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1954 CENSUS OF BUSINESS

Final Reports—Central Business District Bulletins

City

Summary Report
Akron, Ohio
Albany, N. Y
Allentown, Pa
Atlanta, Ga
Austin, Tex
Baltimore, Md
Berkeley, Calif
Birmingham, Ala
Boston, Mass
Brooklyn, N. Y
Buffalo, N. Y
Camden, N. J
Charlotte, N. C
Chattanooga, Tenn..
Chicago, 111

Cincinnati, Ohio
Cleveland, Ohio
Columbus, Ohio
Corpus Christi, Tex..
Dallas, Tex
Dayton, Ohio
Denver, Colo
Des Moines, Iowa
Detroit, Mich
El Paso, Tex
Erie, Pa
Evansville, Ind
Fall River, Mass
Flint, Mich
Fort Wayne, Ind
Fort Worth, Tex
Fresno, Calif
Gary, Ind
Grand Rapids, Mich.
Honolulu, Hawaii
Houston, Tex
Indianapolis, Ind
Jacksonville, Fla
Kansas City, Kans...
Kansas City, Mo .

Little Rock, Ark
Long Beach, Calif
Los Angeles, Calif
Louisville, Ky
Memphis, Tenn
Miami, Fla
Milwaukee, Wis

CBD No.

96

5

54

16

12

20
39
53
27
33
94
37
69
63
4

43
21
32
74
6

42
55
50
70
45
18

77
9

51

10

68
11

72

87
79

47
34
40
56
61

60
73

81
44
22
17
13

2

City

Minneapolis, Minn...
Mobile, Ala
Montgomery, Ala
Nashville, Tenn
New Bedford, Mass...
New Haven, Conn
New York City
New Orleans, La
Newark, N. J
Oakland, Calif
Oklahoma City, Okla.
Omaha, Nebr
Pasadena, Calif
Paterson, N. J
Philadelphia, Pa
Phoenix, Ariz
Pittsburgh, Pa
Portland, Oreg
Providence, R. I

Reading, Pa
Richmond, Va
Rochester, N. Y
Rockford, 111

St. Louis, Mo
St. Paul, Minn
Sacramento, Calif
Salt Lake City, Utah.
San Antonio, Tex
San Diego, Calif
San Francisco, Calif...
San Jose, Calif
Savannah, Ga
Scranton, Pa
Seattle, Wash
Shreveport, La
Spokane, Wash
Syracuse, N. Y
Toledo, Ohio
Trenton, N.J
Tulsa, Okla
Utica, N. Y
Washington, D. C
Waterbury, Conn
Wichita, Kans
Wilmington, Del
Worcester, Mass
Yonkers, N. Y
Youngstown, Ohio

CBD No.

24
64

65
66
76
25
49
1

30
35
84
75
58
95
48
52
38
31
91
92
7

89
71
26
15
23
3

19

36
29
78
41

86
46
82
88
93
83
80
28
67
8

14

59

57
90
62
85
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish- I

ments. (Chapters also are separate reports in bulletin series R-l.)
j

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS,
j

United States summary and separate chapters, of statistics classi-
!

fled by kind of business and geographic areas, for : Size of Whole_-
;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.

)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate
reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro- I

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and !

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954

Central Business District Statistics, Bulletin CBD 1—New Orleans, La.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce
Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This "series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the- Director' of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

.method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 19.14, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survirars Insur-

ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tp> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr,om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncqmparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.'—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries en the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-

ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures. /

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the ease in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in.

"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as*

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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NEW ORLEANS, LOUISIANA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1*- AND I9U8
CENTRAL BUSINESS DISTRICT OF NEW ORLEANS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^ 19^8

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

.

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranch! sed ).

.

Tire, battery, accessory dealers
Other automotive dealers ;

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores.

Other retail stores'^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores.
Florists
Music stores

SELECTED SERVICE TRADES

1,058

Hotels
Motion picture theaters.

78

330
165

165

34
6

7

21

194
45
48
13

50

23

26

80
13

30

18

23

15

6

2

19

15
5

10

31

254
9

43

27
4

6

9

48

13

257,272 40,688 1,116 234,314

6,618

24,976
16,173

8,803

95,218
76,998
13,329
4,891

52,445
10,309
8,678
9,408
21,558
18,700
2,193

15,320
8,820
3,486

2,839

24,358
22,556

(D)

(D)

1,951

2,493
101

2,392

7,820

26,073
2,384
8,256
2,570

972
474

1,934

15,624
4,104

768

5,443
3,678

1,765

15,885
13,171
2,080

634

7,331
1,489
1,263
1,893
2,391
1,985

295

2,371
1,476

510

385

2,663
2,382

(D)

(D)

234

468
11

457

1,382

4,143
90

1,618
519
109
48

389

4,721
663

101

332
163

169

31

7

10

14

192
38
51

12
39
23

40

93
19

37

11

31

20

7

4

18

14
5

9

28

276
22
49

24
6

6

10

6,961

22,935
14,961

7,974

84,708
68,710
11,804
4,194

53,215
7,757
9,574
11,862
21,309
20,139
2,495

11,071
7,447
2,385

1,038

21,966
20,002
1,116

848

1,505

2,409
114

2,295

6,132

23,412
2,708
6,811
2,374
1,244

494

2,464

10,410
4,058

33,701

706

4,900
3,271

1,629

12,694
10,275
1,746

673

6,412
1,018
1,178
2,083
1,636
1,511

497

1,486
986
340

160

2,286
2,041

174
71

202

387
22

365

942

3,686
169

1,166
460
151
62

521

3,002
694

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businesB.

.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OP NEW ORLEANS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195 1*

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores...*....

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'}

Liquor stores..
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores.
Florists
Music stores

SELECTED SERVICE TRADES

Hotels..
Motion picture theaters.

5,766

1,626

1,592
664
922

178
10
49
117

396
102
66
32

93
50

61

252
87
59

64

200
126
51

23

384

185
115
70

268

685
105
64

40
32
67
20

85

57

626,172 76,646 6,190 499,791

116,827

67,161
37, .486

29,597

113,125
83,669
20,060
9,308

60,624
13,028

(D)

9,772
24,236
20,833

(D)

39,960
25,837
5,262
7,849

93,458
83,911
7,000
2,577

35,359

30,959
5,242

25,717

28,332

41,337
7,141
8,879

(D)

2,075
3,101

(D)

(D)

6,814

6,653

10,646
7,188
3,458

18,169
13,956
3,002
1,211

8,255
1,785

(D)

1,942
2,789
2,334

(D)

5,828
3,909

853
1,066

9,033
7,858
1,008
167

3,349

4,948
389

4,559

4,095

5,670
316

1,700
(D)

(D)

(D)

(D)

(D)

1,229

2,174

1,670
570

1,100

167
11

46
110

339

73
61

38

77
51

60

244
93
88
57

149

89

42
18

349

223
136
87

269

606
136
67
26

19
67
22

82

58

104,282

55,147
27,320
27,827

95,608
73,593
14,437
7,578

61,082
9,400

(D)

13,065
25,045

(D)

2,917

27,633
17,844

(D)

(D)

53,591
46,845
4,125
2,621

16,082

24,922
5,224

19,698

21,974

39,470
6,865
9,025

(D)

1,662
2,576

(D)

13,541
5 6,675

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

ther| were 334 such establishments with sales of $38,875,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19lf8

NEW ORLEANS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab-
lish^
ments
(Number)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19kQ

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total
2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores.
Florists
Music stores

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

6,824

1,956

1,846
771

1,065

225
10
58

155

434
110
69

43
103
54

63

299
105
64
86

239
147
67
23

506

266
162
104

305

748
114
72

42
36
73
21

74

721,122 84,263 7,135 545,464

153,055

77,454
43,543
33,775

115,305
83,669
20,475
11,073

(D)

13,495
9,362
11,113
24,500
21,019
3,566

43,472
28,178
5,578
8,662

(D)

99,154
8,299
2,577

44,644

39,130
7,465

31,665

(D)

44,354
7,695

9,145

2,914
2,257
3,206
2,543

17,402

8,260

8,477

12,129
8,179
3,950

18,339
13,956
3,051
1,332

(D)

1,838
1,317
2,062
2,815
2,360

435

6,250
4,191

911
1,148

(D)

9,032
1,148

167

4,106

5,774
574

5,200

(D)

5,939
339

1,731

543
231
471
482

5,192
1,487

2,542

1,930
657

1,273

206
11

53

142

358
76
61
46
80
52

63

276
104
92
73

173
108
47
18

431

269
168
101

296

654
146
76

27
22

72
23

76

116,753

63,144
31,132
32,012

97,735
73,593
14,983
9,159

61,874
9,465

(D)

13,714
25,079
23,583
2,935

30,547
19,313
4,176
6,813

58,476
51,336
4,519
2,621

20,161

29,627
6,796

22,831

23,573

43,574
7,396
9,128

2,469
1,707
2,652
2,851

13,763
57,128

61,925

5,829

9,826
6,162
3,664

14,221
11,043
2,155
1,023

7,103
1,164

(D)

2,218
1,954
1,814

541

4,000
2,507

822
671

5,380
4,603

613
164

2,022

4,300
535

3,765

3,138

6,106
425

1,590

464
194
398
550

3,958
5 1,662

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
TSxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 406 such establishments with sales of $41,401,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19M3 TO 195^,
CENTRAL BUSINESS DISTRICT OF NEW ORLEANS, THE ENTIRE CITY, AND THE NEW ORLEANS STANDARD METROPOLITAN AREA

Kind of business

Retail stores, total

Food stores

RETAIL STOKES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Percent change 1

Central
Business
District

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores-?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores.

Other

Drug stores, proprietary stores..

4
Other retail stores

Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores.
Florists
Music stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

9.8

-4.9

8.9
8.1

10.4

12.-4

12.1
12.9
16.6

-1.5

32.9
-9.4

-20.7
1.2

-7.2
-12.1

38.4
18.4
46.2

173.5

10.9
12.8
(D)

(D)

29.6

3.5
-11.4
4.2

27.5

11.4
-12.0
21.2
8.3

-21.9
-4.1

-21.5

50.0

1.1

Entire
City

25.5

12.0

21.8
37.2
6.4

18.3
13.7
38.9
22.8

-0.8
38.6
(D)

-25.2
-3.2

(D)

(D)

44.6
44.8
(D)

(D)

74.4
79.1

69.7
-1.7

119.9

24.2
0.3

30.6

28.9

4.7
4.0
1.6
(D)

24.8
20.4
(D)

(D)

2.1

City
less its
Central
Business
District

39.3

13.2

31.0
72.4
4.7

64.3
36.6

155.6
44.5

4.0
65.5
(D)

-69.8
-28.3

(D)

(D)

48.8
63.7
(D)

(D)

118.6
128.6
74.4
42.5

129.2

26.4
0.6

34.0

29.5

-5.0
14.4

-71.9
(D)

163.9
26.2
(D)

(D)

3.6

Entire
Standard
Metro-
politan
Area

32.3

31.1

22.7
39.9
5.5

18.0
13.7
36.7
20.9

(D)

42.6
(D)

-19.0
-2.3

-10.9
21.5

42.3
46.0
33.6
27.1

(D)

93.1
83.6
-1.6

121.4

32.1
9.8
38.7

(D)

-0.5
-10.8

0.2
18.0
32.2
20.9

-10.8

26.4
15.9

Standard
Metro-
politan
Area less
Central
Business
District

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
NEW ORLEANS CITY AND OF NEW ORLEANS STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1954 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total .

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.2.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ?

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores.
Florists
Music stores

41.0

5.7

37.2
43.1
29.7

84.2
92.0
66.4
52.5

86.5
79.1
(D)

96.3
89.0
89.8
(D)

38.3
34.1
66.2
36.2

26.1
26.9
(D)

(D)

5.5

8.1
1.9

9.3

27.6

63.1
33.4
93.0
(D)

46.8
15.3
(D)

-46.9

6.7

41.6
54.8
28.7

88.6
93.4
81.8
55.3

87.1
82.5
(D)

90.8
85.1
(D)

85.5

40.1
41.7
(D)

(D)

41.0
42.7
27.1
32.4

9.4

9.7
2.2

11.7

27.9

59.3
39.4
75.5
(D)

74.8
19.2
(D)

35.6

4.3

32.2
37.1
26.1

82.6
92.0
65.1
44.2

(D)

76.4
92.8
84.7
88.0
89.0
61.5

35.2
31.3
62.5
32.8

(D)

22.7
(D)

(D)

4.4

6.4
1.4
7.6

(D)

58.8
31.4
90.3
88.2
43.1
14.8
76.1

43.0

6.0

36.3
48.1
24.9

86.7
93.4
78.8
45.8

86.0
82.0
(D)

86.5
85.0
85.4
85.0

36.2
38.6
57.1
15.2

37.6
39.0
24.7
32.4

7.5

8.1
1.7

10.1

26.0

53.7
36.6
74.6
96.2
72.9
18.6
86.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kindB of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 191+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF NEW ORLEANS, THE ENTIRE CITY, AND THE NEW ORLEANS STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195J+ 191*8

Entire City

195^ 1948

Standard
Metropolitan

Area

1954 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place 5

Drinking places

General merchandi se group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores 1

Family clothing stores 1
,

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores ,

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers . . . .

,

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores

100.0

2.6

3.7

6.3
3.4

37.0
29.9

5.2
1.9

20.4
4.0
3.4
3.7
8.4
7.3
0.9

6.0
3.4
1.4
1.2

9.5
8.8
(D)

(D)

0.8

1.0
0.1
0.9

3.0

10.0
0.9
3.2

1.0
0.4
0.2
0.8

100.0

3.0

9.8
6.4
3.4

36.2
29.3
5.1

1.8

22.7
3.3
4.1
5.1
9.1
8.6
1.1

4.7
3.2
1.0
0.5

9.4
8.5
0.5
0.4

0.6

1.0
0.0
1.0

2.6

10.0
1.1
2.9

1.0
0.5
0.2
1.0

100.0

18.7

10.7

6.0
4.7

18.1
13.4

3.2
1.5

9.7
2.1
(D)

1.6
3.9
3.3
(D)

6.4
4.2
0.9
1.3

14.9
13.4
1.1
(D)

5.7

4.9
0.8
4.1

4.5

6.4
1.0
1.4

(D)

0.3
0.5
(D)

100.0

20.9

11.1
5.5

5.6

19.1
14.7

2.9

1.5

12.2
1.9

(D)

2.6
5.0

(D)

0.6

5.5
3.6

(D)

(D)

10.7
9.4
0.8
0.5

3.2

5.0
1.0
4.0

4.4

7.9
1.4
1.8

(D)

0.3
0.5
(D)

100.0

21.2

10.7
6.0
4.7

16.0
11.6

2.9
1.5

(D)

1.9
1.3
1.6
3.4
2.9
0.6

6.0
3.9
0.9
1.2

(D)

13.7
1.2
(D)

6.2

5.4
1.0
4.4

(D)

6.0
0.9
1.3

0.4
0.3
0.4
0.4

-L

100.0

21.4

11.6
5.7

5.9

17.9
13.5

2.7

1.7

11.4
1.8
(D)

2.5

4.6
4.3
0.6

5.6
3.6
0.8
1.2

10.7
9.4
0.8
0.5

3.7

5.4
1.2
4.2

4.3

8.0
1.3
1.7

0.5
0.3
0.5
0.5

^tandard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades coyered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United

States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-

chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.

)

Volume II.—RETAIL TRADE, AREA STATISTICS. United;

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; witi

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole^

sale Establishments, Credit Sales, Warehouse Space, Commodity

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties^,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-,

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports ill

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters ofij

statistics classified by kind of business and geographic areas, for :
1

1

Receipts Size of Establishments, Employment Size of Establish-'
ij

ments, Legal Form of Organization, Single Units and Multiunits,
j

Laundries and Cleaning Plants, and Hotels and Motels. (Most!'

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for eachil

State, the District of Columbia, Alaska, and Hawaii, of statistics] II

by counties, cities, and standard metropolitan areas, and by kindl

'

of business; with cross classifications by kind of business forlll

standard metropolitan areas and for cities and counties with 2001
jj

or more service establishments. (Chapters also are separate^

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail tradej

hotels, and theaters, for the central business district of each ofl

selected large cities with comparable city and standard metro^|

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business-:

data previously issued for a number of wholesale, service, and

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954

Central Business District Bulletin CBD—Jfita%|flfc£0 y^
Washington, D. C, 1956

i

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerc
I

Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a- Periods problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification^ System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cationi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1S154 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

tin.' "employer" universe and those with no paid employment
during 1954, i. e., the ''nonemployer" universe. The method
of obtaining Census information for these two groups was as

follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI ) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The ''nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 194S data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the ease of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "noneniployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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MILWAUKEE, WISCONSIN

Table 1. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9W
CENTRAL BUSINESS DISTRICT OF MILWAUKEE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195!+

Estab-
lish-
ments 1

(Number

)

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

19W

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •.

Shoe stores
Men'3, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

790

44-

225
121
104

14

5

5

4

160
39
30

3

58
31

24

47
12
20
13

20
11
9

31

3
1

2

23

223
9

47
17
7
8

16

5

27

191,287

3,517

13,677
8,873
4,804

81,204

74,292
6,414

498

32,271
5,954
6,975
1,664

15,671
13,752
1,946

11,562
5,226
2,498
3,830

23,837
21,221
2,616

(D)

S3
(D)

2,832

20,464
1,036
4,952
1,148

886
545
792

1,037

9,700
2,867

33,342

496

3,598
2,577
1,021

14,465

13,021
1,317

127

5,862
1,045
1,263

284
2,900
2,521

370

2,136
969
587
580

2,639
2,151

488

(D)

iSi

(D)

529

3,369
64

825
204
135
100
150
215

4,162
629

814

49

244
117
127

13

4
5

4

186
33

33
8

66
34
45

40
14
12
12

23
11
11

1

22

7
3

4

21

209
10
43
13
5

9

13
5

27
9

193,263

2,768

14,480
8,601
5,879

82,466

74,371
7,456

639

38,527
6,027
7,780
3,205
18,426
17,134
3,053

9,647
4,469
2,142
3,023

17,779
15,630

(D)

(D)

918

1,561
413

1,148

3,290

21,827
1,148
4,089
1,947
1,033

528
2,758

782

9,671
3,895

30,700

228

3,510
2,049
1,461

13,786

12,661
1,025

100

5,757
876

1,24-1

ko-j

2,617
2,362

616

1,615
790
438
387

1,720
1,358

(D)

(D)

93

325
67

258

578

3,C

42
749
348
123
80

463
119

3,419
709

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of buslnesB.

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes klnrJB of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195lf AND I9W
CITY OF MILWAUKEE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
(Number)

195 1
)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19U8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

.

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores..

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.-
Motion picture theaters.

8,055

1,713

2,569

1,863

140
12
73
53

609
138
106
26

204
101
97

702

281
136
145

288

1,080
122
137
38
65
112
63
18

931,027

203,813

92,419
38,863
53,532

164,352
141,871
17,026
5,437

67,054
12,293
14,906
4,262
30,394
25,480
4,599

429 53,065
97 22,056
89 7,572

195 22,631

244 149,595
161 138,030
68 9,992
15 1,573

44,809

44,268
9,559
34,709

27,378

84,274
10,559
8,315
1,657
2,640
3,227
2,825
1,588

13,795
7,-400

114,214

14,759

14,839
9,637
5,202

28,501
24,689
3,117

695

11,225
1,787
2,417

810
5,425
4,643

786

8,117
3,760
1,641
2,716

14,965
13,292
1,507

166

3,215

6,163
1,356
4,807

3,364

5,582
1,789

7,575

1,831

2,441
565

1,876

120
12
62
46

643
114
105
26

229
104
139

520

209
82

127

285

9,066 961
518 130

1,422 128
251 22

237 55

432 92

423 45
259 20

49
67

772,478

151,197

77,658
28,559
49,099

162,720
143,455
14,586
4,679

75,769
(D)

16,915
(D)

(D)

30,513
(D)

343 41,402
92 19,008
71 6,355
137 14,453

222 115,968
161 105,766
45 7,428
16 2,774

22,622

25,528
4,445
21,083

22,021

77,593
8,333
7,133

(D)

2,376
2,584
3,917
1,498

13,225
58,396

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 1951*

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators),

then were I4.58 such establishments with sales of $23,130,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
MILWAUKEE STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations . . .

.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.-

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. . >

Motion picture theaters

9,787

2,041

3,066
842

2,222

179
12

90
73

710
167
122
31

239
123
111

502

107
100
233

305
209
75
21

949

360
172
188

354

1,321
160
157
44
86

138
74
22

51

72

1,144,581

266,246

110,174
46,586
63, 564

170,201
141,871
19,758
8,524

76,053
14,615
16,877
4,540
34,044
28,751
5,369

57,736
23,144
8,512

25,076

189,326
176,714
10,350
2,262

83,119

59,492
12,438
47,054

34,248

97,986
13,973
9,249
1,726
3,658
4,182
3,206
2,009

14,471
8,198

135,192

19,348

17,211
11,168
6,043

29,258
24,689
3,585
984

12,335
2,042
2,656

823
5,932
5,103

882

8,680
3,930
1,759
2,991

19,072
17,289
1,553

230

6,722

8,255
1,715
6,540

4,157

10,154
692

1,536
257
341
571
436
296

5,827
1,962

9,519

2,352

401
97
78

185

288
210
51

27

784

281
113
168

349

1,160
188
140
23

73
120
50
25

54
78

903,991

196,480

3,043 93,151
668 32,966

2,375 60,185

148 166,561
12 143,455
73 15,615
63 7,491

713 79,671
134 13,853
116 18,093
28 5,k^

249 35,096
116 31,484
153 6,453

44,110
19,601
6,628

17,090

139,989
126,727

7,990
5,272

32,811

37,431
7,530

29,901

26,493

87,294
11,167
7,646
2,075
2,869
3,226
4,051
1,698

13,352
5
9, 095

101,179

11,756

13,793
7,127
6,666

25,867
22,955
2,219

693

11,264
1,626

2,857

4,916
4,366
1,123

6,056
2,987
1,266
1,803

14,187
12,403
1,341

443

2,225

5,161
803

4,358

2,858

8,012
504

1,268
350
229
389
591
183

4,487
1,911

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. . .. Represents zero.
^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 520 such establishments with sales of $25,Wa,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
Data are for regular motion picture theaters only. There was one drive-in theater in this Standard Metro-

politan Area in 1948.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 195 1*,

CENTRAL BUSINESS DISTRICT OF MILWAUKEE, THE ENTIRE CITY, AND THE MILWAUKEE STANDARD METROPOLITAN AREA

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe store s

Men's, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

appliance dealers.

i

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

Percent change 1

Central
Business
District

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

-1.0

27.1

-5.5
3.2

-18.3

-1.5
-0.1

-14.0
-22.1

-16.2
-1.2

9.0
-48.0
-15.0
-19.7
-36.3

19.9
16.9
16.6
26.7

34.1
35.8
(D)

-100.0

(D)

(D)

(D)

(D)

-13.9

-6.2
-9.8
21.1
-41.0
14.2
3.2

-71.3
32.6

183.7
-28.4

Entire
City

20.5

34.8

19.0
36.1
9.0

1.0
-1.1
16.7
16.2

-11.5
(D)

-12.0

(D)

(D)

-16.5
(D)

28.2
16.0
19.2
56.6

29.0
30.5
34.5

-43.3

98.1

73.4
115.1
64.6

24.3

8.6
26.7
16.6
(D)

11.1
24.9

-27.9
6.0

4.3
-12.9

City
less its
Central
Business
District

27.7

34.9

24.6
50.3
12.7

3.6
-2.2
48.8
22.3

-6.6

(D)

-13.2

(D)

(D)

-12.3

(D)

30.7
15.8
20.4
64.5

28.1
29.6
(D)

(D)

(D)

(D)

(D)

(D)

31.0

14.4
32.5
10.5
(D)

30.6
30.4
75.4
-23.0

15.2
-1.4

Entire
Standard
Metro-
politan

Area

26.6

35.5

18.3
41.3
5.6

2.2
-1.1
26.5
13.8

-4.5

5.5
-7.0

-17.0
-3.0
-8.7

-16.8

30.9
18.1
28.4
46.7

35.2
39.4
29.5

-57.1

153.3

58.9
65.2
57.4

29.3

12.2
25.1
21.0
-16.8
27.5
29.6

-20.9
18.3

-9.9

Standard
Metro-
politan
Area less
Central
Business
District

(NA) Not available. Represents zero.Standard Notes: (d) Withheld to avoid disclosure.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishment "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only. There was one drive-in theater in this Standard Metro-

politan Area in 1948.
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Table 5. RETAIL STORES: I95I+ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
MILWAUKEE CITY AND MILWAUKEE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel store s

I

Furniture, home furnishings, appliance dealers
Furniture stores ,

Other home furnishings stores 1 .....

.

Household appliance, radio, TV stores

! Automotive group
Passenger car dealers (franchised and nonfranch! sed )..

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

3
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

20.5

1.7

14.8
22.8
9.0

49.4
52.4
37.7
9.2

48.1
48.4
46.8
39.0
51.6
54.0
42.3

21.8
23.7
33.0
16.9

15.9
15.4
26.2

(D)

(D)

(D)

(D)

10.3

24.3
9.8

59.6
69.3
33.6
16.9
28.0
65.3

25.0

1.8

18.6
30.1
12.0

50.7
51.8
51.1
13.7

50.8
(D)

46.0
(D)

(D)

56.2
(D)

23.3
23.5
33.7
20.9

15.3
14.8
(D)

(D)

4.1

6.1
9.3
5.4

14.9

28.1
13.8
57.3
(D)

43.5
20.4
70.4
52.2

16.7

1.3

12.4
19.0
7.6

47.7
52.4
32.5
5.8

42.4
40.7
41.3
36.7
46.0
47.8
36.2

20.0
22.6
29.3
15.3

12.6
12.0
25.3

(D)

(D)

(D)

(D)

8.3

20.9
7.4
53.5
66.5
24.2
13.0
24.7
51.6

21.4

1.4

15.5
26.1
9.8

49.5
51.8
47.7
8.5

48.4
43.5
4-3.0

58.8
52.5
54.4
47.3

21.9
22.8
32.3
17.7

12.7
12.3
(D)

(D)

2.8

4.2
5.5
3.8

12.4

25.0
10.3
53.5
93.8
36.0
16.4
68.1
46.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: I95U AND I9U8 —PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF MILWAUKEE, THE ENTIRE CITY, AND THE MILWAUKEE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19^8

Entire City

195>+ I9U8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place 5

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchi sed )......

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

2
Other retail stores

Liquor stores
Jewelry stores
Book, stationery store s

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

1.8

7.1
4.6
2.5

42.5
38.8
3.4
0.3

16.9
3.1
3.6
0.9
8.2
7.2
1.0

6.0
2.7
1.3
2.0

12.5
11.1

1.4

(D)

(D)

(D)

(D)

1.5

10.7
0.5
2.6
0.6
0.5
0.3
0.4
0.5

100.0

1.4

7.5
4.5
3.0

42.7
38.5
3.9
0.3

19.9
3.1
k.O
1.7
9.5
8.9
1.6

5.0
2.3
1.1
1.6

9.2
8.1
(D)

(D)

0.5

0.8
0.2
0.6

1.7

11.3
0.6
2.1
1.0
0.5
0.3
1.4
0.4

100.0

21.9

9.9
4.2
5.7

17.7
15.3
1.8
0.6

7.2
1.3
1.6
0.5
3.3
2.7
0.5

5.7
2.4
0.8
2.4

16.1
14.8
1.1
0.2

4.8

4.7
1.0
3.7

2.9

9.1
1.1
0.9
0.2
0.3
0.3
0.3
0.2

100.0

19.6

10.1
3.7
6.4

21.1
18.6
1.9
0.6

9.8
(D)

2.2
(D)

(D)

4.0
(D)

5.4
2.5
0.8
1.9

15.0
13.7
1.0
0.3

2.9

3.3
0.6

2.7

2.8

10.0
1.1
0.9
(D)

0.3
0.3
0.5
0.2

100.0

23.3

9.6
4.0
5.6

14.9
12.4
1.7
0.8

5.0
2.0
0.7
2.2

16.5
15.4
0.9
0.2

7.3

5.2

1.1
4.1

3.0

8.6
1.3
0.8
0.2
0.3
0.4
0.3
0.2

100.0

21.7

10,

3,

6,

18.

15.

1.

0.8

8.8
1.5
2.0
0.6
3.9
3.5
0.7

4.9
2.2

0.7
1.9

15.5
14.0
0.9
0.6

3.6

4.2
0.8
3.3

2.9

9.7
1.2
0.9

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. Tbe
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

j

business and geographic areas, for : Sales Size of Establishments,
!

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R~-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity I

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.

)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, the!

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metro

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports iij

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters a

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish
ments, Legal Form of Organization, Single Units and Multiunits
Laundries and Cleaning Plants, and Hotels and Motels. (Mos.
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eacj

State, the District of Columbia, Alaska, and Hawaii, of statistic-

by counties, cities, and standard metropolitan areas, and by kin

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS,
Establishments, sales or receipts, and payroll for retail trad

hotels, and theaters, for the central business district of each
|

selected large cities with comparable city and standard metr
politan area data.

TRADE BULLETINS.—Primarily a reorganization of businei

data previously issued for a number of wholesale, service, an

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
L Manufactures and Mineral Industries, was authorized by
W under Title 13, United States Code, section 131. These
54 Censuses covered businesses operated in continental
lited States, Alaska, and Hawaii. Separate Censuses of
^lsiness and Manufactures for 1954 were also conducted
ii Puerto Rico jointly with the Commonwealth Government.

»The 1954 Census of Business covered Retail Trade, Whole-
;le Trade, and Selected Service Trades. This series of bul-

;;ins provides findings for retail trade establishments,
!>tels, and motion picture theaters in selected central busi-
es districts and related cities and standard metropolitan
eas. The definition and map of the Central Business
strict for which data are shown in this bulletin and its

ilation to the Central City and Standard Metropolitan Area
j which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

[|

Because many large cities had no officially defined area
presenting their "Central Business District," it was neces-
ry for the Bureau of the Census to arrange for the deline-
ion of such districts before a program to tabulate 1954
Wsus data for them could be implemented. The delineation
Central Business Districts was accomplished with the

(operation of the Census Tract Committees in the large
-ties included in the Central Business District (CBD)
iFogram. In their work on the CBD's, the Census Tract
Jinmittees obtained the representation of a variety of local
terests, such as business firms and associations, newspapers,
|anning agencies, welfare organizations, local governmental
jdies, etc.

JThe objective of the CBD Program was stated, as follows,
a letter from the Director of the Census Bureau to the

fact Committees

:

,j"The primary objective of this operation is to provide a

j
basis for comparing changes in business activity in the
'Central Business District with those in the remainder of

i

the metropolitan area or of the central city."

ecause there are no generally accepted rules for determining
(hat a CBD area should include or exclude, the Census
liireau did not provide rigid specifications for defining the
BD but (1) provided a general characterization of the
BD, describing it as "an area of very high land valuation,
i area characterized by a high concentration of retail busi-
2sses, offices, theaters, hotels, and 'service' businesses, and
fi area of high traffic flow"; and (2) required that the
jBD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts,
he emphasis put on tracts was based on the anticipation
iat other Census statistics than those derived from the
054 Census of Business would also [eventually] be tabulated
>r CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
3rtion of what should be in the CBD. It was believed that
Us limitation generally would not prove to be serious as
»e difference in area probably would not significantly alter
ie magnitudes being measured. Provision, however, was
tade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.1

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories -those with any paid employment during 1954, i. e.,

the '•employer" universe and those with no paid employment
during 1954. i. e., the •'nonemployer'' universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survhws Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Staiiihird I)i(lastri(il Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results

for this group were established by multiplying such findings
by two. The •'nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data; however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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I departments. In addition to the material included in KIND-
>OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

'business where the change in leased department procedure
i might have had the greatest effect. Later publications of the

>1954 Census of Business will present separate data for leased

departments.
1 (6) One other important difference in the two Censuses is

'in the treatment of sales and excise taxes levied directly on
] the consumer. In the 1948 Census of Business such taxes
< were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a

summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of.merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxuig
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standar-d Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census

was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the ma.ior groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ag
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating-
places ( except refreshment stands )

" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,
and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SALT LAKE CITY, UTAH

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951* AND I9U6
CENTRAL BUSINESS DISTRICT OF SALT LAKE CITY

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^ 19W

Estab-
lish-
ments x

(Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

2Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety).

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

469

30

116
85
31

17

3

1-4

105
22
29

6

35
21

11

41
19
22

11

15

16
6

10

12

106
(NA)

20
4

25

94, 379 16,449 541 96,464

4,322

6,969
5,797
1,172

35,617
4,529
31,088

15,751
2,800

(D)

(D)

6,540
5,587

(D)

7,081
4,570
2,511

6,906

1,259

1,694
1,069

625

4,051

10,729
(NA)

2,092
(D)

2,368
1,863

491

1,774
1,525

249

6,824
772

6,052

2,313
414
(D)

(D)

1,002
850
(D)

1,165
840
325

1,071

243

246
111
135

599

1,723
(NA)

378
(D)

809
369

27

146
96
50

18
4

14

113
17
35

7

39

26
14

52

29
23

11

13

19
5

14

16

126
3

29

4

47
12

2,292

7,617
5,650
1,967

35,098
4,990
30,108

17,905
2,940
5,107

(D)

(D)

6,653
(D)

(D)

(D)

5,906

895

1,972
(D)

(D)

4,472

11,441
1,884
3,207

(D)

2,506
2,444

15,675

226

1,885
1,505

380

6,156
788

5,368

2,327
392
558
(D)

(D)

937
(D)

1,308
(D)

(D)

831

193

299
(D)

(D)

763

1,687
62
606
(D)

779
472

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19^8
CITY OF SALT LAKE CITY

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ment6
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total'

Food stores «.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers .

Furniture, home furnishings stores, antique stores-
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip. dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,875

368

373
282
91

53

19
32

146
29

34
8

55

37

14

138
65

73

119

268

90
14
76

60

260
18
33

6

45
20

297,448 36,685 1,636 213, 1

58,579

18,599
15,556
3,043

50,209
5,646

44,505

18,057
3,306

(D)

(D)

7,394
6,415

(D)

17,232
10,753
6,479

58,098

20,126

14,592
1,505
13,087

11,696

30,260
(D)

3,240
1,252

5,558
3,217

4,126

4,170
3,648

522

8,995
936

8,059

2,744
483
(D)

(D)

1,100
948
(D)

2,501
1,803

698

5,783

2,059

1,909
141

1,768

1,534

2,864
(D)

531

237

1,956
594

347
244
103

32

14
18

135
20
40

7

48
36

20

96
56

40

97

208

60
10
50

53

220
9

34
9

67
16

38,459

14,919
11,364
3,555

46,023
5,492

40,531

19,524
3,124
5,361

(D)

(D)

7,629
(D)

16,280
(D)

(D)

32,285

9,670

8,876
(D)

(D)

7,646

20,186
4,547
3,401
1,656

5,677
2,733

Standard Notes

:

(D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detail!

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 19:

there were 123 such establishments with sales of $5,935)000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in U

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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SALT LAKE CITY, UTAH

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
SALT LAKE CITY STANDARD METROPOLITAN AREA

Establishments, aaJ.es, and Annual Payroll, by Kind of Business

11

Kind of business

195^ 191+8

Estab-
lish^
merits

(Number)

Sales

'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000.)

RETAIL STORES

2,567 360,727 42,005 2,328 261,443 31,658

499

539
386
153

72

22

50

170
36

35

10
60
42
15

173
79

94

157

380

154
25

129

83

340
19
36

6

51

29

76,888

22,931
18,592
4,339

55,363
5,855

49,508

19,023
3,603
4,496

(D)

7,664
6,685
1,617

19,567
12,123
7,444

68,632

26,470

22,857
2,344

20,513

13,879

35,117
13,401
3,354
1,252

5,682
3,907

5,221

4,886
4,208

678

9,490
968

8,522

2,823
532
527
242

1,118
966
404

2,747
1,925

822

6,722

2,487

2,661
219

2,442

1,777

3,191
408
540
237

1,987
751

568

513
333
180

54

19
35

151
23
44
9

53

40
22

127
67
60

127

316

118
19
99

74

280
15
37
9

71
33

53,458

18,742
13,651
5; 091

48,983
5,700

43,283

19,911
3,187
5,458
1,749
8,170
7,707
1,347

17,797
12,370
5,427

38,701

14,092

15,230
1,474

13,756

8,846

25,683
5,549
3,449
1,656

5,683
3,297

3,224

4,064
3,274

790

8,143
889

I

7,254

2,541
428
577
243

1,102
1,039

191

Furniture, home furnishings stores, antique stores 3

2,502
1,790

712

1

3,853

1,275

1

Lumber, building materials, hardware, farm equip, dealers 1,943
201

Other 1,742

1,247

2,866
187
632
213

SELECTED SERVICE TRADES

Hotels 1,786
751

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 172 such establishments with sales of $6,646,000.

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195^,

CENTRAL BUSINESS DISTRICT OF SALE LAKE CITY, THE ENTIRE CITY, AND THE SALT LAKE CITY STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its

Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less

Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.

Eating places
Drinking places

group.General merchandise
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores , . .

.

Shoe stores .'

Men's, boys' clothing and furnishings stores 3
.

Family clothing stores J

Women's clothing, specialty stores.

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores -

'

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-2.2

88.6

-8.5
2.6

-40.4

1.5
-9.2

3.3

-12.0
-4.8
(D)

(D)

(D)

-16.0
(D)

-20.1
(D)

(D)

16.9

40.7

-14.1
(D)

(D)

-9.4

-6.2
(NA)

-34.8
(D)

-5.5
-23.8

39.1 73.0

52.3

24.7
36.9

-14.4

9.1
2.8
9.8

-7.5
5.8
(D)

(D)

(D)

-15.9
(D)

5.8
(D)

(D)

80.0

108.1

64.4
(D)

(D)

53.0

49.9
(D)

-4.7
-78.2

-2.1

18.0

50.0

59.3
70.8
17.8

33.6
122.5
28.7

42.4
-20.2

(D)

(D)

(D)

-15.2
(D)

36.9
(D)

(D)

94.1

115.0

(D)

(D)

140.9

123.3
(NA)

491.8
(D)

1.0
369.0

38.0

43.8

22.4
36.2
-14.8

13.0
2.7

14.4

-4.5
13.1
-17.6

(D)

-6.2
-13.3

20.0

9.9
-2.0
37.2

77.3

87.8

50.1
59.0
49.1

56.9

36.7
141.5
-2.8
-24.4

-.1

18.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included
group totals.

*This group total includes kinds of business^ not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

SALT LAKE CITY AND OF SALT LAKE CITY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 191+8

Retail stores , total1

'ood stores

Cating, drinking places
Eating places
Drinking places

ieneral merchandise group
Variety stores
General merchandise stores ( except variety)

Ipparel, accessories stores
Shoe stores

Men's, boys' clothing and furnishings stores 2

Family clothing stores 2

Women's clothing, specialty stores
Ready-to-wear stores 2

All other apparel stores

furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 2 ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Dther retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores

31.7

7.4

37.5
37.3
38.5

70.9
80.2
69.9

87.2
8-4.7

(D)

(D)

88.5
87.1
(D)

41.1
42.5
38.8

11.9

6.3

11.6
71.0
4.8

34.6

35.5
(NA)

64.6
(D)

45.1

6.0

51.1
49.7
55.3

76.3
90.9
74.3

91.7
79.7
95.3
(D)

(D)

87.2
(D)

54.5
(D)

(D)

18.3

9.3

22.2
(D)

(D)

58.5

56.7
41.4
94.3
(D)

26.2

5.6

30.4
31.2
27.0

64.3
77.4
62.8

82.8
77.7
(D)

(D)

85.3
83.6
(D)

36.2
37.7
33.7

10.1

4.8

7.4
45.6
3.0

29.2

30.6
(NA)

62.4
(D)

36.9

4.3

40.6
41.4
38.6

71.7
87.5
69.6

89.9
92.2
93.6
(D)

(D)

86.3
(D)

49.8
(D)

(D)

15.3

6.4

12.9
(D)

(D)

50.6

44.5
34.0
93.0
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business note included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195^ AND I9U8.—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SALT LAKE CITY, THE ENTIRE CITY, AND THE SALT LAKE CITY STANDARD METROPOLITAN ARE!

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ I9I+8

Entire City

195^ 19U8

Standard
Metropolitan

Area

195^ 19^8

Retail stores , total

1 ;cri stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).....

Apparel , accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' a clothing, specialty stores
Ready-to-wear stores 1

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 1 ..*....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores
, proprietary stores

Other retail stores 2
....

Liquor s tores
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

4.6

7.4
6.2
1.2

37.7
4.8

32.9

16.7
3.0
(D)

(D)

6.9
5.9

(D)

7.5
4.8
2.7

7.3

1.3

1.8
1.1
0.7

4.3

11.4
(NA)

2.2
(D)

2.4

7.9
5.9
2.0

36.4
5.2

31.2

18.6
3.0
5.3
(D)

(D)

6.9
(D)

9.2
(D)

(D)

6.1

0.9

2.0
(D)

(D)

4.6

11.9
2.0
3.3
(D)

19.7

6.3

5-3
1.0

16.9
1.9

15.0

6.1
1.1
(D)

(D)

2.5
2.2
(D)

5.8
3.6
2.2

19.5

6.8

4.9
0.5
4.4

3.9

10.1
(D)

1.1

O.k

18.0

7.0
5.3
1.7

21.5
2.6

18.9

9.1
1.5
2.5
(D)

(D)

3.6
(D)

7.6
(D)

(D)

15.1

4.5

4.2
(D)

(D)

3.6

9.4
2.1
1.6
0.8

21.3

6.4
5.2
1.2

15.4
1.6

13.8

5.3
1.0
1.2
(D)

2.1
1.9
0.4

5.4
3.3
2.1

19.0

7.3

6.3
0.6
5.7

3.9

9.7
3.7
0.9
0.3

100.

20.1

I:

2.

2.,

16 i

7..

l]

2.,

0.,

3.,

2.,

0.,

6

4.,

2

U.

5

1

5

1

O.j

5.

!

3.

9.1

I:

0.

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in tl

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures,

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.

15





Bulletin CBD-4

CENTRAL

BUSINESS DISTRICT

STATISTICS

Chattanooga, Tennessee

1954
Census

of

Business

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON • 1956



BUREAU OF THE CENSUS

ROBERT \V. BURGESS, Director

A. Ross Eckler, Deputy Director

Howard C. Grieves, Assistant Director

Conrad Taeuber, Assistant Director

Morkis H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehres, Assistant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. von Struve, Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Greenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence S. Batschelet, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most -chapters also are

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III —WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan ai^eas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in|

bulletin series W—1.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for '

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau <o£ the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiOf{ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been class!
fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 19.">4 Census of Business.

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1

(.'54, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the InternakRevenue Service as subject to payment
of federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73. 75, 76, 7S, and 79 of the service portion of the
Standard IvfiustrUil Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had n.i,t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies ho questions on the Census
lvport form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 194S
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

shjow an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINBSS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
i

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number' of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the

|

basis of its major activity and all data for it included in that
I classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather

\

than as a part of the store within which it operates. (See
i COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative

I offices, etc. Information for this type of unit will be included
1 in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

,
Sales.—Sales are defined to include total receipts from

I customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as , income' from
investments, rental of real estate, etc. They inciude the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, ©r Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives : however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask ea<5h establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery, to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aa
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between,
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores'.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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CHATTANOOGA, TENNESSEE

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CENTRAL BUSINESS DISTRICT OF CHATTANOOGA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments x

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number

)

19h8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

2Retail stores, total

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety)

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores

,
Other

Drug stores, proprietary stores.

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

245

40
35
5

14

4

10

78
22

13

9

26

14
7

20
13

7

2

4

5

2

3

66
11

19

4

62,037 9,538 265

Hotels
Motion picture theaters.

1,777

2,537
2,333

204

27,406
4,331

23,075

13,589
2,562
3,801
2,255
4,502
3,180

419

5,382
3,813
1,569

(D)

(D)

2,680
(D)

(D)

1,269

6,226
1,082
2,388
437

2,433
1,324

174

553
526
27

4,630
640

3,990

1,679

342
241
436
601
359
59

939
637
302

(D)

(D)

383
(D)

(D)

208

844
45

364
60

989

317

16

53

43
10

10
6

4

81

17
17
9

27
16

11

19
15

4

5

3

4

2

2

67
13
15

3

11

6

56,220

1,880

3,274
2,869

405

22,165
4,181

17,984

13,051
2,124
2,867
2,386
5,150
4,907

524

4,746
4,064

682

(D)

(D)

1,889
(D)

(D)

1,268

5,985
1,414
2,291

(D)

2,536
1,001

7,363

174

695
627

3,144
542

2,602

1,461
245
255

339
572

537
50

593
496
97

198

14

226
(D)

(D)

201

657
48

327

(D)

815
218

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CITY OF CHATTANOOGA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19U8

Estab
lish-
ments
(Number

)

Sales

($1,000)

RETAIL STORES

Retail stores, total' 1,799 218,997 (D) 1,729 164,602

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores J

Women's clothing, specialty stores.
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

445

328
257
71

58

21

37

132
27

19
21

45
23

14

132

70
50

113

194

78
33
45

62

257
59

21

19
22

48,261

12,813
11,229
1,584

29,407
(D)

(D)

16,744
(D)

(D)

3,180
5,630
3,634

(D)

13,599
9,086
4,359

39,265

14,592

14,615
(D)

(D)

5,347

24,354
(D)

(D)

(D)

2,754
2,562

3,027

2,574
2,406

168

4,864
(D)

(D)

2,071
(D)

(D)

512

756
399
(D)

1,893
1,354

539

4,110

1,360

1,841
(D)

(D)

733

(D)

(D)

(D)

(D)

1,078
704

523

352

259
93

61

24
37

113
19

21

16
40
24
14

96

64
25

155

58

27
31

74

217
54

18
5

25

16

33,023

11,433
9,569
1,864

24,569
4,871
19,698

14,349
(D)

(D)

(D)

(D)

(D)

(D)

9,978
(D)

(D)

27,789

7,950

9,923
(D)

(D)

5,161

20,427
7,222

(D)

196

2,920
1,457

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detaile'

In 195
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 130 such establishments with sales of $3,066,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in th!

group totals.
^This group total includes kinds of business not included in any cf the detail lines which follow
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CHATTANOOGA STANDARD METROPOLITAN AREA

Establishments , Sales, and Annual Payroll, by Kind of Business

11

195U

Kind of business Estab
lish-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19^

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

i'ood stores.

Sating, drinking places.
1 Eating places
Drinking places

\

'Jeneral merchandise group

[
Variety stores
General merchandise stores (except variety),

Apparel, accessories stores

;

Shoe stores

j

Men's, boys' clothing and furnishings stores 3
.

I Family clothing stores 3

', Women 1 s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Turniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

asoline service stations

.umber, building materials, hardware, farm equip, dealers
Hardware stores
Other

lg stores, proprietary stores.

ther retail stores 4

Liquor stores

:j Jewelry stores
I Book, stationery stores.

SELECTED SERVICE TRADES

2,532

hotels

-Llotion picture theaters.

698

418
331

87

114
32

82

167
33
24
31

57

32

16

164
84
66

141

306

118
63

55

92

314
62

28

21
31

265,572 27,849 2,536 195,319

64,988

15,906
(D)

(D)

33,169
5,588

27,581

18,923
2,868
4,544
4,011
6,372
4,271

992

15,208
9,996
5,036

43,817

20,120

18,316
5,771

12,545

7,544

27,581
8,012
2,613

(D)

2,862
2,894

3,721

2,979
(D)

(D)

5,177
823

4,354

2,319
367
324
614
849
483
165

2,078
1,457

621

4,380

1,763

2,139
611

1,528

991

2,302
340
389
(D)

1,107
781

885

459
337
122

115
34

81

128
20

24
18

44
28
16

122
73
40

104

271

95

49
46

104

253

54

26

5

27
22

44,583

13,152
10,987
2,165

26,662
5,357

21,305

15,806
2,207
3,285
3,685
5,861
5,499

670

11,448
8,546
2,788

31,594

11,010

12,546
4,565
7,981

6,575

21,943
7,222
2,497

196

(D)

1,664

19,097

2,574

2,209
1,962

247

3,507
698

2,809

1,683
252
296
452
626

580
57

1,444
1,064

380

2,771

967

1,416
395

1,021

781

1,745
200
347
25

(D)

391

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

:ind of business.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

here were 158 such establishments with sales of $3,548,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

proup totals.
This group total includes kinds of business not included in any of the detail lines which follow.

i
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195^,
CENTRAL BUSINESS DISTRICT OF CHATTANOOGA, THE ENTIRE CITY, AND THE CHATTANOOGA STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3 ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores ,

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.3

-5.5

-22.5
-18.7
-49.6

23.6
3.6

28.3

4.1
20.6
32.6
-5.5

-12.6
-35.2
-20.0

13.4
-6.2

130.1

(D)

(D)

41.9
(D)

(D)

0.1

4.0
-23.5
-4.2
(D)

-4.1
32.3

33.0 44.8

46.1

12.1
17.3
-15.0

19.7
(D)

(D)

16.7
(D)

(D)

(D)

(D)

(D)

(D)

36.3
(D)

(D)

41.3

83.5

47.3
(D)

(D)

3.6

19.2
(D)

(D)

(D)

-5.7

75.8

49.3

25.9
32.8
-5.4

-16.8
(D)

(D)

143.1

(D)

(D)

(D)

(D)

(D)

(D)

57.1
(D)

(D)

(D)

(D)

48.6
(D)

(D)

4.8

25.5
(D)

(D)

(D)

-16.4
171.5

36.0

45.8

20.9
(D)

(D)

24.4
4.3

29.5

19.7
30.0
38.3
8.8
8.7

-22.3
48.1

32.8
17.0
80.6

38.7

82.7

46.0
26.4
57.2

14.7

25.7
10.9
4.6
(D)

(D)

73.9

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195*+ AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CHATTANOOGA AND OF CHATTANOOGA STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195*+ 19U8

Retail stores , total1

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

Family clothing stores 2

Women's clothing, specialty , stores
Ready-to-wear stores 2

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 2

....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores

28.3 34.2

3.7

19.8
20.8
12.9

93.2
(D)

(D)

81.2

(D)

(D)

70.9
80.0
87.5
(D)

39.6
-42.0

36.0

(D)

(D)

18.3
(D)

(D)

23.7

25.6
(D)

(D)

(D)

5.7

28.6
30.0
21.7

90.2
85.8
91.3

91.0
(D)

(D)

(D)

(D)

(D)

(D)

47.6
(D)

(D)

(D)

(D)

19.0
(D)

(D)

24-. 6

29.3
(D)

(D)

(D)

23.4

2.7

15.9

(D)

(D)

82.6
77.5
83.7

71.8
89.3
83.6
56.2
70.7
74.5
42.2

35.4
38.1
31.2

(D)

(D)

14.6

(D)

(D)

16.8

22.6
13.5
91.4
(D)

2U.8

4.2

24.9
26.1
18.7

83.1
78.0
84.4

82.6
96.2
87.3
64.7
87.9
89.2
78.2

41.5
47.6
24.5

(D)

(D)

15.1
(D)

(D)

19.3

27.3
19.6
91.8
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business note included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF CHATTANOOGA, THE ENTIRE CITY, AND THE CHATTANOOGA STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19U8

Entire City

1951* 19U8

Standard
Metropolitan

Area

195U 19^8

Retail stores, total

r. od stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys* clothing and furnishings stores 1

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores 1

. .

.

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
,

Jewelry stores
,

Book, stationery stores
,

100.0 100.0 100.0 100.0 100.0

2.9

4.1
3.8
0.3

44.2
7.0

37.2

21.9
4.1

6.1
3.6

7.3
5.1
0.7

8.7
6.2
2.5

(D)

(D)

4.3
(D)

(D)

2.0

10.0

1.7
3.8
0.7

3.3

5.8
5.1

0.7

39.5

7.4
32.1

23.2

3.8
5.1
4.2
9.2

8.7
0.9

8.4
7.2
1.2

(D)

(D)

3.4
(D)

(D)

2.3

10.6
2.5
4.1
(D)

22.0

5.9

5.1
0.8

13.4
(D)

(D)

7.6
(D)

(D)

1.5
2.6

1.7
(D)

6.2
4.2
2.0

17.9

6.7

6.7
(D)

(D)

2.4

11.2
(D)

(D)

(D)

20.1

6.9
5.8
1.1

14.9
2.9

12.0

8.7
(D)

(D)

(D)

(D)

(D)

(D)

6.1

(D)

(D)

16.9

4.8

6.0
(D)

(D)

3.2

12.4
4.4
(D)

0.1

24.5

6.0
(D)

(D)

12.5
2.1

10.4

5.7
3.8
1.9

16.5

7.6

6.9
2.2
4.7

2.8

10.4
3.0
1.0
(D)

100.0

22.8

6.7

5.6

1.1

13.7
2.8

10.9

7.1 8.1

1.1 1.1

1.7 1.7
1.5 1.9

2.4 3.0

1.6 2.8

0.4 0.4

5.9
4.5

1.4

16.2

5.6

6.4

2.3,

4.1

3.4

11. 21

3-7;

1.3

0.1

Standard Notes: (D) Withheld tc avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20C

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

JCENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail trade;

hotels, and theaters, for the central business district of each oil

selected large cities with comparable city and standard metroj'

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, anql

retail trades.
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INTRODUCTION

[

The 1954 Census of Business, along with the 1954 Censuses
Ik of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
'District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

;

I

Because many large cities had no officially defined area
['representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
Icities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
(Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
"in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
jCBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,

(

an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic liow" ; and (2) required that the
!CBD ordinarily should be. defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
;The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's

I fimight lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would. tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanuf'aeturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau 'if the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-
caiioi\ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi

tied in the 1954 Census, for the first time, on the basis of it;

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the 'non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead
the purchase is made at the customer's home, at the site o.':

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in Ibis bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

I



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "noneinployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification bad not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t® questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should

l)e made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication -of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. There ques-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received' different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "noneinployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classi%ing their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption an their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fo>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment'
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of!

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplier
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses andi

nurseries are not within scope of the census ; however, florist:

shops are included.

Motion Picture Theaters.—This kind of business includes!
commercially operated theaters primarily engaged in thej

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab
lishments known to the public as hotels, primarily engaged'
in providing lodging, or lodging and meals, to the general]
public.
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AKRON, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195k AND I9U8
CENTRAL BUSINESS DISTRICT OF AKRON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments x

(Number)

195^ 19U8

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores ._ . .

.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i

.

.

.

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

350

34

43
25

17
4
9

4

92

27
17

4
39

22

7

22

7

3

10

5

2

3

5

3

2

10

91

29

6

2

3

7
2

110,422 17,913 342 106,246

5,033

5,801
4,169
1,632

61,273
56,840

(D)

13,530
2,933
2,878
1,875
5,517
4,468

327

9,614
3,543

351

5,638

4,173
(D)

(D)

1,013

1,458
(D)

(D)

2,731

5,796

2,605
(D)

(D)

234
501

(D)

2,717
1,371

524

1,365
976
389

10,124
9,274

690
160

1,899
407
396
250
798
554
48

1,655
665
33

957

573
(D)

(D)

104

145

(D)

(D)

461

1,063

511
(D)

(D)

56

103
(D)

381

41

67
42
25

13
5

81

19
17

6
28

16
10

23

9

6

7

6

2

4

11

4
7

10

81
1

23
1

2

4
9

4

5,226

4,518
2,702
1,816

60,762
56,234
4,528

13,782
2,735

3,352
2,709
4,402
4,155

571

6,299
4,332

597
1,361

2,707
(D)

(D)

425

4,895
(D)

(D)

2,094

5,538
(D)

2,395
(D)

(D)

187
540
180

2,317
1,526

16,545

446

1,176
725
451

9,510
8,783
728

1,779
348
485
337
5^2
496
67

1,165
800
72

292

328
(D)

(D)

47

823
640
183

345

926
(D)

479
(D)

(D)

43
74
15

739
359

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF AKRON

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores-
Other home furnishings stores3

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.-
Motion picture theaters.

2,682

64-0

668
359
309

62
5

39
18

164
39

29

7

66
37
19

145
27
19

83

131
83
46
2

253

138
49
85

123

358
29

64
8

16
37
12
2

382,249 47,845 2,670 310,089

88,455

32,042
18,631
13,375

70,112
(D)

7,336
(D)

18,038
4,184
3,642

(D)

6,910
5,363

721

20,131
7,447
1,198
11,276

71,169
62,238

(D)

(D)

19,839

30,156
4,502
25,326

12,136

20,171
5,657
3,835

557
856

1,065
(D)

(D)

3,637
1,927

6,310

6,347
4,240
2,107

11,344
(D)

1,320
(D)

2,327
546
482
300
908
652
91

3,417
1,292
261

1,864

7,128
5,896

(D)

(D)

1,861

4,994
519

4,486

1,714

2,403
144
654
91

104
158
(D)

(D)

1,197
506

784

643
279
364

45
6

30
9

143
31
30

13

38
26

24

100
24
19

41

137
87
39
11

251

131
48
83

113

323
46
42
22

13
28
18

7

68,229

24,815
11,554
13,261

64,286
(D)

6,348
(D)

16,606
3,244
4,033
3,501
4,855
4,609

840

11,889
6,412
1,427
3,827

54,695
47,950
6,253
492

12,254

29,929
6,843

23,086

9,285

18,101
4,397
3,103

(D)

626
905
(D)

(D)

3,314
2,843

38,200

4,009

4,792
2,666
2,126

10,016
(D)

967
(D)

2,033
399

565
394
584

537
91

2,069

1,144
275

650

5,523
4,566

890

67

1,084

5,281
878

4,403

1,207

2,186
115

573

(D)

42
124
(D)

(P)

1,012
630

L

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954
,597,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total includes kinds of business not included in any of the detail lines which follow.

... Represents zero,
s may include data for establishments without payroll which could no1

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 155 such establishments with sales of
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Table 3. RETAIL STORES AND_SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9U8
AKRON STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number

)

195^

Sales

'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores

Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,861

932

917
498
417

7
55

37

223
53

4B
9

85
50

24

188
37
25

104

195
124
60
11

411

227
81

142

164

505
34
80
10

24

58

14
5

38
29

513,562 61,723 3,745 388,055

129,124

42,963
24,992
17,905

78,229
60,890
11,183
6,156

23,005
5,441
5,203
2,731
8,508
6,683

992

25,146
10,047
1,487

13,378

98,103
86,466
10,269
1,368

31,780

42,187
7,731

34,128

16,283

26,742
7,487
4,532

(D)

1,132
1,516

726
(D)

3,974
2,950

9,048

8,400
5,686
2,714

12,546
9,893
1,995

658

4,223
1,753
348

2,122

9,904
8,366
1,394

144

2,869

6,672
964

5,708

2,277

2,874
(D)

766
(D)

124
201
112
(D)

1,296
705

1,103

892
377
515

67

8

40
19

2,910 189
701 40
661 42
340 16

1,096 52

807 35
112 27

137
31

23
66

199
126
54
19

398

206

72
134

144

410
58
48
3

18

37
20

45
42

92,010

33,390
15,300
18,090

68,619
58,893
7,665
2,061

19,677
3,931
5,000
3,856
5,663
5,377
964

14,769
7,819
1,688
5,009

68,040
59,581
7,206
1,253

18, 524

38,943
8,672
30,271

11,566

22,517
5,338
3,455

616
745

1,071
752
287

3,516
3,331

46,141

5,578

6,232
3,521
2,711

10,613
9,186
1,165

262

2,344
468
651
433
680
630
112

2,429
1,359

308
762

7,036
5,944

996
96

1,560

6,360
1,076
5,284

1,458

2,531
144
631
100
52

142
95

19

1,076
755

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In I95 1*

there were 209 such establishments with sales of $12,077,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals

.

T?his group total includes kinds of business not Included in any of the detail lines which follow.
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Table 4. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 1954,
CENTRAL BUSINESS DISTRICT OF AKRON, THE ENTIRE CITY, AND THE AKRON STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores,

Apparel, accessories stores
Shoe stores
Men boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture store s

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores ,

.

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3.9

-3.7

28.4
54.3

-10.1

0.8
1.1
(D)

XXX

-1.8

7.2
-14.1
-30.8

25.3
7.5

-42.7

52.6
-18.2
-41.2

314.3

54.2
(D)

(D)

138.4

-70.2
(D)

(D)

30.4

4.7
XXX
8.8

(P)

(D)
25.1
-7.2

(D)

17.3
-10.2

23.3 33.4

29.6

29.1
61.3
0.9

9.1
(D)

15.6
(D)

8.6
29.0
-9.7
(D)

42.3
16.4

-14.2

69.3
16.1
-16.0
194.6

30.1
29.8
(D)

(D)

61.9

0.8
-34.2
9.6

30.7

11.4
28.7
23.6
(D)

36.7
17.7
(D)

(D)

9.4
-32.2

32.4

29.3
63.4
2.6

150.8
(D)

(D)

(D)

59.6
145.8
12.2
(D)

207.5
97.1
30.9

88.1
87.7
2.0

128.6

28.9
(D)

(D)

(D)

59.2

14.6
(D)

(D)

30.8

14.4
(D)

73.7
(D)

(D)
15.7
(D)

(D)

-7-7
-57-8

32.3

40.3

28.7
63.3
-1.0

14.0
3.4
45.9

198.7

16.9
38.4
4.1

-29.2
50.2
24.3
3.0

70.3
28.5

-11.9
167.1

44.

45.

42.

9,

71.6

8.3
-10.9

12.7

40.8

18.8
40.3
31.2
(D)

51.9
41.5
-3.5

(D)

13.0
-11.4

(D) Withheld to avoid disclosure. (NA) Not available. Represents zero.Standard Notes:
XXX Not applicable.

Minus sign (-) denotes decrease.
excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
AKRON CITY AND OF AKRON STANDARD METROPOLITAN AREA SALES

Kind of 'business

Percent of City sales in
Central Business District

195^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.

Apparel, accessories stores
Shoe stores
Men s, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores 2

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

28.9

5.7

18.1
22.4
12.2

87.4
(D)

(D)

(D)

75.0
70.1
79.0
(D)

79.8
83.3
45.4

47.8
47.6
29.3
50.0

5.9
(D)

(D)

5.1

4.8
(D)

(D)

22.5

28.7

67.9
34.8
(D)

22.0
(D)

(D)

34.3

7.7

18.2
23.4
13.7

94.5
(D)

71.3

83.0
84.3
83.1
77.4
90.7
90.1
68.0

53.0
67.6
41.8
35.6

4.9
(D)

(D)

3.5

16.4
(D)

(D)

22.6

30.6
(D)

77.2
(D)

(D)

20.7
(D)

(D)

21.5

3.9

13.5
16.7
9.1

78.3
93.3
(D)

(D)

58.8
53.9
55.3
68.7
6U.8
66.9
33.0

38.2
35.3
23.6
42.1

4.3
(D)

(D)

3.2

3.5
(D)

(D)

16.8

21.7

57.5
(D)

(D)

15.4
69.0
(D)

27.4

5.7

13.5
17.7
10.0

88.5
95.5
59.1

70.0
69.6
67.0
70.3
77.7
77.3
59.2

42.7
55.4
35.4
27.2

4.0
(D)

(D)

2.3

12.6
(D)

(D)

18.1

24.6
(D)

69.3
(D)

(D)

17.5
71.8
62.7

Standard Notes: (d) Withheld to avoid disclosure. iNAFNot available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF AKRON, THE ENTIRE CITY, AND THE AKRON STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 19-48

Retail stores, total.

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores .

Family clothing stores 1

Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores 1

Other home furnishings stores1

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores , <-

Other

Drug stores, proprietary stores.

Other retail stores -

Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

100.0

4.

4

5.2

3-7
1.5

55.5
51.8
(D)

(D)

12.3
2.7
2.6

1.7
5.0
4.1
0.3

3.2
0.3
5.1

3.8
(D)

(D)

0.9

1.3

(D)

(D)

2.5

5.3

2.4
0.2
(D)

0.2
0.5
(D)

100.0 100.0 100.0 100.0

4.9

4.3
2.6
1.7

57,

52.

4.3

13.0
2.6

3.2
2.5
4.1
3.9
0.5

5.9

4.0
0.6
1.3

2.5

(D)

(D)

0.4

4.6
(D)

(D)

2.0

5.2

(D)

2.3
(D)

(D)

0.2
0.5
0.2

23.1

8.4
4.9
3.5

18.3

(D)

1.9

(D)

4.7
1.1
1.0
(D)

1.8
1.4
0.2

5.3
1.9
0.3
3.0

18.6
16.3
(D)

(D)

5.2

7.9
1.2

6.6

3.2

5.3
1.5
1.0
0.1
0.2
0.3
(D)

(D)

22.0

8.0
3.7
4.3

20.7

(D)

2.0
(D)

5.4
1.0
1.3
1.1
1.6
1.5
0.3

3.8
2.0

0.5
1.2

17.6
15-4
2.0
0.2

4.0

9.7
2.2

7-5

3.0

5.8
1.4
1.0
(D)

0.2
0.3
(D)

(D)

25.1

8.4
4.9
3.5

15.2
11.8
2.2
1.2

4.5
1.1

1.0
0.5
1.6
1.3
0.2

4.9
2.0
0.3
2.6

19.1
16.8
2.0
0.3

6.2

8.2
1.5

6.6

3.2

5.2
1.5
0.9
(D)

0.2
0.3
0.1
(D)

100.0

23.7

8.6
3.9
4.7

17.7
15.2
2.0
0.5

5.1
1.0
1.3
1.0
1.5
1.4
0.2

3.8
2.0
0.4
1.3

17.5
15.4
1.9

0.3

4.8

10.0
2.2
7.8

3.0

5.8
1.4
0.9
0.2
0.2
0.3
0.2
0.1

.^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
j

STATISTICS. United States summary and separate chapters of
(

statistics classified by kind of business and geographic areas, for : I
i

Receipts Size of Establishments, Employment Size of Establish- I

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate'

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of!

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD -6— Corpus Christi

Washington, D. C, 1956

For sale by U. S. BureaH of the Census, Washington 25, D. G, or any of the Field Offices of the Department of Commere
Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
i of Manufactures and Mineral Industries, was authorized by
6 law under Title 13, United States Code, section 131. These

I
1954 Censuses covered businesses operated in continental

r
United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
; in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

l letins provides findings for retail trade establishments,

|

hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
1 of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
' representing their "Central Business District," it was neces-
1 sary for the Bureau of the Census to arrange for the deline-
,
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large

I

cities included in the Central Business District (CBD)
! Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,

j

planning agencies, welfare organizations, local governmental
, bodies, etc.

j
The objective of the CBD Program was stated, as follows,

in a letter from the Director of the Census Bureau to the
Tract Committees:

"The primary objective of tins operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of

I the metropolitan area or of the central city."

j
Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census

!i Bureau did not provide rigid specifications for defining the

|

CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract

: lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the

,,1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly

j

within a strictly defined CBD or to the exclusion of a small
portion of what should ba in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter

.the magnitudes being measured. Provision, however, was
1 made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufaeturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '"employer" universe and those with no paid emplmyment
during 1054, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivpa's Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
To. 72. 73, 75, 7G, 78, and 79 of the service portion of the
>- tundard Industrial Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had n.'it classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies U>. questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The ''nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lisbments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The charge in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

'kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BTJSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included. •

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ag
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,
and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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CORPUS CHRISTI, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CENTRAL BUSINESS DISTRICT OF CORPUS CHRISTI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

1954

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores ,

Shoe stores .

Men's, boys' clothing and furnishings stores-

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

liture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores-

Household appliance, radio, TV stores

Automotive group

jasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

stores, proprietary stores.

Other retail stores4, ......
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

246

Hotels
Motion picture theaters.

48
43
5

14

5

9

61
18

12
3

23

14
5

10

8

2

27

9

3

2

1

62
8

13

5

66,286 9,482 246

1,238

3,680
3,492

188

16,816
2,345

14,471

7,654
1,927
1,409
267

3,759
3,190
264

1,899
(D)

(D)

26,485

1,417

343
(D)

(D)

882

5,872
578

2,822
(D)

1,114

930

107

918
881
37

3,193
429

2,764

969
239
172
40

483
392
35

354
311
43

2,756

244

47
(D)

(D)

125

769
24

432
(D)

453

151

12

44
37

7

11
4

7

54

12

9

6

21
19

6

13

7

5

34

7

4

2

2

58
10

16
2

55,521

2,135

2,897
2,650

247

12,701
1,938

10,763

7,884
1,832
1,487

565

3,695
3,648

305

2,691
1,423
1,233

18,792

369

475
(D)

(D)

1,423

6,154
587

3 878
(D)

1,154

787

7,167

171

722
687
35

1,863
238

1,625

860
224
155
73

381
375
28

463
216
247

2,184

65

66

(D)

(D)

207

566
17

328
(D)

583

152

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF CORPUS CHRISTI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195*)

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-

Family clothing stores J

Women's clothing, specialty stores.
Ready-to-wear stores 3

All other apparel stores

Furniture, .home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores^

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,507

Hotels
Motion picture theaters.

285

362
216
146

50
25
25

98
25
18

10

37
27

76
45
25

95

176

76
18
58

59

230
50
26
7

14
16

194,105 22,162 1,300 122,703

44,076

13,527
10,629
2,892

24,856
3 863

20,993

10,352
2,310
1,793

555

5,151
4,484

543

8,958
(D)

2,269

40,719

13,038

18,951
1,974

16,977

6,057

13,571
4,026
3,204

336

2,907
2,279

3,050

2,828
2,471

357

4,466
633

3,833

1,275
293
200
68

644
544
70

1,421
1,129

292

3,815

1,410

1,655
216

1,439

746

1,496
232
471
26

1,058
366

308

299
169
130

27

12

15

87
17
15
14
32
29

64
42
15

84

102

49
13

36

56

224
60
23

5

19

14

25,163

8,370
6,213
2,157

16,208
2,362

13,846

9,484
(D)

(D)

1,073
(D)

(D)

(D)

8,405
6,081
2,223

26,509

4,454

8,447
1,704
6,743

4,389

11,274
2,559

(D)

254

2,940
1,337

13,357

1,510

1,743
1,412
331

2,379
291

2,088

993

(D)

(D)

123
(D)

(D)

(D)

1,151
816
335

2,596

518

897
202
695

»

612

958
95
(D)

23

967
268

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 80 such establishments with sales of $3,434,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CORPUS CHRISTI STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
lish-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women * s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores.

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,867

Hotels
Motion picture theaters.

379

456
270
186

64
29
35

108
27
19

14

40
28

91
56
33

108

222

104
23
81

68

267
54
30
7

18

25

221,206 24,171 1,694 140,743

51,541

15.679
12,117
3,562

25,863
4,239
21,624

11,150
(D)

(D)

1,166
5,196

(D)

543

9,344
6,867
2,435

44,229

15,908

23,277
2,349
20,880

6,706

17,509
4,203
3,287

336

3,007
3 168

3,365

3,162
2,726

436

4,561
682

3,879

1,354
(D)

(D)

135
646
546
70

1,447
1,148

299

4,060

1,661

2,034
247

1,776

811

1,716
242
477
26

1,078
489

411

426
247
179

45
20
25

95
18

16
19

33
30

68
45

15

100

148

75
19

56

71

255
72
24

5

24

23

31,044

10,379
7,718
2,661

16,807
2,697
14,110

10,234
1,924
1,814
1,772
4,284
4,231

(D)

8,539
6,210
2,223

28,732

5,891

11,627
2,058
9,569

5,070

12,420
3,009
4,211

254

3,055
1,641

14,692

1,748

2,033
1,666
367

2,437
320

2,117

1,047
225
172
169
438
432
(D)

1,165
830
335

2,790

644

1,123
235

690

1,015
102
348
24

984
5 325

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^

there were 91 such establishments with sales of $3,569,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

5Revised.
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Table

CENTRAL BUSINESS DISTRICT STATISTICS

k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195^,
CORPUS CHRISTI, THE ENTIRE CITY, AND THE CORPUS CHRISTI STANDARD METROPOLITAN AREA

Kind of business

Percent change ^

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores ...

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3 ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

19.4

-42.0

27.0
31.9
-23.9

32.4
21.0
34.5

-2.9
5.2

-5

-52

1
-12
-13

-29.4
(D)

(D)

40.9

284.0

-27.8
(D)

(D)

-38.0

-4.6
-1.5

-27.2
(D)

-3.5
18.2

58.2 90.3

75.2

61.6
71.1

34.1

53.4

63.5
51.6

9.2
(D)

(D)

-48.3
(D)

(D)

(D)

6.6
(D)

2.1

53.6

192.7

124.4
15.8

151.8

38.0

20.4
57.3
(D)

32.3

-1.1
70.5

86.0

79.9
100.3

41.6

129.3
258.0
111.5

68.6
(D)

(D)

-43.3

(D)

(D)

(D)

23.5
(D)

(D)

84.4

184.5

133.4
(D)

(D)

74.5

50.4
74.8
(D)

(D)

0.4
145.3

57.2

66.0

51.1
57.0

33.9

53,

57,

53,

9.0
(D)

(D)

-34.2
21.3
(D)

(D)

9.4
10.6

9.5

53.9

170.0

100.2
14.1

118.2

32.3

41.0
39.7
-21.9
32.3

-1.6

93.1

81.

74.0

60.4
70.2

39.8

120.3
149.5
113.7

48.8
(D)

(D)

-25.5
144.0

(D)

(D)

27.3
(D)

(D)

78.5

162.4

105.6
(D)

(D)

59.7

85.7
49.7
39.6
(D)

-0.4

162.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available.
Minus sign (-) denotes decrease.

Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
4;This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 1954 AND 19kB - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CORPUS CHRISTI AND OF CORPUS CHRISTI STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195 1* 191*8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1951+ 1948

Retail stores, total1

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores 2

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 2

....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores

34.1

2.8

27.2
32.9
6.5

67.7
60.7
68.9

73.9
83.4
78.6
48.1
73.0
71.1
48.6

21.2
(D)

(D)

65.0

10.9

1.8
(D)

(D)

14.6

43
14

3

4

3.1
(D)

45.2

8.5

34.6
42.7
11.5

78.4
82.0
77.7

83.1
(D)

(D)

52.7
(D)

(D)

(D)

32.0
23.4
55.5

70.9

8.3

5.6
(D)

(D)

32.4

54.6
22.9
(D)

(D)

30.0

2.4

23.5
28.8
5.3

65.0
55.3
66.9

68.6
(D)

(D)

22.9
72.3
(D)

48.6

20.3
(D)

(D)

59.9

8.9

1.5

(D)

(D)

13.2

33.5
13.8
85.9
(D)

39.4

6.9

27.9
34.3
9.3

75.6
71.9
76.3

77.0
95.2
82.0
31.9
86.3
86.2
(D)

31.5
22.9
55.5

65.4

6.3

4.1
(D)

(D)

28.1

49.5
19.5
92.1
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business note included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF CORPUS CHRISTI, THE ENTIRE CITY, AND THE CORPUS CHRISTI STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonBtore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

195^ 1948

Standard
Metropolitan

Area

195^ 1948

Retail stores, total •

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women's clothing, specialty stores..
Ready-to-wear stores 1

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture, home furnishings stores, antique stores1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2
,

Liquor s tores
,

Jewelry stores
,

Book, stationery stores
,

100.0

1.9

5.6
5.3
0.3

25.4
3.5

21.9

11.5
2.9
2.1
0.4
5.7
4.8
0.4

2.9
(D)

(D)

39.9

2.1

0.5
(D)

(D)

1.3

100.0 100.0 100.0 100.0

(D)

3.8

5.2
4.8
0.4

22.9
3.5
19.4

14.2
3.3
2.7
1.0
6.7
6.6
0.5

4.8
2.6
2.2

33.8

0.7

0.9
(D)

(D)

2.6

11.1
1.1
7.0
(D)

22.7

7.0
5.5

1.5

12.8
2.0

10.8

5.3
1.2
0.9
0.3
2.6
2.3
0.3

4.6
(D)

1.2

21.0

6.7

9.8
1.0

3.1

7.0
2.1
1.7
0.2

20.5

6.8
5.0
1.8

13.2
1.9

11.3

7.7
(D)

(D)

0.9
(D)

(D)

(D)

6.9
5.0
1.8

21.6

3.6

6.9
1.4
5.5

3.6

9.2
2.1
(D)

0.2

23.3

7,

5,

1,

11,

1,

9,

5.1
(D)

(D)

0.5
2.3
(D)

0.2

4.2
3.1
1.1

20.0

7.2

10.5
1.1

9.4

3.0

7.9
1.9
1.5
0.2

100.0

22.0

7.4
5.5
1.9

11.9
1.9

10.0

7.3
1.4
1.3
1.3
3.0
3.0
(D)

6.1
4.4
1.6

20.4

4.2

8.3

1.5

6.8

3.6

2.1
3.0
0.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

;

or more service establishments. (Chapters also are separate
;

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business
j

data previously issued for a number of wholesale, service, andj

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD-7—Richmond, Va.

Washington, D. C, 1956

!

For sale by U. S. BureaH of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. . The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954

I
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract

' Committees obtained the representation of a variety of local
' interests, such as business firms and associations, newspapers,
: planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the

• Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the

|
Central Business District with those in the remainder of
the metropolitan area or of the central city."

J

Because there are no generally accepted rules for determining
(what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
iCBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation

= that other Census statistics than those derived from the
,1954 Census of Business would also [eventually] be tabulated
[for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
ithis limitation generally would not prove to be serious as
' the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

c(ttion
i
Manual, and as covered in the 1954 Census of Business,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survival's Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had no,t classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tp questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding:
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes;
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing;
rapidly and new lines of merchandise are being added, thej

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was thej

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were loJ

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated a

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-i
plish. For this reason, in the 1954 Census, each leased1

department was treated as a separate establishment and was!
classified in accordance with the kind of business it con-i

ducted. For example, in the 1954 tabulations a leased de-j

partment selling apparel would be classified as an apparell
store even though it was located in a department store or in a|

store classified in some kind of business other than apparelJ
It also should be noted that in the 1954 classifications, th^
procedure which separated the leased department from thej

main store could affect the kind-of-business code assigned toj

the main store because that code did not take into account thd
lines of merchandise carried by the leased department. Th
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased!
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

oe made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
night have had the greatest effect. Later publications of the
L954 Census of Business will present separate data for leased

lepartments.

,
(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
,:he consumer. In the 1948 Census of Business such taxes
vere not included in total sales and receipts of retail estab-

,lshments, hotels, and motion picture theaters, whereas they
vere included in the 1954 Census. The effect of this change
Taries from State to State depending on whether there was
,i State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
•overed. The Federal excise taxes on retail sales, while a
ligher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

tales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

?ot motion picture theaters this is a significant factor in

iomparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
i

In accordance with Census law, any data which would dis-

pose the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
vvhere other items of information for the same establishments
(fre suppressed.

EXPLANATION OF TERMS

> Establishments.—Census of Business figures represent a
iummary of reports for individual establishments rather than
(or companies. A separate report was obtained for each
ocation where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
yhich the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
>asis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
inits" and in a planned company statistics bulletin covering
Company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

1 Where two or more activities were carried on at a single
Establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
*s an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
ban as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

I This bulletin does not include figures for those locations
•f a multiunit organization which service or are auxiliary to
|he retail stores, hotels, or motion picture theaters of the
•rganization, such as separate warehouses, administrative
Offices, etc. Information for this type of unit will be included
n later 1954 Census of Business publications. In the 1948
business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
>ustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
eeeipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l). .

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms requh-ed
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "noneniployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ibr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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RICHMOND, VIRGINIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AMD 1948
CENTRAL BUSINESS DISTRICT OF RICHMOND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^

Estab-
lish-
ments l

(Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores ,

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores , proprietary stores

4
Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

695

131

159
151

13

3

4
5

114
28
25
13

38
26

10

61

30
18
11

41

14

5

9

12

U2
4

30

7
5

10
9

2

15

144,418

10,136

8,666

8,373
293

62,865
(D)

5,381
(D)

19,725
2,988
4,217
3,181
8,382
7,396

957

8,574
5,905
1,133
1,530

(D)

2,166

4,264
336

3,928

(D)

20,890
(D)

3,031
778
673

1,054
1,311

(D)

4,397
1,552

23,616

668

1,671
1,637

34

12,024
(D)

967
(D)

3,262
414
761
585

1,304
1,146

198

1,544
1,036

243
265

(D)

321

540
50

490

(D)

2,632
(D)

573
174
93

271
275
(D)

1,591
315

791

144

190
171
19

13

3

5

5

113

20

27
20
28
21

18

81

30
38
11

3

48

25

9

16

17

157

5

24
11
6

10
13

6

16
11

140,917

8,161

8,602
8,083

519

56,272
(D)

5,224
(D)

19,936
3,479
3,096
6,652
5,444
5,185
1,265

10 825

7,329
1,592
1,872

(D)

(D)

4,049
763

3,286

4,251

25,709
(D)

2,887
1,324

(D)

1,049
1,281

(D)

(D)

1,842

21,076

460

1,546
1,511

35

10,844
(D)

872
(D)

2,569
420
313
925
693
659
218

1,570
1,128
200
242

179

176

417
90

327

585

2,730
(D)

459
241
(D)

241
200
(D)

(D)

394

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

.

TSxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND I9I+8

CITY OF RICHMOND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
li ali-

ments
(Number

)

1951*

Sales

($1,000)

Payroll,
entire
year

($1,000)

19^8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

u
Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..
Motion picture theaters.

2,447

678

461
429
32

69
5

34
30

199
53

39
28
54
38
19

143

64
30

33

93

56

29

8

302

82

49
33

95

325
16

39
12
16
23

17
5

376,140

80,440

22,257
21,154
1,103

78,172
68,865
7,966
1,341

24,990
4,315
5,642

(D)

(D)

8,286
1,230

17,345
11,157

(D)

(D)

55,156
48,085
4,920
2,151

20,851

16,972
(D)

(D)

12,621

47,336
14,898
3,412
1 083

988
1,603
1,559

613

(D)

2,777

48,449

5,515

3,801
3,680

121

14,305
12,792
1,368

145

3,962
573
950
(D)

(D)

1,264
234

3,013
1,811

382

820

6,204
(D)

(D)

(D)

2,231

2,366
(D)

(D)

1,970

5,082
372
620
213
126
(D)

281
66

(D)

595

2,483

725

543
434
109

61
5

35
21

179
36
45
34
40
31
25

131
53

42

36

101
71
21

9

283

81

45
36

96

283
12

32
16
8

15

20
7

311,593

57,785

20,413
17,476
2,937

67,256
58,267
6,923
2,066

24,071
(D)

4,636
(D)

(D)

5,790
1,588

18,608
(D)

1,735

3,882

42,238
(D)

(D)

1,340

12,604

10,815
3,770
7,045

12,255

45,548
14,681
3,355
1,695
748

1,354
1,398
454

(D)

3,023

37,145

3,298

3,207
2,994

213

12,341
11,026
1,102

213

3,015
(D)

449
(D)

(D)

714
262

3,092
2,179
308

605

3,711
(D)

(D)

218

1,229

1,487
392

1,095

1,605

4,160
226
530
270
98

280
213
75

(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 196 such establishments with sales of $11,562,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.



RICHMOND, VIRGINIA 11

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
RICHMOND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195 1*

Kind of business Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19J+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total
2

Food stores

Eating, drinking places
Eating places
Drinking places

General mercnandi se group ;

Department stores

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.......
Furniture stores 3

Other home furnishings stores
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. ,

Motion picture theaters

2,886

804

542

506
36

106
5

40
59

203
53

39
31
55

39
19

168
68
35

45

115

69
32

12

393

104
60
44

107

344
16

39

12
16
26
17
5

409,765

91,390

25,507
24,283
1,224

79,797
68,865
8,157
2,711

25,392
4,315
5,642

(D)

9,460
(D)

1,230

18,889
11,903
1,859
4,839

60,854
53,344
5,042
2,452

26,019

19,262
4,941
14,321

(D)

(D)

14,898
3,412
1,083
1,012
1,652
1,559

613

5,035
3,334

51,527

6,264

4,345
4,217

128

14,388
12,792
1,385

211

4,023
573
950
816

1,450
(D)

(D)

3,145
1,847
405
893

6,663
5,573

843
247

2,649

2,656
591

2 065

(D)

2,947

914

643
523

120

79
5

39
35

182

37
45
35
41
31

25

142

54

45
43

118
83

22
13

378

94

55

39

105

(D) 292
372 12

620 32
213 16
132 8

368 15

281 20
66 7

V
711

329,108

65,178

22,532
19,359
3,173

68,011
58,267
6,994
2,750

24,075
(D)

4,636
7,649

(D)

5,790
1,588

19,037
13,035
1,817
4,185

44,645
40,239
2,504
1,902

15,371

11,458
4,192
7,266

12,963

45,838
14,681
3,355
1,695
748

1,354
1,398
454

5,123
3,232

38,358

3.633

3,441
3,220

220

12,391
11,026
1,112

253

3,016
(D)

449
1,087
'(D)
714
262

3,153
2,197
318
638

3 940

3,324
337
279

1,384

1,523
411

1,112

1,682

4,195
226
530
270
98

280
213
75

1,974
5741

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195U

there were 226 such establishments with sales of $12,086,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
'Revised.
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Table 4. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 1954,
CENTRAL BUSINESS DISTRICT OF RICHMOND, THE ENTIRE CITY, AND THE RICHMOND STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men' s, boys clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor store

s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

2-5

24.2

0.7
3.6

-43.6

11.7
(D)

3.0
(D)

-1.1
-14.1
36.2
-52.2

54.0
42.6
-24.4

-20.8
-19.4
-28.8
-18.3

(D)

(D)

5-3
-56.0

19.5

(D)

-18.8

(D)

5.0
-41.2

(D)

0.5
2.3

(D)

(D)
-15.7

20.7 '35-8

39.2

9.0
21.0
-62.4

16.2
18.2
15.1
-35.1

3-8

(D)

21.7
(D)

(D)

43.1
-22.5

-6.8

(D)

(D)

(D)

30.6

65.4

56.9
(D)

(D)

3.0

3.9
1.5
1.7

-36.1

32.1
18.4
11.5
35.0

(D)

-8.1

41.7

15.1
36.1
-66.5

39.4
(D)

52.1
(D)

27.3
(D)

-7-5

(D)

(D)

47.1
-15.5

12.7
(D)

(D)

(D)

(D)

(D)

87.8
(D)

(D)

(D)

33.3
(D)

-18.6
-17.8

(D)

80.0
112.0

(D)

(D)

3.7

24.'

40.2

13.2
25.4
-61.4

17.3
18.2
16.6
-1.4

5-5

(D)

21.7
(D)

(D)

(D)

-22.5

-0.8
-8.7

2.3
15.6

36.3

69.3

68.1
17.9
97.1

(D)

(D)

1.5
1.7

-36.1

35.3
22.0
11.5
35.0

-1.7
3.2

4l.O

42.5

20.9
41.1
-64.9

44.2
(D)

56.8
(D)

36.9
(D)

-7-5
(D)

(D)

(D)

-15.5

2 5 .6

5.1
222.7
43.1

(D)

(D)

102.4
34.3

161.1

(D)

(D)

(D)

-18.6
-17.8

(D)

96.1
112.0

(D)

(D)

28.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TPhis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: I95U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

RICHMOND AND OF RICHMOND STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 2

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores......

3
Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

38.4

12.6

38.9
40.0
26.6

80.4
(D)

67.5
(D)

78.9
69.2
74.7
(D)

(D)

89.3
77.8

49.4
52.9
(D)

(D)

(D)

10.4

25.1
(D)

(D)

(D)

44.1
(D)

88.8
71.8
68.1
65.8
84.1
(D)

1+5.2

14.1

42.1
46.3
17.7

83.7
(D)

75.5
(D)

82.8
(D)

66.3
(D)

(D)

89.6
79.7

58.2
(D)

91.8
48.2

(D)

(D)

37.4
20.2
46.6

34.7

56.4
(D)

86.1
78.1
(D)

77.5
91.6
(B)

35.2

11.1

34.0
34.5
23.9

78.8
(D)

66.0
(D)

77.7
69.2
74.7
(D)

88.6
(D)

77.8

45.4
49.6
60.9
31.6

(D)

8.6

22.1
6.8
27.4

(D)

(D)

(D)

88.8
71.8
66.5
63.8
84.1
(D)

1+2.8

12.5

38.2
41.8
16.4

82.7
(D)

74.7
(D)

82.8
(D)

66.3
87.O
(D)

89.6
79.7

56.9
56.2
87.6
44.7

(D)

(D)

35.3
18.2
45.2

32.8

56.1
(D)

86.1
78.1
(D)

77.5
91.6
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 19W—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF RICHMOND, THE ENTIRE CITY, AND THE RICHMOND STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 1948

Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores

Shoe stores
Men's, boys ' clothing and furnishings stores 1

Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers..
Hardware stores
Other

Drug stores, proprietary stores

2
Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

7.0

6.0
5.8
0.2

43.6
(D)

3.8
(D)

13.

2,

2,

2,

5,

5,

5.9
4.1
0.8
1.1

(D)

1.5

2.9
0.2
2.7

(D)

14.5
(D)

2.1
0.5
0.5
0.7
0.9
(D)

100.0

5.8

6.1
5-7

0.4

40.0

(D)

3-7
(D)

14.1
2.5
2.2
4.7

3-9
3-7
0.9

7-7
5-3
1.1
1.3

(D)

(D)

2.9
0.5
2.4

3.0

18.2
(D)

2.0
0.9
(D)

0.7
0.9
(D)

100.0

21.4

5.9
5.6
0.3

20.8
18.3
2.1
0.4

6.6
1.1
1.5
(D)

(D)

2.2
0.3

4.6
3.0
(D)

(D)

14.7

5.5

4.5
(D)

(D)

3.4

12.6
4.0
0.9
0.3
0.3
0.4
0.4
0.2

100.0

18.5

6.6
5-7
0.9

21.6
18.7
2.2
0.7

7.7
(D)

1.5

(D)

(D)

1.9
0.5

6.0
4.2
0.6
1.2

13.6

4.0

3.5
1.2

2.3

3.9

14.6
4.7
1.1
0.5
0.2
0.4
0.4
0.1

100.0

22.3

6.2
5.9
0.3

19.5
16.8
2.0
0.7

6.2
1.1
1.4
(D)

2.3
(D)

0.3

4.6
2.9
0.5
1.2

14.9

6.3

4.7
1.2

3.5

(D)

(D)

3.6
0.8
0.2
0.2
0.4
0.4
0.1

100.0

19.8

6.8
5.9
1.0

20.7

17.7
2.1
0.8

7.3
(D)

1.4
2.3

(D)

1.8
0.5

5.8
4.0
0.5
1.3

13.6

4.7

3.5
1.3

2.2

3.9

13,

4.

1,

0.

0,

0,

0.

0.

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll'' establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject static-tics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.

)

Volume II—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole
sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume v.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of
I

J

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted

in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,

hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program.. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,

in a letter from the Director of the Census Bureau to the
i Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

- Because there are no generally accepted rules for determining
i what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the

I CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the

i CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.

', The emphasis put on tracts was based on the anticipation

;

that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated

i
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small

j

portion of what should be in the CBD. It was believed that

]

this limitation generally would not prove to be serious as
!
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was

i made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements

for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-

ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the

Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or

personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-

store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

Km- purposes of coverage in the 1954 Census of Business,

retail and service establishments wore divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the ''employer" universe and those with no paid employment
during 1904, i. e., the "nonemployer" universe. The method
df obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was .obtained by means of a mail canvass. Report
forms were niaihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survival's Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n.O|t classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies U> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 19.54 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was

j

classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de- i

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased

.
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iepartments. In addition to the material included in KIND-
3F-BUSINESS CLASSIFICATION, below, reference should

ie made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

ousiness where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

Iepartments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on

the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

[n general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a

Higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

jstablishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included In the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1054 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a9
"Drinking places.

- '

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards''

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden!
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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WASHINGTON, D.C.

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND I9W
CENTRAL BUSINESS DISTRICT OF WASHINGTON, D. C.

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ 191+8

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores , proprietary stores

Other retail stores.^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

1,380

81

361
331
30

36
6
13
17

314
81
69

13
112
71
33

88
25

23
37

10

20

16

4
12

64

390
37
91

34
8

24
9

18

58

13

413,072

9,693

44,270
42,014
2,256

134,541
120,958
10,056
3,527

74,026
14,580
14,641
10,136
29,344
24,587
4,579

32,612
14,534
3,582
14,480

19,279
(D)

(D)

2,960

4,509
252

4,257

17,827

73,355
12,726
11,675
7,090
1,298
2,237
4,374
3,170

33,209
5,780

74,973

1,085

4,359
2,549

662
1,143

2,051
(D)

(D)

428

564
34
530

3,108

10,059
630

2,207
875
226
562
672
376

11,677
1,016

1,439

126

12,194 326
11,663 309

531 17

28,478 37
26,012 7

1,809 13

657 17

12,647 340
2,164 61
2,442- 77
2,032 20

5,186 120
4,495 72

823 55

85
20
32
25

20
13

6
1

18

14
6

8

61

412
46
87
27

10
29

13

12

57
16

421,433

11,010

39,221
38,048
1,173

149,961
136,841
11,045
2,075

88,713
13,666
16,500
16,091
33,556
30,990
8,708

28,013
12,600
5,962
9,367

21,894
20,128

(D)

G»

1,717

2,792
564

2,228

16,132

61,980
10,250
13,255
4,601
2,579
2,573
3,719
1,872

29,294
5,361

72,464

1,047

10, 588
10,304

284

27,691
25,602
1,790

299

13,971
1,743
2,767
2,471
5,572
5,246
1,418

4,219
1,992

975
1,252

2,855
2,598

(D)

(D)

267

551
121
430

2,654

8,621
482

2,194
861
322
522
586
288

9,749
1,114

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of busines8. .

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF WASHINGTON, D. C.

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

mh

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores.

.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores':

Liquor stores
Jewelry stores
Book, stationery stores , . . .

.

Sporting goods, bicycle stores
Florist6
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

6,393

1,484

1,358
1,148

206

197
12
118
67

666
134
134
37

255
164
72

330
75

91
112

206
149
46
11

422

171
94

77

325

1,234
328
134
56

37
89
30

26

99
60

1,187,005

224,737

111,139
99,046
12,025

180,092
151,594
22,282
6,216

104,843
20,086
19,458
13,592
43,255
37,072
6,722

65,290
25,812
11,419
27,029

177,826
164,972
11,404
1,450

55,627

34,679
6,249

28,430

56,525

176,247
82,972
13,700
9,041
2,723
4,882
5,786
3,742

52,449
11,219

166,827

16,792

30,472
28,142
2,330

35,253
30,636
3,746
871

16,317
2,933
3,063
2,496
6,735
5,923
1,090

9,449
4,533
2,187
2,724

19,937
18,061
1,681

195

6,793

5,088
823

4,265

9,038

17,688
4,172
2,502
1,144

357
963
843
406

18,633
2,564

6,910

1,906

1,333
1,200

133

168
11
98
59

778
117
169
64

322
231
106

327
76

131
120

224
177
34
13

427

179
104
75

326

1,242
333
124
55

25

95

33

19

100
66

1,091,309

209,454

99,972
93,070
6,902

184,651
156,758
22,009
5,884

119,453
19,176
22,167
20,290
47,179
42,822
10,641

53,687
21,557
10,959
21,171

141,621
131,584

8,340
1,697

36,125

33,937
8,875
25,062

52,565

159,844
69,067
15,355
7,196
3,396
4,652
4,945
2,466

40,931
12,469

144,492

13,174

24,999
23,481
1,518

32,737
28,407
3,581

749

17,413
2,435
3,327
2,894
7,144
6,564
1,613

7,859
3,243
1,994
2,622

15,607
14,292
1,047

268

4,747

4,276
1,005
3,271

7,995

15,685
3,129
2,481
1,225

398
838
709
381

13,365
2,496

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 195^

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 341 such establishments with sales of $25,445,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thia group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
WASHINGTON, D. C. STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195 1*

Kind of business Estab-
lish-
ments
(Number)

Sales '

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores3

Other home furnishings stores?
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores4
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels »

Motion picture theaters

10,4%

2,330

2,026
1,644

37-4

363
24

197
136

1,010
211
184
62

369
250
132

543
116
136
215

425
302
92
29

1,025

431
221
210

485

1,856
406
198
78
79

141
40
38

113
106

1,981,956

466,946

162,458
140,129
22,185

260,142
210,705

37,779
11,542

142,594
27,927
24,398
16,338
61,231
53,400
10,318

87,532
33,905
14,924
37,231

328, 591
307,491
17,448
3,640

116,354

94,517
21,780
72,737

93,594

229,228
101,716
17,379
10,904
4,216
6,662
7,114
4,631

53,405
14,822

251,275

34,192

41,192
37,305
3,887

44,880
37,325
6,258
1,297

20,941
4,049
3,603
2,894
8,932
7,940
1,463

12,804
5,911
2,857
4,036

35,500
32,342
2,494

664

13,028

11,764
2,832
8,932

14,527

9,883

2,689

1,855
1,585

270

295
18

153
124

987
145
215
87

407
297
133

485
98
168
219

411
329
57
25

830

323
186
137

446

22,447 1,562
4,930 392
3,093 152

1,384 71
523 42

1,288 127
965 36
529 28

18,980
3,429

113
106

1,459,570

316,929

127,417
115,293
12,124

212,739
171,355
29,546
11,838

134,408
21,527
25,404
21,691

(D)

48,940
(D)

67,941
24,563
12,366
31,012

220,241
205,912
10,947
3,382

59,970

62,472
16, 275

46,197

68,967

188,486
78,774
16,797
7,860
3,940
5,733
5,002
2,865

41,840
15,991

181,422

19,643

30,260
28,065
2,195

36,212
30,256
4,683
1,273

18,831
2,685
3,603
3,000

(D)

7,172
(D)

9,598
3,688
2,227
3,683

23,818
22,116
1,308

394

7,112

7,578
1,720
5,858

10,405

17,965
3,413
2,680
1,296
441
995
717
404

13,745
3,525 5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero

kind 'of°SLines^
8 "^ lnClUde data f°T estat>lisllmeQtS without payroll vMcb could not be classified by detailed

+ n..o
EXClUde

,
S
-,

n0I1St0r r
!
t
f^

lers ("»"• order
>
^ect selling, merchandise vending machine operators). In 1954tner| were 628 such establishments with sales of $41,885,000.

>*«»/. xn xypq.

grouB^SJs!
0nly nWlth Pa0n:o11" establishments. Establishments "without payroll," if any, are included in the

5R^vised°
UP t0tal inClUdSS klndB °f buslness not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195^,
CENTRAL BUSINESS DISTRICT OF WASHINGTON, THE ENTIRE CITY, AND THE WASHINGTON STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores ,

Ready-to-wear stores ,

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture store s

Other home furnishings stores.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry 6tores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

-2.0

-12.0

12.9
10.4-

92.3

-10.3
-11.6
-9.0
70.0

-16.6

6.7
-11.3
-37.0
-12.6
-20.7
-47.4

16.4
15.3
-39.9

54.6

-12.0
(D)

(D)

(D)

72.4

62.5
-55.3
92.3

10.5

Hotels
Motion picture theaters.

18
24
-11

54
-49
-13.1
17.6
69.3

13.4
7.8

15.5

7.3

11.2
6.4

74.2

-2.5
-3.3
1.2
5.6

-12.2

4.7
-12.2
-33.0
-8.3
-13.4
-36.8

21.6
19.7
4.2

27.7

25.6
25.4
36.7
-14.6

54.0

2.2
-29.6

13.4

7.5

10.3
20.1
-10.8

25.6
-19.8

4.9
17.0
51.7

28.3
-10.0

8.4

10.1
3.7

70.5

31.3
53.8
11.5
-29.4

0.3
-0.1
-16.7
-17.7

2.1

5.5
10.9

27.3
25.9
56.8

6.3

32.4
(D)

(D)

(D)

53.1

-3.2
-27.8

5.7

6.2

5.1
19.4
-3.6
-24.8

74.4
27.2
15.2
-3.7

65.3
-23.5

35.8

47.3

27.5
21.5
83.0

22.3
23.0
27.9
-2.5

6.1
29.7
-4.0
-24.7

(D)

9.1
(D)

28.8
28.0
20.7

20.1

49.2
49.3
59.4
7.6

94.0

51.3
33.8
57.4

35.7

21.6
29.1
3.5

38.7
7.0

16.2
42.2
61.6

27.6
-7.3

51.1

49.5

34.0
27.0
82.0

100.1
160.1
49.8
-17.9

50.1
69.8
9.6
10.8
(D)

60.5
(D)

37.5
61.9
77.1

5.1

55.9
(D)

(D)

(D)

94.7

50.8
37.0
55.7

43.4

23.2
29.9
61.0
17.0

114.4
40.0

113.6
47.1

61.0
-14.9

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195*1 AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

WASHINGTON CITY AND OF WASHINGTON STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores

.

