'iiiiiun in Hotel l.a Salle, at 
Avhich there was also a short proeraiiiiuc 
rcnderiHl. 

A iiiciuorial lucctiiio for the late Her¬ 
bert Stuart Stone, son of .Melville E. 
Stone, and others lost on the laisitania 
is plann(‘d for Saturday at noon in the 
Fourth Presbyterian Church. 

Preston F. (lass, of the .lonrnal, was 
married last week to Miss Einnia But¬ 
ler, whose acipiaintance he made when 
sent to report a club affair that she 
nianao:(*d. 

E. P. Cockr(*ll won chief honors in the 
o)icnin;; tournament of the Western .\d- 
vertisin;; (lolfcrs’ Association last Aveek. 

E. (i. AA'estlake, the Post’s automobile 
editor, lost an eye as a result of an 
auto accident in Colorado a few davs 

RffO. 

DEATH OF PROF. C'HO-YO. 

Prof. Cho-A’o, newspaper writer and a 
world authority on Oriental lan;;ua;;es, 
who made his home at the Press Club, 
died suddenly on .May 15 in Mineral 
Wells, Tex. He went South to make 
scientilie experiments in a nursery 
owned by David B. ('larkson. president 
of the llavid B. (larkson Publishin<; 
CompauA, Chicago. He was bnricsl from 
the Press Club on May 20. The pall¬ 
bearers were Ojiie Bead, (’ol. William 
Eixhtfoot Vis.scher, Charles Wheeler, 
Dr. (!. Frank Lydston, Walter A. Wash- 
burnc, Jiidxe Harry Olson. Frank Coin- 
tnerford. Judge Michael F. Oirten, Dr. 
William Frederick Nutt, Falwin F. Cliii- 
son, Dayid B. (larkson, Falward Davie- 
son and William 1). F]aton. 

Ifefore the Illinois Pr(*ss Association 
adjourned its Golden Jubilee convention 
on Friday the.se oHicers ^were eh*cted: 
Col. W. G. Dustin, Dyvight Star and 
Herald, president; Guy V. Petit, Bey- 
nolds Press, first vice-president; H. U. 
Baile.v, Princeton Bepniilican, s(*cond 
vice-president; .Albert L. Hall, St. 
Charles Chronicle, third vice-jiresident; 
.lohn Al. Slu*ets. Oblong Oracle, secre¬ 
tary’; .1'. B. AlcCliire, Carlinville Demo¬ 
crat, treasurer; W. J. Smith, Waukegan 
Daily Snn, auditor. 

The Weekly Business Bevieyv has lM*cn 
started as a r(*gular Alonda.v feature of 
the Fixaniiiicr. The space is devoted to 
neyvs articl(*s by the h*aders of various 
business lines. The f(*ature has proved 
a magnet for advertising. 

Marques .Tames. 

The Yoiini; Lady Journalist 
A girl student of journalism at the I'ni- 

vcrslty of Missouri, having been asked the 
(pioBtlon : “What would yon do If the edi¬ 
tor sent yon to report a midnight fire?" 
replied. “No gentleman would ask a lady 
to go to a fire at such an hour.”—Min¬ 
neapolis Journal. 

BEREAU OF ADVERTISING EXHIBIT 

.A Feature Will Be a Miniature Daily 
Printed on the Grounds. 

The m*yy’S|iapi‘r exhibit at the .Associ¬ 
ated .Advertising Clubs of the World's 
coiivciitioii. yvhich has liecn planned un¬ 
der the dir(*ctiou of AVni. II. Field, of the 
Chicago Trihum*, in co-operatiou yvith the 
Bureau of .Advertising. American Neyvs- 
imper Publishers' .Association, yvill be 
iini()ne and striking. 

.Around the space in the Congress Ho¬ 
tel allott(*(l to the iieyvspaiiers yvill be 
erected a monster h(Hith. built of gigantic 
newspaper pages illustrating various 
phas(*s of the yvork of the ueyvspaper in 
the advertising field. There will a page, 
for instance, shoyving the ueyvspaper as 
the iiu'dium for financial advertising, an¬ 
other illustrating its strength yvith de¬ 
partment stoH’s, and so on. .All of these 
[lages yvill hear the eai'tion “THE D.AILY 
NEWSPAPEB.” 

The first page, yvhich has hc’cii esjte- 
cially prepared by the Bun*aii of .Adver¬ 
tising, yvill l)c an attention getter. It yvill 
herald the news of the convention just 
ahotit its the Ciiicago iu*yvsi)apcrs yvill on 
the first day. It yvill also contain news 
stories illustrating experiences of suc¬ 
cessful ncyvspapt’f advertisers. ,A iioyvcr- 
ful cart<K>n showing hoyv the neyvspapers 
cover North .America yvill he a f(*aturc. 

Every article in it from tlie headline 
(loyvn to the most minute advertisement 
has been specially prepared for the Chi¬ 
cago exhibition. 

Inside the IxMitli yvill be the display of 
the Hnreaii of .Advertising m(Hl«>lh‘d soim*- 
thing on the lines of the exhibit at To¬ 
ronto last year, hut yvith a closer atten¬ 
tion to pictorial ami display effects. The 
exhibition space being limited, a very 
careful choice of the best examples has 
been made from the general neyvspaper 
advertising liehl. 

Perhaps the most amhitious feature of 
the exhibition yvill he the iiuhlishing each 
day of “THE DAILY NEWSPAPEB.” 
This yvill hi’ a iniiiiaturc daily yvritten 
and printed on the ground. It yvill re¬ 
port neyvs iti’ins concerning the convi’n- 
tion just as the ordinary daily neyvspaper 
does it. It yvill Is* issued etieh attermsm 
at about three o'chs-k for fri’c distribution 
among the dclcgtiti’s. The neyvspaper yvill 
be under the I’ditorial direction of AV. A. 
Thomson, director of the Bureati of 
.Advertising, and T. H. Moore, a.ssix-iate 
director. 

CONVENTION NEWS NOTES 
“Bring Your Printer," says S. Clay¬ 

ton Wicks, cli.-iirman of the National 
I'ixhihit Cominittci- engaged in adver¬ 
tising the .'S1.5.IKIB exhibit yvhich is so 
important a part of tlie convi’iition of the 
•Associated .Adver, ising J'lulls of the 
AA'orld in Chicago. June '21 to 24. 

‘•'Bring A'mir Printer,’ is foriital no¬ 
tice that tliis great advertising assiM-ia- 
tion realiz(*s that the printer man is to¬ 
day, more than ever, itidispetisalile in 
making advertising campaigns succi’ssful. 
He has the technical knoyvledgc for 
manufactnring literature that makes 
sales. 

“The thought ‘Bring A’oiir Printer’ ex- 
jircsses clearly tlx* advertising man’s de¬ 
sire for closer and tnorc thorough under¬ 
standing hetyyt’cn printer and ildvcrtisei 
in getting hetti’r, more resultful printing 
and direct-hy-mail advertising. 

“To get the full benefit of the exhildt. 
and the conventiou. join the (Iraidiic .Arts 
Department of the .Associate! .Advertis¬ 
ing rinhs. 11. H. Cixikc. (>'27 West Btrd 
street, Neyv A'ork Ci’v. chairman. It 
costs only five dollars (.$.">) a year, atid 
yon can make yonr money pay several 
lutndri’d |x‘r cent, interest. AA'ritc Mr. 
C(x;ke for particulars.” 

.A strong comniittcc has been apiMiinted 
by Charles K. Bark(*r, vice-president of 
the I'nited I’rofit-Sharing Coriioration 
and director of the Prcmiu"i .Advertising 
Division, to co-o|>crate yvith tlie General 
Publicity Committee of the Associated 
.Advert ising Chths of the AA'orld. \. C. 
Broyvn. of Sperrv & Hntchinson: S. AA'. 
Eckman, of M. T. Babbitt. Inc.: A. I’’. 
MacKinnon, of the Hninilton Corpora¬ 
tion. and Charles B. Sherlock, of the 
I^tiity’d Cigar Stores Company, have in 

cliarge the providing of a booklet and 
store-yvindow hanger for distribution 
throughout the United States. .Air. Bar¬ 
ker's coiiiiuittee liandled the same yvork 
a year ago yvith notable success. 

The Pnhlicity Committee of the .Ad¬ 
vertising .Ass(H‘iation id' Chicago, of 
yvhich S. Dc AA'itt Clough is chairinun, 
has issnt’d a set of convention |)oster 
stamps for the use of members of the 
Associated Advertising Chibs of the 
AA’orld. The designs were donated by 
Chicago artists and are most attractive 
in c(doring and in conception. Any one 
yvho desires some of the stamps and 
yvill agree to use them can write to Mr. 
Clough, 4753 Bavenswood avenue, Chi¬ 
cago, for them. Tell him you sayv a 
notice of the stam|>s in The F'uitor a.M) 
Pim.i.sHEic. 

INTERNATIONAL PRESS CONGRESS 

Outline of Program of Meeting at the 
San Francisco Exposition, July 5 to 10. 
.lason Boji^rs, publisher of the Neyv 

York Globe, has just returned from a 
conference at Chicago yvith AA’alter AA’il- 
liains, director of the forthcoming 
Panania-l’acitic Exposition International 
Press Congress, yvhich yvill Ite held July 
5 to 10, had this to say to a reiM»rter of 
The Editor a.nd Publisher: 

“Great progress is being made to make 
the forthcoming International Press Con¬ 
gress a notable event in the annals of 
neyvspaper making. Mr. AA'illiams yvill 
shortly issue a formal program that 
yvill indicate the importance of the mat¬ 
ters to he discussed at the gathering. 

“The keynote of the Congress yvill 
he 'Efficiency,’ and most of the limited 
niiiniter of really notable si>eakers will 
present and discuss matters seldom 
touched upon in oiteu meeting. .Alany of 
the most vital topics of neyvspaiter mak¬ 
ing yvill be considered and it is possible 
that the Congress will formally record its 
findings. 

“The first day yvill be devoted to Inter¬ 
national topics yvith representatives of 
foreign countries expressing their views 
on subjects of general interest. The set 
programme yvill be limited to three hours 
a day, from 1) a. in. until 12 noon, with 
purely sectional features during the after¬ 
noon for thos(( i>articularly interested. 

“It has been finally decided to carry 
through the idea of ‘A Book of The In¬ 
ternational Press Congress’ to contain a 
digest of the proceedings of the Congres.s, 
together yvith a complete historicjil sum¬ 
mary of the neyvspaper busim’ss, with 
symposiums covering the yvhole field of 
ncwspaiH’r making. 

“This hook will lie the most notable at¬ 
tempt to consolidate in oi.e volume the 
Ix’st thought, and also a complete record 
of neyvspaper making up to and including 
P.H5. It yvill provide a veritable gold 
mine of matter for instant reference for 
the use of all neyvspaper yvorkers. much 
material absolutely not obtainable else- 
yvhere, and much of yvhich in a short time 
yyonld he lost to the yvorld. 

“It is itlanned to permit only those 
yvho personally attend and register at the 
Congress and contributors, to .sectire 
copies of the 'Book of Tlie Congress’ at 
a cost not to exceed ^10 a copy, and to 
sell only suHic lent other copies to meet 
any possible deficiency in coat of prtHluc- 
tion at a very materially advanced price. 

“I have offer(*d to assist Mr. AA'illiams 
in this yvonderful production and feci eer- 
tjiin of the support of every neyvspaper 
man in the country in doing so. it is 
going to be distinctly yvorth while for all 
n(‘yvspa|>cr men who can do so to attend 
the San F'raiicisco gathering in July. 

“.All visiting neyvspaper men yvill Ik* 
royally yvelcomed by their San Francisco 
brethren, and I can [(roniise them that 
they yvill return home better (pialified to 
perform their yvork by reason of the in¬ 
spiration they yvill ac(iuire by participat¬ 
ing in the Congress. 

"Far too man.v of our Eastern neyvs- 
naper men have failed to visit the I’acilii’ 
Coast and gain a broader appreciation of 
tl;c scope and possihili,ies of our great 
c'Hintry. I’articipntion in the pnxved- 
iiigs of the Press Congress provides an 
oi»portunity for comhining business yvith 
plf’asure in doing so this summer.” 
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favorable auspices. It was well edited, attractive in 

appearance and contained the news of the day in an 

appealing form. Unfortunately the time was not 

ripe for the appearance of a new afternoon paper, ami 

the expense of getting it out was so tremendously 

large and its income was so pitifully small that its 

sponsors came to the conclusion that it was better 

to jKK-ket the loss already incurred than continue on 

a course that threatened failure. The resources of its 

publishers were large, and, uudonbUHlly, if there was 

a ghost of a chance for the Echo to achieve any kind 

of a success, it would have been continued. London, 

with its enorinous population of seven millions, has 

thus far refused to support a third half-penny paper. 

The trouble with most persons who want to start 

new papers in big population centers is that they do 

nut take into account the constant drain on capital 

that such publications entail day in and day out, 

month in and month out fur the first two years. 

Unless the promoters have an unlimited supply of 

cash in hand and are good losers they will Im wise to 

steer clear of the daily newspaper field. 

K. S. Hale, a pojnilar English writer on advertising, 

iirges that advertising space Ik‘ sold on a wholesale 

:ind retail basis, the siime as almost any other market¬ 

able thing. Retail business, he maintains, no matter 

what its origin should have a retail rate, and whole¬ 

sale business, no matter what its origin, a wholesale 

rate. If such a plati were adopted in handling adver¬ 

tising space he believes that agency questions relating 

to commissions, discounts and rebates could be done 

away with. What do the readers of The Editor 

and I’ublisher think al>out it? 

New York, Saturday, May 29, 1915 

SENATOR McCULLl M MISTAKEN 

When Senator McCullum, editor of the Waco (Tex.) 

Semi-Weekly Tribune, publicly slattHl. recently, that 

the country weekly would go the way of the cross¬ 

roads store, he showed a lamentable lack of knowl¬ 

edge of the present condition of the country weeklies. 

It may l>e that his own paper is being crowded out 

by the local dailies. This would not be at all strange 

siiK-e news weeklies are not over popular in cities 

where the daily papers are as enterprising as they 

should b(‘. 
Hut in the small towns, those in which there are 

either no dailies whatever or those that do exist are 

only make-believes, the country weekly is a tower of 

strength, and is liable to continue as such for many 

years to come. The country weekly is regarded by 

the townspeople as an institution that it indispensible 

to the prosperity of the community. Everybody 

reads it, from the man who drives the hack or mends 

shoes, to the doctor, the lawyer or the parson. It 

may not be written in the most approved style, its 

typography may be none of the best and yet every 

line it contains is as eagerly read as the chapters of 

an all al>sorbing detective story. 

What does Senator McCullom think is going to 

take the place of the country weekly—the big city 

<laily? Not to any appreciable degree! Is the big 

city daily going to print the home news of the small 

town—flic little things, as well as those of greater 

importance? Will it mention the painting of Smith’s 

barn; the new delivery wagon that Jones, the grocer, 

recently l>ought, or the joke that the village wag 

played upon the red-headed barber? Such trifles as 

these seem ridiculous to the metropolitan editor, but 

to the people in the small town they are mighty 

interesting. 

The country weekly is in no danger of being driven 

to the wall except in such places as have outgrown 

their swaddling clothes and become so large that only 

a daily meets the needs of the city. 

Awording to advices from London one of the chief 

causes of the sudden withdrawal of the Echo, the 

new half-penny newspaper recently launched by the 

house of Lloyds, at the end of six weeks, was the 

standing charge of about £1,000 a week (.$5,(X)0) for 

distribution. The Echo was started under the most 

Educating the public to buy advertised goods only 

is the task upon which many progressive newspapers 

are now engaged, the object being not only to serve 

the manufacturers who advertise but to be of real 

help to the readers. Re<‘ently the Orange Judd and 

the I’belps Companies, of Springfield, Mass., have 

l)rinted a series of talks on the subject in their 

several publications. The titles of some of them are 

these: "To Make Your Money Go Furthest,” “Why 

They -^re Rcttcr,” “Why They Are Cheaper,” 

“Why They Are Safest,” “What Advertising Has 

Done,” “Advertising Decreases Cost.” The talks are 

admirably written and are most convincing in their 

argument. Every newspaper publisher ought to 

send for a copy of these advertisements, which have 

lieen collected in pamphlet form, and reproduce them 

in his columns. 

AMONG THE NEW BOOKS. 

The Husikess of Advebtisino, by Earnest Elmo Cal¬ 
kins: 1). Appleton & Co., New York and London, 
publishers. 

When Messrs. Calkins and Holden brought out 
“Modern Advertising,” ten years ago, it was the best 
l)ook on the general subject of advertising that had 
appeared up to that time. Teachers of advertising 
adopted it for class room use, not because it was an 
ideal text book on advertising, for it was not, but be¬ 
cause it was the most satisfactory work that had ap¬ 
peared. Great changes have taken place in the jjrac- 
tice of advertising since “Modern Advertising” first 
nppeare<l, and in response to the requests of many 
friends Mr. Calkins has brought out “’The Business of 
Advertising,” which, while containing some of the 
material in the former book, rewritten, presents much 
that is new and valuable. It is intended for all who 
wish to know what advertising is and how it is done. 

The plan upon which Mr. Calkin’s book is con¬ 
structed is simple, but thorough. Its aim is to pre¬ 
sent the broad principles of the art in a plain manner 
so that anyone, be he a buyer or seller of advertising 
space or merely a seeker after knowledge of the sub¬ 
ject, can secure from its pages an intelligent view of 
the field. Perhaps the scope of the book can be better 
understood from the titles of the several chapters, 
which are as follows: 

“What Is Advertising?”, “Sellers of Space,” “Sellers 
of Advertising,” “Buyers of Advertising,” “The Neces¬ 
sary Steps for Marketing a New Product,” “The Ad¬ 
vertising Renaissance,” “The Creative Work of Ad¬ 
vertising,” “Selling at Retail,” “Advertising as a Pro¬ 
fession.” In the appendices may be found a list of 
advertising organizations, some figures showing the 
numl>er of publications, and a list of books for a busi¬ 
ness library. 

