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POPE^S DEATH A BEAT? 

ASSOCIATED PRESS CONTENDS 

UNITED PRESS’ DISPATCH, 

WEDNESDAY. WAS FALSE. 

Evening Sun and Evening World Only 

Newepapers Printing the Cable* 

gram—U. P. Claim* Pontiff Died 

Several Hour* Before Public An¬ 

nouncement Wa* Made—Credit for 

Beat Given to Henry Wood. 

When did the Pope die? This is the 
question that afternoon newspaper pub¬ 
lishers are anxious to have authoritative¬ 
ly answered, in order to determine 
whether or not the announcement sent 
to the clients of the United Press Asso¬ 
ciation Wednesday afternoon was true 
or a fake. 

I'he death of Pope Pius was an¬ 
nounced in the Wall Street Edition of 
the New York Evening Sun; this was 
at live minutes of three. The informa¬ 
tion was received from the United Press 
and was credited to it. With the ex¬ 
ception of the Evening World, which 
received it from the same source, no 
other afternoon paper printed the infor¬ 
mation that the Pope was dead. 

At ten minutes of nine. New York 
time, the Sun’s bureau in London 
cabled a brief bulletin that the Pope 
was dead, and the news was sent to 
all the Sun’s clients. 

It was not until near midnight that 
the Associated Press sent out its bulletin 
that the Pope had passed away. 

On Thursday the Associated Press 
sent to its clients this statement: 

“New York.—Pope Pius died at 1:20 
o’clock, Rome time, this (Thursday) 
morning, as announced in last night’s 
despatches of the Associated Press. 
There is six hours’ difference in time 
between New York and Rome, so^that 
the hour of his death. New York time, 
was 7:20 p. m. 

“At 2:29 p. m., New York time (8:29 
p. m. Rome time), Wednesday, or four 
hours and fifty-one minutes before the 
Pontiff actually passed away, the United 
Press Association distributed through¬ 
out the country a formal announcement 
that the Pope was dead. As will be 
seen, the announcement was false.’’ 

The United Press Association also 
issued a statement in reply as follows: 

“The Associated Press ‘defence’ fails, 
however, to state when that organiza¬ 
tion received the news that the Pope 
‘officially’ had been pronounced dead. 
The absurd statement that the United 
Press’ announcement was false is ob¬ 
viously based merely upon the conten¬ 
tion that the official proclamation had 
not been issued at that hour. • 

“When Leo XIII died there was a 
long interval between the actual death 
and the official announcement of the 
news. The Vatican held back announce¬ 
ment of the news of the death of Pope 
Pius IX for twenty hours. 

“Henry Wood, the United Press cor¬ 
respondent at Rome, arranged to get 
the death of Pius X so soon as the 
doctors informed the Vatican officials, 
and before the Italian government 
closed the telegraph wires. He suc¬ 
ceeded. He sent two code messages an¬ 
nouncing the death to different New 
York addresses and they were the only 
newspaper telegrams that got out of 
Italy before the government stopped all 
despatches. 

“The fact that immediately after 
Wood’s telegrams were filed the Iialian 
government refused to allow any other 
telegrams of any kind to leave Rome is 
in itself conclusive proof that the Pope 
was dead when Wood filed them.’’ 

America’s Great 
Business Opportunity 
THI^ ICDi'I'OR AND PUBLISHER this morning brings a 

message of good cheer to its readers. Look at the 
Tips for the Ad Manager on page 198 and see what the 

general advertisers are doing. If the advertising business is 
going to the dogs this fall there is nothing in that column 
to indicate it. 

The items it contains were gathered the past week from 
the most authentic sources, and are therefore reliable. From 
them you can see that the American Tobacco Co. is resuming 
its advertising; that the Pacific Coast Bora.x Co. is placing 
contracts with New York State papers and. later, with New 
England papers; that the McClure Comi)any will in .Se])tem- 
ber make 50,000 line contracts with papers east of the ^lissis- 
sippi and north of Mason and Dixon’s line; and that 10,000 
line contracts are going out to western papers for Van 
Houton’s Cocoa. These are only sample cases. 

It is quite natural that there was, with the sudden advent 
of the w’ar, some fear that everything was going to smash, 
hut now that Imsiness men have had time to consider the situ¬ 
ation they realize that their fears were groundless, and that 
the United States never faced a better opportunity for ex¬ 
tending its commerce than at present. For the first time we 
have a chance to win our way into the great markets of the 
rich continent of South America which have hitherto been 
monopolized by the Germans and the English. 

Within a few days Congress will undoubte<lly make an 
ajjpropriation of $25,000,000 for the purchase of ships in which 
to send our goods to these and other countries that need 
them. 

Moreover it should be rememberefl’ that the absence of 
foreign competition in our home market is going to have a 
wonderfully stimulating effect upon our own industries. With 
no goods being imported, our factories will have to work over¬ 
time to meet the demands of our hundred million population. 
Undoubtedly many new enterprises will be established all over 
the country. 

Millions of men in Europe have been withdrawn from in¬ 
dustrial, agricultural and commercial pursuits, to fight in the 
field. The stores of foodstuffs and other su])plies needed for 
their maintenance will soon be exhausted, if the war is long 
continued. To what country must the belligerents then turn 
for enormous quantities of these things? To the United 
States. We have enormous crops, well filled warehouses, 
thousands of well equipped factories and great armies of 
willing workers ready to meet whatever demands may be 
made upon us. 

This is the advertisers’ opportunity. Instead t)f cutting 
down their space they will soon be crying for more space, in 
their eagerness to profit from the situation. What the new'S- 
papers need to do now is to preach the optimism of good 
times. The country has money enough to finance all the new 
business that can he obtained. We have the organization, w'e 
have the equipment, and, unless all indications fail, we are 
bound to have a j)eriod of ])rosperity such as was never known 
before in this country. 

Therefore take heart, (jet ready for the onrush of busi¬ 
ness that is sure to be ours during the next two years, and 
thank God that you are .American citizens. 

NO CLEVELAND SCHOOL 

HANNA WITHDRAWS SUPPORT 

OF THE WESTERN RESERVE 

UNIVERSITY’S PROJECT. 

Cleveland Editor Change* Hi* Mind 

About Contributing $10,000 a Year 

for Ten Year* to Carry It On—Many 

Student* Di*appointed — Several 

Teacher* Who Were Engaged a* 

In*tructor* Out of Fall Po*ition*. 
(Special Correspondence.) 

Ci.EVELANi), O., -Aug. 18.—The trus¬ 
tees of the Western Reserve Lhiiversity 
have announced that the establishing of 
the proposed School of Journalism in 
connection with that institution has been 
“temporarily postponed." 

Those who are more intimately ac¬ 
quainted with the situation declare that 
there is little likelihood that such a 
school will ever be established at the 
Western Reserve, unless someone is 
found to take the place of l)an R. 
Hanna, owner of the Leader and the 
.News, who had promised to contribute 
$10,000 a year to its support. 

rile rea.son why the plan has been 
indefinitely postponed is that Mr, 
Hanna has declined to put up the 
money. Your representative of The 
Editor .\.\d Pcheisher has endeavored 
to get in touch with Mr. Hanna in or¬ 
der to ascertain the grounds for his 
refusal to make good his reported prom¬ 
ise to President Charles I'. Thwing to 
contribute the $10,000 a year for the 
purpose, as above stated, but without 
success. 

From inquiries made among those who 
are supposed to be acquainted with tlie 
facts it appears that Mr. Hanna had 
declined to make good his promise be¬ 
cause of the refusal of the officers of 
the Western Reserve University to al¬ 
low him to control the staff of the 
school and its policies. 

The Editor .and Pubi.isher, in its 
issue of March 14, contained an article 
announcing the appointment of Prof. H. 
h'. Harrington, of the Oeiiartment of 
English at the Ohio State University at 
Columbus, and, incidentally, in charge 
of the Journalism course in that insti¬ 
tution, as dean of the School of Jour¬ 
nalism to be established here at the 
Western Reserve University. 

During the next few weeks plans 
were perfected for establishing the 
school, and T. T. Frankenberg, of the 
Columbus State Journal, was invited 
to become associated with Prof. Har- 
rinvton in its conduct. 

The school, it was announced, was to 
be a graduate institution, and the 
com ses were to cover one year, at the 
conclusion of which a degree was to be 
given. 

It was intended that the school should 
be opened this fall. The abandoning 
of the plan through Mr. Hanna's with¬ 
drawal from the project, is a great dis¬ 
appointment to a large number of young 
men who intended to enter the institu¬ 
tion this fall. It is especially disappoint¬ 
ing to Prof. Harrington, who had given 
the most of his time during the last 
few months to the arrangement of the 
courses to be presented and the other 
details connected with the school. 

h'riends of the institution regret the 
sudden abandonment of the plan and 
express the hope that in the near future 
arrangements may be made for its re¬ 
vival. 

A prominent journalist of Cleveland 
criticises the institution for going ahead 
with the scheme of establishng the school 
without having first secured from Mr. 
Hanna the first year’s contribution for 
its maintenance. 
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PACIFIC COAST NEWS clay goes to Chicago. SUNDAY *WAR EXTRAS.* 

Mr. and Mr«. Heard and Mr*. Glynn LeaTe* Indiana Daily Time* to Work 
on Tour of Canadian Rockie*— <»“ Blade and Ledger. 
Pinkham Return* from Hawaii— Thomas W. Clay, for the last six- 

M • o _T'.ii teen months circulation manaaier of the 
New*paper Men in Polit»c*-CalI gun, which recently 
and Po*t Move Into New Home came under the sole control of the W. 
Per*onal* from Golden Gate Di*trict D. Boyce Company of Chicago and is 

now published as the Indiana Daily 
(Special Correspondence.) Times, has resigned to accept a place 

San Francisco, Aug. 14.-Mr. and with the Boyce organization on the Chi- 
Mrs William R. Hearst spent the last cago Blade and Ledger. E. W. Short, 
three weeks in San Francisco, following formerly assistant circulation manager 
a tour of the Canadian Rockies, during of the Sun under Mr. Clay, has been 
which they entertained a party of made circulation manager of the In- 
guests, including Mrs. Glynn, wife of ii j r 
the Governor of New York. While in When Mr. Clay was called from the 
San Francisco the party was entertained Kansas City Daily Post to take charge 
by officials of the P. P. I. Exposition, of the Suns circulation m Indianapolis, 
Mrs. Hearst is a member of the New the latter paper had 32,0(» circulation. 
York State Commission to the Exposi- The first of July, 1914, showed a cir 
tion and has played a prominent part in culation of more than 53,000, a gam 
the activities of that State in connection of more than 21,OW. This increase was 
with the fair without the aid of circulation 

Advertising Manager J. B. Pinkham, schemes or premiums of any descrip- 
of the San Francisco Examiner, has tion. Prior to his affiliation with the 
returned from a several weeks’ pleasure Sun Mr. Clay had worthed the circu- 
trip to Hawaii, where he was enter- lation of the Kansas City Post from 
tained by Governor Pinkham. about 45.000 to 110,000. Mr. Clay is 

Chester H. Rowell, publisher of a a product of the Kansas City Star, hav- 
well-known newspaper at Fresno, Cal., ing been with that paper eight years. 
is making a hard fight for election to - 
the United States Sen^e, at the coming 5^3^, a San Francisco Bay paper, was 
elections. Friend Richardson, another recently honored by his fellow towns- 
newspaper man well kniwn throughout ,nen, who elected him President of the 
the State, owner of a Berkeley news- Chamber of Commerce, 
paper and, at pr«ent. State Printer, California Writer’s Club, an or- 
will try for the office of State I f^as- (janization composed of persons who 
urer. A third aspirant for political have earned remuneration through 
honors and a newspaper owner is h. J. their writings, is planning the erection 
O’Brien, of Chico, Cal., who hopes to jj handsome club house in North 
become Secretary of State of Cali Berkeley. Cal., The site will command 
fornia. , , , an excellent view of San Francisco 

Frank Wisher is the name of the new hay and vicinity. Mrs. Hester Dicken- 
city editor of the San Francisco Call jg 3^ active member of the com- 
and Post. Tom Bellew, the former oc- rnittee in charge of the building plans, 
cupant of the chair is now doing spe- The new home of the Los Angeles 
cial rewrite stuff. The change was Examiner is just about completed, and 
made as a result of the abundance of he occupied shortly. It is one of 
war news. Wisher being extrernely pro- (he largest structures, Idevot^ exclu- 
ficient in handling this class of stuff, sivelv to the making of a newspaper in 

R. Doppler, is the new head of the (he West. The building occupies a 
advertising department of the San square block and is unique in its Spanish 
Francisco Chronicle. He held a siini- architecture. It will he surrounded 
lar position on the Daily News, prior hy parked enclosures, giving the ap- 
to the recent chanw. pearance more of a school or library, 

W. H. Fowler, the new business m^*^* than the home of a big newspaper. It 
ager of the Chronicle, was appointed ,‘s one of the finest appearing structures 
to this high post through sheer ability; jp CaUfornia. 
nothing less. He was given the position Iferbert Bashford, for a number of 
upon the recent death of Charles De years in charge of the book review de¬ 
Young. the former manager and son of partment of the San Francisco Bulletin 
publisher De Young, being taken from is well known East and West and a 
the ranks of advertising solicitors, poet and plavwright of note. A dra- 
where he made a splendid record. matic sketch bv Bashford was recently 

The Call and Post has moved into staged at the Orpheum. meeting with 
its new home, at New Montgomery and considerable success. He is also in 
Jessie streets, one of the finest news- charge of dramatic section of the Cali- 
paper buildings in the United States, fornia Writers’ Club. 
The building cost a half million dollars 
and is equipped with all the most up-to- 
date newspaper appliances. The archi- Mack Arrive* in London. 
tects designed and built the plant for ^ owner of the Buf- 
speed and efficiency. The composing the refugees from 
room contains a battery of 21 modern Ai^-los-Bains now in London. In an 
linotypes. In the press room are in interview cabled to ^e New York papers 
stalled one octuple press and one sextu- condemned the French railway man- 
pie press, with the foundation laid for a ^‘^onient. Mr. Mack has organized a 
second octuple that is now on the way. ‘‘nmmittee to aid strained touri.sts. 
These presses have a capacity of 40,000 ~ Schiff, Daniel Guggenheim, 
printed, folded and counted papers an j others arc associated with 
hour. The building i^ ventilated by a __ 
big 36-inch fan, capable of carrying 
.50.000 cubic feet of air per minute. Editor’* Fight for Big Claim. 

The only German paper in Alameda Editor L. B. Green, of Patchogue, 
County, the Oakland Journal, is about N. Y.. will proceed with his suit against 
to issue a special edition, featuring the the Suffolk Countv Board of Super¬ 
bay section East of San Francisco, and visors for S54000, which he claims he 
will be unique in that it will carry no is entitled to for printing a tax sale a 
display advertisements. Over 150,000 year ago. The .Appellate Division has 
copies of this edition will be issued, and iust handed down a decision granting 
will be circulated throughout the East Marvin Shiebler and Harrv L. Kenyon, 
and abroad. both members of the Suffolk County 

Wade & Houston, is an aggressive Taxpavers’ .Association, the right to in- 
and progressive advertising firm with tervene in the mandamus suit of Editor 
offices in Los Angeles and San Fran- Green against the sunervisors. Both 
cisco. Thev handle the advertising of Mr. Green’s naper. the Patchogue Argus. 
James H. Barry’s Star, a San Francisco and IT. Williamson’s Riverhead News 
publication devoted to politics, the Mon- were refused the amount of their hills 
itor, a Catholic paper of the same city, for tax sale advertising, approximating 
and the Tidings, of Los .Angeles, the itl 10.000. by County Treasurer Fitz. Mr. 
latter owned by the Catholic Arch- Green has been contesting the right of 
” T Southern California. the taxpayers’ association to aid the 

J. Sherman MacDowell one of the sunervisors in fighting his mandamus 
owners of the Alameda (Cal.), Times- suit 

Tkeir I**uance Doc* Not Indicate 
That the Sunday Afternoon Paper 
Ha* Nece**arily Come to Stay, Ac¬ 
cording to the View* of Some Lead¬ 
ing New*paper Men a* Expre**ed 
to The Editor and Publi*her. 
When the European war now raging 

shocked the civilized world by the sud¬ 
denness of its beginning many daily 
newspapers in the United States com¬ 
menced issuing Sunday extras. In New 
York City alone on the first Sunday 
there were six, not counting the Eve¬ 
ning Telegram, which has for some 
time been a Sunday fixture in metro¬ 
politan journalism. On the second and 
succeeding Sundays the Telegram and 
a German paper held the field, the oth¬ 
ers having dropped out. Similar expe¬ 
riences have been reported from other 
cities. 

To ascertain the attitude of editors 
and publishers toward the Sunday ex¬ 
tras and possibilities of the aftermath 
of the present situation, The Editor 
AND Publisher put this query to sev¬ 
eral well-known newspaper men: 

“What is your opinion as to whether 
several months’ continuance of the is 
sue of war extras on Sunday by many 
six day evening papers in the large 
cities will arouse such public interest 
in Sunday evening papers that the is¬ 
suing of such papers will necessarily be 
made permaneni? In brief, have an 
increased number of Sunday afternoon 
papers come to stay after the war is 
over?” 

A NUISANCE AND AN EXPENSE. 

.Among the replies are the following; 
From Adolph S. Ochs, of the New 

York Times: “War extras on Sunday 
are perhaps a necessity, but Sunday 
afternoon newspapers per se are issued 
in violation of the Sunday laws, and 
are a nuisance and a needless expense. 
You can judge from this that in my 
opinion Sunday afternoon newspapers 
have not ‘come to stay.’” 

From Henry L. Stoddard, editor of 
the New York Evening Mail: “I do 
not believe that the experience thus 
far of such of the six evening news¬ 
papers as have indulged in war extras 
on Sunday will encourage them to con¬ 
tinue publication on that day or lead 
others to follow their experiment. 

“As a matter of fact, two New York 
City newspapers that published ‘war 
extras’ on Sundav, August 2, failed to 
print extras on Sunday, August 9, de¬ 
spite their publicly announced intention 
to do so. 

“It is idle to speculate about what 
may or may not happen during such a 
tremendous conflict as the one now in 
progress in Europe, but there surely is 
no reason to assume at this writing that 
the evening newspapers of this city, or 
of the country, are going to experiment 
with Sunday ‘war extras’ on the costly 
basis on which such a project must nec¬ 
essarily be carried on.” 

MUST WAIT FOR TIME TO SHOW. 

From Oswald Garrison Villard, pres¬ 
ident of the New York Evening Post: 
“While we issued a Sunday edition of 
the Evening Post on August 2. we did 
not publish on the ninth and shall not 
in accordance with our historic custom, 
except when the war news warrants. 
Frankly, I hope that it will not be 
necessary as a result of this emergency 
practice to continue the publication of 
Sunday evening newspapers, but time 
alone will show whether the experiment 
now being tried will develop a genuine 
public demand for such a departure.” 

From R. C. Wilson, general manager 
of the Philadelphia (Pa.) Public Led¬ 
ger: “Our editorial announcement cov¬ 
ers the situation. The Public Ledger, 
in discharge of a duty it owes its con¬ 
stituents, began on .August 11 issuing 4 
p. m. and 7 p. m. war extras and will 
continue them each day as long as the 
war emergency lasts. The difference 
in time between Central Europe and the 
United States is six hours. The chief 
European war events develop for news 
purposes between 6 a. m. and 6 p. m., 
which is midnight to noon our time; 

hence to give the war news from the 
scene of action fresh as it occurs, it is 
necessary to issue afternoon extras. 
These editions will be merely later edi¬ 
tions of the Public Ledger; should the 
exigencies require, other editions will 
be issued.” 

HELD FOR ALLEGED FRAUDS. 

Shopper Publishing Company Men 
Arrested by Federal Authorities. 
William H. England and George F. 