2
.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )..

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail storesA
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

34.8

4.3

39.8
42.4
18.8

74.7
79.8
45.1
56.7

70.6
72.6
75.2
74.6
67.8
66.3
68.1

49.9
56.3
31.4
53.6

10.8
(D)

(D)

5.3

13.1
4.0
15.1

31.5

41.6
15.3
85.2
78.4
47.7
45.8
75.6
84.7

38.6'

5.3

39.2
40.9
17.0

81.

87.

50,

35,

74.3
71.3
74.4

79.3
71.1
72.4
81.8

52.2
58.4
54.4
44.4

15.5
15.3
(D)

(D)

4.8

8.2
6.4
8.9

30.7

38.8
14.8
86.3
63.9
75.9
55.3
75.2
75.9

20.8

2.1

27.3
30.0
10.2

51,

57,

26,

30,

51.9
52.2
60.0
62.0
47.9
46.0
44.4

37.3
42.9
24.0
38.9

5.9
(D)

(D)

2.5

4.8
1.2
5.9

19.0

32.0
12.5
67.2
65.0
30.8
33.6
61.5
68.5

28.9

3.5

30.8
33.0
9.7

70,

79,

37,

17,

66.0
63.5
65.0
74.2
(D)

63.3
(D)

41.2
51.3
45.2
30.2

9.9
8.2
(D)

(D)

2.9

4.5
3.5
4.8

23.4

32.9
13.0
79.9
58.5
65.5
44.9
74.4
65.3

, Standard Notes

:

v~, ,,..^v^ u~ o..^^ .».<»_»„,.«*«:. (NA) Not available. ... Represents zero.

2
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

"if any, are included in the
group

'

totals.
'This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF WASHINGTON, THE ENTIRE CITY, AND THE WASHINGTON STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1951* 19U8

Entire City

195^ 19U8

Standard
Metropolitan

Area

195^ 19U8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores x

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture , home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores .-1

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores. 2
.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores .•

Florists
Music stores
Camera, photographic supply stores

100.0

2.3

10.7
10.2
0.5

32.6
29.3
2.4
0.9

17.

3.

3,

2,

7,

6,

1.

7.9
3.5
0.9
3.5

4.7
(D)

(D)

0.7

1.1

0.1
1.0

4.3

17.8
3.1
2.8
1,

0,

0,

1,

.7

.3

.5

.1

0.8

100.0

2.6

9.3
9.0
0.3

35.6
32.5
2.6
0.5

21.1
3.2
3.9
3.8
8.0
7.4
2.1

6.6
3.0
1.4
2.2

5.2
4.8
(D)

(D)

0.4

0.7
0.1
0.6

3.8

14.7
2.4
3.1
1.1
0.6
0.6
0.9
0.4

100.0

18.9

9.4
8.3
1.1

15.2
12.8
1.9
0.5

1.7
1.6
1.1
3.6
3.1
0.6

5.5
2.2
1.0
2.3

15.0
13.9
1.0
0.1

4.7

2.9

0.5
2.4

4.8

14.8
7.0
1.2
0.8
0.2
0.4
0.5
0.3

100.0

19.2

16.9
14.4
2.0
0.5

10,

1,

2,

1.

4,

3.

1,

4.9
2.0
1.0
1.9

13.0
12.0
0.8
0.2

3.3

3.1

0.8
2.3

4.8

14.

6,

1,

0,

0.

0,

0,

0.2

100.0

23.6

8.2
7.1
1.1

13.1
10.6
1.9
0.6

7.2
1.4
1.2
0.8
3.1
2.7
0.5

4.4
1.7
0.8
1.9

16.6
15.5
0.9
0.2

5.9

4.8
1.1
3.7

4.7

11.5
5.1

100.0

21.7

8.7
7.9
0.8

14.6
11.8
2.0
0.8

9.2
1.5
1.7
1.5
(D)

3.4
(D)

4.7
1.7
0.8
2.1

15,1
14.1
0.8
0.2

4.1

4.3
1.1
3.2

4.7

12.9
5.4
1.2
0.5
0.3
0.4
0.3
0.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,
I

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kindi

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200;

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRALBUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of!

selected large cities with comparable city and standard metro

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business!

data previously issued for a number of wholesale, service, andi

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954
Central Business District Statistics Bulletin CBDf9*-Evansville, Ind.

Washington, D. C, 1956
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Price, 10 cents

J



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These

i

1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

I

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business

I

District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
IT, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it?

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1934 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any P'lid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as

follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tpj questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this -item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each' report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-

]

ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that

|

classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-

!
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather

|

than as a part of the store within which it operates. (See
l
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative

I offices, etc. Information for this type of unit will be included

j

in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the

j

tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to inerchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences iu the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ag
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tV>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and hooks, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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EVANSVILLE, INDIANA

Table 1. RETAIL STOKES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9U8
CENTRAL BUSINESS DISTRICT OF EVANSVILLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

,

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings- stores, antique stores -

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other -

Drug stores, proprietary stores.

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

328

21

84
55

29

12
4

76

20

16

6

27
15

6

28
13

15

19

11

6

2

4

62
6

10

1

81,085 12,254 378

3,122

4,193
2,730
1,463

20,008
3,408

16,600

16,836
3,123
3,148
1,978
6,902
6,791
1,164

6,842
5,139
1,703

20,374

478

405

(D)

(D)

2,127

6,700
322

1,702
(D)

(D)

969

338

918
667
251

3,391
590

2,801

2,860
435
515
305

1,313
1,299

223

1,367
1,122

245

1,765

61

47
(D)

(D)

332

1,175
22

304
(D)

(D)

255

29

95

63
32

11
4

7

72

20
13

8

26
15

5

18
11

7

27

16

16

3

13

15

79

7

15

4

12
4

73,526

2,808

4,038
2,422
1,616

18,059
3,411

14,648

18,027
2,378
3,148
2,831
8,887
8,472

836

4,069
3,017
1,052

14,968

863

1,391
121

1,270

2,787

6,516
202

1,414
1,466

(D)

953

9,758

270

795
491
304

2,551
483

2,068

2.164
278
398
425
885
849
181

549
425
124

1,669

104

256

10
246

420

980
12

142
372

(D)
195

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19^8
CITY OF EVANSVILLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number

)

195*

Sales

($1,000)

Payroll,
entire
year

($1,000)

19U8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

RETAIL STORES

Retail stores, total 2
1,396 175,680 (D) 1,384 136,200

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

326

351
199
152

27

11

14

104
25

26

9

35

19

81

44
37

68

143

70

27

43

57

169
35
18

1

8

14

42,287

14,767
7,821
6,946

20,926
(D)

(D)

19,349
3,747
3,912

(D)

8,039
7,213

(D)

(D)

(D)

3,796

(D)

13,126

6,928
(D)

(D)

7,153

11,929
1,372
1,829

(D)

2,065
1,436

2,783

2,498
1,634

864

382

346
200
146

3,500 31

(D) 14

(D) 17

3,159 89

541 22

577 16

(D) 11
1,462 31

1,350 20

(D) 7

(D)

(D)

495

(D)

1,249

996
(D)

(D)

1,077

1,760
59

320
(D)

787
372

43
23
19

57

117

60

22

38

62

197

47
20

5

14
12

28,924

11,432
5,442
5,990

19,551
(D)

(D)

18,815
2,455
3,282
3,132
9,038
8,662

898

(D)

(D)

1,742

21,915

5,691

6,336
1,167
5,169

(D)

11,536
1,364
1,531

(D)

2,456
1,341

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind.of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1951*

j

there were 70 such establishments with sales of $3,902,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
EVANSVILLE STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
llsb-
ments
(Number

)

Sales 1

($1 000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

: Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i

.

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,451

336

369
213
156

33
11

20

104
25

26
9

35
19

9

82

45
37

70

151

74
29

45

57

175
35
18
1

17

179,646 22,210 1,578 146,841

43,057

15,871
8,796
7,075

21,376
(D)

(D)

19,349
3,747
3,912

(D)

8,039
7,213

(D)

12,159
8,363
3,796

27,435

13,595

7,541
1,591
5,950

7,153

12,110
1,372
1,829

(D)

2,065
1,740

2,834

2,700
1,822

878

3,518
(D)

(D)

2,242
1,747
495

2,523

1,305

1,055
194
861

1,077

1,797
59

320
(D)

787
468

435

392
233
159

41
16
25

3,159 89

541 22

577 16
(D) 11

1,462 31
1,350 20

(D) 7

45
24
19

69

146

86
31

55

63

212
47
20

5

14
15

30,784

12,812
6,387
6,425

19,930
3,890

16,040

18,815
2,455

3,282
3,132
9,038
8,662

898

8,521
6,761
1,742

23,112

6,657

8,015
1,312
6,703

5,905

12,290
1,364
1,531

(D)

2,456
1,626

16,532

1,692

2,014
1,097
917

2,690
520

2,170

2,225
292

406
446
894
861
187

1,289
1,105

184

2,320

573

1,185
117

1,068

890

1,654
48

161
(D)

723
345

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 73 such establishments with sales of $3,947,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table 1*. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO I95U,
CENTRAL BUSINESS DISTRICT OF EVANSVILLE, THE ENTIRE CITY, AND THE EVANSVILLE STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores .-

Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores .......
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3 ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.3

11.2

3.8

12.7
-9.5

10.8

-0.1

13.3

-6.6
31.3
0.0

-30.1
-22.3
-19.9
39.2

68.1
70.3
61.9

36.1

-44.6

-70.9
(D)

(D)

-23.7

2.8

59.4
20.4
(D)

(D)

1.7

29.0 50. c

46.2

29.2

43.7
16.0

7.0

(D)

(D)

2.8
52.6

19.2

(D)

-11.1
-16.7

(D)

(D)

(D)

117.9

(D)

130.6

9.3
(D)

(D)

(D)

3.4

0.6
19.5

(D)

84.1
7.1

50.0

43.0

68.6
25.4

-38.5

(D)

(D)

218.9
710.4
470.1

(D)

653.0
122.1

(D)

(D)

(D)

203.3

(D)

162.0

31.9
(D)

(D)

(D)

4.2

-9.6
8.5
(D)

(D)

20.4

22.3

39.9

23.9

37.7
10.1

7.3

(D)

(D)

2.8

52.6
19.2
(D)

-11.1
-16.7

(D)

42.7
23.7

117.9

18.7

104.2

-5.9

21.3
-11.2

21.1

-1.5

0.6
19.5

(D)

-15.9

7.0

Represents zero.Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available.
1Minus sign (-) denotes decrease.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195*4- AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
EVANSVILLE CITY AND OF EVANSVILLE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19W

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 191+8

Retail stores, total1

Food stores

• Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

Family clothing stores 2

Women's clothing, specialty, stores
Ready-to-wear stores 2

All other apparel stores

i

- Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 2

....

Household appliance, radio, TV stores

Automotive group

I

Gasoline service stations
:

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

', Drug stores, proprietary stores

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores

46.2 54.0

7.4

28.4

34.9
21.1

95.6
(D)

(D)

87.0
83.3
80.5
(D)

85.9
94.1
(D)

(D)

(D)

44.9

(D)

3.6

5.8
(D)

(Dj

29.7

56.2

23.5
93.1
(Dl

9.7

35.3

44.5
27.0

92.4
(D)

(D)

95.8
96.9
95.9
90.4
98.3
97.8
93.1

(D)

(D)

60.4

68.3

15.2

22.0
10.4
24.6

(D)

56.5

14.8
92.4
(D)

45.1

7.3

26.4

31.0
20.7

93.6
(D)

(D)

87.0
83.3
80.5
(D)

85.9
94.1
(D)

56.3
61.4
44.9

74.3

3.5

5.4
(Dj

(D)

29.7

55.3

23.5
93.1
(D)

50.1

9.1

31.5

37.9
25.2

90.6
87.7
91.3

95.8
96.9
95.9
90.4
98.3
97.8
93.1

47.8
44.6
60.4

64.8

13.0

17.4
9.2

18.9

47.2

53.0

14.8
92.4
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF EVANSVILLE, THE ENTIRE CITY, AND THE EVANSVILLE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 19W

Entire City

195^ 19W

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores • •

Eating, drinking places ,

Eating places.
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys* clothing and furnishings stores1

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores1 . .

.

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores.
Jewelry stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

3.9

5.2
3.4
1.8

24.7
4.2
20.5

20.8

3.9
3.9
2.4
8.5
8.4
1.4

8.4
6.3
2.1

25.1

0.6

0.5

(D)

(D)

2.6

8.2
0.4
2.1
(D)

3.8

5.5
3.3
2.2

24.6
4.7
19.9

24,

3.

4,

3,

12.

11,

1.

5.5
4.1
1.4

20.4

1.2

1.9
0.2
1.7

3.8

0.3

1.9
2.0

24.1

8.1-

4.4
4.0

11.9
(D)

(D)

11.0
2.1
2.2
(D)

4.6
4.1
(D)

(D)

(D)

2.2

(D)

7.5

3.9

(D)

(D)

4.1

6.8
0.8
1.0
(D)

21.2

8.4
4.0
4.4

14.4
(D)

(D)

13.8
1.8
2.4
2.3
6.6
6.4
0.7

(D)

(D)

1.3

16.1

4.2

4.7
0.9
3.8

(D)

8.5
1.0

1.1
(D)

24.0

4.9
3.9

11.9
(D)

(D)

10.8
2.1
2.2
(D)

4.5
4.0
(D)

6.8
4.6
2.2

15.3

7.5

4.2
0.9

3.3

4.0

6.7
0.8
1.0
(D)

100.0

21.0

8.7
4.3
4.4

13.6
2.7
10.9

12.8
1.7
2.2
2.1
6.2
5.9

0.6

5.8
4.6
1.2

15.7

4.5

5.5
0.9
4.6

4.0

8.4
0.9

1.0
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unitet
States summary and separate chapters, of statistics by kind a
business and geographic areas, for : Sales Size of Establishments
Single Units and Multiunits. Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also an
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unltee
States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business; witl

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class!

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta

tions, etc. (Most chapters also are separate reports in bullet ii

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metre

politan areas, and for counties and cities with 100 or more whole
sale establishments. (Chapters also are separate reports ir

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish;

ments, Legal Form of Organization, Single Units and Multiunits
Laundries and Cleaning Plants, and Hotels and Motels. (Mosi

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eact

State, the District of Columbia, Alaska, and Hawaii, of statistic!

by counties, cities, and standard metropolitan areas, and by kinc

of business; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20<

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS,n
Establishments, sales or receipts, and payroll for retail trade

hotels, and theaters, for the central business district of each ol

selected large cities with comparable city and standard metroi

politan area data.

i

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and

retail trades.

SUGGESTED IDENTIFICATION
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Washington, D. C, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
,1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
lin Puerto Rico jointly with the Commonwealth Government.
1 The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

irelation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

i Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1934 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailid to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOA SI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tf>, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurx-ed between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

i
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

i (6) One other important difference in the two Censuses is

; in the treatment of sales and excise taxes levied directly on.

the consumer. In the 1948 Census of Business such taxes

l were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

i were included in the 1954 Census. The effect of this change
i varies from State to State depending on whether there was
! a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

; higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

l
sales. Similar levies on the consumer in the case of motion

l
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

: comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
c In accordance with Census law, any data which would dis-

\ close the operations of an individual establishment or busi-
I ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances

1 where other items of information for the same establishments

I
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
! summary of reports for individual establishments rather than
for companies. A separate report was obtained for each

; location where business was conducted, including each loca-

;

tion of multiunit organizations. Each report in the census
| was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations

; of the census are on an establishment rather than ownership
brfsis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering

1 company activities in all parts of the 1954 Censuses of Busi-
'! Jiess, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
j basis of its major activity and all data for it included in that

j
classification. However, when these activities were con-

1 ducted by separate business entities, each entity was treated
1 as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

j

eluded in these tabulations on the basis of its activities rather
i than as a part of the store within which it operates. (See
,
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
' of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
I organization, such as separate warehouses, administrative

j
offices, etc. Information for this type of unit will be included

j

in later 1954 Census of Business publications. In the 1948
i Business Census, figures for such units, where included in the

j

tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-

1 ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift, of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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FLINT, MICHIGAN

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AMD 1948
CENTRAL BUSINESS DISTRICT OF FLINT

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments x

(Number )

1954

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
,

General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

463

Hotels
Motion picture theaters.

35

70

45
25

20
6

14

113
26

24

7
39
27

7

49
28

17

22

33

18
2

16

13

90
2

26

6

10

6

138,317 17,187 493 101,617

4,946
3,160
1,786

28,759
4,380
24,379

22,514
3,709
6,541
1,491
9,536
9,135

784

18,071
14,262
3,785

33,280

2,096

8,048
(D)

(D)

4,149

7,556
(D)

2,517

465

1,996
1,388

662

1,164
810
354

3,769
749

3,020

3,092
466
950
198

1,304
1,239

133

2,219
1,683

536

3,467

243

892
(D)

(D)

574

1,105
(D)

407

72

609
214

52

95

68
27

15
8

7

19
23

9

31
23

5

43
22
16

26

36

33
3

30

15

89
3

19

7

13

9,180

4,632
3,568
1,064

20,217
4,187
16,030

13,415
(D)

4,315
983

5,928
5,537

(D)

7,745
5,287
2,190

25,983

1,863

8,269
(D)

(D)

2,890

7,423
192

1,419

(D)

1,562
1,169

13,680

730

1,092
899
193

2,953
637

2,316

1,717
(D)

619
108
759
717
(D)

1,215
964
251

2,178

213

1,972
269

1,703

394

1,216
5

254

(D)

552
259

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow. COMM-DO-
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CITY OF FLINT

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number )

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip. dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

195^

1,873

326

421
265
156

57

27
30

160

34
29

15

60
33
14

143
63

72

112

241

100
45
55

90

223
30

46

6

13

14

Sales

($1,000)

325,596

69,489

22,140
13,981
8,159

32,599
6,307

26,292

25,112

4,114
6,746
2,146
11,041
9,926

(D)

26,211
15,502
10,631

76,926

18,771

25,615
3,291
22,324

13,512

15,221
2,379
3,526
465

(D)

2,273

Payroll,
entire
year

($1,000)

36,027

4,540

4,735
3,392
1,343

4,182
1,000
3,182

3,347

514
977
266

1,451
1,305

139

3,714
2,287
1,427

7,717

1,575

2,980
306

2,674

1,414

1,823
90

507
72

(D)

417

191*8

Estab-
lish-
ments
(Number )

1,738

384

383
259
124

45
28
17

118

21

28
15

38
28
11

89

36

43

102

218

126
48
78

77

196
36
26

19

19

Sales

($1,000)

190,918

44,297

12,132
8,006
4,126

21,634
4,870
16,764

15,078

2,043
4,911
1,480

(D)

5,833
(D)

10,374
6,185
3,846

39,144

9,342

16,712
3,083

13,629

8,240

13,965
1,863
1,606
1,410

1,581
5 1,872

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind.of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^'

there were 93 such establishments with sales of $6,327,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the.

group totals.
IThis group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
FLINT STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number

)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

19U8

Eatab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

rood stores

Eating, drinking places
Eating places
Drinking places

Ueneral merchandise group
I Variety stores „

General merchandise stores ( except variety)

I

\pparel, accessories stores .

Shoe stores

i
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

i
Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

;?urniture, home furnishings, appliance dealers
. Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

lasoline service stations

jLumber, building materials, hardware, farm equip, dealers
j Hardware stores

Other ,

.

I
g stores, proprietary stores

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

hotels
-Motion picture theaters

2,736

534

545
342
203

90
41

49

199
43
36
21

76

41
15

194
84

110

173

368

199

77
120

116

318
38

57
6

15

27

413,706 A3, 138 2,660 240,589

94,248

26,524
16,231
10,293

35,149
7,572

27,577

27,761
4,468
7,871
2,762

11,555
10,289

(D)

28,747
16,107
12,640

97,601

30,245

38,001
5,552

32,433

16,228

19,202
2,922
3,717

465

2,022
2,885

5,955

5,472
3,872
1,600

4,430
1,163
3,267

651

545
363
182

74
40
34

3,555 143
542 28

1,088 32

306 18

1,478 46

1,328 32

141 12

3,949
2,335
1,614

9,473

2,311

4,159
503

3,656

1,673

2,161
137
512
72

611
544

116
40
63

164

375

221
84

137

99

272
48
30

22

31

59,384

15,448
9,832
5,616

23,359
5,324

18,035

16,763
2,509
5,120
1,596
7,100
6,605

277

10,969
6,320
4,280

48,484

15,260

23,197
4,708
18,489

9,497

18,228
2,101
1,714
1,410

1,812
5 2,017

25,200

4,030

2,940
2,093

847

3,258
748

2,510

1,971
267
699
137
849

799
19

1,531
1,066

465

3,764

1,123

3,667
530

3,137

890

2,026
67

284
320

590
5467

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
/

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 129 such establishments with sales of $6,943,000.

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only; there were three drive-in theaters in this

Standard Metropolitan Area in 1948.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 1954,
CENTRAL BUSINESS DISTRICT OF FLINT, THE ENTIRE CITY, AND THE FLINT STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3 ....

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

36.1 70.5 109.7 72.0

-3.1

6.8
-11.4
67.9

42.3
4.6
52.1

67.8
(D)

51.6

51.7
60.9
65.0

(D)

133.3
169.8

72.8

28.1

12.5

-2.7

(D)

(D)

43.6

1.8
(D)

77.4
(D)

27.8
18.7

56.9

82.5
74.6
97.7

50.7
29.5
56.8

66.5
101.4
37.4
45.0
(D)

70.2

(D)

152.7
150.6

176.4

96.5

100.9

53.3
6.7

63.8

64.0

9.0
27.7

119.6
33.0

(D)

21.4

72.5

129.3
143.8
108.1

171.0
182.1
160.6

56.2
(D)

-65.6

31.8
(D)

167.2

(D)

209.6
38.1

313.4

231.6

123.0

108.1
(D)

(D)

75.0

17.2
(D)

439.6
(D)

(D)

25.9

58.7

71.7
65.1
83.3

50.5
42.2
52.9

65.6
78.1
53.7
73.1
62.7
55.8

(D)

162.1
154.9

195.3

101.3

63.8
17.9
75.4

70.9

5.3
39.1

116.9
33.0

11.6
543.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
""Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*jFhis group total includes kinds of business not included in any of the detail lines which follow.
Data are for regular motion picture theaters only; there were three drive-in theaters in the

Standard Metropolitan Area in 1948.
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Table 5. RETAIL STORES: 195^ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

FLINT CITY AND OF FLINT STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total1
.

Food stores.

"Eating, drinking places.

Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

'Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

.

Family clothing stores 2

Women ' s clothing, specialty . stores
Ready-to-wear stores 2

All other apparel stores

"Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores'

Household appliance, radio, TV stores

1Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores.
Other

-(Drug stores, proprietary stores.

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores.

42.5

27.2

22.3
22.6

21.9

88.

2

69.4
92.7

89.7
90.2
97.0
69.5
86.4
92.0
(D)

68.9
92.0
35.6

43.3

11.2

31.4

(D)

(D)

30.7

49.6
(D)

71.4
100.0

53.2

20.7

38.2
44.6

25.8

93.5
86.0
95.6

89.0
(D)

87.9
66.4
(D)

94.9
(D)

74.7
85.5
56.9

66.4

19.9

49.5

(D)

(D)

35.1

53.2
10.3
88.

A

(D)

33.4

9.4

18.6
19.5

17.4

81.8
57.8
88.4

81.1
83.0
83.1
54.0
82.5
88.8
(D)

62.9
88.5
29.9

34.1

6.9

21.2

(D)

(D)

25.6

39.4
(D)

67.7
100.0

42.2

15.5

30.0
36.3

18.9

86.5
78.6
88.9

80.0
(D)

84.3
61.6
83.5
83.8
(D)

70.6
83.7
51.2

53.6

12.2

35.6

(D)

(D)

30.4

40.7
9.1

82.8
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF FLINT, THE ENTIRE CITY, mu THE FLINT STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195 1* 19^8

Entire City

195U 19U8

Standard
Metropolitan

Area

195^ 194-8

Retail stores, total ,

Food stores

Eating, drinking places
Eating places 1

Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety) ,

Apparel, accessories stores .

Shoe stores ,

Men's, boys' clothing and furnishings stores1 ,

Family clothing stores 1
1

Women ' s clothing, specialty stores ,

Ready-to-wear stores 1

All other apparel stores ,

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
,

Jewelry stores
•Book, stationery stores.

,

100.0 100.0 100.0 100.0 100.0

6.4

3.6
2.3
1.3

20.8
3.2

17.6

16.3
2.7
4.7
1.1
6.9
6.6
0.6

13.1
10.3
2.7

24.0

1.5

5.8
(D)

(D)

3.0

5.5
(D)

1.8

0.3

9.0

4.6
3.5
1.1

19.9
4.1
15.8

13.2
(D)

4.2
1.0
5.8
5.4
(D)

7.6
5.2
2.2

25.6

1.8

8.1
(D)

(D)

2.8

7.4
0.2
1.4
(D)

21.3

6.8
4.3
2.5

10.0
1.9
8.1

7.7
1.3
2.1

0.7
3.4
3.0
(D)

8.1
4.8
3.3

23.6

5.8

7.9
1.0
6.9

4.1

4.7
0.7
1.1
0.1

23.2

6.4
4.2
2.2

11.3
2.6
8.7

7.9
1.1
2.6
0.8
(D)

3.1

(D)

5.4
3.2
2.0

20.5

4.9

1.6
7.2

4.3

7.3
1.0
0.8
0.7

22.8

6.4
3.9
2.5

8.5
1.8
6.7

6.7
1.1
1.9
0.7
2.8
2.5
(D)

6.9
3.8
3.1

23.7

7.3

9.2
1.3
7.9

3.9

4.6
0.7
0.9
0.1

100.0

24.7

6.4
4.1
2.3

9.7
2.2
7.5

7.0
1.0
2.1
0.7
3.0
2.7
0.1

4.6
2.6
1.8

20.2

6.3

9.6
2.0
7.6

3.9

7.6
0.9
0.7
0.6

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
dumber of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICa
United States summary and separate chapters, of statistics elassi-

fled by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin;

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

'

sale establishments. (Chapters also are separate reports Id

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, forr

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS-jl
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate I

reports in bulletin series S-l.)

f
CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—

|{

Establishments, sales or receipts, and payroll for retail trade, '

hotels, and theaters, for the central business district of each of
.

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and!

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954
Central Business District Statistics Bulletin CBD-ll-»Fort Worth, Texas

Washington, D. C, 1956
i

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commerce!

Price, 10 cents
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INTRODUCTION

s The 1954 Census of Business, along with the 1954 Censuses

l*f Manufactures and Mineral Industries, was authorized by

&
aw under Title 13, United States Code, section 131. These

. 954 Censuses covered businesses operated in continental
"Jnited States, Alaska, and Hawaii. Separate Censuses of

business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
jiiotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
ireas. The definition and map of the Central Business
Oistrict for which data are shown in this bulletin and its

elation to the Central City and Standard Metropolitan Area
if which it is a part are shown on page 8.

i DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

i

i Because many large cities had no officially defined area
yepresenting their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ition of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
)f Central Business Districts was accomplished with the
'ooperation of the Census Tract Committees in the large
i-ities included in the Central Business District (CBD)
[program. In their work on the CBD's, the Census Tract
.Oommittees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
,

banning agencies, welfare organizations, local governmental
>odies, etc.

The objective of the CBD Program was stated, as follows,
>n a letter from the Director of the Census Bureau to the
Tract Committees

:

;

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

iBeeause there are no generally accepted rules for determining
vhat a CBD area should include or exclude, the Census
3ureau did not provide rigid specifications for defining the
?BD but (1) provided a general characterization of the
3BD, describing it as "an area of very high land valuation,
in area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and "service' businesses, and
an area of high traffic flow"; and (2) required that the
2BT> ordinarily should be defined to follow existing tract
ines, i. e., to consist of one or more whole Census tracts.
Jhe emphasis put on tracts was based on the anticipation
:hat other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
-or CBD's. It was recognized that tract basis for CBD's
night lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
;his limitation generally would not prove to be serious as
:he difference in area probably would not significantly alter
:he magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailcd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies. tA questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. 'Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see ECIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 194:8 and previous Business.
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur
poses or to the extent that they w ere identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. AC description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION

.

A special problem in compatibility of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classi.fication. Although an estab-
lishment may change its ki:ad-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a wb.ole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store a<; some point becomes a depart-
ment store, or a men's shoe st ore becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous ki?ad of business in which the estab
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses In the
amounts shown for variou s kinds of business are independent
of changes in individual < establishment classification. How-
ever, particularly when the volume of business ifi growing
rapidly and new lines of.' merchandise are being added, the
changes may not be mutu ally offsetting.

(5) A factor which in i some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1 948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated els a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel I would be classified as an apparel
store even though it was ] located in a department store or in a
store classified in some i.ind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separat ed the leased department from the
main store could affect tlie kind-of-business code assigned to
the main store because th. at code did not take into account the
lines of merchandise can led by the leased department. The
1948 figures contained in. the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture, theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

o close the operations of an individual establishment or busi-

i ness organization are not published. The number of
•' establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was. classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

oi description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as"

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc:)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleu^n products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in
combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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FORT WORTH, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND I9W
CENTRAL BUSINESS DISTRICT OF FORT WORTH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

1954

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
menta
(Number

)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Hen's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

.

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. . . .

.

Motion picture theaters

485

21

140
102
38

17

7
5

3

96
29

22
5

31
18
9

25

12
3

6

26

18

15

9

2

7

15

121
19

23
10
2

3

43
5

140,925 21,171 585 125,886

1,820

(-,445

5,420
1,025

63,241
60,013

(D)

(D)

19,653
5,352
4,916
1,741
6,762
5,659

882

6,155
4,337

129

1,461

27,675
24,864
2,811

767

1,139
(D)

(D)

2,886

11,144
1,779
4,599

728
(D)

70
642
(D)

4,870
1,578

175

1,660
1,509

151

10,067
9,541

(D)

(D)

3,340
917
948
264

1,137
917
74

936
671
26

239

2,590
2,134
456

94

167
(D)

(D)

505

1,637
71

821
83
(D)

10
117
(D)

1,694
289

26

174
127
47

18

7

7
4

91
20
22

7
24
15
13

26
14
4

24
15
8
1

23

19

7
12

21

163
30
25
8
2

3

11

2

70

7

2,121

7,371
5,789
1,582

57,872
(D)

3,616
(D)

17,548
2,336
3,452
4,100
6,622
6,126

907

7,457
5,358
132

1,967

15,491
13,406

(D)

(D)

922

2,764
314

2,450

3,287

11,053
1,761
4,167

758
(D)

106
847
(D)

4,720
1,493

16,581

171

1,657
1,339

318

7,282
(D)

537
(D)

2,171
241
424
546
855
788
105

1,150
834
21

294

1,767
1,449

(D)

(D)

124

317
51

266

530

1,412
63

699
101
(D)

15
99

(D)

1,375
263

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind^of business;

.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll*1 establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF FORT WORTH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab
11 sh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 3,350 "477,-431 50,403 2,992 322,831

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?.

Household appliance, radio, TV stores...*....

Automotive group
Passenger car dealers (franchised & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores4.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

639

699
508
185

99
12
48
35

187

43
27
13
66
32
34

157
41
22
54

293
217
53

21

443

134
23

111

127

572
142
64
15
20
54
17

5

71
25

109,966

28,321
23,614
4,679

80,907
71,862
5,174
3,737

25,208
6,429
5,312
3,391
7,943
6,381
1,993

18,215
10, 128
1,936
5,533

104,743
93,803
7,733
3,199

26,925

28,844
1,469

27,375

20,278

34,024
11,633
6,340

948
508

2,003
1,051

(D)

6,174
3,676

6,950

6,045
5,406

639

12,245
11,121

756
368

4,037
1,060

985
421

1,257
986
314

2,571
1,434

348
789

7,174
5,810
1,173

191

2,466

2,792
178

2,614

2,917

3,206
356
982
97
36

331
139
(D)

2,070
750

632

719
509
210

72
8

40
24

132
22
22
12
39
22

29

126
36

27
46

168
128
29

11

387

145
27

118

112

499
178
28
12
10
35

14

3

94
27

56,481

22,667
18, 529

4,138

68,797
62,666
4,712
1,419

18,982
(D)

3,528
(D)

6,971
6,336

(D)

15,657
7,544
1,761
6,011

57,259
51,945
3,470
1,844

13,995

27,063
1,110

25,953

12,160

29,770
7,273

(D)

798
301

1,288
915
(D)

4,942
2,790

Standard Notes: (d) Withheld to avoid disclosure. (NA.) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 199 such establishments with sales of $29,294,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
Tils group total includes kinds of business not Included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND I9U8
FORT WORTH STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places .

Eating places
Drinking places

General merchandise group 1

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores

.

Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores .
4

.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels , »

Motion picture theaters

195h

4,020

789

819
601
212

129

12

58
55

208
45
29
16

75
41
37

186
48
24
66

340
245
69

24

571

179
37

142

143

656
158
70
17
24
57
18
5

72
38

Sales 1

($1,000)

533,520

126,226

32,105
26,471
5,606

82,769

71,862
5,555
5,218

26,053
(D)

(D)

3,540
8,322
6,716
2,126

19,685
10,870
2,010
6,117

119,434
107,1991

8,443
3,784

32,481

35,193
2,080

33,113

21,549

38,025
13,099
6,496

(D)

(D)

2,072
(D)

(D)

6,177
4,395

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

54,340

7,749

6,629 865

5,941 609
688 256

12,387 108

11,121 8
787 49
479 51

4,113
(D)

(D)

435
1,293
1,018

328

2,864

3,303
224

3,079

3,071

3,476
404
989
(D)

45
334
(D)

(D)

2,071
867

1948

3,674

809

142
23
26
13
44
26
30

2,725 146
1,500 40

364 33
861 55

8,023 196
6,569 145
1,239 37

215 14

516

186
36

150

129

577
204
29
12
15
38
16

3

97
37

Sales

($1,000)

(D)

68,225

25,025
20,228
4,797

(D)

62,666
4,958
2,509

19,218
2,399
3,704
4,440
7,102
6,443
1,407

16,527
7,892
1,882
6,440

61,147
55,512
3,699
1,936

16,860

31,219
1,384

29,835

12,942

33,780
8,554
4,403

798
356

1,350
1,024

(D)

4,960
3,295

Payroll,
entire
year

($1,000)

(D)

4,149

4,995
4,291

704

(D)

7,747
647
205

2,396
248
445
578
899
825
226

2,297
1,096

299
902

4,907
4,321

485
101

1,530

3,102
115

2,987

1,806

2,742
299
705
103
40
172
121
(D)

1,447
671

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll wMcb could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

ther| were 234 such establishments with sales of $30,122,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

groun totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W3 TO 195^,
CENTRAL BUSINESS DISTRICT OF FORT WORTH, THE ENTIRE CITY, AND THE FORT WORTH STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores , ,

All other apparel stores ,

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

11.9

-14.2

-12.6
-6.4

-35.2

9.3
(D)

(D)

(D)

12.0
129.1
42.4
-57.5
2.1
-7.6
-2.8

-17.5

-19.1
-2.3
-25.7

78.7
85.5
(D)

XXX

-16.8

-58.8
(D)

(D)

-12.2

0.8
1.0

10.4
-4.0
(D)

-34.0
-24.2

(D)

3.2
5.7

47.9 70.9

94.7

24.9
27.4
13.1

17.

14,

9,

163,

32.8
(D)

50.6
(D)

13.9
0.7
(D)

16.3

34.3
9.9

-8.0

82.9
80.6

122.9
.73.5

92.4

6.6
32.3
5.5

66.8

14.3
59.9
(D)

18.8
68.8
55.5
14.9
(D)

24.9
31.8

98.9

43.0
42.8
43.0

61.7
(D)

(D)

(D)

287.4
(D)

421.1
(D)

238.4
243.8

(D)

47.1

164.9
10.9
0.7

84.5
78.9
(D)

(D)

100.1

14.0
(D)

(D)

96.0

22.2
78.8
(D)

450.0
(D)

63.5
501.5

(D)

437.4
61.8

(D)

85.0

28.3
30.9
16.9

(D)

14.7
12.0

108.0

35.6

fS!
-20.3
17.2
4.2
51.1

19.1

37.7
6.8

-5.0

95.3
93.1

128.3
95.5

92.7

12.7
50.3
11.0

66.5

12.6
53.1
47.5
(D)

(D)

53.5
(D)

(D)

24.5
33.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Hlinus sign (-) denotes decrease. XXX Not applicable.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group, totals.
T"hi8 group total includes kinds of business not included in any of the detail lines which follow.
XXXNot applicable.
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Table 5- RETAIL STORES: 195^ AND 191+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
FORT WORTH AND OF FORT WORTH STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195"+ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised). .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

29.5

1.7

22.8
23.0
21.9

78.2
83.5
(D)

(D)

80.0
83.2
92.5
51.3
85.1
88.7
44.3

33.8
42.0
6.7

26.4

26.4
26.5
36.4

2.8

3.9

(D)

(D)

14.2

32.8
15.3
72.5
76.8
(D)

3.5
61.1
(D)

39.0

3.8

32.5
31.2
38.2

84.1
(D)

76.7
(D)

92.4
(D)

97.8
(D)

95.0
96.7
(D)

47.6
71.0
7.5
32.7

27.1
25.8
(D)

(D)

6.6

10.2
28.3
9.4

27.0

37.1
24.2
(D)

95.0
(D)

8.2
92.6
(D)

26.4

1.4

20.1
20.5
18.3

76.4
83.5
(D)

(D)

75.4
(D)

(D)

49.2
81.3
84.3
41.5

31.3
39.9
6.4

23.9

23.2
23.2
33.3

2.4

3.2
(D)

(D)

13.4

29.3
13.6
70.8
(D)

ID)
3.4
(D)

(D)

(D)

3.1

29.5
28.6
33.0

(D)

(D)

72.9
(D)

91.3
97.4
93.2
92.3
93.2
95.1
64.5

45.1
67.9
7.0

30.5

25.3
24.1
(D)

(D)

5.5

8.9
22.7
8.2

25.4

32.7
20.6
94.6
95.0
(D)

7.9
82.7
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
.Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll, " if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES
CENTRAL BUSINESS DISTRICT OF

195U- AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
FORT WORTH, THE ENTIRE CITY, AND THE FORT WORTH STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195 1* 19^8

Entire City

195^ 1948

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores .

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1 '.

Other home furnishings stores. 1

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail storesf
Liquor stores. .

.'

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

1.3

4.6
3.9
0.7

44.9
42.6

(D)

(D)

13.9
3.8
3.5
1.2
4.8
4.0
0.6

4.4
3.2
0.1
1.1

19.6
17.6
2.0
0.0

0.5

0.8
(D)

(D)

2.1

7.9
1.3
3.3
0.5
(D)

0.1
0.5
(D)

100.0 100.0 100.0 100.0

1.7

5.9
4.6
1.3

46.0
(D)

2.9
(D)

13.9
1.9
2.7
3.3
5.3
4.9
0.7

5.9
4.3
0.1
1.5

12.3
10.6
(D)

(D)

0.7

2.2
0.2
2.0

2.6

1.4
3.3
0.6
(D)

0.1
0.7
(D)

23.0

5.9
4.9
1.0

17.0
15.1
1.1
0.8

5.3
1.3
1.1
0.7
1.7
1.3
0.4

3.8
2.1
0.4
1.2

21.9
19.6
1.6
0.7

5.6

6.1
0.4
5.7

4.3

0.2
0.1
0.4
0.2
(D)

17.5

7.0
5.7
1.3

21.3
19.4
1.5
0.4

5.9
(D)

1.1
(D)

2.2
2.0
(D)

4.8
2.3
0.6
1.9

17.7
16.1
1.0
0.6

4.3

8.4
0.4
8.0

9.3
2.3
(D)

0.2
0.1
0.4
0.3
(D)

23.7

6.0
5.0
1.1

15.5
13.5
1.0
1.0

4.9
(D)

(D)

0.7
1.6
1.3

0.4

3.7
2.0
0.4
1.1

22.4
20.1
1.6
0.7

6.1

6.6
0.4
6.2

4.0

7.1
2.5
1.2
(D)

(D)

0.4
(D)

(D)

(
3

)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available.
1
Includes only "with payroll" establishments. Establishments "without payroll,

group totals.

... Represents zero.

if any, are included in the

This group total includes kinds of business not included in any of the detail lines which follow.
3Data for 1948 not shown for the Standard Metropolitan Area to avoid disclosure of individual operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each
large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each
city and town of 2,500 or more inhabitants.

Subject Bulletins .

This series provides data on a variety of topics including

credit sales and accounts receivable; inventories; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unitet,

States summary and separate chapters, of statistics by kind 01!

business and geographic areas, for : Sales Size of Establishments

Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also arc

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unitet

States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; wit)

cross classifications by kind of business for standard metrppolitai

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R—l.j

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics olassi

fied by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta

tions, etc. (Most chapters also are separate reports in bulletii

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metro

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports ii

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMART
STATISTICS. United States summary and separate chapters a!

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunitg

Laundries and Cleaning Plants, and Hotels and Motels. (Mosi:

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eaci

State, the District of Columbia, Alaska, and Hawaii, of statistic!

by counties, cities, and standard metropolitan areas, and by kino

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20*'

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS-
Establishments, sales or receipts, and payroll for retail trade

hotels, and theaters, for the central business district of each <n

selected large cities with comparable city and standard metro

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, anq

retail trades.
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u. S. Bureau of the Census. U. S. Census of Business : 1954
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Washington, D. C, 1956

12— Atlanta, (ia.
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INTRODUCTION

The 1954 Census of Business, along with the 1054 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"•The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there bad been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanuf'acturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated, by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail'
(Order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities bandied.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Dala for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19.">4, i. c,
the "employer" universe and those with no paid employment
during 1!>54. i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were niaihd to all business finns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which vyere classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( IJOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
7(1. 7^. 73. 75. 70, 78, and 79 of the service portion of the
standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1054 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fivmi only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1048 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1!)54 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 194S
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The. 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should he noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated

i as an establishment. Thus, a leased department in a depart-
; ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See

! COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948

I Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include

, receipts from repairs and from other services to customers,
1

as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-

lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-

ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are

shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.

**l
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, inotorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, fier Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ATLANTA, GEORGIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 19^
CENTRAL BUSINESS DISTRICT OF ATLANTA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195*

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number

)

191*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3 ......

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furni shings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores , proprietary stores

Other retail stores*.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

891

48

201
172
29

16
3

7

6

195
49
37
1-4

70
35
23

66
35

7
16

43
33
9

1

35

17
6

11

38

232
60
48
14
5

2

11

4

25

12

263,191 40,036 919 254,063

7,592

16,071
14,473
1,598

95,733
(D)

9,082
(D)

32,494
6,951
7,513
4,561
12,149
10,154
1,264

13,961
11,367

385
2,069

61,513
56,976

(D)

(D)

2,642

3,309
1,133
2,176

6,751

23,125
5,226
9,384
1,401
1,285

(D)

-902

518

5,989
2,389

626

3,229
2,986

243

17,537
(D)

1,434
(D)

5,126
961

1,223
800

1,945
1,618

197

2,243
1,719

79
445

6,158
5,382

(D)

(D)

343

408
163
245

1,002

3,364
267

1,705
266
192
(D)

167
63

1,709
496

42

228
203
25

18
3

10
5

173
32

45
14
58
27
20

57

35
11

10

65

54
10

46

22
4
18

37

231
57
36
12
2

6

9

2

29

10

4,278

16,301
15,030
1,271

85,858
(D)

12,191
(D)

40,026
7,065
10,343
7,960
13,364
11,860
1,209

13,124
8,502
1,716
2,873

56,346
52,707
3,639

2,696

2,711
(D)

(D)

6,909

25,814
5,707
7,359

(D)

(D)

458
1,452

(D)

5,653
2,121

36,729

393

3,160
3,005

155

14,954
(D)

1,726
(D)

5,227
915

1,234
798

2,077
1,830
202

2,229
1,388

263
578

5,059
4,533

526

372

454
115
340

890

3,991
278

1,338
(D)

(D)

70
224
(D)

1,604
451

,

Standard Notes

:

(D) Withheld to avoid disclosure.\~i .-""^.^ Uw O.YWJ.U. ^ol.j.UOui t . (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kindof businesB.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9I+8

CITY OF ATLANTA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195 1
*

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores . . .

.

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores A
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

4,084

911

744
615
129

118
5

70
41

346
80
64
32

126
66

32

244
83
41
78

197
117
61

19

467

147
61

86

216

694
207
86
18
26

64
19

7

47
36

673,193 80,566 3,348 460,225

132,391

41,969
36,081
5,888

135,950
117,884
13,863
4,195

49,055
12,835
9,708
6,575

(D)

14,793
(D)

31,013
17,743
3,143
9,169

113,069
98,585
11,853
2,631

34,470

42,931
5,373

37,558

23,849

68,496
26,778
13,244

(D)

(D)

2,211
1,994

684

(D)

6,058

8,548

7,741
6,966

775

21,979
19,355
2,167
457

3,376

5,322
658

4,664

3,456

7,197
1,368
2,484

(D)

(D)

434
(D)

102

(D)

1,346

860

758
618
140

81

4

52

25

7,123 236
1,695 37
1,448 52

994 31

(D) 82

2,235 40
(D) 26

5,014 149

2,849 71
664 30

1,501 39

10,810 141
(D) 102

1,849 33

(D) 6

333

100
38
62

164

526
154
44
13

8

39

19

5

48
28

74,920

34,371
28,950
5,421

(D)

(D)

14,855
5,124

43,310
7,247
10,596
9,579
14,321
12,643
1,410

20,670
11,617
3,017
5,992

86,568
77,834
7,794

940

16,382

16,037
4,436
11,601

16,947

(D)

18,156
7,907
1,263
1,378
1,649

(D)

(D)

9,193
5 3,801

57,354

4,908

5,944
5,363

581

(D)

(D)

2,118
845

5,539
932

1,249
953

2,190
1,925

215

3,462
1,873

515

1,074

8,129
6,902
1,114

113

1,838

2,034
483

1,551

2,153

(D)

826
1,420

321
188
290
(D)

(D)

2,597
5 790

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195 1*-

there were 256 such establishments with sales of $80,296,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8
ATLANTA STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish
ments
(Number)

195"+

1
Sales '

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

191*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.4.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Flori6ts
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . . > , ,

Motion picture theaters .

5,980

1,-438

950
793
153

221
5

106
108

443
104
73
51

160
92
37

354
124
51

125

317
199
90
26

799

256
104
152

285

917
220
115

22

35
112
25

7

50

63

881,086 98,569 5,409 60-4,833

194,086

52,302
45,061
7,177

148,782
117,884
17,742
13,1-48

55,515
14,201
10,448
8,601
19,957
16,632
2,026

39,912
21,669
3,598

13,435

165,718
145,948
15,142
4,572

54,071

57,297
8,128

49,169

32,293

81,110
28,444
14,657

1,894
2,216
3,122
2,171
684

12,322
7,563

12,028

9,648
8,731

917

23,207
19,355
2,699
1,153

7,809
1,866
1,546
1,200
2,907
2,415
290

6,325
3,351

761

2,213

15,307
12,154
2,342

811

4,880

6,541
928

5,613

4,617

8,207
1,426
2,709

375
307
556
346
102

3,481
1,658

1,531

1,042
854
188

198
4

74
120

297
50

58

44
104
57
30

249
103

39

83

240
168
61

11

660

211
92

119

246

735
199
59

17
11

66
21

7

54
50

118,600

41,146
34,575
6,571

(D)

(D)

16,512
11,773

46,977
7,824

11,155
10,584
15,762
14,037
1,458

27,401
13,934
3,286
9,977

114,263
102,558
9,840
1,865

29,200

30,987
8,498
22,489

23,600

(D)

23,760
8,308

1,617
1,516
2,476
1,626

760

9,733
54,867

69,697

7,211

6,936
6,216
720

(D)

(D)

2,343
1,231

5,893
988

1,318
1,048
2,317
2,048
222

4,319
2,108

557
1,654

10,442
8,898
1,336
208

2,905

3,908
829

3,079

3,014

(D)

1,114
1,463

329
201
470
248
90

2,727
5 6 1,063

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

-Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 387 such establishments with sales of $83,959,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals

.

This group total Includes kinds of business not Included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only; there was one drive-in theater in this Standard

Metropolitan Area in 1948.
6Revised.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195^,
CENTRAL BUSINESS DISTRICT OF ATLANTA, THE ENTIRE CITY, AND THE ATLANTA STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail store s , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men 1 s, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores ?.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

3.6

77.5

-1.4
-3.7
25.7

11.5
(D)

-25.5
(D)

-18.8
-1.6

-27.4
-42.7
-9.1

-14.4
4.5

6.4
33.7
-77.6
-28.0

9.2
8.1

CD)

(D)

-2.0

22.1
(D)

(D)

-2.3

-10.4

-8.4
27.5
(D)

(D)

(D)

-37.9

(D)

5.9
12.6

46.3 98.9 45.7

76.7

22.1
24.6
8.6

(D)

(D)
-6.7

-23.0

13.3
77.

L

-8.4
-31.4

(D)

17.0
(D)

50.0
52.7
4.2
53.0

30.6
26.7
52.1

179.9

110.4

167.7
21.1

223.7

40.7

(D)

47.5
67.5
(D)

(D)

34.1
(D)

(D)

(D)

59.4

76.7

43.3
55.2
3.4

(D)

(D)

79.5
(D)

404.3
3,133.0

767.6
24.4
(D)

492.5
(D)

126.0
104.7
112.0
127.7

70.6
65.6
(D)

(P)

132.6

197.3
(D)

(D)

70.3

(D)

73.1
604.4

(D)

(D)

(D)

(D)

(D)

(D)

118.4

63.6

27.1
30.3
9.2

(D)

(D)

7.4
11.7

18.2
81.5
-6.3

-18.7
26.6
18.5
39.0

45.7
55.5
9.5

34.7

45.0
42.3
53.9

145.1

85.2

84.9
-4.4

118.6

36.8

(D)

19.7
76.4
17.1
46.2
26.1
33.5
-10.0

26.6
5 55.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll." establishments. Establishments "without payroll," if any, are included in the

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
Data are for regular motion picture theaters only; there was one drive-in theater in this Stanr^*"*

Metropolitan Area in 1948.
6Revised.
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Table 5- RETAIL STORES: 1954 AMD 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ATLANTA CITY AND OF ATLANTA "STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, hoys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.2

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ?.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

39.1

5.7

38.3
40.1
27.1

70.4
(D)

65.5
(D)

66.2
54.2
77.4
69.4
(D)

68.6
(D)

45.0
64.1
12.2
22.6

54.4
57.8
(D)

(D)

7.7

7.7
21.0
5.8

28.3

33.8
19.5
70.9
(D)

(D)

(D)

45.2
75.7

55.2

5.7

47.4
51.9
23.4

(D)

(D)

81.6
38.5

92.4
97.5
97.6
83.1
93.3
93.8
85.7

63.5
73.2
56.9
47.9

65.1
67.7
46.7

16.5

16.9
(D)

(D)

40.8

(D)

31.4
93.1
(D)

(D)

27.8
(D)

(D)

29.9

3.9

30.7
32.1
22.3

64.3
(D)

51.2
(D)

58.5
48.9
71.9
53.0
60.9
61.1
62.4

35.0
52.5
10.7
15.4

37.1
39.0
(D)

(D)

4.9

5.8
13.9
4.4

20.9

28.5
18.4
64.0
74.0
58.0
(D)

41.5
75.7

42.0

3.6

39.6
43.5
19.3

(D)

(D)

73.8
16.8

85.2
90.3
92.7
75.2
84.8
84.5
82.9

47.9
61.0
52.2
28.8

49.3
51.4
37.0

9.2

8.7
(D)

(D)

29.3

(D)

24.0
88.6
(D)

(D)

18.5
89.3
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF ATLANTA, THE ENTIRE CITY, AND THE ATLANTA STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 194-8

Retail stores, total.

Food stores.

Eating, drinking places.

Eating places
Drinking places. ..'....

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

.

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores 1

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores

.

2
.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

100.0

2.9

6.1
5.5
0.6

36.4
(D)

3.5
(D)

12.3
2.6
2.9

1.7
4-.

6

3.9
0.5

5.3
4.3
0.2
0.8

23.4
21.6
(D)

(D)

1.0

1.3
0.4
0.9

2.6

(D)

0.3
0.2

100.0 100.0 100.0 100.0

1.7

6.4
5.9
0.5

33.8
28.2
4.8
0.8

15.7
2.8
4

3

5

4-

22,

20,

1.4

1.1

1.1
(D)

(D)

2.7

10.1
2.2
2.9

(D)

(D)

0.2
0.6
(D)

19.7

6.2
5.4
0.9

20.2
17.5
2.1
0.6

7.3
1.9
1.4
1.0
(D)

2.2
(D)

4.6
2.6
0.5
1.4

16.8
14.6
1.8
0.4

5.1

6.4
0.8
5.6

3.5

10.2
4.0
2.0

(D)

(D)

0.3
0.3
0.1

16.3

7.5
6.3
1.2

(D)

(D)

3.2
1.1

9.4
1.6
2.3
2.1
3.1
2.7
0.3

4.5
2.5
0.7
1.3

18.8
16.9
1.7
0.2

3.6

3.5
1.0
2.5

3.7

(D)

3.9
1.7
0.3
0.3

0.4
(D)

(D)

22.0

5.9
5.1
0.8

16.9
13.4-

2.0
1.5

6.3
1.6
1.2
1.0
2.3
1.9
0.2

4.5
2.5
0.4
1.5

18.8
16.6
1.7
0.5

6.2

6.5
0.9
5.6

3.7

9.2
3.2
1.7
0.2
0.3
0.4
0.2
0.1

100.0

19.6

6.8
5.7
1.1

(D)

(D)

2.7
1.9

7.8
1.3
1.8
1.7
2.6
2.3
0.2

4.5
2.3
0.5

1.6

18.9
17.0
1.6
0.3

4.8

5.1

1.4
3.7

3.9

(D)

3.9

1.4
0.3
0.3
0.4
0.3
0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits. Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS. I

United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business

;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for each
State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200
or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each ol

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, ane

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of

' Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

. Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the 'employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies 1*> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating r

leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the
;

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased

J
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

! be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

\
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948. Census of Business such taxes
.were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was

. a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

, comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
s

[i In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
; establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each

9 location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
.was tabulated in accordance with the physical location at
U which the business was conducted. Although the tabulations
is of the census are on an establishment rather than ownership
(basis, in certain tables the establishment figures are grouped
^into ownership categories. This will be the case in the
i forthcoming retail trade bulletin "Single Units and Multl-
: units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
las an establishment. Thus, a leased department in a depart-
f ment store was treated as a separate establishment and is in-
ij eluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. ( See
^COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included

jjin later 1954 Census of Business publications. In the 1948
»]
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
1 customers during 1954, after deduction of refunds or allow-
i ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, . motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

*
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MIAMI , FLORIDA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CENTRAL BUSINESS DISTRICT OF MIAMI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^

Estab-
lish-
ments 1

(Number)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

19U8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e .

c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores* .

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

567

36

142
92
50

25

4
4
17

164
48
35

\ 58

12

24
6

7
11

3

1

1

1

10

162
5

42
8

2

4
4

9

71
10

124,764 20,821 615 111,656

4,174

12,208
8,257
3.951

49,579
39,254
8,308
2,017

30,346
7,276
5,703

15,793

1,208

6,215
2,406
1,336
2,473

(D)

(D)

(D)

(D)

1,330

(D)

(i>)

4,906

10,722
357

3,661
1,537

(D)

77
427
654

9,157
3,120

325

2,629
1,994

635

9,434
7,831
1,279
324

4,503
1,066
926

2,297

214

918
431
189
298

(D)

(D)

(D)

(D)

143

(D)

(r>)

936

1,371
3

479
300
(D)

4
64
48

2,828
508

38

164
123
41

24

3

5

16

152
35
35

62

15

33

7

13

9

5

2

2

1

12

177
11
42
11

4
4

4
5

91
10

3,661

12,400
8,840
3,560

38,403
(D)

7,613
(D)

24,576
6,030
5,085

12,663

(D)

6,700
2,634
1,875
2,140

2,271
(D)

(D)

(D)

400

(D)

(r>)

9,954

13,175
617

3,894
1,377
412
138
383
409

8,046
3,472

18,139

411

2,678
2,119

559

7,104
5,734
1,097

273

2,982
770
656

1,494

(D)

970
449
218
303

265
(D)

(D)

(D)

(D)

(D)

(D)

1,960

1,693
35

594
315
32
20

45
36

2,517
586

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind c>f business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF MIAMI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number

)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191+8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places.

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores. ..*...

.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail storesA
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..
Motion picture theaters.

-4,578

723

1,1-40

625
513

111
8

36

67

408
99
76

\ 156

37

338
76

72
138

287
15-4

72
61

417

181
68
113

213

760
125
78
23

60
54
29

20

193
32

600, 54-7 67,311 3,552 383,170

123,711

56,963
37,337
19,610

76,282
55,791
14,596
5,895

44,523
9,685
9,187

22,616

2,147

38,803
15,038
7,406
15,531

143,109
126,590
8,693
7,826

28,550

31,500
4,215
27,285

18,437

38,669
9,025
4,383
2,518
2,585
1,211
1,730
1,103

12,279
5,629

8,078

9,792
7,762
2,030

13,800
10,912
2,213

675

5,821
1,312
1,199

3,018

292

613

866
514
352

77
5

26

46

304
53

57

138

38

5,399 252
2,271 70

1,307 59

1,821 88

1,473 233

9,507 160
1,326 42

640 31

2,417

3,487
465

3,022

2,785

294

154
64
90

154

4,259 605
571 134
560 63
521 17
187 32
239 49
193 18
127 14

3,574
1,028

221
30

71,616

37,122
24,512
12,610

51,420
(D)

9,265
(D)

29,200
6,612
5,847

15,268

1,056

29,025
11,946
7,956
8,599

69,459
60,015
5,909
3,535

14,233

25,776
(D)

(D)

18,849

36,470
9,046
4,368
1,732
1,285
1,572
1,665

(D)

10,775
5 5,507

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detaile

kind of business.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195

there were 390 such establishments with sales of $13,625,000.
Includes only "with payroll" establishments, Establishments "without payroll," if any, are included in tl

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND "lokA

MIAMI STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

1951*

1
Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

7,806

Eating, drinking places.

Eating places
Drinking places .......

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

1,154

1,848
1,101

741

217
8

78
129

1,001
177
177

Family clothing stores'*

Women's clothing, specialty stores.

Ready-to-wear stores'' J
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores3

Other home furnishings stores..
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ..

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels. .

»

Motion picture theaters.

456

103

524
107
85

224

350
186
96

68

712

331
133
198

371

1,298
189
132
42
91
77
35

39

587
60

972,416 108,944 6,445 573,648

215,151

113,059
80,937
32,042

85,012
55,791
18,641
10,552

97,709
16,988
19,057

54,568

5,180

56, 859

18, 517
12,553
21,583

182,422
164,319

9,968
8,135

50,959

68, 880
8,398

60,482

35,647

66,718
16,497
6,634
3,421
3,461
2,145
2,083
2,188

79,997
11,332

14,094

21,496
18,033
3,463

14,950
10,912
2,780
1,258

12,450
2,230
2,506

7,073

641

8,426
2,703
2,889
2,457

14,387
12,213
1,503

671

4,601

6,259
933

5,326

5,205

7,076
1,017

806
606
244
407
236
222

20, 973

1,895

1,096

1,717
1,032

685

155
6

47
102

723
104
124

350

103

364
93

84

129

283
189
57
37

553

259
109
150

278

1,017
208
96
34
49
70
23

33

646
55

112,933

75,346
53,954
21,392

59, 146

39,117
12,076
7,953

59,467
10,658
11,301

33,192

3,500

36,341
14, 999
9,098
11,322

76,667
65,752
6,653
4,262

27, 103

43,522
8,630

34, 892

29,444

53, 679
14, 168
5,951
2,429
1,768
2,171
1,840
1,926

48,400
5 8,538

70,348

7,281

14,732
11,830
2,902

10,007
7,317
1,765

925

7,006
1,299
1,386

3,877

444

5,132
2,097
1,531
1,504

7,705
6,242
1,021
442

2,630

5,499
936

4,563

4,559

5,797
897
823
460
139
323
218
211

11,598
5 1,551

i
Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 545 such establishments with sales
"without payroll," If any, are included in the

of $16,638,000.
Includes only "with payroll" establishments. Establishments

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
Data are for regular motion picture theaters only; there were 2 drive-in theaters in this Standard

Metropolitan Area.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W3 TO 195U,
CENTRAL BUSINESS DISTRICT OF MIAMI, THE ENTIRE CITY, AND THE MIAMI STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores :

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture store s

Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

11.2

14.0

-1.6
-6.6
11.0

29.1
(D)

9.1
(D)

23.5
20.7
12.2

- 24.7

(D)

-7.2
-8.7

-28.8

15.6

(D)

(D)

(D)

(D)

232.5

(D)

(D)

-50.7

-18.6
-42.1
-6.0
11.6
(D)

-44.2
11.5
59.9

13.8
-10.1

56.7 75.2

72.7

53.4
52.3
55.5

48.4
(D)

57.5
(D)

52.5
46.5
57.1

48.1

103.3

33.7
25.9
-6.9

80.6

106.0
110.9
47.1
121.4

100.6

22.2
(D)

(D)

-2.2

6.0
-0.2

0.3
45.4
101.2
-23.0

3.9
(D)

14.0
2.2

75.9

81.0
85.6
73.0

105.1
(D)

280.6
(D)

206.6
313.9
357.2

161.9

(D)

46.0
35.7
-0.2

102.2

(D)

(D)

(D)

(D)

96.8

(D)

(D)

(D)

52.1

20.0
2.8

52.3
176.3

(D)

-20.9
1.6
(D)

14.4
23.3

69.5

90.5

50.0
50.0
49.9

43.

42.

54,

32.

64.

59.

68.6

64.4

48.0

56.5
23.5
38.0
90.6

137.9
149.9
49:8
90.9

88.0

58,

-2,

73,

21.1

24.3
16.4
11.5
40.8
95.8
-1.2
13.2
13.6

65.3
532.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T?his group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only.



MIAMI , FLORIDA 13

Table 5. RETAIL STORES: 195^ AND 19^ - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
MIAMI AND MIAMI STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9U6

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.2.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranch! sed )...

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

20.7

3.4

21.4
22.1
20.1

65.0
4
9

2

70,

56,

34,

68.2
75.1
62.1

69.8

56.3

16.0
16.0
18.0
15.9

(D)

(D)

(D)

(D).

4.7

(D)

(D)

26.6

27.7
4.0
83.5
61.0
(D)

6.4
24.7
59.3

29.1

5.1

33.4
36.1
28.2

74.7
(D)

82.2
(D)

84.2
91.2
87.0

82.9

(D)

23.1
22.0
23.6
24.9

3.3
(D)

(D)

(D)

2.8

(D)

(D)

(D)

52.8

36.1
6.8

89.1
79.5
32.1
8.8
23.0
(D)

12.8

1.9

10.8
10.2
12.3

58.3
70.4
44.6
19.1

31.1
42.8
29.9

28.9

23.3

10.9
13.0
10.6
11.5

(D)

(D)

(D)

(D)

2.6

(D)

"(D)

13.8

16.1
2.2
55.2
44.9
(D)

3.6
20.5
29.9

19.5

3.2

16.5
16.4
16.6

64.9
(D)

63.0
(D)

41.3
56.6
45.0

38.2

(D)

18.4
17.6
20.6
18.9

3.0
(D)

(D)

(D)

1.5

(D)

'(i>)

33.8

24.5
4.4

65.4

56.7
23.3
6.4

20.8
21.2

i
Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF MIAMI, THE ENTIRE CITY, AND THE MIAMI STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 1948

Retail stores, total.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

.

Family clothing stores 1

Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores x

Other home furnishings stores1.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

100.0

>

3.3

9.8
6.6
3.2

39.8
31.5
6.7
1.6

24.3
5.8
4.6

12.7

1.0

5.0
1.9
1.1
2.0

(D)

(D)

(D)

(D)

1.1

(D)

(D)

3.9

8.6
0.3
2.9
1.2
(D)

0.1
0.3
0.5

100.0 100.0 100.0 100.0

3.3

11.1
7.9
3.2

34.4
(D)

6.8
(D)

22.0
5.4
4.6

11.3

(D)

6.0
2.4
1.7
1.9

2.0
(D)

(D)

(D)

0.4

(D)

(D)

8.9

11.8
0.6
3.5
1.2
0.4
0.1
0.3
0.4

20.4

9.5
6.2
3.3

12.

9.

2,

1,

7.4
1.6
1.5

3.9

0.4

6.5
2.5
1.2
2.6

23.8
21.1
1.4
1.3

4.8

5.2

0.7

4.5

3.1

6.4
1.5
0.7
0.4
0.4
0.2
0.3
0.2

18.7

9.7
6.4
3.3

13.4
(D)

2.4
(D)

7.6
1.7
1.5

4.0

0.4

7.6
3.2
2.2

2.2

18.

15,

1,

0,

3.7

6.7

(D)

(D)

4.9

9.6
2.4
1.1
0.5
0.3
0.4
0.4
(D)

22.1

11.6
8.3
3.3

8.7
5.7
1.9
1.1

10.1
1.7
2.0

5.6

0.5

5.8
1.9
1.3
2.2

18.8
17.0
1.0
0.8

5.2

7.1

0.9

6.2

3.7

6.9
1.7
0.7
0.4
0.4
0.2
0.2
0.2

100.0

19.7

13.1
9.4
3.7

10.3
6.8
2.1
1.4

10.4
1.9
2.0

5.8

0.6

6.3
2.6
1.6
2.0

13

11
1

4.7

6.1

5.1

9.4
2.5
1.0
0.4
0.3
0.4
0.3
0.3

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which aTe issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

puolications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite*
States summary and separate chapters, of statistics by kind o

;

business and geographic areas, for : Sales Size of Establishment!
Single Units and Multiunits. Legal Form of Organization, Me
chandise Inventories, Credit Sales, etc. (Most chapters also an
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unlteljl

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, citiey

and standard metropolitan areas, and by kind of business ; witli|

cross classifications by kind of business for standard metrppolitaiia

areas, and for counties and cities with 500 or more retail establish]

ments. (Chapters also are separate reports in bulletin series R-l. I

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS,
United States summary and separate chapters, of statistics elasslJ

fled by kind of business and geographic areas, for : Size of Whole-!

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Stt|

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, tb

District of Columbia, Alaska, and Hawaii, of statistics by countiei

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metri

politan areas, and for counties and cities with 100 or more wholi

sale establishments. (Chapters also are separate reports i

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARI
STATISTICS. United States summary and separate chapters

|
statistics classified by kind of business and geographic areas, foi

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunit;

Laundries and Cleaning Plants, and Hotels and Motels. (Mo>

chapters also are separate reports in bulletin series S-2.) It

Volume VI—SELECTED SERVICE TRADES, AREA STATIJi

TICS. United States summary and separate chapters for eaol

State, the District of Columbia, Alaska, and Hawaii, of statistic

by counties, cities, and standard metropolitan areas, and by kirn

of business ; with cross classifications by kind of business f'

standard metropolitan areas and for cities and counties with 2*»

or more service establishments. (Chapters also are separai:

reports in bulletin series S-l.)
I

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trac'i

hotels, and theaters, for the central business district of each
|

selected large cities with comparable city and standard metw'

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busineij

data previously issued for a number of wholesale, service, ajj

retail trades.

,
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INTRODUCTION

o

The 1954 Census of Business, along with the 1954 Censuses
'»f Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
Jnited States, Alaska, and Hawaii. Separate Censuses of
jiusiness and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
;ale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
pistrict for which data are shown in this bulletin and its

elation to the Central City and Standard Metropolitan Area
)f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

1 Because many large cities had no officially defined area
Representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
)f Central Business Districts was accomplished with the
:ooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
ommittees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
blanning agencies, welfare organizations, local governmental
Lflodies, etc.

' The objective of the CBD Program was stated, as follows,
lin a letter from the Director of the Census Bureau to the
Tract Committees

:

.."The primary objective of this operation is to provide a
' basis for comparing changes in business activity in the

Central Business District with those in the remainder of
the metropolitan area or of the central city."

'Because there are no generally accepted rules for determining
rtiiat a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
^BD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
2BD ordinarily should be defined to follow existing tract

Klines, i. e., to consist of one or more whole Census tracts.
*The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
jfor CBD's. It was recognized that tract basis for CBD's
plight lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
jthe difference in area probably would not significantly alter
ithe magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there bad been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
IT, Nonmanufacturing Industries (1949 edition) of the Stamf-
ord Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in (he Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 194S and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

Fur purposes of coverage in the 1954 Census of Business,
retail ami service establishments were divided into two cate-

gories—those wiili any paid employment during 19r>4, i. e.,

the '"employer" universe and those with no paid employment
during l!).~4. i- e., the "'maiemployer" universe. The method
uf obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass, Report
forms were maihd to all business linns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (F1CA) taxes (i. e.,

employers of one or more persons') and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI .) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. T.i. 75, 7(i, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had ivit classilied by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) hut its 1954 Census classifi-

cation was determined by replies t*i questions on the Census
report form.

Enumeration of "Nonemployers."—This group was denned
to include retail and service businesses other than those
represented in the active F1CA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1 0.">4 tax returns. Information was com-
piled fivnn only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trad" volume. The
•nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less (ban 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and l!)."i4 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included iii

later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments witli no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishment's
which operated the entire year but which had a sales volume
of under $."500. However, in this series of 19.14 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
t he two Censuses. Use of the same dollar volume cutoff does
not take info consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
au insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 aud previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made

;

for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

j

inent store, or a men's shoe store becomes a family shoe store.

"

When a change in classification is made, the new figures as1

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting change?
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was thai

change made from the 1948 Census practice of consolidating

leased departments with the stores in which they were lo !

cared. In a census conducted by field enumeration methods'
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination o

the field canvass made such consolidation difficult to accom !

plish. For this reason, in the 1954 Census, each lease<j

department was treated as a separate establishment and wa
classified in accordance with the kind of business it coi*

ducted. For example, in the 1954 tabulations a leased da
partment selling apparel would be classified as an appare.
store even though it was located in a department store or in

jj

store classified in some kind of business other than appare'.

It also should be noted that in the 1954 classifications, thii

procedure which separated the leased department from tin

main store could affect the kind-of-business code assigned t|i

the main store because that code did not take into account thli

lines of merchandise carried by the leased department. THjj

1948 figures contained in the 1954 Census of Business puHj
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

.be made to Tables 12K, 12L, and 12M in Volume II of the

'1948 Census of Business for an indication of the kinds of

|Susiness where the change in leased department procedure

'night have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

iepartments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on

;he consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
Varies from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a

ligher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
3icture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

[comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

)
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

establishments in a kind of business is not considered a dis-

. closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
'ire suppressed.

EXPLANATION OF TERMS

i Establishments.—Census of Business figures represent a
• summary of reports for individual establishments rather than

v
!

or companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

;ion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

which the business was conducted. Although the tabulations
pf the census are on an establishment rather than ownership
oasis, in certain tables the establishment figures are grouped
jmto ownership categories. This will be the case in the
'orthcoming retail trade bulletin "Single Units and Multi-
anits" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi^
liess, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
oasis of its major activity and all data for it included in that
[Classification. However, when these activities were con-
lucted by separate business entities, each entity was treated
is an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
it a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
fin later 1954 Census of Business publications. In the 1948
[Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include

i

receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194.S and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

(he establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form

by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-

ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.

Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the

food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in

"Eating, drinking places" also could have resulted because of

differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places "(lunch counters) to "Eating-
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used

for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fV>r Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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WATERBURY, CONNECTICUT

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND 1948
CENTRAL BUSINESS DISTRICT OF WATERBURY

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2
497 72,650 10,924 589

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores'.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building material's, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

71

100
60
38

16

4
12

121
23

22

3

54

28
13

49

31

14

22

13

12
2

10

15.

78
16

17

5

11,167

4,515
2,897
1,606

9,383
(D)

(D)

15,582
(D)

2,888
1,308
7,980
7,133
1,104

8,787
5,921
2,808

11,355

706

2,837
(D)

(D)

1,536

6,782
1,018
2,311
1,039

(D)

(D)

1,005

897
644
253

1,618
(D)

(D)

2,598
(D)

463
206

1,478
1,339

161

1,544
1,141

403

1,535

51

482
(D)

(D)

210

984
50

491
175

324
(D)

81

111
56

55

23

6

17

116
19
29

4

43
27
19

49

37
12

23

23

15

5

10

16

132
28

14
5

65,325

9,150

4,707
2,763
1,944

8,616
3,333
5,283

14,198
(D)

2,909
(D)

5,054
(D)

(D)

6,677
5,012
1,665

9,423

862

3,730
804

2,926

1,777

6,185
1,086
1,376

(D)

832
1,017

9,126

797

924
610
314

1,246
432
814

2,113
(D)

346
(D)

844
(D)

(D)

1,187
929
258

1,111

76

629
118
511

250

793
40
313
(D)

289
176

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF WATERBURY

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores-

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores"

All other apparel stores.

Furniture, home furnishings, appliance dealers

Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm' equip, dealers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,332

338

266
157
107

31
6

25

152

24
29

7

59

32
21

77
43
30

55

90

38
15

23

55

230
68
20

7

11

134,74-8 16,380 1,459 108,868

35,890

9,769
5,884
3,873

10,083
4,101
5,982

16,596
2,180
3,307
1,616
8,144
7,289
1,221

11,342
7,413
3,871

19,943

4,714

8,173
554

7,619

4,022

14,216
3,213
2,416

(D)

(D)

1,152

2,673

1,585
1,059

526

1,656
712
944

2,649
291
486
220

1,488
1,349

164

1,882
1,346

536

2,439

346

1,249
66

1,183

460

1,441
106
491
(D)

324
232

406

285
115
170

42
11

31

131
20
29

6

46
29

23

69
40
21

55

117

34
18
16

55

265
101
14
6

10

26,763

9,044
4,367
4,677

8,950
(D)

(JD)

15,043
1,514
2,909
3,364

(D)

4,276
(D)

7,306
(D)

(D)

16,480

4,078

6,341
1,257
5,084

3,519

11,342
3,218
1,376

(D)

832

1,306

12,294

1,709

1,517
881
636

1,253

(D)

(D)

2,163
183

346

499
(D)

744
(D)

1,220
(D)

(D)

1,690

243

931
145

786

395

1,173
90

313

(D)

289

239

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 67 such establishments with sales of $3, 367, 000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 19^
WATERBURY STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish
ments
(Number)

195^

1

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number)

19^*8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores-
Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other *

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,843

437

376
189
185

40
10

30

180
27

34
13
67

35

25

109
54

49

80

137

81
40
41

76

327
101
23

10

15

181,545 20,798 1,939 138, 808

48,976

14,584
8,097
6,475

11,278
4,695
6,583

18,135
2,346
3,599
2,169
8,448
7,477
1,431

12,859
8,424
4,355

28,780

7,579

13,885
(D)

(D)

5,450

20,019
4,611
2,726

(D)

(D)

1,365

3,487

2,446
1,568

878

1,850
801

1,049

2,793
304
513

271

1,529
1,382

176

2,100

1,517
583

3,156

528

1,874
(D)

(D)

584

1,980
137
526
(D)

(D)

272

515

396
167
229

53
15

38

155
23

33

11

54
34

25

86
45
32

75

180

62

31

31

76

341
132
18

7

9

13

35,178

12, 579

6,107
6,472

9,701
(D)

(D)

16,765
1,607
3,153
4,289
5,467
4,520
2,079

8,429
5,772
2,465

20,157

6,246

9,569
(D)

(D)

4,445

15,739

4,336
1,559

388

(D)

1,458

15,086

2,141

2,135
1,178

957

1,324
(D)

(D)

2,362
188
366
625
885
773
298

1,357
1,038

319

2,134

354

1,304
(D)

(D)

475

1,500
108
328
65

(D)

278

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195 1*

there were 86 such establishments with sales of $3,665,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.**n
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CENTRAL BUSINESS DISTRICT STATISTICS

Table 1+ RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO l&k,

CENTRAL BUSINESS DISTRICT OF WATERBURY, THE ENTIRE CITY, AND THE WATERBURY STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan
Area less

Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores , . .

.

Shoe stores .•

Men's, boys' clothing and furnishings stores 3
.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

.

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

11.2

22.0

-4.1
4.8

-17.4

8.9
(D)

(D)

9.7
(D)

1.0
' (D)

57.9
(D)

(D)

31.6
18.1
68.6

20.5

-18.1

-24.0
(D)

(D)

-13.6

9.7
-6.3

68.0
173.4

(D)

(D)

23.8 42.6

34.1

8.0
34.7
-17.2

12.7
(D)

(D)

10.3
44.0
13.7
-52.0

(D)

70.5
(D)

55.2

(D)

(D)

21.0

15.6

28.9
-55.9

49.9

14.3

25.3
-0.2

75.6
(D)

(D)

-11.8

40.4

21.1
86.2
-17.1

109.6
(D)

(D)

20.0
(D)

XXX
(D)

(D)

(D)

(D)

306.2
(D)

(D)

21.7

24.6

104.4
(D)

(D)

42.7

44.2
3.0
XXX
(D)

(D)

(D)

30.8

39.2

15.9
32.6
0.0

16.3

(D)

(D)

8.2
46.0
14.1
-49.4

54.5
65.4
-31.2

52.6

45.9
76.7

42.8

21.3

45.1
(D)

(D)

22.6

27.2

6.3
74.9
(D)

(D)
-6.4

Standard Kotec: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.^ XrThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^ AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

WATERBURY CITY AMD OF WATERBURY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total1
.

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores

Men's, boys' clothing and furnishings stores 2
.

Family clothing stores 2

Women's clothing, specialty .stores

Ready-to-wear stores 2

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores'
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores.

53.9

31.1

4-6.2

4-9.2

41.5

93.1
(D)

(D)

93.9
(D)

87.3
80.9
98.1
97.9
90.4

77.5
79.9
72.5

56.9

15.0

34.7
(D)

(D)

38.2

47.7
31.7
95.7
(D)

60.0

34.2

52.0
63.3
41.6

96.3
(D)

(D)

94.4
(D)

100.0
(D)

(D)

(D)

(D)

91.4
(D)

(D)

57.2

21.1

58.8
64.0
57.6

50.5

54.5
33.7

100.0
(D)

40.0

22.8

31.0
35.8
24.8

83.2
(D)

(D)

85.9
(D)

80.2
60.3
94.5
95.4
77.1

68.3
70.3
64.5

39.5

9.3

20.4
(D)

(D)

28.2

33.9
22.1
84.8
(D)

47.1

26.0

37.4
45.2
30.0

88.8
(D)

(D)

84.7
(D)

92.2
(D)

92.4
(D)

(D)

79.2
86.8
67.5

46.7

13.8

39.0
(D)

(D)

40.0

39.2
25.0
88.3
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF WATERBURY, THE ENTIRE CITY, AND THE WATERBURY STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonBtore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

195^ 19l*8

Standard
Metropolitan

Area

1951* 19-48

Retail stores, total ,

Feed stores

Eating, drinking places
Eating places ,

Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores ( except variety) ,

Apparel, accessories stores
Shoe stores

,

Men's, boys' clothing and furnishings stores1 .. ,

Family clothing stores 1
;

Women's clothing, specialty stores ,

Ready-to-wear stores 1

All other apparel stores ,

Furniture, home furnishings, appliance dealers ,

Furniture, home furnishings stores, antique stores1

Household appliance, radio, TV stores ,

Automotive group

Gasoline service stations ,

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2
,

Liquor stores
,

Jewelry stores
,

Book, stationery stores
,

100.0 100.0 100.0 100.0 100.0

15.4

6.2
"4.0

2.2

12.9
(D)

(D)

21.5
(D)

4.0
1.8

11.0
9.8
1.5

12.1
8.2
3.9

15.6

1.0

3.9
(D)

(D)

2.1

9.3
1.4
3.2
1.4

14.0

7.2
4.2
3.0

13.2

5.1

8.1

21.8
(D)

4.4
(D)

7.8
(D)

(D)

10.2
7.7
2.5

14.4

1.3

5.7
1.2
4.5

2.7

9.5
1.7
2.1

(D)

26.6

7.2
4.3
2.9

7.5
3.0
4.5

12.3
1.6
2.5
1.2
6.0
5.4
0.9

8.4
5.3
2.9

14.8

3.5

6.1
0.4
5.7

3.0

10.6
2.4
1.8
(D)

24.6

8.3
4.0
4.3

8.2

(D)

(D)

13.9
1.4
2.6
3.1
(D)

3.9
(D)

6.8
(D)

(D)

15.1

3.7

5.8
1.2
4.6

3.2

10.4
3.0
1.3

(D)

27.0

8.0
4.4
3.6

6.2

2.6
3.6

10.0
1.3
2.0
1.2
4.7
4.1
0.8

7.1
4.6
2.4

15.9

4.2

7.6

(D)

(D)

3.0

11.0
2.5

1.5
(D)

100.0

25.3

9.1

4.4
4.7

7.0
(D)

(D)

12.1
1.2
2.3
3.1
4.0
3.3
1.5

6.1
4.3
1.8

14.5

4.5

6.9

(D)

(D)

3.2

11.3
3.1
1.1
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unltel
States summary and separate chapters, of statistics by kind t(

business and geographic areas, for : Sales Size of Establishment

,

Single Units and Multiunits, Legal Form of Organization, Mei.

chandise Inventories, Credit Sales, etc. (Most chapters also ait

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the Distrl
1

of Columbia, Alaska, and Hawaii, of statistics by counties, citiei

and standard metropolitan areas, and by kind of business; wltt

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l

]

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC!
United States summary and separate chapters, of statistics classl

fled by kind of business and geographic areas, for : Size of Whol>

sale Establishments, Credit Sales, Warehouse Space, Commodin
Line Sales, Legal Form of Organization, and Petroleum Bulk Sti

tions, etc. (Most chapters also are separate reports in bullet 1

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC:
United States summary and separate chapters for each State, till

District of Columbia, Alaska, and Hawaii, of statistics by conntia

cities, and standard metropolitan areas, and by kind of buslnesi

with cross classifications by kind of business for standard metu

politan areas, and for counties and cities with 100 or more whot 1

sale establishments. (Chapters also are separate reports I

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMAI
STATISTICS. United States summary and separate chapters <

statistics classified by kind of business and geographic areas, fctf

Receipts Size of Establishments, Employment Size of Establlil

ments. Legal Form of Organization, Single Units and Multiunk

Laundries and Cleaning Plants, and Hotels and Motels. (Mm
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATU
|

TICS. United States summary and separate chapters for eec

State, the District of Columbia, Alaska, and Hawaii, of statist' I

by counties, cities, and standard metropolitan areas, and by kit I

of business; with cross classifications by kind of business <

standard metropolitan areas and for cities and counties with !:

or more service establishments. (Chapters also are sepan

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS!
Establishments, sales or receipts, and payroll for retail trai

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard mei

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busin

data previously issued for a number of wholesale, service, 1

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD-15— St. Paul, Minn.
Washington, D. C, i»o«

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commt!

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
pities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

j
The objective of the CBD Program was stated, as follows,

\n a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the

I

Central Business District with those in the remainder of
J the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
,,CBD but (1) provided a general characterization of the
pBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
,%n area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
dines, i. e., to consist of one or more whole Census tracts.
;The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that

i

this limitation generally would not prove to be serious as
.he difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
aade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where, there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—tliose with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
Of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-

ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 7G, 78, and 79 of the service portion of the
(Standard Itiflustrial Classification Manual. In addition,

report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 19.14 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-
j

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics 1

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as:

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding:
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methodsi
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination oi

the field canvass made such consolidation difficult to accom
plish. For this reason, in the 1954 Census, each leasetl

department was treated as a separate establishment and was
classified in accordance with the kind of business it con|

ducted. For example, in the 1954 tabulations a leased del

partment selling apparel would be classified as an apparej
store even though it was located in a department store or in e

store classified in some kind of business other than appareli

It also should be noted that in th% 1954 classifications, thd

procedure which separated the leased department from th<

main store could affect the kind-of-business code assigned t

the main store because that code did not take into account th«

lines of merchandise carried by the leased department. Thtj

1948 figures contained in the 1954 Census of Business pub)

lications have not been adjusted to the 1954 basis for leasee
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lepartments. In addition to the material included in KIND-
bF-BUSINESS CLASSIFICATION, below, reference should

>e made to Tables 12K, 12L, and 12M in Volume II of the

;L948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
night have had the greatest effect. Later publications of the

l954 Census of Business will present separate data for leased

lepartments.

j
(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes
yere not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
vere included in the 1954 Census. The effect of this change
/aries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

,.n general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
dgher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

lales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

Tor motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
i

In accordance with Census law, any data which would dis-

pose the operations of an individual establishment or busi-

?iess organization are not published. The number of
'sstablishments in a kind of business is not considered a dis-

closure by Qensus rules, so that this item is shown in instances
.vhere other items of information for the same establishments
iire suppressed.

EXPLANATION OF TERMS

s Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
.'or companies. A separate report was obtained for each
location where business was conducted, including each loca-

ion of multiunit organizations. Each report in the census
jvas tabulated in accordance with the physical location at
vhich the business was conducted. Although the tabulations
pf the census are on an establishment rather than ownership
oasis, in certain tables the establishment figures are grouped
nto ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
hnits" and in a planned company statistics bulletin covering
jompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
Establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
is an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
fhan as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

1 This bulletin does not include figures for those locations
if a multiunit organization which service or are auxiliary to
:he retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
i>fflces, etc. Information for this type of unit will be included
n later 1954 Census of Business publications. In the 1948
3usiness Census, figures for such units, where included in the
tabulations, were separately identified.

I Sales.—Sales are defined to include total receipts from
:ustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
eceipts from repairs and from other services to customers,
is well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins ( Series R-l )

.

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ST. PAUL, MINNESOTA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 19^8
CENTRAL BUSINESS DISTRICT OF ST. PAUL

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9I+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store

s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.3
.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

Drug 6tores, proprietary stores.

Other retail stores^
Liquor stores
Jevelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

456

32

89
59

30

14
3

7

4

109
28
20

5

37
18
17

31

15

5

11

7

3

4

13

1

1

12

148
8

32
11
6

6

12

7

16
7

115,167

4,370

6,034
3,680
2,354

43,775
(D)

5,028
(D)

25,487
2,878
3,681

(D)

13,966
8,383

(D)

10,352
7,728

972
1,652

9,594
8,282
1,312

(D)

(D)

(D)

2,901

11,433
1,657
2,851

542
1,201

625
658
890

4,871
1,545

19,978

540

1,749
1,181

568

7,625
(D)

893
(D)

4,388
387
695
(D)

2,286
1,550

(D)

2,001
1,481

164
356

1,027
812
215

(D)

(D)

(D)

480

520

41

104
67

37

15

4

7

4

114
26

21

9

32
19
25

33
13

7

10

11

5

6

19

6

3

3

12

,976 165
122 12

554 33

97 10

220 9

181 8
102 10
123 6

1,993
371

23

121,898

6,313

7,664
4,721
2,943

44,562
39,266
5,151

145

24,903
2,310
3,420

10,067
(D)

6,743
(D)

10,291
7,815

871

1,527

6,410
4,894
1,516

925

647
351
296

4,067

16,116
1,739
2,820
2,641
1,412

692
598
(D)

4,135
1,841

20,662

644

2,016
1,355

661

8,162
7,270

878
14

4,073
264
541

1,757
(D)

868
(D)

1,881
1,460

229
192

726
535
191

118

118
62

56

517

2,407
86

476
345
268
199
75

(D)

1,408
369

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.d
lThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF ST. PAUL

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total*

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

,

Other home furnishings stores.

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2,973

Hotels . -

Motion picture theaters.

759

618

322
296

66

4
41
21

207
47
39

13
56

31

44

164
39
30

77

101
63
26

10

387

140
58
82

110

421
48
63
26
20
40
20
10

25
25

\

400,765 (D) 2,833 (D)

96,958

30,216

14,860
15,356

60,011
51,619
6,743
1,647

31,430
(D)

(D)

4,691
14,899
9,234
2,213

22,943
11,381

(D)

7,390

66,074
59,789

(D)

(D)

24,177

20,855
5,841

15,014

15,456

32,645
8,551
3,460

908
1,643
2,127

984
914

5,629
2,457

7,526

6,951

3,831
3,120

9,720
8,419
1,112

189

5,100
(D)

(D)

829
(D)

1,668
460

3,807
1,915

(D)

(D)

7,992
7,003

(D)

(D)

2,074

3,333
840

2,493

(D)

4,044
494
613
121
269
428
(D)

(D)

2,235
622

865

578

266
312

77
5

52

20

186
39

37
16
54
31

34

110
31

19
46

107
71
25

11

336

109
54
55

120

345
42
50
13
28
23
13
7

31
30

72,984

28,506

12,589
15,917

(D)

(D)

6,632
1,719

27,577
(D)

(D)

(D)

7,659
7,196

(D)

15,687
(D)

1,935
(D)

55,433
50,063
2,946
2,424

14,895

13,414
(D)

(D)

12,047

36,327
6,004

(D)

2,763
1,784

(D)

(D)

762

4,829
53,060

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954
there were 210 such establishments with sales of $40,267,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.

T)ata are for regular motion picture theaters only.



ST. PAUL, MINNESOTA 11

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
MINNEAPOLIS-ST. PAUL STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195 1*

Kind of business Estab-
lish-
ments
(Number)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total
2

Pood stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings Btores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. , 1

Motion picture theaters

10,444

2,468

2,194
1,262

930

287
12

161
114

725

154
125
58

224
140
134

617
151
113
249

353
249
73
29

1,329

635
304
329

377

1,459
200
186
63

73
118
55
23

140
91

1,426,81+8 185,147 9,916 (D)

325,837

117,350
65,029
52,131

204,045
174,899
20,285
8,861

106,487
14,602
20,430
18,433
42,962
26,662
9,394

77, 569

38,379
12,947
23,511

243,959
228,917
9,577
5,449

84,669

104,899
24,363
80,442

51,619

110,414
33,400
9,709
4,798
4,778
4,987
4,918
2,627

22,776
9,873

23,974

27,477
17,019
10,458

37,528
32,941
3,575
1,012

16,395
2,011
3,269
3,238
6,034
4,524
1,843

12,370
5,962
2,890
3,518

25,754
23,578
1,500
676

7,398

14,151
3,174

10,977

7,436

8,637
2,383

2,918

2,036
1,038

998

255
11

152
92

639
109
132
53

186
113
131

408
105
69
184

395
294
70
31

1,242

470
246
224

402

12,664 1,151
1,975 187
1,447 155
1,014 55

599 68
976 73
809 49
393 18

156
106

232,680

102,072
51,538
50,534

(D)

(D)

17,994
13,989

90,576
11,935
20,975
21,176
27,297
25,719
8,684

55,160
29,309
8,817

15,771

191,754
177,858

8,513
5,383

55,780

68,970
17,206
51,764

41,100

100,097
20,891
10,898
7,420
3,637
3,367
4,512
1,899

19,267
510,491

(D)

13,970

22,680
12,949
9,731

(D)

(D)

3,101
1,559

13,076
1,364
2,743
3,166
3,733
3,526
2,070

8,921
5,110
1,628
2,183

19,712
18,137
1,280

295

4,585

8,486
2,081
6,405

5,186

10,919
1,003
1,684
1,066

491
684
667
150

6,625
52,608

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 711 such establishments with sales of $105,171,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
;This group total includes kinds of business not included in any of the detail lines which follow.
TJata are for regular motion pic lore -theaters only; there were 2 drive-in theaters in this Standard Metro-

politan Area in 19^.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF ST. PAUL, THE ENTIRE CITY, AND THE MINNEAPOLIS-ST. PAUL STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe store s

Men's, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised' and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-5.5

-30.8

-21.3
-22.1
-20.0

-1.8
(D)

-2.4
(D)

2.3
24.6
7.6
(D)

(D)

24.3
(D)

0.6
-1.1

11.6
8.2

49.7
69.2
-13.5

(D)

(D)

(D)

XXX

-28.7

-29.1

-4.7
1.1

-79.5
-14.9

-9.7
10.0
(D)

17.8
-16.1

(D) (D)

32.8

6.0
18.0
-3.5

81
1.7

-4.2

14.0
(D)

(D)

(D)

94.5
28.3
(D)

46.3
(D)

(D)

(D)

19.2
19.4
(D)

(D)

62.3

55.5
(D)

(D)

28.3

-10.1
42.4
(D)

-67.1
-7.9
(D)

(D)

19.9

16.6
-19.7

38.9

16.0
42.1
0.2

81
15.8
(D)

122.3
(D)

(D)

(D)

(D)

87.9
(D)

133.3
(D)

(D)

(D)

15.2
14.0
(D)

(D)

(D)

(D)

(D)

XXX

57.3

5.0
61.6

(D)

200.0
18.8
(D)

(D)

(D)

9.2
-25.2

(D)

40.0

15.0
26.2
3.2

818:
12.7
-36.7

17.6
22.3
-2.6
-13.0

57.4
3.7
8.2

40.6
30.9
46.8
49.1

27.2
28.7
12.5
1.2

51.8

52.1
41.6
55.4

25.6

10.3
59.9
-10.9
-35.3
31.4
48.1
9.0

38.3

18.2
5 -5.9

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only.

XXXNot applicable.
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Table 5. RETAIL STORES: 195k AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ST. PAUL CITY AND OF MINNEAPOLIS-ST. PAUL STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total .

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

1 Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

28.7

4.5

20.0
24.8
15.3

72.9
(D)

74.6
(D)

81.1
(D)

(D)

(D)

93.7
90.8
(D)

45.1
67.9
(D)

22.4

14.5
13.9
(D)

(D)

(D)

(D)

18.8

35.0
19.4
82.4
59.7
73.1
29.4
66.9
97.4

(D)

8.6

26.9
37.5
18.5

(D)

(D)

77.7
8.4

90.3
(D)

(D)

(D)

(D)

93.7
(D)

65.6
(D)

45.0
(D)

11.6
9.8

51.5

6.2

4.8
(D)

(D)

33.8

44.4
29.0

(D)

95.6
79.1
(D)

(D)

(D)

8.1

1.3

5.1

5.7
4.5

21.5
(D)

24.8
(D)

23.9
19.7
18.0

(D)

32.5
31.4
(D)

13.3
20.1
7.5

7.0

3.9
3.6

13.7

(D)

(D)

(D)

5.6

10.4
5.0

29.4
11.3
25.1
12.5
13.4
33.9

(D)

2.7

7.5
9.2
5.8

(D)

(D)

28.6
1.0

27.5
19.4
11.5
47.5
(D)

26.2

(D)

18.7
26.7
9.9
9.7

3.3
2.8

17.8

1.7

0.9
2'.0

0.6

9.9

16.1
8.3

25.9
35.6
38.8
20.6
13.3
(D)

Standard Notes: (D) Withheld to avoid disclosure.v~, .j.oiiix^j.-u. nu o.,wj.ul mouuDiuc. (NA) Not available. ... Represents zero.

2
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF ST. PAUL, THE ENTIRE CITY, AND THE MINNEAPOLIS-ST. PAUL STANDARD METROPOLITAN AREA

(Percentages are 'based, on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195 1* 19U8

Entire City

195^

Standard
Metropolitan

Area3

195 1*

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores!
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

3.8

5.2

3.2
2.0

38.0
(D)

4.4
(D)

22.2
2.5
3.2
(D)

12.1
7.3

(D)

9.0
6.7
0.8
1.5

8.3
7.2
1.1

(D)

100.0

5.2

6.3 ;

3.9

2.4

36.6
32.3
4.2
0.1

20.4
1.9
2.8
8.3
(D)

5.5
(D)

8.4
6.4
0.7
1.3

5.3
4.1
1.2

0.8

(D) 0.5
(D) 0.3
... 0.2

2.5 3.3

9.9 13.2
1.4 1.4
2.5 2.3
0.5 2.2

1.0 1.2
0.5 0.6
0.6 0.5
0.8 (D)

100.0

24.2

7.5
3.7
3.8

15.0
12.9
1.7
0.4

7.9
(D)

(D)

1.2
3.7
2.3

0.6

5.7
2.8
(D)

1.8

16.5
14.9

(D)

(D)

6.0

5.2
1.5
3.7

3.9

100.0

22.8

8.2
4.6
3.6

14.3
12.3
1.4
0.6

7.5
1.0
1.4
1.3
3.0
1.9
0.7

5.4
2.7
0.9
1.6

17.1
16.0
0.7
0.4

5.9

7.4
1.7
5.7

3.6

7.8
2.3
0.7
0.3
0.3
0.3
0.3
0.2

^Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

3Data for 1948 not shown for the City or Standard Metropolitan Area to avoid disclosure of individual

operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite*;

States summary and separate chapters, of statistics by kind 0!

business and geographic areas, for : Sales Size of Establishment!
Single Units and Multiunits, Legal Form of Organization, Met.
chandise Inventories, Credit Sales, etc. (Most chapters also ar
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unltej

States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, citieu

and standard metropolitan areas, and by kind of business ; wit w
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-*]

ments. (Chapters also are separate reports in bulletin series R-l.i|

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS!
United States summary and separate chapters, of statistics class:!

fled by kind of business and geographic areas, for : Size of WhoM
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bullet

h

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS!
United States summary and separate chapters for each State, tbijj

District of Columbia, Alaska, and Hawaii, of statistics by countiei

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metroj

politan areas, and for counties and cities with 100 or more wholi^a

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

i :

:,

'.

Volume V—SELECTED SERVICE TRADES, SUMMAR
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, foiflitai

Receipts Size of Establishments, Employment Size of Establis! Wii

ments, Legal Form of Organization, Single Units and Multiunltl

Laundries and Cleaning Plants, and Hotels and Motels. (Mo»
chapters also are separate reports In bulletin series S-2.)

:

Volume VI—SELECTED SERVICE TRADES, AREA STATU
TICS. United States summary and separate chapters for eacl

State, the District of Columbia, Alaska, and Hawaii, of statists

by counties, cities, and standard metropolitan areas, and by kit

of business ; with cross classifications by kind of business foi
:t

standard metropolitan areas and for cities and counties with 2i$ fe

or more service establishments. (Chapters also are separa;! ffii

reports in bulletin series S-l.)
ill!

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS,
Establishments, sales or receipts, and payroll for retail trad!

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard metr

politan area data.

TRADE BULLETINS.—Primarily a reorganization of businej

data previously issued for a number of wholesale, service, ai

retail trades.
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Washington, D. C, 1956
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INTRODUCTION

i The 1954 Census of Business, along with the 1954 Censuses
£ Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
business and Manufactures for 1954 were also conducted
p Puerto Rico jointly with the Commonwealth Government.

The. 1954 Census of Business covered Retail Trade, Whole-
ale Trade, and Selected Service Trades. This series of bul-

T?tins provides findings for retail trade establishments,
^otels, and motion picture theaters in selected central busi-
J

ess districts and related cities and standard metropolitan
°reas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

(elation to the Central City and Standard Metropolitan Area
S which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

t

1

[' Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
'tion of such districts before a program to tabulate 1954
x'ensus data for them could be implemented. The delineation
f Central Business Districts was accomplished with the
ooperation of the Census Tract Coznmittees in the large
ities included in the Central Business District (CBD)
[jrogram. In their work on the CBD's, the Census Tract
Jommittees obtained the representation of a variety of local
! iterests, such as business firms and associations, newspapers,
Manning agencies, welfare organizations, local governmental
todies, etc.

% The objective of the CBD Program was stated, as follows,
h a letter from the Director of the Census Bureau to the
fract Committees

:

"The primary objective of this operation is to provide a
1 basis for comparing changes in business activity in the

|
Central Business District with those in the remainder of

l|
the metropolitan area or of the central city."

because there are no generally accepted rules for determining
vhat a CBD area should include or exclude, the Census
bureau did not provide rigid specifications for defining the
i!BD but (1) provided a general characterization of the
?BD, describing it as "an area of very high land valuation,
In area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
"n area of high traffic flow"; and (2) required that the
|BD ordinarily should be defined to follow existing tract
>lnes, i. e., to consist of one or more whole Census tracts.
iPhe emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the
'954 Census of Business would also [eventually] be tabulated
jor CBD's. It was recognized that tract basis for CBD's
Qight lead to the inclusion of some land area not properly
Within a strictly defined CBD or to the exclusion of a small
iortion of what should be in the CBD. It was believed that
Ihis limitation generally would not prove to be serious as
{lie difference in area probably would not significantly alter
he magnitudes being measured. Provision, however, was
aade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The. three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail"

lorder houses. In the 194S and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '"employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
df obtaining Census information for these two groups was as
Follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailtd to all business firius included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. 73, 75, 7G, 78, and 79 of the service portion of the
standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was denned
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
'nonemployer"' segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in thjs

and other 1954 -Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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Jepartments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
;ie made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
night have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased

Jepartments.