Mr. Calkins gives the newspaper the credit of being 
the best advertising medium. Continuing he says: 

“Its frequency of issue offers opportunity for quick 
action. It grows out of a need of a wide-awake peo 
pie desirous of knowing what has happened in ;bc 
world the past twenty-four hours. As an instrument 
of information and instruction, rather than of amuse 
inent and entertainment, it becomes a sort of natural 
market place in which to offer goods for sale.” 

PiqiLUiTY AMD Pkuokess, Twentieth Century Meth¬ 
ods in Religious, Educational and Social Activ 
ities, by Herbert Heebner Smith: Hodder A 
Stoughton, New York; George 11. Doran Com¬ 
pany, publishers. 

Mr. Smith, a newspaper and advertising writer of 
experience, presents in this volume helpful suggestions 
on the preparation of interesting material to enlist the 
support of churches, school, libraries and other insti¬ 
tutions of a beneficial character. 

Editors of newspapers are often led to swear, under 
their breath, at the character of the matter furnislieil 
them concerning the activities of public institulio’.is 
and social organizations, in which the public, tlicir 
readers, is interested. Every such institution or so¬ 

ciety is a legitimate source of news, and for this rea¬ 
son the dailies are not only willing, but eager to print 
matter concerning them. Mr. Smith's book is designed 
to help those who prepare such material for publica¬ 
tion, and to show how to use it to the best advantage. 

“OLD FOES ARE FRIENDS" 

(lid foes are friends and factions fight no more 
When danger to the Flag looms dark withottt: 
Htished are the harsh (lebate and raitcoits lanit 
Iti ui)per rooms, where hostile pens, before. 
With pious zeal opponents slashed and tore. 
Venting the jmrty wrongs with flare and llout. 
When murmuring menace rises to a shout— 
When threat to Homeland comes from foreign shore 

“Hold I'p His Hands!” the sanctum slogan run-!. 
-And eveiy ardent scribe gives honest heed; 
The Nation's chief confronts an issue vast. 
And tempts the triggers of the tyrant guns; 
1.0! at his back, united, stands the breed 
That bled and died for Freedom in the past! 

James C. McNai.ly. 

JACKSON’S ALONG THE ROW 

A HAKD SUMMEK. 

Italy has decided to add to the horrors of copy 
reading. We learn with sorrow that Cervignagces, 
and other spaghetti producing centres are jumping 
into the war game, which has induced Prince c-on 
Schoenberg-IIartenstein to quit Vienna. These latest 
atrocities now being linked with Przemysl will have to 
be handled despite the condition of the thermometer. 
It’s going to be a hard summer, boys. 

NOT A POPULAR KEKKESUMENT. 
Newspaper shakes. 

HAS ITS ADVANTAGES- 

A daily paper out in Kansas doesn’t print war news 
for fear of offending its German readers. Must meati 
a great saving on cable tolls, repair bills for type¬ 
setting machines and a cinch for head line writers. 

PRESS TIME. 

When the cars start home from Coney Island after 
dark. 

The coupon scheme is getting cramps— 
So is the game of trading stamps. 
The public it is growing wise— 
Watits value full for all it buys. 
Something for nothing one can’t get— 
That is a safe and certain bet. 
You pay for stamps and coupons, too. 
All that they earn comes out of you. 
You are the goat, good Mister Man 
Of so-called “profit-sharing plan.” 
But you are growing wise we know 
And want full value for your dough. 
The merchants, too, are growing wise 
.\nd straight goods now they advertise. 
Couponless gomls on merit sold 
In ads in which but truth is told. 

TO MINE HOST. 
The war abroad will keep at home those who in 

Europe loved to roam, who though well up on gay 
Paree, ne’er saw Pen Yana or Milwaukee, who think 
that Yysilanti good is some kind of a breakfast food. 
Though they have traveled to Berliq, they’ve never 
set a foot in Cin, are ignorant of Hackensack, Council 
Bluff and Fon du Lac. This year at home they'll 
have t ostay, because they cannot get away, so let 
resorts throughout the land list adjvertise to beat the 
band and get the coin which formerly was spent in 
Fiance and Italy, and in all other lands abroad, where 
they were robber! for bed and board. To Europe they 
cannot go back, so landlords advertise your shack, 
•lust buy some big newspaper space and make a for¬ 
tune from your place. Tom W. Jackson, 
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PERSONALS 
Hoii W. Hooper, ex-Governor of Ten¬ 

nessee, will become associate editor of the 
Knoxville Journal and Tribune about 
.lune 15. 

\V. C. Walsh, formerly of the N'ew 
York Tribune, has taken charge of the de¬ 
partment of promotion of the New Y'ork 
Times. 

K. K. Norman, for years political 
writer on the liirmingbam (Ala.) Ledger, 
has been offered the position of assistant 
postmaster at Hirmingham. 

Harry H. Wilson, business manager of 
the Delphi (liid.) Citizen-Times, has 
been apiK)iuted trustee of the Northern 
Hospital for the Insane at Logansport, 
liid. 

Kdward G, Westlake, automobile editor 
of the Chicago (111.) l*ost, has had an 
operation at the Alexian Hrotliers' Hos¬ 
pital for the removal of his right eye. 
which was injured in an automobile ai-ci- 
dent. 

.I<H! Mitchell ('hapiile is to lecture be¬ 
fore the Milwaukee tWis.) Press Club 
on June -2 oil “Flashlights of Great 
Men.” 

Wallace .M. Morgan, for many years 
editor of the Hakerstield (Cal. 1 .Sloriiiiig 
Kclio, has (|uulitied as one of the tirst 
city managers, under the new city man¬ 
ager form of government. 

A. D. Hunnell, of Dansville, N. Y., who 
has been secretary of the New York State 
Press Association for 4.5 years, is to re¬ 
sign that iiosition at the next annual 
meeting held at Syracuse, June 

Samuel W. Meek, Jr., Yale 1!117, sou 
of Samuel W. Meek, manager of the 
Philadelphia Press, has been elected mau- 
ai:iug editor of the Yule (I'niversity) 
Daily .News. 

.Mrs. Kva Nagel Wolf, Sunday editor 
of the Philadelphia Press, was in .New 
York last week. 

Charles Harrison Gibbons, a well- 
known Canadian newspaper man for .some 
years special agent of Iteuter’s Telegram 
Company in Western Canada, has been 
apiMiinted secretary of the Uoyal Com¬ 
mission on Indian Affairs for Hritish 
Columbia. 

William ^1. Emery, city e(Jitor of the 
Fall Kiver (Mass.) Evening News, is one 
of the nominees for overseer of ]5ow- 
(loin College, now being voted for by 
that institution’s alumni. Mr. Emery 
was born in llrunswick. Me., was gradu¬ 
ated from Bowdoin in 1889, and has been 
secretary of his class since graduation. 

IN NEW YORK TOWN 

Herbert H. Swope, city editor of the 
World, is ill at his home, 411 West 115th 
st reef. 

Robert Everett has left the Tribune to 
join the staff of the World. 

L. B. O’Shaughnessy, of the World, 
will take a vacation until September 1. 

Bob Edgreu, of the s|)orting department 
of the Evening World, has been ill for 
more than a week with rheumatism. In 
his absence his work has been done by 

WASHINGTON PERSONALS 

J. Fred Essary, chief of the Baltimore 
Sun Bureau and editor of the “Ad¬ 
dresses and hissays of Isidor Hayuor,” 
is the author of a book entitled “Mary¬ 
land in National Politics,” which has 
just been issued, of which .lohii Murphy 
& Co., of Baltimore, are the publishers. 

Philander Johnson, dramatic critic of 
the Washington Star and author of the 
"Shooting .Stars” column of that paptw, 
has lost his suit against the producers 
of the show called “The Beauty Doctor” 
which he claimed was taken from his 
manuscript "Dr. Fakewell.” He will ap¬ 
peal the case. 

Robert 1). Ileinl, chairman of the 
Publicity Committie of the National 
Press tiub. has received a letter from 
Oswald Scdiuette, formerly Washington 
corre-]»oiideut, i.ow Berl.n representative 
for the Chicago Daily News, iii which 
Schuette says "Take it from me. Bob, 
Germany cannot Ih- starveil and cannot 
be iH-ateu. She is going to win.” 

Mr. Schuette gives some interesting in¬ 
formation about newspaper men in 
Bi'iliu. 11<‘ says: 

"There were seven of us in the .\illon 
for lunch, for instance: Carl von 
Wiegand. of the World; .lames O’Don¬ 
nell. Bennett anil E. F. Weigle, of the 
Chicago Tribune; George Goetz, of the 
Nord Deutsche .Mlgelieine Zeitung; 
Guenter Thomas, of the Ubersiedienst, 
and Harry Hausen and myself, of the 
Chicago Daily News. \'ou Weigaud ex- 
jiects to leave for Constantinople to¬ 
morrow. When he comes back I think 
I'll sit on his neck and take his $5 non¬ 
resident mcmlH-rship fee away from him. 
Herbert Corey, who is already one of 
our members, is at The Hague. Please 
rememlier me to everybody at the club.” 

BOSTON PERSONALS 

Dr. Charles P. Haven has been chang'ed 
from religions editor of the Post to head 
of a new department of medical news. 

.Senator ,lames W. Bean, Cambridge 
man of the Globe, was one of the active 
champions of the new bill at the Slate 
house for (he censorship of movies. 

John Taylor, of the Journal, who has 
been on the rewrite desk, has been re¬ 
assigned to stair work. 

M’illiam Doherty, who acted as city 
editor of the Journal during the serious 
illness of O. G. Draper, city editor, is 
back at his old job of night city editor. 

Dennis Cotter, who was doing the hibor 
run for the Herald, is now doing the re¬ 
ligious work for that paper. 

Ralph Stiatton, Cambridge man of the 
Journal, has been elected to the City 
Council. 

Joseph D. Hurley, of tlie Post, and 
Winfield Thompson, of the Globe, were 
(he only Boston men sent to New York 
to get a special story on the arrival of 
the funeral ship with bodies of the vic¬ 
tims of the Lusitania disaster. .Mr. Hur¬ 
ley was aecomjianied by George Walton, 
a Post photographer. 

AFFILIATION’S NEW PRESIDENT 

Sketch of William Ganson Rose of the 

Cleveland .Advertising Club. 

The new president of the Advertising 
.Atliliation of Cleveland, Buffalo, Detroit 
and Ro<‘hester is William Ganson Rose, 
who is also president of the Cleveland 
Advertising Club, having recently been 
elected to a second term in that enter¬ 
prising business organization. 

Mr. Rose, while an advertising and 
business counsel, devotes a large part of 

William Ganson Rose 

his time to civic organization work. He 
directed the three largest and most suc¬ 
cessful industrial expositions that Ivave 
bt'en held in the United States, that of 
Cleveland in 1909, Detroit in 1910, New¬ 
ark (N. J.). 1912. 

He has attained a national reputation 
in his books, “Success in Business,” “The 
Ginger Cure,” “Putting IMarshville on the 
!Map” and “Waking Up Bolton.” which 
have a wide vogue among students of 
modern dmsiness as well as lovers of 
spirited fiction. 

Mr. Rose is in constant demand as a 
speaker before chambers of commerce 
and business institutions, and he acted 
as toastmaster at the recent World Court 
banquet in Cleveland. He is a niemln'r 
of the American Press Humorists, the 
Cleveland Chamber of Commerce, the 
Delta Tan Delta Fraternity, Cleveland 
Rotary Club and many other associa¬ 
tions. 

CHICAGO PERSONALS 

Harry Lyttle is acting as financial 
editor of the Herald in the absence of 
George A. Johnson, who is in hospital as 
the result of severe injuries sustained 
in an automobile accident a week ago. 

Charles J. McGuirk, formerly of the 
Essaiiay Film Manufacturing Company, 
edits the moving picture department re¬ 
cently established by the E.xaminer. 

John C. Shaffer, owner of the Post, 
and D. E. Town, general manager of the 
Shaffer group of newspapers, have re¬ 
turned from Denver, where they lookeil 
over the Shaffer interests in Colorado. 

George Wheeler Hinman, Jr., a son of 
the former editor and owner of the Inter- 
Oeean and now- president of Marietta, 
O., College, has joined the local statf of 
the Tribune. 

Capt. Thomas Marshall, trap, roil and 
gun authority of the Examiner, is at¬ 
tending a shoot in .Memphis. 

Richard J. Finnegan, city editor of 
the Journal, who recently was made a 
member of the Di.xie Highway commis¬ 
sion, is attending a meeting of that laaly 
in Chattanooga, Tenn. 

Howard E. Shepard has been trans¬ 
ferred from the sales deiairtment of the 
.American Radiator Company to be as¬ 
sistant to Louis Bruch, vice-president of 
the company, in charse of the advertising. 

Merton Victor Wieland, of the Herald, 
was married on May 18 to iliss Edith 
Frances Mulholland. The ceremony was 
performed at Christ’s Episcojial Church, 
the Rev. Charles H. Young otlieiating. 

Miss Louise James, fashion editor of 
the Tribune, and Hal. Davidson Barglet 
will be married on the evening of .May 
29 in .Ardmore, 111. 

L. R. Thomas and Hollis Corbin have 
joined the E.xaminer staff. 

D. B. Oakley, of the advertising staff 
of the Examiner, died at his home May 
ItJ. A gas jet accidently left burning 
near a window was the cause. 

J. B. Wielgot left the advertising staff 
of the E.xaminer last week to associate 
himself with Fulton & McCutcheon, 
automobile accessory wholesalers. 

Edward G. Westlake, the veteran 
automobile editor of the Evening Post, 
is recovering from an operation per- 
formixl last week, by which his right 
eye was removed. Mr. Westlake was 
injured while touring in Colorado two 
weeks ago. 

.Albert Harty has joined the adver¬ 
tising department of the E.xaminer. 

Charles W. Fear, Joplin, Mo., was re¬ 
elected president of the I^ibor Press .As- 
soeiation. 

Newspapermen Play Golf 

New York new’spaper golfers, to the 
number of thirty or more, braved the rain 
on Monday last to compete at the Si- 
wanpy golf course. The low gross score 
was that of .John .Anderson, whose card 
showed St). Grant Rice and Fred Flaugh 
Hcd for the low net score with 92 minus 
7-85. .A1 Heilley and H. B. Martin tieil 
with 11. A. Haines and Fred Flangh for 

Vincent Treanor. 
Harry Schumacher will cover the 

Greater New York baseball teams’ games 
on the road for the Evening Mail. 

R. L. Goldberg, cartiKUiist of the Even¬ 
ing Mail, is to do some work for the 
movies. 

Sigmund Siiaeth, of the musical de¬ 
partment of the Evening Mail, is to cover 
tennis games this summer. 

Miss Georgette WimkI, of 41 Second 
avenue, is in charge of the “Save a 
Home” fund for t e Evening .Mail. 

F. F. Van de tVater, re-write man on 
the staff of the Tribune, is recuperating 
at I’omplon l.ake, N. .1., from an attack 
of throat trouble. 

Robert B. Peck, re-write man on the 
Tribune, has suffered the loss of his 
father. Dr. F. 11. Peck, a well-known 
physician of Oneida County. 

Walter .N. Ward, on the copy desk of 
the Tribune, has returned after a week’s 
vacation. 

W. A. Willis, who covered the Banies- 
RiHisevelt case for the Herald, is back in 
town. 

.Tason Rogers, publisher of the Globe, 
and B. F. Taintor, managing editor, have 
returned from Chicago. 

“Bart” on Minneapolis News 

“Bart,” the famous cartoonist, has 
joined the staff of regnlar contributors to 
the Minneapolis Daily News. In private 
life “Bart” is Chas. L. Bartholomew. 
His early experience ns a reporter has 
contributed materially to his reputation 
inasmuch as he has the faculty of impart¬ 
ing a terrific news punch to his work. 
“Bart” has been drawing cartoons for the 
Minneapolis Journal, for more than 20 
years. His work has even attracted at¬ 
tention abroad, and he has had at least ns 
frequent representation in English 
periodicals as any other American car¬ 
toonist. 

Memorial to W. R. Nelson 

The various civic and other organiza¬ 
tions of Kansas City are planning to 
erect a suitable memorial, probably a 
statue, in recognition of the services ren¬ 
dered the city by the late William R. 
Nelson, owner and editor of the Star. 

The Plainfield (N. ,7.) Daily Press 
celebrated its twenty-eighth birthday on 
May 10. 

WEDDING BELLS 

.lames S. Gibbons, of the Scranton 
(Pa.) Rejinblican, and Miss Nona M. 
Smith, of Scranton, were married on 
May 1.') at St. !Mary’s Catholic Church 
at IVilkes-Barre. Their honeymoon will 
be spent at .Atlantic City, N. -1. 

Charleston Kenqiton .Abbott, special 
representative of the Pittsburgh (Pa.) 
Press at .Atlantic City, N. J., and Miss 
Jean Forster Harding were married on 
May IS at Pittsburgh. Mr. and Airs. 
.Abliott expect to reside at .Atlantic City. 

.Tames S. Hitchcock, formerly sporting 
editor of the Kalamazoo (Alich.) Gazette, 
was married in Lansing, Mich., on Alay 2 
to Helen Frances Youngham, of T.ansing. 
Mr. Hitchcock is at present on the edi¬ 
torial staff of the Lansing Press. 

The annual election of the Brooklyn 
Press Club will take place next Tuesday 
night. June 1. Eric IT. Palmer, political 
reporter of The Standard Union, has Wen 
nominated for president. 

the choice of first and second prizes in the 
best ball matches. 

OBITUARY NOTE.S 

.Toii.n O’Neil, editor of the New Brit¬ 
ain (Conn.) Herald, and a correspondent 
of the New York City Times, died at his 
homo in New Britain last week, aged .AO 
years. He had Wen attached to the 
Herald staff for twenty-five years. 

(’i..\KE.\c'E H. Gay, for many years con- 
nc>ctc‘d with the Bc'ston (Mass.) GloW, 
died at his home in Bciston on May 17. 

Mas. Mary Ao.nes Fitzoibbon, a 
newspaper writer who had represented 
the Toronto (Ont.) Globe both in Canada 
and abroad, is dead at hc>r home in 
Toronto. 

Frank B. Wasiii.\c;ton. of Oakland, 
Cal., one of (Ailifornia’s pioneer journal¬ 
ists, and at one time owner of the San 
Francisco Examiner, dic'd recently in 
Oakland, aged Of). 

