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NEW YORK, AUGUST 16, 1924 

anaging Editor Asks Readers to Report 
Inaccuracies in News Columns 

Louis Star Mails to All Persons or Institutions Whose Names Appear in Its Columns a Questionnaire 

as to Accuracy—98 Per Cent Reply and Many Appreciate Courteous Treatment 

By MARLEN PEW 

local caiiii>ai«iis tor news 
icriiracy and editorial resiKmsibility 
vhich has come to the attention of Editor 
ii PlBMStlKR. 

Frank W Taylor. Jr., the aggressive 
nana.eing editor of St. Louis Star, causes 
0 be mailed to every l<ical individual or 
ii.'titiition whose name has appeared in 
ihe news colunuis of the Star, a question¬ 
naire covering the subject of accuracy. 

blank form is used and the item, as 
rut from the iwper is pasted in and the 
list of questions asked are as follows; 

“Was your name spelled correctly? 
"If not, what is the correct spsdling? 

"Was the street address correct? 
"If not, what is the correct address? 
“Wliat statements in the article are in- 

ii curate?” 
VV'ith the questionnaire is sent a ixt- 

"It is the purpose of the Star to reduce 
to a minimum any misstatements of fact, 
misspelling of names, incorrect reports of 
addresses, etc. 

“Will you please indicate on the en¬ 
closed blank whether the news item which 
is attached was accurately handled, and 
mail the blank to me in the enclosetl 
stamped envelope? 

“\our co-oi)eration will enable us to 
set a higher standard of accuracy.” 

"This que.stionnaire was originally 
sent out to some Star readers four years 
ago,” said Mr. Taylor. "We have since 
sent out many thousand, ninety-eight i)er 
cent of which have been answered. Every 
local item in the St. Louis Star in whicii 
the name of an individual or firm is men¬ 
tioned, gets the questionnaire next day. 

"Through this medium we have been 
enabled to weed out habitually inaccurate 
or careless members of the staff, .^t the 
same time it has served to break down 
tlie belief in the minds of thousands of 
citizens that a newspaper prints only what 
It lielieves to be of interest, regardless of 
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SAYS KLAN WRECKED 
SAGINAW PAPER 

NAMES DIGNIFIED NEW MEXICO JUDGE 
CALLED EDITOR CARL MAGEE 

Evening Star Suapendt and Matters 

May Be Settled in Courts—Talk 

of Reviving Publication 

Under Another Name 

Tom Sharp Reveals the Ugly Language—New Version of 

Magee’s Hard Fight Which Earned for a Mild 

“Conservative” Sobriquet of “Radical” 

On Mdiuiay tlie (Mich.) 
livcniiii; Star published a thrcc-coluinn 
display bux un page one announcing 
that it would suspend publication with 
that issue. 

The statement read; 
"This announcement is made by the 

management after eleventh hour attempts 
to keep the business going have failed. 

"The Saginaw 1-ivening Star goes down 
with the llag of the Saginaw X'alley 
I’ublishing Company at the masthead. 
The i>ld ^^aginaw Kveiiing Star Company 
meml)ers have been approached to take 
the busines.^ back, but decided tiday 
against assuming the management after 
an t)rgani/ed boycott, made up largely of 
present stocklu)lders. had been lagnehed 
against the paiKr. 

"Nearly S4t).0()0 in unpaid Saginaw 
X'alley I’ublishing Company stock sub¬ 
scriptions are now due. It is probable 
that the Saginaw I-Nening Star Com¬ 
pany will launch suit immediately against 
the Saginaw X’alley ruhlishing Com¬ 
pany for failure to fulhill the i)urchase 
contract. Suit will also probably be 
started to force payment of the unpaid 
stock subscriptions. 

"The management takes this opiK)r- 
tunity of thanking the advertisers and 
subscribers who have stayed by the pai)er 
through the trial anel tribulations tliat 
have Iteen pleMitiful in recent weeks. 
Credit is also due to the working forco 
of the paper who have fought and labor¬ 
ed for it even after its own officers de¬ 
serted. 

"What disi)<>sitit)n will he made of the 
.■(juipment is not known, as no informa¬ 
tion is at hand from any of the directors 
of the Saginaw rublishing Company." 

A. K. .\lderman, editor and manager 
of the paper, in a statement to Eoitor & 
I’um.isHEK, declared that the paper was 
brt)ken up through a local tight among 
members of the Ku Klu.x Klan. 

Mr. Alderman said: 
"The Saginaw Evening Star was 

bought by the Saginaw X'alley I’ublish¬ 
ing Company from the Saginaw Evening 
Star Company on March 2(\ \ certain 
sum was paid down and a contract signed 
to pay the balance in si.x installments. Xo 
instaliment was ever paid after the orig¬ 
inal payment, although some payments 
were made on machinery debts. Saginaw 
N'alley Publishing Company was made 
up of members of the Ku Klux Klan. 

war among Klan members in Sagi¬ 
naw wrecked the paper and stopped reve¬ 
nue from stock subscriptions. 

"The Saginaw Evening Star Company 
was approached to take the paper back, 
but refused. The Saginaw Valley is 
still in charge. The Saginaw Evening 
Star Company undoubtedly will launch 
suit immediately. total of $(.)6.(X)0 in 
stock was sold in the new company, and 
$30,000 is now due in unpaid stock sub¬ 
scriptions. 

new company composed of substan¬ 
tial Saginaw business men is planning to 
take ()ver the paper, changing the name 
and publicatHin may lx- resumed next 
week.' 

44CT.\X1) up Carl .Magee . . . stand 
over here . . . you lying, low-down 

un-.\merican political harlot. . . . you 
remittance man. . . . cow thief, . . . 
horse thief. . . . low-down skunk, 
. . . lying, mangy, cowardly reprobate 
. . . What have y<iu to say for voiir- 
sclf?" 

Words by Tiolue ]>avitl Leahy set-king resi>ect 
ir his court. 

"I deny that I am accorded due process 
of law, ami I denv that this is a court." 

— Kditur rejily to Leahy's direct .lues* 
ti« n. 

"Eor saying that I find you in contempt 
of court and sentence you to from three 
to six months in the common jail of San 
Miguel countv." 

— .luilye 1.1 ally nuetiiiii I'lit “justice.” 

Seven minutes later the editor was in 
his cell. 

Butte, Miner Issues Survey 

.\ general resume of the business con- 
ilitions in Montana has just been issued 
by the liutic (Mont.) Paily Miner. The 
publication, which is in the nature of a 
fokler. designed to fit the usual filing 
case. Contains in loose leaf f<irm under 
departmental heads, useful information 
for the advertising agency when prepar¬ 
ing schedules for the placement of ad¬ 
vertising Copy. The front cover is a 
replica in miniature of the front page of 
the pajK-r. The Miner is under the man¬ 
agement of l’>. E. WcHilston. Hcnjamin 
& Kentnor are the foreign representa¬ 
tives, l)oth east and west. 

The above version of what happened in 
a Xew Mexico court to the editor of the 
.Mbuquerque Shite Journal is given to 
IfniToR & Pcni.isHER on the authority of 
T. If. Shar]), editor El Paso Post. 

In his article in Eiutor & 1’i'bi.isiier 
three weeks ago. Carl Magee said that 
Judge Leahy "called names." but he did 
not specify. It is well, perhaps, to have 
the rough .stuff known to the newspaper 
fraternity. 

Mr. Sharp recently visited the scene of 
the judicial riot and has the following to 
say of Magee; 

“In physical apix-arance he is a tall, 
heavy-set blond with light blue, (piizzical 
eyes. He seldom is caught without a 
smile on his lips; at the slightest provoca¬ 
tion this expands to a chuckle. He punc¬ 
tuates conversation with humorous anec¬ 
dotes. He is a good conversationali.st and 
talks in miKlulated. even voice, except 
when he tries to talk and laugh at the 
same time, then the words run into 
HighC. 

"He IfKiks nothing like the motion 
picture conception of newspaperman, 
politician or militant reformer. 

“He looks like a successful business or 
professional rruin, which is what he is. 

"Magee was a successful and comfor¬ 
tably wealthy corix'ration lawyer and oil 
man before he came to Xew Mexico for 
health reasons. Xot an environment or 
source of income that tends to make a 
man a ‘radical.’ In fact, Magee generally 
is considered a ‘regular’ in his politics and 
a ‘conservative’ in his economics. 

"In Xew Mexico Magee found himself 
with a lot of time on his hands and con¬ 
siderable money in his pocket. He looked 
around for an investment ami bought the 
AUnujuerque Morninii Journal from A. IL 
I'all. That was before Teapot Dome. 
Fall was hard up and needed the money. 

"Going about the business of printing 
a daily newspaper, E.ditor Magee 
stumbled on to certain political and finan¬ 
cial conditions in Xew Mexico. He 
thought things did not look right on the 
surface so he dug inside; there he found 
some festers of graft and corruption. 

"The new publisher found himself up 
against this problem : 

Whether to play in with the gang 
and keel) (piiet or to risk the deluge of 
libel suits and perhaps his life by 
attempting to expose the festers. 
“ ‘Watch your step and you can go to 

the I’. S. Senate easily in a few years,’ 
Fall told Magee after he turned over the 
Journal. 

"Magee now was in a position to trade 
with tlie politicians. He had found the 
skeletons in their closets, he knew their 
secrets and was on to their tricks. 

“Probably he could have had wh<atever 
he asked for as pay for keeping still. 

"Hut Magee had a crazy idea that a 
newspaper editor owes a duty to his 
readers. 

"He had to shoot in the dark. Often 
he was certain of his facts yet held no 
proof, so he would have to make his 
charge and risk the chance of a libel 
judgment that would put his paper out 
of business. 

“Hut he had the moral and physical 
courage not to care if he lost his fortune 
while trying to fulfill his duty as an 
editor. 

"Magee exposed wholesale graft and 
cHHikedness in public office in Xew 
Mexico. He exposed a financial hold-up 
ring that was bleeding Xew Mexico. He 
exposed the fact that the will of the 
people could count for little in that 
boodle-run commonwealth. 

‘‘.And for doing this his enemies call 
him a ‘radical,’ a ‘bolshevist.’ 

"Before the tight was ended, Magee 
had lost all of his money and was in debt 
besides. Yet h" did not flinch. Twice 
the readers of his paper came to his 
assistance, loaning him approximately 
$.^.000 in $100 amounts. Twice he licked 
the First Xational of .Albmiueriiue crowd 
that tried to force him to the wall. 

“Magee had to sell the Journal in order 
to protect the interest of the readers who 
had loaned him money. 

"He paid all of his debts and had a 
trifle of money left over. 

“Then he started a weeklv which later 
became a daily—the State Tribune. 

"He was obsessed with the opinion that 
man who had discovered as much as 
he had about corru])tion in Xew Mexico 
owed it as a duty to Xew Mexico to 
carry on. 

"This is the ‘radical’ Magee. 
“He had before him the history of six 

other editors who had tried to fight the 
gang. Each of the six was ordered to 
appear in Judge David Ixahy’s court at 
Las A'egas and within 4S hours after 
lieing ordered to appear each had beeti 
convicted and sentenced. Each of the 
six promptly ceased publishing a paper. 

"Magee, howeyer. thought he was fairly 
safe from strong-arm methods as his 
paper was not publisluxl in Leahy’s 
judicial district. 

"One day a sheriff walked into his 
office with a citation ordering him to be 
in court at Las Vegas. 133 miles away, 
to stand trial at once. 

“He was charged with criminally libel¬ 
ing Justice Parker of the supreme ’nench. 
lustice Parker said he d'd not construe 
Magee’s editorial as libeling him. That 
macle no difference to Judge Leahy. 

"Magee went tit Las Vegas. He went 
before Judge Leahy at 9 a. m. and asked 
to lie released on liond until he had time 
to prepare his case. Leahy told him no 
delay would be granted, that trial would 
start that afternoon. 

“ ‘My attorney is on the way home from 
Chicago, I plead for at least enough de¬ 
lay to permit him to arrive’ said Magee. 

"Leahy replied there were plenty of 
good attorneys in I^as A’egas and that the 
defendant should secure one and anfiear 
at 2 p. m. that day for trial. Magee 
secured other attorneys and managed to 
stall the case along by daily motions un¬ 
til his own attornev, Richard Hanna re¬ 
turned. Meanwhile Magee wrote for 
his newspaper the story of the trial. 
FLach day he wrote an article. Judge 
Leahv cited him for contempt of court. 

"Finallv Magee entered a new plea. 
He stofKl up in court and personally ac¬ 
cused Judge Leahv of ‘railroading’ him. 
He told Judge Leahy that he was corrupt 
and that if he would ‘be man enough’ 
to grant a change of venue to any other 
judge he would prove he was corrupt. 
Judge Leahy preferred to try the case 
himself. 

"For 10 days Judge Txahy heard 
evidence Magee entered in an effort to 
prove that Judge Leahy was corrupt and 
a crook. 

"The court had admitted that the truth 
would le a defetise. It was up to Judge 

Leahy to decide if the evidence Map*. 
intrcKluced was true. ‘ 

"If he found Magee not guiUv. Jua.,. 
Leahy would have to admit that t£ 
evidence introduced hv Magee wac o 
I^ahy found Magee guilty and 
him a whole dock ot lines and oeni 
tentiary sentences. This trial was h W 
last year. 

“Later when it looked as if Mapp, 
would have to quit the fight against cor 
ruption and for free siieech because he 
had exhausted his money resources tl» 
Scripps-FIoward organization came to 
his financial assistance. “ 

"But for two years or more, Magee 
had fought the fight against corrupt)* 
with his own money, and lost the rnmp,. 

“S'et they call him a ‘radical.’ 
“He is a ‘radical’ because when he 

caught a crook in the act of n.bherv he 
grablied the hand of the crook. 

".As a matter of fact, in both politics 
and economics. Carl Alagee is a blue- 
hlood conservative.” 

The Xe-ii’ Me.vican daily newspaper 
published in Santa Fe, the capital of 
Xew Mexico, has this to say in an 
editorial published under the headinp 
"The End in Sight.” 

“EverybiKly in Xew Mexico is in con¬ 
tempt of court. In fact. Judge Leahy's 
court probably now enjoys the distinc¬ 
tion of being the most contemptible one 
in .America. 

"Truculence has given w.ny to hysteria 
and hull-dozery has lieeii becoming 
amusing. Judge Leahy will resign. It 
may not be possible to put him in jail 
where he belongs and to which ne is 
fond of consigning his supcTiors. but his 
disappearance from the scene will be a 
great blessing and sweeten the odorifer¬ 
ous political air of San -Miguel county, 
like a balmy breeze from out-doors or a 
dozeti spots of formaldehyde and remove 
a public nuisance from where it offends 
the eye of the passerby. 

"The end is in sight for Judge Leahy. 
The effect of his retirement will be 
wholesome lieyond doubt. Respect for 
courts will Ix-gin to pick up rapidly and 
the peace and safety of Xew .Mexico 
w ill no longer he menaced by the curious 
phenomenon of the ass in the lion's skin 
terrorizing full grown men.” 

PRINT DESPITE FLOOD 

Fond du Lac Dailies Issue Miniature 

Editions on Job Machines 

Despite handicaps imposed by the most 
serious flood in the history of Fon du 
I-ac, AA'is., the Daily Coinmonu’ealth and 
the Daily Reporter, newspaiiers of that 
city, never missed an issue last week. 

Press rooms of h<ith newspapers were 
fliHxied shortly before noon .Aug. 4, and 
until .Aug. 7, the editions appeared in 
miniature form, printed on small job 
machines. The Daily Commonwealth 
was issued in 4 pages, measuring 7 
iiurhes by 10 inches, while the Reporter 
printed the same number of pages on 6 
inch by 9 inch sheets. 

The new Duplex 24-page press in¬ 
stalled by the Reinirter in June 1923, 
was under water 12 hours. Water re¬ 
ceded during the afternoon and evening 
of Wednesday and by the morning of 
.Aug. 7 two units, 8 pages, were ready 
to run the day’s newsixiper. 

The Commonwealth printed in tabloid 
form of Monday and Tuesday. On .Aug. 
6, the tlocKl had subsided sufficiently to 
IK'rmit use of the steam table, but not fine 
press. The issues of .Aug. 6 and 7, 'were 
published through the courtesy of the 
Oshkosh (Wis.) Ihiily Xorthzeestern. 
Mats were sent to Clshkosh and the 
papers returned by truck. 

P. B. Haber is president of the Daily 
Commonwealth, and .A. H. Lange, presi¬ 
dent of the Daily Reporter. 

Lenehan to Milwaukee Sentinel 

II] 

'T. L. Lenehan. recently local adver¬ 
tising manager of the Chicago Herald 
li.x-aininer, has lieen appointed advertis¬ 
ing director of the .Mihi\iukee Sentinel 
and the Sunilay Senlinel-.\I iheaukec 
Teleorain. 
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: brilliant fetes marked a.a.c.w. paris visit 
S London Meant Work, Paris Play for American Delegates—Impressive Services Held at Tomb of 

wii Unknown Soldier—Receptions and Banquets Tendered 
bdd _ 

n\RlS Julv 31.-IXlcuates of the A. 
Q \\ who catTK to Pans oil 

i,iv 26had four glorious days in France 
Skh must have tilled with envy those 
£ did not make this part of what has 
^ a wonderful trip. Ixuulon mean 

It But Paris meant pleasure, ami 
S ciever French jH-ople in charge ot the 
• „.„ements set the note right from the 

made the dele-gates feel they 
4d onlv to let themselves be entertained 
■^,h all that grace that the French know 

to put into such .Kcasions. 
Long before the lirst spe-cial tram drew 

into the Gare dit Xord on the evening o 
|l|v 16 the reception committee m full 
•“•/were waiting on the platform be- 
wath the rows of F'rench and American 

I j „ for the .\nierican advertising dele- 
i ./(s M. Paul niiptiy, with M. l>^>n IBailby, of L'liilrunsinidiil. the principal 

evening newspaper in Paris, and M. Mar¬ 
cel Knecht. secretary general of Lc 
Vatin, with many other notabilities of 
the French Press, were present, to s:iy 
nothing of a crowd of reiKirters. French 
and .Xmerican. .\mong the latter were 
Mr. Ravmond 11. Carroll, of the /'/nVu- 
iilf'hia Piil’lic l.cdiicr: Hudson Hawley, 
oi the-Associated Press; Lorimer Ham¬ 
mond, of the Tribune: .\. Has¬ 
kell, business manager of the .Vcti' York 
n/rald-Trihime. and James R. Morrison, 
otthe Paris edition. .VrJi* York Herald. 

With trains arriving at different plat- 
jjnns it was a little confusing getting 
the delegates and the reception commit¬ 
tee to the right spot, but eventually for- 
b1 presentation tiK)k place, and then the 
American advertising men were taken in 
antfcars to their respective hotels, a large 
number of them being housed at the 
Hotel Continental, where a fiermanent 
iniormation office for their use had lieeii 
set up. 

Next morning the delegates began the 
djv by a visit to the tomb of tbe iin- 
biwn French soldier beneath the famous 
Arc de Triomphe. at the top of the .Ave¬ 
nue des Champs F'lysees. The ceremony 
was inten.sely impressive as the visitors 
walked to the grave notes of Chopin’s 
Dead March across the wide sjKtce of the 
Pace de I'Etoile. There have tieen many 
.neaths laid up the tomb of this un- 
knnw-n soldier of F'rance. Statesmen, 
ildiers, kings have paid their homage 
before the simple slab bearing the words 
!iut there an unknown soldier lies who 
<ied for France. Hut of all the cere¬ 
monies. except perhaps the first when the 
■unple coffin was lowered into the 
tTTjnd. iK’ver has there been one more 
::^essive and which touched the hearts 
otthe French more than the sixintaneous 
tay in which the delegates of the .A. A. 
C. W. all knelt around the sacred spot 
oL led by tbe Rev. James M. Kirwin, 

'.car General of the Diocese of Gal- 
ston, recited the Third's Prayer. It 
ns a surprise to the French people to 
« these practical .Americans, men who 

made great names in the hard world 
; business, in simple faith kneeling be- 

'cath the Arc de Triomphe. and it won 
it hearts of their hosts. 

Mter this a number of the delegates 
'ited the .American churches in Paris, 

h 3 p, m. autocars were waiting for 
eo on the Place cle la Concorde and 
4 them out to Versailles, the palace 
t the kings of F'rance, a building of 
‘hich every detail, insule and out, was 
uih to please the eye. surrounded by a 
cawiticent jiark where on all sides gorge- 
us vistas siiread out before the en- 

"nlled beholder. The .American visitors 
We greeted in the Court of Honor of 

" paUce by M. Ronnefoy-SilHiur. Pre- 
of Seine-et-Oise. M. Saint-Mieiix, 

jynr of A’ersailles, M. Perate. Curator 
't the palace, and M. Petitpas, President 

the Fetes Committee. M. Honnefoy- 
vjour in a charming little speech told 
f visitors of his pleasure in welcoming 
J«n to Versailles, and evoked the past 

“Thanks to the energy of all concernetl, 
what seemed an imixissibility is toilay a 
reality, aiul all the .Advertising Clubs, 
from the Pacific to the .Atlantic, are now 
on the banks of the Seine, ready to com¬ 
municate to us their ideal. 

"This word may iK-rhaps seem to you 
an exaggeration, and yet it is not. There 
is in the Uniteil States not a single busi¬ 
ness which does not stand upon an ideal; 
it would have no chance to develop and 
grow if the public dkl not understand 
this ideal, which the public it.self seeks 
in everything. 

“Thus it is that the Telephone Com¬ 
pany of Xew A’ork takes a wliole page in 
all the newspaiiers of the city, not t.i 
announce a change of tariffs iw some ex¬ 
ceptional piece of news, but just simply 
to make an announcement like the fol¬ 
lowing: ‘(rtMid W ill. Thanks to our sys¬ 
tem, six million times a day citizens by 
our service are put into communication 
with one another in direct. ])ersonal con¬ 
tact. W'hat an opixirtiinity to develop 
still further good will and spirit between 
the inhabitants of the same town!’ 

“.A manufacturer of f<H>d for infants 
advertises: •Children are our dearest p^is- 
session. and their fixKl is of capital im¬ 
portance for their health. W’e have built 
our factory right out in the oiicn country, 
on a beautiful site, surrounded by trees 
and flowers. It costs us more than if 
our factory were in a town, but we are 
without smoke or smell. Can we take 

with its record of Franco-.American ••Aon have become, said the Minister rnanv precautions for our dear little 
friendship, definitely seakxl on the battle- of Commerce, •‘strictly siieaking the true .iin-sr’ 
fields of the world war. M. Saint-Mieiix, collalxirators of those engaged in indus- “Advertising understixid in this way 
the Mayor, also sixike, and Mr. Fred H. try and commerce in your country. Aon liumanizes cominerce and industrv. It 
Smith responded in behalf of the visitors. launch their pnKlucts on the market, you not for me to develop here American 

Then began a visit of the famous Cha- spread far and wide their renown, and „„ advertising, but I do know that 
tean and its wonderful grounds, the visit- you really set forth their true value. If \vhen these same methods are fully 
ors going in groups through the Chateau you have attained these immense results, understood anil emploved among us they 
and the jiark. gtiideil by M. Perate anil of which you can he justly pnml. it is „ill produce the same wonderful results. 
I’.is friends, explaining all the points of because disdaining, repudiating, avoiding \]] limitations. tho>e that concern 
interest. The fountains were set to play, brazen ami untruthful advertising, you production as well as those that concern 
throwing their glittering streams high have made yourselves the guardians of distribution and marketing, will cease of 
into the air against a background of sincerity in advertising, and thereby of themselves when we no longer set a limit 
masses of green trees. Dinner was the ilignity of your organization. to our ideal. 
served in the Grand Trianon. .At the “I can assure you that this conception "Jt, jjj,i„ money is in itself never an 
bani|uet M. Paul Dupuy spoke, as did of a healthy, loyal advertising, desirous ;,im worthy of a great effort. It is only 
Mr. Jes.se X. Xeal. .After this the visit- of attaching renown only to those prml- an excellent fruit which we gather in 
ors were taken to the small lake known nets which deserve it. you will find in passing when we serve our neighbor well, 
as the Hasin of Xeptune. where they saw our newspapers, among our solicitors of "i,, I^mdon the members of the .Ad- 
a sight which they are not likely ever to advertising, our manufacturers and our vertising Clubs have been referred to as 
forget, one of those feasts of art of which merchants. .At every step you will find ‘mmlern crusaders.' They come, indeed, 
the F'rench are masters. A firework dis- prixifs of what I say when shortly you impellwl by their faith in their methixls, 
play, such as was given in the reign of stop before our Paris shop windows, to bring tlie good word to us in Europe. 
King Louis XIA', was staged, with a whose sober tones so well set off the ele- “It is not sufficiently known in France 
culminating set-piece of the flags of gance and richness of the goods dis- how many eminent men the .American 
■America and France. When the visitors played, or later in the evening when you press has counted among its members 
reached Paris they were tired but thrilled pass along our boulevards.’’ during tbe last quarter of a century, 
with a wonderful day. Senator Paul Dupuy thanked M. Ray- "Those who have been the first cour- 

Tuesday tiegan with a reception at the naldy and the Hotel de A'ille authorities ageously to reject adverti.sements which 
Hotel de Ville. the City Hall of Paris, for their welcome in the following terms: they considered as deceiving or not meas- 
They were welcomed in the name of the “In the name of the Reception Com- uriiig up to the dignity of their news- 
town of Paris by M. Maurice Quentin, mittee of the .Advertising Clubs I wish to papers have pointed out the way and have 
President of the Municipal Council, and thank you for the splendid hospitality laid down the basis of this cixle of ail- 
the memliers of the Council. Mr. Charles, you have today shown to our .American vertising which today, thanks to the 
.Mr. Xeal and Mr. James A\'. Hrown friends, as well as for the words of wel- .Advertising Clubs, is spreading over the 
signed the Golden Book of the Town of come which you have just spoken. world. 
Paris, the book in which all famous vis- “I cannot tell you how great is my "It is with all my heart that in the 
itors to the F'rench capital sign their pleasure to see at the present moment name of the F'rench press I salute all the 
names, while a military band playeil the the advertising clubs of all the towns of delegates and hid them woicome." 
“Star-Si«ngletl Banner’’ and the “Mar- the rnited States gathereil together in M. Reiiier. of the .Agence Havas, also 
seillai.se.” M. Quentin, speaking to the the City Hall of the town of Paris. spoke, setting forth the present situation 
American delegates, said: “.A few months ago, going from place of advertising in France, followeil by M. 

"A'ou are here in a city which has al- to place in .America, I came into contact Chark-s Maillard. President of the' .Ad- 
ways lieen in the forefront of the world’s with these organizations which have as vertising .Association. Mr. H. H. Charles, 
history. Xot far from us stands a .statue basis and as aim the protection and de- FVesident of the .Advertising tlub of 
which perpetuates the memory of the velopment of honest and intelligent ad- Xew York, made appropriate reply to M. 
founiler of your profession, Theophraste vertising. Duptiy’s speech. Then Mr. Jarvis' VV’oixl. 
Renaudot. He was. in fact, an initiator. “How wide the Atlantic seemed to me President of the Poor Richard’s Club, 
and. by his character, his ingenuity and at that moment! 1 would have liked to in tlx- name of the Mayor of Philailel- 
fertile brain he deserved to tie .American have by mv side then all the merchants phia. presenteil to the President of the' 
if fate h.ad not made of him one of the of our capital, in order that tlx'y might .Alunicipal Council a gavel made fr<im 
most astute of F’arisians.” be witnesses of the prodigious develop- the reil cedar beams of Liberty Hall. 

M. Julliard. Prefect of the Seine, spoke ment which .advertising, estahlishtxl on a Mr. James \V. Brown, of Editok & 
I'cxi. btisis of high ideal, can bring to com- PfBi.isn™, ;iddressed those present, tell- 

“The science of advertising.” he s.-tid. nierce. ing the F'rench how toucheil all were by 
“such as you conceive it, calls for high “But the wish was impossible of the wonderful reception, aixl pointing oiit 
qualities, technical experience, iletermina- realization, and it seemed equally im- to his American colleagues the earnest- 
tion and patience, which are to the honor possible that the -Advertising Clubs could ness and sincerity of their French col- 
of your corporation.” _ leave their home and some day come leagues and enjoining them to come again 

M. Raynaldy. Minister of Commerce, to France to give us the lx?nefit of their to F'rance to study and enjoy al/the 
also addresseil the visitors. experience and show us their methiuls. wonderful things they had seen during 

By G. LANGELAAN 
{Paris Corresf'ondc$tt, Kuitifk & Pcblisher) 

President Dowmergue conducting the Amerirnr advertisers thrciigh the gardens of the 
ZlysM Palace. 
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PRESIDENTIAL NOTIFICATIONS DRAW 
MANY POLITICAL WRITERS 

tins lu,rne<l vis., Mr Brown tha.tkc<| PRESIDENTIAL NOT 
all those concerncil tor the welcome and 
hospitality the A,neri^ns ha.l rcceivcMl MANY POLITK 

When the visit to the Hotel de \ ille _______ 
was over, the tlelegatcs made their wav _ _ , ^ j 
to the American ( hamlnr of Commerce. Forty-two Correspondents, “Personally Conducted 
where they were leceived hy the I’resi- Preston, Invaded Clarksbury—Special Wire 
dent. .Mr. lilvth W. Branch. SiK-akmi' i 
at this recepiion M I’aiil Dnpny said: Arrangments Made 

"I am happy to have the pleasure of - 
intriKluciiiK to you this very imjK.rtant By SAH 
American delegation of the .Xssticiated i ii 
Advertising; Clubs of the World. Thev .r-» o.. i v/-t, .v i -i-i 
came to Kuro,K- to attend the annual \\ ‘ 
convention of their assiKriation in lyondon. '*.■? '“". '’‘*"‘1 "• J'"’ f reston was 
but dhl not wish ,0 return to America < '-cermble in the press arrauRements for 
without haviiiR visi,e<i I’aris and France. notilication exercises this week. At 

“As s.Hm as vou heard of their com- ‘‘'"day msht. where John 
ins, vou suRnesk-d to me that the Ameri- , I>av.s made h,s speech of acceptance, 
can Chamber of Commerce should have .‘I* ''ashmgton. last mRht, when 
the pleasure of receiviuR them. President Ccxilidge received h.s formal 

•The object of the memlKTs of the "■•‘•''cation, htt e was left undone to ex- 

by Jim 

By SAM BELL 
(II Corrfsroiult-nl, Kdith 

Vji'ASl I IX(jT< )X, .XuR. 15.—The line If iston 
Italian hand of “Jim" Preston was HoniU 

discernible in the press arranRements for 
the notilication exercises this week. At cie^fe^, 
( larksburg Monday night, where John >i 
W, Davis made his speech of acceptance, luiliar 
and at Washington, last night, when Kansa 
President Coolidge received his formal I.^Mist 

\ l*r Hi IMIKM ) 

Advertising Clubs in coming to France 
was not primarily to meet their fellow 
countrymen. estx.*cially as their stay in 
this country is so very sliort, but this 

peditc the work of the newspapermen. 
Arrangements at Clarksburg called 

forth sjiecial praise. It is far easier to 

this coui.tr; is so'very sliort, but'this l’.■"KlIe such matters m The 
Uiamber is so Parisian and the memliers l'“'e town in the W est \ irgmia hills 
un<U*rstand so well our French mcthixls 
ami jxiiiits of view -and also their ap¬ 
preciation for all that is FreiKh is so well 
known—that I insist that this Cliamber 
is regarded essentially a iwrt of 
France. 

“May I take advanta>*e of iny visit 
here to thank you. Mr. Fresident of the 
ChainlxT of Commerce of Paris and vour 
Parisian collcajiues, for the very con- 
siderahle assistance you briiiR every day 
to Franco-.American understanding and 
to the development of commerce and in- 
dustrv lietween our countries. 

little town m the West \ irgima hills 
acceded to every suggestion offered by 
the Hon. Jim. and carried through his 
ideas in a tine spirit of helpfulness. Si 

.\lthough the hotels were so over¬ 
crowded that cots were placed end on 
end in every corridor, ancl scores of \\ 

Histoti Herald. Ki/kti It. Choate. 

HrtHtklyit fiaale. Iloiiry SuyUam. 

Chicago ^>tn7y ViJt'v. Junius H. WcmmI. 

Chicago Trihune. Hiilip Kinsley. 

Clezeland Plain Pcaler. 11. T. .MacWeiuler. 

Detroit Xeus. Jay ti. Hayden. 

Im1ianaf*olis \'cwt, Mark Thistlethwaite. 

Kansas City Star, Roy .\. Roberts. 

Louisville Courier Journal. I’lric Hell. 

Xeu' York 7*imcj. Janies .\. lluKerty. 

AVte York Herald Trihutte. <?rafton S. Wil 

cox. Carter Field. 

\ew York livening Post. Kol»ert Harry. 

.\ cu' Sun, Ralph A. Collins. 

.Vru* York U'oriJ. Eliott Thurston. 

.VtiourA* Arthur J. Sinnott. 

.Vere y^orh Evening 11 arid. Lindsay l>eni- 
>on. 

Xew York Herald Trilnine Syndicate. Mark 
Sullivan. 

Philadelphia Public Ledger, Roliert Harry. 
Philadcipnia Record, 11. E. Alexander. 
Philadelphia Ezening l^nblic Ledger, (.'linton 

rue dc Richelieu, where the XtnCTiai, I 
delegates were shown‘over the bS I 
and services. Then came a lunches I 
the .Xrmenonville restaurant in the I 
dc Boulogne, followed by a visit totf! I 
flying grounds of Le Bourget, wW I 
many of the delegates got views of ^ * 
from the air. M. Uurence 
I'nder-Secrctary of .State, was pre^ ; 
The whole wound up with a wond^' 
gala performance at the opera. 

Throughout the visit M. 
Knecht. Secretary General of Le IfjKi 
was indefatigable, and no small pan • 
the success of the reception was^. 
him. He was everywhere, and succm* 

in making everyone feel at W 
Through him Americans and Frea 
were able to understand one anothn » 
fectly, for M. Knecht translated we 
ease ami wonderful accuracy all | 
'IK’cches made. 

ON-TO-HOUSTON DRIVl 
STARTED BY CORNER 

Associate Publisher, Houston Chrenkb 

Says British Delegation of 500 As¬ 

sured—“Key Men” Named to 

' Promote Meet Abroad 

Democratic notables were obliged to seek 
shelter in adjacent towns, reservations 
were held for corresiKindents. They 
were among the elect to have baths. 

The Elks Club, through its secretary, 
Walter Wilson, convertesl its assembly 
hall into a press nxim. There were type¬ 
writers and working space enough for 

istry m- ween our coumriis evervone. The Baltimore & Ohio Rail- 
"As fellow cijuiitrymcu of the mem- ^oad. through Col. W. \’. Shipley, its 

hers of the visiting Advertising Gubs, \Va„i,jnjrt,,i 
you all know, sirs, what is the signifi¬ 
cance of these splendid organizations. 
Just now, at the Hotel de Ville, I re¬ 
called the important part they play in 
the economic development of your great 
country. 

“1 am glad that you have this oppor¬ 
tunity to meet and know each other, and 
I thank the .Xmerican Chamlicr of Com¬ 
merce in I’aris for tlx-ir courtesy in in¬ 
viting the members of the French Com¬ 
mittee to this American fete." 

passenger agent. 
siHx-ial cars at Preston’s bidding. 

Pittsburgh Cacette Limes, W. J, lirutuli^h. 
Hruoe LockwcxHl. 

Pittsburgh Harvr> <L 
Smit li. 

Pittsburgh Post, John Hall. 
Pittsburgh Sun, John Th« ma>. 
.Vrit* York Telegraph, jamei P. Situuitt. 
St. Paul Pioneer Press, EdRar Markham. 
It'ashington Post, Auhrey Taylor. 
It'ashington Star, (*. (muiKI Lincoln. 
Current Peatures, William Har<l. 
I f juion Post, Sir A. .Maurice L m. 
Woman’s National News Hiireau. Ikirothy 

Shumatv. 