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes
ivere not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they
vere included in the 1954 Census. The effect of this change
•aries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

n general the tax is about two or three percent on the items
•overed. The Federal excise taxes on retail sales, while a
-ligher percentage, were limited to selected items, and gen-
Tally did not constitute a large fraction of total retail

ales. Similar levies on the consumer in the case of motion
•icture theaters and hotels are included in total receipts,

''or motion picture theaters this is a significant factor in

omparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
i In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ess organization are not published. The number of
stablishments in a kind of business is not considered a dis-

losure by Census rules, so that this item is shown in instances
vhere other items of information for the same establishments

I
re suppressed.

EXPLANATION OF TERMS

- Establishments.—Census of Business figures represent a
"Timinary of reports for individual establishments rather than
or companies. A separate report was obtained for each
jcation where business was conducted, including each loea-
'ion of multiunit organizations. Each report in the census
.•as tabulated in accordance with the physical location at
rhich the business was conducted. Although the tabulations
f the census are on an establishment rather than ownership

? asis, in certain tables the establishment figures are grouped
ito ownership categories. This will be the case in the
orthcoming retail trade bulletin "Single Units and Multl-
nits" and in a planned company statistics bulletin covering
Company activities in all parts of the 1954 Censuses of Busi-
; ess, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
stablishment, the entire establishment was classified on the
jasis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ucted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
luded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
'OMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
f a multiunit organization which service or are auxiliary to
he retail stores, hotels, or motion picture theaters of the
rganization, such as separate warehouses, administrative
races, etc. Information for this type of unit will be included
a later 1954 Census of Business publications. In the 1948
'usiness Census, figures for such units, where included in the
ibulations, were separately identified.

.Sales.—Sales are defined to include total receipts from
Customers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers. Sales include
eceipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should lie noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fior Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "g

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged!
in providing lodging, or lodging and meals, to the general!

public.

HI
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ALLENTOWN, PENNSYLVANIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951* AND I9I48

CENTRAL BUSINESS DISTRICT OF ALLENTOWN

Establishments, Sales, and Annua] Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19h6

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

289

25

51
34-

17

15

4
11

17

15

U
23

10

30
18

5

2

3

11

56
1

14

65,220 10,394 304

Hotels
Motion picture theaters.

3,087

3,358
2,664

694

30,614
3,312

27,302

13,555
3,212
3,630

5,647
4,666

986

7,641
6,281
1,320

183

(D)

(D)

(D)

484

1,496

4,225
(D)

1,581
270

827
1,013

336

737
611
126

5,198
586

4,612

1,834
574
430

682
576
148

1,427
1,205

222

17

(D)

(D)

(D)

56

184

503

(D)

288
32

308
214

24

49
28
21

10

4
6

90
16

22

40
19
10

32
20
12

9

2

9

3

6

72
1

21

5

59,021

2,517

3,059
2,050
1,009

22,154
3,870
18,284

13,773
3,378
4,294

5,142
4,101

939

7,703
6,136
1,567

2,411

(D)

669
205
464

(D)

5,280
(D)

1,719
181

761
1,021

8,296

241

711
485
226

3,447
544-

2,903

1,588
493
522

471
369
102

1,251
1,013

239

336

(D)

85
41
44

(D)

485
(D)

255
11

217
206

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not he classified by detailed

,kind of business.
J

2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
'

3 Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

, group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.

s



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CITY OF ALLENTOWN

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

RETAIL STORES

Retail stores, total 2 1,394 160,337 20,646 1,420 137,327

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores'

All other apparel stores.

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

363

283

174
109

37
14
23

134
23

18
3

56
26
22

43
43

64

128

44
10
34

49

207
7

21

11

34,065

12,085

8,301
3,784

37,006
3,673

33,333

14,655
3,372

(D)

128
5,998
4,816

(D)

10,312
7,316
2,978

21,843

7,777

6,656
(D)

(D)

3,795

12,143
2,293
1,661

(D)

(D)

1,565

2,389

2,225

1,747
478

6,211
613

5,598

1,951
600
(D)

11

732
603
(D)

1,832
1,441

391

2,598

582

1,146
97

1,049

376

1,336
(D)

292
36

(D)

338

450

275

155
120

22

8

9

140

24
27
2

60
22

19

73
38
33

68

120

46
6

40

41

185
9

26

13

11

25,483

10,522

6,579
3,943

28,070
(D)

(D)

15,315
3,515
4,583

(D)

(D)

4,303
(D)

10,531
8,083
2,414

22,063

4,218

5,867
269

5,598

2,743

12, 515

2,171
2,147

(D)

1,613
1,555

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detaileo

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195*

there, were 137 such establishments with sales of $9,799,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in thd

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND 1948
ALLENTOWN-BETHLEHEM-EASTON STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

1954

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
liah-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

-Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores.

Automotive group.

I

' Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores *

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

5,165

1,370

1,093
624
4-65

147
35

112

403
68
55
24

157

76
55

308
132

174

236

520

208
58

150

139

741
57
78
21

97

44

457,186 49,169 5,546 389,415

109,759

33,860
20,971
12,843

56,479
9,615

46,864

33,622
7,275
7,989
1,425
14,213
11,383
2,356

27,443
16,394

11,031

76,555

27,407

32,241
5,920

26,321

11,989

47,831
7,766
3,727

743

5,092
3,232

6,916

5,176
3,728
1,448

8,801
1,551
7,250

4,000
1,033

972
142

1,599
1,296

254

4,291
2,870

1,421

8,050

1,840

4,668
882

3,786

1,367

4,060
379
586
81

1,462
789

1,706

1,136
501
635

112
31
81

424
72

74
24

165

75
55

283
102

156

286

566

223

54
169

129

681
56
76

18

64
48

91,723

30,131
15,544
14,587

44,580
9,291

35,289

33,804
6,323
9,288
2,397

13,011
10,547
2,183

26,274
16,040

10,011

61,987

18,003

32,026
6,185

25,841

8,493

42,394
7,115
4,153

519

4,634
4,071

37,798

4,672

4,126
2,634
1,492

6,313
1,272
5,041

3,423
742

1,023
231

1,174
988
253

3,687
2,501

1,186

6,075

1,194

4,068
753

3,315

919

3,321
272
538

46

1,300
902

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954
there were 403 such establishments with sales of $20,221,000.

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CBANGE IN SALES, 19^8 TO 195^,

CENTRAL BUSINESS DISTRICT OF ALLENTOWN, THE ENTIRE CITY, AND THE ALLENTOWN STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3 ....

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.5

22.6

9.8
30.0

-31.2

38.2
-14.4
49.3

-1.6
-4.9

-15.5

9.'&

13.8
5.0

-0.9

2.4
-15.8

-2.4

(D)

(D)

(D)

4.3

(D)

-20.0
(D)

-8.0

49.2

8.7
-0.8

16.8 21.5

33.7

14.9
26.2

-4.1

31.8
(D)

(D)

-4.3
-4.1

(D)

(D)

(D)

11.9

(D)

-2.1
-9.5

23.4

-1.0

84.4

13.4
(D)

(D)

38.4

-3.0
5.6

-22.7

(D)

ID)

0.6

34.9

16.9
24.5

5.3

5.3

(D)

(D)

-28.7
16.8
(D)

(D)

(D)

-25.8

(D)

24.9
2.6

95.7

10.2

(D)

(D)

(D)

(D)

(D)

9.4
(D)

-81.3
(D)

(D)

3.4

17.4

19.7

12.4
34.9

-12.0

26.7
3.5

32.8

-0.5
15.1
-14.0
-40.6
9.2
7.9
7.9

4.4
2.2

10.2

23.5

52.2

0.7
-4.3

1.9

41.2

12.8
9.1

-10.3

43.2

9.9
-20.6

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in thi

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ALLENTOWN CITY AND OF ALLENTOWN STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total1
.

Food stores.

Eating, drinking places.
Eating places
Drinking places

,
General merchandise group ,

Variety stores
General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

.

Family clothing stores 2
. .

*

Women ' s clothing, specialty , stores
Ready-to-wear stores 2

All other apparel stores

'Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 2

.

Household appliance, radio, TV stores

Automotive group.

: Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores.

40.1

9.1

27.8
32.

18.

82.

90.

81.

92.1
95.3
(D)

94.1
96.9
(D)

74.1
85.9
44.3

0.8

(D)

(D)

(D)

(D)

39.4

34.8
(D)

95.2
(D)

43.0

9.9

29.1
31.2
25.6

78.9
(D)

(D)

89.9
96.1
93.7

(D)

95.3
(D)

73.1
75.9
64.9

10.9

(D)

11.4

76.2
8.3

(D)

42.2
(D)

80.1
(D)

14.3

2.8

9.9
12.7
5.4

54.2
33.4
58.3

40.3
44.2
42.1

39.7
41.0
41.9

27.8
38.3
12.0

0.2

(D)

(D)

(D)

1.8

12.5

(D)

42.4
36.3

15.2

2.7

10.2
13.2
6.9

49.7
41.7
51.8

40.7
53.4
46.2

39.5
38.9
43.0

29.3
38.3
15.7

3.9

(D)

2.1

3.3
1.8

(D)

12.5
(D)

41.4
34.9

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonsiore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF ALLENTOWN, THE ENTIRE CITY, AND THE ALLENTOWN STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores1

Family clothing stores 1

Women's clothing, specialty stores
Ready-tc—wear stores 1

*....

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
Jewelry stores
Book, stationery stores

100.0

4.7

5.1
4.0
1.1

46.9
5.0

41.9

20.8
4.9
5.6

8.6
7.2
1.5

11.7
9.6
2.1

0.3

(D)

(D)

(D)

0.8

2.4

6.5
(D)

2.6
0.4

100.0 100.0 100.0 100.0

4.3

5.2
3.5
1.7

37.5
6.5

31.0

23,

5.

7,

8.7
6.9

1.6

13.1
10.4
2.7

4.1

(D)

1.1
0.3
0.8

(D)

9.0
(D)

2.9
0.3

21.2

7.5
5.1

2.4

23.0
2.2

20.8

9.2
2.1
(D)

0.1
3.8
3.0
(D)

6.4
4.5
1.9

13.6

4.9

4.2
(D)

(D)

2.4

7.6
1.4
1.0
(D)

18.5

7.7
4.8
2.9

20.4
(D)

(D)

11.1
2.6
3.3

(D)

(D)

3.1
(D)

7.7
5.9
1.8

16.1

3.1

4.3
0.2
4.1

2.0

24.0

7.4
4.6
2.8

12.4
2.1

10.3

(D)

6.0
3.6
2.4

16.7

6.0

7.0
1.3
5.7

2.6

10.5
1.7
0.8
0.2

100.0

23.6

7.7

4.0
3.7

11.5
2.4

9.1

8.7
1.6

2.4

0.6

3.3

2.7

0.6

6.7

4.1
2.6

15.9

4.6

8.2

1.6

6.6

2.2

10.9

1.8

1.1

0.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payrolln establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

leeted Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

. cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

,bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

J number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

(the State, for each standard metropolitan area, for each

i

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

"city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations-;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Uniteo
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-j
chandlse Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by k'nd of business and geographic areas, for : Size of Whole>
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2. v

Volume IV—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind
of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. ( Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade, i

hotels, and theaters, for the central business district of each of

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously Issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by

;

law under Title 13, United States Code, section 131. These
, 1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
i in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

,
letins provides findings for retail trade establishments,

i

hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business

' District for which data are shown in this bulletin and its
1 relation to the Central City and Standard Metropolitan Area
: of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should i-nclude or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it;

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's hoiiie, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

I or purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with nay paid employment during 1954, i. e.,

the '•employer" universe and those with no paid employment
during 1954, i. e., tlie "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business linns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers uf one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (1K)ASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. 73, 75, 7b', 78, and 79 of the service portion of the
Standard Infiustrutl Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from oidy one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
•nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this
and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in
the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.
For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will
show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS
i

Establishments.—Census of Business figures represent a
! summary of reports for individual establishments rather than

\
for companies. A separate report was obtained for each

: location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
'was tabulated in accordance with the physical location at
iwhich the business was conducted. Although the tabulations
(Of the census are on an establishment rather than ownership

I basis, in certain tables the establishment figures are grouped
.Into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
j establishment, the entire establishment was classified on the
ibasis of its major activity and all data for it included in that
, classification. However, when these activities were con-
iducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

deluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See

! COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
(organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
(Business Census, figures for such units, where included in the
ltahulations, were separately identified.

Sales.—Sales are defined to include total receipts from
^customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
Jreceipts from repairs and from other services to customers,
t&s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data ~on

sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l)..

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form

by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-

ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might

cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.

Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the

large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating-
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores pi imarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, ftor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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MEMPHIS, TENNESSEE

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CENTRAL BUSINESS DISTRICT OF MEMPHIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

1954 1948

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lisb-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores.

General merchandise stores, n.e.c

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores 3 ......

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores.4.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

477

18

94
84
10

16
4

153
32

27
30
46
22
22

34
21

6

3

2

1

13

6

2

4

10

127
23

23
11
3

4
10
4

125,209

3,351

6,182
5,972

210

45,972
40,638
4,817

517

29,108
5,257
4,145
8,705
9,969
8,538
1,021

6,347
4,459

489
1,397

(D)

(D)

(D)

(D)

1,035

1,402
(D)

(D)

3,268

(D)

3,193
5,424
1,109

634
191

1,030
(D)

6,481
1,826

19,985

354

1,365
1,339

26

8,413
7,506

791
116

4,830
839
652

1,462
1,670
1,418

207

1,059
809
53

197

(D)

(D)

(D)

(D)

111

104
(D)

(D)

551

(D)

87
1,275

240
70
37

198
(D)

2,273
363

526

27

98

30
5

10
15

153
31

28
19

46
29

33

38
28

4
6

5

2

1

2

13

11
6

5

11

140
29
26

10

4
5

11

4

134,984

2,476

6,997
6,736

261

51,444
41,638
5,697
4,109

33,232
4,345
5,571
7,477
13,991
12,929
1,813

6,354
5,208

241
905

(D)

(D)

(D)

(D)

478

869

449
420

2,875

(D)

4,117
6,205

800
915
309

1,193
(D)

7,205
2,017

18,325

155

1,509
1,474

35

7,625
6,321

882
422

4,073
482
788
964

1,547
1,413

292

813
670
19
124

(D)

(D)

(D)

(D)

71

119
52

67

467

(D)

120
1,086

159
76
36

175
(D)

2,061
321

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 19514- AND 19^8
CITY OF MEMPHIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195*1

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.........
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores £

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . ..

Motion picture theaters.

3,789

865

702
592
110

157
7

71

79

305
51

42
67

100
55
41

232
89
33
70

168
115
40
11

387

156
77
77

249

568
170
56

17

29
50
15

7

45
42

526,743 57,919 3,381

121,868

28,177
25,844
2,333

73, 710
60, 937

7,747
5,026

39, 937
(D)

5,055
12,309

(D)

(D)

1,847

25,193
(D)

(D)

9,753

117,138
105,766
10,088
1,232

28, 708

27, 853

5,231
22,550

16,002

48,157
20,082
6,972
1,594

(D)

1,817
1,436

8,030
3,964

7,883

5,378
5,089
289

12,370
10,606
1,143

621

6,124
(D)

748
1,805

(D)

(D)

290

4,304
(D)

(D)

1,597

8,830
7,100
1,645

85

2,857

3,190
634

2,556

2,142

(D)

692
(D)

(D)

(D)

(D)

228
120

2,613
817

835

692
577
115

134

6

56

76

246
35

34
34
89
52

42

202
100
30
53

143

106
30
7

270

148

216

495
167
42
14

19
44
16

6

41
34

(D)

76,271

24, 909
22,848
2,061

(D)

(D)

(D)

6,615

39,160
4,897
5,790

(D)

(D)

(D)

2,414

20, 514
(D)

1,729
(D)

87, 750
(D)

(D)

528

14, 411

20,204
3,680
16,524

13,720

39,601
(D)

(D)

(D)

1,758
1,514
1,316

734

8,215
3,823

(D)

4,816

4,418
4,183

235

(D)

(D)

(D)

637

4,711
539

828
(D)

(D)

(D)
355

2,869
(D)

334
(D)

6,928
(D)

(D)

46

1,566

2,611
327

2,284

1,645

3,638
(D)

(D)

(D)

170
172
186

2,347
647

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 233 such establishments with sales of $52,483,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included In any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1*- AND I9W
MEMPHIS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total

Food stores ,

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group , .

.

Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3
.

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail storesA
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

4,215

1,001

750
628
122

208
7

76
125

316
53

42

72
102
57
41

244

95
34

75

194
129
47
16

450

190
97
91

265

597
175
59
17
30
54
15

7

45
48

558,185 60,182 3,949 (D)

131,968

29, 940
27,286
2,654

77,207
60, 937
7,897
8,373

40,465
6,528
5,055

12,697
14,232
12,273
1,847

26,003
12,783
2,996
9,856

121,274
109,344
10,428
1,450

33,519

30,463
6,393

23, 998

17,142

50,204
21,268
7,041
1,594

(D)

1,907
1,436

826

8,030
4,375

8,325

5,649
5,322
327

12,612
10, 606
1,158

848

6,170
1,007
748

1,836
2,289
1,972
290

3,257

3,405
704

2,701

2,245

(D)

705
1,458

(D)

(D)

307
228
120

2,613
909

1,094

774
632
142

194
6

58
130

250
35

34
35
91

53
42

4,380 207

2,151 102
615 30

1,614 55

9,230 153

7,411 111

1,673 32

146 10

351

172
78
94

238

516
169
43
15

22
50
16

6

42
40

85,985

27,035
24,393
2,642

(D)

(D)

7,025
9,506

39,221
4,897
5,790
9,035

16, 910
15,454
2,414

20, 694

12,066
1,729
6,652

88,830
82, 192

5,901
737

17,172

23,246
4,428
18,818

14,515

40,423
17,569
6,736

866
1,831
1,566
1,316

734

(D)

4,135

(D)

5,136

4,680
4,404

276

(D)

(D)

1,024
750

4,716
539
828

1,083
1,911
1,749

355

2,884
1,589

334
961

7,018
6,077

886
55

1,712

2,901
402

2,499

1,708

3,673
494

1,155
165
176
179
186

(D)

980

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 242 such establishments with sales of $52,549,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

T?his group total includes kinds of business not included in any of the detail lines which follow.
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Table 1*. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195**,

CENTRAL BUSINESS DISTRICT OF MEMPHIS, THE ENTIRE CITY, AND THE MEMPHIS STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores , .

All other apparel stores ,

Furniture, home furnishings, appliance dealers.
Furniture stores .

Other home furnishings stores.3

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor store s

Jewelry stores
Book, stationery stores ,

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-7.3

22.0

-11.7
-11.4
-19.6

-10.6
-2.4

-15.4
-87.4

-12.4
21.0
-25.6
16.4
-28.8
-34.0
-57.4

-0.1
-14.6
102.9
54.4

(D)

(D)

(D)

(D)

116.5

61.3
(D)

(D)

13.7

(D)

-22.4
-12.6
38.6
-30.7
-38.2
-13.7

(D)

-10.1

-9.5

(D) (D)

59.8

13.1
13.1
13.2

(D)

(D)

(D)
-24.0

2.0
(D)

-12.7
(D)

(D)

(D)

-23.5

22.8
(D)

(D)

(D)

33.5
(D)

(D)

133.3

99.2

37.9
42.1
36.5

16.6

21.6
(D)

(D)

(D)

(D)

20.0
9.1

12.5

-2.2

3.7

60.6

22.8
23.3
17.9

(D)

(D)

(D)

79.9

82.7
(D)

315.5
(D)

(D)

(D)

5,062.5

33.1
(D)

(D)

(D)

CD)

(D)

(D)

(D)

36.8
(D)

(D)

17.4

(D)

(D)

(D)

(D)

(D)

.34.9
230.1

(D)

(D)

53.4
18.4

53.5

10.7
11.9
0.5

(D)

(D)

12.4
-11.9

3.2
33.3
-12.7
40.5
-15.8
-20.6
-23.5

25.7
5.9

73.3
48.2

36.5
33.0
76.7
96.7

95.2

31.0
44.4
27.5

18.1

24.2
21.1
4.5
84.1
(D)

21.8
9.1

12.5

(D)

5.8

(D)

54.0

18.6
20.7

2.6

(D)

(D)

131.9
45.6

89.6
130.3
315.5
156.2
46.0
47.9

5,062.5

37.1
21.4
68.5
47.2

(D)

(D)

(D)

(D)

94.6

29.9
(D)

(D)

19.2

(D)

34.4
204.5
634.8

(D)

36.5
230.1

(D)

(D)

20.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T?his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

MEMPHIS CITY AND OF MEMPHIS STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195J+ 19h8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 2

Other home furnishings stores.2

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchi sed ) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ?.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists

,

Music stores
Camera, photographic supply stores.

23. 8

2.7

21.9
23.1
9.0

62.

4

66.7
62.2
10.3

72.9
(D)

82.0
70.7
(D)

(D)

55.3

25.2
(D)

(D)

14.3

(D)

(D)

(D)

(D)

3.6

5.0
(D)

(D)

20.4

(D)

15.9
77.8
69.6
(D)

10.6
71.7
(D)

(D)

3.2

28.1
29.5
12.7

(D)

(D)

(D)

62.1

84.9
88.7
96.2
(D)

(D)

(D)

99.3

31.0
(D)

13.9
(D)

(D)

(D)

(D)

(D)

3.3

4.3
12.2
2.5

21.0

(D)

(D)

(D)

(D)

52.0
20.4
90.7
(D)

22,4

2.5

20.6
21.9
7.9

59.5
66.7
61.0
6.2

71.9
80.5
82.0
68.6
70.0
69.6
55.3

24.4
34.9
16.3
14.2

(D)

(D)

(D)

(D)

3.1

4.6
(D)

(D)

19.1

(D)

15.0
77.0
69.6
(D)

10.0
71.7
(D)

(D)

2.9

25.9
27.6

9.9

(D)

(D)

81.1
43.2

84.7
88.7
96.2
82.8
82.7
83.7
99.3

30.7
43.2
13.9
13.6

(D)

(D)

(D)

(D)

2.8

3.7
10.1
2.2

19.8

(D)

23.4
92.1
92.4
50.0
19.7
90.7
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195U AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF MEMPHIS, THE ENTIRE CITY, AND THE MEMPHIS STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19^8

Entire City3

195^

Standard
Metropolitan

Area3

195^

Retail stores, total

Food stores

Eating, drinking places —
Eating places. «.

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores 1

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores.1.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised). . . . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.2

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0

2.7 1.8

4.9 5.2
4.7 5.0
0.2 0.2

36.7 38.1
32.4 30.9
3.9 4.2
0.4 3.0

23.3 24.6
4.2 3.2
3.3 4.0
7.0 5.4
8.0 10.2
6.8 9.6
0.8 1.8

5.1 4.7
3.6 3.9
0.4 0.2
1.1 0.7

(D) (D)

(D) (D)

(D) (D)

(D) (D)

0.8 0.4

1.1 0.6
(D) 0.3
(D) 0.3

2.6 2.1

(D) (D)

2.5 3.0
4.3 4.6
0.9 0.6

0.5 0.7
0.2 0.2
0.8 0.9
(D) (D)

100.0

23.1

5.3
4.9
0.4

14.0
11.6
1.5
0.9

7.6
(D)

1.0
2.3

(D)

CD)

0.4

4.8
(D)

(D)

1.9

22.2
20.1
1.9
0.2

5.5

5.3
1.0
4.3

3.0

9.2
3.8
1.3
0.3
(D)

0.3
0.3
0.2

100.0

23.6

5.4
4.9
0.5

13.8
10.9
1.4
1.5

7.2
1.2
0.9
2.3
2.5
2.2
0.3

4.7
2.3

0.5
1.8

21.7
19.5
1.9
0.3

6.0

5.5
1.1
4.3

3.1

9.0
3.8
1.3
0.3

(D)

0.3
0.3
0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

totals.
'This group total includes kinds of business not included in any of the detail lines which follow.
3Data for 1948 not shown for the City or Standard Metropolitan Area to avoid disclosure of individual

operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unitec.

States summary and separate chapters, of statistics by kind oj

business and geographic areas, for : Sales Size of Establishments

Single Units and Multiunits, Legal Form of Organization, MerJ
chandise Inventories, Credit Sales, etc. (Most chapters also an>'

separate reports in bulletin series R-2.)

Volume il—RETAIL TRADE, AREA STATISTICS. United

States summary and separate chapters for each State, the Distric;

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan!

areas, and for counties and cities w>th 500 or more retail establish-!

ments. (Chapters also are separate reports in bulletin series R-l.
j

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class')

fled by kind of business and geographic areas, for : Size of Wholc
:
j

sale Establishments, Credit Sales, Warehouse Space, Commodity

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bullethj

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, thi!

District of Columbia, Alaska, and Hawaii, of statistics by eountienj

cities, and standard metropolitan areas, and by kind of business]

with cross classifications by kind of business for standard metre!

politan areas, and for counties and cities with 100 or more whoh i

sale establishments. (Chapters also are separate reports li!

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAR
STATISTICS. United States summary and separate chapters 1

statistics classified by kind of business and geographic areas, foi

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunitij

Laundries and Cleaning Plants, and Hotels and Motels. (Mot
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATISij

TICS. United States summary and separate chapters for eacl

State, the District of Columbia, Alaska, and Hawaii, of statistii:

by counties, cities, and standard metropolitan areas, and by kin
of business ; with cross classifications by kind of business foij

standard metropolitan areas and for cities and counties with 20,

or more service establishments. (Chapters also are separa;

reports in bulletin series S-l.)

BULLETINS.-!
for retail trad

CENTRAL BUSINESS DISTRICT STATISTICS
Establishments, sales or receipts, and payroll for

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard metr
politan area data.

TRADE BULLETINS.—Primarily a reorganization of busine

data previously issued for a number of wholesale, service, at

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954
1 entral Business District Statistics Bulletin CBD-18--E1 Paso, Texas

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commer
Price, 10 cents



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
lof Manufactures and Mineral Industries, was authorized by
ilaw under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
'Business and Manufactures for 1954 were also conducted
In Puerto Rico jointly with the Commonwealth Government.
[ The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
'.hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
jareas. The definition and map of the Central Business
District for which data are shown' in this bulletin and its

relation to the Central City and Standard Metropolitan Area
'of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
^representing their "Central Business District," it was neces-
isary for the Bureau of the Census to arrange for the deline-
cation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large

f.ties
included in the Central Business District (CBD)

rogram. In their work on the CBD's, the Census Tract
ommittees obtained the representation of a variety of local

^interests, such as business firms and associations, newspapers,
iplanning agencies, welfare organizations, local governmental
jbodies, etc.

i) The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

* "The primary objective of this operation is to provide a
a basis for comparing changes in business activity in the
) Central Business District with those in the remainder of

ij
the metropolitan area or of the central city."

^Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
ilBureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
Jan area characterized by a high concentration of retail busi-
jnesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract

'jlines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
ithat other Census statistics than those derived from the
^1954 Census of Business would also [eventually] be tabulated
• for CBD's. It was recognized that tract basis for CBD's
I might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
jthis limitation generally would not prove to be serious as
1

the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification, Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the titaudurd Industrial Classifi-

cation! Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site ol'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-dodr distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" typo
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as tbe Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 11)54, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows:'

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t*> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
'•nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of. these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(*3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-
lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include

i
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
(he establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax-

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-

ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified iu a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the

large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation 'Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the V ime, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fbr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic- lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries a re not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.

_i
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EL PASO, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9W
CENTRAL BUSINESS DISTRICT OF EL PASO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^

Estab-
lish-
ments 1

(Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
llsh-
ments
(Number

)

19hQ

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3
. . .

.

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores'4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

456

Hotels
Motion picture theaters.

35

105

50
55

22

6

16

83

18
28

7

22

18

5

36

22
10

26

20

10

3

7

12

107

14
11

5

35

4

93,908 13,421 459 76,392

5,360

4,605
2,685
1,920

28,421
7,252

21,169

14,361
2,722
4,033

547
6,479
6,355

500

10,701
9,381
1,210

16,673

1,647

2,287
204

2,083

2,517

7,336
1,472
2,218

481

3,461
712

380

877
581
296

5,104
1,067
4,037

1,756
370
523

57
753
737
53

1,782
1,587

195

1,890

125

255

25

230

418

834
24

325
90

1,085
123

42

120
63

57

18

6

12

65
11
18

12
15

11

36

20
12

22

21

11

5

6

16

108
24
14
4

40
6

4,300

4,984
3,291
1,693

23,742
5,031

18,711

11,724
1,845
2,013

(D)

5,961
5,598

(D)

7,755
5,954
1,707

12,232

1,191

1,475
418

1,057

2,805

6,184
1,099

(D)

(D)

3,237
1,077

10,177

301

1,043
752
291

3,662
711

2,951

1,232
222
176

(D)

605
562
(D)

1,038
837
201

1,480

158

131
30

101

437

695
63

(D)

(D)

915
184

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9I+8

CITY OF EL PASO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195*)

Sales

($1,000)

Payroll,
entire
year

($1,000)

I9I+8

Estab-
lish-
ments
(Number )

Sales

($1,000)

RETAIL STORES

Retail stores, total'

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,581

Hotels
Motion picture theaters.

366

355
165
190

39
13

26

122
26

38
10
34
21
14

87

44
29

99

157

67
19

48

49

240
42
22

6

51

25

(D) (D) 1,356 141,222

48,504

14,227
9,102
5,125

37,666
8,006

29,660

17,619
(D)

(D)

758
8,077
7,769
1,040

14,439
11, 531

2,490

42,573

12,260

12,625
1,180

11,445

6,806

(D)

2,541
(D)

(D)

3,849
2,889

2,691

2,759
2,061

698

6,480
1,184
5,296

2,119
(D)

(D)

81

948
907
90

2,110
1,771

339

3,991

1,121

1,189
100

1,089

961

(D)

65
520
(D)

1,139
509

389

301
146
155

31
14
17

74
11

18
12
20

15
10

68

42
16

121

49
17
32

49

206
63
14
6

45
12

26,135

9,710
5,965
3,745

28,320
5,357

22,963

12,315
1,845
2,013

(D)

(D)

(D)

(D)

9,680
7,522
1,976

27,147

4,585

7,617
908

6,709

5,499

10,214
2,441

(D)

219

3,354
1,569

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
j

kind of business.
jj

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 108 such establishments with sales of (D).

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
4This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 1948
EL PASO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
11sh-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.......
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,872

Hotels
Motion picture theaters.

450

436
194
240

51

18

33

130
27

39

13

36

29

15

65
33

107

192

87
24
63

60

261
49

24

6

241,630 26,552 1,780 158,348

56,091

16,048
10,371
5,649

38,444
8,508
29,936

18,028
3,246
4,528
1,016

(D)

(D)

(D)

15,095
12,537
2,558

44,914

13,953

15,835
1,567

14,268

7,498

15,724
2,736

3,767
(D)

3,849
2,889

3,066

3,025
2,285

740

6,581
1,264
5,317

2,156
420
581
108
(D)

914
(D)

2,169
1,828

341

4,188

1,235

1,537
131

1,406

1,019

1,576
81

520

(D)

1,139
509

521

418
185
233

51

19

32

79
11

18
14

21

16
10

75

46
19

81

174

81

24
57

64

236
87

15

46
19

33,253

11,399
6,634
4,765

29,010
5,543

23,467

12,413
1,845
2,013
1,508
6,426
6,045

(D)

10,076
7,703
2,191

28,326

5,824

10,778
1,275
9,503

6,234

11,035
2,722

2,437
219

(D)

1,756

17,597

1,848

2,118
1,468

650

4,376
784

3,592

1,286
222
176
144
656
613
(D)

1,310
1,043

267

3,187

529

1,061
67
994

900

982
138

351
41

(D)

295

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 113 such establishments with sales of $3,773,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES ANT) SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 1954,
CENTRAL BUSINESS DISTRICT OF EL PASO, THE ENTIRE CITY, AND THE EL PASO STANDARD METROPOLITAN AREA

Kind of business

Percent change

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District^,

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores •

Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers...
Hardware stores
Cither

Drug stores , proprietary stores

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

22.9

24.7

-7.6
-18.-4

13.4

19.7
44.1
13.1

22.5
47.5
100.3

(D)

8.7
13.5
(D)

38.0
57.6

-29.1

36.3

38.3

55.1
-51.2

97.1

-10.3

18.6
33.9
(D)

(D)

(D)

6.

-33.

85.6

46.5
52.6
36.8

33.0
49.4
29.2

43.1
(D)

(D)

(D)

(D)

(D)

(D)

49.2
58.9
26.0

56.8

167.4

65.7
30.0
70.6

23.8

(D)

4.1
(D)

(D)

14.8
84.1

(D)

97.6

103.6
140.0
56.2

101.9
131.3
99.7

451.3
(D)

(D)

(D)

(D)

(D)

(D)

94.2
63.8

375.8

73.7

569.6

68.3
133.5
65.6

59.2

(D)

2.7

(D)

(D)

231.6
342.5

52.6

68.7

40.8
56.3
18.6

32.5
53.5
27.6

45.2
75.9

124.9
-32.6

(D)

(D)

(D)

49.8
62.8
16.8

58.6

139.6

46.9
22.9

50.1

20.3

42.5
0.5

54.6
(D)

(D)

64.5

Standard liotec: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.



EL PASO, TEXAS

Table 5. RETAIL STORES: 195^ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

EL PASO AND OF EL PASO STANDARD METROPOLITAN AREA SALES

13

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195 1* 1948

Retail stores, total1
.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores ,

General merchandise stores (except variety).

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 2

.

Family clothing stores 2

Women's clothing, specialty, stores
Ready-to-wear stores 2

All other apparel stores

Furniture, home furnishings, appliance dealers .

Furniture, home furnishings stores, antique stores'

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip.
Hardware stores
Other

dealers

Drug stores, proprietary stores.

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores.

(D)

11.1

32.4
29.5
37.5

75.5
90.1
71.4

81.5
(D)

(D)

72.2
80.2
81.8
48.1

74.1
78.5
48.6

39.2

13.4

18.1

17.3
18.2

37.0

(D)

58.3
(D)

(D)

54.1

16.5

51.3
55.2
45.2

83.8
93.9
81.5

95.2
100.0
100.0

(D)

(D)

(D)

(D)

80.1
79.2
86.4

45.1

26.0

19.4

46.0
15.8

51.0

60.5
45.0
(D)

(D)

38.9

9.6

28.7
25.9
34.0

73.9
85.2
70.7

79.7
83.9
89.1
53.8
(D)

(D)

(D)

70.9
74.8
47.3

37.1

11.8

14.4

13.0
14.6

33.6

46.7
53.8
58.9
(D)

43.

2

12.9

43.7
49.6
35.5

81.8
90.8
79.7

94.4
100.0
100.0

(D)

92.8
92.6
\D)

77.0
77.3
77.9

43.2

20.4

13.7

32.8
11.1

45.0

56.0
40.4
(D)

(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds' of business note included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF EL PASO, THE ENTIRE CITY, AND THE EL PASO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers—
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City 3

19^8

Standard
Metropolitan

Area

1954 1948

Retail stores, total

F> cd stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores1

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores 1

All other apparel stores. „

Furniture , home furnishings , appliance dealers
Furniture, home furnishings stores , antique stores1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers..
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
Jewelry stores
Book, stationery stores

100.0

5.7

2.7

7.8
1.6
2.4
0.5

100.0

5.6

4.9 6.5
2.8 4.3
2.1 2.2

30.3 31.1
7.7 6.6
22.6 24.5

15.3 15.3
2.9 2.4
4.3 2.6
0.6 (D)

6.9 7.8
6.8 7.3
0.5 (D)

11.4 10.2
10.1 7.9
1.3 2.3

17.7 16.0

1.8 1.6

2.4 1.9

0.2 0.5
2.2 1.4

3.7

8.1
1.4
(D)

(D)

100.0

18.5

6.9
4.2
2.7

20.1
3.8
16.3

8.7
1.3
1.4
(D)

(D)

(D)

(D)

6.9
5.4
1.5

19.2

3.2

5.4

0.6
4.8

3.9

7.2
1.7
(D)

0.2

100.0

23.2

6.6
4.3
2.3

15.9
3.5

12.4

7.5
1.3
1.9
0.4
(D)

(D)

(D)

6.2
5.1

1.1

18.6

5.8

6.6

0.6
6.0

3.1

6.5
1.1
1.6
(D)

100.0

21.0

7.2
4.2
3.0

18.3
3.5

14.8

7.8
1.2
1.3
1.0
4.0
3.8
0.3

6.4
5.0
1.4

17.9

3.7

6.8

0.8
6.C

3.9

7.C
1.7
1.5

0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in thai

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
City data for 1954 withheld to avoid disclosure of individual operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

\
'

of Columbia, Alaska, and Hawaii, of statistics by counties, cities \

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan
]

areas, and for counties and cities with 500 or more retail establish 1

1

ments. (Chapters also are separate reports in bulletin series R-l.)||

I

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class!

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commoditj
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties!

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports, li

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters 0!

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish!

ments, Legal Form of Organization, Single Units and Multiunits

Laundries and Cleaning Plants, and Hotels and Motels. (Mos
chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eac)

State, the District of Columbia, Alaska, and Hawaii, of statistic

by counting, cities, and standard metropolitan areas, and by kirn

of business; with cross classifications by kind of business fo;J

standard metropolitan areas and for cities and counties with 201

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade

hotels, and theaters, for the central business district of each 0)

selected large cities with comparable city and standard metre

politan area data.

TRADE BULLETINS.—Primarily a reorganization of businei

data previously issued for a number of wholesale, service, am

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

I

Because there are no generally accepted rules for determining
-what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
jCBD but (1) provided a general characterization of the
I CBD, describing it as "an area of very high land valuation,
jan area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and

, an area of high traffic flow"; and (2) required that the
iCBD ordinarily should be defined to follow existing tract
(lines, i. e., to consist of one or more whole Census tracts.

|

The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the

j

1954 Census of Business would also [eventually] be tabulated
'for CBD's. It was recognized that tract basis for CBD's
'might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
'portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-
fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during VX,4, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survival's Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fmm only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

'

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as !

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
\

in. classification, so that changes between censuses in the
j

amounts shown for various kinds of business are independent
j

of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

j

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect I

kind-of-business comparisons among retail stores was the
I

change made from the 1948 Census practice of consolidating
j

leased departments with the stores in which they were lo-fl

cated. In a census conducted by field enumeration methods, ,i

it was feasible to identify the reports to be thus consolidated ; i

in the 1954 Business Census, however, the elimination of I

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased!
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
j

store even though it was located in a department store or in a

store classified in some kind of business other than apparel, i

It also should be noted that in the 1954 classifications, the!

procedure which separated the leased department from thei

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The 1

1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
I
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at

j

which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership

i basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
.forthcoming retail trade bulletin "Single Units and Multl-
1

units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

j

establishment, the entire establishment was classified oh the
I basis of its major activity and all data for it included in that
i classification. However, when these activities were con-
jducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
iment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
jthan as a part of the store within which it operates. (See
I
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
JjOf a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
(Business Census, figures for such units, where included in the
{tabulations, were separately identified.

I

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
^receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise tuxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified a9
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usuallj

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts betweer
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods usee

for furnishing the home, such as furniture, floor coverings

draperies, glass and chinaware, domestic stoves, refrigerators

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air

craft, motorboats, motorcycles, and automobile trailers. Es
tablishments primarily selling trucks and motorized indus
trial equipment are, fbr Census purposes, classified as wholej
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and othei

automotive petroleum products. Business places called "ga,

rages" but deriving the larger part of receipts from gasoline 1

'

and oil sales are included. Gasoline service stations also sel

'

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber
building materials, and basic lines of hardware, such as tools

builders' hardware, paint and glass, electrical supplies, roof

ing materials, and other equipment and supplies for homt
construction. The group also includes farm equipmen
dealers.

This group includes establishments such as "Lumber yards'

and "Building materials dealers" selling primarily to homr
owners, farmers, builders, general contractors and specia

trades contractors. In the 1948 Census, establishments o

this type which sold primarily to builders and general com
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group include;

stores which sell drugs or proprietary medicines- usually it;

combination with lines such as cosmetics, toiletries, tobacco
magazines and books, and novelty merchandise. However
to be classified as a drug store, the establishment must sel

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines o:

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs
music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses anB

nurseries are not within scope of the census ; however, floriS'

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in tht

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab!

lishments known to the public as hotels, primarily engageo
in providing lodging, or lodging and meals, to the general

public.

i

J
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SAN ANTONIO, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19^8
CENTRAL BUSINESS DISTRICT OF SAN ANTONIO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ 19U8

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3 . 1

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

754

62

200
117
83

29
6

10
13

170
47
29
20
50

26
17

47
26
6

15

32
15

14

3

16

23

27

148

13

25
9

11
13

4

32
11

181,006 28,186 901 176,103

4,572

8,024
5,794
2,230

61,675
(D)

8,334
(D)

37,017
9,216

10,276
2,936

12,292
10,139
2,207

10,978
8,210

697
2,071

31,520
27,821
3,532

167

1,035

1,938

4,641

19,606
1,197
5,605
1,074
207

1,744
(D)

9,050
2,729

373

1,721
1,397

324

9,424
(D)

1,395
(D)

5,874
1,328
1,809
481

1,880
1,434

376

125

231

789

3,910
60

926
166

46
377
(D)

3,109
481

83

277
179
98

22

6

11

5

156
31
39

17
48
31

14

2,343 52

1,893 26
112 8

338 12

3,396 46
2,816 23

557 19

23 4

24

19

35

187
24
30
11

13
13
3

51

12

5,658

10,162
8,090
2,072

58,773
49,156
8,901

716

32,035
(D)

9,330
3,475
12,114
10,927
1,024

12,591
10,615

534
1,370

32,627
28,275
3,997

355

1,210

3,510

5,145

14,392
1,646
5,524
1,390

359
1,335

(D)

8,754
3,019

24,018

424

2,163
1,853

310

8,485
7,098
1,298

89

4,358
(D)

1,454
471

1,526
1,373

117

1,903
1,646

94
163

3,088
2,461

594
33

194

401

873

2,129
81

892
190
58

291
(D)

2,492
418

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.Group totals may include data for establishments without payroll which could not be classified by detailedKind or business*
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only with payroll" establishments. Establishments "without payroll," if any, are included in the

fti'OuT) XO"CELLS •

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : 1954 AND 1948
CITY OF SAN ANTONIO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

195 1
*

Sales

($1,000)

Payroll.,

entire
year

($1,000)

1948

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations •.

Lumber, building materials, hardware, farm equip, dealers.

Drug stores, proprietary stores

Other retail stores'i

Liquor stores
Jewelry stores. .•

Sporting goods, bicycle stores
Florists.
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

4,{

Hotels.

-

Motion picture theaters.

1,237

1,209
638
569

131

7

57
63

283
64

47
31

90

53

37

179
58

21
68

233
141
66
26

513

231

155

717
110
48
25

76
27
17

514,427

116,854

37,345
27,102
10,237

76,110
58,271

(D)

(D)

43,663
9,929

(D)

3,511
15,368

(D)

3,207

21,303
13,415

(D)

(D)

100,342
86,406
10,233
3,703

32,640

29,751

14,770

41,649
7,784
6,206
1,819
1,387
2,192

(D)

9,526
4,505

59,382 4,236 366,783

6,453

6,877
5,795
1,082

11,252
8,594

(D)

(D)

6,739
1,395

(D)

567

2,267
(D)

543

3,794
2,703

(D)

(D)

9,377
6,908
1,481

288

3,284

3,164

2,387

6,055
325
984
261
215

418
(D)

3,216
910

1,226

1,095
583
512

94

6

65

23

211
33

45
23
70

49
30

153
49
33

40

222
123
79
20

351

179

163

542

127
38

18
52

24

6

75,975

26,694
19,522
7,172

62,227
49,156
11,026
2,045

34,268
6,418
9,587
3,785

(D)

(D)

(D)

20,309
(D)

(D)

(D)

62,379
(D)

7,944
(D)

14,398

27,372

12,679

30,482
7,387
5,588

(D)

(D)

1,764
(D)

9,062
4,293

40,167

4,114

4,808
4,007

801

8,846
7,098
1,526

222

4,608
835

1,465
535
(D)

(D)

(D)

3,043
(D)

(D)

(D)

5,509
(D)

1,106
(D)

1,575

2,521

1,876

3,267
324
895

(D)

(D)

352

(D)

2,551
618

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. . Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

there were 357 such establishments with sales of $9,180,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8
• SAN ANTONIO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number

)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group ;

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores £

Liquor stores
Jewelry store s

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels , 1

Motion picture theaters

5,146

1,291

1,269
670
597

145

7

59

75

295
66

49
31

93

55

42

187
61

23

71

242
147
66
29

554

244

163

756
126
48
26

79
28

18

66

38

540,124 61,660 4,595 381,451

126,973

40,008
29,228
10,714

77,017
58,271
11,722
6,972

44,344
(D)

11,836
3,511

15,453
12,886
3,339

21,840
13,570

(D)

6,395

101,449
87,075
10,233

(D)

35,441

31,809

15,878

45,365
8,539
6,206

(D)

1,482
(D)

3,155

9,526
4,505

7,074

7,395
6,278
1,117

11,327
8,594
1,852

881

6,818
(D)

2,022
567

2,273
1,777

550

3,875
2,738

(D)

871

9,401
7,625
1,481

(D)

3,585

3,404

2,557

6,224
366
984

(D)

234
(D)

541

3,216
910

1,337

1,206
627
579

105
6

69
30

214
33

45

23

72

50

31

157
62

54

41

231
126
84
21

412

198

170

565
139
42

19

54

24
6

83

33

81,913

28,691
20,789
7,902

63,008
49,156
11,259
2,593

34,392
6,418
9,587

3,785
13,053
11,816
1,472

20,459
13,421
2,625
4,031

62,852
53,640
8,067
1,145

16,530

29,227

13,480

30,899
7,626
5,595
1,523
1,337
1,764

'D)

9,062
4,293

41,321

4,400

5,068
4,228

840

8,919
7,098
1,546

275

4,613
835

1,465
535

1,620
1,460

189

3,051
2,061
467
523

5,539
4,344
1,125

70

1,750

2,675

2,002

3,304
330
895

194
212
352
(D)

2,551
^618

Standard Notes: (d) Withheld to avoid disclosure. (KA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^-

there were 372 such establishments with sales of $9,359,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
utiis group total includes kinds of business not Included in any of the detail lines which follow.
5Revised.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 1954,
CENTRAL BUSINESS DISTRICT OF SAN ANTONIO, THE ENTIRE CITY, AND THE SAN ANTONIO STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro

-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places .

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers ,

Other automotive dealers ,

Gasoline service stations ,

Lumber, building materials, hardware, farm equip, dealers..,

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2A

-19.2

-21.0
-28.4

7.6

4.9
(D)

-6.4
(D)

15.6
(D)

10.1
-15.5

1.5
-7.2
115.5

-12.8
-22.7
30.5
51.2

-3.4
-1.6
-11.6
-53.0

-14.5

—44.8

- 9.8

36.2
-27.3

1.5
-22.7
42.3
30.6
(D)

3.4
9.6

40.3 74.9

53.8

39.9
38.8
42.7

22.3
18.5
(D)

(D)

27.4
54.7
(D)

-7.2
(D)

(D)

(D)

4.9
(D)

(D)

(D)

60.9
(D)

28.8
(D)

126.7

8.7

16.5

36.6
5.4

11.1
(D)

(D)

24.3

(D)

5.1
4.9

59.7

77.4
86.4
57.0

317.9
(D)

(D)

(D)

197.6
(D)

(D)

85.5
(D)

(D)

(D)

33.8
(D)

(D)

(D)

131.3
(D)

69.8
(D)

139.6

16.6

34.4

37.0
14.7
839.1

(D)

(D)

4.4
(D)

54.5
39.4

41.6

55.0

39.4
40.9
35.6

22.2
18.5
4.1

168.9

28.9
(D)

23.6
-7.2
18.4
9.1

126.8

6.8
1.1
(D)

58.6

61.4
62.3
26.9
(D)

114.4

17.8

46.8
12.0
10.9
(D)

10.8
(D)

(D)

5.1
4.9

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Minus sign (-) denotes decrease. XXX Not applicable.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^ AND 19W - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SAN ANTONIO CITY AND OF SAN ANTONIO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total .

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores5

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

35.2

3.9

21.5
21.4
21.8

81.0
(D)

(D)

(D)

84.8
92.8
(D)

83.6
80.0
(D)

51.5
61.2
(D)

(D)

31.4
32.2
34.5
4.5

3.2

6.5

31.4

47.1
15.4
90.3
59.0
14.9
79.6
(D)

48.0

7.4

38.1
41.4
28.9

94.4
100.0
80.7
35.0

93.5
(D)

97.3
91.8
(D)

(D)

(D)

62.0

(D)

(D)

52.3
(D)

50.3
(D)

8.4

12.8

40.6

47.2
22.3
98.9
(D)

(D)

75.7
(D)

33.5

3.6

20.1
19.8
20.8

80.1
(D)

71.1
(D)

83.5
(D)

86.8
83.6
79.5
78.7
66.1

50.3
60.5
(D)

32.4

31.1
32.0
34.5
(D)

2.9

6.1

29.2

43.2

14.0
90.3
(D)

14.0
(D)

(D)

46.2

6.9

35.4
38.9
26.2

93.3
100.0
79.1
27.6

93.1
(m

97.4
91.8
92.8
92.5
69.6

61.5
79.1
20.3
34.0

51.9

52.7
49.5
31.0

7.3

12.0

38.2

46.6
21.6
98.7
91.3
26.9
75.7
(D)

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195 1* AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SAN ANTONIO, THE ENTIRE CITY, AND THE SAN ANTONIO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195 1* 19^8

Entire City

195U 19^8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total.

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

.

Family clothing stores 1
.

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 1

Other home furnishings stores.1

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franch! sed and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers..

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry store s

Sporting goods, bicycle stores

Florists
Music stores
Camera, photographic supply stores.

100.0

2.5

4.4
3.2

1.2

34.1

(D)

4.6
(D)

20.5
5.1

5.7
1.6
6.9
5.6

1.2

6.1
4.6
0.4
1.1

17.4
15.4
1.9

0.1

0.6

1.1

2.6

10.7
0.7
3.1
0.6

0.1
1.0
(D)

100.0 100.0 100.0 100.0

3.2

5.8
4.6
1.2

33.4
27.9
5.1

0.4

18.2
(D)

5.3

2.0
6.9

6.2
0.6

7.1
6.0

0.3
0.8

18.5
16.0
2.3
0.2

0.7

2.0

2.9

8.2

0.9
3.1
0.8
0.2
0.8
(D)

22.7

7.3
5.3
2.0

14.8
11.3

(D)

(D)

8.5
1.9
(D)

0.7
3.0
(D)

0.6

4.1
2.6
(D)

(D)

19.5
16.8
2.0
0.7

6.3

5.8

2.9

8.1

1.5
1.2
0.4
0.3
0.4
(D)

20.7

7.3
5.3

2.0

17.0
13.4
3.0
0.6

9.3

1.7
2.4
1.2
(D)

(D)

(D)

5.5
(D)

(D)

(D)

17.0
(D)

2.2
(D)

3.9

7.5

3.5

(D)

(D)

0.5
0.1

23.5

7.4
5.4

2.0

14.3
10.8
2.2
1.3

8.2
(D)

2.2
0.6
2.8
2.4
0.6

4.0
2.5
(D)

1.2

18.8
16.1

1.9
(D)

6.6

2.9

8.4

1.6
1.1
(D)

0.3
(D)

0.6

100.0

21.5

7.5
5.4

2.1

16.5
12.9
3.0
0.7

9.0
1.7
2.3
1.2
3.4
3.1
0.4

5.4
3.5
0.8
1.1

16.5
14.1
2.1
0.3

4.3

7.7

3.5

8.1

2.0
1.5
0.4
0.4
0.5
0.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations,;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,
Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with
cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-
j

ments. (Chapters also are separate reports in bulletin series R-l.)
jj

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports im

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters oi

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-;

ments, Legal Form of Organization, Single Units and Multiunits
:

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eacb

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kinc

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separatt

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade

hotels, and theaters, for the central business district of each o:

selected large cities with comparable city and standard metro

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busines>

data previously issued for a number of wholesale, service, am
retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau otf the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi

!

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

torder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 19."34, i. e.,

the "employer" universe and those with no paid employment
during 1934, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'Obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had no,t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies U> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in
the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to
the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure

might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items

covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

rn~accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated

j

as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. ( See

! COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
' of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
'tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,

' as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports ( information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, fk»r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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AUSTIN, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8
CENTRAL BUSINESS DISTRICT OF AUSTIN

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^

Estab-
lish-
ments 1

(Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

19^

Estab
llsh-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

od stores.

ting, drinking places.
Eating places
Drinking places

neral merchandise group ,

Variety stores ,

General merchandise stores (except variety),

parel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores3

Women ' s clothing, specialty stores
i
Ready-to-wear stores 3

All other apparel stores

rniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

tomotive group

isoline service stations.

raber, building materials, hardware, farm equip, dealers
Hardware stores
Other

ug stores, proprietary stores.

her retail stores 4,

Liquor stores
'Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

itels

'tion picture theaters.

456

21

102
57

41

20
3

17

83

29

13
6

31

17
4

25
14
5

50

19

17
5

12

22

91
11

19
5

11

85,234 12,000 459 78,375

2,258

4,576
3,814
728

14,707
1,842

12,865

14, 523

3,176
3,138

852
7,251
5,675
106

5,236
(D)

1,842

22,214

1,184

10,102
1,686
8,416

2,058

8,376
732
(D)

1,155

2,996
1,265

157

1,049
992
57

2,541
298

2,243

2,135
402
457
105

1,161
897
10

925
(D)

420

1,962

148

1,660
212

1,448

342

1,081
39

(D)

192

1,033
240

36

97
63
34

17
7

10

57
14
13
6

18
15
6

25
19
6

56

26

19

7

12

26

100
26
13
2

11
7

4,811

4,287
3,477

810

14,554
2,179

12,375

11,099
(D)

(D)

874
5,497
5,381
248

5,051
3,530
1,521

18,372

1,027

10,535
1,952
8,583

2,593

6,046
1,177
2,105

(D)

(D)

1, 090

9,571

349

939
794
145

2,322
316

2,006

1,237
(D)

(D)

90

709
690
25

646
431
215

1,823

118

1,106
214
892

389

642
42

306
(D)

(D)

181

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

_nd of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

oup totals.
*This group total includes kinds of business not included In any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: ±95k AND 19^8
CITY OF AUSTIN

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab-
lish-
ments
(Number

Sales

($1,000)

RETAIL STORES

Retail stores, total'

Food stores

1,-429 179,142 20,850 1,237 133,290

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores (except variety)

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

237

305
192
111

51

24
27

112

33

19
6

47
27
7

87

40
31

92

174

68
13

55

64

239
32

20
11

16
17

38,612

13,426
10,592
2,818

16,693
3,195

13,498

16,944
3,437
3,650

852

8,775
6,806

230

10,760
6,663
3,913

(D)

11,234

15,917
(D)

(D)

(D)

(D)

(D)

2,830
(D)

3,087
1,899

2,420

2,724
2,415

309

2,750
453

2,297

2,382
437
500
105

1,317
1,013

23

1,645
916
729

(D)

1,191

2,283
(D)

(D)

(D)

(D)

(D)

442
(D)

1,048
384

283

272
179
93

32

21

11

74
15

15
6

26
20
11

56

37
15

94

128

47
11

36

64

187
43
17

13
14

26,812

10,380
8,329
2,051

(D)

(D)

(D)

(D)

2,018
(D)

874
6,054

(D)

(D)

(D)

(D)

(D)

(D)

5,684

14,464
(D)

(D)

(D)

10,934
2,144
2,344
1,779

1,788
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detail

kind of business. i

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1|

there were 98 such establishments with sales of $5,885,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in i|

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 19H-8

AUSTIN STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

I Kind of business Estab
lish-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
menta
(Number)

19h6

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

ood stores.

ating, drinking places.
Eating places
Drinking places

eneral merchandise group
Variety stores
General merchandise stores (except variety),

pparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

urniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores3

Household appliance, radio, TV stores

utomotive group

asoline service stations.

umber, building materials, hardware, farm equip, dealers
1 Hardware stores
Other

rug stores, proprietary stores.

ther retail stores 4

Liquor stores

[

Jewelry stores
Book, stationery stores.

SELECTED SERVICE TRADES

1,495

otels
totion picture theaters.

248

328
203
121

60
24
36

112
33

19

6

47
27
7

87

40
31

95

184

71
14
57

65

245
33
20
11

16
17

181,523 20,981 1,405 137,379

38,924

13,814
10,787
2,989

17,141
3,195

13,946

16,944
3,437

3,650
852

8,775
6,806

230

10,760

6,663
3,913

34,060

11,473

16,152
(D)

(D)

6,013

16,242
3,266
2,830

(D)

3,087
1,899

2,434

2,759
2,436

323

2,770
453

2,317

2,382
437

500
105

1,317
1,013

23

1,645

916
729

2,876

1,198

2,304
(D)

(D)

898

1,715
134
442
(D)

1,048
384

327

316
196
120

47
22

25

75

15

15

6

26
20
12

58

37

17

95

163

55

13
42

65

204
52

17

13
17

28,015

11,076
8,664
2,412

15,794
2,856

12,938

11,953
2,018

(D)

874
6,054

(D)

340

7,094

(D)

1,940

25,173

6,208

15,008
2,209

12,799

5,721

11,337
2,248
2,344
1,779

1,788
1,654

14,811

1,523

2,321
1,966

355

2,438
398

2,040

1,312
246

177
90

773
750
26

891

616
275

2,096

661

1,572
227

1,345

858

1,139
67

357
189

522
304

i
Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

ind of business.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

here were 102 such establishments with sales of $5,909,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

roup totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table If. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO 1954
CENTRAL BUSINESS DISTRICT OF AUSTIN, THE ENTIRE CITY, AND THE AUSTIN STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

Apparel, accessories stores ,

Shoe stores .'

Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores3 ....
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores .

Jewelry stores
Book, stationery stores

«

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

8.8

-53.1

6.7
9.7

-10.1

1.0
-15.5

4.0

30.8
(D)

(D)

-2.5
31.9

5.5
-57.3

3.7
(D)

21.1

20.9

15.3

-4.1
-13.6
-1.9

-20.6

38.5
-37.8

(D)

(D)

(D)

16.1

34.4 71.0

44.0

29.3
27.2
37.4

(D)

(D)

(D)

CD)

70.3
(D)

-2.5
44.9

(D)

(D)

(D)

(D)

(D)

(D)

97.6

10.0
(D)

(D)

(D)

(D)

(D)

20.7
(D)

72.7
(D)

65.2

45.2
39.7
68.4

(D)

(D)

(D)

(D)

(D)

(D)

173.6

(D)

(D)

(D)

(D)

(D)

(D)

115.8

48.0
(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

(D)

32.1

38.9

24.7
24.5
23.9

8.5
11.9
7.8

41.8
70.3
(D)

-2.5
44.9

(D)

-32.4

51.7
(D)

101.7

35.3

84.8

7.6
(D)

(D)

5.1

43.3
45.3
20.7
(D)

72.7
14.8

Represents zero.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available.
1 Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in \

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

AUSTIN AND OF AUSTIN STANDARD METROPOLITAN AREA SALES

Kind of business

!-

Percent of City sales in
Central Business District

195^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total1 ,

od stores

-

c
bing, drinking places.

Sating places
linking places

>ieral merchandise group
Variety stores
leneral merchandise stores (except variety)

i

parel, accessories stores
Shoe stores

f
fen's, boys' clothing and furnishings stores 2

.

family clothing stores 2

Somen's clothing, specialty, stores
Ready-to-wear stores 2

JUL1 other apparel stores

iture, home furnishings, appliance dealers
[Turniture, home furnishings stores, antique stores'

Household appliance, radio, TV stores

c
tomotive group.

30line service stations,

aber, building materials, hardware, farm equip, dealers
Hardware stores
Dther

og stores, proprietary stores.

:her retail stores 3

Liquor stores

j

jewelry stores
flook, stationery stores.

47.6

5.8

34.1
36.0
25.8

88.1
57.7
95.3

85.7
92.4
86.0

100.0
82.6
83.4
46.1

48.7
(D)

47.1

(D)

10.5

63.5
(D)

(D)

(D)

(D)

(D)

(D)

(D)

58.8

17.9

41.3
41.7
39.5

(D)

(D)

(D)

(D)

(D)

(D)

100.0
90.8
(D)

(D)

(D)

(D)

(D)

(D)

18.1

72.8
(D)

(D)

(D)

55.3
54.9
89.8
(D)

47.0

5.8

33.1
35.4
24.4

85.8
57.7
92.2

85.7
92.4
86.0

100.0
82.6
83.4
46.1

48.7
(D)

47.1

65.2

10.3

62.5
(D)

(D)

34.2

51.6
22.4
(D)

(D)

57.1

17.2

38.7
40.1
33.6

92.1
76.3
95.6

92.9
(D)

(D)

100.0
90.8
(D)

72.9

71.2
(D)

78.4

73.0

16.5

70.2
88.4
67.1

45.3

53.3
52.4
89.8
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

oup totals.
This group total includes kinds of business note included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1951* AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OP BUSINESS

CENTRAL BUSINESS DISTRICT OF AUSTIN, THE ENTIRE CITY, AND THE AUSTIN STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers—
mall order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195U I9U8

Entire City

195U 1948

Standard
Metropolitan

Area

195^

Retail stores, total ,

Food stores

Eating, drinking places.
Eating places
Drinking places .

General merchandise group
Variety stores ,

General merchandise stores ( except variety) ,

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

,

Family clothing stores 1
,

Women's clothing, specialty stores
Ready-to-wear stores 1

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 1

Household appliance, radio, TV stores

Automotive group

Gasoline service stations >

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
Jewelry . stores
Book, stationery stores

100.0 100.0 100.0 100.0 100.0

2.6

5.4
4.5
0.9

17.3
2.2

15.1

17.0
3.7
3.7
1.0

8.5
6.7
0.1

6.1
(D)

2.2

26.1

1.4

11.9

2.0
9.9

2.4

9.8
0.9
(D)

1.4

6.1

5.5
4.5
1.0

18.6
2.8
15.8

14.2
(D)

(D)

1.1
7.0
6.9
0.3

6.4
4.5
1.9

23.4

1.3

13.4

2.5
11.0

3.3

7.8
1.5
2.7
(D)

21.6

7.5
5.9
1.6

9.3
1.8
7.5

9.5
1.9
2.0
0.5
4.9
3.8
0.1

6.0
3.7
2.2

ID)

6.3

8.9

(D)

(D)

(D)

(D)

(D)

1.6
(D)

20.1

7.8
6.2
1.5

(D)

(D)

(D)

(D)

1.5
(D)

0.7
4.5
(D)

(D)

(D)

(D)

(D)

(D)

4.3

10.9

(D)

(D)

(D)

8.2

1.6
1.8
1,3

21.4

7.6
5.9
1.6

9.5
1.8
7.7

9.3
1.9
2.0
0.5
4.8
3.7
0.1

5.9
3.7
2.1

18.8

6.3

8.9

(D)

(D)

3.3

9.0
1.8
1.6
(D)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite*
States summary and separate chapters, of statistics by kind
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also an
separate reports in bulletin series R-2.)

Volume II —RETAIL TRADE, AREA STATISTICS. Unite*

States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business; witl

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class!

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodit;

Line Sales, Legal Form of Organization, and Petroleum Bulk Sta

tions, etc. (Most chapters also are separate reports in bulleth

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS)
United States summary and separate chapters for each State, thi

District of Columbia, Alaska, and Hawaii, of statistics by counties!

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metre

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports i:

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAR'
STATISTICS. United States summary and separate chapters c

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establisl

ments, Legal Form of Organization, Single Units and Multiunitt

Laundries and Cleaning Plants, and Hotels and Motels. (Mofi

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eae
State, the District of Columbia, Alaska, and Hawaii, of statistic

by counties, cities, and standard metropolitan areas, and by kin

of business; with cross classifications by kind of business fo

standard metropolitan areas and for cities and counties with 2C

or more service establishments. (Chapters also are separai

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS-
Establishments, sales or receipts, and payroll for retail trad

hotels, and theaters, for the central business district of each «

selected large cities with comparable city and standard metr«

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busines

data previously issued for a number of wholesale, service, anj

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
r! Manufactures and Mineral Industries, was authorized by
w under Title 13, United States Code, section 131. These
)54 Censuses covered businesses operated in continental
nited States, Alaska, and Hawaii. Separate Censuses of

'usiness and Manufactures for 1954 were also conducted
Puerto Rico jointly with the Commonwealth Government.

J The 1954 Census of Business covered Retail Trade, Whole-
ile Trade, and Selected Service Trades. This series of bul-

tins provides findings for retail trade establishments,
irtels, and motion picture theaters in selected central busi-

es districts and related cities and standard metropolitan
•eas. The definition and map of the Central Business
strict for which data are shown in this bulletin and its

lation to the Central City and Standard Metropolitan Area
i which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS

I:

DISTRICT (CBD)

'Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-
jry for the Bureau of the Census to arrange for the deline-
(ion of such districts before a program to tabulate 1954
tnsus data for them could be implemented. The delineation
Central Business Districts was accomplished with the

operation of the Census Tract Committees in the large
:ies included in the Central Business District (CBD)
I'ogram. In their work on the CBD's, the Census Tract
»mmittees obtained the representation of a variety of local
,terests, such as business firms and associations, newspapers,
anning agencies, welfare organizations, local governmental

r
dies, etc.

The objective of the CBD Program was stated, as follows,
a letter from the Director of the Census Bureau to the
act Committees

:

j'The primary objective of this operation is to provide a
ubasis for comparing changes in business activity in the

t
Central Business District with those in the remainder of

|(

the metropolitan area or of the central city."

;;cause there are no generally accepted rules for determining
;iiat a CBD area should include or exclude, the Census
jreau did not provide rigid specifications for defining the
iD but (1) provided a general characterization of the
iD, describing it as "an area of very high land valuation,
i area characterized by a high concentration of retail busi-
isses, offices, theaters, hotels, and 'service' businesses, and
( area of high traffic flow"; and (2) required that the
iD ordinarily should be defined to follow existing tract
#es, i. e., to consist of one or more whole Census tracts,
le emphasis put on tracts was based on the anticipation
at other Census statistics than those derived from the
54 Census of Business would also [eventually] be tabulated
T CBD's. It was recognized that tract basis for CBD's
^ght lead to the inclusion of some land area not properly
thin a strictly defined CBD or to the exclusion of a small
rtion of what should be in the CBD. It was believed that
is limitation generally would not prove to be serious as
s difference in area probably would not significantly alter
e magnitudes being measured. Provision, however, was
ide for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fled in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o':

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed' a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results

for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948^AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted ir

the inclusion in the 1954 Business Census of a number oi

establishments which were in business a part of 1954 but no:

at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to place;

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments noi

in business at the end of the year was possible to the exten.

that such establishments were included in the active file:

of the Internal Revenue Service used for mailing list pur
poses or to the extent that they were identified in the record.'

used for the "nonemployer" universe. In both 1954 anc
previous Business Censuses, the count of establishments ii

limited to those in business at the end of the year. Othei
items of data, however, include figures for part-year estab
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re

suits also is affected by differences in the items of informatioi
collected for kind-of-business classification purposes and ii

the classification techniques. A description of these differ

ences is provided in the section below, on KIND-OF
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census fc

census exists because of the use of the establishment as th

unit for kind-of-business classification. Although an estat
lishment may change its kind-of-business characteristic
gradually, a change in kind-of-business classification is mad
for the establishment as a whole at a specific point in time

For example, with the addition of appropriate lines of men
chandise, an apparel store at some point becomes a depart
ment store, or a men's shoe store becomes a family shoe store

When a change in classification is made, the new figures ai

compared with figures on the old classification basis wi'

show an increase in the new kind of business by the totfi

amount of the establishment's sales and a correspondim
decrease in the previous kind of business in which the estat

lishment was classified. Often there are offsetting change!

in classification, so that changes between censuses in th
amounts shown for various kinds of business are independen
of changes in individual establishment classification. How
ever, particularly when the volume of business is growin
rapidly and new lines of merchandise are being added, th

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affec

kind-of-business comparisons among retail stores was th

change made from the 1948 Census practice of consolidatin
leased departments with the stores in which they were 1<

cated. In a census conducted by field enumeration method
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination c

the field canvass made such consolidation difficult to accorc

plish. For this reason, in the 1954 Census, each lease
department was treated as a separate establishment and we
classified in accordance with the kind of business it coi

ducted. For example, in the 1954 tabulations a leased dJ

partment selling apparel would be classified as an appart
store even though it was located in a department store or in

store classified in some kind of business other than appare
It also should be noted that in the 1954 classifications, tt

procedure which separated the leased department from tr

main store could affect the kind-of-business code assigned I

the main store because that code did not take into account tt

lines of merchandise carried by the leased department. Th
1948 figures contained in the 1954 Census of Business pui

lications have not been adjusted to the 1954 basis for lease;

!;

i*



INTRODUCTION

departments. In addition to the material included in KIND-
JOF-BUSINESS CLASSIFICATION, below, reference should

bbe made to Tables 12K, 12L, and 12M in Volume II of the

1,1948 Census of Business for an indication of the kinds of

^business where the change in leased department procedure
,roight have had the greatest effect. Later publications of the

;1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

,in the treatment of sales and excise taxes levied directly on
,the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
•|ft State sales tax law and on what items the tax law applied.

|
In general the tax is about two or three percent on the items

I

covered. The Federal excise taxes on retail sales, while a

i,
higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

Lsales. Similar levies on the consumer in the case of motion
.picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

|
.comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

i In accordance with Census law, any data which would dis-

pose the operations of an individual establishment or busi-

aess organization are not published. The number of
testablishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
ivhere other items of information for the same establishments
ire suppressed.

i EXPLANATION OF TERMS
I

LEstablishments.—Census of Business figures represent a
mmary of reports for individual establishments rather than

lor companies. A separate report was obtained for each
location where business was conducted, including each loca-

ion of multiunit organizations. Each report in the census
lyas tabulated in accordance with the physical location at
lyhich the business was conducted. Although the tabulations
j»f the census are on an establishment rather than ownership
•aasis, in certain tables the establishment figures are grouped
unto ownership categories. This will be the case in the
^rthcoming retail trade bulletin "Single Units and Multi-
inits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-

ness, Manufactures, and"Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
>asis of its major activity and all data for it included in that

uilassiflcation. However, when these activities were con-
ducted by separate business entities, each entity was treated
lis an establishment. Thus, a leased department in a depart-

: aent store was treated as a separate establishment and is in-

ij iluded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations

'JHf a multiunit organization which service or are auxiliary to
he retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative

1 'fflces, etc. Information for this type of unit will be included
tfjp later 1954 Census of Business publications. In the 1948
lousiness Census, figures for such units, where included in the
tabulations, were separately identified.

'Sales.—Sales are defined to include total receipts from
1 ustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
'receipts from repairs and from other services to customers,
[' s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important, line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga^

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools

builders' hardware, paint and glass, electrical supplies, roof
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards'
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and specia
trades contractors. In the 1948 Census, establishments ol

this type which sold primarily to builders and general con,

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually it

combination with lines such as cosmetics, toiletries, tobacco
magazines and books, and novelty merchandise. However
to be classified as a drug store, the establishment must sel

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines o?

merchandise such as jewelry, liquor, feed, farm and gardet
supplies, books, sporting goods, gifts, novelties, souvenira|
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religiou*

goods, and monuments and tombstones. Greenhouses anc
nurseries are not within scope of the census ; however, floris

-

shops are included.

Motion Picture Theaters.—This kind of business included
commercially operated theaters primarily engaged in tfyi

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estabj
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the generaj
public.
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CINCINNATI OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19h8
CENTRAL BUSINESS DISTRICT OF CINCINNATI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^ 191*8

Estab-
lish-
ments 1

(Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

101

215

147
68

20
6

5

9

16-4

44
26

9

52

26
31

68
28
21

15

12

6

4

2

23

24
4

20

33

238
6

46
18
5

12

35

265,568 44,856 1,054 245,553

10,215

18,265
13,701
4,564

109,160
100,677

6,335
2,148

42,707
6,138
6,660

15,182
12,764
10,884
1,915

14,845
9,777
1,937
3,087

27,586
25,669
1,867

(D)

1,823

10,626
1,009
9,617

5,383

24,958
2,224
5,803
1,761
1,264
487

3,314
1,192

16,739
2,922

1,120

4,907
3,827
1,080

18,987
17,392
1,156
439

7,669
974

1,200
2,906
2,162
1,868
427

2,891
1,953
430
508

2,399
2,063

336

225

1,406
246

1,160

760.

4,492
57

1,117
378
274
89

716
169

6,703
651

143

226
145
81

22

6

194
38
39
10

63

29

37

72

28
24
18

18
10

6

2

28

30
6

24

31

290
12

50

18
5

17
12

7

37
13

20,004
14,169
5,835

99,794
92,315
5,592
1,887

41,436
5,856
5,153
14,431
13,786
12,790
2,173

13,197
8,485
1,724
2,931

20,797
19,341

(D)

(D)

1,515

8,381
1,040
7,341

4,560

27,189
2,470
5,008
1,879
1,461

544

1,875
852

13,799
3,633

38,370

825

5,481
3,781
1,700

16,837
15,567

977
293

4,943
800
798

1,086
1,833
1,686
426

2,231
1,476

282
473

2,127
1,844

(D)

(D)

102

1,210
224
986

706

3,908
74

895
418
230
84

357
121

5,048
802

Standard Notes: (Dj Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businese.

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes K1nri» of business not Included In any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF CINCINNATI

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 5,535 754,795 95,324 6,027 603,550 75,292

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,629

1,253
677
576

169
9

78
82

436
101
58

54

136
82

65

316
109
52

107

172
127
35
10

398

196
80

116

266

700
80
94

27
22

56
21

18

53
42

164,769

66,168
37,755
28,413

135,881
116,723
10,529
8,629

60,153
10,352
9,620

18,891
18,053
15,260
2,893

38,223
22,085
5,171
9,939

142,038
135,052

5,944
1,042

35,217

35,361
(D)

(D)

23,677

53,308
14,453
7,760
1,897
1,710
2,491

(D)

(D)

19,530
5,592

11,673

13,719
8,682
5,037

23,010
20,201
1,817

992

9,874
1,522
1,520
3,473
2,816
2,443

543

6,053
3,719
1,040
1,294

13,018
11,752
1,203

63

3,321

4,623
(D)

3,058

6,975
483

1,418
388
299
436
(D)

(D)

7,832
1,310

1,993

1,316
571

745

139
9

88

42

478
107
74
48
154
82

68

272
105

50

93

206
149
39
18

394

196
87

109

269

764
131
96

24
11
55

24
16

51

66

129,400

59,041
27,818
31,223

118,890
106,944

9,028
2,918

60,180
8,852
8,445

17,528
19,708
18,082
5,161

28,082
17,439
3,977
6,209

87,201
80,560
5,349
1,292

20,563

24,679
5,305

19,374

18,276

57,238
12,691
6,200

(D)

1,594
2,068

(D)

(D)

16,315
7,000

7,554

12,521
6,687
5,834

19,844
17,993
1,476

375

8,953
1,054
1,086
3,006
2,574
2,393
1,233

4,169
2,658

792
719

8,250
7,260

821
169

1,674

3,644
322

3,322

2,294

6,389
434

1,059
(D)

240
271
(D)

(D)

6,102
1,585

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 417 such establishments with sales of $19,793.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19*+8

CINCINNATI STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
[Number)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places. ...—

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

.•

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

9,231

2,64-2

2,211
1,146
1,065

279
13

128
138

632
U8
97

78
186
116
85

497
153
81

187

324
229
75

20

718

392
146
246

421

1,115

148
141
31
45
104
27
19

66

73

1,119,117 133,698 9,615 853,900

279,482

111,633
63,098
48,535

151,304
122,434
16,736
12,134

73,823
13,889
13,628
20,928
21,233
17,943
3,539

58,214
32,758
7,463

16,423

196,305
183,162

9,738
(D)

59,737

67/291
11,005
56,286

37,419

83,909

22,326
10,722
2,006
2,628
4,123
3,640

(D)

20,065
7,595

19,373

22,121
14,284
7,837

25,003
21,047
2,710
1,246

11,473
1,971
2,046
3,697
3,154
2,737

605

8,448
5,012
1,404
2,032

18,461
16,479
1,775

(D)

5,409

8,749
1,349
7,400

4,591

10,070
848

2,006
391
383
663
736
226

8,046
1,767

3,077

2,276
872

1,404

258
12

131
115

652
148
106
71

200
115

87

412
136
66

165

356
245
85

26

721

353
158
195

425

1,085
214
129
29

25

82

29

18

62

104

206,201

91,675
38,820
52,855

131,741
111,513
13,361
6,867

72,080
11,635
11,352
19,014
23,427
21,649
5,822

38,138
22,451
4,887
9,891

125,691
115,327

7,885
2,479

33,950

45,639
10,030
35,609

27,848

80,937
19,103
8,065
2,290
2,019
2,862
2,242
1,187

16,702
9,143

98,648

11,729

17,977
8,951
9,026

21,262
18,650
1,991

621

10,073
1,324
1,285
3,176
2,969
2,759
1,319

5,221
3,248

957
1,016

12,123
10,724
1,150

249

2,607

6,163
769

5,394

3,277

8,216
763

1,353
454
267
352
378
142

6,222
22,084

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Alroup totals may include data for establishments without payroll which could not be classified by detailed

kind r>f business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^

there were 699 such establishments with sales of $32,266.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

grougtotals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195 1)-,

CENTRAL BUSINESS DISTRICT OF CINCINNATI, THE ENTIRE CITY, AND THE CINCINNATI STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places .

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

8.1

Hotels
Motion picture theaters.

17.7

-8.7
-3.3
-21.8

9.4
9.1

13.3
13.8

3.1
-4.8

29.2
5.9

-7.4
-U.9
-11.9

12.5
15.2
12.4
5.3

32.6
32.7
(D)

(D)

20.3

26.8
-3.0
31.0

18.0

-8.2
-10.0
15.9
-6.3

-13.5
-10.5
76.7
39.9

21.3
-19.6

25.1 36.7

27.3

12.1
35.7
-9.0

14.3
9.1

16.6
195.7

-0.1
16.9
13.9
7.8

-8.4
-15.6
-44.0

36.1
26.6
30.0
60.1

62.8
67.6
90.0

-19.4

71.3

43.3
(D)

(D)

29.6

-6.9
13.9
25.2
(D)

7.3
20.5
(D)

(D)

19.7
-20.1

28.0

22.7
76.2
-6.1

39.9
9.7

22.1
528.6

-6.9
40.7

-10.1
16.0

-10.7
-17.3
-67.3

57.1
37.5
43.5
109.0

72.4
78.7
(D)

(D)

75.3

51.8
(D)

(D)

33.4

-5.7
19.6
64.2
(D)

235.3
31.5
(D)

(D)

10.9
20.7

31.1

35.5

21.8
62.5
-8.2

14.8
9.8

25.3
76.7

2.4
19.4
20.0
10.1
-9.4
17.1
39.2

52.6
45.9
52.7
66.0

56.2
58.8
23.5
(D)

76.0

47.4
9.7

58.1

34.4

3.7
16.9
32.9
-12.4
30.2
44.1
62.4
(D)

20.3
-16.9

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groug totals

.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

CINCINNATI CITY AND OF CINCINNATI STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores ,

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing store s

Women's clothing, specialty stores.

Ready-to-wear stores'

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores2

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail Stores 3

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

35.2

6.2

27.6
36.3
16.1

80.3
86.3
60.2
24.9

71.0
59.3
69.2
80.4
70.7
71.3
66.2

38.8
44.

3

37.5
31.1

19.4
19.0
31.4
(D)

5.2

30.1
(D)

(D)

22.7

46.8
15.4
74.8
92.8
73.9
20.0
(D)

(D)

40.7

6.7

33.9
50.9
18.7

83.9
86.3
61.9
64.7

68.9
66.2
61.0
81.8
70.0
70.7
42.1

47.0
48.7
43.3
47.2

23.8
24.0
(D)

(D)

7.4

34.0
19.6
37.9

25.0

47.5
19.5
80.8
(D)

91.7
26.3
(D)

(D)

23.7

3.7

16.4
21.7
9.4

72.1
82.2
37.9
17.7

57.9
44.2
48.9
72.5
60.1
60.7
54.1

25.5
29.8
26.0
18.8

14.1
14.0
19.2
(D)

3.1

15.8
9.2

17.1

14.4

29.7
10.0
54.1
87.8
48.1
11.8
91.0
(D)

28.8

4.2

21.8
36.5
11.0

75.8
82.8
41.9
27.5

57.5
50.3
45.4
75.4
58.8
59.1
37.3

34.6
37.8
35.3
29.6

16.5
16.8
(D)

(D)

4.5

18.3
10.4
20.6

16.4

33.6
12.9
62.1
82.1
72.4
19.0
83.6
71.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195^ AND l$k8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF CINCINNATI, THE ENTIRE CITY, AND THE CINCINNATI STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19^8

Entire City

195 1* 19U8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores 1

Family clothing stores x

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture stores x

Other home furnishings stores 1

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

3.8

6.9
5.2

1.7

41.1
37.9
2.4
0.8

16
2.

2,

5,

4,

4,

0.9

5.6

3.7
0.7
1.2

10.4
9.7
0.7
(D)

0.7

4.0
0.4
3.6

2.0

0.2
1.3
0.5

100.0 100.0 100.0 100.0

3.4

8.1
5.8
2.3

40.6
37.6
2.2
0.8

17.0
2.4
2.1
5.9
5.7
5.2
0.9

5.4
3.5
0.7
1.2

8.5
7.9
(D)

(D)

0.6

3.4
0.4
3.0

1.9

11.1
1.0
2.0
0.8
0.6
0.2
0.8
0.4

21.8

5.0
3.8

18.0
15.5
1.4
1.1

8.0
1.4
1.3

2.5
2.4
2.0
0.4

5.1
3.1
0.7
1.3

18.8
17.9
0.8
0.1

4.7

4.7
(D)

(D)

3.1

7.0
1.9

3

2

3

1

(D)

(D)

21.4

9.8

4.6
5.2

19.7
17.7
1.5
0.5

10.0
1.5
1.4
2.9
3.3
3.0
0.9

4.7
2.9
0.7
1.1

14.4
13.3
0.9
0.2

3.4

4.1
0.9
3.2

3.0

9.5
2.1
1.0
(D)

0.3
0.3
(D)

(D)

25.1

10.0
5.6
4.4

13.5
10.9
1.5
1.1

6.6
1.2

5.2

2.9
0/7
1.6

17.5
16.4
0.9
(D)

5.3

6.0

10.0
5.0

3.3

7.5
2.0
1.0
0.2
0.2
0.4
0.3
(D)

100.0

24.1

10.7
4.5
6.2

15.4
13.0
1.6
0.8

8.4
1.4
1.3
2.3
2.7
2.5
0.7

4.5
2.7
0.6
1.2

14,

13,

0,

0,

4.0

5.4
1.2

4.2

3.3

9.5
2.2
0.9
0.3
0.2
0.3
0.3
0.1

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

""Includes only "with payroll" establishments. Establishments "without payroll/' if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

|
city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central, city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

5* if
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. Unitu
States summary and separate chapters, of statistics by kind <

business and geographic areas, for: Sales Size of Establishments
Single Units and Multiunits, Legal Form of Organization, Mei
chandise Inventories, Credit Sales, etc. (Most chapters also a
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unit*

States summary and separate chapters for each State, the Distrl;

of Columbia, Alaska, and Hawaii, of statistics by counties, citit

and standard metropolitan areas, and by kind of business; wl;

cross classifications by kind of business for standard metropolis

areas, and for counties and cities with 500 or more retail establisl

ments. (Chapters also are separate reports in bulletin series R-lj

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC!
United States summary and separate chapters, of statistics olasn

fled by kind of business and geographic areas, for : Size of Wholij

sale Establishments, Credit Sales, Warehouse Space, Commodi!
Line Sales, Legal Form of Organization, and Petroleum Bulk Sd

tions, etc. (Most chapters also are separate reports in bulletl

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC'!
United States summary and separate chapters for each State, til

District of Columbia, Alaska, and Hawaii, of statistics by countitii

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metil

politan areas, and for counties and cities with 100 or more who*
sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMI
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, fci

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunill

Laundries and Cleaning Plants, and Hotels and Motels. (Mn,

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATU
TICS. United States summary and separate chapters for eaij

State, the District of Columbia, Alaska, and Hawaii, of statist ,i

by counties, cities, and standard metropolitan areas, and by kit»

of business ; with cross classifications by kind of business ilf

standard metropolitan areas and for cities and counties with £|

or more service establishments. (Chapters also are separijj

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS,!
Establishments, sales or receipts, and payroll for retail tra

hotels, and theaters, for the central business district of each I

selected large cities with comparable city and standard met|;|

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busing

data previously issued for a number of wholesale, service, sj

retail trades.

1
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
E Manufactures and Mineral Industries, was authorized by
iw under Title 13, United States Code, section 131. These
954 Censuses covered businesses operated in continental
nited States, Alaska, and Hawaii. Separate Censuses of
usiness and Manufactures for 1954 were also conducted

ii Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
lie Trade, and Selected Service Trades. This series of bul-

tins provides findings for retail trade establishments,
jotels, and motion picture theaters in selected central busi-

sss districts and related cities and standard metropolitan
reas. The definition and map of the Central Business
district for which data are shown in this bulletin and its

Mation to the Central City and Standard Metropolitan Area
3
: which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

i Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-
,;ry for the Bureau of the Census to arrange for the deline-
ion of such districts before a program to tabulate 1954

''jnsus data for them could be implemented. The delineation
• Central Business Districts was accomplished with the
'operation of the Census Tract Committees in the large
ties included in the Central Business District (CBD)
|)rogram. In their work on the CBD's, the Census Tract
jj)mmittees obtained the representation of a variety of local
jterests, such as business firms and associations, newspapers,
fanning agencies, welfare organizations, local governmental
"dies, etc.

|;The objective of the CBD Program was stated, as follows,
" a letter from the Director of the Census Bureau to the
act Committees

:

j
"The primary objective of this operation is to provide a

*

;

basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

I

^cause there are no generally accepted rules for determining
|

bat a CBD area should include or exclude, the Census
ijireau did not provide rigid specifications for defining the
3D but (1) provided a general characterization of the
3D, describing it as "an area of very high land valuation,
i area characterized by a high concentration of retail busi-
'jsses, offices, theaters, hotels, and 'service' businesses, and
Ii area of high traffic flow"; and (2) required that the
3D ordinarily should be defined to follow existing tract

(.Jies, i. e., to consist of one or more whole Census tracts.
ie emphasis put on tracts was based on the anticipation
at other Census statistics than those derived from the
54 Census of Business would also [eventually] be tabulated
h CBD's. It was recognized that tract basis for CBD's
night lead to the inclusion of some land area not properly
thin a strictly defined CBD or to the exclusion of a small
rtion of what should be in the CBD. It was believed that
;is limitation generally would not prove to be serious as
e difference in area probably would not significantly alter
e magnitudes being measured. Provision, however, was
ide for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would, not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments . operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the" "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oH.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

J



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1934 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '"employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was .obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
••nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

,below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noneomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Businesn
Census differs from that of the 1948 and previous Censusei
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in thi

);

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from!

the results in previously issued 1948 Census of Businesi
publications.

(3) The change in method of enumeration also resulted hi

the inclusion in the 1954 Business Census of a number o!

establishments which were in business a part of 1954 but no:

at the end of 1954. In the 1948 and. previous Business
Censuses, the coverage of establishments (except for thosij

of large multiunit organizations for which special canvas i

procedures were used) was substantially limited to place

i

which, at the end of the year, were still in business. In this

1954 Census, however, the inclusion of establishments no;

in business at the end of the year was possible to the extern
that such establishments were included in the active file

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the record i

used for the "nonemployer" universe. In both 1954 ami
previous Business Censuses, the count of establishments ii

limited to those in business at the end of the year. Othe
items of data, however, include figures for part-year estat

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and ii

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OFJ
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census ti

census exists because of the use of the establishment as th;

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristic-

gradually, a change in kind-of-business classification is mad;
for the establishment as a whole at a specific point in thru,

For example, with the addition of appropriate lines of meji
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store]

When a change in classification is made, the new figures »|

compared with figures on the old classification basis wi I

show an increase in the new kind of business by the totfl

amount of the establishment's sales and a corresponding
j

decrease in the previous kind of business in which the estafc-1

lishment was classified. Often there are offsetting changfiij

in classification, so that changes between censuses in th;|

amounts shown for various kinds of business are independent I

of changes in individual establishment classification. How
ever, particularly when the volume of business is growing]
rapidly and new lines of merchandise are being added, th;|

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affed

kind-of-business comparisons among retail stores was this

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were ]<

cated. In a census conducted by field enumeration method;:
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination cl

the field canvass made such consolidation difficult to accon
plish. For this reason, in the 1954 Census, each leasei:

department was treated as a separate establishment and wtf
classified in accordance with the kind of business it coi

ducted. For example, in the 1954 tabulations a leased dd

partment selling apparel would be classified as an appan
store even though it was located in a department store or in

store classified in some kind of business other than apparej.

It also should be noted that in the 1954 classifications, tiff

procedure which separated the leased department from til?

main store could affect the kind-of-business code assigned ti:

the main store because that code did not take into account th'ij

lines of merchandise carried by the leased department. Tft

1948 figures contained in the 1954 Census of Business pull!

lications have not been adjusted to the 1954 basis for lease

i



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

lepartments.

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
:he consumer. In the 1948 Census of Business such taxes
ivere not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they

ivere included in the 1954 Census. The effect of this change
raries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

[n general the tax is about two or three percent on the items
•overed. The Federal excise taxes on retail sales, while a
ligher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

"lales. Similar levies on the consumer in the case of motion
neture theaters and hotels are included in total receipts.

?or motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

lose the operations of an individual establishment or busi-
ness organization are not published. The number of
'stablishments in a kind of business is not considered a dis-

losure by Census rules, so that this item is shown in instances
vhere other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS

j
Establishments.—Census of Business figures represent a

jummary of reports for individual establishments rather than
*or companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

ion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
yhich the business was conducted. Although the tabulations
f the census are on an establishment rather than ownership

Jiasis, in certain tables the establishment figures are grouped
nto ownership categories. This will be the case in the
orthcoming retail trade bulletin "Single Units and Multl-
inits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
stablishment, the entire establishment was classified on the
tasis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
is an establishment. Thus, a leased department in a 4epart-
aent store was treated as a separate establishment and is in-
luded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations

I

if a multiunit organization which service or are auxiliary to
he retail stores, hotels, or motion picture theaters of the
rganization, such as separate warehouses, administrative
iffiees, etc. Information for this type of unit will be included
to later 1954 Census of Business publications. In the 1948
susiness Census, figures for such units, where included in the
jabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
ustomers during 1954, after deduction of refunds or allow-

ances for merchandise returned by customers. Sales include
Receipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of

differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats
t
underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden-

supplies, books, sporting goods, gifts, novelties, souvenir
music, cameras, photographic supplies, orthopedic suppli
and artificial limbs, pets, hobby equipment, toys, religion

goods, and monuments and tombstones. Greenhouses an'

nurseries are not within scope of the census ; however, flori

shops are included.

Motion Picture Theaters.—This kind of business includesi

commercially operated theaters primarily engaged in thej

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-|i

lishments known to the public as hotels, primarily engagedli

in providing lodging, or lodging and meals, to the general!

public.
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LOUISVILLE, KENTUCKY

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9W
CENTRAL BUSINESS DISTRICT OF LOUISVILLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

19lt8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety 6tores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3 ...:.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores -

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

1,026

Hotels
Motion picture theaters.

158

231
148
83

38
6

12

18

192
50
39

17
51

30
30

64
21
6

33

44
30
13
1

31

25

32

211
40
48
7
4

12

9

5

20
11

223,060 32,276 1,181 193,979

13,964

15,040
10,569
4,471

53,964
44,209
7,686
2,033

37,310
5,686

10,474
3,699

14,752
13,099
2,623

13,660
7,871
1,236
4,497

55,104
51,718

(D)

(D)

2,264

3,444

7,574

20,736
3,121
6,320
1,119
447
636

1,026
1,330

9,070
2,539

908

3,592
2,771

821

8,815
7,206
1,324

285

2,347
1,464

156
727

4,943
4,258

(D)

(D)

312

491

1,331

3,268
169

1,080
242
53

110
173
149

3,075
518

180

285
167
118

36
6

13

17

6,269 220
767 52

1,887 41

544 19

2,629 58

2,426 38
442 44

55

21
10

20

57
41

12

4

36

33

38

241
51

42
5

4
16
11

4

25

14

14,745

14,003
9,690
4,313

43,180
33,558
7,970
1,652

42,480
5,267

10,805
5,563

18,470
17,553
2,316

11,218
6,542
1,276
3,320

38,875
35,747
2,390

738

1,632

2,820

7,543

17,483
3,250
4,374

551
456
606

2,009
(D)

8,070
2,859

26,213

910

2,742
2,049

693

6,865
5,533
1,206*

126

5,856
622

1,498
601

2,759
2,628

376

1,724
1,065
226
433

3,702
3,243
414
45

210

692

1,138

2,374
127
718
105
46
99

371
(D)

2,552
622

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business. .

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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f;

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CITY OF LOUISVILLE'

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

RETAIL STORES

Retail stores, total2

Food stores.

Eating, drinking places.
Eating places
Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

»

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail storesf
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

195^

3,902

925

940
444
496

14-5

8

51

84

299
74

48
38
80

49
41

171
53

26
74

149
106
36
5

324

182
85

97

188

579
156
76
8

24
56

12

30
29

Sales

($1,000)

543,588

118,700

49,270
26,937
22,333

75,015
(D)

10,249
(D)

43,400
6,843

11,251
(D)

16,150
14,343

(D)

27,735
(D)

(D)

8,879

107,838
99,632
6,616
1,554

24,487

28,566
4,798
23,768

23,764

44,813
11,948
7,412

(D)

979
1,935
1,071
(^

9,895
4,164

Payroll

,

entire
year

($1,000)

64,382

7,507

9,508
6,635
2,873

11,907
(D)

1,657
(D)

6,813
845

1,966
(D)

2,774
2,569

(D)

4,610
2,890

520

1,200

9,299
8,083
1,040

176

2,314

3,764
524

3,240

3,230

5,430
620

1,228
(D)

88
274
177
(D)

3,334
912

19^8

Estab
lish-
ments
(Number )

3,867

1,059

963
484
479

137
7

59

71

310
61

58

42
83

50
51

175
53

28
66

119
79
31

9

248

167
100
67

180

509
155
47
7

16

42
13

4

33
35

Sales

($1,000)

397,309

86,638

36,565
19,379
17,186

59,582
(D)

9,559
(D)

46,709
(D)

11,543
(D)

19,377
18,345

(D)

21,106
11,939
2,657
5,987

66,966
61,223

(D)

(D)

12,812

15,165
4,242
10,923

19,551

32,215
9,662

(D)

(D)

(D)

1,347
(D)

(D)

8,625
4,140

Payroll,
entire
year

($1,000)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 211 such establishments with sales of $12,430,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

*Th±s group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9W
LOUISVILLE STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
llsh-
ments
[Number

)

Sales'

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group ;

Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Flori6ts
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels , >

Motion picture theaters

5,324

1,279

1,207
580
627

198
10

65

119

361
89

61

50
99

64
44

240
71

30
115

213
146
52

13

547

275
124
149

241

763
197
95

10

32

62

12

9

35

44

707,802 79,844 5,429 502,695

164,415

62,728
34,304
28,424

84,219
60,727
12,928
10,512

50,506
7,808

12,476
7,586

18,841
16,773
3,553

32,991
18,203
2,957
11,519

140,816
128,733

8,579
(D)

42,350

44,808
9,861

34,939

29,196

55,773
15,131
8,480
1,213
1,299
2,236
1,071

(D)

10,016
5,573

10,031 1,500

11,853 1,267
8,272 651

3,581 616

13,103 203

9,887 8

2,064 79

1,152 116

7,753
928

2,124
1,049
3,122
2,894

530

5,398
3,335

534
1,529

11,975
10,403
1,344

228

3,858

5,493
1,096
4,397

3,936

6,444
768

1,406
255
103
322
177
(D)

3,371
1,285

365
75

62
48
100
65

55

231
69
31

95

189
126
50
13

474

263
146
117

225

712
216
61

8

23
50
14

5

40
49

113,672

45,668
23,648
22,020

64,388
46,408
11,519
6,461

51,904
6,251

12,720
8,716

21,186
20,124
2,590

25,475
14,498
2,720
7,599

90,282
83,225
5,503
1,554

21,826

24,504
8,076

16,428

22,831

42,145
12,064
4,916

622
864

1,477
2,038

341

(D)

5,195

54,201

6,474

7,243
4,455
2,788

9,768
7,524
1,731

513

6,861
704

1,679
952

3,120
2,981
406

3,890
2,374

595
921

7,972
7,090

774
108

1,759

3,182
787

2,395

2,694

4,358
440
772
109
72

215
372
40

(D)

'1,1.52

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

'Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tlxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 277 such establishments with sales of $13,453,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.
5 Revised-.
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Table It. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19lt8 TO I95U,
CENTRAL BUSINESS DISTRICT OF LOUISVILLE, THE ENTIRE CITY, AND THE LOUISVILLE STANDARD METROPOLITAN AREA

If 1

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

Percent change 1

Central
Business
District

15.0

-5.3

7.4

9.1
3.7

25.0
31.7
-3.6
23.1

-12.2
8.0

-3.1
-33.5
-20.1
-25.4
13.3

20.8
20.3
-9.5
35.5

41.7
44.7
(^
(D)

38.7

22.1

(NA)

(NA)

0.4

18.6
-4.0
44.5
103.1
-2.0
5.0

-48.9
456.5

12.4
-11.2

Entire
City

36.8

37.0

34.7
39.0
29.9

25.9
(D)

7.2
(D)

-7.1
(D)

-2.5
(D)

-16.7
-21.8

31.4
(D)

(D)

48.3

61.0
62.7
(D)

(D)

91.1

88.4
13.1

117.6

21.5

39.1
23.7
(D)

(D1

(D)

43.7
(tf

(D)

14.7
0.6

City
less its
Central
Business
District

57.6

45.7

51.7
68.9
38.8

28.3
(D)

61.3
(D)

44.0
(D)

5.3
(D)

54.1
57.1
(D)

42.3
(D)

(D)

64.3

87.7
88.1
(D)

(D)

98.8

103.5
(NA)

(NA)

36.6

63.4
37.7
(D)

(D)

(D)

75.3
(D)

(D)

48.6
26.9

Entire
Standard
Metro-
politan

Area

40.8

44.6

37.4
45.1
29.1

30.8
30.9
12.2
62.3

-2.7
24.9
-1.9

-13.0
-11.1
-16.7
37.2

29.5
25.6
8.7

51.6

56.0
54.7
55.9
(D)

94.0

82.9
22.1

112.7

27.9

32.3
25.4
72.5
95.0
50.3
51.4

-47.5
(D)

(D)

7.3

Standard
Metro-
politan
Area less
Central
Business
District

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
Tills group total includes kinds of business not included in any of the detail lines which follow.



LOUISVILLE, KENTUCKY 13

Table 5. RETAIL STORES: I95I+ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
LOUISVILLE CITY AND OF LOUISVILLE STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total .

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

40.6

10.4

30.5
39.2
20.0

72.1
(D)

75.0
(D)

84.5
83.1
93.1
(D)

91.3
91.3'

(D)

49.3
(D)

(D)

50.6

51.1

51.9
(D)

(D)

9.2

12.1

31.0

46.3
26.1
85.3
(D)

45.7
32.9
95.8
(D)

48.8

17.0

38.3
50.0
25.1

72.5
(D)

83.4
(D)

90.9
(D)

93.6
(D)

95.3
95.7
(D)

53.2
54.8
48.0
55.5

58.1
58.4
(D)

(D)

12.7

18.6

38.6

54.3

33.6
(D)

(D)

(D)

45.0
(D)

(D)

31.5

24.0
30.8
15.7

64.2
72.8
59.5
19.3

73.9
72.8
84.0
48.8
78.3
78.1
73.8

41.4
43.2
41.8
39.0

39.1
40.2
(D)

(D)

5.3

7.7

25.2

37.2
20.6
74.5
92.3
34.4
28.4
95.8
(D)

38.6

13.0

30.7
41.0
19.6

67.1
72.3
69.2
25.6

81.8
84.3
84.9
63.8
87.2
87.2
89.4

44.0
45.1
46.9
43.7

43.1
43.0
43.4
47.5

7.5

11.5

33.0

41.5
26.9
89.0
88.6
52.8
41.0
98.6
70.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero
1
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

2 with payroll" establishments. Establishments "without payroll," if any, are included in the

This~group total includes kinds of business not included in any of the detail lines which follow.