Williams, who are said to run a dove¬ 
tailed enterprise known as “The Shop¬ 
per” and the “Equitable Trading Com¬ 
pany,” have been arraigned in New York 
before United States Commissioner 
Clarence S. Houghton, charged with 
using the mails to defraud. Postoffice 
Inspector Hugh McQuillan and Frank 
.A. O’Brien made the arrests. Commis¬ 
sioner Houghton set the examination for 
September 23, and put England under 
$3,500 bail and Williams under $2,500. 

It was charged in the complaint that 
many letters were sent out in pursuance 
of the scheme for the purpose of de¬ 
frauding advertisers out of goods and 
money. The specific case against the 
two men was brought on a letter posted 
at the Hudson Terminal Station April 
14 addressed to Samuel Bernstein, do¬ 
ing business as the Reliable Household 
Specialtv Company of New York. 

Mr. Bernstein has made the follow¬ 
ing statement to The Editor and Pub¬ 
lisher : 

“On April 24 we signed an alleged 
contract with Mr. W'Jham H. England 
of the Shopper Publishing Company “or 
a three inch double column advertise¬ 
ment for the ‘Shopper’ at the rate of 
$84 per monthly issue, to be paid in 
merchandise, he claitninf that the cir¬ 
culation was over 350.(XX). This mer¬ 
chandise was to be paid in the follow¬ 
ing manner; The Shopper Publishing 
Companv were to sell our goods to de¬ 
partment stores (onlyl on the strenrth 
of our advertisement in their magazine 
and thev were to keen the entire pro¬ 
ceeds of the sales until the limit of the 
contract. $1,008. was reached. 

“With the aid of Assistant United 
States Attorney Julian P. Hartridge, we 
discovered that their circulation was not 
more than ^0.(XX) and that the goods 
were obtained under false pretenses, for 
with the assistance of .some huvers the 
goods which we shipped to department 
stores on the ‘Shopper’s’ orders were re¬ 
turned to the ‘Shonner’ and sold here 
in New York at ridiculously low prices, 
thereby underselling the manufacturers.” 

THE I. T. U. IS GROWINa 

Annual Report* Show That the Union 
Ha* a Large Surplu*. 

The Typographical Journal for .Aug¬ 
ust carries a supplement containing de¬ 
tailed statements hy officers and repre- 
sentatiyes of the International Typo¬ 
graphical Union, the American Federa¬ 
tion of Labor and the Union Printers 
Home. The reports show that 128 sep¬ 
arate jurisdictions obtained betterments, 
an unusual record considering the gen¬ 
eral slump in all lines of business. 

The treasury of the Qerman Typo- 
graphia is shown to have a balance of 
over .^22,000, or a per capita in excess 
of $25. 

Receipts-from all sources were $982 - 
429 and disbursements were $850,021. 
The old age pension fund has been in¬ 
creased by $5.5.586 and now totals $612,- 
645. The cash balance in all funds at 
the close of the fiscal year was $929, 
356. 

Editor Spank* Irate Debtor. 
William -Abbott, editor of the St. Paul 

(Minn.) Enterprise, paid $10 in police 
court last week for giving Victor Swan¬ 
son what the editor called “a grand¬ 
father’s spanking.” Mr. .Abbott was 
charged with assault and battery, said 
to have been committed in his office Tune 
16. when Swanson called to stave off the 
collection of a $5 bill. Mr. .Abbott ad¬ 
mitted that he struck Swanson three 
times. Swanson was a candidate for 
justice of the peace. 
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CENSORSHIP OCTOPUS. 

It Spreads Its Tentacles All Over the 

World—Strong Protest Against Na¬ 

tional Ban on Certain Cables Sent 

from the United States—Communi¬ 

cation is Badly Crippled by Sharp 

Espionage All Over Europe. 

The proposal on the part of the 
United States Government to place a 
censorship upon cable messages similai 
to that now existing in the case of wire¬ 
less messa^s is meeting with disfavor, 
accompanied by storms of protest. 

It has been pointed out that such a 
censorship would prohibit the British, 
French or other belligerent governments 
from sending cipher messages by cable 
direct from New York. Unless a cen¬ 
sorship was established for more far- 
reaching than anything yet contemplated, 
however, and which should apply to 
messages relayed via Canada, Germany 
would be at a disadvantage when in 
competition with the British, French 
and Russians. 

A simultaneous censorship over wire¬ 
less, cables and telegraph would estab¬ 
lish what would virtually be an embargo 
over rapid communication, and the effect 
of such a censorship would become al¬ 
most, if not quite, intolerable, both to 
the business and commercial world. 
There is, for this reason, a hesitancy on 
the part of the executive branch of the 
United States Government to extend the 
contemplated censorship zone. 

A very general protest on the part oi 
cable men is causing the government to 
mark time, pending further develop¬ 
ments. The absence of precedence is 
also exercising a negative influence re¬ 
garding direct action as to censorship. 

Direct intimations on the part of Eng¬ 
land, France and Russia that such an 
espionage over telegraphic messages, 
whether by wire or wireless, is unneces¬ 
sary has also had a restraining influence 
on governmental action. 
- Protests regarding wireless messages 
emanating from the Telefunken station 
at Sayville, Long Island, in the German 
code have again been filed. • 

EUROPEAN CENSORSHIP RIGID. 

European censorship continues to be 
extremely rigid, and all war news from 
the war theatre has to pass nine censors, 
all of which makes for delay and the 
so-called “coloring” of news. It is in 
point of fact the most rigid super¬ 
vision in the history of electrical com¬ 
munication ever exercised by warring 
governments to forestall guarded se¬ 
crets from reaching enemies. 

In Germany the Kaiser regulates press 
and war news. The Berlin papers are 
not permitted to publish supplements 
touching upon even the great events of 
the Teutonic campaign. The number 
of the daily editions is not allowed to 
exceed those of normal times. The 
regulation and standardization even ap¬ 
plies to the headings and are rigorous 
in the extreme. 

.\11 war news has been cut off from 
Bermuda, in consequence of the appli¬ 
cation of the censorship of the wireless 
messages. 

Cable communication no longer ex¬ 
ists between Flortda- -and Nassau. Be 
cause of the government censor at 
Miami, Fla., where a powerful wireless 
station now exists, the Bermudians are 
completely out of touch with the war 
situation. The governor has voiced a 
vieorous protest regarding this matter. 

The Chamber of German-American 
Commerce has established a press bureau 
in New York for the dissemination of 
“correct” news from Germany. 

Bostonian* Made Welcome. 

Twentv of the leading representatives 
of the editorial and business departments 
of the Boston newspapers were tendered 
a “time of their lives” at a midnight 
banquet given in their honor at Rec¬ 
tor’s in . New York oh Tuesday night. 
They were the guests of the officials of 
the New York. Westchester & Boston 
Railroad, who had the Rector manage¬ 
ment arrange a special midnight per¬ 
formance of tlieir -all-stiir cabaret for 
their especial behtff, 
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"william P. HOBBY (See page ISS.) 

Editor Beau.mont Enterprise, Nominated for Lieutenant-Governor of Texas. 

WRITERS CANNOT SEE FIGHTS. 

War Correspondent* With French 

Armies Are Badly Muzzled. 

The French government has issued 
regulations governing war correspond¬ 
ents with the French armies. All cor¬ 
respondents must be French or citizens 
of one of the allied nations. They must 
have a perfect knowledge of the French 
language. 

A French correspondent will be per¬ 
mitted to represent a newspaper of Eng¬ 
land or Russia. Each correspondent 
must submit certificates of character and 
physical fitness for the field with three 
photographs, to be kept by the military 
authorities. He must sign a pledge to 
abide by the regulations. 

The correspondent will wear a white 
armlet with his name, nationality and 
the name of the newspaper in black let¬ 
ters. He will not be permitted to go 
about the theatre of war unless accom¬ 
panied by a specially detailed officer. 
He must not leave his quarters without 
a special permit. This permit will not 
be issued at advance posts. 

The censor at stated times each day 
will give out the news which^ the com¬ 
mander thinks he is justified in making 
public. All code messages are of course 
forbidden, and the correspondents must 
write their dispatches in French. 

Correspondents will be lodged and 
transported at the expense of the gov¬ 
ernment and they will be entitled to 
mediced: service free. 

All newspapers which send cor¬ 
respondents to the front must send 
copies each day to the Ministry of War. 
Only one correspondent will be accepted 
from each newspaper. 

The Gleason (Tcnn.) Herald, edited 
by M. E. Fanning, suspended last week 
for lack of support. 

Thought the Editor Wa* a Burglar. 

To be mistaken for a burglar and 
arrested in his own place of business 
was the experience of W. V. Uttley, 
editor of the Berlin (Ont.) News-Rec¬ 
ord, Friday night. Before quitting his 
office he* made an inspection of his 
establishment to ascertain whether all 
the doors and windows were safely 
locked. A new policeman was making 
the rounds of the rear of business prem¬ 
ises on King street, and, seeing Mr. 
Uttley in the dark, Was certain he had 
caught a burglar red-handed. The 
newspaper man suspected he had 
caught a burglar in the policeman and 
sent out a call for the police. Two 
more policemen responded. Two of 
them placed Mr. Uttley under arrest, 
and not till a reporter on the staff as¬ 
sured them that they had arrested the 
boss was he released. .Apologies fol¬ 
lowed. 

Found Guilty of Libel. 

A. M. and G. E. Morrison, editors of 
the Mankato (Minn.) Tournal, have 
been declared guilty of libel in a suit 
brought about hv F. M. Lawless, editor 
of the Waterville Sentinel. The Jour¬ 
nal published an article accusing Mr. 
Lawless of treason to the United States 
by joining the Knights of Columbus and 
taking the “oath of allegiance” in that 
order. The case will be appealed. 

New*paper Celebrate* Birthday. 

The Washington Reporter, one of the 
oldest daily newspapers in western 
Pennsylvania, last week celebrated its 
one hundred and sixth birthday by 
publishing an extra edition, largely de¬ 
voted to the war situation in Europe. 
.Published-first as a weekly, and then as 
a daily for over fifty years, the paper 
has never missed an issue. This record 
is one of which the editor is proud. 

WASHINGTON TOPICS. 

Blue Tag Sy*tein to be Extended— 

Magazine* to be Sent by Freight in 

All Part* of the Country—Arthur 

W. Dunn’s Gridiron Article*—Col. 

E. M. Johnson of the Infantry Jour¬ 

nal to Join Vera Cruz Regiment. 

(Special Correspondence.) 

Washington, Aug. 19.—In the postal 
bill, relating mainly to railway mail 
pay, which recently passed the House, 
provision is made for the extension of 
the blue tag system. This means that 
magazines, designated by the Postmaster 
General, are to be carried by freight in 
all sections of the country wherever he 
believes it will prove advantageous. 
.■\fter the blue tag had been established 
several years ago there was considerable 
complaint about it, and finally the Sen¬ 
ate inserted a provision in a post-office 
appropriation bill limiting the blue tag 
to the two mail weighing sections where 
it was then in use. The effort is now 
to secure an extension of this system. 

The Senate has not been very favor¬ 
able to the extension of the blue tag 
system, and it is possible that the pro¬ 
vision will be eliminated when the bill 
finally passes the Senate. Therq is not 
much hope of the bill passing the Senate 
at this session 

While the bill was considered in the 
House, Congressman Finley, of South 
Carolina, devoted considerable time to 
the discussion of the second-class mail 
proposition and showed that the demand 
for an increase of second-class rates was 
based almost wholly upon the effort to 
.secure one-cent postage for first-class 
mail. He said that if the second-class 
rate.s were largely increased and that 
the free mailing privileges of the gov¬ 
ernment were decreased, one-cent post¬ 
age might be possible. 

Mr. Finley said that he did not call 
the second-class rates a subsidy. He 
told about the action of the Hughes 
commission in recommending that sec¬ 
ond-class rates on newspapers and 
periodicals be doubled, and adding that 
Congress had not seen fit to adopt that 
recommendation, “and in all probability 
never will.” At the same time there is 
quite a demand for the increase of sec¬ 
ond-class rates, brought about almost 
entirely by the organization which is 
trying to secure the one-cent rate for 
first-class postage. 

A series of Gridiron articles pre¬ 
pared by Arthur W. Dunn will shortly 
begin to appear in many papers. These 
articles are now practically completed 
and they develop growing interest 
toward the close of the series, particu¬ 
larly as the Roosevelt administration is 
reviewed. Mr. Dunn says that an in¬ 
teresting fact connected with the series 
of articles is the manner in which Roose¬ 
velt figured in the history of the country 
and the way the Gridiron Club treated 
the various features of his administra¬ 
tion. 

In this connection he says that the 
newspaper men showed their wonder¬ 
ful gift in sizing up what is likely to 
happen by predicting in their different 
skits the break between Taft and Roose¬ 
velt and the fact that Roosevelt would 
be a canddate in 1912. 

“We not only recorded history in an 
imperishable manner at our Gridiron 
dinners,” said Mr. Dunn, “but we fore¬ 
casted many of the principal events 
which afterwards took place in politics.” 
The Washington correspondents claim 
as much for their ability in predicting 
what will happen in the future as in 
recording the events that take place at 
the present time. 

Col. Evan M. Johnson, who was for¬ 
merly editor of the Infantry Journal, is 
going to join his regiment in Vera 
Cruz. Col Johnson was quite a success 
in the sanctum, and while editor of 
the Journal did a lot to build up inter¬ 
est in the, infantry. But he is a soldier 
and under orders is going to his regi¬ 
ment in Mexico. Col. William P. 

-Evansrwho succeeded'Col. Johnson as 
editor of the Infantry Journal, has. in 
addition to his work on that magazine, 
written for different newspapers. 
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CANADA COURAGEOUS. 

Dominion Newcpnpers Unite in Spe¬ 

cial “Good Cheer” Campaign to For¬ 

tify Public Confidence in Buainess 

Condition*—Press Association Fur¬ 

nishes Optimistic Ads and News 

Serrice to Boom the Cause. 

The newspapers of Canada are mak¬ 
ing; an extensive and united effort to 
maintain public confidence in Canadian 
business conditions, to check the ten¬ 
dency among general advertisers to can¬ 
cel their advertising, and to encourage 
the manufacturers of Canada to take 
advantage of the unprecedented oppor¬ 
tunity for extension in many industries 
as a result of the war in Europe. 

I'he immediate result in Canada of the 
breaking out of the war was a great 
uncertainty regarding its effect on Can¬ 
adian business conditions. Indeed that 
uncertainty might almost Ire described 
as a fairly general fear that it would 
play havoc with business conditions 
throughout Canada and that it would 
materially affect business credits also. 
Many of the leading general advertisers 
immediately cancelled their contracts 
and scores of the smaller advertisers 
followed their example. There was ser¬ 
ious danger of panic. 

Tims the newspapers of Canada a 
few days after the breaking out of hos¬ 
tilities were face to face with a serious 
situation. Their cost of production was 
going up at a tremendous rate through 
their efforts to give the public the news 
as fret)uently and fully as possible; their 
revenue was going down at a tremen¬ 
dous rate through the canceling of gen¬ 
eral advertising; and there existed a 
sentiment which if allowed to develop 
would shortly have produced the hard 
times that many feared were coming. 

SPEC IAL "(aHMI cheer” CAMPAIGN. 

.\t this juncture the Canadian Press 
.Association decided to put advertising 
to a new purpose: to use it to restore, 
maintain and fortify public confidence 
in Canadian business conditions. 

There was prepared a series of adver¬ 
tisements directing the attention of the 
Canadian imblic to the bright side—to 
tlie preparedness of Canada to meet the 
present situation, to the prosperity of 
iter basic industry, agriculture, and to 
the lienelicent effect of the war upon 
that industry, to the unprecedented op¬ 
portunity for expansion in that home 
market that was offered to many in¬ 
dustries owing to the shutting off of 
imports from Europe, to the duty of 
Canada to supply many of the needs ()f 
the Mother Country and Europe at this 
time and the stimulus many industries 
would receive in the diseharge of that 
duty, and to the need of courage and 
aggressiveness rather than fear possess¬ 
ing the people of Canada at this time. 
It was pointed out in the advertise¬ 
ments that the <|uestion of whether Can¬ 
ada is to have good times or bad times 
as a result of the war is to be settled 
to a large degree by the attitude of her 
people. There will be depression and 
liard times if the people think and talk 
hard times and there will he prosperity 
if the people keep their heads and «»o 
after business in the right spirit of ag¬ 
gressiveness. 

There were five 300-line advertise¬ 
ments in this series and they have ap¬ 
peared during the past week in 75 per 
cent, of the daily newspapers of Can¬ 
ada. Several hundred semi-weekly, 
weekly and monthly publications used 
one or more -^f the series according as 
frequency of publication afforded oppor¬ 
tunity. The advertisements in this se¬ 
ries have attracted considerable atten¬ 

tion on the part of advertisers, adver¬ 
tising agencies and the public generally. 

ADVERTISING GOOD FROM EVIL. 

Following the insertion of the five ad¬ 
vertisements in the “Good Cheer” cam¬ 
paign there will commence in the news¬ 
papers of Canada on the 24th inst. an¬ 
other series of special advertisements 
giving good and sufficient reasons why 
national advertisers should continue 
their advertising during the war and 
why manufacturers in certain lines have 
an unprecedented opportunity for ex¬ 
tending their business at this time. 
These advertisements will range in size 
from 300 lines to 600 lines and will run 
daily in the daily newspapers and as 
frequently as publication affords oppor¬ 
tunity in the semi-weeklies, weeklies and 
monthlies. 

The advertisements in the “Good 
Cheer” campaign have prepared the way 
for the advertisements in this second 
series by tending to restore and strength¬ 
en the courage and confidence of both 
advertisers and the public generally. 

WORKING AMONG MANUFACTURERS. 

As soon as proofs of the advertise¬ 
ments in the “Good Cheer” campaign 
were ready sets were sent to all the 
manufacturers of Canada with a letter 
explaining that these advertisements 
would appear m the newspapers from 
coast to coast and would have a good 
effect in restoring and strengthening 
public confidence in Canadian conditions. 
The circular also gave some reasons 
why manufacturers should continue 
their advertising at this time and re¬ 
ferred to the opportunities for the ex¬ 
tension of business in various lines. The 
object of this letter was to prevent fur¬ 
ther cancellations of advertising before 
the advertisements would appear in the 
newspapers and their effect upon public 
sentiment became evident. 

SPECIAL OPTIMISTIC NEWS SERVICE. 

Several Canadian manufacturers, in 
common with many in United States, 
have been severely hit by the outbreak 
of war and in some cases have been 
forced to close their plants., In each 
case the knowledge of the decision to 
close quickly spread throughout the 
country and tended to make the pes¬ 
simists even more pessimistic. Although 
the closing down of these factories was 
generally known it was not generally 
known that many other factories were 
working overtime and double shifts in 
order to take advantage of the oppor¬ 
tunities for the extension of their busi¬ 
ness that were afforded by existing con¬ 
ditions. The Canadian Press Associa¬ 
tion is now furnshing its memhers with 
a series of articles each dealing with an 
instance in which a Canadian manufac¬ 
turer has been compelled to increase 
bis staff as a result of special condi¬ 
tions created by the war. These arti¬ 
cles will he featured on the front page 
or in other prominent positions in Can¬ 
adian new'spapers and will more than 
offset the additional pessimism created 
by the shutting down of a few factories, 
demonstrating to the Canadian public 
that the war conditions, which many of 
them feared would paralyze Canadian 
business, are having exactly the oppo¬ 
site effect in many cases. 

Will Occupy New Quarters. 

The Portland (Me.) .Argus is mak¬ 
ing preparations to move into a new 
home. It has taken over the Printers’ 
Exchange Building which is now being 
adapted to the needs of the paper. An¬ 
other story is to be added to the build¬ 
ing. in which will be housed the com¬ 
posing room. 

E. ST. ELMO LEWIS RESIGNS. 

Ad Manager for Burroughs Goes to 

Art Metal Construction Co. 

E. St. Elmo Lewis, the well-known 
and aggressive advertising manager of 
the Burroughs Adding Machine Com¬ 
pany, Detroit, Mich., has tendered his 
resignation, to become effective on 
September 1. 