The work of correspondents at Clarks- 

I low the “On-toHouston” drive wu 
launcluxl in London immediately foDot- 
ing the international A. A. C. W. cas 
vention there last month was told Eom 
& PrBLisiiKR in Xew York this week, 
hy R. H. Cornell, associate publisher oi 
the Houston (Tex.) Chronicle jast n- 
turned from England. 

“We are already assured that a dde 
gation of 500 advertising men from Brit¬ 
ain and 100 from the Continent will a- 

Western Union sent traffic chiefs from burg, as well on the Davis assignment 1925 .\ ^ C. W. meet in Hob- 

ton next July,” Cornell declared. 
First steps to this end were talm n 

Xew York and Philadelphia and experi- throughout, has been aided in a very July,” Cornell d^lared 
enccrl press operators from Washington, large measure by the appointment of ’jp 
Twenty-three through circuits were hihii E. Xaviii. wh.i has beiii dcsigiwted i^,„(ion just before Cornell sailed 00 thr 
available. by the Democratic National Committee ^„jp,g 

With the aid of William J. I'fonaldson. as the chief publicity representative with ^ luncheon, attended by promiiie; 
siiperniten<ient of the House I rcss Gal- the candid.ite. NIr. Xevin, a veteran Britisli advertisinvr men. was stsffni br 
lery, Preston had the arrangements at Washington correspondent, gives every 
Goff Plaza organized along the lines of indication of maintaining his reporter’s 

A luncheon, attended by pronmec 
British advertising men, was staged b; 

W ashington _ correspondent, gives every Houston delegations, and plans hii 

the n.itional political conventions. Two 
State ii(dicemen. with motorcycles, ran 

point of view in handling his new posi¬ 
tion, of catering to the correspondents 

In the afteriKxm the delegates were re- epy from the scene of the notification rather than to a candklate. Such an ar- 
ceivevl at tlR‘ Palace of the Elysee by M. exercises to the Western I’nion offices rangement. if carried through, will make tisemicnt nimiager "tTr the^ 

‘'■‘'•■'‘‘‘"'f on a five-minute schedule, despite the fi-r the niost cordial relations lietween and former manager of the London be- 
French Republic They were intriKluccsl .littieultics attendant on forcing passage Mr. Davis and the score or more of re- reau of the United Press Associations, 
to the 1 resident by .M. 1 aiil Uupny, who through the crowd of 5().0()() persons. porters who will accompany him, and Spirit at this luncheon, which ns 

for the British delegation’s trip to Texas 
This luncheon was arranged by Cornd 
for the Houston Advertising (Tlub wii 
the assistance of Jack Akerman, adve- 

in presenting them said : 
porters who will accompany him, and v^pjrit at this luncheon, which las 

i> 'A Vi n<I<liti(»ii to tlic representatives of will Ki\e to tlie candidate the best pos* jestingly referred to as given by *Mit 
I. Mr. 1 resident the Clarksburg, Parkersburg. Huntington, sihle relations with the .\mcrican reading survivors of British hospitality," plainh 
.erfisinir I liihs of the r-i_. ... v\-i_1;_ _1 . .t_ n- ... ....t.i:.. . ' . . ' . ■' . ■' 

"1 present to you. Mr. President the Clarksburg, Parkersburg. Huntington, 
members of the .\dvcrtismg Gubs of the Qiarlcston. Wheeling and other West 
United States. 1 his imixirtant delega- \ irginia papers, the following news as- 
tion, which came to F.uropc to attend sociations and papers sent special cor- 
the Advertising Convention m I.ondon. resixindents to the Garksburg exercises: 
did not wish to return to .America with¬ 
out visiting F'rance. Jone' I-. West. 

"We are sincerely grateful to them, as iw.s'-s^V'ker. 
we are grateful to you. Mr. I’resideilt. fnivir-.il Service. I.iims U. Xmirsc 
for having kindlv interrupted vour high ui'l Se;ir- T.-olnr. 

duties in order to receive theni. n,""’ \ , ek 0'!.'" i . 1 t « z-* T I ' rifsw Haviil Law- 
All over the I nited States I have uuev. 

seen these clubs at work, and I can assure Uniiimorr Sun. j. I're.l Ks-.irv. 

you that they constitute essential ele; chrCii^ Miss 
ments of the remarkable development ot Kiu'.y, 
American commerce and industry and. 
as a consequence, of the prosperity of the ^ “ 
United States. "I thank you for your visit, and 1 

“They are more than this, for they are wi>h you. while among us. the most cor- 
elements of education and moral inspira- dial welcome.” 
tion. Yon know their device—truth. Mr. Jesse 11. Xeal thanked the Presi- 
sincerity, protection of tlie public. Tli.nt dent in behalf of his friends for his very 
is why we welcome them today as fore- kind reception. 
runners and consider them as veritable Seven hundred members of the F'ronch 

Intel riiationai \ Xs. \V. K. i>n. 
('me s(.li<lat«Ml Vrv SS .\>s (iciati c»n. Pavi .1 Law 

11 lice. 
Haiti Imtire .Sun. 1 . I'roi :irv. 
Hast on Clohe. K. n etilir*. sy. 
H. st I'tt Christian Scienc e .t;.> niti»'. Mi ss I'tira 

Kic'.v, 

“1 thank you for vour visit. and I 
wi>h you. while anmnp: us. the most cor- 
dial \ .velcome.” 

Mr . Jesse 11. Neal thanked the Prcsi- 

public. , _ . demonstrated that the Houston gatherint 
The arrangements for the Coolidge would in every way be as intematiaui 

notilication were handletl by the Republi- the I»iulon convention just conclude; 
can National Committee, through I..eo "We sold Houston to them," he de 
Nixon. Every newspaper having a cor- clared. “British advertising men havt 
respondent in Washington was invited already started preliminary work of of 
t(> have a representative in Continental ganization, looking towards a big rejire 
Memorial Hall, where the President de- sentation in Texas.” 
livered his acceptance address. The cor- sir Charles Higham. speaking at tin 
resjiondents were placed just to the right lunelicon, praised Houston as a city “sjni 
of the >ix'aker. It was not possible to ho|jc of ymitli.” and expressed the hop 
have writing tables in the hall. that the Britisli delegation would chartt 

sentation in Texas.” 
Sir Charles Higham, speaking at tht 

lunelicon. praised Houston as a city “sim- 
holic of ymitli.” and expressed the hope 
that the British tlelegation would charttr 

Nearly 100 Washington correspondents the Mauretania to cary them direct from 
were present at the exercises. Southampton to Houston. 

__ _____. __Captain William Lea, Mayor ot 
Drangc, Tex., and Robert 1. Cohen, of 

your enlightened efforts, advertising will Houston, also spoke at the luncheon, 
become more and more in every count rv Among those atteixling were: Viscoom 
a formidable means of action. Fins Burnham, Sir WcMxlman Rurbidge, Sir 
ought to lie placed entirely at the service Charles Higham, H. Gordon Selfridgt 
of public welfare and .social progress. Judge H. M. Garwood of Houston, 

“Our two countries have always licen S. Crawford, H. S. Imber, Percy Brad 
friends. They were fricinls before the shaw. 11. (". Derwent, Thomas McDoc 

apostles whose doctrines are all the more press and delegates sat down to a dinner birth of your great nation. We are in 
valuable in that they are based upon ex- in the evening at the Hotel Continental 
pcricnce and success. 

“I Ixdieve 1 am the interpreter of all 
in thanking you, Mr. President, for this 
splendid reception, of which we shall all 
ever kwp a precious souvenir.” 

To this the President of the Republic hassnd.ir; 

organized hy the Reception Committee in 
tlx' honor of the visiting Americans. M. 
Camille (Tiatitemps, Minister of the In¬ 
terior. pre>i(led. having beside him Mr. 
Myron T. Herrick, the American .\m- 

gal and .A. H. Williams, 
dehted one to the other for oiir independ- Prior to the luncheon. Cornell rnadf 
eiice. The companions of I.afayette went preliminary arrangements for interW" 
to your country to help you bring fisrtli tional representation at Houston. Hf 
liberty, and the <lesceiidanfs of Washing- appointed “key men” to organize dtkO' 
ton c.'ime to France to hejp us to prevent tions from among advertising men H 
liberty from dying. This long-standing lending the lyondon meet. These 
Iraternity. whose source is so noble, finds men” were appointed to boost the ‘D"' Minister of 

replied: Commerci ; M. Paul Dupu 
“I am very glad that yon had the ex- W. Branch. Pre'ident of 1 

cellent idea of coming to \i<it F'rance and l liam'x-r of Commerce, etc 

M. Paul Dupiiy, Mr. Blyth itself fortified in onr hearts hv the co' 

tions from among advertising men H 
lending the lyondon meet. These 1*1 
men” were appointed to boost the‘D'>- 
to-Hnnston” movement at Paris, Vieiw 

I^aris. I know that it is a mark of 
friendship for our country, and this we 
all feel. 

Branch. President of the Xmerican mimity of democratic institutions .and hy in Holland Sweden. Finland. DeniM.') 
nU-r of Commerce, etc. the inspiration of a same ideal of prog- and t'aiK- Town, S(iuth Africa. 

M. Chautemps. Minister of the In- ress. which liases the prosperity and Mr. Cornell also described the post cot 
terisir, adilressed the gathering: greatness of a State on the development vention tour to X'orkshire of which k 

“I wish to emphasize the immense serv- of justice and peace Ix-twecii peoples as was chairman. He characterized it ash 
“1 am aware of the important role ices that intelligent and healthy advertis- Ix-twecn citizens of one countrv.” f.ir the most interesting trip out of LoO" 

played in your country and in the world ing, founded according to yoiir methods .Ambassador Herrick. M. lusserand, don following the business sessions, 
hy your great association, which has on truth and probity, could render in the F'rcnch Ambassador at Washington, and (Tornell plans to return to England ' 

ken as its rules the principles of sin- necessary propaganda which public au- others made loudlv applauded six-cches. F'cbruarv to attend the convention of:" taken as its rules the principles of sin- necessary propaganda which public au- 
cerity and truth common to your col- thority has to undertake in favor of 

in truth and probity, could render in the F'rcnch Ambassador at Washington, and 
lecessary propaganda which public au- others made loudly applauded six-cches. 

leagues in France. 
thonty has to undertake in favor of The final day of the Paris trip heg.in 14th District of the A..A.C.W., when ' 
works of general interest. Thanks to with a visit to the Agence Havas in the will complete the “On-to-Houston” ph' 
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“GOOD WILL” STRESSED IN RADIO ADVERTISING 

..SIM 
•'onderfe j* 

It Works Best Tied with Newspaper Space—Dallas Man Says Radio Firms Slighting Dailies 

Dissemination of Radio News Discussed 

dng at the 
I city 
d the hope 
uW charter 
direct from 

By WARREN BASSETT 
r i utt4\D new metlium for selling otiioials declare. They are convinced it out as it is to escape printed advertis- keeping our name Utore the public in a 
\ ^ _I- . ^_ ’rA__ _:_- 1... __al.- _ rr_ 4^11, Ic ni.'*. \\’^ \__:_i_au_ 

* 3 *lp in the mass.” rarlio listener after enjoying the ing by turning the page. Every talk is nice way. U e have received more than 
Tliat 15 what officials of the American \stor Coffee Orchestra week after week, labeled advertising at the beginning and 1.000 letters from listeners, thanking us 

T ifSione and Telegraph Company say w ill purcliase .\stor coffee in preference cikI.” for our prograin. 
f i^io advertising" after more than a to another brand in case the purchaser It is admitted that radio is not an ad- “I do not think, however, that radio 

exoerience with commercial has no fixed buying habit. vertising medium suited for the small, advertising has any selling value under 
i»n»lcasting from their own station. The ca.se of a face lotion was cited to virtually unknown firm struggling to ere- present conditions. It is primarily a 

show tlK- value of radio as an advertising ate a market. Radio is super-publicity, good-will medium. Personally I think 

"Rni tlKv shv at the phrase, “radio ad- me<lium. The originator of the lotion, institutional advertising, and works best some of the advertising broadcast is very 
"f',r that connotes trade !*• woman, gave a beauty talk over for firms already strongly established dull. Success with radio advertising de- .Mtisine tor mai ii<iuv . .. - -.. ..- -.- ... .uv- 

sales punch, price marks and all ps'uns on how you use the medium, just as 
other devices used in printed pub- "> any other tyi>e. We have lieen 

to induce the public to buv a deli- SONGS OF THE CRAFT /t’taining the Happiness 
article manufactured by a definite KJr I nt Hiey have umiuestionably made 

■ (Cof*\‘rigiit 1924. Editor & Fcblisher) bit with the public. Our use of radio 

‘^io advertising isn’t like that. It Bv Henry Edward Warner ^*1^*^* 
Hifes radically from all printed forms. ' I 
It is advertising in the second dimension. THE PIONEER neither medium, Init expect to resume in 

Htretrtforc sales appals have^en made j ^ ... a lilllc sonn wo'rkr^better a Reneral 
aliiKist exclusively through the ey^in Of „f advertishicr’’ " ^ ^ ^ newspaper 
newspapers, show w’lndows, circulars, and Who plucked his vision from a Star i\„ „f . a 4- • j- 
I WlUds. Radio advertising assails i^n.l brought it down to Earth. i, i„.reasin^ aecnrH ... 
the mind of the prospect through the ear. uf i! . c , f' reports bte- 

Advertising by radio came into exist- \ prince he was—Not of the blood. rfcertion !ast^*vpar^ ^ 
at the beginning of the radio boom. But of the heart.-who came o\erc,.me bv fll 'refine^t^nV 

Brciadcasting stations were springing up Jp jjfj j, peasant from his knees broadcastiiiir and receivintt ’ ♦ ^th 

»"• ?,»“«<.- 

L u JJSn T. mp"r ".rkr„':r,h "i..... s. “"" 
aic their own stations. Main such sta- Of imman brotherhood. - 
n(tB were built and put in operation—so Sov* M t » 

many in fact that other firms, contem- ^,3] j„ marble halls >i ^^*c?f^^i.**^**'*»» 
paling such a step, saw the saturation Broke bread with him . . . he ale Press 
poiirt had Ik-cii reached. \\ ith broad- crust where he was welcome, and as Selling Medium 
fasting stations on every store root, the Ouarreled never with the plate. Rv I P nru/irv 
^vehy of racli., would scion wear off- . .... 

the air would Ik- hlled with a meaning- | p|,a|| ^peak no eniplv ^peech * i ,■ , 
Ipshabel of sound. fif phrases framed. \ “’imy things are happening to 

.\s proof that the above situation c.s- „ffer (jauds and baubles to ^ science, perhaps as many 
sled, the I. & T. states that more \ spirit so untamed; ****** il•lppen^ng to it as a business, 
thin 150 comptinics were contemplating while as a field »>f newspttper activity a 
the erection of broadcasting stations a \,„| 1 ,hall weave no garlands . . nay, iuimtH.r of things of prime significance 

year and a half ago. He would not have it so! ‘T*: "*'*'hi'''I”K. Probably the most sig- 
TIh* solution of the problem was what Hi. strength was not in fawning friend. nilicant of them is the fact that the gentle 

has now come to be known as radio ad- But in a beaten foe. pastime ot radio broadcasting is losing 
vertising—the use of a single statisni by its jiopularity among newspapers, that 

am number of firms broadcasting their q Spirit «f the Press! . . This song. *’**’^ **** nian-V papers are now opera- 
uwn individual entertainment features. This tribute now I bring! . tiijg stations as were doing .so a year and 
»Tth the firm name attached. I ly, jj at ^„„r feet. O Prime, . *'***; **!?'.’• “'*** ••'3* Ihc 50 papers now 

The .\. T. & T., through its station. fcVhle little thing! hroarlcasting a g<xKl percentage are clos- 
WEAF, early began exploring and mg their stations during the summer 

durting the lield of commercial broad- But grunt me grace, that in my lime months. ... 
casting. Tixlay it has develojied a deti- |_ n,ay see afar .Another signiticant fact is that few 
nite tkhnique for broadcasting publicity 4,„| leaping from the Earth, mav pluek newspapers are venturing into radio 
and has 4 salesmen in the field selling Hv vision from a Star! nowadays, and most significant of all, 
‘space on the air." ' lierhaps is the fact that the number of 

It was early decidetl that direct adver- pttpers which operate stations that are 
tisirg could not Ik* broatlcast without ... , • 1. 1 ■ 1 • , owiictl and at least partly financed by 
iTOusint; tlie rcsentinciU of tlu? radio pulv- I'.AI*—a ^tiicral discussion, which whicli wish to keep their names, rather other interests seems to be increasing, 
lie. \ strict policy was therefore made no mention of any particular cos- than the fiia* iKiints of their products, be- The latter tendenev may point the way 
tiipted. prohibiting the mention of trade- nietic. The firm name w as annouiKcd, fore the public. Substantiation of this is to a solution of the problem which is, 
narked articles, prices, or places where a> uMial. Ixfore and after the talk. The seen in the list of comitanies using radio or at least should be. vexing the whole 
micles could he purchased. Only enter- next <lay W E.M* receivetl more than 100 tidvertising—.American Chicle Company, radio industry tixlay. 
airment or service conkl he broadcast, letters, asking. Where can I buy tolnmhia Phonograi>h Company. Atlan- Radio, an infantile iiulustrv which is 

The “Happiness I’.ovs"—well known-'s Face Lotion?” tic and Pacific Tea Comiany. Proctor struggling .dong to the tune of more than 
radio entertainers in the emplov of the .A point stresseil by W E.\F is that to and (lamlile. Borden & Co., (kild Dust $.L5().(KK).(HH) a year, is dependent upon 
Hippine-s Candy Stores - “do tbeir get the maximum return from radio pub- Corporation- powerful corporations with broadcasting as no other industry on earth 
•mfr* witlxmt so* miK-h as mentioning licify. newsptiiK-r advertising should be prestige built on years of printed adver- is dependent upon any single supply or 
Happiness Candv. The advertising note used simultaneously. Tin- radio program tismg. >ervice factor, and yet to date it is the 
is'truck only when the name of the gives the hnmani/ing touch—creates go<xl W FLAP talks space on the air to pros- iiewsp;ipers that are doing most of the 
‘tores is annonne^ before and after their will—the newsp.iper .space gives the pects im the basis of 500,000 “circula- high-grade broadcasting, 
jpnearance. price, place of purchase and sales appeal, tion.’’ or li.steners. That is the minimum. This article is not concernetl directly 

This “name" or “good will” advertis- Radio officials call attention to the nu- .Maximum cstinnites figure the radio pub- with the fate of the radio trade, neither 
iiK brings a high price. For a 10-minute ineroi's advertisements appearing in New lie in the metroiKilitan area at more than is it inteiuied to deal with the question 
ti!k on life insurance or any other snh- ^ ork new spapers carrying the^^Iine, Lis- 2,000,000. Only firms which W 1"..\F of whether broadcasting belongs within 
jw. the compjuiy sponsoring the talk ten In Chi \\ E.AF Tonight.” to show considers can “prolitably" use radio pub- the sphere of newspaper service. It is 
pjys WILAI* the sum of $200. .A musical how; the twii mediums are being used in licity arc solicitetl. acutely concerned with what is happening, 
flitcrtainmeiit. “hv courtesy of the conjunction. ResjKin.se of the audience is jutlgcd by and going to happen, among the broad 
-fompany.” is allowed a half Becan-e of this tie-up with newspaper letters received at the .station daily. They and progressive newspapers which liave 
liour’s time for the same price. In aildi- sp.iec. and hecansc of the strict rules come from every state in the union. .A invested thousands upon thonsamls of 
limi the jK-rformers must lie paid. In the which prohibit direct advertising over card imlex is kept of letter writers. This tlollars in radio stations as adjuncts to 
O'* of a high-class orchestra this ad<ls radio. \VF .AF scouts the idea that “air index contains more than 1(10.000 names, their service to their people, and which 
wothcr $200 to the cost of the advertis- copy” is a men.'ice to newspaper adver- it is statetl. Letters to advertisers are are at present carrying on that service 

jx'iids on how you use the medium, just as 
It dties in any other tyjK*. VVe have lieen 
fortunate in retaining the Happiness 
Boys. They have urKjuestionably made 
a hit with the public. Our use of radio 
has had no effect upon our use of the 
newspapers. .At present we are using 
neither medium, hut expect to resume in 
Septcmlxr. We believe radio in general 
works better as a tie-up with newspaper 
advertising.” 

Use of radio as an advertising medium 
IS increasing, according to reports. Sta¬ 
tic, which interfered greatly with clear 
recejition last year, is gradually being 
overcome by the refinement of both 
broadcasting awl receiving in.struinents. 

SOS calls from ships at sea often sud¬ 
denly terminate a “radio ad.” The air 
is immediately “clearctl.” When this oc¬ 
curs a free ‘re-run" is given the adver¬ 
tiser. 

Says Manufacturers 
Are Slighting Press 

as Selling Medium 
By J. P. DEWEY 

I iililicity I)irccti>r. ij ('l>x. I .Vrmt 

^ (lOOI) many things are happening to 

radio as a science, perhaps as many 
more are happening to it as a business, 
while as a field »>f newspjtper activity a 
luimlK-r of things of prime significance 
are iKciirring. F’n.bably the most sig- 
nilicant of them is the fact that the gentle 
pastime of radio broadcasting is losing 
its jxipularity among newspapers, that 
only half as many papers are now opera¬ 
ting stations as were doing so a year and 
a half ago, and that of the 50 papers now 
broadcasting a gfxxl percentage are clos¬ 
ing their stations during the summet" 
mi iiiths. 

.Another signiticant fact is that few 
newspapers are venturing into radio 
nowadays, and most significant of all, 
jierhaps is the fact that the number of 
pitpers which operate stations that are 
owiietl and at least partly financed by 

in?, .\pproximately $4(10 is spent to have tisiiig. 
the firm name annoniieed to the hro.ad- 
fS‘ting public twice. 

“People who criticize commercial the respective firms. 
.addressed to WF.AI' and forwarded to without a(le(|uatc or just reward. 

broadcasting don't understand it.” radio 
The resixiiisibility for the existing con- 

What is the value of this form of ad- officials declare. “.Any .irgnment against 
vertising' it «'i' he used just as effectively against 

It “humanizes” the compaiiv's gener il other mediums. 
»ilvcilisinv in new spajiers and pi-riiKlicals “It is commonly said that radio adver- "It is commonlv said that radio adver- rescntativc. 

Wlrnt do business firms think of radio dition. wliich is certainly not growing 
adverti.sing ? any better, lies in just one place and that 

Tile comment of the advertising de- is ujkki the doivrstep of the big radio 
partment of the Happiness Stores is rep- manufacturers, the firms that are profit¬ 

ing in fullest measure from newspaper 
*iKi creates a vast amount of good will tising is forcctl upon the listeners. That _ “We are enthusiastic about radio pub- broadcasting and most of whom are not 
in the mind' of the radio public. WF.AF is erroneous. It is just as easy to tune licity,” an official said. “We think it is displaying an agate line's wiirth of ap- 
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jircciaticn. IiUd the traile juurnaU. cla>'. 
maKazilK■^ and ni'iicral inaKazini-> tin- 
radio folk' an- >liovtliiin tlu-ir advcrti'- 
insr ai)i)roi)riations in va>t cln-.tfr> wliik- 
the hro;idca>tini' ne\v>pa|KT> >eek their 
>olace in "uimkI will." 

l{roadca>tina service alone i.s not a 
'•onnd ha>i' upon which to solicit adver¬ 
tising. No intelli);ent advertising man¬ 
ager would wa'te his time <ioint' so. I'.ut 
alonii with hroadcastiny no a nuniher of 
related circumstances which niuiue'tion- 
ahly stamp the hroadcastitin newspapers 
a' lomcal meclia for national radio cam- 
paijiiis. The hroadcastint; newspajK-r is 
inevitahly the center of radio interest in 
its lielil. It jirints its programs in its 
own Columns and nearly always supjiorts 
them with a >>.mk1 railio department or 
jiaKc. It em|)loys men who must know 
radio and who cai’ talk and write it atily. 
Its kiiowledne of local conditions Hives it 
a value in the eyes of its readers that 
cannot lie attained hy any national me¬ 
dium. and in radio the local conditions 
are vital factors. 

The retailers and wholesalers in any 
Community will Ik- fouiul to appreciate 
these facts fully. recent investination 
amonj;. them in one district develojK'd 
the fact that they are unanimous in advo¬ 
cating the hroadcastinn newspajH-rs as 
media for the advertisinjf of their manu¬ 
facturers. It is in spite <ti their wishes, 
or in itfuorance of them, that the manu¬ 
facturers are usinn the magazines and 
trade journals. 

NoIukIv but the manufacturers them¬ 
selves can tell all of their reasons for 
their general jHilicy. It is safe to say. 
however, that one of the greatest is that 
they are still working primarily to es¬ 
tablish johlK-r and dealer connections, that 
they are short-sightedly striving to load 
the retailers' shelves rather than to help 
unload them; that in short they are in- 
<lulging the popular but exjK-nsive pastime 
of pursuing "dealer influence.” If such 
is the case the manufacturers may be 
succeeding in influencing new dealers hut 
they are missing the hull’s eye with the 
flealers who are already on the job and 
who know where their patronage is com¬ 
ing from. 

Some manufacturers are making their 
dealers allowances for advertising which 
is iK’ing handleil locally; some are begin¬ 
ning to recognize the claims of the broad¬ 
casting newsiiaiK-rs and are pl.icing cam¬ 
paigns with them; but there is entirely 
too much patronage being iliverted to 
other channels and it is time the broad¬ 
casting newspajK-rs had a few hats in the 
ring. A numlK-r of them have of course 
made vigorous bids indiviilually with 
varying success hut what the situation 
seems to call for is a general movement 
toward giving the manufacturers a clearer 
understanding of their claims and i|ualili- 
cations. There is a goinl-sized job open 
for an association of broadcasting news- 
pajK-rs. and if such an association can be 
organized ami can accomplish its inirfiose 
a lot of beiielits will accrue to the papers, 
a stronger situation will he brought alsmt 
within the radio traile. and the public at 
large will he assured of continued high- 
grade new spapiT broadcasting—than w hich 
no more comprehensive system of broad¬ 
casting is likely to Ik- deviseil for some 

t ime. 

How Broadcasters 

Give Radio News 

to Daily Press 

!.> \1>I<) news has become a nece-sity to 

the ui)-to-date news]iaper. The im- 
tiortant broadcasting stations supplv a 
goml proportion of the radio sections 
throu'.di publicitv departments. In fact, 
the radio editor's mail hag is iKComing 
one of the largest in the news))aiK‘r oftice. 

Three kinds of radio publicity material 
are in circulation ; 

1. liroadcasting programs and schedules. 
2. I’rogram news and publicity. 
2. kelea-es of a technical nature. 
.■\s closer cooperation with the news- 

pa] ers has develiUK'd. the broadcasting 
Stations have gradually been sending out 
more accurate jirogranis in a form liest 
suited to newspaiH-r use. Hut there is 
Still freipient discrepancy Ix-twecn pro¬ 
grams printed in the newspaiK-rs and 
those actually broadcast. This is a mat¬ 

ter of no little imixirtance. according to 
letters received hy broadcasting stations 
from radio listeners complaining that 
their time scheilule has not been closely 
followed or that a certain newspaiK-r did 
not publish notice of a very enjoyable 
program feature. In .some cases, the 
broadcasting station is resixinsible for 
the error. Hut in most instances, condi¬ 
tions iK-yond the control of the broadcast¬ 
ing management make changes in the 
program subsenuent to its issuance to the 
jiress quite unavoiilable. Inasmuch as 
some broadcasting stations supply as 
many as 5011 and filK) newspapers vyith 
their relea.ses, they are not in a position 
to issue statements of correction e.xcept 
through the mails. This is often tixi late 
to include final changes. 

Conscientious radio editors make an 
effort to check up the program of the 
three or four iirincijwl stations in the 
inimeiliate locality in which the news- 
pajier is iiuhlished just iirior to going to 
jiress. In fact, one New ^'ork juiiH-r is 
now featuring the program changes which 
they obtain hy last minute check up in a 
siKcial box. in order to draw attention to 
the accurticy of their programs. Such 
a check-ui) involves considerable hard 
work on the jiart of the already over 
burdened radio editor hut it is certainly 
aiiiireciated hy newsixiiier readers. 

Most broadcasting stations have two 
kinds of iirogram releases, dailv and 
weekly. The daily release issued from 
7 to 1(1 days in advance giving i>rograms 
in considerable detail, including names of 
selections, etc., and weekly program is 
for the Use of weekly newspapers and is 
issiud two weeks or more ahead. 

Radio editors are also furnished with 
inihlicity statements issued bv a large 
numlier of stations. Those which obtain 
the widest attention are issued with con¬ 
siderable regard as to the accurac'’ of 
statements published in them. Publicity 
men in the radio I’leld at first made the 
mistake of describing at least two or 
three artists each week as "the world's 
greatest broadcasting artist" or "the 
greatest ligure who has ever aniK-ared 
iK-fore the microjihone" and similar ex¬ 
aggerated designations. The publicity 
statements issued by broadcasting stations 
should be considered as a real news 
service to radio editors and should consist 
of statements of fact. Strenuous hv- 
nerbolies simiilv discredit the station issu¬ 
ing them and ultimatelv their statements 
are not acceiited as authentic. 

.\nother feature of the successful radio 
publicity statement is short items featur¬ 
ing the huimm interest element, which 
serves as a pleasant contrast to the usual 
drv and teclmical radio ixige. 

Human interest stories created hy the 
imagination of a ver.satile publicitv man 
for the purpose of securing publicity, 
however, soon expose themselves and 
cause radio editors to avoid future stories 
from the same source. 

Rroadca.sting stations supply photo¬ 
graphs of broadcasting artists for the 
use of radio editors. In one resjK'Ct the 
r.adio etlitor is occasionally unfair in his 
selection of the most suitable photo¬ 
graphs. assuming that reader interest 
centers on the faces of pretty women. 
The radio audiences entertainment in no 
way dejK-nds upon the features of the 
artist hidden behind the invisible micro¬ 
phone. If the performance of an artist 
delights them, they are interested in sei-ing 
his or her iihotograph. but usually the 
photogra|ih of a pretty woman, whether 
she is a llr.st-class artist or not. is selected 
for publication hy radio editors in prefer¬ 
ence to that of a great violinist or singer. 

The announcers, who enter hundreds 
of thousands of homes daily via the radio 
route, are regarded with a [Kculiar in¬ 
terest by the radio audience. Judging 
from letters I have seen, they become 
almost one of tlte family. Conseipiently 
human interest stories regarding an¬ 
nouncers and entertainers who appear 
freipiently are particularly appreciated by 
radio editors. 

.\nother tyjK of radio story, which has 
received but little attention up to this 
time is one which takes the reader behind 
the scenes of the broadcasting station. 
How broadcasting is done; the men who 
oiK'rate the stations; little incidents of the 
studio and the technical problems in¬ 
volved in placement of artists and jirovid- 
ing wire facilities at out side jxiints—all 
these things are of general interest to the 
radio reader. 

The l ublicitv issued by Station \\'K.\F 
now has a circulation of well over .sOO 
Collies. Its form has gradually been 
evolved with a view to making it as use¬ 
ful as iwissible service to radio editors. 
Press agent work has hem avoided and 
its descriptions of artists has Ikk'ii con- 
lined to terse and accurate descriptions of 
their careers when the artist is considered 
worthy of such a dt;,scription. .\s a re¬ 
sult. the statement has gr.'idually earned a 
giMid reputation among editors and it is 
freely used. The value of this reputa¬ 
tion evidences itself by the liberal use 
which is made of it. 

Honor Joreph Pulitzer 

Students in journalism at the Pul¬ 
itzer .SchiHil have just issued "The Co¬ 
lumbia Journalist—1924." This vol¬ 
ume is dedicated to the memory of Joseph 
Pulitzer, the founder of the sclnxil, :ind 
the students plan to publish a similar 
Ixink each year so that this and the suc¬ 
ceeding volumes may form a series of 
milestones to mark the progress of the 
schiMil in training young men and women 
for news])aper work. 

The stories printed in the volume were 
chosen to represent the work of the 
students in writing five types of articles: 
news stories, feature stories, editorials, 
criticisms, and short stories. 

COVERING SCIENTISTS 
MEET HUGE TASK 

Advance Work on Complex Torotb 

Speeches Began Last December- 

170 Advance Articles Furnitbed 

Newspapers by Mail 

Toronto. .\ug. 12.—.\ notewnrthj ttz 
in the covering of a great scientinc e- 
vention was achieveil in connectimi wr 
the 92nd annual meeting in Toront' 
the Hritish .\ssociation for the .4dvjE.> 
ment of Science, to which learned save, 
from all parts of the world were ; 
tracted. The program presented durr; 
the S days of the meeting, .August 6' 
15. was appalling in its extent and wr- 
lilexity, 1,1 sections holdings meeti:-- 
practically simultaneously and addres- 
tieing delivered hy hundreds of .scien; 
exjierts on a tremendous range of tofic- 
To give such an event adequate . 
sifleration in the press was a iirolileni ! 
unusual difticulty, yet. judged hy the pt'v ! 
lished results, remarkable success attendf; ' 
the etTort. 

.\s far hack as last Deccmlier. a ' 
licity committee under the chairmansHp I! 

of Professor llardolph Wasteneys, as- 
ciate iirofessor of bio-chemistry in the 
L'niversity of Toronto, was formed and 
with the active assistance of a Canadiar. 
Press staff man. set to work to ohiair 
advance material. Kvery exiiected speaker 
for the big gathering—there were be¬ 
tween two and three hundred on the pro¬ 
gram—was canvassed well in advance 
and most of them "came across" with the 
text of their six-eches or summaries in 
sufficient time to enable the publicity 
committee to prepare readable conden¬ 
sations. 

The outcome was this—170 separate 
hold-for-relea.se articles, approximatine 
more than l.SO.IXK) words of copy, were 
mailed in advance to the newspaper mein- 
hers of the Canadian Press and to ^ 
.As.sociated Press in Xew A'ork for di-; 
tribution to its memlK-rs in the I'nitf 
States. This constituted practical!.' t 
75 per cetit covering of a big assigntnrr 
by advance mail service and undouhtedl:' 
gave the Hritish .Association the be: 
inihlicity it ever received at home of 
abroad. For days during the progres- 
of the meeting, the newspapers of Canadi 
and the Cnited States displayed man; 
columns of the matter delivered to them 
some time previously, some paix-rs pub¬ 
lishing whole iiages <lav after day, wl"'* 
the public followed with interest. 

I'^ch of the 4 Toronto dailies had from 
6 to 10 men on the job and Hritish .A.s5o- 
ciatioii proceedings dominated the new- 
columns throughout the c.invention. 

Never before has a science meetm? 
been so thoroughly reported. 

REVERENTLY AT THE TOMB OF AN UNKNOWN HERO 

American advertising men knelt at the tomb of the unknown French soldier, in Paris, while the Bishop of Oalverstone pnjed. 
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BUICK’S national teaser campaign 
lured 500,000 TO SHOW-ROOMS 

getween 350 and 400 Newspapers Used to Announce 

Model—Copy Ignored Mechanical Details—Made 

Prospects “See It for Themselves” 

New 

By HAMMOND EDWARD FRANKLIN 

AXDV CiL’MP went I’lshin' in OKI 
Timer’s I-iike. where no tish lia<l 

Ven cauiflit for sonic years. 
He arrived hack with an exceptional 

•jtring" and < )lil Timer asked what b;iit 
Ik used to make such a catch. .Andy re- fied: ‘‘I tignred out what kind of l>ait 

would bite on if I were a fish, and used 

**'Making newspaper advertising sell 
goods re<iuires exactly Andy’s kind of 
itntrgv. Experience lias taught Huick 
this. 

People like to have their curiosity 
aroused. They like to play games. 
Things that are ‘'different” get a reaction 
more quickly than a plain, unvarnished 
message. 

More than half a million prospects for 
cars are estimated to have liei-n brought 
into Btiick show-r<Mims the country 
over as the result of a unique and far- 
reaching “teaser” advertising campaign 
in which between 350 and 400 newspapers 
figured recently. 

Tile Huick Alotor Company had a new 
model to place liefore the public. To 
simply have announced that a new mixlel 
»as ready woukl have prixluced very- 
little enthusiasm. The public woukl have 
taken it all as a matter of course and the 
chances are sales of the new m(Klel would 
not have been anything to shout about. 