Norwalk, O.—The Daily .Tournal. the 
only Democratic daily published at Nor¬ 
walk, has gone into the hands of a re¬ 
ceiver. 
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ON THE NEEDLESS WASTE IN ADVERTISING 

I Sliowi* H«»w May Be IWlenH—Lack of C«»-operation 

Between Ailvertiwrf* and LditurH—Better IJiiiler^taiiding Urtjed 

I 1*011 Both—K«litor'(* Pen Ver**iin Bu*«ine>*)* Man’s (lash — 

Thrown into the Deep, Deep Sea. 

R.J.BIDWEIICO. 
Pacific Coait RepraaaatatiTa 

of 

Cos Ansrlra Cimrs 

Portlanli fOrrgontan 

#rattle Poat-fntrlligrnrrr 

#pokane #pokraman-Srutrai 

CltP Eliitor an!i llublialfer at. V-) 

l^ortlanli Eelegram 

Cttira0o Sribune 

l^t. Couia (Blobe-Brmorrat 

Kannaa {City #tar 

<l9niaba Vrr 

Drnuer Neuta 

#alt Eahr Veralb-Srpubliran 

742 Market Street 
SAN FRANCISCO 

In Pittsburgh 
The most successful newspaper adver¬ 

tising mediums are the 

GAZETTE TIMES 
Morning and Sunday 

CHRONICLE TELEGRAPH 
Evening except Sunday 

They educate the public and create a 
buying impulse. 
It is known by actual te^t that they are 
vitally necessary in order to insure the 

Greatest Possible Return from an Adver¬ 
tising Appro|wiation. 

Flat combination rate is 22 .'^c. 
per agste line. 

For further information or co-operation 
write 

URBAN E. DICE. 
Foreign Advertising Manager, 

Pittsburgh, Pa. 

J. C Wilberding, 
225 Fifth Avenue.New V'ork City 

I. M. Uranham ('ompany, 
919 Mailers Huilding.Chicago 
(.'hemical Huilding .St. Louis 

THE 
ORANGE 
LEADER 

1* the only Pally (Eyenlng) and Weekly 
Taper pulillslied In 

ORANGE, TEXAS 
and Orange County, and the only paper that 
(.-overa the ricliest aertlon of Southeast Texas 
and Southnet LouiHiana. 

"Circulation hooka open to all" 
THE LEADER PRINTING 00. 

Orange, Tezaa 
W. H. Stark, Owner. 

Hugh K. Taylor, Mgr. 
Fnrelgu Repreaentatlvea 

Robert W. Sykes, Jr. Walter U. CUrk 
1 MadiMOU A\e., Adrertlslng Bldg., 
New York. Chicago, Ill. 

THE NEW HAVEN 

Times-Leader 
la the leading one-rent daily newspaper of 
Connet'ticut aud the only one-cent paper In 
the State which baa the full Aaeoclated 
Tress leased wire servire. 

The only orenlng paper in New Haren, 
member of Audit Bureau of Circolatlona. 

Bryant. Oriffltht and Fredericka 
225 Fifth Ave. 716 Peoplea Oaa Bldg. 

New York Chicago 

IN 

Colorado Springs 
IT’S 

THE TELEGRAPH 
j. p. McKinney So son 

New York Chicago 

('ll It .M:i\ is.—.\<l(Ircssiiig the II- 

lini.iv |»iiily I’re.-s A^s<h ialinn in sessinii 

here iiMlit.v. .Merle Thor|K*. «if the Uni¬ 

versity of Kniisaa department of jtnir- 
nalisin. de<-hii»*d that the only way the 

r-oiinlry dailies <<>iild roinpete with the 

hig news|ia|H-rs and magazines was to 

organise for the |>nr|H>se of eliminating a 
little lime of the i'anihling element in 

ail vert isini;. 

. "It is ijnite generally admittisl that 

there is a frightful waste in advertisinj;.'’ 

said .Mr. Thorp •. "Some place the waste 

at tifiy \i‘f <s-nt.. others dei lare it to 1m* 

greater than that. \ fift.v |>er i-eiit. ef- 

liejeiiey means from .S 'O'I.IHtO to $.'VNI.<HKI 

a \e;ir thrown in.o tlie deep, deep sea. 

If I he ligiire sei‘ins preiiosteroiis. study 

for a nionieni yoiir own Im-al field : How 
iniieh are you sure is wa-ted there hy in- 

Jiidieious adver. ising V 

"Waste, of eonrse. is a law of pro- 

tliga e natiiie. and is resident in all forms 

of indiistry, lint even generous natiii'e 

would tiineh at a .Vl-.Ml basis of effioieni-y. 

and there is not an industry in the land 

that • oiild stand u|i under snoh (sindi- 
I ions. 

".\i>r can ailverlising. 

"'The rural piihlisher must make an 
honest effort to rislliee this waste, to 

eliiiiinate a little more the gaiiihliiig ele¬ 

ment. to make the printisl salesman a 

little Is'lter salesman. ITider iires«*nl 

loiiditions he can not do iniieh hy himself 

to eoin|M*te with the Cliieago Tribune's 

.Merehandisiiig Serviiv Hepaitinent and 

the I'lirlis Itiirean of Industrial Iteseareh. 

He must join hands with the other pub¬ 

lishers of his si*<-tion and slate, and tie 

geli.er all iniy hy jndieions iliri*etion 

raisi- ihe eflii-ienej Ilf advertising in tlie 

iiiiintr.v press. 

I I I! o\Klf(riATs i.\ .iri.Y. 

"I.et me pass on a s<*emingly ohsenre 

hyiiolhetieal i|Uestion thrown at me in 

all seriousness hy a national advertiser. 

"‘If I should seiiil to one thousand Il¬ 

linois islitors eash copy advertising fur 

iivenoals with insirnelions to run dur¬ 
ing .lime and .Inl.v, how many of thesi* 

islitors would mlvi-e me that there was 

little demanil for overeoats in .Inly in 

their isininiiinitiesV' 

"Tile Xiilili.v Tread Tire ('oin|iany 
s|M'nt several hnnilrisl dollars advertising 

its fires in Topeka. At Ihe end of a six 

wis-ks' eanipaign it was round that there 

had not Ims'ii h Xiihhy 'i'read tire on sale 

in Tii|M*ka during that time. This was 

a dead waste, yes, worse than dead waste. 

Iws-aiisi' it wiinid hate been lM‘tter if 

prospei-tive onstoiners had not been s«*nt 
inipiiriiig for X’oliliy Tread tires only to 

he ilisapiHiinted. 
"I nnisi tell yon here of Ihe most re- 

markalile letter I ever saw. \ New 

York ad jigeney sent to ti large daily 

whieli operatisl on Ihe long-run isilicy I 
have oiitlinis] a JSTitK* eontraet with some 

shiM* isjpy. The ad rend: ‘For sale at ail 

iletilers.’ Following its eiistom the iia|M*r 

_ilelaili*d a nnin to find out where the 

shiM-s were on sale. It took nine da.vs to 

liM-ate a store. The paiM*r infnrineil the 

ageney that the shiM* eompany had insnf- 

lieieiit distrihution, and that the isipy 

would Im* held up until lietter distriliu- 

lion eoiild he iihtainisl, and offering to as¬ 

sist in this work if desirable. The 
ageney replied that it ktiew there was 

no distri'.iutiiiii ; that its client knew 

there was no ilislriliiition ; that its client 

was a man who adveriisisl to himself and 

merely waiitisl represi-ntatiiin in a Chi- 

eagii pa|M‘r, and to go ahead and run 

the isipy. 

"Here is Ihe reinarkalile letter written 

liy the pa|M*r to the advertising ageney: 
" 'We regret that we eanniit run Ihe 

advertising in (piestion. We fts*l that we 

eannot afford to allow a millionaire shoe 

niannftieturer to play with onr advertis¬ 

ing eolniiiiis: nor can we afford to s<*nd 

onr readers to a store for an artiile. 

knowing that they will Ik* disapiMiinted.’ 

"Here is one more element of gambling 

el i ill ilia ted. 

"A hardware (siinpaiiy after sjiending 

a hundr(*<l dollars in a small city learned 

that the two leading hardware stores had 

its goisls in the basement, and were dili¬ 

gently and ostentatiously boosting the 

giHsIs of a rival <-on«-ern. If a customer 

was sent hy the Iix'al paper's ad to the 

hardware store for an advertised article, 

he would Ik* met hy the salesman’s '(). 

you don't want that brand I It is lieing 
over-advertiseil. We found it so iinsatis- 

faetorv that we hail to drop it. Xow, 

we have here, etc.’ .Vnother ease of ad¬ 

vertising money llirown into the deep, 
deep sea. 

"AM I MY nRIITIIKR's KKKPEIlV" 

".\nd the i|uestion .vou are on the |Kiint 

of asking me. I jnit to the national ad¬ 

vertiser: ‘1*0 you ex|K*<-t the iiewsjiaiier 

to take (III ii big part of your .sales- 

iininager's duties"' .Xren’l .vou in a posi¬ 

tion of lii'ving a saddle and bridle and 

asking to have a horse thrown in’/' 

"The answers that eaiiie hack were 

various, hut all pointed in one diriH-tion : 

" 'M’diihl yon take my copy and good 
inoii(*y to advertise an article vvhieh you 

ktu'w would not sell or whii-h eonid not 

he hoiight in your eominiinity'/ (Jranting 

that it is my business to see that my 

distrihution ehannels are free, aren't you. 

iis my salesman, as you style .vourself, 

morally hound to assist me in delivering 

the goiKls .von s(*ll‘/ In otlier words can 

Ihe editor ri'sort to that (*arly side-step: 

".Vm I my brother's keeiK*r'/'’ 

"Another liKik a different tack; 

"‘If you wen* selling a eomnuKlity 

wiiiildn't it Ik* to your advantage to in¬ 

crease that eomiiKKlily's eHicieiwy. to 

lengtheti its life, to make it more serviee- 

alile'/ .-Vilvertising is Ihe editor’s isim- 

inodity. I lesiiiti* the big stories of the 

Hold Must Twins and tin* Victor dog. its 

exiiet value is unknown and in many 

ea*es is ipiestionalile. If I were de|K*nd- 

eiit upon advertising for my living I'd 

go far out of my way to assist it in Ihe 

jfih of making good.’ 

".\nolher advertiser imt it tliis wa.v : 

" If an editor liad a man selling suli- 
seripiions for him tiiid in tin* isinrse of 

his solieitiition In* found a complaint- 

one (siinplainl—that Ihe carrier did not 

deliver the ptiper lM*caiis<* the coinplain- 

iinl was on a side street, what would the 

piihlisher do to this salesman if he should 
tell the suhscriher that it was none of 

his hiisiness, that it was up to the cir- 

cnhition manager, or distrihiitor. or hiisi- 

ness iminager, to sei* that tin* pa|K*r was 

dcliven-d. and finally that he was not 

paid to do the cin-ulation manager's 

work’/’ ” 

•Mr. Thorpe continu<‘d that all nd- 
inittcd there had lieeii many, many 

crimes (snnmitted in the name of news- 

pajK-r eo-o|ieration. He did not (smdone 

these offenses, hut insisted that adver- 

tis«*rs should ask for nothing hut that 

legitimate lielji which .any workman or 

partner (pariner, he thought, was the 

better word! ismld Ik* ex|K*cle<i to give. 

The circulation salesman mentioneil 
alKive is'rtainly could he exjiected to 

notify the circulation manager of the 

leak in his <le|mrtmeiit. The puhlisher 

could certainly Ik* ex|K*cted to look after 

his client’s interests to the extent of noti¬ 

fying liim that there was an ohstnu'tion 
somewhere along the line. The comiiany 

would eagerly lake steps to remove the 

trouble. 
“An eiiitor, li good friend of mine,” 

eontimied Mr. Thoris*, “said the other 

day: ‘The Siin-kist orange |>eoph>, lie- 

eause they have a $.'>(1 eontraet with me 

for advertising space, had the nerve to 

ask me to distribute a jiaekage of dealer 

helps among the uierr-liants liandliiig their 

giKKis. I .shoveil the siiilf into the waste- 
basket in a hurry.’ 

"A man who s|k*iii last year ill 

ill railroad advertising udd me that an 

editor printed a story to Ihe effect that 

forty iiasseiigers hud to stand in the 

aisles for two hours on one of his <o.n- 

pun.v's trains lK*eause of lack of eipiiii- 

iiieiit and then followed np the story 

with an editorial of the ‘Something 

Should U(* Hone' t.v|K*, oalling on the 

I’lilities ('onimission to investigate. 'Hie 

general jiasseiiger agent wrote the eilitor 

a «*onrteoiis letter asking for tlie date 

and train, saying that he wished to fasten 

the Illume and take steps to prevent a 

re<*urrenoe of the trouble. He re<*eive<i 

no answer from the editor, and although 

a se<*ond letter was written, three months 

ago, tlie »*«litor had not had the courtesy 

to reply. This in spiu* of the fait that 

the editor is carrying worth of that 
railroad's advertising, telling his readers 

to patronize the road. Surely here was 

an opportunity for lieallhful eo-oiM*ra- 

lioii! 

TI.MIll'CTIM) O.N I'OKSETS. 

"A corset niaiiufaeturer,” said .Mr. 

Thorite, "who spent last year in 

newspapers tsimplained not only of the 

lack of eo-oiH*ration hut tlie downriglit 

antagoiiistie attitude taken liy the nevx's- 

papers. unwitting doubtless in most 

eiTes. hut nevertheless nntagonislii*. 

Some long-haired reformer starteil a fake 

story about 'tlie ••orset evil,' its menace 

to Ilea It h, and how some medical society 

of Tiiiihin-teo had eomlemned it un- 

(icalitiedly. ami elo.*<ed the article with 

resoln.ions adoptisl liy Fieneh s(K*iet.v t'/) 

leaders against its us**. The story got 

into the plate, it was elipjied and re- 

Iiriiited from coast to coast, in many 
eases appearing alongside the advertise- 

ii-.eiit of the corset inainifHetiirer. X'o 

(slitor. it seems, took the trouble to look 

into Ihe facts. Careless editing in this 

ease lihi‘led a legitimate industry, and 

an imlnstry that was using tlie columns 

of those very nevvsjiapers to sell its 

goods. 

“ 'X'o one expects an advertiser to 

bridle the editor’s tongue,’ said the corset 

II ail. 'hut the piililisher ought at least to 

give his iialioiial advertiser the same fair 

and careful treatment that he gives his 
local industry. X'ot one of these evlitors 

vvoiihl have printed a damaging story 

about his hanker or druggist or dairy 
without a preliminary investigation. 

Why should not the corset industry get 

Ihe same treatment'/’” 

In eonehision .Mr. Thorpe pointed out 

that there has to eonie a more helpful 

and liealthfiil and inlelligent eo-opera- 

lion on the part of the edi or and puh¬ 

lisher of the small daily, which would 

make not only for a better feeling on the 

part of tlie general advefiiser hut wonhl 

react on the Iwal advertiser. 

THE IIE.MEPY. 

In addition to (si-operation, the speaker 
.said that the eonntry dailies must do 

live things: 

1. A simplified rale card. A rale eaid 

that is honest, willi an honest disionnt. 

and a rale card that lias no strings tied 

to it. 
2. A more responsive circulation. 

.'!. The eonntry iiajier must eleiiii up 
its columns. liH-ally as well ns otherwise. 

'Hie advertising columns as well as its 

news and editorial eolumns must carry 

<*onvi<*lion to the readers. 

-1. The country impers must take some 

of their own niedieine to theinselve's. 

They must he able and in readiness 

to furnish hoiin-fide distribution, and 

iKiiiH-tide sociological information along 

magazine lines. 

Duplex versus Seott 

The Duplex Printing Press Company, 

of Battle Creek, Mich., has brought suit 

in the District Court of the United 

States, District of X'ew .lersey, against 

the S<*ott Printing Press Company, of 
Plainfield, N. .T. The bill of comiibiint 

was filetl on May 1,’i at Trenton. Tlie 

lilaintiff complains of infringement on the 

IMirt of the Seott Company of its iintents 

relating to rotary presses of low down 

construction. 

L. A. Hoffman, of New York, will 

s|K*nd .Tune, July and .Vuguat at hia former 
home in New Orleans. 

.Sheppard Friedman is re-write man on 
the Press. 
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DEPARTMENT STORE ADVERTISEMENTS 

Some of the Vital Principles That Should Guide the Writers in Their 

Preparation—Truth Builds, F'ulsehood Destroys Business— 

Dimond Before Full (]opv Gluh. 

Maurice M. Diuiuiid, president of the 
A. D. Matthews Co., of Brooklyn, in ad¬ 
dressing the Full Copy Club, recently 
got closer to the fundamentals of depart¬ 
ment store advertising than the general 
run of speakers on this subject. 

Every word of his talk was distinctly 
worth while, and most of it is repro¬ 
duced here: 

“Many years ago—many years before 
the Christian era—the nomadic tribes 
living in and around the Desert of Sa¬ 
hara made periodic pilgrimages or trips 
from one section of the land to an¬ 
other. 

“These trips included the temporary 
stopping at the oases along the route 
until the grazing or the water supply 
gave out when the tribe would move 
along to the next oasis. 

“Each tribe included members who 
were craftsmen in the various arts of 
those times, workers in cloth, metals, 
wood and precious stones. 

SELLING GOODS IN EARLY DAYS. 

"The movement of hundreds and 
sometimes thousands of men women and 
children, their horses, camels and cattle 
and all the |)araphernalia of their camp 
was spectacular, indeed—almost like 
the magic creation and obliteration of a 
good sized village. It was an event to 
other friendly tribes and communities 
who were thus brought to know Avhat 
other |)arts of the world pro(luce<l. The 
camel was truly the ship of the desert, 
for on his back was transported the com¬ 
merce of the land. 

“As one large tribe would journey 
across the sandy wastes, perhaps to visit 
Gizah or Alexandria, it would be joined 
by other tribes bound in the same direc¬ 
tion or to the same destination. 

“Intercourse of ideas and knowledge 
and barter and exchange of goods add¬ 
ed interest to those meetings, and when 
the large settlements were reached and 
the caravan pitched its tents for a pro¬ 
longed stay it was the occasion of much 
rejoicing and festival and was called the 
kermess. 