On that date Mr. Lewis will become 
vice-president and general manager of 
the Art Metal Construction Company, 
of Jamestown, N. Y. 

His successor with the Burroughs 
company will be J. R. Harrison, who 
will have charge of the advertising de¬ 
partment but without an appointment as 
advertising manager. 

Mr. Lewis joined the Burroughs or¬ 
ganization in 1905 and built up a de¬ 
partment that now numbers one hundred 
and seventy people. It is the largest 
department dealing with advertising 
publicity supported by any manufactur¬ 
ing concern in the world. The annual 
appropriation for service has grown 
from $14,000 to $200,000. 

Mr. Lewis is one of the most popular 
speakers on advertising in this country. 
He has personal magnetism, an easy 
flow of language and an original way 
of putting his ideas that people like. 

VACATION DAYS. 

H. H. Baldwin has a temporary ap¬ 
pointment on the city room staff of the 
New York Evening Post. 

Henry T. Finck, the musical critic for 
the New York Evening Post, is enjoy¬ 
ing his vacation at North Bethel, Me. 

D. Fabian Franklin, editorial writer 
for the New York Evening Post, is 
spending a few days at First Conn Lake, 
New Hampshire. 

Hamilton Owens, formerly dramatic 
editor of the New York Press, has been 
made acting Sunday editor of the paper, 
in the place of George W. Stearns, who 
resigned. In the meantime Mr. Stearns 
has gone on a fishing trip to Wiscon¬ 
sin. His future plans have not been 
announced. 

Charles R. Brown, financial editor of 
the Journal of Commerce and Commer¬ 
cial Bulletin, is spending his vacation in 
the Great Lakes region. During his ab¬ 
sence M. A. Dowdall is acting financial 
editor. 

Ervin Wardman, publisher of the 
New York Press, has returned from a 
trip to Canada on Wednesday. 

R. F'. T. Huntsman, treasurer of the 
Sphinx Club and advertising manager of 
the Brooklyn Standard-Union, left for 
Poland Springs, Me., on Wednesday. 
He will be away a couple of weeks. 

Joseph Edgar Chamberlain, the liter¬ 
ary and art editor of the Evening Mail, 
will leave New York for New England 
to take his vacation next week. 

Ranken Towse, dramatic critic for the 
New York Evening Post, who has been 
marooned in Europe is expected back 
from England next week. 

Louis Blumenberg, of the Musical 
Courier, has reached London with his 
sisters. He hopes to get passage to 
New York in the near future. 

HOBBY, CHOICE OF DEMOCRATS. 

Editor Beaumont Enterprise Nomi¬ 

nated for Lieutenant-Governor 

of Texas. 

William P. Hobby, editor of the Beau¬ 
mont (Tex.) Enterprise, recently re¬ 
ceived the Democratic nomination for 
Lieutenant-Governor of Texas by a ma¬ 
jority of about 12,000 votes over his op¬ 
ponent. The nomination by the Demo¬ 
crats in Texas is equivalent to election, 
and next November Mr. Hobby will add 
to the rapidly growing list of newspaper 
men holding high positions of public 
trust. 

Mr. Hobby was born in Polk County, 
Tex., March 26, 1878. His father was 
Judge Edwin Hobby who sat on the dis¬ 
trict court bench for many years and 
was widely known throughout East 
Texas. Early in life Mr. Hobby be¬ 
gan his newspaper career as a corre¬ 
spondent for the Houston Post. After¬ 
wards he became a reporter and staff 
writer and was subsequently manag¬ 
ing editor of the Post, which position 
he retained until he moved to Beau¬ 
mont and aided in the reorganization of 
the Enterprise company. He has been 
manager and editor of the Enterprise 
for about six years and is the largest 
stockholder. 

He has always taken a deep interest 
in public matters, both local, state, and 
national. He served one term as sec¬ 
retary of the State Executive Committee 
and has always been a consistent Demo¬ 
crat and an earnest worker for the party. 
Since going to southeast Texas he has 
devoted his energy and the influence of 
his newspaper to upbuilding Beaumont 
and all southeast Texas. 

He served a year as president of the 
Beaumont Chamber of Commerce and 
has been intimately identified with all 
movements looking to the development 
of the State’s resources and the pros¬ 
pering of all commercial and business 
enterprises. Prosperity of business, vig¬ 
orous development of the State’s re¬ 
sources and industrial progress are dom¬ 
inating factors in hTs life'and in his 
campaign for Lieutenant-Governor. 

IN NEW YORK CITY. 

Russell Henderson, cartoonist on the 
Chicago Herald, is spending a few days 
in New York on a business trip. 

R. W. Lardner, the new find of the 
Philadelphia Saturday Evening Post, 
and who has a sport column on the 
Chicago Tribune, was among the busi¬ 
ness visitors to New York last week. 

Clare A. Briggs, the sport cartoonist 
on the Tribune, is going to Chicago, 
where it is cool for a couole of weeks. 
This is the first trip back undertaken 
by .Mr. Briggs since he left Chicago. 

Jason Rogers of the New York Globe 
is away for a brief vacation. 

Bob Moran is up state on leave of 
absence. He is subject to instant re¬ 
call as is the case with most newspaper 
men at present. 

•Allan Dawson, chief editorial writer 
for the New York Globe, who has re¬ 
cently been abroad, arrived home this 
week on La France. Pitts Sanborn, 
musical critic for the Globe, was on 
the same steamer. 

Ethel R. Pyson and Evangeline Cole 
have resigned from the Woman’s De¬ 
partment of the Mail. 

INTERTYPE 
THE ACME OF HIGH QUALITY 

ADAPTABILITY 
The Intertype rosgazine can be removed from the rear 

in twenty seconds. There is no complicated mechanism 
to get out of order. 

Changes from one magazine to the other are made 
on the Model B Two-Magazine machine in a second. 

The Intertype is very popular in newspaper compos¬ 
ing rooms where changes such as from agate to 
minion are frequently made and where delays must not 
occur. 

IntarMtioBxI TTPMctting MxcUb* Co. 

World Boildinc, Now 
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NORTHWESTERN NEWS. 

Tacoma Journaliat* Engage in the 

Culture of Rote*—Bishop Shoot* 

a Bear While Tenting Out 

in the Wood*. 

(Special Correspondence.) 

Tacoma. Wash., Aug 15.—Herbert 
Hunt, editor of the Tacoma News, is 
also president of the Tacoma Rose So¬ 
ciety, which, in addition to the big an¬ 
nual show in June at which about SO, 
000 roses were shown, has just com¬ 
pleted a series of seven Monday shows 
in the Commercial Clubrooms, which 
attracted much attention. Several hun-. 
dred entries were made and seven hand¬ 
some trophies were awarded. Several 
prominent Tacoma newspaper men make 
rose-growing their pastime. E. E. Bare, 
business manager of the Ledger, and 
Sidney Anderson, business manager of 
the News, each have about 200 bushes, 
of approximately SO varieties. Richard 
.Milne, superintendent of the Perkjns 
Press composing room, has a fine rose 
garden at his summer home, and Ralph 
Shaffer, secretary to General Manager 
Kelly, is starting one at his summer 
home. Mr. Kelly himself has the “bug” 
badly, and sends abroad each year for 
new and high-priced varieties. Rich¬ 
ard Buchanan, editor of the Ledger, 
took several prizes at last year’s ro.se 
show, and Richard Hayes, dramatic edi¬ 
tor of the Ledger, and James N. Brad¬ 
ley, exchange editor, grow many beau¬ 
ties. 

Miss Helen Driver has succeeded 
Miss Lucile Thompson as society edi¬ 
tor of the Tacoma News. Miss Thomp¬ 
son is to be married next month. 

The Transportation Press Club, re¬ 
cently organized, has been given hand¬ 
some rooms free of charge by S. A. 
Perkins, owner of the News and the 
Ledger. The club has a large member¬ 
ship made up of railroad and newspaper 
men, and has fiitted its rooms hand¬ 
somely. 

“Biddy!’ Bishop, sporting editor of the 
Tacoma Daily News, accompanied by 
his bride, has returned from a two 
weeks’ vacation in the deep woods about 
70 miles south of Tacoma. From their 
tent they saw more than a dozen deer. 
“Biddy” killed a bear that supplied most 
of the meat for the excursion. 

MAINTAINING PAPER SUPPLY. 

American Manufacturer* Optimi*tic 

A* to Future Condition*. 

The London (Eng.) Daily Chronicle 
of August 19 says that inquiries which 
have been made by The Papermaker 
and the British Paper Trade Journal 
into the effect of the war upon the Brit¬ 
ish paper trade show that there is no 
expectation of a paper famine. The 
Papermaker says there are fairly large 
stocks in England to meet the demands 
of British newspapers for perhaps the 
next few months. There will be no 
insuperable difficulty in keeping the 
Atlantic open, and if only the question 
of insurance could be satisfactorily dis¬ 
posed of there is no doubt that American 
and Canadian paper manufacturers 
would materially assist in supplying the 
British market. With regard to wood 
pulp, paper manufacturers on an aver¬ 
age have stocks which will enable them 
to continue operations for any period 
up to three months. 

THE NEW YORK TIMES 

is FIRST in total volume 
of advertising, excepting 
only Help and Situation 
Wanted advertisements, 

publishing every month 
more than any other New 
York newspaper, morning 
or afternoon. 

In the United States there continues 
to be a stimulation of the paper output. 
American pulpwood will be in brisker 
demand owing to the shutting out of 
much Canada pulpwood during the war. 
-Maine paper manufacturers are especial¬ 
ly cheerful over the outlook, a Bangor 
despatch says. At Glens Falls, N. Y., 
the Finch-Fruyh Paper Company is 
running full time, a change from a five- 
day week. 

Although a considerable part of the 
chemical pulp used in this country 
comes from the war zone in Germany 
and from Norway and Sweden, the 
paper industry in the United States will 
not be greatly hampered by the stopping 
of shipments to this country as the mills 
in the United States engaged in tlie 
manufacture of sulphite will increase 
their output to meet the demand. 

The newspapers of France are suffer¬ 
ing from a paper famine. The follow¬ 
ing cablegram has been received by the 
Department of Trade and Commerce in 
Ottawa, Canada, from Philip Roy, the 
Canadian Commissioner-General in 
Paris: "Large Bordeaux newspaper, 
with daily circulation of 150,000, is will¬ 
ing to purchase $20,000 worth of print 
paper about 50 inches long. Havre or 
British port.” 

NEW INCORPORATIONS. 

Elmira, N. Y.—The -\merican Ani¬ 
mated Advertising Service, Inc. Capi¬ 
tal stock, $5,000. Directors for the first 
year, M. D. Gibson, M. 1). Richardson, 
H. S. Thayer, and G. H. Vendemark. 

VViLMiNGTON, Del.—The Philadelphia 
Animated Advertising Company. Capi¬ 
tal stock, $5,000. To manufacture, buy 
and sell lantern slides and advertising 
novelties. F. R. Hansell, Philadelphia; 
George H. B. Martin, and S. C. Sey¬ 
mour, Camden, N. J., incorporators. 

New York City.—National Sales 
Company. To manufacture advertising 
devices of all kinds. Capital stock $500,- 
000. F. R. Hansell, Philadelphia; George 
B. Martin, and S. C. Seymour, Cam¬ 
den, N. J., incorporators. 

Collegiate Special Advertising Agency, 
Inc., general advertising business; cap¬ 
ital, $10,000. Incorporators Moron S. 
Rutsky, 503 Fifth avenue; Arthur B. 
Hyman, and William P. Riley, of 2 
Rector street. 

O’Mara & Ormsbee, Inc., New York; 
capital, $25,(XX); general advertising busi¬ 
ness; incorporators: John E. O’Mara, 
and Malcolm H. Ormsbee, both of 225 
Fifth avenue. New York City; Henry 
J. Grant, Tribune Building, Chicago. 

City Service Corporation of New 
York, New York; general advertising 
contractors; capital, $25,000; incorpora¬ 
tors : Frank L. Pierson, 150 North Clin¬ 
ton street. East Orange, N. J., and 
P'rank S. Knox, 101 North 14th street. 
East Orange, N. J. 

The Coles-Phillips Company, adver¬ 
tising devices and novelties. Capital 
stock, $10,000. Incorporators: C. Coles 
Phillips, Shirley and C. C. Bauer, 178 
East 70th street. 

Summer Journalism Course Popular. 

Twenty states and two foreign coun¬ 
tries are represented by the 87 students 
who are enrolled in the summer session 
classes of the course in journalism of 
the University of Wisconsin this sum¬ 
mer. One student hails from Colombia, 
South America, and another from Mex¬ 
ico. These 87 summer students are 
studying newspaper reporting and mag¬ 
azine writing under Grant M. Hyde, in¬ 
structor who has charge of the course 
in journalism, during the absence of 
Professor Willard G. Bleyer. 

Smart Sat Change* Hand*. 

The Smart Set Magazine has been 
sold by John Adams Thayer. The con¬ 
sideration was not made public. The 
new owners will continue publication 
along similar lines, but witn another 
magazine, having due regard both for 
economy and efficiency. Mr. Thayer 
came into prominence as one of the 
owners of Everybody’s Magazine at the 
time Thomas W. Lawson was a con¬ 
tributor to its pages on the subject of 
“Frenzied Finance.” Mr. Thayer dis¬ 
posed of his interest in Everybody’s 
in 1906. 

ENCOURAGING OUTLOOK. 

Six Point Leaguer* Find AdYerti*ing 

Situation Not So Bad a* Reported. 

The Si.x-Point League at its meeting 
held last week discussed the effect of 
the war on newspaper advertising. Rep¬ 
resentatives of 632 leading newspapers 
who were present agreed that the out¬ 
look was most encouraging. The op¬ 
timism that was manifested was based 
upon a close contact with advertisers 
in a large variety of lines and with 
Eastern manufacturers and dealers gen¬ 
erally. 

It was shown at this meeting that 
steamship and travel advertising wa> 
almost alone in advertising cancellations 
and that other advertising campaigners 
were going ahead as usual. Contracts 
of normal proportions have already bee;i 
made. I'he crops are good, a market 
is open and other conditions exist that 
are favorable to business and trade ex¬ 
pansion. The outlook for producers is 
good and the prospects arc bright as 
to Imsiness for those who seek it. 

The League has sent out the following 
letter to those who might be interested 
in the subject. 

‘■.•\t a meeting of the Six-Point 
League, New V'ork Representatives of 
623 leading nesvspapers, held on Friday, 
.August 14. the effect of the war on 
newspaper advertising was freely dis¬ 
cussed and members present testified as 
to their individual experiences. Six- 
point League members do business with 
advertisers in a large variety of lines 
and meet mannfactnrers and dealers 
throughout the entire East, and it is of 
interest to record that the feeling was 
decidedly optimistic and general tone 
encouraging. It was shown that steam¬ 
ship and travel advertising comprise the 
bulk of business that has been definitely 
cancelled and that advertisers not in¬ 
timately affected by lack of ocean trans¬ 
portation were going ahead with their 
fall campaigns. Contracts already made 
are of normal proportions. The fact that 
crops are good and the market ready 
for them; that the freight rate is set¬ 
tled, that the new currency law is soon 
to be in operation, and that new ex¬ 
port markets are to be open for our 
trade, means large wealth for the pro¬ 
ducers of this country and good busi¬ 
ness for those who seek it in a reason¬ 
able manner. 

“It was evident from some reports that 
in .some lines of trade, readjustment to 
new conditions would be necessary, but 
with our sound basis, this should not 
greatly, interfere with prosperity. It 
was the sense of the meeting that the 
advertising world would be encouraged 
by a knowledge of the facts brought out, 
and the president was authorized to 
send out this letter to all who would 
be interested. Very sincerely, 

“F. St. John Richards, Pres.” 

World Worker* Wed Warily. 

Harry M. Hitchcock, formerly an en¬ 
sign in the United States Navy, but 
now a reporter on the New York Morn¬ 
ing World staff, and Miss May Martin, 
of the same staff, this week astonished 
their associates by announcing that they 
were married three months ago. 

Scaled Mt. Rainier for Movie*. 

Roy D. Pinkerton, city editor of the 
Seattle Sun, during his vacation a week 
ago, was one of a party of seven which 
took a motion picture camera to the 
summit of Mt. Rainier, 14,408 feet in 
altitude, according to latest official fig¬ 
ures. This is the first time that a 
movie camera has ever reached the top 
of “ l ahoma,” second highest peak in 
the country, and it is believed also to 
have been the first time that a motion 
picture camera has ever been taken to 
an altitude of more than 12,000 feet 
anywhere. In addition to scaling the 
mountain the party circled Rainier at 
the timber line—a difficult trip which is 
seldom undertaken. 

The two-story building occupied by 
the Armada (Mich.) Weekly Graphic 
was destroyed by fire on July 28. The 
loss amounted to several thousand dol¬ 
lars. H. J. Barrows was the editor. 

NEW SCHOOL OF JOURNALISM. 

University of Texx* Will Launch It 

On September 23. 

The School of Journalism of the 
University of Texas will be inaugurated 
with the session of 1914-1915, beginning 
Sept. 23, next. The course will run 
for four years and will cover all phases 
of journalistic work. It will be under 
the general charge of Prof. Will H. 
Mayes as chairman of the school. He 
will be assisted by Messrs. Bryant, 
Brown and Collins, of the university 
faculty. 

Students who complete, to the satis¬ 
faction of the faculty, the eight pre¬ 
scribed courses in journalism and who 
also take a Bachelor of Arts degree, or 
its eriuivalent, will secure the degree of 
.Master of Journalism. ’ The eight 
courses cover the history of journalism, 
current events and comparative journal¬ 
ism, the newspaper, news-gathering and 
reporting, business management and 
newspaper jurisprudence. 

.A weekly paper, edited and printed in 
a real newspaper office in the journal¬ 
ism iiuilding, will afford opportunity for 
students to put into practice the theories 
('f the classroom. The printing plant 
will enable students to acquire knowl¬ 
edge of the mechanics of printing. 

Prominent journalists of Texas and 
other States will deliver lectures upon 
various phases of journalism from time 
to time throughout the year. 

Scholz Enter* Magazine Field. 

Ernest -A. Scholz, until recently busi¬ 
ness manager of the Chicago Herald, 
has taken an important position with the 
Crowell Publishing Company of New 
V’ork City, publishers of the Woman's 
Home Companion, the .American and 
Farm and Fireside. His long newspa¬ 
per experience, extending over a period 
of 25 years, has made him a well known 
figure in newspaper circles throughout 
the .Middle West. He has an enviable 
reputation for constructive circulation 
work. He expects to actively take up 
his new duties shortly before September 
1 and will make his future home in New 
York City. _ . _ _ 

Printer*’ O. K. for “Tech.” 

The Department of Printing of the 
Carnegie Institute of Technology at 
Pittsburgh, Pa., has been recognized of¬ 
ficially by the United Typothetae and 
Franklin Clubs of America, and their 
Committee on Apprentices recognizes 
the jirinting department the official tech¬ 
nical school for the Typothetae. Clif¬ 
ford Conelley is the dean of the Indus¬ 
tries Building at Tech. The Franklin 
Clubs are composed of a large number 
of the more important printers, engrav¬ 
ers, binders and allied interests of this 
country. It is hoped by both the Ty¬ 
pothetae and Director .A. A. Hamer- 
■schlag that other schools will be estab¬ 
lished in various parts of the country, 
which eventually would create the same 
keen competition, high standards and 
friendly rivalry that now exists among 
schools of other sciences and arts. 

The War Interrupt* Mail Service. 

Owing to war conditions no European 
mails left New York on Tuesday. The 
Laconia took mails on Wednesday for 
all Europe except .Austria, Germany and 
Hungary. Nothing was taken for Af¬ 
rica, West Asia or the East Indies. 
European mail went out today by the 
.steamer Finland. 

The reviews of Books, Art, Music and the 
Drama place The New York Evening Post 
in the forefront in America. 