So it was determined to “tease” the 
public, to get people gossiping and won¬ 
dering what was coming, and then to 
coax them into the show-room to actually 
see the new car. 

The branch managers and distributors 
were called into session in May. The 
plan was unfolded to them. It was em¬ 
phasized that the success of the project 
would deiK-nd upon absolute secrecy. .-Vs 
a result, while the public was wondering 
‘‘what Huick was up to.” nobody in Huick 
organizations had anything to say. 

On Saturday. June 28. through the 
countrv four different advertisements ran 
on different pages of the .same issue of 
the various newsi»aiK-rs used. Hlack sil¬ 
houetted figures museil out loud their 
curiosity as to what Huick had been 
doing. 

Two travelers coming into Xew York 
harbor, a woman receiving a letter from 
the postman, a sign painter on a wall, and 
an imitation news article all sounded the 
query. “What is Huick going to do? 
You'll kn< iw Tuesday !” 

The same day a jmster. "What is this 
rumor alwmt a new Huick?” went up in 
Huick show-rooms. 

On Sunday, June 29. five more teaser 
advertisements tickled the curiosity of 
the .American public. “1 understand 
Huick is going to have a new car.” two 
men on a golf links remarked. A cow- 
W pausing for a moment asked a pass¬ 
ing motorist. "What’s this 1 hear alwnit a 
‘new’ Huick?” Dad asked Mother. "What 
is all this about a ’new’ Huick?” Two 
men in the washroom of a Pullman asked 
Mch other. “What’s this rumor concern¬ 
ing Huick’s new car?” .And a semi news 
story in display space was headed 
“Mvstery surrounds Huick’s new move.” 

To all queries, each advertisement gave 
the answer, “A'ou’ll know Tuesday.” 

Four more teaser advertisements ran 
on Monday. June 30. “When can I see 
the new Huick?” was the burden of the 
question. "Vou’ll know Tuesday” was 
the invariable answer echoing hack 
through the radio anil otherwise in the 
pieces of copv. Humors flew everywhere. 

Then on Tuesday, the featured dav. 
large space announced: “TiKlay is the 
Tuesday. HL'ICK, It’s a new six! See it 
for yourself.” 

An equally large piece of copy ran on 
'\edncs<lay, July 2. 

.At the same time on Julv 1. a jxister 
reading, “The new Huick six is a won- 
ner, ’ went up in show-rixims. Three 
other po^ters also went up. 

For the mouth of July in branch, dis¬ 
tributor and dealer cities, outdiMir |x)st- 
ings in strong black and white silhouettes 
also teased the public. As the several 
days around July 4 were a general holi¬ 
day. newsiwpc-r advertising was resumed 
on Tuesday, July 8. It told of the large 
numlier who respondeil to the advertise¬ 
ment on the opening day. On July 9. 
four advertisements appeared in one issue 
of each paiK-r on (he list. These again 

IKiign was trieil out, centering attention 
on "What is going to hap|KMi .-Xiigust 1 ?” 
.\s a result more pi-ople crowded Huick 
show -riMims than ever before, not only on 
-August 1. but for 30 days after. Later 
advertisements purixisely did not answer 
all questions in the public’s mind. 

In 1923, the slogan was. ".August 1 is 
Huick Day.” On .\ug. 1, more than 
225,01 K) |>eople walked into Huick display 
rooms and within 30 days more than a 
million had done so. This year the new 
niixlel was to he brought a month earlier 
and just liefore the Independence Day- 
vacation period when many are away. 

“You will note that Huick’s announce¬ 
ment campaigns during the past three 
years have been remarkable in that they 
have told very little about the prixluct 
itself.” Mr. Hatterson pointed out. 
"There are two very giMxl reasons for 
this. First, we felt that in not telling 
them alxiut the car, hut rather hy stinui- 

I wonder 
Biuchis bi^D. <^i] 

ti 

youlltnow^ 
TUESDAY 
Specimen of how Buick ad«writer makes his public wonder. 

silhouetted figures. This showed silhouetted figures. This time 
they were saying, "You must see it your 
.selt.” The emphasis was put upon actu- 
allv going to see the new- mixlel. 

On Thursilay. July 10, four more ad¬ 
vertisements were published. 

These told very little alxnit the car, but 
rather stirred interest to sec it and implied 
there was something unusually- worth 
liHiking at. 

The advertising was placed by Camp- 
fx-ll-Flwald Comixniy. IX-troit. 

"The leading new-spaix-rs were used in 
.34 branch house and distributor cities, 
these being the main marketing jxiints 
over the country,” .-A. H. Hatter.son. ad¬ 
vertising director of the Huick Motor 
t'ompany, IX-troit. e.xplained. "Huick 
dealers in a numlK-r of other large cities 
likewise co-operated by running the en¬ 
tire campaign. .-All in all. 1 sboubl say 
t)etw-ecn 3,50 an<l 4(NI new-s|)aiH.*rs carried 
this advertising. Preferred position was 
not purchaser! in any- iiaiier. 

“F'or a grxKl many years the Huick 
Motor Company, in common with other 
automobile concerns, announcerl its new 
models to the public hy taking larger 
spjice in national media and in the new-s- 
ixipers upon the day- when these new- 
mixlels were first shown to the public. 
.As time went on and such announcements 
Ix’came more frequent, public interest in 
them died down to a considerable extent. 
It came to us. therefore, that some 
thought shouhl lie given to building up 
the interest of the public in a new- car 
Ix-fore it came into view. Careful study 
revealerl tin* fact there was no better w-ay- 
than arousing the curiosity- of the public 
as to just what the new- car or the new- 
plans of the Huick Motor Company 
were.” 

Three years ago the first teaser cam- 

lating their interest in it. we w-ould get 
them to come into the showriKtms and 
actually- see the car. and we all know 
what it means to have a prospect see, feel, 
and sit in a fine automobile. In the past 
we found, when everything was told in 
the copy, many- went over the specifica¬ 
tions carefully- and decided it wasn’t the 
car they wanted—and they didn’t go to 
see it. Second, bringing people into the 
show-riHim enables the salesman to get 
the names of the prosjK’cts.” 

The general advertising and reputation 
of Huick of course form an essential 
background for the success of the effort. 
'Mr. Hatterson stated the compjuiy feels 
that new-sjiaiK-r advertising is of great 
value. AA'liile it has been impossible to 
get full returns, at a most conservative 
estimate more than ,5(M),()0() people visited 
Huick show-rooms on the Tuesday- 
dramatized as a red-letter day by the 
newspaper teaser work. Many more 
have p;iid visits since. 

New Home for Long Beach Pres* 

Construction w-ork on the new $250,000 
home of the /-on.? /fcuc/i (Cal.) Press 
has been started. The buikling will com¬ 
prise four stories and a Iw.sement. with a 
total tliHir sp.acc of 62.000 s<iuare feet. 
Xew- (ioss press units are being built in 
Chicago which will be installed upon 
completion of the building. 

South Dakota Preti Outing 

■Annual summer outing of the South 
Dakota Press .A.ssiKiation is to be held 
at AA'atertown .Aug. 21 and 22. The pro¬ 
gram. as prepared by I. !•'. Halladay, 
secretary- and treasurer of the association, 
is predominately entertainment with the 
exception of one short business session. 

ADMEN’S ‘SPOON STORY’ 
DENIED BY DUPUY 

French Publisher Cables A. A. C. W. 

President that News Dispatch 

Charges AVere False—Noth¬ 

ing Missing at Elysee 

Senator Paul Dupiiy, owner and pub¬ 
lisher of the Paris Petit Parisien, this 
week liraiuled as "absolutely false.” news 
di-patches widely circulated in this coun¬ 
trv. charging that 24 gold spixins were 
missing following the visit of members 
of the .A. .A. C. \\ . to the Flysee Palace 
recently. 

Delegates to the .A. .A. C. AA’. inter¬ 
national convention. AVembley, were in¬ 
vited to attend a post-convention pro¬ 
gram in Paris, largely- arranged by Sen¬ 
ator Dtipuy. One function was a ban- 
(piet given by President Doumergue of 
I-ranee at the Elysee Palace. A few- 
days later Paris newspapers printed 
stories to the effect that the advertising 
men. as incurable souvenir hunters, had 
made away with 24 gold spoons. 

The l-'rench government denied the 
charge, hut the French newspaper stories 
were copied extensively- in this countrv, 
and Lou Holland. .A. .A. C. AA’. presi¬ 
dent, cabled Senator Dupuy tor e.xact in¬ 
formation. 

Mr. Holland’s inquiry was: “Is storv 
true g<dd sp<x>ns missing after the visit 
of .American advertisers ?” 

Senator Dupuy replied: “Story of 
missing sp<M>ns absolutely false and child¬ 
ish. President Doumer^e just told me 
how- he was charnved with all your dele¬ 
gates and how he appreciated their splen¬ 
did behavior and tact. I confirm w-ith 
pleasure the publicity concerning the ex¬ 
cellent impression produced in France by 
this visit.” 

Senator IXipuy was chairman of a 
Committee, representing .statesmen and 
business men of France, to extend an of¬ 
ficial welcome to the .American adver¬ 
tising men who visited France after the 
world convention. 

24 HOUR FIELD PASSES 

Clevelanil Dailies Agree to Resume 

Day and Night Basis 

From a 24-hour tield to a day and night 
field again is the plan of Cleveland news¬ 
papers Ix'ginning Sept. 1. f)n that date 
the Plain Dealer will discontinue its bull¬ 
dog edition, which goes to pre.ss at ^.45. 
Its first erlition will lx- the present “.All- 
Ohio” erlition. w-hich gix's to press at 
10.45. However, this will he for mail 
only and no Plain Dealers will be offered 
for sale in C'leveland until midnight. 

The Press aixl .A’l-ri-.r are to continue 
their early morning editions, which go to 
press at 7. These will Ix' printeil for 
mail purposes, hut will not go on the 
streets. ‘The first street editions of the 
afternoons will he at 9 a. m. The Press 
and Xews have agreerl to place ixi edi¬ 
tions on the streets after 5 p. m. 

The fir.st edition of the Times, which 
goes to press at 10.46. w-ill remain un¬ 
changed. hut it will lx: a mail edition 
only. 

Would Legislate Ad Fund 

To prrxluce a revenue of $75.0(X) an¬ 
nually for publicity- for the State of 
Maine, a bill is being draw-n by a member 
of the last Maine legislature for presenta¬ 
tion to the next session for a mill tax. 
The amount raised from this tax of one 
mill w-ould be expended for advertising 
ami publicity, in addition to the $25.(X)0 
which is raised each year by the Maine 
Publicity Hureau. 

Daily Files Bankruptcy Petition 

A'oluntary bankruptcy pnxreerlings have 
been instituted by the susi>en<le<l Potts- 
tonm (Pa.A Daily Ledger. Liabilities 
w-ere given as $26,725; as.sets, $17,205. P. 
Quinn Roth, publisher of the Lerl.ger, 
also filed a voluntary petition in 
bankruptcy. The sche«lales filed by him 
showerl liabilities $19,239 ami assets $250. 

V 
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NEW AND AUTHENTIC HISTOBY OF THE 

By ALBElirEVANDEllCOLEMAN-mearsonHieNeMBiirald fluff 
COPyRiGHT 1924 0y EDITOR t PUBLISHER - ALL RIGHTS, IMCLUOinC rORElGM RIGHTS, PROTECTED. 

CHAPTER SEVENTEEN 
Mr. Bennett Returns from Europe and Instals New Hoe 

Presses—Herald*s Enterprise During Mexican War— 

The Astor Place Riot—Mr. Bennett Assaulted 

by Graham Brothers—Trip to Cuba 

OX Sept. 24, 1847, the Herald announced that Mr. Bennett’s return 
from Europe had l)een delayed, “in consequence of a sudden and 

danj^erous attack of illness in his family on the mornin" of the departure 
of the steamship ‘Britannia.’ ’’ He and his family finally arrived in 
Boston on the steamship “Camhria" on Oct. 19. 

During his prolonged absence, the steady growth of the Herald in both 
circulation and advertising patronage had necessitated the enlargement of 
his plant, and his first action after his return was to contract with, the 
even then famous firm of Hoe & Co., in Grand street, for two new 
revolving presses and an improved steam engine, at a total cost of 
$.10,000. In a double leatled editorial, Mr. Bennett said: 

“The necessity of this larce expenditure has been fqrced on us by the in¬ 
creasing patronage of the public, both in the shape of advertising and in our 
circulation. So great has been the accession to both of these departments, that 

for some time past we have been under the necessity of absolutely refusing new 
advertisements and new subscribers, in consequence of our inability to afford space 

for the one. or numbers to the other. Bv our new arrangement we will be 

enabled to issue a double sheeted Herald, every morning if necessary, at the rate 

of from twenty to twenty-five thousand single, or ten to twelve thousand double, of 
full impressions per hour.” 

He then drew a contrast between the inadequate printing facilities of 
the London and Paris newspai^ers and those of the Herald, declaring 
that the puhli.shers in the Iuiro]>ean cities had met with no success in 
obtaining increased speed and power. 

“We have also in contemplation.” said he, “to issue impressions, which are 
called in Paris, fcuillclons, or supplements, devoted to literary and philosophical 
subjects. This will enable us to call into action a portion of the floating genius 
of this metropolis and of this country.” 

He also paid a high tribute to Morse and Hoe. as two of the greatest 
inventors of the age. 

The increased facilities were brought into operation on March 12. 
1849. w’hen Mr. Bennett announced the issue of the “first Double sheet 
of the Herald,” in which adverti.seliients were inserted at “fifty per cent 
less in price than those which we ])ublish in the inside of the single sheet.” 
At this time the paper was 22 inches by .32 in size, and was nearly as big 
as the “blanket sheets” of the antiquated “Wall Street press.” 

On April 7. 1849, Mr. Bennett briefly summarized the Herald’s 
splendid equipment both editorially and mechanically complete to meet 
all requirements: 

“The Herald establishment is now in a state of the lx?st possible organization, 
both as respects its intellectual and mechanical means and capabilities. Our 

numerous corps of editors and reporters is composed of gentlemen experienced in 
the useful discharge of their duties. The machinery, presses, and all necessary 

means and appliances are as perfect as modern art can make them. We have 

every facility for the publication of an immense edition in the shortest time. All 

this efficient organization has involved a vast outlay of money, and been the 
result of great exjicrience and practical skill. 

“Without the slightest inclination to depreciate the merits of any other journal 

in the country, we are, we believe, fully justified in stating that no other news¬ 

paper in the United States enjoys a circulation at once so large and so diffusive 
as the Herald. 

“We shall next week commence printing our journal in entirely new and 
beautiful fonts of type, from the foundry of James Conner & Son.” 

Herald*s Enterprise During the Mexican War 

Mr. Bennett’s ability as an organizer of efficient service was notably 
manifested during the i\Iexican War. 1'lie seat of hostilities was located 
at such a long distance from Xew York, and the invasion of .Mexico took 
place so unexiiectedly that he at first had to dejiend on regimental cor- 
resjiondents for the news, but shortly sent two prominent Southern 
journalists to join General .Scott’s army, and at great expense received, 
generally in advance of his contemporaries, the fullest and most accurate 
re])orts of military operations, embellished with many jiictures and maps. 
'I'he Herald thus more than ever before, achieved a national reput.ation. 
distancing all its com])etitors both in speedy news gathering, and in 

judicious editorial comments. Reports of many of the battles were 
obtained by its correspondents ahead of the official despatches and formed 
a iiart of the Government’s records, while its lists of the killed and 
wounded were complete and were copied by newsjrapers all over the 
country. 

On Nov. 14, 1847, the Herald thus editorially referred to the war's] 
termination: 

“ riius has terminated in 18 months the conquest of a great Repuhiic, 
exhibiting to the world, a series of brilliant achievements, surpassing 
those of Napoleon in Italy; for instead of one Napoleon, ours was an 
army of Napoleons, and General Scott has distinguished himself in an 
extraordinary degree.” 

Some jealous publishers in May, 1849, circulated the report that the 
newly invented Hoe jiresses rlestroycd much paper when being operated 
This Mr! Bennett denounced as “an unmitigated falsehood.” concluding 
his denial by stating that the Herald establishment was then “complete 
in all its jiarts—meclianical and intellectual.” and representing an invest¬ 
ment of $'X),C)00. 

On April 10, 1849, Mr. Bennett could not resist the temptation to 
again hold up Col. Webb to ridicule. Webb was eager to obtain the 
Madrid mission or some other diplomatic post, and in a long editorial 
the Herald referred to his “furious assault on Rresident Taylor’s 
Administration. For the love of the Gods, gentlemen of the Cabinet, 
do get rid of Mr. Webb as soon as possible. Give him whatever he want> 
without a moment’s delay. If you do not. he will puli you to ruin!" 

'I'he .\stor Place Opera House riot on May 10, 1849. due to an 
embittered controversy between the partisans of the two famous actors. 
Forrest and Macready. and in wliich 25 peojile were killesl and sixn 
wounded, led to jirolonged discussions as to who was responsible for the 
incejition of the troubles. .\s late as ()ct. 1. 184'>, .Noah in the Sunday 
'l imes, tried to ])lace the blame upon .Mr. Bennett, saying: 

"'rhe (juarrel of the two actors was bitt the occasion of the riot; we 
trace the bloodshed of that awful night to the simple, well known faa 
that the manager of the ()])era House had seen fit to refuse a season seal 
to the editor of the Herald!” Mr. Bennett in denying the atrocious 
charge, said that he had “iiaid his way like any other quiet citizen, at the 
door. 'I'he editor of the Herald was not on the spot during the riot: 
never saw it and knew' nothing of its details.” He then placed the blame 
for the “massacre” on Cajitain Rynders and his associates. 

In connection with this terrible tragedy, it later fiecame known tliat 
unscruiHilous methods had been used to influence the Herald, as an 
article had been sent to it for publication, with which was enclosed $100 
as a bribe. .Mr. Hennett through the Mayor of the city, promptly turned 
the money over to the Protestant and Catholic (Jrjdian .\sylunis, while 
the article was thrown into the waste basket. 

.Mr. Bennett kejit a close watch over the doings of his contemporary 
editors, and on May .10. 184'> gave Mr. Greeley another casual slap, 
saying: 

“Our amiable neighbor, and genuine friend of humanity, Massa Greeley, of 

tile Tribune, has been edifying his readers by an elaborate narrative of his 
adventures on the road to Cincinnati, whither he had journeyed, in order to attend 

a gathering of philosophers. The Tribune’s philosopher encountered all sorts of 
terrible disasters—such as getting wet to the skin, and going to bed without 
any supper—all of which romantic incidents he details with a prolixity and naivete 
quite characteristic and infinitely amusing. Massa Greeley was awfully shocked 

by the naughty expressions with which sundry stage drivers on the route inter¬ 
larded their agreeable conversation, and the use of tobacco and whiskey by many 

of his fellow travelers, inflicted innumerable wounds upon his pure and suffering 

spirit.” 

Cincinnati he found tliat the cholera 
fellow jihilosojihers. and he was sadly 

When Greeley arrived in 
e]jideinic had scared away his 
returning. 

Later on under the heading of “Meanness of Certain New.spapers. 
Mr. Bennett bitterly denounced “a certain class of journals who steal and 
appropriate every item of intelligence that may ajrpear exclusively in the 
Herald: not only without giving us any credit, but they abuse us at the 
same time. 'I'he Commereial Advertiser and the Daily Express, both 
ricketty. rleclining sheets of another age, are the principal offenders in 
this way. Even the Journal of Coininerec, generally manly in its 
demeanor, can’t resist the malarial and vicious atmosphere of W all Street 
in this respect.” 

(To Be Continued Next IVeek) 
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Convincing Figures 
The figures show very conclusively that Washington is a busy 
market during the summer. Its physical and commercial con¬ 
ditions are peculiarly contributory to year-round stability. 
“Business as Usual” is the summer slogan in Washington— 
and the Star, as always, the preference of advertisers in 
Washington. 

ADVERTISING IN THE WASHINGTON STAR 

June, 1924 .2,269,847 lines 
June. 1923 .1,951,588 lines 

A Gain of. 318.259 lines 

The latest statistics available show that of the 12 newspapers of 
the country printing the greatest volume of advertising for 
the month of June, The Washington Star made the greatest 
gain in total advertising. 

WASHINGTON, D. C. 

NEW YORK OFnCE 

Dan A. Carroll 

110 E. 42d Street 

CHICAGO OFFICE 

J. E. Lutz 
Tower Building 
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FOWLER SEES DANGER TO ADVERTISING 
IN OVER-SIZED PUBLICATIONS 

Time to Think of Raising Rates to Limit Paid Spaces, Says 

Colgate Advertising Manager—Through Questioning of 

Service Values Improvements May Be Made 

By GEORGE S. FOWLER 

.\(1\ Manager ol ( onii»ajiy 

I^DITOK \ 1>L'I!L1SHI;R courtcusly 
a'k> tlk- writiT lo (liscus> the ten 

'liie-tidiis which our friend. Arthur liris- 
hane recently so capably treated in the>e 
column'. The (ine'tions p;ive rise to 
some i)oints which deserve consideration, 
l)articiilarly the (|uestion of how adver¬ 
tising is >>oin;t to meet the hnrden that 
is ttointt to l)e place<! on it this year of 
our Lord 1^24. 

We have come to a half-year jxiint 
with hnsiness conditions (|nite tentative, 
the rnmhlinj’s of investiKation commit¬ 
tees still distnrhing hnsiness as a whole 

(Ikowik .S. I'oWl.KR 

and an nmisnally len.nthy j-atherin;' of a 
national party still tlie subject of lunch 
table conversation>. Moreover, with the 
presidential election l)einK used as an 
e.xcuse for less than mxid business, we 
must all be concerne<l with what our dol¬ 
lars are Koint; to brinsi forth before the 
end of this year. 

Mr. f ieorge Roberts of the National l it> 
I omiKiny once said the most prosper.ms 
time for this country is when it is nei¬ 
ther lookint; for a ixsom nor fearing a 
disaster. That would seem to the writer 
to be a pnsper condition of mind at the 
present time, 

-Mxiiit the time of the panic of '^7. 
a pc'simi't of that day asked I'ncle Joe 
t'aimon what he thought of the I'niteil 
States, and it is reixirted. whether on 
g<xid authority or not we cannot sav. that 
the distinguished Congressman thought 
the I'nittd States was "a hell of a suc¬ 
cess.’’ 

Whatever .nir individual opinions <.)f 
the present business situation, it is cer¬ 
tain that the basic conditions of the coun¬ 
try are sound and ought to otter gotKl 
business for a national manufacturer who 
has the courage of his convictions. In 
most localities, the retail trade is in a 
fairly healthy state. While advertising, 
ui line with other efforts of manufactur¬ 
ers. might he reduced at this point or 
that, it is not to be doubted that publish¬ 
ers and those who control other adver- 
tisin,g media than magazines and news- 
IMjters will find that this year ends with 
their statements in a black ratber than a 
red ink condition. 

There is no need of iK'ing a Pollyanna 
at this time to set forth the view that 
with gixKls of merit and a courageous, 
continufuis course of .selling and adver- 
ising, most business should come through 
1924 in a better state than the first (|uar- 
ter indicatwl would be the case. 

Eiutok &• Pi Bi.isiiKR asks among other 
(luestions whether the real power of ad¬ 
vertising is today used or understood in 
general by either the sellers or users of 
space. To the writer, that seems an un¬ 
necessary ((uestion. We all. in a meas¬ 
ure, appreciate the need for telling the 
story of the goods we have to sell. Boiled 
down to its simplest terms, that is what 
advertising is. that is what advertising 
does. 

"Are there radical improvisions in 
methods and in what direction do they 
lie?” To us who are buying advertising, 
it seems that sometimes there are not 
radical improvements which are at the 
same time sound policies. Better a plan 
which is tried and true and used over 
a long periotl of time than a policy of 
tly-by-night cleverness which, possibly 
unsuccessful at the start, turns aside a 
manufacturer who has taken up advertis¬ 
ing on a wrong basis. 

.\ radical improvement in the mind of 
the buyer of advertising wnuld Ik- the 
giving up of any thought that advertis¬ 
ing is like the electric lights in our 
homes, to be switched on at will, and the 
eiving up <in the part of the publisher 
of certain ixdicies which look to the cut¬ 
ting into the value of each advertising 
<loHar to such an extent that prolitahle 
business may not be ixissible. 

Which brings ns to a reconsideration 
of this (ptestion ■. 'AVliy is the newspape r 
the leading advertising medium in 
.\merica?" (ff course the editor would 
like a (|nick affirmative of the fact 
which the (|uestion implies. That, the 
writer at least, is not prepared to 
give. If it is slightly revised to read. 
"Why is the newspaper one of the lead¬ 

ing advertising metlia?” then the fact 
could be aftirmed and tbe (piick and 
friendly suggestion might be added that 
the newspaper can increase its ixisition of 
importance and help the advertisers and 
consei|uently put itself in a better posi¬ 
tion to become even more of a new’s- 
pajK-r, by making sure that the advertis¬ 
er's dollar is returned to him many fidd, 
and that there shall not he so great a 
diversification of interest that the news- 
jiaper advertising fails of achieving its 
purpose for the advertiser. If the adver¬ 
tisement d(K-s not pay, the newspaper will 
not continue to increase its advertising 
revenue. 1 f its advertising revenue be 
not increased, it presumably cannot real¬ 
ize its ixitential as an imixirtant news¬ 
paper, since money is essential to mak¬ 
ing for a newspa])er of imixirtance, and 
the danger in the eyes of some adver¬ 
tisers is a most serious one today, when 
we see newspapers of not forty or fifty- 
pages, but newspapers of si.xty, eighty 
and even one hundred pages. 

It may be said quickly that some maga¬ 
zines are lying under the same charge, 
but if the question is a.sked in the news¬ 
paper field, as it surely is, then news¬ 
papers mtiy well think of raising their 
rates so as to keep down the amount of 
advertising, of placing a limit to the size 
space advertising which will be accepted, 
or of the consideration of an absidute 
relationship between the amount of ad¬ 
vertising that is carried in any issue and 
the amount of news and editorial matter 
in that issue. 

One has only to hear this criticism 
coming from laymen who do not know- 
advertising and who are becoming ap¬ 
palled by tbe amount of it. to believe that 
we must he most careful that we do not 

strike a friendly dagger in the goose jbi 
break the gidden eggs even before tU 
have been laid. ™ 

In reading the other day a most k 
teresting Ixxik by Bruce Barton, one 
tation that he used from Boswell c 
cerning Boswell’s Jidiiison, was to ^ 
eflfect that we must all keep our irie^ 
in a constant state of repair. Surelv tS 
is an admonition to every maniifa^f„ 
who has begun to make friends for w 
gomls, Ixith by the use of tlie goods jnd 
by tbe exploiting of tbem through ^ 
vertising. Nothing could serve a maua. 
facturer to a greater extent than this 
great economic force of advertising jg 
Ueeping his business friendships in a cob- 

stant state of repair. 
Recognizing that newspaiiers are on 

of the leading advertising vehicles, 
must recognize, too, that the correl^oj 
of the. advertisers’ work and the loal r^ 
tail dealers’ work has become a matter 
of great study on the part of the news- 
paiK-r and a very w-orth while study. Be¬ 
gun by some few- new spapers with trepi¬ 
dation and undoubtedly a selfish reasoB 
in the main, the merchandising servig 
which newspapers, large and small, are 
rendering the advertiser and his dealers 
torlay is proving itself not oiilv a valit 
able adjunct to newspjiper advertisinjj, 
but a creator of nxire newspaper adver¬ 
tising and an asset in making newspapei 
advertising more profitable. 

Since discontent is tbe first law- of ad¬ 
vertising, w e w ho are in the business oi 
making advertising more respected, men 
useful, more profitable, should be sun 
from-time to time that we are discoit 
tented with ourselves ami our product 
and through that di.scontent will come ti 
a jxiint of greater service. 

AI)\ ERTISERS that are t<» he repre¬ 

sented in the Cineinnati market this 

Eall are nsin*i The Enquirer to hrinj; their 

inessafie to Cineinnatians. 

They are nsinf: The Enquirer hoth daily 

ainl Sunday heeanse it is the one paper that 

reaehes everybody. A reeent survey showed 

that it goes into 104,000 out of 106,000 

Innnes. 

T/ir prohU'm of the successful ^’ir/ 
finds it dithcult fi» iidiust herself to the roic 

* del'eudeut 

Marriage-Prohlein Serial 

I HER 
FREEDOM 

hy 

Hazel Deyo Ratehelor 

In o l 800-\\ord instalhnents fttr 

release e\ery week tlay 

For terms ami snniftles wire 

LEDGER SYNDICATE 
IMIKRKMIKNCK Sqi ARK PHII.AI)F,I.I‘IIIA 

National Atlvertisers are ftdlowing the lead 

of Loeal Advertisers—and are hnying not 

only the eirenlation of a newspaper, hut 

what it represents in hnying power. 

L A. KLEIN 
Chicago 

New York qA, 
R. J, BIUWELL CO. 

742 Market Street 
^^ San Francisco 

CINCINNATI ^ 

EdQUlRpR 
One of tke^orlds Createst^lewspapers 
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MATRICES 

When we sell a Linotype, 

we assume and fulfill the 

responsibility of keeping 

it supplied with matrices. 

LINOTYPE 
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MERGENTHALER LINOTYPE CO. 
Brooklyn, New York 

SAN FRANCISCO CHICAGO NEW 

CANADIAN LINOTYPE LIMITED. TORONTO 

Agencies in the Principal Cities of the World 

NEW ORLEANS 



It is ail fxiiciisivu business running a tlic circulatiun side. He i 
new siwiper for the iieople, Mr. Huntress, to advance further, and sa 
witli a host of others, realizes. Retrench- executive jiositions opened 
nieiits run rampant in newsiwper otVices. main business office. Coi 

"Hut yon can’t make cuts in the edi- accepted a loss in salary to 
torial department.” Huntress asserts, "not 
if you are running a newspaper. The 
public wants tlie news, and the only way 
to give it to them is to pay for it.” 

Lontidence in oneself is preached often, 
hut li'.ed jiarticularly well by Huntress 
of San ,\ntonio. 

He was a newslKiy hack in 18S4; a 
newsboy, unlike the majority of that mot¬ 
ley crew, .so aptly referred to as the 
"power of the press.” He had conlidence 
in him.'elf. 

"It isn't how much you get, it is what 
are you going to make of yourself" was 
the idea he followed. 

Like others of the paiwr peddlers, he 
advanceil to the mail rcMun of the San 
.■\ntonio l-'xpress. There he spent two 
years. Conlident he had it in him to ail- 
vance higher, he resigned from head of 
the mail room to iK-gin at the Ixittom in 
the circulation side, lie was ambitions 
he was made circulation manager at the 
then extrayagant salary of a week. 
While a circulator, he published a sn- 
hurhan sixirt newspaper called the /’ii.v- 
liiurs on a pres- worked bv foot and 
inkifl by hand. 

Then he deckled his future was not on 

NEWSPAPER MAKERS AT WORK 

- By PHILIP SCHUYLER _ 

John Cohen Married 
John Cohen, son of Maj. John 

Cohen, editor of the Atlanta Journal 
married to Miss Margaret Fox .Auj 
Mr. Cohen is a member of the i lis 
staff of the New York Sun. Mr. 
Mrs. Cohen are now in Europe on • 
honeymoon. 

Cohen's as.sociates on the Sun ol- 
staff presented him with a hand= 
clock. 

In the Bell Syttem lahoraiories speech 90und$ are Hearted 
on the oscillograph with a view to their suhseauent anaht^ 

FRANK G. HUNTRESS^'‘All newspaper puMUhers should work for the future. 

of knowledgi 
TTie youthful Alexander Graham Bell, in 1875, was 

explaining one of his experiments to the American scientist, 
Joseph Henry. He expressed the belief that he did not 
have the necessary electrical knowledge to develop it. 

“Get it,” was the laconic advice. 

During this search for knowledge came the discovery 
that was to be of such incalculable value to mankind. 

The search for knowledge in whatever field it might lie 
has made possible America’s supremacy in the art of the 
telephone. 

Many times, in making a national telephone service a 
reality, this centralized search for knowledge has overcome 
engineering difficulties and removed scientific limitations 
that threatened to hamper the development of speech trans¬ 
mission. It is still making available for all the Bell com¬ 
panies inventions and improvements in every type of tele¬ 
phone mechanism. 

This service of the parent company to its associates, as 
well as the advice and assistance given in operating, finan¬ 
cial and legal matters, enables each company in the Bell 
System to render a telephone service infinitely cheaper 
and better than it could as an unrelated local unit. 

This service of the parent company has saved hundreds 
of millions of dollars in first cost of Bell System telephone 
plant and tens of millions in annual operating expense—• 
of which the public is enjoying the benefits. 

American Telephone and Telegraph Company 
^ And Associated Companies 

One Policy, One Syttem, Universal Service 
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The trade is familiar with the suit brought by the owners of the Ellis 
“Automatic” blanket patent No. 1,296,782 of March 11, 1919, to enjoin the manu¬ 
facture and sale of the “Economy” blanket. We wish to announce that a decree 
has been entered in said suit sustaining this patent and enjoining Tingue, Brown 
& Co. from making or selling press blankets like the “Economy” and from in any 
way infringing said patent. Tingue, Brown & Co. must, therefore, stop forthwith 
all manufacture and sale of the “Economy” press blankets. All orders for press 
blankets of this kind should be sent to the New England Newspaper Supply Co. 
of Worcester, Mass. _ 

In order to settle in full all claims of the owners of said Ellis patent for profits 
and damages caused by our infringing, manufacture and sale of the “Economy” 
blanket, as well as all claims for profits and damages against the purchasers and 
users of the “Economy” blanket, Tingue, Brown & Co. have assigned to the owners 
of the Ellis patent that part of its business that relates to press blanket, printers’ and 
newspaper supplies, together with the good will, trade marks, patents relating 
thereto. All future orders for gold cloth, molding blankets, “Everwear” drying 
blankets, “Tibrode” rubber blankets, “Tindeck,” as well as “Economy” blankets, 
should be sent direct to the New England Newspaper Supply Co., Worcester, 
Mass. 

i 

I 
I 

We take this opportunity to thank our many customers for their valued pat¬ 
ronage and feel that their future requirements will be efficiently attended to by the 
New England Newspaper Supply Co. 

August 7, 1924 

Very truly yours, 

Tingue, Brown & Co. 

(Signed) W. J. Tingue, Pres. 
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MIDWEST AD MANAGERS 
MEET IN WICHITA 

Hold Three-Day Seiiion Aug. 9-10-11 

—Theatrical Publicity and Auto¬ 

mobile Copy Discussed—30 

Members Present 

Midwest AdMTtisiiiK M:iii;ikits‘ Asso- 

ciatiiiii cuiK-luded its tourteenth annual 
incetiiiff at \\ icliita, Kan., .Miuiday, .Kuk. 
II. after a three-day session. .More tlian 
.30 nunilRTs were iiresent. representinn 
Missouri. Kan.sas. .\eliraska. Iowa. Okla¬ 
homa. .Minnesota and .Arkansas. 

kecreation and entertainment tiunrcd 
largely in the meeting although a hnsiness 
-session at whicli advertising problems 

were disenssed was held Suiulay. T<)pics 
discussed included tlieatrical publicity 
and amusement advertising, automobile 
copy, and metluKls of improving advertis¬ 
ing; contracts to make them more effec¬ 
tive. 

The vi.sitinn ad managers IK-Kan arriv- 
ini; in W'icliita .‘satnrday morning. Satur¬ 
day afternoon they visitetl Wichita Coun¬ 
try Club for >;'df. swimming and tennis, 
aiKi later with Kmery Hardwick ami 
Clyile Si)eer, advertising manatter and 
business suiKTvisor of tlie ll'u'/iitu 
as guides they toured the city in motor 
cars. 

1-ate Saturday afternoon the ad men 
left the city for linrst's camp on tlie 
Xinnescali River, 20 miles south of 
Wichita, where they spent Saturday night 
aiul Sunday as guests of the advertising 
department of the Kagle. 