Includes only
group totals
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF LOUISVILLE, THE ENTIRE CITY, AND THE LOUISVILLE STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores x

Other home furnishings stores1.
Household appliance, radio, TV 6tores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.2

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

1954

100.0

6.3

6.7
4.7
2.0

24.2
19.9
3.4
0.9

16.7
2.5
4.7
1.7
6.6
5.9
1.2

6.1
3.5
0.6
2.0

24.7
23.2
(D)

(D)

1.0

1.6
(NA)

(NA)

3.4

9.3
1.4
2.9
0.5
0.2
0.3
0.5
0.6

1948

100.0

7.6

7.2
5.0
2.2

22.3
17.3
4.1
0.9

21.9
2.7
5.6
2.9
9.5
9.0
1.2

5.8
3.4
0.7
1.7

20.0
18.4
1.2
0.4

0.8

1.5

(NA)

(NA)

3.9

9.0
1.7
2.3
0.3
0.2
0.3
1.0
0.1

Entire City

1954

100.0

21.8

9.1
5.0
4.1

13.8
(D)

1.9
(D)

8.0
1.3
0.2

(D)

3.0
2.6
(D)

5.1
(D)

(D)

1.6

19.8
18.3
1.2
0.3

4.5

5.3
0.9
4.4

4.4

8.2
2.2
1.4
(D)

0.2
0.4
0.2
(D)

1948

100.0

21.8

9.2
4.9
4.3

15.0
(D)

2.4
(D^

11.8
(D)

2.9
(D)

4.9
4.6
(D)

5.3
3.1
0.7
1.5

16.9
15.4
(D)

(D)

3.2

3.8
1.1
2.7

4.9

8.1
2.4
(D)

(D)

(D)

0.3
(D)

(D)

Standard
Metropolitan

Area

195^

100.0

23.2

8.9
4.8
4.1

11.9
8.6
1.8
1.5

7.1
1.1
1.7
1.1
2.7
2.4
0.5

4.7
2.6
0.5
1.6

19.9
18.2
1.2
(D)

6.0

6.3
1.4
4.9

4.1

7.9
2.1
1.2
0.2
0.2
0.3
0.2

(D)

1948

100.0

22.6

9.1
4.7
4.4

12.8
9.2

2.3
1.3

10,

1,

2,

1,

4,

4.0
0.5

5.1
2.9
0.6
1.6

18.0
16.6
1.1
0.3

4.3

4.9
1.6
3.3

4.5

8.4
2.4
1.0
0.1
0.2
0.3
0.4
0.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected' service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Uni
States summary and separate chapters, of statistics by kind
business and geographic areas, for : Sales Size of Establishmei
Single Units and Multiunits, Legal Form of Organization, M
chandise Inventories, Credit Sales, etc. (Most chapters also 1

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Uni
States summary and separate chapters for each State, the Disti

of Columbia, Alaska, and Hawaii, of statistics by counties, cit:

and standard metropolitan areas, and by kind of business ; w
cross classifications by kind of business for standard metrppolii

areas, and for counties and cities with 500 or more retail establi

ments. (Chapters also are separate reports in bulletin series R

Volume III.—WHOLESALE TRADE, SUMMARY STATISTS
United States summary and separate chapters, of statistics ela:U

fled by kind of business and geographic areas, for : Size of Wh(|j

sale Establishments, Credit Sales, Warehouse Space, Commodl 1

Line Sales, Legal Form of Organization, and Petroleum Bulk gj]

tions, etc. (Most chapters also are separate reports in bullel 1

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTIC
United States summary and separate chapters for each State,

District of Columbia, Alaska, and Hawaii, of statistics by countl

cities, and standard metropolitan areas, and by kind of busineu

with cross classifications by kind of business for standard meli

politan areas, and for counties and cities with 100 or more wh<J|

sale establishments. (Chapters also are separate reports r

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMa|
STATISTICS. United States summary and separate chaptersB

statistics classified by kind of business and geographic areas, fU
Receipts Size of Establishments, Employment Size of Establil

ments. Legal Form of Organization, Single Units and Multiuni

Laundries and Cleaning Plants, and Hotels and Motels. (Ml

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATI
TICS. United States summary and separate chapters for e;ii

State, the District of Columbia, Alaska, and Hawaii, of statist:

by counties, cities, and standard metropolitan areas, and by k.;

of business ; with cross classifications by kind of business
(|fl

standard metropolitan areas and for cities and counties with !,

or more service establishments. (Chapters also are separi

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.
Establishments, sales or receipts, and payroll for retail trai!

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard men
politan area data.

TRADE BULLETINS.—Primarily a reorganization of busini

data previously issued for a number of wholesale, service, 1

retail trades.

SUGGESTED IDENTIFICATION

Central Business District Statistics Rulletin CBD-23— Sacramento, Calif.

Central Business District Bulletin CBD—Akron, Ohio

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. O, or any of the Field OflBces of the Department of Comm<

Price, 10 cents
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INTRODUCTION

T The 1954 Census of Business, along with the 1954 Censuses
Vt Manufactures and Mineral Industries, was authorized by
lip&w under Title 13, United States Code, section 131. These
',(,954 Censuses covered businesses operated in continental
(United States, Alaska, and Hawaii. Separate Censuses of
business and Manufactures for 1954 were also conducted

'"'

a Puerto Rico jointly with the Commonwealth Government.

T The 1954 Census of Business covered Retail Trade, Whole-

i

_ale Trade, and Selected Service Trades. This series of bul-

fstins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
l,reas. The definition and map of the Central Business
;
,)istrict for which data are shown in this bulletin and its

, 'elation to the Central City and Standard Metropolitan Area
f'f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
•''epresenting their "Central Business District," it was neees-

' Bary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
If Central Business Districts was accomplished with the
ooperation of the Census Tract Committees in the large

jities included in the Central Business District (CBD)
; irogram. In their work on the CBD's, the Census Tract
'ommittees obtained the representation of a variety of local

!
iterests, such as business firms and associations, newspapers,
Manning agencies, welfare organizations, local governmental

[ i;odies, etc.

I I The objective of the CBD Program was stated, as follows,
l a letter from the Director of the Census Bureau to the
'ract Committees

:

\ "The primary objective of this operation is to provide a
•ft basis for comparing changes in business activity in the

Central Business District with those in the remainder of
the metropolitan area or of the central city."

j^ecause there are no generally accepted rules for determining
|crhat a CBD area should include or exclude, the Census
j^ureau did not provide rigid specifications for defining the
/BD but (1) provided a general characterization of the

!

JBD, describing it as "an area of very high land valuation,
: fln area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
n area of high traffic flow"; and (2) required that the
^BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.
?he emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the

;i9o4 Census of Business would also [eventually] be tabulated
or CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly
?ithin a strictly defined CBD or to the exclusion of a small

!

portion of what should be in the CBD. It was believed that
Ijhis limitation generally would not prove to be serious as
|

he difference in area probably would not significantly alter
he magnitudes being measured. Provision, however, was
aade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-
lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-
catio?i{ Manual,.s.r\A as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
fled in the 1954 Census, for the first time, on the basis of it;

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

21

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1904, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemplbyer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was .obtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survives Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had nit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tfl> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will f

show an increase in the new kind of business by the total i

amount of the establishment's sales and a corresponding
j

decrease in the previous kind of business in which the estab-l

lishment was classified. Often there are offsetting changes
{

in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing,

rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the;

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was 1

classified in accordance with the kind of business it con--

ducted. For example, in the 1954 tabulations a leased de-<

partment selling apparel would be classified as an appareli

store even though it was located in a department store or in ai

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, the;

procedure which separated the leased department from the;

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. Tnt?

1948 figures contained in the 1954 Census of Business pub-;

lications have not been adjusted to the 1954 basis for leased!
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departments. In addition to the material included in KIND-
CDF-BUSINESS CLASSIFICATION, below, reference should

'ie made to Tables 12K, 12L, and 12M in Volume II of the

L948 Census of Business for an indication of the kinds of

jusiness where the change in leased department procedure
night have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

lepartments.

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes

vere not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they

vere included in the 1954 Census. The effect of this change
aries from State to State depending on whether there was

i State sales tax law and on what items the tax law applied,

n general the tax is about two or three percent on the items
overed. The Federal excise taxes on retail sales, while a

ligher percentage, were limited to selected items, and gen-

Tally did not constitute a large fraction of total retail

ales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts,

''or motion picture theaters this is a significant factor in

omparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

i In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
Establishments in a kind of business is not considered a dis-

losure by Census rules, so that this item is shown in instances
.vhere other items of information for the same establishments

| re suppressed.

EXPLANATION OF TERMS

cj Establishments.—Census of Business figures represent a
jummary of reports for individual establishments rather than
itor companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

ion of multiunit organizations. Each report in the census
iras tabulated in accordance with the physical location at
i'hich the business was conducted. Although the tabulations
if the census are on an establishment rather than ownership
f

;asis, in certain tables the establishment figures are grouped
r-tito ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-

}
nits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

'. Where two or more activities were carried on at a single
[Istablishment, the entire establishment was classified on the
asis of its major activity and all data for it included in that
ilassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
lent store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
nan as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

,
This bulletin does not include figures for those locations

[If a multiunit organization which service or are auxiliary to
jhe retail stores, hotels, or motion picture theaters of the
:
rganization, such as separate warehouses, administrative

'hffices, etc. Information for this type of unit will be included
In later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
lobulations, were separately identified.

< Sales.—Sales are defined to include total receipts from
I Uistomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
eceipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. There ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food- group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as=

Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
ness Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ftor Census purposes, classified as whole-
sale establishments:

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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SACRAMENTO, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9I+8

CENTRAL BUSINESS DISTRICT OF SACRAMENTO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

195^ 19W

Estab-
lish-
ments 1

(Number

)

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance , radio, TV stores. . .

.-

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

753

281
158
123

17

5

4

108
29
28

5

34
21

9

43
9

9

21

37
22

12

3

21

14

20

144
18

27
11

4
5

9

4

102
13

148,539 22,462 820 138,401

6,458

14,826
10,049
4,777

35,842
(D)

3,682
(D)

18,077
4,104
4,045

2,265
6,871
6,064

723

18,402
13,802

928
3,638

32,087
28,166
3,651

270

2,092

2,478
1,536

942

5,503

12,774
1,222
3,320
1,423

539
262

1,341
1,465

4,954
2,566

430

3,937
2,896
1,041

5,964
(D)

628

(D)

2,725
550
526

375
32

1,034
126

2,934
2,194

227
513

3,597
2,972

591

34

251

266

181
85

657

1,701
111
609
177
45
38

153
213

1,827
498

66

289
149
140

19

5

6

116
• 29

24

6

32
21

15

44
15
10

17

44
27

13

4

28

24

9

15

27

163

23

31
9

5

7

9

3

115
12

6,965

15,668
10,091
5,577

32,665
26,297
3,543
2,825

20, 603

4,193
4,209

2,663
8,858
7,881

532

14,354
11,344

822
2,112

27,991
24,900

(D)

(D)

1,497

2,682
1,591
1,091

5,614

10,362
915
(D)

1,157
(D)

330
722

(D)

5,205
2,369

20,493

454

4,071
2,677
1,-3-94

4,901
4,074

577
250

2,870
567
519

435
1,264
1,121

85

2,620
2,146

155
319

2,936
2,489

(D)

(D)

196

269
158
111

799

1,377
56

(D)

147

(D)

48
93

(D)

1,545
427

Standard Notes

:

(D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.

.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF SACRAMENTO

I
I

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

RETAIL STORES

Retail stores, total2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores ?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores ,

Other

Drug stores, proprietary stores.

Other retail storesf
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . ..

Motion picture theaters.

195^

2,407

454

618
385
233

63

6

36
21

189
52

32
8

64
39

23

145
28
25

72

125

80
31

14

239

116
42
74

77

381
43
39
18
14
21

16

9

119
23

Sales

($1,000)

346,501

78,472

29,930
20,528
9,402

42,091
(D)

5,057
(D)

22,112
5,197
4,316
2,422
8,811
7,735
1,224

30,926
19,991
2,553
8,140

55,175
48,947
4,960
1,268

20,603

28,546
4,353
24,193

11,462

27,184
2,849
3,645
1,975
1,303

653

1,779
1,836

6,534
4,067

Payroll

,

entire
year

($1,000)

42,035

5,213

7,392
5,499
1,893

6,668
(D)

757
(D)

3,129
686
549
392

1,349
1,206

153

4,526
2,845

618
1,063

5,722
4,868

747
107

1,862

2,619
411

2,208

1,333

3,571
192
(D)

278
144
79

(D)

308

2,363
728

19lt8

Estab
11 sh-
ments
(Number )

1,916

363

525

284
241

52

5

34
13

153
34
27
9

43
29

25

105
25

18

47

99
62
31

6

201

81
23

58

72

265
45
33

11

16
15

13

3

132
17

Sales

($1,000)

233,772

44,835

25,357
16,126
9,231

33,843
26,297
4,443
3,103

21,838
4,305
4,360

(D)

(D)

8,196
(D)

18,735
12,945

(D)

3,914

41,646
37,249
3,981
416

9,460

13,685
2,753
10,932

9,123

15,250
2,231
3,388

(D)

697
500
(D)

(D)

5,392
3,099

Payroll

,

entire
year

($1,000)

29,441

2,836

6,369
4,226
2,143

5,012
4,074

657
281

2,908
580
530
(D)

(D)

1,266
(D)

3,125
2,276

(D)

481

3,961
3,366

551

44

929

1,399
249

1,150

1,121

1,781
99

569

(D)

79

61

(D)

(D)

1,576
536

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

"•Group totals may include data for establishments without, payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195'+

there were 91 such establishments with sales of $5,908,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1*- AND I9U8
SACRAMENTO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-^
ments
(Number)

Retail stores, total'

Food stores ,

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores3

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

195 1*

3,504

669

820
504
316

121

7

61
49

242
64

37
14
82

49
29

222
44
31

117

193
126
44
23

389

200
65

135

103

545
53

48

21
28

29

19

9

127
38

Sales 1

($1,000)

453,363

124,621

37,111
24,688
12,423

47,635
33,869
7,217
6,509

24,727
5,644
4,647
2,767
9,579
8,254
1,864

38,748
22,730
2,959
12,629

66,601
58,785
5,591
2,225

29,706

36,325
6,505

29,820

13,992

33,897
3,692
3,826

2,108
1,705

783
1,966
1,836

6,854
5,372

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

50,926

7,'750

3,349
716
595
413

1,406
1,251

219

5,186
3,145

669
1,372

6,790
5,855
795
140

2,545

3,418
664

2,754

1,558

19k8

2,824

2,445
954

584

9,166 736
6,681 382
2,485 354

7,219 91

5,588 5

1,010 57

621 29

195
41
31
11
58

40
31

159
36
20
72

147
92
43
12

313

150
45
105

94

,945 355
208 61

655 36

292 12
169 27
92 20

205 14
308 5

138
24

Sales

($1,000)

294,267

68,990

30,395
18,610
11,785

35,552
26,297
5,195
4,060

23,289
4,476
4,707
3,061
9,551
8,685
1,087

21,466
13,806
1,714
5,392

47,812
41,738
4,706
1,368

13,775

22,392
4,172
18,220

10,696

19,920
2,879
3,425

1,247
920
537
973
939

5,592
3,468

Payroll,
entire
year

($1,000)

33,976

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available.

3,999

7,256
4,722
2,534

5,134
4,074

705
355

2,984
586
545
475

1,262
1,305

116

3,348
2,343
384
621

4,501
3,763

613
125

1,224

2,194
349

1,845

1,253

2,083
109
569

166
88
61
106
103

1,622
601

Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 195^
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 151 such establishments with sales of $8,011,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*This group total includes kinds of business not included in any of the detail lines which follow.

...
|j

5. -



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W3 TO 1951+

,

CENTRAL BUSINESS DISTRICT OF SACRAMENTO, THE ENTIRE CITY, AND THE SACRAMENTO STANDARD METROPOLITAN AREA

1*1

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other ;

Percent change 1

Central
Business
District

6.9

-7.3

-5.4
-0.4
-14.4

9.7
(D)

3.9
(D)

-12,

-2,

-3,

-14,

-22,

-23,

35,

Hotels
Motion picture theaters.

28.2
21.7
12.9
72.3

14.6
13.1
(D)

(D)

39.7

-7.6
-3.5
-13.7

-2.0

23.3
33.6
(D)

22.9
(D)

-20.6

85.7
(D)

-4.!

Entire
City

48.2

75.0

18.0
27.2
1.9

24.3

(D)

13.9
(D)

1.3
20.7
-1.1

(D)

(D)

-5.6

(D)

65.1
54.4
(D)

108.0

32.5
31.4
24.5

204.8

117.8

108.6
58.1

121.3

25.6

78.3
27.7
7.6
(D)

86.9
30.6
(D)

(D)

21.2
31.2

City
less its
Central
Business
District

107.6

90.2

55.9
73.6
26.6

430.5
XXX
52.8
(D)

226.7
875.9
79.5
(D)

(D)
430.5

(D)

185.9
286.6

(D)

149.8

69.1
68.3
(D)

(D)

132.5

136.9
142.4
136.3

69.8

194.8
23.6
(D)

(D)

(D)

130.0
(D)

(D)

744.9
105.6

Entire
Standard
Metro-
politan

Area

54.1

80.6

22.1
32.7
5.4

34.0
28.8
38.9
60.3

6.2
26.0
-1.3
-9.6

0.3
-5.0
71.5

80.5
64.6
72.6

134.2

39.3
40.8
18.8
62.6

115.7

62.2
55.9
63.7

31.1

70.2
28.2
11.7
69.0
85.3
45.8
102.1
95.5

22.6
54.9

Standard
Metro-
politan

Area less
Central
Business
District

95.6

90.5

51.3
71.8
23.2

308.5
XXX

114.0
(D)

147.6
444.2
20.8
26.1
290.8
172.4
105.5

186.1
262.6
127.7
174.1

74.1
81.8
(D)

(D)

124.9

71.7
92.5
68.5

67.7

121.0
25.8
(D)

661.1
(D)

151.7
149.0

(D)

391.0
155.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero,
^mnus sign (-) denotes decrease. XXX Not applicable

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SACRAMENTO CITY AND OF SACRAMENTO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores2.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.3.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

42.9

8.2

49.5
49.0
50.8

85.2
(D)

72.8
(D)

81.8
79.0
93.7
93.5
78.0
78.4
59.1

59.5
69.0
36.3
44.7

58.2
57.5
73.6
21.2

10.2

8.7
35.3
3.9

48.0

47.0
42.9
91.1
72.1
41.4
40.1
75.4
79.8

59.2

15.5

61.8
62.6
60.4

96.5
100.0
79.7
91.0

94.3
97.4
96.5
(D)

(D)

96.2
(D)

76.6
87.6
(D)

54.0

67.2
66.8
(D)

(D)

15.8

19.6
57.8
10.0

61.5

67.9
41.0
(D)

(D)

(D)

66.0
(D)

(D)

32.8

5.2

40.0
40.7
38.5

75.2
(D)

51.0
(D)

73.1
72.7
87.0
81.9
71.7
73.5
38.8

47.5
60.7
31.4
28.8

48.2
47.9
65.3
12.1

7.0

6.8
23.6
3.2

39.3

37.7
33.0
86.8
67.5
31.6
33.5
68.2
79.8

47.0

10.1

51.5
54.2
47.3

91.9
100.0
68.2
69.6

88.5
93.7
89.4
87.0
92.7
90.7
48.9

66.9
82.2
48.0
39.2

58.5
59.7
(D)

(D)

10.9

12.0
38.1
6.0

52.6

52.0
31.8
(D)

92.8
(D)

61.5
74.2
(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: I95U AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SACRAMENTO, THE ENTIRE CITY, AND THE SACRAMENTO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

SJsi

';

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores . 1

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other .

Drug stores , proprietary stores

Other retail stores.2
.

Liquor stores
Jewelry stores. .".

Book, stationery stores
Sporting goods, bicycle stores
Florists. .

.

Music stores
Camera, photographic supply stores

Central
Business
District

195J+

100.0

4.3

10.0
6.8
3.2

24.1
(D)

2.4
(D)

12.2
2.8
2.8
1.6

4.5
4.0

0.5

12.4
9.3
0.7
2.4

21.6
18.7
2.6
0.3

1.4

1.7
1.1

0.6

3.7

8.6
0.8
2.1
0.9
0.4
0.2
0.9
1.0

191+8

100.0

5.0

11.3

7.3
4.0

23.6
18.8
2.5
2.3

14.9
3.0
3.2
2.0
6.3
5.7

0.4

10.4
8.1
0.8
1.5

20.2
17.8
(D)

(D)

1.1

1.9

1.1
0.8

4.1

7.5
0.7
(D)

0.8
(D)

0.2
0.5
(D)

Entire City

195^

100.0

22.7

5.9

2.7

12.1
(D)

1.5

(D)

6.4
1.5
l".3

0.7
2.5
2.2

0.4

8.9
5.8
0.8
2.3

15.9
14.1
1.4
0.4

6.0

8.2
1.3
6.9

3.3

7.9
0.8
1.1
0.6
0.4
0.2
0.5
0.5

19^8

100.0

19.2

10.9
7.0
3.9

14.5
11.2
1.9

1.4

9.3
1.8
1.9

(D)

(D)

3.2

(D)

8.0
5.5
(D)

1.7

17.8
15.9
1.7
0.2

4.0

5.9
1.2
4.7

3.9

6.5
1.0
1.4
(D)

0.3
0.2

(D)

(D)

Standard
Metropolitan

Area

1954

100.0

27.4

8.2
5.5
2.7

10.5
7.5
1.6
1.4

5.5
1.2
1.1
0.7
2.1
1.8

0.4

8.5
5.0
0.7
2.8

14.7
13.0
1.2
0.5

6.6

8.0
1.4
6.6

3.1

7.5
0.8
0.8
0.5
0.4
0.2
0.4
0.4

19^8

100.0

23.5

10.3

6.3
4.0

12.1
8.9
1.8
1.4

7.9
1.5
1.7
1.1
3.2
3.0

0.4

7.3
4.7
0.8
1.8

16,

14.

1,

0,

4.7

7.6
1.4
6.2

3.6

6.8
1.0
1.2
0.4
0.3
0.2
0.3
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-
vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE, SUMMARY STATISTICS. Unite!
States summary and separate chapters, of statistics by kind •

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits. Legal Form of Organization, M*
chandise Inventories, Credit Sales, etc. (Most chapters also a

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unit.

States summary and separate chapters for each State, the Distrii

of Columbia, Alaska, and Hawaii, of statistics by counties, citii

and standard metropolitan areas, and by kind of business; wi
cross classifications by kind of busjjness for standard metropolis

areas, and for counties and cities with 500 or more retail establish)

ments. (Chapters also are separate reports in bulletin series R-3

Volume III—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics elas

fled by kind of business and geographic areas, for : Size of Who
sale Establishments, Credit Sales, Warehouse Space, Commodil
Line Sales, Legal Form of Organization, and Petroleum Bulk Sij

tions, etc. (Most chapters also are separate reports in bullet

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTIC!
United States summary and separate chapters for each State, tl

District of Columbia, Alaska, and Hawaii, of statistics by countl

cities, and standard metropolitan areas, and by kind of buslnes

with cross classifications by kind of business for standard meti

politan areas, and for counties and cities with 100 or more who!

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume v.—SELECTED SERVICE TRADES, SUMMAI
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, fc

Receipts Size of Establishments, Employment Size of Establiii;

ments, Legal Form of Organization, Single Units and Multiunil

Laundries and Cleaning Plants, and Hotels and Motels. (MB
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATI
TICS. United States summary and separate chapters for es

State, the District of Columbia, Alaska, and Hawaii, of statist

by counties, cities, and standard metropolitan areas, and by ki

of business ; with cross classifications by kind of business
standard metropolitan areas and for cities and counties with
or more service establishments. (Chapters also are separ*

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tra

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard meti

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busini

data previously issued for a number of wholesale, service, gl|

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954
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Washington, D. O, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
IBusiness and Manufactures for 1954 were also conducted
jin Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

iletins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
'areas. The definition and map of the Central Business
'District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
'Censi.s data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
[Program. In their work on the CBD's, the Census Tract
jOommittees obtained the representation of a variety of local
mterests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
'bodies, etc.

The objective of the CBD Program was stated, as follows,
n a letter from the Director of the Census Bureau to the
ract Committees

:

"•The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the

I

Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
What a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
DBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
n area of high traffic flow"; and (2) required that the
!BD ordinarily should be defined to follow existing tract

lines, i. e., to consist of one or more whole Census tracts,
he emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the
954 Census of Business would also [eventually] be tabulated
or CBD's. It was recognized that tract basis for CBD's
ight lead to the inclusion of some land area not properly

within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
{he magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant.
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau off the Budget, Executive- Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) : and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation^ Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership dubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been class!

tied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead
the purchase is made at the customer's home, at the site o.f

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cute-

curies—those with iiny paid employment during 19T>4, i. e.,

the '"employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maiUd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (i'.OASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 70, 78, and 79 of the service portion of the
standard Injlitstrwl Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
bad not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) hut its 1954 Census classifi-

cation was determined by replies t|i> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer'' segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active flies

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-
partment selling apparel would be classified as an apparel'
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, thei

procedure which separated the leased department from the!

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub*
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS
!

Establishments.—Census of Business figures represent a
Isummary of reports for individual establishments rather than
Jfor companies. A separate report was obtained for each
[location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
vbasis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
punits" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
ibasis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
ithan as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

,

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
•offices, etc. Information for this type of unit will be included

fin
later 1954 Census of Business publications. In the 1948

tusiness Census, figures for such units, where included in the
!

abulations, were separately identified.

I
Sales.—Sales are defined to include total receipts from

:ustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
Receipts from repairs and from other services to customers,
'as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind -of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194S and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Is:

Because "noneinployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important liue of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

I See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
|

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es
tablishments primarily selling trucks and motorized indus
trial equipment are, for Census purposes, classified as whole
sale establishments.

Gasoline Service Stations.—This group includes estab
lishinents primarily engaged in selling gasoline and other
automotive petroleum products. Business places called

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber
building materials, and basic lines of hardware, such as tools

builders' hardware, paint and glass, electrical supplies, roof
ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards'
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments ol

this type which sold primarily to builders and general con
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually ic

combination with lines such as cosmetics, toiletries, tobacco
magazines and books, and novelty merchandise. However
to be classified as a drug store, the establishment must set

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines o:

merchandise such as jewelry, liquor, feed, farm and garder
supplies, books, sporting goods, gifts, novelties, souvenirs
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religio

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, floris

shops are included.

Motion Picture Theaters.—This kind of business include,

commercially operated theaters primarily engaged in th
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the genera
public.
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MINNEAPOLIS, MINNESOTA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I4. AND I9U8
CENTRAL BUSINESS DISTRICT OF MINNEAPOLIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^ I9I+8

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores -

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores .

Sporting goods, bicycle stores
Flori sts
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

705

53

167
112
55

18
4
7

7

171
42
35
6

56
29
26

43
16
15

10

10

10
6

2

21

204
17
54

5

9

10
3

249,308 46,812 758 230,181

8,677

17,469
11,696
5,773

114,310
106,494

6,388
1,428

48,306
6,213
8,904
9,732

20,618
10,907
2,805

11,632
7,630
2,677
1,301

20,219
18,824
1,395

820

3,486
(D)

(D)

5,149

19,240
3,634
4,315

(D)

513

2,725
(D)

9,391
3,619

1,123

5,243
3,612
1,631

23,459
21,869
1,367

223

7,763
977

1,636
1,899
2,691
2,021

560

2,404
1,289

648
467

2,396
2,140

256

99

661
(D)

(D)

938

3,702
929

71

168
118
50

13
4

5

4

164
31
38
6

41
27

47

45
15
16

13

14

7

6

1

15

10

4
6

21

2,726 237
220 25

579 51

95 5

67 11
573 19

78 3

45
15

9,742

17,487
11,591
5,896

102,002
90,687
7,144
4,171

43,790
6,294

10,478
7,318

16,377
15,973
3,308

11,597
7,034
2,818
1,694

14,960
12,595

(D)

(D)

664

4,368
3,198
1,170

6,013

19,558
3,043
6,100

617
682

3,341
579

8,285
3,766

40,862

1,032

4,924
3,370
1,554

20,074
17,997
1,482

595

6,607
881

1,511
1,069
2,403
2,343

743

2,029
1,233

442
354

1,984
1,491

(D)

(D)

95

752
589

163

832

2,533
119
940
81

84
534
50

3,056
784

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF MINNEAPOLIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

RETAIL STORES

Retail stores , total2 ,

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

.

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

3Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores .

Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . -,

Motion picture theaters

195 1
*

5,207

1,274

1,120
665
453

128

7

77
44

403
79
69
30

127
77
78

327
86
60

109

171
117
41

13

597

256
134
120

204

727
85

92
36

29

58
28
12

102
41

Sales

($1,000)

786,482

157,065

67,575
39,977
27,408

136,421
(D)

10,035
(D)

66,181
8,608

13,474
12,310
24,812
14,572
6,537

46,334
23,861
8,204
12,819

138,383
130,210

5,538
2,635

40,785

47,542
9,598
37,850

27,270

58,926
15,739
5,519

(D)

2,063
2,454
3,783

(D)

16,867
5,403

Payroll,
entire
year

($1,000)

109,130

11,424

17,018
11,180
5,838

26,949
(D)

1,950
(D)

10,238
1,290
2,197
2,223
3,203
2,470
1,325

7,636
3,654
1,906
2,076

14,201
13,075

(D)

(D)

3,783

6,558
1,334
5,224

4,075

7,248
846
764
(D)

235
524
(D)

(D)

(D)

1,389

191+8

Estab
lish-
ments
(Number

)

5,238

1,581

1,024
599
425

113
6

69

38

384
56
92
31

113
80
92

234
85

51

197
146
37
14

602

207
119

236

660
105
89

41
32

47
34
11

106
54

Sales

($1,000)

(D)

122,094

58,683
32,850
25,833

(D)

(D)

10,112
9,839

60,146
8,787

15,852
10,163
18.901
18,034
6,443

35,910
19,139
6,607
10,164

115,898
108,714

5,069
2,115

27,721

35,638
10,099
25,539

25,170

(D)

12,739
7,252

(D)

(D)

2,101
(D)

1,137

14,136
56,371

Payroll

,

entire
year

($1,000)

(D)

7,799

13,848
8,563
5,285

(D)

(D)

1,916
1,244

8,509
1,046
2,015
1,304
2,697
2,555
1,447

5,911
3,333
1,110
1,468

11,369
10,367

875
127

2,508

4,838
1,439
3,399

3,352

(D)

574
1,115

(D)

(D)

378
(D)

105

4,986
51,378

, Standard Notes

:

(D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 368 such establishments with sales of $62,767,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.



MINNEAPOLIS, MINNESOTA 11

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND I9I+8

MINNEAPOLIS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
11 sh-
ments
(Number

)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores';

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels , t

Motion picture theaters

10,444 1,426,848 185,147 9,916 (D)

2,468

2,194
1,262
930

287
12

161
114

725
154
125
58

224
140
134

617
151
113
249

353
249
73
29

1,329

635
304
329

377

1,459
200
186
63
73

118
55

23

140
91

325,837

117,350
65,029
52,131

204,045
174,899
20,285
8,861

106,487
14,602
20,430
18,433
42,962
26,662
9,394

77,569
38,379
12,947
23,511

243,959
228,917
9,577
5,449

84,669

104,899
24,363
80,442

51,619

110,414
33,400
9,709
4,798
4,778
4,987
4,918
2,627

22,776
9,873

23,974

27,477
17,019
10,458

37,528
32,941
3,575
1,012

16,395
2,011
3,269
3,238
6,034
4,524
1,843

12,370
5,962
2,890
3,518

25,754
23,578
1,500

676

7,398

14,151
3,174

10,977

7,436

12,664
1,975
1,447
1,014

599
976
809
393

8,637
2,383

2,918

2,036
1,038

998

255
11

152
92

408
105
69
184

395
294
70
31

1,242

470
246
224

402

1,151
187
155
55

68
73
49
18

156
106

232,680

102,072
51,538
50,534

(D)

(D)

17,994
13,989

639 90, 576
109 11,935
132 20,975
53 21,176

186 27,297
113 25,719
131 8,684

55,160
29,309
8,817

15,771

191,754
177,858

8,513
5,383

55,780

68,970
17,206
51,764

41,100

100,097
20,891
10,898
7,420
3,637
3,367
4,512
1,899

19,267
510,491

(D)

13,970

22,680
12,949
9,731

(D)

(D)

3,101
1,559

13,076
1,364
2,743
3,166
3,733
3,526
2,070

8,921
5,110
1,628
2,183

19,712
18,137
1,280
295

4,585

8,486
2,081
6,405

5,186

10,919
1,003
1,684
1,066

491
684
667
150

6,625
52,608

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
TExcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 711 such establishments with sales of $105,171,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only, there were two drive-in theaters in this Standard

Metropolitan Area in 1948.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19k8 TO 1954,
CENTRAL BUSINESS DISTRICT OF MINNEAPOLIS, THE ENTIRE CITY, AND THE MINNEAPOLIS-ST. PAUL STANDARD METROPOLITAN AREA

5:

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places .

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture , home furnishings, appliance dealers
Furniture stores •

Other home furnishings stores3.
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

Percent change 1

Central
Business
District

8.3

-10.9

-0.1
0.9
-2.1

12.1
17.4
-10.6
-65.8

10.3
-1.3

-15.0
33.0
25.9
-31.7
-15.2

0.3
8.5
-5.0

-23.2

35.2
49.5
(D)

XXX

23.5

-20.2
(D)

(D)

-14.4

-1.6

19.4
-29.3
(NA)

CO
-24.8
-18.4

(D)

13.3
-3.9

Entire
City

(D)

28.6

15.2
21.7
6.1

(D)

(D)

-0.8

(D)

10.0
-2.0
-15.0
21.1
31.3
-19.2

1.5

29.0
24.7
24.2
26.1

19.4
19.8
9.3

24.6

47.1

33.4
-5.0
48.2

8.3

(D)

23.5
-23.9

(D)

(D)

16.8
(D)

(D)

19.3
-15.2

City
less its
Central
Business
District

(D)

32.1

21.6
33.3
8.5

(D)

(D)

22.9
(D)

9.3
-3.9
-15.0
-9.4
66.2
77.8
19.0

42.7
36.0
45.9
35.9

17.1
15.9

(D)

(D)

47.7

40.9
(D)

(D)

15.5

(D)

24.8
4.5
(NA)

(D)

36.8
(D)

(D)

27.8
-31.5

Entire
Standard
Metro-

politan
Area

(D)

40.0

15.0
26.2
3.2

(D)

(D)

12.7
-36.7

17.6
22.3
-2.6
-13.0
57.4
3.7
8.2

40.6
30.9
46.8
49.1

27.2
28.7
12.4
1.2

51.8

52.1
41.6
55.4

25.6

10.3
59.9

-10.9
-35.3

31.4
48.1
9.0
38.3

18.2
5 -5.9

Standard
Metro-
politan

Area less
Central
Business
District

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Minus sign (-) denotes decrease. XXX Not applicable.

Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only; there were two drive-in theaters in this Standard

Metropolitan Area in 1948.
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Table 5. RETAIL STORES: 1954 AND 191+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
MINNEAPOLIS AND OF MINNEAPOLIS-ST . PAUL STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total 1
.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores 2

Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores .

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores . .

<

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

31.7

5.5

25.9
29.3
21.1

83.8
(D)

63.7
(D)

73.0
72.2
66.1
79.1
83.1
74.8
42.9

25.1
32.0
32.6
10.1

14.6
14.5
25.2

2.0

7.3
(D)

(D)

18.9

32.7
23.1
78.2
(NA)

(D)

20.9
72.0
(D)

(D)

8.0

29.8
35.3
22.8

(D)

(D)

70.6
42.4

72.8
71.6
66.1
72.0
86.6
88.6
51.3

32.3
36.8
42.7
16.7

12.9
11.6
(D)

(D)

2.4

12.3
31.7
4.6

23.9

(D)

23.9
84.1
(NA)

(D)

32.5
(D)

50.9

17.4

2.7

14.9
18.0
11.1

56.0
60.9
31.5
16.1

45.4
42.5
43.6
52.8
48.0
40.9
29.9

15.0
19.9
20.7
5.5

8.3
8.2

14.6

1.0

3.3
(D)

(D)

10.0

17.4
10.9
44.4
(NA)

(D)

10.3
55.4
(D)

(D)

4.2

17.1
22.5
11.7

(D)

(D)

39.7
29.8

48.3
52.7
50.0
34.6
60.0
62.1
38.1

21.0
24.0
32.0
10.7

7.8
7.1

(D)

(D)

1.1

6.3
18.6
2.3

14.6

19.5
14.6
56.0
(NA)

17.0
20.3
74.0
30.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF MINNEAPOLIS, THE ENTIRE' CITY, AND THE MINNEAPOLIS-ST . PAUL STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

a;

Kind of business

Retail stores, total

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores x

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.2.

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

195^

100.0

3.5

0.2

19^8

100.0

4.2

7.0 7.6
4.7 5.0
2.3 2.6

45.9 44.4
42.7 39.5
2.6 3.1
0.6 1.8

19.4 19.0
2.5 2.7
3.6 4.6
3.9 3.2

8.3 7.1
4.4 6.9
1.1 1.4

4.7 5.0
3.1 3.1
1.1 1.2
0.5 0.7

8.1 6.5
7.6 5.5
0.6 (D)

(D)

0.3

1.4 1.9
(D) 1.4
(D) 0.5

2.1 2.6

7.7 8.5
1.5 1.3

1.7 2.7
(NA) (NA)

(D) 0.3
0.2 0.3
1.1 1.4
(D) 0.3

Entire City

195U

100.0

20.0

8.6
5.1
3.5

17.3
(D)

1.3
(D)

8.4
1.1

1.7
1.6
3.2
1.9
0.8

5.9
3.1
1.1
1.7

17.6
16.6
0.7
0.3

5.2

6.0

1.2
4.8

3.5

7.5
2.0
0.7
(D)

0.3
0.3
0.5
(D)

Standard
Metropolitan

Area

195"+

100.0

22.8

8.2
4.6
3.6

14.3
12.3
1.4
0.6

7.5
1.0
1.5
1.3
3.0
1.9
0.7

5.4
2.8
1.0
1.6

17.1
16.0
0.7
0.4

5.9

7.4
1.7
5.7

3.6

7.8
2.3
0.7
0.3
0.3
0.3
0.3
0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

3Data for 1948 not shown for City or Standard Metropolitan Area to avoid disclosure of individual operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite.
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishment*

Single Units and Multiunits, Legal Form of Organization, Mer|
chandise Inventories, Credit Sales, etc. (Most chapters also ar
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unite
States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, citie»

and standard metropolitan areas, and by kind of business ; wit

cross classifications by kind of business for standard metropolita

areas, and for counties and cities with 500 or more retail establisi

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodit
Line Sales, Legal Form of Organization, and Petroleum Bulk Sti

tions, etc. (Most chapters also are separate reports in bullet

i

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metn
politan areas, and for counties and cities with 100 or more whol<

sale establishments. (Chapters also are separate reports i

bulletin series W-l.)

•

Volume V—SELECTED SERVICE TRADES, SUMMAR
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, foi

Receipts Size of Establishments, Employment Size of Establisi

ments, Legal Form of Organization, Single Units and Multiunit
Laundries and Cleaning Plants, and Hotels and Motels. (Ma
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATU
TICS. United States summary and separate chapters for eacj

State, the District of Columbia, Alaska, and Hawaii, of statistic

by counties, cities, and standard metropolitan areas, and by kir

of business ; with cross classifications by kind of business ft

standard metropolitan areas and for cities and counties with 2*

or more service establishments. (Chapters also are separa,

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trad

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard metr

politan area data.

•

TRADE BULLETINS.—Primarily a reorganization of busine;

data previously issued for a number of wholesale, service, ai

retail trades.
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INTRODUCTION

j The 1954 Census of Business, along with the 1954 Censuses
j)f Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
"1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
ireas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

•elation to the Central City and Standard Metropolitan Area
>f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
epresenting their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
if Central Business Districts was accomplished with the
:ooperation of the Census Tract Committees in the large
•ities included in the Central Business District (CBD)
Jrogram. In their work on the CBD's, the Census Tract

j^ommittees obtained the representation of a variety of local
Interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
to a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
' basis for comparing changes in business activity in the

e, Central Business District with those in the remainder of
i the metropolitan area or of the central city."

^ecause there are no generally accepted rules for determining
phat a CBD area should include or exclude, the Census
iureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
3BD, describing it as "an area of very high land valuation,
n area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
In area of high traffic flow"; and (2) required that the
jJBD ordinarily should be defined to follow existing tract
ines, i. e., to consist of one or more whole Census tracts.
"he emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the
954 Census of Business would also [eventually] be tabulated
or CBD's. It was recognized that tract basis for CBD's
aight lead to the inclusion of some land area not properly
nthin a strictly defined CBD or to the exclusion of a small
ortion of what should be in the CBD. It was believed that
his limitation generally would not prove to be serious as
he difference in area probably would not significantly alter
he magnitudes being measured. Provision, however, was
aade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufaeturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19f>4, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was "obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n^t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased ;
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification, Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merehadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-
ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fbr Census purposes, classified as whole
sale establishments.

Gasoline Service Stations.—This group includes estab
lishments primarily engaged in selling gasoline and othei

automotive petroleum products. Business places called "ga
rages" but deriving the larger part of receipts from gasolin*

and oil sales are included. Gasoline service stations also sel

tires and tubes, other automobile accessories, and sometime;
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber
building materials, and basic lines of hardware, such as tools

builders' hardware, paint and glass, electrical supplies, roof
ing materials, and other equipment and supplies for horn'

construction. The group also includes farm equipmen
dealers.

This group includes establishments such as "Lumber yards
and "Building materials dealers" selling primarily to hom
owners, farmers, builders, general contractors and specia
trades contractors. In the 1948 Census, establishments o

this type which sold primarily to builders and general cor

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group include
stores which sell drugs or proprietary medicines usually i

combination with lines such as cosmetics, toiletries, tobaccd
magazines and books, and novelty merchandise. Howeve:
to be classified as a drug store, the establishment must se
prescriptions.

Other Retail Stores.—This group includes establishment
primarily engaged in selling, at retail, specialized lines c

merchandise such as jewelry, liquor, feed, farm and gardes
supplies, books, sporting goods, gifts, novelties, souvenir;
music, cameras, photographic supplies, orthopedic supplW
and artificial limbs, pets, hobby equipment, toys, religiov.

goods, and monuments and tombstones. Greenhouses aui

nurseries are not within scope of the census ; however, floria

shops are included.

Motion Picture Theaters.—This kind of business include
commercially operated theaters primarily engaged in til

exhibition of motion pictures.

Hotels.—This kind of business includes commercial esta
lishments known to the public as hotels, primarily engage
in providing lodging, or lodging and meals, to the gener
public.
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NEW HAVEN, CONNECTICUT

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND I9I+8

CENTRAL BUSINESS DISTRICT OF NEW HAVEN

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
mentb 1

(Number

)

195^ 19h6

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail storeB, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Drug stores, proprietary stores

Other retail stores*

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

484

28

56
12

21

3

4
14

182
35

26
5

83
41
29

31

9

10

11

128

29
12

5

2

3

10
6

76,445

6,031

4,840
4,296

544

20,405
(D)

6,594
(D)

24,692
4,094
3,620
2,457
11,055
8,468
3,426

7,984
3,837

768
3,335

1,392

1,392

411

2,048

8,642

2,964
977
788
(D)

(D)

1,475
1,687

12,889

616

1,269
1,155

114

3,389
(D)

1,192
(D)

4,036
539
601

353
1,838
1,422

705

1,502
817
107
578

235

235

47

243

1,552

686
172
118
(D)

(D)

485
301

499

36

63

52
11

17
4
5

196
32

27
6

87
46
40

31

9

15

7

11

133

26
13

6

3

5

71,654

4,709

5,170
4,447

723

17,281
11,267
4,886
1,128

24,057
3,215
4,862
1,341

11,313
9,400
3,242

6,868
4,026

990
1,852

595

595

537

1,474

10,963
"2,191

862
737
(D)

416

1,423
1,877

10,914

415

1,265
1,114

151

2,470
1,609

722
139

3,643
369
792
184

1,679
1,462

620

1,152
737
142
273

86

86

42

173

1,693

399
192
132
20

61

543
284

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll, " if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow. It also

includes lumber, building materials, hardware, and farm equipment dealers.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 19^8
CITY OF NEW HAVEN

Establishments, Sale6, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3
.

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores3

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch! sed ).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores 1 .

SELECTED SERVICE TRADES

Hotels . ..

Motion picture theaters

2,441

594

469
324

143

79
3

27
49

314
55
51

16
121
60

57

139
39
36
46

104
64

36
4

164

26
42

96

414
109
32
15

15

21
10
4

22
17

241,984

50,383

19,631
14,935
4,678

22,560
(D)

7,253
(D)

33,170
5,036

(D)

(D)

12,877
9,704
4,971

17,064
7,902
2,214
6,646

37,969
31,657
5,938

374

10,553

13,745
1,790

11,955

7,978

28,931
4,942
3,024

(D)

1,909
567

1,030
(D)

(D)

2,127

29,396

3,339

3,733
3,125

608

3,513
(D)

1,226
(D)

5,467
643

1,338
399

2,132
1,658

955

2,566
1,338

326
902

3,897
2,996

850
51

855

1,999
280

1,719

792

3,235
218
692
(D)

287
79

108
(D)

(D)

416

2,713

732

504
300
204

74
4

29
41

350
55

54

11
122
68
81

144
39

42
39

89
58

27
4

171

31

37

104

477
169
38
23
11

20
12
11

22
21

202,442

43,924

18,282
12,371
5,911

18,670
11,267
5,444
1,959

30,995
3,922
7,272
1,909
12,834
10,785
4,557

13,293
7,523
2,134
3,289

27,008
24,427

(D)

(D)

7,233

9,866
3,404
6,462

6,612

26,559
5,720
2,361

(D)

902
567

1,569
(D)

2,126
52,534

23,226

2,582

3,243
2,436

807

2,531
1,609

750
172

4,600
414

1,273
228

1,894
1,676

791

1,936
1,201

326
409

2,658
2,311

(D)

(D)

561

1,686
478

1,208

706

2,723
206
404
(D)

142
75

237
(m

759
5474

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 195^
kind of business.

Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators),
there were 151 such establishments with sales of $5,826,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the
group totals.

*This group total includes kinds of business not included in any of the detail lines which follow.
5Bata are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND I9U8
HHVI HAVEN STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
lish-
ments
(Number)

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group :

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores

- Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. .

.

, ,

Motion picture theaters

3,503

851

680
480
196

108
4

33

71

367
61

53

23
141
72

65

186
44
45
71

150
97
43
10

296

119
47
72

144

602

164
40
17
21

28
10

7

30
27

335,488

82,201

27,991
21,756
6,205

27,426
14,942
7,549
4,935

35,963
5,544
7,285
3,661

13,834
10,481
5,197

19,346
8,287
2,710
7,969

53,145
45,648
6,536

961

18,452

20,325
2,946

17,379

12,637

38,002

7,894
3,455
1,618
2,048

832
1,030

614

2,422
2,940

37,929

5,322

5,188
4,417

771

4,403
2,560
1,255

588

5,755
704

1,365
484

2,230
1,743

972

2,820
1,383

391
1,046

5,068
(D)

908
(D)

1,543

2,703
411

2,292

1,303

3,824

321
716
259
(D)

156
108
34

817
631

3,652

1,002

728
446
282

94
4

36
54

386
60

59
15

130
71

90

176
45

47
56

122
81

35

6

298

102
53

49

146

598

220
42
25
15
29
12

13

32
29

253,729

63,522

25,188
17,206
7,982

19,555
11,267
5,690
2,598

32,367
4,043
7,696
2,229

13,095
10,963
4,686

14,943
7,888
2,352
4,331

31,052
28,195
2,699

158

12,178

13,007
(D)

(D)

9,527

32,390

7,668
2,548
2,405

995

868
1,569
1,183

2,436
5 3,092

27,652

3,720

4,377
3,298
1,079

2,592
1,609

773
210

4,686
420

1,308
248

1,915
1,691

795

2,125
1,243

364
518

3,046
2,676

362

865

2,063
(D)

(D)

947

3,231

270
418
279
169
134
237
113

827
5666

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Thccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 201 such establishments with sales of $6,936,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TThis group total includes kinds of business not, included in any of the detail linep which follow., _,„
Data are for regular motion picture theaters only; mere was die drive-ip theater in this SMAin 1948.

6Revised.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W3 TO 195^,
CENTRAL BUSINESS DISTRICT OF NEW HAVEN, THE ENTIRE CITY, AND THE NEW HAVEN STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places .

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores 3

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores •

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

28.1

-6.4
-3.4
-24.8

18.1
(D)

35.0
(D)

2.6
27.3

-25.6
83.2
-2.3
-9.9
5.7

16.2
-4.7

-22.4
80.1

133.9

133.9

•23.5

(NA)

(NA)

(NA)

38.9

-21.2

(NA)

35.3
13.3
6.9
(D)

(NA)

(D)

3.7
10.1

19.5 26.6 32.2

14.7

7.4
20.7

-20.9

20.8
(D)

33.2
(D)

7.0
28.4
(D)

(D)

0.3
-10.0

9.1

28.4
5.0
3.7

102.1

40.6
29.6
(D)

(D)

45.9

39-3
kq.k
85.O

20.7

8.9
13.6
28.1
(D)

111.6
0.0

-34. k

(D)

(D)

16.1

13.1

12.8
34.3

-20.3

55.1

18.1
(D)

22.2
33.2
(D)

(D)

19.8
-10.8
17.5

41.3
16.2
26.4

130.4

38.5
29.6
(D)

(D)

51.5

(NA)

(NA)

(NA)

15.4

30.1
(NA)

-64.7
(D)

579.4
(Dl

(NA)

(D)

(D)

^3.0

29.4

11.1
26.4

-22.3

40.5
32.6
32.7
90.0

11.1
37.1
-5.4
64.2
5.6

-4.4
10.9

29.5
5.1

15.2
84.0

71.1
61.9

142.2
508.2

51.5

56.3
(D)

(D)

42.6

17.3
2.9
35.6

-32.7
105.8
-4.2
-3h.k
-48.1

-0.6
-54.9

42.3

29.5

15.7
36.8

-22.0

208.8

18.8
(D)

35.6
75.1
29.3
35.6
55.9
28.8
22.6

40.7
15.2
42.6
86.9

69.9

144.5

55.0

(NA)

(NA)

(NA)

31.5

37.0
(NA)

37.5
-58.5
388.4

(D)

(NA)

(D)

6.5
*3.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Tflinus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TPhis group total includes kinds of business not included in any of the detail lines which follow.
? Data are for regular motion picture theaters only; there was one drive-in theater in this SMA in 1948.
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Table 5. RETAIL STORES: I95U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
NEW HAVEN CITY AND OF NEW HAVEN STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores -

Other home furnishings stores.2

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Drug stores, proprietary stores.

Other retail stores 3

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Camera, photographic supply stores.

31.6

12.0

24.7
28.8
11.6

90.4
(D)

90.9
(D)

74.4
81.3
(D)

(D)

85.9
87.3
58.9

46.8
48,

34.

50.

3.7

23.4

3.9

25.7

29.9

98.0
(D)

41.3
(D)

(D)

35.4

10.7

28.3
35.9
12.2

92.6
100.0
89.8
57.6

77.6
82.0
66.9
70.2
88.1
87.2
71.1

51.7
53.5
46.4
56.3

2.2

(D)

7.4

22.3

41.3

92.8
(D)

81.7
(D)

(D)

22.8

7.3

17.3
19.7
8.8

74.4
(D)

87.3
(D)

68.7
73.8
49.7
67.1
79.9
80.8
65.9

41.3
46.3
28.3
41.8

2.6

21.3

2.2

16.2

22.7

85.8
60.4
38.5
(D)

(D)

28.2

7.4

20.5
25.8
9.1

88.4
100.0
85.9
43.4

74.3
79.5
63.2
60.2
86.4
85.7
69.2

46.0
51.0
42.1
42.8

1.9

22.0

4.4

15.5

33.8

36.0
35.8
74.1
(D)

35.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: I95I+ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF NEW HAVEN, THE ENTIRE CITY, AND THE NEW HAVEN STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Retail stores, total

Food stores

Eating, drinking places
.Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores 1

.

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores 1

Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores

Florists
Music stores
Camera, photographic supply stores

Central
Business
District

1954

100.0

7.9

6.3
5.6
0.7

26.7
14.5
8.6
3.6

32.3
5.4
4.7
3.2

14.5
11.1
4.5

10.4
5.0
1.0
4.4

1.8

0.5

(NA)

(NA)

(NA)

2.7

11.4
(NA)

3.9
1.3
1.0
(D)

(NA)

(D)

19U8

100.0

7.0

7.2
6.2
1.0

24.1
15.7
6.8
1.6

33.6
4.5
6.8
1.9
15.8
13.1
4.5

9.6
5.6

1.4
2.6

0.8

0.7

(NA)

(NA)

(NA)

2.1

15.3
(NA)

3.2
1.3
1.1

(D)

(NA)

0.6

Entire City

195^

100.0

20.8

8.1
6.2
1.9

9.3
(D)

3.0
(D)

13.7
2.1
(D)

(D)

5.3
4.0
2.1

7.1
3.3
1.0
2.8

15.7
13.1
2.4
0.2

4.4

5-7
0.8

3.3

11.9
2.0
1.2
(D)

0.8
0.2
O.k
(D)

19^8

100.0

21.7

9.0
6.1
2.9

9.2
5.6
2.6
1.0

15.3
1.9

3.7
1.0
6.4
5.3
2.3

6.6
3.7
1.2
1.7

13.3
12.1
(D)

(D)

3.6

h.9
1.7
3-2

3.3

13.1
2.8
1.2
(D)

0.4
0.3
0.8

(D)

Standard
Metropolitan

Area

195^

100.0

24.5

8.3
6.5
1.8

8.2
4.5
2.2
1.5

10.

1.

2.

1.

4.

3,

1,

5.8
2.5
0.9
2.4

15.8
13.6
1.9
0.3

5.5

6.1

0.9
5.2

3.8

11.3

2.k
1.0
0.5
0.6
0.2
0-3
0.2

1948

100.0

25.0

9.9
6.8
3.1

7.7
4.4
2.2
1.1

12.8
1.6
3.1
1.0

5.3
4.3
1.8

5.9

3.1
1.0
1.8

12.2
11.1
1.0
0.1

5-1

(D)

(D)

3.8

12.8
3.

1,

0.

0.

0.

9

4
3

0.6
0.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are in-

cluded in the group totals.
2This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15



Department of Commerce
BUREAU OF THE CENSUS
WASHINGTON 25, D. C.

Postage and Fees Paid

U. S. Department of Commerce!

OFFICIAL BUSINESS

,1

a;: i

. ..

Comm-DC

..



Bulletin CBD-26

CENTRAL

BUSINESS DISTRICT

STATISTICS

St. Louis, Missouri

1954
Census

of

Busin

!

It;

a
n

c
n

to

ess

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON . 1956

1



BUREAU OF THE CENSUS

ROBERT W. BURGESS, Director

A. Roes Eckler, Deputy Director

Howard C. Grieves, Assistant Director

Conrad Taeurkr, Assistant Director

Morris H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehres, Assistant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. von Struvb, Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Greenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Clrillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports In bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics 1

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. (Chapters also are separate 1

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of!

selected large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business!

data previously issued for a number of wholesale, service, andj

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD-26—St. Louis, Mo.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. G, or any of the Field Ofiices of the Department of Commerce

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
'sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
(Cooperation of the Census Tract Committees in the large
^cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
'interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"•The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
iCBD but (1) provided a general characterization of the
(CBD, describing it as "an area of very high land valuation,
ian area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
ian area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation

|
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly

i within a strictly defined CBD or to the exclusion of a small
'portion of what should be in the CBD. It was believed that
,this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would teid to change over time, it was felt that the inexacti-
tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
tied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

i



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in tlie 19.14 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954. i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailtd to all business linns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e..

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. 78. 75. 7(i, 78, and 79 of the service portion of the
Standard I i\d ustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies W: questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from fhe 1954 tax returns. Information was com-
piled fivun only one-half of tliese cases and Census results
for this group were established by multiplying such findings
by two. The •'nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
'"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than I percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2. and 3,

below) it has been feasible to revise the 194S data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1048 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses!
by the exclusion of "milk dealers" (see KIND-OF-BUSINESSj
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur
poses or to the extent that they were identified in the records-

used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and ia

the classification techniques. A description of these differ

ences is provided in the section below, on KIND-OF
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

J
census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart
inent store, or a men's shoe store becomes a family shoe store
When a change in classification is made, the new figures as

•ompared with figures on the old classification basis will!
'*

show an increase in the new kind of business by the total''
|;

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes s

in classification, so that changes between censuses in the
1

"

amounts shown for various kinds of business are independent "

of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting

(5) A factor which in some cases may importantly affect]

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo

cated. In a census conducted by field enumeration methods
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom
plish. For this reason, in the 1954 Census, each leasee
department was treated as a separate establishment and was
classified in accordance with the kind of business it con
ducted. For example, in the 1954 tabulations a leased de;

partment selling apparel would be classified as an appare
store even though it was located in a department store or in q
store classified in some kind of business other than apparell
It also should be noted that in the 1954 classifications, th<|

procedure which separated the leased department from tlnlfci

main store could affect the kind-of-business code assigned to '

the main store because that code did not take into account the

lines of merchandise carried by the leased department. Thfl

1948 figures contained in the 1954 Census of Business pub j

lications have not been adjusted to the 1954 basis for leasee,; ^

K
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INTRODUCTION

'lepartments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

ie made to Tables 12K, 12L, and 12M in Volume II of the

'1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
'night have had the greatest effect. Later publications of the
'1954 Census of Business will present separate data for leased

lepartments.
1

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes

vere not included in total sales and receipts of retail estab-

"ishments, hotels, and motion picture theaters, whereas they

vere included in the 1954 Census. The effect of this change
paries from State to State depending on whether there was
[i State sales tax law and on what items the tax law applied.

rn general the tax is about two or three percent on the items
overed. The Federal excise taxes on retail sales, while a
ligher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

ales. Similar levies on the consumer in the case of motion
icture theaters and hotels are included in total receipts.

ror motion picture theaters this is a significant factor in

omparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

j
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
ji stablishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
/here other items of information for the same establishments
re suppressed.

EXPLANATION OF TERMS

« Establishments.—Census of Business figures represent a
jjummary of reports for individual establishments rather than
iT companies. A separate report was obtained for each
)cation where business was conducted, including each loca-

,on of multiunit organizations. Each report in the census
yas tabulated in accordance with the physical location at
,fhich the business was conducted. Although the tabulations
I the census are on an establishment rather than ownership
asis, in certain tables the establishment figures are grouped
lto ownership categories. This will be the case in the
4>rthcoining retail trade bulletin "Single Units and Multl-
nits" and in a planned company statistics bulletin covering
inipany activities in all parts of the 1954 Censuses of Busi-

ness, Manufactures, and Mineral Industries.
' Where two or more activities were carried on at a single
^tablishment, the entire establishment was classified on the

liEsis of its major activity and all data for it included in that
[lassification. However, when these activities were con-
tacted by separate business entities, each entity was treated
M an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

} uded in these tabulations on the basis of its activities rather
t ian as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

j This bulletin does not include figures for those locations
IB? a multiunit organization which service or are auxiliary to
lie retail stores, hotels, or motion picture theaters of the
} 'ganization, such as separate warehouses, administrative
• Tiees, etc. Information for this type of unit will be included
It later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included in the

• 'bulations, were separately identified.

|
Sales.—Sales are defined to include total receipts from

Ijstomers during 1954, after deduction of refunds or allow-
i'lces for merchandise returned by customers. Sales include
Receipts from repairs and from other services to customers,
I 1

1 well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somesvhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from tbe previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.

Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the

large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the

food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in

"Eating, drinking places" also could have resulted because of

differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ag
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, fi?wr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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ST. LOUIS, MISSOURI

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9I+8

CENTRAL BUSINESS DISTRICT OF ST. LOUIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

613

48

192
120
72

14

3

5

149
42
25

7

36
19

35

25

14
6

5

5

10

165
7

51

7

"7
11

5

23
9

246,545 49,539 674 274,506

7,246

15,344
12,281
3,063

138,931
129,966

7,415
1,550

39,048
5,625

13,205
2,185

14,492
12,670
3,485

15,467
14,319

375
773

201

1,581

4,409

24,318
1,280
8,672
2,544

493
4,341
1,512

9,470
2,707

859

3,321
3,020

87

214

23

227

725

4,788
92

1,621
505

l04

1,140
186

3,622
754

57

28
18

4

4

10

7

13

211
9

62

7

"4
10
2

30
9

8,595

4,407 163 15,301
3,783 97 11,699

624 66 3,602

27,833 17 150,658
26,028 3 141,997
1,423 6 6,219

382 8 2,442

7,356 168 51,857
893 42 6,520

2,654 26 10,980
401 11 10,776

2,532 43 19,630
2,226 21 18, 608

876 42 3,853

19,645
18,334

380
877

319

1,483

4,430

22,218
1,646
7,932
1,108

496
3,023

(D)

10,008
2,392

47,758

965

4,159
3,492

667

25,786
24,232
1,226
328

8,304
827

1,555
2,050
2,845
2,735
1,027

3,786
3,513

67
206

41

193

686

3,839
158

1,406
169

*98

752
(D)

3,618
592

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available.x-/ — x««./ ..-» -.,—«-~^.. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businesB.

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

L_



10 CENTRAL BUSINESS DISTRICT STATISTICS

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951+ AND I9U8
CITY OF ST. LOUIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191*8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food store s

9,695

Eating, drinking places.
Eating places
Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.

^

Motion picture theaters.

2,617

2,682
1,141
1,533

267
10

95
160

707
204
80
58

250
166
87

447
150
81

142

375
258
100
17

704

302

153
149

386

1,208
178
138
27

36
98
46
19

135
58

1,130,491 145/ 11,021 950,893

230,919

105,487
61,320
44,039

214,299
183,632
19,278
11,341

76,085
13,058
18,825
7,602
30,720
27,520
5,516

72,806
51,859
5,445

14,046

199,555
184,966
12,493
2,096

54,193

49,078
1^,339
3^,739

38,644

89,425
19,429
11,986
3,663
1,320
5,737
5,738
3,717

30,834
8,708

16,890

20,962
15,718
5,244

37,858
32,679
3,666
1,513

12,346
1,680
3,555
1,131
4,866
4,416
1,114

10,895
8,355

963
1,577

18,167
16,133
1,872

162

5,232

6,768
2,013
^,755

5,116

11,718
2,360

3,239

2,977
1,191
1,786

455
133
87

169

382
288
73
21

758

313
161*

ll*9

456

11,746 1,323
951 214

2,174 150
682 29

80 38
1,137 125

1,248 55

428 16

142

195,740

94,824
48,354
46,470

266 198,017
6 164,962

98 17,425
162 15,630

852 89,449
195 13,109
90 16,672
69 15,801

318 36,575
175 32,535
124 6,426

63,488
42,108
7,051

13,270

138,160
129,439

6,968
1,753

26,948

34,927
11,368
23,559

32,695

76,645
14,037
11,179
2,451
1,379
4,602
4,791
1,408

29,461
9,858

120,076

13,156

17,383
11,731
5,652

32,113
27,239
3,178
1,696

12,499
1,426
2,298
2,566
4,900
4,512
1,309

10,708
7,442
1,543
1,723

12,798
11,595
1,071

132

2,394

5,031

1,176
3,855

4,348

9,646
956

1,935
368
94

748
940
158

10,375
1,770

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may Include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1951+

there were 614 such establishments with sales of $30,766,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND I9U8
ST. LOUIS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales '

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2 17,948 2,016,650 236,877 18,791 1,521,4-71

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle 6tores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..*
Motion picture theaters.

4,454

4,648
1,961
2,677

525
17

184
322

1,210
334
143
104
432
279
143

864
248
141
339

772
532
188
52

1,757

816

338
h-jQ

678

2,224
294
245
48
83

174
68
41

176
126

500,424

176,552
97,706
78,700

281,341
218,208
33,736
29,349

116,762
20,365
27,772
14,227
45,773
40,112
7,757

108, 506
68,503
8,403

28,998

364,568
338,796
20,420
5,352

127,037

122,569

27,335
95,23*+

70,409

148,482
31,417
16,499
4,687
2,655
8,436
7,184
4,599

32,653
15,256

36,017

32,894
23,775
9,119

46,821
37,188
6,054
3,579

17,853
2,530
4,830
2,143
6,980
6,159
1,370

15,726
10,904
1,466
3,356

33,660
30,230
2,988
442

11,459

15,665

3,505
12,160

9,157

17,625
1,709
2,657

818
(D)

1,576
1,431

479

12,334
3,893

5,303

4,931
1,859
3,072

514
15

173
326

1,274
292
149
111
470
272
172

736
207
113
324

716
532
142
42

1,791

764

333
1*31

721

2,041
317
233
51

65

192
76

34

185
157

355,403

146,066
68,498
77,568

238, 223
182,199
29,113
26,911

122,132
17,339
23,079
24,142
48,665
43,098
7,583

86,051
53,914
9,504
22,765

238,488
221,584
12,057
4,847

71,644

95,582

25,250
70,332

53,804

114,078
21,713
14,558
3,367
1,868
6,371
5,402
2,088

31,062
14,919

175,638

23,191

24,934
15,713
9,221

37,606
29,921
4,933
2,752

16,343
1,849
3,083
3,548
6,445
5,925
1,418

13,733
9,208
1,843
2,682

22,427
20,264
1,662

501

5,570

11,904
2,581
9,323

6,797

13,133
1,378
2,418

501
127
995
991
209

10,841
4,012

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

'Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195**

there were 1,188 such establishments with sales of $45,888,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals

.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19M3 TO 195^,
CENTRAL BUSINESS DISTRICT OF ST. LOUIS, THE ENTIRE CITY, AND THE ST. LOUIS STANDARD METROPOLITAN AREA

Kind of business

Percent change *

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers...
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-10.2

-15.7

0.3
5.0

-15.0

-7.8
-8.5

19.2
-36.5

-24.7
-13.7
20.3

-79.7
-26.2
-31.9
-9.6

78.7
-21.9
-1.3

-11.9

-37.0

6.6
(NA)

(NA)

-4.3

9.5
-22.2

9.3
129.6

-6!6

43.6
(D)

-5.4
13.2

18.9 30.7

18.0

11.2
26.8
-5.2

8.2
11.3
10.6
-27.5

-15.0
-0.4
12.9

-51.9
-16.0
-15.4
-14.2

14.7
23.2

-22.8
5.8

44.4
42.9
79.3
19.6

101.1

40.5
26.1

18.2

16.7
38.4
7.2

49.4
-4.3
24.7
19.8

164.0

4.7
-11.7

19.5

13.4
33.8
-4.4

59.1
133.7

5.9
-25.8

-1.5

12.8
-1.3

7.8
-4.2

6.6
-21.1

30.8
57.9

-24.0
7.1

44.4
42.9
79.3
19.6

102.8

42.0

(NA)

(NA)

21.1

19.6
46.5
2.1

-16.7
-4.3
27.7
-21.0

(D)

9.8
-19.6

32.5

40.8

20.9
42.6
1.5

18.1
19.8
15.9
9.1

-4.4
17.5
20.3
-41.1
-6.0
-6.9

2.3

26.1
27.1

-11.6
27.4

52.9
52.9
69.4
10.4

77.3

28.2

8.3
35.4

30.9

30.2
44.7
13.3
39.2
42.1
32.4
33.0

120.3

5.1
2.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
TSxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TThls group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195 1* AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
ST. LOUIS AND OF ST. LOUIS STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ I91+8

Retail stores, total

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores 2

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchi sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

21.8

3.1

14.5
20.0
7.0

64.8
70.8
38.5
13.7

51.3
-43.1

70.1
28.7
47.2
46.0
63.2

21.2
27.6
6.9
5.5

0.4

3.2

(NA)

(NA)

11.4

27.2
6.6

72.4
69.5

s'.e

75.7
40.7

28.9

4.4

16.1
24.2
7.8

76.1
86.1
35.7
15.6

58.0
49.7
65.9
68.2
53.7
57.2
60.0

30.9
43.5
5.4
6.6

1.2

4.2
(NA)

(NA)

13.5

29.0
11.7
71.0
45.2

10.8
63.1
(D)

12.2

1.4

12
3

49.4
59.6
22.0
5.3

33.4
27.6
47.5
15.4
31.7
31.6
44.9

14.3
20.9
4.5

2.7

0.2

1.3
(NA)

(NA)

6.3

16.4
4.1
52.6
54.3

60.4
32.9

18.0

2.4

10,

17.

4,

63.2
77.9
21.4
9.1

42.5
37.6
47.6
44.6
40.3
43.2
50.8

22.8
34.0
4.0
3.9

0.4

1.6
(NA)

(NA)

8.2

19.5
7.6
54.5
32.9

i'.s

56.0

(D)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF ST. LOUIS, THE ENTIRE CITY, AND THE ST. LOUIS STANDARD METROPOLITAN- AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

S 1

Kind of business

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores 2

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

1954

100.0

2.9

6.2
5.0
1.2

56.4
52.8
3.0
0.6

15.8
2.3
5.4
o.b
5.9
5.1
1.4

6.3
5.8
0.2
0.3

0.1

0.6
(NA)

(NA)

1.8

9.9
0.5
3.5
1.0

0.2
1.8
0.6

19U8

100.0

3.1

5.6
4.3
1.3

54.9
51.7
2.3
0.9

18.9
2.4
4.0
3.9
7.2
6.8
1.4

7.2
6.8
0.1
0.3

0.1

0.5
(NA)

(NA)

1.6

8.1
0.6
2.9
0.4

0.2
1.1
(D)

Entire City

195^

100.0

20.4

9.3
5.4
3.9

19.0
16.3
1.7
1.0

6.8
1.2
1.7
0.7
2.7
2.4
0.5

6.4
4.7
0.5
1.2

17.7
16.4
1.1
0.2

4.8

4.3
1-3
3.0

3.4

7.9
1.7
1.1
0.3
0.1
0.5
0.5
0.3

19U8

100.0

20.6

10.0
5.1
4.9

20.8
17.3
1.8
1.7

6.7
k.5

0.7
1.5

14.5
13.6
0.7
0.2

2.8

3.7
1.2
2.5

3.4

8.1
1.5
1.2
0.3
0.1
0.5
0.5
0.1

Standard
Metropolitan

Area

195^

100.0

24.8

8.7
4.8
3.9

14.0
10.8
1.7
1.5

5.8
1.0
1.4
0.7
2.3
2.0
0.4

5.4
3.5
0.4
1.5

18.1
16.8
1.0
0.3

6.3

6.1
l.k
4.7

3.5

7.3
1.6
0.8
0.2
0.1
0.4
0.4
0.2

1948

100.0

23.4

9.6
4.5
5.1

15.7
12.0
1.9
1.8

8.0
1.1
1.5
1.6
3.2
2.8
0.6

5.7
3.6
0.6
1.5

15.7
14.6
0.8
0.3

4.7

6.3
1.7
k.6

3.5

7.4
1.4
1.0
0.2
0.1
0.4
0.4
0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^'Includes only "with payroll" establishments. Establishments "without payroll," if any, axe included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. UniteJ
States summery and separate chapters, of statistics by kind <j

business and geographic areas, for : Sales Size of Establishment!

Single Units and Multiunits. Legal Form of Organization, Mejf
chandlse Inventories, Credit Sales, etc. (Most chapters also ail

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unltij

States summary and separate chapters for each State, the Dlstrii

of Columbia, Alaska, and Hawaii, of statistics by counties, citltij

and standard metropolitan areas, and by kind of business ; wl||

cross classifications by kind of business for standard metropolis
1

areas, and for counties and cities with 500 or more retail establil

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC,
United States summary and separate chapters, of statistics elas;

fled by kind of business and geographic areas, for: Size of Who!
sale Establishments, Credit Sales, Warehouse Space, Commodil
Line Sales, Legal Form of Organization, and Petroleum Bulk Si;

tions, etc. (Most chapters also are separate reports in bullet I

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC!
United States summary and separate chapters for each State, t|

District of Columbia, Alaska, and Hawaii, of statistics by count;

cities, and standard metropolitan areas, and by kind of bustnet

with cross classifications by kind of business for standard met
politan areas, and for counties and cities with 100 or more who;

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMA1
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, ft

Receipts Size of Establishments, Employment Size of Establl

ments, Legal Form of Organization, Single Units and Multiun
Laundries and Cleaning Plants, and Hotels and Motels. (M
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STAT
TICS. United States summary and separate chapters for ei

State, the District of Columbia, Alaska, and Hawaii, of statist

by counties, cities, and standard metropolitan areas, and by k
of business ; with cross classifications by kind of business
standard metropolitan areas and for cities and counties with

|

or more service establishments. (Chapters also are separ

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tra

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard me
politan area data.

TRADE BULLETINS.—Primarily a reorganization of busir

data previously issued for a number of wholesale, service,

retail trades.
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INTRODUCTION

:, The 1954 Census of Business, along with the 1954 Censuses

i
of Manufactures and Mineral Industries, was authorized by

ll

law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

' United States, Alaska, and Hawaii. Separate Censuses of
- Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
(i sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,

{,
hotels, and motion picture theaters in selected central busi-

„ness districts and related cities and standard metropolitan

f areas. The definition and map of the Central Business
? District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

|]

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
(representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation

., of Central Business Districts was accomplished with the
^-cooperation of the Census Tract Committees in the large
Hetties included in the Central Business District (CBD)
^Program. In their work on the CBD's, the Census Tract
:i[Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,

;

(planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
fjin a letter from the Director of the Census Bureau to the

Cract Committees

:

"The primary objective of this operation is to provide a
tijf basis for comparing changes in business activity in the

Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
What a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
ipBD but (1) provided a general characterization of the
^BD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and

»f^n area of high traffic flow"; and (2) required that the
DBD ordinarily should be defined to follow existing tract
ines, i. e., to consist of one or more whole Census tracts,
phe emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
?or CBD's. It was recognized that tract basis for CBD's
night lead to the inclusion of some land area not properly
vithin a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
(his limitation generally would not prove to be serious as
he difference in area probably would not significantly alter
he magnitudes being measured. Provision, however, was
nade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oi:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order nouses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those wirh any paid employment during 19.14, i. e.,

the "employer" universe and those with no paid empimyment
during 19.">4, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maihd to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 7:2, 73, 7.

r
>, 76, 78, and 79 of the service portion of the

stunilard Iti/ittstrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was denned
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fmm only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the
changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the
change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the
procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased

.
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departments. In addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments

s are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

: tion of multiunit organizations. Each report in the census

J

was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-

|
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to

1

the retail stores, hotels, or motion picture theaters of the
j

organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included

1 'in later 1954 Census of Business publications. In the 1948

|
Business Census, figures for such units, where included in the

]

tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-

I

ances for merchandise returned by customers. Sales include
^receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

i

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, tV>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards'";

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special)

trades contractors. In the 1948 Census, establishments ofl

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.
j

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,)

magazines and books, and novelty merchandise. However 1

to be classified as a drug store, the establishment must sell;!

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines oi

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirsi
music, cameras, photographic supplies, orthopedic supplies 1

and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses andj

nurseries are not within scope of the census; however, floriss

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estabi

lishments known to the public as hotels, primarily engage<|
in providing lodging, or lodging and meals, to the genera
public.
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BIRMINGHAM , ALABAMA

Table 1. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CENTRAL BUSINESS DISTRICT OF BIRMINGHAM

Establishments, Sales, and Annua] Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales x

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

627

36

136
119
17

23
4

7
12

159
41

30
20

52
26
12

56

33

8
13

13

6
6

1

23

19

9
10

19

143

5

35
8

7
5

11

28

161,034 24,969 687 157,931

11,527

10,970
10,145

825

52,3^1
(D)

7,651
(D)

30,575
5,708
3,498
8,551

11,652
10,710
1,096

14,866
10,795
1,063
3,000

14,128
12,206

(D)

(D)

1,975

2,927
1,683
1,244

2,016

19,709
(D)

6,210
671
746
325

1,518

(D)

2,212

855

2,413
2,293

120

9,071
(D)

1,211
(D)

5,176
808

487
1,889
1,806
1,647

186

2,395
1,816

171
408

1,348
1,146

(D)

(D)

280

362
188

174

362

2,707
111

1,169
105

97
53

340

(D)

423

71

161
142

19

24
4

8
12

131

33
22
26

32
22
18

62

39
6

16

18
10
6

2

27

18
11

7

18

157
4

36

7
7
8

13

31
16

12,565

11,598
10,582
1,016

52,406
42,119
8,038
2,249

32,282
^,788

(D)

12,109
11,170
10,827

864

14,940
11,199

477
3,248

7,695
6,181

(D)

(D)

1,1*3

2,363
936

1,427

2,330

20,309
(D)

5,038
(D)

562
441

1,297

4,629
2,313

22,316

1,134

2,170
2,058

112

8,336
6,990
1,050

296

4,865
56O
(D)

1,7*1
2,100
2,051

128

2,212
1,73*

58
420

795
560
(D)

(D)

193

336
91

245

347

1,928
132
787
(D)

44
61

259

123
511

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business*
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 1948
CITY OF BIRMINGHAM

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..
Motion picture theaters.

195^

2,892

792

W2
1+19

59

80
1+

25
51

229

53
36
32

73
in

19

161

70
21
1+8

137
85
1+3

9

319

135
69
66

156

U01
22
5h

12

15
5^
16

1+

30
18

Sales

($1,000)

1*15,377

90,1+05

22,876
20,877
1,915

60,622
(D)

10,020
(D)

35,789
6,191
1+,281+

9,911*

13,779
12,61+5

1,1+03

21,310
13,563
1,981+

5,561

100,017

90,953
(D)

(D)

18,695

17,628
5,679

11,91*9

11,31+0

36,695
11,671
7,131

(D)

972
1,688

(D)

210

l+,560

2,755

Payroll,
entire
year

($1,000)

V7,582

5,203

l+,0l+9

3,829
220

10,032
(D)

1,569
(D)

5,978
859
591

2,121
2,189
1,992

218

3,271+

2,183
1+02

9,1+66

8,327
(D)

(D)

1,617

2,1+29
6I+9

1,980

1,529

i+,005

3U2

1,320
(D)

127
21+2

(D)

22

1,378
51+7

I9I+8

Estab
11 sh-
ments
(Number

)

2,882

577
I+76

101

77
1+

30

^3

181

39
21+

1+2

^7

33
21+

151

77
27

37

11+6

95
38
13

279

103

59
1+1+

1^3

356
11+

1+6

8

12
1+8

19
6

Sales

($1,000)

33^,21+7

66,ol+l

22,681+

19,^50
3,231+

59,1*90

1+2,119

10,056

7,315

35,550
5,011
3,1*03

13,363
(D)

12,232
(D)

20,1+31
ll+,112

(D)

M70

65,21+5

58,511*

5,592
1,139

11,306

10,569
(D)

(D)

9,003

33,928
13,1*71*

5,377
1,01*0

779
1,392
1,31*6

(D)

i*,880

2,976

Payroll,
entire
year

($1,000)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^+

there were 213 such establishments with sales of $8,779,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
BIRMINGHAM STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
lish-
ments
(Number)

Sales '

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group .

Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores:
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...

Motion picture theaters.

4,500

1,332

73*+

618
112

175
5

42
128

326
66
40

63
102

58

23

233
101
27
81

198
119
68
11

536

192
ill
81

212

562

32
66
Ik
26
85
17
k

38

35

523,71'+ 56,193 4,742 ^32,99^

130,238

29^33
25,663
3,686

73,513
43,978
11,855
17,680

^0,637
6,854

(D)

11,538
15,652
14,052

(D)

25,416
16,045
2,096
7,055

113,325
101,992

9,968
1,365

28,641

21,652
8,054

13,598

15,204

^5,655
16,173
7,620

(D)

1,254
2,379
1,569

210

4,752
3,651+

7,072

4,811
4,404

407

11,528
7,7^9
1,822

1,957

6,442
913
606

2,299
2,385
2,151

239

3,807
2,527

414
866

10,784
9,3^1
1,35^

2,288

2,884
891

1,993

1,963

4,614
486

1,392
(D)

135
335
347
22

1,411

723

1,685

901

705
196

157
4

46

107

238
1+3

29
72

57

39
27

103
28

73

179
115
51

13

519

168
101
67

201

472
25

58
8

19
60

23

7

36

61

103,53^

29,193
23,968
5,225

75,098
42,119
11,998
20,981

38,540
5,326

3,935
15,090
12,906
12,434
1,068

24,313
16,060
1,831
6,130

72,902
65,001
6,762
1,139

19,047

15,^
5,186

10,248

11,905

43,028
19,178
5,816
1,040

893
1,616
1,404

197

(D)

3,786

44,714

5,020

!+,327

3,922
405

10,600
6,990
1,491
2,119

5,469
606
382

2,010
2,321
2,258

150

3,444
2,358

373
713

7,360
6,320

965
75

1,571

2,039
441

1,598

1,494

3,390
407

900
156

99
220
272
25

(D)

874

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195*+

there were 263 such establishments with sales of $9,708,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals

.

This group total includes kinds of business not included in any °f the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195U,
CENTRAL BUSINESS DISTRICT OF BIRMINGHAM, THE ENTIRE CITY, AND THE BIRMINGHAM STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2.0

Hotels
Motion picture theaters.

-8.3

-5.4
-4.1
-8.8

-Q.1
(D)

-4.8
(D)

-5.3
19.2
4.4

-29.4
4.3

-1.1
26.9

-0.5

-3.6
122.9
-7.6

83.9
97-5

ID)

(D)

36.9

23.9
79.8

-12.8

-13.5

-3.0

(D)

23.3

(D)

32.7
-26.3
17.0
(NA)

(D)
-4".4

24.3 44.3 21.0

36.9

0.8
7.3

-40.8

1.9
(D)

-0.4
(D)

0.7
23.5
25.9
-25.8

(D)

3.4
(D)

4.3
-3.9
9.1

27.3

53.3
55.4
(D)

(D)

65.4

66.8
(D)

(D)

26.0

8.2
-13.4

32.6
(D)

24.8
21.3
(D)

(D)

-6.6
-7.4

47.5

7.4
21.0

-50.9

16.9
(D)

17.4
(D)

59.5
116.7

1,411.5
8.7
(D)

37.7
(D)

17.4
-5.0

-31.4
128.3

49.2
50.5
(D)

(D)

69.5

79.1
(D)

(D)

39.7

24.7
(D)

171.7
(D)

4.1
43.3
(D)

(NA)

(D)

-18.1

25.8

0.8
7.1

-29.5

-2.1
4.4

-1.2
-15.7

5.4
28.7
(D)

-23.5
21.3
13.0
(D)

4.5
-0.1

14.5
15.1

55.4
56.9
47.4
19.8

50.4

40.3
55.3

32.7

27.7

6.1
-15.7
31.0
(D)

40.4
47.2
11.8
6.6

(D)

-3.5

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Tdinus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 1954 AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
BIRMINGHAM CITY AND OF BIRMINGHAM STANDARD METROPOLITAN AREA

Kind of business

Retail stores, total .

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores'

Family clothing store s

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 2

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchi sed ) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

Percent of City sales in
Central Business District

1954

38.8

12.8

48.0
48.6
43.1

86.3
(D)

76.4

0?)

85.4
92.2
81.7
86.3
84.6
84.7
78.1

69.8
79.6
53.6
53.9

14.1

13.4
(D)

(D)

10.6

16.6
29.6
10.4

17.8

53.7
(D)

87.1

(D)

76.7
19.3
(D)

(NA)

1948

47.2

19.0

51.1
54.4
31.4

88.1
100.0
79.9
30.7

90.8
95.5
98.5
90.6
(D)

88.5
(D)

73.1
79.4
26.2
74.3

11.8
10.6
(D)

(D)

12.8

22.4
(D)

(D)

25.9

59.9
(D)

93.7
(D)

72.1
31.7
96.4
(NA)

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954

30.7

8.9

37.3
39.5
22.4

71.2
(D)

64.5
(D)

75.2
83.3
(D)

74.1
74.4
76.2
(D)

58.5
67.3

50.7
42.5

12.5
12.0
(D)

(D)

6.9

13.5
20.9
9.1

13.3

43.2
(D)

81.5

(D)

59.5
13.7
96.7
(NA)

1948

36.5

12.1

39.7
44.2
19.4

69.8
100.0
67.0
10.7

83.8
89.9
85.2
80.2
86.5
87.1
80.9

61.4
69.7
26.1
53.0

10.6
9.5
(D)

(D)

7.6

15.3
18.0
13.9

19.6

47.2
(D)

86.6
(D)

62.9
27.3
92.4
(NA)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

'mi
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Table 6. RETAIL STORES: I95I+ AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF BIRMINGHAM, THE ENTIRE CITY, AND THE BIRMINGHAM STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

195!+ 1948

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place 5

Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores 1

Family clothing stores 1
,

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores }

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franch! sed and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

7.2

6.8
6.3
0.5

32.5
(D)
4.8'

(D)

19.0
3.5
2.2
5.3

7.3
6.7
0.7

9.2
6.7
0.7
1.8

7.6

83

1.2

1.8
1.0
0.8

1.3

12.2
(D)

3.9
0.4
0.5
0.2
1.0

(NA)

8.0

7.3
6.7
0.6

33.2
26.7
5.1
1.4

20.4
3.0
2.1
7.7
7.1
6.9
0.5

9.5
7.1
0.3
2.1

4.9
3.9
(D)

(D)

0.9

1.5
0.6
0.9

1.5

12.8
(D)

3.2
(D)

0.3
0.3
0.8

(NA)

21.8

5.5
5.0
0.5

14.6
(D)

2.4
(D)

8.6
1.5
1.0
2.4
3.3
3.0
0.4

5.1
3.3
0.5
1.3

24.1
21.9
(D)

(D)

4.5

4.3
1.4
2.9

2.7

2.8
1.7
(D)

0.2
0.4
(D)

0.1

19.8

6.8
5.8
1.0

17.8
12.6
3.0
2.2

10.6
1.5
1.0
4.0
(D)

3.7
(D)

6.1
4.2
0.6
1.3

19.5
17.5
1.7
0.3

3.4

3.2
(D)

(D)

2.7

10.1
4.0
1.6
0.3
0.2
0.4
0.4
(D)

24.9

5.6
4.9
0.7

14.0
8.4
2.2
3.4

7.8
1.3
(D)

2.2
3.0
2.7
(D)

4.9
3.1
0.4
1.4

21.6
19.5
1.9
0.2

5.5

4.1
1.5
2.6

2.9

(D)

0.2
0.5
0.3
0.0

100.0

23.9

6.8
3.6
1.2

17.4
9.7
2.8
4.9

8.9
1.2
0.9
3.6
3.0
2.9
0.2

5.6
3.7
0.5
1.4

16.8
15.0
1.5
0.3

4.4

3.6
1.2
2.4

2.7

9.9
4.4
1.3
0.2
0.2
0.4
0.3
0.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follov.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

.

-

15



Department of Commerce
BUREAU OF THE CENSUS
WASHINGTON 25. D. C

OFFICIAL BUSINESS

• • -

tec

Postage and Fees

U. S. Department of Cc

Coffira
-DC



Bulletin CBD-28

CENTRAL

BUSINESS DISTRICT

STATISTICS

Tulsa, Oklahoma

1954
Census

of

Business

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON • 1956



ft

BUREAU OF THE CENSUS
ROBERT W. BURGESS, Director

A. Ross Eckler, Deputy Director

Howard C. Gbieves, Assistant Director

Conrad Taeubkr, Assistant Director

Morris H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehres, Assistant Director for Administration

Calvebt L. Dedbick, Coordinator, International Statistics

A. W. von Struve, Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulfl, Chief

Service Trade—Louis Greenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORT!

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Un
States summary and separate chapters, of statistics by kin<

business and geographic areas, for : Sales Size of Establishes
Single Units and Multiunits, Legal Form of Organization, I

chandise Inventories, Credit Sales, etc. (Most chapters also

separate reports in bulletin series R-2.

)

Volume II.—RETAIL TRADE, AREA STATISTICS. Ud
States summary and separate chapters for each State, the Dis
of Columbia, Alaska, and Hawaii, of statistics by counties, ci

and standard metropolitan areas, and by kind of business

;

cross classifications by kind of business for standard metropol

areas, and for counties and cities with 500 or more retail estab

ments. (Chapters also are separate reports in bulletin series Rj

Volume III.—WHOLESALE TRADE, SUMMARY STATIST
United States summary and separate chapters, of statistics eh

fled by kind of business and geographic areas, for : Size of Wl
sale Establishments, Credit Sales, Warehouse Space, Commo
Line Sales, Legal Form of Organization, and Petroleum Bulk

tions, etc. (Most chapters also are separate reports in bull

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATIST!;
United States summary and separate chapters for each State,

District of Columbia, Alaska, and Hawaii, of statistics by counl

cities, and standard metropolitan areas, and by kind of busin

with cross classifications by kind of business for standard m<

politan areas, and for counties and cities with 100 or more wli

sale establishments. (Chapters also are separate report!

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMI
STATISTICS. United States summary and separate chapter,

statistics classified by kind of business and geographic areas,

Receipts Size of Establishments, Employment Size of Estabi

ments, Legal Form- of Organization, Single Units and Multim
Laundries and Cleaning Plants, and Hotels and Motels. (Ii

chapters also are separate reports in bulletin series S-2.f

Volume VI—SELECTED SERVICE TRADES, AREA STA
TICS. United States summary and separate chapters for

State, the District of Columbia, Alaska, and Hawaii, of statili

by counties, cities, and standard metropolitan areas, and by I

of business; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are sepa

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETIN)!
Establishments, sales or receipts, and payroll for retail t|

hotels, and theaters, for the central business district of eacl

selected large cities with comparable city and standard mi 1
.

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busi(

data previously issued for a number of wholesale, service,

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
'f Manufactures and Mineral Industries, was authorized by
uw under Title 13, United States Code, section 131. These
>954 Censuses covered businesses operated in continental
fnited States, Alaska, and Hawaii. Separate Censuses of
Susiness and Manufactures for 1954 were also conducted
i Puerto Rico jointly with the Commonwealth Government.

J The 1954 Census of Business covered Retail Trade, Whole-
'ale Trade, and Selected Service Trades. This series of bul-

>tins provides findings for retail trade establishments,
totels, and motion picture theaters in selected central busi-

ess districts and related cities and standard metropolitan
jreas. The definition and map of the Central Business
'istrict for which data are shown in this bulletin and its

Ration to the Central City and Standard Metropolitan Area
f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-
liry for the Bureau of the Census to arrange for the deline-
jtion of such districts before a program to tabulate 1954
,ensus data for them could be implemented. The delineation

Central Business Districts was accomplished with the
operation of the Census Tract Committees in the large
ties included in the Central Business District (CBD)
rogram. In their work on the CBD's, the Census Tract

Bmimittees obtained the representation of a variety of local
terests, such as business firms and associations, newspapers,
anning agencies, welfare organizations, local governmental

jpdies, etc.

fThe objective of the CBD Program was stated, as follows,
a letter from the Director of the Census Bureau to the

ract Committees

:

"The primary objective of this operation is to provide a
jbasis for comparing changes in business activity in the
.Central Business District with those in the remainder of
I the metropolitan area or of the central city."

iecause there are no generally accepted rules for determining
ijhat a CBD area should include or exclude, the Census
Mreau did not provide rigid specifications for defining the
3D but (1) provided a general characterization of the
BD, describing it as "an area of very high land valuation,
i area characterized by a high concentration of retail busi-
•sses, offices, theaters, hotels, and 'service' businesses, and
ft area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
ies, i. e., to consist of one or more whole Census tracts.
fie emphasis put on tracts was based on the anticipation
at other Census statistics than those derived from the
•54 Census of Business would also [eventually] be tabulated
r CBD's. It was recognized that tract basis for CBD's
ight lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
>rtion of what should be in the CBD. It was believed that
is limitation generally would not prove to be serious as
e difference in area probably would not significantly alter
e magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

(he "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as suhject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivtors Insur-
ance ( BOASI ) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Itifiitstruil Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) hut its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noneomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business;
Census differs from that of the 1948 and previous Censuseij
by the exclusion of "milk dealers" (see KIND-OF-BUSINESSl
CLASSIFICATION, below). The 1948 data shown in thM
and other 1954 Census of Business publications have beeii

revised to the 1954 basis and will differ in this respect fron
the results in previously issued 1948 Census of Busines:
publications.

(3) The change in method of enumeration also resulted b|
the inclusion in the 1954 Business Census of a number oj
establishments which were in business a part of 1954 but no

3

at the end of 1954. In the 1948 and previous Busines 1

Censuses, the coverage of establishments (except for thosl
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to placel
which, at the end of the year, were still in business. In thji

1954 Census, however, the inclusion of establishments nol)

in business at the end of the year was possible to the extenj
that such establishments were included in the active file|

of the Internal Revenue Service used for mailing list pui
poses or to the extent that they were identified in the record
used for the "nonemployer" universe. In both 1954 an
previous Business Censuses, the count of establishments i

limited to those in business at the end of the year. Othe
items of data, however, include figures for part-year estal

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census n;

suits also is affected by differences in the items of informatio
|

collected for kind-of-business classification purposes and ill

the classification techniques. A description of these diffei

ences is provided in the section below, on KIND-OI
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census t

census exists because of the use of the establishment as th

unit for kind-of-business classification. Although an estal/

lishment may change its kind-of-business characteristic

gradually, a change in kind-of-business classification is mac
for the establishment as a whole at a specific point in tim»

For example, with the addition of appropriate lines of mej
chandise, an apparel store at some point becomes a depar™
ment store, or a men's shoe store becomes a family shoe stor
When a change in classification is made, the new figures

compared with figures on the old classification basis wj
show an increase in the new kind of business by the tot

amount of the establishment's sales and a correspond^
decrease in the previous kind of business in which the esta
lishment was classified. Often there are offsetting chang
in classification, so that changes between censuses in til

amounts shown for various kinds of business are independei
of changes in individual establishment classification. Ho*
ever, particularly when the volume of business is growii
rapidly and new lines of merchandise are being added, tl

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affe

kind-of-business comparisons among retail stores was tl

change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were 1

cated. In a census conducted by field enumeration methoc
it was feasible to identify the reports to be thus consolidate"
in the 1954 Business Census, however, the elimination
the field canvass made such consolidation difficult to accoi

plish. For this reason, in the 1954 Census, each leasi

department was treated as a separate establishment and w
classified in accordance with the kind of business it cc
ducted. For example, in the 1954 tabulations a leased a

partment selling apparel would be classified as an appa(
store even though it was located in a department store or iri

store classified in some kind of business other than appar|
It also should be noted that in the 1954 classifications, t

procedure which separated the leased department from t,

main store could affect the kind-of-business code assigned
the main store because that code did not take into account t|

lines of merchandise carried by the leased department. Tl

1948 figures contained in the 1954 Census of Business pi.

lications have not been adjusted to the 1954 basis for leas;
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apartments. In addition to the material included in KIND-
;F-BUSINESS CLASSIFICATION, below, reference should

fe made to Tables 12K, 12L, and 12M in Volume II of the

^48 Census of Business for an indication of the kinds of

jsiness where the change in leased department procedure

aight have had the greatest effect. Later publications of the

)54 Census of Business will present separate data for leased

apartments.

(6) One other important difference in the two Censuses is

[i the treatment of sales and excise taxes levied directly on
tie consumer. In the 1948 Census of Business such taxes
ere not included in total sales and receipts of retail estab-

,3hments, hotels, and motion picture theaters, whereas they
ere included in the 1954 Census. The effect of this change
liries from State to State depending on whether there was

t
State sales tax law and on what items the tax law applied.

|a general the tax is about two or three percent on the items
rivered. The Federal excise taxes on retail sales, while a
[gher percentage, were limited to selected items, and gen-
ally did not constitute a large fraction of total retail

les. Similar levies on the consumer in the case of motion
cture theaters and hotels are included in total receipts.

(
>r motion picture theaters this is a significant factor in

.mparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

i'j>se the operations of an individual establishment or busi-

es organization are not published. The number of
tablishments in a kind of business is not considered a dis-

;)sure by Census rules, so that this item is shown in instances
taere other items of information for the same establishments
,e suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
Anmary of reports for individual establishments rather than
>• companies. A separate report was obtained for each
uation where business was conducted, including each loca-
tfn of multiunit organizations. Each report in the census
is tabulated in accordance with the physical location at
iich the business was conducted. Although the tabulations
the census are on an establishment rather than ownership
sis, in certain tables the establishment figures are grouped
o ownership categories. This will be the case in the
rthcoming retail trade bulletin "Single Units and Multi-
bus" and in a planned company statistics bulletin covering
mpany activities in all parts of the 1954 Censuses of Busi-
es, Manufactures, and Mineral Industries.

here two or more activities were carried on at a single
Ijablishment, the entire establishment was classified on the
^is of its major activity and all data for it included in that
Jssification. However, when these activities were con-
futed by separate business entities, each entity was treated
^an establishment. Thus, a leased department in a depart-
Jnt store was treated as a separate establishment and is in-
uded in these tabulations on the basis of its activities rather
in as a part of the store within which it operates. (See
jbMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
*a multiunit organization which service or are auxiliary to
< retail stores, hotels, or motion picture theaters of the
F-anization, such as separate warehouses, administrative
i ces, etc. Information for this type of unit will be included
-t later 1954 Census of Business publications. In the 1948
Ijginess Census, figures for such units, where included in the
jjulations, were separately identified.

"pales.—Sales are defined to include total receipts from
i tomers during 1954, after deduction of refunds or allow-
IJes for merchandise returned by customers. Sales include
;*jj^ipts from repairs and from other services to customers,
-f ivell as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.

,
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Because "noneniployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only
information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,
and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling i

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ft>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab- !

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches,- candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home '

construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of
j

this type which sold primarily to builders and general con-
|

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies
j

and artificial limbs, pets, hobby equipment, toys, religious L

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.

..
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TULSA, OKLAHOMA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CENTRAL BUSINESS DISTRICT OF TULSA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments -1

(Number

)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchlsed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other. j . .

.

Drug stores, proprietary stores.

Other retail stores.

4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1954

505

25

123

91
32

12
4

3

5

87
22
16
10
26
15

10

28
15

4
7

20
10

10

35

14

5

9

28

133

26

12
5

5

5

3

45

Sales 1

($1,000)

112,387

1,541

5,980
4,955
1,025

34,146
(D)

2,827
(D)

21,814
4,512
2,924
6,028
7,867
6,396
483

5,237
3,975

154
1,072

20,741
18,024
2,703

2,320

4,459
818

3,641

4,191

11,958

3,770
1,063
1,041

235

1,584
(D)

4,492
1,320

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

18,051

148

1,482
1,365

117

5,548
(D)

468
(D)

3,806
679
578

1,113
1,370
1,047

66

1,066
865
23

178

2,518
2,105

413

270

595
121
474

727

1,891

605
237
130
27

262

(D)

1,663
310

1948

560

42

147

117
30

12
4

4

4

14
15
11

27
17

11

34
24
4
6

32
18

12
2

39

22

8

14

22

130

18
12

7

7

6

2

40
10

Sales

($1,000)

103,407

2,127

7,032
5,943
1,089

32,315
26,517
2,957
2,841

18,941
(D)

(D)

7,443
5,740
5,329
488

5,580
4,310

169
1,101

16,081
13,294

(D)

(D)

1,733

5,406
1,117
4,289

3,254

10,938

2,625
(D)

884
238

1,063
(D)

3,345
1,514

Payroll,
entire
year

($1,000)

14,757

179

1,600
1,457

143

5,080
4,287

459
334

2,684
(D)

(D)

1,108
791
734
66

874
687
20

167

1,538
1,166

(D)

(D)

197

475
145
330

491

1,639

462
(D)

125
45

179
(D)

1,128
309

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

h'i
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND I9U8
CITY OF TULSA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

195*1

Sales

($1,000)

Payroll,
entire
year

($1,000)

19U8

Estab
lish-
ments
(Number

)

Sales'"

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group 1

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other.