“The kermess was visited by every per¬ 
son within a radius of fifty miles to see 
and to sell and to buy and exchange. 

“This was the birth of the present day 
department store. 

BEST KIND OF ADVERTISING. 

“Now you ask: How could a depart¬ 
ment store support itself in those days 
without advertising? 

“Well, it had advertising—the finest 
kind of advertising. 

“The various tribes with whom the 
various artisans were locattsl. advertised 
themselves throughout tliat immense 
tract of land hy the value, the wonderful 
workmanship, exquisite artistry |)ut 
into the goods. 

“It was the j)ride of one tribe over 
another to excel in workmansliij). 

“It was the pride of the Phoenicians 
to make dyes lhat have never since been 
e<(ualed, and, by virtue of this art, they 
not only supplied their own needs in 
clothing, but introduced colored fabrics 
into the world. 

“7n those days a man had to make 
good goods in order to have them com¬ 
mand attention. That was his adver¬ 
tisement. People would travel thou¬ 
sands of miles in order to get some 
fabric or some cloth, or some article of 
jewelry, or some fine piece of workman¬ 
ship, U'cause it had the reputation of 
being good, and it had to !«> good to 
have the reputation. 

ENEMIES OK GOOD MERCHANDISE. 

“It is a far cry from those days to 
these. Reputation brought imitation, 
adulteration and substitution, elements 
that have given rise to serious conse¬ 
quences, for imitation has produced dis- 
tnist, adulteration has produced dissatis¬ 
faction, and sulwtitution has caused 
doubt. 

“The keenness of local competition 
and the almost limitless variety of 

methods lor impressing tlie public in 
this country with merchandise of one 
locality over that or another brought 
alatiit a condition of apathy in the pub¬ 
lic mind that nothing but the most 
startling and spectacular announcement 
would arouse. 

“The saying, "You can’t do wrong and 
get away with it,’ was never more truth- 
full)’ exemplified than in advertising. 
Merchants and firms who have persisted 
in this line of advertising have gone to 
the ground. 

“By reason of this long era of un¬ 
truthfulness, the advertiser of today has 
a much more difiicult task ahead of him, 
for he must be able to tell of his wares 
in such a manner as to inqtress the 
reader or hearer that what he says is 
true. 

.SHOULD BE DIGNIHI3). 

“Therefore, the advertising should 1m> 
dignified and have an atmosphere of 
firmness and character behind it, because 
you would not orally tell of your wares 
in a slipshod, lackadaisical manner. You 
would naturally u.se as impressive lan¬ 
guage as you could, and you would en¬ 
deavor to gain your hearers’ sympathy 
and interest by the sincerity and truth¬ 
fulness of your statements. 

“Anything less than mere sincerity 
and truthfulness falls short of what is 
necessary in newspaper advertising. If 
merchandise has not merit, then what 
we think is advertising is condemnation. 

“If we spend money to advertise a 
product, but know tlmt jiroduct to be 
inferior and unworthy of what we may 
say about it, then we spend money to 
rjiin our jnoduct instead of to adver¬ 
tise it. 

“.Advertising merchandise in a de¬ 
scriptive manner should be telling about 
it as one speaks. 

TELL THE STORY PLAINLY. 

“.Advertising managers should l)e en¬ 
couraged more and more by you gen¬ 
tlemen to present their copy as near to 
the human way of tidling a story con¬ 
cerning that article as if they were tell¬ 
ing it by word of mouth, to a person. 

"There is no doubt but that the style 
of advertising of Wanamaker’s and 
I.oeser’s form a type which, although 
not entirely applicable to every concern, 
is nevertheless a type to strive to attain 
ns nearly as ])ossible. 

"It seems to me that newspa]>er ad¬ 
vertising or the advertising of merchan¬ 
dise in newspapers should la- something 
on the style of a letter of introduction. 
Newspapers were made for news and 
therefore j)rincipally for that reason it 
makes it. all the more of an art to l)e 
able to tell merebandise in a newsy way. 

“The ebameter of a newspaper is 
based largely and firstly on the charac¬ 
ter of its editorials.. 'I'he character of 
the stand it takes in the matters of the 
civic life, the position it holds in regard 
to the civic welfare, all have a big influ¬ 
ence, and it gets to be known as a paper 
of character or lacking in character ac¬ 
cording to its ethics in i)resenting news. 

“Many times an advertiser will blame 
a newspaper for a poor day’s business as 
the result of an advertisement, when if 
the truth were known the ad in itself 
was an exaggerated statement and 
wholly unworthy of response. 

‘Must as the news in a paper l)ecomes 
known to be dependable, just so the 
ads in a |iaper may lH*come dependable. 
It is like an introduction to the reader 
by a well-known and reliable friend, to 
read the advertisement of a store in the 
jiaper he patronizes. 

“If you find a place for the person 
recommended to you by your friend, 
and that person turns out to l)e un- 
woithy of your confidence and you find 
that you have been inisinforintM by your 
friends it is no greater disappointment 
that results in jiatronizing a store which 
does not live U)i to its promises adver- 
tist'd in that paper. 

“This newspnp<'r advertising seems to 

be a joining |)ropositiun l)etween the 
news|)a]>ers, its readers and its adver¬ 
tisers. It is almost profit-sharing in its 
responsibilities and its co-<q»erative fea¬ 
tures. 

TRtiril A.ND THE NEW ERA. 

"Truthful advertising points the com¬ 
ing of the new era in advertising. .Ad¬ 
vertising nn’ii should be just as jealous 
of the advertising matter lhat is put 
into their columns as they are of their 
personal letters. When they art’ept an 
advertisement, they should accept it 
with the knowledge and faith that, it is 
true. 

“The time will come when newspapers 
will reserve the privilege of declining 
all advertisements which they do not be¬ 
lieve to be absolutely true, and the 
sooner it comes, the better. 

".A newspaper should be against lend¬ 
ing a moral support to help a faker to 
sell his merchandise, and it should re¬ 
fuse to sell its tremendous influence for 
illegitimate purposes. 

"Nothing should appear in its jtages 
that does not bear its hallmark of ster¬ 
ling (piality. 

VALUE OF ORIGINALITY. 

"One of the cleverest things a man 
can do, a young man especially, is to 
stain)) originality on everything he does, 
to do it so differently from those, about 
him that it stands out clearly. 

■‘It ought not to Is! said that to speak 
the truth is an original thing, and it 
must not b(> thought that I mean that 
we are dishonest today by intention, but 
through custom, and it takes a man of 
courage to state more than the* general 
])ublic thinks, to come out and say^ what 
is the truth and not say those things 
lhat the i)nblic exiiects them to say 
through long years of custom in order 
to sell his g(M)ds. 

"There are merchants numbered by 
the tens of thousamls in the ITnited 
States who would welcome a leader to 
|)nt them on the i)ath of truthful adver¬ 
tising. 

"lad us be original. There is plenty 
of trade in this world. It would not be 
))ossible for all the |)eo|)le in Manhattan 
and Brooklyn to trade in fifty stores. 
There will never be more stores than 
there are ])eople to trade in them, but 
the store which advertises truthfully, 
and fhe store which e.lucates its patrons 
to know that when they go there they 
will liinl exactly what was told them in 
the news|)a|)ers, will always In* crowded, 
for j)eople always bow to honesty, and 
always go where they can get exactly 
what they wish to get. 

TiIe WOMAN AND THE STORE. 

“If a woman reads an ad and is in¬ 
terested, she may go to that store to 
look at the a<lvertised merchandise. She 
goes there out of curiosity. She does 
not go there because she ladieves in it. 
,A woman is (piick lo recognize values. 
She intuitively knows fabrics, intuitivel.v 
knows she is getting what she is iiaying 
for, anil if there was ever a good ad¬ 
vertising agent in the world it is a 
woman. One enthusiastie woman will 
do more good than man.v untruthful ads, 

“Buvers’ and managers’ meetings, eon- 
ferences with the merchandise managers, 
schools for .salesmanship for the sales- 
|)eo|ile. classes of instruction for the 
junior help, welfare work, the spirit of 
liuman interest in those who work for 
us. the establishment of an esjirit de 
cor|)s throughout the organization, the 
founding in the sales persons’ mind 
knowledge that the merchandise offered 
tor sale is exactly as represented, and 
worth every cent of the money charged 
for it. 'I’hese are the j)rinci|)les upon 
which a store can start advertising.” 

The (ireat Falls (Alont.) Tribune plans 
to erect a new building for itself at an 
estimated cost of .$75,000. 

I/Etoile of liowell, Mass., the oldest 
French daily |)a))er in New Kngland. his 
recently celebrated its thirtieth anni¬ 
versary. 

The newsi)a|)er cartoon artists of Chi¬ 
cago. 111., are to give a beefsteak dinner 
at the Hotel Sherman at midnight on 
Saturday, Alay ‘20. 

MAKING OF A NEWSPAPER 

(Jeneva Fiditor Points Out Three Vital 

F'actors in Development of 

Today's Papers. 

.\ conqirehensive survey of the news- 
|>a|iers of the da.v was given in an ad¬ 
dress made by \V. .A. (Jrace.v. editor of 
the Geneva (N. Y.) Daily Times, before 
the I’liiversity Club of Geneva, last 
week. 

.Mr. Gracey said that there were three 
devices or factors which had develojied 
news|>apers to their present jirojiortions; 
namely, the fast web presses printing 
from circular stereotypeil plates; lino¬ 
type machines by which the tyjie is so 
rapidly .set; and the photo-engraving 
process which makes illustrations ]ios- 
sible. All are developments of the |)ast 
generation. 

NEW NEWSPAPER STANDARDS. 

Speaking of newspaper standards. 
Mr. Gracey said that they had la»en 
materially raised in recent years, both 
in regard to tlie publication of news and 
of advertising. In news the tendency 
is more and more towards the ])ublica 
tion of that which is constructive and 
aims to the iqibuilding of the jiiiblic 
welfare; rather than the destructive, 
and that which panders to sensational¬ 
ism and morbid curiosity. The |)rint- 
ing of scandals and sen.sations, he de¬ 
clared, is on the wane, though there are 
times when these are necessary, varying 
with conditions; for, he said, to err is 
human and to be curious and want to 
know alaiiit the misfortunes of others 
is just as human. The sensational and 
criminal in news, he also held, have their 
lessons. It would not do, in his o|iinioii, 
to su|)|)ress such news entirely, (hdy 
by the light of truth and publicity can 
we know of evil conditions that abound. 
Not jiublishing tbe truth will not elimi¬ 
nate the evil. 

ADVERTISING STANDARDS HIGHER. 

Speaking of advertising standards 
Mr. Gracey said: 

“.Along with the cleaning U|) of the 
news columns and the upward tendency 
of journalism in this respect has come 
a marked iiiqirovement in the standards 
in regard to advertising. In fact, there 
has been both an evolution and a revolu¬ 
tion in recent years that is astonishing 
when one com|)ares jiresent with ]iast 
methoils and practices. 

“The tone of advertising has changed 
greatly. F'ormerly it was bombastic, 
extravagant, superlative in expression 
as well as often deceptive, misleading 
and many times dishonest. 

“It may be some of these things, or 
even jierhaps all of them still are found 
with some advertisers, but these are the 
exception now, while the great majority 
of advertising in the newsiiapers of today 
is clean, rejnitable and reliable, with 
honesty and truthfulness as the jirinci- 
))al aim. 

“This eliange has come about iiartly 
through higher ideals in business life, but 
largely through the intluence of the 
newspapers which have taken an ag¬ 
gressive stand and demaiuUHl that their 
advertising columns 1m‘ free from ob¬ 
jectionable or misleading matter. 

WARNS OF MITZZLING MOVES. 

“Publishers have come to feel that 
they are as much resjionsible for the 
character of the advertising that they 
print as they are for the news lhat they 
print or the editorial sentiments they 
ex|iress.” 

Mr. Gracey closiil with a warning 
concerning a tendency that has In'en 
arising to restrict the fniMlom of the 
|>ress. 

In recent months, he said, there had 
Im'cii several tentative projiosals in dif¬ 
ferent states for legislation that would 
|)lnce news))a|)ers under the regulation 
of various kinds of commissions. He 
dei'Iared this tendency to lie bad and 
one that was distinctly towards the 
muzzling of the |)ress. 

“A sorry day for the United States it 
will be.” iie declareil, “if a government 
censorship is ever establisheil over the 
.American press.” 
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PROFITABLE NEWSPAPER ADVERTISING 

HOW THE NEW YORK TELEPHONE C OMPANY HAS MADE A BIG BUSINESS VASTLY BIGGER 

By No Means Satisfied with Merely “Putting In” Telephones. It Has Spent (and Is 

Spending) Thousands Upon Thousands of Dollars to Help Merchants Sell Goods, to In¬ 

form the Public About the Telephone Business and (Incidentally) to Teach Good Manners. 

Itv .VitTiiUK Elliot Scroll 

“And just how does the advertising glad to hear. Naturally, however, this 
eoine in on this?” is confidential and we have to speak of it 

"By driving home and clinching, only in general terms. For example, one 
through the newspapers, what our mer- well-known firm assured us that in a very 
cantile customers have l»een told by our recent month two of its men sold .fl.VkKi 
own representatives.” worth of goods by telephone, in addition 

“Do you find a satisfactory response?” to the orders regularly brought in by the 
“Absolutely! Business men are being field men. Isn’t that decidedly ‘worth 

stimulated more and more, through our while'? And that’s only one case out 
advertising, to study for themselves how of hundreds, bear in mind. Then we find 
they can make profitable use of their business men using the telephone with 
telephones. That’s what we want to get highly gratifying results to call up old 
them to do—get them to think. The re- < ustoaiers, when sales are slack, and see 
suits are certain to come—positively, if there isn't ‘something doing.’ Very 
Merchants are only just finding out how often good orders can be had by the very 
full of possibilities is the telephone. It simple i)ro<'ess of asking for them. It’s 
is helpful and adaptable in a score of an inexpensive ‘try-out,’ too. If a iner- 
ways. Besides assisting in buying and chant has an idea along some new line of 
selling, it hel|is in colle<'ti<in work, saves selling effort, he can test it out far more 
time in correspondenr e. in interviews, in tpiickly and efficiently by the telephone 
making tor breaking» opixirtuni'.ies. and than by any other method. If it isn’t 
so on ml ill fill it 11 III." ‘right,’ he’ll know it in a hurry and can 

Von never saw such modest chaps as 
they are down in I>ey street, at the office 
of the New York Telephone Company— 
l»articularly for men who do as mm-h 
talking as they do. They’ll talk alsmt 
the great company with which they are 
assm-iated readily enough; but mention 
their own names in print—never! 

Well, when you <-ome to think of it, that 
is not so bad an index after all, of the 
spirit that has made so greatly for su<-- 
(••■ss in tiiat big shop in rtH'cnt years; 
for. with everylMsly from the president 
down to the office boys, it isn’t i>ersonality 
that counts—it’s the company—the com¬ 
pany—always the company. 

Newspaper publishers are interested in 
the telei)houe. and what it can do for 
them, in scores of ways, of course; but 
the subject is so big that it is not possible 
to be more than sketchy and fragmentary 
in talking even of the single topic of the 
telephone company as an advertising 
jiatron. 

I’KEsiDEXT Vail’s retort 

The story goes that once when Presi¬ 
dent Vail was remonstrated with for 
thinking that advertising could boost the 
telephone, the remark was made that 
“everyliody knows all about the tele¬ 
phone.” But Mr. Vail came back in a 
flash —“Yes; but they don’t all think 
alsait it.” 

There you have it—the ptiriKise to do 
something more than just to get is-ople to 
install telephones (though that was 
greatly helped by publicity). The big 
idea was to get them to study and plan 
and s<-heme how to vs( telephones more 
and more, so as to make more and more 
money for the uncrs. 

.\nd advertising did it—slowly at first 
and then in increasing and yet increasing 
volume, to this day. “How do you suggest that the merchant put it into the discard. If, however, it 

“Selling by telephone is one of the get after his sales force in order to leach ‘takes,’ then he can push it vigorously 
latest forms of effort with us,” said to them the profitable use of the telephone and with ceitainty of siicci ss." 
me the oflicial with whom I had my talk, in ‘moving’ merchandise’'” “Does this sales-booming idea affect 
“I mean by this, instructing merchants “Simplest thing in the world. We say your public station business?” 
how to use their telephones 8<j as to in- something like this to the dealer; ‘(Jail “That’s a decidedly interesting ptirt of 
creasi- their sales ami thus increase their in your liest salesmen. Show them the it. It isn’t at all ne<essary for the ac- 
profits. So far we liave sent repre- proper way to give a telephone sales talk, complished telephone user to use the in- 
s«*ntafives to fully ii.itih) such business Assign ea<‘h salesman perhaps 2."> pros- strument in the ‘home office.’ .\ny in¬ 
men in and near (Ireater New York, and pective customers. Ask him to lall them strument, anywhere, is literally ‘just as 
the results have been astonishing. We by wire and to report the results to you. good.’ And don’t forget that an expert 
give ea<-h of these merchants a iKxik of in- When they have done that .vou will not salesman can interview about twenty 
stnictions. giving all sorts of helpful hints be guessing—you will know—all the whys time* as many people by wire as he could 
and suggfestions. And these are emi- and wherefores of your trade in your lo- possibly call upon in person. I’ublic 
nently practical, to«i. fiecause they are cality, and you will understand why con- telejdiones are the o’le great friend 
base<l up^in the actual experience of men cerns just like yours are every day boom- of the tired salesman who used lo say to 
who have ‘tried out’ every one of them, ing their sales by just this very method himself, at the end of a long, hard day. 
Then we supply printed slips containing of an intelligent telephone camiiaign.’” that he munt go back lo the office so as to 
thrir names and ad<lresses (of course also “Iki you ever get a direct ‘line’ on re- dictate two or three short letters ‘that 
giving the telephone numbers), window suits?” must go out tonight.’ Ilow much simiiler 
disjdays, ‘cut-outs.’ etc., etc. Further- “Indeed we do. Man after man tells to step into some telephone booth at his 
more, we supplement all this with all us things as to his business jirogress, via very hand, dictate those letters over the 
sorts of new ideas from time to time, in the telephone route, that he is mighty wire, and then go home! Sales managers 
a news way.” glad to give us and that we are mighty who ‘route’ their men are enabled to get 

Gentleness 
Opportmjity 

WITH ALL the worla waiting in the shadow 
of a mighty conflict; with the thoughts of 
men tempered by, and sensitive to, the 

barometric changes of resulting business conditions; 
with the presence daily of countless chances for 
commercial and social friction, the New Year brings 
an unprecedented opportunity, and obligation for 
the development of that greatest of arts—the art 
of gentleness. 