I luring the business session Sunday, 
Kuowiton Parker, .Advertising manager 
of the Ktiiisiix City Kansan and iircsident 
of the as.siR'iation, e.xplained the puritose 
of the organization for tlie iKMielit of 
.several guests who were present. 

The organization has been .so success¬ 
ful it is possible a similar organization 
for hnsiness managers will lie formed in 
tlie .same territory within the near future, 
according to Sidney 1). l>ong, business 
manager of the Wichita I-Lagle, who was 
a guest at the meeting Sunday. 

.Among the meml»ers present were: 
Knowlton Parker, Kansas City Kansan; 
J. J. -McClellan, Jnf<lin Xrzcs-llcrahf ; 
.A1 I )u Itau, J.iiu'oln Statr Journal; 
I). I!, t'lapp, To/'t’k’a Capital; II. .A. 
“Dih;" Sprague. St. Joseph Xcu's-l’ress; 
<. harles Xicholson. Hutchinson Xczvs- 
Jlcrald; Roy Hailey, .S'aliiui lizxnin;' 
Journal; Joe Jordan. DnJulh Nezes- 
Irihunc; 1.. R. IhKith, Topeka Capital; 
11. K. Dreier, Oklahoma City Oklahoman 
Times; 1"'. (). l.arscn. Tulsa ICorld; W. 
Y. .Morgan, Hutehinson X exes-H erald; 
Charles Herrin, Joplin (ilohe; G. W. 
Gwinn, K. McPherson, Morgan Coe and 
H. .\ W aller, Hutchinson Xexes-Hcrald; 
C. K. Farris and W. 11. Garrison, Okla¬ 
homa City (tklahoman Times; X. and C. 
lllair, Joplin (ilohe. 

Union Spent 15 Millions on Strikes 

Charles 1’. Ilowanl, president of the 
International Tyjiographical Union, 
stated .August 11. at the union convention 
in Toronti>. Canada, that during the 4 
years ending .May 31, ld24. the union 
c.xiiended $15,391,342 in .strike henelits 
aiKl special assistance to local unions 
thronghout Canada and the United 
States. The reixirt of J. W. Hays, .sec¬ 
retary-treasurer. showed a balance of 
$5.1.5S,‘>’S4 in the union's treasury. 

N. W. Ayer & Son. .1o» (Tiestnnt street. 

I1i:)aiiel|)hia. Pa. Plae'ing aecmint of tile 
K. I'. Simmons (‘*.mii;iny, Ptt No. Main street, 

.\ttle-lMtro. Ma-s., mannlacuirers of Wate’h 

Chains. Will make np lists in the hall. 

Barton, Durstine & Osborn, JiX) Delaware 

avenue, HufT.alo, N. V. Pt.acing the acenamt 

of the I'ps-si («:inpany, la]ck|>ort. N. t'., 

mannfaeturers of walllsfanl. I.ists will 1h* 

maile up in Septemlier. 

Campbell-Ewald Company, (leneral Motors 
lluililiiiK, Detroit, has secttreil the aecoutit of 
the Hlaw Knox t <.mpatiy, PittsburKh, nnatiu- 
taeturers of stainlarii steel Imililiiius. t’hieaito 
I ttiee h.iinlliutr the ailvertsiin; ol the ftiitetl 
.ManiifacturinK S: DistriliutinK Connsiny, WOs 
( ottaite (irove .\ve.. ('hica({o. manufaetiirers 
of the I'tiited air eleatier for motor ears. 

iCclonicI Advertising Agency, Webster, Mass. 
I laeing orders with Ohio ainl .Miehic.ati news- 
paiiers for the Wilsoti Foundry atid Maehitie 
Company, Michigan. PtacitiK orders with 
Pennsylvania and New Jersey newspaiwrs for 
Dr. Kl.’inche iJennes. Norway, .Me.; .S<tuare 
Deal .\genev, < hieoiita. N. S'.; Joseph N. 
liatnon, .\nnisitti:itn. Mass.; Hailey & Ssis 
to.. New- York; Jerisne fdioe t'*impany, Na* 
tick. Mass. Placing orders with New F.ngland 
tiewsiia|>ers for the New Worcester IbHise, 
Nantasket Ke.ieh, .Mass.; Hushwiek Hospital. 
ItriKiklyii, N. V.; K. M. Punly, Wilton, N. H.; 
Wilcox Comb Company. Ktette, N. II.; Mat¬ 
thews Farm .Xgeney, Wilmingtim, Dela.; W. 
11. Thomi>s< n. New Haven, Cotm.; l*rovidenee 
ltod> Company. H. ston, .Mass. 

Thomas F. Lxgan, Inc^ liWt F'ifth avenue. 
New X ork. Plaeiiig .idvertising of Kleetric 
X'aeuutn (1e.vner C'o., Kuelid avenue .and 
Ivaninx- Rcsnl. (leveland. O.. manufaetuters 
of "I’temier Ihiplex" Fdeetric X'acuum ( le.aner. 
I.ists will Iw made up during the inotith of 
Septenilier. 

Long Advertising Service, 37-39 Porter HIdg., 
San Jose, I'al. Ilacittg aceitunt of Beati Sfiray 
I’liinp t <Mu)xiny. .Sun Jose, Cal., manufacturers 
of spraying (Wttfits. lasts will he made up 
diiritig Septenilier. 

Harry M. Lynch, Inc., Citizens Bank Build¬ 
ing. Kokomo, Ind. n.aeiiig the .advertishig 
of John J. Hildcl>r;uit Co., laigansixirt. Ind.. 
manuhieturers of Fishing T.vckle. last* will 
be made up during Si-ptemlier. 

Byron G. Moon Company, Inc., Prtx'tor 
Bldg., Troy, N. X'. IMacitig account of Hall, 
Hartwell &• Co., 21H Kiver street, Troy, manu¬ 
facturers of men's shirts, collars and athletic 
underwear. 

Irvin F. Paschall, Inc., McCormick Building, 
f'hic.igo. Handling account of the Standard 
Pressed Steel Company, Jenkintown, Pa., 
manufacturers of Pimieer hangers, Hallowell 
steel collars. Statidco set screws and other 
transmission devices. 

Ruthrauff & Ryan, -4114 F'ourth avenue. New 
X'ork. n.uitig advertising of firace (>sborn, 
Inc.. 309 'I'hird strtxd. Bay City, Mich. Lists 
will lie maile up in Septcmlier. 

Herman XV. Stevens Agency, (ilolie Bhig., 
Bostisi., Mass. ITat-itig account of BarlH*r 
('ompatiy, 36 Warretiton street. Iboston, matiu- 
facturers of (!ill Automatic Oil Burner. 

Street & Finney, Inc., New York. Handling 
■account of la-wis M. XX'eed Comptiny, Inc.. 
Binghamton, N. X'., tn.inufacturers of S)»rt-t 
Clothitig. .X campaign in sisirting magazines 
w ill lie launched. 

Chas. H. Touzalm Agency, Inc., 7 S. Dear¬ 
born Street, thicago. Handling accoitnt of 
Kirsch Manufacturing Company, Sturgis, 
Mich., manufacturers “Kirsch" Ibrajiery Hard¬ 
ware. I.ists will lie made up during .Septem- 
lier. 

NEW DAILY PLANNED 
FOR NORTH CAROLINA 

John Temple Graves Will Edit Hender¬ 

sonville Times Purchased by Leroy 

Sargent, Florida Capitalist— 

Was Semi-Weekly 

l.crtty Sarsfiit, Florida capitalist, has 
purchasctl the Hendersonville (X. U.) 
H’eslern Xorih Carolina Times, a scitii- 
weekly, and will lK-i;iii slmrtly to publish 
it as a daily. John Temple (iraves, 
former editor of the .A'cti' )'ork .Imcri- 
ean. will edit the new newspaper. 

The publication will 1k‘ known as the 
Hender.fonville Haily Times, and will lie 
ru'i as nearly alonj; the lines of a metro- 
ptilitan daily as its limitations will per¬ 
mit. 

•An announcement issued by the new 
management states: 

“The Hendersonville Times will lie an 
indejiendent Demticratic paper, as far as 
natbinal and state jmlitics are concerncrl. 
Locally it will stand for honest, efficient 
and clean government, no matter what 
party may lie in iiower." 

.Mr. .'Sargent has eiiRaRed Morris .A. 
I’ealle of W'ashinpton, I). t.'.. as his man- 
a^int; cxlitor. Healle was one time 
day city editor of the ITashin^iton Herald. 
More recently he Iws lieen ent;ai;ed in 
publicity work in A'ir^inia and .X'orth 
Carolina. 

Graves, who will Ik- editor, is nation¬ 
ally known as a newspaper man. Gradu¬ 

ated from the Univerxitv of 
class of '7.5, hi ■ 
import 

.sonx-ille (i ia.» i miiv t nion nhjci, 

7.S, his first newspaiRr 
[xirtance was as eihtor of thu i ^ 

x-ille (I 'la. 1 Haily Cnion, which t 
tion he held from 1X.S1 to IfOiJ 

he was associated successively i 
Atlanta ((ia.) Daily Journd jJ J 
Rome (Cia.) Trihune. ’ ^ 

From 19H5 until I'M? he was 
in-chief and co-pmprietor of the 4^ 
((ia.) lieorgian. For the folloi^ 
years he was editor of the Xoey 
.hneriean, and later was edhijn 
representative for the 1 lear.M newspj^ 
He was elected president of the V 
A'ork I’ress Club in 1913. 

In addition to his work in joumaliyl 
(iraves has also taken p;irt in s ' 
jxilitics. In l')05 he was candidate 
United States .Senator front (leorgia, 
withdrew his candklacy <in accountqjI 
health. Three years kiter he wav 
candid.ate of the National Iml, , 
Party for A'ice-l’resident. 

Comini; to Hendersonville to 
rate from an oiRTation, Graves is said I 
have di-cided to live tlnre permaneni f 

IT AA'. ami John Fwlwnk were ■ 
of the semi-weekly which Mr. Sartrl 
purchased 

Advertisers Honor Eiastmai 

1). T. Kastman, of Kastman & Coe- 
pany, industrial advertisers of Oiicaj 

has Iwen apixiintesl secretarx'-treasirr 
of the KuBineeriiu; .Advertisers' .Assoc;, 
tion of ('hicaRo. Mr. Kastman was b 
merly advertisinj; manaKer of the Eaa 
Richer Lead Comjuiny, Chicago. 

A REAL AMERICANISM SERIES 
Released August 25th in 30 articles 

(Monday, Wednesday, Friday) 

LaFOLLETTEISM Is SOCIALISM! 

Heins; an expose of Communism, 

Radicalism, Socialism, the “Reds” 

and “Pinks” and various other 

subversive movements for the 

overthrow of .A M li R I C .-A X 

(;()A' KRX .M KXT, IXSTITU- 
TIO.XS and IDK.ALS. 

Some territory still available- 
write or wire for prices and sam¬ 
ples of this series TOD.-AY. 

INTERSTATE COMMERCIAL NEWS SERVICE 
38 PARK ROW NEW YORK 

Directory of Leading Features 
roa SAiLT, Binn>AT An> weerlt rzwspafxbs. 

0he 
T \ 1V23 thr “News’* increased 
^ 71.71IH lines in national adver¬ 
tising over 1922, while all other 
Salt I-ake iKijters sh(»wed a los4 
f(»r the same i>eri<Hl. 

Foreign Representatives 
CONE, HUNTON & WOODMAN 

New York diicagro Detroit 
Kansas City St. Louis Atlanta 

Pacific Coast Representatives 
CONGER A JOHNSTON 

t Loo Angeles San Francisco 

V FAMIUES READ 
THE “NE\VS'’ DAILY 

:ity 
OF LUDLOW 

4Simplici 

' ...a.. 

I I repair bills, on a year 

after year basis, are 

almost nothing is one of 

many definite proofs of 

Ludlow simplicity. There is pract.cally 

nothing to get outof order, so the Ludlow 

is always ready to supply you with an 

abundance of new, clear-cut display 

type in slug lines for either regular or 

big special editions. 

Ludlow Typograph Co. 
2032 Oybourn Avenue 

San Francisco New York 
Hearst Bids. World Bidg. 

Daily Features 
radio, motor, news-maps, portraits, 
FushioDs. Tricks, Puztles. Smilei^, Noozle. 

The International Syndicate. BALTIMORE. 

Fiction 

Religious Features 

A “DIFFEREMT” SUNDAY SCHOOL LEMOI 

The Standard Religious Feature of Aintrtcn 

Newspeperdom. Twenty-flre years of cooiiBW* 

publication. Non-ControTersial. Readable. Undl 

The Ellis Service. Swarthmore, Ps. 

-THE METROPOLITAN FOB FlCmON” 
Quality—I'lHuilarity—Knjo.x nnuit 

Our .\ini Im K\(*«'lhMU’«' 
S^ttini; t'opy and iiiatM of illustrationH or full 

pago mat form. 
Metropolitan Newsp. Ser.. 150 Nassau St.. N.Y.C. 

WORLD S FAMOUS AUTHORS 
riH*\<*»dh*d solorrlon, toTiaU. novelet few. Mhorta. 

Service for Authors. 83 W. 42d St.. N. Y. 

General Features 
A SMALL-TOWNPAFER SYNDICATE 

rniqne—lnex|»enslve—t'oiiitdete 
IHM-ker'a CariratureM -Home Feat urea—Dally 

Column—<*omlr .Iliurleti- -Dtlier Siieelaltlei* 
Tri Feature. 110 West 40th Street. New York 
Write for Complete ('atalog with Service Uatea 

Radio 
RADIO NEWS AND FEATURES 

Two 1‘olumiiM weekly hy Carl H. Butmin 

Washington Radio News Service. 

Room 201. 1422 F St.. Washington. D. C. 

Serial 

Humor 

“MURDER ON THE LIMITED ' 

By I>ewlM WINon Appleton, Jr. 

1922 East Pacific St.. PhUadelphis. Ps. 

Weekly Pa^es 

LUDLOW QUALITY COMPOSITION 

Are You Filling Your Winter Laugh Bin! 
STEPHEN LEACOCK 

Ace of Humorists 
oiiee a Week —Illustrated by KE8SLEU 

Metropolitan Newsp. Ser., 150 Nassau 8t.. N.Y.C. 

CAMERA NEWS. FASHION, FEATURE, 
DREN'S Pages—also Bouse Plana. Handlctw*" 
the Home. Radio and Motor features. 

The International Syndicate, BALTIMOlR 

J 
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AFTER A WEEK’S USE 
of the 

PONY AUTOPLATE 
MACHINE 

CHARLES W. BOGGS 
SCCABTAAVTnCASuAtM 

(DAILY AND SUNDAY) 

AVERAGE NET PAID CIRCULATION LAST MONTH 

(IgliAHO^^Giai^-'iaMKS 
(EVENING EXCEPT SUNDAY) 

AVERAGE NET PAID CIRCULATION LAST MONTH 

Oklahoma City.Okla. 

July 26, 1924 

Wood Newspaper Machinery Corporation, 
New York City. 

Gentlemen: 

The Pony Autoplate Machine was installed July 20. We find that 
it casts a good plate in every way, and is a machine that does every¬ 
thing that is claimed for it, and does it well. 

During its first week’s operation the Pony has turned out a variety 
of work, in addition to the routine runs of our two daily publications, 
such as double-page casts, four-color comic section, and plates for our 
farm publication—the Farmer-Stockman. 

After noting the above, it seems unnecessary to add that we are 
highly pleased with the new machine. 

Very truly yours. 

The Oklahoma Publishing Co. 
R. E. L. BROWN, Superintendent 
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COVERING T 
FOR UNITED PRESS 

WILLIAM 1. LOSH, Man¬ 
ager of the United Press 
Washington bureau, will 
have a watchful eye on 
the White House for news 
of President Coolidge. 

PAUL R. MALLON, as¬ 
signed to Senator LaFol- 
lette in Washington. Mot¬ 
ion was one of the leading 
members of the United 
Press political staff in 
June, assisting in cover¬ 
ing all three conventions, 
and will accompany La- 
Follette on his speaking 
tours. 

FRASER EDW.iHi 
the Washington 
taken up his hnai;*; 
at Locust FaUtr. L 
with John IT.lkti 
will accompany 
ocratic candid ■ 
campaign trips. 

UNITED PRES 
) 

WORLD BUILDING 
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> trips. 

SSOCIATIONS 
NEW YORK 
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E D I R I L 
IS EVERYTHING OKEH? HA\ K yiiii till' nidst CIltt‘rpri^int; newspaper in 

yonr city—alive to the interests of tlie bulk of 
the eiti/eiisliii), and scoopinti the opixisition on 

the hijt local and tele>;raph stories and Ki'int; a good 
ten per cent of pure, wholesome entertainment? 

\\ ill yonr paper show a prolit gain this year, over 
last? Is the circulation department co-operating to 
keep the nn]iai<l and left-over copies under 1 per cent 
of the total mil? 

Is your total newsprint waste, including returns and 
free copies, less than live jrt cent? 

Will your daily circulation rates average two-thirds 
of the wholesale price, if three cents, or one half of 
the retail price if two cents? Will your Sunday 
circulation rates average better than 7 cents, if the 
retail jirice is ten cents? 

.\re you averaging Intter than a (piarter of a cent 
per line for each thousand of circulation for disiilay 
and classified advertising, both daily and Sunday."' 

Is it co-ting you less than $2 per column for adver¬ 
tising and around $1.()5 for news comiiosition ? 

Do you collect % per cent of your circulation ac¬ 
counts and ‘IS jK’r cent of your advertising accounts? 

.\re there no had "overhead leaks"? 
Have you tie'i up the best features? 
.\re y.iur service contracts in goiKl shape? 
Is your newsprint contract at better than $3.65? 
.\re you promoting your business by advertising? 
Is your staff happv and contented and sharing de¬ 

cently with you in the profits of your enterprise? 
.\rc you giving real, checkable, deiKiidable service 

to both reader and advertiser? 
.Ml right, if such is the case, you may take a couple 

of weeks vacation, for your newspaiK-r property is 
in giKKl shape. 

7Vic yoiiii.i; iiuiii icho ran sell and also ^iritc 
adTcrlisii':^ has an ad:'anta,iic, conil'arahle to that 
of till' latayar a ho tun hath frcfarc and (//"giic 
a hriit. 

PICTURE ETHICS Till"? llerlin Chamber Court recently decided that 
a newspaper has no right to print a person's 
picture contrary to his will. The case grew out 

of the action of a local llerlin newspaiK-r in publishing 
a cut of llerr Siegfried Jacob.son, who objected to 
the publicity and brought suit. 

The (|UCstion has often lieen raised in this country, 
hut no rule has been set up, e.xfept as custom has 
dictated it among newsiiaper editors. To the lay 
mind it may apjK'ar to be a delicate ami many sideil 
problem. It is be.st considered, however, in the light 
of the general disposition of editorial men toward 
news subjects. It is not the object of the newspaper 
to disregard the legitimate sensibilities of any indi¬ 
vidual, nor act unjustly toward any person. There 
are numerous valid reasons why certain news figures 
should be pictured, even as they are written about. 
If the general public is not in some true sense served 
by the publication of a picture it ordinarily will not 
be jirinte<i. 

Tbe news picture is the best jxissiblc description 
of a jierson or an event in the news, and this form of 
reporting is advancing with tremendous rapidity 
throughout the world. A good picture tells the story 
at a glance. To some iH‘ople it may seem like an in¬ 
vasion of iirivate rights to be "snapjied" on the street, 
and pictured before the world without consent, or 
sometimes even without notification. Xormally, this 
is a narrow view. We are in the world and are sub¬ 
ject to its inspection. News pictures are a part of 
the realism of every day life and are as legitimate 
in news columns as is free writing. People who are 
unfortunate in personal ajiiiearance often object to 
picture publicity and their wishes are respected. 
Pictures of deformeil iiersons, or persons shown in 
distressing circumstances, rarely appear, except when 
such jiublication is believed to be a genuine service 
to the public, as in the case of criminals. N’o laws 
need lie written in this country on this subject, for 
the voluntary attitude of editorial men in general 
well protects the public. 

Deliver us from the narrow cealot w/m rc- 
aards his business as a divine cause and every 
rival as the devil’s apostle. 

I CORINTHIANS 
CHAPTER 1. 27-29. 

Hut Co<l hath ehosen the foolish things of 
the world to eonfoiind the wise; and God hath 
ehosen the weak things of the world to eon- 
found the things that are mighty; 

.And hase things of the world, and things 
which are despised, hath (7od ehosen. yea. and 
things which are not. to bring to nought things 
that are: 

That no flesh should glory in His presence. 

Poes newspaper z,orh hnild knowledge and 
sap intelli;.ienee.' 

NEW LABOR IDEA The agreement reached this week among the 
three union press services and their telegraphers 
is a notable aebievement in at least one resjKTt. 

The desirability of a three-year agreement, stabilizing 
that industry, finally iK'came aiipareiit to both sides. 
The problem was to write a safe contract for both 
employer and emjiloye which would anticipate jxissible 
unforeseeable future develoiimeiits which might dis¬ 
joint ct|uity. 

The union was willing to take a two-year contract, 
but balked at three years. 

It was decided in conference that the contract might 
be reojiened at the end of two years, providing the 
.Secretary of Lalxir, if appealed to, assented to the 
jiroposition that a "major economic dislocation," or 
an ‘‘abnormal economic situation" had occurred, ren¬ 
dering the contract ine<iuitable to either jiarty. 

This is something new in labor contracts. It seems 
sound and practical, h'or the press services and their 
many hundreds of newspaper clients it means that 
there will not be the usual ugly threats of strike and 
jirejiarations to miet a strike and long-drawn out 
negotiations each July, unless some upheaval like a 
war should throw business out of joint, and to the 
men it means three years of undisturbed work with 
encouraging increased pay. 

'“The live wire editor is the one that reads 
these ideas and adopts the ones that zvill fit 
his eonnniinity," eomments the Sooner State 
rre.ss, offieial orgmi of the Oklahoma Press 
.l.ssoeiation, referring, to the I'?i)ITor & Pi"b- 

l.iSMKR "l/nnch" department. 
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WHOLESALE PSYCHING A GIRL graduate at Columbia I niversity ;,rf. ao 
a 103-Item fiuestionnaire on delicate iiuttm “ 
personal honor, se,\ emotion and ** 

“complexes'' common to many people, and sent' *?■ 
copies to Columbia students to find the basis ■ 
patter which she hoped would bring her a ’* 
degree. 

Columbia students, acting as newspaiier c M 
spondents, sent tbe story broadcast and the young eW 
got a very uncomfortable armful of clippings; H* ' 
!ier insolent venture. She said: "I am if.. 
We asked the newspapers not to publish the l ue" ' 
naire, and urged the university publicity repn-. r. ^ 
to prevent its publication, but both efforts iaiV Lt 
am disgusted." It was true that \ew York t jgil 
were apiiealed to but refused to suppress the iac 

Here are three of the young lady's question^ 
tended to disclose iisychoses in her fellow 4;;,.! 
“Have you often .stolen things?" "Do you pick i'] 
teeth in public?" “.Are you one of those who N. 
it all right to indulge in any amount of petting:' aj 

The amateur psychologist is one of this day's jirt 
IR*sts. He gets a few primary thoughts on the X. 
ject and straightway proceeds to "psyche" t,.- F 
in sight. .At a glance he knows to what degrtt o’ 
are suffering from ‘‘inferiority comiilex," your r-,- ^ 
reveal the hidden truths concerning ymir nature, 
your sub-conscious self becomes an open book t: } 
self-appointed analyst through an inadvertent - *’ 
of your left eye or the slant of your off -'r j 
when in repose. 

.\ tajH.' measure would Ix" the ri.ght instrunw!" 
many of the amateur psycho-analysts to use on a* 
own craniums. 

It is well enough for the newspapers to tun : pj 
tables on these brash experiments in a delicate: (i 
science which those who h.ive intelligently stufc 
admit is so intricate and incoinpletely develojtti ss 
still to he regarded as in the lalxiratory stage .: 
among the highest skilled psychologists. .\ny ar;: 

trifling with it is merely playing with lire. Xe 
with good sense or ordinary discriminating j 
would ask strangers such intimate and absurd 
tions as those proiiounded by the Columbia v. 
most of which can he answered by most people 
a “yes" and a “no,” and therefore signify nothk 

The way to cstaldidi a iu'7\.spaper as a r«ir 
medium, a real-estate medium, an amusem’ 
medium, or any other special medium, is to i» 
through hard and intelligent plugging a rc/iw- 
tion as the local authority on that subject, 

NAILING A FAKE The story in a Erench newspaper that some 
the spiMins used at a state baiuiuet giver, 
honor of the advertising convention delegates 

Paris had been carried off by the .American diner;; 
souvenirs, is now denied. 

The falsehiHxl of the "lost spexins.'’ which,ofe :'! 
could he nothing less than the own particular fea-rn 
of Louis XI\' and therefore of incalcuable value, v: 
found its way through a .section of the .Americanpre 
and has fastened an insult upon the .American a: e 
tising men which no amount of second-day ■■carreer! 
can remove. 

Some Erench journalist, inspired by the r' 
sentiment of speeding the parting guest with a < 
invented the spoons fake and it was duly cabled i 
published here. The -A'etc York World calls* 
"gvKKl joke." \\'e fail to see the humor. 

American correspondents in I'rance who get J 
news by clipping the Erench press might, at« 
in such doubtful and such insulting instances, ct 
the source so that readers here could accept 
"news” with proper reservations. No trea-i 
spoons were stolen from the banquet hall by .\w"' 
advertising men or their wives. .All that happe 
was that a foul-minded French newspvaper mau ? 
petrated a cheap fraud which some weak-mvl 
American correspondents swallowed, hook, lit* ^ 
sinker. 

A great all-season’s sport: Catching a 
idea by the tail, locking him up in a two-coln"’ 
box, making him do his tricks for the benek 
of all the folks in tou-n. 
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PERSONALS 

[)\V.AR1> R- Mcl-E-AN, editor of the 

L H'ashingtoH (D. C.) Post, enter¬ 
ed last xVcvlnesday at a stag luticheoii 

Kebo X'alley Club in Ironor of 

ttaltcr Hagen, Uritisli open champion, 
^ loe KirkwoiKl, former Australian 

'champion, who gave an exhibition 
^ch on the Kelvo X'alley course, XX ash- 

\V J- Connors, Jr., editor ot tho 
0iilo Courier ami liuquirer has been 
^ed senior chairman of the Iwiard of 
a* Great Lakes Lransit rorjwiration. 

Maximilian Llser. Jr., president, of 
it Xietroiwditan Newspaper Service has 
^ed to New York after two months 
1, England and France. Mrs. l-ilser ami 

3 chihlren will remain in France 

until fall- 

Aug. 20 on the S. S. "Paris 
weeks’ trip abroad. 

XX'. Payne Lovell, circulation manager 
of the liloomington (111.) Pantagrafh, 
who this week became business manager 
of the Clinton (la.) Doily .hifCrtiser, 
was given a farewell dinner by his associ¬ 
ates. Joe Hunting has succeeded Mr. 
Lovell on the Pantagraph. 

'\X’. 11. C'lKinradt, circulation manager 
of the Deeotiir (111.) Ht~i’iew for 21 
years and for a quarter of a century con- 
nix'ted with the pajK-r, has resigned and 
will move to Riverside, Cal., where Sept. 
1 he will take up his duties as circulation 
manager of the knvr.siile Ilnter['rise. lie 
has lieen president of the (.'entral States 
c irculation Managers' .Association. 

Fdgar .A. Steele, recently XX'estern rep¬ 
resentative of the lioston . Iinerieon, has 
been .'HviMiinted sivecial cidor representa¬ 
tive of Capiver's lIoiLseltold Magazine. 
Mr. Steele will make Chicago his head¬ 
quarters. 

ASSOCIATION CHIEFS 

ClI.SRLKS I). RoUSTREK 

IN THE EDITORIAL ROOMS 

E.XTS SPKFl). managing evlitor of 

the .X’«i' York Sun. left this week 
„iraonth's vacation. He plans to spend 
Mrtofthe time at his home in Leonardo. 

fl. 
E. L Bragdon, radio editor of the .X'l’te 

I'lirt Sun, with his family, has gone to 
Stbago Lake. Me., to spend 2 weeks’ va- 

ativn. 

Carr V. X'an .Anda. managing editor 
lithe .X’fie )'ork Times, is s]K-nding a 
tmth in the Catskills. 

Edward .A. Sullivan, editor of the 
iriigeport (Conn.) Snmlay Post, is seri- 
«ly ill with typhoid fever in BridgeiHirt 

Hospital. 

John .A. Hurley, formerly of the 
(nigeport Po.st. is now assistant city ed- 
r of the Jirulgeport Telegram. 

Edward T. Ingle has left the reportorial 
oJ of the Toledo Blade to take post- 
pduate studies at the University of 
Michigan. 

Bruce Bacon, formerly reporter for the 
Mo Blade, has resigned to enter busi- 

George St. .Amour, a telegraph op¬ 
erator, formerly on the Clet'eland Times. 
las written a new spaper serial story. ’’.A 
Trick Umbrella." being published serially 
a the Times. 

Raynwmd T. Tucker has resigned as 
Washington correspondent of the A'l'ti’ 
Yori Ei'ening Post and is now editor of 
tic Sational Demoeratic .Magazine. 

John Elson, church and school editor 
'itbe Buffalo Ihvning Xeu's, will resign 
iept. 1, to re-enter Cornell L'niversity. 

.\larc .A. Rose, managing editor of the 
Malfl .X’rte.v. is touring the .Adirondacks. 

Harvey XX'hite, managing editor of the 
SMo Commercial, accompanied by his 
svi. Howard, reisorter for the same news- 
sper. is making a 2 weeks’ motor tour 
tithe New I-Tngland states. 

.lay N. Darling, cartoonist for the Des 
Bmrm (la. I Register, went to New A’ork 
ast week to meet members of his family 
»1» are returning from a trip abroad. 

Walter H. Chase has joined the edito- 
5i!staff of the Long Beach (Cal.) Press. 

C. H. MahtHsd, day commercial reporter 
the Siou.r City (la.) Tribune, lias 

nmed from a 3 weeks’ vacation spent 
New York. 

Miss Peggy XX’ells, feature writer for 
i St. Paul Daily A'<te.f. is in New York 

a month’s leave of absence. 

Man Hynd, former Trenton (N. J.) 
oes reporter, has just returned from 

itrip to F.urope. 

Miss Marion Geyer, society editor, .41- 
•Cf (O.) Daily Review, is spending 

vacation at XX'ingfoot Camp, on Lake 
near Perry. O. 

K. C. XVillis, from Burlington (la.) 
Eye. to telegraph editor, Tusca- 

(.Ala.) .Vi’tex and Times-Gazette. 

SCHOOLS 

MILTON S. EISENHOXX'ER, assist- 

ant instructor in agricultural jour¬ 
nalism at the Kansas State .Agricultural 
College, Manhattan, Kan., has resigned to 
enter the United States Consular service. 
He will be assigned to tin- consulate at 
1-Jdinburgh. and will specialize in jour¬ 
nalism while taking advanced work at 
the L'niversity of Edinburgh. 

■king a 
tu'o-coli 

' the beneft 

CHANGES OF OXVNERSHIP 

p.ARL C. BROXYNLEE has sold his 

half interest in the Oregon City 
(Ore.) Banner-Courier to F. J. Tinize. 
Brownlee has leased the Forest GriK’C 
(Ore.) Xezes-Times from .-X. E. Scott 
who will retire as editor. 

Edward Taylor, business manager of 
the .Miami (Fla.) Herald, has purchased 
the .Melbourne (Fla.) Times, a weekly, 
and will take charge Sept. 1. 

Jackson Blizzard, for 6 years editor 
an<l publisher of tlie Ida Grove (la.) 
Record-lira, has sold that publication to 
Ben J. Pruess, for 11 years ixiblisher of 
the Glidden (la.) Graphic. 

Miss Ruth Camp, said to be the only 
woman newspaper publisher in Iowa, has 
disposed of one-half interest of her paper, 
the Lewis (la.) Standard to Charles 
XX’illey, former owner of the Standard. 

George F. Kane, who recently sold *he 
.Intlwn (la.) Herald to Fred C. E'ree- 
man, has purchased the Scotland (S. D.) 
Journal from J. O. Lee. 

Hamilton (III.) Press has been sold 
by .A. L. Mc.Arthur to M. N. Clanson 
and associates, the transfer to be effec¬ 
tive Sept. 1. 

Clinton (Ill.) Daily Public, owned for 
several years by a local corporation, has 
Iwen sold 4o Bruce R. XVvHvd and J. Elarl 
Sigler. .A. H. Montgomery, managing 
editor for the corporation, will remain 
with the new company. 

James C. Nance has sold his interest 
in the Lid’boek (Tex.) Plains Journal to 
his associates. 

Jack Bonner has sold the .4ltus Plain 
Dealer and Democrat to L. H. Duncan. 

J. C. Safley, owner of the GrangeiHlle 
(Idaho) Idaho County Free Press, a 
weekly, has sold the business to E. M. 
Olmsted, of Cambridge, Idaho. 

/"■HARLES D. ROl'NTREE, editor 

and publisher of the H'rightsville 
(Ga.) Headlight, has been re-elected 

president of the 
(ieorgia Pres s 
.Association. He 
is aLso president 
of the Twelfth 
district Press 
•A s s t) c i a t i o n 
of Georgia, to 
which imst he 
was (irst appoint¬ 
ed in 1921. 

Beginning h i s 
life work as a 
teacher. Round- 
tree quit th.'it 
profession in 1905 
to enter journal¬ 
ism in his home 

town of Graymont, Ga., liecoming editor 
of the Graymont Hustler. He held this 
position 3 years. 

In l')0S he liecame owner and editor 
of the Richland (Ga.) Georgum, leaving 
this newspaper to purchase a half inter¬ 
est in the .Szcaimsboro (Ga.) Forest- 
Blade with XX'. E. Beatright. Selling his 
interest in 1916, he purchased the 
XX'rightsville Headlight from the estate 
of the late J. XL Huff, who owned it 
for 35 years. 

ON THE MECHANICAL SIDE 

WALL.ACE SINES, of the Trenton 

” (N. J.) Times composing room, is 
at the Government training camp. Platts- 
burg, N. Y. 

Charles XX'atkins, pressriHim foreman, 
Tuscaloosa (.Ala.) .X'cti'.v and Times- 
Gazette. has resigned to liecome head 
pressman for the Selma (.Ala.) Times- 
Journal. 

Chicago printers defeated the Boston 
printers by a .score of 14 to 0 in the 
second day of the International Printers’ 
baseball tournament .Aug. 3, at Cubs’ 
Park, Chicago. 

li>h an industrial advertising agenev in 
Celeveland, Sept. 1. 

H. .X. Harris, formerly advertising 
manager of Pathe Phonograph Company 
and later of Davega L’niteil Sport Shops, 
has joined the staff of XX’m. T. Mullally, 
Inc., as an account executive. 

James XX. Rlimles. formerly managing 
eilitor of the .Arkay Feature Service of 
Providence. R. L. has resigned to join 
the Ewing .Advertising .Agency of Provi¬ 
dence. 

CampiK'll-Ewald has moved its Chicago 
office from the Xlaller Building to .XM) 
.North Michigan avenue. 

.Arthur .A. Dole, formerly manager of 
the tinancial department of Hearst's In¬ 
ternational, has joined .Albert Frank & 
C o., in Boston. 

Peck & Staake, Kalamazoo. Xlich.. ad¬ 
vertising agency is now the .A. H. Peck 
Company, following the withdrawal of 
Mr. Staake from the iiartnership. 

IN THE AGENCY FIELD 

^HARLES B. ANDREXVS, formerly 

of the Xezv York Times advertising 
department, has joined the New York 
office of John B. XX’oiHlward. 

Baker .Advertising .Agency, Limited. 
Toronto, has movetl from 392 Bay street 
to 204 Richmond street, \\’. 

Byron G. XIimiii C'ompany, Troy, N. Y., 
advertising agency, has moved its New 
X’ork office to 395 Broadway. 