The Bcholarly work of Its trained critics 
who write for cultured readers ha.s the 
two-fold object of furnlshlnK a practical 
guide to what Is best worth buying, see¬ 
ing and hearing and at the same time 
giving as full Information as possible 
about t^e things which many readers 
must necessarily pass by. 

Vo other American dally newspaper has 
covered these fields so consistently and 
so well. The leading American book 
publishers make liberal use of the ad¬ 
vertising columns of The Evening Post 
for all their announcements. 
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UNFAIR CRITICISM OF GOOD WORK. 
There is some justification for the tinge of resent¬ 

ment which is running through the editorials all 
over the country, explaining to hypercritical readers 
why all war news printed at this time is more or 
less dubious as to absolute accuracy. Editors every¬ 
where feel that the impatient public is unfair in 
accusing the newspapers of faking or of resorting to 
other questionable methods to insure sensational 
headlines. 

Never before has war news lieen so difficult to 
obtain as it is today. So strict is the censorship 
that every letter of even private and commercial 
messages is subjected to the keenest scrutiny. The 
capitals of Europe, outside of the war offices, are 
no better informed than are the people of the United 
States. Whatever is made public there quickly 
reaches the United States and is given instant pub 
licity. The trained men sent by American news¬ 
papers to Europe are sitting in comparative idleness 
because they cannot put on the cables the stories 
they wish to tell. Even communications of a busi¬ 
ness nature to and from the home offices suffer 
vexatious scrutiny and delay at the hands of the 
suspicious censors. 

The papers want the news and are trying hard to 
get it. Enormous additional expenses have been 
incurred by all the big offices, and the endurance 
of newspaper men in every branch of the work is 
being strained to the utmost. Under the circum¬ 
stances it is little short of amazing that the Ameri¬ 
can press, despite mailed fists and the stern opposi¬ 
tion of the warring nations to publicity, have been 
able to print as much real news as they have pub¬ 
lished. 

In addition to this they have given all rumors, 
unconfirmed and unofficial statements as such and 
instead of misleading readers they have warned the 
public that some so-called news has been colored by 
governmental decree abroad. 

If newspaper readers could witness the earnest 
battle now being waged in editorial rooms to insure 
all possible accuracy and to present all news impar¬ 
tially there would be fewer criticisms by the unin¬ 
formed and fewer such fool questions as those which 
newspaper men now hear; such, for instance, as 
“Do you people write your war news in your office, 
or does it really come by cable?” 

The Chicago Evening Post, in a remarkably clever 
manner, is telling tales out of school regarding the 
jealousies that rankle these days in certain editorial 

hearts because the telegraph editors are grabbing 

all the space in the papers. In its own columns, the 
Post is letting its city editor and sporting editor 
and other editors lambast the telegraph editor, who 
opened the internal warfare by gloating over his 
triumph. It looks as if a battle royal of bright wits 

is on in the Post office. We commend a perusal of 
these uncensored reports of conflict to all newspaper 
men. They show that even under the stress of 

gruelling work “the boys” find time to be deliciously 
funny. 

CANADA SEES HER CHANCE. 
Elsewhere in this issue, under the caption “Can¬ 

ada Courageous, ’ is the story of how our Dominion 
friends in newspaper work, especially those who are 
represented by the Canadian Press Association, are 
meeting the danger of business depression. Instead 
of repining they are printing throughout Canada 
a series of appealing, optimistic ads. In these they 
call upon all Canada to prosper by the shutting of 
imports from Continental Europe and to utilize for 
immense and immediate development the unexam¬ 
pled opportunity afforded to Canada’s home indus¬ 
tries. 

One of these ads says, in part: “Truly, it is an 
ill-wind that blows nobody good. One Continent’s 
down’ is another Continent’s ‘up.’ The industries 
of Europe are, generally speaking, at a standstill, 
and matters will be worse before they can be bet¬ 
ter. The whole world is looking to the North Amer¬ 
ican Continent—to Canada and the United States— 
for much of its provisions, machinery, textiles, boots 
and shoes, beverages, vehicles, cement, brick, earth¬ 
enware, fancy goods, furs, glass, garments, paper, 
soap, tobacco, wood products, and much else. Can¬ 
ada must get ready to meet the demand made upon 
her. We have continued prosperity ahead of us 
if our manufacturers and merchants rise quickly to 
take advantage of their opportunity. It is a time 
for business hopefulness not for business gloom.” 

The Canadian Press Association, splendidly loyal 
to Canadian interests, deserves the thanks of the 
Dominion Government. Similar co-operation by the 
newspapers of the United States might bring wonder¬ 
ful prosperity to this country. In serving their 
home cause the Canadians have given Americans 
a very valuable tip. What’s the answer? 

A number of German-American societies have 
adopted resolutions calling upon the American press 
to print the news of the European war fairly and, 
therefore, without prejudice. It is needless to say 
that the newspapers will do that very thing without 
urging. If there is any one thing in the presen^ 
crisis that the press is trying to do it is to print 
the news just as nearly correct as possible. With 
all of the belligerents censoring the dispatches for¬ 
warded by correspondents it is almost impossible 
to know whether the news received in this country 
is correct. 

“You gentlemen who are engaged in the adver¬ 
tising business know that you are the pioneers, the 
hewers, the sappers of business, the advance agents, 
the John the Baptists crying in the wilderness, the 
prophets of profits, the creators of dividends, and 
the saline solution injected in the veins of moribund 
enterprise.” That is the way Editor James Kelley, 
of the Chicago Herald, talked to the Advertising 
Association of that city. Continuing, he said: “1 
could spend half an hour reciting the things you 
do; but why tell you what you already know? It 
would be like the old reporter on a German news¬ 
paper who was criticised for not turning in his 
story of a big fire. He retorted, ‘What for? Every¬ 
body was there and saw it’ ” 

The old German was wrong, of course, because 
what is everybody’s business is nobody’s business, 
and because, undoubtedly, everybody was not at 
the fire; nor did those who were there look through 
trained eyes and grasp the facts at a glance. 

As will be seen from an article appearing else¬ 
where in this issue of The Editc* and Publisher, 

the project for establishing a School of Journalism 

at the Western Reserve University, at Cleveland, 
has been abandoned. The reason given is that Dan 
R. Hanna, of the Leader and News, who had prom¬ 
ised to contribute $10,000 a year for ten years, had 
withdrawn his support. Until Mr.. Hanna makes r. 
statement the public will be inclined to criticise 
him for his failure to make good his promise. As 
Mr. Hanna was to be the chief contributor to the 
support of the school, his withdrawal at this time 
puts an end to the project. Whether the state of 
Ohio needed another school of instruction in journal¬ 
ism or not is not a matter we desire to discuss at 
this time. The fact that Mr. Hanna, one of the 
leading newspaper owners of the state, thought that 
there was room for such a school and was willing 
to back it is significant. It is quite possible that 
he has become convinced that he was mistaken in 
his assumption and has concluded to withdraw his 
financial support from it. In any event. Prof. Har¬ 
rington and the other teachers who had been engaged 
to carry on the work the first year are left in 
the lurch. 

JOTTINGS BY THE WAY, 
There is something about this Rotary Clubs’ move¬ 

ment that inspires one to investigate. At Toronto, 
I met Allen D. Albert, of the Minneapolis Tribune, 
who was just bubbling over with enthusiasm for 
Rotary Clubs and Rotarians. To hear Mr. Albert 
tell it, it is the only worth-while organization on 
earth. Shortly after my return home I met W. B. 
Bryant, general manager of the Press-Chronicle of 
Paterson, N. J., who had just returned from Hous¬ 
ton, Texas, where he attended the fifth annual con¬ 
vention of International Rotary Clubs. Mr. Bryant 
had on a hat and a pair of shoes and a brand new 
suit, every article of which he had purchased from 
a Rotarian. It appears that the Rotary Club con¬ 
sists of an important man in every line. When he 
joins the club his last name is forgotten and all 
during his membership he is known by his first name, 
so it is all first named talk when Rotarians get 
uigether. These men have a serious purpose in life. 

* * * * 

I am glad that the New York World’s Bureau 
of Accuracy and Fair Play has issued in pamphlet 
form Isaac Deforest White’s “Freedom of the Press 
and Its Limitations.” Every newspaper man in 
America should read this product of the pen of the 
head of the World’s bureau mentioned. This ad¬ 
dress, prepared at the request of Merle Thorpe, 
Professor of Journalism at the University of Kansas, 
was read by him, in the absence of Mr. White, at 
the National Newspaper Conference, conducted un¬ 
der the auspices of the university at Lawrence, 
Kansas, March 11-14 last. The paper has been 
amplified and revised since the reading. Supple¬ 
mentary notes review the progress of the press 
toward freedom from the fifteenth century until 
today. The workings of the Sedition Act from 
1798 to date is another subject treated. The act 
of 1909, codifying, revising and amending the Penal 
Laws of the United States and interpreting the 
Federal guarantee of freedom of the press as not 
being intended to permit the use of the mails for 
the circulation of newspapers and other publications 
containing lottery advertisements or prize lists, ob¬ 
scene writings or pictures, or advertisements of 
articles designed for indecent or immoral purposes, 
is also discussed by Mr. White. Attention is also 
given to the Bourne act, or so-called newspaper pub¬ 
licity law, enacted as a rider to the Post-Office 
Appropriation act of August 24, 1912. I have no 
doubt that Mr. White will gladly send to any 
editor who requests him to do so, free of charge, 
while the supply lasts, a copy of the pamphlet. 
But I suggest that a postage stamp should accom¬ 
pany the request. 

That Solicitor’s Hour. 
Chicago, August 10, 1914. 

The Editor and Pubusher: 

In your issue of Saturday, August 1, you publish 
a letter signed H. W. L. Gardiner, vice-president of 
the Curtis-Newhall Company, which in my judg¬ 
ment is an insult to the advertising craft from coast 
to coast. When an agency expresses themselves 
this way, it would seem time for them to back out. 

“The last business hour of the day (4 to 5 p. m.) 
is generally conceded to be the least efficient of 
the whole day so far as brain work is concerned 
and therefore, can be devoted to no better purpose 
than the interviewing of solicitors.” 

There are too many upstarts like this in the busi¬ 
ness and they are a great detriment to legitimate 
advertising men and publications. 

Will M. Hight. 
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PERSONALS. 
Park Benjamin, formerly one of the 

editors of the Evening Post, New York, 
is a passenger on the steamship Prin¬ 
cipe di Undine, which sailed from 
Genoa on Saturday. 

Sir George Paish, editor of the Lon¬ 
don Statist, has resigned in order to 
give his services to the British Treasury 
Department in dealing with economic 
questions arising out of the war. 

J. Walter Thompson, the well known 
advertising agent, and Mrs. Thompson 
were among the refugees who arrived in 
New York City this week from Europe. 

Hamilton Holt, editor of the Inde¬ 
pendent, has been selected to act as 
treasurer for the Woman’s Peace Pa¬ 
rade Committee. The first division of 
the parade, to take place on August 
29, will be known as “"rhe White-Haired 
Mothers’ Brigade.” 

Captain George Schreiner, war cor¬ 
respondent of the Associated Press in 
Mexico for the past six months, has 
been recalled and sent to Amsterdam, 
Holland, where he will assist in cover¬ 
ing the war for that organization. 

Warren G. Harding, editor of the 
Marion (O.) Star, is a candidate for 
United States Senator from his district. 

John W. Hunter, formerly publisher 
of the Washington (D. C.) Herald, is 
spending his vacation with his family 
at Hunters Lodge, Whitefish Lake, 
Pierson, Michigan. That the fishing is 
good at the lake is proven by a photo¬ 
graph Mr. Hunter has sent his friends 
showing him at his camp with his morn¬ 
ing’s catch of bass, seven and a half 
pounds._ 

Prof. Willard G. Bleyer, head of the 
course in journalism at the University 
of Wisconsin, is spending his vacation 
in traveling abroad. Besides England 
he will visit Holland and Belgium. 

Col. and Mrs. Henry Watterson, of 
Louisville, Ky., on Thursday enter¬ 
tained Admiral and Mrs. George Dewey 
at the Hotel Shelburne, Brighton Beach, 
New York. _ 

Alfred J. Rorke, who was a special 
correspondent for the Central News of 
America and the Central News, Limited, 
of London, in Mexico, is now located 
in Brussels and is furnishing some splen¬ 
did war news. 

Alfred S. Hopkirk, city editor of the 
Englewood (N. J.) Press, whose re¬ 
turn to America from a health-seeking 
trip to England has been delayed by 
the war, is reported to be too ill to 
attempt the journey home. He is one 
of the best-known newspaper men of 
Bergen County, N. J. 

Frederick H. Siegfried, of the Fred¬ 
erick H. Siegfried Advertising Agency, 
who has been an invalid for several 
years, is spending the summer at The 
Pines, Lake Placid, N. Y., and expects 
to resume business life next fall. 

Maurice Arby, formerly political ed¬ 
itor of Le Temps, of Ottawa, Canada, 
and at present deputy consul, expects 
to leave for France in a few days to 
join the army as a Lieutenant of In¬ 
fantry. _ 

Claud A. Pasco, of the staff of the 
Toronto Daily Star, recently sailed on 
board the Allan liner Victorian to join 
the French army, in which he has al¬ 
ready enlisted. 

Thaddee E. Letendre, editor of the 
Square Deal, of Manchester, N. H., 
has filed his declaration as Republican 
candidate for the state convention from 
Ward 8 with city clerk. 

Mrs. Jean Dc Greyear, formerly a 
writer on the local papers of San Fran¬ 
cisco, has been appointed Assistant Dis¬ 

trict Attorney of that city, and will 
handle all cases of women coming under 
that jurisdiction. 

Henry West Suydam sailed from New 
York on Saturday on the Potsdam, to 
act as special writer and war cor¬ 
respondent for the Brooklyn Eagle, in 
Europe. Mr. Suydam is only twenty- 
three years of age but has been on 
the staff of the Eagle for two years. 
He is a graduate of the Boys’ High 
School, of Brooklyn, and was for three 
years a student at Princeton University. 

Janet Priest, a well-known actress in 
the middle west, has left the stage to 
become a writer on the Duluth (Minn.) 
Tribune. Before going on the stage 
Miss Priest was the dramatic critic of 
that paper. _ 

Burton H. Allbee, a Paterson, N. J., 
journalist, made the principal address 
at a banquet given at Weathersfield, Vt, 
in celebration of Old Home Week. 

It is reported that Daniel D. Frisbie, 
editor of the Schoharie (N. Y.) Repub¬ 
lican, and former speaker of the As¬ 
sembly, will, be a candidate for the 
Democratic nomination for member of 
Congress to succeed George McCTlelland, 
the incumbent from the Schenectady- 
Schoharie district. 

David Ramaley, founder of the St. 
Paul Dispatch, and probably the oldest 
newspaper man in the Twin Cities, is 
suffering from an attack of bronchial 
pneumonia at his home in St. Paul. 
Mr. Ramaley is eighty-six years of age. 

F. W. Liesmann, editor of the Penn- 
sylvanische Staats-Zeitung, at Harris 
burg, recently celebrated the fiftieth an¬ 
niversary of his residence in this 
country. _ 

Dr. William W. Belcher, of Rochester, 
N. Y., has been appointed editor of 
the Oral Hygiene, a leading magazine of 
the modern movement in dentistry. He 
was, for four years, editor of the Dental 
Dispensary Record, issued by the 
Rochester Dental Society. 

Slason Thompson, the biographer of 
Eugene F'ield, who has been identified 
with several of the leading Chicago 
newspapers, sailed from Liverpool for 
New York on Aug. 17. 

Howard Shelley, a Philadelphia news¬ 
paper man of wide experience in oper¬ 
atic press work, will be the press rep¬ 
resentative of the Aborn Opera Com¬ 
pany and the Century Opera House. 

R. E. L. McFarlin, editor and pro¬ 
prietor of the Gadsden (Ala.) County 
Times, was for twentv years a cable 
and telegraph operator. Perhaps this 
fact accounts for his success in run¬ 
ning the Times. 

Charles D. Cameron, of the editorial 
staff of the Detroit Journal, delivered 
an address before the Michigan Authors 
last week on “Both Sides of the Euro¬ 
pean War.” 

Oscar K. Goll, city editor of the 
Douglas (Ariz.) Daily International, 
recently submitted to an operation for 
appendicitis. 

Thomas Gilbert Brown, son of Arch¬ 
deacon and Mrs. J. Edred Brown, of 
Norwich, Conn., has joined the staff of 
the Philadelphia Public Ledger as head¬ 
line writer. Mr. Brown is a graduate 
of the Columbia School of Journalism 
this year. _ 

Clem G. Moore, editor and proprietor 
of the Advance (Ga.) Democrat, is a 
candidate for the Democratic nomina¬ 
tion for the state legislature from his 
district. 

Whitfield Gibbs, editor of the Sussex 
(N. J.) Register, has issued a small 
leaflet, entitled “One Hundred Years of 
the Sussex Register and of Sussex 
County,” in honor of its centenary. 

Miss Mary Graham Bonner, who 
wrote the Daddy Bedtime Stories for 
the American Press Association, is now 
editing with great success the Daily 
Glimmerglass at Cooperstown, N. Y. In 
the fall it is her intention to come back 
to the city. 

Texas Editor to Become a Benedict. 
James M. North, Jr., managing editor 

of the Fort Worth (Tex.), Star-Tele¬ 
gram, will be married to Miss Lottie 
Record at Paris, Texas, on August 18. 
Miss Record is a sister of James R. 
Record, news editor of the Star-Tele¬ 
gram. Mr. North is one of the most 
popular newspaper men in the South¬ 
west, and has hosts of friends who are 
extending their best wishes. 

(For other Personals see page 188.) 

PUBUSHER’S NOTICE. 
Subscription: Two Dollars a jrear In the 

United States and Colonial Possessions, $2.S0 
a year in Canada and $3.0U foreign. Pay¬ 
able yearly In advance. 

It la suggested that the puhlication should 
be mailed to the home address to Insure 
prompt delivery. 

The Editor and Publisher page contains 
672 agate lines, 168 on four. 

The columns are 13 picas. 

Advertising will not he accepted for the 
first three pages of the paper. 

Advertising Rates: Transient Display 26c. 
an agate line. 

Llheral discounts are allowed on either 
time or space contracts. 

Small advertisements under proper classl- 
Qcatlon will be charged as follows: For Sale 
and Help Wanted fifteen cents a line; Busi¬ 
ness Opportunity and Miscellaneous ten 
cents a line, and Situations one cent a word; 
see classified pages. 

The Editor and Publisher can be found on 
sale each week at the following newsstands: 

New York—World Building, Tribune Build¬ 
ing, Park Row Building, 140 Nassau street. 
Manning's (opposite the World Building). .3.3 
Park Row ; The Woolworth Building, Times 
Building, Porty*8econd street and Broadway, 
at basement entrance to Subway ; Brentano's 
Book Store, Twenty-sixth street and Fifth 
avenue, and Mack’s, opposite Macy'a on 
Thirty-fourth street. 

Philadelphia—L. 0. Rau, 7th and Chest¬ 
nut streets. 

Pittsburgh—Davis Book Shop, 416 Wood 
street. 

Washington, D. C.—Bert E. Trenls, 611 
Fourteenth street, N. W. 

Chicago—Morris Book Shop, 71 East Adams 
street; Post Office News Co., Monroe street. 

Cleveland—Schroeder’s News Store, Su¬ 
perior street, opposite Post Office. 

Detroit—Solomon News Co., 60 Lamed 
street, W. 

San Francisco—R. J. Bldwell Co., 742 
Market street 

AWIEIISTISII@ MMk 
Advertisements under this classification, ten 

cents per line, each insertion. Count 
seven words to the Kne. 

Chicago — New York — PhtU- 
THE BLACK delphia, for 20 years the coal 

DIAMOND trades’ leading journal. Write 
for rate*. 

BUSINESS OPPORTUNITY 
Advertisements under this classification ten 

cents per line, each insertion. Count 
seven words to the line. 