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels.-
Motion picture theaters

2,406

435

496
358
136

79
5

37

37

172
36
21

18
66
41
25

166
53
25
52

180
127
43
10

294

111
35

76

112

361
23
33
19
13
34
10

4

83
24

322,075 37,067 1,998 222,677

63,178

19,620
15,594
4,018

39,244
28,586
4,235
6,423

27,869
5,730
3,046
6,721

11,345
(D)

(D)

18,939
(D)

(D)

5,438

77,222
68,268
7,194
1,760

19,634

23,968
1,889

22,079

12,348

20,053
(D)

4,540
1,389
1,394
1,434
1,733
1,289

5,044
2,408

3,854

4,077
3,641
436

6,257
4,778

857
622

4,515
861
636

1,178
(D)

(D)

(D)

2,812
(D)

(D)

635

6,558
5,450
989
119

1,897

2,528
(D)

(D)

1,936

2,633
15

645
281
171
(D)

279
249

1,796
510

478

456
318
138

46
4
28
14

106
15
15
14
38
25
20

115
46
26
26

150
112
24
14

230

106
29

77

97

214

20
13
13
19
11
5

75
25

38,528

14,243
10,663
3,580

34,592
26,517
4,324
3,751

20,077
2,445

(D)

(D)

6,327
5,829
658

13,122
7,856

(D)

(D)

49,506
43,890

(D)

(D)

10,225

18,991
(D)

(D)

8,457

14,936

(D)

1,078
1,010

765
1,353
1,000

4,100
2,265

25,114

2,471

2,856
2,422

434

5,315
4,287

629
399

2,771
312
(D)

(D)

836
775
77

1,911
1,134

(D)

(D)

3,550
2,954

(D)

(D)

992

2,088
(D)

(D)

1,092

2,068

(D)

195
137
141
220
154

1,294
474

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. , . Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)
there were 185 such establishments with sales of $8,946,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
TULSA STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
lish-
ments
(Number)

1

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group :

Department stores.

,

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores.
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. . > , 1

Motion picture theaters

2,879

549

573
411
160

104
5

46
53

199
43
24
27

73
42
26

190
62

26
58

210
142
56

12

367

156
42

114

125

406

25
39

19
13

43
10
4

34

357,597 39,890 2,521 246,054

71,274

22,795
17,875
4,912

41,149
28,586

4,754
7,809

29,036
6,025
3,502
7,045

11,430
9,646

962

20,194
10,575
3,332
5,671

83,044
71,294
8,293
3,457

22,791

32,366
2,068
30,298

12,906

22,042

1,089
4,667
1,389

(D)

1,575
1,733
1,289

5,189
3,004

4,237 648

4,601 552
4,124 383

477 169

6,454 73
4,778 4

922 38

754 31

4,583
887
646

1,209
1,735
1,398

106

2,918
1,653

603
662

7,067
5,642
1,096

329

2,047

3,226
223

3,003

1,993

2,764

15
650
281

(D)

219
279
249

1,838
610

111
15
17
18
38
25
20

135
55

28
31

177
125
37
15

329

138
39

99

115

243

22
13
13
22

11
5

77
36

46,912

15,861
11,815
4,046

36,454
26,517

4,693
5,244

20,322
2,445
2,890
7,948
6,327
5,829
658

14,208
8,459
2,623
2,814

52,572
46,121
4,803
1,648

12,308

21,702
2,467

19,235

9,116

16,599

2,704
1,078
1,010

784
1,358
1,000

(D)

2,633

26,636

2,783

3,080
2,601

479

5,468
4,287

662
519

2,788
312
419

1,144
836
775
77

2,011
1,206

425
380

3,776
3,118

588
70

1,120

2,310
245

2,065

1,149

2,151

469
195
137
142
220
154

(D)

540

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available.
. . Represents zero.

Group totals may include data for establishments without, payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954
there were 199 such establishments with sales of $9,126,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19kQ TO I95U
CENTRAL BUSINESS DISTRICT OF TULSA, THE ENTIRE CITY, AND THE TULSA STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores

3
Men's, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores ,

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists '

Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-27.6

-15.0

-16.6
-5.9

5.7

(D)

-4.4

(D)

15.2
(D)

(D)

-19.0

37.1
20.0
-1.0

-6.2
-7.8
-8.9
-2.6

30.0
35.6
(D)

(D)

33.9

-17.5
-26.8
-15.1

28.8

9.3
XXX
43.6
(D)

17.8
-1.3

4-9.0

(D)

34.3
-12.8

44.6 75.8

64.0

37.8
46.2
12.2

13.4
7.8
-2.1

71.2

38.8
134.4

(D)

(D)

79.3
(D)

(D)

44.3
(D)

(D)

(D)

56.0
55.5

(D)

(D)

92.0

26.2

(D)

(D)

46.0

34.3
XXX
(D)

28.8
38.0
94.0

27.6
28.9

23.0
6.3

69.3

89.2
125.4
20.2

123.9
(D)

3.0
(D)

433.0
(D)

(D)

(D)

492.5
(D)

(D)

81.7
(D)

(D)

(D)

70.0
64.2

(D)

(D)

103.9

43.6
(D)

(D)

56.8

102.5

XXX
(D)

(D)

180.2
137.0
-49.5

(D)

-26.9

44.9

45.3

51.9

43.7
51.3
21.4

12.9
7.8
1.3

48.9

42.9
146.4
21.1
-11.4

80.7
65.5
46.2

42.1
25.0
27.0

101.5

58.0
54.6
72.7

109.8

85.2

49.1
-16.2

57.5

41.6

32.8
XXX
72.6
28.8
(D)

100.9
27.6
28.9

(D)

14.1

71.9

55.7

90.5
120.0
31.5

69.1
(D)

11.0

(D)

423.0
(D)

(D)

101.4
506.9
550.0
181.8

73.4
59.1
29.5

168.5

70.7
62.2

(D)

(D)

93.5

71.3
-7.5

78.4

48.7

78.1

XXX
1035.4

(D)

(D)

145.4
-49.5

(D)

(D)

50.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Minus sign (-) denotes decrease. XXX Not applicable.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 1954 AND I9I4-8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

TULSA CITY AND OF TULSA STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores, total

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing store s

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores
Other home furnishings stores.2.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.3.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

Percent of City sales in
Central Business District

195 1*

34.9

2.4

30.5
31.8
25.5

87.0
(D)

66.8
(D)

78.3
78.7
96.0
89.7
69.3
(D)

(D)

27.7
(D)

(D)

19.7

26.9
26.4
37.6

11.8

18.6
43.3
16.5

33.9

60.0
XXX
83.0
76.5
74.7
15.8
91.4
(D)

191*8

46.4

5.5

49.4
55.7
30.4

93.4
100.0
68.4
75.7

94.3
(D)

(D)

(D)

90.7
91.4
74.2

42.5
54.9
(D)

(D)

32.5
30.3
(D)

(D)

16.9

28.5
(D)

(D)

38.5

73.2
XXX
(D)

(D)

87.5
31.1
78.3
(D)

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954

31.4

2.2

26.2
27.7
20.9

83.0
(D)

59.5
(D)

75.1
74.9
83.5
85.6

66.

50.

25.9
37.6
4.6
18.9

25.0
25.3
32.6

10.2

13.8
39.6
12.0

32.5

54.3

XXX
80.8
76.5
(D)

15.0
91.4
(D)

1948

42.0

4.5

44.3
50.3
26.9

88.6
100.0
63.0
54.2

93.2
(D)

(D)

93.6
90.7
91.4
74.2

39.3
51.0
6.4

39.1

30.6
28.8

(D)

(D)

14.1

24.9
45.3
22.3

35.7

65.9

XXX
97.1
(D)

87.5
30.4
78.3
(D)

H'l

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. XXX Not applicable.
... Represents zero.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
2Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
3Tnis group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF TULSA, THE ENTIRE CITY, AND THE TULSA STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

fa

Retail stores, total

Food stores

Eating, drinking places
Eating places ,

Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores!
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers * .

.

Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other ,

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

195^

100.0

1.4

5.3
4.4
0.9

30.4
(D)

2.5

(D)

19.4
4.0
2.6
5.4

7.0
5.7
0.4

4.7
3.5
0.1
1.1

18.4
16.0
2.4

2.1

4.0
0.8

3.2

3.7

10.6

3.4

0.9
0.9
0.2
1.4

(D)

1948

100.0

2.1

6.8
5.7
1.1

31.2
25.6
2.9
2.7

18.3
(D)

(D)

7.2
5.6
5.2
0.5

5.4
4.2
0.1
1.1

15.6
12.9
(D)

(D)

1.7

5.2
1.1
4.1

3.1

10.6

2.5

(D)

0.9
0.2
1.0

(D)

Entire City

195^

100.0

19.6

6.1
4.8
1.3

12.2
8.9
1.3
2.0

8.7
1.8
.9

2.1
3.5
(D)

(D)

5.9

(D)

(D)

1.7

24.0
21.2
2.2

0.6

6.1

7.4

0.6
6.9

3.8

6.2
(D)

1.4

0.4
0.4
0.5
0.5
0.4

19^8

100.0

17.3

6.4
4.8
1.6

15.5
11.9
1.9
1.7

9.0
1.1

(D)

(D)

2.8
2.6
0.3

5.9
3.5
(D)

(D)

22.3
19.7
(D)

(D)

4.6

8.5
(D)

(D)

6.7

(D)

0.5
0.5
0.3
0.6
0.4

Standard
Metropolitan

Area

1954

100.0

19.9

6.4
5.0
1.4

11.5
8.0
1.3
2.2

8.1
1.7
1.0
2.0
3.2
2.7
0.2

5.6

3.1
0.9
1.6

23.2
19.9
2.3
1.0

6.4

9.1
0.6
8.5

3.6

6.2
0.3
1.3

0.4
(D)

0.4
0.5
0.4

1948

100.0

19.1

6.4
4.8
1.6

14.8
10.8
1.9
2.1

8.3
1.0
1.2
3.2
2.6
2.4
0.3

5.8
3.4
1.2
1.2

21,

18.

2,

0.

5.0

1.0
7.8

3.7

6.7

1.1

0.4
0.4
0.3
0.6
0.4

Standard Note6: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
Thi6 group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiuuit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS!

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit*
States summary and separate chapters, of statistics by kind
business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, Mt
chandise Inventories, Credit Sales, etc. (Most chapters also a
separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unit
States summary and separate chapters for each State, the Distrj

of Columbia, Alaska, and Hawaii, of statistics by counties, citit

and standard metropolitan areas, and by kind of business; wi
cross classifications by kind of business for standard metrppolit

[

areas, and for counties and cities with 500 or more retail establl

inents. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICl
United States summary and separate chapters, of statistics clas

L

fled by kind of business and geographic areas, for: Size of Who 1

sale Establishments, Credit Sales, Warehouse Space, Commod
Line Sales, Legal Form of Organization, and Petroleum Bulk Si

tions, etc. (Most chapters also are separate reports in bullet

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATIST^
United States summary and separate chapters for each State, t]

District of Columbia, Alaska, and Hawaii, of statistics by countij

cities, and standard metropolitan areas, and by kind of busines

with cross classifications by kind of business for standard metij

politan areas, and for counties and cities with 100 or more who
sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMA1
STATISTICS. United States summary and separate chapters !

statistics classified by kind of business and geographic areas, fc

Receipts Size of Establishments, Employment Size of Establiii

merits, Legal Form of Organization, Single Units and Multiuni

.

Laundries and Cleaning Plants, and Hotels and Motels. (Mi

chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STAT1,
TICS. United States summary and separate chapters for esj.

State, the District of Columbia, Alaska, and Hawaii, of statist 1

by counties, cities, and standard metropolitan areas, and by kf

.

of business ; with cross classifications by kind of business :
•

standard metropolitan areas and for cities and counties with '. •

or more service establishments. (Chapters also are sepan \

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tra ,

hotels, and theaters, for the central business district of each !

selected large cities with comparable city and standard met •

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busin 1

data previously issued for a number of wholesale, service, all

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD-29— San Francisco, Calif.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Comm<

Price, 10 cents
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

;
letins provides findings for retail trade establishments,

(

hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
' areas. The definition and map of the Central Business
1 District for which data are shown in this bulletin and its

I relation to the Central City and Standard Metropolitan Area

i

of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

)< Because many large cities had no officially defined area

si
representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
''Census data for them could be implemented. The delineation
' ! of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
(^Program. In their work on the CBD's, the Census Tract
,,Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
"bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

l>;

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the

. Central Business District with those in the remainder of
'* the metropolitan area or of the central city."

^Because there are no generally accepted rules for determining
i^hat a CBD area should include or exclude, the Census
[Bureau did not provide rigid specifications for denning the
CBD but (1) provided a general characterization of the
3BD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
|&n area of high traffic flow"; and (2) required that the
?BD ordinarily should be defined to follow existing tract

Eines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
;hat other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
or CBD's. It was recognized that tract basis for CBD's
night lead to the inclusion of some land area not properly
vithin a strictly defined CBD or to the exclusion of a small
)ortion of what should be in the CBD. It was believed that
his limitation generally would not prove to be serious as
he difference in area probably would not significantly alter
ihe magnitudes being measured. Provision, however, was
nade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catiorti Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it>

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site oil

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1904, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business Arms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
TO, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,o,t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 BusineEf
Census differs from that of the 1948 and previous Census*
by the exclusion of "milk dealers" (see KIND-OF-BUSINESi
CLASSIFICATION, below). The 1948 data shown in thjjj

and other 1954 Census of Business publications have bee
revised to the 1954 basis and will differ in this respect froi|

the results in previously issued 1948 Census of Businesf
publications.

(3) The change in method of enumeration also resulted i!

the inclusion in the 1954 Business Census of a number c

establishments which were in business a part of 1954 but net

at the end of 1954. In the 1948 and previous Businefl
Censuses, the coverage of establishments (except for thos!

of large multiunit organizations for which special canvas'
procedures were used) was substantially limited to place I

which, at the end of the year, were still in business. In tht

1954 Census, however, the inclusion of establishments ncj

in business at the end of the year was possible to the extenj

that such establishments were included in the active file)

of the Internal Revenue Service used for mailing list puii

poses or to the extent that they were identified in the record
used for the "nonemployer" universe. In both 1954 an
previous Business Censuses, the count of establishments i

limited to those in business at the end of the year. Othe
items of data, however, include figures for part-year estat

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census w
suits also is affected by differences in the items of informatio:

collected for kind-of-business classification purposes and i

the classification techniques. A description of these differ

ences is provided in the section below, on KIND-Of
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census t

census exists because of the use of the establishment as th

unit for kind-of-business classification. Although an estat

lishment may change its kind-of-business characteristic

gradually, a change in kind-of-business classification is mad
for the establishment as a whole at a specific point in timt

For example, with the addition of appropriate lines of mei
chandise, an apparel store at some point becomes a depart

ment store, or a men's shoe store becomes a family shoe store

When a change in classification is made, the new figures a

compared with figures on the old classification basis wil

show an increase in the new kind of business by the tofc

amount of the establishment's sales and a corresponds
decrease in the previous kind of business in which the estat

lishment was classified. Often there are offsetting change
in classification, so that changes between censuses in thi

amounts shown for various kinds of business are independen
of changes in individual establishment classification. How
ever, particularly when the volume of business is growin
rapidly and new lines of merchandise are being added, thi

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affee

kind-of-business comparisons among retail stores was th

change made from the 1948 Census practice of consolidatin

leased departments with the stores in which they were lc

cated. In a census conducted by field enumeration methods
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination o

the field canvass made such consolidation difficult to accom
plish. For this reason, in the 1954 Census, each lease*

department was treated as a separate establishment and wa
classified in accordance with the kind of business it con

ducted. For example, in the 1954 tabulations a leased de

partment selling apparel would be classified as an appare
store even though it was located in a department store or in t

store classified in some kind of business other than apparel

It also should be noted that in the 1954 classifications, th'

procedure which separated the leased department from thij

main store could affect the kind-of-business code assigned ti

the main store because that code did not take into account thi;

lines of merchandise carried by the leased department. Thi!

1948 figures contained in the 1954 Census of Business pu,;

lications have not been adjusted to the 1954 basis for leasei
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

i
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
i varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

i higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

l

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
(where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
Nummary of reports for individual establishments rather than
*or companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
>as tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
M the census are on an establishment rather than ownership
[basis, in certain tables the establishment figures are grouped
:,nto ownership categories. This will be the case in the
orthcoming retail trade bulletin "Single Units and Multi-
units'' and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-

ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
lassification. However, when these activities were con-

ducted by separate business entities, each entity was treated

f
s an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
'han as a part of the store within which it operates. (See
tOMPARISON OF 1948 AND 1954 CENSUSES, above.)

I This bulletin does not include figures for those locations
\f a multiunit organization which service or are auxiliary to
(he retail stores, hotels, or motion picture theaters of the
frganization, such as separate warehouses^ administrative
ffiees, etc. Information for this type of unit will be included
n later 1954 Census of Business publications. In the 1948
business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
ustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
^eceipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Incli;ded
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

Tying their returns. For the "nonemployers" the only

Information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously user! system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as*

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SAN FRANCISCO, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1951* AND 19W5
CENTRAL BUSINESS DISTRICT OF SAN FRANCISCO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores

* Men's, boys' clothing and furnishings stores 3
.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other i .

.

Drug stores, proprietary stores.

Other retail stores.4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

2,360

Hotels
Motion picture theaters.

182

858
523
333

39

7

8

24

369
58

65
12

115
48
96

93
35
21

25

33
21

11

1

63

26

11

15

54

643
62

104
61
19

24
19

19

231
23

410,336 82,801 407,597

22,125

78,979
59,553
19,402

114,947
105,418

7,726
1,803

75,437
10,586
16,296
10,970
29,820
26,027
7,163

30,330
19,325
4,928
5,865

16,591
13,750

(D)

(D)

6,257

2,974
1,499
1,475

10, 520

52,176
5,684

11,310
6,039
2,558
1,628
3,358
3,735

32,997
8,696

2,345

24,623
20,760
3,863

23,439
20,987
2,192

260

13,491
1,963
2,735
1,863
5,741
5,181
1,189

5,275
3,695

871
709

1,931
1,355

(D)

(D)

1,254

358
181
177

1,624

184

939
559
380

43
7

13

23

422
48
75
14

128
59

129

100
29

35
31

24
12

10
2

50

26

11
15

71

8,461 761
430 83

1,723 106
1,023 53

290 10
342 27
215 22

479 15

13,602

1,783
302
24

21,212

69,911
51,583
18,328

107,663
97,925
6,518
3,220

83,430
11,614
19,468
12, 508

32,319
30,335
6,923

36,683
22,569
7,043
6,301

17,450
14,877

(D)

(D)

5,987

2,000
1,130

870

11,602

51,659
5,301

10,045
5,499
1,300
2,218
4,711
2,501

33,506
7,177

77,565

1,961

20,292
15,899
4,393

18,459
16,809
1,343

307

15,063
2,143
3,123
1,589
6,665
6,380
1,543

7,726
5,251
1,457
1,018

1,734
1,282

(D)

(D)

1,176

249

145
104

2,148

8,757
344

1,410
1,140

195
468

1,237
344

11,995
1,457

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind^rf business;.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll*' establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF SAN FRANCISCO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11sh-
ments
(Number

)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels .

-

Motion picture theaters

9,588

2,323

2,602
1,640

956

230
13

101

116

789
121
132
34

283
118
177

546
133
111
190

225
144
61
18

540

250
126
124

299

1,784
323
189
134
49
119
59

32

463

72

1,154,020 170,242 9,845 1,023.713

257,052

167,260
123,559

43,659

167,134
145,025
16,171
5,938

113,449
15,354
22,897
13,727
50,938
45,023
9,819

76,312
40,987
14,984
18,167

165,399
153,978

9,256
(D)

45,682

24,638
7,472
17,166

32,922

104,172
26,753
17,024
9,175

(D)

4,710
4,034
4,531

48,787

14,675

19,579

45,44-6

37,309

8,137

31,158
26,916
3,624

618

2,341

2,606
1,537

1,069

220
11

119
90

9,640 946
2,626 119

3,544 123

2,240 37

9,719 356
8,981 168
1,511 228

11,549
7,096
2,067
2,386

17,850
15,794
1,782

(D)

5,199

2,418
718

1,700

4,388

533
112
108
198

221
146
60
15

543

248
133
115

338

3,015 1,849
1,437 326
2,504 198
1,(407 109

(D) 51

821 121
514 65

541 37

19,066

3,189

521

77

213,760

143,347
99,240

44,107

146,115
125,161
14,115
6,839

120,291
15,733
24,282
14,642
54,378
50,422
9,529

74,553
42,734
12,137
16,817

133,733
120,122
10,308
3,303

32,245

30,180
7,928

22,252

31,562

97,927
21,614
14,116
9,474
2,414
4,500
6,034
3,290

46,596

14,037

150.605

14,563

37,143
28,219

8,924

25,359
22,131
2,636

592

20,174
2,593
3,603
1,812
10,344
9,935
1,822

13,053
8,291
2,452
2,310

14,142
11,779
1,794

569

3,995

3,870
761

3,109

4,470

13,836
1,073
1,792
1,860

286
751

1,357
386

15,993

2,508

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 457 such establishments with sales of $18,201.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 193k AND 19^8
SAN FRANCISCO-OAKLAND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195 1*

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

19i+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group .

Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. .

»

, ,

Motion picture theaters

5,778

5,942
3,814
2,110

779
39

431
303

1,994
373
286
88

796
410
369

1,610
400
282

656

1,010
659
264
81

2,173

949
399
550

775

4,356
805
439
248
199
284
141
90

661
208

2,958,649 378,568 24,125 2,300,684

767,719

318,891
225,533
93,148

336,177
252,977
48,333
34,607

223,085
38,039
47,343
25,842
93,259
79,751
17,042

194,251
99,038
30,127
59,798

471,767
435,750
27,872

(D)

178,170

128,542
33,479
95,063

94,680

245,367
69,182
34,485
16,544
11,754
9,983
9,423
8,564

58,000
31,757

57,688

79,764
62,797
16,967

56,837
44,552
8,569
3,716

34,938
5,749
7,190
4,023

15,606
14,070
2,370

27,622
15,299
4,440
7,883

49,725
44,606
4,460

(D)

17,919

15,234
3,899

11,335

12,303

26,538
3,555
5,379
2,552
1,029
1,502
1,240

989

22,201
6,747

5,663

5,910
3,516
2,394

649
32

381
236

2,036
293

270
95

818
450
412

1,350
330
224
557

925
647
211

67

2,036

845
381
464

777

3,934
781
407
183
180
277
144
101

765
225

571,955

262,663
172,583
90,080

(D)

(D)

36,574
25,984

209,226
30,319
45,295
25,709
90,108
81,549
14,499

152,714
93,682
19,443
41,381

331,844
303,818
21,009

7,017

100,973

117,898
30,153
87,745

73,017

(D)

50,466
28,072
15,255
6,814
8,209

10,672
6,464

56,655
32,488

296,834

38,384

63,228
45,587
17,641

(D)

(D)

6,066
2,755

31,721
4,523
6,348
3,437

14,973
14,059
2,440

23,808
14,723
3,563
5,522

35,527
31,484
3,221

822

10,158

15,573
3,410

12,163

9,567

(D)

2,218
3,398
2,777

598
1,174
1,383

739

18,910
6,849

Standard Notes: (d) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
ttili there were 1,152 such establishments with sales of $61,698.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total Includes kinds of business not Included In any of the detail lines which follow.
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Table I*. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CBANGE IN SALES, 1948 TO 1954,
CENTRAL BUSINESS DISTRICT OF SAN FRANCISCO, THE ENTIRE CITY, AND THE SAN FRANCISCO-OAKLAND

STANDARD METROPOLITAN AREA

Kind of business

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places ,

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other . .

.

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores ,

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

Percent change 1

Central
Business
District

0.7

4.3

13.0
15.5
5.9

6.8
8.7

18.5
-44.0

-9.6
-8.9

-16.3
-12.3
-7.7

-14.2
3.5

-17.3
-14.4
-30.0
-6.9

-4.9
-7.6

(D)

(D)

4.5

48.7
32.7
69.5

-9.3

1.0
7.2

12.6
9.8

96.8
-26.6

-28.7
49.3

-1.5

21.2

Entire
City

12.7

20.3

16.7
24.5
-1.0

14.4
15.9
14.6

-13.2

-5.7
-2.4
-5.7
-6.3
-6.3

-10.7
3.0

2.4
-4.1
23.5
8.0

23.7
28.2
-10.2

(D)

41.7

-18.4
- 5.8
-22.9

4.3

6.4
23.8
20.6
-3.2

(D)

4.7
-33.2
37.7

4.7
4.5

City
less its
Central
Business
District

20.7

22.0

20.2
34.3
-5.9

35.7
45.4
11.2
14.3

3.1
15.8
37.1
29.2
-4.3
-5.4

1.9

21.4
7.4

97.4
17.0

28.0
33.2
(D)

(D)

49.5

23.1
-12.1
-26.6

12.2

12.4
29.2

40.4
-21.1

(D)

35.1
115.6

8.9

20.6
-12.8

Entire
Standard
Metro-
politan
Area

28.6

34.2

21.4
30.7
3.4

(D)

(D)

32.2
33.2

6.6
25.5
4.5
0.5
3.5
-2.2

17.5

27.2
5.7

55.0
44.5

42.2
43.4
32.7
(D)

76.5

9.0
11.0
8.3

29.7

(D)

37.1
22.8
8.4

72.5
21.6
-11.7
32.5

2.4
-2.3

Standard
Metro-
politan
Area less
Central
Business
District

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SAN FRANCISCO CITY AND OF SAN FRANCISCO-OAKLAND STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group .

.

Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchiaed and nonfranch! sed )..

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other .

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

35.6 39.8

47.2
48.2
44.4

68.8
72.7
47.8
30.4

66.5
68.9
71.2
79.9
58.5
57.8
73.0

39.7
47.1
32.9
32.3

10.0
8.9
(D)

(D)

13.7

12.1
20.1
8.6

32.0

50.1
21.2
66.4
65.8
(D)

34.6
83.2
82.4

9.9

48.8
52.0
41.6

73.7
78.2
46.2
47.1

69.4
73.8
80.2
85.4
59.4
60.2
72.7

49.2
52.8

58.0
37 J>-

13.0
12.4
19.8
(D)

18.6

6.6
14.3
96.1

36.8

52.8
24.5
71.2
58.0
53.9
49.3
78.1
76.0

13.9

2.9

24.8
26.4
20.8

34.2

41.7
16.0
5.2

33.8
27-8
34.4
42.5
32.0
32.6
42.0

15.6
19.5

16.4
9.8

3.5
3.2
S.8
(D)

3.5

2.3
4.5
1.6

11.1

21.3
8.2

32.8
36.5
21.8
16.3
35.6
43.6

17.7

3.7

26.6
29.9
20.3

(D)

(D)

17.8
12.4

39.9
38.3
43.0
48.7
35.9
37.2
47.7

24.0
24.1
36.2
15.2

5.3
4.9
9.7
(D)

5.9

1.7
3.7
1.0

15.9

(D)

10.5
35.8
36.0
19.1
27.0
44.1
38.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll'' establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 1<&8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SAN FRANCISCO, THE ENTIRE CITY, AND THE SAN FRANCISCO-OAKLAND
STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19U8

Entire City

19^ IShQ

Standard
Metropolitan

Area

195^ 1948

Retail stores, total.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores .

Family clothing stores 1

Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

100.0

5.4

19.2
14.5
4.7

28.0
25.7
1.9
0.4

18.4
2.6
4.0
2.7
7.4
6.3
1.7

7.4
4.8
1.2
1.4

4.0
3.4
(D)

(D)

1.5

0.7
0.4
0.3

2.6

12.8
1.4
2.8
1.5
0.6
0.4
0.8
0.9

100.0 100.0 100.0 100.0

5.2

17.2
12.7
4.5

26.4
24.0
1.6

0.8

20.4
2.8
4.7
3.1
8.0
7.5
1.8

9.0
5.7
1.8
1.5

4.3
3.6

(D)

(D)

1.5

0.5
0.3

0.2

2.8

12.7
1.3
2.5
1.3

0.3
0.5
1.2
0.6

22.3

14.5
10.7
3.8

14.5
12.6
1.4
0.5

9.8
1.3
2.0
1.2
4.4
3.9
0.9

6.6
3.7
1.3
1.6

14.3
13.3
0.8
(D)

4.0

2.1
0.6
1.5

2.9

9.0
2.3
1.5

0.8
(D)

0.4
0.3
0.4

20.8

14.0
9.7
4.3

14,

12,

1,

0,

11.8
1.6
2.5
1.5
5.3
4.9
0.9

7.3
4.3
1.3
1.7

13.1
11.7
1.1
0.3

3.1

2.9
0.8
2.1

3.1

9.6
2.1
1.4
0.9
0.2
0.4
0.6
0.3

25.9

10.8
7.6
3.2

11.4
8.6
1.6
1.2

7.6
1.3
1.6
0.9
3.2
2.7
0.6

6.6
3.3
1.3
2.0

15.9
14.7
0.9
(D)

6.0

4.3
1.1
3.2

3.2

0.4
0.3
0.3
0.3

100.0

24.9

11.4
7.5
3.9

(D)

(D)

1.6
1.1

9.1
1.3
2.0
1.1
3.9
3.5
0.6

6.6
4.1
0.8
1.7

14.4
13.2
0.9
0.3

4.4

5.1
1.3
3.8

3.2

(D)

2.2
1.2
0.7
0.3
0.4
0.5
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.
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Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Uni
States summary and separate chapters, of statistics by kind
business and geographic areas, for : Sales Size of Establishmen
Single Units and Multiunits, Legal Form of Organization, M
chandise Inventories, Credit Sales, etc. (Most chapters also t

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Uni
States summary and separate chapters for each State, the Distt

of Columbia, Alaska, and Hawaii, of statistics by counties, citi

and standard metropolitan areas, and by kind of business ; w
cross classifications by kind of business for standard metropolif

areas, and for counties and cities with 500 or more retail establi

ments. (Chapters also are separate reports in bulletin series R-

Volume III.—WHOLESALE TRADE, SUMMARY STATISTS
United States summary and separate chapters, of statistics clas

fled by kind of business and geographic areas, for : Size of Wh<
sale Establishments, Credit Sales, Warehouse Space, Commod
Line Sales, Legal Form of Organization, and Petroleum Bulk £

tions, etc. (Most chapters also are separate reports in bulle

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATIST*
United States summary and separate chapters for each State,

District of Columbia, Alaska, and Hawaii, of statistics by count

cities, and standard metropolitan areas, and by kind of buslne

with cross classifications by kind of business for standard met

politan areas, and for counties and cities with 100 or more wh<

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMA
STATISTICS. United States summary and separate chapter;;

statistics classified by kind of business and geographic areas, 1

Receipts Size of Establishments, Employment Size of Establ

ments, Legal Form of Organization, Single Units and MultiuE
Laundries and Cleaning Plants, and Hotels and Motels, (fti

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STA1
TICS. United States summary and separate chapters for e

State, the District of Columbia, Alaska, and Hawaii, of statis

by counties, cities, and standard metropolitan areas, and by U

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are sepa:

reports in bulletin series S-l.)
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
[representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
pensus data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
:ities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
.interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
[bodies, etc.

The objective of the CBD Program was stated, as follows,
n a letter from the Director of the Census Bureau to the
Pract Committees

:

I "The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

because there are no generally accepted rules for determining
rhat a CBD area should include or exclude, the Census
fureau did not provide rigid specifications for defining the
1BD but (1) provided a general characterization of the

!BD, describing it as "an area of very high land valuation,
i area characterized by a high concentration of retail busi-
sses, offices, theaters, hotels, and 'service' businesses, and
i area of high traffic flow"; and (2) required that the

ijBD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.
|he emphasis put on tracts was based on the anticipation

Eiat
other Census statistics than those derived from the

)54 Census of Business would also [eventually] be tabulated
>r CBD's. It was recognized that tract basis for CBD's
ight lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
>rtion of what should be in the CBD. It was believed that
lis limitation generally would not prove- to be serious as
je difference in area probably would not significantly alter
,e magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation
k Manual, and as covered in the 1954 Census of Business,

includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
fled in the 1954 Census, for the first time, on the basis of it*

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm -users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

iorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

,
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1934, i. e.,

the '•employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was tobtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active

records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and SurviVors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had no,t classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tp; questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take intoeonsideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification Is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

i Establishments.—Census of Business figures represent a
isummary of reports for individual establishments rather than
for companies. A separate report was obtained for each
•location where business was conducted, including each loca-

;
tion of multiunit organizations. Each report in the census
'was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
i;of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
rinto ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
^units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
'basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
lis an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
^COMPARISON OF 1948 AND 1954 CENSUSES, above.)

I This bulletin does not include figures for those locations
'j>f a multiunit organization which service or are auxiliary to
'the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
>fnces, etc. Information for this type of unit will be included
n later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
iabulations, were separately identified.

' Sales.—Sales are defined to include total receipts from
lustomers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
"eceipts from repairs and from other services to customers,

sfs well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc. ) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as*

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air

craft, motorboats, motorcycles, and automobile trailers. Es
tablishments primarily selling trucks and motorized indus
trial equipment are, fbr Census purposes, classified as whole
sale establishments.

Gasoline Service Stations.—This group includes estab
lishments primarily engaged in selling gasoline and othe>

automotive petroleum products. Business places called "ga
rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sel

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber
building materials, and basic lines of hardware, such as tools

builders' hardware, paint and- glass, electrical supplies, roof

ing materials, and other equipment and supplies for homi;

construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards'

and "Building materials dealers" selling primarily to hom,
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments o

this type which sold primarily to builders and general con

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group include!,

stores which sell drugs or proprietary medicines usually u
combination with lines such as cosmetics, toiletries, tobaccc
magazines and books, and novelty merchandise. Howevei,
to be classified as a drug store, the establishment must sel

prescriptions.

Other Retail Stores.—This group includes establishment
primarily engaged in selling, at retail, specialized lines o

merchandise such as jewelry, liquor, feed, farm and gardei

supplies, books, sporting goods, gifts, novelties, souvenirt
music, cameras, photographic supplies, orthopedic supplie

and artificial limbs, pets, hobby equipment, toys, religioui

goods, and monuments and tombstones. Greenhouses an*

nurseries are not within scope of the census ; however, floris!

shops are included.

Motion Picture Theaters.—This kind of business include
commercially operated theaters primarily engaged in th

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estatl

lishments known to the public as hotels, primarily engage
in providing lodging, or lodging and meals, to the genera

public.
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NEWARK, NEW JERSEY

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND I9W
CENTRAL BUSINESS DISTRICT OF NEWARK

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores, proprietary stores

Other retail stores4.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

195^

1,053

87

309
186
123

19
3

5

11

231
58

63
12

65

37
33

66
21
16
23

14
9

3

2

23

20
11

9

24

260
18
55

19

5

7

10

5

18
12

Sales 1

($1,000)

279,694

18,632

24,994
17,495
7,499

100,635
(D)

9,067
(D)

69,518
7,539

16,580
29,563
12,938
10,518
2,898

15,439
5,494
2,423
7,478

19,431
18,592

(D)

(D)

1,308

2,194
764

1,430

3,411

24,132
2,018
7,022
1,360

672
447

1,601
1,769

3,308
4,215

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number )

43,733

1,290

5,960 358
4,356 215
1,604 143

18,818 30

(D) 4
1,880 5

(D) 21

9,014 268
958 57

2,655 78

2,987 7

2,004 72

1,734 34
410 50

2,251
827
472
952

2,022
1,870

(D)

(D)

215

287
91

196

534

3,342
202

1,060
233
73

105
325
225

1,254
977

19W

1,270

129

72

25
24
22

27
11

14

2

32

31

15

16

21

302
14
49
19
5

11

14
6

21
17

Sales

($1,000)

270,474

15,027

24,589
17,637
6,952

112,852
(D)

8,868
(D)

53,163
7,378

14,796
17,866
10,222
7,733
2,818

15,462
6,617
2,445
6,397

17,961
16,489

(D)

(D)

1,125

2,060
747

1,313

3,757

24,478
1,067
8,183
1,332

238
425

1,978
1,087

3,044
5,060

Payroll,
entire
year

($1,000)

42,262

1,086

5,929
4,353
1,576

20,138
(D)

1,404
(D)

7,045
938

2,084
2,148
1,280
1,055

595

2,049
1,061

395
593

1,794
1,592

(D)

(D)

121

292
79

213

488

3,320
127

1,231
215
24
83

296
128

1,000
1,084

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business;
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF NEWARK

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^

Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . ..

Motion picture theaters

1954

5,685

1,6-44

1,447
681

766

176
4

43
127

559
120

86

26
208
115
93

302

85
75

82

116
61

49
6

279

156

82

72

175

831

119
88

49
15

60

28
5

26

28

Sales

($1,000)

639,078

125,871

75,749
42,600
33,149

114,328
98,083
11,670

(D)

87,954
10,747
18,169
31,500
22,012
16,905
4,968

44,828
19,614
9,184

15,168

80,681
73,718
6,345

618

18,770

16,073
3,414

12,645

14,333

60,491
11,293
7,646
2,690
1,100
1,868
2,059
1,769

6,008
5,925

Payroll,
entire
year

($1,000)

78,712

7,660

14,582
9,677
4,905

20,748
18,123
2,288

337

11,019
1,340
2,835
3,192
2,970
2,485

682

6,250
3,081
1,626
1,543

7,346
6,253

980
113

1,504

1,462
266

1,196

1,660

6,481
830

1,088
327
87

291
345
225

2,281
1,498

1948

Estab
lish-
ments
(Number

)

6,674

2,196

1,579
751
828

179
5

42
132

664
115
99

27
248
101
121

315

82

74

92

123
57

61

5

297

197
99
98

188

936

129

78
32

17
63

32
10

35
41

Sales

($1,000)

561,983

108,695

62,059
34,559
27,500

125,071
108,793
11,633
4,645

70,602
10,171
15,521
21,126
16,667
11,798
5,287

40,072
17,218
6,804

13,845

57,285
50,490
4,815
1,980

11,466

12,410
(D)

(D)

15,036

59,287
8,658
8,951
2,295

413
1,505
2,446
1,251

5,943
8,200

Payroll,
entire
year

($1,000)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which, could not be classified by detailed

In 1951*

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 370 such establishments with sales of $21,893,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.



NEWARK, NEW JERSEY

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8
NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

11

Kind of business Estab-
lish-^
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance , radio , TV store s

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores , proprietary stores

Other retail stores^
Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels »

Motion picture theaters .

L48,694

42,399

29,418
17,470
11,910

5,316
87

1,153
3,998

16,822
2,798
2,453

485
7,383
3,196
2,709

8,604
1,929
2,492
2,453

3,679
2,542

905
214

7,907

5,332

2,461
2,837

5,356

23,861
3,531
2,101
2,203

729
1,611

536
380

845

752

L5, 425, 091

4,213,112

1,792,099
1,281,065

510,342

1,390,732
931,428
249,749
208,213

1,812,965
256,011
388,710
234,561
754,965
551,201
156,788

984,017
368,153
203,577
381,529

1,866,183
1,758,549

84,097
(D)

562,425

693,106

179,130
513,376

403,123

1,707,329
358,978
133,360
123,509
39,401
56,155
37,658
49,471

336,457
163,005

L, 810,456

305,487

382,180
295,454
86,726

229,381
161,341
44,705
23,335

253,452
34,588
57,673
28,117
109,416
84,792
23,658

121,536
53,029
31,811
36,696

164,585
150,352
12,019
2,214

49,321

79,978
21,995
57,983

52,078

172,458
24,126
18,880
13,124
3,751
9,590
5,877
4,803

122,237
37,894

161,695

52,481

30,780
16,444
14,336

4,815
77

1,233
3,505

17,649
2,611
2,343

530
7,903
3,067
2,631

8,337
1,510
2,002
2,798

3,769
2,561
1,022

186

8,693

4,903
2,360
2,543

5,548

24,720
3,838
1,712
1,253

605
1,695

580
427

987
931

12,308,614

3,322,842

1,534,222
1,013,776

520,446

1,270,841
934,801
198,723
137,317

1,656,043
223,764
319,056
344,514
599,817
444,398
141,190

778,233
243,682
135,606
336,526

1,162,689
1,080,986

65,651
16,052

339,168

451,549
131,256
320,293

328,465

1,464,562
304,299
122,723
73,610
33,992
46,626
26,672
43,585

302,934
189,342

1,421,163

213,442

317,383
225,784
91,599

212,853
166,806
32,769
13,278

225,956
27,293
44,637
49,009
81,182
67,410
23,835

87,646
33,778
23,996
29,872

103,195
92,988
8,802
1,405

30,513

50,639
13,915
36,724

39,795

139,741
18,410
18,253
9,867
3,897
6,781
3,702
4,460

106,032
(NA)

J

Standard Note6: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tlxcludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195 1*

there were 9,751 such establishments with sales of $490,195,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included In any of the detail lines which follow.
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Table 4. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 194-8 TO 1954,

CENTRAL BUSINESS DISTRICT OF NEWARK, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY
STANDARD METROPOLITAN AREA

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group.
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers..
Hardware stores ,

Other ,

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

Percent change 1

Central
Business
District

3.4

24.0

1.6
-0.8
7.9

-10.8

(D)

2.2
(D)

30.8
-2.2

12.1

65.5
26.6
36.0
2.8

0.2
-17.0
-0.9
16.9

8.2

12.8
(D)

(D)

16.3

6.5

2.3
8.9

-9.2

-1.4

89.1
-14.2

2.1
182.4

5.2
-19.1
62.7

8.7
-16.7

Entire
City

13.7

15.8

22.1
23.3
20.5

-8.6
-9.9
0.3
(D)

24,

5,

17,

49,

32,

43,

-6.0

11.

13.

35,

40.

46.
31.

63.7

29.5

(D)

(D)

-4.7

2.0
30.4

-14.6
17.2

166.3
24.1

-15.8
41.4

1.1
-27.8

City
less its
Central
Business
District

23.3

14.5

35.5
48.4
24.8

15.3
(D)

7.3
(D)

5.7
14.9

119.2
-40.6
40.8
57.1

-16.2

19.4
33.2
55.1
3.2

55.8
62.1
(D)

(D)

68.9

34.1
(D)

(D)

-3.2

6.3
22.2
-18.8

257.5
144.6
31.6
-2.1

6.9
-45.6

Entire
Standard
Metro-

politan
Area

25.3

26.8

16.8
26.4
-2.0

9.4
-0.4
25.7
51.6

9.5
14.4
21.8
-31.9
25.9
24.0
11.0

26.4
51.1
50.1
13.4

60.5
62.7
28.1
(D)

65.8

53.5
36.5
60.3

22.7

16.6
18.0
8.7

67.8
15.9
20.4
41.2
13.5

11.1
-13.9

Standard
Metro-
politan

Area less
Central
Business
District

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Tllnus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 195 1* AND ±9h3 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

NEWARK CITY AND OF NEW YORK-NORTHEASTERN NEW JERSEY STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 19^8

Retail stores, total 1
.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.2

Household appliance, radio, TV stores

j
Automotive group
Passenger car dealers (franchised and nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores -

Other

Drug stores, proprietary stores.

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

1 Florists
Music stores
Camera, photographic supply stores.

-43.8

14.8

33.0
41.1
22.6

88.0
(D)

77.7
(D)

79.0
70.1
91.3
93.9
58.8
62.2
58.3

34.4
28.0
26.4
49.3

24.1

25.2
(D)

(D)

7.0

13.7
22.4
11.3

23.8

39.9
17.9
91.8
50.6
61.1
23.9
77.8

100.0

48.1

13.8

39.6
51.0
25.3

90.2
(D)

76.2
(D)

75.3
72.

95.

84.

61,

65.

53.3

38.6
38.4
35.9
46.2

31.4

32.7
(D)

(D)

9.8

16.6
(D)

(D)

25.0

41.3
12.3
91.4
58.0
57.6
28.2
80.9
86.9

1.8

0.4

1.4
1.4
1.5

7.2

(D)

3.6
(D)

3.8
2.9
4.3
12.6
1.7
1.9
1.8

1.6
1.5
1.2
2.0

1.0

1.1
(D)

(D)

0.2

0.3
0.4
0.3

0.8

1.4
0.6
5.3
1.1
1.7
0.8
4.3
3.6

2.2

0.5

1.6
1.7
1.3

8.9
(D)

4.5
(D)

3.2
3.3
4.6
5.2
1.7
1.7
2.0

2.0
2.7
1.8
1.9

1.5

1.5
(D)

(D)

0.3

0.5
0.6
0.4

1.1

1.7
0.4
6.7
1.8
0.7
0.9
7.4
2.5

i
Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

_..
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF NEWARK, THE ENTIRE CITY, AND THE NEW YORK-NORTHEASTERN NEW JERSEY

STANDARD METROPOLITAN AREA
(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s , boys ' clothing and furnishings stores
Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores1.
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchlsed)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware store s

Other

Drug stores, proprietary stores

Other retail store s2.

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

195^

100.0

6.7

8.9
6.2

2.7

36.0
(D)

3.2
(D)

2-4.9

2.7
5.9

10.7
4.6
3.8
1.0

5.5

2.0
0.9
2.6

6.9

6.6
(D)

(D)

0.5

0.8
0.3
0.5

1.2

8.6

0.7
2.5
0.5
0.2
0.2
0.6
0.6

19U8

100.0

5.6

9.1
6.5

2.6

41.7
(D)

3.3

(D)

19.7

2.7
5.5

6.6
3.9

2.8
1.0

5.7
2.4
0.9
2.4

6.6
6.1
(D)

(D)

0.4

0.8
0.3
0.5

1.4

9.0

0.4
3.0
0.5
0.1
0.2
0.7
0.4

Entire City

195^

100.0

19.7

11.9
6.7
5.2

17.9
15.3
1.8
(D)

13.8
1.7
2.8
5.0
3.5
2.6
0.8

7.0
3.1
1.4
2.5

12.6
11.5
1.0
0.1

2.9

2.5
0.5
2.0

2.2

9.5

1.8
1.2
0.4
0.2
0.3
0.3
0.3

I9I18

100.0

19.3

11.0
6.2

4.8

22.3
19.4
2.1
0.8

12.6
1.8
2.9
3.9
3.1
2.1

0.9

7.1
3.2
1.3
2.6

10.3
9.0
0.9
0.4

2.0

2.2

(D)

(D)

2.7

10.5

1.5
1.6
0.4
0.7
0.3
0.4
0.2

Standard
Metropolitan

Area

195^

100.0

27.3

11.6
8.3
3.3

1.3

11,

1.

2.

1.

5,

3,

1.0

6.4
2.5
1.3
2.6

12.1
11.4
0.5
(D)

3.6

4.5
1.2
3.3

2.6

11.1
2.3
0.9
0.8
0.3
0.4
0.2
0.3

1948

100.0

27.0

12.5
8.3

4.2

10.3
7.6
1.6
1.1

13.5
1.8
2.7
2.9
5.0
3.6
1.1

6.3
2.3
1.2

2.8

9.4
8.8
0.5
0.1

2.8

3.7
1.1
2.6

2.6

11.9

2.5
1.0
0.6
0.3
0.4
0.2
0.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

I
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite)
States summary and separate chapters, of statistics by kind <jj

business and geographic areas, for: Sales Size of Establishment!
Single Units and Multiunits, Legal Form of Organization, Mel
chandise Inventories, Credit Sales, etc. (Most chapters also ail

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unit*

States summary and separate chapters for each State, the DistrM
of Columbia, Alaska, and Hawaii, of statistics by counties, citieij

and standard metropolitan areas, and by kind of business ; wit

cross classifications by kind of business for standard metropolita

areas, and for counties and cities with 500 or more retail establisl

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics class

fled by kind of business and geographic areas, for : Size of Whol
sale Establishments, Credit Sales, Warehouse Space, Commodii
Line Sales, Legal Form of Organization, and Petroleum Bulk St

tions, etc. (Most chapters also are separate reports in bullet

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC
United States summary and separate chapters for each State, tl

District of Columbia, Alaska, and Hawaii, of statistics by countif

cities, and standard metropolitan areas, and by kind of buslnes

with cross classifications by kind of business for standard metr

politan areas, and for counties and cities with 100 or more whol

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAB
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, fa

Receipts Size of Establishments, Employment Size of Establis

ments, Legal Form of Organization, Single Units and Multiuni
Laundries and Cleaning Plants, and Hotels and Motels. (Mc
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATI
TICS. United States summary and separate chapters for ea<

State, the District of Columbia, Alaska, and Hawaii, of statist!

by counties, cities, and standard metropolitan areas, and by ki

of business ; with cross classifications by kind of business t

standard metropolitan areas and for cities and counties with 2

or more service establishments. (Chapters also are separs

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS,
Establishments, sales or receipts, and payroll for retail tra<

hotels, and theaters, for the central business district of each
J

selected large cities with comparable city and standard met:

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busim

data previously Issued for a number of wholesale, service, aj

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954
Central Business District Statistics Bulletin CBD- 31- -Portland, Ore.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Comma
Price, 10 cents
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U. S. DEPARTMENT OF COMMERCE

Bureau of the Census
Washington 25, D. C-

Census of Business: 1954—Central Business District Statistics

ERRATA SHEET FOR BULLETIN CBD-31, PORTLAND, OREGON

Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948

CITY OF PORTLAND, OREGON

Establishments, Sales, and Annual Payroll, by land of Business

Kind of business

1954 1948

Estab-
lish-
ments 1

( Number

)

Soles 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments

(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

4,956
4,973

1,020
1,037

631,792
629,914

151,517
149,639

79,026
78,894

10,812
10,680

to...

to...

PORTLAND, OREGON

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948

PORTLAND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

1954

Estab-
lish-
ments

( Number

)

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

1948

Estab-
lish-
ments

( Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total from.
to.

Food ..stores from.
to.

7,585
7,602

1,550
1,567

874,446
872,568

223,364
221,486

101,920
101,781

15,474
15,342

CENTRAL BUSINESS DISTRICT STATISTICS

Table 4. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IK SALES, 1948 TO 1954,

CENTRAL BUSINESS DISTRICT OF PORTLAND, THE ENTIRE CITY, AND THE PORTLAND STANDARD METROPOLITAN 4REA

Percent change 1

Standard
City Entire Metro-

Kind of business Central less its Standard politan
Business

City
Central Metro- Area less

District Business politan Central
District Area Business

District

18.7 30.0 20.3 28.2
to... 18.3 29.6 20.0 27.9

41.7
39.9

51.6
49.6

35.2
34.1

40.7
to... 39.5

( over)



ERRATA SHEET FOR BULLETIN CBD-31, PORTLAND, OREGON—Continued

Table 5. RETAIL STORES: 1954 AND 19-48 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PORTLAND CITY AND OF PORTLAND STANDARD METROPOLITAN AREA SALES

1 '•»
i

!?
;

-

Kind of business

Percent of City sales in
Central Business District

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948 1954 1948

to...
28.8
28.9

7.6
7.7to...

CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF PORTLAND, THE ENTIRE CITY, AND THE PORTLAND STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators')

Kind of business

Central
Business
District

Entire City
Standard

Metropolitan
Area

1954 1948 1954 1948 1954 1948

24.0
23.8

17.0
17.1

5.0
6.0

25.5
25.4

17.7
17.8
0.9
1.0

to...

to...

to...

to...

to...

Comm-DC



INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
if Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
954 Censuses covered businesses operated in continental
Jnited States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
ale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-

less districts and related cities and standard metropolitan
reas. The definition and map of the Central Business
Mstrict for which data are shown in this bulletin and its

elation to the Central City and Standard Metropolitan Area
f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
^presenting their "Central Business District," it was neces-
iry for the Bureau of the Census to arrange for the deline-
tion of such districts before a program to tabulate 1954
ensus data for them could be implemented. The delineation

if Central Business Districts was accomplished with the
loperation of the Census Tract Committees in the large
ties included in the Central Business District (CBD)
irogram. In their work on the CBD's, the Census Tract
ommittees obtained the representation of a variety of local
;,terests, such as business firms and associations, newspapers,
i.anning agencies, welfare organizations, local governmental
idies, etc.

I The objective of the CBD Program was stated, as follows,
a letter from the Director of the Census Bureau to the

ract Committees

:

.'•The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of

.
,the metropolitan area or of the central city."

> ?cause there are no generally accepted rules for determining
hat a CBD area should include or exclude, the Census
ireau did not provide rigid specifications for defining the

J

3D but (1) provided a general characterization of the
I iT>, describing it as "an area of very high land valuation,

i area characterized by a high concentration of retail busi-
: sses, offices, theaters, hotels, and 'service' businesses, and
I I area of high traffic flow"; and (2) required that the

•• 3D ordinarily should be defined to follow existing tract
I ies, i. e., to consist of one or more whole Census tracts.
ie emphasis put on tracts was based on the anticipation
at other Census statistics than those derived from the

,
54 Census of Business would also [eventually] be tabulated
r CBD's. It was recognized that tract basis for CBD's
ght lead to the inclusion of some land area not properly
thin a strictly defined CBD or to the exclusion of a small
rtion of what should be in the CBD. It was believed that
s limitation generally would not prove to be serious as
! difference in area probably would not significantly alter
t magnitudes being measured. Provision, however, was
ide for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of "Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '"employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailid to all business firms included in the active
records of the Internal Revenue Service as subject to payment
Of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73. 75, 70, 78, and 79 of the service portion of the
titamhu'd. Iwhist rial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) hut its 1954 Census classifi-

cation was determined by replies tp questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The •'nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous CensuseJ
by the exclusion of "milk dealers" (see KIND-OF-BUSINESSJ
CLASSIFICATION, below). The 1948 data shown in thirl

and other 1954 Census of Business publications have beeil
revised to the 1954 basis and will differ in this respect fronl
the results in previously issued 1948 Census of Busines:!
publications.

(3) The change in method of enumeration also resulted ri
the inclusion in the 1954 Business Census of a number ol
establishments which were in business a part of 1954 but noi
at the end of 1954. In the 1948 and previous Busines 1
Censuses, the coverage of establishments (except for thosl
of large multiunit organizations for which special canvasj]
procedures were used) was substantially limited to place m
which, at the end of the year, were still in business. In thfl

1954 Census, however, the inclusion of establishments no!
in business at the end of the year was possible to the exten
that such establishments were included in the active fllei

of the Internal Revenue Service used for mailing list purl
poses or to the extent that they were identified in the recordl
used for the "nonemployer" universe. In both 1954 an>fl

previous Business Censuses, the count of establishments i'l

limited to those in business at the end of the year. Othe I

items of data, however, include figures for part-year estatll

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census r«l
suits also is affected by differences in the items of informatio I
collected for kind-of-business classification purposes and i I
the classification techniques. A description of these diffei I

ences is provided in the section below, on KIND-OFj
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census t

census exists because of the use of the establishment as th:

unit for kind-of-business classification. Although an estalj

lishment may change its kind-of-business characteristic!

gradually, a change in kind-of-business classification is mad;
for the establishment as a whole at a specific point in tim
For example, with the addition of appropriate lines of me!
chandise, an apparel store at some point becomes a depart
nient store, or a men's shoe store becomes a family shoe storj

When a change in classification is made, the new figures a

compared with figures on the old classification basis wi
show an increase in the new kind of business by the tot
amount of the establishment's sales and a correspondir
decrease in the previous kind of business in which the esta

lishment was classified. Often there are offsetting chang
in classification, so that changes between censuses in tB

amounts shown for various kinds of business are independet
of changes in individual establishment classification. Ho^
ever, particularly when the volume of business is growh
rapidly and new lines of merchandise are being added, tl

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affe

kind-of-business comparisons among retail stores was tl

change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were \

cated. In a census conducted by field enumeration method
it was feasible to identify the reports to be thus consolidate*
in the 1954 Business Census, however, the elimination
the field canvass made such consolidation difficult to accoi

plish. For this reason, in the 1954 Census, each leas*"

department was treated as a separate establishment and w
classified in accordance with the kind of business it co

ducted. For example, in the 1954 tabulations a leased
partment selling apparel would be classified as an appai
store even though it was located in a department store or in;

store classified in some kind of business other than appar
It also should be noted that in the 1954 classifications, tl

procedure which separated the leased department from t

main store could affect the kind-of-business code assigned
the main store because that code did not take into account t:

lines of merchandise carried by the leased department. T|

1948 figures contained in the 1954 Census of Business pti

lications have not been adjusted to the 1954 basis for leajv

i

I!

I

::

k



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

Separtments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
raries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied,

in general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
ligher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

tales. Similar levies on the consumer in the case of motion
)icture theaters and hotels are included in total receipts,

•'or motion picture theaters this is a significant factor in

Comparing the 1954 and 1948 receipts data.

,

CONFIDENTIALITY OF DATA
i

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

fess organization are not published. The number of
stablishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
JjVhere other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
l>r companies. A separate report was obtained for each
^cation where business was conducted, including each loca-

lon of multiunit organizations. Each report in the census
jvas tabulated in accordance with the physical location at
ijhich the business was conducted. Although the tabulations

if the census are on an establishment rather than ownership
psis, in certain tables the establishment figures are grouped
[to ownership categories. This will be the case in the
rthcoming retail trade bulletin "Single Units and Multl-

ijiits" and in a planned company statistics bulletin covering
>mpany activities in all parts of the 1954 Censuses of Busi-
es, Manufactures, and Mineral Industries.

I

j

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
lisis of its major activity and all data for it included in that
rassiflcation. However, when these activities were con-
icted by separate business entities, each entity was treated
an establishment. Thus, a leased department in a depart-

ment store was treated as a separate establishment and is in-

uded in these tabulations on the basis of its activities rather
an as a part of the store within which it operates. (See
OMPARISON OF 1948 AND 1954 CENSUSES, above.)

jl This bulletin does not include figures for those locations
II a multiunit organization which service or are auxiliai-y to
te retail stores, hotels, or motion picture theaters of the
|iganization, such as separate warehouses, .administrative
i Ices, etc. Information for this type of unit will be included

later 1954 Census of Business publications. In the 1948
|
isiness Census, figures for such units, where included in the
loulations, were separately identified.

Sales.—Sales are defined to include total receipts from
ifstomers during 1954, after deduction of refunds or allow-
l| ces for merchandise returned by customers. Sales include
J'^ipts from repairs and from other services to customers,
5fwell as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.

L
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, fior Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home'
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-j

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments!
primarily engaged in selling, at retail, specialized lines

merchandise such as jewelry, liquor, feed, farm and garden;

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses audi

nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the!

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-i

lishments known to the public as hotels, primarily engaged;

in providing lodging, or lodging and meals, to the general!

public.
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PORTLAND, OREGON

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195"+ AND I9I+8

CENTRAL BUSINESS DISTRICT OF PORTLAND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i . .

.

Drug stores , proprietary stores

Other retail stores*.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

195^

Estab-
lish-
ments 1

(Number

)

878

114

211
154
56

19

5

166
43
33

3

53

28
25

46
15

16

26

24
11
13

29

239

4

48
19

13

15

11

4

82
13

Sales 1

($1,000)

181,851

11,533

16,620
13,311
3,309

80,346
69,331
6,870
4,145

30,957
6,714
7,694

(D)

14,521
12,494
1,310

10,802
6,271
2,853
1,678

588

1,766

2,301
1,328
973

5,078

21,860
3,837
6,630
1,598
704
838

1,661
(D)

9,081
2,625

Payroll,
entire
year

($1,000)

31,561

1,161

5,020
4,219

801

13,788
12,084
1,222
482

5,157
1,004
1,319

(D)

2,560
2,230

227

1,864
1,050

541
273

85

250

331
221
110

782

3,123 265
117 6

1,189 43
292 11

90 7
201 20
292 12
(D) 4

3,255
669

1948

Estab
lish-
ments
(Number)

949

122

236
168
68

16

5

6

5

170
36
38

2

52

27

33

53

18

23

11

23

27
12

15

33

83
17

Sales

($1,000)

186,662

14,625

15,886
13,068
2,818

81,747
72,128

(D)

(D)

29,926
5,159
9,256

(D)

12,873
12,138
2,001

11,473
7,065
2,899
1,477

(D)

(D)

3,470
1,510
1,960

4,795

22,719
3,925
6,715
1,036

571

1,188
1,793
384

7,393
3,363

Payroll,
entire
year

($1,000)

23,027

1,231

4,643
3,916

727

6,347
4,919

(D)

(D)

4,139
598

1,341

(D)

1,771
1,684

379

2,111
1,164

622
325

CD)

(D)

477
169
308

769

3,012
106

1,079
247
62

274
245
52

2,618
786

;i

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF PORTLAND

Establishments, Sales, and Annual Payroll, by Kind of Business

t

Kind of business Estab
lish-
ments
(Number)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores.
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

195^

A, 956

1,020

1,171
708
463

148
8

90
50

304
78
46
17

100
52

41

274
63
46
111

271
191
44
31

603

253
95

158

169

743
27
89

33

56

55

21

10

165
45

Sales

($1,000)

631,792

151,517

52,935
38,210
14,725

107,525
(D)

10, 142

(D)

37,494
8,008

(D)

(D)

16,382
13,973
1,731

30,396
(D)

(D)

9,931

108,140
(D)

5,046
(D)

34,037

29,524
4,607
24,917

14,460

65,764
(D)

7,457
(D)

(D)

(D)

2,191
792

11,069
4,316

Payroll

,

entire
year

($1,000)

79,026

10, 812

12,676
10,281
2,395

17,929
(D)

1,649
(D)

5,872
1,118

(D)

(D)

2,751
2,409

292

4,227 218
(D) 64

(D) 42

1,393 77

10, 816 214

9,572 156
724 37
520 21

3,285

4,086
535

3,551

1,917

7,406
569

1,259
(D)

(D)

431
355
90

(D)

1,022

1948

Estab-
lish-
ments
(Number

)

4,477

976

1,117
667
450

123

9

85

29

54

53

11

84

50

62

536

226
89

137

173

614
25

71

15
39
56

24
10

168
48

Sales

($1,000)

532,498

106,946

41,437
29, 544
11,893

(D)

(D)

7,181
(D)

33,647
5,637

10,214
(D)

(D)

13,404
(D)

28,036
14, 381
4,990
7,993

98,272
88,488
5,364
4,420

21,642

29,289
4,936
24,353

12,157

(D)

14,792
7,335
1,795
1,249
2,207
2,136

610

10,273
54,967

Payroll,
entire

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. — Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed;

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) In 1954

there were 349 such establishments with sales of $28,340,000
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included In any of the detail lines which follow.
5 Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND I9I+8

PORTLAND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores*.

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels ,

Motion picture theaters

195^

1,550

1,687
1,019

668

280
9

154
117

408
100
64
24

138

80

54

412
89

61

196

405
290
73

40

1,015

483
170
311

241

1,104
41

114
37
82

90

33

17

180

Sales '

($1,000)

874,446

223,364

67, 873
48,033
19, 840

120, 802

91,325
13,902
15,575

43,735
9,157
9,819
3,578

18,468

15,627
2,159

41,101
19,319
5,781

14,733

154,965
140,608

6,882
7,435

53,564

54,778
10,075
44,663

22,682

91,582
19,052
8,296
2,940
4,090
2,871
2,527
1,036

11,610
6,285

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number

101,920

15,474

15,394
12,401
2,993

19,336
15,702
2,087
1,547

6,582
1,253
1,552

415

3,019

2,659
343

5,568
2,521
1,097
1,950

15,635
14,006

992
637

4,815

6,689
1,104
5,585

3,024

9,403
671

1,385
570
397
497
367
106

4,077
1,469

I9U8

7,094

1,626

1,640
971
669

239
10

139

369
67

61
16

117

68
74

305
94
47
118

364
269
60
35

964

440
152

288

242

905

47
90
18

64
73

32
13

189
78

Sales

($1,000)

726,905

165,176

55,135
38,020
17, 115

(D)

(D)

9,797
14,836

37,860
6,259
10,869
1,953

15,297

14,286
2,827

35,387
18,899
5,053
10, 574

130,512
118,520

6,647
5,345

35,744

52,118
9,534

42,584

17,711

(D)

18,844
8,265
1,981
1,843
2,516
2,297

792

11,077
56,033

Payroll,
entire
year

($1,000)

75,956

10,240

12,603
9,810
2,793

(D)

(D)

1,396
1,508

4,886
706

1,504
225

1,981

1,888
470

4,927
2,481

995

1,451

12,361
10,796
1,106
459

2,888

6,948
906

6,042

2,201

(D)

610
1,290
441
130
418
279

3,744
5 1,484

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

'Group totals may include da.ta for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 195^
there were 475 such establishments with sales of $30,322,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

Tlds group total Includes kinds of business not Included in any of the detail lines which follow.
5Data are for regular motion picture theaters only; there was one drive-in theater in this Standard Metro-

politan Area In 19^8.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO 195U,

CENTRAL BUSINESS DISTRICT OF PORTLAND, THE ENTIRE CITY, AND THE PORTLAND STANDARD METROPOLITAN AREA

c-

Kind of business

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores ....,

Family clothing stores ,

Women ' s clothing, specialty stores ,

Ready-to-wear stores , ,

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Percent change x

Central
Business
District

-2.6

Hotels
Motion picture theaters.

-21.2

4.6
1.9
7.4

-1.8
-3.9

(D)

(D)

3.4
30.1

-16.9
(D)

12.8
2.9

-34.5

-5.9
-11.2
-5.0

13.6

(D)

(NA)

(NA)

(NA)

(D)

-33.7
-12.1
-50.4

5.9

-3.8
-2.3
-1.3

-32.1

22.6
-29.5
-7.4
(D)

22.8
-21.9

Entire
City

18.7

41.7

27.7
29.3
23.8

(D)

(D)

41.2
(D)

11.4
42.1
(D)

(D)

(D)

4.2
(D)

8.4
(D)

(D)

24.2

10.0
(D)

-5.9
(D)

57.3

0.8
-6.7
2.3

18.9

8!
1.7
(D)

(D)

(D)

2.6
29.8

7.7
-13.1

City
less its
Central
Business
District

30.0

51.6

42.1
51.1

25.8

(D)

(D)

(D)

(D)

75.7
170.7

(D)

(D)

(D)

16.8
(D)

18.3
(D)

(D)

26.7

(D)

(NA)

(NA)

(NA)

(D)

5.4
-4.3
6.9

27.4

81
33.4
(D)

(D)

(D)

54.5
(D)

-31.0

5.4

Entire
Standard
Metro-

politan
Area

20.3

35.2

23.1
26.3
15.9

(D)

(D)

41.9
5.0

15.5
46.3
9.7

83.2
20.7
9.4

-23.6

16.1
2.2

14.4
39.3

18.7
18.6
3.5

39.1

49.9

5.1
5.7
4.9

28.1

is
0.4

48.4
121.9
14.1

-10.0
30.8

4.8
54.2

Standard
Metro-
politan

Area less
Central
Business
District

28.2

40.7

30.6
39.2
15.6

(D)

(D)

(D)

(D)

61.1
122.1'

31.7
(D)

62.8
45.9
2.8

26.7
10.3
40.5
43.5

(D)

(NA)

(NA)

(NA)

(D)

7.9
9.0
7.5

36.3

!3
7.5

42.0
166.2
53.1
71.8
(D)

-31.4
537.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only; there was one drive-in theater in this Standard Metro-

politan Area in 1948.
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Table 5. RETAIL STORES: 1954 AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PORTLAND CITY AND OF PORTLAND STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total

Food store s

Eating, drinking place

s

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men 1 s, boys ' clothing and furnishings stores
Family clothing store s

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

28.8 35.1

7.6

31.4
34.8
22.5

74.7
(D)

67.7
(D)

82.6
83.8
(D)

(D)

88.6
89.4
75.7

35.5
(D)

(D)

16.9

0.5

5.2

7.8
28.8
3.9

35.1

33.2
(D)

88.9
(D)

(D)

(D)

75.8
(D)

13.7

38.3
44.2
23.7

(D)

(D)

(D)

(D)

88.9
91.5
90.6
(D)

(D)

90.6
(D)

40.9
49.1
58.1
18.5

1.0

(D)

11.8
30.6
8.0

39.4

(D)

26.5
91.5
57.7
45.7
53.8
83.9
63.0

20.8

5.2

24.5
27.7
16.7

66.

75,

49,

26,

70.8
73.3
78.4
(D)

78.6
80.0
60.7

26.3
32.5
47.6
11.4

(D)

3.3

4.8
13.2
2.2

22.3

23.9
20.1
80.8
54.4
17.2
29.2
65.7
(D)

25.7

8.9

28.8
34.4
16.5

(D)

(D)

(D)

(D)

79.0
82.4
85.2
(D)

84.2
85.0
70.8

32.4
37.4
57.4
14.0

(&

(D)

6.7
15.8
4.6

27.1

(D)

20.8
81.2
52.3
31.0
47.2
78.1
48.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF PORTLAND, THE ENTIRE CITY, AND THE PORTLAND STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

jSS

,-..

jr-'ll

"Wl"
1*. „

».l

u.

Kind of business

Retail stores, total

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores l

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores1.
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores2.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Central
Business
District

1954

100.0

6.3

9.1
7.2
1.9

44.2
38.1
3.8
2.3

17.0
3.7
4.2
(D)

8.1
7.0
0.7

5.9

3.4
1.5
1.0

0.3
(NA)

(NA)

(NA)

1.0

1.4
0.7
0.7

12.0
2.1
3.6

0.9
0.4
0.5
0.9
(D)

19U8

100.0

7.8

8.5
7.0
1.5

43.8
38.6
(D)

(D)

16.0
2.8
5.0
(D)

6.9
6.5
1.1

6.1

3.8
1.6
0.7

(D)

(NA)

(NA)

(NA)

(D)

1.9
0.8
1.1

2.6

12.3
2.1
3.7

0.6
0.3
0.6
1.0
0.2

Entire City

195^

100.0

24.0

8.4
6.1
2.3

17.0
(D)

1.6

(D)

5.0

1.3

(D)

(D)

2.6

2.2
0.3

4.8

(D)

(D)

1.6

17.1

4?i
(D)

5.4

4.7
0.7
4.0

2.3

10.4
(D)
1.2

(D)

(D)

(D)

0.3
0.1

19U8

100.0

20.1

7.8
5.6

2.2

8![S:

1.3
(D)

6.3
1.1
1.9

(D)

(D)

2.5

(D)

5.2

2.7
1.0
1.5

18.5
16.6
1.1

0.8

4.1

5.5
0.9
4.6

2.3

(D)

2.8
1.4

0.3
0.2
0.4
0.4
0.1

Standard
Metropolitan

Area

195^

100.0

25.5

7.8
5.5
2.3

13.8
10.4
1.6
1.8

5.0
1.0
1.1

0-4
2.1
1.8
0.2

4.7

2.2
0.7
1.7

17.7
16.0
0.8
0.9

6.1

6.3
1.2

5.1

2.6

10.5
2.2
1 .0

.3

.5

.3

.3

0.1

1948

100.0

22.7

7.6
5.2
2.4

(SI
1.4
2.0

5.2
0.9
1.5
0.3
2.1
1.9
0.4

4.9

2.7
0.7
1.5

18.0
16.3
1.0
0.7

4.9

7.1
1.3
5.8

2.4

(D)

2.6
1.1

0.3
0.3
0.3
0.3
0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

|
the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit.
States summary and separate chapters, of statistics by kind

j

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, Mt
chandise Inventories, Credit Sales, etc. (Most chapters also a

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Uniti

States summary and separate chapters for each State, the Distrij

of Columbia, Alaska, and Hawaii, of statistics by counties, citi<)

and standard metropolitan areas, and by kind of business; wl
cross classifications by kind of business for standard metropolis

areas, and for counties and cities with 500 or more retail establis

ments. (Chapters also are separate reports in bulletin series R-l|

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics elas

fled by kind of business and geographic areas, for : Size of Who
sale Establishments, Credit Sales, Warehouse Space, Commodi
Line Sales, Legal Form of Organization, and Petroleum Bulk Si

tions, etc. (Most chapters also are separate reports In bullet

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTIC
United States summary and separate chapters for each State, t

District of Columbia, Alaska, and Hawaii, of statistics by count!

cities, and standard metropolitan areas, and by kind of busines

with cross classifications by kind of business for standard met:

politan areas, and for counties and cities with 100 or more who
sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMA1
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, f»

Receipts Size of Establishments, Employment Size of Establi

ments, Legal Form of Organization, Single Units and Multiun:

Laundries and Cleaning Plants, and Hotels and Motels. (M!

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STAT
TICS. United States summary and separate chapters for et

State, the District of Columbia, Alaska, and Hawaii, of statist

by counties, cities, and standard metropolitan areas, and by k;

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with 1

or more service establishments. (Chapters also are separ

reports in bulletin series S-l.)

3
CENTRAL BUSINESS DISTRICT STATISTICS BULLETINSJ >

Establishments, sales or receipts, and payroll for retail tn

hotels, and theaters, for the central business district of each!

selected large cities with comparable city and standard me»i 5

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busiti j»

data previously Issued for a number of wholesale, service, ij

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

I

>i Because many large cities had no officially defined area
(representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
)f Central Business Districts was accomplished with the
'-:ooperation of the Census Tract Committees in the large
pities included in the Central Business District (CBD)
|
program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
nterests, such as business firms and associations, newspapers,
>lanning agencies, welfare organizations, local governmental
iodies, etc.

The objective of the CBD Program was stated, as follows,
a a letter from the Director of the Census Bureau to the
i'ract Committees

:

|
"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of

U

the metropolitan area or of the central city."

because there are no generally accepted rules for determining
yhat a CBD area should include or exclude, the Census
iureau did not provide rigid specifications for defining the
/BD but (1) provided a general characterization of the
BD, describing it as "an area of very high land valuation,
n area characterized by a high concentration of retail busi-
esses, offices, theaters, hotels, and 'service' businesses, and
:q area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.

j
5
he emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the
)54 Census of Business would also [eventually] be tabulated
ir CBD's. It was recognized that tract basis for CBD's
ight lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
>rtion of what should be in the CBD. It was believed that

I, lis limitation generally would not prove to be serious as
e difference in area probably would not significantly alter

. e magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 .Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated.by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are. contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

3



CENTRAL BUSINESS DISTRICT STATISTICS

;?"•

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by. replies tpj questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results

foi; this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dor--.' volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Busine
Census differs from that of the 1948 and previous Census'
by the exclusion of "milk dealers" (see KIND-OF-BUSINEf-
CLASSIFICATION, below). The 1948 data shown in th
and other 1954 Census of Business publications have be<

revised to the 1954 basis and will differ in this respect fro
the results in previously issued 1948 Census of Busine
publications.

(3) The change in method of enumeration also resulted
the inclusion in the 1954 Business Census of a number
establishments which were in business a part of 1954 but n
at the end of 1954. In the 1948 and previous Busine
Censuses, the coverage of establishments (except for tho
of large multiunit organizations for which special canva
procedures were used) was substantially limited to plac
which, at the end of the year, were still in business. In ti

1954 Census, however, the inclusion of establishments n|

in business at the end of the year was possible to the exte
that such establishments were included in the active fill

of the Internal Revenue Service used for mailing list pi;]

poses or to the extent that they were identified in the recor
{

used for the "nonemployer" universe. In both 1954 ail

previous Business Censuses, the count of establishments i

limited to those in business at the end of the year. Oth;
items of data, however, include figures for part-year estalj

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census iJ

suits also is affected by differences in the items of informal;
collected for kind-of-business classification purposes and I

the classification techniques. A description of these difftl

ences is provided in the section below, on KIND-Ofl
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census i]

census exists because of the use of the establishment as t:|

unit for kind-of-business classification. Although an estf'j

lishment may change its kind-of-business characteristic

gradually, a change in kind-of-business classification is ma;
for the establishment as a whole at a specific point in tinu

For example, with the addition of appropriate lines of mtJ
chandise, an apparel store at some point becomes a depaj
ment store, or a men's shoe store becomes a family shoe sto 1

When a change in classification is made, the new figures
j

compared with figures on the old classification basis wl
show an increase in the new kind of business by the to|
amount of the establishment's sales and a corresponds
decrease in the previous kind of business in which the est«

lishment was classified. Often there are offsetting chanj
in classification, so that changes between censuses in

amounts shown for various kinds of business are independc
of changes in individual establishment classification. He
ever, particularly when the volume of business is growi
rapidly and new lines of merchandise are being added, t

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly aft

kind-of-business comparisons among retail stores was i

change made from the 1948 Census practice of consolidate

leased departments with the stores in which they were
cated. In a census conducted by field enumeration metho
it was feasible to identify the reports to be thus consolidate

in the 1954 Business Census, however, the elimination
the field canvass made such consolidation difficult to accc

plish. For this reason, in the 1954 Census, each lea;

department was treated as a separate establishment and v*

classified in accordance with the kind of business it e
ducted. For example, in the 1954 tabulations a leased
partment selling apparel would be classified as an appal

store even though it was located in a department store or i

store classified in some kind of business other than appa:;

It also should be noted that in the 1954 classifications,

procedure which separated the leased department from
main store could affect the kind-of-business code assigned
the main store because that code did not take into account,
lines of merchandise carried by the leased department. 1
1948 figures contained in the 1954 Census of Business p:

lications have not been adjusted to the 1954 basis for leai

.
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lepartments. In addition to the material included in KIND-
DF-BUSINESS CLASSIFICATION, below, reference should

>e made to Tables 12K, 12L, and 12M in Volume II of the

L948 Census of Business for an indication of the kinds of

msiness where the change in leased department procedure

night have had the greatest effect. Later publications of the

L954 Census of Business will present separate data for leased

lepartments.

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes

vere not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they

,vere included in the 1954 Census. The effect of this change
raries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

n general the tax is about two or three percent on the items

lovered. The Federal excise taxes on retail sales, while a
ugher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

ales. Similar levies on the consumer in the case of motion
icture theaters and hotels are included in total receipts.

?or motion picture theaters this is a significant factor in

omparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of

Establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
here other items of information for the same establishments

me suppressed.

EXPLANATION OF TERMS

^Establishments.—Census of Business figures represent a
[ammary of reports for individual establishments rather tlian

ftr companies. A separate report was obtained for each
rjcation where business was conducted, including each loca-

j'on of multiunit organizations. Each report in the census
las tabulated in accordance with the physical location at
hich the business was conducted. Although the tabulations
' the census are on an establishment rather than ownership
Ksis, in certain tables the establishment figures are grouped
Bto ownership categories. This will be the case in the
'irthcoming retail trade bulletin "Single Units and Multi-
lits" and in a planned company statistics bulletin covering
^mpany activities in all parts of the 1954 Censuses of Busi-
:
'ss, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
tablishment, the entire establishment was classified on the
isis of its major activity and all data for it included in that
["assification. However, when these activities were con-
victed by separate business entities, each entity was treated

[ an establishment. Thus, a leased department in a depart-
fint store was treated as a separate establishment and is in-

kided in these tabulations on the basis of its activities rather
-an as a part of the store within which it operates. (See
)MPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
a a multiunit organization which service or are auxiliary to
e retail stores, hotels, or motion picture theaters of the
,?anization, such as separate warehouses, administrative
ices, etc. Information for this type of unit will be included
later 1954 Census of Business publications. In the 1948

l' isiness Census, figures for such units, where included in the
'pulations, were separately identified.

sales.—Sales are defined to include total receipts from
isomers during 1954, after deduction of refunds or allow-

M ces for merchandise returned by customers. Sales include
^.eipts from repairs and from other services to customers,
, .welLas the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.

„_



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified ad
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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CLEVELAND, OHIO

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CENTRAL BUSINESS DISTRICT OF CLEVELAND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number

)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety store

s

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores4.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

I95U

999

153

236

167
69

21

6
8

7

192

50

40
3

54

28
35

26

16

21

16

9

7

14

17

30

251

6

76
24

4

9

15

9

42
13

Sales 1

($1,000)

377,417

13,202

29,079

23,966
5,113

197,348
185,291
11,163

904

44,140

8,802
10,888
5,947

14,555
12,333
3,804

19,750
9,494
1,460
8,520

30,452
26,552
3,900

1,131

2,525

6,593

33,197
6,306
8,551
3,258
1,155

472
1,508
1,927

17,862
3,879

Payroll,
entire
year

($1,000)

65,652

1,084

8,602

7,353
1,249

35,323
33,095
2,116

112

7,903

1,371
1,903
1,342
2,501
2,142

786

3,442
2,076

255

1,111

2,943
2,220

723

102

328

1,163

4,762
151

1,265
777
228
95

189
251

6,876
851

19U8

Estab-
lish-
ments
(Number

)

1,112

229

239

164
75

18

6
7

5

199

39

41
5

57
22

54

56

18

16
18

14
9

5

20

15

33

289

7

72
18

5

13

17

9

44
14

Sales

($1,000)

357,576

13,396

31,216

25,486
5,730

189,219
178,085
10,438

696

54,081

8,260
14,043
13,009
12,076
10,336
6,660

14, 171
8,447
1,961
3,559

17,786
15,617
2,169

779

1,455

6,909

28,564
(D)

8,441
3,868
1,132

530

1,789
1,240

16,721
5,011

Payroll,
entire
year

($1,000)

60,327

969

8,712

7,275
1,437

31,993
30,251
1,638

104

8,750

1,173
1,831
2,589
1,749
1,510
1,408

2,680
1,951
277
452

1,441
1,046

395

60

232

1,117

4,373
77

1,380
817
251
129
324
187

5,690
1,144

I

i

-1

"i

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CITY OF CLEVELAND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

1954

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 .

Food stores

10,231 1,330,593 167,825 11,209 1,131,19-4

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ..

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,114

2,377
1,121
1,250

264
13

122
129

815
220
138
56

236

142
101

601
185
106
206

319

221
80
16

720

463

242
219

414

1,144
140
180
45
40
137
51

24

123
54

310,776

123,922
71,758
52,098

263,202
226,458
27,954
8,790

89,335
19,981
20,425
11,845
30,593
26,868

5,287

78,434
43,893
9,050

22,453

199,823

187,168
11,356
1,281

55,050

66,226
15,683
50,537

47,761

96,064
34,978
12,323
5,413
2,732
4,979
2,860
2,925

26,237
7,462

21,772

27,985
18,961
9,024

44,979
39,147
4,930

902

13,362
2,784
3,167
2,021
4,581
4,069

809

11,007
6,712
1,906
2,389

19,285

17,227
1,912

146

4,376

8,532
1,505
7,027

6,410

10,117
953

1,841
1,349

418
846
329
332

9,872
1,966

3,868

2,473
921

1,552

234

11

105
118

836
210
132
51

248
122

126

496
176
89

155

346

260
69

17

750

455
270
185

419

1,332
239
164
38

42
147
67
34

113
85

249,394

112,745
58,211

54,534

236,228
(D)

23,187
(D)

91,646
(D)

22,393
19,190
22,327
18,038

(D)

55,383
34,705
7,922
10,915

150,626

140,643
7,863
2,120

35,227

63,225
(D)

(D)

38,737

97,983
29,397
11,352
5,060
3,420
4,469
3,255
2,277

23,412
12,059

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^-

there were 514 such establishments with sales of $33,597,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
CELVELAND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number

)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores .
4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels. .

.

»

Motion picture theaters

195^

14,533

4,064

3,170
1,551
1,611

367

23

170
174

1,135

287
190
70

349
203
161

903
240

150
329

509

354
118
33

1,326

767
368
397

586

1,706
204
230
56

84
231
79
36

139
86

Sales 1

($1,000)

1,923,462

482,792

165,872
97,330
68,454

296,779

246,947
37,434
12,398

114,509

24,905
25,244
12,755
41,809
36,907
8,286

100,311
51,985

13,306
30,020

334,160
317,141
14,015
2,946

106,632

113,156
26,079

87,071

72,252

137,009
52,775
14,183
6,319
4,389
7,826
3,590
3,511

28,816
11,243

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

230,619

34,935

37,060
25,382
11,678

49,864

42,059
6,450
1,355

16,373

3,332
3,720
2,118
6,034
5,423
1,169

13,466
7,543

2,746
3,177

32,711
30,170
2,278

263

8,623

14,827
2,869

11,958

9,752

13,008
1,427
2,052
1,489

565
1,188

388
376

10,688
2,807

19fc8

14,897

4,858

3,193
1,223
1,970

313

15

147
151

1,066

264
157
64

331
165
167

689
218

125
236

524
389
107
28

1,265

657
370
287

575

1,757
322
203
46
65

213
83
49

123
118

Sales

($1,000)

1,466,273

356,196

139,674
71,855
67,819

249,125

213,125
27,594
8,406

103,074

19,848
24,195
20,392
26,411
21,543
10,660

68,178
38,735

9,896
17,106

217,159
204,806
9,595
2,758

62,237

91,759
18,801

72,958

54,557

124,314
39,756
12,611
5,445
4,166
6,427
3,749
2,756

25,816
15,573

Payroll

,

entire
year

($1,000)

172,868

21,286

28,594
17,958
10,636

40,599

35,374
4,439

786

14,053

2,500
2,959
3,416
3,300
2,812
1,878

9,104
5,568

1,891
1,645

22,776
21,211
1,388

177

5,033

11,724
1,724

10,000

6,994

12,705
928

1,856
1,117

513
957
489
347

8,590
3,752

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1951*

there were 886 such establishments with sales of $43,091,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groun totals.
This group total includes kinds of business not included In any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF CLEVELAND, THE ENTIRE CITY, AND THE CLEVELAND STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central-

Business
District

Entire
Standard
Metro

-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other ,

Drug stores, proprietary stores

4
Other r-etail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

5.5

-1.5

-6.9
-6.0

-10.8

4.3
4.0
6.9

29.9

-18.4
6.6

-22.5
-54.3
20.5
19.3
-42.9

39.4
12.4
-25.6
139.4

71.2
70.0
79.8

45.2

73.5

(NA)

(NA)

-4.6

16.2
(D)

1.3
-15.8

2.0
-11.0

-15.7
55.4

6.8
-22.6

17.6

24.6

9.9
23.3
-4.5

11.4
(D)

20.6
(D)

-2.5

(D)

-8.8
-38.3

37.0
49.0
(D)

41.6
26.5
14.2
105.7

32.7
33.1
44.4
39.6

56.3

4.7

(D)

(D)

23.3

-2.0
19.0
8.6
7.0

-20.1
11.4
-12.1
28.5

12.1
-50.8

23.2

26.1

16.3
46.0
-3.7

40.1
(D)

31.7
(D)

20.3

(D)

14.2
-4.6

56.5
88.7
(D)

42.4
31.0
47.9
89.4

27.5
28.5
30.9
39.6

56.5

3.1

(NA)

(NA)

29.3

-9.4
(D)

29.6
80.8
-31.1
14.4
-7.8
-3.8

25.2
-48.1

31.2

35.5

18.8
35.5
0.9

19.1
15.9
35.7
47.5

11.1
25.5
4

-37

58
71
-22

47.1
34.2
34.5
75.5

53.9

54.8
46.1
6.8

71.3

23.3

38.7
19.3

32.4

10.2
32.7
12.5
16.1
5.4

21.8
-4.3
27.4

11.6
-27.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TMs group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 195^ AND I9U8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CLEVELAND CITY AND OF CLEVELAND STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores.2

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )..

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores3

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

Percent of City sales in
Central Business District

195^

28.4

4.2

23.5
33.4
9.8

75.0
81.8
39.9
10.3

49.4
44.1
53.3
50.2
52.4
51.4
44.1

25.2
21.6
16.1
37.9

15.5
14.4
34.3

2.1

3.8

13.8

34.6
18.0
69.4
60.2
42.3
9.5
52.7
65.9

19^8

31.6

5.4

27.7
43.8
10.5

80.1
(D)

45.0
(D)

59.0

(D)

62.7
67.8
54.1
57.3
(D)

25.6
24.3
24.8
32.6

35.1
11.1
27.6

2.2

2.3

17.8

29.2
(D)

74.4
76.4
33.1
11.9
55.0
54.5

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^

19.6

2.7

17.5
24.6
7.5

66.5
75.0
29.8
7.3

38.5
35.3
43.1
46.6
34.8
33.4
45.9

19.7
18.3
11.0
28.4

9.1
8.4

27.8

1.1

2.2

9.1

24.2
11.9
60.3
51.6
26.3
6.0

42.0
54.9

191+8

24.4

3.8

22.3
35.5
8.4

76.0
83.6
37.8
8.3

52.5
41.6
58.0
63.8
45.7
48.0
62.5

20.8
21.8
19.8
20.8

8.2
7.6

22.6

1.3

1.6

12.7

23.0
(D)

66.9
71.0
27.2

47,

45.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

2
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF CLEVELAND, THE ENTIRE CITY, AND THE CLEVELAND STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 191+8

Entire City

195 1* I9U8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s . . . .•

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

2
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

3.5

7.7
6.3
1.4

52.3
49.1
3.0
0.2

11.7
2.3

2.9
1.6
3.9
3.3
1.0

5.2
2.5
0.4
2.3

8.1
7.0
1.0

0.3

0.7
(NA)

(NA)

1.7

1.7
2.3
0.9
0.3
0.1
0.4
0.5

3.7

8.7
7.1
1.6

53.0
49.9
2.9
0.2

15.1
2.3

3.9
3.6
3.4
2.9
1.9

4.0
2.5

5.0
4.4
0.6

0.2

0.4
(NA)

(NA)

1.9

8.0

(D)

2.4
1.1
0.3
0.1
0.5
0.3

23.4

9.3
5.4
3.9

19.8
17.0
2.1
0.7

6.7
1.5

1.5
0.9
2.3
2.0
0.5

5.9
3.4
0.8

1.7

15.0

14.0
0.9
0.1

4.1

5.0
1.2
(D)

3.6

7.2
2.6
0.9
0.4
0.2
0.4
0.2
0.2

22.0

10.0
5.2

4.8

20.9
(D)

2.0
(D)

8.1
(D)

2.0
1.7
2.0
1.6
(D)

4.9
3.1
0.8
1.0

13.3
12.4
0.7
0.2

3.1

u
(D)

3.4

8.7
2.6
1.0
0.4
0.3
0.4
0.3
0.2

25.1

8.6
5.1

3.6

15.4
12.8
1.9
0.7

6.0
1.3

1.3
0.7
2.2
1.9
0.5

5.2

2.8
0.8
1.6

17.4
16.5
0.7
0.2

5.5

5.9
1.4
4.5

7.1
2.7
0.7
0.3
0.2
0.4
0.2
0.2

100.0

24.4

9.5
4.9
4.6

17.0
14.5
1.9
0.6

7.0
1.4
1.7
1.4
1.8
1.5
0.7

4.6
2.7
0.7
1.2

14.8
13.9

0.7
0.2

4.2

6.3
1.3
5.0

3.7

8.5
2.7
0.9

0.4
0.3

0.4
0.3

0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected' service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization
; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject static-ties will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite
States summary and separate chapters, of statistics by kind <

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits. Legal Form of Organization, Me
chandise Inventories, Credit Sales, etc. (Most chapters also a>

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. UnlU
States summary and separate chapters for each State, the Distrli

of Columbia, Alaska, and Hawaii, of statistics by counties, citie

and standard metropolitan areas, and by kind of business; wil

cross classifications by kind of business for standard metropolita

areas, and for counties and cities with 500 or more retail establisi

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC]
United States summary and separate chapters, of statistics class!

fled by kind of business and geographic areas, for: Size of Whol
sale Establishments, Credit Sales, Warehouse Space, Commodi
Line Sales, Legal Form of Organization, and Petroleum Bulk St;

tions, etc. (Most chapters also are separate reports in bullet
J

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC!,

United States summary and separate chapters for each State, t«

District of Columbia, Alaska, and Hawaii, of statistics by eountiej

cities, and standard metropolitan areas, and by kind of buslnes!

with cross classifications by kind of business for standard metr

politan areas, and for counties and cities with 100 or more whol

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAB
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, foi

Receipts Size of Establishments, Employment Size of EstabliS

ments, Legal Form of Organization, Single Units and Multiuni

Laundries and Cleaning Plants, and Hotels and Motels. (Me
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STAT]
TICS. United States summary and separate chapters for ea

State, the District of Columbia, Alaska, and Hawaii, of statisti

by counties, cities, and standard metropolitan areas, and by kii

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with 2

or more service establishments. (Chapters also are separi

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tra>

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard met:

politan area data.

I

TRADE BULLETINS.—Primarily a reorganization of busing

data previously issued for a number of wholesale, service, a|

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. V. S. Census of Business: 1954

Central Business District Statistics Bulletin CBD- 33— Boston, Mass.

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Offices of the Department of Commei

Price, 10 cents
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INTRODUCTION

I'he 1954 Census of Business, along with the 1054 Censuses
Manufactures and Mineral Industries, was authorized by

I
under Title 13, United States Code, section 131. These

>4 Censuses covered businesses operated in continental
ited States, Alaska, and Hawaii. Separate Censuses of
siness and Manufactures for 1954 were also conducted
Puerto Rico jointly with the Commonwealth Government,

fhe 1954 Census of Business covered Retail Trade, Whole-
e Trade, and Selected Service Trades. This series of bul-

iris provides findings for retail trade establishments,
els, and motion picture theaters in selected central busi-
:s districts and related cities and standard metropolitan
as. The definition and map of the Central Business
strict for which data are shown in this bulletin and its

•ition to the Central City and Standard Metropolitan Area
which it is a part are shown on page 8.

)ELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

because many large cities had no, officially defined area
iresenting their "Central Business District," it was neces-

y for the Bureau of the Census to arrange for the deline-
on of such districts before a program to tabulate 1954
isus data for them could be implemented. The delineation
Central Business Districts was accomplished with the
iperation of the Census Tract Committees in the large
es included in the Central Business District (CBD)
>gram. In their work on (he CBD's, the Census Tract
umittees obtained the representation of a variety of local
erests, such as business firms and associations, newspapers,
lining agencies, welfare organizations, local governmental
lies, etc.

Che objective of the CBD Program was stated, as follows,
a letter from the Director of the Census Bureau to the
let Committees

:

"The primary objective of this operation is to provide a
lasis for comparing changes in business activity in the
Central Business District with those in the remainder of
he metropolitan area or of the central city."

cause there are no generally accepted rules for determining
at a CBD area should include or exclude, the Census
reau did not provide rigid specifications for defining the
D but (1) provided a general characterization of the
D, describing it as "an area of very high land valuation,
area characterized by a high concentration of retail busi-
•ses, offices, theaters, hotels, and 'service' businesses, and
area of high traffic flow"; and (2) required that the
D ordinarily should be defined to follow existing tract
es, i. e., to consist of one or more whole Census tracts,
e emphasis put on tracts was based on the anticipation
it other Census statistics than those derived from the
54 Census of Business would also [eventually] be tabulated
1 CBD's. It was recognized that tract basis for CBD's
ght lead to the inclusion of some land area not properly
thin a strictly defined CBD or to the exclusion of a small
rtion of what should be in the CBD. It was believed that
s limitation generally would not prove to be serious as
1 difference in area probably would not significantly alter
s magnitudes being measured. Provision, however, was
de for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for
use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Xonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to j>ersonal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-
order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail find [service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '"employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was -obtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivws Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 7(5, 78, and 79 of the service portion of the
Stuiiilinil Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t*) questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
Wiis furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from oidy one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

( 1 ) The 1954 Business ( 'ensus excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

n

la

is

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
bv the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in thii

and other 1954 Census of Business publications have beer

revised to the 1954 basis and will differ in this respect fron
the results in previously issued 1948 Census of Business-

publications.

(3) The change in method of enumeration also resulted ir.

the inclusion in the 1954 Business Census of a number oi

establishments which were in business a part of 1954 but noi

at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places!

which, ,at the end of the year, were still in business. In thfl

1954 Census, however, the inclusion of establishments nofj

in business at the end of the year was possible to the extenl

that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records

used for the "nonemployer" universe. In both 1954 anc

previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Othei
items of data, however, include figures for part-year estab

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re

suits also is affected by differences in the items of information
collected for kind-of-business classification purposes and ir is

the classification techniques. A description of these differ

ences is provided in the section below, on KIND-OF
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as tht

unit for kind-of-business classification. Although an estab

lishment may change its kind-of-business characteristic:

gradually, a change in kind-of-business classification is madi
for the establishment as a whole at a specific point in time,

For example, with the addition of appropriate lines of men 2

chandise, an apparel store at some point becomes a depart
ment store, or a men's shoe store becomes a family shoe store

When a change in classification is made, the new figures ai

compared with figures on the old classification basis wil

show an increase in the new kind of business by the tota

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in wnich the estaW

lishment was classified. Often there are offsetting change* j

in classification, so that changes between censuses in thij si

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How
ever, particularly when the volume of business is growing s

rapidly and new lines of merchandise are being added, th«

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affec

kind-of-business comparisons among retail stores was
change made from the 1948 Census practice of consolidatin,

leased departments with the stores in which they were lcii

cated. In a census conducted by field enumeration method!
:

it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination a

the field canvass made such consolidation difficult to accoiffl

plish. For this reason, in the 1954 Census, each leasee

department was treated as a separate establishment and wa
classified in accordance with the kind of business it con

ducted. For example, in the 1954 tabulations a leased dej

partment selling apparel would be classified as an apparel

store even though it was located in a department store or in i

store classified in some kind of business other than appare!

It also should be noted that in the 1954 classifications, th'

procedure which separated the leased department from H3

main store could affect the kind-of-business code assigned t

the main store because that code did not take into account th

lines of merchandise carried by the leased department. Tht

1948 figures contained in the 1954 Census of Business puts
}

lications have not been adjusted to the 1954 basis for leaset

i
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INTRODUCTION

lepartments. In addition to the material included in KIND-
)F-BUSINESS CLASSIFICATION, below, reference should

>e made to Tables 12K, 12L, and 12M in Volume II of the

948 Census of Business for an indication of the kinds of

msiness where the change in leased department procedure
night have had the greatest effect. Later publications of the

954 Census of Business will present separate data for leased

lepartments.

(6) One other important difference in the two Censuses is

a the treatment of sales and excise taxes levied directly on
he consumer. In the 1948 Census of Business such taxes
rere not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they

/ere included in the 1954 Census. The effect of this change
aries from State to State depending on whether there was
State sales tax law and on what items the tax law applied.

n general the tax is about two or three percent on the items
pvered. The Federal excise taxes on retail sales, while a
igher percentage, were limited to selected items, and gen-
rally did not constitute a large fraction of total retail

4les. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts,

or motion picture theaters this is a significant factor in

j>mparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

iose the operations of an individual establishment or busi-

fss organization are not published. The number of
)tablishments in a kind of business is not considered a dis-

jsure by Gensus rules, so that this item is shown in instances
here other items of information for the same establishments
e suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
mmary of reports for individual establishments rather than
r companies: A separate report was obtained for each
nation where business was conducted, including each loca-

un of multiunit organizations. Each report in the census
|r\s tabulated in accordance with the physical location at
Rich the business was conducted. Although the tabulations
the census are on an establishment rather than ownership
sis, in certain tables the establishment figures are grouped
Ko ownership categories. This will be the case in the
t -incoming retail trade bulletin "Single Units and Multl-

f.

its" and in a planned company statistics bulletin covering
npany activities in all parts of the 1954 Censuses of Busi-

I -is, Manufactures, and Mineral Industries.

I JVhere two or more activities were carried on at a single
I iablishment, the entire establishment was classified on the
! sis of its major activity and all data for it included in that
Ossification. However, when these activities were con-
l^ted by separate business entities, each entity was treated
< 'an establishment. Thus, a leased department in a depart-
mt store was treated as a separate establishment and is in-

< ded in these tabulations on the basis of its activities rather
tin as a part of the store within which it operates. (See
* MPARISON OF 1948 AND 1954 CENSUSES, above.)
' This bulletin does not include figures for those locations
« a multiunit organization which service or are auxiliary to
II retail stores, hotels, or motion picture theaters of the
conization, such as separate warehouses, administrative
i ;es, etc. Information for this type of unit will be included
I later 1954 Census of Business publications. In the 1948
isiness Census, figures for such units, where included in the
t.ulations, were separately identified.

'ales.—Sales are defined to include total receipts from
« tomers during 1954, after deduction of refunds or allow-
t es for merchandise returned by customers. Sales include
t Hpts from repairs and from other services to customers,
• veil as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses; and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores

usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.

.1
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BOSTON, MASSACHUSETTS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CENTRAL BUSINKtiS DISTRICT OF BOSTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boy6' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores

.

3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other t . .

.

Drug stores , proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists '.

Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters -

195*

Estab-
lish-
ments 1

(Number

)

139

429
308
121

64
7

7
58

351

77
82
9

77
31

87

112
38
17
44

11

18

30
13
17

29

515
31

128
54

9

12
11
12

19
22

Sales 1

($1,000)

434,376

19,529

46,118
37,458
8,660

212,438
198,885
8,787
4,766

64,513
12,626
16,899
2,044

24,411

20,160
8,287

27,321
16,014
2,233
8,886

1,498

1,203

4,111
3,157
954

4,437

53,208
7,055
18,819
6,510
1,356

592

1,858
1,836

18,036
7,024

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

80,952

1,825

12,117
9,953
2,164

40,202
37,698
1,741

763

12,223
2,256
3,676

322
4,426
3,724
1,544

4,918
3,247
422

1,249

372

155

639
527
112

7,803
444

2,421
1,495

240
138
504
186

6,777
1,372

19*8

148.