Joseph C'. Bowman, advertising man¬ 
ager of the Packard Electric Company, 
XVarren, O., has announced he will estab- 

PRESS ASSOCIATION NOTES 

\ L. BR.ADF'ORD, for many years on 

the Washington staff of the L'nited 
Press .Xs.sociations, sailed for P'rance from 
.New York this week to join the L'. P. 
Paris bureau, which has been increased 
due to the greater volume of domestic and 
general news now lieing handled from 
the French capital. Ludwell Denny, for¬ 
merly of the Federated Press. New York, 
hits lieen appointed to succeed Bradford 
in XX'ashington. 

Dniis P. Lockner. of the .As.sociated 
Press Berlin bureau, has returiKxi to this 
country to spend a few weeks’ vacation. 

ET T. LJonkle. superintendent of bureaus 
for the L'nited Press, plans to leave next 
week on a fishing trip in Canada. 

Xliles XX'. X'aughn and L'rank Getty of 
the L'nited Press New X'ork staff, leave 
for vacation .Aug. IS. X'aughn plans to 
si)end 2 weeks in Bermuda, while Getty 
is taking a trip to Canada. 

J. H. Furay, foreign editor of the 
L’nited Press, has returned from a vaca¬ 
tion spent with his family in the .Adiron¬ 
dacks. 

NEW PUBUCATIONS 

^rIilXliRT (Tex.) XF.U S, a weekly 

has been started by J. C. XVatson. 
who also publishes the Rochester (Tex.) 

.X’lTiV. 

NEW PLANTS AND EQUIPMENT 

n iYTOX (O.) HFiR.lLD JOCRX.4L 

expects to move into its new build- 
building about Oct. 1. 

Lincoln (Neb.) Star is installing a 
Hoe 4S-page press in its new building. 

Cincinnati Time.s-Star is erecting a 7- 
story addition and will install two new 
Cioss presses. 

.Springfield ( Xlo.) Leader is converting 

IN THE BUSINESS OFFICE 

||AR()LD L. CKDLDMAN, classified 

j'bynising manager of the Xezv York 
with Mrs. Goldman, plans to leave 

MARRIED 

JOHN R. BATTIN, of the editorial 

staff. Cedar Rapids (la.) Gazette, to 
Miss I^ota Croson of Cedar Rapids. 
.Aug. 4. 

Lyle Henry Gift, radio etlitor, Peoria 
(111.) .Star, to Miss Ruth Elizabeth Selt¬ 
zer, .Aug. 2. at Peoria. 

Seacord Roberts of the advertising staff, 
Peoria (Ill.) Star, to Mrs. Justina .An¬ 
derson. in Sterling, Ill., .Aug. 4. 

Paul H. Gelvin, advertising department. 
.Spokane Chronicle, to Miss Xlal^l Pross 
of Sp<ikane, .Aug. 2. 

Charles E. Traunicek. circulation man¬ 
ager. lYindsor (Ont.) Border Cities Star, 
to Xliss Nellie -A. Templeton. 

During tKe campaign tKe revised 

edition of “TKe American Gov¬ 

ernment,” (685tK thousand), by 

Frederic J. Haskin, will prove an 

excellent premium for all news¬ 

papers that use canvassers for 

new subscribers or give premiums 

for renewals. 

Ask Haskin—WasKington, D. C. 
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it> Hoc OikmI press into a Sextuple (48 
pastes I. witli an extra 8-page color deck 
and is al»i ailding a third Xo. 14 lino- 
tyi)e t<' it^ present advertising exjuipment. 

(Md.) Daily Mail is in¬ 
stalling a mecluniical printer for its In¬ 
ternational News Service. 

WITH THE SPECIALS 

/''KO. H. D.WID COMl’AX’V lias 

iK-en apixiinted to represent the Paris 

( l•'rance I i'imrs. 
Xew Jersey Newspapers. Inc., of which 

Harvey W’od is president, have ap- 
ixpinted M. (iilhert manager of their 
Philadelphia otiice. 

William Karpen recenty eastern adver¬ 
tising manager of Radio Merchandising, 
New ^■ork has joineil Davidson & Hevey. 
Xew ^'ork. publishers' representatives. 

SPECIAL EDITIONS 
f\Sl\ l-A.D (X. Y.) r.lLLADll M a 

22-page Dollar Day edition. July 30. 
St. Thomas (Ont.) Tiines-Journal a 

.s(l-page Keunion edition, July 23. 
.Uiiluhon (la.) .Uh'ocatc. a 48-page 

.\udulxin ('oimtv Historical edition, July 
24 

.Miami (Fla.) Herald. 116-page anni¬ 
versary edition. Sunday. July 27, in com¬ 
memoration of the 28th birthday of the 
city. 

iola ( Kan.) Daily Re^’ister, a 16-page 
Fonl Day edition. July 28. 

Byron (Cal.) Times, a 252-page il- 
lustratcHl annual erlition devoterl to the 
progress of San Joaquin and Contra 

t'osta counties. 

ASSOCIATIONS 

PITTSBURGH PRESS CLUB held 

its annual outing at Kenny wood 
Park on -Xug. 6, when the members 
and their families were guests of the 
matiagement. 

Southern Illinois Editorial Associa¬ 
tion, which has a membership of 80, is 
launching a membership campaign 
headed by 1. S. Dunn, publisher of the 
Divernon (Ill.) Sews and president of 
the association. 

Oakland County (Mich.) Weekly 
Press Association has just been estab¬ 
lished at a meeting held last week at 
Birmingham, Mich. Twelve weeklies 
are included in the organization. 
F^oyd J. Miller, editor of the Royal Oak 
Tribune, was elected president; Joe Haas 
of the Holly Herald, vice-president; 
• ieorge k. .Xverill, of the Birmingham 
lieeentric. secretary-treasurer. At the 
next meethig, to l>e held in Royal Oak on 
.August 28. members of the executive 
committee will be elected, and plans for 
the winter fully outlined. 

St. Louis Advertising Club will again 
conduct evening classes in advertising this 
year, John H. DeWild, chairman of the 
educational committee, has announced. 
Classes will meet once a week at the 
club's headquarters. Merchandising will 
l)e directed by * Hart A’ance, of the Ad- 
mars Company, production classes by A. 
E. Schanuel of Boeder & Schanuel. 

WHAT READERS SAY 

Ad Staff to Blame 
•Avror.s, Ill., .Aug. 7, 1924. 

To FIimtor & Pi.Bi.isHERS—Re article 
on editorial page in your issue of .Aug. 2, 
headed “Xecdless Sacrifice.” 

1 am wondering if this publisher’s lack 
of satisfactory advertising patronage may 

First four months of 
1924 

Carried more Food advertising 
than any other paper in the City. 

not be within his own organization. 

It often happens that in tlie advertising 
department of a small newspaper there is 
too much economy practiced. 

.A newspaper situation always provides 
a lot of unreasoning aiul unreasonable 
opposition from a lot of business men 
who are ignorant of the whys of such a 
situation and too bullheaded or thick¬ 
headed to learn. They influence others, 
and thus make a newspaper condition a 
hard one to handle. 

The way to handle it is to refuse to 
argue alwut it. and to sell advertising on 
its merit rather than to solicit on the 
ground that the paper deserves support. 
This takes real advertising salesmen, and 
real advertising salesmen cost money, but 
they are worth it. A man who can earn 
$1(K) a week is a lot more profitable than 
one at $20 a week, even if the $20 man 
is earning it, which lie most likely is not. 

I suspect a part, if not all, of the 
troubles of the publisher under discussion 
would be solved if he had a really first- 
rlass advertising soliciting force. 

J. K. Groom, 
Director National .Advertising Northern 

Illinois (iroup. 

He Copyrighted “News Quiz’’ 

To Editor and Fl’bi.ishkr :—I notice 
in your “Hunches” column a suggestion 
by a Contributor of a feature in which the 
newspaper prints daily a list of questions 
liased on the daily news in its columns, to 
stimulate a careful reading of the paper 
and as a quiz to test the reader's news 
knowleilge. 

The /•veiling World has been running a 
feature devisetl by myself of the very- 
same nature for the past month and 
doubtless it is from this source that your 
contributor got the idea, since the similar¬ 
ity is too clo.se to admit of coincidence. 
This feature is a copyrighted one and may 
not lie use<i hy any newspaper without 
contractual arrangements and for this 
reason I should be grateful if you would 
give this communication notice in your 
columns.—Joseph Kaye. 

“Tidal Wave” 

To Editor & Publisher:—While read¬ 
ing FIditor & Publisher, I was interested 
to note the story by Hammond Edward 
F'ranklin about the Columbus, O., Build¬ 
ing & I>oan .Association. 

Tliis certainly is a powerful tribute to 
the power of newspaper advertising and in 
this connection a prominent building and 
loan man who has been co-operating with 
the United States 1-eague of Building & 
Loan .Associations and the Thrift Com¬ 
mittee told me that last January there was 
considerable more building and loan ad¬ 
vertising done than has been in previous 
years. 

This was entirely due to the co-opera¬ 
tion between the United States League of 
Building & l^an .\ssociations and the 
National Thrift Committee. When lO.OfX) 
of these building and loan movements 
begin to develop and advertise, there will 
lie a regular tidal wave. 

Jno. .a. Goodell, 
Executive .Secretary, National Thrift ’ 

Week. 
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NEWS 

WEEK’S FLASHES 

.Americanism; I'sed gum under a 
movie seat.—Brooklyn l-Mgle. 

If the Prince of Wales stops at all 
the clubs in this country that have so 
announced he will be with us for at 
least three years.— H. 1. Phillips in .A'ctc 

York Sun. 

.Affluence in 1912:—.\ siiare bedroom 
in 1624.—.A spare tire.—.Vete i'ork Tele¬ 
gram and livening Mail. 

Jn these days they promise to love. 
Iioiior and obey their impulses.—Belton 
Star-Herald. 

Tlie police shot one bandit in a battle. 
Think how terrible it will be if it turns 
out the ill.-.fate<l mhlier was. after all. 
only a child emotionally, and was merely 
cutting up in childish glee.—.Vetu York 

Telegrath. 

But how can a farmer feel radical when 
he can afford a car with two more cylin¬ 
ders ?—Baltimore Sun. 

By the end of this week they will all 
have accepted. .All except the jieople. We 
have to wait until Novemlier for theirs. 
—Boston Transcript. 

The more genial the guest, the more 
casually he flicks his ash in the general 
direction of the tray.—York Tele¬ 
gram and Evening .Mail. 

There is a certain irony in the circum¬ 
stance that Italy has more wine than 
casks to put it in while there remain so 
nuiny willing containers over here. — 
Boston Herald. 

History may not Ik- bunk, but the 
s|K-eches of statesmen indicate that hunk 
makes history.—San Trancisco Chronicle. 

David J. Raodall Fold* Panaa* Ca. 
541 Ftflk Ava. 360 Na. Micbigaa Aw 
Naw Yark City Ckicaga, IlliaaU 

R. J. Bidwell A Ca. 
San Franritco and Loa Angalea, Cal 

Mr. PubliaKer 
or 
Business Manager 

The International 
Circulation Managers’ 
Association can supply 
you with a competent 
circulation manager. 
Write 

CLARENCE EYSTER 
Sec’jr-Treat., I. C. M. A. 

Peoria Star Co. 
Peoria, Ill. 

VIR 
T( 

The American Nii 

troduced chewing gum ior tlw 4st J 
into IcelaiKl. We trust that the 
Government will Ik- able to devise*** 

form of relaliation.-CH^I tkei suitahle 
.Vi-jc.f. 

Believers in Defense Day say that 
makes for peace, but it swms to b* 
already started a fair-sizsd battle v'' 
York 'World. - 

How pleasant it will be when s, 
laying teller runs his window on 1 
self-service plan!—Baltimore i'lm ” 

Judging hy some- of the defections tto 
the- two big iwrties. tin- Shenando4 
not the •>nly big gas bag that can’t ^ 
stay fed.—PhiladelphUi Evening ; 
Ledger. 

\ spiritualistic me-dium is baffling ■ 
investigators at Boston. The most 

turhing possibility alntut spiritualism 
that invisible millions may be sitting 
the rim of the hath tub.—/-. Isnilis 
Xi~ie York .Imeriean. 
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The Washington Herald [ 
Largest Sunday Circulation h 

Any Washington Paper 

The Washington Herald 
mornmg 

and 

The Washington Times 
evening 

Largest Daily Circulation at 
attractive combination ratt 
Concentrate in These Papers 

G. Logan Payne 
Publisher and Gen. Mgr. 

Ahead on 
its Merits 

Circulation and lineage 
increasing by leaps and 
bounds—news satisfac* 
tion — advertising re¬ 
sults. These merit the 
growth of newspapers. 
It's the answer for the 
continued great growth 

Tne Mt. Vernon, N. Y. 
Daily Argus 

AND 

The New Rochelle, N. Y. 
Standard Star 

the 

Write for mformation, how to cm 
this rich field. 

WESTCBESTER NEWSPAPERS, k. 
T. Harold Forties Nnr Roebb 

Utah, Southern and East¬ 
ern Idaho, Eastern Nevada 
and Western Wyoming— 
the territory served by 

THE 

Salt Lake Tribune 
Ko other section of the ootintry sfftn 

the sdrertlsor the opportunity of 
tically corerinf four states by usiac om 
newspaper. 

FOREIOK REP&ESEKTATlvn 

The S. C. Beckwith 
Special Agency 

N.w York—Chic.ro—Detroit—tt. !<»»• 
—Ksntu City—AtUnt.. 

pAomo 00A8T upuanTAini 

M. C. Mogensen & Co., 
Inc. 

Los Anfeles^San Francisco—Seattle 
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VIRGINIA DAILIES PLAN 
TO ADVERTISE STATE 

Hfeet Informally at Call of Richmond 

l^ew* Leader to Discuss Campaign 

_Newspaper Problems Also 

Considered 

ReprcsclUatives of every slaily news¬ 
paper in \ irginia met at an informal 
Terence in Kiclimoiul, Monday, Aug. 
11 to make preliminary plans for adver¬ 
tising co-operatively the resources of the 
.tatc. The meeting was called by the 
guksioHil A <T..< l-cadi-r. 

The conference cunveiiitl lollowmg a 
luncheon at the Commonwealth Club at 
shich the visitors were the guests of 
the News Leader. 

Colonel H. L. Opie of the Staunton 
(\a. I /-cin/cr ainl the S t-ws-Leader 
presided as cliairman. Junius 1’. Lish- 
harn, of tlie Roanoke It'arid Aews and 
the rinifs acted as secretary. 

The idea of advertising the state was 
received with approval and plans were 
discussed for combining the dailies in ^n 
aggre>Mvc ciiiiiixiigii. 

Problems peculiar to the daily news¬ 
papers, were also discussed, every pha.se 
of publication being cov ered in 4he round 
table discussion that lasted throughout 
the afternoon. There were no speeches. 

Circulation, advertising, paper costs 
and supply, machinery and ink iwoblems 
were thorouglily tlissected by the execu- 

Janies C. Cook, Biddeford 
Hartley L. Lord, Lewiston 

Journal, and L. B. Costello, Lewiston 
Sun. 

Veteran Indiana Editor Dies 

I diver M. Hand. DO, editor and pub- 
lisher of the Royal Center (Ind. I K'eekiv 
Reeord for iN years and the tirst presi¬ 
dent of the N’orthern Indiana ICditorial 
.\ss,K-iation. died at his home in Royal 
t'enter, .\ug. 11, following a stroke of 
paralysis suffered on June 2. His two 
sons. Jes.se and Frank, will continue pub¬ 
lication of the paper. 

Head Fuitor & Pi bi.isiikr Fi>r News 
of the \evvsp;ii*-r Field -?4.0I) a year. 

PROGRAM READY FOR 
9TH DISTRICT MEET 

Washington, la., Host to Ad Men 

Aug. 25, 26, 27—Delegates to Be 

Quartered in Tents—Speakers 

Named 

Washington—"cleanest city in lovva"^ 
is making ready for the annual conven¬ 
tion of the Ninth District of the Associ¬ 
ated .Advertising Clubs, scheduled for 
.\ug. 25, 26, and 27. 

Marking an innovation in advertising 
conventions, the sessions at Washinpon, 
la., will Ik- in tlx- nature of a "Business 

L'liautau<iua.” held under a "big top,” 
with delegates housed in small tents 
pitched in a nearby grove. 

The pri^ram will be coniined largely 
to a discussion of retail problems as they 
.ire found in the smaller towns. 

The list of sjveakers thus far .Tn- 
iiounceil include Fred P. Mann, merchant 
of Devil's Lake, N'. D.; J. W. Fisk, 
luad of the merchandising counsel de¬ 
partment of the .MiliMukec Journal; 
Janies .A. .Austin,* advertising manager, 
'Onuilhi Bee: J. Adam Bede, lecturer of 
Pine City, Minn.; John H. De Wild, 
manager of the merchant’s service de- 
liartment of the Ely and Walker Dry 
Cioixls (..'orrpany, St. Louis; John Blaul, 
head of the Blaul Wholesale Company. 

IUC5. 
\ numlier of the state dailies were 

represented by publisher, editor and busi¬ 
ness manager alike, others sending at 
least one representative. The ready 
respon.se to the call for the informal 
^thering and the enthusiasm with which 
those present i>articip.Tted in the discus¬ 
sions that followed resulted in the de¬ 
cision to hold a similar conference within 
the next 4 or 5 months. 

The list of those present included .A. 
P, Rowe and former state senator 
O’Connor CiKilrick. I•rederieks^mr;’h 
iljr, P. K. .Anderson, the .Ue.randria 
OKette; W. S. Smith, Dam-ille .\ezes: 
R. James. Jr., The Dam-ille Register 
and Hee; Colonel H. L. Opie, Staunton 
Leader and \'ews-Leader; L. 1. Jaffe, 
editor, and R. E. Turner, general man¬ 
ager, Norfolk rirginian Pilot; W. S. 
Copeland, S'eu-pi-rt Xezos Times Herald 
and Tress: Carter I Hass. Jr., Lynchhurg 
.Vrtcr and .-Idzanre: Junius P. Fishburn. 
and Capt. F. K. Parker, the Roanoke 
H'orld .\'ews :ind Times: C. P. lias- 
brook. Richmond Times-Dispatch: Roln-rt 
Ford, .\orfolk I.edger-Di.spateh: R. B. 
Huber. Petersburg Progres.s-lnde.r: John 
Stewart Bryan. Douglas S. I'reeman. 
Major .Allen Potts. R. Hess, and R. B. 
Jincs. Richmond \ews Leader. 

Maine Dailies Hold Meeting 

The quarterly meeting of the Maine 
Daily Newspaper .Association was held 
laiit week at Cape Shore Inn at Cape 
Elizalieth. .\. W. Fell, manager of the 
•Vew England Daily Newspaper .\ssocia- 
tion, was the principtil guest and speaker 
of the gathering. Represent-atives of 
Maine newspapers present were: Walter 
B. Reed. Bangor Xcsk-.s; F'rank W. Man- 
son and Caleb .A. lA?wis. ll’ateri-ille Sen¬ 
tinel: Frederick R. Ix>rd of the Gannett 
Publishing Company; Roy L. Wardwell. 
Portland Press Herald: William 11. Dow 
and Donald F'. Grey, Portland Evening 

The 

Pittsburgh Press 
A Scrippt-Howard Newspaper 

Daily and Sunday 

Has the Largest 
CIRCULATION 

IN PITTSBURGH 
MEMBER A. B. C. 

ForeiiTD Adrertiflins Reprenentatlres 

ALLIED NEWSPAPERS. INC. 
New York Offlee—52 VanderMU Are. 
Chlctffo Office—5 North Wabeah Are. 
"an Franclftco—nerelaod—rinclnoatl 

NEWSPAPER CIRCUUTIONS 

HEY had a lot of good fun with each other at the 
Advertising convention—those British Advertising 
men and the American “On-to-London” delegation— 
over the relative “sizes” of things in this country 
and abroad. 

The Americans told, with just 
pride, of the enormous news¬ 
paper circulations built up in our 
metropolises. 

But the British had a real come¬ 
back with their “Daily Mail” 
which enjoys a net sale in excess 
of eighteen hundred thousand 
each day. 

Also, the “News of the World” 
with Sunday editions of 3,000,- 
000 came in for its share of glory. 

“The Mirror” (over a million 
daily), “The Express” (850,000), 
“The Times” and Messrs. Hul- 
ton likewise were proudly cited 
by our British cousins. 

When the .imerieans visited the 

plants of these publishers, how¬ 

ever, they felt right at home. 

For there they recognized Goss 

Presses on the job the same as they 

are in the pressrooms of America's 

leading publications. .4nd they 

found British pressmen as loyal to 

Goss Presses as are American press-, 

men. 

Some forty-eight Goss Sextuple 
and Octuple Presses are in the 
service of leading London news¬ 
papers alone. Many more 
throughout Great Britain, Aus¬ 
tralia, New Zealand and Canada. 

Publishers throughout the Brit¬ 
ish Empire and the European 
continent favor Goss Presses as 
highly as do American publish¬ 
ers. Appreciation of the best is, 
after all, a universal trait. 

THE GOSS PRINTING PRESS COMPANY , CHICAGO 
The Qoss Printing Press Co. of England, Ltd., 18-19 IVhitefriars St., London, E. C 

PRESSES 



21 Editor & Publisher for August 16, 1924 

/ ^ ' ' 

y. 

JOHNSON CITY DAILIES 
IN MERGER 

Staff-News and Chronicle Now Directed 
by Single Corporation Headed by 

Smith-News Combined 

with Staff 

Owners of 3 ncwsiwpcrs in Johnson 
City. Tenn.. the A'l'tiX.'tlic Stiilf, and the 
Chronicle, this week formed a new cor¬ 

poration. tile Aj)- 
palachian 1’ n b - 
1 i s h e r s , llK*., 
ISM lied the ir a?*- 
sets and liahil- 
jties and will 
issue two iiews- 
p a p e r s, the 
C'hn inicle. mnni- 
ing. ; ;i n (1 t h e 
S t a f t - X c w s , 
afteriu HUi. 

The tK'W 1' cor- 

IHiratii ■11 is cai>i- 

tali/ed at $25(1,- 

CHAFTEK III 

.\ddinj; Fuel to the F'lame—Xow comes 
■■( B. F'.," also l)old, and deposes as 
follows, to wit. 
Mr. Ceorge M. Payne, Literary Editor, 
Times-Star: 

1 tear Sir—The criticism of the news 
department by some friend of the adver¬ 
tising department, as printed on the book 
page tif The Times-Star, Thursday, re¬ 
minds me of a story I heard in Xew 
York. An advertising agent told one of 
the Xew York editors that he would 
starve hut for the advertising agents. 
The eilitor replieil: ‘Tf it were not for 
us 'writer fellers' most of you advertising 
■fellers’ would lie selling lish from the 
tail of a cart.” C. B. h. 

WARDEN AGAIN HEADS 
MONTANA PRESS 

G. O. P. Selects Ad Agencies 

(iuv L. 
... V I.. SMITH president 

of the Chronicle 
Publishing Company, is the president of 

The following advertising agencies have 
lieen selected by the Keputiliean Xational 
t'ommittee. Xew ^’ork. to place its ad¬ 
vertising on the presieleiitial electiem; \V. 
L. Brann. Inc.. 11 E. Forty-third street. 
-Xew \'ork ; Barton. Durstine & Osborn. 
.1S3 .Madison avenue. Xew York; (iard- 
ner .Vlvertising .Agency. 1()27 Leicust 
street. St. Louis. The flardner agency 
will handle religious publications only. 

the new concern. .Seiwratc Iwards of 
ilirectors will control policies of the 
iwpers. 

This week's consolidation and incor- 
jMiration is the culmination of a news- 
pajKT war which started soon after 
-Munsey .Slack, pnhlisher of the Staff, 
soki his newsiiaiKT to the Chronicle. 

Old employes of the Staff, headed by 
diaries X. t'arson, former Staff general 
manager, launched the Xews. It was 
hacked by $7.s.()(KI subscrilK'd by 3<I0 
shareholders. 

Last Thursday, .\ug. 7. the Xews 
ceased (luhlication and api>eared as the 
Staff-Xews. 

The new corjioration claims that an 
economic loss of SUKl.OOtl annually is 
eliminated hv the deal. 

Davit Joint Illinoit Group 

K. Heath Davis, manager. 1-aCoste & 
Maxwell’s Chicago oliice. has lieen ap- 
fxiinted Western representative of the 
.\orthern Illinois (iroup of daily news- 
jiajiers, consisting of the .luroni beacon- 
.Vrti'J, Joliet Uerald-Xezes and liljiin 
Courier. He will assist 1. K. (Iroom, 
director of national advertising for the 

(iroup. 

TIT FOR TAT 

\ DVERTISIXd and etlitorial jealous- 

ies are being aired in the literary 
department of the Ciiieiiiiiati Tiiiie.c-.S'lar. 
<ieorge M. Payne, literary editor of the 
Times-Star, recently printeil the follow¬ 
ing : 

t HAPTER I 

The Critic—In reviewing Henry Justin 
Smith's notable story of "Josslyn.” the 
record of a newspaper man’s career and 
his reactions to his exjK'riences, the critic 
made Ixihl to say that the news depart¬ 
ment of a newspaper was the essential 
department. 

CHAPTER II 

Critic of the Critic—"C. B.," writing 
to the Critic, made e<|ually Ixdd to say 
that if it were not for the advertising 
department the critic would “starve to 
death," a most terrible fate. 

94,150 
Sworn government statement for 
the 6 nios. ending March 31, 1924. 

Advertising Leadership 

In New Orleans 

Consult the Latest 

A. B. C. AUDIT 
(September 30th, 1923) 

Before scheduling space in eve¬ 
ning papers. 

NEW ORLEANS STATES 
13c a Line Flat Daily 

ISc a Line Flat Sunday 

SPLENDID COOPERA'nON TO 
ADVERTISERS 

Leads in Daily and Sunday 

CITY CIRCULATION 
Specials: East Beckwith 

West Branhajn 

The Dispatch leads all other 
Ohio newspapers in advertising 
(first 6 nios. 1924), exceeding 
the ne.xt largest (Cleveland) pa¬ 
per by 1,246.092 lines. F'or the 
first 7 months the Dispatch ex¬ 
ceeded the other Columbus 
Xewspapers combined by 2,094,- 
189 lines. 

DISPATCH . . .12,231,807 lines 
SEC. PAPER . . 5,906,314 lines 
THIRD PAPER.. 4,231,304 lines 

215 
exclusivs 

local display 
advertisers 
first 0 mo. 

1924 

MAKE CENTRAL OHIO 
YOUR TEST MARKET 

General Manager Great Falls Tribune 

Reelected President at Lewiston 

Meet—Agricultural and For¬ 

est Problems Discussed 

Montana State Press .Association 
clo>ed its 39th annual convention at 
Lewiston, Saturday, Aug. 9, with the re- 
election of President (). S. Warden, 
general manager of the Creat /-iills 
/ rihuiie, and Secretary S. E. Peterson. 
The meeting oi>ened .Aug. 7. .Attending 
members declared the sessions the most 
'•nccessful ever held. 

.\mong the siieakers were .Martin J. 
Hutchins, eilitor of the .MLisonla Mix.'soul- 
iiiii: (j. .M. Moss, editor, ll'hitefish I’ilot: 
Dean Stone of the Montana ScIkhiI of 
Journalism; .M. .A. Brannon, Cliancellor 
of the Montana State I'niversity; C. (i. 
Manning. Su|)erintendent of the I-ewiston 
SchiKils; L. L. Calloway. I hief Ju.stice 
of the .Montana Supreme Court; Mrs. W’. 
T. Perham. prominent club woman of 
(dendive; AY. L. StiKrkston. president, 
Montana Farm Bureau; I'red Morrell, 
L’. S. District Forester; C. H. Purcell, 
engineer. Bureau of Public R(«ds. Port¬ 
land ; Col. C. S. .Alln-rt. of the Legal 
Departnunt of (ireat Xorthern Railway: 
Sam h'reed. IK-nver Matt staff, Chicago; 
and Chester C. Davis. Montana Com¬ 
missioner of .Agriculture. 

The pushing of a giMKl roads program, 
preservation of forests, loyalty of its 
Iieople to products of the state, the sheep 

and the wool industry, and kindred ■ 
jects were thoroughly discussed 
missioner Davis elwelt strongly 
agricultural resources of .Montana 
demon.strated that there had been a sti^ 
and rajiid increase in soil product 
of the state for the iwst decade with^ 
single exception of the year 1919 
was the only complete drouth « 
suffered by the .state. This year's pndif 
tion of wheat alone was estimated at 
(XX).(XKl bushels. 

The meeting ended with a 
Saturday night. 

New Editor for Hawaiian Paper 

\ern Hinkley has resigned from 
news and editorial staff of the H. 
Stiir-liiilletin to become editor of * 
Hilo Trihiive-Herald. He 

Charles E. Banks, who is returning • 
.‘Seattle to join Mrs. Banks who is 
cuperating there from an operation. I 
fore going to Honolulu 2 years agej 
Hinklev served on the San francij,,! 
Hiilleliii. I 

Heaters to Return Next Month 

Mr. and Mrs. William V. Hester. Jr., 
who were marriexl last week in Paris, 
are .sailing for home Septemlier 13 on 
the I•hl1press of Scotland. Mr. Hester 
is son of William \’. Hester, principal 
owner of the lirooklxn luiiile. 

New Copy 
Is Coming 

Church advertising copy has been issued by 
this Department for nearly three years. 
Scores of newspapers in all parts of the coun¬ 
try have taken advantage of the opportunitv 
to help their community by stimulating larger 
attendance at local churches. 

This new series. No, 6, will consist of ^2 
pieces, about 250 words each, and will be 
available in proof form September i. 

To cover cost of printing and promotion a 
charge has been fi.xed of only 3 cents per thou¬ 
sand circulation per week, and if any paper 
thinks this is too much it is at libertv to h.\ 
its own price. 

Proofs will be ready September i, and mav 
be obtained without charge by addressing 
Herbert .H. Smith, 723 Witherspoon Bldg., 
Philadelphia, Pa. 

mm 
CHURCH ADVERTISING DEPARTMENT 

A. A. C. W. 

Dr. Chriitian F. Reisner, President, 701 West 177th St., New York 

Associated Advertising 

383 Madison Ave. 

Clubs of the World 

New York City 

Veteran M. E. Resigns 

<i. .A. Martin, managing editor of thi 
/•/ I'aso (Tex. ( Herald, has announcti 
his resignation to take effect Xur. 1 
It is his intention to enter other .iei, 

of work. 'He had bei'ii managing tdiiir 
of the Herald for the past 12 years, hai. 
ing been connecteil with the same iwsv 
pajK-r for more than 22 years. 

KEEP IX TOITH WITH OLD 
FRIEXDS through Editok & Pibushd 
—Subscription $4.(X) a year. 
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NOTICE 
Messrs. Winkler, Fallert & Go., of Berne, 

Switzerland, are offering in this country a plate 
casting apparatus which pours its metal by gravity 
from an overhead furnace, and is the apparatus to 
which we referred in our announcement of April 12th. 

This advertisement is to give notice that we shall 
sue, under eight patents those who manufacture, 
sell, or use the Winkler plate casting apparatus in 
the United States. And that we shall sue, under 
one patent, those who manufacture, sell, or use the 
Winkler drying and molding press. 

In order to satisfy any demand there may be for 
such a plate casting apparatus we are manufactur¬ 
ing a similar machine, which is faster, simpler, more 
easily handled than the Winkler, and may be 
attached to existing metal furnaces, which can not 
be done with the Winkler. Its price is $5,000, f. o.b. 
cars, Plainfield, N. J. 

We are nevertheless not pushing this machine, 
for the reason that neither it, nor the Winkler, is 
adaptable to the American market. Whereas the 
Pony Autoplate machine casts, trims, shaves, and 
cools the plate, delivering it dry, ready for press, 
the Winkler neither trims, shaves, nor cools the 
plate, and is offered here upon the assumption that 
unshaved printing plates are suitable for American 
newspaper printing, which is not the case. 

Wood Newspaper Machinery Corporation 
HENRY A. WISE WOOD 

President 
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ALL IN THE DAY’S WORK 
Or.iwn for Kditor & ^^KLISll^K 

By N. C. DODGE 
Cartoons for the Dartmouth Jack O’Lantern 

fe/ 5 PM. ' 4 

WANT 
ANY 

POPCORN 
BALL5 

today? 

WHO, WHAT 

& HOW 

about 

Los Angeles 

1 OOKING backward from the pinnacle 
of 23 years, C. Dodge, cartoonist 

for the Man-ihcstcr (X. H.) Unioii- 
l.cadi'r, writes tlie following confessions: 

"Alas—the world and I cannot agree. 
_ 1 claim the title 

of cartoonist. 
"My father and 

the populace had 
the same trouble. 
'I'hc day 1 entered 
the world, he ar- 
gucfl with the 
neighlK)rs as to 
w It c t h e r the 
church bell and 
'he factory 
whi.stle were an¬ 
nouncing my arri- 
eal or the speed¬ 
ing danger of a 

N. ( . Douuk brush lire outside 
the city. 

"1 was born June 13, 1901, thus gain¬ 
ing prominence for one of the three times 
in luy life. Marriage and death are yet 
to come. I was ,born in Manchester 
where there are plenty of other odd 
characters. Reared in a mill town, 1 
played with the Portuguese and tlie 
Greeks and gained iny first intimate 
knowledge of tlie l-'.nglisli language in 
the primary school. 

“1 was graduated from Manchester 
high school, never asking how for fear 
of a mistake. My grailuation from 
Dartmouth with the class of '22, con¬ 
vinced me mistakes are made even in 
college. Later 1 learned wh.it the B. .S. 
was they gave me. 

"I made the track team at Dartmouth 
easily and was picked to enter the first 
race. Then they told me it was an elimi¬ 
nation event and that together with 100 
others I was released, .\fter that I sung 
in the college choir at chapel, keeping 
silent on special occasions when visitors 
were present. 

"My first official act, when called on 
to face the world alone, was to break 
an arm cranking an ancient Ford. 1 
then composed a cartoon on “Crank 
versus Self Starter,” which was uni¬ 
versally rejected hut always accompanied 
by the personal apologies of the editor. 

“During college I successfully submit¬ 

ted several drawings to the Dartmouth 
Jack O’l.antcrn during the dull seasons. 
For the past two years 1 have been the 
budtling staff artist with the Manchester 
I’nion-Leader. .\ few months after I be- 
,gan work for the Sunday Union-leader, 
it suspended publication indefinitely. 
Mow I get by, 1 can’t e.xplain. Here's 
hoping my luck grows correspondingly 
with my nerve.” 

CHANGES ON N. Y. TIMES 

Griswold to Chicago Journal of Com- | 

merce—Andrews Resigns 

Frank P. Griswold, Jr., and Charles i 
B. .Andrews, both members of the adver- j 
tising staff of the New York Times, re- : 
signed this week to take positions else- ; 
where. 

Griswold, who has been in charge of i 
the financial advertising department of ] 
the Times ’ for two years, will become , 
Xew York representative of the Chicago ' 
Journal of Commerce on Aug. 18. Only ; 
26 years okl, he entered the employ of j 
the Times in 1917, serving at the publi- ' 
cation counter. lie joined the navy dur¬ 
ing the war. returnitig after the armistice 
to his old post. After a short time theic [ 
Ik' was transferred to the financial adver- I 
tising department as a solicitor. He was | 
placed in charge of the department in i 
1922. • ; 

-Mr. Griswold's associates bade him i 
farewell at a dinner in his honor Aug. | 
14. at Villipigue’s, Coney Island. ' 

.Vndrews leaves Saturday, .\ug. 16, to I 
join the John B. Woodward organization 
He was given a farewell luncheon 
Aug. 12. ; 

Genevieve Forbes to Wed 

.Miss Genevieve Forbes, for several 
years a feature writer for the Chicago 
Tribune, has announced Sept. 6 as the 
date for her marriage to Mr. John Origen 
Herrick, another member of the Tribune 
staff. Dr. George Craig Stewart will 
read the .service at St. Luke’s Episcopal 
Church, in Evanston. 111. Robert M. 
I.ee, city editor of the Tribune, will be 
one of the ushers. 

{Are you, getting the truth from this 
ridiculed, startling, impetuous city 

that claims it is out to become the 
world’s greatest metropolis?) 