START NOW in the Publishing Business 
and enjoy the boom about to begin. We 
have several good propositions. Harris-Dib- 
ble Company, 71 West 23rd Street, New York 
City. 

Owing to other business, suburban weekly 
near Detroit, established 25 years is for sale. 
Clearing over $2,500 yearly. City 12,000. One 
other paper, smaller. Part down, balance 
easy. Excellent chance for young man to 
start for himself. “Suburbanite,” Wyandotte, 
Mich. 

WInlEIBIE the ©OLi 
OOIES ¥MMl 
THE FAIRBANKS (ALASKA) DAILY 

NEWS-MINER, the oldest paper in Interior 
Alaska, where the gold comes from, reaches 
the highest-paid class of workers in the 
world. There are only 16,000 people in the 
News-Miner’s district, but they produce and 
•pend from $5,000,000 to $10,000,000 a year. The 
smallest piece of money there is 2Sc. piece— 
which is the price of a newspaper, cigar or 
drink. One million was sent out of Fairbanks 
in one year to mail-order houses. The aver¬ 
age per inhabitant annually is $135 freight 
paid. Everything is dear except advertising 
—advertising agents take notice—and the 
people buy whatever they want when they 
want it. 

©EINiTIRIL WEST 

which has been returning owner $4,500 annu¬ 

ally for personal effort and investment, can 

be bought for $14,5(X). Proposition K. E. 

0. M. IP^LIEB 
Newspaper Properties 

225 Fifth Ave., New York 

In hand as first payment on sue 

ccssful Daily Newspaper Property. 

Opportunity for larger develop¬ 

ment a prime consideration. 

HARWELL, CANNON & McCARTHY 

Newspaper and Magazine Properties 

Times Bldg.. New York 

SITUATIONS WANTED 
Advertisements under this clas.Hflcation one 

cent per word each insertion. 

If you want a “Live Wire” to take charge 
of your circulation, wire or write me. Am 33 
years old. Don’t drink. More than ten years’ 
experience on both large and small newspa¬ 
pers. Frank Hicks, 903 E. 72nd Street, Cleve- 
ianii, Ohio. 

Young man, experienced, energetic and re¬ 
liable, thoroughly acquainted with all phases 
of editorial room work, seeks position as 
reporter or city editor in middle western city. 
At present employed, but wants better op¬ 
portunity. City of 25,000 to 50,000 preferred. 
Address I) 1284, Editor and Publisher. 

I have been publishing a class paper in 
addition to my regular occupation. It takes 
too much of my time (about a dozen hours 
weekly), but would Bt in ideally with some 
other publishing enterprise. Principals only 
address D 1286, care The Editor and Pub¬ 
lisher. 

Managing Editor, of proved ability as an 
executive and one who is at the top notch oi 
his profession in furnishing ideas and fea¬ 
tures that will boost the circulation of any 
metropolitan newspaper, would like to com¬ 
municate with publisher who needs such a 
man. Can take new position after September 
15." Address W. S. G., Care 'The Editor and 
Publisher. 

MISCELLANEOUS 

Advertisements under this classification ten 
cents per line, each insertion. Count 
seven words to the line. 

DAILY NEWS REPORTS. 

Special and Chicago news. YARD’S NEWS 

BUREAU, 167 W. Washington St., Chicago, 

III. 

SPECIAL CORRESPONDE.NCE 
LEI' ME SERVE as your Pacific Coast 

Trade Reporter or Special Correspondent. 
I will send you a sample letter, free of 
charge. C. P. Kane, 268 Market Street, San 
Francisco. 

HELP WANTED 

.idvertisements under this classification fif¬ 
teen cents per line, each insertion. Count 
seven words to the line. 

Wanted, an energetic, experienced circula¬ 
tion manager to handle the largest dailies in 
Connecticut. Address P. O. Box 588, Bridge¬ 
port, Conn. 

WANTED—By September 15, subscription 
solicitor with or without crew to cover small 
city and surrounding territory. Address 

.“Solicitor,” Care The Editor and Publisher. 

First Lieutenant Alfred von Geldern 
of the Sixth Austrian Cavalry, w'fiu is 
the scion of a noble family and has been 
in the Austrian army for thirteen years, 
has recently been doing staff duty on 
the New York Globe. He has been 
unable to obtain passage to -Austria to 
respond to the call to arms. While he 
remains in New York he will contrib¬ 
ute daily articles along military lines. 

I 
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Each of the Newspapers On This List 
• It has been published there for many years and has the respect and co 

dealer is a capital guide for the national advertiser. It is fair to 

' As a youn^ newspaper solicitor of advertising, many years ago. 

I well remember my first assignment to the New England territory. 

I knew what I had to do to make the right sort of an impression 

for I had been taught by a Connecticut father that New England 

people had to be shown before they would do business with anybody 

—that it was necessary to tell them the truth, and then, all things 

being ecjual. I would get my share of their trade. 

New Englanders investigate everything and everybody. If the 

investigatifm results satisfactorily, then they stand by you through 

thick and thin. 

,\ny manufacturer wanting a careful and critical, cold judg¬ 

ment of his jtroduct can get it straight from the shoulder by adver¬ 

tising it to New Englanders through the newspapers listed on this 

page. 

If he will tell his story so that it accurately repiesents his own 

confidence in his jtroducts. New England people will take him at 

his word and then if he makes good on his word, their trade is his 

for all time. 

^ If he should attempt to foist on them something that appeared 

to be all right and did not i)rove up, then he need m^t ever again 

ask for their trade. 

The article that a manufacturer wants to introduce will receive 

quick endorsement or rejection in the New England territory, and 

he can make the test without spending a fortune. 

I'hat is the advantage of,advertising in a given territory first, 

before going into a general campaign, which is usually very costly 

and not adequately productive. 

1'he cost of testing the New England territory is not great, as 

you will note by the combined rate of the newspapers listed on this 

page. 

A sales force can be put in this territory at a minimum of cost 

and distribution can be arranged very easily, for two reasons: 

I. Local dealers believe in the power of their home news¬ 
papers, and 

his own money will bring the best 

An Argument by Wil 
t 

One Million Five Hundred and Thirty-t 
CONNECTICUT. 

CifcabliM 2.5MI. IS.MS I. 

'Bridgeport Farmer (E). 12,50S .0285 .0175 

Bridgeport Post (£). •12,735 * .035 .025 

Bridgeport Post (S). 7,000 .025 .02 

Bridgeport Standard (E). *7,422 .03 .015 

fBridgeport Telegram (M). 11,394 .02 .02 

Danbury News (E). 6,168 .0118 .0118 

Hartford Courant (M). 16,535 .06 .035 

Hartford Courant (S). .. 16,000 .06 .035 

Hartford Post (E). 15,856 .025 .02 

Hartford Post (S). 5,000 .025 .02 

Hartford Times (E). *22,085 .06 .04 

tMeriden Journal (E). f7.000 .03 .015 

Meriden Record (M). *7,000 .0357 .015 

fNew Haven Journal-Courier (M). 12,727 .03 .025 

New Haven Union (E). ••16,913 .05 .03 

New Haven Union (S). 8,821 .0285 .02 

New London Day (E). •7,783 .0285 .0157 

tNorwich Bulletin (M). 8,771 .04 .018 

Waterbury American (E). ’7,300 .0357 .0235 

Water bury Republican (M). 8,385 .0285 .02 

Population 1,114,756. 

MAINE. 

^Portland Argus (M). 7,389 .0178 .0143 

Portland Express (E). •17,849 .0535 .0375 

Portland Telegram (S). 12,220 .0393 .0321 

fPortland Press (M). 11,740 .025 .02 

Portland Press (S). 5,500 .0393 .0321 

Waterville Sentinel (M). 7,000 .0285 .0143 

' Population 742,371. 

MASSACHUSETTS. 

Boston Globe (ME). 259,000 .30 .30 

Boston Globe (S). 318,783 .30 .30 

Boston Herald-Traveler (ME)_ ♦155,777 .28 .25 

Boston Herald-Traveler (S). •60,663 .23 .20 

fBoston Journal (M). 80,000 .16 .125 

fBoston Post (M). 404,927 .35 .35 

fBoston Post (S). .. 342,712 .35 .35, 

fBoston Transcript (E). . 31,404 .15 .15 

Gloucester Times (E). 7,500 .0214 .015 

Haverhill Gazette (E). 10,800 .0214 .0185 

Haverhill Herald (E).. •9,490 .02 .0171 

Lynn Item (E).. 18,338 .0535 .0357 

Lynn News (E). 8,560 .0357 .0207 

21 Leading Magazines Charge $6.29 a Line for 1,339,006 

Times the Rate of the Above Listed Newspapers for I 

General advertisers seeking further light in respect to mi 

England territory, and the degree to which the important newi 

operation,” are requested to communicate with THE EDITOE 
Advocate, Suite 1117 World Building, Ne 

2. They realize that they get cooperation from their home 

new.spapers. 
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ist Is An Institution In Its Home City 
id confidence of its readers, as well as that of the local dealer. The local • 
lir to suppose that the mediums in which the local dealer spends 
best returns to those manufacturers. 

William C. Freeman 
% 

hirty-two Thousand at $2.37 per Line 
MASSACHUSETTS—(Continued). 

P*»*r CiradatiM t.$M 1. lO.OM 
New Bedford Standard and Mer- 

cury (ME) . *19,458 .03 .03 
New Bedford Standard and Mer- 

cury (S) .. . *13,839 .03 .03 
Newburyport News (E). 5,601 .0178 .0125 
fNorthampton Gazette (E). 5,411 .021 .014 
♦Pittsfield Eagle (E). *11,874 .02 .0157 
Salem News (E). 19,198 .042 .03 
tSpringfield Republican (M). 17,008 .075 .0625 
fSpringfield Reoublican (S). 18,463 .075 .0625 
Springfield Union (ME). 28,430 .075 .06 
Springfield Union (S). 18,576 .075 .06 
Taunton Herald-News (E). 5.404 :.025 .0178 
fTaunton Gazette (E). 6,044 .0215 .015 
Worcester Gazette (E). *20,661 .0425 .032 
Worcester Telegram (M). 28,275 .05 .05 
Worcester Telegram (S). 31,726 .05 .05 
fWorcester Post (E). ( 13,135 .0285 .0221 

Population 3,336,416. jiT-n 
NEW HAMPSHIRE. . 

fManchester Union ft Leader (ME) 25,000 .08 .05 
Population 430,572. 

RHODE ISLAND. 
Providence Bulletin (E). tt47,620 .09 .09 
Providence Journal (M). ttl9,002 .07 .07 
Providence Journal (S). tt30,567 .08 .08 
Westerly Sun (E). 5,630 .0178 0128 
Woonsocket Call ft Reporter (E) 12,183 .0357 .0214 

Population 542,610. 

VERMONT. 
fBarre Times (E)... 6,210 .0215 .015 
Burlington Free Press (M). 9,418 .025 .0157 
Burlington News (E). 5,976 .0214 .0171 
Rutland Herald (M). 5,475 .0214 .0171 

Population 355,956. 

Total for New England. 1,532,635 $2.8788 $2,371 

*Net paid figures supplied by publisher. 
° Government Report. 
**Net paid figures certified by A. A. A. auditor. 
fPubiishers’ signed statement of average gross figures 

S on file in this office. 
)5 tfNet paid averages for 1913 attested by N. W. Ayer & 
Tj ^ Son. 

Other circulation ratings are from Nelson Chesman’s Rate 
I Book for 1913 and 1914. 

)7 Population New England, 6,552,681. 

339,006 Circulation in New England, Over Two and One Half 

lers for Nearly Two Hundred Thousand Less Circulation. 

lect to marketing conditions and distribution facilities in the New 

[ant newspapers listed above will aid and assist with ''local co- 
EDITOR AND PUBLISHER AND JOURNALIST, The Newspaper 

Iding, New York. Phone, Beekman 4330. 

Dealers also know that there is quick response to advertising 

in home newspapers. They are certain that their customers will 

ask them about the article which they have consented to sell be¬ 

cause there is confidence between dealer and consumer in New 

England towns. 

The people expect their store keepers to walk a straight line, 

too, just as they expect every manufacturer to tell them facts about 

the articles he wants to sell. 

The advertiser who takes up a territory or section at a time, 

developing his business by gradual process, testing the market thor¬ 

oughly, getting complete distribution in one place instead of indif¬ 

ferent distribution in many places—is approaching advertising on a 

sound basis. 

'Phere are many clever men representing general media, who 

have worked out successes for many advertisers, but success by the 

general route is not obtained as quickly or as economically as it is 

by CONCENTRATION in a State, or Section or Territory. 

Horse sense in advertising is to make each step pay as vou take 

it. 

9 

Many pieces of bread thrown into a jar of butter wont all get 

buttered—most of them wont get any butter at all—but each piece 

taken separately can be buttered in the quantity desired. 

Who wants to eat bread not properly buttered—who wants 

only a smattering of butter? 

Spread each piece of advertising with the butter (trade) of a 

State, a Section or a Territory. Then take up new territory as you 

succeed. 

Advertising in newspapers in a section is a powerful field gun. 

Any other kind is bird shot. Until newspapers have obtained thor¬ 

ough distribution for an article by territorial development, general 

publicity is a “reminder,” that’s all. 

Don’t you like the “seller” better than the “reminder”? The 

newspaper in a community is the “seller.” The general media is the 

“reminder.” 

Sales have to be effected through local dealers. 
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at 
VTcnnii 

dlobf 
reaches more of the better class 

people in Greater New York than 

any other Evening paper. 

Met paid circulation for year 

ending July J/, 1014 

155,602 

Net paid circulation far July jo, 1014 

169,194 

THE PITTSBURG 
PRESS 

Has the Largest 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

Foreign AdTertisial lepresentatiTes 

I. A. KLEIN, Metropolitan Tower, N. Y. 
JOHN GLASS, Peoples Gas Bldt., Chicago 

There is no OupHcation or Substi¬ 
tution in 

Pittsburg Leader 

Circulation 
Ask us about the Pittsburgh Terri¬ 
tory and in vrhat way the Leader is 
the imjXHtant paper. 

VERREE. 6 CONKLIN 
Foreign RepresentatiT'es 

Steger Building, Chicago 
Brunswich Bldg., New YorR 

Here you buy neither 

duplicate nor Water cir-- 

culation, for Post readers 

know no other morning 

paper. 

THE PITTSBURGH POST 
(Morning) 

THE PITTSBURGH SUN 
(Afternoon) 

CONE, LORENZEN & WOODMAN 

Get the Best Always 

Pittsburg Bitipatci) 
Greater Pittsburg’s Greatest 

Newspaper 
WALLACE G. BROOKE. 

Brunswick Building, New York 

HORACE M. FORD 
People's Gas Building, Chicago 

H C ROOKs 
RmlI Estate Tniat Building, Philadelphia 

THE NEW ORLEANS ITEM 
Accepts advertising on the ab¬ 
solute guarantee of the largest 
net paid circulation of any New 
Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New Ywk Chicago St. Louis 

PANGBORN’S CAREER 

Life of the Old-Time Journalist Was 

Filled With Unusual Experiences— 

Worked on Newspapers in New 

York and Kansas—Won Fame as 

Railroad Man, Globe-Trotter and 

Man of Affairs—Good Friend. 

The death of Major Joseph Gladding 
Pangborn, special representative of 
President Daniel Willard, of the Balti¬ 
more and Ohio railroad, and chairman 
of the company’s General Safety Com¬ 
mittee, brought to a close the career 
of one of the most interesting Balti¬ 
moreans of the last twenty-five years. 

The career of Major Pangborn as a 
soldier, journalist, railroad official, au¬ 
thor, globe trotter, friend of royalty, 
welfare worker and man of affairs was 
tinged with all of the romance of fic¬ 
tion, and few Americans have had more 
varied experiences crowded into life. 

Major Pangborn, who was 70 years 
old, was born at Albany, N. Y. At the 
outbreak of the Civil War, Major Pang¬ 
born, while attending a public school of 
Albany, enlisted in the Forty-fourth 
New York Volunteer Infantry as a 
drummer boy and served throughout 
the war with distinction. Toward the 
close of the war Major Pangborn was 
transferred to the cavalry division of 
the army and was mustered out of serv¬ 
ice at San Antonio, Texas. His father 
was also in the Forty-fourth New York 
and was killed during the first Bull 
Run engagement, fighting in the ranks 
beside his son. The first trip Major 
Pangborn made over the Baltimore and 
Ohio railroad, the company with which 
he later became prominently identified, 
was while taking his father’s body home 
for burial. 

After leaving the army, Major Pang¬ 
born came to New York City and be¬ 
came a newspaper reporter on the staff 
of the Times, and was later a reporter 
on the Tribune. It was while in the 
employ of the Times that Major Pang¬ 
born formed an acquaintanceship with 
Henry Chadwick, an Englishman who 
was a reporter on the Tribune and 
styled “the father of baseball.” Chad¬ 
wick being an Englishman, he and Major 
Pangborn wrote the sporting news for 
their respective papers, Major Pang 
born “covering” the baseball games and 
Chadwick the cricket games, so that it 
was the exchange of articles written 
by Major Pangborn which introduced 
Chadwick to the American game. 

STIRKING DAYS IN KANSAS. 

Leaving New York, Major Pangborn 
went west to continue his work as a 
journalist. He joined the staff of the 
Kansas City Times and won a name 
as a writer of political news in the tur¬ 
bulent days of Missouri and Kansas 
which is still fresh in the memory of 
the older readers of the Kansas City 
Times. “Pang” was the nom de plume 
under which Major Pangborn wrote. 
His experiences in reporting the Kan¬ 
sas Legislature were exciting. At one 
time the Kansas Legislature passed a 
resolution barring Major Pangborn 
from the State House because of the 
resentment of the political bosses who 
objected to the complexion of his re¬ 
ports. While this action was being 
taken by the Legislature the newspaper 
reporter was hidden under a bench in 
the gallery and wrote a caustic story 
which caused the law makers to remove 
the ban which they had placed. At the 
same time the Governor of Kansas was 
opposed to the Kansas City Times’ pol¬ 
icy and undertook to prevent the news¬ 
paper from securing a copy of his mes¬ 
sage. Major Pangborn secured this 
message by strategy, however, and 
smuggled it to his paper in Kansas City 
by paying a locomotive fireman to •se¬ 
clude it in the tank of the engine ten¬ 
der. 

Major Pangborn next became the edi¬ 
tor of the Times and formed the friend¬ 
ship of Eugene Field, who was on the 
staff and publishing many of the poet’s 
famous verses of child life. William 
Elroy Curtis, who until his death was 
the Washin^on Correspondent of the 

Chicago Record-Herald, and F. J. V. 
Skiff, director of the Field Columbian 
Museum, of Chicago, were on the paper 
with Major Pangborn. As the editor 
of the Times Major Pangborn became 
acquainted with the James brothers and 
the Youngers, Missouri desperadoes, 
who were friendly to the paper. The 
newspaper editor was on board at the 
time of the Blue Cut train robbery, and 
when passing along the line of terrified 
passengers to relieve them of their val¬ 
uables Jesse James recognized Major 
Pangborn and ordered that his personal 
belongings be not disturbed. 

Prior to resigning from the Times, 
Major Pangborn was sent to the Black 
Hills to prepare an article about the 
border badman, “Wild Bill” Hickock, 
and was nearby when this character 
was shot while playing cards. Major 
Pangborn said that the shooting was 
the act of a coward, who aimed through 
a tent at the shadow of Hickock cast 
by the lantern used by the gamblers. 

Resigning from the newspaper, Major 
Pangborn entered the employ of the 
Atchison, Topeka and Santa Fe Rail¬ 
road and began his successful railroad 
career in securing the right of way 
through the Grand Canyon of the Colo¬ 
rado. He joined the Baltimore and 
Ohio railroad forces in May, 1880, as 
general advertising agent of the Balti¬ 
more company. 