Two million times daily the people of the me¬ 
tropolis send their voices out over the telephone! 
Two million times daily a point of personal contact 
is established! Two million times daily an oppor¬ 
tunity is presented for the practice of the art of just 
being kind in thought, in manner and in speech! 

With such an opportunity for the building up 
of the gentler qualities of American business, and 
such an obligation for their ever-watchful promo¬ 
tion, the year 1915 should be the greatest of all 
years in the development of gentleness as a pre¬ 
dominant American characteristic. 

New York Telephone Co. 

IF you are intending to do 
some national advertising, 
the Promotion Department 

of the Shaffer Group of news¬ 
papers will gladly assist you 
with information regarding the 
trade territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
SHAFFER GROUP 

12 S. Market Street, Chicago 

THE SEAHLE TIMES 
"The Best That Money Can Buy” 

Daily, 73,000 
Sunday, 90,000 

57,000 in Seattle 
A copy to every family, 

I.argest circulation by many tboueande of 
Hiiy daily or Suiiilay paper on the North 
I'aciflc Coast. 

PurliiR 1914, the Times led the P. I. 
by .‘l.MIO.OOO agate lines. The Times gained 
:!3.(I00 lines and P. I. lost 6.^0,000 lines. 

Largest (Hantity Best Qnality Circnlation 

The S.C. Beckwith Special Agency 
^ole Foreii^n Itepresontatlves 

New York Chicago 8t. Louii 
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in touch with them quickly at any time of 
the day, in case of need, while the men 
themselves, by Tinging up’ headquarters 
every hour or so, can get quicker action 
on orders and give their customers better 
service.” 

"Hetter business for employers means 
more men at work, naturally. That’s a 
good side to the telephone activity, isn’t 
it?” 

•‘Decidedly. Here’s a conspicuous case, 
right here in New York City. You’d 
know the firm in a minute if I could tell 
you its name. The head of the firm told 
me this himself. Said he : ‘Our manager 
came to me not long ago with the news 
that he was going to lay off fifteen men 
because of lack of work. Here’s how I 
prevented it: 1 had a bookkeeper make 
a card record of each customer. On each 
jard there appeared: Xame. address, 
telephone number, name of buyer, date of 
last order, details of last onler. Wit., 
the cards before me, I called several 
customers by telephone, referred to the 
last order, inquired if it had been satis¬ 
factory, and with this as an opening 1 
asked for more business. The plan was 
so successful that 1 called in my best 
salesmen, carefully drilled them, and put 
them to work at the telephone. Hy means 
of this systematic telephone canvass we 
not only got enough business to keep all 
our men busy, but we had to work over¬ 
time.’ ” 

“I see, at times, some of your adver¬ 
tising that has an educational turn. Do 
you find that advantageous’?” 

“You’ve hit the word—‘educational’ is 
right. We’ve spent thousands of dollars 
telling the public, for example, what a 
‘wire chief’ is, and how he works; how 
lines and apparatus are tested and 
‘trouble’ is cared for; how every big fire, 
accident or explosion calls out an 
‘emergency force’ at once, to deal with 
conditions as they may be found. We 
have done the same thing in describing 
New York’s mammoth ‘information’ sys¬ 
tem and in telling about the get-up of the 
Telephone Directory—‘the most used and 
most useful book in New York.’ Do you 
know, by the way, that it costs .$1,.‘)00 a 
day to furnish the directory to New York 
City telephone users? At times, also, we 
print large advertisements giving details 
of the army of l.'i.tKlO telephone employes 
that are recpiired to furnish this city with 
its world-standard sertice—its various 
training sch(K)ls. pension, accident and 
sickness benefits, life insurance, etc., etc. 
We have bought valuable space, too, to 
show the public how otir engineering de¬ 
partment is planning constantly, 20 years 
ahead—arranging the size and location 
of needed buildings, future switchboards 
l»ole lines and subways; and all this 
not for next month or ne.xt year, but 
for a score or more of years hence. So 
well known is New York’s telephone 
service that visitors come from all over 
the world to study it. It is the undis¬ 
puted standard of excellence.” 

“How about ‘The Voice With the Smile 
Wins’—your ‘slogan’ for many years?” 

“It surely has been a winner—'and 
you’ll agree with me that it ought to be. 
People are inclined to get fretty with a 
piece of metal, when they wouldn’t dream 
of doing so if face to face with the person 
at the other end of the wire. Realizing 
that fact, we spent many thousands of 
dollars—and are still spending them—to 
impress upon people who use the telephone 
that even though they cannot see the 
man at the far end of the wire, he's then- 
just the same; and he deserves patience 
and courtesy for that precise reason. We 
even go further than that, and occasion¬ 
ally publish an advertisement that makes 
very little .mention of the telephone, but 
is intended to be an impressive iesson to 
the ptibiic in respect to poise and go<id 
manners. A conspicuous example of this 
is our recent large advertisement headed 
‘Gentieness’ [re-printed on the preceding 
page]. We had letters of approval from 
near and far—and from men and women 
distinguished in literature and in all the 
higher strata of cuiture. Some of them 
thought (they said), that the millennium 
was surely on the way when a semi-public 
service corporation spends thought and 
care (let alone money!) on trying to 
improve the personal heharior of its cus¬ 
tomers.” 

$5,000 CASH 
buys substantial interest in dominant 

daily of city of 20,000. Owner prefers 

man competent to act as business 

manager, advertising solicitor or news 

editor. Proposition L. Y. 

C. M. PALMER 
Newspaper Properties 

225 Fifth Ave., New York 

HELP WANTED 

Advertisements under this classiUcation fifteen 
cents per line, each insertion. Count six 
xvords to the line. 

Canvai^ser: Iloadnian for country oircnlatloii 
work. Must l>e recommended; strictly sober 
h.ibits. Metropolitan, care Allen, 110 West 32ud 
Street, New York City. 

SITUATIONS WANTED 
.^(It ertisements under this classification ten 

cents per line each insertion. Count sis 
Kcrds to the line. 

CIUfULATlO.V MANAGER. 
Willi uxcellent qiiallfloations and auccessfiil 

duil.i urwsi.aper px|>vrivuve. wanta to hear from 
news|>a|ier having position which requires first 
class man. Full particulars by letter, .\ddress 
Itox I» 14^0. The Editor and rnbllsher. 

ADVERTISING MANAGER desires change. 
Have had many years' experience with Chic'ago, 
.Middle West and I’ai'lfle Coast papers. .xtr. 
I’lililisher, I can convinee you that I know tlie 
advertising and Imsiness end of the newspaper 
game liy showing you credentials of my past 
rworci. Give me a chance and I will incrense 
voiir advertising recei|>ts to where they should 
he. Address Box I> 14^4, The E<litor and Puli- 
lisher. 

MISCELLANEOUS 
Advertisements under this classification, ten 

cents per tine each insertion. Count six 
words to the line. 

WANTED. 

Every Editor who desires to get the right 
dope on Killy Sunday, the great evangelist, who 
hits Paterson April 4tb, to send 25 cents for a 
live weeks’ subsetiption to the Paterson Press, 
the city's most Influential newspaper. 

One of our clients would buy a gooil general 
magazine having almut IhO.OOO circulation. 
Harrls-Dlhhle (’oinpany, 171 .Madison .\venue. 
New York, N. Y. 

READ EDITORIAL SERVICE. Not doped out 
printcil stuff, but original Mss. on any subject 
you wish by many different authors. Exclusive 
territorial rights. Make your paper a power 
•‘dltorlally. Address Literary Bureau, EP2, 
ll.mnilial, Mo. 

“NORTH COUNTRY ADVANCE,’’ a live 
weekly covering most proeperoug towns In 
Northern New York. Paying Job department 
In connection. Katahlished 11 years and has 
lilM-rnl advertising patronage both local and 
foreign at goml rates. An opportunity to take 
n|) estnidlshed country weekly in paying field. 
I'rice $:!..'iOO. Aldrich Printing Company, Phila¬ 
delphia, I’a. 

FOR QUICK SALE. 

Two Mmlel 3 Linotype .Machines, seven extra 
magazines, sixteen fonts matrices (Old Style and 
Roman). Two Motors. T>ot Spacchands, llmrs 
and ejector blades, I’wo Monotype Casters and a 
one ton Melting Furnace (Gas), all In i>erfect 
condition. Address D 1483, care The Editor and 
I'libllsher 

FOR SALE 
Advertisements under this classification fifteen 

cents per line, each insertion. Count six 
words to the line. 

FDR SALE—At an exceptional bargain, 
sllglitly use<l high-speed thirty-two page cylinder 
Duplex printing press. In perfect condition. 
Owners having consolidate,! and using larger 
press. Write for price and particulars. A. 
McNeil. .Ir., Post rul>llshlng Company. Brldge- 
IMirt. Conn. 

Publishers' Supplies Market 
.\iitiiuonv . 34..'iD 
Tin . Vj 

Dad . D4.4D 
Copper . IH.tiD 
News lu'liit . 2.on-2.2.‘i 
Ciaft paper . 4.7.'> to .'i.2.‘i 

\Vitiiiipe<r. Mum.—-It is nimorei] in 
W'iimipeo, Man., that the Kvenin*; Ti>le- 
firam and the Trihuiie which is also an 
evening paper—may consolidate. 

Scranton 

The 

Consolidation 

We have just completed negotia¬ 

tions for the consolidation of the two 

morning newspapers of Scranton, Pa. 

This is the second important an¬ 

nouncement this firm has had the 

pleasure of making concerning its op¬ 

erations in the Scranton field, having 

effected in 1912a consolidation of the 

Scranton Daily Truth and the Tribune- 

Republican, 

Until recently Scranton had four 

dailies contending for the patronage of 

a city of 1 50,000 population. As a 

result of our activities this field is today 

being served by two big, successful 

newspapers—The Republican in the 

morning and the Times in the evening. 

The owners of the properties which 

have been consolidated in Scranton, 

considered the services of this organi¬ 

zation necessary in bringing about this 

very desirable situation. As a matter 

of fact the> conducted strenuous nego¬ 

tiations in each of these deals, which 

came to naught until our services were 

enlisted. 

IN CONSOLIDATION THERE IS 

STRENGTH AND PROFIT 

Harwell, Cannon & McCarthy 

Newspaper and Magazine Properties 

TIMES BUILDING NEW YORK 
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THE PITTSBURG 
PRESS 

Has the LARGEIST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign AcKertiiiag Reprceealetires 

I. A. KUm, MetropoIiUn Tower, N. Y. 
JOHN CLASS. Peoples Ges (lilc4o 

Porto Rico and Latin-America 
Mailing Lists 

A TUADE niSCOVERY!!! It p«y» to URe 
I bom frwly. Herr li what one of our cug- 
tomrra aafs: “Mailed Bfty lettera to Porto 
Uiro and got 45 replies, of which 37 resulted 
in sales. Mailed one hundred same letters 
to prospects here in the C. 8. and received 
al>out 13 replies and No sale!!! Yon have a 
TRADE DISCOVERY. Indeed." Ask for 
(lartlciilars and oar list containing biindre<ls 
of different claaslflcations of Porto Rico and 
I atin-America mailing lists. Specify your 
wants, please. 

THE MAIL ORDER CO., Box 141, L 8, 
San OermAo, Porto Rico. 

Rererence; Rank de Economias, San RermAn. 

Get the Best Always 

pittaburQ lBia)iatrlT 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE Q. BROOKE. 

Brunswick Building, New York 

HORACE M. FORD, 
PeojileK Oas Riiilding. Chicago 

H. C. ROOK. 
Real Estate Trust Building. Philadelphia 

DETROIT 
SATURDAY NIGHT 
IS in itself a guarantee of its advertised 
products. It is unnecessary for the ad¬ 
vertiser to discuss the honesty or relia¬ 
bility of his goods. The fact that the 
advertising was accepted by DETROIT 
SATURD.W NIGHT is sufficient guar¬ 
antee to its readers. 

Foreign Advertising Representatives 

G. LOGAN PAYNE CO. 
T4S Mar.piette Building, Chicago 

aai Fifth Ave., New York City 

Piildicity Building, Rewton 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper that 
censors its advertising columns. 
Many of our advertisers use our 
columns exclusively. The above is 
one of the many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 
?20 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

YOU MUST USE THE 

LOS ANGELES 
EXAMINER 

to cover the GREAT SOUTHWEST 

MO^' THAnT*^ 150,000 

A’ TOP O’ THE WORLD 
Being observations pertinent and impertinent, principally about newspapers, 

advertising and advertising men 

JN THEIR PROFOUND wisdom the legislators of New Jersey have 

legislated that, beginning with July 1 next, dazzling or glaring or blind¬ 

ing automobile lamps shall no longer be permitted to infest the roads, 

streets, avenues and alleys, or be propelled on the highways of that state. 

And this fresh example of freak legislation has opened the eyes of at least 

one manufacturer of auto accessories to the new opportunity, possibly, of 

getting something for nothing—the something being as much valuable space 

in newspapers as possible for publicity for said manufacturer’s products. 

The H. W. Johns-Manville Company is sending to newspapers through¬ 

out New Jersey a galley-proof sheet, three-quarters of a column long, con¬ 

taining, in several forms and of varying lengths, the “news story” that the 

new law goes into effect on July 1, and that this concern makes a non¬ 

blinding lens, which can be fitted to standard auto lamps, and which has 

been approved by the New Jersey Department of Motor Vehicles. The 

printed matter is accompanied by a letter addressed to the “Automobile 

Editor,” in which the firm says: 

“We are offering the enclosed items for publication in your news columns. 

This matter has genuine news value and will be read with interest by your 

readers, as it points out the way to meet the requirements of the new statute 

and at the same carry adequate road illumination. 

“Trusting that you may be able to find a place for three or four sticks 

of this story in your Auto Department and thanking you in advance for 

any courtesies you may be able to extend, we are,” etc. 

At the trial of the Barnes-Roosevelt libel suit William M. Ivins quoted 

that old back-number Julius Caesar to the effect that “all Gaul is divided in 

three parts.” This manufacturer goes him one better. The advertising mat¬ 

ter for which it asks free publication is presented in four sections. 

* « • 

J-J ERE IS A LETTER recently sent to its agents by the Willard Storage 
Battery Company, of Cleveland, which is interesting for its frank and 

clear demonstration of what that publicity grabber really thinks of the 
news department of American newspapers: 

“One of the strongest of our would-be competitors last week made the 
remark—T hate to look a New York or Philadelphia newspaper in the face, 
for every time I do something about Willard Storage Batteries stares 
out at me.’ 

“It’s fortunate he doesn’t travel much or he would have nervous prostra¬ 
tion, for IT’S THE SAME ALL OVER THE COUNTRY. 

“Wish we could show you our scrap book—WILLARD PUBLICITY 
IS EVERYWHERE, thanks to the loyal support of our three hundred 
Agents. 

“PUSH THE GAME ALONG. Get Willard Storage Batteries men¬ 
tioned in your papers just as often as you can and connect your own name 
with them wherever possible. 

“Herewith we hand you two pieces of publicity that your newspapers 
will ‘EAT UP.’ 

“Don’t feed it to ’em all at once—hand them one now, another a few 
days later, and so on. 

“Let us know how they take it and tell us when you will be READY 
FOR MORE. 

“Keep after us while we are in the mood—we will supply you all the 
material you can use. YOURS FOR PROFIT, Willard Storage Battery 
Company, C. A. Burrell, Advertising Manager.” 

Well, if the newspapers will continue to EAT UP hunks and husks of 
so-called “publicity,” why shouldn’t advertising agents and press agents 
continue to draw fat salaries for feeding to the newspapers just what they 
will eat up? 

* * * 

JT IS NOTEWORTHY that President Wilson’s injunction upon all Ameri¬ 
cans to be impartial and neutral in the expression of opinions on the 

subject of the great European war seems to have been singularly overlooked 
by many editors. Even before the Lusitania incident the editorial comment 
was clearly, not to say frankly, nearly all one way; that is, squarely against 
one of the belligerent nations. With the loss of the Lusitania this editorial 
expression has become markedly stronger. Not only has editorial opinion 
become really impassioned with almost the stern wrath of a Hebrew 
prophet, but even cartoons, whose influence upon public sentiment no one 
can ignore, have been employed. Add to these verses, both sad and stern, 
and there is an accumulated weight of editorial opinion which cannot fail 
to have its effect. 

* • * 

’J'HE YOUNG AND OLD MEN who have tried to change the opening 
date of the straw hat season from June 1 to May 8 have had a tough 

time of it this year. The unseasonable hot day early in the month was 
their delight, for they had a chance for a few hours to give their friends who 
hadn’t bought straw hats the merry ha, ha. That, however, was the only 
time they really enjoyed themselves, for since then their lot has been any¬ 
thing but a happy one. The weather has been cold, and bleak, and rainy. 
Some of the gay youths who had made haste to get into their summer 
suits and their thin underwear were obliged on some of the mornings, when 
frost formed in the low places, to wear overcoats with their straw hats, 
which, of course, made them look ridiculous. Then came several weeks of 
sudden showers that spattered their fine new hats with dust-fringed blotches. 
Often these showers were accompanied by violent gusts of wind that 
snatched their pretty white lids from their heads and sent them rolling, 
sometimes on edge and sometimes lengthwise, over the oil soaked and dirt 
covered pavement for half a block. Meantime, the black-hatted brigade has 
been laughing up its sleeve at the experience of those who tried to force 
the straw hat season. 

Fakers and Crooks 
The Evening Star, Wash¬ 

ington’s great home news¬ 
paper and advertising me¬ 
dium, makes' every effort to 
bar fakers and crooks from 
its advertising as well as 

- news columns. Fakers are 
not helped to exploit their 
wares on an unsuspecting 
public. 

'I'he New York Times 

Mid-Week Pictorial gives a 

perfect pictorial representa¬ 

tion of leading events. War 

pictures beautifully printed 

by Rotogravure. 