T ^OS ANGELES is a D’Artagnan who has touched the iir . ■ 
tion of the war-weary, strike-disgusted, politics-stuffed World. ■ 

It is a city doing the impossible. I 

Hundreds of thousands have come, are coming—a new typtli 
pioneer—from every corner of the country. ijl 

Los Angeles produces 85 per cent of the world’s mo\'i Jj 
influence on the thoughts, tastes and modes of 18,000,000 i- Jj 

Los Angeles dominates the old-world, has 1,050,000 ;r 11 
ranks third place in building for 1923, leads in inter-coastal - .1 
ping and has the most uniejue Little 'I'heater in America. I 

If John Doe leaves your town for Los Angeles folks are :;l| 
more interested in what he is doing than if he goes to NewY llij 
or Chicago, or Xew Orleans. I 

Do you want a daily, weekly or monthly unbiased, news :i 
from Los Angeles. I 

Do you want special news: I 
Business ll'omen Children Lumber I 
Oil .S'liiLfing Movies Styles I 
Rent Fctntc Banking Personals Politics I 

Advertising I citnertismg Mustry Motoring Fruit I 
.Igr,culture I 

Mercantile Finance Sports Slocks I 
Aeronautics l.iteratiire Science Laze I 
.'scandal The Pre.ss Society "Open Yfcif-I 
.Mercantile Cafe Fish Crime I 
Dancing Railroad Hydrocicctricily Schools I 
Dope .Mc.rico .Medicine Irrigation I 
Textile Klan History Forestry I 

I Do you want impartial interviews—accurate statements anil 
I thumb-nail character-sketches? I 
I Do you want special, or monthly, reports? I 

Rates very reasonable for good work: 
I Upon receipt of your require¬ 

ments rate will be wired you. 

SHERLEY HUNTER 
FREE LANCE 

816 Detwiler Building Los Angeles, CaL 

(REFERENCES: Any Los Angeles newspaper 
or magazine publisher—bank or institution.) 

WHY NOT SEND THE COUPON 

SHERLEY HUNTER. S16 Detwiler Bldg., Los Angeles. 

Please send me a ci>py of your magazine “COPY” and your rates for the following sett* 
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New York Retains Lead 
In Total Earnings 

Earning power of a territory indicates more directly than wealth, 
the strength for immediate business activity. The creators of the 

greatest wealth are the greatest spenders. 

In the preliminary report for 

income taxation (just issued) for 
1 922, New York State is shown to 
have reported incomes of $4,1 1 0,- 
588,989. The amount of tax paid- 
was $273,960,079 on 1, 102,748 
returns filed. New York State 

contributed 31.82 per cent of the 
total tax paid. The next highest 
state paid only 10.87 per cent of 
the whole. 

The average income of those 
reporting in New York State was 
$3,727.41 as compared with 
$3,391.73 the previous year. Gov¬ 
ernment figures indicate that the 

State’s per capita net income was 
$383.71 on a population of 10,- 
7 1 2,680, the per capita income tax 
being $25.57. 

New York State with a total 
wealth of $36,986,638,000 is the 
wealthiest community in the 
world. 

New York State presents more 
attractions for any manufacturer 
than can be found elsewhere. The 
really big merchandising successes 
are obtained by going where the 
big money is—and the Empire 
State is the successful National 
Advertiser’s big money maker. 

Buy Space Regularly In These NEW 

YORK STATE Daily Newspapers 

Circu- 2.500 lO.OCO 
lation Lines Lines 

Circa. 2.500 10.000 
lation Lines Lines 

•••Albany Evening News . .(E) 18,746 .08 .08 
•••Albany Knickerbocker Press . .(M) 30.537 .10 .10 
•••Albany Knickerbocker Press . .(S) 52.354 .13 .13 
tttAubum Citizen . .(E) 6.429 .04 .035 
•••Batavia Daily News . .(E) 8.728 04 .04 
•••Brooklyn Daily Eagle . .(E) 66,079 .22 .22 
•••Brooklyn Daily Eagle . .(8) 76,284 .22 .22 
•••Buffalo Courier and Enquirer. ...(M&E) 78.058 .18 .18 
•••Buffalo Courier . .(8) 118.603 .25 .22 
•••Buffalo Evening News . .(E) 123.852 .25 .25 
•••Buffalo Evening Times . .(E) 100.236 .18 .18 
••♦Buffalo Sunday Times . .(8) 100.005 .18 .18 
•••Buffalo Express . .(M) 48.019 14 .12 
•••Buffalo Express . .(8) 55.407 .18 .14 
+ttConiins Evening Leader . .(E) 8.307 .04 .04 

•••Elmira Star-Gazette Advertiser... ... fE&M) 32.915 .11 .11 
••Geneva Daily Times . .(E) 5.537 .04 .04 

•••Glens Falls Post-Star . .(M) 9.065 .035 .035 

•••Glovcrsville Leader Republican ... .(E) 6.877 .035 .035 
•••Gloversville Morning Herald. .(M) 5.927 .03 .03 

•••Ithaca Journal-News ... .(E) 7.308 04 .04 
•••Jamestown Morning Post. .<M) 10.515 .04 .035 

•••^Middletown Times-Press .(E) 6.434 
•♦•Mount Vernon Daily Argus.fE) 9.490 
++tNewburgh Daily News .(E) 11.564 

New Rochelle Standard^Star.(E) 7,000 
t+tThe Sun. New York .(E) 260.026 
tt+New York Times .(M) 345.149 
■H’+New York Times .(8) 576.321 

New York Herald«Trihune.(M) 276.340 
New York Herald-Tribune.18) 332.921 

tttNew York World.(M) 360.9C8 
+tfyew York World.(8) 575.672 
+t+New York Evening World....(E) 271.114 
tftNiagara Falls Gazette.(E) 17.582 
•••Port Chester Item .(E) 4,426 
•••Poughkeepsie Star and Enterprise.(E) 12.098 
•••Rochester Times-Union .(E) 66.574 
++t8yTaruse Journal .(E) 42.103 
•••Troy Record .(MAE) 23.563 

.03 .03 

.05 .05 

.05 .05 

.04 .04 

.60 .54 

.70 .686 

.85 .833 

.594 .576 
.6435 .624 
.595 .58 
.595 .58 
.595 .58 
.055 .055 
.03 .03 
06 .05 

.20 .18 

.14 .14 

.05 .05 

•♦A. B. C. Statement. Sept. 30. 1923. 
•••A. B. C. Statement. April I, 1924. 
-H-tGovemment Statement. April 1, 1924. 
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HENRY M. PINDELL, PEORIA PUBLISHER, 
DIES SUDDENLY AT 63 WHAT THEY ARE SAYING 

Stricken at Summer Home in Michigan Following Illness at 

Democratic Convention—Prominent in Journalism 

for Three Decades 

IJKXRV MKAXS IMXDKLL. (<5, 

I)iil)li>licr and iiwikt ol tin.' I’coria 
Journal and Transtrif'l, and for tliric 
decades a iironiincnt liunrc in Illinois and 
middle western journalism, was stricken 
suddenly at his summer home at Xorth- 
port I’oint. Mich., l-'riday. Anif. S, and died 
at 7 o'clock in the evening, l-'nneral services 
were held from the I’eoria home. Monday 
afternoon and newspaper ineTi from the 
•State gathered to pay their last tribute. 

Mr. I’indell was lirst taken ill at the 
Democratic Convention where he was ac¬ 
tive in the .\lc.\diMi campaign and worked 
unceasiiiKly for the Californian. .\t the 37th 

purchased it. sellin(r it at once to Jacob 
Harnes. of the lizrnin,s; Journal. In I'Mti 
he iIis])osed of the Herald-Transcript and 
Ixninht the Kveninji Journal, proceed¬ 
ing to develop it into a metropolitan 
newspaper, with moflern e(|uipnient and 
up-to-date features. In IhlO the Tran¬ 
script was a^ain offered for sale and Mr. 
PiiKlell con.solidated it with the Journal. He 
Itecame editor and owner of a morning, eve¬ 
ning and Sunday newsisiper. Mr. Fiiulell 
attracte<l national attention in Idl.f, when 
President Wilson nominated him for the 
jtost of .\mbass<ador to Russia. Some 
metropolitan new.spapers in the East, 
with characteristic provincialism, raised 
the in(|uiry: “Who is Pindell?" The 
people of the Central West knew who he 
wa.s—and the President knew. Hut part¬ 
isanship in the Senate resulted in delays 
as to his confirmation. President Wilson 
respondetl to this situation by submitting 
his appointment to the Senate a second 
time—and it was promptly confirmed. 
Mr. Pindell as promptly declined the 
apixiintment—to the great regret of his 
friends, among whom he counted hundreds 
of the leading newspaper makers of the 
country. 

In tile second year of the World War 
Mr. Pindell visited the French and Bel¬ 
gian trenches, obtaining a close-up view 
of the nature and significance of the great 
struggle. From the moment when the Unit- 
e<l States declared war on (iermany he sub¬ 
ordinated all other newspaper efforts and 
policies to the service of the nation. 

Mr. Pindell was a member of the 
Society of the Cincinnati, the Lambs. Pin 
(iamma Delta I'raternity, the Cniversity 
Club in Chicago and the Country. (. reve 
CiEur and Cniversity clubs in Peoria. 

The Late Henry M. Pindell 

ballot P'rederick .A. Stowe. Journal-Tran- 
•script editor, who was at the Convention 
became alarmed at Mr. Pindell’s weaken¬ 
ing condition and urge<l him to return to 
his summer home. He left the Fast July 2. 

Mr. Piiulell was born in St. Joseph. 
Mo.. Dec. 23. 18o(). He received the 
<legree of .\. H. from De Pauw Cnfvers- 
ity in 1884. He served as a reporter 
on the Chica^’o Tribune, business man¬ 
ager of a country newspaper, then became 
city editor of a daily in Springfield, where 
he was elected city treasurer in 1887. 

When he founded the Herald he had no 
capital of tlie cash sort—but an abundance 
of tliat super-capital which people call 
brains and energy. Peoria was not a 
promising lield for a new morning news¬ 
paper. for the historic Transcript was 
strongly intrenched. In sjiite of this, the 
Herald prospered from the first. Mr. 
Pindell did not believe, however, in de¬ 
structive rivalry, the burden of which 
is always assessed upon the business men 
of a community. Instead of trying to 
rlestroy the Transcript, he Ixmght it. .\n<l 
the Heralil-Transcript became at once a 
powerful factor in Illinois journalism. 

Soon afterward the Evening times was 
starteil. with an .Associated Press mem- 
Ix-rship. Mr. Pindell did not consider the 
paper was needed in the lield, and he 

The Sun Leads 
lApie York Kieninp ISeuspapers 

in 

ISatioiial Atlvertisiii*: 
Automobile .Advortisiiig 

Ka«l io .\(lvertisiu<i 
Financial .Advertising 

and in many other classifications. 

The Sun gained more than one 
and a half million lines of adver¬ 
tising in the first seven months 
of tins year, as compared with 

the same period in 1923. 

^nn 

New York 

Average daily net naid circulation 
more than 250,000 

Las AnstlM, CaUf. 
Gained T,Z4S Daily Averaya Circulation. 

Sworn Ooremment Statement. Sti Montha 
Bnillny March 31. 1923. 1S3.300 Dally. Sla 
Montha Endtna Mareh 31. 1924. ITS.349 
Dally. Increaa# In Dally Areraya Ctrciila. 
tion, T.249. 

IT COVERS THE FIE1.D COMPLETELY 

It VP RE8EHTATIVE8; 
R. W, Moloney, 604 Ttmea Bldy.. Haw York. 
O. Loyan Fayao Co.. 401 Tower Bldy., 6 

Mortli Mlehiyan Ato., Chloayo. 
A. J. Horrla HtU, TIO Hoarat Bldy., Ban 

Franelaeo. Calif. 

FIVE BIG MARKETS 

IN TEXAS 

THREE BIG MARKETS 

IN LOUISIANA 

The BEAUMONT ENTER¬ 

PRISE AND THE BEAU¬ 

MONT JOURNAL cover the 

Fifth Market in Texas and the 

Third Market for Louisiana. 

No Texas or Louisiana list com¬ 

plete without them. 

Ask Beckwith—He can tell you. 

A COMPLETE BUYING GLIDE 
newspaper!- today are a eoniplete bu>ing guide and the public i* 

more and more used to buying front newspaper advertising. That be' 
the dealer ought to have as eoniplete a showing of nierehandise as possible* 
show window. All deparlinenis should be represented and none should 
— James Vi. Fisk. Mereliandising (iounsel. Milwaukee Journal. 

• « • • • 

ATTRACT ATTENTION FIRST 
iicpHE great thing to reineiiiber in advertising in a newspaper is that to g, 

-*■ newspaper is like going into a big hall, exeepi the‘newspaper has |. 
tliousands or hundreds of thousands of readers. The first thought shoald 
attraet allenlion. .After you have allraeletl attention you ran talk to them 
detail.”—.Arthur Brisbane. ' 

• • • • • 

MUST TRAIN MEN TO SELL 
44rpHF time has arrived when we must show more appreeialion of the 

training men to sell. We would not place our smallest newspaper pi. 
eharge of an unskilled meehanie. A’et some of us engage young men witb 
or no training to represent our publirations, expecting them to sell page$ d 
able display spare varying aerording to the publiration from five reniMa- 
dollars a line.”—Harvey R. Young. .Advertising Manager, C.olumbus Uispittb 

• • « • • 

CUT OUT BITTER COMPETITION 
44 A NEWSPAPER needs more ailvertisers rather than more advertbiif. I 

would rather have 100 advertisers using ,300 columns a week than ten.! 
tisers using the same amount. There are too few advertisers in many ritiei.j 
because newspaper men have not shown enough merchants how they ran 
advertisers. Solicitors often times compete too fiercely for the biisineu d 
small crop of present advertisers insteail of developing new business. Tbisii.5 

bitter competition is not good for the newspaper or the advertiser.”—.A. L '1 

man. .Advertising Manager, Providence tR. I.t Journal. 

*****' ! 

SUCCESSFULLY ADVERTISING FOOD PRODUCTS 
^4^0 successfully advertise a food product there are three things you mustb* 

a good product, a good sales force and a good distribution. Yon m-tu 
a product that will please, and one that will repeat, and the sales force wti 
it out into all points where the advertising reaches, for the best that aibrs, 
can do is to tell the people about this product.”—H. E. Phelps of Afilli*! 
Cunnyngham. 

TRY IT YOURSELF 

The Manhattan office of 
the BROOKLYN STANDARD 
UNION in the Woolwort^ 
Tower i« the highest advertis¬ 
ing office in the world. j 

We get some queerly ad¬ 
dressed letters up here, but 
the star of them all came a 
few days ago. It read: 

To the Tallest Man 
In the Tallest B’ldg, 
45 Seconds from B’way, 

City. 
It arrived here without any 

delay. 
Put an order in an en¬ 

velope, and write a puzzle on 
the outside. We seem to be 
getting everything which 
ought to come our way. 

I'oiir Hoh's Alinaitak 

A Stable 
Market 

The Milwaukee-AVis- 
consin market of¬ 

fers your most depend¬ 
able sales opportunity 
in 19241 The first city 
of diversified industries 
located ’in the world’s 
ricliest dairying; center 
- an unbeatable combi¬ 
nation — thoroughly 
covered by one adver¬ 
tising medium— J Thc Milwaukee 

OUFNAL 
_FiRST-by Merit 

PASSAIC 
DAE.Y NEWS 

Leads in 
Classified, Local and 

Foreign Advertising n 
New Jerseys Fastett 

Growing City 

TRADING POPULA’nOH 

167,395 
NEW JERSEY NEWSPAPERS, 

INC. 
National Advertiaittf RapreteattiHn 

(New Jergey Newtpnperg Eulemek) 

New York CKIcafo IkwA 

In Northern Ohio 

The Plain Dealer 

has the BUYERS! 

that’s why 

The Plain Dealer 

ALONE 

Will Sell It at 

ONE Cost 

OkPlain lai 
ONE dMedmm - ONE Cost 

J. B. Woodwsrd 
110 E. 42d St. 
NEW YORK 

Woodwsri*** 
350 N. Mick. 
CHICAGO 
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strike averted as telegraphers 
SIGN WITH PRESS SERVICES 

yiiree-Year Contract Calls for $2 Raise First Year, 50 Cents 

Succeeding Years—Can Reopen Negotiation Only Under 

‘‘Abnormal Economic Situation” 

iX innovatiiiii in lnuK time lab(»r con- national News Service, aiwl President 
A tracts develoiK'd late last week, when Johnson, A. T. Maddux. J. P. Frayn, V. 
Rscoe H- lohnson. international presi- J- McTiernan. C. E. I^iiMlers, R. Nl. Pol- 
^ nf the press teleuraphers’ union, and lock, and M. 15. Norton, representinK the of the press telegraphers’ union, and lock, mu] 

fommitteenien aureed with heacls tniion. 
pjtht United Press Associations, Uni- 

Service, and International News 
^ice to maintain a 3-year at'reemeiit, 

lifcili/ing the service, unless an “ahnor- 
jgltconomic situation" exists at the end coiinc*i 
oi the second year. 

- Walk-out of nearly .s(X) press operators Sever.i 
B newspaiH-rs and hureaus all over the "notificat 
j^rv was averted by the move. let the j 

REVEAL “INSIDE” STORY 

Political Writer* Tell How They 

Worked at Clarksburg 

Several correspondents, covering the 
"notitication" at Clarksburg this week, 
let the public in on some of the secrets 

The agreement, reached late Friday, of newsixtper political writers. 
Aag. 8, provides a 3-ye;jr contract with Roliert Harry, political writer for the 
J S’ a week increase in wages of all Philiuh'll'hia Public Ledger and the -Vite’ 
curators, IxUh day and night, for the )'ork Evening Post, for instance, devoted 
frit year with a cents a w eek increase several paragraphs to a talk with Col. 
iof the next two years. The contract is "Mike’’ Hennessy. Boston Globe corre- 
rrtfoactive to July 1. sixmdent. with a description of "Mike’s” 

The unusual clause in the contract re- cane. He also told how the news writers 
jtnes a reopening right at the eml of tried the Clarksburg golf courses, 
the second year in the event of a “major Lindsay Deni.son informed readers of 
OTnomic dislocation. ’ In case of dispute his newspaper, the y’orib Evening 
as to this right, it is further agreed to (For/d, just how the press representatives 
sobinit the issue to the Secretary of the were received bv the Clarksburg Demo- 
Department of Labor or his api>)intees. ^rats 
riose decision will be "linal and binding." ..j, ^ delirium.” he telegraphed. 

The clause follows in full: "And that isn’t all. Out on the station 
“It is mutually agreed that if at the plaza is the Hon. James Preston of the 

tai cf the second year of this contract Senate press gallery at Washington, 
a abnormal economic situation exists right'here. Jim says, and 
creatmg a major economic dislocatum^ ^ for you in just a minute. 
aswas created liy the Worhl War between 
1915-1918 or as was created by the panic 
of 1893 or 1907 the men and the company 
rtserve the right to reopen this contract, 
in the usual manner provided for the ter- 
nmation of contracts, for revision in har- 

Vou stand. .Along comes big bustling 
John Edward Nevin, Mr. Davis’s own 
press contact man. 

"He wants to know what you are 
standing gawking about on a comer for. 

with economic coiKlitions. It is Von explain that when you were a little 
arirstood tlwt this agreement can only I’*’.'' vour grandmother made you promise 
!)e reopened on the basis of the alx»ve- ***' just as Jitn Preston said and are 
"imed causes and that a sectional or Nevin siisRc^ted that Mr. 
minor industrial or economic change can- * reston could ro somewhere that no 
Mt be used as a basis for reopening the J!randm<»ther would have sent him and 
cnntract. It is agreed tliat in ca.se there hufls you into a car. 
s any dispute as to the right of either "Just oik‘ linal item," the .same writer 
party to reopen this contract under this concluded his dispatch, “showing how- 
cause that tlie issue will Ik- suhmittetl to thoroughly Clarkslmrg is on the job this 
lit Secretary of the I K'partment of Lalxir day. .All newspaper despatches are car- 
orhis appointees, whose decision will Ik- ried from the i)avis home and from the 
“mI and binding." headiiuarters to the Western L’nion offices 

Before this agreement was reached. >’>' nniformwl motorcycle policemen of the 
uikin leaders and oress assiK'iation ofti- k larksburg force. 

or his appointees, w hose decision will Ik- 
“mI and binding." 

Before this agreement was retiched. 
uikin leaders and press ass<K.'iation ofti- 
tials were deadlm-ked with a strike im- 
jending. Union leaders went so far as 
to take a strike vote. 

Company othcials were confident they 
rould win, if iIk- dispute was carried 

Miller* to Adverti*e 

Huckwheat Millers’ and Shippers’ As- 
ociation at a recent special meeting in 

lied 

to the walk-ont stage. Hut neither si<le Elmira, X. Y.. decided to conduct a co- 
*amed a strike. The press services pre- operative advertising campaign under the 
tfrred to deal with the union, hut wanted direction of .\. S. Hcnnett of New hork. 
tlief from annual negotiations. — 

President Johnson long stoinl tirm 
waiiist a 3-year contract. (In the other 
’and the press services were etiually as 
adamant in favor of the long time agree- <i 1/ o <i 
wnt. ^ ^ /H 

The nucleus of the accepted contract 1 o 
oad been haixled down early this inonth ^ /Tu^ W11 IVYl (TTJ* 
in the form of a suggestion by Hywel AaX'iJl 
levies, representative of the Dejiartmeiit d V, j 
■I Lalxir. who hail tx-eii called in as ar- 
utrator. when previous negotiations, ■ 
*hich started July 1, had failed. 

Ilavics recommended a 3-year contract I 
»ith $1 a week increase each year. His i . z- r» ss ' 
itC'itnmendation was accepted by press Good Sign to Go Ry 

'ifI proinoting classified 
ine union had demanded increases 

^ng from $10.75 to $15 75 a week. ! atlvertising. Nearly one 

(wt of living. pers think so. 
wages before the accepted present con- 

•tnet were from $41.75 per week for day : 
•^irk up to $00.75 ner week: and for 
»Kht work from $42.25 to $60.75. THE BASIL L. SMITH SYSTEM. Inc. 

Settlement of the dispute was reached intemaiioiui <.ia..iiir<i 4dvrrtUma 

7 Karl Hickel. president of the United Ooun.riior.. 
Jt«s .Associations, Uhester Hope, editor. Otis Building Philadelphia 
^iversal Service, and (ieorge C. Shor, ;| 

Good Sign to Go By” 

—in promoting classified 

ativertising. Nearly one 

hundred ami fifty newspa¬ 

pers think so. 

THE BASIL L. SMITH SYSTEM, Inc. 

Otis Building Philadelphia 

Bv drops. Livestock Prcnliiets, 

Manufaeliires and Mining 

West Virginia 
produces annually about 

931,387,000 
/'^F course that is not actually net income. 

As figures, they are misleading, hut 

hy matching them with such figures from 

other states and dividing hy population you 

will sense a measure of West Virginia’s 

possibilities for your business and of the 

richness of its people. 

This state, which ranks 4()th among the 

states in size and 27th in population, ranks 

second in value of mineral wealth. 

^ est Virginia’^ native horn whites num¬ 

ber 90 per cent of the total population. 

Here is an ideal field for advertisers. 

For a little money spent in these papers you 

will he a big advertiser in West Virginia. 

In West Virginia the National Advertiser 

gets concentration of buying units in a few’ 

chief centers. 

These are the cities and papers: 

I V 

Blue field 

***Te!efraph 

Charleston 

"‘•Gpzette . . 

••“Gpzelte . 
Clarksburg 

••‘Telegram .. 

•••Telegram . 

Fairmont 

••Times . 

Huntington 

•••Advertiser . 

•••Herald-Dispatch 

* * 'Herald-Dispatch 

Rate Rate 
for for 

Chreu- S.*M Creu- S.*M 
lation lines 

Martinsburg 

lation lines 

ii.nx .(S 
•••Journal . .(E) 4,S4Z M 

14,2S» .09 
Perkersburg 

2C,CS7 .M •"New* . . (M) 7,iss .azs 

Z4.n2 .•7 •••News .. .(S) S,7S* .US 

••‘Sentinel .... .<E) 7,«41 .U 

.(E> 9,479 .94 

(S) 11,797 .945 

<M) 7,S7S .93 

(E) 11,179 .935 

(M) 13,759 .935 

<S) U,C37 .94 

Wheeling 

•••Intelligencer .(M) 11,912 .9325 

•••News ..(E) 15,912 .95 

•••News .(S) 19.999 .97 

•••A. B. C. Statement, April 1, 19J4. 

•*A. B. C. Statement, March 31, 1923. 
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U. P. BACK IN BRAZIL 

Crosby of U. S. Embassy Makes Re¬ 

establishment Possible 

(Obituary 

CKVMUUR B. conger, now Berlin 
c<»rres{X)n(k’nt for tlie New York Eve- 

iioi.e I’ost and the Ledger Syndicate, 

SKVMOrk M. C'OMiKR 

Philadelphia, 
writing a series 
of uncensored ar¬ 
ticles from Ber¬ 
lin relating his 
six months’ ex¬ 
periences in Rus¬ 
sia, whence he 
has just returned 
from studying 
conditions under 
the Bolshevist re¬ 
gime. 

He is a news- 
pa p e r man of 
long training. 
Graduated from 
the University of 

rector. Mrs. Ida Clyde Clarke, originator 
of the service, continues as president. 
New offices are at 1S23 Broadwav, New 
'fork. 

Ttxl Ray, Harry Vardon, Abe Mitchell, 
Sandy Herd and Arthur Havers, British 
professional golfers, have recently been 
,<igiu‘d by the Associated Editors, Inc., to 
contribute for “Golf as Champions Play 
It." a year-around golf feature. 

Knute Rockne, Andy Smith, Gilmour 
Dobie, Bob Eolwell, .1. \V. Heisman, Bob 
Roper and Paddy Driscoll will contribute 
for an S-weeks’ series on “All-American 
I'fiotbair’ for Associated Editors, Inc. 

Michigan with an A. B. degree in 1900, 
lie took an .\. M. in 1903. During these 
college years he worked on the staff of 
the (inmd Raf'ids (^AIR'h.) Evening 
J’ress, and afterwards tx-came connected 
with the Ass<x'iated Press, remaining with 
the latter organization nearly 20 years. 

h'or the A. P. he was stationed at St. 
Petersburg. Russia, during the revolution 
and the Russo-Japanese war, from 1904 
to 1010. Then for the next 7 years he 
was director of A. P.’s Berlin bureau. 
When war was declared, he became a war 
corresjxuHlent. attached to German and 
.•\ustro-Hungarian forces on all fields of 
the European war. until the rupture of 
relations with Germany. In 1919 he cov¬ 
ered the Paris peace conference for the 
.\ssociated Press and the submission of 
(iernian and .Austrian treaties and signa¬ 
ture of ixace .at Versailles. 

Joining the Philadelphia Public Led¬ 
ger staff in 1920, he gained the distinction 
of Ixing the first corresjiondcnt to reach 
P.rest-Litovsk and get through the story 
of the battle Ixtween Bolshevists and 
P.des. _ 

J. M. Maag, eastern representative of 
Associated Editiirs, Inc., is touring 
throu.gh Canada. New York and Pennsyl¬ 
vania with his bride. 

!•'. B. Knapp, general manager of the 
New York World Syndicate, is spending 
his vacation in Maine. 

The United Press Associations on Aug. 
12 resumed service to old clients .at Rio 
de Janeiro. Brazil, having been barred 
from that country for several weeks to¬ 
gether with the Associated Press on 
action taken by the Brazilian government 
during the revolution. 

When Editor & Pt'BListiER went to 
press, the Associated Press had not yet 
received notification as to their re-estab- 
lishment. Such notification, however, 
was expected shortly. 

Re-establishment of the press associa¬ 
tions was made possible through the 
efforts of Secretary Crosby of the .Amer¬ 
ican Embassy in Brazil. 

The press services were barred from 
Brazil during the recent revolution in 
that country because they persisted in 
sending news dispatches from Buenos 
.\ires and other South American points 
regarding the fighting, thereby escaping 
Brazilian censorship. 

C. M. Kinsolving, U. P. business rep¬ 
resentative at Rio de Janeiro, is now 
enrotite for New A’ork, where he will 
arrive about .Aug. 20. Ulysses G. Keener 
remains in Brazil in charge of the news 
service. 

lOll.N A. .AULD. founder and iofi 
" years publisher of the .diM;?,.,. 
(Out.) Echo, dietl after a lengthyj\ 
.\ug. 10. He held numerous pubt’ 
fices in his community and for 
represented South Essex in the Pr* r’OR 
Legislature of Ontario. ' 1; p, 

f, 
(iKoKOK P. F.vkley, formerly adv.-. t 

manager. Hosloii (Mass.) //craid 
last week at St. A’incent’s 11,1 'J.™ 
Bridgeport. Conn. ’ f '-™ 

•Ai.onzo E. B.\i.i.. (W. formerly of h-ns! 
advertising staff, Lynn, .Mass., .he f< 
.Alabama and Georgia newspapers | ^ geff 
recently at his home in Rutland, Vt ' - 

Scott Gi.e.v.sox. S7, formerly of I’ 
re]xirtorial .staff. Manchester ’(X, j ‘ 
I'nion, died .Aug. 3. at liis txmeintth 
ren, N. 11. 

“Jimmy" DeEorest, professional prize¬ 
fight trainer, is writing a series of about 
20 articles on “Health, Diet and Exer¬ 
cise” for the New York World Syndi¬ 
cate. 

Smith New “Mailbag” Editor 

Norris A. Huse, general manage, of 
the United Feature Syndicate, New York, 
has returned from a survey of the syn¬ 
dicate field through the middle west. 

ELSER ENLARGES SYNDICATE 

Metropolitan Features to Be Placed by 

British Corporation 

George Pfann. all-.American quarter¬ 
back at Cornell L'niversity last year, has 
written a short series of football articles 
for the Ikiys’ and Girls’ iiage. syndicated 
bv Associatwi Editors, Inc., Chicago. 

John H. Strielx'l, creator of “Panto- 
ininie." the comic without words, is spend¬ 
ing till summer jgiinting at Woodstock, 
N. Y. _____ 

Dr, l-'dwin E. Slosson, director of Sci¬ 
ence Service. Washington, spent the week 
.It roroiito. Canada, attending tlic con¬ 
vention of the British .As.sixiation for the 
\dvanceinent of Science. 

beg Murray, former Olympic champion 
and now sjxirt cart.Kinist, plans to leave 
i hicago s.Min f.ir a trip to the Pacific 
coa't. visiting several new.sjiapers enroute 
which use his cartoon service. Murray 
is a graduate of Ix-land Stanford and was 
formerly cartiM.nist for the Los .Ingclcs 
1 imes. __ 

By arrangements made by Max Elser, 
Jr., of the Aletropolitan Newspaper Serv¬ 
ice while in London, features of this 
syndicate are henceforth to be placed in 
Great Britain, South .Africa and .Aus¬ 
tralia through the Newspaper Features, 
I.td., of Ixrtidon, a British corporation. 
The Toronto Star Newspaper Service 
continues to represent the Metropolitan 
in Canada. 

Mr. El.ser said that while in Great 
Britain he made arrangements for con¬ 
siderable fiction for clients in the United 
States and Canada. He also obtained 
special articles by a number of British 
writers including .Arnold Bennett. Rafael 
Saljatini. E. Phillips Oppenheim and 
W. L. George. 

Booth Tarkington has delivered a series 
of articles to the Metropolitan. 

S. C. Daily Gets A. P. Membership 

E. C. Horton has been elected to .As¬ 
sociated Press membership, representing 
the Abhc7’illc (S. C.) Medium, an eve¬ 
ning newspaper, of which he is eilitor. 

The Greatest 

Force in 

British 

Advertising 

IS 

The Times 

London, England 

Miss Helen Hill, formerly of .Alco- 
< iravure anil past president of the I.e.Tgue 
of .Ad\erti'ing Women of New A’ork. has 
bccunie the vice-president and director of 
the Women’s News Service. New A'ork. 
Katherine .A. Clark, who was secretary 
of Smith. Sturgis & Mrxire. Inc., is the 
new secretary-treasurer, and also a di- 

Spuiater 
i» New Haven’* 
Dominant Paper 

Circulation over 40,000 Average 

Bought every night by More New 
Haven people than buy any other 
TWO New Haven paper* CD.MBINED. 

Haunt Hrataier 
Thm JtdinM Sp^ciml Agenty 

Bmgton—Nmw York'-^DetTmit 

When you come 
to London— 

Don’t mi** seeing how the 
mammoth weekly i**ue of 
JOHN BULL i* produced 
within 48 hour* and dis¬ 
tributed throughout the 
length and breadth of the 
Land. 

JOHN BULL hat the largett Net Paid 
Sale of any 2d weekly in the world. So 
Bontieee. So Competitione. 

jomBssSi 
For AdvertUkif RAtet and pArticulart 
write: 

PHIUP EMANUEU 
Advertieement Manager 

ODHAMS PRESS. LTD. 
S7*S0. Lonf Acre. London, W.CJL Eng. 

The most 

successful 

of all 

neicspufjer 

consolidations. 

THE NEWTORRHERAID 

ChAt NIEV L. W11.I.IAMS, s»., :• 
sentative of the h'. W. Dodge c'r- 
New A’ork. dieil in his home at Ckvr. 
(T, last week, lie is survived In 
widow and several children. 

C. E. H.ammoxii. .s3. for a numbe 
years with the Philadelphia f, 
Ledger, died at Miami. Ma., on .\e 
as the restilt of an automobile af:> 

l.eonard W. Smith has been apiKiinted 
editor of the Mailbag, direct mail adver¬ 
tising journal, and president of the com¬ 
pany. effective with the Septemlier issue. 
William Feather retains his interest and 
Ixcomes secretary and treasurer. Smith 
had for several years Ixen vice-president 
and more recently treasurer of the Dun- 
lop-Ward .Advertising Company, Cleve¬ 
land. and since last spring, chairman of 
the (.'leveland chaiiter, .American .Associa¬ 
tion of .Advertising .Agencies. Before go¬ 
ing into agency work about 1(1 years ago, 
he was advertising manager of the Glolx 
Machine and Stamping Company. The 
Mailliag is pnblisheil in Cleveland. 

LINKS K ITH BRITAIN 

CHORLEY WOOD 
and CHENIES 

The charming scenery i 

Chorley Wood, and its neanw 

lo London (20 miles), Im 

caused this district to be 1 

favourite place for a day’s oif 

ing. At King’s Hall Fam 

Chorley Wood, William Pea 

was married to Guilielma Mam 

Springeft on April 4th, 1672. 

Chenies, nearby, is one of tl* 

most beautiful villages in Eif- 

land. Charming and well caml 

for cottages surround the villafi 

green, which is sheltered by grul 

elm trees. This place was lor 

years the holiday resort of 

Matthew Arnold, and the grsi 

historian, Anthony Froude, wiio 

has justly observed that it » 

“artificially preserved from tl* 

intrusion of modern ways.” 