For a while Major Pangborn was 
out of railroad work and was engaged 
in the advertising business with a Balti¬ 
more company which manufactured a 
patent remedy. He next organized a 
syndicate and published a newspaper 
supplement for Sunday papers, having 
been the originator of the Sunday Mag¬ 
azine section of the newspapers. 

Returning to the Baltimore and Ohio, 
Major Pangborn gathered the histori¬ 
cal collection of old railroad engines, 
cars and appliances in their original 
form and reproductions and was in 
charge of the exhibit made at the 
World’s Fair in Chicago, in 1893. At 
the close of the World’s Fair the ex¬ 
hibit was loaned to the Field Columbian 
Museum and Major Pangborn started 
on a nine-year tour of the world as the 
director of the Commission of the 
World’s Railway. 

Winner* in Pre** Golf Tournament. 

J. H. Williams and Harry A. Haines 
were the winners Monday in a best ball 
competition which the members of the 
New York Newspapew Golf Club held 
over the links of the Dunwoodie Country 
Club. There was a tie for second place 
between C. F. Laux and P. L. Campbell 
and F. Benzinger and F. J. Pope. These 
two pairs turned in a card of 59 net. 
The scores follow: J. H. Williams and 
H. A. Haines, 82—25—57; C. F. Laux 
and P. L. Campbell, 92—33—59; F. Ben¬ 
zinger and F. J. Pope, 93—34-—59; W. 
A. Darcey and J. C. IHinn, 91—^26^5; 
F. T. Pope and James M. Crowell, 91— 
25—66; C. L. Fletcher and A. J. Gifford, 
86—20—66._ 

AMONG THE NEW BOOKS. 

The Preparation and Care of Mail¬ 
ing Lists. By W. K. Page. 62 pp. 
Published by Addressograph Company, 
Chicago. 

Into this working manual has been 
crowded much that is of value to mer¬ 
chants who are using mailing lists. 
When it is remembered that over six 
hundred millions of dollars are spent 
annually in the United States for vari¬ 
ous forms of advertising it is evident 
that if the advertising done through the 
agency of lists can be made efficient, 
a book such as the one now made avail¬ 
able, is very helpful. 

A mailing list may be very valuable 
or it may be worthless. The present 
b^k exDlains how to make up the right 
kind of a list and how to keep it up to 
date. 

Boaton Printer* Win Ball Trophy. 

_ Chicago eliminated St. Louis in a far¬ 
cical contest by a score of 13 to 0, but 
could not repeat In the second game, and 
Boston won the championship and the 
Garry Herrmann trophy in the Union 
Printers’ Natipnal Baseball League tour¬ 
nament at Cincinnati. 

New Jersey’M 
Leadbf 7 Day Paper 

Trenton Times 
More circulaticwi than cor¬ 
responding period in 1913 

U. S. Report, 23,985 Paid 
and 200,000 more lines of 
display advertising 

Kelly-Smith Co. 
CHICAGO NEW YORK 
Lyttoa BUg, 220 Fifth Ave. 

CONCENTRATro CIRCULATION 

9C« of the Evanins Star’s circulation is in Wash- 
insrton. D. C.. or within 25 mUes of the national ca[)ital. 

THE NEW YORK 

EVENING MAIL 
carried more advertising during July than 

any other New Yoik evening paper in its 

class. It has held this enviable position 

for several years. 

The Evening Mail goes into the homes 

of over 140,000 well-to-do people every 

day and its readers believe in it. 

It pays to advertise in 

The EVENING MAIL 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

“The only Buffalo newspaper that 
censors its advertising columns. Many 
of our advertisers use our columns 
exclusively. The above is one of the 
many reasons why.” 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 

220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

If your Product or 
Proposition is Worthy, 
tell about it in the 

NEW YORK 
TRIBUNE 

and be fully assured of 
Satisfactory Response. 

The Peoria Journal 
"Guarantees a larger bbna fide circulation 

than any other Peoria newspaper and alio 
guarantees as much city circulation, in Peoria 
and Pekin, aa both other Peoria newspapers 
combined." 

H. M. PindeU, Propriator 

Chas. H Eddy. Fifth Are. Bldg., New York 
Cbas H. Eddy, Old South Bleb., Boston 
Eddy ft Vlrtas, People's Gas Bldg., Chioitgo 
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Executive Position 
on a (laity paper in a city of 35,000. 

Circulation 15,000, is offered to a young 
man of ability who can make an invest¬ 
ment of $10,0(W. This proposition is posi¬ 
tively one of the best in the newspaper 
field for an able newspaper man who can 
show ability by past results, and who 
can make the investment. 

Are You the Man? 
Write at once concerning yourself and 

we will treat all confidentially. 

Proposition D.-350. 

AMERICAN NEWSPAPER EXCHANGE 
Rand McNally Building, Chicago. 

FOR SALE 

Four Hoe Matrix Rolling 

Machines in good condi¬ 

tion. Can ship same 

quickly. 

WALTER SCOTT & CO. 

Plainfield, N. J. 

Cmnad/an Press Clippings 

The problem of covering the Canadian 
Field is answered by obtaining the service of 

Tht Dominion Press 
Clipping Agency 

which gives the clippinn on all matters of 
interest to you, prints in over 95 per cent, 
of the newspapers and publications of CAN¬ 
ADA. 

We cover every ftiot of Canada and New¬ 
foundland at our head office. 

74-76 CHURCH ST., TORONTO, CAN. 

Price of service, regular press clipping 
rates—special rates and discounts to Trade 
and Newspapers. 

We can increase yoor business — 

you want H increased. 

You have thought of press clippings 

yourself. But let us tell you how 

press clippings can be made a busi¬ 

ness-builder for you. 

BURRELLE 
60-62 Warren Street, New York City 

Established a Quarter of a Century 

Most Far Reaching Newspaper 
Reading Concern in Existence 

ATLAS PRESS 
CUPPING BUREAU 

CHARLES HEMSTREET. Manager 

We furnish everythinil that looks 
like a press clipping from all over 
the world. 

Our Motto—RESULTS COUNT 

218 East 42nd Street New York 

OP^N 
MHOUBS 

iouT or 34 

uEnarcsTl 
ENGRAVERS^ 

ON EABTH 

iQNmttALLTT^ 

I BARsasauSUn TeL 4SSS-4ulnnes 

OBITUARY NOTES. 
J. G. K. Hilus, literary editor of the 

Newark (N. J.) Evening Star, died at 
his home in that city August 16. He 
was 58 years old, and for nearly twenty 
years was employed on the New York 
Jerald, most of the time as foreign ed¬ 
itor. His wife survives him. 

Thomas H. Napier, formerly tele¬ 
graph editor of the Dallas (Tex.) 
Times-Herald, died recently at Texas 
City. He was 43 years old. He served 
two terms in the State Legislature and 
was appointed State printer by Gov¬ 
ernor Colquitt, but resigned after eight¬ 
een months and returned to the Times- 
Herald. 

N. E. Calms, editor and publisher of 
the Lvon County (Ky.) Ilerald, died 
recently at his home in Eddyville. 

Francis Elie Jules Lemaitre, the 
French dramatic critic, died on August 
7 at Paris at the age of 61 years. He 
held the post of professor successively 
at Havre and Algiers and in the univer¬ 
sities of Besancon and Grenoble. At 
the time of his death he was dramatic 
critic of the Journal des Debats and 
the Revue des Deux Mondes. 

Robert Boyd Winthrop, a pioneer ed¬ 
itor of Wisconsin, died at Portage, in 
his 87th year, August 10. At Juneau 
he founded the Dodge County Gazette 
in 1850. It was the first newspaper 
printed in that county. Later he became 
the owner of the Independent at Port¬ 
age, which afterwards became known as 
the portage City Record. After four 
years he sold out and turned his atten¬ 
tion to the grain business, in which he 
was very successful. 

W. H. Robertson, editor and proprie¬ 
tor of the Petersboro (Out.) Morning 
Times, is dead of a paralytic stroke. 

Charles Francis Bourke, for five 
years editor of Collier’s Weekly, but 
more recently engaged in literarv work, 
died August 15 in New York City, in 
his 52nd year. 

C. Edward Dejonce, a director of 
Louis Dejonge & Co. of 71 Duane street, 
New York, paper manufacturers, died 
in Elizabeth, August 15. His death is 
ascribed to the recent death of his wife. 
He was a member of the Staten Island 
Chamber of Commerce, the Royal Ar¬ 
canum and the German Club. 

NEW PUBLICATIONS. 

Roosevelt, Minn.—Andrew Lind, 
who has been editor and manager of 
the Badger Herald-Hustler, expects to 
establish a newspaper in this place in 
the near future. 

Salem, Ohio.—A new monthly, to be 
known as the Tri-County Farmer, a 
four-column, sixteen page periodical de¬ 
voted exclusively to the rural interests 
of Stark, Mahoning and Columbiana 
counties, will be shortly launched in 
this place. 

Brunswick, Md.—William and R. E. 
Delaplaine, of Frederick, Md., will 
launch a new weekly paper, to be known 
as the Brunswick Times. The first issue 
will appear Sept. 3. G. Roy Hess will 
be the editor. 

Baltimore, Md.—A new labor paper, 
known as the Union Advocate, has made 
its appearance in this city. It is issued 
on Saturdays and is published by the 
Union Publishing Company, 202 North 
Calvert street. (Charles W. Lemkuhl is 
the editor and business manager. 

Sacramento, Cal.—The Official Ga¬ 
zette, issued by the city government, 
has made its first appearance. It will 
be published every Monday and will 
carry all the city official news. The 
editor is Mike Desmond, the city clerk. 

Teague, Tex.—The Enterprise is a 
new weekly publication that courts pub¬ 
lic favor. 

Laurinburg, N. C.—The News, pub¬ 
lished on Tuesdays, and edited by Ed¬ 
ward J. Tillman, has made its appear¬ 
ance. It is a six column folio. 

New Name for Peoria (Ill.) Paper. 

The Peoria (Ill.) Herald-Transcript 
has dropped its hyphen and anpears un¬ 
der the title of the Peoria Transcript, 
this being the title under which it was 
founded in 1855. The price also is re¬ 
duced to 1 cent, or 7 cents a week, daily 
and Sunday. The Transcript is the only 
morning newspaper in Peoria. 

WAR NEWS 
Can be handled to the 
best advantage by the 

use of 

Quick Change Model 8 

Three Magazine Linotype 

One or more of the magazines can he 
equipped with large, bold type for 

first-page display. 
Send for Specimen Sheets of 18-Point Faces. 

THE MULTIPLE LINOTYPE WAY IS THE MODERN WAY 

Mergenthaler Linotype Company 
Tribune Building, New York 

CHICAGO SAN FRANCISCO NEW ORLEANS 

1100 South Wabash Avenue 638-646 Sacramento Street 549 Baronna Street 

TORONTO: CANADIAN LINOTYPE, LIMITED, 35 Lombard Street 

BUILD YOUR CLASSIFIED MEDIUM RIGHT 

Increased volume, improved service to readers and advertisers, 
efficient constructive sales organizations, and additional increased 
revenue, are the results of our methods for several of the largest 
classified mediums in the United States. 

• THE BASIL L. SMITH SYSTEM 

will build for you a perfect and profitable 

classified medium. 

Coat of our aenrice entirely dependent on 

increased business. 

Philadelphia Address, BASIL L. SMITH, Haverford, Pa. 

MULTIPLE 

MAGAZINE 

LINOTYPES 

Qyick Change Model 9 

Four Magazine Linotype 

LIFTING THE LID 
(By Our Veteran Hickey Carrier) 

No. 1 

“WHAT’RE YER GONNA DO WID ’EM?;’ 
Yer think yer ’re gettin’ away wid it when yer think yer ain’t payin’ nothin’ fer 

cerkulashun and distrebushun, but how about dem returijs and freight bills dey roii 
up wid der mngareen guy? Yer call it cirkulashun and distrebushun and yer think 
yer makin’ money. Yer think ’cause the junkie gives yer money fer der painted stub 
dat yer not in wrong. 

Don’t fool yerself. The junkie don’t pay sixty a hundred copies or six cents for a 
ten-cent magazeen—nevah—He’s jest pavin’ yer erbout one-tenth wat yer would get 
if yer backed up yer distrebushun wid a canvass dat the Duhan staff furnishes. 
Twenty-two years in the newspajKr distrebushun game wid a live wire organizasbnn 
is wat counts if yer want sales insted of big returns fer der junkie. Tell the boss 
yer want ter talk biznesa wid him. 

DUHAN BROTHERS 
Newtoaper dltiiibutora who have 

made rood elace IS92. 

TRIBUNE BUILDING Telephone: 3584 Beekman NEW YORK 

The following officers were elected at ter B. McAdams, secretary-treasurer; 
the annual meeting of the Dallas Press J. C. Cole, sergeant-at-arms; directors. 
Club last week. M. W, Florer, presi- H. E. Mills, H. G. Stephenson, B. B. 
dent; A. L. Harper, first vice-president; Hogue, E. A. Vaughan and E. R. Ham- 
J. T. Mann, second vice-president; Wal- brick are hold-over directors. 
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CHICAGO HAPPENINGS. 

Bar Aaaociation Prohibits Ads in 
Newspapers—War Board at Press 
Club—Keeley Addresses Ad Asso¬ 
ciation on Merchant Marine Oppor¬ 
tunity—Newspaper Men on German 
Reservist List—Golf Tournament. 

(Special Correspondence.) 

Chka(;<>, Aug. 15.—.Menil)ers of the 
bar association liave l>een prohibited 
from inserting l)iisiness cards in news- 
])apers and from furnishing the press 
with information which will inspire 
laudatory comment. It is a violation of 
professional ethics. 

F. E. Marlcy, of the liatavia Herald, 
entertained his fellow editors of the 
Eleventh Congressional District Edit- 
f)rial Association at dinner at the 
liriggs House Saturday afternoon. 

.\leml>ers of the Press Club who have 
served with foreign armies as soldiers 
or war correspondents, are keeping 
track of military and naval oiK*rations 
by means of a war board giving posi¬ 
tions of the armies and navies. The 
Herald has a big map in its show win¬ 
dow for the information of the public. 

f.SLi. FOR <;f.rm.\n reservists. 
Several local newspaper men on for¬ 

eign jiapers may go to their native 
land to light, being inemlR’rs of their 
country's reserves, hive members of 
ihe Staats-Zeitung’s .staff are included 
in the re.serve call. W. R. Knuopfer, 
musical critic, who is in fiermany, will 
not return. 

Memliers of the Chicago .\dvcrtising 
.\ssociation were addressed last week 

Many of 

YOUR CLIENTS 
are sending out circulars from time 
to time asking for a small remit¬ 
tance. 

WTNTHRflP COIN CARDS 

INCREASE RETURNS 
from 10 to 40 per cent. 

Ask us for details, prices, etc. 

THE WINTHROP PRESS 
141 East 25th St., N. Y. City 

Newspaper 
Correspondents 

Increase your list erf papers by register¬ 
ing in the forthcoming edition of the 
Newspaper Correspondents Directory. 
A stamp will bring you information 
which should be of material help to you. 

National Association Newspaper 
Correspondents 

Germania Savings Bank Building 

PITTSBURGH. PA. 

John B. Gallagher & Co. 

Feature \ 
ludustrial (Editions 
Trade j 

Tulane-Newcomb Building 

NEW ORLEANS, U. S. A. 
Eiaatcm Office: Equitable Bldg. 

Baltimore, Md. 

u 
j WAR PICTURES 

Editors, Are You Equipped to Illustrate 
Bi|t European War News ON THE IN¬ 
STANT? Modern Morgue Systems, Pat¬ 
terned from Best News Morgues in Coun¬ 
try. Price, $5. Write right now. 

BRUCE W. ULSH 
Morgue Systems Wabash, Ind. 

Friday by James Keeley, editor of the 
Herald. George M. Reynolds and 
John J. .Arnold, local bankers, all said 
the war opened America’s opportunity 
to embark in foreign trade on a grand 
scale and urged .that it be at once taken 
advantage of. 

FUIRI.ST's Cl'T-PRlt'E AD. 

local florist had an ad of funeral 
flowers at lowest prices among the war 
news the other day. Some who noticed 
it wondered if he bought the position 
or if it was a mere "run of paper’’ in- 
ciilent. 

Nathan Meissler, a newspaper photo¬ 
grapher, married Miss Mildred Roths¬ 
child the other day. 

The Western Advertising Golfer’s 
■Association held its fourth tournament 
at the Westward Ho Golf Club on 
Tuesday. 

.Mrs. D. Harry Hommer is an en¬ 
thusiastic collector of cartoons of Uncle 
Sam and is especially busy these days 
when new ones are constantly appearing 
in papers all over the world. Her col¬ 
lection includes the work of every well- 
known cartoonist in .\merica and Eu¬ 
rope. 

l-'rederick W. Lawrence, city editor 
of the Examiner, has returned with his 
w'ife and daughter from a trip to Eu¬ 
rope. 

^ Mme. Qui Vive, the Herald’s Beauty 
Eilitor, is seriously ill. She was stricken 
suddenly and taken to a hospital where 
she was operated upon. She will be 
laid up for several weeks and mean¬ 
time her department is suspended. 

Harry T. Evans won the monthly 
tournament of the Western Advertising 
tiolfers’ .Association held at the West¬ 
ward Ho Golf Club. He defeated C. C. 
Fogarty by 1 up. 

Chicago dailies are not given to bul¬ 
letining the news as much as papers 
in some other cities. Only the morning 
papers are bulletining war news to any 
extent. 

Fred L. Letty, editor of the Farm 
ami Home, is visiting in Iowa and Ne¬ 
braska. 

rile Daily News has called Junius B. 
Wooil home from .Mexico »\heie he has 
been reporting the war. 

Max .\nnenlK‘rg. circulation manager 
of the Tribune, w’ho has just returned 
from Europe, lielieves Germany to lie 
in the right and predicts that it will 
win out in the big war. 

The Chicago Press Club nominated 
the following officers to he voted on 
at the annual election September 3; 
President. Roy R. Atkinson; first vice- 
president, Perley H. Boone; second 
vice president, Frank Comerford; treas¬ 
urer, Charles E. Schluytern; financial 
secretary, Edwin F. Chapin; recording 
secretary, P. F. Lowder. 

Karlton Hackett, local musical critic, 
is caught in war excited France and 
with friends has been having unpleas¬ 
ant experiences there. 

.Some local papers will put a big head 
on an improbable foreign war dispatch 
which they follow with an editors note 
explaining how it is improbable of be- 
lief. 

WASHINGTON AND IDAHO. 
(Special Correspondence.) 

Spokane, Wash.. .Aug. 15.—The Kel¬ 
logg News and the Wardner News 
have been consolidated, and the com¬ 
bined jiaper, which retains the News 
title, is being issued from the Kellogg 
plant. Kellogg and Wardner, the Twin 
Cities of Idaho, are in the heart of the 
famous Coeur de’.Alene mining district, 
80 miles east of Spokane. The Ward¬ 
ner News. Shoshone County’s oldest 
newspaper, is 28 years and 34 weeks 
old, and has never missed an issue in 
that time. .Adam Aulbach founded the 
paper in 1886. The Kellogg News has 
been published for over three years. 

Claude E. Starling has resigned as 
editor of the Spirit Lake (Ida.) Her¬ 
ald, of which he has had charge three 
years. His successor has not been an¬ 
nounced. 

The plant of the Hancock County 
Courier, East Liverpool, O., was de¬ 
stroyed by fire on July 31. 

NEW CIRCULATION MANAGERS. 

J. M. Ragan and A. B. McBride Now 
on Cleveland Leader and the New*. 

James .M. Ragan has been appointed 
circulation manager of the Cleveland 
Leader, and .Arthur B. McBride circu¬ 
lation manager of the Cleveland News, 
in the reorganization of the circulation 
department of the two newspapers con- 
sef|uent upon the return to Chicago 

James M. Ragan. 

of H. L. Starkey, former circulation 
manager of the two newspapers. 

The circulation department has been 
divided under the present system, Mr. 
Ragan taking charge of the Leader in 
the morning and Sunday and Mr. Mc¬ 
Bride of the News in the afternoon. 