10 cents a copy by mail. 

Times Square, New York. 

^ork 
lEuFtting HlaU 
enjoys the confidence of its 
readers. 

Its readers have a buying 
power, per capita, second to 
that of no other daily paper 
published in America. 

Its average net paid circula¬ 
tion for April was in excess of 

156,000 

A deiirabla adrertUiiiz madiain. 

You young man, keep 

g o o (1 company by 

reading The New York 

Evening Post. 

Ihe lewish Morn'ng Jturnal 
NEW YORK CITY 

(The Only Jewiih Kornins Paper) 
The sworn net paid average dally circulation 

of 
The Jewish Morning Journal for | f 9 AOl 
six months ending March 81.1915. 

The Jewiih Homing Journal enjoys the dle- 
llurtion of having the largest circulation of 
any Jewish paper among the Amerlcanlaed 
Jews, which means among the best purchas¬ 
ing element of the Jewish people. 
The Jewiih Morning Journal prints mors 

HELP WAHTED ASS. 
than any paiier in the city, excepting 

the New York World. 
I. 8. WALLIS k BOM, Weat’n Representatives 

1246 Firit National Bank Bldg., Chicago. 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 

solute guarantee of the largest 

net paid circulation of any New 

Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chicago St. Louis 
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THE CIRCULATION FIELD 

Arrangementii for the I. C. W. Conven¬ 
tion—How Newspapers Seek 

to Interest'Readers. 
'I'lit* tiiial details are being arranged for 

the annual sessions of the International 
Cirenlation Convention whieli are to he 
held at various points along the St. Law- 
renee and Saguenay Rivers June 'iO-'iJ. 

For those delegates who plan to go 
from the South or West a very interest¬ 
ing itinerary has lK*en arranged hy tlie 
Transportation Committee. 

Steamers wilt leave the foot of Third 
avenue, Detroit, Friday, June 18, at .). 
p. m. Central Standard time, and foot of 
Fast Ninth street, Cleveland, at 9 p. m. 
Eastern Standard time the same evening. 
Breakfast will he served alK>ard the 
larnts on Saturday morning, after which 
the party will leave for Niagara Falls, 
where there will probably Ih* an hour to 
view the Falls, then leaving for Lewis 
ton with short stops at the Whirlpool 
and Rapids and other points of interest, 
(iorge Route cars run on to the dock at 
Is'wiston, and, as already arranged hy 
I’resident McKinnin, the delegates will 
take the steamer across the head of 1.4>ke 
Ontario to Toronto, arriving alatut 2:Jh 
j». III. At Toronto, where they transfer 
again for the trip down laike Ontario 
and the river .St. Lawrence the party 
will he met and taken in charge hy the 
Toronto memliers. Stojis will he made 
Saturday evening at Charlotte, N. Y., 
and at Kingston and Prescott, Ontario, 
Sunday morning. At Prescott the trans¬ 
fer will Ik* maile to the Rapids King for 
the trip through the Rapids to .Montreal, 
where they arrive in plenty of time to 
exchange greetings with those who have 
already arrived. 

From P)ufralo arrangements have been 
made with the International Railway 
Com]iany which operates the electric 
lines iHstween Buffalo and Niagara Falls 
and Niagara Falls and Lewiston, to fur¬ 
nish cars for those of the members who 
go over this route. As it is absolutely 
necessary for the International Railway 
Company to know the exact number of 
jH'rsons in our party, members going 
into Toronto over this route either hy 
way of Cleveland or Detroit should no¬ 
tify the chairman of the Transportation 
Committee at the earliest possible 
moment. 

For those making that part of the trip 
from Lewiston to Toronto and Toronto to 
Montreal, it would be advisable to com¬ 
municate direct with President A. E. Mac¬ 
Kinnon, Box 70, Grand t'entral Station, 
New York City, as he will take up the 
matter in person with the transiiortation 
manager and also furnish all details re¬ 
garding this part of the trip. 

* * * 

The newsboys of Boston are planning 
a wonderful picnic for crippled children 
at Caledonia Grove on .Memorial Day. 

The newhlKiys— some of them are <'ri])- 
ples themselves, and they know what 
the little child so handicapped is up 
against in this rather hostile world— 
have thrown themselves heart and soul 
into the task of making this a real, hon- 
est-to-g<Midiiess picnic. 

Beginning when they voted to give up 
Iheir fourteenth anniversary bam|uet 
and put the money into a picnic fund, 
and continuing when on May IS they 
gave one-fourth of their day's earnings 
to the fund, the Isiys have hustled till 
I hey now have more than .Is.'idO to put 
to the best possible use in giving other 
boys and girls a good time. 

It is expected that .>(M) youngsters will 
attend the picnic. Lowney, the confec¬ 
tioner. will present a Im»x of candy to 
each one, and a Iwal jeweler will give 
a trinket. There will lie amusements of 
various kinds, an abundance of refresh¬ 
ments and a game of baseball. 

* * * 

The Toledo (Ohio) Blade is nu'cting 
with remarkable success in the usual 
campaign it has Is'cn coixiucting to make 
Toledo the “City B<>autiful." With Clar¬ 
ence R. Lindner, its promotion manager, 
and Leslie F. Neatie. its circulation man¬ 
ager, as leading s|)irits, the Blade fell 
in line with the nation-wide “Paint Up 

and Clean Up’’ movement of 1914 and 
added the full force of its powerful or¬ 
ganization to the movement. 

Early tliis year, the Blade in co-opera¬ 
tion with the Detroit Chamber of Com¬ 
merce, and other civic organizations be¬ 
gan their campaign to lieautify Toledo. 
The Blade ran an article almost every 
day treating of the work that was to be 
done and the liest way to do it. Sug¬ 
gestions were given as to the la-st meth¬ 
ods of cleaning streets, how to run 
miniature farms in vacant lots, and kin¬ 
dred matters. A valuable feature was 
the publication of a page article by a 
well-known landscape gardener giving 
suggestions as to tbe planning and main¬ 
taining of gardens, big and little, which 
was so well received tliat the educational 
authorities distributed more than Itll.dli:) 
copies to school children. .\ special “Boy 
8cont Day’’ was arranged during which 
Boy Scouts called at practically every 
house ill Toledo to urge that sec*ds ami 
jilaiits be ]iiiichased so - as to help on 
the idea of the “City Beautiful.’’ 

The Blade also secured a large consign 
meiit of fruit and vc*getable see.Is. as 
well as slips of maple, elm. peach and 
apjile trees three feet high, which were 
sold at cost at the Blade oHice. In two 
weeks the Blade sold 41,'279 packages of 
seeds and 7,79.> young trees. 

"City Beautiful ’ page made up of 
, the adveitising of seed, awning, rooting, 
repair, hardware and garden supply 
houses was one of the Blade’s direct re¬ 
wards for this work. This jiage, issued 
thirteen times, gave the Blade ii total of 
'24,.'>tS() lines, in addition to increasing the 
s|iacc of other advertisers. 

* * * 

The Boston .\nieiican is coiidiictiiig a 
conti'st in which it ojfers as prizes 
twenty-live de luxe tours of three weeks 
to California and the two big exposi¬ 
tions, and $l.‘2r>ll in gold. 

• * • 

Miss Sarah Wooten, the winner of the 
Chailotte (N. C.) Daily Observer’s 
beauty contest, which recently ended, 
polled* 47,(i98,:tO() votes. Her closest rival 
polled 2.'),.’i9.'),l(H) votes. 

SOUND ADVICE AT MADISON 

Mr. Slurtevant Tells Wisconsin Editors 
How to Get More and Better Advertising. 

(Specinl ConcMintiiitencc.) 
^Iaiusun, M’is., May 28.—"I'ublish a 

clean newspajier, and then hustle,’’ was 
the advice given Wisconsin newsiiaper 
men at the Madison Conference on Print¬ 
ing and Publishing, this afternoon, by 
,1. L. Stiirlevaiit, of the Wauseau Daily 
l{vror(l-JUrultl, whose subject was; “How 
to Get .More and Better .Vdverlising.’’ 
Continuing, he said, in part: 

town or city is usually and right¬ 
fully judged by its newspapers. If its 
newsiiaper is up-to-date, it is pretty cer¬ 
tain that the town is up-to-daie. There 
has been a marvelous advance in.news¬ 
paper making and in advertising (luring 
the past twenty years. Every man or 
woman who reads at all, reads a news¬ 
paper. The advertiser who uses a news¬ 
paper judiciously, intelligently, and hon¬ 
estly. always makes it pay. Honesty is 
pa rt i<-u la rly esseiit ia 1. 

“During the past few years the tend¬ 
ency in newspaper making is to clean up. 
to make the advertising columns as clean 
as the news columns, to throw out all 
advertising to which ohjei tion could be 
taken. Having done this, be diligent in 
presenting .vour claims to the merchants, 
always having some new idea for them. 
Study tln-ir stores, their business methods, 
and their needs, and help them write their 
ads. Have faith in the pnaluct you offer 
for sale. Do not give any of it away. 
Sell .vour gcasls on their merits. Find out 
what .vour advertising costs you to pro¬ 
duce. fix a reasonable rate, and then stick 
to it. Don’t cut the rate to any one under 
an.v circumstanei's. D isn’t business, and 
business men like to do business on busi¬ 
ness lines with other hiisiness men. Sub¬ 
scribe for and read tin* trade paptu's. 
Join trade organi'/.ations and attend their 
im-etings. Almve all, run your own busi- 
lu'ss and don’t let the advertiser run it 
for you.’’ 

MAIL’S NEW MANAGERS 
it oncluiicii from Front /’(igci 

Steven.son and other other writers who 
have sure iK-come famous the world over. 

Frank Parker Stcwkliridge, the new 
managing editor, begun his uewspaiier ca¬ 
reer on the Buffalo Times in 1891. Fol¬ 
lowing this experience he was eight years 
connected witli the Buffalo Express as 
.\lbany corresiMindent and city editor. He 
also worki'd for a short time on the Buf¬ 
falo News. .Mr. SbK'kbridge put out the 

PARKER STOt KRRIIXiK, 

New .Managing Editor of the Mail. 

official program of the .Vmerican Ex|Misi- 
tion at Btiffalo iti P.MII. 

In P.Hrj he came to the New York 
.\mericati where h(> Is'caiue known as a 
“long distance’’ man. latter, at St. lauiis. 
he ptiblished a history of the World’s 
Ftiir. He was cit.v editor of the New York 
Globe in 199" and then joined the New 

York Herald staff where he remained un¬ 
til he becatne isditical editor of the Cin¬ 
cinnati Times-Star, which positioti ia; 
filled until 1911. Duritig that year he be- 
ciime one of the contribitting (slitors for 
the World’s Work. Tliroitgh this cotinec- 
tion an opportunity came to him to takt; 
h(dd of the press agency work in behuli 
of the candidacy of Woodrow IVil.son for 
president. He started, organized and car¬ 
ried out the pr(‘-con vent ion campaign, in¬ 
cluding IVixsIrow Wilson’s trip across the 
Cnited States in .May. Itlll. Since P.H'2 
.Mr. Stockbridge has been the editor of 
Popular .Mecdianics. 

In an interview with a representative 
of the Editor and Publisher, Mr. Stock- 
bridge said : 

“We do not inteml to make aii.v changes 
in the staff except such as ma.v become 
necessary from time to tinu' as experietice 
and exiietlieucy ma.v dictate. I have told 
the members that as lotig as they do gcsal 
work thev will hold down their jobs. 

“The .Mail has an exi eptiotially fine staff 
and the wonder to me is that the men 
have been able to turti out so nittcli ex¬ 
cellent work when their mtiuber has beeti 
so small. I believe in tniitiing meti al¬ 
ready on the staff to do the work as 1 
want it done rather tliati britig in a lot 
of ottfsiders. 

"We hiive a few new ideas that we will 
try otit oti the Evening .Mail—ideas that 
we thitik will appeal to our readers and 
increase their interest in it. .Mr. .McClure 
intends to spend the greater part of his 
time in traviding here and abroad. He 
has a wide ac(piaintance and a “nose for 
news’’ that will enable him to dig up vital 
stories for the Evening Mail. 

“No startling changes will be made iii 
the luake-uii. but the typographical ap¬ 
pearance ma.v possibly be,improved.’’ 

(Beeson Murphy, formerly manager of 
the Detroit branch of the H. K. McCann 
Compan.v. is now associated with Carl S. 
VonPoettgen. who was formerl.v local 
manager for F'ullcr & Smith. Murphy 
and YonPoettgen will conduct a regular 
general agency and also do special work 
as advertising counsel. 

The Multiple 
Linotype Way Is the 

Modern Way 

There Is a Liiiotyiie for Every Purpose 

MERGENTHALER LINOTYPE GO. 
TRIBUXF. BUILDINC., NEW YORK 

CIllC.VGO SAN FRANCISCO NFW ORLFAXS 

CAXAPIAN I.INOTYPE. LIMITED. TORO.NTt) 
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CANADIAN NEWS NOTES 

Dominion Preitt. Assiociation Gels Resig¬ 

nations of Its President and Manager— 

Edward Beck (ioes to Winnipeg Tele¬ 

gram—Death of Mrs. Kathleen Blake 

Coleman—Some Personal Items. 

(Special CorreKpondence.) 

Toronto, May 2.'>.—A well-attended 
meeting of the board of directors of the 
Canadian Press Ass<K'iation was hehi 
last Friday in the offices of the associa¬ 
tion here to consider the resignations of 
President O’Beime and Manager Iinrie. 
A resolution of condolence was passed 
and forwarded to Mr. O'Bcirne, who is 
incapacitated through ill-health, while 
the duties of his office were undertaken 
by Hal B. Donly, of the Simeoe l{ef<»riner, 
past president of the association. In 
the case of Mr. Irarie, the hoard refiis»Ml 
to accept his n‘signation, but granted him 
si.x months’ leave of absence, a year if 
necessary, during which time he is to 
continue to act in an advisory capacity. 
The office work will be tindertaken in the 
meantime by an acting manager to l)e ap- 
|M>inted within a week by the advisory 
committee of the board. 

It was decided to hold this year’s an¬ 
nual meeting of the assofdation in To¬ 
ronto on September 2 and 3, at the time 
of the Toronto Exhibition, when it will 
be possible to secure a large attendance 
of members. 

Announcement is made today in Mon¬ 
treal that Edward He<-k, founder and 
e<litor of Beck’s Weekly, has been ai>- 
|K>inted managing editor of the Winnipeg 
Telegram. Mr. Be<-k got his journalistic 
training on the Detroit News, of which 
he rose to be assistant managing editor. 
He went to Montreal in P.H17 to assume 
the managing editorship of the Herald. 
I.,ater he acted in a similar capacity on 
the -.‘star. Then he returned to the Her¬ 
ald for a short time, but on the sale of 
that paper to the Graham interests, went 
over to the Daily .Mail, on which he 
pulled off a sensation in the shai>e of a 
disclosure of crooked imlitical mctho<ls in 
the province of Quebec. It was to help 
clean up Montreal municipal politics that 
he was led to establish Beck’s Weekly 
alxMit a year ago. The latter, while a 
bright publication, does not seem to have 
Iwen a financial success and doubtless Mr. 
P.eck will be glad to get back into the 
daily field. 

.V notable figure in Canadian journal¬ 
ism passed away last week in Hamilton 
in the person of -Mrs. Katiilei'n Blake 
Coleman, known to thousands of Cana- 
<lian newspa|»er readers as “Kit.” She 
was a pioneer among the woman journal¬ 
ists of Canada and was an excinnlingly 
successful newspaper woman. Of Irish 
birth, she came to Canada in 1SH4, fie- 
ginning her writing on the Toronto Sat¬ 
urday Night in IStHt and passing over to 
the Mail and Empire a short time after¬ 
wards. For twenty-one years she (•on- 
ducted the Woman’s Kingdom page in 
that paper. liatterly she has been writ¬ 
ing syndicate matter. During the i^pan- 
ish-Ainerican War, she went to Cuba as 
a war corresjiondent and is said to have 
Iwen the first woman to attempt such 
work. .Many eulogies have appeared in 
the Canadian press since her demise, 
showing in what high estimation she was 
held by her brothers and sisters of the 
l>cn. 

Clarke E. I>H-ke, a member of the staff 
of the Toronto World, has accepted the 
INisition of secretary of the new Ontario 
Board of Eicen.se Commissioners, of 
which W. S. Dingman. of the Stratford 
Herald, is vice-chairman. Mr. 1/Ocke was 
a former president of the Toronto I’ress 
t 'liih. 

S. II. Eundy, one of the old-time news- 
pa|M>rmen of Ontario, passed away at 
.\nrora on May IS. He had conducted 
the Banner in that town for forty-five 
years without a break and pnaluced a 
paia*r that was considered a mod<“l of 
what a small town newspai>er should he. 

Fire destroyed the office of the Boh- 
caygeon Inde|»endent on May 10. 'I .lis 
1-aper has long been one of the outstand¬ 
ing paiiers in Canada and, though pub¬ 
lished in a village, its editorial opinions 

have been quoted more frequently than 
those of much larger pajiers. 

The Canadian Golfer is the name of a 
new monthly sporting publication de¬ 
voted to the royal game of golf, which has 
made its appearance in Brantford, Out. 
The editor is Ralph H. Reville and the 
first number makes a very creditable 
showing. 

C. IE J. Snider, city editor of the To¬ 
ronto Evening Telegram, was a passenger 
for England on the Transylvania, news 
of the safe arrival of which at Glasgow 
was received with relief by his numerous 
friends here. 

.lames I’. Haverson, formerly of the 
Toronto World staff and one of the most 
original journalists in the city, is now in 
training at Hamilton with the Army 
Service Corps and will shortly leave for 
the front. 

Captain Ernest J. Chambers, Gentle¬ 
man F.sher of the Black Rod, Ottawa, is 
filling the duties of censor at present. It 
may not be generally known that there is 
a censorship of internal Canadian news 
by the government. It is applied in a 
very mild way, but is none the less effect¬ 
ive. The censor usually acts through the 
Canadian Press, Eimited, advising the 
manager of this organization to suppress 
references to certain items, publication 
of which would not be in the public 
interest. 