London & North Easim 
Railuay from Maryleboiu 

Station, London 

AppW tor frpc bookipt detcribiil 
Al.L YOU Ol'CHT TO SEE IX BBITAD 

H. J. KETCHAM 
General Agent 

LONDON A NORTH E.ASTERN BAILWb 
311 Fifth Av.nil. I.t Thirly-Swwa SO* 

Npw York 

MOST NEWS 
The largest morning daily circuIoS' 

in Pittsburgh 

MORNING AND SUNDAY 

Daily Circulation.118,0W 

Sunday Circulation.. .175,00® 

Member A. B. C. 
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^UR OVN V05l£> 
Letters 

Bj JAMES MELVIN LEE 

theVro-^i IX'R reason the Saturday Evening article entitled “Pictures That Sell.” 
fr Post has Income a persistent and a From it these pertinent remarks arc 

, ( ioi iit critic of the press. In the issue taken: 
r'yadvtr^ S l,,cr 16 it Iirints a column editorial, , arc fashions m advertising, and they 

RarrJj f r I,. .. -r*! :« c-a.f have about the same effect upon busine&s as 
1*’ ^ •‘Trial by Headline. The title is SUI- fashuns in dri.ss/’ remarked the cloiik and suit 
Its Kom, j. . . j," indicate its contents. In the s.-desman. 

of ConstriKtivc criticism the ed- “I" the l.ms skirt anc. long copy was the 
j, o, V vogue, bvery .vdvcrtisctnent looked like a page 

rinerlyof- it >rial is H”* specilic. nut it does O from .i m.iil order catalog—solid paragraphs 
Mass f' folio" il'K susnestion : of small tyiu-, which you tueded a magnifying 

tspape;,; f Reform in this instance must c n« from d^s^.o rcad.^ Jhe adv^^^ 

tiand. Vt v -im 's "’‘■t';'’*' "I regulation could lie skirts ^g.g higher, the copy got 
, ■ ^ 1k' devised >Mth any m pe shorter. I'icturcs bc^an telling i>art of the 

t,i frtctical succes.'*- it <levolvcs on the editor story, and some extrembits trie<l to make pic- 
to draw the line t)etween freedom and tures d»» it all. Many of these pictures, how- 

mcrlv of ' 
(X. e 

'K»ni€ m\t , has been made that merely of the T'^etty girl* type and 

T'glution would lie to have all court re- h.ad nothing whatever to do with the merchandise 
Sf tuiiwi . nf advertised. They went ah ng with the bird s- •a-1 f-fis-. ,.r»«lcc nf aaveTiiseu. i ney weni an ng wiin tne oira s- 

, . recruited fr« m it view’ of the factory and the picture of 
Sr., rtp In urging this .step m the course saying, ‘My Da.ldy makes hayrakes.* 

dge '.f 1 recent address before the New York City ‘‘After the excittmient of the post-war boom 

S at Ckv*^ * Ba' Association, Henry \V. Taft made the die<l down, most of us in the 
rv'ivtsA Ci that a correct re|»ort. putting the right began .asking. ‘What’s the nwalter with the 

™ Djl • ; . in,p.rtant points in the evi- -advertising?’ It didn't pull. Sales wiere hard 
1. * ' ‘ in to make. Kverything was different from the 

I could he ”t.i( y , r u *1, f days when we merely traveled around and told 
a nuinbet matters, lie iMunted out further that dealers how much they could have. 

clf^hia pj . have established the practice of “Our Advertising l>epartment got busy and 
a on 4 1 specialists in practically every other created real selling C(»py- - pictures that made 
d.. on AEi “ of news. Men of literary attainments Kople want our giKids, backed up by facts 
oDile acajj ; . Iwok criticism, musicians arc that convinced the re^ler and arguments that 

^ I ,1. wi. .w clinched our claims. Dealers took new interest 
intrusted with the mu. n ’ . u . bfe and our salesmen resumed mailing 
<t;' 'd to cover prize tights, baseball matches orders instead of weather reports.** 

i billiard championships. Special knowledge I.ab<iratory tests show that 84 per cent of all 
accuracy are demanded in all these lines, impressions a*'e receiver! through the eye. 

had' on the impo rtant p(dnts in the evi- 

cr c«>uld he made only by one versed in 

il matters, lie iMiinted out further that 

.vv.nT' have established the practice of 

specialists in practically every other 

;:,ch of news. Men of literary attainments 

' .I'd to cover prize tights, baseball matches 

billiard championships. Special knowledge 

accuracy are demanded in all these lines. 
_ : K,. when it comes to court trials and judicial lectures talk in a language that everybody 
non I .-coli.u;' the same stamlard is not applied. un-lersl.ands. The right illustration puts the 
vyV-/U ^idea across at a glance. (lOod copy is a word 

irC d When newspapers, in reporting the advantages 
lEu of courtrooms, e.xcecd the legitimate " >n"r proposi ion. 

I I bounds they should be criticized. But Other good features in this issue are 
enery R ;iiew?papers are not publishing fiction, they the articles entitled “The Dealer’s In- 
s nearnes ■ recording facts. Lack of respect for terest in Advertising’’ and “The .\dvcr- 
I . , ! I courts often comes from what is done in tising Cost Bogey.’’ 
les), hi!! !the courtrooms and not from what the ♦ * * 
to be t' 1 print. TVEW’SPAPER English, in spite of all 

, The editorial in the Post is right when -L’ academic critics mav say, is 
day s oti- U ays reform must come from within, usually remarkable for its clearness- 
all Fans.' 1 ti'i*'* "'iR be within the courtroom as thanks to the copy desk. In many in¬ 
i' D > ! within the editorial room if stances it has more force than is usually 
liam rai ! anrts of justice are to have that respect fnimd in other forms of writing and 
ma Mam »which, under right administration, they sometimes has w'hat rhetoricians call 

it.71 ' entitled. It will be a sad day for “elegance.” True, a pedantic paragraph is 
, 10/4. j American liberty when newspapers cannot often broken up into smaller units as a 
one of ll*; 1'’™‘ *** special courtesy to the reader. 

— i 1^ courtroom. Preno^itinn^ atp wnrrl« tVint 
one of tlx i 

s in Ejf I 
Prepositions are such small words that 

manv writers are often careless in their 
well cared 1 THE job office of the Baltimore Sun use. Even the copy desk is more apt to 

I .11 : publishes occasionally a periodical shp on a preposition than on any other 
the vilUp 1 Sunlycam. The current issue, kind of word. Consequently, the little 
‘d by greal t known as the Henry Edward Warner liook “Prepositi’on.s—How to U.se Them" 

, 1 .Vumber, reprints some of the popular by Frank H. Vizetelly, Litt. D.. LL.D.. 
:e was tor ^ which .Mr. Warner has published in editor of the New Standard Dictionary 
resort of . j *1* Demvr Times, Baltimore Se^es, St. (Funk and Wagnalls*! is just the hook 

. , Psul rHslyateh, Baltimore Evening Sun, for desk men to have at hand for ready 
I the grat Richmond Times-Dis/<atch. Yes, it reference. In less than 50 pages Mr. 
oude, win includes some of his “Songs of the Craft” Vizetelly explains the relations of prepo- 

, '. . which lie has published in Editor & Ptb- sitioiis to other words in the formation 
that it B iisHr.it. For this reason the edition has of sentences and gives 2.500 examples of 

from tlx special interest for the readers of this usage drawn from English literature. 
„ denartment. Evidently he had the working press in 

3ys- Mr. Warner a versatile ixret and mind, for he has boiled everything down 
mmorist as this collection of verses ahun- to the smallest possible space. 
Ijnjiy proves. His "The Rag Doll” will If any man knows how to use the 

vlebom jo qVaight to the heart of every parent. English language correctly it ought to 
md his “The Boogy Man” will make the h«- the editor of the St.indard Dictionary. 
Aildren cry for more. A peru.sal of the In his foreword Mr. Vizetelly docs not 

iT'brItiU.' '****’’ "'H demonstrate why “Henry Ed.” hesitate to use the inverted jassive. “we 
rs he is known to newspiqier friends, is arc taught something.” page 3. iTram- 

jwM Tncle Henry” to thousands of children marians who insist that an active verb in 
xhn hear his ver.se from Station WC.\0 the passive voice cannot be followed by 

I* « Raltimore. A copy of this issue of a noun in the objective case will have 
i"^ SiiiilH'am may he obtained upon ap- some ilifficultv in explaining the syntax 

^cation to the Sim Book and Job Print- of the noun “something” in the s<-ntenee 
J iw! Office. Baltimore. Md. just (|iiotcd. On page 4 Mr. Vizctellv 
_ * * * docs not hesitate to split infinitives in the 

WS w. '-r. ri n I T* • -V M U I' . II V 'pht if cle.nrness he maintained and force 
U- not saerifired. 

dwrikm 
IN B81TU.' 

RN RAILWI. 

»«fern I’niversity.” bv F'stellc Frances 
nard, which has just been issued. Mr. 
Cnodrich helped to found the imiversitv 
jx years after he had aided in the estah- 

...118,0M jlAwt for salesmen. Its aim is to show 21. It is a story of a returning soldier 

...175,000 to make good .advertising produce and his wife with a background of Wash- 
Hnles. The .\Hgnst issue opens with an ington. 

sx years after he had aided in the estah- Newspaper Critic Writes Novel 

nil Laurence St.alling, hook reviewer for 
V llmui- * * * , -Vrtg I’orit ITorld. has written his 

iUNDAi H HE house organ ^ “Meredith’s Mer- first novel. “Plumes,” which will be pub- 
chandising .\dvertising” is a service lished hv Harcoiirt, Brace & Co., .^ug. 

The 
Illinois Market 

at a Glance 
Population. 6,485,280 
Cities of 2,500 to 10,000. 127 
Cities of 10,000 to 25,000. 27 
Cities of 25,000 or more. 17 
Urban Population. 4,403,153 
Rural Population. 2,082,127 
Land area of State (acres). 35,867,520 
All land in farms (acres). 31,974,775 
Improved land in farms (acres) 27,294,533 
Number of farms. 237,181 
Average acreage per farm. 134.8 
Average value all property per 
farm. $28,108 

Average value of land. $22,136 
Average value of buildings.... $3,152 
Average value of livestock.... $1,881 
Value of all farm property. $6,666,767,235 
Value of all crops. $864,737,833 
Value of manufactured products $5,425,245,000 
Value of mineral products. $240,000,000 
Number of motor vehicles. 969,331 
Total wealth.$22,232,794,000 
Per capita wealth. $3295.00 

In the center of the great Middle West, with 
the most comprehensive transportation facili¬ 
ties, the second largest city in the Union, Illi¬ 
nois is everything a market should be. 

These Daily Newspapers Will 

Help You Win This Market 

**• Aurora Beacon-News 

***Peoria Star—(E) 29,102 

***Rork Island .Argus . 

Circulalion 
2.$00 
Lipet 

10,000 
Line* 

.(E) 16,982 .06 .06 

(M) 335,747 .55 .55 

.(S) 1,0.50,949 1.10 1.10 

.(E) 120,4(9 .26 .24 

.(E) 3.162 .025 .025 

.(E) 10,569 .045 .045 

.(S) 21,733 .075 .06 

.(E) 10,513 .(W5 .045 

.(E) 5,921 .04 .04 

••*.A. B. C. Statement, April 1, 1924. 

t'i'tGovernment Statement, April 1, 1924. 
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CARROLL NAMES NEW 
A. N. A. E. EXECUTIVE 

Complete List of Officers, Directors and 

Committee Members Announced 

—Will Serve Until 

June, 1925 

l-raiik T. Carroll. advi-rtisinR manager 
of the ludiiiiuil'olis A ("i’.r and president 
of tile AssiK'iation of Newspaper Adver¬ 
tising Kxecutives. lias just annotiiK'ed the 
complete list of officers, tlireetors and 
committee memlxTs of the A. N. A. R. 
for the new year. These officers will 
serve until .lime. 1025. 

The new officers are: 
I*Te>itlrnt. Kratik T. ('arn*ll, a<Ivertisinjf 

manager. The I ndiattatolis Siics: vicepresi- 

tlent. Harve> K. ^'otmg, manager of advertising, 

: secretary, I)«in Hruige; 

as'iistanl secretary, Tracy \V. Kllis. 

DiKFATokS 

A. la. Shuman. a<lvertising manager, Fort 

Star Tclct:ram. 

Harvey R. Voimg, adverti'-ing manager, C'e* 

lutuhus Dispatch. 

.Ltseph \V. Simpson, national advertising de¬ 

part meiit, DllilaJcIpliia H ulli'tin. 

Hattie Clark, advertising manager, Xashrillc 

Danner. 

A. I. McKaul. assistant puhli^her, Chicui^o 

Herald and li.vantinrr. 

Carl r. Slant, pnhlisher, /Voriu Journal’ 

Transcript. 

I'rank T. (*arn»ll, advertising manager, 

hid ia na po! is .V t’te.r. 

tieorge \V. Hreston, advertising manager, 

.Arkansas (tocette. 

Memdlks of Xathixal C'ommissiox 

A. A. C. W. 

.\. I.. Shuman, atlvertising manager, Tf. 

Worth .Star-TelcKram. 

\\. J I’attivui. general manager. Scranton 

hepu hlican. 

Cieo. M. Huihach. atlverti«*ing manager, St. 
Louis I*ost’Dispatch. 

Advisory C'ofxciL 

K, T. Slemons, business manager, (irand 

Hapids Dress. 
K. }. Trertinger, advertising manager. Rich- 

ntirnd Item. 

M. A. Sprague, business manager, St. Joseph 

Xe^eS’Dress. 

A. (i. Newmyer, general manager, Xexv Or’ 

leans Item. * 

J. K. (?ri>om. manager <»f National Advertis¬ 

ing. Northern Illinois (iroup. Aurora, 111. 

K. A. Turiniuisi, advertising manager, MU’ 

ivauk'ce Journal. 
\V. F. Itihns, advertising manager, A/iiiiic* 

aptdis Journal. 
Harvey R. Young, advertising manage^, 

Columhus Dispatch. 

Cieo. M. Hurb,ach. advertising manager, .St. 

Louis Dost-Dispateh. 

F.mery K. Hardwick, ailvertising manager, 

Wichita liable. 

.\. L. Shuman, advertising manager, /•/. 

11 *orf/i 5/(1 r- Telcgra m. 

Harry T. Watts, business manager, Dcs 

Moines NcgisterH'rihune. 

A. L. Foorman, advertising manager, Drozi- 

dcnce Jcurnal-Ihtlletin. 

Frank T. Carroll, advertising manager, 

Indianapolis .\VT»-.r. 

H. W. Uolnrts, advertising manager, Cicrc’ 

land Plaindcalcr. 

Committf.es 

Committee on cigt'ncy Relations 

\y. McKay Harbour, advertising manager, 

Minneapolis Trihune. 

John Hudd, president. John Hudd ('ompany. 

F. J. (lexman. manager national advertising. 

Cincinnati 7'imcj-.S’/ar. 

.Speaker.^ Hu reau 

W. K. Ihmahue, manager local display ad- 

venising, Chicago Tribune. 

I. Thomas L\ons. general manager. Baltimore 

Xezes. 

AUTO PAGES 
A regular feature of the 
Wednesday and Sunday 
issues 

TRENTON(N.J.)IIMES 
KELLY-SMITH CO. 

National Repretentatives 

Marbridge Bldg. Lytton Bldg. 
New YcM^k Chicago 

GnVfamr t'ornMii/fcc 

.Meml>ership of this committee is secret. Com¬ 

plaints or suggestions should Ik* referred to 

the head'iuarlers office. 

CoiiTm/ioM Ct'mmittee 

MeinlHTs will l>e ap|w>inted later. 

Statf, \*u r Presidents 

Canada {Alberta \ 

tk'orge H. ('oo|ter, advertising manager, 

Hdmonton Jturnal. 

Ca nada {Out a rio ) 

K. K. Stt»cks, advertising nuuiager. Toronto 

ijlobe. 

Alabama 

J. K- (‘hap|*el, business manager, Birming- 

ham Xezes. 

A risona 

Wedey W. Knorpp, business manager. 

Dhoeni.r Republican. 

.1rkansas 

Sam K. tieaihart, manager, h»cal advertising, 
/•or/ .S'mi//» 7Vm4\y-AV(*«’r</. 

Cali.fornia 

Irving k. Smith, advertising manager, Los 

.■higeles Jimes. 

Colt rado 

F. I. (’.irruthers. advertising manager. 

:er Dost. 

i\>nneefieut 

I. H. .Myer-*. husitu-'^s manager, //‘u/rrhiiry 

Rtpub/ieau and American. 

Di.ftrict of Columbia 

Col. I.e Koy \V. Hernm, advertising manager, 

ICu.e/itng/oif S'tar. 

Delazivre 

Win. F. Matten. publisher, H'lhnington 

Lzery Lrcning. 

Florida 

Cha*-. S. Hates, advertising manager. Miami 
Herald. 

llcorgia 

Clark Howell, general manager, Atlanta Con- 

stit if/i<'jf. 

Illinois 

W. J. Harnes, manager, national advertising. 

IlUmds State Register (Springlieltl). 

Indiana 

Frank K. Westcolt, advertising manager, 

(iary Dost-Tribune. 

lozca 

k(*l)'t R. O’Hrien, hu siness manager, Council 
Blutrs .\i npareil. 

Kansas 

Marco Morrow, general manager and adver¬ 

tising manager, Topeka Capital. 

Kentucky 

M. F. Aronhime, advertising manager, Louis- 

zSlIc Courier-Journal and Times. 

Louisiana 

Jtjhn F. Tims. Jr., advertising manager, .Vca* 

Orleans Times-Dicayune. 

Maine 

Fred 11. Drinkwater. advertising manager, 

Dortland F.vpress and Telegram. 

Ma ryland 

W. F, Schniick, business manager, Baltimi>rc 
Sun. 

Massachusetts 

Wm. F. Rogers, advertising manager, Boston 
Transcript. 

.Michiga n 

A. J. Simpson, advertising manager. Bay City 

Times-Trtbu ne. 

Minnesota 

Wm. F. Henry, business and advertising 

manager, Duluth Herald. 

ONE out of every 
THREIE Homes in 
Milwaukee receive 

THE 
MILWAUKEE 

LEADER 
“Unawed by Influ¬ 

ence and Unbribed by 
Geun.” 

AdvTtining R9pr€»9ntativn» 

FRAUCK & BATES 

Cbicago, New York, AtUntm, Loa 
Angelee 

Mississippi 

W. IL Johnson, general manager, Jackson 

Daily Xcus. 
Missouri. 

1>. H. Houser, advertising manager, St. Louis 

{ilobc’Democrat. 

Tennessee 

Cl. W. Ritchie, adverti^^ing manager If 
Ctmmcrcial’.Appeal. ' 

Texas 

Marcellus E. Foster, publisher, 

Montana 

Jie L. Markam. business manager, .Anaconda 

.Standard. 

Xebraska 

James A. .Austin, advertising manager. 

Bee. 

Xcz'oda 

J«*e F. McDonald, business manager, Reno 

State Journal. 

Xeu Jersey 

Eugene W. Farrell, business and advertising 
manager, .\ezi\irk A'lti’j. 

.Vcw A/f.riV<j 

T. M. Pep|»erday, general manager, .-Hhic 

tfiiert/ue Herald. 

•Wa' York 

J. F. Melia, advertising manager, Butralo 
F: citing Xezvs. 

Xorth Carolina 

E. H. Jeffress, publisher, (ireensboro Daily 

.Vi’Zf s. 

Xi rth Z>uit(>/ii 

N. H. Hlack, publisher, Fargo Forum. 

Ohio 

Ralph F. Hirsch, advertising manager. Ohio 

State Journal. 

Oklahoma 

H. K. Dreier. advertising manager. Oklahoma 

City Oklahoman and Times. 

Oregon 

W. T. Hofmann, advertising manager, Dort¬ 

land Oregt nian. 

Den itsyhania 

Rowe Stewart, business manager. Dhiladel- 

pliia Reci>rd. 

Rhode Island 

('has. (). Hlach, genera! manager, Dazetueket 

Times. 

South Carolina 

Wm. P. Etchi«*on, .advertising managir, 

Columbia State Journal. 

.S'<M(//i Dakota 

Chas. H. T. Mitchell, general manager, Nuui.r 

Falls Dress. 

Over— 

200,000 
CIRCULATION 

in less than 3 years. 

—because Detroiters 

want it. 

DETROIT 
TIMES 

100 9ng:tU0 Cimt0 

The only great morning 

newspaper in the Pacific 

Southwest whose owner¬ 

ship, control, direction 

and whole interests are in 

the territory which it 

serves. 

World Loader fai AdvertiaiBC 

for Three Consecutive Years 

H. F. Robinson, business manager, Sdt u 
City 7'rihMMr. * ^ 

I'ermont 

Herliert R. Harney, general manarer s 
land Herald. 

I ’irgiNiu 

R. T. Hess, advertising m.Tiiager, Ric^^ 
Xezis-Leader. ^ 

Washington 

J. F. Yt.ung, business manager, 
Spt kesman-Rez’iezc. 

West I'irginia 

Ralph H. Cushing, advertising 

ll'hcefing Intelligencer and Xt'zts. 

H. .Marik, advertising 

ReeorJ’Heiald. 

li yoming 

John ('. Utming, general manager H’ 

‘»ager ffn, 

nai 
State 7 ribunc-Leader (('heyennel 

Rotogravure 

Lea<3ership 

The New York Times pub¬ 

lished 546,732 I ines of roto¬ 

gravure advertising in seveo 

months of 1924, more than 

any other newspaper in the 

world. Its gain over the cor¬ 

responding period of 1923 

was 92,134 lines—nearly one 

and one-half times the gain 

of the next New York news- 

paper. The Times’ exceu 

over the second newspaper 

was 220,422 lines of roto¬ 

gravure advertising. 

A Security Market 
with complete newspaper 6uacial 
service. 

Buffalo offers a promising market hr 
high grade securities. The Boiilo 
Evening News financial and busiiea 
pages are conmiete, interesting, proapt; 
carrying TO-DAY'S news of activina 
in commerce and markets TO-DAY. 

The News, with its effectire carer- 
age and responsive reader interest, of¬ 
fers the financial advertiser the con- 
plete audience in the Buffalo territory. 
A. B. C Sept. 30. 1«3, *119,754 totil 

net paid 
Cover the Buffalo Market witt At 

BUFFALO EVENING NEWS 
-Preaeist awraga drcuiatlea IMBI 

Edward H. Butler, Editor and PuWhke 
Kellr-Sonith Company, Repraasatalirw 
Masbridge Bldg. Lytton Bl^. 

New York, N. Y. CUcagn IL 

YOU can’t list the represent 

tive newspapers of Ameri' 

without putting down The Dali 

News for Texas. 

'Che 

Ballast 
iHornms 

Supreme in Texas 
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DOLLAR 
PULLERS 

One Dollar Will Be Paid for Each Idea Published 

FORMER EVENING POST 

PUBLISHER DIES 

James S. Seymour Was Prominent in 

Newspaper and Magazine Circles 

—One Time General Manager 

Crowell Publishing Co. 

IJEAL estate deal- 

ers anil builders 
are prime prospects 

now. 
Thousands of wo- 

' men returning from 
summer vacations 

will want to re¬ 
furnish their homes. 

Awnings put up 

[ ikr summer season will soon have 
rone down. Heavier drapery will re- 

Lr Ike Ii(ih« cretonne. 
Ifhv ire plumbers not better adver- 
V.' Go after them for fall healing 

"p after the coal situation, for the 
1,1 'Bus Now” appeals both to the 

Brr and consumer. 

oH as Ice” beaded a lull page of 
- - in a Southern paiK'r. Refrig- 

i« dealers, confectionery (ice 
parlors and even a live clothing 

advertised sununer union suits 
■the caption "(iet Inside One of Our 
Boxes for >1'<•> "—f ’Corge C. Mar- 
Ogdenshurg. .\. Y. 

up a special "Electrical Edition" of 
• paper carrying news stories alKiut 
: electrical thitigs of interest, such as 

automotive electrical appliaiKes, 
Then get into this edition of the 

• ' ail the liKal stores handling elec- 
goods of atty sort whatsoever— 
medical, automotive, housekeeping, 

-Frank H. Williams, Fort Wayne, 

sented to every person who buys a car 
iti a sjiecitic month. N'o l>ond is less than 
$100. some run as high as SJGO. Natu¬ 
rally. iK-wspaper space was used liljcrally 
to exploit the idea, which applied to new 
cars only. Studebakers.—James M. Mose- 
ly, I’oston. Mass. 

ll'ashiiifitoii (1). C.) Times, with 
went gigantic ciniperative used-car 

of many local dealers, disjxtsed of 
ill ruble advertising sptice for several 

• Numerous makes of cars sold hy 
y dealers were descrilied. SiR-cial ex- 
:• were displayed in the spacious hall 
V but all the ads were liaiKlIed to- 

kitr under one general heading, with 
design.—C. M. Litteljohn, Washing- 
D.C. 

America’s Best 
Magazine Pages 

Daily and Sunday 

^paper Feature Service 
241 WEST S8TH STREET 

N»w York City 

Secretary lb«iver is urging the public 
to "Huy your coiil now." There are rruiny 
reasons why coal should lie purchascsl and 
.stored away during the summer months. 
What are comlitions in your city? .\ 
visit to the coal yards and dealers will 
make an interesting and instructive story. 
lIcMik up the featu e with ads from the 
coal men. They should see the advan¬ 
tage of this publicity—make ’em.—R. C. 
Holton, Jr., New York City. 

BUICK REORGANIZES PUBLICITY 

Will Difcontinue Service to Dailies and 

Distribute Through Dealers 

Huick .Motor Company, Hint. .Mich., 
announced .\ug. 9 it had cea.sed sending 
publicity stories direct to newsiwiiers. 
hereafter planning to send its automo¬ 
bile eilitor service direct to branclK-s, dis¬ 
tributors. and dealers, who will deliver 
the stories to newspajK-r men in their 
locality. 

.\. Brown Hatterson, director of adver¬ 
tising. for the Huick company, is orig¬ 
inator of the plan. 

"It is our purp<.)se to send out only 
such stories as we believe have news 
value, or human interest enough to war¬ 
rant tlK-m iK’ing published, and be of help 
to the newspai)er in furnishing news re¬ 
garding the automobile industry to its 
readers,” Hatterson announce*!. 

Hatterson has notilied all branch ad¬ 
vertising managers to keep in cb>se touch 
with their local newsiwpers. asking them 
to find out what, if anything, is ohiec- 
tionable to the e<litors in tlie publicity 
lieing sent. 

"We personally, in buying advertising, 
consider only the advertising value of a 
newspapiT. and if in our opinion it should 
lie used for advertising, we use it re¬ 
gardless of whetlier it uses our news 
service or not,” he stated. 

It have started a Repair Directory 
;f:: nins every week in our newspaper, 

sold on a yearly basis. .\n atten- 
t'. compelling cut is used at tlK top 

with the heading and a few words 
economy. Then follow the adver¬ 

tent- of a tire shop, tailor, optician, 
e'. garage, furnace repairman, etc. 
feature was an easy one to sell.— 

'l<i 0. Ross. U'asitiniilou (la.) 

you're after a new idea to jiass along 
tn automobile dealer here it isl T he 

’•jii Motor t ompany of Boston has 
unming a big Donovan Liberty Bond 
'f in which a Liberty bond is pre- 

Ihe National Campaign b Approaching 
What are you doing to give your 
readers an understanding of the 
vital problems of the country? 

Big American Problems 
by Big Americans 

is endorsed by such papers as 
The N. Y. World, Boston Globe, 
Detroit News, S. F. Chronicle, 
Los Angeles Times and fifty 
other leaders. These papers print 
these articles weekly. 
They are interviews on the very 
biggest problems, with the 
.Americans best qualified to dis¬ 
cuss them. 

Write (or particulars to 
Edward F. Roberts, Editorial Director 

U. P. C. NEWS SERVICE, Inc. 
243 West 39th St., N. Y. City 

James Shcrwm)d Seymour, 54, retired 
New York and Chicago newspai>er and 
magazine publisher, died in New Y*)fk 
.Aug. 11. Me was for many years pub¬ 
lisher of the .Yeti' York Etv«»ig /’<>.«/, 
ami was one time general manager of the 
Chicago Rccord-llcrahi. 

Starting his publishing career at 28 
with Harper & Brothers. Mr. Seymour 
joined the staff of the Hvciiing Post 4 
years later. Under his direction, the 
Host, despite its admittedly small ciicula- 
tion, was put on a pitying basis. 

In this, his first connection with the 
Host. .Mr. Seymour remained 7 years, 
and then resignc<l to Itecome publisher 
of tile old .Vcti* York Commercial eldfcr- 
tiser, later the Globe. This iHisition he 
left in turn to succeetl .\lexander .\. 
McCormick as publisher ami general 
manager of the Chicago Record-Herald, 
thitt juiper then being under the owner¬ 
ship of X'ictor F. Lawson, also owner of 
the Chicago Daily Xczes. 1 le retained 
his position for 11 years, resigning to 
accept the general managership of the 
Crowell Hublishing Company of New 
York, publishers of the ll'omnii's Home 
Coml'aiiioii, Imcruti.i MagiKhic. and 
Tarm and Tircsidc. He was with the 
Crowell people for 7 years, resigning 
that connection to return to the Evening 
Host. 

This return to the FN'ening Host was 
at tin- time of that newspaper’s sale to 
Thomas W. Limont by Oswald Garrison 
A’illard. Mr. Seymour was largely in¬ 
strumental in negotiating this deal. For 
several years he acted as director in an 
atlvisory capacity, and then early in 1918 
was again made publisher, lie served 

.13 

until 1920, retiring then liecause of ill¬ 
ness. While engaged in the newspai>er 
business he was active in the affairs of 
the .Ass*)ciated Hress for many years 
ami was at *me time treasurer and a 
director of the .American Newspaper 
Huhlishers’ .Association. 

Mr. Seymour was a member of the 
Century .Association, the Manhattan Club 
and a Governor of the Laurentian Club. 
He is survivetl hy his wife, who was 
Martha Hahner when he married her in 
1887; two daughters, Laura and Jane, 
ami two sons. Edward P. Seymour, who 
is a<lvertising nia. ager of Farm and 
h'ireside Magazine, and Theodore P. Sey- 
rnour, assistant manager of the American 
Newspjtper Publishers’ .Association. 

Prints Daily on Silk 

For presentation to President Ohregon 
of Mexico on his recent visit to Nogales. 
.\riz., H. R. Sisk, publisher of the 
Xogalcs (.Ariz.) Herald, printed two 
H-jxige copies of his newspaper on silk. 
The feat was the more remarkable for 
the reason that the silk "papers" were 
printed uixm a high sjeed press. 

Connecticut Publizher Dies 

FTw<kk1 Star Ha. 65, founder and pub¬ 
lisher of the Maih-hcstcr (Conn.) A'rc- 
ning Herald, dietl at his lK>me in Man¬ 
chester. .Aug. 12. Born in Decatur, HI., 
he came east and in 1882 started the 
Herald as a weekly newspitper. 

Over 

ONE-THIRD 
added 

to the circulation of The 
Rochester (N. Y.) Herald by 
a Hollister plan campaign, 
just completed,—the gain be¬ 
ing all paid-in-advance sub¬ 
scriptions. 

New Evidence of the Supremacy 

HOLLISTER’S 
ORCULATION ORGANIZATION 

717-7M Commercial Exchange Blilg. 

EOS ANGELES, CAL. 

"FIRST IS PUBLIC SERVICE" 

The World and the Eve¬ 
ning World have a com¬ 
bined circulation daily, of 
750,000 (or $1.20 per agate 
line gross, subject to con¬ 
tract discounts. These two 
papers are read by 
more jobbers, department 
and chain store buyers, and 
by more retailers; offer 
more circulation per dollar 
and a more concentrated 
circulation; a reader and a 
dealer influence more local¬ 
ized than any other morn¬ 
ing and evening combination. 

lEiie nuRfo 
Pulitzer Building, New Yorh 

Mailers Bldg. General Motors Bldg. 
CUcago Detroit 

Seneca Falls Paper Incorporated 

.SV»I<T<I l ulls (N. Y.) Hezrille. ha.-; 
iK-eii incorixiratcd fur S2(I.(K)0. Flarl D. 
Clark own.s the cuutrulling interest in 
the new company. 

Our Features: 

Irvin S. Cobb 

R. L. Goldberg 

Don Herold 

Ed Hugh es 

O. O. McIntyre 

Penrod and Sam 

Will Rogers 

H. J. Tuthill 

Albert Payson Terhune 

and others 

■n The McNaoght Syndicate, he. 
IS Times Building, New York 

Million 
Dollar 
Hearst 
Features 

*1110 World’s Greatest Circulatioii 
Builders 

International 

Feature Service, Inc. 
New York 

In 
Vevr Orleans 

it‘s 

the 
ITEM 

<5 
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ELLIS WINS IN PRESS 
BLANKET CASE 

Patent Admitted Valid and Settlement 

Is Made in Favor of Worcester 

Publisher and Mechanical 

Superintendent 

riu- suit ot I'raiik K. Ellis and Thco- 
(liir«’ T. Ellis of Worcester, Mass., 
l)roui{lit in tile United States District 
t uni t, against l-'rank E. Paige and against 
Tingue. Brown Company of New \ork. 
in wliicli claim was made that the defen¬ 
dants were infringing the Ellis Automatic 
Blanket patent, 1.2^),7K2, of March 11, 
I9P1. has Ixen settler! in favor of the 
plaintiffs anil decree has been entered en- 
ioining the ilefendants from further in¬ 
fringement of the Ellis patents. 

The defendants admit that the patent 
is a valid and lawful patent, admit in¬ 
fringement and have signer! and author- 
i/ed the following statement; 

“riu- tra-Ie i« familUr with the suit hrimcht 

liy tin- Dwners i f the Kllis •.\utomatic’ hlatihet 
loteut Xu. I..’'»6.7SJ uf March 11. l'»l‘», to 

•■niuin the niattufaet’tre .mil sale iif the ‘Kcotm- 

iiiv' lil.mhet. 'Ve wish tu aiiiiouiice that a 
.lec'ee has heeti etitereil iit sail! suit sustaitiiier 

this (lateitt mil enirinitm litiKuc. Urowti & Co 
triiiit luakiutt or -ellinc tiress hlankets like the 
■Keun.iii'v’ aitil fr, ni m ati> way itifriuitiug 

s.u.l patent. Tmgue, Brown & Co. tuust. there 
li re, stop forthwith all matmfacture • anil s.ale 
of the 'Kenortty* press iilankets. .\11 orders 

for piesv hlankets of this kind should be sent 

p. the New Knsland Xewspa|ier Supply ( om- 

panv of Worcester. .Mass. 
“Ip order to settle iti full all claims of the 

• wnets of said Kllis latent for profits and 
laniaees caused by onr mfritiKinii. manufacture 

and sale of the ‘Economy’ blanket, as well as 
•lil claims for profits .and damanes against the 
purchasers atid users of the •Economy' blanket, 

fingue. Brown \ Co. have assigned to the 
owniis ot the Ellis [atetit that part of its busi¬ 
ness that relates to press blankets, printers’ 

and newspaper supplies, together with the good 
will, trade marks, patents, relating thereto. 
.\11 tuture orders tor gold cioth, molding 

iilankets. ‘Everwear' drying blankets. 'Tibrode' 
rubber blankets, ‘Tindeck,’ as well as ‘Economy 
blankets' should be sent direct to the New Eng¬ 
land .\ewspa|icr Supply Company, Worcester, 
Mass. 

"V\c take this opinirtumty to thank our many 

customers for their valued patronage and feel 
that their future reiiuiremeiits will be efficiently 
.•iteudeil t- by the New England Newspai>er 

Supply C.iiiip.my. 

Very truly vours. 
TlNiiCE, BROWN vk CO., 

W . I. ringue, I’res. 
.Vi.gust r. lb.>4." 

This case has been in court more than 
two years and its outcome been waited 
with interest by every newspjiper pub¬ 
lisher. 

The automatic blanket has been on the 
market since 1915 and has revolutionized 
the printing of newspapers. The outcome 
of tiiis suit gives the New England Fiber 
Blanket Company, of 30 Shrewsbury 
street, Worcester, the e.xclusive right to 
its manufacture. 

TheiKlore T. Ellis is the owner and 
publisher of the II oriiSh'r Telenram- 
iiiizi-tlr and F'raiik E. F'llis is the me¬ 
chanical suiKriiitendeut of the same pa- 
IK-rs 

The .-Kutomatic Blanket was invented 
by F'cank FC Fdlis in 1914 when he was 
the superintendent of the press room of 
the Jtostini Herald. 

The Automatic Blanket revolutionized 
the ;>rinting of newspapers, and it is in 
general use throughout the world. 

The genesis of the Automatic Blanket 
was a sheet of celluloid commonly used 
as wiiwl shields for automobiles. A sheet 
of this celluloid was used in the Boston 
I lerald press room to pull proofs for pic¬ 
torial printing, and the iilea was con¬ 
ceived by F'rank FC FLllis to attach a 
'heet of celluloid to a re-pressed felt 
blanket. Many e.\periments were made 
before the first successful blanket was 
]iriiduced. 