•Mr. Ragan and Mr. McBride have 
had charge of their departments for 
the past eighteen months under Mr. 
Starkey's supervision, and each is now 
given the circulation managership of 
Ids respective paper. 

Mr. .McBride has been through all 
the branches of the circulation depart- 

One of Many Such Letters 
July 17th, 1914. 

World Color Printing Co., St. Louis, Mo. 

Dear Sirs: 
Can you give me the address ol a 

paper that publishes your patterns 
weekly, or do you have a catalogue of 
your patterns? 

I have use for new patterns all of the 
time in my work. 

I bought the £1 Paso Herald' as long 
as they had patterns. I also have the 
Los Angeles Times every week. 

Everyone can get the "L. H. J. Pats," 
the Delineator, May Manton, P. R., etc.,” 
but I want something new and different. 

Thanking you in advance, I remain, 

HELEN S. TRUMAN. 
820 N. 2nd St., Phoenix, Ariz. 

The World Color Printing Company will 
send sample mat, half page Embroidery 
Pattern Service to any paper on request. 
This feature will positively get circula¬ 
tion for you. The Service costs little; 
accomplishes much. 

WORLD COLOR PRINTING CO. 
St. Louis, Mo. 

Est. 1900. R. S. Grable, Mgr. 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 

General OHicea, World Bldd., New York 

THE TEST 
CIRCULATION is the big asset. To 

earn it and HOLD it you must "deliver 

the goods.” RESULTS are the true test. 
ASK OUR CLIENTS what the output of 
Newspaper Feature Service has done and 

is doing in the way of circulation-making. 

LET US SEND YOU samples of our col¬ 

ored comics, daily magazine pages and 

Sunday magazine pages in black and 

colors, 

NEWSPAPER FEATURE SERVICE 
M. Koenigsberg, Manager. 

41 PARK ROW, NEW YORK 

WAR NEWS 
and 

PICTURES 
Unequalled service. Moderate prices. 

Splendid daily war layouts in matrix form. 

.Special signed cables day and night. For 

details and prices write or wire to 

INTERNATIONAL NEWS SERVICE 

Z3S William Street New York City 

.Arthur B. McBride. 

ment, commencing as a newsie in Chi¬ 
cago some twenty years ago. He has 
worketl in the Hearst service in Chi¬ 
cago, Los Angeles, and Boston, going 
to Cleveland from the Chicago .Amer¬ 
ican early in 1913. 

Mr. Ragan joined the Leader staff 
in the spring of 1913, going to Cleve¬ 
land from the Chicago Tribune. He 
was in the Chicago game for several 
years, during which period he was at 
various times with all the big dailies. 

Daily Line Fashions 
1 and 2 col. tlzaa 

A acrvice which carries the strongest 

kind of endorsement. 

The International Syndicate 
Feature* for Newspaper*, Baltimore, Md. 

MOST CONVENIENT 
New* matrix •erric* In th* m*rk*t —•*t** 
time, patUnc*, money. 

CMttrnl Pran* AaaoHatton, Qafaland 

WAR NEWS 
AUTHENTIC 

CRISP 
PROMPT 

CENTRAL NEWS OF AMERICA 
26-28 BEAVER STREET, NEW YORK 
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LIVE AD CLUB NEWS. 

Seven strong newspapers— 

each wields a force in its 

community that honest ad¬ 
vertisers can employ to advantage. 

“The 
Star 
Lesigue’' 

THE CHICAGO EVENING POST 
(Evsniat Dailjr) 

INDIANAPOUS STAR 
(Moraine Dsilr and Sunday) 

> TERRE HAUTE STAR 
I (Momins Daily and Sunday) 
MUNCIE STAR 
(Momins Daily and Sunday) 

THE ROCKY MOUNTAIN NEWS 
(Momins Daily and Sunday) 

THE DENVER TIMES 
(Evonias Daily) 

THE LOUISVILLE HERALD 
(Momins Daily and Sunday) 

The Shaffer Group 

The Seattle Times 
"THE BEST THAT MONEY CAN BUY" 

Circulation for June, 1914— 

Daily, 69,152 Sunday, 89,318 

47,000-In Seattle-50,000 

Largest circulation of any dally or Sun¬ 
day paper on the North Paciflc Coast. 

Dtiring June, 1914, The Times gained LISO 
inches, leading nearest paper by 23,400 inches 

—Total si>ace 64,138 inches. The foreign ad¬ 

vertising gained 364 inches over June, 1913, 

LARGEST QUANTITY- 
BEST QUALITY CIRCULATION 

Buy the beet and you will bo content 

Tha S.C.BECKWITH SPECIAL AGENCY 
Sole Foreign RepreeentatWee 

NEW YORK CHICAGO ST. LOUIS 

Los Angeles Examiner 
Sells at 5c. per copy or $9.00 a year 

r:v«iUi;«n I Week Days, 69,560 Net Lirculalion) Sundays. 144,979 Net 

The only non-returnable news¬ 
paper in Los Angeles. Over 90 % 
delivered by carrier into the 
homes. Reaches 7S% % of fami¬ 
lies listed in Blue Book of Los 
Angeles. 

M. D. HUNTON W. H. WILSON 
221 Fifth Ave., New York Hearil Bld|., Chicago 

Jf loriba illetropoUss 
FLORIDA’S GREATEST NEWSPAPER 

JACKSONVILLE, FLA. 

GUARANTEES TO ALL ADVER. 
TISERS MORE DAILY, NET 
PAID, HOME DELIVERED CIR¬ 
CULATION IN JACKSONVILLE 
AND WITHIN A RADIUS OF 100 
MILES IN FLORIDA THAN ANY 
OTHER NEWSPAPER. 

FOREIGN REPRESENTATIVES 

KELLY-SMITH COMPANY 
New York, 220 Fifth Ave. 

Chicago, Lytton Building. 

YOU MUST USE THE 

LOS ANGELES 
EoXAMINEoR 
to cover tha GREAT SOUTHWEST 

MM^ ■raAN**^*^ 150,000 

Rollin C. .\yres, retiring president of 
the .'Advertising .Association of San 
Francisco, was last week presented with 
a fine Howard watch by his fellow mem 
bers. It was a fitting token of the es¬ 
teem and admiration of the entire mem¬ 
bership. During the month, the asso¬ 
ciation has heard five addresses by live 
speakers. Frank B. Connolly, president 
of the National Association of Retail 
Grocers, spoke about retail trade and 
advertising conditions in the East. I'he 
members recently attended a Prosperity 
Dinner, participated in by all of the 
principal civic bodies. The Los .“Angeles 
■Ad Club Quartet, which attended their 
delegation to the Pacific Coast Conven¬ 
tion at Vancouver, are now touring the 
Coast on Pantages circuit. They are 
both vocalists and instrumentalists and 
rendered several very pleasing numbers 
at a recent luncheon. The association 
is making a determined campaign for 
larger membership under the leadership 
of the new president, Louis .A. Colton. 

The Pilgrim Publicity .Association has 
arranged an active program for the 
coming year which is expected to pro¬ 
duce even greater results than in the 
past in educating the public and deal¬ 
ers in the value of advertising and rais¬ 
ing the standards in the profession. 

In addition to monthly dinners and 
luncheons at which questions of gen¬ 
eral importance will he di.scusscd it has 
divided its membership into groups 
through which those having allied in¬ 
terests will concentrate work. 

-A trade-mark council has lieen ar¬ 
ranged and a number of "little journeys” 
will he taken. 

The work planned for the retail di¬ 
vision, F'rank Black, chairman, aims to 
get retailers together and show adver¬ 
tisers how to get better results by bet¬ 
ter advertising. 

.A retail advertising forum will have 
a weekly meeting at which a thirty- 
minute talk will he given by a success¬ 
ful advertiser followed by an hour's 
open discussion. 

.A buffet luncheon will he given every 
.Monday afternoon at 1 o’clock in the 
headquarters of the Traffic Club of New 
England at the Boston Tavern. 

Monthly meetings in September and 
January will he mass meetings in some 
large hall for the entire membership. 

The November meeting will be ad¬ 
vertisers’ night with several of the 
largest advertisers of the country as 
speakers. The February meeting will be 
known as Associated .Advertising Clubs 
of the World night. 

The Youngstown (O.) Ad Club, re¬ 
cently organized, has elected the follow¬ 
ing officers: President, H. H. Wick¬ 
ham; vice-president, W. B. Turner; 
secretary, P. L. Frailey; treasurer, J. 
N. Higley; directors (for the short 
term). R. C. Wadsworth, James Clux- 
ton, H. Goldstein; (for the long term) 
O. M. Phillips and S. C. Milliroii. 

W. W. Cribbins has been elected pres¬ 
ident of the Oakland (Cal.) .Ad Club, 
Vice-president Boyd, who resigned be¬ 
cause of continued absence from the 
city. .At the first meeting of the club 
since the vacation period ended, Presi¬ 
dent William Woodhead of the A. .A. 
C. W. delivered a stirring address. 

The Rochester .Ad Club. 4(X) strong, 
last week spent a day on Lake On¬ 
tario. 

That the F'ort Worth (Tex.) Ad 
Men's Club is determined to educate 
not only its members, but the business 
men of the city who are non-members, 
as well in the ethics of advertising, 
was shown by the earnest discussion of 
“Problem Box’’ questions at the weekly 
lunch. H. C. Burke Jr. led off in the 
discussion of the question, “When gen¬ 
eral business is quiet, should a merchant 
advertise heavily to increase his trade 
or should he save on his appropriation 
to be spent when general business is 
normally better?” Slany of the mem¬ 
bers spoke on the subject, the genera) 

opinion being that it is the best policy 
to advertise all the time, as with the 
|)roper kind of advertising, it can be 
made profitable during the dull months. 
President Hugh Jamison presided at the 
meeting. 

riie Portland "Seeing Oregon First” 
luncheon last week was largely attended 
and there was great interest in the at 
tractive programme. R. H. Crozier was 
chairman of the day, John Riis spoke on 
■‘.A Native Lover in Oregon Forests,” 
Judge William M. Colvig talked on 
"Scenic and Resort Attractions in 
Southern and Western Oregon”; Col¬ 
onel C. E. S. Wood spoke on “High¬ 
ways and Byways for Outings in East¬ 
ern and Central Oregon and .Along the 
Columbia River.” E. D. Timms won 
the prize for the best one-minute selling 
talk, and Robert Tucker received hon¬ 
orable mention. The judges were S. S. 
Hewitt, Frank O. Case and M. .A. Reid. 
The room was decorated with photo¬ 

graphs of Oregon scenery. 

The Waco (Tex.) .Ad Clul) will pre¬ 
sent a gold watch and fob to James 
Schermerhorn, editor of the Detroit 
Times. One side will show a map of 
Texas, with Waco as the heart, and a 
diamond will he mounted in the center 
of the heart. The reverse side of the 
fob will announce that Waco is “The 
City with a Soul” and will declare that 
Mr. Schermerhorn is an honorary life 
member of the Waco .Ad Club. 

CHANGES IN INTEREST. 
Westville. 111.—Edward E. White, 

country editor, and Eugene C. Elliott, 
advertising solicitor of the Danville 
(111.) Press-Democrat, have taken over 
the subscription list and business of the 
Record and will shortly issue the first 
number of the Westville Journal. 

R.J.B1DWEUC0. 
Padllc CoMt RaiiraMntatlv* 

of 

Hob Att9FUa Olutua 

Portland ^rrgontan 
#rattlr PoBt-JntrlltQrnrrr 
^fiokanr i^)iokrHman-%rmrtti 

Editor Sc Publiolirr (n. f.) 
Portland (Erlrgrant 
dllfiraQO ITrtlinnr 
iJt HontB Oilobr-irmorrat 
ICanBOB (Sitg #tar 
(^olfa Hrr 
irnnrr NrniB 
l^alt Cakr prrald-%rpnbliran 

742 Market Street 
SAN FRANCISCO 

(96% in Nebraska) 

OMAHA 

DAILY 

NEWS 

July Average 

73,959 
Wellsburc, W. Va.—John J. Kerr, 

formerly of E.ist Liverpool, O., has 
taken over the Pan Handle News and 
changed its name to the Wellshurg 
News. 

Carlisle, Ky.—The Ewing Inquirer 
has been sold to the Rev. L. N. Thomp¬ 
son, and L. 1. Thompson, by Judge 
Charles B. Morford, who has been edi¬ 
tor and publisher of the paper for the 
past eight years. 

•Ashland, Pa.—A stock company, 
composed of .Ashland business men, has 
taken over the Telegram, which has 
hitherto rini as a Progressive paper. 
Its policy will he changed to Republican. 
Charles Steel, the former owner, still 
holds a small interest in the paper. 

Fairfield, I.\.—The Fairfield Tribune 
has been purchased by H. R. Tillot- 
son, of the firm of the .Mohurg (t Bren- 
dall. 

Streator, III.—Henry Groshons, who 
has conducted the Zeitung for a mmi- 
Iier of years, has sold the paper to 
.Acker & Hoedell. 

Colorado City, Colo.—Bert Howard, 
formerly of Pratt, has taken over the 
Iris. 

Rapid City, Mich.—Fred C. Thurston 
has purchased the controlling interest 
in the Rapid Citizen, which he has been 
publishing for some time in connection 
with Sydney N. Upthegrove, and on 
.August 5, started the Lakeside Mes¬ 
senger, at .Alden, Mich. 

.Morehead City, N. C.—The Coaster 
Publishing Company has been taken 
over by R. T. Wade, who has been edi¬ 
tor of the paper for the past year. The 
Coaster was established fifteen years 

Issuea an Ad Club Weekly. 
The Los Angeles (Cal.) .Ad Club is¬ 

sues each week Ye .Ad Club Crier, a 
small single sheet, containing the pro¬ 
gram for the weekly luncheon meeting 
and such other items as may be of in¬ 
terest to the memliers. S. Wood is the 
editor. 

Has 20,000 More Circulation than any 
Other Nebraska Paper. Largest Sun¬ 
day Circulation. F'irst in Quality Cir¬ 
culation. 

C. D. Bertolet 
Boyce Building, Chicago 

Nrw York Representative: 
A. K. Hammond, 366 Fifth Ave. 

THE HERALD 
HAS THE 

LARGEST MORNING CIR¬ 
CULATION 

IN 

WASHINGTON 

C. T. BRAINARD, President. 
Repreientatl ves: 

J. C. WILBERDING, A. R. KEATOR, 
Bruniwick Bldg., 601 Hartford Bldg., 
NEW YORK. CHICAGO. 

THE 

Detroit Saturday Night 
guarantees the reliability of every 
advertisement appearing in' its 
columns. 

Whiskey, Beer, Cigarette and 
Patent Medicine advertising is 
tabooed. 

The publlahers reserve the right to 
reject any advertlaing which In their 
opinion Is undealrahle or doei not con¬ 
form to the general policy of the paper. 

Foreiga Afverliting Beprcfenlalivet 
CHAS, SEESTED F. STANLEY KELLEY 

41 Park Row Peoples Gap BI4g. 
New York City Chicago, III. 

THE NEW HAVEN 
Times-Leader 
is the leading one-cent daily newspaper of 
Connecticut and the only one-cent paper in 
the State which hai tha full Associated 
Press leased wire service. 

The S. C. BECKWITH SPECIAL AGENCY 
Sole Foreign lepresentatiTes 

New York Chicago SI. Louis 
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TIPS FOR THE AD MANAGER. | 
Wylie B. Jones Advertising Agency, 

Binghamton, N. Y., is placing orders 
with mail order papers for the Flint 
College of Hypnotism, Cleveland, Od. 

Garden Advertising Co., Kinloch 
Building, St. Louis, Mo., is making 10,- ; 
000-line contracts with western papers 
for C. J. Van Houten & Zoon, “V'an 
Houten’s Cocoa,” 521 Wabash avenue, 
Chicago, Ill. 

It is reported that E. P. Remington 
Agency, 1280 Main street, Buffalo, N. 
Y., will shortly make new fall contracts 
for the Foster Milburn Company of the 
same city. 

Moffett-Lynch Advertising Company, 
Munsey Building, Baltimore, Md., is 
placing 10-inch 30-time orders with 
Kentucky papers for the Peabody Insti¬ 
tute, Baltimore, Md. 

Frank Presbrey Company, 456 Fourth 
avenue. New York City, is resuming 
the advertising for the American To¬ 
bacco Company, “Permit Cigar,” 111 
Fifth avenue. New York City. 

It is reported that J. Walter Thomp¬ 
son Company, 201 Devonshire street, 
Boston, Mass., is now in charge of the 
advertising of the Sulpho-Napthol Co., 
14 Medford street, Boston, Mass. 

.\tlas Advertising Agency. 450 Fourth 
avenue. New York City, is placing or¬ 
ders with some New York .state papers 
and will place, later on, orders with 
New England papers for the Pacific 
Coast Borax Company. “Twenty Mule 
Team Borax,” 100 William street. New 
York City. 

George Batten Company. Fourth Ave¬ 
nue Building, New York City, is issnmg 
one page, once a month, to papers in 
fifty of the large cities for the Metro¬ 
politan Magazine, 432 F'ourth avenue. 
New York City. 

Donovan & Armstrong. Common¬ 
wealth Building, Philadelphia. Pa., are 
sending out 300-line 15-time orders to 
western papers for La France Manufac¬ 
turing Co. 

Carl M. Green Company, Free Press 
Building, Detroit, Mich., is making 5,- 
000-line contracts with some large city 
papers for the Saxon Motor Car Com¬ 
pany of the same city. 

N. W. Ayer & Son, 300 Chestnut 
street, Philadelphia. Pa., are handling 
the advertising account of N. K. Fair- 
hank & Co., “Gold Dust Washing Pow¬ 
der,” Chicago, Ill. 

Freeman Advertising ,\gency, Rich¬ 
mond, Va., is forwarding one-page, one¬ 
time orders to southern papers for the 
Lynchburg Shoe Manufacturing Co., 
Lynchburg, Va. 

Charles H. Fuller Co., Morgan Build¬ 
ing, Buffalo, N. Y., is in charge of the 
advertising account of the Grapefruit 
Products Co., “Grapefruitola,” Water- 
town. N. Y. 

Robert M. McMullen Company, Cam¬ 
bridge . Building, New York City, will 

place the advertising account of Huyler’s EDlRlII R 
Candy Company, 64 Irving place. New ^OLIL, yf HyiRiyinl 
York City. 

- PublicatioiM euunined by the Association of American Advertisers, of 
H. D. Stewart Company, 119 West which a COMPLETE EXAMINATION of the various records of circulation 

Madison street. Chicago, 111., is making was made and the ACTUAL CIRCULATION ascertained, with later figures 
5,000-line contracts with some western instances furnished by the pubUsher. 
papers for Hans h itchenberg. Sketch, 
Milwaukee, Wis. —■ ■ ■■ -- --— 

It is reported that McClure Company, 
McClure’s Magazine, 251 Fourth ave- | 
nue. New York City, will place 50,000- 
line contracts the latter part of Septem¬ 
ber with one selected paper in cities 
east of the Mississippi and north of 
the Mason-Dixon line. 

The Atlas Advertising Agency, 450 
Fourth avenue. New York City, is issu¬ 
ing orders to some New York state 
papers on a cash basis for the Knicker¬ 
bocker Hotel, Broadway and 42nd street. 
New York City. 

Brackett-Parker Co.. 77 Franklin 
street, Boston, Mass., is making 2,500- 
line contracts with some southern papers 
for Williams & Clark, “La France 
Shoes,” Lynn, Mass. 

The Thomas Advertising Service, 
Florida Life Building, Jacksonville, Fla., 
it is reported, will double the appropria¬ 
tion for the year, and orders will be 
placed in cities where they have distri¬ 
bution for the Florida Citrus Exchange, 
Tampa. Fla., and 204 Franklin street. 
New York City. 