The Saturday contributions of Peter 
Mc.Vrthur, the well-known humorist and 
writer on agricultural subjects, to the To¬ 
ronto Globe are being brought out in 
b<M)k form this month by .1. M. Dent & 
Sous, of Eondon, New York and To¬ 
ronto. The Ixsik will be entitled “Round 
the Year on a Canadian Farm.” .Mr. 
McArthur worked on newsiiapers in New 
York City for several years and has also 
been a contributor to several American 
magazines. 

MAY BEIED PAPER MILL 

Owners of Siring of English Newspaper 

Project Plant of Their Own 

.V p«‘tition for the compulsory winding 
up of the Standard Newspapers, Etd., of 
Ijondon, has been dismissed, E. Hulton & 
Son. I,td.. well-known newspaper proprie¬ 
tors. with chief offices in Manchester and 
Eondon, having obtained control of the 
Isindon Evening Standard and St. .lames 
tJazettc. This firm owns also the daily 
Sketch, the Daily Disiiatch and the Eve¬ 
ning Chronicle. 

It is reported that E. Ilulton & Son 
are about to build a paper mill, on a site 
near the .Manchester Ship Canal, to sup¬ 
ply their own needs. The report is that it 
will Is- a six machine “news” mill, with a 
capacity of l.fKKt tons a week; but the 
feasibility of the project at present is 
considered doubtful by the I»ndon paper 
trade. 

Nancy's Mimeographed Newspaper 

The city of Nancy, France, has been 
receiving all of its world news since the 
war liegan through the labors of Mr. 
Prosper Siesel of 190 Columbia street, 
Brooklyn, and his niece, Mme. Bertha 
Nordon of No. 56 Rue Oberlin, Nancy. 
.At the outbreak of the war all the news- 
pa jter workers of Nancy were mobilized, 
and the papers therefore were forced to 
suspend publication. Mme. Nordon was 
impressed by tbe fact that this left 
Nancy without any news whatever, even 
the news of the war. She therefore ar¬ 
ranged with her uncle to keep her sup¬ 
plied with copies of the New York Her¬ 
ald, and with these she liegan the pub¬ 
lication of “IjC .Journal des Soldats,” a 
newspaper mimeographed on foolscap 
paper, and distributed gratia. To a city 
left without newspapers or any other 
means of obtaining the news, the “Jour¬ 
nal des Soldats” was moat welcome, and 
it is said that large crowds gather in 
the public squares where it is posted. 

.lack Kutner, publishers’ representa¬ 
tive. 921* Chestnut street, Philadelphia, 
has added the New York Times to his 
list of papers. 

NEW PUBLICATIONS 

CoLUMKUS, O.—It is predicted that 
Columbus is soon to have a new morning 
newspaper of Republican opinions. There 
was incoriiorated lately the Ohio Satur¬ 
day .Night Company with a capital of 
•It.'itNf.tMM), which is believed to portend 
a morning iiublication in opposition to 
that owned h.v R. E. Wolfe, whose 
antagonism to Governor Frank B. Willis 
has displeased local Bcpublicans. 

Mt. Carkoi.i., li.i,.—Mirror, which has 
heretofore hei-n issued tri-weekly, will 
he issued as a daily. P'rank Hurless, the 
postmaster, is the editor. The Mirror is 
well equipped with a linotype and modern 
presses. 

Mayi iki.I), Kv.—Mayfield has another 
daily paper, the Maxim, the only com¬ 
petitor the Mes-enger has had for several 
years. .1. C. .stpeight. until recently post¬ 
master. is editor and publisher; his son, 
,les-e Sp.'iglit. is ba-al editor, and James 
Gibson is the business manager. The 
Maxim is llepnbliian in its politics. 

Catholic Daily for Chicago 

Interi'sl in the statement that a new 
Catholic daily paper is soon to appear in 
Chicago has been enhanced by the offer 
of ISIJHKt for the best name for the 
journal. There are not lacking those 
who declare that the whole project is im¬ 
practicable, but against this it has been 
urged that any new publication that has 
.$1,000 to spend merely for a name must 
be well supplied with capital. 

Paper pulp is now being made from 
bamboo in Formosa. 

SIX POINT LEAGUE MEETING 

Tbe Six Point League of New York 
will hold its annual meeting for the elec¬ 
tion of officers, etc., on Thursday, June 
3, at the offices of Paul Block, Inc., 25b 
Fifth avenue, at 2 p. m. sharp. The year 
just passed has been a very active one 
for the Six Point League. A good deal 
of constructive work for the betterment 
of conditions was put into operation. 
President Richards’ report on the work 
of the lAiague will be exceptionally in¬ 
teresting. A large attendance is there¬ 
fore expected. 

•Statement of Ownership, Manage¬ 
ment and Circulation of 

THE INDEPENDENT 
published daily at Murphysboro, 111., re¬ 
quired by the .Act of .August 24, 1912. 

Name of owner, managing editor, 
business manager and publisher, Fred 
M. Rolens, Murphysboro, III. 

Known mortgagees, Joseph B. Gill 
ai d John M. Herbert. 

.Average number of copies of each 
issue of this publication sold or dis¬ 
tributed through the mails or otherwise, 
to paid subscribers during 1 A O C 
the six months preceding I ^ / j 
the date of this statement, * 

FRF.D M. ROI.ENS, ' 

Owner and Publisher. 
.Sworn and subscribed before me this 

26th day of March, 1915. 

FRED S. RUDE, 

Notary Public. 

(My commission expires May 24, 

1916.) m26-dlt 
(SKAE.) 

The Spirit of the Clubs 
Forward march !—that’s the Spirit of the Asso¬ 

ciated Advertising Clubs of the World. 

Sinister cynics may scorn—but the better element 

of the business world stands firmly behind the lofty pur¬ 

poses of the Associated Clubs. The movement is founded 

upon Truth. Its course is straight. Its progress is certain. 

The members of the Clubs look to ASSOCIATED 

ADVERTISING for the news and views of the alert men 

who make up this Army of the Simple Truth—this army 

of 11,000 men. 

Those whq believe in truth in business—who believe 

the whole world must come to a realization of business 

justice, based on a desire of the business man to serve the 

community as he himself would be served—those who 

stand for such things and would like to be in this battle 

for better things, learn how by reading ASSOCIATED 

ADVERTISING. 

ASSOCIATED 

ADVERTISING 
Published by the 

ASSOCIATED ADVERTISING CLUBS 
OF THE WORLD 

At Indianapolis, Ind. x b.p. 
J 

, P, S, Florca, 
P. S. Florea, Business Manager X Indianapolis. 

T J • , - / Please let me 
Indianapolis X a sample copy of 

ASSOCIATED 

Frank E. Morrison / advertising. 

Advertising Manager 
^ / street 

1133 Broadway, New York 
City 

State 
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AD FIELD PERSONALS 
Fred H. Frake, for five years connected 

with the Cooi)er Advertising Company 
(if San Francisco, Cal., has become 
identified with the George H. Irving 
Company. 

Mac Martin was presented with a sil¬ 
ver loving cup at the end of his term as 
president of the Minneapolis (Minn.) 
■Advertising Forum. The new president 
is II. B. Craddo<-k. 

L. R. Crawford, of the Omaha (Neb.) 
Bee, has been appointed advertising man- 
iiger of .)'. L. Brandeis & Sons depart- 
nienfc store, Omaha. 

II. C. Bradlield, formerly advertising 
niiinager for the Cole Motor Car Com- 
pHiiV, has accepted a position with the 
King Motor Car Company, of Detroit. 

George II. .Mioin lias been appointed 
Kastern foreign advertising representa- 
tivt* of the (iary (Ind.) Tribune, I.(iiw- 
lence (Nans.) .lournal-World, Ashtabula 
(O.) Star ami San Angelo (Te,':.) Star. 

Charles Frederick lligham, the Lon¬ 
don advertising e.xpert, who is well 
known in this country among the ad¬ 
vertising club men through his attend¬ 
ance at the recent conventions of the As¬ 
sociated Advertising (nubs, contribiited 
to the .Advertisers’ Weekly, Alay L), a 
heartfelt appreciation of Klhert Hub¬ 
bard, who lost his life on the Lusitania. 

■Mexaiider Schwalbach, advertising and 
publicity manager of the .1. S. Bret/. 
Company, and its successor, the Bearings 
Company of America, has resigned. 

Charles R. Buck, recently with the 
linpp .Motor Car Company, has joined 
tile staff of the Whitehead &. Hoag .Ad- 
lertisiiig Company, which has its of¬ 
fices at the Hammond Building, Detroit. 

Scott Hughes, formerly with the 
Crowly Milner department stores at !)*■• 
troit, and recently with the Rothschild 
store at Chicago, will iK'conie. advertis¬ 
ing manager of the .1. L. Hndson store, 
at Detroit, on .June 1. 

.An ini|>ortant (■hange in Ih'troit adver¬ 
tising circles (K-cnrred last week when 
Charles Tj. Smith, who has been identified 
with the News and Sunday News Tribune 
seventeen years, severed his connection 
with the advertising staff of that paper 
to form a partnership under the name 
Bennett, Smith & Co., which has aecpiired 
the Detroit business of Hayden, Slone 
& (.'o., stock brokers. 

Frank R. Nortbrup, special representa¬ 
tive, 22.’i Fifth avenue. New A'ork, has 
been ill during the past three weeks with 
a very hard grippe cold followed by a 
slight attack of pneumonia. He is now 
convalescent, and will return to his busi¬ 
ness the early part of next week. 

.Tames .A. 'I’edfonl, one of New A'ork’s 
best known ad men, has joined the New 
A'ork staff of the Lyddon & Hanford Co., 
20(t Fifth avenue. 

Guy S. Oslairn, one of the best known 
of the Chicago newspaper representatives, 
has resigned from the I’hiladelphia North 
.American to accept the Western repre¬ 
sentation of the I’hiladelphia Public 
I^edger. Mr. Osborn represents a very 
strong list of big city papers, among them 
the New York Times, the Boston Globe, 
the Baltimore Sun, the St. Louis Globe- 
Democeat and the San Francisco Bulletin. 

George D. I^ee, of the George D. Lee 
.Advertising Agency, of Portland. Ore., 
has lieen appointed se<Tetary of the Bu¬ 
reau of Industries and Manufactures of 
the Portland Chamber of Commerce. Tlie 
agency will hereafter be known as the 
George D. I.,ee and Deute Company. 

Robert W. Sykes, Jr., publishers’ rep 
resentative, has been appointed Eastern 
re|)resentative for the Fort Dodge 
(Iowa) Daily Clironiele, an evening 
pa}icr, and a member of the Audit Bu¬ 
reau of Circulations. 

WHAT’S GOING ON IN THE AD FIELD 

Fifty-two large advertisers in Chicago 
are publishing their trade-marks and trade- 
phrases every week in the Chicago Tri¬ 
bune under the beading of “Names and 
'Trade-Marks You Should Know.” 'This 
good advice is given in the first para¬ 
graph : “To demand these trade-marks on 
goods that you buy insures you getting 
what you pay for. An acquaintance with 
the great commercial names and trade¬ 
marks on this page will make you more 
efficient in every way. 

“Reputation is a precious asset of any 
man or corporation, so when a reputable 
concern stamps its name and trade-mark 
on a product it is no slight act. It con¬ 
stitutes an avowal of responsibility which 
makes the good name of the maker de¬ 
pend on the merit of the pro<luct. 'fhe 
maker is idaeed fully and scpiarely behind 
his product and the two stand or fall 
together. It is to your interest to take 
advantage of this situation. 'I’lie names 
and trade-marks on this page represent 
siu-cesses—successes based on funda¬ 
mental integrity and sui)eriorily.” 

'I'he newspaper advertising on Del 
.Monte canned fruits packed by the Cali¬ 
fornia F'ruit Canners’ .Association offers 
one can free with every case of assorted 
fruits. 'I'he purpose of giving the free 
can is to induce the consumer to buy 
twelve cans at one time from the grocer. 

'The Nonspi (’ompany, Kansas City, 
Mo., succi'ssors to the R. L. (Viinpany, 
has started a newspaper cain|)aign in ('hi- 
cago on Nonsi)i, a liquid prepanition for 
excessive perspiration. 'Phis account is 
being placed by the Ferry, Hanley & 
.’Schott Agency of Kansas City. 

'I'he Goodenow-Hrooktield Knitting 
Company, of St. lyouis, has started its 
summer newspaper campaign in Chicago 
on “Goodknit” athletic union suits. 'I'Ik* 
feature of tin- copy is exi)r(‘ssed in the 
advertising slogan that “'I'hey Solve the 
Bare Knee I’roblein.” 'I'he I’otts 'Turn- 
bull .Agency of Kansas City is handling 
this account. 

The Chicago AV'hite Sox baseball team 
is being Insisted through the Thompson 
ri-stauranls by a new advertising scheme. 
'I'wo hnndri-d dollars in cash prizes are 
offered to the live people who write tin- 
(iv(- In-st h-tters telling why the AA’hite Sox 
is their favorite baseball team, and why 
lln-y would rather see a AVhite Sox gann- 
than any.other game ever played. 'I’he 
h-tters innst not be more than l.'itt words 
and must lx- handed in at one of 'I'honip- 
son's Chicago restaurants. 

'I'he If. O. AA’ilbur & Sons, Inc., I’hila¬ 
delphia. I’a.. have started a in-wsi)a|K-r 
campaign announcing “Wilbur AV'e(-k.” 
'I'he idea is to arouse the interest of tin; 
public in the window displays. Such 
In-adlines as: “In A'our Favorite Dealer's 
AV’indow A’ou will See 'Phis Sign’’— 
“Wilbur AA'eek; .A Surpri.se For You In¬ 
side.” 

'Phe eoiiy emphasizes the fact that AVil- 
bnr products carry no couiions. Tlie first 
paragraph reails: “Couinins, trading 
stamps, or other for(-e<l means of selling 
are entirely unnecessary for the sale of 
any of the Wilbur products. Quality and 
ipiality alone—is the reason for the (-on- 
stant and insistent demand for AVilbur’s 
Cocoa, Chocolate and Wllburbuds.” 

Newspaper advertisements on Sunshine 
I>oaf Cake, a 10-cent package cake, made 
by Loose-Wiles Biscuit Company, are 
making their appearance in a number of 
papers in Kansas City. The argument to 
the housekeeper is this: Why go to all 
the trouble of baking cake In a hot kitch¬ 
en, when you can get delicious Sunshine 
lioaf Cake. It is made with all the in¬ 
gredients that you use in your own cake. 

'I'he C--A-Bag Co., of Cleveland, is 
using newspapers to advertise “Saxolin 
I’aiier-Lined Sanitary Cotton Sack.” The 
slogan, “The sack that keeps the Flour in 
and the Dust out,” is featured in each ad¬ 
vertisement. 'The i-opy advises that fiour 
packe<l in this paper-lined cotton sack is 
protected from the dust, dirt, moisture. 

odors and germs it may come in contact 
with on its journey from the mill to the 
kitchen. The names of the different 
brands of fiour sold in “Saxolin Sacks” 
are listed in the advertisement. In this 
way the manufacturers of the fiour re¬ 
ceive valuable publicity. 

AVhen the “Maid in America” musical 
comedy opened in Detroit a number of 
advertisers used page advertisements fea¬ 
turing “Made in America Goods.” The 
musical comedy chorus was shown in a 
half-tone at the top of the page and the 
story of the play was briefly told. Below 
this each advertiser presented his offers 
in any size space he desired to use. To 
arouse interest in this feature the Detroit 
F'ree Press offered to give away free tick¬ 
ets for a jierformance of “Maid in Amer¬ 
ica” for the best eight stories written 
about the play. 'Hie only rules were that 
each advertiser represented be mentione<l, 
and the name, address and the article or 
liriKluct advertised be given. 

'I'he Orona Mfg. (Jo., Boston, is using 
nt-wspapers to advertise Orona, a new 
aluminum wart- cleanser, and O. M. G. 
Aluinishinc, a polish, which sell for 15 
cents each. 

The Memphis Bread Co. is using large 
newspaper space to intnaluce Aunt 
.Mary’s Everedy Cake in six different 
flavors, which is packed in a carton and 
sells for 10 cents. Each advertisement 
f(-atures a drawing of a matron known 
as “.Aunt .Mary.” 

'I'he AA’m. Edwards Co.. Cleveland, is 
using newspapers to introduce Edwards' 
Berry Sugtir—a special sugar for berries, 
sliced fruits and cereals, which is put up 
in one, two and five pound cartons. 

At the opt-ning of the baseball sea-son 
in .Minneapolis, a number of retail stores 
joint-d together and used jiage advertise¬ 
ments to carry out a spec-ial publicity 
stunt. Each merchant offered some spe¬ 
cial prizi- to the hoiiu- players who made 
good plays. F'or instance a shoe mer¬ 
chant offen-d a $4 ((air of shoes to the 
first i(lay«-r who beat out a bunt: a dry 
goods iiK-rchant offered every married 
((layer making a hit go<((l for more than 
oin- ba.si-. in the first game his choice ((f 
a ladi<-s’ shirt waist. 'I'he (detures of the 
luune team were scatten-d over the page. 

S. C. Barth-tt & (h(., Chicag((, are (-(ui- 
ducting a newst[a((er (-am(>aign featuring 
2.‘( ((rizes f((r the 2.5 best letters on the 
subject “Why I AA'<(uhl Like to Spend a 
A'acaludi at Cedar Lake, Ind.” 'I’he first 
((rize is a half-acre <(rchard homesite: 
seccdul ((rize a fifty-f((((t l<(t; third ((riz(-, 
bdirth prize and fifth ((rizes are twenty- 
five-foot lots, all at (’edar Like. 'Phis 
firm is selling buildinti lots and orchard 
luduesites at Cedar Lake, and the obje<-t 
of the contest to newspaper readers is to 
find out what arguments have the strong 
i-st a|(|(eal in the minds of the (diblic. 

'I’he Pittsburgh Ix-ader recently boosted 
its cash “AA’ant Ad” business by offering 
a g((ld-rimmed souvenir glass engraved 
with the coat of arms of Pennsylvania 
wilh*each cash “Want Ad.” 

LIVE AD CLUB NEWS 

The Olcan Advertising Club, a brancli 
of the National Advertising Club, has 
been organized at Olean, N. Y., with the 
following officers: President, Charles 
Fanning; vice-president, (Jharles Reel, 
secretary and treasurer, Frank Shaffer. 