Can Bar Photo from Presi 

(lerman newspapers have no right to 
print a man’s picture contrary to his will, 
the Berlin Chamlx'r Court ruled recently 
in a case brought against the manage¬ 
ment of the Berlin Aetion. The news- 
paixT reproduced a snapshop of Herr 
Siegfried Jacobson, who, for reasons un- 
statefl. objected to so much publicity. 

JUNIOR COLLEGES OF TEXAS LAUNCH 
COOPERATIVE NEWSPAPER DRIVE 

Large Copy Used to Place Merits of State Preparatory- 

Schools Before Parents—To Run Through 

Summer 

By A. W. ROE 

'T'HE Texas Junior College Associa¬ 
tion has launched the initial adver¬ 

tisement in its big campaign, planned to 
reach the parents of boys and girls in 
an endeavor to have parents select a 
junior college in Texas in which to place 
their children just after they have been 
graduated from high school. According 
to the treasurer of the junior college 
association. Dean George Pickens of 
Westmorland College, San Antonio, this 
movement grew out of the meeting of 
junior college presidents and executives, 
held at \\'aco. when a permanent 
as.siHriation of the junior colleges of 
Texas was perfected and a continuous 
and summer long co-operative advertising 

campaign in the leading newspapers of 
Texas was decided upon. 

The association plans to run a large 
advertisement every Sunday in the papers 
selected and smaller advertisements dur¬ 
ing the week throughout the summer. 

The opening advertisement was two 
columns in width and a half column in 
depth. In the border at the top of the 
advertisement was this caption: “Your 
Boy or Girl Should Go to a Junior Col¬ 
lege F'irst.” 

The text of the advertisement was ar¬ 
ranged under four sub-heads. The first 
of these. “Too Young for the University,” 
stated the dangers surrounding the boy 
at the university, emphasizing the danger 

of his falling in with the wroiu 
The second, “The Tremendous 
CTass Gives Little Chance for 
Training,” is self explanatori'^; 
third. “Benefits of First Coll» 
perience in Your Home St^ 
reasons for sending the boy ^ ' 
college in Texas first. ^ 

Under the caption, “What These' 
Junior Colleges Can Do for Ya. 
or Girl,” the advertisement 
the claims of the junior colla^B®^ 
“Limited student bodies and ** 
structors to give close, personal E 
ual attention. Refined, Christian,^*^ " 
life and interested, friendly, car*-- 
pervision. Fine faculties of ij-i, 
trained men and women. Air- 
desired, including best of fia, 
Modern buildings and excellent 
mem. Te.xas aciiuaintances tla 
mean much in after life. Better n 
tion to enter largest universities liHhrer* 
fledged juniors.” “ 

A poster in a corner of the ai 
ment gave a list of the junior cc!'' 
Texas that are members of the 
Junior College .\ssiKiation and 
for letters from the public. 

SI 

SUPPUES & EQUIPMENT 
For Newspaper Making 

ai 

Printers’ Outfitters 

Printing Plants and business bought and sold. 
American Typefounders’ products, printers’ 
and bookbinders’ machinery of every descrip¬ 
tion. Conner, Fendler & Co., 96 Beekman 
St.. New York City. 

Don’t Pig Metal 
It Wastes Money 

Don't melt your metal twice to use 
it once. Write for trial offer. The 

Monomelt “Single Melting Sys¬ 

tem.” References gladly famished. 

Eliminat0$ th» Famaem 

Printers Manufacturing Co. 
709-719 Palace Bldg., 

Minneapolis Minn. 

Used Newspaper 
Si'ott Three Deck I’res>. 

prints up to 24 pages. 

Hoc Quadruple l’res,«. 
prints up to .12 pages in ci.Jor if 

Srott Quaiiruple Press. 
prints and folds up to 64 pago. 
collected as liesireit. 

(ioss Comet Flat Bed Press. 
prints from t.vpe 4. fi or 8 page m 

Write for Price on Press That hams. 

Walter Scott & Co. 
Plain FIEi.D, Xew Joisn 

441 Monadnock Bkxrk 1457 u. 
('HICAGO XEW 

N. Y. DAILY NEH 
HALF-TONES 

Best in the World 

Made by 

POWERS 
NEW PROCESS 

Used Presses at 

Attractive Pricei 
GOSS 16-page Two-Plat^ll’ldt 

Press. Page It^ 
23-9/16''. 

GOSS Straight-Line Sofflipl* 
Press, Page 
21.60". 

GOSS Straight - Line Seztii^ 
Press, Page knP 
23-9/16". 

DUPLEX 8-page .\ngk-te 
Flat-Bed Pre» 
Single Drive. 
length ZZ'/a’- 

WOOD Octuple Press, P? 
length 22-^4". 

WOOD S(/tuple Press, Pi? 
^ngth 23-9/16'. 

WOOD Sextuple Press, Pi? 
length 23-9/16*. 

R. HOE & CO. 
504-520 Grand Street, New York » 

7 South Dearborn Street, 
CHICAGO, ILL. 

7 Water Street, 
BOSTON. MASS. 
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The Market Place of the Newspaper 
word per insertion, cash with order, 

C advertisements under the classifica- 
gl “Situations Wanted.** 

' per line per insertion, cash with order, 

JC g white space is used at top and bot- 
J wivertisement. 

word per insertion, cash with order 

C jw advertisements under any other 

edhcsHon- 
^ l^e per insertion, cash with order, 

5C K while space is used at top and bot- 

P d advertisement. 

SITUATIONS WANTED 

IvrftisnC 
wh.. kiinu- h-» to >!ct Inisii.r-S. NVoiil.! 

, » connect with -lail.v. ^aIarv and 1. .mis 
' “.. Willimt to invest if satisfactory 
V^irul. 11-740. Kilitor & Piililishcr. 

(vcrtisiiif Manager. 

Mtii hitting go-petter. city and country 
fiiteen years in newspaper business. 

!• J rr.cr but a quiet, effective, tact- 
I -pducer and executive. Clean in appear- 

- aid habits. Avail-able soon. 31 years old, 
t v Cord record and reierences. .\ddres5 
vi Editor & Publisher. 

Managerial. Editorial. 

, jll around newspaper experience for sale 
I pncecomniensiirate. .•Vlvertisinp. man- 

eilitorial. Creative risourcef nines.. 
L. need not be large but must have piece of 

nerr dollar created and option contract 
tiart ownership. l>o not care whether big 

'^'ittle town if alive with gissl surrounding 
. Like the south. Don't liother with me 

... you want ati unusual breed of cats_ and 
wiliim to te infinitely square, indefinitely. 

.. B-734. Editor Jc Publisher. 

rtoaist Plus. 

r\'rrtrncr'l in retouchiiiK. la>ouls. ailvrr* 
t . art. dCMftri chaiiKC. where there’s a future 

jbf work* for it. 11*741. Editor & Ihiblisher, 

rJaticn Manager. 

etni'kiyed ilesires cluinue; thoroughly ex- 
• airi'l has iiroven ability recently hy 

*f.s*:/ two pai'ers* circulation; interview 
c.s..'\; answers C'*nti<iential. Box M-74.1. 
■r ' & Publisher. 

Manager. 

Irrir-i ly .'Ml eastern nev\s|ia|K*r under 20.0IHJ 
|ra‘*M*n. Have workeil on news|>aj»ers wlier 
prl work and initiative were e^isential. Thor- 
lih'.} acijuaimed with promotion work. (’an 
l-isp lest of references. B-745. Editor & 

Situations Wanted 

Editorial Writer. 

executive, with record of satisfactory service, 
'seek^ flesirable connection with sane, progressive 
news|»;i!H*r. Now iji gcKxl ’-taiiding with large 
nationailN known publisher. Box B-7i5, care 
Editi»r & I*ul»li-*her. 

Mechanical Superintendent or Assistant to 
Publisher. 

There is a large Metropolitan Newspaper, pos-wi- 
])ly a XewsiMiher Syndicate, which has a place 
«»!i :ts statt for an aggressive, lorcclul, young, 
.ill ar<»und prartual man. well verse*! in all 
mech.inical de|Kirtnicnts. Am going to make a 
change as ,'i<M>n as 1 can find the opportunity 
where there an uiilimite<l chance for advance¬ 
ment. Served as printer, o]>crator. machinist, 
pressman. com|io.sing rrMjm foreman. reiJorter, 
ainl travcleil on the road selling printing ma¬ 
chinery. Want connection where ability, reli¬ 
ability, ambition, loyalty and honesty mean 
something. L’nion; ex-service man. Main ob¬ 
ject for seeking this change is to be where my 
l»;ist varieil ex])erience will l»e of value to my 
employers, I^re^ent connection with Chicago 
daily. Box B-7.17. Editor \ Publisher. 

Bed 
e Drive. Pi| 

Press, fc 

Newspaper Advertising Manager, 

now employed and with record that will bear 
the closest scrutiny, wants to make a change. 
Prefers city of 2.s0.000 or larger. Would ex¬ 
pect beginning salary of $6,000 a year, with 
understanding that ability to earn more would 
be recognized in a reasonable time, .\ddress 
B-697, care Editor & Publisher. 

ireuUtkn Manager. 

ivf wire, energetic, clean cut. original ideas, 
' to handle any problems in that <lepart- 

r* Age .*4. married, twelve years’ exjieri- 
;;t in every liranch, liest of references and 
v:i Western City preferred. Box B-728, 

• & Pulilisher. 

Manager. 

\rw^f on morning, evening. Sunday an l 
' i }>a|>ers. A builder of circulation 

1 NoQotnical lines Familiar with A.B.('. rec- 
S an'l all the details of the department. 

IcTx" of I. ('. M. A.; references furnishetl 
• rmoe>i. B»>x B-739. Editor & Publisher. 

imibticn Manager, 

^ employed is interested in securing posi- 
vith larger possibilities. Last two posi- 

f"' in cities of 100,000 and over, four years 
■t‘ one paper and seven years with other, 

increases in all branches of circulation. 
• develop f'epartment along efficient and 

r nilcil lines. Right age for best work. 
fe:'jrr I. C. M. A. and thoroughly competent, 
fst of references. If interested write in con- 
itr.zt to B-695, care Editor & Publisher, 

lufilfied Manager. 

• present with Eastern paper of 58.000; avail- 
s? Septemlier 1st. 3 years’ experience. Sue- 
"!i! in building departments that produce 
> v-'. Prcikare now for big months of Classi- 
' Xo pa|>er too small, for there’s “Class” 
f lU Ape 28, marrietl; write now to Box 

'1. Editor it Publisher. 

training available. Address B-712, care 
'■r & Publisher. 

ffity two years international experience in 
4nd peace; unique governmental and other 

n.il connections; linguist; seeks rep- 
n in Europe for American puhlica- 

nrite: Doctor F. Holm, Bankers Trust 
' y. Place Vendome, Paris. 

A BUSINESS OPPORTUNITY 
ADVERTISEMENT 

is the key that opens the in- 
Vfstor's >tronR hox. 

Newspaper Office Manager, 

credit manager, accountant and buyer on a 
morning twiiwr is desirous of changing to the 
evening field. Salary commensurate with ability 
is ex|»ette<l. If intereste*!, address B<*x H-738. 
Etlitor & Publisher. 

Newspaper Woman. 

well exi»erience<l in all i»hases «>f newspa|»er 
writing, particularly in covering lectures and 
political meetings. Have covered iintNirtant 
c* iirt trials for foremost New York Ikiilies; 
also have had Lmdon exiverience. IVefer iw*si- 
ti<m in New York, but will consider any gt.^wl 
proposititm that offers a chance to display real 
writing ability. B-610. Editor A: Pul»lisher. 

Publisher or Assistant. 

1 want a job as publisher or assistant to news- 
pajier owner or publisher whosr t>ai*er i- secon.l 
in it* field. Publisher P. B* x 556. fb»wn- 
town. New York City. 

Reporter. 

Young woman with reporting ex|»erience. 
I’niversity graduate. Would prefer position in 
Mnldle West. Box B-732. Editor & Publisher. 

HELP WANTED 

Advertising Salesman. 

Experience*! space salesman is wanted by Na¬ 
tional Fraternal Weekly New*spapcr of large 
circulation. Applicant must be a Protestant 
.and preferably a member of the Masonic 
Order. A man of the go-getter type will find 
an unusual oppiirtunity for advancement. 
.Xddress The Fellowship Forum, Washington, 
l>. C. 

Advertising Solicitor Wanted. 

To be assistant to advertising manager; must 
’t>e conscientious, steady, good habits, go<^ per- 
sonahty; leading paper, evenings; over 10,000 
daily. Salary gauged by ability, moderate at 
start. Give full particulars. The Courier, 
F^lgin, Illinois. 

Circulation Manager 

for large suburban weekly. One with progres¬ 
sive methods can find the opportunity of a life 
time. Box B-727, Editor \ Publisher. 

Calculation Manager. 

who has ambitions to go ahead but who has 
rcachexl the limits of (lossible promotion in 
present location. Must have had experience in 
hiring and training canvas.sers and l)e willing to 
locate permanently in some of the larger cities 
Ifctween the Atlantic and Pacific. Further ex- 
lansion of already larg: circulation organization 
creating several positions with earning possibil¬ 
ities ranging from $2,600 to $5,000 per year. 
.Answer with full particulars regarding last ten 
years’ experience and references as to personal 
habits and character. Ernest A. Sebolz, Cir¬ 
culation Director, Butterick Publishing Company, 
Butterick Building, New York City, 

(’apable ex|>erienci'd in all lines of news}iat'er 
and newspaper ]»ro4luctioii. Past experience 
has taken him to all {»arts of I*. S. an<l (’anada 
and associate*! him with must editors and pub¬ 
lishers. Travel anywhere. Box B-734, 
Etlitor & Publisher. 

Superintendent or Foreman. 

Of com^tosing room wishes ]M>sition on morning 
or aflerno^m daily. Have ha*l experience iu 
charge of several com|osing ro*’ms: suj^eriu- 
ten*icnt in one pl.acc over 12 ye.ars. Am capable 
and efficient; can give reference. Now bicated 
in Mid*lle We«t. but willing to go any place. 
B-746. Editor & Publisher. 

Syndicate Salesman. 

High lowered go getter. Past sales never less 
than two thousand dollars a week. Enjoys con¬ 
fidence of editors an*l puhlisher> ail over. Travel 
V. S. and Canada: anywhere; state your pro|x>- 
sition in first letter. Box B-733. Editor & 
Publtshtr. 

Telephone Solicitor. 

3*4 years’ experience leading New York paper 
wants position in Jersey or vicinity; energetic, 
ambitious atul industri*»us; take charge *»r *prgan- 
i'e cL'issifie*! deiparinieiit; "•alary secondary. 
B«ix B 730. Eclitor \ Publisher. 

Western Advertising Representative. 

Ex|>erieucetl ailvertisiiig man wishe- to represent 
newspai*er. trailc or class ]»;ii»ers in Chicago; 
S years’ experience selling space; souiui knowl- 
c*lge of nierchaudisine. .Analytical niiiul and 
ability to write copy. Servetl tra*!e paiier as 
a*Ivertising manager au*l metriiinditan new*"- 
I>a|ters a** ad\ertising representative. .\ge 35. 
married; fitianciallv responsible: references. 
Box B 720. K*litor .'w Publisher. 

Young Woman, 

ten years general newspaper experience. e*Utrr 
successful woman’s dei»artment an*l mu«ic page, 
wishes connection with live newspaper! Best 
references. A*ldress Box B-fl5. Editor & Pub¬ 
lisher. 

Correspondents. 

Bttsitiess and Industrial news service organiza¬ 
tion requires news tuf-n in cities of over 20,000 
populati'Ui to write s{>ecific business and indus¬ 
trial news dispatches. .Must lie available to 
cover us at all times in their ItK'ality on receipt 
of telegraphic assignment of important businei.s 
•»r industrial n»*w> queries. Write in confidenci 
t*> Box B-747. K4litor & Publisher, stating 
fully present and past connections, t«»gethcr 
with home anil business teleph*»ne numher aiul 
adiiress, including als*) rate expecte*!, references 
and other details of interest. 

Country Ctreukttion Manager. 

We want a two fisted, hard working circulator 
wh«> know'N how to get circulation in outlying 
ilistricts for an e\ening and Sunday newsi>aper 
in a town of 350,000. The op^rtunity is 
big a- the man makes it. Write in con¬ 
fidence. outlining ex|>ericnce. qualifications, etc. 
Tf you are the man hurry along your reply lx:- 
cau>e we are ready for action. Box B-735, 
Kdit*»r \* Publisher. 

Display Advertising Solicitors 

aud a clas>ifie<t man who has knowledge of 
.'smith System, for one of the largest suburban 
we*“klies in this c*»untry, locate*! in New York 
t'ity. Publication is soon to l>e issue<l semi¬ 
weekly. .\n unu.stial opiiortunity for man with 
ability. .Advertising manager |K)sition open to 
the one wh*» can pnxluce results. State all 
iu first letter. Box B-726. Editor & Publisher. 

New England Advertising Representative 

wanted by National Weekly Newspaper of 
Urge circuUti<m. Liberal commission basis. 
.Address Tbe Fellowship Forum, Washington, 
D. C. 

Pacific Coast Advertising Representative 

wante<l by National Weekly Newspaper of 
large circulati<*n. Liberal commission b^is. Ad¬ 
dress The Fellowshin Forum, Washington. 
D. ( . 

BUSINESS OPPORTUNITIES 

—Sales— 
Appraisals 

Palmer, DeWitt 
& Palmer • 

Pactfu Coasi 

.M. C. MOORE SIS Canon Driva 

Bevarly Hilli. Calif. 

Successful Performance 
This firm has a record of 

almost 15 years of successful 
performance in the difficult 
work of 
PURCHASE. CONSOLIDATION, 

SALE AND APPRAISAL 
of newspaper and magazine 
properties throughout the U. S. 

HARWELL & CANNON 
Times Bldg. New York 

? WE CONNECT THE WIRES ? 

^jAN YOU SELL, display 
advertising space and create 

retail copy and lay-outs? If 
you have newspaper experience 
in this line and are ready for 
new connection at around $40-50 
we have openings that will 
mterest you. Tell us your 
story. Ask for our free regis¬ 
tration terms. You make 
money—or we make nothing. 

Fernald's Exchange.Inc - 
Tniro Nat-l B-lou.. Sprinofielo. Mass. 

MAILING LISTS 

Natiotud Newspaper Reading Service 

compiles mailing lists of births, deaths, engage¬ 
ments or marriages from original press clii>- 
pings. Terrace. Buffalo. X. S'. 

BOOKS, ETC. 

Breaking Into the Magaxines 
is easy if yon let The VV’riter’s Digest. 
.-Xmerica's leading magazine for writers, tell 
you how. Filled with hrass-tack articles on 
writing and selling photoplays, stories, poems, 
^mgs. feature articles, etc., by America’s 
foremost writers. Write today for free sam¬ 
ple copy. Writer’s Digest, 820 Butler Build¬ 
ing, Cincinnati, Ohio. 

During the Month of July 

410 Replies 

to blind advertisements were 

sent throngh EDITOR & El’R- 

I.ISHKR’S ( lassitied Depart¬ 

ment to Satisfied Classified .Ad- 

Daily Ncwsp&per. 

The only daily new.s|Mper in a Massachusetts 
city of 18.000 population for sale. Other busi¬ 
ness connections which re((uire owmers personal 
i'ttrntuii .111*1 need of capital in these other 
pntjKTtiC’i make s.ile of this m ws|)apcr impera¬ 
tive. Splendi*! opp*»rtunity for a newspaper 
man with a m«vlerate .amount of money to in- 
ve*it. .\d*lress B.tx B-722, Kditor & IbiWisher. 

Printers and Publishers 

of magazines and pawrs. Write us for price 
on handling your publication or on other print- 
ini: requirements. Ledger Publishing Co., 
I 'olumbiana. Ohio. 

Promotions, Consclidations Wanted. 

L**ng e\i»rrieT;ce: clever mediator. Aiidre-s 
B-742. E*!it"r & Publisher. 

If you want a job. nt-ed a Rood 

man. want ca|>ital to put over an 

idea or bavc a newspaper prop¬ 

erty or second band machinery 

to sell, why not let the Classified 

I’ublic know about it. and get 

your share of valuable replies. 
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HUNCHES 
FLORIDA AGENCY REORGANIZED BEAVERBROOK VISl^ canaq^ 

I 
C. C. Carr Becomes Treasurer-General 

Manager, Thomas Service 

London Publisher Arrives 

One Dollar Will Be Paid for Each “Hunch”’ published. 

you know your fellow towns- Assi>;n a riiiorter to 

feature a|ii)earinK weekly in the Trcntoii 
(\. .1.) Siiinltiy liiius-.hlii'rtisi'r. On 
jiane two are .-.liown iiioture^ of local resi¬ 
dents whose plajtos have heeti recently 

the caption of a morning to the tiara.ues in your city which 
^et most of the automohile tourist husi- 
ness, >;et aciiuainted w itli some of the 
tourists and many an intercstiniJ news 

Thomas Advertising Service of Plant 
City, Fla., this week was reorganized, re¬ 
sulting in the election of C. C. Carr, of 
the C. C. Carr Agency of St. Petersburg, 
treasurer and general manager, succeed¬ 
ing Fidwin S. Wadsworth as treasurer 
and JetYerson Thomas as general inan- 
ager. 

Mr. Thomas will remain as president 
of the corporation. Other officers are: 

published. These pictures are numbered, automobile new- 
literesting store tor the Wayne Thomas, Tampa, vice-president; 

and on page four the names and a line or 
two of information altout the persons is 
puhlished. This feature has attracted 
considerahle interest and is looked feir 
regularlv.- Ralph t . T.iluar. Trenton. 

X; 1. 

Tliis is the time of year to get th6 cream 

of it.— IC 11.. C hicago. 

will come' to light. I'red Moyse. Tampa, secretary. 

—E. W. Beatty Retun,, j 

Lord Beaverbrook. owner of 1 
I,Venn,s Standard, the dI M 

tress and the Sunda\ Express • i 
guebec witli his family on the !ii». ! 
press of Trance. Aug. 9 ' 

to^spind some time in Canada 

The British publisher, who i. 
ot W illiam Aitken. Scoth Pr,. ^ 
minister of Xewcastlc, X B i 

is a frequent visitor in'this country 
came to New York last in h ‘ 
1923. ‘ ' ’ 

ome of tlie memhers 

cream Early in September financial and execu¬ 
tive head<iuarters of the business will be 
removed to Tampa, with Mr. Carr in 

f your active charge. Sales and service offices 

ommunity d<Klge their city or town will be continued in Jacksonville under 
axe>? liow mttch does the assessor be- the management of Mr. Thomas. 

- lieve will he lost this year i last year) Mr. Carr will continue in St. Peters- 
The /:>/<’ Pcspatch Herald has four j],rough such dodging. Some ]H’opie re- burg the business of which he is the prin- 

columns daily written hy visititig report- to tax-dodging lawvers. strange cipal owner, the C. C. Carr Advertising 
ers. "who stroll from day to day to all iniokkeeping. non-declaration. or plain Agency, 
parts of the city, interviewing people in i.vasion. A rejHirter sent to interview 

the husy marts of trade, and asking house- (.i,;,jrman of the hoard of assessors may Canadian Newsnaner Men Meet 
wives tor the news m their neighbor- j-,,,] imeresting answers and opin- 
hoiKls."--R. C. Mowbray, Hampton Litteljohn, W'ashington, \dvertising and circulation mana.gers 
Roads, Va. D practically all daily newspaiiers from 

parts of the city, interviewing people in 
the husy marts of trade, and asking house¬ 
wives for the news in their neighbor- 

hoi kIs."—R 
Roads, Va. 

Mowbray, Hampton 

Rejiorters working on newspapers m 
cities iiiKler KKI.OdO population can get 

stories that have a punch in them and 
create considerable comment. Take a city 

directory, a new one is better, and pick 
out the names of people named Wolf. 
Bear, Fox. etc. Pick out the names of 
persons with names of things, etc. Pick 
out people whose names are the names of 
occupations, baker, barber, etc. You can 
find the most amazing names in a city 
directory, and royalty is there, too; for 
instance, the King, gueen, Duke, Prince, 
Regal and liount families are generally 
to be found. We have tried this twice 
here and have got good results.—W. C. 
Stouffer. Roanoke, X'irginia. 

BUILDING REALTOR ADS 

New York Sun Develops Series of 12 

Full Pages 

The .Veil’ ) (>rk Sun has developed a 
series of 12 full page real estate adver 

, I _ „ „„ ,i,„ tisements. appearing monthlv. advising 
people whose names are the names ot •* i r , 
‘ ! ,1 , the public on the advantage ot dealing 
ipations, baker, barber, etc. \ou can . , • , i .i „ *i. 
V, ’ with a realtor and the possihilities m the 
the mos amazing names m a city ^ 

ctory, and royalty is there too for , classified advertising nian- 
mce, the King, gueen, Duke, Pnnee directing the stunt. 

How about a siiecial weather story? 

purchase of real estate. Harold Gold¬ 
man is the classified advertising man¬ 
ager directing the stunt. 

The series was- prepared. coi>yrighted. 
and sold to 104 real estate agents in 6 
weeks time. 

The agents pay for the full page, 
which besides text printed at the top. 
contains their cards, each one living 

Canadian Papers Meet in November 

1 contains their cards, each o 
L. F Marvin, clue of the government ^ a,,„r.,ximatelv 
weather bureau at Wasiiington. declares 

that meteorologists are on the threshold Text matter, writtm hv a memlnr 
of new discoveries in the domain of fore- tlw’i..llowiiig suh- 
castmg whtcli will enable the department Importance of Real Estate 

to say what the weather will be a t^onth Investments"; "\’alue of XatioiTs Realtv 
and even a year m the future. \\ hat 4^,, ritv"; "What 
does your liK'al .veatherman know about 
it? Does he Indieve that it is possible to 

.Xii Index of It' ProsjKrity"; "What 
Manhattan Real Flslate Progress 
Means"; "The Particular Realtor for the 

AUTOMOBILE 
FEATURES 

forecast weather with certainty for a long Particular Transaction" 
jieriod? The weatherman’s opinion of 
the prognostications in many almanacs 
will also be of interest to your readers.— 

A. C. Regli, F.au Claire, \Vis. 

Why not publish a series of lists of ten 

Estate BoartU Are W idely Appreciated" ; 
"Let the Realtor Aid in (.'hooshig Home 
Sites": "Buying. Selling. Xlanaging 
Proiierty — A Realtor .Aid"; "The 
Realtor’s Service on Home Buikling"; 
"Why Deal With a Realtor"; "What the 

jr a dozen iKioks selected hy representative Realtor Has Done for ProjK-rty (»w n 

Touring — Camping—Traf¬ 
fic — Gasoline — Upkeep — 
Roads — Legislation — 
Taxation — Insurance — 
Garaging — Used Car Buy¬ 
ing and Selling and all the 

other 

Iiersons in the community as being those 
which esiiecially apps-al to them for vari¬ 
ous reasons? Run as a tlaily feature, a 
series such as this should create great 
reader interest an<l might well develop 
into a constructive piece of journalism 

er.s"; and “Realtor- the Coii'iilting 
S|)ecialist of the Realty World.’’ 

BIG SUBJECTS OF MOTORING 

COVERED IN A BIG WAY 

Daily Return* to Semi-Weekly 

The Kingsport (Tenn.Y Times, which 

bv fostering a more widespread interest operating a short time as a 
in IxKiks.-Max BalliK-k./ it/Z.-rtoM (Cal.) 'lady newspaper, returned to the ^1- 

How can the children In; kept happy 
and amiisixl rluring warm weather? In¬ 
terviews with playgrouiMl workers, 

librarians, doctors, social workers and 

others will yield some good ideas for a 
warm-weather story. .Maylie some photos 
will fit in well. Jarmes M. Mosely, Bos¬ 
ton. Mass. 

weekly field this week, publishing here¬ 
after every Tuesday and Friday as be¬ 
fore. Howard Long is the editor. 

The UllmaD Feature Serfice 

Hone Life Bldg., WashiogloD, D. C. 

“Know Your Own Child'’ 

Dr. Albert Loyal Crane 

Tor Evening and&adofNevspapaa 

htamatianal News Service 

a Seruaa Si. Nee TaA 

Practical Application 

of 

Psychology 

Child-T raining 

Dr. Crane has specialized in this 
line for years. He invites and 
replies to correspondence. 

Write for Samples 

The McClore Newspaper Syndicate 
373 Fourth Avenue, New York City 

m 

w ITH special writers 
and photographers 

covering all parts of the 

world, NEA furnishes 

Full Service clients the 

best of news pictures and 

news feature stories. 

Write for samples and rates 

E. W . Beatty, chairman and i-,. 
of the Canadian I’acitic, who was 
the speakers at the .A. .A. C. W 

national convention. Wemblei- ■ ■ 
also came over on the same ship. ' 

Canadian Newspaper Men Meet 

\dvertising and circulation niana.gers 

practically all daily newspaiiers from 
\\ imiipeg to Victoria participjited in a 
two-day Conference held at Jasiier Park, 
• Xlberta, .Aug. 5 and 0. .Advertising 
m.'uiagers elected John Torrance, Leth¬ 
bridge Herald, president; George B. 
Cooiier, Edmonton Joiinuil, vice-presi¬ 
dent ; and .A. E. I'ord, Kegina Leader, 
.-ecretary. Circulation managers elected 
\. G. Cowan, ll’inuipeg Tree Press, pres¬ 
ident; H. E. Fuller, Edmonton Journal, 
vice-president, and J. 1'. Sweenev, ll'in- 
iiipeg Tree Press, secretary. It was de¬ 
cided to meet again at Jasper in 192.s. 

The .‘'Mil, New York, carried in 
eoluiiiiis of Radio ailvenijin. ■ 
six months, -t’liifor and l‘iiblilht, 

RADIO NEWS 

(ids .Vilvcrtisiiig ami ('irciil:iii,Hi 

Try the Sunday Radio New. F .iiur. 

‘‘LISTEN’lN’fi !\ ON THE 

IMTKD SI ATES” 

hy 

ROBERT D. HEIM 

100 Ttisiiraiiee Building 

Wasliinpton. D. C. 

The annual meeting of the Canadian 
National Newspapers and Periodicals .As¬ 
sociation will be held in Toronto during 
the first week of November. 

HERE ARE SOME 

OF THE NEW WRITERS 

FOR OUR 

Pre-eminent Article 

Service 

Booth Tarkington 

Richard Washburn Child 

RatacI Sabatini 

E. Phillips Oppenheim 

W. L. George 

Arnold Bennett 

A Commanding Feature 

Jl Lustrous Name—An Arresting Ih 

Every Week 

METROPOLITAN 
NEWSPAPER SERVICE 
MAXIMILIAN ELSLR. |r .(.rnnsIMiswi 

150 Nassau Street. New York Ob 

ohomeis W. 

Compaiig^ 

Memphis, -- Tenn 

Originators of the 
P^rni cinent^ 

Weekly Business 
Review Pa 

/\\ 
Look us up in . 

Dui-i oi- Bi*adsineets 



Editor & Publisher for August 23, 

The ONLY Man in the World Who Knows and CONTROLS the Champion’s Every Move! 

As usual, Manager JACK KEARNS will cover JACK DEMPSEY’S next fight! 
A NEWS Service consisting of EXCLUSIVE signed stories. Starts 8 weeks previous to fight. 

OWN LIFE STORY 
BASEBALL’S STORY OF STORIES by T)rrus Raymond Cobb himself— 

whose batting, base running, fielding, and passion for success in the past 
20 years have won him honors, notoriety, smd leadership beyond all measure 
—and more individual records than any player in the history of baseball. 

Cobb tells his story, strictly in the Ty Cobb manner—vividly, dramatically 
and complete to the last detail of every thrilling episode. He considers this 
a work of serious undertaking and an obligation to millions of baseball fans. 

The records of Ty Cobb are known wherever there is sporting blood. They 
have been analyzed, emphasized and immortalized by all the celebrated 
writers in the realm of sport. But the personality, the character, the methods, 
the philosophy, the fire, the indomitable will, behind these glorious records 
has never been disclosed by the one person who holds the secret—TYRUS 
RAYMOND COBB himself. 

For release— After World Series 

1 7 East 42nd Street, New York 

presents the big new sport features of the year 

n COBB'S 

With John J. 

McGraw 

in EUROPE 
Under Manager John McGraw, the 

Giants and White Sox will tour Europe 
after the 1924 World Series. 

The fame and showmanship of John 
McGraw will keep the cables to America 
loaded with details of his daily exploits. 

But better than all the cable* will be 
i the exclumire, signed article*, by John 

McGraw HIMSELF, relating his expe¬ 
rience with the famous men abroad and 
telling just how the baseball tourists 
“take” to Europe. 

Limited number of article*. Order now. 

Inter-Sectional 

FOOTBALL 
NEWS SERVICE 

PACIFIC COAST by GLENN WARNER 

MID-WEST by KNUTE ROCKNE 
EAST f>yTAD JONES 

1 Story weekly 
by each 

WORLD SERIES 
As in past seasons, we will dominate the 

World Series for our clients—with the 
biggest and best known figures in baseball 
—regardless of what teams' participate. 
Here is our staff: 

FREDERICK G. UEB... .... Prcsulrnt Baseball 
Writers As.sn. and Official World Scries scorer. 

TY COBB .....Manager Detroit Tigers 
M. J. HUGGINS. Mgr. World Champion Yankees 
JOHN J. McGRAW .. Manager Champion Giants 
GEORGE SISLER ..Manager St. Louis Browns 

BABE RUTH .. King of all World Series stars 
NICK ALTROCK . RasehalPs Funniest Comedian 
WALTER JOHNSON, Washington’s star pitcher 
HARRY HEILMANN... ... Detroit’s star batter 

Stories previous to World Series and Adiy 
story during series. 

The Story That May Start A Football War 

“HURRY UP” YOST’S own life story 

“Hurry Up” Yoat 

Surprising facts and gridiron romance, replete with thrilling 
reminiscence and m^em football strategy—by “HURRY 
UP” YOST—America’s premier coach for the past 30 
years and still winning at the University of Michigan. 
"Hurry Up’’ Yo*t built play* around the forward pa** 9 
year* before it* u*e wa* permitted. He invented the “fake 
punt” formation before it was ever heard of at Harvard. 

For release: After 

He used “tackles back” three years ahead of any coach in 
America and devised many other famous plays— frequently 
accredited to other*. 

“Hurry Up” Yost’s story will be popular in EVERY SEC¬ 
TION of the United States because he has coached players 
from every state and has coached teams to Championship in 
more states and sections than any man in footbalL 

1924 football season 

He CHRISTY WALSH SYNDICATE 
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Philadelphia! 
BANK & TRUST COMPANY CLEARINGS^ 

BREAK YEAR’S RECORD | 

The clearings of the Philadelphia Clearing House during the month of Julv totaled ? 
$2,181,000,000. 

They were the largest for any month during this year. Monthly comparison follows: : 

January.$2,175,697,000 i 

February. 1,893,000,000 

March. 2,095,000,000 ] 

April. 2,086,000,000 ] 

May . 2,127,000,000 ) 
June.. 2,143,000,000 ^ 

July. 2,181,000,000 j 
Yes, business is good in Philadelphia. Its si.xteen thousand manufacturing plants and 

fifty thousand business places and half million families are excellent “prospects.” j 

Dominate Philadelphia i 
Create maximum impression at one cost by concentrating in the newspaper “nearly | 

everybody” reads— 

PHILADELPHIA’S NEWSPAPER 

^ “In 

Philadelphia 
nearly everybody reads 

Jhe Bulletin^ 

Net paid circulation for six months ending March 31, 
1924— 

512,445 copies a day 

The circulation of The Philadelphia Bulletin is one 
of the largest in the United States. 

NEff yO/?A,'--814 Park-Lexinglon (46lh and Park Ave.) 

CHICAGO—Verree & Conklin, Inc.. 28 East Jackson Boulevard. 

DETROIT—C. L. Weaver, Verree & Conklin. Inc., 117 l.afayetie Blvd. 

SA.\ FRAMCISCO—Harry J. Wiltschen, Verree & Conklin, Inc., 681 Market St. 

(Copyright 192A—Bulletin Company) 