424
319
105

55

7
9

39

386
75
82
8

96

27
112

101
40
16
36

19

27

15
12

22

566
38

127
65
15

14
16
9

24
21

Sales

($1,000)

19,523

44,480
38,113
6,367

207,993
193,052

9,843
5,098

74,268
12,614
21,651
2,382

28,598
26,511
8,825

18,273
10,315
1,171
6,444

904

668

3,717
2,445
1,272

4,319

48,705
•5,998

14,643
6,196
2,316

700
2,565
1,149

18,123
7,978

Payroll,
entire
year

($1,000)

70,853

1,533

11,135
9,460
1,675

34,233
31,848
1,677.
708

12,259
2,066
3,519

350

4,328
4,042
1,996

3,184
2,346

202
636

116

575
411
164

630

7,100
454

2,045
1,287
413
164
543
95

5,784
1,360

x
Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll'' establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total includes kinds of business not <"»»i"*«* in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CITY OF BOSTON

establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19l*8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores .

»

General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.-
Motion picture theaters.

1,249,541 175,044 9,414 1,008,408

2,381

1,707
1,084
619

305
13
94

194

937
210
153
40

312
153
186

5L4
125
119
L46

198
133
58

5

412

263
L44
117

422

1,708
270
211
99
24
93
34

26

321,084

126,311
91,357
34,9L4

244,474
(D)

18,830

ID)

118,023
22,031
25,838
5,060

50/582
42,399
13,773

57,882
29,955
6,893

18,576

131,240
(D)

9,262
(D)

29,697

29,792
11,786
17,994

35,957

154,864
38,164
26,502
10,342
2,508.

3,203
3,539
3,935

(D)

11,728

23,686

33,297
25,064
8,233

44,808
(D)

3,493

(D)

20,491
3,630
5,096
732

8,569
7,448
2,456

9,108
5,329
1,226
2,553

12,723
(D)

1,316
(D)

2,611

3,898
1,625
2,273

4,963

19,445
3,206
3,987
2,134

353
480
795
587

(D)
2,388

3,030

1,725
1,115

610

297
14

118
165

980
196
140
43

345
165
194

486
138
113
144

190
135

47

433

259
164
95

423

1,591
260
181
127
21

111

44
22

201,249

117,994
88,034
29,960

235,195
(D)

18,618
(D)

123,523
18,591
27,371
6,551
55,944
50,979
13,904

51,029
23,234
8,657
17,031

78,361
71,542

(D)

(D)

18,052

23,666
9,671
13,995

29,746

129,593
27,233
18,835

(D)

(D)

3,174
4,774

(D)

34,906
14,430

140,147

14,340

27,828
20,928
6,900

37,966
(D)

2,994
(D)

19,034
2,658
4,274

821

8,304
7,704
2,977

7,979
4,410
1,508
2,061

8,651
7,841

(D)

(D)

1,757

3,192
1,189
2,003

3,789

16,611
2,467
2,817

(D)

(D)

488
918

(D)

11,456
2,790

t

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 702 such establishments with sales of $84,881,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groun totals.
This group total includes kinds of business not Included In any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
BOSTON STANDARD .METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

11

Kind of business Estab-
lish-
ments
(Number)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.4

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . . > ,

Motion picture theaters

22,917 2,855,379 352,380 23,358 2,114,082

5,968

3,854
2,552
1,298

822
60

297
449

2,124
498
323
116
784
423
311

1,303
308
270
461

861
630
189
34

1,738

952
449
501

1,118

4,177
618
378
210
113
297
70
66

115
145

769,346

247,233
183,959
63,234

361,222
285,522
46,758
28,638

226,700
38,222
40,745
39,254
87,900
74,829
18,927

129,060
60,625
18,307
45,438

433,256
408,427
21,294

(D)

116,301

138,890
36,597
102,281

93,625

339,746
84,074
36,744
16,741
5,643
9,656
4,739
6,349

41,900
21,322

55,777

60,915
46,505
14,410

61,448
49,987
8,125
3,336

34,117
5,655
6,855
5,127

13,383
11,741
3,097

20,092
10,634
3,227
6,231

41,805
38,659
2,859
287

8,910

17,434
4,832
12,602

12,599

39,283
7,781
5,505
3,000

645
1,532
904
819

15,138
4,395

7,288

3,912
2,534
1,378

726
52

320
354

2,114
428
287
133
793
404
326

1,135
294
247
407

811
619
161
31

1,831

884
444
440

1,140

3,517
6o5
317
212
75

286
92
54

136
177

527,196

214,007
155,713
58,294

310,809
250,481
40,851
19,477

192,939
30,103
38,174
20,048
83,613
73,484
18,285

94,004
42,838
14,929
33,037

257,049
239,467
14,963
2,619

69,924

100,923
28,048
72,875

76,000

271,231
61,493
26,484
14,753
5,376
7,694
6,314
4,140

40,945
26,341

260,078

34,590

48,316
35,316
13,000

48,565
39,939
6,392
2,234

26,874
3,831
5,391
2,689

11,455
10,342
3,508

13,648
6,965
2,670
4,013

27,542
25,471
1,791

280

6,040

12,439
3,330
9,109

9,398

32,666
5,649
4,017
2,575

790
1,204
1,089

509

13,179
5,523

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

ther| were 1,731 such establishments with sales of $154,713,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not Included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19M3 TO 195^,
CENTRAL BUSINESS DISTRICT OF BOSTON, THE ENTIRE CITY, AND THE BOSTON STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2.7

0.0

3.7
-1.7
36.0

2.1
3.0

-10.7
-26.7

-13.1
0.1

-22.0
-14.2
-14.7
-24.0
-6.1

49.5
55.2
90.7
37.9

65.7
(NA)
(NA)

(NA)

10.6
29.1
-25.0

2.7

9
17
28

5

-41

-15.4
-27.6

59.8

-0.5
-12.0

23.9 39.2

59.5

7.0
3.8

16.5

3.9
(D)

+1.1
(D)

-4.5
18.5
-5.6
-22.8

-9.6
-10.8
-1.0

13.4
28.9
-20.4
9.1

67.5

fSi

(D)
81

64.5

25.9
21.9
28.6

20.1

19.5
40.1
40.7
(D)

(D)

+0.9
-25.9

(D)

(D)

-18.7

65.9

9.1
8.0

11.3

17.8
(D)

14.5
(D)

8.6

57.2
56.3
-27.7
-4.3
-9.1
8.0

-6.7
7.9

-37.8
-8.5

67.5

(NA)
(NA)

(NA)

63.9

28.7
19.4
33.8

24.0

25.7
46.5
83.2
(D)

(D)

5.5
-23.9

(D)

(D)
-25.3

35.1

45.9

15.5
18.1
'8.5

16.2
14.0
14.5
47.0

17.5
27.0
6.7

95.8
5.1
1.8
3.5

37.3
41.5
22.6
37.5

68.5
70.6
42.3
(D)

66.3

37.6
30.5
40.4

23.2

25.3
36.7
38.7
13.5
5.0

25.5
-25.0

53.4

2.3
-19.1

43.2

47.7

18.6
24.6
5.1

44.7
50.9
22.5
66.0

36.7
46.4
44.3
110.6
15.4
16.4
12.5

34.3
37.2
16.8
37.4

68.6
(NA)
(NA)

(NA)

66.2

38.7
30.6
41.5

24.4

28.8
38.8
51.4
19.6
40.1
29.6

-23.2
50.9

4.6
-21.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195k AND I9WS - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

BOSTON CITY AND OF BOSTON STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores, total .

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores'

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores3.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

Percent of City sales in
Central Business District

195^

34.8

6.1

36.5
4-1.0

24.8

86.9
(D)

46.7
(D)

54.7
57.3
6^.4
40.4
48.3
V7.5
60.2

47.2
53.5
32.4
47.8

1.1

4.1

13.8
26.8
5.3

12.3

34.4
18.5
71.0
62.9
54.1
18.5
52.5
46.7

19^8

41.9

9.7

37.7
43.3
21.3

88.4
(D)

52.9
(D)

60.1
67.9
79.1
36.4
51.1
52.0
63.5

35.8
44.4
13.5
37.8

1.2

3.7

15.7
25.3
9.1

14.5

37.6
22.0
77.7
(D)

(D)

22.1
53.7
(D)

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^

15.2

2.5

18.7
20.4
13.7

58.8
69.7
18.8
16.6

28.5
33.0
41.5
5.2

27.8
26.9
43.8

21.2
26.4
12.2
19.6

0.3

1.0

3.0
8.6
0.9

4.7

15.7
8.4
51.2
38.9
24.0
6.1

39.2
28.9

1948

20.0

3.7

20.8
24.5
10.9

66.9
77.1
24.1
26.2

38.5
41.9
56.7
11.9
34.2
36.1
48.3

19.4
24.1
7.8
19.5

0.4

1.0

3.7
8.7
1.7

5.7

18.0
9.8
55.3
42.0
43.1
9.1

40.6
27.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: I95U AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF BOSTON, THE ENTIRE CITY, AND THE BOSTON STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ I9I+8

Entire City

195^ 19U8

Standard
Metropolitan

Area

195J+ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores x

Other home furnishings stores .

.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

4.5

10.6
8.6
2.0

48.9
45.7
2.0
1.2

14.

2,

3.

0,

5,

4.7
1.9

6.3
3.7
0.5
2.1

0.3
(NA)

(NA)

(NA)

0.3

0.9
0.7
0.2

1.0

12.3
1.6
4.3
1.5
0.3
0.2
0.4
0.4

100.0 100.0 100,0 100-0

4.6

10.5
9.0
1.5

49.

45.

2.

1.

17.6
3.0
5.1
0.6
6.8
6.3
2.1

4.3
2.5
0.3
1.5

0.2
(NA)

(NA)

(NA)

0.2

0.9
0.6
0.3

1.0

11.5
1.4
3.5
1.5
0.5
0.2
0.6
0.3

25.7

10.1
7.3
2.8

19.6

(D)

1.5
(D)

9.4
1.8
2.1
0.4
4.1
3.4
1.1

4.6
2.4
0.7
1.5

10.5

CD)
0.7
(D)

2.4

2.4
1.0
1.4

2.9

12
3

2

0.3
0.3

20.0

11.7
8.7
3.0

23.3
(D)

1.8
(D)

12.

1.

2,

1.

5,

4,

1,

5.1
2.4
0.9
1.8

7.8
7.1
(D)

(D)

1.8

2.3
0.9
1.4

2.9

12.9
2.7
1.9

(D)

(D)

0.3
0.5
(D)

36.9

8.7
6.5
2.2

12.6
10.0
1.6
1.0

7.9
1.3
1.4
1.4
3.1
2.6
0.7

4.5
2.1
0.7
1.7

15.2
14.3
0.7
(D)

4.1

4.9
1.3
3.6

3.3

11.9
2.9
1.3
0.6
0.2
0.3
0.2
0,2

100,0

24.9

10.1
7.4
2.7

14.7
11.8
1.9
0.9

9.1
1.5

1.5
1.4
3.8
3.3
0.9

4.5
2.1
0.8
1.6

12.2
11.3
0.7
0.2

3.3

4.8
1.3

3.5

3.6

12.8
2.9

1.3
0.7
0.3
0.4
0.3
0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included In any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, -Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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Single Units and Multiunits, Legal Form of Organization, M
chandise Inventories, Credit Sales, etc. (Most chapters also
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Volume II.—RETAIL TRADE, AREA STATISTICS. Unil

States summary and separate chapters for each State, the Distr
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Volume VI—SELECTED SERVICE TRADES, AREA STAT
TICS. United States summary and separate chapters for es

State, the District of Columbia, Alaska, and Hawaii, of statisi

by counties, cities, and standard metropolitan areas, and by k
of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with
j

or more service establishments. (Chapters also are separ

reports in bulletin series S-l.)
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
f Manufactures and Mineral Industries, was authorized by
aw under 'Title 13, United States Code, section 131. These
954 Censuses covered businesses operated in continental
Inited States, Alaska, and Hawaii. Separate Censuses of
iusiness and Manufactures for 1954 were also conducted
i Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
ale Trade, and Selected Service Trades. This series of bul-

r
'tins provides findings for retail trade establishments,
otels, and motion picture theaters in selected central busi-
'ess districts and related cities and standard metropolitan
reas. The definition and map of the Central Business
district for which data are shown in this bulletin and its

Nation to the Central City and Standard Metropolitan Area
£ which it is a part are shown on page 8.

i:

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

it

9 Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-
Iry for the Bureau of the Census to arrange for the deline-
^ion of such districts before a program to tabulate 1954
bnsus data for them could be implemented. The delineation
Central Business Districts was accomplished with the

^operation of the Census Tract Committees in the large
-ties included in the Central Business District (CBD)
rogram. In their work on the CBD's, the Census Tract
bmmittees obtained the representation of a variety of local
terests, such as business firms and associations, newspapers,
Lanning agencies, welfare organizations, local governmental
' 'dies, etc.

i The objective of the CBD Program was stated, as follows,

|
a letter from the Director of the Census Bureau to tb >

pact Committees

:

^"The primary objective of this operation is to provide a
"basis for comparing changes in business activity in the

I
Central Business District with those in the remainder of

rthe metropolitan area or of the central city."

[Jeause there are no generally accepted rules for determining
luat a CBD area should include or exclude, the Census.
ireau did not provide rigid specifications for defining the

1 .3D but (1) provided a general characterization of the
l?D, describing it as "an area of very high land valuation,
m area characterized by a high concentration of retail busi-
lisses, offices, theaters, hotels, and 'service' businesses, and
fcj area of high traffic flow"; and (2) required that the
I 3D ordinarily should be defined to follow existing tract
• es, i. e., to consist of one or more whole Census tracts.
j..ie emphasis put on tracts was based on the anticipation
Im other Census statistics than those derived from the

|f>4 Census of Business would also [eventually] be tabulated
r CBD's. It was recognized that tract basis for CBD's
I'ght lead to the inclusion of some land area not properly

I; thin a strictly defined CBD or to the exclusion of a small
tjrtion of what should be in the CBD. It was believed that
ms limitation generally would not prove to be serious as

i difference in area probably would not significantly alter

•J;
magnitudes being measured. Provision, however, was

fde for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "JN'on-

store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 3954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailid to ah business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had noit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made," the new figures as

compared with figures on the old classification basis will
j

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
J

store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent .on the items
covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS

* Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
"jor companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
vhich the business was conducted. Although the tabulations
if the census are on an establishment rather than ownership
)asis, in certain tables the establishment figures are grouped
nto ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multl-
mits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
iess, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
stablishment, the entire establishment was classified on the
>asis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ucted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
lent store was treated as a separate establishment and is in-
luded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
f a multiunit organization which service or are auxiliary to
he retail stores, hotels, or motion picture theaters of the
irganization, such as separate warehouses, administrative
races, etc. Information for this type of unit will be included
i later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included in the

iibulations, were separately identified.

Sales.—Sales are defined to include total receipts from
istomers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers. Sales include

,

;ceipts from repairs and from other services to customers,
? well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.

: — - .
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aa
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, Ibr Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and hasic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden 1

supplies, books, sporting goods, gifts, novelties, souvenirs
music, cameras, photographic supplies, orthopedic supplies 1

and artificial limbs, pets, hobby equipment, toys, religious,

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab
lishments known to the public as hotels, primarily engagec
in providing lodging, or lodging and meals, to the general

public.
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HOUSTON,TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CENTRAL BUSINESS DISTRICT OF HOUSTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

1954 1948

Sales'

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places
Eating places

I

Drinking places

neral merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch! sed ).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,387

154

348
242
104

29

5

4
20

197
53
40
16

64
34

17

99

47
25

18

93
61

21

11

23

4
19

60

295

40
51

17
8

17
16

62

11

379,902 53,284 1,585 344,657

21,695

18,900
15,731
3,157

78,360
59,639
11,699
7,022

53,564
10,914
9,838

11,439
19,922
14,366
1,402

26,465
20,112
3,175
2,840

120,403
111,888

5,212
3,303

5,938

8,094
1,068
7,026

9,670

36,813
4,565
11,109
3,996
3,454

617
4,015
2,583

9,879
3,088

1,593

3,703
3,250

453

14,110
11,355
1,975

780

9,336
1,533
1,806
2,266
3,517
2,497

214

4,396
3,223

765
408

10,980
9,791

834
355

709

1,090
153
937

1,835

223

392
279
113

40
4

12
24

175
33
44
16

55

32

26

103
50
31
18

106
70

27
9

92

37
9

28

61

5,532 356
333 83

1,876 48
708 21

551 14
141 22

758 19
235 7

3,150
561

74
10

25,476

20,127
17,206
2,921

66,643
(D)

7,688
(D)

57,255
9,026

10,368
14,121
21,970
20,208
1,750

22,641
17,013
2,338
3,144

88, 896
81,335
5,386
2,175

4,889

9,672
614

9,058

9,335

39,723
7,055
9,798
4,113
2,957

845
2,902
1,890

9,597
2,711

45,076

1,592

4,405
3,928
477

9,811
(D)

1,091
(D)

7,710
1,235
1,348
1,923
2,857
2,620

347

4,048
3,163

405
480

8,646
7,712

750
184

583

1,453
53

1,400

1,495

5,333
449

1,540
817
274
151

426
195

2,737
420

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 19^8
CITY OF HOUSTON

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab
11 sh-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 .

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

,

Other home furnishings stores3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores':

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

7,032 1,035,297 119,616 5,477 682,755

1,448

1,596
1,000

584

172
8

72
92

398
110
65

38
128
80
43

435
157
85

129

401

234
134
33

828

340
92

248

272

1,142
308
115
31

51

115
27
12

80
52

233,494

67,557
54,970
12,451

140,422
(D)

17,086
(D)

74,613
16,197
12,233
19,124
24,180
18,093
2,605

61,779
42,106
8,273
10,594

205,191

178,534
19,570
7,087

63,032

68,303
7,016

61,287

32,707

88,199
27,172
13,711
8,054
4,694
3,093
4,546
2,746

16,460

7,958

15,177

12,753
11,448
1,305

21,369
(D)

2,696
(D)

12,028
2,230
2,187
3,243
4,049
2,980

319

9,211
6,121
1,663
1,427

18,623

14,925
2,840

858

6,653

7,787
813

6,974

5,173

1,279

1,263
814
449

146
6

63

77

140,355

45,628
37,841
7,787

102,938
75,981
12,912
14,045

280 64,443
47 (D)

55 11,090
38 17,265
92 (D)

58 21,873
46 (D)

344 44,265
133 25,170
59 (D)

98 13,289

271 125,055

167 111,376
84 10,797
20 2,882

496

273
61
212

233

10,842 892

1,624 309

2,224 68

1,772 30

674 26

491 99

826 33
247 11

5,543
1,601

97
48

23,427

51,451
3,531
47,920

21,752

63,441
17,323
10,647
4,173

(D)

2,610

83

10,693
6,302

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

In 1954

kind of business
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 459 such establishments with sales of $17,675,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND I9U8
HOUSTON STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish
ments
(Number)

195^

1

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total

RETAIL STORES

2

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franch! sed & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores

^

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.. >

Motion picture theaters.

8,584

1,761

1,877
1,167

694

221

124

470
123

74
53

149
95
53

519
181
93

177

476
279
160
37

1,087

466
126
340

333

1,374
359
138
41
59

139
28

13

94
70

1,194,837 133, ( 7,451 803,857

291,368

75,455
60,957
14,334

149,420
101,335
18,816
29,269

79,982
17,020
13,189
20,779
25,693
19,460
2,995

69,010
45,439
8,573

14,130

231,049
201, 541

22,169
(D)

78,247

83,160
9,486

73,674

38,218

98,928
29,858
14,754
8,282

(D)

3,759
(D)

(D)

16,599
9,045

18,833

10,137
6,598
1,703
1,836

20,664
16,620
3,150

(D)

8,226

9,042
1,053
7,989

5,907

11,801
1,693
2,368
1,787

(D)

580
(D)

(D)

5,560
1,811

1,789

14,132 1,687
12,667 1,050
1,465 637

22,421 242
16,672 6

2,945 108
2,804 128

12,525 337
2,320 54
2,253 60

3,405 58

4,208 108
3,117 70

339 53

419
157
61

140

354
215
115
24

760

412
106
306

298

1,153
413
88
35
28

121

35

13

106
73

179, 595

55,121
44,840
10,281

109,123
75,981
14,630
18, 512

67,919
10,351
11,473
19,302
24,343
22,330
2,384

51,601
28,880
5,252

16,616

139,018
123,047
12, 772
3,199

34, 519

68,710
6,042

62,668

25,867

72,384
20,596
11,318
4,246
3,443
2,966
3,460
2,088

10,746
7,704

86,760

9,576

10,378
9,230
1,148

14,905
11,033
2,020
1,852

8,678
1,360
1,459
2,409
3,057
2,811

393

7,853
4,774

972
2,107

12,899
10,942
1,647

310

3,494

7,612
474

7,138

3,608

7,757
1,028
1,707

801
305
433
485
203

3,096
1,460

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
TSxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954

there were 512 such establishments with sales of $18,743,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W3 TO I95I+,

CENTRAL BUSINESS DISTRICT OF HOUSTON, THE ENTIRE CITY, AND THE HOUSTON STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men 1 s, boys ' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores ?

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.2

-14.9

-6.1
-8.6

8.1

17.6
16.2
52.2
-8.0

-6.5
20.9
-5.1

-19.0
-9.3

-28.9
-19.9

16.9
18.2
35.8
-9.4

35.4
37.6
-3.2

51.9

21.5

-16.3

73.9
-22.4

3.6

-7.3
-35.3

13.4
-2.9
16.8
-27.0

38.4
36.7

2.9
13.9

51.6 93. 48.6

66.4

48.1
45.3
59.9

36.4
(D)

32.3
(D)

15.8
(D)

10.3
10.8
(D)

-17.3
(D)

39.6
67.3
(D)

-20.3

64.1
60.3
81.3

145.9

169.1

32.8
98.7
27.9

50.4

39.0
56.9
28.8
93.0
(D)

18.5
(D)

(D)

53.9
26.3

84.4

90.8
90.2
91.0

71.0
(D)

3.1
(D)

192.8
(D)

231.7
144.4

(D)

123.8
(D)

63.3
269.6

(D)

-23.7

134.5
121.9
165.3
435.2

208.0

44.1
103.9
39.6

85.5

116.7
120.2
206.5

6663.3

(D)

40.3
(D)

(D)

500.4
35.6

62.2

36.9
35.9
39.4

36.9
33.4
28.6
58.1

17.8
64.4
15.0
7.7
5.5

-12.9

25.6

33.7
57.3
63.2
-15.0

66.2
63.8
73.6
(D)

126.7

21.0
57.0
17.6

47.7

36.7
45.0
30.4
95.1
(D)

26.7
(D)

(D)

54.5
17.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T1his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95U AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

HOUSTON CITY AND OF HOUSTON STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

, Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores

Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel stores

1
Furniture, home furnishings, appliance dealers

J Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

n Automotive group
Passenger car dealers (franchised and nonfranch! sed ).

.

Tire, battery, accessory dealers
Other automotive dealers

' Gasoline service stations

Lumber, building materials, hardware, farm equip, dealer
Hardware stores
Other

Drug stores, proprietary stores3.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

36.7 50.5

9.3

28.0
28.6
25.4-

55.8
(D)

68.5
(D)

71.8
67.4
80.-4

59.8
82.4
79.4
53.8

42.8
47.8
38.4
26.9

58.7
62.7
26.6
46.6

9.4

11.9
15.2
11.5

29.6

41.7
16.8
81.0
49.6
73.6
19.9
88.3
94.1

18.2

44.1
45.5
37.5

64.7
67.5
59.5
54.4

(D)

93.5
81.8
(D)

92.4
(D)

51.1
67.6
(D)

23.7

71.1
73.0
49.9
75.5

20.9

18.8
17.4
18.9

42.9

62.6
40.7
92.0
99.0
(D)

32.4
(D)

(D)

31.8

7.4

25.0
25.8
22.0

52.4
58.9
62.2
24.0

67.0
64.1
74.6
55.1

77.5
73.8
46.8

39.8
44.3
37.0
20.2

52.1

55.5
23.5
(D)

7.6

9.7
11.3
9.5

25.3

37.2
15.3
75.3
48.2
(D)

16.4
(D)

(D)

42.9

14.2

36.5
38.4
28.4

61.1
67.5
52.5
41.2

84.3
87.2
90.4
73.2
90.3
90.5
73.4

43.9
58.9
44.5
18.9

63.9
66.1
42.2
68.0

14.2

14.1
10.2
14.5

36.1

54.9
34.3
86.6
96.9
85.9
28.5
83.9
90.5

group

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
totals

.

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STOKES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES. BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF HOUSTON, THE ENTIRE CITY, AND THE HOUSTON STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195*+ 19W

Entire City

195^ 19^8

Standard
Metropolitan

Area

195^ 1943

Retail stores, total. . .
•

Food stores

Eating, drinking places
Eating place 3

Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores •

All other apparel store s

Furniture , home furnishings , appliance dealers
Furniture stores 1

,

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware store s

Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, Stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

5.7

4.9
4.1
0.8

20.6
15.7
3.1
1.8

14.0
2.8
2.6

3.0
5.2
3.8
0.4

6.9
5.3
0.8
0.8

31.7
29.5
1.4
0.8

1.6

2.1
0.3
1.8

2.5

10.0
1.2
2.9
1.1
0.9
0.2

100.0 100.0 100.0 100.0

1.1
0.7

7.4

5.8
5.0
0.8

19.3
14.9
2.2
2.2

16.6
2.6
3.0
4.1
6.4
5.9
0.5

6.6
4.9
0.7
1.0

25.8
23.6
1.6
0.6

1.4

2.8
0.2
2.6

2.7

11.6
2.0
2.8
1.2
0.9
0.2
0.8
0.5

22.5

6.5
5.3
1.2

13.6
(D)

1.7
(D)

7.2
1.6
1.2

1.8
2.3
1.7
0.3

6.0
4.2
0.8
1.0

19.8
17.2
1.9
0.7

6.1

6.6
0.7
5.9

3.2

8.5
2.6
1.3
0.8
0.5
0.3
0.4
0.3

20.6

6.7
5.5
1.2

15.1
11.1
1.9
2.1

9.4
(D)

1.6
2.5

(D)

3.2

(D)

6.5
3.8
(D)

1.9

18.3

16.3
1.6
0.4

3.4

7.5
0.5
7.0

3.2

9.3
2.5
1.6

0.6
(D)

0.4
(D)

(D)

24.4

6.3
5.1
1.2

12.5
8.5

1.6
2.4

0.3

5.8
3.8
0.8
1.2

19.3
16.9
1.9

(D)

6.5

7.0
0.8
6.2

3.2

8.3
2.5
1.2

0.7
(D)

0.3

(D)

(D)

100.0

22.4

6.9
5.6
1.3

13.6
9.5
1.8
2.3

8.4
1.3

1.4
2.4
3.0
2.8

0.3

6.4
3.6
0.7
2.1

17.3

15.3
1.6
0.4

4.3

8.5

0.8
7.7

3.2

9.0

2.6

1.4

0.5

0.4

0.4

0,4
0.J

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. , . Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected- service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class!

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business:

with cross classifications by kind of business for standard metro

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports ir

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters 0;

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunits,)
j

Laundries and Cleaning Plants, and Hotels and Motels. (Most

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eact

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kinc?

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20fl

or more service establishments. (Chapters also are separate
I

reports in bulletin series S-l.)

it

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tradej

hotels, and theaters, for the central business district of each 0:;

selected large cities with comparable city and standard metroi

politan area data.

TRADE BULLETINS.—Primarily a reorganization of businesi

data previously issued for a number of wholesale, service, and

retail trades.

y

SUGGESTED IDENTIFICATION
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The 1954 Census of Business, along with the 1954 Censuses
bf Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-
less districts and related cities and standard metropolitan
ireas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

elation to the Central City and Standard Metropolitan Area
kf which it is a part are shown on page 8.

a

1 DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
epresenting their "Central Business District," it was neces-
ary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
^ensus data for them could be implemented. The delineation
jf Central Business Districts was accomplished with the
jooperation of the Census Tract Committees in the large
Uties included in the Central Business District (CBD)
Jrogram. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
fiterests, such as business firms and associations, newspapers,
lanning agencies, welfare organizations, local governmental
[odies, etc.

INTRODUCTION

The objective of the CBD Program was stated, as follows,
h a letter from the Director of the Census Bureau to the
ijract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of

1
1
the metropolitan area or of the central city."

.eeause there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Hureau did not provide rigid specifications for defining the
;BD but (1) provided a general characterization of the
;BD, describing it as "an area of very high land valuation,
la area characterized by a high concentration of retail busi-
psses, offices, theaters, hotels, and 'service' businesses, and
p area of high traffic flow"; and (2) required that the
jBD ordinarily should be defined to follow existing tract
Ibes, i. e., to consist of one or more whole Census tracts.

J
he emphasis put on tracts was based on the anticipation

Hiat other Census statistics than those derived from the
y.)54 Census of Business would also [eventually] be tabulated
\Vr CBD's. It was recognized that tract basis foj CBD's
Wight lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small

J
hrtion of what should be in the CBD. It was believed that
[is limitation generally would not prove to be serious as
jlie difference in area probably would not significantly alter
I e magnitudes being measured. Provision, however, was
lade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmariufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi
fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated froni the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site o*.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

lorder houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19r>4, i. e.,

the "employer" universe and those with no paid employment
during 19.~i4, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the -same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that-chai\ges in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in metiod of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared witli figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes^
in classification, so that changes between censuses in the '

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing;
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, th£

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to|

the main store because that code did not take into account the
j

lines of merchandise carried by the leased department. The!
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased I



INTRODUCTION

departments. In addition to. the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of'motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
l

i
In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
[establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
re suppressed.

EXPLANATION OF TERMS

* Establishments.—Census of Business figures represent a
^summary of reports for individual establishments rather than
Sror companies. A separate report was obtained for each
jocation where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
vhich the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
i )asis, in certain tables the establishment figures are grouped
j:|nto ownership categories. This will be the case in the
ilorthcoming retail trade bulletin "Single Units and Multl-
fnits" and in a planned company statistics bulletin covering
bmpany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

j]
Where two or more activities were carried on at a single

(stablishment, the entire establishment was classified on the
asis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
|is an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
ban as a part of the store within which it operates. (See
JOMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
'I a multiunit organization which service or are auxiliary to
ipe retail stores, hotels, or motion picture theaters of the
jfganization, such as separate warehouses, administrative
ffices, etc. Information for this type of unit will be included
) later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included In the
pulations, were separately identified.

Sales.—Sales are defined to include total receipts from
,istomers during 1954, after deduction of refunds or allow-
nees for merchandise returned by customers. Sales include
^eeipts from repairs and from other services to, customers,
i well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "noneinployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "noneinployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
witli past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aa
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(iee Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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OAKLAND, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195U AND I9W
CENTRAL BUSINESS DISTRICT OF OAKLAND

!

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^ 19^8

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores:
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.

Drug stores
, proprietary stores

Other retail stores.

Jewelry stores ., ..

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

881

93

217
143

74

19
4

178
43

30
5

63
34
33

61
28

7
21

32

16

25

233

48
10
10
12
12

3

53
13

186,590 32,078 1,038 185,472

19,001

13, 509
9,289
4,220

49,317
(D)

4,825

(D)

35,391
6,435
8,718
3,513
15,234
13,466
1,417

25,461
19,062
2,673
3,605

10,911

2,719

4,641

7,403

18,237
8,263
1,499

736
375

1,984
310

2,590
3,514

2,229

3,814
2,728
1,086

3,886
3,015

395
476

1,565

292

712

959

2,992
1,576

357
62
39

313
35

992
789

119

276
181
95

8,880 26
(D) 6

1,108 9

(D) 11

6,749 187
1,161 35

1,923 36
637 6

2,751 61

2,476 37
277 41

78
28

16

31

10

39

20

25

258
55

8

7

11
9

5

73
13

15,839

15,677
10,806
4,871

56,209
49,343
5,509
1,357

38,504
6,042
10,217
5,251

15,035
13,931
1,825

21,389
17,295
1,182
2,804

7,684

1,920

3,866

5,775

18,609
7,933
1,672

340
463

2,090
346

2,458
4,595

30,588

1,582

4,193
3,000
1,193

9,432
8,144
1,060

228

6,289
983

1,714
760

2,455
2,308

377

3,781
3,199

113
469

1,024

203

626

970

2,488
976
395
41
72

352
44

719
790

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1* AND 19^8
CITY OF OAKLAND

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number

)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 .

Food store s

4,600 553,735 73,272 5,058 504,533

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores

Men's, boys' clothing and furnishings stores 3
.

Family clothing stores 3

Women's clothing, specialty stores

Ready-to-wear stores 3
.

All other apparel stores

Furniture, home furnishings, appliance dealers.

F'urniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchi sed )

.

Tire, battery, accessory dealers.

Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor- stores
Jewelry store

s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,125

1,044
673
371

131
6

90
33

375
79

46
12

154
81

273
79
51

109

210
129
63
16

387

144
60

84

130

781
179
81
31

35

51

29

12

85
31

127,900

51,445
34,658
16,787

79,742
66,876
8,998

(D)

45,055
8,756
9,914
4,551
19,426
16,816
2,246

45,886
28,810
6,647
9,625

92,043
81,706
7,881
2,406

29,560

19,962
7,201
9,650

18,836

43,306
13,008
8,865
2,383
2,037
1,750
2,632

551

3,835
5,508

9,844

12,450
9,401
3,049

13,236
11,349
1,529

358

7,860
1,443
2,064

769
3,202
2,882

382

6,840
4,422
1,165
1,253

10,144
8,631
1,338

175

2,811

2,496
1,076

991

2,374

5,217
694

1,653
506
189
233
415
50

1,387
1,226

1,242

1,199
775
525

123

8

83

32

395
68

47
22

149
86
83

278
84
41

113

234
169

46
19

464

144
70

74

160

819
213

77
17
39

54
27
18

108
36

111,791

45,745
29,928
15,817

84,177
(D)

8,460
(D)

47,168
7,564
11,533
6,583

18,656
17,104
2,320

37,577
24,347
3,585
8,899

76,436
70,375
3,879
2,182

19,795

26,562
6,607

19,955

15,821

39,461
10,982
8,334
1,864
1,426
1,492
2,643

841

3,806
7,212

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed!

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 227 such establishments with sales of $31,432,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the'

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1*- AND I9I+8

SAN FRANCISCO-OAKLAND STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

I9I+8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

25,366

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear =tores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores."

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised) .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor store

s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

-Hotels..*

lotion picture theaters.

5,778

5,94-2

3,814
2,110

779
39

431
303

1,994
373
286

88
796
410
219

1,610
400
282
656

1,010
659
264
81

2,173

949
399
550

775

4,356
805
439
248
199
284
141
90

661
208

2,958,649 378, 568 24,125 2,300,684

767,719

318,891
225,533
93,148

336,177
252,977
48,333
34,607

223,085
38,039
47,343
25,842
93,259
79,751
10,595

194,251
99,038
30,127
59,798

471,767
435,750
27,872
8,001

178,170

128, 542

33,479
95,063

94,680

245,367
69,182
34,485
16,544
11,754
9,983
9,423
8,564

58,000
31,757

57,688

79,764
62,797
16,967

56, 837
44,552
8,569
3,716

34,938
5,749
7,190
4,023
15,606
14,070
1,779

27,622
15,299
4,440
7,883

49,725
44,606
4,460

659

17,919

15,234
3,899

11,335

12,303

26,538
3,555
5,379

992
1,029
1,502
1,240

989

22,201
6,747

5,663

5,910
3,516
2,394

649
32

381
236

1,350
330
224
557

925
647
211

67

2,036

845
381

464

777

3,934
781
407
183
180
277
144
101

765
225

571,955

262,663
172,583
90,080

(D)

(D)

36,574
25,984

,036 209,226
293 30,319
270 45,295
95 25,709

818 90,108
450 81, 549
412 14,499

152,714
93,682
19,443
41,381

331,844
303,818
21,009
7,017

100,973

117,898
30,153
87,745

73,017

(D)

50,466
28,072
15,255
6,814
8,209

10,672
6,464

56,655
32,488

296,834

38,384

63,228
45,587
17,641

(D)

(D)

6,066
2,755

31,721
4,523
6,348
3,437

14,973
14,059
2,440

23,808
14,723
3,563
5,522

35,527
31,484
3,221

822

10,158

15,573
3,410

12,163

9,567

(D)

2,218
3,398
2,777

598

1,174
1,383

739

18,910
6,958

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
'Group totals may include data for establishments without payroll which could not be classified by detailed

iind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

ihere were 1,152 such establishments with sales of $61,698,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

'oup totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 1948 TO I95J+,

CENTRAL BUSINESS DISTRICT OF OAKLAND, THE ENTIRE CITY, AND THE SAN FRANCISCO -OAKLAND STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men' s boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores";

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers ,

Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip.
Hardware stores
Other

dealers.

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

.0.6

20.0

-13.8
-14.0
-13.4

-12.3
-11.7
-12.4
-30.8

-8.1
-14.7
-6.5

-33.1

1.3
-3.3

-22.4

14.4
10.2

136.1
28.6

42.0
(NA)

(NA)

(NA)

41.6

20.0
(NA)

(NA)

28.2

-2.0
(NA)

4.2
-10.4
116.5
-19.0
-5.1

-10.4

5.4
-23.5

15.1

14.4

12.5
15.8
6.1

-5.3
(D)

6.4
(D)

-4.5
15.8
-14.0
-30.9

4.1
-1.7
-3.2

22.1
18.3
85.4
8.2

20.4
16.1

103.2
10.3

49.3

-24.9
9.0

-51.7

19.1

9.7
18.4
6.4

27.8
42.8
17.3
-0.4

-34.5

0.8
-23.6

13.5

26.2
32.7
14.8

(D)

41.4
(D)

11.5

52.5
-9.1
-22.1

15.8
5.6

67.5

26.2
38.2
65.4
-1.2

18.0
(NA)

(NA)

(NA)

50.2

"Si?
(NA)

13.8

20.2
(NA)

50.1
360.4
19.8
33.6
17.2

-51.3

-7.6
-23.8

28.6

34.2

21.4
30.7
3.4

(D)

(D)

32.2
33.2

25
4

3
-2

-26.7

27.2
5.7

55.0
44.5

42.2
43.4
32.7
14.0

76.5

9.0
11.0
8.3

29.7

(D)

37.1
22.8
8.4

72.5
21.6
-11.7

32.5

2.4
-2.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tixcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



OAKLAND, CALIFORNIA 13

Table 5. RETAIL STORES: I95I+ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
OAKLAND CITY AND OF SAN FRANCISCO-OAKLAND STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195U 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 191+8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture store s

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.

Drug stores, proprietary stores

Other retail stores
Jewexry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

33.7

14.9

26.3
26..

8

25.1

61.8
65.1
53.6
(D)

78.6
73.5
87.9
77.2
78.4
80.1
63.1

55.5
66.2
4-0.2

37.5

11.9

9.2

23.2

39.3

42.1
93.2
62.9
36.1
21.4
75.4
56.3

36.8

14.2

34.3
36.1
30.8

66.8
(D)

65.1
(D)

81.6
79.9
88.6
79.8
80.6
81.4
78.7

56.9
71.0
33.0
31.5

10.1

9.7

14.6

36.5

47.2
95.2
89.7
23.8
31.0
79.1
41.1

6.3

2.5

4.2
4.1
4.5

14.7
17.2
10.0
2.7

15.9
16.9
18.5
13.6
16.3
16.9
13.4

13.1
19.2
8.7
6.0

2.3

1.5

3.6

7.8

7.4
24.0
9.1
6.3
3.8

21.1

3.6

2.8

6.0
6.3
4.8

(D)

(D)

15.1
5.2

18.4
19.9
22.

20.

16.

17.

12.

14.0
18.5
6.1
6.8

2.3

1.9

3.3

7.9

(D)

28.3
11.0
5.0
5.6

19.6
5.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

I



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STOKES: 1951+ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF OAKLAND, THE ENTIRE CITY, AND THE SAN FRANCISCO -OAKLAND STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19W

Entire City

195^ I9W

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking place s

General merchandi se group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men ' s , boys ' clothing and furnishings stores 1

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware store s

Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0 100.0

10.2

7.2

2.3

26.4
23.3
2.6
0.5

19.0
3.4
4.7
1.9
8.2
7.2
0.8

13.6
10.3
1.4
1.9

5.8

(NA)

(NA)

(NA)

1.5

2.5
(NA)

(NA)

4.0

9.8
(NA)

4.5
0.8
0.4
0.2
1.1
0.2

8.5

8.5
5.8
2.7

30.3
26.6
3.0
0.7

20.8
3.3
5.6
2.8
8.1
7.5
1.0

11.5
9.3
0.6
1.6

4.1
(NA)

(NA)

(NA)

1.0

2.1
(NA)

(NA)

3.1

10.1
(NA)

4.3
0.9

0.2
0.2
1.1
0.2

23.2

9.3
6.3
3.0

14.4
12.1

1.6
(D)

8.1
1.6
1.8

0.8
3.5
3.0
0.4

8.3
5.2
1.2
1.7

16.6
14.8
1.4
0.4

5.3

3.6
1.8

1.8

3.4

7.8
2.3
1.6
0.4
0.4
0.3
0.5
0.1

22.2

9.1
5.9
3.2

16.7

1.7

9.3
1.5
2.3
1.3
3.7
3.4
0.5

7.5
4.8
0.7
1.8

15.1
13.9
0.8
0.4

3.9

5.3
1.3
4.0

3.1

25.9

10.8
7.6
3.2

11.4
8.6
1.6
1.2

7.5
1.3
1.6
0.9
3.2
2.7
0.4

6.6
3.3
1.0
2.0

15,

14.

0,

0,

0.4
0.3
0.3
0.5
0.2

6.0

4.3
1.1
3.2

3.2

8.4
2.3
1.2
0.6
0.4
0.3
0.3
0.3

24.9

11.4
7.5
3.9

(D)

(D)

1.6
1.1

9.1
1.3
2.0

1.1
3.9

3.5
0.6

6.6
4.0
0.8
1.8

14.4
13.2

0.9

0.3

4.4

5.1

1.3

3.8

3.2

(D)

2.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the;

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-
" bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

i number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

I
the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

|
city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

jcredit sales and accounts receivable ; inventories ; legal

!forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit
States summary and separate chapters, of statistics by kind
business and geographic areas, for : Sales Size of Establishmen
Single Units and Multiunits, Legal Form of Organization, M
chandise Inventories, Credit Sales, etc. (Most chapters also 1

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unil

States summary and separate chapters for each State, the Distr

of Columbia, Alaska, and Hawaii, of statistics by counties, citl

and standard metropolitan areas, and by kind of business; w:

cross classifications by kind of business for standard metrppolit

areas, and for counties and cities with 500 or more retail establii

ments. (Chapters also are separate reports in bulletin series R~

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics clas

fied by kind of business and geographic areas, for : Size of Whc
sale Establishments, Credit Sales, Warehouse Space, Commod
Line Sales, Legal Form of Organization, and Petroleum Bulk S

tions, etc. (Most chapters also are separate reports in bulle

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIt
United States summary and separate chapters for each State,

District of Columbia, Alaska, and Hawaii, of statistics by count:

cities, and standard metropolitan areas, and by kind of busine

with cross classifications by kind of business for standard mel

politan areas, and for counties and cities with 100 or more wh«

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMA
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, f.

Receipts Size of Establishments, Employment Size of Establi

ments, Legal Form of Organization, Single Units and Multiun
Laundries and Cleaning Plants, and Hotels and Motels. (M
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STAT
TICS. United States summary and separate chapters for e

State, the District of Columbia, Alaska, and Hawaii, of statisi

by counties, cities, and standard metropolitan areas, and by fa

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are sepai

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail tn

hotels, and theaters, for the central business district of eacb

selected large cities with comparable city and standard mei

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busitj

data previously issued for a number of wholesale, service,
|

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1904 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

)

t

i Because many large cities had no officially defined area
Representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
if Central Business Districts was accomplished with the
»ooperation of the Census Tract Committees in the large
'ities included in the Central Business District (CBD)
program. In their work on the CBD's, the Census Tract
committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
'lanning agencies, welfare organizations, local governmental
odies, etc.

The objective of the CBD Program was stated, as follows,
i a letter from the Director of the Census Bureau to the
fract Committees

:

"The primary objective of this operation is to provide a
! basis for comparing changes in business activity in the
. Central Business District with those in the remainder of

,

the metropolitan area or of the central city."

because there are no generally accepted rules for determining
vhat a CBD area should include or exclude, the Census
ureau did not provide rigid specifications for defining the
iBD but (1) provided a general characterization of the
rtBD, describing it as "an area of very high land valuation,
jfi area characterized by a high concentration of retail busi-
lesses, offices, theaters, hotels, and 'service' businesses, and
a area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.
he emphasis put on tracts was based on the anticipation
|»at other Census statistics than those derived from the
054 Census of Business would also [eventually] be tabulated
i>r CBD's. It was recognized that tract basis for CBD's
I

ight lead to the inclusion of some land area not properly
jthin a strictly defined CBD or to the exclusion of a small

.^rtion of what should be in the CBD. It was believed that
is limitation generally would not prove to be serious as
e difference in area probably would not significantly alter

i

e magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) : and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Mamial, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their eihployees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

tied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site o.f

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1934 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were maikd to all business firms included in the active
records (if the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business" in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent,
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growingj 1

rapidly and new lines of merchandise are being added, the 1

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating

leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel

store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased

!
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two of -three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
,establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
%re suppressed.

EXPLANATION OF TERMS

) Establishments.—Census of Business figures represent a
I summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
Vas tabulated in accordance with the physical location at
iwhich the business was conducted. Although the tabulations
<j>f the census are on an establishment rather than ownership
[oasis, in certain tables the establishment figures are grouped
'into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multl-
jinits" and in a planned company statistics bulletin covering
wmpany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

3 Where two or more activities were carried on at a single
Jpstablishment, the entire establishment was classified on the
oasis of its major activity and all data for it included in that
hlassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
As an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
j]han as a part of the store within which it operates. (See
30MPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
j;f a multiunit organization which service or are auxiliary to

I

the retail stores, hotels, or motion picture theaters of the
jrganization, such as separate warehouses, administrative
•ffiees, etc. Information for this type of unit will be included
n later 1954 Census of Business publications. In the 1948
lousiness Census, figures for such units, where included in the
.lobulations, were separately identified.

' Sales.—Sales are defined to include total receipts from
ustomers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers: Sales include
eceipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.

J
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.

Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the

food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in

"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors.- In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell:

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies >

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the 1

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SAN DIEGO, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9W
CENTRAL BUSINESS DISTRICT OF SAN DIEGO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^ 19^8

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety store s

General merchandise stores, n.e.c.

Apparel, accessories stores •.

Shoe stores
Men's, boys ' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

.

Drug stores , proprietary stores

Other retail stores.
Liquor stores
Jewelry stores ,

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

627

25

182
95
87

25

6

4

15

148
40
29

5

52

24
14

39

7

5

27

20
9

11

20

5

14

149
11

40
9

5

6

5

4

61
11

117,758 21,141 702 119,103

3,145

11,080
6,430
4,650

35,241
29,015
4,863
1,363

25,170
5,578
4,746
3,490
9,804
8,588
1,428

5,751
2,378
1,478
1,895

12,657
9,742
2,915

1,316

2,140

4,329

16,929
721

5,441
2,602

907
349

2,625
461

5,995
4,305

326

3,524
1,955
1,569

6,212
5,184

906
122

877
406
264
207

1,656
1,057

599

207

321

687

3,532
42

1,816
470
109

78
515
69

2,080
669

30

191
125
66

16

6

6

4

3,799 150
823 29
669 37
675 7

1,355 48
1,189 20

277 23

41
5

6

30

24
12

10

2

24

10

17

199
18

37
9

10

7
6

6

69

13

4,016

10, 533

7,160
3,373

42,690
(D)

4,246
(D)

21,075
4,022
4,889
2,826
8,085
6,974
1,171

7,663
2,435
1,834
3,394

12,630
10,112

(D)

(D)

1,018

1,414

4,666

13,398
917

3,814
1,028

602
308

2,133
516

5,722
3,378

19,399

478

2,853
1,882
971

6,856
(D)

676
(D)

2,808
523

600
489
940
814
256

1,248
504
245

499

1,664
1,311

(D)

(D)

150

269

813

2,260
51

758
223
71

44
399
82

1,865
658

Standard Notes: (D) Withheld to avoid disclosure.v-, —

.

— -.-„ ~~„~~ ~. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: ±93h AND 19^8
CITY OF SAN DIEGO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clotiiing, specialty stores

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels.
Motion picture theaters.

3,634-

634

832
529
301

117

9

65

43

339
83
54
15
131
71
40

278
70
49

125

190
118

48
24

399

108

33
75

122

615
149

73
26

27
28

15

14

131
27

516,828 69,399 3,529 363,229

106,562

44,374
31,475
12,881

72,956
(D)

8,455
(D)

37,268
7,957
7,107
4,518
14,879
12, 547
2,581

35,021
16,686
5,181

12,252

101,582
92,201
6,250
3,131

34,603

25,311
2,151

23,160

16,507

42,644
13,856
6,657
3,307
2,004
1,035
2,900
1,017

10,752
6,415

8,548

11,815
8,451
3,364

11,763
(D)

1,344
(D)

668

778
514
264

105

8

66
31

5,251 296
1,107 50

955 54
765 16

1,964 111
1,662 56
460 48

4,936 243

2,466 52

856 42
1,614 119

11,523 173
9,911 104
1,291 42

321 27

3,792 373

3,503 131
229 38

3,274 93

2,382 116

5,886 646
806 157

1,919 50

533 29
209 50

185 29

576 15

119 17

3,619
1,082

131
32

76,211

31,165
21,893
9,272

49,787
40,582
6,872
2,333

27,684
5,100
5,793
3,670

10,912
9,329
1,890

26,119
11,829
4,108
9,690

65,725
58,462
4,220
3,043

16,374

26,202
2,258
23,944

12,973

30,989
9,087
4,230
1,520
2,208

883

2,645
899

9,943
5,075

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

|

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 195 such establishments with sales of $8,042,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the ,1^

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.



SAN DIEGO, CALIFORNIA

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
SAN DIEGO STANDARD METROPOLITAN AREA

Establishments , Sales, and Annual Payroll, by Kind of Business

11

195^

Kind of business Estab-
lish-
ments
(Number)

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised & nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels..

>

Motion picture theaters.

6,137

1,060

1,322
879
4-41

209
10

105

94

545
117
91
32

221
141

64

451
120
80

203

328
196
88
42

749

268
96

172

177

1,028
221
111

48
59

46
20

24

170
48

790,211 3,936 5,466

189,852

64,362
46,271
18,073

85,880
58,827
12,583
14,470

51,019
10,205
9,867
6,409

20,370
17,555
3,860

51,149
25,697
6,922
17,348

149,401
134,936

9,820
4,621

56,730

48,380
6,277

42,103

25,197

68,241
20,595
8,406
4,238
3,075
1,560
3,033
1,652

16,405
8,872

14,711

16,366
12,086
4,280

13,349
9,480
1,969
1,900

6,894
1,394
1,326

998
2,626
2,275

550

7,572
4,057
1,218
2,297

16,574
14,349
1,808
417

5,664

6,424
686

5,738

3,540

7,842
1,164
2,148

648
284
237
581
199

(D)

1,608

1,056

1,161
771
390

182

75

415
73

67
27

153

83
67

359
78
58

175

267
167
66
34

635

275
80

195

160

956
231

73
44
74
51

21

26

173
57

502,025

120,032

40,825
28,634
12,191

54,931
40,582
8,696
5,653

33,140
6,041
6,602
4,796

(D)

10,884
(D)

33,291
15,300
4,781

12, 514

83,985
75,290
5,394
3,301

25,542

46,212
6,102

40,110

17,794

46,273
13, 231

4,946
1,854
2,697
1,300
2,728
1,188

13, 733

6,393

58,751

6,982

9,894
7,053
2,841

8,115
6,347
1,206

562

4,021
771
759
703

(D)

1,275
(D)

4,722
2,264

870

1,588

9,717
8,664

774
279

2,457

6,019
627

5,392

2,461

4,363
621
917
290
200
185
440
144

4,274
1,332

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 312 «uch establishments with sales of $11,202,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19k8 TO I95U,
CENTRAL BUSINESS DISTRICT OF SAN DIEGO, THE ENTIRE CITY, AND THE SAN DIEGO STANDARD METROPOLITAN" AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro

-

politan
Area

Standard
Metro

-

politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

3
Men's, boys' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores ,

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-1.1

-21.7

5.2
-10.2
37.9

-17.5
-23.4
14.5

143.4

19.4
38.7
-2.9

23.5
21.3
23.1
21.9

-25.0
-2.3

-19.4
-44.2

0.2
-3.7
(D)

(D)

29.3

51.3
(NA)

(NA)

-7.2

26.4
-21.4
42.7

153.1
50.7
13.3
23.1

-10.7

4.8
27.4

42.3 63.5

39.8

42.4
43.8
38.9

46.5
(D)

23.0
(D)

34.6
56.1
22.7
23.1
36.4
34.5
36.6

34.1
41.1
26.1
26.4

54,

57.

48.

2.

111.3

-3.4
-4.7
-3.3

27.2

37.6
52.5
57.4

117.6
-9.2

17.2
9.6

13.1

8.1
26.4

43.2

61.4
70.0
39.5

431.4
(D)

36.8
(D)

83.1
120.7
161.2
21.8
79.5
68.1
60.4

58.6
52.3
62.8
64.5

67.5
70.5
(D)

(D)

116.8

-6.5
(NA)

(NA)

46.6

46.2
60.8

192.3
43.3
-31.7
19.3

-46.3
45.2

12.7
24.3

57.4

58.2

57.7
61.6
48.2

56.3
45.0
44.7
156.0

53.9
68.9
49.5
33.6
(D)

61.3
(D)

53.6
68.0
44.8
38.6

77.9
79.2
82.1
40.0

122.1

4.7
2.9

5.0

41.6

47.5
55.7
70.0

128.6
14.0
20.0
11.2
39.1

19.5
38.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T?his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SAN DIEGO CITY AND OF SAN DIEGO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 19W

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores , total

Food store s

Eating, drinking places
Eating places
Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture store s

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchi sed ) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail store s

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

22. i 32.8

3.0

25.0
20.4
36.1

52.7
(D)

57.5
(D)

67.5
70.1
66.8
77.2
65.9
68.4
553

16.4
14.3
28.5
15.4

12.4
10.6
46.6

3.8

8.5

26.2

39.7
5.2

81.7
78.7
45.2
33.7
90.5
45.3

5.3

33.8
32.7
36.4

85.7
93.4
61.8
24.0

76.1
78.9
84.4
77.0
74.1
74.8
62.0

29.3
20.6
44.6
35.0

19.2
17.3
(D)

(D)

6.2

5.4

36.0

43.2
10.1
90.2
67.6
27.3
34.9
80.6

57.4

14.9

1.7

17.2
13.9
25.7

41.0
49.3
38.6
9.4

49.3
54.7
48.0
54.5
48.1
48.9
37.0

11.2
9.3

21.4
10.9

8.5
7.2

29.7

2.3

4.4

17.1

2-4.8

3.5
64.

61.

29.

22.

27

23.7

3.3

25.8
25.0
27.7

77.7
93.4
48.8
9.9

63.6
66.6
74.1
58.9

(D)

64.1
(D)

23.0
15.9
38.4
27.1

15.0
13.4
(D)

(D)

4.0

3.1

26.2

29.0
6.9

77.1
55.4
22.3
23.7
78.2
43.4

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SAN DIEGO, THE ENTIRE CITY, AND THE SAN DIEGO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195 1* 191+8

Entire City

195^ 191*8

Standard
Metropolitan

Area

195^ 1946

Retail stores, total

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores x

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings store s
1
:

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers.
Hardware store s

Other .

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

2.6

9.4
5.5
3.9

29.9
24.6
4.1
1.2

21.4
4.7
4.0
3.0

8.3
7.3
1.4

4.9
2.0
1.3
1.6

10.8
8.3
2.5

1.1

1.8
(NA)

(NA)

3.7

14.4
0.6
4.5
2.1

0.7
0.2
2.2
0.4

100.0 100.0 100.0 100.0

3.4

8.9
6.1
2.8

35.8
31.8
3.6
0.4

17.7
3.4
4.1
2.4
6.8
5.9
1.0

6,4
2.0
1.6
2.8

10.6
8.5
(D)

(D)

0.9

1.2
(NA)

(NA)

3.9

11.2
0.8
3.2
0.9

0.5
0.3
1.8
0.4

20.5

8.6
6.1
2.5

14.1
(D)

1.6

(D)

7.2
1.5
1.4
0.9
2.9
2.4
0.5

6.8
3.2
1.3

2.3

19.7
17.8
1.3

0.6

6.7

4.9
0.4
4.5

3.2

B.3
2.7
1.3
0.6
0.4
0.2
0.6
0.2

21.0

8.6

6.0
2.6

13.7
11.2
1.9

0.6

7.6
1.4

7.2
3.3
1.2

2.7

18.1
16.1
1.2
0.8

4.5

7.2
0.6
6.6

3.6

8.5
2.5

1.2
0.4
0.6
0.2
0.7
0.2

24.1

8.1
5.8
2.3

10.9
7.4
1.7

1.8

6.5
1.3
1.2
0.8
2.6
2.2
0.6

6.5
3.2
1.1
2.2

18,

17,

1,

0,

7.2

6.1
0.8
5.3

3.1

8.6
2.6
1.0
0.5

0.4
0.2
0.3
0.2

100.0

23.9

8.1

5.7
2.4

10.9
8.1
1.7

1.1

6.6
1.2
1.3
1.0

(D)

2.2

(P)

6.6
3.1
1.0

2.5

16.7
15.0
1.1
0.6

5.1

9.2
1.2
8.0 ;

3.5
1

9.4

2.6
1.0
0.4:

0.5
0.3
0.5
0.2!

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

• and number of proprietors. These data are provided for

i the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

,
city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations
;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.

.

I
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also art

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities
j

and standard metropolitan areas, and by kind of business; with I

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.)||

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS I

United States summary and separate chapters, of statistics classi
j

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodity

{

Line Sales, Legal Form of Organization, and Petroleum Bulk Ste

tions, etc. (Most chapters also are separate reports in bulletit*

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th>

District of Columbia, Alaska, and Hawaii, of statistics by counties;!

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports m
bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMAR1

!

STATISTICS. United States summary and separate chapters cjf

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establisi

ments, Legal Form of Organization, Single Units and Multiunit

Laundries and Cleaning Plants, and Hotels and Motels. (Mod
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATU
TICS. United States summary and separate chapters for eac

State, the District of Columbia, Alaska, and Hawaii, of statistic
1

by counties, cities, and standard metropolitan areas, and by kin

of . business ; with cross classifications by kind of business fc

standard metropolitan areas and for cities and counties with 2(;{

or more service establishments. (Chapters also are separai 1

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.
Establishments, sales or receipts, and payroll for retail trai

hotels, and theaters, for the central business district of each <

selected large cities with comparable city and standard metr

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busine

data previously issued for a number of wholesale, service, aii

retail trades.

SUGGESTED IDENTIFICATION
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Washington, D. C, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
if Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
[954 Censuses covered businesses operated in continental
Jnited States, Alaska, and Hawaii. Separate Censuses of

Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters' in selected central busi-

less districts and related cities and standard metropolitan
ireas. The definition and map of the Central • Business
district for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
)f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

i

Because many large cities had no officially defined area
epresenting their "Central Business District," it was neces-
ary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
vensus data for them could be implemented. The delineation
>f Central Business Districts was accomplished with the
ooperation of the Census Tract Committees in the large

a'ties included in the Central Business District (CBD)
'rogram. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
nterests, such as business firms and associations, newspapers,
Planning agencies, welfare organizations, local governmental
odies, etc.

1 The objective of the CBD Program was stated, as follows,
Q a letter from the Director of the Census Bureau to the
'ract Committees:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

because there are no generally accepted rules for determining
ihat a CBD area should include or exclude, the Census
Jureau did not provide rigid specifications for defining the
'BD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,

l\n area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
In area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts,
'he emphasis put on tracts was based on the anticipation
hat other Census statistics than those derived from the
"954 Census of Business would also [eventually] be tabulated
tor CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly
i'ithin a strictly defined CBD or to the exclusion of a small
ortion of what should be in the CBD. It was believed that
j^is limitation generally would not prove to be serious as
ie difference in area probably would not significantly alter
ie magnitudes being measured. Provision, however, was
mde for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the '•employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies to, questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records

used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
'

unit for kind-of-business classification. Although an estab-
'

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a' family shoe store. '

When a change in classification is made, the new figures as
'

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating

leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods, ;

it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of)

the field canvass made such consolidation difficult to accom '

plish. For this reason, in the 1954 Census, each leasei

department was treated as a separate establishment and wa
classified in accordance with the kind of business it con

ducted. For example, in the 1954 tabulations a leased d

partment selling apparel would be classified as an apparel

store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, t

procedure which separated the leased department from t

main store could affect the kind-of-business code assigned b

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub'

lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should

F be made to Tables 12K, 12L, and 12M in Volume II of the
1

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
1

the consumer. In the 1948 Census of Business such taxes

f
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

1

In general the tax is about two or three percent on the items
. covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

p close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments

Hare suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a

„j
summary of reports for individual establishments rather than
Jfor companies. A separate report was obtained for each
^location where business was conducted, including each loca-
tion of multiunit organizations. Each report in the census
;was tabulated in accordance with the physical location at
jjwhich the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
^classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
jas an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
jcluded in these tabulations on the basis of its activities rather
jthan as a part of the store within which it operates. (See
'COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
jof a multiunit organization which service or are auxiliary to
jthe retail stores, hotels, or motion picture theaters of the

I

organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
jin later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
ftahulations, were separately identified.

I Sales.—Sales are defined to include total receipts from
{customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
f.s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice _to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to
evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. Thefe ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "noneinployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Ivnown factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified aS
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called ''ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes i

commercially operated theaters primarily engaged in the
'

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged i

in providing lodging, or lodging and meals, to the general

public.
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BUFFALO, NEW YORK

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19k8
CENTRAL BUSINESS DISTRICT OF BUFFALO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women * s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,309

215

394
221
173

24

6

7
11

201
46
46
11

58

30
36

65
21

16

22

67

30
10

20

39

266
38
43
19

9

7
9

29

12

208,731 37,265 1,581 201,426

15,409

27,367
18,244
9,123

68,431
57,815
8,992
1,624

42,793
6,341
12,686
1,787

18,006
15,467
3,919

15,296
10,095
1,680
3,433

1,319

4,590

4,284
1,589
2,695

5,008

24,234
3,530
3,585
3,496

909

2,007
1,727

11,911

3,972

983

6,274
4,558
1,716

14,297
12,674
1,448

175

7,059
820

2,348
282

2,925
2,543

684

2,700
1,613

286
801

134

347

690
323
367

714

4,067
256
689
813
129

463
159

4,443

320

446
237
209

32

7
9

16

201
46
41

4
58

30
39

76
26

22

20

20

70

32
12

20

46

338
43
47
16

7

9

7

44

16

14,446

23,256
14,149
9,107

75,640
64,837
9,391
1,412

41,096
5,141

12,684
1,958

17,413
16,002
3,694

12,386
8,420
1,398
2,400

1,258

2,868

4,033
2,178
1,855

4,890

21,553
2,858
2,980
3,371

795
2,392
1,236

10,375

4,194

32,425

911

5,375
3,369
2,006

12,545
11,023
1,393

129

6,466
560

2,280
279

2,649
2,421

699

1,892
1,372

258
262

137

214

776

418
358

693

3,416
185
587
739
104
505
134

3,274

1,086

Standard Notes: (D) Withheld to avoid disclosure. (HA) Not available. ... Represents zero.

"•Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business;
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : I95U AND I9I+8

CITY OF BUFFALO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195 1
*

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19W

Estab
li ail-

ments
(Number

)

Sales

($1,000)

RETAIL STORES

Retail stores, total2

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

6,758

1,940

1,642
800
842

134
13

58
63

566
139

98
17

175
97

117

407
119
67

165

198
127
54
17

494

226
109
117

219

932
176
120
39
25

81
25
25

46
42

769 ,.272.

172,866

80,053
44,875
35,178

126,555
102,864
20,445
3,246

75,622
12,319
17,875
3,474

34,571
30,865
7,053

47,367
26,335
5,766

14,496

116,656
106,349

6,701
3,606

34,564

42,101
9,469
32,632

21,989

51,499
11,089
6,761
3,992
1,901
2,595
2,795
2,432

15,510
6,209

98,748 7,869 644,506

10,600

16, 584
11,225
5,359

23,706
19,973
3,384

349

11,597
1,633
3,231

473
5,252
4,763
1,008

7,181
4,087
1,147
1,947

12,368
10,990
1,021

357

2,584

4,867
1,355
3,512

2,990

6,271
608

1,094
873
239
326
505
212

(D)

1,475

2,731

1,681
669

1,012

155
14
79
62

598
129
92
12

198
94

132

368
99

63
140

252
169
63

20

487

265
119
146

257

1,075
211
135
29

35
95

26
18

63
54

145,326

61,628
27,436
34,192

126,597
(D)

17,198
(D)

64,098
9,131
18,618
2,556

26,287
23,801
6,235

34,446
20,725

(D)

(D)

99,574
91,378
5,935
2,261

20,001

26, 340

7,276
19,064

18,553

47,943
9,282
5,799

(D)

1,907
2,496

(D)

(D)

12,884
7,059

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed'

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators) In 195^

there were 270 such establishments with sales of $22,184,000
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in t

group totals.
*This group total includes kinds of business not included In any of the detail lines which follow.

I
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
BUFFALO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195)+

Kind of business Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 11,922

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

j
Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other

j Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

3,069

3,004
1,525
1,-479

272
26

118
128

905

228
158
30

292
169
163

667
181
96

308

-430

298
99

33

1,126

529
210
317

363

1,557
283
173
60

57
130
41
3-4

93
83

1,330,4-66 153,751 13,411 996,868

340,720

131,956
75,218
56,738

160,372
121,071
32,632
6,669

105,278
17,801
26,335
5,668

46,148
41,356
8,616

68,912
36,800
8,206
22,722

222,041
206,873
10,443
4,725

72,706

95,492
18,413
77,071

39,644

93,345
17,745
9,626
5,712
3,422
4,058
3,297
2,895

19,124
9,483

20,035

25,489
17,262
8,227

28,886
23,078
5,239

569

15,044
2,283
4,176

742
6,686
6,065
1,157

10,012
5,838
1,435
2,739

22,452
20,574
1,478

400

6,106

11,482
2,559
8,923

5,216

10,029
828

1,434
1,131

374
533
544
253

6,831
2,208

4,167

3,183
1,255
1,928

263
23

125
115

901
198
138
24

302
149
171

570
148
80

238

522
358
119
45

1,136

559
227
332

387

1,723
327
197
36
60

124
34
27

118

237,143

100,790
43,061
57,729

149,815
116,863
25,725
7,227

81,707
12,592
24,021
4,497
32,137
28, 960
7,216

46,609
26,731
3,972

14,082

163,843
150,910

9,454
3,479

41,532

65,150
17,650
47,500

29,333

80,946
13,673
8,515
3,858
2,683
3,165
3,092
2,004

16,255
9,674

107,436

11,825

17,259
8,928
8,331

22,346
17,873
3,810

663

11,348
1,410
3,767

597
4,486
4,135
1,088

6,475
4,274

738
1,463

15,431
13,939
1,229

263

2,834

8,768
2,320
6,448

3,422

7,728
613

1,224
793
241
347
545
195

5,059
2,272

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

'Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 449 such establishments with sales of $28,335,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19^8 TO 195^,
CENTRAL BUSINESS DISTRICT OF BUFFALO, THE ENTIRE CITY, AND THE BUFFALO STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

3.6

Hotels
Motion picture theaters.

6.7

17.7
28.9
0.2

-9.5
-10.8
-4.3
15.0

4.1
23.3
0.0

-8.7
3.4

-3.3

6.1

23.5
19.9
20.2
-43.0

4.8
(NA)

(NA)

(NA)

60.0

6.2
-27.0
45.3

2.4

12.4
23.5
20.3
3.7

14.3
(NA)

-16.1
39.7

14.8
-5.3

19.4 26.4

19.0

29.9
63.6
2.9

-0.0
(D)

18.9
(D)

18.0
34.9
-4.0

35.9
31.5
29.7
13.1

37.5
27.1
(D)

(D)

17.2
16.4
12.9
59.5

72.8

59.8
30.1
71.2

18.5

7.4
9.5

16.6
(D)

-0.3
4.0
(D)

(D)

20.4
-12.1

20.3

37.3
100.4

3.9

14.1
(D)

46.7
(D)

42.7
49.8
-12.6
182.1
86.7
97.4
23.3

45.4
32.0
(D)

(D)

17.3
(NA)

(NA)

(NA)

74.9

69.5
54.6
74.0

24.3

3.3
17.7
12.7
(D)

-10.8
(NA)

(D)

(D)

43.4
-21.9

33.5

43.7

30.9
74.7
-1.7

7.0
3.6

26.8
-7.7

28.8
41.4
9.6

26.0
43.6
42.8
19.4

47.9
37.7

106.6
61.4

35.5
37.1
10.5
35.8

75.1

46.6
4.3

62.3

35.2

15.3
29.8
13.0
48.1
27.9
28.2
6.6

44.5

17.6
-2.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the if

group totals.
TTais group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: I95I+ AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
BUFFALO CITY AND OF BUFFALO STANDARD METROPOLITAN ARFA SALES

Kind of business

Percent of City sales in
Central Business District

1954 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total .

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores'
Family clothing store s

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.2

Household appliance, radio, TV stores.

a Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip.

Hardware stores
Other

dealers

Drug stores, proprietary stores.

Other retail stores

.

Liquor stores .

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Music store s

Camera, photographic supply stores.

27.1

34.2
40.7
25.9

54.1
56.2
44.0
50.0

56.6
51.5
71.0
51.4
53.1
50.1
55.6

32.3
38.3
29.1
23.7

1.1

13.3

10.2
16.8
8.3

22.8

47.1
31.8
53.0
87.6
47.8
71.8
71.0

31.3

37.7
51.6
26.6

59.7

(D)
54.6
(D)

64.1
56.3
68.1
76.6
66.2
67.2
59.2

36.0
40.6
(D)

(D)

1.3

14.3

15.3
29.9
9.7

26.4

45.0
30.8
51.4
(D)

41.7
(D)

(D)

15.7

4.5

20.7
24.3
16.1

42.7
47.8
27.6
24.4

40.6
35.6
48.2
31.5
39.0
37.4
45.5

22.2
27.4
20.5
15.1

0.6

6.3

4.5
8.6
3.5

12.6

26.0
19.9
37.2
61.2
26.5
60.9

59.7

20.2

6.1

23.

32.

15.

50.

55.
36.

19.

50.3
40.8
52.8
43.5
54.2
55.3
51.2

26.6
31.5
35.2
17.0

0.8

6.9

6.2
12.3
3.9

16.7

26.6
20.9
35.0
87.4
29.6
77.4
61.7

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF BUFFALO, THE ENTIRE CITY, AND THE BUFFALO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ I9U8

Entire City

195 1* 19^8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores

Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores 1

Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store

s

Furniture , home furnishings , appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers...
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

7.4

13.1
8.7
4.4

32.8
27.7
4.3

0.8

20.5
3.0

6.1
0.9
8.6
7.4
1.9

7.3
4.8
0.8
1.7

0.6
(NA)

(NA)

(NA)

2.2

2.1
0.8
1.3

2.4

11
1

1

1

(NA)

1.1
0.8

100.0 100.0 100.0 100.0

7.2

11.6
7.1
4.5

37.6
32.2
4.7
0.7

20.4

6.1
4.2
0.7
1.2

0.6
(NA)

(NA)

(NA)

1.4

2.0
1.1
0.9

2.4

10.7
1.4
1.5

1.7
0.4
(NA)

1.2
0.6

22.4

10.4
5.8
4.6

16.5
13.4
2.7

0.4

9.8
1.6

2.3
0.5
4.5
4.0
0.9

6.2
3.5
0.8
1.9

15.2
13.8
0.9
0.5

4.5

5.5
1.2
4.3

2.8

6.7
1.4
0.9
0.5
0.2
0.3
0.4
0.3

22.6

9.6
4.3
5.3

19.7
(D)
2.7

(D)

9.9
1.4
3.0
0.4
4.1
3.7
1.0

5.3
3.2
(D)

(D)

15
14

3.1

4.1
1.1

3.0

2.9

7.4
1.4
0.9
(D)

0.3
0.4
(D)

(D)

25.6

9.9
5.7
4.2

12.1
9.1
2.5

0.5

7.9
1.3
2.0
0.4
3.6
3.1
0.6

5.2
2.9
0.6
1.7

16.7
15.5
0.8
0.4

5.4

7.2
1.4
5.8

3.0

7.0
1.3
0.7
0.4
0.3

100.0

23.9

10.1
4.3
5.8

15.0
11.7
2.6

0.7

0.8

4.7
2.7
0.6

1.4

16.4
15.2
0.9
0.3

4.2

6.5
1.8
4.7

2.9

8.1
1.4

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite*
States summary and separate chapters, of statistics by kind 0;

business and geographic areas, for : Sales Size of Establishments
Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also ar
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unite.

States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business ; wit

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class

fled by kind of business and geographic areas, for : Size of Wholt

sale Establishments, Credit Sales, Warehouse Space, Commodit
Line Sales, Legal Form of Organization, and Petroleum Bulk Str

tions, etc. (Most chapters also are separate reports in bullet!

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC!
United States summary and separate chapters for each State, tb

District of Columbia, Alaska, and Hawaii, of statistics by countie

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metr<

politan areas, and for counties and cities with 100 or more who!

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

i .:!

Volume V—SELECTED SERVICE TRADES, SUM
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, foil

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunil

Laundries and Cleaning Plants, and Hotels and Motels. (M<X

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATU
TICS. United States summary and separate chapters for ea<

State, the District of Columbia, Alaska, and Hawaii, of statisti

by counties, cities, and standard metropolitan areas, and by kit

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are separa

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS*
Establishments, sales or receipts, and payroll for retail trac

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard metil

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busin<

data previously issued for a number of wholesale, service, a

retail trades.

III
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INTRODUCTION
1 The 1954 Census of Business, along with the 1954 Censuses
>f Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
.954 Censuses covered businesses operated in continental
Jnited States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.
The 1954 Census of Business covered Retail Trade, Whole-

sale Trade, and Selected Service Trades. This series of bul-
etins provides findings for retail' trade establishments,
iotels, and motion picture theaters in selected central busi-
less districts and related cities and standard metropolitan
ireas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

•elation to the Central City and Standard Metropolitan Area
if which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

h Because many large cities had no officially defined area
'epresenting their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
jf Central Business Districts was accomplished with the
ooperation of the Census Tract Committees in the large
'ities included in the Central Business District (CBD)
frogram. In their work on the CBD's, the Census Tract
'ommittees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
lanning agencies, welfare organizations, local governmental
odies, etc.

The objective of the CBD Program was stated, as follows,
i/i a letter from the Director pf the Census Bureau to the
'raet Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the

^
Central Business District with those in the remainder of

I
the metropolitan area or of the central city."

ecause there are no generally accepted rules for determining
?hat a CBD area should include or exclude, the Census
fureau did not provide rigid specifications for defining the
fjBD but (1) provided a general characterization of the
j^BD, describing it as "an area of very high land valuation,
yn area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
n area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.

i,'he emphasis put on tracts was based on the anticipation
ihat other Census statistics than those derived from the
'p54 Census of Business would also [eventually] be tabulated
jr CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly

i ithin a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
'lis limitation generally would not prove to be serious as
ie difference in area probably would not significantly alter
ie magnitudes being measured. Provision, however, was
>ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail
trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

catioHi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged \n the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-
tors, operators of merchandise vending machines, and mail-
order houses. In the 1948 and prior Censuses, these estab-
lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this
class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business Arms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had noit classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture Volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and, a corresponding
decrease in the previous kind of business in which the estab

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination ol

the field canvass made such consolidation difficult to accom-i

plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and wasi

classified in accordance with the kind of business it con

ducted. For example, in the 1954 tabulations a leased de-t|

partment selling apparel would be classified as an appare!

store even though it was located in a department store or in a

store classified in some kind of business other than apparel

It also should be noted that in the 1954 classifications, ths

procedure which separated the leased department from tte

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. Tluj

1948 figures contained in the 1954 Census of Business pub
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of'motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
?stablishments in a kind of business is not considered a dis-

:losure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS

|
Establishments.—Census of Business figures represent a

summary of reports for individual establishments rather than
'or companies. A separate report was obtained for each
ocation where business was conducted, including each loca-
ion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
jvhich the business was conducted. Although the tabulations
>f the census are on an establishment rather than ownership
>asis, in certain tables the establishment figures are grouped
nto ownership categories. This will be the case in the
orthcoming retail trade bulletin "Single Units and Multt-
inits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
stablishment, the entire establishment was classified on the
asis of its major activity and all data for it included in that
lassiflcation. However, when these activities were con-
ucted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
lent store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
ban as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
jf a multiunit organization which service or are auxiliary to
he retail stores, hotels, or motion picture theaters of the
rganization, such as separate warehouses, administrative
fflces, etc. Information for this type of unit will be included
i later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included in the

Tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
astomers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers. Sales include
'^ceipts from repairs and from other services to customers,
i well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.:—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, flor Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools

builders' hardware, paint and glass, electrical supplies, roof

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipmem
dealers.

This group includes establishments such as "Lumber yards'

and "Building materials dealers" selling primarily to homi

owners, farmers, builders, general contractors and specia

trades contractors. In the 1948 Census, establishments o

this type which sold primarily to builders and general con

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group include!

stores which sell drugs or proprietary medicines usually ir

combination with lines such as cosmetics, toiletries, tobaccc

magazines and books, and novelty merchandise. However
to be classified as a drug store, the establishment must sel

prescriptions.

Other Retail Stores.—This group includes establishment
primarily engaged in selling, at retail, specialized lines o

merchandise such as jewelry, liquor, feed, farm and garde

supplies, books, sporting goods, gifts, novelties, souvenirs

music, cameras, photographic supplies, orthopedic supplie

and artificial limbs, pets, hobby equipment, toys, religion

goods, and monuments and tombstones. Greenhouses an

nurseries are not within scope of the census ; however, florisi

shops are included.

Motion Picture Theaters.—This kind of business include!

commercially operated theaters primarily engaged in th

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estat

lishments known to the public as hotels, primarily engage
in providing lodging, or lodging and meals, to the genera

public.
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PITTSBURGH, PENNSYLVANIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CENTRAL BUSINESS DISTRICT OF PITTSBURGH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ 19W

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety 6tores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group.

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores4.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores .•

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

809

73

180
124
56

19
5

7

7

183
38
35
5

59

39
39

53
13

17
18

17

22

252
6

52
14
5

20
18

3

18

7

304,167

15,449

22,726
18,373
4,353

162,888
150,653
11,499

736

38,624
6,255
6,940
2,561

19,821
18,148
2,900

19,392
12,818
3,453
2,913

7,436

406

5,135

4,285

27,683
3,867
7,749
1,853

811
1,259
2,653
1,366

15,843
4,281

55,803

2,626

6,776
5,694
1,082

29,914
27,764
2,056

94

5,986
906

1,066
450

3,059
2,830

505

4,092
2,884

692
516

767

46

464

728

6,439
783

815

110

187
113
74

23
7
9

7

165
31
32
2

56
26
42

39
11
12

16

13

24

24

4,355 225
157 4

1,406 48
456 14
118 3
162 23
513 18
167 6

18
12

362,358

24,355

22,084
16,092
5,992

221,685
207,219
13,782

684

36,252
6,676
6,508

(D)

16,961
14,638
4,530

11,056
5,261
2,094
3,701

4,415

855

5,077

4,719

31,860
4,090
7,447
2,063

820
1,302
2,699
1,375

14,798
4,284

67,803

3,454

5,452
4,095
1,357

45,423
43,300
2,080

43

5,052
827
875
(D)

2,263
1,998

(D)

2,029
962
426
641

669

133

693

714

4,184
102

1,313
499
140
156
424
144

5,016
816

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. , . Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF PITTSBURGH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19U8

Estab-
lish-
ments
(Number )

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 .

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores 3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch! sed).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

6,640

2,110

1,-457

669
786

156
9

85

60

587
125
103
17

213
121
89

368
89

64
145

172
114
49
9

399

253
99
150

326

812
56

119
26

21

92
39

14

872,725

189,395

79,161
44, 562

34,593

217,971
183,474
22,822

(D)

66,033
12,575
12,538
3,727

31,301
26,364
5,318

53,215
29,556
8,907

13,298

111,018
104,947
4,850
1,221

33,330

26,756
7,996
18,718

28,985

66,861
20,362
11,469
2,736
1,800
3,614
3,464
2,401

20,389
8,084

118,083

15,394

17,146
11,160
5,986

38,614
33,350
3,836
1,428

9,402
1,718
1,685

585

4,534
3,891

8,500
5,410
1,625
1,465

10,756
9,787

900
69

3,061

3,188
(D)

(D)

4,046

8,087
1,823

7,156

2,638

1,574
625
949

140
11

73
56

559
129
103
15

192
112
85

252
70
63
95

204
145
49
10

416

256
92

164

326

7,976 791
919 113

1,842 96
528 32

255 21
553 82

596 40
230 14

50
82

846,783

170,759

79,869
39,504
40,365

266,790
236,418
22,386
7,986

60,603
12,497
13,659
2,247

25,612
21,343
6,011

32,278
18,450
5,403
7,773

88,450
82,923
4,691

836

19,196

28,343
(D)

(D)

23,861

76,634
27,064
10,788
2,814
1,822
3,427
3,439
1,875

17,956
9,235

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed |'

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^11

there were 658 such establishments with sales of $34,454,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in thel!

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND I9U8
PITTSBURGH STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

1951*

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 7

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

20,619

6,073

-4,493

2,034
2,447

534
24

225
281

1,661
350
327
89

589

370
202

1,031
266
116
517

890
652
202
32

1,952

953
355
592

823

2,209
219
342
47
99

287
88
21

23^
193

2,212,049

617,498

172,813
91,041
81,612

307,117
203,762
62,257
41,056

152,376
28,068
30,088
17,610
64,446
54,344
3,593

127,469
70,007
12,132
42,924

372,072
352,411
14,435
5,144

120,131

126,046
29,140
96,858

70,606

145,921
52,371
21,374
3,973
4,667
9,249
4,874
2,929

28,104
16,367

248,810

44,175

30,352
19,014
11,338

51,060
36,525
9,640
4,895

19,128
3,450
3,477
2,534
8,328
7,071
1,339

19,445
12,158
2,164
5,123

35,472
33,023
2,108

341

8,900

16,921
3,222

13,699

8,850

14, 507
2,448
3,277

676
421

1,399
735
268

9,943
3,718

22,176

7,667

4,743
1,590
3,153

495
27

209
259

1,621
347
375
79

574
378
181

801
235
100

415

978
731
213
34

2,134

928
344
584

835

1,974
298
303
59

82

240
91
21

175
270

1,921,020

502,984

161,915
66,302
95,613

351,264
254,192
57,700
39,373

140,121
26,262
30,847
11,387
60,240
51,498
8,876

87,593
55,965
7,157
23,074

274,916
258,787
12,849
3,280

75,823

115,035
28, 610
87,025

56,762

154,606
60,414
21,575
3,754
3,729
7,695
4,851
2,248

25,326
20,564

214,024

32,169

25,997
13,426
12,571

62,401
50,189

7,774
4,438

15,096
2,828
2,880
1,395
6,672
5,849
1,321

12,520
8,395
1,335
2,690

24,649
23,139
1,351

159

6,208

15,170
3,138

12,032

6,191

13,623
1,985
3,124

731
423
994
614
250

7,803
4,489

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
'Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 1,321 such establishments with sales of $59,369,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groug totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191+8 TO 195^,
CENTRAL BUSINESS DISTRICT OF PITTSBURGH, THE ENTIRE CITY, AND THE PITTSBURGH STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores ,

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-16.1

-36.6

2.9
14.2
-27.4

-26.5
-27.3
-16.6

7.6

6.5
-6.3

6.6
(D)

16.9
24.0
-36.0

75.0
143.6
64.9

-21.3

68.4
(NA)

(NA)

(NA)

-47.5

1.1
(NA)

(NA)

-9.2

-13.1
-5.5
4.1

-10.2
-1.1
-3.3
-1.7
-0.7

7.1

-0.1

3.1 17.4 15.1

10.9

-0.9

12.8
-14.3

-18.3

-22.4

1.9
(D)

9,

0.

-8.

-34.

22.

23.

-11.

64.9
60.2
64.9
71.1

25,

26,

3,

46,

73.6

-5.6

(D)

(D)

21.5

-12.8
-24.8
6.3

-2.8
-1.2

5.5
0.7

28.1

13.5

-12.5

18.8

-2.3
11.9

-12.0

22.1
12.4
31.6
(D)

12.6
8.6

-21.7

(D)

32.7
22.5
63.3

59.4
26.9
64.8

155.0

23.3
(NA)

(NA)

(NA)

79.5

-7.1
(NA)

(NA)

29.0

-12.5
-28.2
11.3
17.6
-1.3
10.8
9.6

107.0

44.0

-23.2

22.8

6.7
37.3
-14.7

-12.6
-19.8
7.9
4.3

8.7
6.9

-2.5

54.7
7.0
5.5

-59.5

45.5
25.1
69.5
86.0

35.3
36.2
12.3
56.8

58.4

9.6
4.0

11.3

24.4

-5,

-13,

-0,

5.

25.

20.

0.

30.

11.0

-20,4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll." establishments. Establishments "without payroll," if any, are included in thei

group totals.
T'his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 1954 AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
PITTSBURGH CITY AND OF PITTSBURGH STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1954 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 191+8

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing store

s

Women's clothing, specialty stores.

Ready-to-wear stores'

All other apparel stores.

'.! Furniture, home furnishings, appliance dealers.
Furniture stores

2Other home furnishings stores.
Household appliance, radio, TV stores

I

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

3
Other retail stores:

Liquor stores
Jewelry stores
Book, stationery stores

Sporting goods, bicycle stores

Florists
Music stores
Camera, photographic supply stores.

34.8

28.7
£1.2
12.6

74.7
82.1
50.4
(D)

58.5
49.7
55.4
68.7
63.3
68.8
54.5

36.4
43.4
38.8
21.9

6.7

1.2

19.2

14.8

41.4
19.0
67.6
67.7
45.1
34.8
76.6
56.9

42.8

14.3

27.7
40.7
14.8

83.1

87.6
61.6
8.6

59.8
53.4
47.6
(D)

66.2
68.6
75.4

34.3
28.5
38.8
47.6

5.0

4.5

17.9

19.8

41.6
15.1
69.0
73.3
45.0
38.0
78.5
73.3

13.7

2.5

13.2
20.2
5.3

53.0

73.9
18.5
1.8

25.3
22.3
23.1
14.5
30.8
33.4
80.7

15.2
18.3
28.5
6.8

2.0

0.3

4.1

6.1

19.0
7.4

36.3
46.6
17.4
13.6
54.4
46.6

18.9

4.8

13.6
24.3
6.4

63.1
81.5
23.9
1.7

25.9
25.4
21.1
(D)

28.2
28.4
51.0

12.6
9.4

29.3
16.0

1.6

1.1

4.4

8.3

20.6
6.8

34.5
55.0
22.0
16.9
55.6
61.2

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

2
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals

.

This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF PITTSBURGH, THE ENTIRE CITY, AND THE PITTSBURGH STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19I+8

Entire City

195^ I9U8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place 3

Drinking places

General merchandise group
Department stores

Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores 1

Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores x

Other home furnishings stores1.
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware store s

Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

5.1

7.5
6.0
1.5

53.6
49.6
3.8
0.2

12.7
2.1
2.3
0.8
6.5
6.0
1.0

6.4
4.2
1.2
1.0

2.4
(NA)

(NA)

(NA)

0.1

1.7
(NA)

(NA)

1.4

9.1
1.3
2.5
0.6
0.3

0.4
0.9
0.4

100.0

6.7

6.1
4.4
1.7

61.2
57.2
3.8
0.2

10.0
1.8
1.8
(D)

4.7
4.0
1.3

3.1
1.5
0.6
1.0

1.2
(NA)

(NA)

(NA)

0.2

1.4
(NA)

(NA)

1.3

1.1
2.1
0.6
0.2
0.4
0.7
0.4

100.0

21.7

9.1
5.1
4.0

25.0
21.0
2.6
(D)

7.5
1.5

1.4
0.4
3.6
3.0
0.6

6.1
3.5
1.0
1.6

12.7
12.0
0.6
0.1

3.8

3.1
1.0
2.1

3.3

7.7
2.3
1.3

0.3
0.2
0.4
0.4
0.3

100.0

20.2

9.4
4.7
4.7

31.5
28.0
2.6
0.9

7.2
1.5
1.6
0.4
3.0
2.5
0.7

3.8
2.2
0.6
1.0

10.4
9.7
0.6
0.1

2.3

3.3

iSi

2.8

100.0

27.9

7.8
4.1
3.7

13.9
9.2
2.8
1.9

5.8
3.3
0.6
1.9

16.8
15.9
0.7
0.2

5.4

5.7
1.3
4.4

3.2

0.4
0.2

0.4
0.2
0.1

100.0

26.2

8.4
3.4
5.0

18.3
13.3

3.C

2.0

6.9 7.3
1.3 1.4
1.4 1.6

0.8 0.7

2.9 3.1
2.5 2.7

0.2 0.5

4.6
3.0

0.4
1.2

14,

13,

0,

0,

3.9

6.0

1.5
4.5

3.0

8.0

3.1

1.1

0.2

0.2

0.4

0.3

0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the 1

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade

but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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BUREAU OF THE CENSUS
ROBERT W. BURGESS, Director

A. Ross Eckler, Deputy Director

Howard C. Grieves, Assistant Director

Conrad Taeuber, Assistant Director

Morris H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehres, Assistant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. von Struve, Acting Public Information Officer

BUSINESS DIVISION

Harvey Katun, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Greenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite!

States summary and separate chapters, of statistics by kind c

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, Men
chandise Inventories, Credit Sales, etc. (Most chapters also a

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unite

States summary and separate chapters for each State, the Distri.

of Columbia, Alaska, and Hawaii, of statistics by counties, citle

and standard metropolitan areas, and by kind of business; wit

cross classifications by kind of business for standard metropolis

areas, and for counties and cities with 500 or more retail establis)

ments. (Chapters also are separate reports in bulletin series R-l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics claae^

fled by kind of business and geographic areas, for : Size of Wholj «

sale Establishments, Credit Sales, Warehouse Space, Commodi W

Line Sales, Legal Form of Organization, and Petroleum Bulk St ']

tions, etc. (Most chapters also are separate reports in bullet

series W-2.) ,

Volume IV.—WHOLESALE TRADE, AREA STATISTIC
United States summary and separate chapters for each State, tl

District of Columbia, Alaska, and Hawaii, of statistics by countic

cities, and standard metropolitan areas, and by kind of buslnes

with cross classifications by kind of business for standard metr

politan areas, and for counties and cities with 100 or more who

sale establishments,

bulletin series W-l.)
(Chapters also are separate reports

Volume V—SELECTED SERVICE TRADES, SUMMAI
STATISTICS. United States summary and separate chapters;

statistics classified by kind of business and geographic areas, fc

Receipts Size of Establishments, Employment Size of Establii

ments, Legal Form of Organization, Single Units and Multiunt

Laundries and Cleaning Plants, and Hotels and Motels. (M«

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STAT!
TICS. United States summary and separate chapters for ea

State, the District of Columbia, Alaska, and Hawaii, of statists

by counties, cities, and standard metropolitan areas, and by kt ,

of business ; with cross classifications by kind of business li

standard metropolitan areas and for cities and counties with 5

or more service establishments. (Chapters also are separij

reports in bulletin series S-l.)
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Establishments, sales or receipts, and payroll for retail tra

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard met,

politan area data.
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TRADE BULLETINS.—Primarily a reorganization of busini

data previously Issued for a number of wholesale, service,
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no. officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
eities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
pommittees obtained the representation of a variety of local
Interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
podies, etc.

The objective of the CBD Program was stated, as follows,
n a letter from the Director of the Census Bureau to the
pract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the

i| Central Business District with those in the remainder of
II the metropolitan area or of the central city."

because there are no generally accepted rules for determining
vhat a CBD area should include or exclude, the Census
Sureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
'BD, describing it as "an area of very high land valuation,
n area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
n area of high traffic flow"; and (2) required that the
^BD ordinarily should be defined to follow existing tract

1 nes, i. e., to consist of one or more whole Census tracts.
fhe emphasis put on tracts was based on the anticipation
mt other Census statistics than those derived from the
954 Census of Business would also [eventually] be tabulated
\$r CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly
Jithin a strictly defined CBD or to the exclusion of a small
ortion of what should be in the CBD. It was believed that
lis limitation generally would not prove to be serious as
ie difference in area probably would not significantly alter
e magnitudes being measured. Provision, however, was
fade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent witli the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau ojf the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in
conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it;

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm iisers. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of.

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,

retail ami service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75. 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies t>> questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize nonconrparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-i

chandise, an apparel store at some point becomes a depart-

|

ment store, or a men's shoe store becomes a family shoe store

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab

lishment was classified. Often there are offsetting change*!

in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How
ever, particularly when the volume of business is growin
rapidly and new lines of merchandise are being added, tht

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affec

kind-of-business comparisons among retail stores was th<

change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were lo

cated. In a census conducted by field enumeration method:
it was feasible to identify the reports to be thus consolidated
in the 1954 Business Census, however, the elimination o:;

the field canvass made such consolidation difficult to accom 1

plish. For this reason, in the 1954 Census, each lease<j

department was treated as a separate establishment and war
classified in accordance with the kind of business it coni

ducted. For example, in the 1954 tabulations a leased de 1

partment selling apparel would be classified as an appare
store even though it was located in a department store or in f

!

store classified in some kind of business other than apparel;

It also should be noted that in the 1954 classifications, th<|

procedure which separated the leased department from thj

main store could affect the kind-of-business code assigned I

the main store because that code did not take into account th

lines of merchandise carried by the leased department. Thi

1948 figures contained in the 1954 Census of Business pub
lications have not been adjusted to the 1954 basis for lease*
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments

J

are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than

1 for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census

j

was tabulated in accordance with the physical location at

j which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped

j

into ownership categories. This will be the case in the
r

1 forthcoming retail trade bulletin "Single Units and Multl-
;! units" and in a planued company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-

! ness, Manufactures, and Mineral Industries.

I
Where two or more activities were carried on at a single

j

establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that

;
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
jas an establishment. Thus, a leased department in a depart-

|

ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
.than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
i
of a multiunit organization which service or are auxiliary to

I the retail stores, hotels, or motion picture theaters of the
'organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
,in later 1954 Census of Business publications. In the 1948
,
Business Census, figures for such units, where included in the

^tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups, of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extgnt than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—-This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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BALTIMORE, MARYLAND

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 1948
CENTRAL BUSINESS DISTRICT OF BALTIMORE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

191+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

871

46

24-9

176
73

26

10

224-

58

53

8

64
31

33

67
30
17
14

12

10

4
6

19

212
12
46
31

7

9

11

4

19

10

233,843 47,465 910 238,187

10,988

23,042
17, 530
5,512

105,847
98,475
7,095

277

37,635
9,142

10,679
2,323

12,278
10,133
3,053

18,860
9,462
1,666
7,540

1,209

770

973
249
724

5,846

28,673
2,300

11,810
4,145
1,580

324
1,283

963

7,148
2,533

1,755

7,442
6,143
1,299

22,004
20,813
1,176

15

6,412
1,469
1,736

392
2,392
1,992

423

3,170
1,623

348
1,199

110

146

109

48
61

861

5,456
110

2,375
1,065

216
33

230
87

2,502
526

76

237
164
73

22
9

233
40
63

6

72
34
46

61

24
20
17

14

11

7

4

19

232

14
46
15

5

9

12
4

30
13

13,569

18,471
13,550
4,921

112,610
103,966

7,610
1,034

42,334
9,107
10,819
2,741

15,360
13,862
4,162

17,738
8,112
2,013
7,613

897

559

783
502
281

5,470

25,756
1,545

10,369
2,733

986
265

1,334
732

6,437
2,983

40,698

1,694

4,359
3,177
1,182

19,346
18,028
1,116

202

6,817
1,415
1,723

413
2,520
2,294

746

2,820
1,289
401

1,130

64

60

75
51

24

741

4,722
111

2,033
722
162
28

168
94

2,176
711

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
itlnd of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : I95I+ AND I9U8
CITY OF BALTIMORE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

191*8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating place s

Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

q
Other home furnishings stores
Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10,877

3,614

2,516
1,116
1,394

294
20

1128
144

891
179
159
53

286
169
132

496
151
91
156

289
187
84
18

614

376
223
149

425

1,362
244
136
59

50

129

53

9

66
92

1,163,700 146,331 11,662 (D)

278,620

131,079
67,015
63,962

184,558
152,278
22,578
9,626

83,891
15,716
21,069
10,873
26,634
21,649
7,695

65,814
40,064
7,080

17,116

172,773
160,276
10,535
1,962

50,268

47,565
8,782

38,669

49,084

100,048
24,123
16,723
5,203
3,233
3,663
2,962
2,015

(D)

9,934

18,364

24,451
16, 207
8,244

33,711
28,760
3,714
1,237

11,609
2,092
2,876
1,421
4,387
3,666

833

10,987
6,970
1,506
2,511

17,593
15,931
1,467

195

5,157

5,736
793

4,943

5,899

(D)

2,669

4,556

2,607
1,129
1,478

242
22

125
95

996
186
223
108
328
234
151

442
155
150
137

251
172
66
13

539

344
229
115

437

12,824 1,248
1,340 250
3,107 113

1,153 42
311 32

446 127
458 62
214 16

85
113

233,201

107,019
50,588
56,431

(D)

(D)

19,753
7,897

82,276
15,768

"18,811
11,871

(D)

25,964
(D)

53,055
31,087
7,302

14,666

119,607
111,529

6,873
1,205

27,433

28,953
9,219

19,734

37,587

89,008
18,866
14,269

(D)

2,061
3,265
2,589

(D)

12,461
512,022

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^+

there were 900 such establishments with sales of $76,098,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Thls group total includes kinds of business not included in any of the detail lines which follow.
5"Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND I9U8
BALTIMORE STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2 13,578 1,480,176 178,9-44 14,293 (D)

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists.
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...

Jf Motion picture theaters

.