At the regular annual meeting of the 
Richmond (Va.) Advertisers' Club held 
in Richmond on May 1.3 the following 
officers were elected for the ensuing 
year: President, E. L. Layfield; first 
vice-president, .T. G. Pattee; second vi(-e- 
((resident, R. R. King; secretary. S. F. 
Garrett; treasurer, (jliarles F. AValford, 
Jr. The club adopted a resolution 
against advertising “fake,” bankruptcy 
and fire sales. 

The Dallas (Tex.) .Ad League re-elect¬ 
ed the following ((fficers May 14: Harry 
AV. Kinnard, president; Ike Ixirch, first 
vice-president; Herman Philipson, second 

vice-prc8id(-nt; J. II. Payne, secretary. 
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# “ABOVE BOARD CIRCULATIONS”# 
The following newspapers are members of the Audit Bureau of Circula¬ 

tions and grant the right to the organization to examine, through qualified 
auditors or independent auditing concerns, who are certified public account¬ 
ants, any and all bills, news-agents’ and dealers’ reports, papers and other 
records considered by the Board of Control necessary to show the quantity 
of circulation, the sources from which it is secured, and where it is dis¬ 
tributed. 

ALABAMA. NEW JERSEY. 

TIPS FOR THE .4D MANAGER 
The Board of Trade of Stamford, X. Y., 

is using 500 lines of space in New York, 
Southern and Middle West papers. The 
business is placed by W. M. Pearsall. 

E. P. Remington Agency, 1280 Main 
street, Buffalo, X. Y., is in charge of the 
advertising of the Truetone Company, 
1777 Broadway, Xew York City. 

“Xew York’s Xewest Hotel,” .33 West 
51st street, is using a list of twenty 
Southern papers for 3V4 inches of space, 
for three months. 

Fenton & Gardner, 286 Fifth avenue, 
Xew York City, are placing page adver¬ 
tisements of Kolynos Tooth Paste, to l»e 
fo|low€-d up with an exteinled campaign, 
using smaller space. 

L. P«. Elliott. Buffalo, X. Y.. is renew¬ 
ing *'ontra«Ms for the Shiinda Company. 

The .\tlas Advertising .Vgeiu'y, d.'iO 
Fourth avenue, Xew York City, is placing 
orders with Western Xew York news- 
pa|M'rs for the Helaware & Hudson U. U. 
Coinpan.v, Albany, X. Y,, and Xew York 
Cit.v. -Vlso with newspa|K‘rs in the al«>ve 
meiitioinHl s«‘ctions for the latke Gt'orge 
coinbination.s, 

Frank Presbrey Company, d.Tt! Fourth 
avenue, Xew York Cit.v, is issuing orders 
to large city newspaix-rs for the Went¬ 
worth Hotel ('om|>aiiy. Hotel Wentworth, 
Xew Castle-By-the-Sea, X. H. 

Wo<kI, Putnam & WimmI (Vunpan.v, 111 
Mevonsbire str»H‘t, Boston, .Mass,, gener¬ 
ally prepare a newspa|M-r list alMiut this 
time of the .vear for the .Moxie Xerve 
F<k»<1 Company, (Kt Haverhill street, Bos¬ 
ton, .Mass. 

X. W. .\yer & ,<on, .‘MMt Chestnut street, 
Philadelphia, Pa., and Fifth avenue, 
Xew Yi»rk ’City, are handling the adver¬ 
tising account with some newspaia-rs for 
William Peterman, I in-., "Pelerinan's 
Roach FckkI,” 2tNt Fifth avenue, Xew 
York City. 

The Boston \'nrnish Coinpan.v, “Wil- 
mar Peanut Butler,” Philadelphia, Pa., 
it is reiMU'ted, have transferreil their ad¬ 
vertising account to the Gii'enleaf Com- 
|iany, 1.S.5 Devonshire street, Boston, 
.Mass. 

Polts-'rnrnbull .\dvertising Comimn.v. 
Glo.vd Building. Kansas Cit.v. is making 
•■ontracis with some M'«>stern ami South¬ 
western newspai>ers for the tbsMlenow- 
Brookfield Knitting Company, ”<lo<slknit 
Fnderwear,” Kansas Cit.v, .Mo. 

Borough Advertising Agency. 3157 Ful¬ 
ton street. Brooklyn. X. Y., is sending 
out 100 1. 4 eol. 3 t. and 3 1. 23 t. orders 
to Xew .Tersev newspajiers for Cairo. 
Catskill. X. Y. 

Edward D. KolUx-k. 201 Devonshire 
str«-et. Boston. Mass., is offering to East¬ 
ern newspapers contracts on an exchange 
basis for the following: Greylock Hotel. 
Williamstown. Mass.; .\spinwall Hotel. 
I/cnox. Mass.: Grandliden Hotel. Lake 
Sunai>ee, X. H.; ly'nox Hotel, Boston. 
Mass.: Xottingham Hotel, Boston, Mass.; 

New Orleans States 
Sworn Net Paid Circulation for 6 IContht 

Endinr March 81, 1916 

33,796 Daily 
Osin over October 1, 1914. 62S copiei 

Koming paper LOST.7,045 coplei 
Other evening pnper LOST.7,878 oopiee 

We gunraDtee the largest white home de¬ 
livered evening circulation In the trade ter¬ 
ritory of New Orleans. 

To reach a large majority of the trade 
prospects In the locsl territory the States is 
the logical and economic medium. 

Circulation data sent on request. 

THE S.C. BECKWITH SPECIAL AGENCY 
Sole Foreign Representatives 

Haw York Chicago St. Louis 

Oxford Hotel, Boston. .Mass.; Bruns¬ 
wick Hotel, Boston. Mass.; t.'umberland 
Hotel. Xew York City, and Bancroft 
Hotel. Worcester, .Mass. 

Vredeiihurgh-Kennedy Company, 45<! 
Fourth avenue, Xew York City, is for¬ 
warding orders to newspajiers in .selectcsl 
sections for the FritHlman Canute Water 
Comimny. .52*.* Cortlandt avenue, Bronx, 
Xew York City. 

Frank Du .\oyer Ag<*iicy, Martin Build¬ 
ing. I'tica, X. Y., is issuing classified ad¬ 
vertisements to some Xew York State 
newsjiaiiers. 

George Batten Company, Fourth 
avenue. .\cw York City, is jihu-iug orders 
with Xew York City newspajK-rs for tlic 
Florence .Maniifai-tiiring (’omjiany, "Pro- 
phy-lac-lic 'I’ikiiIi Brush." 

.Mls-rt Frank A Co.. 41S San-oiii -tieet. 
Philadelphia. I'a.. are liaudlilig the news- 
jiajM-r advertising of the Wiliiiar .Manu¬ 
facturing Coiiipaiiy. "Wilmar Peanut 
Butler," Philadeljihia. Pa. 

W. II. II. Hull ik Co.. T'lilium- Build¬ 
ing, Xew York City, will shortly start a 
tryout campaign with the Ohio news- 
|ia|H‘rs for the Geriiiieiilal Prisluels. 

F. W. Beiiuett Biscuit Com|iaiiy. 
"Wheatsworth Biscuit." .Vvenue D, 
Xew York Cit.v. it is re|Mirte<l. will shortl.v 
start a tryout cauijiaigu with some Illi¬ 
nois iiewspajiers. 

Frank Kieraan & <'o.. l.S'.t Broadway. 
X<‘w York Cit.v. are issuing orders to a 
.selected list of newspajiers for the Wheel- 
<-r Ileauty Comiiaiiy. "Ilairgo." tl7 Fifth 
ateime. Xew York City. 

•Mahin .\dvei-lisiiig Coui|iany. Itl4 S. 
.Michigan avenue. Chicago. 111., is rciwirt- 
ed to 1m> jircjiariiig liig fall camjiaigiis with 
uewsjiaiicrs for llic Purity Oats ('omjinny, 
"Purity Oats." Davenport and Ki-okiik. 
Iowa. 

Bcrricn-Dursiinc. In<-.. 42 Bioadwa.v. 
X«‘w York Cit.v. is jilacing some orders 
with iiewsjiajM-rs for Collier's WeekI.v. 
416 West 13tii street. Xew York City. 

tbsirge L. Dy<>r Comjiany. 42 Broad- 
w.-iy, Xew York City, it is rejiorted. is 
jireparing a newsiiajs-r campaign. <-oj).v to 
start in Boston and Xew York City and 
later to jirincijial cities for tlie Corn Prisl- 
ucts Refining Conijian.v. ".Mazoiie Oil," 17 
Battery jilace. Xew York Cit.v. This 
agency is also sending out some iiews- 
jiajier cojiy for II. K. Kellogg Toasted 
Com Flake Comjiany. ‘‘Krnmbells." Bat¬ 
tle Creek. Mieh. 

Morse International .\gency. Fourth 
avenue and 30th street. Xew York City, 
is Jilacing orders witli some Xew Fnginnil 
newspajiers for M'illiams & Carlton Com- 
jiany. “Williams Root Beer." 200 Stati* 
Strei't. Hartford. Coiiii.. and for the 
XancMin Mannfactnring Conijian.v. “Xa 
Xoon" Tonic. Bayonne. X. .T.. with Xew 
.Tersey newsjiajiers. 

Dillnrd-.Tacolis .Vdvertising .\genc.v. Fm- 
jiire Life Building. -Vtlanla. Ga.. is send¬ 
ing out orders to newsjiajiers in the 
Southwest for the Carolina. Clinehfield & 
f)hio Bnilway. 24 Broad street. Xew York 
Cit.v, and Sjiartanliurg, S. C. 

Charles ,T. .Johnson. S2 Broadway, Xew 
York, is placing the advertising of the 
Brighton Beach Hotel. 

Frank Preslirey Company. 4.Vi Fourth 
avenue. Xew York City, is jilacing 1.0.80 
lines 1 time for the .Tune nuniher of 
Hearst’s Magazine. 

O. .1. Koch .Advertising .Vgeiicv. T'ni- 
versity Building. Milwaukee. Wis.. is 
sending out 224 I. 4 t. orders with West¬ 
ern pap«‘rs for F. Ma.ver Boot & .S1um> 
Comjiaiiy. 

Blarkman-Ross Comjian.v. Inc.. !l."i 
Madison avenue. Xew York City, is mak¬ 
ing 5,000 I. 1 yr. contracts with a sebn-ted 
list for Gray & Davis Co. 

NEWS .Birmingham 
Average circulation fer 1914: Dally, 36,235; 
Siinilay, .37,762. I*rlnte<l 2,207,SS4 tinea more ad¬ 
vertising than Its nearest competitor in 1914. 

ARIZONA. 

GAZETTE .Phoenix 
(Average Circ. Oct. 1, 1914, 6,125) 

CALIFORNIA. 
EXAMINER .I.oa Angelea 
A. It. ('. Audit reiKirts show largest Morning and 
Siiiiilay circulstlon. Greatest Home Delivery. 

ISL'I.l ETIN .San Francisco 

GEORGIA. 

aoLRNAI. (Clr. hl^nsi).Atlanta 

CIIIIONTCI.E .Augusta 

I EHGER .Columlins 

ILLINOIS. 

IIKUAI.D .Joliet 

STAR (Circulation 21,589).Peoria 

IOWA. 
ItEGI.STEK & I.EADER.ties Moines 
EVENING TRIBUNE.Des Moines 
Essential to covering Des Moines and vicinity. 

THE TIMES JOURNAI.Dnliiique 

SUCf ESSFUI. FARMING.Des Moines 
7O0.(KKl clrcnlation guaranteed or no jiay. 
Reaches more farmers in the North Central 
States than are reached by any other pnhllea- 
tlon. 

KENT^UCKY. 
mXsOMC home JOuitNAI.Ixiiilsville, Ky. 
(Send Monthly, ;{2 to 64 pages.) Oiisranteed 
largest etrenlation of any .Masonic pnhilcatlon in 
tile world. In excess of 90.0(K) copies montlily. 

LOUISIANA. 
TIMES PICAYUNE.New Orleans 

MARYLAND. 
THE SUN .Baltimore 
Has a eoiiililne.1 net paid circulation of 145..-|«i2 
copies daily. 110,(8(0 of whic-h go Into homes in 
Rnltimore City and anlmrlis. Sunday net paid. 
S7.:t76. 

MICHIGAN. 
I'ATRIOT (No Monday laaiie).Jackson 
Avrrnpe three* months ending March 31. 1915: 
I»ally. 11.349; Sunday. 13.104. Member “Amer¬ 
ican NewKpai)er Pub. Asa’n.’** “OIU Rdpe Newa- 
pni>erK.“ and A. R. C. 

THE STATE JOURNAL.Ijinslnp 
Iveadin? afternoon daily of Central Michigan; 

tliree editions two cents. 
Guaranteed net circulation, 15,000. 

MINNESOTA. 

TRIItUNE, Morning and Evening_Minneajiolis 

MISSOURI. 

IOST DISPATCH .St. Ixiuls 

MONTANA. 

MINER .Butte 

SKANDINAVEN .Chicago 

INDIANA. 

THE AVB MARIA.Notre Dame 

NEBRASKA. 

FREIE PRE«SE (Clr. 128,.384).Lincoln 

.loan D(>an Barnes, .354 Fotirth avenue, 
Xew York City, is placing 1..5n(i lines for 
3 months for Priestley Courtlanld. 

The Boston offiee of the Amsterdam 
Advertising Agency is handling the ad¬ 
vertising of Pfaff's Beer. 

PRESS (Cirenlatlon 7,945).Aabnry Paris 

JOURNAI.Elliabeth 

PRESS CHRONICLE .Paterson 

COURIER-NEWS .Plainfield 

NEW YORK. 

(OURIER & ENQUIRER.BnITalo 
H. PROGRESSO 13 AI.O AMERICANO.New York 

OHIO. 

PLAIN DBAI.ER.Cleveland 
Cirenlatlon for Mairb, lOl.'i: 

I nily . 128.n.c7 
Sunday . 165,3;i2 

YINIUCATOR .Youngstown 

PENNSYLVANIA. 

II.MES .Erie 

IiAH.Y DEMOCRAT .Johnstown 

TIMES I.EADER .Wilkes-Barre 

SOUTH CAROLINA. 

DAILY .MAIL.Anderson 

TENNESSEE. 

B.VNNER .Naahvllle 

TEXAS. 

A.MERICAN .Austin 

ENTERPRISE .Beaumont 
Covers East Texas and W«-st I.oulsiana 

.STAB-TELEGRAM .Fort Worth 
Net Paid Circulation. 35.000 dally. Over SOTr 
more net paid city elreiilatlon and over 6.000 
more net paid Sunday circulation Ilian any ntlier 
paper in Fort Worth. 

fltUONICI.E .Houston 
I'lip Clironiele guarantees a eireiilntion of ■3.'),(88) 
dally and 4.3,(881 Sunday. 

POST .Hniiaton 
Over 80% city cirenlatlon to regular siiliserlli 

era liy earlier. 33ie “Home I’aper" of Soutli 
Texas, 30,000 guaranteed. 

TEI.EGRAM .Temple 
Net paid eireulatlon over 6.000. 

UTAH. 

HERALD-REPUBLICAN.Salt Ijike City 

WASHINGTON. 

POST INTELLIGENCER .Seattle 

CANADA. 

BRITISH COLUMBIA. 

WORLD .Vaneonver 

ONTARIO. 

FREE PRESS .London 

EVENING NEWS.Buffalo 

BOLLET33NO DEIJ.A SERA.New York 

PENNSYLVANIA.” 
'frSISFTT^..Chester 

QUEBEC. 
La i’KESSE .Montreal 
Av. elre., 1912, 114.371; '1.3. 127,722; '14. 140.342 

Taylor-Critehfield ('omjiany. Inc.. 
Briioks Building, Cliicago, III., is renew¬ 
ing contracts for the Pennsylvania Lines. 

Wylie B. .Tones .Vdvertising Agency, 
Binghnmton, X. Y.. is renewing contracts 
for the Stearns I]leclric Paste. 

ROLL OF HONOR 
Tbs following publishers guarantee circulation and williagljr grant any advertise 

the privilege of a careful and exhaustive investigation. 

ILLINOIS. new YORK. 
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Apr. 10th, 1915. 

Powers Photo Engraving Company, 

154 Nassau St., 

New York City. 

Dear Sirs:- 

Att. of Mr. A. J. Powers, President. 

The Star Publishing Company, New York American 

and the Evening Journal, desire to compliment you on the 

quality and service of the photo engraving you have 

furnished us for the past several months. You are now 

engraving every picture used by our publications. 

We have sent you as many as three hundred and 

twenty-six (326) advertising cuts, thirty-two (32) large 

combinations (most of them full page), thirty-eight (38) 

large half-tones (most of which were drop-out combination 

line and half tone made with one exposure) and forty-three 

(43) large line engravings. 

Our record shows that all these copies were 

engraved by you in one night between sunset and sunrise. 

Some of the largest combinations were made in the remarkable 

fast time of one hour and fifteen minutes. 

The service was perfect. The quality speaks for 

itself, for we believe there is not another paper in this 

country to-day better illustrated than either the New York 

American and the Evening Journal. 

You may show this letter to other publishers if 

you choose for we believe that you should be commended to 

publishers generally. We believe the most remarkable 

achievement is the fact that of the thousands of copies you 

have handled for our newspaper not one has been lost or mis¬ 

laid . 

Very truly yours 
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April 1913 . . . 143,408 
April 1914 . . . 170,474 
April 1915 . . . 188,300 
Half May 1915 . 205,000 

THE 

New York Globe 
Growing steadily in circulation and leading 

all other New York daily newspapers, 
morning, evening or Sunday, 

in advertising gains. 

SOME REASONS WHY 
1. Because The Globe holds the confidence ot its readers 

through definite and* effective service. 

2. Because The Globe has from day to d^y for years sought 
to improve each day as a newspaper. 

3. Because The Globe can probably show more unsolici¬ 
ted proof of results to advertisers than any other news¬ 
paper. 

4. Because The Globe sells its advertising strictly as a 
commodity—definite quantity and quality alike to all 
customers under the same conditions. 
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CHICAGO 
Tribune Building 

O’MARA ^ ORMSBEE, Inc. 
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NEW YORK 

Brunswick Building 
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