J. Walter Thompson Company. 
Lytton Building, Chicago. Ill., is reported 
to be figuring on a cereal account. This 
agency is also making contracts with a 
selected list of papers for Davis Milline 
Co., “.\unt Jemima’s Pancake Flour,” 
St. Joseph, Mo. 

Taylor-Critchfield Co., Brooks Build¬ 
ing, Chicago. Ill., is making 5,000-line 
contracts with some western papers 
for Martin Howe Coal Co., Chicago, Ill. 

The H. E. Lesan Advertisine Aeency 
has taken over the account of the Para¬ 
mount Pictures Corporation. This is a 
new organization, which proposes to 
handle the distribution of motion pic¬ 
tures nroduced by the Famous Players 
Film Company and other organizations. 
National advertising that includes the 
use of the Saturdav Evening Post and 
I)osters will be used. 

The advertising and trade campaign 
for Ridgewell Ctillum’s new novel. “The 
Way of the Strong,” published bv the 
George W. Jacobs Company, Philadel- 
nhia. is being prenared bv the Siegfried 
Company, Inc., New York. 

The Metropolitan Agenev, New York, 
is renewing contracts for George P. Ide 
Company' of New York. 

George Batten Company, Fourth Ave¬ 
nue Building, New York, is placing 4.- 
134 lines in Kentucky papers for Kel¬ 
logg Toasted Corn Flakes, Rattle Creek. 
Michigan. 

_ARIZONA._ 

GAZETTE—Av. Gross Cir. Mar.. 1914, 
Government Statement, Apr. 1, 
1914.6,544 

Gross . 7,001 

CALIFORNIA. 

THE NEWS.Santa Barbara 

BULLETIN .San Francisco 

_GEORGIA._ 

ATLANTA TQURNAL (Cir. 57,531) 
Atlanta 

CHRONICLE .Augusta 

LEDGER .Columbus 

ILLINOIS. 

POLISH DAILY ZGODA.Chicago 

SKANDINAVEN .Chicago 

HERALD . Joliet 

HERALD-TRANSCRIPT .Peoria 

JOURNAL .Peoria 

STAR (Circulation 21,589) .Peoria 

NEW JERSEY. 

PRESS .Asbury Park 

JOURNAL ..Elizabeth 

COURIER-NEWS  .Plainfield 

NEW YORK. 

BUFFALO EVENING NEWS.Buffalo 
BOLLETTINO DELLA SERA, 

New York 

EVENING MAIL.:.New York 

INDIANA. 

THE AVE MARIA. Notre Dame 

IOWA. 

REGISTER & LEADER.. • Des Moines 

THE TIMES-JOURNAL. .... Dubuque 

KANSAS. 

CAPITAL . 

KENTUCKY, 

COURIER-JOURNAL ... ... .Louisville 

TIMES . _Louisville 

LOUISIANA. 

DAILY STATES. New Orleans 

ITEM .J... New Orleans 

TIMES-PICAYUNE ....: New Orleans 

MARYLAND 

THE SUN.Baltimore 
has a combined net paid circulation of 

127,000 copies dally, 80,000 of which 
are served In Baltimore homes. 

_MICHIGAN. _ 

PATRIOT (No Monday Issue).Jackson 
Average 1st qu. 1914: Dally 10,063; Sunday 

12,.’m. Member "American Newspaper 
Pub. Ass’n." "Ollt Edge News¬ 

papers,” and Am. Audit Ass’n. 

PLAIN DEALER.Cleveland 
Circulation for July, 1914. 

Dally .126,967 
Sunday .153,058 

VINDICATOR .    Youngstown 

PENNSYLVANIA. 

TIMES .Chester 

DAILY DEMOCRAT.Johnstown 

DISPATCH. Pittsburgh 

PRESS .Pittsburgh 

GER.MAN GAZETTE.Philadelphia 

TIMES-LEADER.Wilkes-Barre 

GAZETTE ..York 

SOUTH CAROLINA. 

DAILY MAIL.Anderson 

THE STATE.Columbia 
(Sworn Cir. Mch, 1914. D. 22,850; S. 23,444) 

TENNESSEE. 

NEWS-SCIMITAR .Memphis 

BANNER .Nashville 

TEXAS. 

STAR-TELEGRAM .Fort Worth 
Sworn circulation over 30,000 dally. Only 
dally In Fort Worth that permitted 1912 ex¬ 
amination by Association of American Ad¬ 
vertisers. 

CHRONICLE.Houston 
The Chronicle guarantees a circulation of 
35,000 dally and 45,000 Sunday. 

_WASHINGTON._ 

POST-INTELLIGENCER .Seattle 

CANADA. 

States 
Sworn Net Paid Circulation for 6 Months 

Ending April 1, 1914 

28,427 DAILY 
Per P. O. Statement 

Carrier circulation averages over 19,000 
per issue. We guarantee the largest car¬ 
rier and the largest vhUe home circula¬ 
tion in New Orleans. It is less expensive 
and easier to create a new market in a 
limited territory by using concentrated cir¬ 
culation. The States 611s that position In 
New Orleans. 

The S. C. BECIWITH SPECIAL AGENCY 

Sole Foreign RepreaentatiTea 

New Terk Chicago St Lonia 

Lord & Thomas, Chicago, Ill., are is- _MINNESOTA.__BRITISH COLUMBIA._ 

tribune. Mon, t E.....WORLD .Vancou... 

Company, St. Paul, Minn. MISSOURI. ONTARIO. 

Charles H. Fuller Company. 623 South POST-DISPATCH .St Louis FREE PRESS London 
Wabash avenue. Chicago, Ill., are for- -—. ... ‘- 
warding two inch six time orders to a MONTANA. QUEBEC. 
selected list of papers for W. S. Rice, _____—_ 
.Adams, N. Y. MINER.Butte la PATRIE.Montreal 

QUEBEC. 

R. M. Seeds, Indianapolis. Ind., is re- _. NEBRASKA._ 
newing contracts for the Pinex Com- PREIE PRESSE (Cir. 128,384) .Lincoln 
pany. Fort Wayne, Ind. _ 

H. H. Levey. New York, is sending S" H. H. Levey, New York, is sending 
out three inch four time orders to 
Southern papers for the Humania Hair 
Company, New York City. 

Stack Agency, Chicago, Ill., is put¬ 
ting out orders and copy with Western 

Fuller Advertising Agency, Chicago, , 
Ill., is forwarding orders and copy to Tasmanian dentists are prohibited by 
Southern papers for the Kenton Phar- law from employing any form of adver- 
macal Company. tising. 

LA PRESSE.Montreal 
Ave. Cir. for 1913, 127,^ 

John F. Murray Agency, 17 Battery 
place, New York City, is making con¬ 
tracts in Southern papers for the Wyeth 
Chemical Company (Tads Salts). 

Tasmanian dentists are prohibited by 
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AD FIELD PERSONALS. 
G. H. Weller, president of the Asso¬ 

ciated Ad Clubs of Iowa, and connected 
with the extension department of the 
Iowa State University, delivered an in¬ 
teresting address on advertising at Bur¬ 
lington, Iowa, Aug. 13. 

Charles E. Buck, formerly with the 
advertising department of the Peninsu¬ 
lar Engraving Company, Detroit, and 
more recently with the J. Walter 
Thompson Company, has been appointed 
assistant advertising manager of the 
Hupp Motor Car Company. 

E. A. Berg, of the Berg Advertising 
Agency, of Fresno, Cal., is spending two 
or three weeks in the office of Lord & 
Thomas, Chicago, for the purpose of co¬ 
operating with that firm in preparing the 
one hundred thousand dollar advertising 
campaign which is shortly to be launched 
by the California Associated Raisin Co. 

Everett C. Whitmyre, who has been 
connected with the advertising depart¬ 
ment of the Burroughs Adding Machine 
Company for some time, has become 
advertising manager of the Diamoiid 
Power Specialty Company, of Detroit. 
Mr. Whitmyre received his advertising 
training under E. St. Elmo Lewis, at 
the Burroughs plant. 

S. J. Dutch, a Denver advertising man, 
who has been taking treatment for ner¬ 
vous exhaustion at a local sanitarium in 
that city, has disappeared. 

Sam C. Dobbs, advertising manager 
of the Coca-Cola Company, and former¬ 
ly president of the Associated Advertis¬ 
ing Clubs of America, was tendered a 
reception by the Salt Lake Advertising 
Club recently while Mr. Dobbs was en 
route to the Pacific coast. 

Valentine Co. (Valspar), a place he has 
held for the past three years. He will 
enter upon his new duties on Sept. 1. 

1. A. Burdette, formerly advertising 
manager of the National Field, a farm 
paper of Atlanta, Ga., has severed his 
connection with that paper. Fred C. 
Poley, of the advertising department of 
the National Field, succeeds Mr. Bur¬ 
dette as advertising manager, the change 
going into effect at once. The adver¬ 
tising office has been removed from 
1510 Hurt Building to 14^2 South Pryor 
street, the publication office. 

Ewen Cameron McIntyre, formerly 
associated with Hill & Tryon, New 
York City, but now known as the A. P. 
Hill Co., Pittsburgh, has been a mem¬ 
ber of the advertising force of the Dake 
Advertising Agency, San Francisco, 
since his arrival in the latter city, six 
months ago. McIntyre is doing well in 
his new berth and is in love with Cali¬ 
fornia climate. “Like it fine,” he says. 
“Tell all the boys that ‘this is the 
life.’ ” 

Manning Wakefield, of Atlanta, has 
joined the staff of the John M, Bran¬ 
ham Company. Mr. Wakefield has been 
in the newspaper business about five 
years, spending most of his time on .\t- 
lanta papers. 

NEWS OF THE AGENCIES. 
The R. C. Scott Advertising Co., of 

California, with headquarters in San 
Francisco, is placing a lot of advertis¬ 
ing in the street cars. 

R. H. Blair & Co., Whittier, Cal., was 
one of the prize-winning firms in the 
display contest at the recent convention 
of the Poster Ad Men, held at Atlantic 
City. 

DIreotory of Advertiser* Aid*. 
Publishers* Representatives 
ALLEN St WARD 

Bruniwick Bldg., New York 
AdvertieinK Bldg., Chicago 

ANDERSON, C. J., SPECIAL 
AGENCY 

Marquette Bldg., Chicago, lU. 
Tel Cent 1112 

JOHN M. BRANHAM CO. 
Brunswick Bldg., N. Y., Mailers Bldg., 

Chic.; Chemical Bldg., St Louis. 

BROOKE, WALLACE G. & SON, 
225 Fifth Ave., New York City. 

Tel. 4955 Madison Sq. 

BUDD, THE JOHN, COMPANY 
Bruiuwick Bldg., N. Y.; Tribune Bldg., 

Chic.; Chemical Bldg., St Louis. 

CARPENTER-SCHEERER-SULLI- 
VAN SP. AGENCY 

Fifth Ave. Bldg., New York. 
People’s Gas Bldg., Chicago 

CONE, LORENZEN & WOOD¬ 
MAN 

Brunswick Bldg., N. Y.; Advtg. Bldg. 
Chic.; Gumbel Bldg., Kansas City. 

DE CLEROUE, HENRY, 
Chicago Ofifice, 5 S. Wabash Ave. 

New York Office, 1 V/. 34th St. 

HENKEL, F. W. 
People’s Gas Bldg., Chicago 
Metropolitan Bdg., New Yo k. 

KEATOR, A. R. 
601 Hartford Bldg., Chicago, IlL 

TeL Randolph 6065. 
171 Madison Av., New York. 

Advertising Agents 

AMERICAN SPORTS PUB. CO. 
21 Warren '’t. New York 
Tel. Barclay 7095 

ARMSTRONG, COLLIN ADV. CO. 
115 Broadway, New York 

TeL 4280 Rector 

BRICKA, GEORGE W., Adv. Agent 
114-116 East 28th St, New York 

Tel. 9101-9102 Mad. Sq. 

PRANK, ALBERT & CO. 
26-28 Beaver St, New York 

TeL Broad 3831 

HOWLAND, H. S. ADV. AGCY., 
Inc. 

20 Broad St, New York 
TeL Rector 2573 

D. C. Seewir, former advertising man¬ 
ager of the Laclede Gas Light Company, 
has joined the staff of Fisher-Stein- 
bruegge Advertising Company, which 
has headquarters at 1627-31 Washing¬ 
ton avenue, St. Louis, Mo. . 

E. A. Barrymore, formerly with the 
Frank A. Munsey Company and the 
Philadelphia Public Ledger, has suc¬ 
ceeded Walter R. Early as Western 
representative of the New York Morn¬ 
ing Telegraph._ 

Brayton W. Castle has been made ad¬ 
vertising manager for Adam, Meldrum 
& Anderson Company, Buffalo. He has 
held a similar position with the H. D. 
Taylor Company, Buffalo, for the past 
four years. 

Ernest F. Clymer has received his 
appointment as advertising manager of 
Countryside Magazine Suburban Life, 
New York. He was formerly on the 
advertising staff of McClure’s Maga¬ 
zine. 

Everett C. Whitmyre has been ap¬ 
pointed advertising manager of the Dia¬ 
mond Power Specialty Co., Detroit. He 
was formerly with the Burroughs Ad¬ 
ding Machine Company, under E. St. 
Elmo Lewis. 

H. M. Appel has been made assistant 
to H. J. Winsten, sales and advertising 
manager of the Chicago-Kenosha 
Hosiery Company, Kenosha, Wis. He 
was formerly with the Superior Under¬ 
wear Company, Piqua, O. The Chicago- 
Kenosha concern manufactures the 
Black Cat line of hosiery. 

H. H. Hershey has been made adver¬ 
tising manager for the Peruna Company, 
Columbus. He succeeds F. W. Schu¬ 
macher, whose mining enterprises com¬ 
pelled his withdrawal as that company’s 
advertising director. 

J. Herbert Toal has been appointed 
sales promotion and advertising man¬ 
ager of the Uno Manufacturing Co., 
chemists, Chicago. In order to accept 
this appointment he has" resigned as 
western sales promotion manager of 

David E. Victor, formerly with the 
Frank Kiernan Advertising Agency, 
New York, and Nathaniel Williams, 
manager of the classified advertisino- of 
the New York Globe, have opened 
offices as advertising service agents at 
Wilmington, Del. 

The Hupp Motor Car Company’s ac¬ 
count has been transferred to the Dun- 
lap-Ward Advertising Co., of Detroit. 

The H. E. Lesan Advertising Agency 
Inc. has taken over the advertising of 
Hall & Ruckel (Sozodont). 

The Beers Advertising Agency, Ha¬ 
vana and New York, is running new 
copy for the E. M. Davis Soap Co., in 
four leading Spanish papers of Cuba 
for 10 weeks’ run, once a week. 

NEW INCORPORATIONS. 
New York City.—The Bronx Yid¬ 

dish Press Publication Syndicate has 
been incorporated by N. W. Bresler, 1382 
Park avenue. New York; Y. Sonberg, 
Brooklyn, and S. H. Ellman, New York. 
Capital, $25,000. 

East Chicago, III.—The East Chi¬ 
cago Publishing Company; capital stock, 
$25,000. To publish papers; directors, 
ITerbert O. Tones, Orlando C. Cole and 
Ernest E. Woodcock. 

Arnold Enjoying Life. 
J. Clem Arnold, former business 

manager of the Oakland (Cal.) Tri¬ 
bune, and more recently manager of the 
Los Angeles Herald, is reported taking 
life easy on his orange grove, near Los 
Angeles, having given up the strenuous 
life of the newspaper business. It is 
said that .\rnold was recently tendered 
a contract calling for a salary of $25,- 
(XX) a year to become business manager 
of the Los Angeles Herald and the Ex¬ 
press, two papers, owned by .Attorney 
Earl of that city. 

Editors to Visit Alberta. 
Under the auspices of the Immigra¬ 

tion Department, sixty editors of Scan¬ 
dinavian newspapers published in the 
United States will pay a visit to Edmon- 
tpn, Alberta, this month. 

NORTHRUP. FRANK R. 
225 Fifth Ave., New York 

TeL Madison Sq. 2042. 

O’FLAHERTY’S N. Y. SUBURB. 
LIST 

22 North William St., New York 
TeL Beekman 3636 

PAYNE, G. LOGAN, CO. 
747-8 Marquette Bldg., Chicago; 200 

Fifth Ave., New York; 40 Brom- 
Beld St, Boston. 

VERREE St CONKLIN, Inc. 
225 Fifth Avenue, New York 

TeL Madison Sq. 962 

GJENTHER-BRADFORD St CO., 
Chicago, IlL 

THE BEERS ADV. AGENCY, 
Latin-American “Specialists.” 
Main Offices, Havana, Club. 
N. Y. Office, Flatiron Bldg. 

THE EXPORT ADV. AGENCY 
Specialists on Expo.: Advertising 

Chicago, IlL 

AFTER FAKE ADVERTISERS. 

New York and Indianapolis Bring 
Two Cases Into Court. 

Justice is getting after faking adver¬ 
tisers more vigorously these days than 
formerly. In New York City, William 
P. Smith, inspector in the Department 
of Water Supply, Gas and Electricity, 
was sentenced to pay a fine of $50 or 
to spend twenty days in jail after he 
pleaded guilty to a charge brought by 
the World of having caused misleading 
advertisements to be printed in its col¬ 
umns. Smith conducts a civil service 
school. He advertised for engineers 
and plumbers at high wages with the 
object of getting the names and ad¬ 
dresses of unemployed men to be used 
in canvassing for the school. He had 
no means of obtaining the employment 
which the advertisement seemed to 
promise. Several hundred workingmen 
went to the place after the advertise¬ 
ments were printed and created a dis¬ 
turbance. 

In Indianapolis, Ind., on .Aug. 15, 
affidavits were filed in the police court 
against Louis Domb, Leo Ettinger and 
Charles Medias, all said to be members 
of the California Salvage Company, 
charging them with publishing in an 
advertisement false facts calculated to 
mislead the public. The affidavits are 
based on a new statute passed by the 
last legislature and are the first made 

in Indianapolis since the new law be¬ 
came effective. 

The affidavits in the Indianapolis case 
charge that the firm did not place on 
sale to the public at retail $35,000 worth 
of “finest” clothing* at less than the cost 
of the raw material, as alleged in the 
advertisement. The affidavits set out 
that the firm did not purchase the cloth¬ 
ing from the sources set out In the ■ad¬ 
vertisement and that other similar facts 
were untrue. 

The affidavits conclude with the state¬ 
ment that the statements made in the 
advertisement were not true and that 
the writers of the advertisement or the 
firm that paid for its insertion v/ere 
aware that the facts set out in the ad¬ 
vertisement were not true, therefore are 
amenable under the false advertising 
law. The law provides for a fine of 
not more than $5(X) am^ not less 
than $10. 

Send for samples of Half¬ 
tone Diamond Black. This 
Ink will print Jet Black on 
the most difficult paper. 
40c. net. 

Every pound guaranteed 

F. E. OKIE CO. 
PHILADELPHU, PA. 
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Don’t Do Your 
Fighting Blindly 

If you look with eager eyes at the rich trade that might be 

yours in and near Chicago, don’t plan your invasion blindly. 

Knowing where the strongholds are and what intrenchments 

must be carried, may save you many weeks of fighting and 

many thousands of dollars. Accurate knowledge beforehand 

may mean victory. Blind fighting without that knowledge 

may mean surrender. 

The Tribune's Advertising Promotion Department can 

furnish you with such accurate information as will enable 

you to fight for Chicago’s rich trade to the very best ad. 

vantage without wasting time or money. It will gladly 

furnish you this information at any time you wish to invade 

this territory. In writing, please, state the name and character 

of your product. 

In daily city circulation and in volume 

of advertising printed THE TRIBUNE 

nearly equals the other Chicago morn- 

ing papers COMBINED. 

^Ilje (Eljirago 
The World’s Greatest Newspaper 

(Trade Mark Registered) 

Member Audit Bureau of Circulations 

Eastern Advertising Office: 1216 Groisic Bldg., 220 Fifth Avenue, New York City 

Pacific Coast Advertising Office: 742 Market Street, San Francisco 