4,209

3,190
1,465
1,719

402
23

149
228

1,041
223
185
65

327
202
153

585

173
100
198

409
275
105

27

1,026

508

293
211

530

1,678
302
165

63
66

154
55

13

75
112

378,519

167,679
85,295
82,282

206,515
163,845
27,632
14,962

94,906
18,164
23,315
13,158
29,431
24,027
8,778

74,748
44,617
8,035

20,396

217,041
200,489
12,965
3,587

79,766

72,744
14, 372
58,258

64,585

123,673
30,198
17,836
5,556
4,045
4,509

(D)

2,047

12,634
11,686

24, 919

31,040
20,065
10,975

36,855
30,747
4,467
1,641

12,934
2,413
3,146
1,720
4,711
3,960

944

12,223
7,668
1,643
2,912

22,182
20,138
1,738

306

7,467

8,600
1,390
7,210

7,752

14,972
1,745
3,204
1,195

380
576
(D)

214

4,246
3,182

5,338

3,238
1,351
1,887

326
22

151
153

1,116
204
251
127
361
265
173

511

168
166
177

355
255

77
23

923

465
293
172

518

1,503
317
129

47
50

150
67
18

95
137

292,067

128,189
58,409
69,780

(D)

(D)

23,211
12,076

87,371
16,450
20,086
12,664

(D)

27,716
(D)

56,663
32,308
7,603

16,752

141,366
131,149

7,876
2,341

42, 591

43,463
12,975
30,488

45,526

105,667
22,908
14,762
3,809

(D)

4,469
2,747
1,598

13,279
5 13, 265

(D)

16,940

20,739
11,779
8,960

(D)

(D)

3,299
1,431

11,760
2,179
2,646
1,565

(D)

3,996
(D)

8,373
4,957
1,338
2,078

15,206
13,981
1,069

156

4,292

5,275
1,148
4,127

5,116

12,004
1,204
2,720

823

(D)

490
326
163

4,217
53,182

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there werel,043 such establishments with sales of $80,309,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

igrouptotals.
TThis group total includes kinds of business not_ included in any of .the detail lines which follow.
Data_ are for recular motion picture theaters only; there were two drive-in theaters in this SMA in 19^f>.
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Table l+. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19U6 TO lQSU,
CENTRAL BUSINESS DISTRICT OF BALTIMORE, THE ENTIRE CITY, AND THE BALTIMORE STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro

-

politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men 1

s boys' clothing and furnishings stores'
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-1.8

Lumber, building materials, hardware, farm equip, dealers....
Hardware stores
Other

-19.0

24.7
29.4
12.0

-6.0
-5.3
-6.0

-73.2

-11.1
0.4

-1.3
-15.3
-20.1
-26.9
-26.7

6.3
16.6

-17.2
-1.0

34.8
(NA)

(NA)

(NA)

37.7

24.3
-50.4
157.7

6.9

11,

48,

13,

51,

3

9

9

7

-3.8
31.6

11.4
-15.1

(D)

19.5

22.5
32.4
13.3

(D)

(D)

14.3
21.9

2.0
-0.3
12.0
-8.4
(D)

-16.6

(D)

24.0
28.9
-3.1

16.7

44.5
43.7
53.3
62.8

83.2

64.3
-4.8
96.0

30.6

12.4
27.9
17.1
(D)

56.9
12.2
14.4
(D)

(D)

-17.4

(D)

21.9

22.0
33.6
13.5

(D)

(D)

27.5
36.2

15.8
-1.3
30.0
-6.4
(D)

-4.9

(D)

33.0
33.2
2.4

35.8

44.5
(NA)

(NA)

(NA)

84.2

65.4
-2.1

95.1

34.6

12.8
26.0
26.0
(D)

53.8
11.3
33.8
(D)

(D)

-18.1

(D)

29.6

30.8
46.0
17.9

(D)

(D)

19.0
23.9

8.6
10.4
16.1
3.9

(D)

-13.3

(D)

31.9
38.1
5.7

21.8

53.5
52.9
64.6
53.2

87.3

67.4
10.8
91.1

41.9

17.0
31.8
20.8
45.9
(D)
0.9

(D)

28.1

-4.9
'-11.9

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T'his group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only; there were two drive-in theaters in this SMA in 1948.
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BALTIMORE, MARYLAND

5. RETAIL STORES: 195^ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
BALTIMORE CITY AND OF BALTIMORE STANDARD METROPOLITAN AREA SALES

13

Kind of business

Percent of City sales in
Central Business District

195^ 19lt8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 191+8

Retail stores, total > . .

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores.
Shoe stores

f
Men's, boys ' clothing and furnishings stores
Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores
All other apparel store

s

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores2.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores3.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists. . .

.

Music stores
Camera, photographic supply stores

20.1

3.9

17.6
26.2
8.6

57.4
64.7
31.4
2.9

44.9
58.2
50.7
21.4
46.1
46.8
39.7

28.7
23.6
23.5
44.1

0.7

1.5

2.0
2.8
1.9

11.9

28.7
9.5
70.6
79.7
48.9
8.8

43.3
47.8

(D)

5.8

17.3
26.8
8.7

(D)

(D)

38.5
13.1

51.5
57.8
57.5
23.1
(D)

53.4
(D)

33.4
26.1
27.6
51.9

0.7

2.0

2.7
5.4
1.4

14.6

28.9
8.2

72.7
(D)

47.8
8.1
51.5
(D)

15.8

2.9

13.7
20.6
6.7

51.3
60.1
25.7
1.9

39.7
50.3
45.8
17.7
41.7
42.2
34.8

25.2
21.2
20.7
37.0

0.6

1.0

1.3

1.7
1.2

9.1

23.2

7.6
66.2
74.6
39.1
7.2
(D)

47.0

(D)

4.6

14.4
23.2
7.1

(D)

(D)

32.8
8.6

48.5
55.4
53.9
21.6
(D)

50.0

(D)

31.3
25.1
26.5
45.4

0.6

1.3

1.8
3.9
0.9

12.0

24.4
6.7

70.2
71.8
(D)

5.9
48.6
45.8

group

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
totals.

This group total includes kinds of business not Included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF BALTIMORE, THE ENTIRE CITY, AND THE BALTIMORE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ I9U8

Entire City

195^

Standard
Metropolitan

Area

195^

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men ' s, boys ' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

4.7

100 .0

5.7

9.9 7.8
7.5 5.7
2.4 2.1

45.3 47.3
42.1 43.6
3.0 3.2
0.2 0.5

16.1 17.8
3.9 3.8
4.6 4.7
1.0 1.2
5.3 6.5
4.3 5.8
1.3 1.7

8.1 7.4
4.0 3.4
0.8 0.8
3.3 3.2

0.5 0.4
(NA) (NA)

(NA) (NA)

(NA) (NA)

0.3 0.2

0.4 0.3
0.1 0.2
0.3 0.1

2.5 2.3

12.3 10.8
1.0 0.6
5.1 4.3
1.8 1.1
0.7 0.4
0.1 0.1
0.5 0.6
0.4 0.3

100.0

23.9

11.3
5.8
5.5

15.9
13.X
1.9

0.9

7.2
1.4
1.9
0.9
2.3
1.9
0.7

5.7
3.5
0.7
1.5

14.8
13.8
0.8
0.2

4.3

4.1
0.8
3.3

4.2

8.6
2.1
1.4

0.2

100.0

25.6

11.3
5.8
5.5

14.0
11.1
1.9
1.0

6.3
1.2
1.6
0.9
2.0
1.6
0.6

5.0
3.0
0.5
1.5

14.7
13.5
1.0
0.2

5.4

4.9
1.0
3.9

4.4

8.4
2.0
1.2
0.4
0.3
0.3
(D)

0.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in th<

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.

JData for 1948 city and Standard Metropolitan Area not shown to avoid disclosures of individual operations.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject static-ties will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit*
States summary and separate chapters, of statistics by kind <

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, Me
chandise Inventories, Credit Sales, etc. (Most chapters also a
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unlt»

States summary and separate chapters for each State, the Distri

of Columbia, Alaska, and Hawaii, of statistics by counties, citit

and standard metropolitan areas, and by kind of business ; wi
cross classifications by kind of business for standard metropolis

areas, and for counties and cities with 500 or more retail establis

ments. (Chapters also are separate reports in bulletin series R~l

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics elasJ

fied by kind of business and geographic areas, for : Size of Who|
sale Establishments, Credit Sales, Warehouse Space, Commodil
Line Sales, Legal Form of Organization, and Petroleum Bulk S<|

tions, etc. (Most chapters also are separate reports in bulletll

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTIC
United States summary and separate chapters for each State, t

District of Columbia, Alaska, and Hawaii, of statistics by counti

cities, and standard metropolitan areas, and by kind of businet

with cross classifications by kind of business for standard met!

politan areas, and for counties and cities with 100 or more whof

sale establishments. (Chapters also are separate reports 5

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAlS
STATISTICS. United States summary and separate chapters a

statistics classified by kind of business and geographic areas, f«I

Receipts Size of Establishments, Employment Size of Establil

ments, Legal Form of Organization, Single Units and Multiunf
Laundries and Cleaning Plants, and Hotels and Motels. (1

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATJ
TICS. United States summary and separate chapteis for eil

State, the District of Columbia, Alaska, and Hawaii, of statisip

by counties, cities, and standard metropolitan areas, and by
of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are separj

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail trfl|

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard me!

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busifijjl

data previously issued for a number of wholesale, service,

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
>f Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
n Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
ureas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

•elation to the Central City and Standard Metropolitan Area
)f which it is a part are shown on page 8.

t

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

3 Because many large cities had no officially defined area
representing their "Central Business District," it was neces-

sary for the Bureau of the Census to arrange for the deline-
Ition of such districts before a program to tabulate 1954
'ensus data for them could be implemented. The delineation
f Central Business Districts was accomplished with the
^operation of the Census Tract Committees in the large
Hties included in the Central Business District (CBD)
rogram. In their work on the CBD's, the Census Tract

Committees obtained the representation of a variety of local
jiterests, such as business firms and associations, newspapers,
Planning agencies, welfare organizations, local governmental
i
odies, etc.

The objective of the CBD Program was stated, as follows,
li a letter from the Director of the Census Bureau to the
ract Committees

:

"The primary objective of this operation is to provide a

||j
basis for comparing changes in business activity in the

i. Central Business District with those in the remainder of
m, the metropolitan area or of the central city."

^ecause there are no generally accepted rules for determining
(hat a CBD area should include or exclude, the Census
ureau did not provide rigid specifications for defining the
jjBD but (1) provided a general characterization of the
BD, describing it as "an area of very high land valuation,

Ira area characterized by a high concentration of retail busi-
Ifcses, offices, theaters, hotels, and 'service' businesses, and
!'i area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts.

p
lie emphasis put on tracts was based on the anticipation
iat other Census statistics than those derived from the
')54 Census of Business would also [eventually] be tabulated
W CBD's. It was recognized that tract basis for CBD's
ight lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
>rtion of what should be in the CBD. It was believed that

-/lis limitation generally would not prove to be serious as
!' e difference in area probably would not significantly alter
e magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en>

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture -theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead.,

the purchase is made at the customer's home, at the site ol:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

t*



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the 'employer" universe and those with no paid employment
during 19.J4, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
reconls of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-
spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,
below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in thii

and other 1954 Census of Business publications have beer

revised to the 1954 basis and will differ in this respect fron
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted ir«

the inclusion in the 1954 Business Census of a number oil

establishments which were in business a part of 1954 but not'

at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those!

of large multiunit organizations for which special canvass)

procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the!

1954 Census, however, the inclusion of establishments noij

in business at the end of the year was possible to the extent

that such establishments were included in the active files!

of the Internal Revenue Service used for mailing list pur!
poses or to the extent that they were identified in the records

used for the "nonemployer" universe. In both 1954 anr
previous Business Censuses, the count of establishments i:f

limited to those in business at the end of the year. Othe
items of data, however, include figures for part-year estabj

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re I

suits also is affected by differences in the items of informatioi
j

collected for kind-of-business classification purposes and iif

the classification techniques. A description of these differ

ences is provided in the section below, on KIND-OF
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census tl

census exists because of the use of the establishment as th
[

unit for kind-of-business classification. Although an estat

lishment may change its kind-of-business characteristic

gradually, a change in kind-of-business classification is mad
]

for the establishment as a whole at a specific point in timci

For example, with the addition of appropriate lines of meij

chandise, an apparel store at some point becomes a depart!

ment store, or a men's shoe store becomes a family shoe store
(

When a change in classification is made, the new figures aj

compared with figures on the old classification basis wilj

show an increase in the new kind of business by the tote'

amount of the establishment's sales and a corresponding

decrease in the previous kind of business in which the estat 1

lishment was classified. Often there are offsetting change;

in classification, so that changes between censuses in th

amounts shown for various kinds of business are independenl

of changes in individual establishment classification. Hom,
ever, particularly when the volume of business is growini
rapidly and new lines of merchandise are being added, thj

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affe

kind-of-business comparisons among retail stores was tli

change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were h'j

cated. In a census conducted by field enumeration methodij

it was feasible to identify the reports to be thus consolidated

in the 1954 Business Census, however, the elimination

the field canvass made such consolidation difficult to accor

plish. For this reason, in the 1954 Census, each lease

department was treated as a separate establishment and wa
classified in accordance with the kind of business it co

ducted. For example, in the 1954 tabulations a leased diji

partment selling apparel would be classified as an appan
store even though it was located in a department store or ir

store classified in some kind of business other than apparej

It also should be noted that in the 1954 classifications, H
procedure which separated the leased department from tli

main store could affect the kind-of-business code assigned tji

the main store because that code did not take into account ttjf

lines of merchandise carried by the leased department. Trj

1948 figures contained in the 1954 Census of Business pui;

lications have not been adjusted to the 1954 basis for leasei)



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this ite-n is shown in instances
where other items of information for the same establishments
re suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
ifor companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
vas tabulated in accordance with the physical location at
vhieh the business was conducted. Although the tabulations
if the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
Unto ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multl-
inits" and in a planned company statistics bulletin covering
[fompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

J

Where two or more activities were carried on at a single
>stablishment, the entire establishment was classified on the
iasis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-
cluded in these tabulations on the basis of its activities rather
man as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
f a multiunit organization which service or are auxiliary to
|pe retail stores, hotels, or motion picture theaters of the
a'ganization, such as separate warehouses, administrative
ffices, etc. Information for this type of unit will be included
a later 1954 Census of Business publications. In the 1948
iusiness Census, figures for such units, where included in the
itbulations, were separately identified.

Sales.—Sales are defined to include total receipts from
ustomers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers. Sales include

• iceipts from repairs and from other services to customers,
s well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-
business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) w7as con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.

i



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as*

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between.

"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, fb>r Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.



Indianapolis, Indiana

CONTENTS

Table Page

1. Retail Stores and Selected Service Establishments: 1954 and 1948

—

Central Business District 9

2. Retail Stores and Selected Service Establishments: 1954 and 1948

—

City 10

3. Retail Stores and Selected Service Establishments: 1954 and 1948—
Standard Metropolitan Area 11

4. Retail Stores and Selected Service Establishments—Percent Change
in Sales, 1948 to 1954—Central Business District, Entire City,
and Standard Metropolitan Area 12

5. Retail Stores: 1954 and 1948—Central Business District Sales as
Percent of the City and of the Standard Metropolitan Area 13

6. Retail Stores: 1954 and 1948—Percentage Distribution of Sales, by
Kind of Business—Central Business District, Entire City, and
Standard Metropolitan Area 14



INDIANAPOLIS, INDIANA
STANDARD METROPOLITAN AREA AND CENTRAL BUSINESS DISTRICT

ita In thifl bulletin are based upon the legal boundaries at the end of the Census year.

MARION CO.

CENTRAL BUSINESS DISTRICT
SCALE

r

56

WASHINGTON

77

55 54

78
SOUTH FLETCHER

SCALE

BOO 80 FT.

e-

• CENTRAL BUSINESS DISTRICT

IAREA OF CITY, 1948

ANNEXATIONS THROUGH 1954

:. STANDARD METROPOLITAN AREA

54 TRACT NUMBER

U.S. DEPARTMENT OF COMMERCE
~

1954 CENSUS OF BUSINESS BUREAU OF THE CENSUS



INDIANAPOLIS, INDIANA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195*+ AND 19^8
CENTRAL BUSINESS DISTRICT OF INDIANAPOLIS

=^=-H

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ 191*8

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food store s

Eating, drinking places
Eating places
Drinking place s

General merchandise group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores •

Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores:
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch!sed)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores?
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters ,

977

144

264
159
105

26

8

6

12

118
29

22

10

37
22

19

54
23

14
13

57
32
20

5

53

22

38

201
24
38
11
11
9

13

5

53
12

293,085 46,916 1,181 265,216

10,004

17,435
10,828
6,607

120,023
109,965

9,213
845

25,333
4,946
6,163
2,403
8,892
6,947
2,916

20,619
15,713
1,963
2,925

55,614
49,140
5,998

476

4,903

5,276

7,131

26,747
1,315
8,974
1,660
1,083

482
1,613

984

2,708

843

4,050
2,939
1,111

21,219
19,199
1,859

161

4,109
718

1,177
332

1,263
925
619

4,213
3,557

292
364

5,499
4,283
1,195

21

595

924

1,145

4,319
58

1,739
327
170
66

311

191

3,439
587

208

260
169
91

23

7

7
9

141
37

27
11

40
24
24

74
36

17
18

58

31

20

7

54

32

47

284

37
43
11

9
16
11
6

58
13

10,859

16,226
11,322
4,904

107,831
98,044
9,311

476

30,790
5,927
4,967
7,211
8,592
7,926
4,057

18,636
14,723
1,823
2,026

41,106
35,357
5,160

589

.4,477

4,418

7,484

23,389
1,971
7,351
1,153
1,082

616
1,697
1,107

8,108
2,852

42,391

833

3,726
2,807

919

20,169
18,684
1,440

45

3,958
736
487

1,137
1,050

960
548

3,465
2,779

293
393

4,463
3,532

863
68

488

801

949

3,539
94

1,428
188
122
132
263
169

2,780
531

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
CITY OF INDIANAPOLIS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191+8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores i*

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

905

933
548
385

118
8

38
72

262
52

40
31
98
59

33

271
95
39

107

231
159
47
25

478

223
97

124

268

688
110
75

24
36

57
28
9

75
44

738,916 94,653 4,445 553,053

139,720

59,912
35,060
24,852

130,003
109,965
14,673
5,365

36,743
6,714

(D)

4,111
13,680
10,890
3,862

41,361
24,937
4,297
11,431

161,224
149,950

8,096
3,178

39,968

38,915
4,369
34,518

35,212

55,858
6,695

(D)

2,303
1,921
2,463

(D)
1,249

(D)

5,034

10,162

12,810
8,994
3, '816

22,466
19,199
2,727

540

1,190

912
537
375

127
7

40
80

5,352 236
945 53

(D) 41

495 18

1,828 79

1,374 44
(D) 37

6,953 233

4,943 81
681 36

1,329 90

4,857 195

(D) 135

1,529 46
(D) 14

3,986

6,177
422

5,755

4,301

413

182
99

83

272

7,589 685
334 122
(D) 61
449 17
248 23

437 55

(D) 34
221 11

(D)

1,237
71
49

103,842

43,133
23,988
19,145

113,146
98, 044
11,678
3,424

35,030
(D)

(D)

7,779
(D)

9,175

(D)

30,279
19,756
3,590
6,545

107,195
99,132
7,004
1,059

24,705

21,335
6,443

14,892

27,484

47,354
6,290

(D)

1,317
1,487
2,173

(D)
1,279

9,434
54,932

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195*

there were 256 such establishments with sales of $32,940,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion, picture theaters only.



INDIANAPOLIS, INDIANA 11

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 19^8
INDIANAPOLIS STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

195^

Kind of business Estab-
lish-
ments
(Number

)

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.*

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

4,831

997

1,013
608
405

129

8

45
76

280
57
42
35

105
65

33

290
100
43

117

248
166
55

27

594

258
112
144

293

729
116
76
24
43
64
29

9

76

54

794,270 100,513 5,069 592,282

156,341

66,996
40,351
26,645

130,806
109,965
15,023
5,818

38,211
7,005

(D)

4,217
14,566
11,773
3,862

43,246
25,965
4,640
11,945

165,142
152, 233

8,557
4,352

49,822

46,716
5,547

41,141

38,410

58,580
7,033

10,192
2,303
2,199
2,760
2,769
1,249

11,453
6,350

11,276

14,460
10,.344

4,116

22,531
19,199
2,763

569

5,529
1,011

(D)

501
1,922
1,468

(D)

7,180
5,030

765
1,385

15,180
13,382
1,578

220

4,822

7,088
555

6,533

4,634

7,813
342

1,904
449
274
485
404
221

4,303
1,528

1,368

243
55

43
18
81

44
38

252
84
39

100

224
147
50

27

547

228
119
109

302

742
128
62

17
28

64
35
11

71

54

115,465

,013 46,731
614 26,775
399 19,956

150 113,846
7 98,044

50 11,911
93 3,891

35,323
6,573
6,041
7,779
10,197
9,175
4,489

31,570
19,950
3,923
7,241

111,261
100,774

7,155
3,332

30,280

26,488
7,259

19,229

29,432

51, 886
6,461
7,699
1,317
1,551
2,401
1,972
1,279

9,434
5 5,046

75,064

7,502

9,557
6,239
3,318

20, 760
18,684
1,771

305

4,364
806
579

1,189
1,206

893
584

5,159
3,387

755
1,017

10,538
9,156
1,077

305

2,664

4,268
712

3,556

3,232

7,020
332

1,476
202
147
408
283
182

3,203
5 1,261

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
'Group totals may Include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 274 such establishments with sales of $34,015,000.
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only; there were two drive-in theaters in this SMA in 1948.
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Table K. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF INDIANAPOLIS, THE ENTIRE CITY, AND THE INDIANAPOLIS STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores

3
Men ' s , boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores .......
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor store s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

10.5

-7.9

7.5
-4. 4

34.7

11.3
12.2
-1.1

77.5

-17.7
-16.6
24.1

-66.7
3.5

-12.4
-28.1

10.6
6.7
7.7

44.4

35,3
39.0
16.2

-19.2

9.5

19.4
(HA)

(NA)

-4.7

14.4
-33.3
22.1
44.0
0.1

-21.8
-5.0
-11.1

9.5
-5.1

33.5 54.6 34.1

34.6

38.9
46.2
29.8

14.9
12.2
25.6
56.7

4.9

(D)

(D)

-47.2

(D)

(D)

(D)

36.6
26.2
19.7
74.7

50.4
51.3
15.6

200.1

61.8

82.4
-32.2
131.8

28.1

18.0
6.4
(D)

74.9
29.2
13.3
(D)

-2.4

(D)

2.1

39.5

57.9
91.3
28.1

87.8

130.7
53.3

169.1
(D)

(D)

200.7
(D)

(D)

(D)

78.1
83.3
32.1
88.2

59.8
58.1
13.8

474.9

73.3

98.8
(NA)

(NA)

40.4

21.5
24.6
(D)

292.1
106.9
27.2
(D)

54.1

(D)

11.8

35.4

43.4
50.7
33.5

14.9
12.2
26.1
49.5

8.2
6.6
(D)

-45.8

42.8
28.3

-14.0

37.0
30.2
18.3
65.0

48.4
51.1
19.6
30.6

64.5

76.4
-23.6
114.0

30.5

12.9
8.9

32.4
74.9
41.8
15.6
40.4
-2.4

21.4
5 25.8

(NA) Not available. Represents zero.Standard Notes: (D) Withheld to avoid disclosure.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll." establishments. Establishments "without payroll," if any, are included in the

group totals.
TPhis group total includes kinds of business not included in any of the detail lines which follow.
5 Data are for regular motion picture theaters only; there were two drive-in theaters in this SMA in 1948.
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INDIANAPOLIS, INDIANA

5. RETAIL STORES: 195**- AND 19 l+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
INDIANAPOLIS CITY AND OF INDIANAPOLIS STANDARD METROPOLITAN AREA SALES

13

Kind of business

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking place s

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores 2

Family clothing stores 2

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel store

s

Furniture, home furnishings, appliance dealers
Furniture stores 2

Other home furnishings stores2.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )..

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores , proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
.Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

Percent of City sales in
Central Business District

195^

39.7

7.2

29.1
30.9
26.6

92.3
100.0
62.8
15.8

68.9
73.7
(D)

58.5
65.0
63.8
75.5

49.9
63.0
45.7
25.6

34.5
32.8
74.1
15.0

12.3

13.6

20.3

47.9
19.6
(D)

72.1
56.4
19.6
(D)

78.8

1948

47.9

10.5

37.6
47.2
25.6

95.3
100.0
79.7
13.9

87.9
(D)

(D)

92.7
(D)

(D)

(D)

61.5
74.5
50.8
31.0

38.3
35.7
73.7
55.6

18.1

20.7

27.2

49.4
31.3
(D)

87.5
72.8
28.3

(D)

86.6

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954

36.9

6.4

26.0
26.8
24.8

91.8
100.0
61.3
14.5

66.9
70.6
(D)

57.0
61.0
59.0
75.5

47.7
60.6
42.3
24.5

33.7
32.3
70.1
10.9

9.8

11.3

18.6

45.7
18.7
88.0
72.1
49.2
17.5
58.3
78.8

19^8

44.8

9.4

34.7
42.3
24.6

94.7
100.0
78.2
12.2

87.2
90.2
82.2
92.7
84.3
86.4
90.4

59.0
73.8
46.5
28.0

36.9
35.1
72.1
17.7

14.8

16.7

25.4

45.1
30.5
95.5
87.5
69.8
25.7
86.1
86.6

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND 19^8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF INDIANAPOLIS, THE ENTIRE CITY, AND THE INDIANAPOLIS STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19W

Entire City

195^ 191+8

Standard
Metropolitan

Area

195 1* 194-8

Retail stores, total.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores

General merchandise stores, n.e.c.

Apparel, accessories stores

Shoe stores
Men's, boys' clothing and furnishings stores .

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 1

. 1Other home furnishings stores.
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equipment dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

100.0

3.4

5.9

3.6
2.3

4-1.0

37.6
3.1
0.3

1.7
2.1
0.8
3.0
2.4
1.0

7.0
5.4
0.6
1.0

19.0
16.8
2.0
0.2

1.7

1.8
(NA)

(NA)

2.4

9.1
0.4
3.1
0.6
0.4
0.2
0.6
0.3

100.0 100.0 100.0 100.0

4.1

6.1
4.3
1.8

40.7
37.0
3.5
0.2

11.6
2.3

1.9
2.7

3.2
3.0
1.5

7.0
5.5
0.7
0.8

15.5
13.3
1.9
0.3

1.7

1.7
(NA)

(NA)

2.8

0.7
2.8
0.4
0.4
0.2
0.6

0.5

18.9

8.1

4.7
3.4

17.6
14-. 9

2.0

0.7

4.9
0.9
(D)

0.6
1.9
1.5
0.5

5.6
3.4
0.7
1.5

21.8
20.3
1.1
0.4

5.4

5.3
0.6

4.7

4.8

7.6
0.9

(D)

0.3
0.3
0.3
(D)

0.2

18.7

7.8
4.3
3.5

20.4
17.7
2.1
0.6

6.3

(D)

(D)

1.4-

(D)

(D)

(D)

5.5
3.6
0.7
1.2

19.4
17.9
1.3
0.2

4.5

3.9
1.2
2.7

5.0

8.6
1.1
(D)

0.2
0.3
0.4
(D)

0.2

19.7

8.4
5.0
3.4

16.5
13.9
1.9
0.7

4.8
0.9

(D)

0.5
1.9
1.5
0.5

5.4
3.3
0.6
1.5

20.8
19.2
1.1
0.5

6.3

5.9

0.7
5.2

4.8

7.4
0.9
1.3
0.3
0.3
0.3
0.3
0.2

100.0

19.5

7.9
4.5
3.4

19.2
16.5
2.0
0.7

5.9

1.1
1.0
1.3

1.7
1.5

0.8

5.3

3.4
0.7
1.2

18.8
17.0

1.2
0.6

5.1

4.5
1.2

3.3

5.0

8.3
1.1

1.3

0.2

0.3
0.4
0.3
0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

l for Retail Trade

:

; Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind
l of business of the establishments, on number of establish-

; ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

!

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

credit sales and accounts receivable ; inventories ; legal

forms of organization ; single and multiunit organizations

;

and also basic Census data classified by sales-size of

establishment, employment-size of establishment, and the

city-size of the place in which the establishment is located.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services )

.
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1954 CENSUS OF BUSINESS FINAL REPORTS!

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit!
States summary and separate chapters, of statistics by kind I

business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, M
chandise Inventories, Credit Sales, etc. (Most chapters also 1

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unltl

States summary and separate chapters for each State, the Distr|

of Columbia, Alaska, and Hawaii, of statistics by counties, citil

and standard metropolitan areas, and by kind of business; wl
cross classifications by kind of business for standard metropolis

areas, and for counties and cities with 500 or more retail establi I

ments. (Chapters also are separate reports in bulletin series R-|

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC
United States summary and separate chapters, of statistics elasj

fied by kind of business and geographic areas, for : Size of Whcjj

sale Establishments, Credit Sales, Warehouse Space, Commoda
Line Sales, Legal Form of Organization, and Petroleum Bulk 8,.

tions, etc. (Most chapters also are separate reports in bullel

series W-2.)

Volume IV—WHOLESALE TRADE, AREA STATISTH
United States summary and separate chapters for each State,

District of Columbia, Alaska, and Hawaii, of statistics by count

cities, and standard metropolitan areas, and by kind of busine

with cross classifications by kind of business for standard me(

politan areas, and for counties and cities with 100 or more wh<

sale establishments. (Chapters also are separate reports

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMA
STATISTICS. United States summary and separate chapters

statistics classified by kind of business and geographic areas, f

Receipts Size of Establishments, Employment Size of Establi

ments, Legal Form of Organization, Single Units and Multiun
Laundries and Cleaning Plants, and Hotels and Motels. (M
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATji

TICS. United States summary and separate chapters for e-,l

State, the District of Columbia, Alaska, and Hawaii, of statisf

by counties, cities, and standard metropolitan areas, and by k«|

of business ; with cross classifications by kind of business

standard metropolitan areas and for cities and counties with

or more service establishments. (Chapters also are sepai

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS
Establishments, sales or receipts, and payroll for retail trt

hotels, and theaters, for the central business district of eacfc

selected large cities with comparable city and standard me 1

politan area data.

TRADE BULLETINS.—Primarily a reorganization of bush

data previously issued for a number of wholesale, service,

retail trades.
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U. S. Bureau of the Census. U. S. Census of Business: 1954

Centra] Business District Bulletin CBD-41— Savannah, Georgia

Washington, D. O, 1956
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
f Manufactures and Mineral Industries, was authorized by
aw under Title 13, United States Code, section 131. These
954 Censuses covered businesses operated in continental
'nited States, Alaska, and Hawaii. Separate Censuses of
Jusiness and Manufactures for 1954 were also conducted
n l'uerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
ale Trade, and Selected Service Trades. This series of bul-

etins provides findings for retail trade establishments,
lotels, and motion picture theaters in selected central busi-

iess districts and related cities and standard metropolitan
reas. The definition and map of the Central Business
Mstrict for which data are shown in this bulletin and its

elation to the Central City and Standard Metropolitan Area
f which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

t

Because many large cities had no officially defined area
^presenting their "Central Business District," it was neces-
firy for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Jensus data for them could be implemented. The delineation
E Central Business Districts was accomplished with the
©operation of the Census Tract Committees in the large
ities included in the Central Business District (CBD)
jrogram. In their work on the CBD's, the Census Tract
pmmittees obtained the representation of a variety of local

iterests, such as business firms and associations, newspapers,
panning agencies, welfare organizations, local governmental
|

Klies, etc.

The objective of the CBD Program was stated, as follows,
I a letter from the Director of the Census Bureau to the
jract Committees

:

! 'The primary objective of this operation is to provide a
j basis for comparing changes in business activity in the
I Central Business District with those in the remainder of
I the metropolitan area or of the central city."

fcause there are no generally accepted rules for determining
That a CBD area should include or exclude, the Census
ureau did not provide rigid specifications for defining the
iBD but (!) provided a general characterization of the
BD, describing it as "an area of very high land valuation,
Ji area characterized by a high concentration of retail busi-
>sses, offices, theaters, hotels, and 'service' businesses, and
» area of high traffic flow"; and (2) required that the
BD ordinarily should be defined to follow existing tract
lies, i. e., to consist of one or more whole Census tracts.
.ie emphasis put on tracts was based on the anticipation
jat other Census statistics than those derived from the
|54 Census of Business would also [eventually] be tabulated
ii- CBD's. It was recognized that tract basis for CBD's
gilt lead to the inclusion of some land area not properly
thin a strictly defined CBD or to the exclusion of a small
'rtion of what should be in the CBD. It was believe:
ps limitation generally would not prove to be serious as
i difference in area probably would not significantly alter
i magnitudes being measured. Provision, however, was
ide for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. '•Non-

store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of:

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 19J34 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. p.,

the ''employer" universe and those with no paid employment
during L9T>4, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailed to all business linns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e..

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 7:2. 73. 7."), 76, 78, and 79 of the service portion of the
standard Industrial Classification Manual, In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of

the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar

volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses I

by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
J

revised to the 1954 basis and will differ in this respect from f

the results in previously issued 1948 Census of Business
J

publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
|

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not; 1

in business at the end of the year was possible to the extent

!

that such establishments were included in the active files!

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records I

used for the "nonemployer" universe. In both 1954 and L
previous Business Censuses, the count of establishments is'

limited to those in business at the end of the year. Other!
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information I
collected for kind-of-business classification purposes and inil

the classification techniques. A description of these differ-
1]

ences is provided in the section below, on KIND-OF-

1

BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made 1

for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.!

When a change in classification is made, the new figures

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding;
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the]

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How- !

ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, thejj

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the 1

change made from the 1948 Census practice of consolidating)

leased departments with the stores in which they were Ion

cated. In a census conducted by field enumeration methods,!}

it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination off

the field canvass made such consolidation difficult to accom-,

plish. For this reason, in the 1954 Census, each leased! ;i a

department was treated as a separate establishment and was
classified in accordance with the kind of business it com
ducted. For example, in the 1954 tabulations a leased de-;

partment selling apparel would be classified as an apparel 1

store even though it was located in a department store or in a

store classified in some kind of business other than apparel
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from ti>-

main store could affect the kind-of-business code assigned to|

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The,

1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(0) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
.establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
"i\vhere other items of information for the same establishments
'are suppressed.

EXPLANATION OF TERMS

i Establishments.—Census of Business figures represent a
.(summary of reports for individual establishments rather than
iffor companies. A separate report was obtained for each
^location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
iwas tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
,)f the census are on an establishment rather than ownership
iibasis, in certain tables the establishment figures are grouped
iinto ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multl-
itinits" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
•lassification. However, when these activities were con-
ducted by separate business entities, each entity was treated
iis an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
uJOMPARISON OF 1948 AND 1954 CENSUSES, above.)

i This bulletin does not include figures for those locations
if a multiunit organization which service or are auxiliary to
'he retail stores, hotels, or motion picture theaters of the
lganization, such as separate warehouses, administrative
ffices, etc. Information for this type of unit will be included

Ijn later 1954 Census of Business publications. In the 1948
/tusiness Census, figures for such units, where included in the
lobulations, were separately identified.

Sales.—Sales are defined to include total receipts from
ustomers during 1954, after deduction of refunds or allow-
nces for merchandise returned by customers. Sales include
^ceipts from repairs and from other services to customers,
(swell as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They Unclude the
amount of local and State sales taxes or Federal eKcise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include re< eipts

other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 194!) edition

of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194S and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report, their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "noneruployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigued as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and ^elated articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor covering's,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"!

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments oi

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes !

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However, 1

;

to be classified as a drug store, the establishment must sell
j

prescriptions.

Other Retail Stores.—This group includes establishment?
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden;

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies;

and artificial limbs, pets, hobby equipment, toys, religious!

goods, and monuments and tombstones. Greenhouses and*

nurseries are not within scope of the census ; however, florist 1

shops are included.

Motion Picture Theaters.—This kind of business includes'

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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SAVANNAH, GEORGIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : I95U AND I9W
CENTRAL BUSINESS DISTRICT OF SAVANNAH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number )

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number

)

I9I+8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General ^merchandise stores (except variety),

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores

Other retail stores^

.

Liquor stores
Jewelry stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

339

33

55

45

10

21

8

13

81
23

15

,13

27
16

3

28

22

6

14

15

6

9

77
10
18

59,184 8,402 409

5,049

3,426
2,950

476

11,681
3,421
8,260

12,083
2,653
2,217
2,404
4,342
3,652

467

5,684
4,783

901

11,531

724

1,172

1,355

6,479
482

2,785

713
1,001

297

705
668
37

1,815
486

1,329

1,723
370
359
344
586
507
64

1,068
949

119

1,268

81

175

185

1,085
23

46

70
56

14

19

8

11

76
16

16

4
33

25

6

35

27

22

16

8

12

105
16

14

239
207

51,201

5,210

3,212
2,746

466

9,509
3,240
6,269

10,212
(D)

(D)

1,289
(D)

(D)

282

4,721
3,961

760

8,129

852

1,702

6,765
642

(D)

895
938

6,399

268

530
478
52

1,274
436
838

1,191
<D)

(D)

156
(D)

(D)

31

799
704

95

831

110

79

213

1,104
35

(D)

246
190

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2 Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : 1954 AND 1948
CITY OF SAVANNAH

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
11 sh-
ments
(Number)

195^

Sales

($1,000)

Payroll,
entire
year

($1,000)

191*8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores .

Men's, boys' clothing and furnishings stores 3
.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores-
Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4
.

Liquor stores
Jewelry stores

SELECTED SERVICE TRADES

1,338

Hotels
Motion picture theaters.

402

193
133

60

46
22

24

102
23

18
16
38

22

7

69
49

20

50

168

30

7
23

56

222
37
22

12
14

143,953 16,484 1,402 107,681

33,004

9,617
6,878
2,739

(D)

(D)

14,002

13,779
2,653
2,465
2,812
4,893
3,994

956

9,035
(D)

(D)

(D)

9,926

6,482
(D)

(D)

4,541

12,426
2,257
2,869

2,454
2,000

1,796

1,440
1,194

246

2,741
(D)

(D)

1,961
370
391
408
662
554
130

1,472
(D)

(D)

3,047

770

848
(D)

(D)

618

1,791
151
676

863
411

464

224
149

75

46
25

21

97
18

17

9

34

27
16

64
43

13

58

129

26

7

19

54

240
57

15

13

(NA)

24,912

6,649
4,716
1,933

14,004
3,591

10,413

(D)

2,072
2,069

(D)

4,685
4,478

573

(D)

(D)

1,582

17,817

4,681

5,048
(D)

(D)

3,628

(D)

2,454
2,580

2,580
(NA)

11,640

1,233

936

784
152

1,842
466

1,376

(D)

232

273

(D)

505

487

76

(D)

(D)

240

1,765

477

612

(D)

(D)

452

(D)

149

674

784

(NA)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 53 such establishments with sales of $2,193,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. BETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
SAVANNAH STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
llsh-
ments
(Number)

195^

Sales'

($1,000)

Payroll,
entire
year

($1,000)

Estab
liah-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Variety stores
General merchandise stores ( except variety)

.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other 1'

Drug stores, proprietary stores.

Other retail stores *.

Liquor stores
Jewelry stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,464

436

225
154
71

50

23

27

102
23
18
16

38
22
7

72
50

22

53

191

35
9

26

63

237
41
22

15
19

151,875 17,186 1,713 118,670

35,742

10,799
7,752
3,035

18,097
3,828

14,269

13,779
2,653
2,465
2,812
4,893
3,994

956

9,335
7,124
2,211

27,527

11,532

6,796
1,170
5,626

4,906

13,362
2,738
2,869

2,598
2,143

1,944

1,653
1,385

268

2,757
527

2,230

1,961
370
391
408
662
554
130

1,516
1,269

24.7

3,069

876

128
740

643

1,*

203

676

441

579

304
189
115

52

25

27

98
18

17
10
34
27
16

65
52

13

63

197

31
9

22

59

265
70
15

21
12

28,844

9,020
6,004
3,016

14,280
3,591

11,789

11,508
2,072
2,069
2,092
4,685
4,478

573

6,781
5,199
1,582

18,191

6,980

5,591
901

4,690

3,833

13,642
2,963
2,580

2,936
1,342

12,443

1,373

1,254
992
262

1,855
466
389

1,366
232
273
280
505

487
76

1,148
908
240

1,777

608

671
84

587

472

1,919

187
674

856
273

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
2Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 57 such establishments with sales of $2,262,000.
3 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF SAVANNAH, THE ENTIRE CITY, AND THE SAVANNAH STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

Retail stores, total 2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group ,

Variety stores ,

General merchandise stores (except variety),

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 3

.

Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4
.

Liquor stores
Jewelry stores

SELECTED SERVICE TRADES

11.-4

Hotels
Motion picture theaters.

-23.0

6.7
7.4
2.1

22.8
5.6

31.8

18.3
(D)

(D)

86.5
-7.3

(D)

65.6

20.4
20.8
18.6

41.9

-15.0

31.8
(NA)

(NA)

-20.4

-A-.2

-24.9

(D)

-20.3

6.7

33.7

32.5

44.6
45.8
41.7

(D)

(D)

34.5

(D)

28.0
19.1
(D)

4.4
-10.8
66.8

(D)

(D)

(D)

(D)

112.0

28.4
(D)

(D)

25.2

(D)

-8.0
11.2

-8.4
(NA)

55.4 26.6

52.3

80.1
99.4
54.3

(D)

(D)

38.6

(D)

(D)

(D)

(D)

(D)

(D)

68.0

(D)

(D)

(D)

(D)

140.3

27.7
(NA)

(NA)

65.4

(D)

-2.0
(D)

-8.2

(NA)

23.9

19.7
29.1
6.0

26.7
6.7

21.0

19.7
28.0
19.1
34.4
4.4

-10.8

66.8

37.0
28.2
39.8

51.3

65.2

21.6
29.9
19.9

28.9

-3.0
-7.6

11.2

-11.6

59.7

41.4

37.7

26.9
47.1
0.4

34.5
16.0
8.9

30.9
(D)

(D)

-49.2

(D)

(D)

68.0

77.2
89.1
59.4

59.0

76.4

19.6
(NA)

(NA)

66.6

0.1
-2.8
(D)

-7.7

182.7

Standard liotes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 1954 AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

SAVANNAH CITY AND OF SAVANNAH. STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in

Central Business District

195^ I9I+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores, total1
.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group <

Variety stores <

General merchandise stores (except variety),

Apparel, accessories stores

Shoe stores

Men's, boys' clothing and furnishings stores 2
.

Family clothing stores ,

Women ' s clothing, specialty , stores

Ready-to-wear stores 2

All other apparel stores

Furniture, home furnishings, appliance dealers.......

Furniture, home furnishings stores, antique stores'

Household appliance, radio, TV stores

Automotive group.

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores 3
.

Liquor stores
Jewelry stores

41.1

15.3

35.6
42.9
17.4

(D)

(D)

59.0

87.7
100.0
89.9
85.5
88.7
91.4

62.9
(D)

(D)

(D)

7.3

18.1

29.8

52.1
21.-4

97.1

-49.3

26.3

48.3
58.2
24.1

67.9
90.2
60.2

(D)

(D)

(D)

(D)

99.9

(D)

49.2

(D)

(D)

48.0

45.6

18.2

17.6

46.9

(D)

26.1
(D)

39.0

14.1

31.7
38.1
15.7

64.5
89.4
57.9

87.7
100.0
89.9
85.5
88.7
91.4
48.8

60.4
67.1
40.8

41.9

6.3

17.2

27.6

48.5
17.6
97.1

44.7

22.7

35.6
45.7
15.4

66.5
90.2
53.1

88.7
(D)

(D)

61.6
99.9

(D)

49.2

98.7
76.1
48.0

44.6

12.2

15.9

44.4

49.5
21.6
ID)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business note included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STOKES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF SAVANNAH, THE ENTIRE CITY, AND THE SAVANNAH STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers—
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

195^ 1948

Standard
Metropolitan

Area

195^ 1958

Retail stores, total

Food stores

Eating, drinking places
Eating places .

Drinking places

General merchandise group
Variety stores 1

General merchandise stores (except variety) ,

Apparel, accessories stores ,

Shoe stores
Men's, boys' clothing and furnishings stores 1

,

Family clothing stores1
,

Women's clothing, specialty stores
Ready-to-wear stores 1

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture, home furnishings stores, antique stores 1

Household appliance, radio, TV stores

Automotive group

Gasoline ser rice stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores , proprietary stores

Other retail stores 2

Liquor stores
Jewelry stores

100.0 100.0 100.0 100.0 100.0

0.9

0.6
0.5
0.1

2.0
0.6

1.4

2.0
0.4
0.3
0.4
0.7
0.6
0.1

1.0
0.8

0.2

1.9

0.1

0.2
(NA)

(NA)

0.2

1.1

0.1
0.5

1.3

0.6
0.5
0.1

1.8
0.6
1.2

1.9
(D)

(D)

0.2
0.9

(D)

0.1

0.9
0.7
0.1

1.5

0.2

0.2
(NA)

(NA)

0.3

1.3

0.1
(D)

22.9

6.7
4.8
1.9

(D)

(D)

9.7

9.6
1.8
1.7
2.0
3.4
2.8
0.7

6.3

(D)

(D)

6.7

4.5
(D)

(D)

3.2

8.6
1.6
2.0

23.1

6.2
4.4
1.8

13.0
3.3
9.7

(D)

1.9
1.9

(D)

4.4
4.2
0.5

(D)

(D)

1.5

16.5

4.3

4.7
(D)

(D)

3.4

(D)

2.3
2.4

23.5

7.1
5.1
2.0

11.9
2.5

9.4

9.1
1.7
1.6
1.9
3.2
2.6
0.6

6.2
4.8
1.4

18.1

7.6

4.5
0.8
3.7

3.2

1.8
1.9

100.0

24.3

7.6
5.1

2.5

12.0

3.0
9.0

9.8
1.8
1.8

1.8
3.9

3.8
0.6

5.7

4.4
1.3

15.3

5.9

4.7
0.8

3.9

3.2

11.5

2.5
2.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1 Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are Issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of
business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
chandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole-
sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200

or more service establishments. ( Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of

sr'^cted large cities with comparable city and standard metro-

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business

data previously issued for a number of wholesale, service, and

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in .continental

United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
pities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
Interests, such as business firms and associations, newspapers,
'planning agencies, welfare organizations, local governmental
todies, etc.

1 The objective of the CBD Program was stated, as follows,
n a letter from the Director of the Census Bureau to the
'ract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

|>ecause there are no generally accepted rules for determining
phat a CBD area should include or exclude, the Census
sureau did not provide rigid specifications for defining the
£BD but (1) provided a general characterization of the
•CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
Jn area of high traffic flow"; and (2) required that the
[vBD ordinarily should be defined to follow existing tract
nes, i. e., to consist of one or more whole Census tracts,

j'he emphasis put on tracts was based on the anticipation
fait other Census statistics than those derived from the
i(954 Census of Business would also [eventually] be tabulated
or CBD's. It was recognized that tract basis for CBD's
light lead to the inclusion of some land area not properly
ithin a strictly defined CBD or to the exclusion of a small
Motion of what should be in the CBD. It was believed that

Miis limitation generally would not prove to be serious as
ie difference in area probably would not significantly alter
ie magnitudes being measured. Provision, however, was
ade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification. Manual, issued under the
auspices of the Bureau of the Budget, Executive Office o? the
President, with two exceptions: (1) milk dealers which, ir

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Pood Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of tV- " *n.idarl

Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954. i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( IJOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 7.!, 73. 75. 7(i, 78, and 79 of the service portion of the
Htaiulard Influsti'iul Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment Was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,

a general purpose form was used) hut its 19.14 Census classifi-

cation was determined by replies U\ questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncoinparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records

used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

j

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,

it was feasible to identify the reports to be thus consolidated
;j

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom
plish. For this reason, in the 1954 Census, each leased

department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel

store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, t\v

procedure which separated the leased department from the"

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased
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INTRODUCTION

epartments. In addition to the material included in KIND-
E-BUSINESS CLASSIFICATION, below, reference should

e made to Tables 12K, 12L, and 12M in Volume II of the

948 Census of Business for an indication of the kinds of

usiness where the change in leased department procedure
light have had the greatest effect. Later publications of the
954 Census of Business will present separate data for leased

epartments.

(6) One other important difference in the two Censuses is

i the treatment of sales and excise taxes levied directly on
le consumer. In the 1948 Census of Business such taxes
ere not included in total sales and receipts of retail estab-

shments, hotels, and motion picture theaters, whereas they
ere included in the 1954 Census. The effect of this change
aries from State to State depending on whether there was
State sales tax law and on what items the tax law applied.

a general the tax is about two or three percent on the items
Dvered. The Federal excise taxes on retail sales, while a
igher percentage, were limited to selected items, and gen-
rally did not constitute a large fraction of total retail

iles. Similar levies on the consumer in the case of motion
icture theaters and hotels are included in total receipts,

or motion picture theaters this is a significant factor in
jmparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

lose the operations of an individual establishment or busi-
ess organization are not published. The number of
stablishments in a kind of business is not considered a dis-

osure by Census rules, so that this item is shown in instances
here other items of information for the same establishments
re suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
immary of reports for individual establishments rather than
ir companies. A separate report was obtained for each
cation where business was conducted, including each loca-

-Dn of multiunit organizations. Each report in the census
as tabulated in accordance with the physical location at
rhich the business was conducted. Although the tabulations
I
the census are on an establishment rather than ownership
sis, in certain tables the establishment figures are grouped

[to ownership categories. This will be the case in the
rthcoming retail trade bulletin "Single Units and Multi-
fits" and in a planned company statistics bulletin covering
mpany activities in all parts of the 1954 Censuses of Busi-
ss, Manufactures, and Mineral Industries.

jjWhere two or more activities were carried on at a single
tablishment, the entire establishment was classified on the
sis of its major activity and all data for it included in that
issification. However, when these activities were con-
cted by separate business entities, each entity was treated
,^an establishment. Thus, a leased department in a depart-
jjnt store was treated as a separate establishment and is in-

jfded in these tabulations on the basis of its activities rather
jan as a part of the store within which it operates. (See
|>MPARISON OF 1948 AND 1954 CENSUSES, above.)

[This bulletin does not include figures for those locations
1|ja multiunit organization which service or are auxiliary to

If retail stores, hotels, or motion picture theaters of the
uanization, such as separate warehouses, administrative
| ces, etc. Information for this type of unit will be included
! later 1954 Census of Business publications. In the 1948
) siness Census, figures for such units, where included in the
filiations, were separately identified.

ales.—Sales are defined to include total receipts from
i tomers during 1954, after deduction of refunds or allow-
i 'es for merchandise returned by customers. Sales include
i>?ipts from repairs and from other services to customers,
I veil as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments L'i kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise, lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1054

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available Tor classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
i ended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of- its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

I See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used

for furnishing the home, such as furniture, floor covering's,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, fV>r Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments

primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and

nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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DALLAS, TEXAS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195 1*- AND 19^
CENTRAL BUSINESS DISTRICT OF DALLAS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19^8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total 2

Food store s

Eating, drinking places
Eating place s

Drinking place s

General merchandi se group
Department store s

Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3.
Household appliance , radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware store s

Other

Drug stores, proprietary stores

Other retail stores'
4
.

Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

539

10

151

120
31

16

6

6

4

149

39
25

11

53

20
20

21

7

1

13

2

4

10

3

7

22

154
24
38

3

5

10
3

16
10

166,719 578 169,631

935

11,307

9,983
1,324

82,501
75,671
6,261

569

34,107
5,301
7,915
7,178

12,139
9,357
1,568

7,687
5,268

(D)

(D)

(D)

240

1,686
(D)

(D)

4,951

(D)

3,284
9,455

455
(D)

2,050
(D)

10,291
2,811

141

2,542

2,351
191

16,480
15,439

980
61

1,101
697
(D)

(D)

(D)

56

207
(D)

(D)

804

(D)

185

1,440
51

(D)

349

(D)

3,65 8

575

23

175

143
32

15

6

5

4

5,512 135
769 33

1,390 21

1,457 13

1,697 37

1,251 21

199 22

22

9

2

11

2

6

19

173
44
29

3

5

11

4

28
9

1,712

11,127

9,535
1,592

81,974
74,780
6,698

496

39,475
5,310
7,217
10,127
14,553
13,058
1,659

7,886
5,275

(D)

(D)

(D)

(D)

1,200
(D)

(D)

4,569

21,070
4,290
8,186

815
622

1,544
511

9,050
2,725

27,644

171

2,497

2,157
340

14,849
13,782
1,009

58

5,067
628
975

1,416
1,788
1,628

260

946
648
(D)

(D)

(D)

(D)

142

(D)

(D)

673

3,221
326

1,444
92

104
210
63

2,685
423

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businesB.
Excludes nonsTore retailers (mail order, direct selling, merchandi se vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195** AND 19^8
CITY OF DALLAS

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19^8

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3

Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores .*

Liquor stores.
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels.^
Motion picture theaters

5,562

969

1,279
980
299

161
11

81

69

428
98
47
35

175
80

59

319
82

66
83

386
258
85

41

599

249

44
205

193

979
222
96
31
41

101
30
13

70
60

894,838 99,310 4,506 572,123

180,597

59,435
50,516
8,919

132,606
(D)

12,639
(D)

61,029
9,198
12,592
9,990
25,154
15,540
3,835

35,211
16,969
5,220

11,468

222,930
200,738
16,644
5,528

45,015

53,971
2,813

51,158

29,531

74,513
29,191
13,477
3,238
2,405
2,844
2,935
1,621

14,485
7,682

10,817

12,627
11,533
1,094

22,728
(D)

1,880
(D)

8,975
1,243
2,188
1,465
3,538
1,939

541

4,798
2,265

999
1,534

17,147
14,085
2,584

478

5,109

5,122
267

4,855

4,017

7,970
1,449
1,975

492
211
432
410
160

(D)

1,555

936

1,149
810
339

148
10
92

46

276
53

30
24

104
59

49

246

7Q
57

85

227
172

47
8

393

171
41

130

172

283
53

19

22

71
29

17

102
58

}

97,166

42,875
35,067
7,808

114,578-

97,752
10,738
6,088

46,131
6,387

18,765

(D)

15,931
(D)

28, 533

13,459
3,920
10,740

118,406
110, 505

7,361
540

19,563

32,992
2,014

30,978

19,854

52,025
18,945
9,182
2,527
1,456
2,548
2,623

(D)

12,102
6,127

Standard Notes: (d) Withheld to avoid disclosure. (NA.) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators)

there were 452 such establishments with sales of $65,977,000.
In 195^

such establishments with sales of
"'includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

|

group totals.
Tlhis group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
DALLAS STANDARD METROPOLITAN AREA

Establishments , Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales *

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19W

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores.

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores3
.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchlsed)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm, equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores4.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels . . > , ,

Motion picture theaters

6,819

1,207

1,442
1,130

312

231
12

114
105

535
110
58
42
238
110

73

402

104
59

117

462
302
114
44

820

327
70

257

237

1,156
231
112
40
49

130
33
14

76
71

1,030,850 112,016 5,694 648,665

214,754

66,663
56,748
9,915

143,900
110,712
14,681
18,497

70,480
10,039
14,787
12,592
28,631
17,728
4,171

43,555
19,981
3,471

14,640

248,521
223,368
19,170
5,983

59,309

66,951
4,521

62,430

35,371

81,346
31,134
14,107
3,507
2,831
3,549
2,973

(D)

14,677
8,368

12,758

14,040
12,837
1,203

24,633
20,861
2,155
1,617

10,113
1,359
2,463
1,748
3,971
2,228

572

5,831
2,654

624
1,953

18,858
15,458
2,850

550

6,398

6,090
456

5,634

4,757

8,538
1,540
2,027

511
250
530

414
(D)

(D)

1,675

1,254

1,353
963
390

222
10

116
96

326
58

37
25

132
81

57

294
81
61

109

274
196
67
11

595

258
70

188

216

902
294
62
21

25
89

33
19

103
76

123,828

47,646
39,113
8,533

117,989
97,752
11,849

49,446
6,505
8,142

11,055
20,725
18,482
2,696

31,092
14,191
4,295
11,894

124,723
115,416

8,250
1,057

27,387

47,803
3,567

44,236

23,899

54,852
19,501
9,329
2,543
1,533
2,829
2,702
1,714

5
(D)

6,^59

73,960

7,277

9,297
8,164
1,133

19,977
17,506
1,676

795

6,107
762

1,075
1,492
2,378
2,144

400

4,035
1,776

763
1,496

10,642
9,521
1,045

76

2,892

4,539
343

4,196

3,300

5,894
1,080
1,615

413
164
440
314
153

(D)

1,256

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195 1*

there were 546 such establishments with sales of $68,173,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.

5Data are for regular motion picture theaters only; there were three drive-in theaters in this SMA in 1948.
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Table 4. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195U,
CENTRAL BUSINESS DISTRICT OF DALLAS, THE ENTIRE CITY, AND THE DALLAS STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan

Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

RETAIL STORES

2

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men s, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-1.7

-45.4

1.6
4.7

-16.8

0.6
1.2

-6.5

14.7

13
-0,

Lumber, building materials, hardware, farm equip, dealers....
Hardware store s

Other

6
2

9.7
-29.1
-16.5
-28.3
-5.5

-2.5
-0.1

(D)

(D)

(D)

(NA)

(HA.)

(NA)

-43.5

40.5
(D)

(D)

8.4

7.8
23.4
15.5
(NA)

-42.4
(D)

24.4
(D)

13.7
3.2

56.4 58.9

85.9

38.6
44.1
14.2

15.7
(D)

17.7
(D)

32.3
44.0
(NA)

(NA)

(D)

-2.5

(D)

23.4
1.6

33.2
6.8

88.3
81.7

126.1
23.7

130.1

63.6
39.7
65.1

48.7

43.2
54.1
46.8
28.1
65.2
11.6
11.9

(D)

19.7
25.4

88.2

51.6
58.8
22.2

53.7
(D)

57.9

(D)

304.5
261.8
(NA)

(NA)

(D)

115.2

(D)

32.3
43.0
(D)

(D)

(D)

(NA)

(NA)

(NA)

134.0

64.5

(D)

(D)

60.8

65.2
76.8

303.8
(NA)

104.2
(D)

-9.2

(D)

37.4
43.2

73.4

39.9
45.1
16.2

22.0
13.3
23.9

120.5

42.5
54.3
81.6
13.9
38.1
-4.1

54.7

40.1
40.8

-19.2
23.1

99.3
93.5

132.4
466.0

116.6

40.1
26.7
41.1

48.0

48.3
59.7
51.2
39.9
84.7
25.4
10.0
(D)

(D)

23.8

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TThis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195^ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF

DALLAS CITY AND OF DALLAS STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

195U 191+8

Retail stores, total .

Food store s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores ,

Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores. 2

Household appliance, radio, TV stores.

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores ?.

Liquor stores
Jewelry store s

Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

18.6

0.5

19.0
19.8
1-4.8

62.2
(D)

4-9.5

(D)

55.9

57.6
62.8
71.8
4-8.2

60.2
40.9

22.4-

31.0
(D)

(D)

(D)

0.5

3.1
(D)

(D)

16.8

30.5
11.3
70.2
18.9
(D)

69.8
(D)

29.6

26.0
27.2
20.4

71.5
76.5
62.4
8.1

85.6
83.1
(NA)

(NA)

(D)

82.0
(D)

27.6
39.2
(D)

(D)

(D)

(D)

3.6
(D)

(D)

23.0

4-0.5

22.6
89.2
56.0
24.4
62.8
(D)

16.2

0.4

17.0
17.6
13.4

57.3
68.3
42.6
3.1

48.4
52.8
53.5
57.0
42.4
52.8
37.6

17.6
26.4-

(D)

(D)

(D)

0.4

2.5

(D)

(D)

13.4

28.0
10.5
67.0
16.1
(D)

69.0
(D)

26.2

1.4

23.4
24.4
18.7

69.5
76.5
56.5
5.9

79.8
81.6
88.6
91.6
70.2
70.7
61.5

25.4
37.2
(D)
(D)

(D)

(D)

2.5
(D)

(D)

19.1

38.4
22.0
87.8
53.2
22.0
61.0
29.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195^ AND I9U8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF DALLAS, THE ENTIRE CITY, AND THE DALLAS STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19W

Entire City

195^ 19^8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores x

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores
Household appliance , radio , TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware store s

Other

Drug stores, proprietary stores

Other retail stores?
Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

0.6

6.7
6.0
0.7

49.5
4-5.3

3.8
0.4

20.5
3.3
4.7
4.3
7.3

5.6
0.9

4.6
3.1
(D)

(D)

(D)

(NA)

(NA)

(NA)

0.1

1.0
(D)

(D)

3.0

13.6
2.0
5.7

(NA)
0.3

(D)

1.2

(D)

100.0 100.0 100.0 100.0

1.0

6.5
5.6
0.9

48.3
44.1
3.9
0.3

23.

3.

4.

6.

8,

7
1,

4.6
3.1

(D)

(D)

(D)

(NA)

(NA)

(NA)

0.2

0.7
(D)

(D)

2.7

12.4
2.5
4.8

(NA)
0.5
0.4
1.0
0.3

20.3

6.7
5.7
1.0

14.9
(D)

1.4
(D)

6.9
1.0
1.5
1.2

2.8

1.7
0.4

3.6
1.5
0.6
1.3

25.1
22.6
1.9
0.6

5.0

6.1
0.3
5.8

3.0

8.4
3.3
1.5
0.4
0.3
0.3

0.3
0.2

17.0

7.5
6.2
1.3

20.0
17.1
1.9

1.0

8.1
1.1
(NA)

(NA)

(D)

2.8
(D)

5.0
2.4
0.7
1.9

20.7
19.3
1.3
0.1

3.4

5.8
0.4
5.4

3.5

9.0
3.3
1.6
0.6
0.3
0.4
0.5

(D)

20.9

6.5
5.5
1.0

14.0
10.8
1.4
1.8

6.9
1.1
1.4
1.2
2.8

1.7
0.4

3.9
1.6
0.3
1.4

24.2
21.8
1.8
0.6

5.8

6.5
0.4
6.1

3.3

8.0
3.0
1.4
0.3
0.3
0.3
0.3

(D)

100.0

19.1

7.3
6.0
1.3

18.2
15.1

1.8
1.3

7.6
1.0
1.3
1.7
3.2

2*8
0.4

4.8
2.2
0.8
1.8

19.2
17.8
1.2

0.2

4.2

7.4
0.6
6.8

3.7

0.4
0.4
0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll" establishments. Establishments "without payroll/' if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follcv.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS \

Volume I —RETAIL TRADE, SUMMARY STATISTICS. UniJ
States summary and separate chapters, of statistics by kind Jl

business and geographic areas, for : Sales Size of Establishments'

Single Units and Multiunits, Legal Form of Organization, Mt)
chandise Inventories, Credit Sales, etc. (Most chapters also a'

separate reports In bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unlt.i

States summary and separate chapters for each State, the Distrii 1

of Columbia, Alaska, and Hawaii, of statistics by counties, citiJ

.

and standard metropolitan areas, and by kind of business; wil

cross classifications by kind of business for standard metropolitij

areas, and for counties and cities with 500 or more retail establisj

ments. (Chapters also are separate reports in bulletin series R-l{

Volume III.—WHOLESALE TRADE, SUMMARY STATISTIC,1

!

United States summary and separate chapters, of statistics elaal

fied by kind of business and geographic areas, for : Size of WhoJ
sale Establishments, Credit Sales, Warehouse Space, Commodilj

Line Sales, Legal Form of Organization, and Petroleum Bulk SlI

tions, etc. (Most chapters also are separate reports in bulletii

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, tj

District of Columbia, Alaska, and Hawaii, of statistics by eounti<>,

cities, and standard metropolitan areas, and by kind of businesi!

with cross classifications by kind of business for standard met;'

politan areas, and for counties and cities with 100 or more who

sale establishments. (Chapters also are separate reports :

bulletin series W-l.)

Volume v.—SELECTED SERVICE TRADES, SUMMALi
STATISTICS. United States summary and separate chapters

j

statistics classified by kind of business and geographic areas, ft'

Receipts Size of Establishments, Employment Size of Establiij

ments, Legal Form of Organization, Single Units and Multiunil
(

Laundries and Cleaning Plants, and Hotels and Motels. (M"j

chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATi

TICS. United States summary and separate chapters for efi

State, the District of Columbia, Alaska, and Hawaii, of statisti!

by counties, cities, and standard metropolitan areas, and by kii

of business; with cross classifications by kind of business I

standard metropolitan areas and for cities and counties with !

or more service establishments. (Chapters also are separiij

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS'
Establishments, sales or receipts, and payroll for retail tra

hotels, and theaters, for the central business district of each

selected large cities with comparable city and standard met

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busiD;

data previously issued for a number of wholesale, service, i

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
E Manufactures and Mineral Industries, was authorized by
iw under Title 13, United States Code, section 131. These
1)54 Censuses covered businesses operated in continental
hited States, Alaska, and Hawaii. Separate Censuses of
business and Manufactures for 1954 were also conducted
l Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
ale Trade, and Selected Service Trades. This series of bul-

>tins provides findings for retail trade establishments,
otels, and motion picture theaters in selected central busi-

ess districts and related cities and standard metropolitan
reas. The definition and map of the Central Business
•istrict for which data are shown in this, bulletin and its

Nation to the Central City and Standard Metropolitan Area
f which it is a part are shown on page 8.

I

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

"i

(Because many large cities had no. officially defined area
(presenting their "Central Business District," it was neees-
*ry for the Bureau of the Census to arrange for the deline-
!|ion of such districts before a program to tabulate 1954
rafeus data for them could be implemented. The delineation

| Central Business Districts was accomplished with the
Operation of the Census Tract Committees in the large
pes included in the Central Business District (CBD)
Jogram. In their work on the CBD's, rhe Census Tract
>mmittees obtained the representation of a variety of local
fterests, such as business firms and associations, newspapers,
janning agencies, welfare organizations, local governmental
dies, etc.

The objective of the CBD Program was stated, as follows,
'a letter from the Director of the Census Bureau to the
raet Committees

:

|
/The primary objective of this operation is to provide a
asis for comparing changes in business activity in the
Central Business District with those in the remainder of
ihe metropolitan area or of the central city."

cause there are no generally accepted rules for determining
iat a CBD area should include or exclude, the Census
reau did not provide rigid specifications for defining the

p but (1) provided a general characterization of the
b, describing it as "an area of very high land valuation,
[area characterized by a high concentration of retail busi-
ses, offices, theaters, hotels, and 'service' businesses, and

J
area of high traffic flow"; and (2) required that the

(p ordinarily should be defined to follow existing tract
1 Mi i- e., to consist of one or more whole Census tracts.
_fe emphasis put on tracts was based on the anticipation
tit other Census statistics than those derived from the
Itt Census of Business would also [eventually] be tabulated
1 CBD's. It was recognized that tract basis for CBD's
i ht lead to the inclusion of some land area not properly
tin a strictly defined CBD or to the exclusion of a small
P tion of what should be in the CBD. It was believed that

H limitation generally would not prove to be serious as
t difference in area probably would not significantly alter
I i magnitudes being measured. Provision, however, was
ISe for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.
Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
H, Nonmanut'acturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cationi Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been class)

fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-

lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

['or purposes of coverage in the 1!>54 Census of Business,

retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business linns included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivws Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 7(5, 7S, and 79 of the service portion of the
StiiHihurl Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fi\om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
•'nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses!
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS |i

CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from"
the results in previously issued 1948 Census of Business

j

publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not;

at the end of 1954. In the 1948 and previous Business i

Censuses, the coverage of establishments (except for those,'

of large multiunit organizations for which special canvass,

procedures were used) was substantially limited to places,

which, at the end of the year, were still in business. In the
:

1954 Census, however, the inclusion of establishments notj

in business at the end of the year was possible to the extent
1

that such establishments were included in the active files!

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records

used for the "nonemployer" universe. In both 1954 am
previous Business Censuses, the count Qf establishments is

limited to those in business at the end of the year. Othen
items of data, however, include figures for part-year estab

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re

suits also is affected by differences in the items of information!

collected for kind-of-business classification purposes and ii
!

the classification techniques. A description of these differ:

ences is provided in the section below, on KIND-OF ,:

BUSINESS CLASSIFICATION.
A special problem in comparability of data from census t«

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab

lishment may change its kind-of-business characteristic.!

gradually, a change in kind-of-business classification is mad<:

for the establishment as a whole at a specific point in time

For example, with the addition of appropriate lines of mer
chandise, an apparel store at some point becomes a depart

j

ment store, or a men's shoe store becomes a family shoe store J

When a change in classification is made, the new figures ail

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
tlecrease in the previous kind of business in which the estab:

lishment was classified. Often there are offsetting change:

in classification, so that changes between censuses in tM
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How 1

ever, particularly when the volume of business is growini
rapidly and new lines of merchandise are being added, thf

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affec

kind-of-business comparisons among retail stores was thj

change made from the 1948 Census practice of consolidating

leased departments with the stores in which they were let

cated. In a census conducted by field enumeration method:

it was feasible to identify the reports to be thus consolidated:!!

in the 1954 Business Census, however, the elimination w
the field canvass made such consolidation difficult to accon

plish. For this reason, in the 1954 Census, each lease

department was treated as a separate establishment and wa
classified in accordance with the kind of business it coi

ducted. For example, in the 1954 tabulations a leased de

partment selling apparel would be classified as an appare

store even though it was located in a department store or in

store classified in some kind of business other than appare
It also should be noted that in the 1954 classifications, th

procedure which separated the leased department from t:

main store could affect the kind-of-business code assigned t

the main store because that code did not take into account t.

lines of merchandise carried by the leased department. Tl

1948 figures contained in the 1954 Census of Business pul

lications have not been adjusted to the 1954 basis for lease
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

pose the operations of an individual establishment or busi-
ress organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
ire suppressed.

EXPLANATION OF TERMS
il

Establishments.—Census of Business figures represent a
ummary of reports for individual establishments rather than
Sor companies. A separate report was obtained for each
acation where business was conducted, including each loca-
ion of multiunit organizations. Each report in the census
?as tabulated in accordance with the physical location at
.'hich the business was conducted. Although the tabulations
f the census are on an establishment rather than ownership
asis, in certain tables the establishment figures are grouped
lto ownership categories. This will be the case in the
jrthcoming retail trade bulletin "Single Units and Multi-
nits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

\ j

Where two or more activities were carried on at a single
Btablishment, the entire establishment was classified on the
asis of its major activity and all data for it included in that
lassification. However, when these activities were con-
ucted by separate business entities, each entity was treated

| an establishment. Thus, a leased department in a depart-
ent store was treated as a separate establishment and is in-

|Uded in these tabulations on the basis of its activities rather
ian as a part of the store within which it operates. (See
OMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
i a multiunit organization which service or are auxiliary to
^e retail stores, hotels, or motion picture theaters of the
fganization, such as separate warehouses, administrative
fices, etc. Information for this type of unit will be included
later 1954 Census of Business publications. In the 1948

usiness Census, figures for such units, where included in the
'lobulations, were separately identified.

Sales.—Sales are defined to include total receipts from
istomers during 1954, after deduction of refunds or allow-
tces for merchandise returned by customers. Sales include
iteeipts from repairs and from other services to customers;
I' well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "noneinployers" were not required to prepare 1954

Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors
are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of
their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores
other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in
the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-
liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift
may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as*

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-
cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.
( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications!)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, ttor Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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CHICAGO. ILLINOIS

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: l^k AND I9U8
CENTRAL BUSINESS DISTRICT OF CHICAGO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ 19^8

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores3.
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other i .

.

.

Drug stores, proprietary stores.

Other retail stores^
Liquor stores
Jewelry stores.

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2,292

111

503

367
136

49
6

5

38

674
99

83
10

202

74
268

95
20
26

25

35

7
28

63

747
24

203
58

8

36
27
18

53
21

714,784 137,134 2,507

21,644

85,140
74,513
10,627

297,528
282,963
10,414
4,151

143,000
20,805
26,506
23,127
47,858
38,486
24,508

34,613
15,431
6,586

12,048

7,563

1,295

5,843
2,334
3,509

17,048

101,110
.9,806
25,588
10,228
6,054
2,225
8,276
5,570

77,947
16,461

2,969

23,887
21,590
2,297

59,818
56,864
2,407

547

25,367
3,152
4,594
5,079
7,910
6,485
4,632

5,395
2,009
1,056
2,330

575

141

1,002
519
483

3,044

14,936
476

3,930
1,875
1,194
417

1,234
713

29,305
3,470

104

519
354
165

48
6

8

34

793
91

117
13

221
78

339

86
24
25

25

28
10
18

57

860
41

208
71
8

38
27

18

56

24

27,498

83,319
69,810
13,509

322,672
307,539

9,721
5,412

166,070
18,535
29,893
32,181
56,362
47,643
28,768

28,365
10,259
6,485

11,359

7,880

1,057

4,745
2,461
2,284

15,640

96,262
6,349

24,488
10,890
4,363
2,665
8,797
4,002

63,125
14,169

138,494

3,483

22,824
19,543
3,281

60,866
58,248
2,020

598

28,166
2,395
5,112
6,235
8,287
7,288
6,137

3,659
1,153

892

1,614

836

134

891
484
407

2,868

14,767
552

3,668
2,137

767
470

1,590
422

24,295
3,217

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business;.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes WnAa of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9I+8

CITY OF CHICAGO

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sale 8

($1,000)

Payroll,
entire
year

($1,000)

I9U8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food store

s

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

>

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores 3
.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores4

Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

35,918 4, 444, 333 556, 4-77 4-1,493 3,798,125

Hotels. -

Motion picture theaters.

9,312

9,044
3,980
5,058

953
39

328
576

3,776
663
530

181
1,514

737
684

1,650
494
355
461

931
629
223

75

1,807

1,359
701
658

1,465

5,621
1,130

597

287
145
449
151
74

575
183

1,008,218

506,711
312,689
193,934

599,294
488,690
61,116
49,322

435,765
69,568
79,655
65,015

172,031
140,184
45,308

248,708
141,868
38,099
61,469

690,832
651,581
25,331

(D)

183,867

166,125
40,932

125,193

160,914

443,899
142,238
48,674-

24,907
13,413
17,372
11,195
10,404

153,860
43,323

77,979

100,301
80,193
20,108

103,789
85,796
11,596
6,397

64,640
9,261

12,285
11,332
24,460
20,937
7,302

32,585
19,501
5,770
7,314

64,188
58,738
4,270
1,180

17,034

22,458
4,479
17,979

22,733

50,770
10,082
7,532
5,035
1,765
2,826
1,639
1,084

55,929
9,951

12,249

10,4-30

3,996
6,434

801
39

361
401

4,302
655
616
184

1,806
731
802

1,761
434
377
591

933
689
192
52

1,863

1,309
710
599

1,587

810,490

440,703
250,472
190, 231

615,925
519,468
56,899
39,558

4-50,371

62,807
77,894
91,584
160,746
124,931
52,430

193,785
90,544
33,137
63,890

478,816
451,825
19,777
7,212

109,959

126,816
(D)

(D)

137,218

6,258 434,042
1,528 119,614

582 46,698
299 18,551
178 10,957
573 17,351
212 17,631
93 8,209

473,385

630
285

136,414
53,123

56,036

86,785
61,616
25,169

99,503
84,229
10,324
4,950

63,241
7,307

10,686
15,199
20,356
16,891
9,693

23,887
11,976
5,101
6,810

4-5,849

42,342
2,972

535

9,877

18,564
(D)

(D)

18,914

50,729
9,798
6,993

2,950
1,285

2,400
2,565

813

47,355
12,076

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mall order, direct Belling, merchandise vending machine operators). In 195^

there were 2,304 such establishments with sales of $575,204,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total Includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
CHICAGO STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

1954

Sales '

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
3
.

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranch! sed ).

.

Tire, battery, accessory dealers
Other automotive dealers .•

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.*

Liquor stores

—

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels. .

>

Motion picture theaters.

54,632 6,898,919 829,306 59,401 5,398,944

13,260

13,553
6,181
7,360

1,458
85
540
821.

5,269

996
747
290

2,093
1,087

877

2,641
713
527
927

1,767
1,232

394
137

3,870

2,484
1,113
1,369

2,060

8,270
1,518

851
401
327
655
231
128

722
299

3,654,537

727,694
445,370
282,136

826,751
652,550
100,207
73,788

597,203

98,217
106,721
96,793

233,923
193,140
55,743

352,149
183,020
51, 500

108,215

1,125,276
1,062,535

41,318
(D)

353,389

376,757
84,757

291,980

242,839

642,324
187,040
62,679
32,278
21,688
26,813
15,440
14,688

167,901
60,029

124,233

142,428
112,814
29,614

138,014
110,685
18,006
9,323

86,896

12,986
16,006
15,527
33,916
29,369
7,921

47,342
25,396
8,292

13,654

105,002
96,551
6,529
1,922

30,790

49,561
10,550
31,895

33,827

71,213
12,784
9,628
6,094
2,458
4,444
2,033
1,428

60,906
13,184

16,810

15,073
5,859
9,214

1,181
79

518
584

5,542

891

796
280

2,291
1,020

963

2,587
593
542

1,004

1,736
1,278

375
83

3,771

2,231
1,058
1,173

2,135

8,335
1,871

789
367
312
756
289
140

814
434

1,213,425

594,936
326,100
268,836

793,293
643,054
83,587
66,652

569,708

81,663
98,945
115,417
208,350
166,748
57,993

259,884
116,636
43,331
91,226

748,821
704,403
31,091
13,327

201,914

266,960
67,109

199,851

187,412

562,591
142,342
58,442
23,191
15,626
22,166
20,479
11,295

147,977
69,867

640,448

81,607

111,905
77,034
34,871

124,668
101,939
14,655
8,074

76,840

9,432
13,117
17,938
26,023
22,071
10,330

32,225
15,713
6,995
9,517

72,554
67,224
4,364

966

16,603

34,825
7,479

27,346

25,348

63,873
11,184
8,712
3,636
1,632
2,997
2,811
1,011

50,836
15,669

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which, could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mall order, direct selling, merchandise vending machine operators). In 1954

there were 3,246 such establishments with sales of $640,171,000.
Includes only "with payroll'' establishments. Establishments "without payroll," if any, are included in the

group totals.
Tliis group total Includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO I95U,
CENTRAL BUSINESS DISTRICT OF CHICAGO, THE ENTIRE CITY, AND THE CHICAGO STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe store s

Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores. . . ~

Camera, photographic supply stores.

SELECTED SERVICE TRADES

-5.1

Hotels
Motion picture theaters.

-21.3

2.2
6.7

-21.3

-7.8
-8.0

7.1
-23.3

-13.9
12.2

-11.3
-28.1
-15.1
-19.2
-14.8

22.0
50.4
1.6
6.1

-4.0

(NA)

(NA)

(NA)

22.5

23.1
-5.2

53.6

9.0

5.0
54.4
4.5
-6.1
38.8

-16.5
-5.9
39.2

23.5
16.2

17.0 22.5

24.4

15.0
24.8
1.9

-2.7
-5.9
7.4

24.7

-3.3
10.8
2.3

29.0
7.0
12.2

-13.6

28.3
56.7
15.0
-3.8

44.3
44.2
28.1
(D)

67.2

31.0
(D)

(D)

17.3

2.3
18.9
4.2

34.3
22.4
0.1

-36.5

26.7

12.8
-18.5

26.0

18.0
31.8
3.7

2.9
-2.9

7.5
32.3

3.0
10.8
4.3

-29.5
19.0
31.6
-12.1

27.0
55.0
18.0
-9.7

45.1
(NA)

(NA)

(NA)

67.0

34.7
(D)

(D)

18.7

1.5
19.5
4.0

91.6
11.6
2.6

-67.0
14.9

3.6
-31.0

27.8

36.4

22.3
36.6
4.9

4.2
1.5
19.9
10.7

4.8
20.3
7.9

-16.1
12.3
15.8
-3.9

35.5
56.9
18.9
18.6

50.3
50.8
32.9
(D)

75.0

41.1
26.3
46.1

29.6

14.2
31.4
7.2

39.2
38.8
21.0
-24.6

30.0

13.5
-14.1

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
T'his group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 195k AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
CHICAGO CITY AND OF CHICAGO STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 191+8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^ 1948

Retail stores , total , . .

.

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranch! sed )..

.

Tire, battery, accessory dealers .-

Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores
, proprietary stores

Other retail stores 3

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

16.1 19.8

2.1

16.8
23.8
5.5

49.6
57.9
17.0
8.4

32.8
29.9
33.3
35.6
27.8
27.5
54.1

13.9
10.9
17.3
19.6

1.1
(NA)

(NA)

(NA)

0.7

3.5
5.7

2.8

10.6

22.8
6.9
52.6
41.1
45.1
12.8
73.9
53.5

3.4

18.9
27.9
7.1

52.4
59.2
17.1
13.7

36.9
29.5
38.4
35.1
35.1
38.1
54.9

14.6
11.3
19.6
17.8

1.6

1.7
(D)

(D)

1.0

3.7
(D)

(D)

11.4

22.2
5.3

52.4
58.7
39.8
15.4
49.9
48.8

10.4

1.3

11.7
16.7
3.8

36.1
43.4
10.4
5.6

23.9
21.2
24.8
23.8
20.5
19.9
44.0

9.8
8.4

12.8
11.1

0.7
(NA)

(NA)

(NA)

0.4

1.6
2.8
1.2

7.0

15.7
5.2

40.8
31.7
27.9
8.3

53.6
37.9

14.0

2.3

14.0
21.4
5.0

40.7
47.8
11.6
8.1

29.1
22.7
30.2
27.9
27.1
28.6
49.6

10.9
8.8

15.0
12.5

1.1
1.1
(D)

(D)

0.5

1.8
3.7
1.1

8.3

17.1
4.5

41.9
47.0
27.9
12.0
43.0
35.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: I95I+ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF CHICAGO, THE ENTIRE CITY, AND THE CHICAGO STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19I+8

Entire City

195^ I9I+8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place s

Drinking places

General merchandi se group
Department stores
Variety stores

General merchandise stores, n.e.c

Apparel, accessories stores

Shoe stores
Men's, boys ' clothing and furnishings stores 1

Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores1.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor store

s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

Florists
Music stores
Camera, photographic supply stores

100.0

3.0

11.9
10.4
1.5

41.6
39.6
1.5
0.5

20.0
2.9

3.7
3.2
6.8
5.4
3.4-

4.8
2.2
0.9
1.7

1.1
(NA)

(NA)

(NA)

0.2

0.8
0.3
0.5

2.4

14.2
1.4
3.6
1.4
0.8
0.3

0.2
0.8

100.0 100.0 100.0 100.0

3.6

11.0
9.2
1.8

42.8
40.8
1.3
0.7

22.0
2.4
4.0
4.3
7.5
6.3
3.8

3.8
1.4
0.9
1.5

1.1
(NA)

(NA)

(NA)

0.1

0.6
0.3
0.3

2.1

12.9
0.8
3.2
1.4
0.6
0.3
1.2
0.5

22.8

11.4
7.0
4.4

13.5
11.0
1.4
1.1

9.8
1.6
1.9
1.6

3.9
3.2
1.0

5.6
3.3
0.9
1.4

15.5
14.6
0.6
(D)

4.1

3.7
0.9
2.8

3.6

10.0
3.2
1.1

0.6
0.3
0.4
0.3
0.2

16

13

21.4

11.6
6.6
5.0

,2

.7

1.5
1.0

11.9
1.7
2.1
2.4
4.3
3.3
1.4

5.1
2.5
0.9
1.7

12.6
11.9
0.5
0.2

2.9

3.3
(D)

(D)

3.6

11.4
3.1
1.2
0.5
0.3
0.5

24.0

10.5
6.4
4.1

12.0
9.4
1.5

1.1

8.7
1.4
1.6
1.4
3.5
2.9
0.8

5.1
2.8
0.7
1.6

16.3
15.4
0.6

(D)

0.5
0.2

5.1

5.5
1.2
4.3

3.5

9.3
2.7
0.9
0.5
0.3
0.4
0.2
0.2

100.0

22.5

11.0
6.0
5.0

14.7
12.0
1.5
1.2

10.6
1.5
1.9
2.2
3.9
3.1
1.1

4.8
2.3

0.8
1.7

13.9
13.0

0.7
0.2

3.7

4.9
1.2
3.7

3.5

10.4
2.6
1.1

0.4
0.3
0.4

0.4
0.2

Standard Notes: (D) Withheld to avoid disclosure. (KA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin serjes for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unit,
States summary and separate chapters, of statistics by kind ojj

business and geographic areas, for : Sales Size of Establishment*
Single Units and Multiunits, Legal Form of Organization, Met

'

chandise Inventories, Credit Sales, etc. (Most chapters also ar;

separate reports In bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unltelj

States summary and separate chapters for each State, the Distric
j

of Columbia, Alaska, and Hawaii, of statistics by counties, citie I

and standard metropolitan areas, and by kind of business ; wit.:

cross classifications by kind of business for standard metropolitan;

areas, and for counties and cities with 500 or more retail establish

bents. (Chapters also are separate reports in bulletin series R-l.

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class'

fled by kind of business and geographic areas, for : Size of Whole]

sale Establishments, Credit Sales, Warehouse Space, Commodit:

Line Sales, Legal Form of Organization, and Petroleum Bulk SteJj

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metre

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports i.i

bulletin series W-l.)

Volume V.—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters ef 1

statistics classified by kind of business and geographic areas, for:'

Receipts Size of Establishments, Employment Size of Establish

ments. Legal Form of Organization, Single Units and Multiunit*

Laundries and Cleaning Plants, and Hotels and Motels. (Mosli

chapters also are separate reports in bulletin series S-2.)

Volume VI.—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eac!

State, the District of Columbia, Alaska, and Hawaii, of statistic:

by counties, cities, and standard metropolitan areas, and by kin! 1

of business; with cross classifications by kind of business fo

standard metropolitan areas and for cities and counties with 20

or more service establishments. (Chapters also are separat:

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail tradt

hotels, and theaters, for the central business district of each ol

selected large cities with comparable city and standard metre

politan area data.

TRADE BULLETINS.—Primarily a reorganization of busuW
data previously Issued for a number of wholesale, service, aD<

retail trades.

I
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade, establishments,
hotels, and motion picture theaters in selected central busi-

1 ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
' of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-

r sary for the Bureau of the Census to arrange for the deline-

j ation of such districts before a program to tabulate 1954

,
Census data for them could be implemented. The delineation

l of Central Business Districts was accomplished with the
' cooperation of the Census Tract Committees in the large
? cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract

I Committees obtained the representation of a variety of local

i interests, such as business firms and associations, newspapers,

5
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
jin a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of this operation is to provide a
bas"is for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

:|Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
-Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the

,

CBD, describing it as "an area of very high land valuation,
Ian area characterized by a high concentration ol retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
ian area of high traffic flow"; and (2) required that the
•CBD ordinarily should be defined to follow existing tract
[jlines, i. e., to consist of one or more whole Census tracts.
[The emphasis put on tracts was based on the anticipation
Ijthat other Census statistics than those derived from the

J1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order nouses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n,0|t classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

( 1 ) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will- differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of

establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvasn
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments ia

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the;

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affeci

kind-of-business comparisons among retail stores was th
change made from the 1948 Census practice of consolidate
leased departments with the stores in which they were 1

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated;
in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom
plish. For this reason, in the 1954 Census, each leas'

department was treated as a separate establishment and wasi

classified in accordance with the kind of business it con-!

ducted. For example, in the 1954 tabulations a leased de-j

partment selling apparel would be classified as an apparel;

store even though it was located in a department store or in a

store classified in some kind of business other than appareU
It also should be noted that in the 1954 classifications, thi

procedure which separated the leased department from thi

main store could affect the kind-of-business code assigned t<

the main store because that code did not take into account tb>

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes

were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they

were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general, the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a

higher percentage, were limited to selected items, and gen-

erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
' In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
^establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

11 Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
ocation where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
Vas tabulated in accordance with the physical location at
'which the business was conducted. Although the tabulations
-)f the census are on an establishment rather than ownership
>asis, in certain tables the establishment figures are grouped
jnto ownership categories. This will be the case in the
orthcoming retail trade bulletin "Single Units and Multl-
inits" and in a planned company statistics bulletin covering
ompany activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single-

stablishment, the entire establishment was classified on the
'asis of its major activity and all data for it included in that
lassiflcation. However, when these activities were eon-
ucted by separate business entities, each entity was treated
s an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
han as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
i a multiunit organization which service or are auxiliary to
be retail stores, hotels, or motion picture theaters of the
Organization, such as separate warehouses, administrative
ffices, etc. Information for this type of unit will be included
l later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included in the

v/bulations, were separately identified.

Sales.—Sales are defined to include total receipts from
istomers during 1954, after deduction of refunds or allow-
Qces for merchandise returned by customers. Sales include
,!ceipts from repairs and from other services to customers,
» well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, ahd other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of propria
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the

earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.

The system actually used was to ask each establishment to

select and check the box which best described its kind of

business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-

tions were supplemented, where practicable, by requesting the

establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-

lishment's designation of its kind of business was accepted

as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various

retail forms with respect to merchadise lines handled are

shown in the 1954 Census of Business Retail Trad« Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census

was somewhat complicated by the fact that establishments

similar in character could have received different type census

forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied

from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the

direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the

food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, f]o>r Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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LOS ANGELES, CALIFORNIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19h8
CENTRAL BUSINESS DISTRICT OF LOS ANGELES

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

19hQ

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2
.

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,610

142

444
326
118

35

5

8
22

327
68
68
26

96
43
61

59

10
10
31

11
6

3

2

31

16
9

7

49

4-96

35
138
8

16
18

11

159
36

421,003 74,531 1,972 451,009

18,799

40,884
33,767
7,117

159,913
144,211
11,886
3,816

73,818
11,397
20,103
14,231
24,014
20,742
3,991

33,730
22,316
2,856
8,500

17,547
16,753

(D)

(D)

2,725

3,841
778

3,063

13,567

56,179
7,135

16,709
1,272
1,346
2,667
2,641

28,296
7,901

2,266

11,843
9,916
1,927

28,173
25,521
2,240
412

11,995
1,971
3,459
1,699
3,784
3,294
1,082

5,557
4,126

479
952

1,902
1,814

(D)

(D)

475

462
77

385

2,418

9,440
748

3,046
249
390
460
232

10,139
1,814

163

522

403
119

53
9

19
25

371
71
84
15

97
47

74
18
10
34

22
14

4
4

43

20
11
9

68

636
68

126
10
25
19

10

216
39

19,252

41,038
33,671
7,367

195,339
181,003
12,211
2,125

71,693
12,531
16,371
14,869
21,653
18,087
6,046

31,885
23,017
2,122
6,533

21,074
19,936

759
379

2,153

2,557
971

1,586

16,263

49,755
4,136
19,702

377
1,251
4,339
2,709

19,179
10,193

73,398

1,960

11,491
9,399
2,092

28,085
25,712
2,122

251

12,228
1,809
2,636
3,153
3,148
2,466
1,482

5,724
4,791

329
604

2,367
2,213

115
39

345

449
155
294

2,677

8,072
192

3,647
40
235
925
197

5,947
2,213

I

Standard Notes: (d7 Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

dad of business.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with, payroll'' establishments. Establishments "without payroll," if any, are Included in the

trow; totals.
This group total includes kinds of business not included In say of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS^ 195^ AND I9I+8

CITY OF LOS ANGELES

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195 1
)

Sales

($1,000)

Payroll,
entire
year

($1,000)

19W

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2 20,278 2.918.354 367.0-43 22,122 2,272,112

Food stores.

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3 »

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores........

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

.

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor store s ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,637

3,342
1,102

594-

25

265
304-

1,762
332
264
80

645
395
331

1,576
413
315
578

772
471
232
63

2,366

692
246
442

648

3,783
947
390
204
144
235
123
109

628
161

666,196

263,001
209,054
53,901

384,959
310,781
36,723
37,427

210,820
32,650
47,170
31,245
82,716
73,557
14,979

216,809
102,503
37,835
69,505

499,373
471,893
19,440
7,998

185,668

133,761
24,136

109,559

102,699

255,068
88,010
29,125
25,076
7,472
7,802

11,457
13,466

56,402
29,788

57,946

66,775
53,884
12,891

60,042
49,120
6,194
4,728

14,743

26,661
4,994
4,644
4,423

704
1,301
1,767
1,234

18,974
5,877

3,964

4,726
3,557
1,169

714
25

394
295

31,523 1,993
4,727 329
7,043 253

4,185 82

13,063 770

12,109 421

2,505 426

27,919 1,704
14,027 408
6,506 346

7,386 596

48,431 850

44,737 561

3,125 219

569 70

18,957 2,727

14,046 815
2,760 272

11,286 543

702

3,927
1,112

364
203
151
286
137
110

745
212

485,877

216,994
166,693
50,301

(D)

(D)

34,188
35,892

169,302
26,960
30,012
31,328
62,116
52,413
16,463

154,874
70,891
26,672
51,073

358,742
336,635
15,917
6,190

120,434

113,436
18,077
95,359

91,967

(D)

62,638
28,156
11,743
4,147
7,691

10,477
7,549

47,455
31,153

301,049

35,470

55,270
42,726
12,544

(D)

(D)

5,514
5,781

26,142
3,511
4,295
6,020
9,072
7,930
3,244

20,808
10,675
4,409
5,724

38,305
35,493
2,324
488

12,656

14,387
1,851

12,536

12,884

(D)

2,828
4,894
2,062

372
1,086

1,743
767

14,027
5,871

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Group totals may Include data for establishments without payroll which, could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 1,680 such establishments with sales of $137,798,000.
Includes only "with payroll'* establishments. Establishments "without payroll, " if any, are included in the

froup totals.
TThls group total includes kinds of business not included In any of the detail lines which follow.



LOS ANGELES, CALIFORNIA

Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND I9U8
LOS ANGELES STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

11

Kind of business Estab
lish-
ments
(Number)

195i+

1

Sales

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19UQ

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total

Food stores.

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.3

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

' Drug stores, proprietary stores.

J

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

48,461 6,903,325 4-6,999 4,587,689

Hotels
Motion picture theaters.

8,041

10,038
7,668
2,356

1,448

70
667
705

4,304
900
592
195

1,695
1,113

706

3,822
1,026

773
1,441

2,409
1,431

687
269

5,893

2,160
678

1,476

1,415

8,931
2,055

951
438
391
531
298
226

927
330

1,722,540

561,414
441,506
119,698

728,895

533,245
91,584

103,920

459,640
82,196
91,272
62,466

185,079
162,616
34,133

459,994
223,805
75,620

146,267

,294,704
,199,980
61,225
33,179

486,824

396,422
65,439

330,899

233,367

559,525
191
62,

.577

,074

40,287
21,685
15,622
19,340
22,512

80, 239
56,237

146,706

140,093

112,316
27,777

105,761

78,194
14,758
12,809

66,067
11,126
12,610
8,500

28,839
26,331
4,992

57,544
28,105
12,831
16,608

126,727
115,070

9,322
2,335

46,597

42,277
7,770

34,507

32,667

53,242
10,043
9,285
6,495
2,120
2,302
2,636
2,050

26,469
10,435

8,158

9,253
6,970
2,283

1,553

61
800
692

4,231
731
541
164

1,711
1,027

840

3,696
883
698

1,374

2,355
1,471

606
278

6,035

2,233
678

1,555

1,370

8,115
2,073

805
372
423
563
255
247

1,113
404

1,046,717

401,730
308,759
92,971

(D)

(D)

70,069
78,329

328,774
53,941
59,799
52,434

127,602
107,890
30,178

307,456
144,458
47,848"

101,198

763,596
693,860
46,873
22,863

262,395

326,451
49,719
276,732

175,606

(D)

120,172
48,640
18,467
13,216
13,167
16,331
13, 576

66,132
56,437

564,383

75,774

100,481
77,606
22,875

(D)

(D)

10,912
10,990

46,384
6,802
7,880
9,091

17,214
14,913
5,397

38,881
19,683
8,031
11,167

82,578
74,411
6,628
1,539

25,133

38,767
5,212

33,555

24,010

(D)

5,279
7,847
3,010
1,168
1,860
2,433
1,361

19,819
10,439

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Group totals may include data for establishments without payroll which could not be classified by detailed

I

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

] there were 3,480 such establishments with sales of $197,734,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 19W5 TO 195^,
CENTRAL BUSINESS DISTRICT OF LOS ANGELES, THE ENTIRE CITY, AND THE LOS ANGELES STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's boys' clothing and furnishings stores"

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings,
Furniture stores

appliance dealers.

Other home furnishings storesf
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores ,

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

-6.7

-2.4

-0.4
0.3

-3.4

-18.1
-20.3
-2.7

79.6

3.0
-9.1
22.8
-4.3
10.9
14.7
-34.0

5.8
-3.1

34.6
30.1

-16.7
-16.0
(MA)

(NA)

26.6

50.2
-19.9
93.1

-16.6

12.9
72.5

-15.2
(NA)

237.4
7.6

-38.5
-2.5

47.5
-22.5

28.4 37.1

37.1

21.2
25.4
7.2

(D)

(D)

7.4
4.3

24.5
21.1
57.2
0.0

33.2
40.3
-9.0

40.0
44.6
41.8
36.1

39.2
40.2
22.1
29.2

54.2

17.9
33.5
14.9

11.7

(D)

40.5
3.4

113.5
80.2
1.4
9.4

78.4

18.9
-4.4

38.7

26.2
31.7
9.0

(D)

(D)

13.0
-0.5

41.4
47.3
98.4
3.4

45.1
53.9
5.5

48.8
67.5
42.5
37.0

43.7
43.7
(NA)

(NA)

54.7

17.2
36.5
13.6

17.7

(D)

38.2
46.9
(NA)

64.4
0.2

43.2
123.6

-0.6

4.4

50.5

64.6

39.7
43.0
28.7

(D)

(D)

30.7
32.7

39.8
52.4
52.6
19.1
45.0
50.7
13.1

49.6
54.9
58.0
44.5

69.6
72.9
30.6
45.1

85.5

21.4
31.6
19.6

32.9

(D)

59.4
27.6

118.1
64.1
18.6
18.4
65.8

21.3
-0.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Ttinus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5 RETAIL STORES: I95I+ AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
LOS ANGELES CITY AND OF LOS ANGELES STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ I9U8

Percent of Standard Metro-
politan Area Sales in

Central Business District

195 1* 19^8

Retail stores, total 1
.

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranch! sed )

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

.Drug stores, proprietary stores.

Other retail stores3

Liquor stores
Jewelry stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

14.4

2.8

15,5
16.2
13.2

41.5
46.4
32.4
10.2

35.0
34.9
42.6
45.5
29.0
28.2
26.6

15.6
21.8
6.8

12.2

3.5

3.6

(D)

(D)

1.5

2.9
3.2
2.8

13.2

22.0
8.1

57.4
17.0
17.2
23.3
19.6

19.8

4.0

18.9
20.2
14.6

(D)

(D)

35.7
5.9

42.3
46.5
54.5
47.5
34.9
34.5
36.7

20.6
32.5
8.0

12.8

5.9

5.9

4.8
6.1

1.8

2.3
5.4
1.7

17.7

(D)

6.6
70.0
9.1

16.3
41.4
35.9

6.1

1.1

7.3
7.6
5.9

21.9
27.0
13.0
3.7

16.1
13.9
22.0
22.8
13.0
12.8
11.7

7.3
10.0
3.8
5.8

(D)

(D)

0.6

1.0
1.2
0.9

5.8

10.0
3.7

26.9

5.9
8.6

13.8
11.7

9.8

1.8

10.2
10.9
7.9

(D)

(D)

17.4
2.7

21.8
23.2
27.4
28.4
17.0
16.8
20.0

10.4
15.9
4.4
6.5

2.8
2.9
1.6
1.7

0.8

0.8
2.0
0.6

9.3

(D)

3.4
40,

2,

9,

26,

20.0

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," If any, are included in the

group totals
This group total Includes kinds of business not included In any of the detail lines which follow.

L



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF LOS ANGELES, THE ENTIRE CITY, AND THE LOS ANGELES STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 194-8

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores }

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchisee!, and nonfranchised

)

Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores^
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0

4.5

9.7
8.0
1.7

38.0
34.3
2.8
0.9

17.5

2.7
4.8
3.4
5.7
4.9
0.9

8.0
5.3
0.7
2.0

4.2
4.0
(D)

(D)

0.6

0.9
0.2
0.7

3.2

13.4
1.7
4.0
(NA)

0.3
0.3
0.6
0.6

100.0 100.0

4.3 22.8

7.

1,

43,

40,

2,

0,

15.8

2.8
3.6
3.3
4.8
4.0
1.3

7.1
5.1
0.5
1.5

4.7
4.4
0.2
0.1

0.5

0.6
0.2
0.4

3.6

11.0
0.9
4.4
(NA)

0.1
0.3
1.0
0.6

13.2
10.6
1.3
1.3

7.2
1.1
1.6

1.1
2.9
2.5
0.5

7.4
3.4
1.3
2.4

17.1
16.1
0.7
0.3

6.4

4.6
0.8
3.8

3.5

3.0
1.0
0.9
0.3
0.3
0.4
0.5

21.3

9.6
7,4
2.2

(D)

(D)

1.5
1.6

7.5

1.2
1.3
1.4
2.7
2.3
0.7

6.8
3.1

1.2
2.2

15.8
14.8
0.7
0.3

5.3

5.0
0.8
4.2

4.0

(D)

2.8
1.2
0.5
0.2
0.3
0.5
0.3

25.0

8.1
6.4
1.7

10.6
7.8
1.3
1.5

6.7

1.2
1.3
0.9
2.6
2.4
0.5

6.5
3.3
1.1
2.1

18.8
17.4
0.9
0.5

7.1

5.7
0.9
4.8

3.4

8.1
2.8
0.9
0.6
0.3
0.2
0.3
0.3

100.0

22.9

6.8
2.0

(D)

(D)

1.5

1.7

7.2

1.2

1.3

1.1

2.8

2.4
0.7

6.7

3.1
1.0

2.1

16.6

15.1
1.0

0.5

5.7

7.1

1.1

6.0

3.8

(D)

2.6

1.1

0.4
0.3

0.3

0.4

0.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

|

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itieo, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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BUREAU OF THE CENSUS
ROBERT W. BUROESS, Director

A. Ross Bckler, Deputy Director

Howard C. Grieves, Assistant Director

Conrad Taeurer, Assistant Director

Morris H. Hansen, Assistant Director for Statistical

Standard*

Walter L. Kehres, Assistant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. von Struve, Acting Public Information Officer

BUSINESS DIVISION

Harvey KaELin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Oreenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also are

separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under~TTtIe~13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental

United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-

ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract

i Committees obtained the representation of a variety of local

interests, such as business firms and associations, newspapers,
;

planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,

j in a letter from the Director of the Census Bureau to the
i Tract Committees

:

1 "The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of

jj
the metropolitan area or of the central city."

i Because there are no generally accepted rules for determining
; what a CBD area should include or exclude, the Census
ji Bureau did not provide rigid specifications for defining the
1CBD but (1) provided a general characterization of the
.CBD, describing it as "an area of very high land valuation,

y
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract

I lines, i. e., to consist of one or more whole Census tracts.
:The emphasis put on tracts was based on the anticipation
jthat other Census statistics than those derived from the
J 1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not

prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which subi

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail

Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries ( 1949 edition ) of the Stand-
ard Industrial Classification Manual, issued under the

auspices of the Bureau of the Budget, Executive Office of the

President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial

plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fled in the 1954 Census, for the first time, on the basis of its

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

Km* purposes of coverage in the 1954 Census of Business,

retail and service establishments were divided into two cate-

gories those wilh any paid employment during 1954, i. e.,

the '•employer" universe and those with no paid employment
during 1954, i. p.. the "'nonemployer" universe. The method
of obtaining Census information for these two groups was as

follows :

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of federal Insurance Contributions Act (FIOA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance ( I'.OASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
7(1. 72. 73. 75. 7(1, 78, and 7!l of the service portion of the
standard liiftuntrial Claxsifivution Manual. In addition,
report forms were mailed to all establishments which BOASI
bad li'it classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its ROASI classification (for those cases
for which ROASI classification had not yet been established,
a general purpose form was used) hut its 1954 Census classifi-

cation was determined by replies t,i questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active PICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr, mi only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "'nonemployer'' segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
nonemployer'' segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2. and '6,

below) it has been feasible to revise the 194.S data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 19.">4 Census of Rusiness. The more
important differences are as follows :

(1) The 19.">4 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sale's

volume of less than $2,500 in that year; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $.100. However, in this series of 1954 Census of
Rusiness publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should he recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
Hie two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute

an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
I he results in previously issued 1948 Census of Rusiness
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Rusiness Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-

lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSlNESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 194S Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated ;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

linos of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather than
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of
stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 194S and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These <|iios-

tions were supplemented, where practicable, by requesting (he
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled <or on percent in specilied lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the tact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted
from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification
information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands'' because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, inotorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, for Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade!

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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DETROIT, MICHIGAN

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AMD 1948
CENTRAL BUSINESS DISTRICT OF DETROIT

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^ 19U8

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.

Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

1,318

96

489
326
161

28
7
4
17

284
75
63
6

96
57

44

39

17
10
12

4

16

33

321
8

75
21

4
12

16

5

81

14

405,465 85,423 1,382 456,005

11,901

40,451
25,879
14,540

202,434
191,922

8,860
1,652

81,012
14,843
23,505
2,325

35,275
33,259
5,064

15,225
11,836

751
2,638

1,712

1,214

2,293

11,756

37,467
1,769
12,033
3,789
2,399

594
4,265
1,468

20,194
8,564

1,494

10,680
7,440
3,240

46,675
44,827
1,582

266

14,634
2,092
4,536

452
6,610
6,259

944

2,789
2,317

125
347

138

135

441

1,584

6,853
105

2,161
1,324

388
136
764
229

7,646
1,561

111

446
295
151

26
9

6

11

318
62
73
12

90
38

71

57
21

16
17

19

6

36

359
10
78
19

6

12
22

7

96
15

10,517

34,065
22,647
11,418

233,565
223, 583

9,614
368

104,033
15,720
25,282
8,160

45,351
42,217
7,076

17,069
9,883
1,730
5,428

805

1,064

(D)

13,182

40,012
2,436

10,822
4,255
3,560

554
5,335
1,656

18,409
6,333

85,134

1,107

9,438
6,483
2,955

46,699
45,142
1,512

45

15,940
1,873
4,168
1,216
7,200
6,814
1,264

2,339
1,640

285
414

67

89

(D)

1,589

7,521
113

1,973
995
628
109

1,625
180

4,946
1,253

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

"Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businesB. .

deludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 19^8
CITY OF DETROIT

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish^
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

1948

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores , total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchlsed & nonfranch! sed

)

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores/
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

17,016 2,47-4,001 305,281 17,665 2,034,415

4,452

4,206
2,178
2,020

383
21

196
164

1,397
320
273
62

486
310
194

842
255
191
312

581
402
145
31

1,675

696
323
367

773

2,011
243
283
74
67

215
95
29

240
100

546,321

213,199
114,385
98,680

347,266
283,126

44,054
20,080

177,324
34,818
47,304
7,804

72,709
66,492
13,437

131,744
66,613
23,616
40,201

512,525
482,395
22,571

(D)

142,455

130,157
21,407

(D)

112,226

160,784
26, 578
24,048
9,617
5,652
7,727
7,837
4,990

35,896
19,033

38,449

46, 513
28,611
17,902

67,690
57,177

7,446
(D)

27,146
4,502
7,578
1,095

11,821
10,981
2,150

19, 512

10,430
4,611
4,471

44,444
40,317
3,694

(D)

12,582

17,215
2,399

(D)

11,049

20,681
980

3,756
(D)

720
1,032
1,326

515

13,578
4,066

5,345

4,000
2,010
1,990

350
20

203
127

1,481
293
262

77
593
272
252

809
246
177
307

660
496
128
36

1,563

720
370
350

797

1,940
295
256
54
61

249
94
45

255

147

395,528

177,656
90,215
87,441

346,837
302,281

38,733
5,823

187,912
29,890
46,652
19,955
76,161
67,884
13,859

93,659
42,441
18,759
30,891

414,295
392,610
16,717
4,968

83,180

99,759
(D)

(D)

93,964

141,625
20,644
20,233
6,521
5,526
6,645
8,306
3,702

32,766
23,442

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^+

there were 1,035 such establishments with sales of $77,311,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND 1948
DETROIT STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
lish-
ments
(Number)

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

27,732

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores.
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other ,

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

6,844

6,351
3,520
2,823

669
39

325
303

2,239
532
437
112
803
524
277

1,530
420
304
654

1,135
783
247
101

3,107

1>507
684
815

1,150

3,200
341
436
100
156
333
132
48

298
184

4,106,958 473,410 27,263 2,946,668

979,940

327,044
186, 215
140,695

509,129
397,082
77,936
34,105

273,354
53,620
69,515
14,687

115,304
105,978
18,790

211,521
100,387
39,185
69,985

888,164
838,933
33,847
15,362

260,718

245,985
48,509
197,384

173,970

237,133
37,330
34,702
11,321
9,902

12,345
10,289
7,602

40,190
28,764

66,839

70,993
46,036
24,957

89,405
71,816
12,764
4,825

39,326
6,741

10,407
1,968

17,452
16,257
2,758

29,844
15,244
7,000
7,600

77,848
71,618
5,183
1,047

21,871

31,362
5,204

26,158

17,514

28,408
1,375
5,358
2,490
1,113
1,744
1,629
• 714

15,087
5,977

7,844

5,862
3,081
2,781

576
35

321
220

2,142
434
375
126
753
425
341

1,284
347
265
549

1,176
874
217
85

2,923

1,404
679
725

1,111

2,941
428
369
72

135
354
119
61

339
230

625,908

245,434
128,183
117,251

435,629
362,629
59,964
13,036

241. 590
40,115
58,480
26,185
97,696
87,435
16,839

132,300
57,157
25,634
47,138

615,066
582,941
23,537
8,588

146,827

174,059
37,468

136. 591

128,698

201,157
28,722
27, 006
7,632
7,736
9,240

10,409
4,479

37,324
32,169

340,581

39,250

53,983
31,418
22,565

73,384
62,997
9,000
1,387

31,408
4,319
7,993
3,424

13,332
12,320
2,340

17,406
8,098
4,572
4,736

54,620
50,653
3,337

630

11,673

23,456
3,562

19,894

11,488

23,913
957

4,432
1,598
955

1,237
2,235

386

10,638
6,619

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

'Group totals may Include data for establishments without payroll which could not be classified by detailed
kind of business.

Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 1,648 such establishments with sales of $109,045,000.

3
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included In the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table k. RETAIL STORES AMD SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, 191+8 TO 195U,
CENTRAL BUSINESS DISTRICT OF DETROIT, THE ENTIRE CITY, AND THE DETROIT STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-

politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group .

Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores

Ready-to-wear stores ,

,

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores^
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

A
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

-11.1

Hotels
Motion picture theaters.

13.2

18.7
14.3
27.3

-13.3
-14.2
-7.9

348.9

-22.1
-5.6
-7.0

-71.5
-22.2
-21.2
-28.4

-10.8
19.8

-56.6
-51.4

112.7
(NA)

(NA)

(NA)

14.1

(D)

(NA)

(NA)

-10.8

-6.4
-27.4
11.2
-11.0
-32.6

7.2
-20.1
-11.4

9.7
35.2

21.6 31.1

38.1

20.0
26.8
12.9

0.1
-6.3
13.7
244.8

-5.6

16.5
1.4

-60.9
-4.5
-2.1
-3.1

40.7
57.0
25.9
30.1

23.7
22.9
35.0
(D)

71.3

30.5
(D)

(D)

19.4

13.5
28.7
18.9
47.5
2.3

16.3
-5.7
34.8

9.6
-18.8

38.8

20.3
31.0
10.7

27.9
15.9
20.9

237.8

14.8
41.0
11.4

-53.6
21.5
29.5
23.4

52.1
68.2
34.3
47.5

23.5
22.9
(D)

(D)

72.0

(D)

(D)

(D)

24.4

21.4
36.3
27.7

157.2
65.5
17.1
20.2
72.1

9.4
-38.8

39.4

56.6

33.3
45.3
20.0

16.9
9.5

30.0
161.6

13.1
33.7
18.9
-43.9
18.0
21.2
11.6

59.9
75.6
52.9
48.5

44.4
44.1
43.8
78.9

77.6

41.3
29.5
44.5

35.2

17.9
30.0
28.5
48.3
28.0
33.6
-1.2
69.7

7.7
-10.6

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
TPhis group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 1954 AND 1948 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
DETROIT CITY AND OF DETROIT STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

195^ 1948

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 19^8

Retail stores, total .

Food stores

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores

Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.

Shoe stores
Men's, boys' clothing and furnishings stores'

Family clothing stores
Women's clothing, specialty stores.

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores.

Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised). .

.

Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

16.-4

2.2

19.0
22.6
14.7

58.3
67.8
20.1
8.2

45.7
42.6
49.7
29.8
48.5
50.0
37.7

11.6
17.8
3.2
6.6

0.3
(NA)

(NA)

(NA)

0.9

1.8
(NA)

(NA)

10.5

23.3
6.7

50.0
39.4
42.4
7.7
54.4
29.4

22.4

2.7

19.2
25.1
13.1

67.3
74.0
24.8
6.3

55.4
52.6
54.2
40.9
59.5
62.2
51.1

18.2
23.2
9.2

17.6

0.2
(NA)

(NA)

(NA)

1.3

(D)

(NA)

(NA)

14.0

28.3
11.8
53.5
65.3
64.4
8.3

64.5
44.7

9.9

1.2

12.4
13.9
10.3

39.8
48.3
11.4
4.8

29.6
27.7
33.8
15.8
30.6
31.4
27.0

7.2
11.8
1.9
3.8

0.2
(NA)

(NA)

(NA)

0.5

0.9
(NA)

(NA)

6.8

15.8

4.7
34.7
33.5
24.2
4.8

41.5
19.3

15 ,5

1.7

13.9
17.7
9.7

53.6
61.7
16.0
2.8

43.1
39.2
43.2
31.2
46.4
48.3
42.0

12.9
17.3
6.7

11.5

0.1
(NA)

(NA)

(NA)

0.7

(D)

(NA)

(NA)

10.2

19.9
8.5

40.1
55.8
46.0
6.0
51.3
37.0

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments

group totals
Establishments "without payroll," if any, are included in the

This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF DETROIT, THE ENTIRE CITY, AND THE DETROIT STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

1954 1948

Entire City

1954 1948

Standard
Metropolitan

Area

1954 1948

Retail stores, total

Food store s

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores .

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores , proprietary stores

2
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

2.9

10.0
6.4
3.6

-49.9

47.3
2.2
0.4

20.0
3.7
5.8
0.6
8.7
8.2
1.2

3.8
2.9
0.2
0.7

0.4
(NA)

(NA)

(NA)

0.3

0.6
(NA)

(NA)

2.9

9.2
0.4
3.0
0.9
0.6
0.1
1.1
0.4

100.0 100.0 100.0 100.0

2.3

7.5
5.0
2.5

51.2
49.0
2.1
0.1

22.8
3.5
5.6
1.9

10.0
9.3
1.8

0.2
(NA)

(NA)

(NA)

0.2

(D)

(NA)

(NA)

2.9

0.5
2.3
0.9
0.8
0.1
0.2
0.4

22.1

8.6
4.6
4.0

14.0
11.4
1.8
0.8

7.2
1.4
1.9
0.4
2.9
2.7
0.6

5.3
2.7
1.0
1.6

20.7
19.5
0.9
(D)

5.8

5.3
0.9
(D)

4.5

6.5
1.1
1.0
0.4
0.2
0.3
0.3
0.2

19.4

8.7
4.4
4.3

17.0
14.9
1.9
0.2

9.2
1.5
2.3
1.0
3.7
3.3
0.7

4.6
2.2
0.9
1.5

20.4
19.3
0.8
0.3

4.2

4.9
(D)

(D)

4.6

7.0
1.0
1.0
0.3
0.3
0.3
0.4
0.2

23.9

7.9
4.5
3.4

12.4
9.7
1.9
0.8

6.7
1.3
1.7
0.4
2.8
2.6
0.5

5.2
2.4
1.0
1.8

21.6
20.4
0.8
0.4

6.3

6.0
1.2
4.8

4.2

5.8
0.9
0.8
0.3
0.2
0.3
0.3
0.2

J-

100.0

21.2

8.3
4.4
3.9

14.8
12.3
2.0
0.5

8.2
1.4

20.9
19.9
0.8
0.2

5.0

5.9
1.3
4.6

4.4

6.8
1.0
0.9
0.3
0.3
0.3
0.4
0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Includes only "with payroll'' establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Itico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades In any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite.
States summary and separate chapters, of statistics by kind o
business and geographic areas, for : Sales Size of Establishments
Single Units and Multiunits, Legal Form of Organization, Mer
chandise Inventories, Credit Sales, etc. (Most chapters also ar
separate reports in bulletin series R-2.)

Volume II.—RETAIL TRADE, AREA STATISTICS. Unite.

States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cities

and standard metropolitan areas, and by kind of business ; witi

cross classifications by kind of business for standard metrppolitai

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics elassi

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodit;

Line Sales, Legal Form of Organization, and Petroleum Bulk Ste

tions, etc. (Most chapters also are separate reports in bulletii

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th

District of Columbia, Alaska, and Hawaii, of statistics by counties

cities, and standard metropolitan areas, and by kind of business

with cross classifications by kind of business for standard metre

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports ii

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAR
STATISTICS. United States summary and separate chapters c

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunits

Laundries and Cleaning Plants, and Hotels and Motels. (Mos
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eae

State, the District of Columbia, Alaska, and Hawaii, of statistic

by counties, cities, and standard metropolitan areas, and by kin

of business ; with cross classifications by kind of business foi

standard metropolitan areas and for cities and counties with 20

or more service establishments. (Chapters also are separati

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trad*

hotels, and theaters, for the central business district of each c

selected large cities with comparable city and standard metre

politan area data.

TRADE BULLETINS.—Primarily a reorganization of businesi

data previously issued for a number of wholesale, service, an|!

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1054 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings far retail trade establishments,
hotels, and moMon picture theaters in selected central busi-

ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
. DISTRICT (CBD)

r
Because many large cities had no officially defined area

representing their "Central Business District," it was neces-
'sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
;Census data for them could be implemented. The delineation
'of Central Business Districts was accomplished with the
j]cooperation of the Census Tract Committees in the large
,cities included in the Central Business District (CBD)
.Program. In their work on the CBD's, the Census Tract
.Committees obtained the representation of a variety of local
^interests, such as business firms and associations, newspapers,
pplanniug agencies, welfare organizations, local governmental
[•nodies, etc.

The objective of the CBD Program was stated, as follows,
i in a letter from the Director of the Census Bureau to the
-Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

.Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
^night lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
;he difference in area probably would not significantly alter
'he magnitudes being measured. Provision, however, was
nade for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,
in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined
would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-
stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-

pitals, etc.

The "nonstore" type of retail establishment has been classi-

fied in the 1954 Census, for the first time, on the basis of it;

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-

lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,

the purchase is made at the customer's home, at the site of

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type

groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both

the 1948 and 1954 tabtdations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).

I



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1054 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e.. the "nonemployer" universe. The method
or' obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was 'obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivors Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70, 72. 73. 75, 7(i, 78, and 79 of the service portion of the
Ktandard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had n.')t classilied by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer'' segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
'"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows :

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than .$2,500. in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business|pi
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have bee<
revised to the 1954 basis and will differ in this respect fron
the results in previously issued 1948 Census of Business^
publications.

(3) The change in method of enumeration also resulted iij

the inclusion in the 1954 Business Census of a number ol

establishments which were in business a part of 1954 but notfc
at the end of 1954. In the 1948 and previous Business j

Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not

in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re

suits also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-

chandise, an apparel store at some point becomes a depart-

ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as

compared with figures on the old classification basis will'

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the
amounts shown for various kinds of business are independent
of changes in individual establishment classification. How
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the*

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,,

it was feasible to identify the reports to be thus consolidated i

in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-i

plish. For this reason, in the 1954 Census, each leased!

department was treated as a separate establishment and was!

classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-l

partment selling apparel would be classified as an appareli

store even though it was located in a department store or in sf|

store classified in some kind of business other than apparel
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-

lications have not been adjusted to the 1954 basis for leased

!



INTRODUCTION

lepartments. In addition to the material included in KIND-
3F-BUSINESS CLASSIFICATION, below, reference should
le made to Tables 12K, 12L, and 12M in Volume II of the

L948 Census of Business for an indication of the kinds of

msiness where the change in leased department procedure
night have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
lepartments.

(6) One other important difference in the two Censuses is

n the treatment of sales and excise taxes levied directly on
:he consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

ishments, hotels, and motion picture theaters, whereas they
vere included in the 1954 Census. The effect of this change
aries from State to State depending on whether there was
i State sales tax law and on what items the tax law applied.

n general the tax is about two or three percent on the items
rovered. The Federal excise taxes on retail sales, while a
dgher percentage, were limited to selected items, and gen-
Tally did not constitute a large fraction of total retail

ales. Similar levies on the consumer in the case of motion
Picture theaters and hotels are included in total receipts.
i\>r motion picture theaters this is a significant factor in
oinparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
I In accordance with Census law, any data which would dis-

pose the operations of an individual establishment or busi-

ness organization are not published. The number of
stablishments in a kind of business is not considered a dis-

losure by Census rules, so that this item is shown in instances
rhere other items of information for the same establishments
re suppressed.

EXPLANATION OF TERMS
i

Establishments.—Census of Business figures represent a
ummary of reports for individual establishments rather than
.pr companies. A separate report was obtained for each
pcation where business was conducted, including each loca-

on of multiunit organizations. Each report in the census
_^as tabulated in accordance with the physical location at
Inch the business was conducted. Although the tabulations
E the census are on an establishment rather than ownership
asis, in certain tables the establishment figures are grouped
ato ownership categories. This will be the case in the
'jrthcoming retail trade bulletin "Single Units and Multl-
nits" and in a planned company statistics bulletin covering
)mpany activities in all parts of the 1954 Censuses of Busi-
ess, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
' Btablishment, the entire establishment was classified on the
asis of its major activity and all data for it included in that
assification. However, when these activities were con-
acted by separate business entities, each entity was treated

is an establishment. Thus, a leased department in a depart?
ent store was treated as a separate establishment and is in-

truded in these tabulations on the basis of its activities rather
lan as a part of the store within which it operates. (See
jOMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
j' a multiunit organization which service or are auxiliary to
lie retail stores, hotels, or motion picture theaters of the
rganization, such as separate warehouses, administrative

|
pees, etc. Information for this type of unit will be included
i later 1954 Census of Business publications. In the 1948
usiness Census, figures for such units, where included in the

lobulations, were separately identified.

liSales.—Sales are defined to include total receipts from
ifistomers during 1954, after deduction of refunds or allow-
' jnces for merchandise returned by customers. Sales include
ceipts from repairs and from other services to customers,

i
.
well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-
ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-
quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should he noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect

to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the

mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the

final classification. While each of the report forms required

the establishment to designate its kind of business, the sup-

porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.



6 CENTRAL BUSINESS DISTRICT STATISTICS

Because "nonemployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

information available for classification was the designation
or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business
descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of
Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not Comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places ( except refreshment stands )

" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those
commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually
located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores
primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings,
draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-
trial equipment are, for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-
lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-
rages" but deriving the larger part of receipts from gasoline
and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special
trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-
tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of
merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious
goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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SEATTLE, WASHINGTON

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : 195U AND 19^8
CENTRAL BUSINESS DISTRICT OF SEATTLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number)

195^

Sales x

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers

Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores

Florists
Music stores •.

Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

985

114

273
195
78

29

5

5

19

186
46
42
2

53
25
31

51

13
15

19

22

14

7

7

34

254
10
59

13
9

18
12
5

11

214,354 33,838 1,124 203,991

11,240

24,254
20,392
3,862

92, 224
83,957
6,233
2,034

36,578
9,508
7,521

(D)

15,989
15,259

(D)

11,457
6,035
1,925
3,473

152

1,950

2,865
2,522

343

7,577

26,057
4,458
8,o76
1,874
2,470

777
1,318
1,113

11,920
2,620

1,040

7,251
6,421

830

10,776
9,337
1,134

305

2,210
1,186

379
645

13

415

471
410
61

1,275

4,457
578

136

319
226
93

22
5

5

12

6,435 233
1,606 39

1,158 49
(D) 5

2,983 65
2,864 36

(D) 62

55
14
15

21

4

25

18

7
11

35

3,952 277
148 7

1,323 52

462 22

412 10

170 25

226 14
143 7

99
13

12,449

20,309
16,792
3,517

84,221
76,685
6,348
1,188

38,461
7,137
8,219
2,912

17,117
16,132
2,802

10,963
6,674
1,464
2,708

222

1,808

3,542
3,115

427

7,134

24,882
4,254
7,715
1,758
2,501
1,006
1,281

719

9,462
2,896

36,360

1,229

5,956
5,205

751

14,931
13,602
1,127

202

6,174
1,106
1,223

571
2,663
2,496

611

1,978
1,251

252
475

27

402

762
657
105

1,308

3,593
142

1,213
337
412
195
218
64

3,410
681

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes lrinrin of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS : I95I+ AND 19^8
CITY OF SEATTLE

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

1951)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19^8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores*
Liquor stores ,

Jewelry 6tores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

6,026

Hotels..
Motion picture theaters.

1,348

1,389
88-4

505

171
9

91
71

382
82
72
16

137
75
59

371
76
73

152

268
163
49
56

641

312
119
202

222

922
38

118
32
72
72
38
16

241
41

768,081 104,679 5,554 574,429

166,449

70,605
52,607
17,998

134,327
(D)

11,853
(D)

50,035
13,946
9,894
2,545
20,668
18,893
2,798

35,650
14,370
6,451

13,499

111,168
99,647
7,433
4,088

46,144

36,437
9,061

27,376

24,635

92,631
20,530
10,353
5,225
4,976
2,838
3,323
2,037

20,060
6,403

11,307

16,878
14,281
2,597

25,020
(D)

2,300
930

8,188
2,182
1,568
445

3,520
3,284
473

5,288
2,285
1,129
1,874

13,726
11,862
1,347

517

4,789

4,918
1,098
2,502

3,655

10,910
599

1,601
1,098

656
497
470

1,139

7,580
1,354

1,352

1,312
847
465

146
7

89
50

414
60
73
11

145
81

94

282
80
49
115

187
128
27
32

649

232
105

127

218

762
55

75
34
46
82
34
10

230
46

114,168

52,155
37,461
14,694

(D)

(D)

9,981
(D)

45,696
8,330

10,295
3,284

19,794
18,248
3,440

27,730
15,227
3,456
8,126

90,208
83, 233

2,712
4,263

25,984

25,878
8,514

17,364

18,579

(D)

17,133
9,610
4,426
3,859
2,410
1,821

919

14,417
6,664

77,606

7,116

12,389
10,167
2,222

(D)

(D)

1,601
(D)

6,955
1,242
1,492

596

2,950
2,745

675

3,864
2,209

563
1,092

11,913
10,908

436
539

2,796

3,789
1,222
2,567

2,730

(D)

565

1,317
812
534
373
258
114

5,012
1,465

Standard Botes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents aero.

Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
ilxcludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 355 such establishments with sales of $59,120,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*Tnis group total Includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9J+8

SEATTLE STANDARD METROPOLITAN AREA

Establishments, Sale6, and Annual Payroll, by Kind of Business

195^

Kind of business Estab
lish-
ments
(Number)

Sales'

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19h8

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores .,

Eating, drinking places.
Eating places .........
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores.
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels...
Motion picture theaters.

7,750

1,676

1,721
1,095

626

251
10

131
110

4-62

96
82
26

170
103

252
63

947,974 121,392 7,576

220,457

83,267
61,375
21,892

143,214
116,255
14,345
12,614

54,492
14,815
10,642
3,657

21,863
19,947
3,145

490 43,853
107 18,228
88 7,365

215 16,856

369 143,325
238 130,170
65 8,129
66 5,026

906 62,671

441 51,473
153 13,553
288 37,920

280 31,320

,154 113,902
56 25,149

139 10,954
37 5,354
92 5,576
88 3,198
41 3,503
20 2,143

20,310
7,756

14,867

19,428
16,402
3,026

25,961
21,951
2,599
1,411

8,599
2,274
1,653

554
3,617
3,369

501

6,278
2,699
1,317
2,262

16,900
14,918
1,427

555

5,979

6,505
1,632
4,873

4,571

12,304
747

1,684
(D)

713
532
492
240

7,639
1,636

1,845

1,758
1,114
644

217
8

130
79

501
74
85
26

173
98

103

364
101
53

156

284
200
42
42

951

371
156
215

290

995
72
98
38
74
94
41
14

248
66

162, 706

64,006
44,447
19,559

(D)

(D)

12,004
8,197

49,071
8,975
11,184
4,1<?1

20,415
18,720
3,595

31, 598

17,316
3,518

10,496

106,491
98,436
3,432
4,623

36,809

37,729
12,137
25,592

23,442

(D)

19,611
8,984
4,566
4,315
2,587
1,939
1,034

14,667
7,729

89,433

9,714

14,541
11,703
2,838

(D)

(D)

1,851
882

7,280
1,293
1,606

707
2,991
2,786
683

4,286
2,397

569
1,320

13,791
12,687

532
572

3,474

4,925
1,549
3,376

3,227

(D)

663
1,400

828
544
388
260
119

5,053
1,693

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. — Represents zero.

\}roup totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

^Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 428 such establishments with sales of $60,082,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the
group totals.

This group total includes kindB of business not included In any of the detail lines which follow.
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Table h. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9U8 TO 195U,
CENTRAL BUSINESS DISTRICT OF SEATTLE, THE ENTIRE CITY, AND THE SEATTLE STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

Retail stores, total

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places— .'...

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores.
Shoe stores
Men's, boys' clothing and furnishings stores"
Family clothing stores
Women's clothing, specialty stores.
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores.

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.,
Hardware stores ,

Other ,

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

5.1

Hotels
Motion picture theaters.

-9.7

19.4
21.4
9.8

9.5
9.5

-1.8
71.2

-4.9
33.2
-8.5

(P)
-6.6
-5.4
(D)

4.5
-9.6
31.5
28.2

-31.5
(HA)

(NA)

(NA)

7.9

-19.1
-19.0
-19.7

6.2

4.7
4.8
4.7
6.6
-1.2
-22.8

2.9
54.8

26.0
-9.5

33.7

45.8

35.4
40.4
22., 5

(D)

(D)

18.8
(D)

9.5
67.4
-3.9

-22.5
4.4
3.5

-18.7

28.6
-5.6
86.7
66.1

23.2
19.7

174.1
-4.1

77.6

40.8
6.4
57.7

32.6

(D)

19.8
7.7

18.1
28.9
17.8
82.5

121.7

39.1
-3.9

49.5 32.9

52.6

45.5
55.9
26.5

(D)

(D)

54.7
(D)

86.0
272.0
14.3
(D)

74.8
71.7
(D)

44.3
-2.5

127.2
85.0

23.4
(NA)

(NA)

(NA)

82.8

50.3
21.1
59.6

49.0

(D)

24.8
20.2
25.6
84.5
46.8
271.3
362.0

64.3
0.4

35.5

30.1
38.1
11.9

(D)

(D)

19.5
53.9

11.0
65.1
-4.8

-12.1

7.1
6.6

-12.5

38.8
5.3

109.4
60.6

34.6
32.2

136.9
8.7

70.3

36.4
11.7
48.2

33.6

(D)

28.2
21.9
17.3
29.2
23.6
80.7

107.3

38.5
0.3

44.0

39.2

35.1
48.2
12.4

(D)

(D)

43.4
50.9

68.8
188.7

5.3
(D)

78.1
81.1
(D)

57.0
14.6

164.8
71.8

34.7
(NA)

(NA)

(NA)

73.5

42.2
22.3
49.3

45.6

(D)

34.7
126.8
23.9
71.2
53.1
232.1
227.0

61.2
6.3

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5- RETAIL STORES: 195>f AND I9I+8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
SEATTLE CITY AND OF SEATTLE STANDARD METROPOLITAN AREA SALES

Kind of business

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men's, boys * clothing and furnishings stores 2

Family clothing stores 2

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores 2

Other home furnishings stores?
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores
, proprietary stores

Other retail stores^
Liquor store

s

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music store s

Camera, photographic supply stores

Percent of City sales in
Central Business District

195>

27.

6.8

34.4
38.8
21.4

68.6
(D)

52.6
(D)

73.1
68.2
76.0
(D)

77.4
80.8
(D)

32.1
42.0
29.8
25.7

0.1

4.2

7.9
27.8
1.2

30.8

28.1
21.7
78.0
35.9
49.6
27.4
39.7
54.6

19^8

35.5

10.9

38.9
44.8
23.9

(D)

(D)

63.6
(D)

84.2
85.7
79.8
88.7
86.5
88.4
81.4

39.5
43.8
42.4
33.3

0.2

7.0

13.7
36.6
2.5

38.4

(D)

24.8
80.3
39.7
64.8
41.7
70.3
78.2

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^

22.6

5.1

29.1
33.2
17.6

64.4
72.2
43.5
16.1

67.1
64.2
70.7
(D)

73.1
76.5
(D)

26.1
33.1
26.1
20.6

0.1

3.1

5.6
18.6
0.9

24.2

22.9
17.7
73.7
35.0
44.3
24.3
37.6
51.9

19^8

28.6

7.7

31.7
37.8
18.0

(D)

(D)

52.9
14.5

78.4
79.5
73.5
70.0
83.8
86.2
77.9

34.7
38.5
41.6
25.8

0.2

4.9

9.4
25.7
1.7

30.4

(D)

21.7
85.9
38.5
58.0
38.9
66.1
69.5

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included In any of the detail lines which follow.
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Table 6. RETAIL STORES: 1954 AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF SEATTLE, THE ENTIRE CITY, AND THE SEATTLE STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers

—

mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

1954 1948

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places .

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 1

Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers... . *

—

Furniture stores 1

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware stores
Other

Drug stores, proprietary stores

2
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0 100.0 100.0 100.0 100.0

5.2

11.3
9.5
1.8

43.0
39.2
2.9
0.9

17.1
4.4
3.5
(D)

7.5
7.1
(D)

5.3
2.8
0.9
1.6

0.1
(NA)

(NA)

(NA)

0.9

1.3
1.2
0.1

3.5

12.3
2.1
3.8
0.9
1.2
0.4
0.6
0.5

6.1

10.0
8.2
1.8

41.3
37.6
3.1
0.6

18.9
3.5
4.1
1.5

8.4
7.9
1.4

5.4
3.3
0.8
1.3

0.1
(NA)

(NA)

(NA)

0.9

1.7
1.5
0.2

3.5

12.1
2.1
3.8
0.9
1.2
0.5
0.6
0.4

21.7

9.2
6.8
2.4

17.5
(D)

1.5
(D)

6.5
1.8
1.3
0.3
2.7
2.5

0.4

4.6
1.9
0.9
1.8

14.5
13.0
1.0
0.5

6.0

4.7
1.2
3.5

3.2

12.1
2.7
1.3

0.7
0.6
0.4
0.4
0.3

19.9

9.1
6.5
2.6

(D)

(D)

1.7
(D)

8.0
1.5

1.9
0.6
3.4
3.2
0.6

4.8
2.6
0.8
1.4

15.7
14.5
0.5
0.7

4.5

4.5
1.5
3.0

3.2

(D)

3.0
1.7
0.8
0.7
0.4
0.3
0.2

23.3

6.5
2.3

15.1
12.3
1.5
1.3

5.7
1.6
1.1
0.4
2.3
2.1
0.3

4.6
1.9
0.9
1.8

15.1
13.7
0.9
0.5

6.6

5.4
1.4
4.0

3.3

12.1
2.7
1.2
0.6
0.6
0.3
0.4
0.2

100.0

22.8

9.0
6.2
2.8

(D)

(D)

1.7
1.1

1.4
1.6
0.6
2.8
2.6
0.5

4.4
2.3

14.9
13.8
0.5
0.6

5.2

5.3
1.7
3.6

3.3

(D)

2.7
1.3
0.6
0.6
0.4
0.3
0.1

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not Included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15", 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15



Department of Commerce
BUREAU OF THE CENSUS
WASHINGTON 25, D. C.

OFFICIAL BUSINESS

Postage and Fees Paid

U. S. Department of Commerce

Comm-DC



Bulletin CBD-47

CENTRAL

BUSINESS DISTRICT j
STATISTICS

Honolulu, Hawaii

1954
Census

of

Business

U. S. DEPARTMENT OF COMMERCE • BUREAU OF THE CENSUS • WASHINGTON • 7956

i



BUREAU OF THE CENSUS
ROBERT W. BURGESS, Director

A. Ross Eckxer, Deputy Director

Howard C. Grieves, Assistant Director

Conrad Taeuber, Assistant Director

Morris H. Hansen, Assistant Director for Statistical

Standards

Walter L. Kehres, Assistant Director for Administration

Calvert L. Dedrick, Coordinator, International Statistics

A. W. von Struve, Acting Public Information Officer

BUSINESS DIVISION

Harvey Kailin, Chief

Retail Trade—Henry Wulff, Chief

Service Trade—Louis Greenberg, Chief

Wholesale Trade—John Albright, Chief

Statistical Methods—Ralph S. Woodruff, Chief

Procedures and Processing—Frank A. Cirillo, Chief

CENSUS OPERATIONS DIVISION

Marion D. Bingham, Chief

Irving Weiss, Assistant Chief

Special Projects—Ralph C. Janoschka, Chief

GEOGRAPHY DIVISION

Clarence E. Batschelet, Chief

MACHINE TABULATION DIVISION

C. F. Van Aken, Chief

1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I —RETAIL TRADE, SUMMARY STATISTICS. United
States summary and separate chapters, of statistics by kind of

business and geographic areas, for : Sales Size of Establishments,

Single Units and Multiunits, Legal Form of Organization, Mer-
ehandise Inventories, Credit Sales, etc. (Most chapters also are
separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. United
States summary and separate chapters for each State, the District

of Columbia, Alaska, and Hawaii, of statistics by counties, cities,

and standard metropolitan areas, and by kind of business ; with

cross classifications by kind of business for standard metropolitan

areas, and for counties and cities with 500 or more retail establish-

ments. (Chapters also are separate reports in bulletin series R-l.)

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS.
United States summary and separate chapters, of statistics classi-

fied by kind of business and geographic areas, for : Size of Whole;

sale Establishments, Credit Sales, Warehouse Space, Commodity
Line Sales, Legal Form of Organization, and Petroleum Bulk Sta-

tions, etc. (Most chapters also are separate reports in bulletin

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS.
United States summary and separate chapters for each State, the

District of Columbia, Alaska, and Hawaii, of statistics by counties,

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metro-

politan areas, and for counties and cities with 100 or more whole-

sale establishments. (Chapters also are separate reports in

bulletin series W-l.

)

Volume V—SELECTED SERVICE TRADES, SUMMARY
STATISTICS. United States summary and separate chapters of

statistics classified by kind of business and geographic areas, for:

Receipts Size of Establishments, Employment Size of Establish-

ments, Legal Form of Organization, Single Units and Multiunits,

Laundries and Cleaning Plants, and Hotels and Motels. (Most
chapters also are separate reports in bulletin series S~2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS-
TICS. United States summary and separate chapters for each

State, the District of Columbia, Alaska, and Hawaii, of statistics

by counties, cities, and standard metropolitan areas, and by kind,

of business ; with cross classifications by kind of business for

standard metropolitan areas and for cities and counties with 200 i

or more service establishments. (Chapters also are separate

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.—
Establishments, sales or receipts, and payroll for retail trade,

hotels, and theaters, for the central business district of each of
selected large cities with comparable city and standard metro-

i

politan area data.

TRADE BULLETINS.—Primarily a reorganization of business!

data previously issued for a number of wholesale, service, andi

retail trades.

SUGGESTED IDENTIFICATION

U. S. Bureau of the Census. U. S. Census of Business: 1954

Central Business District Bulletin CBD- 47— Honolulu, Hawaii

Washington, D. C, 1956

For sale by U. S. Bureau of the Census, Washington 25, D. C, or any of the Field Ofllces of the Department of Commerce
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These

I 1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-

letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-

i ness districts and related cities and standard metropolitan
i
areas. The definition and map of the Central Business

,

District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-

\

sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation

,
of Central Business Districts was accomplished with the

]
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local

i interests, such as business firms and associations, newspapers,
! planning agencies, welfare organizations, local governmental
i bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the

] Tract Committees

:

"The primary objective of this operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

j Because there are no generally accepted rules for determining

j
what a CBD area should include or exclude, the Census

j

Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the

\
CBD, describing it as "an area of very high land valuation,

j
an area characterized by a high concentration of retail busi-

', nesses, offices, theaters, hotels, and 'service' businesses, and
|
an area of high traffic flow"; and (2) required that the

J

CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanufacturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau oif the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries
(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, fti addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,

parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.

Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been classi

fled in the 1954 Census, for the first time, on the basis of it.'

method of selling and isolated from the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead,
the purchase is made at the customer's home, at the site of
another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).



CENTRAL BUSINESS DISTRICT STATISTICS

METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-
gories—those with any paid employment during 1954, i. e.,

the "employer" universe and those with no paid employment
during 1!>54. i. e.. the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows :

Enumeration of "Employers."—Information for establish-
ments having paid employees and engaged in retail or service
trades was obtained by means of a mail canvass. Report
forms were mailed to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified
in the records of the Bureau of Old Age and Survivors Insur-
ance ( BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
70. 72. 73, 75, 70, 78, and 79 of the service portion of the
Standard Industrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used) but its 1954 Census classifi-

cation was determined by replies tft questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled from only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take int j consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in ihis range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have been
revised to the 1954 basis and will differ in this respect from
the results in previously issued 1948 Census of Business
publications.

(3) The change in method of enumeration also resulted in

the inclusion in the 1954 Business Census of a number of
establishments which were in business a part of 1954 but not
at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those
of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places
which, at the end of the year, were still in business. In the
1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-

poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab-
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the
unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics

gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show ah increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-

lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated

;

in the 1954 Business Census, however, the elimination of

the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-

ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a

store classified in some kind of business other than apparel.

It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the

main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the

lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased



INTRODUCTION

departments, in addition to the material included in KIND-
OF-BUS1NESS CLASSIFICATION, below, reference should
be made to Tables 12K, 12L, and 12M in Volume II of the
1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the
1954 Census of Business will present separate data for leased
departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-
lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.
In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail
sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in
comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA
In accordance with Census law, any data which would dis-

p
close the operations of an individual establishment or busi-

|
ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments

' are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
i summary of reports for individual establishments rather than
for companies. A separate report was obtained for each

.(location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
jiwas tabulated in accordance with the physical location at

' which the business was conducted. Although the tabulations

,
(

of the census are on an establishment rather than ownership
Q basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
[forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single

[i establishment, the entire establishment was classified on the
I) basis of its major activity and all data for it included in that
(classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
las an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
^COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
(organization, such as separate warehouses, administrative
!,offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

W Sales.—Sales are defined to include total receipts from
[customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,

Has well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail
sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity
is other than retail trade. They do, however, include receipts
other than from the sale of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-
tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free
meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,
income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition
of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the
1954 Census of Business. It should he noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
those of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-
lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-

counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-

sistent with the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have recei' ?d different type census
forms on which to report their ir ;4 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or

sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted

in different classifications being assigned similar establish-

ments.
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Because "noneinployers" were not required to prepare 1954
Business Census reports (information for them having been
furnished by the Internal Revenue Service from 1954 tax
returns) the system described above could not be used In

classifying their returns. For the "nonemployers" the only

information available for classification was the designation

or description of the establishment entered on the tax form
by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as
referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-
ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned
tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of
business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments
primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.
Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food
group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater
extent than in the 1948 Census, a shift between food store
classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-

ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in
selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as
"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands) " in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-
chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,
and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This
group includes stores primarily engaged in selling goods used
for furnishing the home, such as furniture, floor coverings, 4

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including
radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, motorboats, motorcycles, and automobile trailers. Es-
tablishments primarily selling trucks and motorized indus-

trial equipment are, "for Census purposes, classified as whole-
sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other
automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales, are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,
building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"
and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes
stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,
magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden
supplies, books, sporting goods, gifts, novelties, souvenirs,
music, cameras, photographic supplies, orthopedic supplies
and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes
commercially operated theaters primarily engaged in the
exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-
lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general
public.
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HONOLULU, HAWAII

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 1948
CENTRAL BUSINESS DISTRICT OF HONOLULU

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

1954 1948

Sales 1

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

5-40

72

142
91
51

37
1

5

31

100
23

20
8

23

16
16

29

6

7

14

21

123
13

39

4

7

12

7

3

68,458 10,614 591

Hotels
Motion picture theaters.

7,126

8,390
5,403
2,987

14,391
(D)

4,766
(D)

14,641
2,819
2,770
3,750
4,285
3,125

816

8,210
1,543

489
6,100

1,163

774

115
115

3,628

10,020
578

2,426
205

1,486
536

1,942
405

1,254

505

2,081
1,438

643

2,316
(D)

690
(D)

2,328
424
421
639
666
503
178

1,209
240
82

887

80

116

11

11

555

1,413
51

296
41

143
55

363
54

332
292

136
96

40

30

1

6

23

116
20
25
11

26
21

24

26
5

6

15

21

155
11

41
6

7

12
10

5

67,173

9,439

8,242
5,130
3,112

14,812
(D)

4,517
(D)

14,709
2,670
3,747
4,172
3,168
2,938

720

4,562
1,727

515
2,320

912

689

94
94

3,299

10,415
659

2,942
231

1,187
359

2,282
436

879
1,203

11,351

623

2,095
1,333

762

2,166
(D)

552

(D)

2,424
425
647
660
498
470
194

574
302
58

214

94

93

4
4

589

2,689
44

611
37

100
43

451
87

321
262

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of businesB.
"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95I+ AND 19^8
CITY OF HONOLULU

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

19^

Sales

($1,000)

Payroll,
entire
year

($1,000)

19l*8

Estab
lish-
ments
(Number

)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise%stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty store.s

Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised 8s nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers.
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores ,

Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2,510

555

648
520
128

111
2

8

99

215
45
39
21
57
40
39

158
37
18
87

74
52
19

3

137

33
19

14

96

483
48
70
15

22

87
18
17

60
35

277,186 34,707 2,602 240,278

66,730

34,593
26,400
8,193

33,700
(D)

(D)

7,768

22,362
3,810

(D)

6,407
(D)

4,428
1,504

17,621
(D)

(D)

11,323

43,653
(D)

(D)

233

17,009

6,062
(D)

(D)

10,986

24,470
2,210
3,887

(D)

2,320
2,248
2,381
1,572

12,218
5,531

3,598

8,542
6,476
2,066

5,228
(D)

(D)

958

3,531
581
(D)

1,074
(D)

674
306

2,430
(D)

(D)

1,440

3,940
(D)

(D)

51

2,103

989
(D)

(D)

1,601

2,745
114
487
(D)

210
278
420
162

4,684
1,219

761

609
504
105

87
2

16
69

267
41

49
24
61
46
73

152
37
31

72

76
53
15

126

26
19

7

92

406
41
60
10

27
66
20
17

25

65,368

29,320
21,022
8,298

31,343
(D)

6,106
(D)

20,648
3,396

(D)

5,701
4,902

(D)

1,451

14,096
5,241

(D)

(D)

33,810
(D)

1,280
(D)

11,607

1,477
(D)

(D)

8,720

23,889
3,285
3,528

(D)

2,206
1,604

7,219
4,425

29,772

3,556

7,051
5,062
1,989

4,567
(D)

760
(D)

3,158
478
(D)

837
693
(D)

320

1,913
757
(D)

(D)

3,376
(D)

249
(D)

1,477

151
(D)

(D)

1,181

3,342
163

655
(D)

280
202

(El

2,923
1,055

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^
there were 287 such establishments with sales of $7,129,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
*This group total includes kinds of business not included in any of the detail lines which follow.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND I9U8
HONOLULU STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

1954

Kind of business Estab
lish-
ments
(Number)

1
Sales

'

($1,000)

Payroll

,

entire
year

($1,000)

Estab-
lish-
ments
(Number)

19U8

Sales

($1,000)

Payroll,
entire
year

($1,000)

Retail stores, total'

Food stores

RETAIL STORES

2

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores'*

Women's clothing, specialty stores.

Ready-to-wear stores J

All other apparel stores.

Furniture, home furnishings, appliance dealers.
Furniture stores 3

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

3,061

714-

765
608
157

157
4
10

141

257
61
40
26

67
46
47

182
39
19

106

93
69
20

4

202

36
20
16

103

547
57

75
15
•26

97
27
17

61

51

326,636 39,055 3,180 275,477

84,738

39,024
29,033
9,991

4-1,077

(D)

7,34-8

(D)

23,817
4,466
4,234
6,693
6,534
4,628
1,618

18,612
4,411
1,732

12,255

53,443
51,564

(D)

(D)

21,957

6,291
1,319
4,972

11,260

26,417
2,458
4,012

(D)

2,475
2,528
2,511
1,572

(D)

6,201

4,510

9,397
6,924
2,473

5,987
(D)

963
(D)

3,696
672
674

1,099
921
693
330

2,536
703
297

1,536

4,991
4,660

(D)

(D)

2,438

1,019
164
855

1,621

2,660
115
500
(D)

(D)

332
433
162

(D)

1,372

985

743
611
132

124
2

22

100

298
46
51

28

67
48
84

179
40
31
95

95

64
23

173

30
22

100

453
50

64
11
30
74
21
19

92
(NA)

82,093

32,986
23,156
9,830

35,050
(D)

(D)

11,651

21,313
3,559
4,895
5,907
5,026

(D)

1,535

15,149
5,361

(D)

7,158

37,971
35,677

(D)

(D)

14,204

1,715
1,022

693

9,385

25,611
4,054
3,608

395
2,250
1,684
2,515
1,254

7,241
(NA)

32, 863

4,461

7,782
5,474
2,308

4,928
(D)

(D)

1,279

3,235
502
839
857
701
(D)

336

1,999
774
565
660

4,028
3,637

(D)

(D)

1,620

171
96

75

1,224

3,415
181
660
62

283
206

464
205

2,923
(NA)

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.

^Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 195^

there were 342 such establishments with sales of $9,153,000.
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

groun totals.
This group total includes kinds of business not included in any of the detail line6 which follow.
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Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CHANGE IN SALES, I9I+8 TO 195^,
CENTRAL BUSINESS DISTRICT OF HONOLULU, THE ENTIRE CITY, AND THE HONOLULU STANDARD METROPOLITAN AREA

Kind of business

Percent change x

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan

Area less
Central
Business
District

RETAIL STORES

2
Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men's, boys' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores ,

3
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised) . .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

1.9

-24.5

1.8
5.3

-4.0

-2.8

(D)

5.5
(D)

-0.5

5.6
-26.1
-10.1
35.2
6.4

13.3

80.0
-10.7
-5.0

162.9

27.5
(NA)

(NA)

(NA)

12.3

22.3
22.3

10.0

-3.8
-12.3
-17.5
-11.3

25.2
49.3
-14.9

-7.1

-1.3
-7.7

15.4 20.6 18.6

2.1

18.0
25.6
-1.3

7.5
(D)

(D)

(D)

8.3
12.2
(D)

12.4
(D)

(D)

3.7

25.0
(D)

(D)

(D)

29.1
(D)

(D)

(D)

46.5

310.4
(D)

(D)

26.0

2.4
-32.7
10.2
(D)

5.2
40.1
(D)

(D)

69.2
19.3

6.6

24.3
32.1
0.4

16.8
(D)

(D)

(D)

30.0
36.5
(D)

73.8
(D)

(D)

-5.9

-1.3

(D)

(D)

(D)

29.2
(NA)

(NA)

(NA)

4S.7

330.0
(D)

(D)

35.7

7.2
-37.9
149.3

(D)

-18.2
37.5
(D)

(D)

79.0
29.4

3.2

18.3
25.4
1.6

17.2
(D)

(D)

(D)

11.7
25.5

-13.5
13.3
30.0
(D)

5.4

22.9
-17.7

(D)

71.2

40.7
44.5
(D)

(D)

54.6

266.8
29.1

617.5

20.0

3.1
-39.4
11.2
(D)

10.0
50.1
-0.2
25.4

(D)

(D)

23.9.

6.8

23.8
31.1
4.2

31.9
(D)

((D)

(D)

38.9
85.3
27.5
69.6
21.0
(D)

-1.6

-1.8
-21.1

(D)

27.2

41.1
(NA)

(NA)

(NA)

56.7

281.0
29.7

617.5

25.4

7.9
-44.6
138.1

(D)

-7.0
50.3

144.2
42.7

(D)

(D)

(NA) Not available. Represents zero.Standard Notes: (d) Withheld to avoid disclosure.
Minus sign (-) denotes decrease.
Tbccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
3Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 5. RETAIL STORES: 1954 AND 19^8 - CENTRAL BUSINESS DISTRICT SALES AS PERCENT OF
HONOLULU CITY AND OF HONOLULU STANDARD METROPOLITAN AREA SALES

Kind of business

Percent of City sales in
Central Business District

1954 19^8

Percent of Standard Metro-
politan Area Sales in

Central Business District

1954 1948

Retail stores, total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandi se group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe store s

Men' s, boys ' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores

Ready-to-wear stores
All other apparel store s

Furniture, home furnishings, appliance dealers
Furniture stores

2
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

3
Other retail stores

Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

24.7 28.0

10.7

24.2

20.5
36.4

42.7
(D)

(D)

(D)

65.5
74.0
(D)

58.5
(D)

70.6
54.2

46.6
(D)

(D)

53.9

2.7

4.6

1.9
(D)

(D)

33.0

40.9
26.2
62.4
(D)

64.0
23.8
81.6
25.8

14.4

28.1

24.4
37.5

47.2
(D)

74.0
(D)

71.2
78.6
(D)

73.2
64.6

(D)

49.6

32.4
33.0
(D)

(D)

2.7

5.9

6.4
(D)

(D)

37.8

43.6
20.1
83.4
(D)

53.8
22.4
(D)

(D)

21.0

21.5

18.6
29.9

35.0
(D)

64.9
(D)

61.5
63.1
65.4
56.0
65.6
67.5
50.4

44.1
35.0
28.2

49.8

2.2

3.5

1.8
8.7

32.2

37.9
23.5
60.5
(D)

60.0
21.2
77.3
25.8

24.4

11.5

25.0

22.2
31.6

42.2
(D)

(D)

(D)

69.0
75.0
76.5
70.6
63.0
(D)

46.9

30.1
32.2
(D)

32.4

2.4

4.8

5.5
9.2

35.2

40.7
16.2
81.5
58.5
52.8
21.3
90.7
34.8

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).

^Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 6. RETAIL STORES: 195 1* AND 1948—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS
CENTRAL BUSINESS DISTRICT OF HONOLULU, THE ENTIRE CITY, AND THE HONOLULU STANDARD METROPOLITAN AREA

(Percentages are based on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 1948

Entire City

195 1* 1948

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food store s

Eating, drinking places
Eating place s

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores 1

Family clothing stores 1

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture , home furnishings , appliance dealers
Furniture stores 1

.

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers
Hardware store s

Other

Drug stores, proprietary stores

2
Other retail stores

Liquor stores
Jewelry store s

Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

10.-4

12.3
7.9
4.4

21.0
(D)

7.0
(D)

21.4
4.2
4.1
5.5
6.3
4.6
1.3

12.0
2.3
0.8
8.9

1.7
(NA)

(NA)

(NA)

1.1

5.3

14.6
0.8
3.5
0.3
2.2
0.8
2.8
0.6

100.0 100.0 100.0 100.0

14.1

12.3
7.7
4.6

22.0
(D)

6.7
(D)

21.9

4.1
5.7
6.2
4.7
4.4
1.2

6.8
2.6
0.8
3.4

1.4
(NA)

(NA)

(NA)

1.0

0.1
0.1

4.9

15.5
1.0
4.4
0.3
1.8
0.5
3.4
0.6

24.1

12.5
9.5
3.0

12.2
(D)

(D)

2.8

8.1
1.4
(D)

2.3
(D)

1.6
0.5

6.4
(D)

(D)

4.1

15.7
(D)

(D)

0.1

6.1

2.2
(D)

(D)

4.0

8.7
0.8
1.4
(D)

0.8
0.8
0.9
0.6

27.3

12.2
8.7
3.5

13.0
(D)

2.5
(D)

8.6
1.4
(D)

2.4
2.0
(D)

0.6

5.9
2.2
(D)

(D)

14.1
(D)

0.5
(D)

4.8

0.6
(D)

(D)

3.6

9.9
1.4
1.5
(D)

0.9

0.7
(D)

(D)

25.9

12.0
8.9
3.1

12.6
(D)

2.2
(D)

7.3
1.4
1.4

5.7
1.4
0.5
3.8

16.4
15.8
(D)

(D)

6.7

1.9
0.4
1.5

3.4

8.1
0.8
1.2
(D)

0.8
0.8
0.8
0.5

100.0

29.8

12.0
8.4
3.6

12.7
(D)

(D)

4.2

7.7
1.3
1.8
2.1
1.8
(D)

0.6

5.5
1.9
(D)

2.6

13.8
13.0
(D)

(D)

5.2

0.6
0.4
0.2

3.4

9.3
1.5
1.3
0.1
0.8
0.6
0.9
0.5

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major
trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Bico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and
number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data. classified by sales-size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United

States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census

of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).

15
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1954 CENSUS OF BUSINESS FINAL REPORTS

Volume I.—RETAIL TRADE, SUMMARY STATISTICS. Unite
States summary and separate chapters, of statistics by kind o
business and geographic areas, for : Sales Size of Establishment
Single Units and Multiunits, Legal Form of Organization, Met
chandise Inventories, Credit Sales, etc. (Most chapters also ar

separate reports in bulletin series R-2.)

Volume II—RETAIL TRADE, AREA STATISTICS. Unite
States summary and separate chapters for each State, the Distric

of Columbia, Alaska, and Hawaii, of statistics by counties, cltier

and standard metropolitan areas, and by kind of business; wit
cross classifications by kind of business for standard metrqpolita:

areas, and for counties and cities with 500 or more retail establish

ments. (Chapters also are separate reports in bulletin series R-l.

Volume III.—WHOLESALE TRADE, SUMMARY STATISTICS
United States summary and separate chapters, of statistics class)

fled by kind of business and geographic areas, for : Size of Whole
sale Establishments, Credit Sales, Warehouse Space, Commodit;

Line Sales, Legal Form of Organization, and Petroleum Bulk St*

tions, etc. (Most chapters also are separate reports in bulletl;

series W-2.)

Volume IV.—WHOLESALE TRADE, AREA STATISTICS
United States summary and separate chapters for each State, th

District of Columbia, Alaska, and Hawaii, of statistics by eounties[

cities, and standard metropolitan areas, and by kind of business;

with cross classifications by kind of business for standard metre

politan areas, and for counties and cities with 100 or more whole

sale establishments. (Chapters also are separate reports i:

bulletin series W-l.)

Volume V—SELECTED SERVICE TRADES, SUMMAR'
STATISTICS. United States summary and separate chapters c

statistics classified by kind of business and geographic areas, for

Receipts Size of Establishments, Employment Size of Establish

ments, Legal Form of Organization, Single Units and Multiunite

Laundries and Cleaning Plants, and Hotels and Motels. (Mos
chapters also are separate reports in bulletin series S-2.)

Volume VI—SELECTED SERVICE TRADES, AREA STATIS
TICS. United States summary and separate chapters for eacl

State, the District of Columbia, Alaska, and Hawaii, of statistic

by counties, cities, and standard metropolitan areas, and by kin>

of business ; with cross classifications by kind of business fo!

standard metropolitan areas and for cities and counties with 20

or more service establishments. (Chapters also are separatl

reports in bulletin series S-l.)

CENTRAL BUSINESS DISTRICT STATISTICS BULLETINS.-
Establishments, sales or receipts, and payroll for retail trad«

hotels, and theaters, for the central business district of each «

selected large cities with comparable city and standard metre

politan area data.

TRADE BULLETINS.—Primarily a reorganization of businesi

data previously issued for a number of wholesale, service, am)

retail trades.
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INTRODUCTION

The 1954 Census of Business, along with the 1954 Censuses
of Manufactures and Mineral Industries, was authorized by
law under Title 13, United States Code, section 131. These
1954 Censuses covered businesses operated in continental
United States, Alaska, and Hawaii. Separate Censuses of
Business and Manufactures for 1954 were also conducted
in Puerto Rico jointly with the Commonwealth Government.

The 1954 Census of Business covered Retail Trade, Whole-
sale Trade, and Selected Service Trades. This series of bul-
letins provides findings for retail trade establishments,
hotels, and motion picture theaters in selected central busi-
ness districts and related cities and standard metropolitan
areas. The definition and map of the Central Business
District for which data are shown in this bulletin and its

relation to the Central City and Standard Metropolitan Area
of which it is a part are shown on page 8.

DELINEATION OF THE CENTRAL BUSINESS
DISTRICT (CBD)

Because many large cities had no officially defined area
representing their "Central Business District," it was neces-
sary for the Bureau of the Census to arrange for the deline-
ation of such districts before a program to tabulate 1954
Census data for them could be implemented. The delineation
of Central Business Districts was accomplished with the
cooperation of the Census Tract Committees in the large
cities included in the Central Business District (CBD)
Program. In their work on the CBD's, the Census Tract
Committees obtained the representation of a variety of local
interests, such as business firms and associations, newspapers,
planning agencies, welfare organizations, local governmental
bodies, etc.

The objective of the CBD Program was stated, as follows,
in a letter from the Director of the Census Bureau to the
Tract Committees

:

"The primary objective of tliis operation is to provide a
basis for comparing changes in business activity in the
Central Business District with those in the remainder of
the metropolitan area or of the central city."

Because there are no generally accepted rules for determining
what a CBD area should include or exclude, the Census
Bureau did not provide rigid specifications for defining the
CBD but (1) provided a general characterization of the
CBD, describing it as "an area of very high land valuation,
an area characterized by a high concentration of retail busi-
nesses, offices, theaters, hotels, and 'service' businesses, and
an area of high traffic flow"; and (2) required that the
CBD ordinarily should be defined to follow existing tract
lines, i. e., to consist of one or more whole Census tracts.
The emphasis put on tracts was based on the anticipation
that other Census statistics than those derived from the
1954 Census of Business would also [eventually] be tabulated
for CBD's. It was recognized that tract basis for CBD's
might lead to the inclusion of some land area not properly
within a strictly defined CBD or to the exclusion of a small
portion of what should be in the CBD. .It was believed that
this limitation generally would not prove to be serious as
the difference in area probably would not significantly alter
the magnitudes being measured. Provision, however, was
made for splitting tracts where a serious problem was en-

countered. The use of tract lines for boundaries also was
consistent with the desire to keep CBD boundaries constant,

in order to maximize the value of comparisons over time.

Although it was recognized that the CBD strictly defined

would tend to change over time, it was felt that the inexacti-

tude resulting from the use of fixed boundaries would not
prove to be serious.

In some cities where there had been a previously estab-

lished Central Business District or similar area which sub-

stantially corresponded to the Census Bureau's requirements
for Central Business Districts, such areas were accepted for

use in the Bureau's CBD Program.

KINDS OF BUSINESS COVERED

This bulletin covers all establishments included in Retail
Trade, defined in accordance with the principles of the Stand-
ard Industrial Classification System, as published in Volume
II, Nonmanuf'acturing Industries (1949 edition) of the Stand-
ard Industrial Classification Manual, issued under the
auspices of the Bureau of the Budget, Executive Office of the
President, with two exceptions: (1) milk dealers which, in

conformity with a subsequent action of the Bureau of the
Budget, have been classified in the manufacturing industries

(see Food Stores, below) ; and (2) nonstore retailers. This
bulletin includes, in addition to the previously noted retail

trade establishments, hotels, and motion picture theaters,
parts of Major Groups 70 and 78 of Volume II of the Standard
Industrial Classification Manual.

Retail Trade, as defined in the Standard Industrial Classifi-

cation Manual, and as covered in the 1954 Census of Business,
includes establishments primarily engaged in selling mer-
chandise directly to personal, household, and farm users.
Excluded from Retail Trade are places of business operated
by membership clubs and open only to their own members or
personnel, such as restaurants and bars operated by country
clubs, school cafeterias, cafeterias operated by industrial
plants for their employees, establishments operated by
agencies of the Federal Government on military posts, hos-
pitals, etc.

The "nonstore" type of retail establishment has been class)

tied in the 1954 Census, for the first time, on the basis of its

method of selling and isolated fr,6m the "store" type. "Non-
store" retail establishments, like the "store" type of estab-
lishment, are primarily engaged in the selling of merchandise
to personal, household, or farm users. However, the "non-
store" type is distinguished by the fact that the customer does
not make his purchases at the establishment site. Instead
the purchase is made at the customer's home, at the site o.'.'

another business establishment, or by mail order.

The three types of retail establishments in which customer
purchases are made in this manner are door-to-door distribu-

tors, operators of merchandise vending machines, and mail-

order houses. In the 1948 and prior Censuses, these estab-

lishments were classified in one of the major "store" type
groups defined above, on the basis of commodities handled.

Data for nonstore retailers have been excluded from both
the 1948 and 1954 tabulations in this bulletin. Data for this

class of retailers, however, are contained in other pub-
lications of the 1954 Census of Business, such as the Area
Bulletin series (see page 15).
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METHOD OF ENUMERATION

For purposes of coverage in the 1954 Census of Business,
retail and service establishments were divided into two cate-

gories—those with any paid employment during 19,14, i. e.,

the "employer" universe and those with no paid employment
during 1954, i. e., the "nonemployer" universe. The method
of obtaining Census information for these two groups was as
follows

:

Enumeration of "Employers."—Information for establish-

ments having paid employees and engaged in retail or service

trades was obtained by means of a mail canvass. Report
forms were mailtd to all business firms included in the active
records of the Internal Revenue Service as subject to payment
of Federal Insurance Contributions Act (FICA) taxes (i. e.,

employers of one or more persons) and which were classified

in the records of the Bureau of Old Age and Survivttrs Insur-
ance (BOASI) as wholly or partially engaged in retail, whole-
sale, manufacturing, mineral industries, and in major groups
7-0, 72, 73, 75, 76, 78, and 79 of the service portion of the
Standard Imfiustrial Classification Manual. In addition,
report forms were mailed to all establishments which BOASI
had not classified by kind of business prior to the mailing of
the report forms. Each establishment was mailed a report
form appropriate to its BOASI classification (for those cases
for which BOASI classification had not yet been established,
a general purpose form was used ) but its 1954 Census classifi-

cation was determined by replies to questions on the Census
report form.

Enumeration of "Nonemployers."—This group was defined
to include retail and service businesses other than those
represented in the active FICA records of the Internal Reve-
nue Service. Information for this group of establishments
was furnished by the Internal Revenue Service and was
derived from the 1954 tax returns. Information was com-
piled fr.om only one-half of these cases and Census results
for this group were established by multiplying such findings
by two. The "nonemployer" segment of retail trade, although
made up of a large number of establishments, accounted for
less than 10 percent of the total retail trade volume. The
"nonemployer" segment accounted for about 2 percent of the
volume of hotels, and less than 1 percent of the motion
picture volume.

COMPARISON OF 1948 AND 1954 CENSUSES

The 1948 and 1954 Business Censuses differed in several re-

spects, which affect to some degree the comparability of data.
In the case of some of these differences (items 1, 2, and 3,

below) it has been feasible to revise the 1948 data either to
put them on a comparable basis with the data for 1954 or
at least to minimize noncomparability. The results of a study
being made to evaluate these differences will be included in
later publications of the 1954 Census of Business. The more
important differences are as follows

:

(1) The 1954 Business Census excludes those retail estab-
lishments with no paid employment in 1954 which had a sales
volume of less than $2,500 in that year ; for the service trades
the dollar volume limitation used was $1,000. Previously
published results of the 1948 Census excluded establishments
which operated the entire year but which had a sales volume
of under $500. However, in this series of 1954 Census of
Business publications, the 1948 figures have been revised to
the same dollar cutoff as used in the 1954 Census. This
change was made to help achieve greater comparability be-
tween the two Censuses, although it should be recognized
that changes in price level which have occurred between 1948
and 1954 have the effect of complicating comparisons between
the two Censuses. Use of the same dollar volume cutoff does
not take into consideration such changes in price level. How-
ever, this situation does not importantly affect a comparison
between the two Censuses with respect to the total dollar
volume of sales, as establishments in this range constitute
an insignificant fraction of sales volume.

(2) The definition of Retail Trade in the 1954 Business
Census differs from that of the 1948 and previous Censuses
by the exclusion of "milk dealers" (see KIND-OF-BUSINESS
CLASSIFICATION, below). The 1948 data shown in this

and other 1954 Census of Business publications have beer

revised to the 1954 basis and will differ in this respect fron
the results in previously issued 1948 Census of Businesi
publications.

(3) The change in method of enumeration also resulted ii.

the inclusion in the 1954 Business Census of a number ol

establishments which were in business a part of 1954 but not

at the end of 1954. In the 1948 and previous Business
Censuses, the coverage of establishments (except for those

of large multiunit organizations for which special canvass
procedures were used) was substantially limited to places

which, at the end of the year, were still in business. In the

1954 Census, however, the inclusion of establishments not
in business at the end of the year was possible to the extent
that such establishments were included in the active files

of the Internal Revenue Service used for mailing list pur-
poses or to the extent that they were identified in the records
used for the "nonemployer" universe. In both 1954 and
previous Business Censuses, the count of establishments is

limited to those in business at the end of the year. Other
items of data, however, include figures for part-year estab
lishments not in business at the close of the year.

(4) Comparability of 1948 and 1954 Business Census re-

sults also is affected by differences in the items of information
collected for kind-of-business classification purposes and in

the classification techniques. A description of these differ-

ences is provided in the section below, on KIND-OF-
BUSINESS CLASSIFICATION.
A special problem in comparability of data from census to

census exists because of the use of the establishment as the

unit for kind-of-business classification. Although an estab-

lishment may change its kind-of-business characteristics
gradually, a change in kind-of-business classification is made
for the establishment as a whole at a specific point in time.

For example, with the addition of appropriate lines of mer-
chandise, an apparel store at some point becomes a depart-
ment store, or a men's shoe store becomes a family shoe store.

When a change in classification is made, the new figures as
compared with figures on the old classification basis will

show an increase in the new kind of business by the total

amount of the establishment's sales and a corresponding
decrease in the previous kind of business in which the estab-
lishment was classified. Often there are offsetting changes
in classification, so that changes between censuses in the

amounts shown for various kinds of business are independent
of changes in individual establishment classification. How-
ever, particularly when the volume of business is growing
rapidly and new lines of merchandise are being added, the

changes may not be mutually offsetting.

(5) A factor which in some cases may importantly affect

kind-of-business comparisons among retail stores was the

change made from the 1948 Census practice of consolidating
leased departments with the stores in which they were lo-

cated. In a census conducted by field enumeration methods,
it was feasible to identify the reports to be thus consolidated.;
in the 1954 Business Census, however, the elimination of
the field canvass made such consolidation difficult to accom-
plish. For this reason, in the 1954 Census, each leased
department was treated as a separate establishment and was
classified in accordance with the kind of business it con-
ducted. For example, in the 1954 tabulations a leased de-

partment selling apparel would be classified as an apparel
store even though it was located in a department store or in a
store classified in some kind of business other than apparel.
It also should be noted that in the 1954 classifications, the

procedure which separated the leased department from the
main store could affect the kind-of-business code assigned to

the main store because that code did not take into account the
lines of merchandise carried by the leased department. The
1948 figures contained in the 1954 Census of Business pub-
lications have not been adjusted to the 1954 basis for leased
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departments. In addition to the material included in KIND-
OF-BUSINESS CLASSIFICATION, below, reference should

be made to Tables 12K, 12L, and 12M in Volume II of the

1948 Census of Business for an indication of the kinds of

business where the change in leased department procedure
might have had the greatest effect. Later publications of the

1954 Census of Business will present separate data for leased

departments.

(6) One other important difference in the two Censuses is

in the treatment of sales and excise taxes levied directly on
the consumer. In the 1948 Census of Business such taxes
were not included in total sales and receipts of retail estab-

lishments, hotels, and motion picture theaters, whereas they
were included in the 1954 Census. The effect of this change
varies from State to State depending on whether there was
a State sales tax law and on what items the tax law applied.

In general the tax is about two or three percent on the items
covered. The Federal excise taxes on retail sales, while a
higher percentage, were limited to selected items, and gen-
erally did not constitute a large fraction of total retail

sales. Similar levies on the consumer in the case of motion
picture theaters and hotels are included in total receipts.

For motion picture theaters this is a significant factor in

comparing the 1954 and 1948 receipts data.

CONFIDENTIALITY OF DATA

In accordance with Census law, any data which would dis-

close the operations of an individual establishment or busi-

ness organization are not published. The number of
establishments in a kind of business is not considered a dis-

closure by Census rules, so that this item is shown in instances
where other items of information for the same establishments
are suppressed.

EXPLANATION OF TERMS

Establishments.—Census of Business figures represent a
summary of reports for individual establishments rather tban
for companies. A separate report was obtained for each
location where business was conducted, including each loca-

tion of multiunit organizations. Each report in the census
was tabulated in accordance with the physical location at
which the business was conducted. Although the tabulations
of the census are on an establishment rather than ownership
basis, in certain tables the establishment figures are grouped
into ownership categories. This will be the case in the
forthcoming retail trade bulletin "Single Units and Multi-
units" and in a planned company statistics bulletin covering
company activities in all parts of the 1954 Censuses of Busi-
ness, Manufactures, and Mineral Industries.

Where two or more activities were carried on at a single
establishment, the entire establishment was classified on the
basis of its major activity and all data for it included in that
classification. However, when these activities were con-
ducted by separate business entities, each entity was treated
as an establishment. Thus, a leased department in a depart-
ment store was treated as a separate establishment and is in-

cluded in these tabulations on the basis of its activities rather
than as a part of the store within which it operates. (See
COMPARISON OF 1948 AND 1954 CENSUSES, above.)

This bulletin does not include figures for those locations
of a multiunit organization which service or are auxiliary to
the retail stores, hotels, or motion picture theaters of the
organization, such as separate warehouses, administrative
offices, etc. Information for this type of unit will be included
in later 1954 Census of Business publications. In the 1948
Business Census, figures for such units, where included in the
tabulations, were separately identified.

Sales.—Sales are defined to include total receipts from
customers during 1954, after deduction of refunds or allow-
ances for merchandise returned by customers. Sales include
receipts from repairs and from other services to customers,
as well as the sale of merchandise, but exclude amounts other

than those received from customers, such as income from
investments, rental of real estate, etc. They include the
amount of local and State sales taxes or Federal excise taxes
which are collected by the store directly from customers, and
paid directly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer also are included.

For retail stores, the sales figures do not include retail

sales made by manufacturing, wholesale, and service estab-
lishments, and other establishments whose primary activity

is other than retail trade. They do, however, include receipts
other than from the sale, of merchandise at retail (e. g.,

service receipts, sales to industrial users, sales to other retail-

ers, etc.) by establishments primarily engaged in retail trade.

Payroll, Entire Year.—Payroll includes all forms of com-
pensation (salaries, wages, commissions, bonuses, and pay-
ments in kind) paid during the year to all employees. For
corporations, it includes amounts paid to officers and execu-
tives ; however, it does not include compensation of proprie-

tors or of partners of unincorporated businesses. Included
in payroll are the value of payments in kind, such as free

meals, lodgings, etc., received by employees from their em-
ployers but not amounts received by employees as tips, etc.

Payroll is reported before deductions for Social Security,

income tax, insurance dues, etc.

KIND-OF-BUSINESS CLASSIFICATION

Each establishment was assigned a kind-of-business classi-

fication, in accordance with the provisions of the 1949 edition

of the Standard Industrial Classification Manual, as subse-

quently amended by the Bureau of the Budget for use in the

1954 Census of Business. It should be noted that kind-of-

business classifications are not interchangeable with com-
modity classifications. Food stores, for instance, sell com-
modities other than food, while food is sold in other kinds of

stores than food stores.

The techniques used in classifying establishments by kind
of business in the 1954 Census, as well as the items of in-

formation collected for classification purposes, differed from
ttiose of the 1948 and earlier Business Censuses. In the
earlier Censuses it had been the practice to collect data on
sales by merchandise lines from all establishments and estab-

lish a classification primarily based on the data so collected.

In the 1954 Census a number of factors made it necessary to

evolve a classification system based on other information.
The system actually used was to ask each establishment to

select and check the box which best described its kind of
business and to provide a "Yes" or "No" answer with respect
to the handling of specific merchandise lines. These ques-
tions were supplemented, where practicable, by requesting the
establishment to report the percentage of total sales ac-
counted for by certain key lines or commodities. The estab-
lishment's designation of its kind of business was accepted
as correct, whenever the supporting information on merchan-
dise lines handled (or on percent in specified lines) was con-
sistent with- the designation. The inquiries on the various
retail forms with respect to merchadise lines handled are
shown in the 1954 Census of Business Retail Trade Area
Bulletins (Series R-l).

The problem of classification in the 1954 Business Census
was somewhat complicated by the fact that establishments
similar in character could have received different type census
forms on which to report their 1954 businesses. This oc-

curred because the classification information, on which the
mailing of forms was based, was not always complete or
sufficiently up-to-date in terms of what was needed for the
final classification. While each of the report forms required
the establishment to designate its kind of business, the sup-
porting information which was requested necessarily varied
from form to form. In some cases, this undoubtedly resulted
in different classifications being assigned similar establish-

ments.
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Because "nonemployers" were not required to prepare 1954

Business Census reports (information for them having been

furnished by the Internal Revenue Service from 1954 tax

returns) the system described above could not be used in

classifying their returns. For the "nonemployers" the only

Information available for classification was the designation

or description of the establishment entered on the tax form

by the proprietor.

The difference in information collected and in the method
of classifying establishments in the 1954 Business Census, as

referred to above, led to some differences in the classification

assigned as compared with the one which would have resulted

from the previously used system. Although a precise meas-

ure of these differences is not available at this time, there is

evidence that frequently the differences in the codes assigned

tended to offset each other. Known factors which might
cause differences in specific kinds of business as compared
with past Censuses have been noted in .the kind-of-business

descriptions below.

A brief description of the major groups of retail kinds of

business and of hotels and motion picture theaters follows.

Food Stores.—This group includes retail establishments

primarily engaged in selling food for home preparation and
consumption. Establishments primarily engaged in selling

prepared food and drinks for consumption on their own
premises are classified as "Eating and drinking places" and
stores primarily engaged in selling packaged beers and liquors

are classified separately as "Liquor stores."

In previous censuses, this group included dairies which
processed and bottled milk and cream if the major portion of

their sales was by route delivery to the homes of consumers.

Such establishments are now included in the Census of

Manufactures.

Food can be an important line of merchandise in stores

other than those classified in a kind of business in the food

group. This is particularly the case in "General stores" in

the general merchandise group. Because the classifications

in the 1954 Business Census forms relied on the establish-

ment's own designation of its kind of business to a greater

extent than in the 1948 Census, a shift between food store

classifications and "General stores" was possible. A pre-

liminary investigation indicates that this shift was in the
direction of an increase in "General stores" ; because of the
large volume represented by the food group, whatever shift

may have occurred would have a much smaller effect on the
food group totals.

Shifts in classification between "Candy, nut, confectionery
stores" in the food group and "Refreshment stands" in
"Eating, drinking places" also could have resulted because of
differences between 1948 and 1954 in classification

information.

Eating, Drinking Places.—Eating places are establish-
ments selling prepared foods and drinks for consumption on
their own premises. Establishments primarily engaged in

selling drinks such as beer, ale, wine, or other alcoholic bever-
ages for consumption on their own premises are classified as1

"Drinking places."

The classification "Refreshment stands" in the 1954 Busi-
nsss Census is not comparable with the 1948 Census classifi-

cation "Lunch counters, refreshment stands" because of the
shift of short order eating places (lunch counters) to "Eating
places (except refreshment stands)" in the 1954 classification.

( See Food Stores, above, for possible shifts between "Candy,
nut, confectionery stores" and "Eating places" classifications.)

General Merchandise Group.—This group includes stores
usually selling a combination of two or more of the following

merchandise lines : Dry goods, apparel and accessories, furni-

ture and home furnishings, small wares, hardware, and food.

Among the kinds of business included in this group are those

commonly known as department stores, variety (5-10, etc.)

stores, and general stores. The general stores are usually

located in rural communities and sell a general line of mer-

chandise of which food is usually the most important line.

(See Food Stores, above, for discussion of shifts between
"General stores" and stores in the food group.)

Apparel, Accessories Stores.—This group includes stores

primarily engaged in selling clothing, shoes, hats, underwear,

and related articles for personal wear and adornment.

Furniture, Home Furnishings, Appliance Dealers.—This

group includes stores primarily engaged in selling goods used

for furnishing the home, such as furniture, floor coverings,

draperies, glass and chinaware, domestic stoves, refrigerators,

and other household electrical and gas appliances, including

radio and TV sets.

Automotive Group.—This group includes dealers selling

new and used automobiles, new parts and accessories, air-

craft, niotorboats, motorcycles, and automobile trailers. Es-

tablishments primarily selling trucks and motorized indus-

trial equipment are, flo>r Census purposes, classified as whole-

sale establishments.

Gasoline Service Stations.—This group includes estab-

lishments primarily engaged in selling gasoline and other

automotive petroleum products. Business places called "ga-

rages" but deriving the larger part of receipts from gasoline

and oil sales are included. Gasoline service stations also sell

tires and tubes, other automobile accessories, and sometimes
lunches, candy, tobacco, and groceries.

Lumber, Building Materials, Hardware, Farm Equipment
Dealers.—This group includes establishments selling lumber,

building materials, and basic lines of hardware, such as tools,

builders' hardware, paint and glass, electrical supplies, roof-

ing materials, and other equipment and supplies for home
construction. The group also includes farm equipment
dealers.

This group includes establishments such as "Lumber yards"

and "Building materials dealers" selling primarily to home
owners, farmers, builders, general contractors and special

trades contractors. In the 1948 Census, establishments of

this type which sold primarily to builders and general con-

tractors were classified in Wholesale Trade.

Drug Stores, Proprietary Stores.—This group includes

stores which sell drugs or proprietary medicines usually in

combination with lines such as cosmetics, toiletries, tobacco,

magazines and books, and novelty merchandise. However,
to be classified as a drug store, the establishment must sell

prescriptions.

Other Retail Stores.—This group includes establishments
primarily engaged in selling, at retail, specialized lines of

merchandise such as jewelry, liquor, feed, farm and garden

supplies, books, sporting goods, gifts, novelties, souvenirs,

music, cameras, photographic supplies, orthopedic supplies

and artificial limbs, pets, hobby equipment, toys, religious

goods, and monuments and tombstones. Greenhouses and
nurseries are not within scope of the census ; however, florist

shops are included.

Motion Picture Theaters.—This kind of business includes

commercially operated theaters primarily engaged in the

exhibition of motion pictures.

Hotels.—This kind of business includes commercial estab-

lishments known to the public as hotels, primarily engaged
in providing lodging, or lodging and meals, to the general

public.
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PHILADELPHIA, PENNSYLVANIA

Table 1. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 1954 AND I9I+8

CENTRAL BUSINESS DISTRICT OF PHILADELPHIA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments 1

(Number

)

195^ I9U8

Sales x

($1,000)

Payroll,
entire
year

($1,000)

Estab
lish-
ments
(Number)

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total 2

Food stores

Eating, drinking places.
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

.

Family clothing stores 3

Women's clothing, specialty stores
Ready-to-wear stores 3

All other apparel store s

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores.

Other retail stores 4

Liquor stores
Jewelry stores
Book, stationery stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels
Motion picture theaters.

2,769

255

695
465
228

92
6

15

71

648
95

243
94

158

230
59

60
60

14

9

5

21

56

31
25

95

663
12

99

65
31
23
14

67

24

606,024 102,733 3,060 644,316

26,364

63,418
49,894
13,518

272,851
254,744
13,088
5,019

116,503
15,376
25,296
1,807
58,835
52,072
14,119

33,497
12,883
11,510
8,339

12,386
10,732
1,654

1,521

5,582
2,337
3,245

11,051

62,851
5,654

12,209
7,197
1,591
4,024
2,798

22,582
11,630

2,482

16,465
13,657
2,808

46,207
43,042
2,575

590

19,934
2,493
5,011

279
9,823
8,971
2,328

5,015
2,106
1,859
1,050

1,310
1,066

244

275

795
287
508

1,595

8,655
253

2,209
1,127

317
589
265

8,327
1,770

310

784
529
255

62

7

17
38

736
93

113
8

281
105
194

223

74
63
48

12

6

6

28

58
33
25

103

744
13

125
77
30

36
11

95
27

26,761

65,818
50,920
14,898

301,158
283,084
12,790
5,284

123,653
14,776
27,944
2,239

62,647
56,721
14,939

31,214
16,251
7,320
7,046

9,624
8,753

871

1,456

4,482
1,839
2,643

11,508

68,642
8,192

12,565
8,305
1,735
4,856
3,549

23,304
8,929

109,588

2,408

15,645
12,369
3,276

53,329
50,496
1,960

873

19,690
1,953
4,508

338
9,710
9,040
3,181

4,583
2,610
1,161

812

1,368
1,172

196

259

642
190
452

1,669

9,995
245

2,336
1,297

390"

820
424

8,359
1,665

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. Represents zero.
Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.

.

"Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with, payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.
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Table 2. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: I95U AND 19^8
CITY OF PHILADELPHIA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab
lish-
ments
(Number)

195^

Sales

($1,000)

Payroll

,

entire
year

($1,000)

19^8

Estab-
lish-
ments
(Number

)

Sales

($1,000)

Payroll

,

entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores 3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores 3

Other home furnishings stores 3

Household appliance , radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels. ~

Motion picture theaters

23,819

7,350

4,852
2,64-7

2,193

843
12

231

588

2,802
504
402
71

1,117
407
462

1,372
336
250
364

486
327
135
24

956

765
382
379

1,224

3,169
154
271
158
63

265
94
51

119
133

2,260,856 261,934 26,103 1,926,594

526,436

244,604
151, 242
93,170

341,839

284,397
34,821
22,375

239,575
38,714
52,726
8,738

107,958
75,488
26,059

131,132
55,425
24,453
42,672

320, 293
303,745
14,846
1,702

71,718

77,029
17,946
58,953

72,650

235,580
65,575
21,377
10,934
3,262
8,483
6,655
5,199

29,342
22,664

34,216

50,282
34,796
15,486

54,929
46,814
6,097
2,018

32,706
5,101
8,282
1,021
14,684
10,929
3,618

15,143
7,391
3,661
4,091

29,250
27,191

(D)

(D)

6,223

9,211
1,503
7,708

7,135

22,839
2,774
3,571

(D)

(D)

1,410
879
383

10,526
4,393

8,601

5,331
2,855
2,476

634
12

204
418

3,051
500
352
74

1,286
435
552

1,318
360
228
431

459
319

120
20

1,086

784
448
336

1,367

3,472
338
287
130
71

275
109
35

148
203

428,836

218,863
128,618
90,245

350,059
300,004
32,716
17,339

221,267
34,694
49,707
7,031

98,041
78,364
26,430

114,413
49,596
20,301
40,825

201,721
190,874

9,083
1,764

40,218

61,924
19,402
42,522

57,775

231, 518
67,468
18,635
11,136
5,826
7,213
6,316
4,612

28,206
5
26,650

225,244

25,032

40,796
26,591
14,205

59,655
52,854
5,032
1,769

28,547
4,241
6,743

816

12,500
11,040
4,247

12,653
6,258
3,056
3,339

18,612
17,259
1,209

144

3,986

7,501
1,764
5,737

5,434

23,028
2,351
3,070
1,860

657
1,143

966
495

10,224
(NA)

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. Represents zero.

Group totals may include data for establishments without payroll which could not be classified by detailed
kind of business.

Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators). In 1954
there were 1,521 such establishments with sales of $200,682,000.

Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
*This group total includes kinds of business not included In any of the detail lines which follow.
5Data are for regular motion picture theaters only.
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Table 3. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS: 195^ AND 19^8
PHILADELPHIA STANDARD METROPOLITAN AREA

Establishments, Sales, and Annual Payroll, by Kind of Business

Kind of business Estab-
lish-
ments
(Number)

195^

Sales 1

($1,000)

Payroll,
entire
year

($1,000)

Estab-
lish-
ments
(Number)

1948

Sales

($1,000)

Payroll,
entire
year

($1,000)

RETAIL STORES

Retail stores, total2

Food stores

41,033 4,060,541 438,817 42,410 3,109,188

Eating, drinking places.

Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c.

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores3

Family clothing stores 3

Women ' s clothing, specialty stores
Ready-to-wear stores 3

All other apparel stores

Furniture, home furnishings, appliance dealers.
Furniture stores 3

Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised & nonfranchised).
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

4.

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods, bicycle stores
Florists
Music stores
Camera, photographic supply stores.

SELECTED SERVICE TRADES

Hotels . .

>

Motion picture theaters.

11,360

8,283
4,582
3,681

1,440
30

432
958

4,281
799

588
160

1,699
713
685

2,381
578
402
757

1,265
909
276
80

2,797

1,616
711
893

1,852

5,756
385
474
222
194
488
171
78

231
239

998,952

396,723
242,306
153,969

471,887
358,707
66,604
46,112

335,903
57 ,086

69,570
17,301

148,778
106,029
35,670

222,717
100,235
33,301
76,923

672,046
638,319
27,475
6,252

190,410

212,083
45,645

166,146

125,381

434,439
111,379
28,972
13,403
7,975

14,730
8,899
7,170

36,233
31,599

65,631

77,332
52,794
24,538

71, 580
56,432
10,875
4,273

42,923
7,022

10,136
2,016

19,149
14,391
4,600

27,543
14,025
4,982
8,536

62,359
58,453
3,469

437

15,, 228

24,362
4,555
19,807

12,696

39,163
5,170
4,493
1,787
747

2,128
1,056

619

12,180
6,189

13,026

8,585
4,454
4,131

1,076
26

375
675

4,320
713
515
142

1,800
671
724

2,130
512
335
820

1,194
873
259
62

2,954

1,525
737
788

1,971

5,629
6H
473
188
156
469
162
74

256
335

741,183

319,427
178,790
140,637

427,013
341,308
53,845
31,860

294,675
48,256
63,763
14,446

127,636
101,224
32,227

179,043
75,710
24,834
70,685

405,411
381,684
19,142
4,585

103,290

159,557
42,224
117,333

93,381

386,208
100,412
25,105
13,589
"87195

11,659
7,778
6,375

34,919
5 38, 014

336,911

44,242

56,556
35, 269

21,287

69,852
58,982
8,061
2,809

35,574
5,420
8,237
1,588
15,374
13,597
4,955

20,582
10,039
3,820
6,723

38,674
35,896
2,369
409

8,935

17,914
4,247
13,667

9,012

35,570
3,696
3,866
2,193

845
1,714
1,081

715

11,956
5
9, 093

.Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
*Group totals may include data for establishments without payroll which could not be classified by detailed

kind of business.
^Excludes nonstore retailers (mall order, direct selling, merchandise vending machine operators)

there were 2,580 such establishments with sales of $254,357,000.
Includes only "with payroll" establishments. Establishments "without payroll,

group totals.
Tliis group total includes kinds of business not included in any of the detail lines which follow.
5Data are for regular motion picture theaters only.

In 195^

if any, are included in the



12 CENTRAL BUSINESS DISTRICT STATISTICS

Table k. RETAIL STORES AND SELECTED SERVICE ESTABLISHMENTS - PERCENT CBANGE IN SALES, I9U8 TO 195^,
CENTRAL BUSINESS DISTRICT OF PHILADELPHIA, THE ENTIRE CITY, AND THE PHILADELPHIA STANDARD METROPOLITAN AREA

Kind of business

Percent change 1

Central
Business
District

Entire
City

City
less its
Central
Business
District

Entire
Standard
Metro-
politan
Area

Standard
Metro-
politan
Area less
Central
Business
District

RETAIL STORES

2
Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys' clothing and furnishings stores
Family clothing stores
Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores. ...—
Furniture, home furnishings, appliance dealers

Furniture stores
Other home furnishings stores
Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers..
Hardware stores ,

Other

Drug stores, proprietary stores

Other, retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

SELECTED SERVICE TRADES

Hotels
Motion picture theaters

-6.0

-1.5

-3.7
-2.0
-9.3

-9.4
-10.0

2.3
-5.0

-5.8
4.

-9.

-19.

-6.

.1

.5

.3

.1

-a.

2

-5.5

7.3
-20.7

57.2
18.4

28.7
22.6
89.9

4.5

24.5
27.1
22.8

-4.0

-8.4
-31.0
-2.8
-13.4
(NA)

-8.3
-17.1

-21.2

-3.1

30.2

17.3 29.1

22.8

11.8
17.6
3.2

-2.4
-5.2

6.4
29.0

8.3
11.6
6.1

24.3
10.1
-3.7
-1.4

14.6
11.8
20.5
4.5

58.8
59.1
63.4
-3.5

78.3

24.4
-7.5

38.6

25.7

1.8
-2.8

14.7
-1.8
-44.0

17.6
5.4

12.7

4.0
-15.0

24.4

18.4
30.4
5.7

41.1
75.3
9.1

44.0

26.1
17.2
26.0
44.6
38:8
8.2
3.9

17.4
27.6
-0.3

1.6

60.3
60.9
60.6
-3.5

81.1

24.4
-11.1

39.7

33.1

6.0
1.1
51.0
32.0
(NA)

25.8
80.2

125.9

37.9
-37.7

30.6

34.8

24.2
35.5
9.5

10.5
5.1

23.7
44.7

14.0
18.3
9.1

19.8
16.6
4.7
10.7

24.4
32.4
34.1

65.8
67.2
43.5
36.4

84.3

32.9
8.1

41.6

34.3

12.5
10.9
15.4
-1.4
-2.7

26.3
14.4
12.5

3.8
-16.9

40.1

36.1

31.4
50.5
11.7

58.1

78.6
30.4
54.6

28.3
24.6
23.6
26.9
38.4
21.2
24.7

28.0
46.9
24.4
7.8

66.7
68.3
41.3
36.4

85.5

33.2
7.2

42.0

39.6

17.0
14.6
33.7
17.4
(NA)

32.4
66.8
54.7

17.5
-31.4

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
TMinus sign (-) denotes decrease.
TSccludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are Included in the

group totals.
^This group total includes kinds of business not included in any of the detail lines which follow.
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Kind of business

Retail stores , total

Food stores

Eating, drinking places
Eating places
Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men 1 s, boys ' clothing and furnishings stores 2

Family clothing stores 2

Women's clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture, home furnishings, appliance dealers
Furniture stores
Other home furnishings stores 2

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised). .

.

Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equip, dealers
Hardware stores
Other

Drug stores, proprietary stores

Other retail stores
Liquor stores
Jewelry stores
Book, stationery stores
Florists
Music stores
Camera, photographic supply stores

Percent of City sales in
Central Business District

195^

26.8

5.0

25.9
33.0
14.5

79.8
89.6
37.6
22.4

48.6
39.7
48.0
20.7
54.5
69.0
54.2

25.5
23.2
47.1
19.5

3.9
3.5

11.1

2.1

7.2
13.0
5.5

15.2

26.7
8.6
57.1
65.8
18.8
60.5
53.8

I9U8

33.4

6.2

30.1
39.6
16.5

86.0
94.4
39.1
30.5

55.9
42.6
56.2
31.8
63.9
72.4
56.5

27.3
32.8
36.1
17.3

4.8
4.6
9.6

3.6

7.2
9.5
6.2

19.9

29.6
12.1
67.4
74.6
24.1
76.9
77.0

Percent of Standard Metro-
politan Area Sales in

Central Business District

195^

14.9

2.6

16.0
20.6

57.8
71.0
19.7
10.9

34.7
26.9
36.4
10.4
39.5
49.1
39.6

15.0
12.9
34.6
10.8

1.8
1.7
6.0

0.8

2.6
5.1
2.0

14.5
5.1

42.1
53.7
10.8
45.2
39.0

1948

20.7

3.6

20.6
28.5
10.6

70.5
82.9
23.8
16.6

42.0
30.6
43.8
15.5
49.1
56.0
46.4

17.4
21.5
29.5
10.0

2.4
2.3
4.6

1.4

2.8
4.4
2.3

12.3

17.8
B.2
50.0
61.1
14.9
62.4
55.7

Standard Notes: (d) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
Excludes nonstore retailers (mail order, direct selling, merchandise vending machine operators).
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
ThiB group total includes kinds of business not included in any of the detail lines which follow.



14 CENTRAL BUSINESS DISTRICT STATISTICS

Table 6. RETAIL STORES: 195^ AND I9I+8—PERCENTAGE DISTRIBUTION OF SALES, BY KIND OF BUSINESS

CENTRAL BUSINESS DISTRICT OF PHILADELPHIA, THE ENTIRE CITY, AND THE PHILADELPHIA STANDARD METROPOLITAN AREA

(Percentages are based, on total retail store sales which exclude sales of nonstore retailers-
mail order, direct selling, merchandise vending machine operators)

Kind of business

Central
Business
District

195^ 19I+8

Entire City

195^ 19^8

Standard
Metropolitan

Area

195^ 1948

Retail stores, total

Food stores

Eating, drinking places
Eating place s .

Drinking places

General merchandise group
Department stores
Variety stores
General merchandise stores, n.e.c

Apparel, accessories stores
Shoe stores
Men's, boys ' clothing and furnishings stores
Family clothing stores 1

Women ' s clothing, specialty stores
Ready-to-wear stores

All other apparel stores

Furniture , home furnishings, appliance dealers
Furniture stores 1

Other home furnishings stores x

Household appliance, radio, TV stores

Automotive group
Passenger car dealers (franchised and nonfranchised)
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building materials, hardware, farm equipment dealers...
Hardware stores
Other

Drug stores, proprietary stores -

Other retail stores2

Liquor store

s

Jewelry stores
Book, stationery stores
Sporting goods , bicycle stores
Florists
Music stores
Camera, photographic supply stores

100.0

4.4

10.5

8.3

2.2

45.0
42.0
2.2
0.8

19.2
2.5
4.2
0.3
9.7
8.6
2.3

5.5
2.1
1.9
1.4

0.3

0.9
0.4
0.5

10.4
0.9
2.0
1.2
(NA)

0.3
0.7
0.5

100.0 100.0 100.0 100.0

4.2

10.2

7.9

2.3

46.7
43.9
2.0
0.8

19.2
2.3

4.3
0.3
9.7

2.3

4.8
2.5
1.1
1.1

1.5
1.4
0.1

0.2

0.7
0.3
0.4

1.8

10.7
1.3
2.0
1.3
(NA)

0.3
0.8

0.6

23.3

10.8

6.7

4.1

15.1
12.6
1.5
1.0

10.6
1.7
2.3
0.4
4.8
3.3
1.2

5.8
2.5

1.1
1.9

14.2
13.4
0.7
0.1

3.2

3.4
0.8
2.6

3.2

10.4
2.9

0.9
0.5
0.1
0.4
0.3
0.2

22.2

11.4

6.7
4.7

18,

15,

1,

0,

11.5
1.8
2.6
0.4
5.1
4.1
1.4

5.9
2.6
1.1
2.1

10.5
9.9
0.5
0.1

2.1

3.2
1.0
2.2

3.0

12.0
3.5
1.0
0.6
0.3
0.4
0.3
0.2

24.6

9.8

6.0
3.8

11.5
8.8
1.6
1.1

8.3
1.4
1.7
0.4
3.7
2.6
0.9

5.5
2.5
0.8
1.9

16.6
15.8
0.7
0.1

4.7

5.2
1.1
4.1

3.1

10.7
2.7
0.7
0.3
0.2
0.4
0.2
0.2

100.0

23.8

10.3

5.8
4.5

13,

11,

1.7
1.0

3.3
1.0

5.8
2.4
0.8
2.3

13.0
12.3
0.6
0.1

3.3

5.1
1.4
3.7

3.0

12.5
3.2
0.8
0.4
0.3
0.4
0.3
0.2

Standard Notes: (D) Withheld to avoid disclosure. (NA) Not available. ... Represents zero.
1
Includes only "with payroll" establishments. Establishments "without payroll," if any, are included in the

group totals.
This group total includes kinds of business not included in any of the detail lines which follow.



PUBLICATION PLAN FOR THE 1954 CENSUS OF BUSINESS

The 1954 Census of Business consists of three major

trade segments—Retail Trade, Wholesale Trade, and Se-

lected Service Trades. The final result of the 1954

Census are published in the form of separate bulletin series

for each of these trade segments with a separate bulletin

for public warehouses. The above bulletin series do not

cover Puerto Rico, results for which are issued separately.

The 1954 Business Census bulletin series for retail trade,

wholesale trade, and selected service trades consist of

three parts— (1) Area Bulletins, (2) Subject Bulletins,

and (3) Trade Bulletins. Another series of bulletins re-

lates to the Central Business Districts of large metropoli-

tan centers.

Announcements concerning the 1954 Census of Business

publications may be requested from the Bureau of the

Census, Washington 25, D. C.

THE RETAIL TRADE BULLETIN SERIES

Following are brief descriptions of the bulletin series

for Retail Trade

:

Area Bulletins

A separate bulletin for each State, the District of Colum-

bia, Alaska, and Hawaii showing data classified by kind

of business of the establishments, on number of establish-

ments, sales for the year, payroll for the year, payroll and

number of employees for the payroll period nearest No-

vember 15, 1954, for total and for full workweek employees,

and number of proprietors. These data are provided for

the State, for each standard metropolitan area, for each

large county, and for each large city ; in addition, data for

less detailed kind-of-business groupings are shown for each

city and town of 2,500 or more inhabitants.

Subject Bulletins

This series provides data on a variety of topics including

legal forms of organization ; single and multiunit organiza-

tions; and also basic Census data, classified by sales -size

of establishment, and employment-size of establishment.

The data in the subject series are shown for the United
States as a whole and frequently for geographic divisions,

standard metropolitan areas, and States.

Trade Bulletins

This series assembles data for a particular trade or

group of related trades. The data for the most part are

assembled from the Area and Subject Bulletins. The
trades covered in a specified trade bulletin are not limited

to those in a specific industry division such as Retal Trade
but may include trades in any of the industry divisions

covered by the 1954 Census of Business or the 1954 Census
of Manufactures.

Central Business District Bulletins

Data on number of establishments, sales, and payroll

will be summarized for the Central Business District of

each of a number of large metropolitan centers. The
bulletins will show these data, classified by kinds of busi-

ness, for the Central Business District, the central city,

the central city exclusive of the Central Business District,

the standard metropolitan area, and the standard metro-

politan area exclusive of the Central Business District.

Although these bulletins are designed primarily to present

information for retail kinds of business, they also include

data for two service businesses—hotels and motion picture

theaters.

CENSUS VOLUMES

Following the issuance of the final Census Area and

Subject Bulletins, these bulletins will be combined and

issued as 1954 Census volumes. Separate volumes for

area statistics and for subject statictics will be issued for

each trade segment (Retail, Wholesale, and Selected

Services).
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